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Spot Invasion
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and

*v Worldwide
insion Planned

Get

Iowa's

the

piut

Areas

Metropolitan

Remainder

of

.

Iowa!

4.4% CEDAR RAPIDS

Page 30

10.7% TRI-CITIES
10.7% DES MOINES
Number of
ions Go on Aii

3.1% DUBUQUE ■
4.7% SIOUX CITY

Page 52

65.4%
lutual Elects Four
Board of Directors

REMAINDER OF STATE

Figures add to more than 100%
because Rock Island County, Illinois
is included in Tri-Cities.

Page 62

THE "REMAINDER OF IOWA" ACCOUNTS FOR THESE SALES.:
(Which You MISS Unless You Cover the Entire State)
65.4% Food Stores
61.6% Eating and Drinking Places
44.8% General Merchandise Stores
55.6% Apparel Stores
60.7% Home Furnishings Stores
65.1% Automotive Dealers
73.2% Filling Stations
79.6% Building Material Groups
60.4% Drugstores
Source: 1 952-' 53 Consumer Markets

E SECTION
Starts on Page 79

ND

BUY
Plus

"Iowa

of IOWAPlus"-with

WIHI®

KANSAS

year

ALL

THE NEWSWEEKLY
OF RADIO AND TV

Des Moines . . . 50,000

FREE

& PETERS,

INC. National Representatives

Watts

Col. B. J. Palmer, President
P. A. Loyet, Resident Manager

i

3

personalities

build

WLS

has long been

noted

for its station

personality — and for the personalities
on the station. One of those who has
helped
LULU

to build
BELLE

that reputation
and

is . . .

SCOTTY

Lulu Belle and Scotty, featured personalities of the WLS
NATIONAL BARN DANCE, have long been one of America's best known and most popular man and wife folk music
radio singing teams.
Lulu Belle first appeared on the WLS NATIONAL BARN
DANCE in 1932. Scotty became a staff member in 1933. A
year later they were "teamed up" as Lulu Belle and Scotty,
and a few months later they further "teamed up" as Mr. and
Mrs. Scott Wiseman. Their successful harmonizing and
stage antics grew in audience approval . . . they were easily
the "life of the party" on every radio show upon which they
appeared. They have increased their national following and
popularity through their Hollywood films, phonograph
records
and personal appearances in many states throughout the country.
Because of their sincerity and friendliness, their winning
personality and their genuine renditions of folk ballads,
Lulu Belle and Scotty are considered as "next door neighbors" to millions of Americans. It is such a type of acceptance that builds listener loyalty . . . that is a bonus value
to WLS advertisers.

LISTENER

The

LOYALTY

PRAIRIE
FARMER

PREDICATES
ADVERTISING

RESULTS

STATION
CHICAGO

7

CLEAR CHANNEL HOME OF THE NATIONAL BARN DANCE
890 KILOCYCLES • 50,000 WATTS • ABC NETWORK
SEE YOUR

JOHN

BLAIR MAN

UE

CLEVELAND

(/<H6

CMtfr

CdW&t

"

((H^Hct

tfr/

January and February by Broadcasting Publications, Inc., 870 NaPublished every Monday with Yearbook Numbers (53rd and 54th issues) published14, in1933,
at Post Office at Washington, D. C, under act of March 3, 1879.
tional Press Building, Washington 4, D. C. Entered as second class matter M arch

Bethlehem
• Allentown
'wJ'
WSb

• Easton,

Pennsylvania

{Mull/

WLEV-TV is the one medium reaching all of Pennsylvania's rich
Lehigh Valley — a consistently prosperous industrial and farm area.
Two years of experimental television testing have established
the WLEV-TV

signal — assured the coverage to reach the

homes, serve the people, sell advertisers' products profitably,
economically. Take advantage of the steady profit potential
offered you by this large, rich market — $1,097,387,000
spent annually in retail sales. Buy

WLEV-TV.

TV AFFILIATE
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dosed
THOUGH policy prevents British Broadcasting Corp. from taking public position
in current dispute over proposal to introduce commercial television in Britain, BBC
officials make no effort to conceal their
opposition in private conversations. Sir
Ian Jacob, BBC director-general, told acquaintance at small Washington gathering
10 days ago that commercial tv "would
mean the end of BBC."
★ ★ ★
ANY HOPE that Presidential news conferences might be broadcast and telecast apparently went glimmering at last week's session when two reporters gave Chief Executive humiliating rebuke because appointment of Gov. Warren to be Chief Justice
was leaked to four favored newspapers.
★ ★ ★
EFFORTS of William Bauer, FCC patent
counsel, to inject patent issue into color tv
proceedings have proved futile. FCC majority reportedly feels there's no justification for scrutiny ( 1 ) because no manufacturer has raised question; (2) because Dept.
of Justice functions in that field; (3) because no case has been made.
★ ★ ★
PRESSURE to chop off at last half of fm
broadcast band (88-108 mc) expected any
day from industrial communications interests. NARTB last week sent out secret
questionnaire to fm stations seeking ways
to increase their revenues. Tipoff that
covetous eyes were focused on fm band,
whose partial use has long concerned FCC,
given by Comr. E. M. Webster in speech
to NARTB district meeting at Sun Valley.
★ ★ ★
STRAWS IN WIND: Matron of honor at
wedding of Jean Kerr and Sen. Joseph L.
McCarthy (R-Wis.) last Tuesday in Washington was Mrs. Robert E. Lee, described
as "longtime friend of couple and wife of
a counsel of the House Appropriations Committee." Said counsel is newest candidate
for FCC vacancy [Closed Circuit, Sept.
28] who reportedly not only has backing
of Sen. McCarthy but also of Rep. John
Taber (R-N.Y.), chairman, House Appropriations Committee.
★ ★ ★
SEVERAL agencies and clients are recommending toNBC-TV and CBS-TV that itemized billing for daytime live shows, including bills for such details as camera rehearsal, assistant director, lighting, scenery,
etc., be combined into single fee all inclusive for year, thereby saving bookkeeping
and clerical costs for both network and
agency. Advertisers figure overall bill could
thus be cut 25% by elimination of yeararound compiling of bills and checking.
★ ★ ★
POLICY problem is posed for FCC in move
by certain existing uhf permittees to give
up grants in order to file for newly available vhf in area. Should newcomer be given
benefit of doubt over ex-uhf permittee who
has had one chance in tv?
Broadcasting

•

Telecasting

circuit
EXTRAORDINARY

LEAD STORY
closed door session

was held by FCC last Monday with executives of its Broadcast Bureau, all hearing
examiners, attorneys on Opinion and Review staff, and hearing counsel in effort to
introduce uniformity in tv hearing proceedings. There's been too much time
wasted and too many disparities in handling
of hearings, FCC held. Examiners were
admonished not to let counsel representing
applicants encumber records unduly. Keynote was "keep it short."
★ ★ ★
KVOO, whose vice president and general
manager, William B. Way, circularized radio
broadcasters on project to form strictly
radio trade association, has joined Broadcast Advertising Bureau. Numerous station
executives who responded to his proposal
suggested BAB as answer to radio's competitive sales problems.
★ ★ ★
BIDDING

ISSUE

becoming active for Senate Inter-

state & Foreign Commerce Committee's
Republican vacancy created by death last
summer of Sen. Charles W. Tobey (RN.H.). Top candidates said to be Sens.
Prescott Bush (D-Conn.), formerly on CBS
board, and Barry Goldwater (R-Ariz. ).
Also speculated as good bet: switch of
Sen. Homer E. Capehart, veteran Commerce
Committee member, to Senate Foreign Relations Committee, thus creating still another
Commerce Republican vacancy.
★ ★ ★
OFF-RECORD conference last week between Congressional experts and new Hoover Commission members came up with understanding: This time recommendations to
Congress on Executive Branch Reorganization will be clear in intent. In fact, Capitol legislation drafters will be at service of
Hoover group. It was lack of clear meaning which in former years caused conflicting interpretations of recommendations (including two futile tries at FCC reorganization) (see story p. 36, editorial p. 126).
★ ★ ★
MORE than two dozen noncommercial
educational tv stations may be on the air
by endtional
ofCitizens
1954.
That's estimate
of NaCommittee
for Educational
Television in annual report due tomorrow
(Tuesday). At present, only KUHT (TV)
Houston is programming; KUSC (TV) Los
Angeles is airing test patterns.
★ ★ ★
SIDELIGHT to currently active reductions
in force of government personnel: When
U. S. Information Agency's press division
released 80 persons recently, colleagues
voluntarily put up funds to place ads in
papers, canvass publishers, etc., in effort to
find jobs for those who were dismissed.
Voice of America, similarly undergoing reductions, apparently is not taking up idea
of voluntary efforts, but it's still possible
that requests and contacts will be made of
station owners, networks, radio news services, etc., for placements.

j

Station representatives are up in arms over
new network radio flexibility plans. Page 27.
ADVERTISERS

& AGENCIES

Seven purchases.
major advertisers
figure in week's
radio-tv
Page 29.
Newspaper monopoly on St. Louis department store advertising is broken when leading store signs with KMOX.
Page 29.
FILM
Jack Gross and Phil Krasne acquire sole
ownership of United Television Programs
Inc. UTP merger is hinted. Page 30.
NBC Film Division sales will be independent of network affiliation. Page 31.
GOVERNMENT
FCC policy of expedited processing of tv
merger amendments is challenged. Page 34.
FCC will see compatible color demonstration at New York's Waldorf-Astoria Oct. 15.
Page 36.
FACTS & FIGURES
Telestatus weekly summary of tv stations on the air and their estimates of tv
set distribution. Page 43.
TRADE ASSOCIATIONS
NARTB district meetings pass mid-way
mark, with attendance so far 20% above
that of last year. Page 46.
Proposal to establish radio-only trade association gets mixed reaction. Page 50.
STATIONS
Twenty-seven new tv stations go on air in
week, most ever. Page 52.
Peace family buys WWNC Asheville,
N. C, and associated Asheville CitizenTimes for $2.3 million. Page 58.
NETWORKS
Four MBS executives elected members of
the network's board. Page 62.
Live network service will be available to
225 U. S. tv stations by the end of this year.
Page 66.
MANUFACTURING
Emerson shows home color receiver to be
priced at $700. Page 74.
FEATURES
Commercial radio is two years old in
Japan — and quite a bouncing baby. Page 82.
An agency executive looks at television.
Page 84.
Consensus of two dozen broadcasters at
NARTB's Seattle meeting is that television
is the best thing that's happened to radio.
Page 86.
A report on six years with tv in Videotown, U. S. A. Page 88.
PROGRAMS

& PROMOTION

WALE Fall River, Mass., revives old Fall
River Line for a day and takes nearly 1,000
on a cruise to New York. Page 96.
FOR THE RECORD
New tv .grantees' commencement
dates. Page 113.
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New

Every

Citizens

Minute

Census tells us that U. S. population is increasing
at the rate of 5 people a minute (2,700,000 people a
year) .
This mean

that tremendous

new markets are

springing into being to handle a population growth
such as we've never seen before.
Radio, in and out of the home, has been able to
keep abreast of these population gains — faster than
any other medium.
Fact is a hundred

SPOT

and ten million radio sets are

l*ST

Atlanta
Dallas
h
Ft. Wort

in operation today.
Closing Commercial:
Of all forms of radio, only SPOT RADIO can be
pinpointed in the markets that are growing fastest.
Why not start planning on it now on any of these
great stations?
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Time

to

Bring

Up

the

Heavy

Hitters!

You can't hang up any sales pennants with pop flies to the infield.
If you want to sell, you'd better buy a big league station and a big
league market. . . .
Take the fast-growing Savannah Seaboard Market ... 79 rich counties in three states . . . better than half a billion in retail sales. Take
WSAV at long-range 630 KC which booms out to more
people than any other medium in the market.

homes, more

Want proof? Ask any Blair man for a look at S.A.M. or the latest
Pulse. WSAV can sock your sales story into the outfield with the
power and persuasion you need to score in the important Savannah
Seaboard Market.

630 kc.
5,000 wottl
Full Tim*

JOHN
BLAIR

in Savannah

WSAV
REPRESENTED

BY
SOUTHEASTERN REPRESENTATIVE:
HARRY E. CUMMINGS
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Heffernan, Robert Sarnoff
Named to NBC Board

OUT-OF-HOME

JOSEPH V. HEFFERNAN, NBC vice president for finance and services, and Robert W.
Sarnoff, vice president in charge of NBC Film
Division, elected to NBC Board of Directors,
RCA-NBC Board Chairman David Sarnoff is
announcing today (Mon.)
Mr. Heffernan, former vice president and
general attorney of RCA, joined NBC in April
1951. He also is board member of RCA Communications Inc., wholly owned subsidiary of
RCA. Mr. Sarnoff joined NBC in January 1948
as account executive on tv network sales staff,
subsequently served as production manager,
manager of program sales, and director of tv
unit productions prior to elevation to vice
presidency in June 1951.
Election of Messrs. Heffernan and Sarnoff
raises to six the number of NBC operating
executives on board, aside from Gen. Sarnoff,
who currently is serving also .as president.
Others are Sylvester L. Weaver Jr., vice chairman and in charge of tv programs; Charles R.
Denny, vice president in charge of owned and
operated stations and National Spot Sales; John
K. Herbert, vice president in charge of tv network sales, and John K. West, vice president in
charge of Pacific division.
WJBF-AM-TV
Interest Sold
SALE of 35% interest in WJBF-AM-TV Augusta, Ga., announced Friday by J. B. Fuqua,
president of stations. Purchaser is Martin
Theatres of Georgia, Columbus, which had
acquired option when it dropped competitive
tv application in Augusta. Price of 35% interest around $200,000. Mr. Fuqua retains
65% interest. He has been in Georgia radio
15 years. WJBF-TV started test pattern Sept.
21 and begins programming Nov. 15.
MEREDITH

PUB.

CO.

Agreement was signed Thursday night, followed visit five weeks ago to Kansas City
stations by Meredith Vice President E. T. Meredith Jr. and Treasurer and Radio-Tv Director
Payson Hall. Des Moines company owns
WHEN (TV) Syracuse, N. Y.; WOW-AM-TV
Omaha, Neb., and KPHO-AM-TV Phoenix,
Ariz., also publishes Better Homes & Gardens
and Successful Farming. It bought Omaha stations for $2.5 million in 1951 from Francis P.
Matthews and associates and Phoenix stations
for $1.5 million in 1952 'from John C. Mullins
and associates. Until few months ago Meredith
was tv applicant for Rochester, N. Y.; St.
Louis, Mo., and Minneapolis, Minn.
In its 1952
Broadcasting

application for KCMO-TV—
•

Telecasting

PLUS

OUT-OF-HOME listening during summer
months of 1953 added 22.2% to at-home
radio audience, according to data collected by The Pulse Inc. in 23 major
markets. Individually, away-from-home
Pulses ranged from 15.6% for New Orleans to 26.6% for Philadelphia. Collectively, they represent largest amount
of out-of-home listening in radio history,
according to Dr. Sydney Roslow, director
of Pulse. Last year, when Pulse surveyed 15 markets, summertime out-ofhome plus was 18.9%; two years ago, in
14 markets, it was 17.3%.

Goodrich
On

Safety

39 Radio

Campaign
Stations

B. F. GOODRICH Co., Akron, to conduct
$300,000 highway safety campaign using announcements on 52 radio stations serving area
of 139 million people, according to Joseph A.
Hoban, vice president of tire division. Spots
will appeal to weekend drivers.
Saturation schedule consists of five public
service announcements each on Saturdays and
Sundays for 10 weeks. Messages also will promote Life-Saver tubeless tire. Fatal car accidents usually reach peak in fourth quarter.
BBDO New York is placing spots. Stations
follow:
WGY WSB WBAL WAPI WBZ WBEN
WBT WMAQ WLW WTAM WFAA KOA
WHO WJR WDAY KMJ WTIC KTRH WIBC
WDAF WNOX KFI WHAS WMC WGBS
WTMJ WCCO WSM WWL WCBS WKY
WOW WCAU KDKA WCSH KGW WPRO
WPTF WRVA WHAM KMOX KSL WOAI
KGO-KNBC KIRO KWKH KHQ WSYR
WFLA KVOO WMAL WWVA.

BUYS

ANNOUNCEMENT was made Friday of purchase of KCMO-AM-FM-TV Kansas City from
co-owners Tom L. Evans and Lester E. Cox
by Meredith Publishing Co., publishers and
owners of three tv and two am stations.
Both parties refused to divulge price, but
based on known worth of stations plus consulting fees and accounts receivable it is estimated that sale figure is in neighborhood of $3
million. Application for FCC approval was
due to be filed late this week.

deadline

KCMO-AM-FM-TV

which began commercial operations Sept. 27
— KCMO Broadcasting Co. showed total assets
of $976,161.71, less current liabilities of $108,713.26. long term liabilities of $401,742.22,
reserves of $37,700 and capital and surplus of
$428,005.90. Construction of vhf ch. 5 KCMOTV was estimated at $529,210.22.
Relinquishment of Kansas City operation was
ascribed to "personal reasons" by Mr. Evans,
who recalled he had disposed of his Crown
Drug properties several years ago because of
ill health. Advent of tv has made broadcasting
too arduous, Mr. Evans, who is in his 60's, said.
He will remain as chairman of executive committee of KCMO Division of Meredith broadcast properties. Other staff members also will
be retained, including E. K. Hartenbower, vice
president and general manager, and R. W.
Evans, son of Mr. Evans, as commercial manager.
Mr. Cox will remain in broadcasting with his
half ownership of KWTO Springfield, Mo., and
(with his son Lester L.) of KOAM-AM-TV
Pittsburg, Kan. Mr. Cox's son also owns 24.9%
of KYTV (TV) Springfield, Mo., which went
on air commercially two weeks ago. KOAMTV plans commercial operation Oct. 15.

•

BUSINESS

BRIEFLY

SWANSDOWN DRIVE • Swansdown cake
mix, through Young & Rubicam, N. Y., planning three-week saturation campaign, Wednesdays, Thursdays and Fridays only, starting Oct.
21 in 24 radio markets.
NBC RADIO THREE-PLAN SOLD • Lewis
Howe Co., St. Louis (Turns), on Friday signed
as first advertiser to buy into NBC Radio's
Three Plan, taking three participations a week —
Tuesday night, Wednesday morning, Thursday
afternoon — starting Oct. 13. Agency: Ruthrauff
& Ryan, Chicago.
(See page 27.)
FORESTER TO FORJOE o Edward Forester,
timebuyer, Dancer-Fitzgerald-Sample, N. Y.,
expected to resign within fortnight to join
Forjoe Inc., radio-tv station representatives,
N. Y.
CARBONA DRIVE • Carbona Products Co.
(cleaning fluid, shoe polish), through C. J.
Herrick Assoc., N. Y., will start national campaign shortly. Radio and tv contemplated.
DECCA IN 46 MARKETS • Decca Records,,
through Cunningham & Walsh, N. Y., placing
radio spot campaign to promote musical album
made by Ethel Merman and Mary Martin, who
originally were heard on Ford anniversary television show. Decca will use 46 markets in
varied spot campaign starting about Oct. 8 and
running from two to four weeks.
SPOTS FOR NEW

CIGARETTE

• New filter-

"Airflow"
to enterbymarket,
tip
and cigarette
manufactured
Riggiocalled
Tobacco
Co.,
N. Y., planning four-week spot radio test in
Cleveland starting today (Mon.). If test is
successful national expansion is expected.
WHITEHALL NAMES • Whitehall Pharmacal
Co., New York, names Morey, Humm & Johnstone Inc., N. Y., to handle advertising of its
Heather liquid creme rouge.
RCA 50£ Dividend
DIVIDEND of 50<- per share on common stock
of RCA, payable Nov. 23, to holders of record
at close of business on Oct. 16 was announced
Friday by Brig. Gen. David Sarnoff, chairman
of board, following regular meeting of board of
directors. This payment will bring total dividend
on common stock to $1 per share. Another
dividend was declared at same meeting of
S7V2 4 per share on first preferred stock for
period Oct. 1-Dec. 31, payable Jan. 2, 1954,
to holders of record of such stock at close
of business on Dec. 14.

Arden

Pangborn

Named

'Oregon Journal7 Editor
ARDEN X. PANGBORN, for three years general manager of WOAI-AM-TV San Antonio,
resigns effective Nov. 1 to join Oregon Journal,
Portland, as vice president and director of
Journal Publishing Co., which also operates
KPOJ. As editor of newspaper he will be responsible for editorial page and news columns.
Before joining the WOAI stations he had
been business manager of Portland Oregonian,
prior to that having been its managing editor
as well as general manager of KGW and KEX
Portland.
October 5, 1953
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PRINCETON

easy

to

tell...

... on the slightest provocation
and

cheer

for grand

WFAA-TV,
sell as well. We
in Cash
Venus,

and

tempt

ole Channel

Princetonians

can

get you

Prosper-ous,

Fate, even

— just a hop in a heap
For

DALLAS
Mr.

Petry,

8. Loyal

are easy

arrange

from

and

true to

to
keep

you

a date with

a ticket to Paradise

dear old Channel

8 campus.

on WFAA-TV's

— Fort Worth
our

he'll stand

in Princeton,

furnish

a liberal education

man

Dean

market,

enroll now

with

of Admissions.

295,000 sets in this richest Texas market
{which includes Princeton, Cash, Prosper, etc.)

A
NBC

RAIPH NIMMONS, Station Manager
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First Vermont
Proposed;

Tv

Other

Station
FCC

Actions

FIRST tv station for Vermont proposed in
initial decision issued Friday by FCC Hearing
Examiner James E. Cunningham looking toward
grant of application of WCAX Burlington for
vhf ch. 3 at Montpelier. Transmitter would be
located 2,700 ft. above average terrain on Mt.
Mansfield, have ERP of 17 kw visual. Examiner
proposed to deny competitive application of
Colonial Tv Inc. for default.
Initial decision also was announced by Examiner Thomas H. Donahue looking to grant
of uhf ch. 23 at Philadelphia to Daily News
Tv Co. (WIBG). WIBG-TV proposed ERP of
1,000 kw visual when equipment is available.
Lou Poller, operator of WCAN-TV Milwaukee,
withdrew competitive Philadelphia bid, thus
facilitating grant to WIBG for second uhf outlet there. Three vhf stations are operating; uhf
earlier was granted WIP-TV.
15 Stations Reply to FCC Questionnaire
OF 15 station replies on hand at FCC Friday
in response to inquiry into post-thaw uhf-vhf
stations' "progress," one reported network affiliation troubles and rest submitted only statistical data sought by Commission [B»T, Sept.
28]. Network replies are due today (Monday);
stations by Oct. 19.
WOR-TV

Resumes

Oct.

12

WOR-TV New York will resume telecasting
operations on Oct. 12 from its transmitter site
at North Bergen, N. J., James M. Gaines, General Teleradio vice president in charge of WORAM-TV, announced Friday. Station, which had
been shutdown since Sept. 13 in midst of strike
that was settled last Monday (see page 112), is
expected to start telecasting from its new transmitter and antenna site atop Empire State Bldg.
about end of October.
Starting Oct. 12, WOR-TV will operate from
4:30-11 p.m. EST every day except Saturday
when schedule will be from 4-11 p.m. EST.
Station schedule of 1:30-11 p.m. daily, which
prevailed before strike, is expected to be resumed when operations start from Empire
State Bldg.
Three

Join ABC-TV

WIMR-TV New Orleans will join ABC-TV on
Nov. 1 to become network's 156th affiliate and
57th uhf outlet, it was announced Friday by
Alfred R. Beckman, director of ABC station
relations departments. WJMR-TV (ch. 61) is
owned and operated by Supreme Bcstg. Inc.,
with James E. Gordon as vice president and
general manager.
KJEO-TV Fresno, Calif., and KOIN-TV Portland, Ore., signed Friday as affiliates of ABCTV. They joined as of Oct. 1. KJEO-TV,
on ch. 47, is owned by O'Neill Broadcasting
Co. and L. E. Chenault is general manager.
KOIN-TV, on ch. 6, is owned by Mount Hood
Radio & Television Broadcasting Corp. with
C. Howard Lane as general manager.
Broadcasting

•

deadline

Telecasting

RADIO-TV

LAUD

PRESS

RADIO and tv broadcasters salute American press in its freedom of information
battle, NARTB President Harold E. Fellows wired Vera Sanford, chairman of
National Newspaper Week (Oct. 1-8)
Committee. Mr. Fellows said broadcasters "are ever united with the nation's
newspapers in their unwavering determination to keep the American public
honestly informed both by the printed
and spoken word." He said "uncensored
presentation of the news is one of the
most valuable freedoms we hold."
Stolzoff

Blames

Advertisers

For Not Using Television
FAILURE of department stores and other retail outlets to use much tv advertising is fault
of telecasters "to a certain extent" and of advertisers "to a larger extent," J. S. Stolzoff
of Biow Co., N. Y., said Friday. Mr. Stolzoff
spoke at Ohio State U., Columbus, Advertising
and Sales Promotion Conference. Retailers
must abandon past advertising patterns and try
to find ways of using tv, and telecasters must
help them do so, said Mr. Stolzoff. He urged
that local agencies become specialists in retail
tv advertising, that tv stations avoid adoption
of "local rates" which rule out local agency
commissions, that telecasters organize counterpart of radio's BAB to launch general campaign
of retail advertising development.
Hal G. Nichols Dies
FUNERAL services were held Saturday in Long
Beach, Calif., for Hal G. Nichols, 68, president and general manager of KFOX Long
Beach. Mr. Nichols died Wednesday following
stroke. He had been ill several months. Native
of Denver, he was co-founder of KFOX (then
KFON) in 1921. Until recently he had conducted own daily record program, Hal's
Memory Room. His wife survives.
New Alaska CBS-TV Affiliates
KFIA (TV) Anchorage and KFIF (TV) Fairbanks, Alaska, signed as primary non-interconnected affiliates of CBS-TV, effective Oct. 15.
Both are on ch. 2, both are owned by Keith Kiggins and Richard Rollins, with James Duncan
as general manager.
UPCOMING
Oct. 5: Unveiling of Ernie Pyle memorial by Sigma Delta Chi, Indiana U.,
Bloomington.
Oct. 5-9: Society of Motion Picture &
Television Engineers, convention, Hotel Statler, New York.
Oct. 6: Wisconsin Broadcasters Assn.,
convention, Plankinton Hotel, Milwaukee.
Oct. 9-10: Alabama Broadcasters Assn.,
fall meeting, University, Ala.
For other Upcomings see page 1 25

FRANK MUNN, 58, known for 30 years as
"the golden voice of radio," died Thursday of
heart attack in New York. Before retiring from
radio seven years ago, Mr. Munn was featured
singer, starting in 1923, on such programs as
Brunswick Hour of Music, Palmolive Hour,
Waltz Time, and American Album of the Air.
OTIS WINEGAR, of creative staff of Ted
Bates & Co., N. Y., to Foote, Cone & Belding,
as vice president and copy chief in New York
office.
STEPHANIE WAGNER to Leo Burnett Co.,
N. Y., as assistant to public relations director.
RICK LEIGHTON, staff director of WCBSTV New York to WLW-TV Cincinnati, as
producer-director
Color

3 to 5 Years

Away,

Says Blumenkrantz
BELIEF that at least "three, four or five years"
must elapse after introduction of color television before color sets become practical for average customer "in terms of cost, size of screen
and efficiency" was expressed in speech Thursday night by Abraham Blumenkrantz, chairman
of General Instrument Corp.
He voiced his view before meeting of New
York Society of Security Analysts. In question and answer period he commented on remarks by Benjamin Abrams, president of Emerson Radio & Phonograph Corp., in talk before
same group on Monday (story, page 74).
Stressing he had no desire to "contradict" Mr.
Abrams, he said Mr. Abrams had been "misunderstood" with respect to an observation
that price of color receivers would be about
25% higher than corresponding black-and-white
sets.
Both

Radio

and

Tv

Network

Time Sales Up for August
GROSS time sales of the nationwide radio and
tv networks during August total $27,982,256,
up 17.5% from the August 1952 total of
$23,827,221, according to data on individual network grosses compiled by Publishers
Information Bureau. For the eight-month
period, January through August, the combined
radio-tv network time sales amounted to $243,983,940, a gain of 10.9% over the gross
of $219,950,153 for the like period of 1952.
Radio networks in August had time sales 6.7%
ahead of those for that month of last year. For
the January-August period, the radio network time sales in 1953 were 0.9% ahead of
those for that part of 1952. Time sales of
the tv networks in August of this year topped
those of the preceding August by 26.6%.
For the first eight months of 1953. tv network
grosses exceeded those for the like part of 1952
by 20.2%.
PIB's network-by-network breakdown follows:
NETWORK RADIO
ABC
CBS
MBS
NBC
Total
ABC
CBS
DuM
NBC
Total

August
August
Jan.1953
-Aug. Jan.1952
-Aug.
1953
1952
$1,958,683 $2,281,852 $19,345,513 $24,058,278
4,790,114
4,028,081
40,947,506 37,589,153
1,738,248
1,325,059
14,962,467 12,927,015
3,219,250
3,338,843
31,446,369 31,144,587
$1 1 ,706,295 $1 0,973,835 $1 06,701 ,855 $1 05,71 9,033
NETWORK TELEVISION
$1,244,993 $1,198,029 $12,420,736 $12,998,548
7,783,813 5,190,934 59,442,901 42,558,273
657,746 745,780 6,556,859 6,134,125
6,589,409 5,118,143 58,861,589 52,539,674
$16,275,961 $12,853,386 $137,282,085 $1 14,231 ,120
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Published Every Monday by Broadcasting
Publications, Inc.
Advertisers & Agencies
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• Gracious Ann Rogers, charmer
of the air waves, wins her way
to the ladies' hearts. She is a
saleswoman extraordinaire when
it comes to moving suds or nylons. She magnetically draws
people to her whether studio
visitors or members of the audience at 12:45 each weekday
afternoon on WHAM Radio.

Duane McKenna, Art and Layout.

CIRCULATION
READERS'

&
SERVICE
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until Ann Rogers' high Pulse
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Upstate
market.
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Make a note to dig into this
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360 N. Michigan Ave., Zone 1, Central 6-4115.
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John Osbon, News Editor.

HOLLYWOOD

Taft Bldg., Hollywood & Vine, Zone 28, Hollywood 3-8181.
David Glickman, West Coast Manager; Leo Kovner, Marjorie Ann
Thomas.

deeper for your next women's
campaign.

50,000 WATT CLEAR CHANNEL

444 Madison Ave., Zone 22, Plaza 5-8355.
EDITORIAL: Rufus Crater, New York Editor; Bruce Robertson,
Senior Associate Editor; Florence Small, Agency Editor; Rocco Famighetti, Joyce Barker, Selma Gersten.
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WHO

EVER

HEARD

OF

ALMOST

NOBODY-

102,200

FAMILIES

EXCEPT
WHO

-AND
THAT
STATION
Total
Radio Homes
in Area
20,370
18,190
66,940
14,570

18,260
19,440
14,290
23,930
12,290

16,750
225,030
*=

STATE
NCS Area
County
WEST VIRGINIA
FAYETTE
GREENBRIER
MONROE
SUMMERS
KANAWHA
LEWIS
BRAXTON
DODDRIDGE
GILMER
LOGAN
MERCER
NICHOLAS
CLAY
WEBSTER
RALEIGH
ROANE
CALHOUN
JACKSON
WIRT
WYOMING
BOONE
10 TOTAL

COVERAGE
No. of
Counties
1
3
1
4

:>••;•; 1
1

% of Radio Homes in Area

3
1
4

2
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Weekly
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15
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15,130
7,180
2,280
%*

NCS Circ.

1,960
11,080
6,480

10,150

10

6,720

33
10
77
16

20,220
2,720

9,630
102,200

4,410
1,680

1,020
3,990
6,620

19,610
84
22

1,990

81

8,540
1,460

8,610
92,540

%*

is pretty small punkins, even here.

49
36

So we know

06
11

but we'll bet a pretty penny you can't find
another 5 000- watt daytime station in the
Nation that can give you so many happy

20
46

listeners for so little dough.

you can survive without

us —

Even without a representative, we are adding
05
35
11

40

51

57

We know that West Virginia isn't the most
important State in the Union, and that
WOAY

83
89

15

BUY

Y4 hour, 26-time rate
Average Day

NCS Circ.

WHO
$21.60!

ONLY

DETAIL BY NCS AREAS

4-Week Cum.
NCS Circ.

VA.?

THE

LISTEN

THE

HILL,

some awfully good national business, con%*
tinuously. Ifyou agree that our NCS figures
are downright amazing — we'd sure appreciate your giving us a try-out. Please write
Robert R. Thomas, Jr., Manager, at:

6,730
51,320
WOAY
OAK

HILL,
5000
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BIGGEST

THE

STARS

SMARTEST

ADVERTISERS

ARE

ON

KSTP-TV

AND

CROSBY

SHOW

Network: CBS Radio, 8-8:30 p.m. EST
Producers: Bill Morrow and Murdo MacKenzie
Writer: Bill Morrow
Musical Director: John Scott Trotter
Announcer: Ken Carpenter
Recording Engineer: Norman Dewes
Sponsor: General Electric
Agency: BBDO
DESPITE the enthusiasm which tv has generated in the world of entertainment with its
combination of sight and sound, radio is still
very much in the running and chances are
the situation will stay that way as long as
people like Bing Crosby keep on signing those
contracts. Mr. Crosby returned to CBS Radio
on Sept. 27 for his umpteenth year as a singerm.c. He returned with the same disarming
charm, personality and talent that put him
on the top of the crooner list years ago and
kept him there ever since.
Since the Crosby tradition has been so firmly
and justifiably established, it would serve little
purpose to elaborate on it here. What is important isthe commercial aspect of Mr. Crosby's return to the air.
He is being heard by courtesy of General
Electric sans any formal pitch for its electrical
appliance products. With the Crosby show GE
has made its radio entrance into institutional
advertising. The so-called commercials are
devoted to GE's interpretation of progress
under our free enterprise economy. It is well
written clear copy, convincingly delivered by
Ken Carpenter, an announcer of considerable
reputation who must also be regarded as a
master air salesman. Mr. Crosby also has been
written into the commercial act, which integrates the GE message with the show as a
whole.
This new twist in GE's radio advertising plan
is a sound idea. No better vehicle could be
found for an institutional ad campaign than
one starring Bing Crosby, who is somewhat of
an institution himself.

THAT'S

I LED
WHERE

SHOULD

YOU

BE

THREE

LIVES

Film Series, Syndicated by Ziv Tv ProHalf-Hour
a Week on 94 Stations
grams
Production Chief: Maurice Unger
Director: Eddie Davis
Assistant Director: Ed Stein
Writer: Donn Mullally
Cast: Richard Carlson, Jeanne Cooper,
Robert Anderson, Waldon Boyle, Emerson Tracy, John Frank, Gregory Walcott,
William Grueneberg, Earle Keen.
IN WHAT promises to be one of the most exciting cops-and-robbers shows on the air this
fall, Ziv has brought to television the strangerthan-fiction real-life story of Herbert A. Philbrick, the man who actually led three lives.
Ostensibly a private citizen, concerned only
with his job, home and family, he was also a
local official of the Communist Party and — in
his third life — an undercover agent for the FBI.
Richard Carlson, as Philbrick, looks and acts
the part of a man who is trying to divide his
life into three compartments and is having difficulty in keeping each part from spilling over
into the others. His thoughts, spoken in a
tense, nervous voice, occupy most of the soundtrack, telling the story in terms of his feelings
as he walks past dingy, dark buildings in the
wrong part of town on his way to a cell meeting at which he fears exposure, or tries to warn
an FBI agent not to approach him as a Communist spy is watching, or has to make a
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quick switch from one of his three lives to another when he unexpectedly meets a client of
his advertising agency while occupied with
party
The business.
first episode of / Led Three Lives was
as full of suspense and excitement as the last
reel of a Western movie.
The story moved at a rapid pace and the program was keyed to a high excitement level, yet
for the most part the underlying note of reality
was always there to make the viewer feel he was
watching not just a make-believe story but
something that could and did happen here.
The only exception was the cell meeting scene,
where the demands that the United States be
destroyed completely, "until the last American
flag is cut up for cotton waste," seemed so excessively dramatic as to be almost comic, rather
than menacing.
All in all, / Led Three Lives seems destined
to repeat or perhaps exceed in tv the success
it had as a book and a newspaper serial story.

JAMIE
Network: ABC-TV
Time: Mon., 7:30-8 p.m., EST
Cast: Brandon de Wilde, Ernest Truex,
Polly Rowles, Kathy Nolan
Sponsor: Alternating sponsorship by the
Duffy-Mott Co. Inc., and The Ekco Products Co.
Agency: Young & Rubicam Inc., for
Duffy - Mott; Dancer - Fitzgerald - Sample
Inc., for Ekco Products
Executive Producer: Herbert Brodkin
Producer: Julian Claman
Director: Dan Levin
Sets: Fred Stover
Writers:
(Premier) David Swift and Michael Morris
Origination: ABC Studios, New York

THE PREMIERE telecast of ABC-TV's Jamie
series, starring Brandon de Wilde, an 11 -yearold actor who already has won himself laurels
in legitimate theatre and motion pictures, took
place last Monday evening. Unfortunately,
there probably will be no noticeable increase
in the laurel pile resulting from his television
debut. The young Mr. de Wilde did not shine
on tv as he had done in his past stage and
screen roles. As a lonely orphan boy, he gave
a stilted, unmotivated performance, as did
Ernest Truex, a veteran actor cast as his
grandfather, Polly Rowles, playing his aunt,
and Kathy Nolan in the role of his cousin.
The series' first telecast was as overly-sentimental and as slow moving a half hour as ever
a camera has focused upon.
The Jamie series will look into the experiences of a precocious but sensitive orphan
youngster who finally finds a happy home with
his grandfather after living with relatives
whom he felt did not want him. This is a
theme that has been done countless times
before. But Jamie has its own particular
variation. The format is based not so much
upon the effect of the kindness shown the boy
by his grandfather but rather upon the new
lease on life his grandfather finds in the
understanding and sympathy Jamie brings to
the problems of an elderly man. The getacquainted episode on Sept. 28 was no doubt
intended to prompt a heart-warming audience
reaction. But is was overdone. The effect
was too sweet to be wholesome.
Technically, Jamie was put together well
enough. The camera work was adequate.
The series is using realistic sets that are plain
but effective. What it needs is some plausable,
fresh dialogue and a director with enough
imagination to effectively use the talent which
his cast has brought to him.
Broadcasting
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"Another

TV

station

went

on

the air last week."
"That's news?"
"In Eastern

Iowa,

it's news.

In Eastern Iowa it's WMT-TV, the
first station to go on the air with maximum 100 kw power ("In the whole
United States?") ("In the whole
United States") ; the first TV station
with a tower 703 feet high ("In the
tvhole United States?") ("Between
Milwaukee and Kansas City") ; the
first station on Channel 2 ("In the
ivhole Un . . . ?") ("In Eastern
Iowa.")
WMT-TV

was

the first station to

go on the air with three left-handed
copywriters, the first station to advertise on page 17 of the October 5 issue
of Broadcasting, the first station to
go on the air with a staff member
whose last name begins with Q whose
middle initial is B.
WMT-TV

may very well be the first

station to advertise that we don't have
great concentrations of population.
But ... of the total land area of
thirty-five million acres, Iowa has
97 % in farms ; and there are families
living on and working nearly every
square mile of it, so there are no blind
spots as there are in, shall we say, less
fortunate areas. And there's the most
rapt audience abuilding that ever sat
and watched an advertiser worm his
way into its collective heart.

WMT-TV
CBS & DuMont in Eastern Iowa
Channel 2 100,000 Watts
Mail Address: Cedar Rapids
National reps:

Broadcasting

Telecasting
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RADIO

STATION

OPEN

MIKE

Air Cleaner
WSAZ
HUNTINGTON, WEST VIRGINIA
SERVING 3 STATES

TOP

TALENT

SELLING

FOR

YOU!

EDITOR:
This letter is a bit tardy, but I want to pass
along my great appreciation for the splendid
article in the August 31 issue, entitled "Do
Mean Bigger Tv Coverage?"
Power
This wasBoosts
an excellent presentation, and has
already done much to clear the air of the
numerous waves of misinformation emanating
from various sources on the subject of the
relative importance of power, tower heights
and channels, as regards coverage. You have
rendered another outstanding service to the
industry.
Ward L. Quaal, V.P. &
Asst. Gen. Mgr.
Crosley Bcstg. Corp.,
Cincinnati

"HO

UR

of

S"
AR
5:15
6:00
PM
STTO
THROUGH

FRIDAY

THIS LINE-UP OF TOPDRAWER STARS MAKES
FOR LISTENING PLEASURE
AND SELLING PRODUCTS
A NATURAL.
• GINGER
• DICK
• TONY

• PEGGY

FOR

on

more

KITE

station

than

Stores

programs
any other

in the market —
or TV!

Report

EDITOR:
Your highly informative magazine is one I
like to take home and go over at my leisure.
This was a disastrous step for me this weekend
— caught in the rain, the magazine got a little
wet — with the result that the- front of my coat,
my new gloves and purse were all smeared with
the white coating on the magazine cover.
It will take some doing, but I think it will
come off. Thought you might like to know,
however, since the more convenient a publication is to carry around, the more it's read.
Mrs. Dorsey
M. Roth, Promotion Manager
WGL

Ft. Wayne, Ind.

KITE

£SSfe»

San

Antonio's

•
Independent
1 Leading
Nat'l Rep. John E. Pearson Co.

[EDITOR'S
editors
hope like
that herin
future
Mrs. NOTE:
Roth willThekeep
her B«T
powder
— dry. All coated paper is apt to smear
when wet.]

ROGERS

POWELL
MARTIN

LEE

ADDITIONAL

INFORMATION

Department

sponsor

Radio
Weather

MONDAY

Local

CONTACT

C. TOM GARTEN
RADIO STATION MANAGER
CARD RATES APPLY
TO THIS PROGRAM
5,000 WATTS DAY
1,000 WATTS NIGHT
930 KC

Switch
EDITOR:
The Sept. 21 3-D Cover. By reversing the
glasses I was able to see through the lady, an
innovation as usually it is the lady who sees
through me.
C. B. Persons, Dir. of
Engineering
Arrowhead Network,
Duluth, Minn.
BBB Approval
EDITOR:
We wish to extend our congratulations on the
forthright position your publication took in the
editorial captioned "Honest Promotion," on
page 138 of your Sept. 14 issue. Please accept
our deep appreciation for this recognition of
our efforts to encourage the use of franker
advertising and publicity . . .
Kenneth W. Hood
Better Business Bureau of St.
Louis Inc.,
St. Louis, Mo.

First

CHIEF
STATION
AND'S
CLEVEL
5,000 WATTS— 850 K.C

Newspapers
EDITOR:

TELEVISION AFFILIATE
WSAZ-TV
Represented by THE KATZ AGENCY
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Are Wonderful

As usual, you did a terrific job in handling
the Medill study [B*T, Sept. 7]. I enjoyed and
was impressed with your feature story and then
also the serious look at the study itself. . . .
I would very much like to have half-a-dozen
reprints of "Newspapers are Wonderful," and
its counterpart, "A Critical Look at Medill's
Survey."

Simon Goldman, Manager
WJTN Jamestown, N. Y.

BASIC ABC NETWORK
BY
REPRESENTED

H - R REPRESENTATIVES

CLEVELAND'S GUie^ STATION
Broadcasting

•
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1

VHF

-with

/

antenna

a 50-kw

rating!

It delivers up to 316 kw ERP: rca's 12-section, 50-kw
Superturnstile, in combination with a high-power
VHF transmitter, meets FCC maximum power limits
— with plenty of gain to spare.
It has adjustable beam tilting: Optional with ail rca
12-section 50-kw Superturnstiles, this feature insures
best possible coverage and maximum reinforcement
of your vertical pattern. It's done simply by phaseshifting the power between upper and lower halves of
the antenna — using standard feedline.

•#1

Id

It provides null fill-in: with rca 12-section 50-kw
Superturnstiles, you can virtually eliminate first null
with practically no loss of gain. Benefits are : Effective
close-in
coverage, and vertical field-pattern shaping
if—
for constant field.
It USeS a SWitchable feed System: Advanced-type junction boxes, new feedlines, and a sectionalized lineconnecting system, enable you to switch power from
one part of the antenna to another. An important
feature for emergency operation!
Specially matched Styroflex line: No vhf antenna
operates right without close matching with the transmission line. RCA's Styroflex transmission line
marches the impedance of Superturnstile sections,
handles higher power, holds center conductor in
position — even when line is coiled.

/
/
This picture was taken during erection
of an RCA TF-12AH, 12-section 50kw Superturnstile at KTBC-TV.
Interim transmitter power was 2 kw
when KTBC-TV went on the air.
Now it's 10 kw

KTBC-TV can still increase power many
times without a single change in its
antenna system

Complete VHF Antenna Accessories: rca has ail
equipment for VHF 50-kw Superturnstile systems —
transmission line fittings, towers, r-f loads and wattmeters, diplexers, etc. Everything is "systemmatched" for maximum performance.
REMEMBER: RCA makes five different types of VHF
50-kw antennas to fit your needs. RCA has all 50-kw
antenna accessories. RCA can supply high-gain 50kw antenna systems — tailored specifically for your
VHF channel, power, and service area. Let your
RCA Broadcast Sales Representative help plan your
TV antenna system.

With

CBS

ulUL

Radio

Spot Sales

J>&Lg*

Nothing to it, sahib. Whatever

-tJoLG
your aim,

big

game

field) can help you select the strongest
availabilities for your particular needs,

you can't miss if you let us call your shots.

making sure you hit the people you want

If it's major-market sales you're after, for
example, we can direct your fire to 14

to reach — the right ages, income levels,

of the nation's biggest and richest markets,
with the most formidable weapon in each —

sex, and so forth — with rifle-shot accuracy.
And you'll reach more people than you

the local CBS Radio station we represent.

would any other way, because in each of

Our account executives (who have an

these 14 areas the station we represent

average of eight years of local station

has the biggest average share of audience

experience under their belts) can tell you

in its market, month after month.

all you want to know

about these stations,

their programs and their personalities.

Whether you've got a tiger by the tail in
one market and need special help, or want

Our research and promotion

to beat the bush for sales in all 14 areas,

departments

(each the largest in the spot broadcasting
CBS

you'll bag big game if you go hunting with .
RADIO

SPOT

SALES

Representing: WCBS, New York — WBBM, Chicago — KNX, Los Angeles
WCAV, Philadelphia— WEE1, Boston— WTOP, Washington
WRVA, Richmond — WBT, Charlotte — WAPI, Birmingham
WMBR, Jacksonville — WCCO, Minneapolis-St. Paul — KMOX, St. Louis
KSL, Salt Lake City—KCBS, San Francisco
Columbia Pacific Radio Network — Bonneville Radio Network

our

to JOHN

NEW

respects

WILLIAM

KNODEL

FACILITIES

FOR

BUILDING

BIGGER

This ultra-modern
structure is WIBG's
new studio and
transmitter
headquarters.

SALES

CAR CARDS
with sponsor credit
appear throughout
the year and cover
the entire city.
24-SHEET
BILLBOARDS
blanket the complete
Philadelphia market area, promoting
WIBG programs.
WINDOW DISPLAYS
of sponsors'
products race directly
on
Walnut Street —
downtown — the
only such display
on this busy thoroughfare.
DIRECT MAIL
goes out regularly
to selected dealer
lists. Hard-hitting
broadsides promote
sponsor's campaign
and urge store cooperation.

These extra promotion bonuses are a
special service which WIBG gives to all
its sponsors. Our main objective is to
SELL YOUR MESSAGE to the public.
Audience appeal, listener loyalty, plus
our expanded facilities and special promotional services are further proof that
radio is still the best advertising buy
in Philadelphia.

I

10,000 Watts
Philadelphia's most
powerful independent.

HIS intimates call him "Uncle Willie, the Kansas stubble jumper" but in the territory he
covers, such familiarity apparently breeds no
contempt for John William Knodel.
In fact, Bill Knodel, executive vice president
of Avery-Knodel Inc., national radio-tv station
representative firm, has inspired a warm-hearted
affection among the clients he serves. He believes in continuous field contact, seeing a good
many broadcasters.
With the mushrooming of television, he is
traveling more than ever these days, covering
Detroit, Kansas City and Omaha, at the advertising and account level and other cities in
which his firm represents stations.
In the manner of his colleague and. founderpresident, Lewis Havens Avery, Mr. Knodel
abhors inactivity. This restlessness has been a
cornerstone upon which Avery-Knodel has
built a reputation as one of the top 10 representatives. Present clients: about 33 radio and
14 tv stations and two regional networks.
"Uncle Willie" says he "ain't had much book
larnin' " but this would be a tongue-in-cheek dismissal of his own talents and abilities since
joining Free & Peters and, later, in his association with Lew Avery, with whom he worked
at F & P in the early '40s.
Hails From Kansas
Mr. Knodel comes from a small town in
Kansas (Marysville — population, 6,000), where
he was born on June 21, 1908. His early
inclinations were musical and young Mr. Knodel
played the saxophone and violin with a college
dance band, but the evidence then was that he
would settle down and "raise poultry and hogs,"
as he puts it.
With that in mind, he attended Kansas State
College 1924-26. The bucolic life didn't materialize, however, and the youth traveled to
Kansas City. His first job: floorwalker in

RADIO
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Kresge's 5 & 10 cent store.
Mr. Knodel later moved to Lincoln, Neb.,
1joining the local Star in an advertising capacity
and later the Omaha Bee-News. After two
V
years in sales, Mr. Knodel became national
advertising manager for the one-time Hearst
INC.

In 1939 Bill Knodel came to Free & Peters
paper.

as a salesman and two years later was appointed
vice president and Chicago sales manager for
the representation firm. He resigned Sept. 15,
1945, to become national sales manager of the
Marshall Field Stations (KOIN Portland, KJR
Seattle, WSAI Cincinnati, and WJJD Chicago).
The following year re-established his association
with Lew Avery, who had set up the Lewis H.
Avery Co. They re-named the firm AveryKnodel Inc. and have been in business ever
since.
Seek Top-Level Contact
Bill Knodel has his own philosophy about
radio and television today as it is reflected at
the station representative level. He believes
fervently that the secret of "successful radio
selling" lies in frequent and top-level contact.
"Some people don't get to the account level
enough" he claims. His credo: Go right to the
top — to the man who runs the show.
"The future of radio and television selling
depends on more aggressive selling and contact
with advertisers as well as agencies," he feels.
Bill Knodel practices what he preaches. He
makes frequent calls on national advertisers —
and not only to the advertising or sales manager.
As the result of his many travels, he is particularly optimistic about the future of spot
radio, in which he reports there has been a renewed interest. He believes saturation schedules are putting new life into radio, and that
radio need not suffer because of tv. Certain
accounts are adaptable to each, he feels.
Mr. Knodel is a member of the Chicago Federated Advertising Club and Detroit Advertising
Club. In association with Lew Avery, he served
in 1934-44 on NAB's Sales Managers Executive
Committees.
Recognizes Pitfalls
On the less optimistic side, Bill Knodel shares
the qualms of many other station representatives (as well as agency executives) who decry
a "vicious" practice of some national advertisers
who allow their dealers and jobbers to purchase
advertising at retail rates which often results
in schedules that do not serve the manufacturer's best interests or produce the best possible results.
Broadcasting

Telecasting

The botanists call them
landers call them

vigna sinensis — The

Black-Eyed

South-

That's why America's leading independent radio stations are your best buy; because they are better able

Peas, and consider them

to cater to the tastes of their radio audiences ! That's
why advertisers everywhere are reporting better results from utilizing the pin-point programming of onthe-spot independents. Next time, try independents
yourself . . . your sales will show it !

a table delicacy — the North calls them Cow Peas, and
raise them as cattle feed. But whatever you call them,
you'll admit they prove a point . . . that individual and
regional tastes differ greatly!

THESE
WCUE
WCOP
WDOK
KMYR
KCBC
WIKY
KNUZ
WXLW
WJXN
WKYW
WMIL
WMIN

STATIONS

CATER

—Akron, Ohio
— Boston, Mass.
— Cleveland, Ohio
— Denver, Colorado
— Des Moines, Iowa
— Evansville, Indiana
— Houston, Texas
— Indianapolis, Indiana
— Jackson, Mississippi
— Louisville, Kentucky
— Milwaukee, Wisconsin
— Minneapolis— St. Paul, Minn.

TO

THEIR

WKDA
WAVZ
WBOK
KBYE
KOWH
KXL
KITE
KSON
KYA
KEAR
KLAN
KREM

HOME

TOWN'S

Nashville, Tennessee
New Haven, Conn.
New Orleans, La.
Oklahoma City, Okla.
Omaha, Nebraska
Portland, Oregon
• San Antonio, Texas
San Diego, California
San Francisco, California
San Mateo, California
Seattle, Washington
Spokane, Washington

They are all members of AIMS — Association of Independent Metropolitan
Stations — each the outstanding independent station in a city.
.

TASTES:

WACE
KSTN
KSTL
WOLF
KFMJ
KWBB
WNEB
CKNW
CKY

—
—
—
—
—
—
—
—
—

Springfield, Mass.
Stockton, California
St. Louis, Missouri
Syracuse, New York
Tulsa, Oklahoma
Wichita, Kansas
Worcester, Mass.
Vancouver, B. C, Canada
Winnipeg, Manitoba, Canada

- -rwguw— ii—aML_
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IN

2380

FT. ANTENNA

THE

ABOVE

AIR

DENVER

HIGH

in facilities . . . operational know-how
. . . trained personnel

HIGH

in coverage of the lush market on
Colorado's Rich Eastern Slope.
Kay Ostrander

HIGH

audience "Pull" ... with CBS Television
plus KLZ'S traditional local programming.

on

all

accounts

THREE years ago Kay Ostrander told Dan B.
Miner Co., Los Angeles, she knew very little
about
buying
time.
Undaunted,
city's oldest agency
hired
her as
timebuyer, the
promising
to
teach her. Praised when right and scolded
when wrong, she learned the hard way, as no
lessons were forthcoming.
Currently surrounded by maps, plans and
surveys, Mrs. Ostrander is readying the proJanuary in
startnational
of Mytinger
Casselberry's
initial posed
effort
radio& programming
for Nutrilite food supplement. Previously only
a user of four-color prestige advertising, the
firm's entry into radio is providing her with an
exciting challenge.
This active young woman is a far cry from
a rather bored English history major who left
San Bernardino Junior College to enroll in a
Los Angeles business school.
A native Californian, her first job was at
Menasco Mfg. Co., Burbank war plant, where
from 1942 to 1945 she designed tools and
wrote publicity. A year later she was at Lockheed Aircraft Corp., writing publicity.
Since radio intrigued her, she joined the Columbia Pacific Radio Network, where she became assistant producer ("in lieu of a raise")
on Free for All and Hope Chest, promoting
giveaway prizes for the two weekly programs.
Her interest in advertising grew, but before
joining McNeill & McCleery in May of 1948,
she had married Charles Ostrander the previous
January.

CHANNEL

cbs television
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See your KATZ man

At the end of two years, she had a brief sojourn at Western Adv. Agency Inc. and her
fleeting introduction to timebuying.
Now with Dan B. Miner, where more than
half of the executive posts are filled by women,
she handles Bu-Tay Products (water conditioner) and Kerr Glass Mfg. Co., both national accounts. Regional users of radio-tv are
Kendall Foods (dry dog food) and Prepared
Products (seasoned flour). Heavy users of
California radio-tv are Thrifty Drug Stores,
Interstate Bakeries, Forest Lawn Memorial
Park, Luer Packing, Lakewood Park (real estate development) and Sues, Young & Brown
(wholesale distributor of Zenith tv and Norge
appliances).
Mrs. Ostrander believes that radio never died,
although it did cough a little, and now is
stronger than ever.
For a "fun" assignment, she likes saturation
campaigns for which she can bargain with the
stations to make her budget buy all available
time.
The Ostranders and daughter Trina, 1, live
in Los Angeles.
Broadcasting
• Telecasting

Old

McDonald

which

has

covers

a

farm

the

South

Central

YOU'VE heard of the farmer
whose ambition was to buy all
the land adjoining him?
WSM's Farm Director, John
McDonald, has gone him one
better. So listen to a story that
can sell an amazing amount of
merchandise for you.
For eight years, John has been
plugging away, selling better
farming methods, soil conservation, better livestock, crop rotation, forest conservation,
everything a farmer needs
to do to improve his land
and his lot.
And for as
many
farmers years,
have Southern
listened,
heeded
and
profited by
John
McDonald's advice.
They plant when John says
so, buy when John says
so, sell when he tells them
the time is ripe. First thing
everybody at WSM knew,
John
McDonald
was a
dominant
farm life.

figure

in

Southern

During his first six years at
WSM, John was used exclusively
on Public Service Programs. But
a couple of years ago, the station
acceded to repeated sponsor requests and let him go commercial
for a carefully selected group of
sponsors.
And at this writing, the following sponsors are harvesting rich
rewards from WSM selling John
McDonald style:
Columbiana Seed Company
Purina Mills
Reynolds Metals Company
U. S. Industrial Chemicals
Lederle Laboratories
If you have a product appealing to farmers, better find out
what John McDonald can do for
it, and you. Tom Harrison or
any Petry Man can fill in the
details.

WSM

Broadcasting
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Nashville

• Clear

Channel

• 50,000

Watts

October 5, 1953

°

Page 25

ARIZ,

....

J

KPH

\
V

I
I
i
K

/
/
\
\
\

...Best

In

Buy

Phoenix

ONE

RATE

O's
Includes
Merchandising
KPH The

Help

You

Need!

• Phoenix has four stations with 5,000 watts . . .

5% less audience than Station No. 2! From 6:00

three with less than 5,000 watts. KPHO-ABC

p.m. to midnight, KPHO

has

the lowest rates of the Big Four, with minute spots
as low as $8.00, day or night. And in one short
year as a Meredith Station, KPHO has made remarkable increases in its audience ratings. From
6:00 a.m. to 12:00 noon, KPHO is third in audience
ratings, and is only 3% smaller than Station No. 2!
From noon to 6:00 p.m., KPHO

is fourth, but has

only I % less audience than Station No. 3 and only

is tied for third, with only

6% less audience than Station No. 2! That's why
we say KPHO is your best buy in Phoenix radio!
KPHO's ONE RATE includes the merchandising
assistance you need. Our one rate also covers
talent charges on Cooks Corner, Ted Murphy's
"Swing Club", Dawnbusters, and Music & Markets.
KPHO has block programming, produced by and
for Arizonans.

» wr

, IB
:/: -,5S
O

Jack Carney

Ruth Dunlop
REPRESENTED

Wayne

Center

BY THE KATZ

Ted

Murphy

AGENCY

ARIZONA'S
FINEST RADIO
tfooct 7* 'Knout "%& a 0J1te>iecUt& Station
^ KPHO and KPHO-TY Phoenix.. WOW and WOW-TV, Omaha.. WHEN, Syracuse
AFFILIATED WITH BETTER HOMES and GARDENS . . . SUCCESSFUL FARMING MAGAZINES

EQUIPMENT!
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is $43.20, contrasted to a net of $16.32 for the
REPRESENTATIVES

BLAST

INVASION'
SPOT
NBC
Network spot by any other name is still network — with its lower
network rates — say unimpressed national representatives in a compilation byStation Representatives Assn. on reactions to Brig. Gen.
David

Sarnoff's Sept. 17 talk to NBC

CRITICISM rather than cheers makes up the
reaction of station representatives to the solutions for radio's ills advanced Sept. 17 by the
RCA-NBC board chairman and NBC president,
Brig. Gen. David Sarnoff, in an address to
NBC's radio affiliates [B«T, Sept. 21].
Comments of station representatives have
been compiled from letters, bulletins and conversations by Station Representatives Assn.
under the title "NBC Invasion of Spot Business," which aptly sets the tenor of the quotations it includes.
"The General was specific about increasing
costs of network operation and decline in network time sales," one station representative
said. "But nowhere in the speech did I see
any reference to — or concern for- — healthy
station economics, good station earnings, station problems with costs and expenses, and
particularly no reference to the income stations will now lose if NBC succeeds in diverting national spot business to network spot
carriers.

Radio

affiliates in Chicago.

are not established, and of unknown audience
value.
"The advertiser might also ask himself how
long he might have this program to carry his
announcements. Let us suppose that one or
more of these NB3 shows proves to be a big
audience getter; suppose a network advertiser
wants to buy the entire 15 minutes across the
board; in all probability you would then see
the network reverting to network philosophy,
selling the show to one advertiser.
"Furthermore, the advertiser might ask himself why it is that if the network time is hard
to sell, presumably because it doesn't pay in
big units, why should smaller units with weaker

on the other hand, are
the economic welfare
General of
saysfunds
'eventhatif
fraction

might otherwise be spent on spot radio.' Now
I can't think of any of my stations who are
willing to lose any fraction of their spot income. In fact, they and we use all our energies, every possible idea, to increase spot
business by more than fractions to solve the
stations' economic problems."
•Chief target of the SRA comments is the
"NB3" plan, whereby an advertiser may buy
three or more participations a week to be distributed as he wishes among three MondayFriday serial programs — Second Chance at
11:45 a.m. -12 noon; // Pavs To Be Married at
5:45-6 p.m.; Fibber McGee & Molly at 1010:15 p.m. — at the price of one-third of the
15-minute rate for time plus a pro rata talent
charge. It may or may not be pertinent that
NBC late last week reported that no sales under this plan have been made as yet.
"In spot radio," according to one station
representative quoted by SRA, "the advertiser
is buying established news or other programs"
or "is buying participations in similar station
programs that are mature, established, with
known audiences. But in the NB3 plan the
advertiser is asked to buy participations in
shows, two of which are new, have no record,
Broadcasting

•

Telecasting

Spot Income More Valuable
The consensus of all his NBC affiliated stations, he said, "taking- into consideration dollar
income, cost of programming by the station,
network programming, sustaining shows," was
that "national spot business briugs in at least
twice as much income as the same time on a
network basis. Why should my stations risk
the loss of even a fraction of their income to
network economic needs? If the network business deteriorates further, may we expect that
there will be more NB3 shows with more spot
announcements to be sold in them?
"And if NBC, setting its own rates for these
shows in competition with the station's spot
rate, succeeds in selling the idea to advertisers,
wouldn't other networks meet the competition
and set up their own spot carrier plans?
"What profit radio if the networks increase
their earnings and the stations lose their profitable business? You can have radio without

Not Willing To Lose
"The representatives,
deeply concerned with
of
their stations.
networks
did attractThea

same three announcements on a "network spot
carrier" such as NB3. On a smaller station, he
said, three nighttime announcements at the
highest frequency discount would bring in
$20.38, compared to an income of $5.73 from
the network for 15 minutes. Daytime, three
one-minute announcements would net this station $11.91, to $2.87 on the network deal.
Noting that "the networks would answer
that they are providing the station with a program that fills up 15 minutes of station time
and may attract audiences," this representative
admitted that station owners "value their network affiliations and like big-name shows."
But, he stated, "the fact is that station programs— local shows, musical clocks, sports, etc.
— attract audiences larger than the network
shows and with better sales impact."

networks, but not without stations."
That view was echoed by another representative who said he "would rather operate a representative business in radio and tv with netthan without
"We may
have toworksdo
without them,"
them. butIf added,
their economics

T. F. Flanagan
His SRA Takes Exception

impact be successful? No matter how much
of this NB3 plan may have the appearance of
spot radio advertising, it is still network, subject to the same difficulties as network-arbitrary markets, arbitrary stations, arbitrary
time, arbitrary programs, all of it fundamentally
to the flexibility of national spot."
opposed
If the "NB3" plan in the station representatives' opinion is not good for advertisers they
feel even more strongly that it is bad for stations. One representative reported that for
one major market station he represents, the
net income on an order for three one-minute
announcements, daytime, at the 100-time rate.

and prospects are as dire as painted, if their
imagination for success is limited to invading
the growing, healthy spot business instead of
developing- their unique advertiser-sponsored
program business with its hundreds of prospective accounts they are unable to sell, then I
fear for their future.
"If the networks are unresponsive to new
radio ideas, if they scheme up these Tandem
and NB3 plans to crop the grass in the stations'
pastures instead of rebuilding their own acres,
then I fear we shall have a new pattern of
radio programming, non-network," he said.
"While I would regret the necessity and realize
the great efforts we shall have to put forth to
give
birthdoubt
to the
I haven't
the
slightest
that new
radiopattern,
would emerge
highly
useful in its service to the public."
Noting that Gen. Sarnoff "limits the possibility of more than one or two independently
programmed stations in a market because 'one
station' siphons off the major part of a highly
October 5, 1953
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BLAST SPOT INVASION

Agency Liability Talks
PROBLEM of liabilities of the advertiscommittime and atspace
for discussed
ing ments
agency
will be
a meeting of
the League of Advertising Agencies in
New York Thursday. Guest speaker will
be Morton J. Simon, legal counsel to
the league and authority on advertising
agency
law.
Mr. Simon
will discuss litigation involving aWashington agency as a result
of the financial difficulties of one of its
important clients. A question-and-answer
period will follow his talk.

the impossibility of measuring universal radio.
"Now if spot and local radio can increase
in the larger, established tv markets and totally,
what is the matter with network radio? What

in the Hotel BiltAT A SPOT RADIO clinic sponsored by Station Representatives Assn.
Podgus Casey
Paul
t,
Beaumon
George
more, New York, last month were (I to r, seated)
, Reg Rollmstanding
Inc.;
Bowles
&
Benton
of
all
t,
Jones, Mark Becker and Ed Murtfeld
Morns KellInc.;
nodel
Avery-K
McCoy,
Arthur
SRA;
,
relations
er
advertis
of
director
son
Jr. Inc.;
Young
J.
Adam
Carter,
John
Co.;
&
Blair
John
Gurkin,
ner. The Katz Agency; Dick
Mike Turner, Benton & Bowles, and Jones Scovern, Free & Peters Inc.
specialized audience for music and news," an
SRA member commented: "I doubt if he knows
the real possibilities of local programming. He
didn't mention sports, local controversies, politics, home service programs, farm shows, disk
jockey varied formulas. There is a good deal
more to station programming than 'music and
news.' Furthermore, there is a great bank of
independently produced programs — drama,
comedy, drama serials, forums, women's panel,
quiz, children's and others."

Why Sacrifice 'Crusade'
Gen. Sarnoff's reference to the growth of national spot — up 19% in time sales since 1948
while network business dropped 22% — and to
expectations that spot volume will be even
higher this fall than last, drew the answer that
"spot volume is higher in spite of the poorer
adjacencies to network program audiences, and
in part because of the representatives-sponsored
Crusade for Spot Radio. Since the stations
largely support the Crusade, I do not believe
that they will want to sacrifice the fruits of
their efforts by cutting their income on the risk
of changing their good national spot sales into
network spot."
Stating that the networks' strength lies in
block programming — Godfrey on CBS, Breakfast Club on ABC, soap operas on NBC — SRA
pointed out that "these are not the shows that
networks are offering for spot participations.
The NB3 plan is exactly the opposite from
block programming. It is one program in the
morning, one in the afternoon, one at night,
with no similarity in program content, no mood
programming to draw audiences. If NBC block
programming is the right idea, then the NB3
plan necessarily must be the wrong idea."
Agreement with Gen. Sarnoff's "vigorous attack on rating systems" is expressed in the SRA
compendium of representatives' reactions to his
Chicago address. "His position coincides exactly with the policy and practice of representatives' selling over the past years. We have
consistently urged that no rating systems, no
sampling, could possibly measure the total,
growing, changing radio audiences and listening time." SRA chided the general for overlooking "one of the most important listening
posts — people at work" — and quoted a Pulse
study made last month in New York that found
Page 28
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25.5% of out-of-home listening taking place at
work.
There is no agreement, however, with Gen.
Sarnoff's words on rate cutting, SRA laying
the blame for this practice directly at the networks' door. "If the networks did not start
rate cutting, who did?" the station representatives angrily ask. "Who gave up on radio
when television was born? What examples are
the network o & o stations setting with their
deals and concessions? What kind of leadership is continued, outrageous big market, big
station rate cutting?
The Way

To Stop

"Gen. Sarnoff ought to know that the way
to stop rate deals is to stop. We cannot afford
to run this business on any other principle than
noblesse oblige."
Despite the recognized effects of television on
nighttime radio, SRA points out that "in many
tv markets already established spot radio and
local radio have increased. Radio sets sell well
in tv markets. Radio ratings seem to be on the
increase as a total in established tv markets;
this in spite of the ease of crediting tv viewing
in ratings with one set in the living room and

NETWORK

management?"
price
Many
more critical comments on the networks' alleged attempts to enter unfairly into
the field of spot radio and to deprive the stations of spot revenue, with particular attention
focused on the "NB3" plan, are set forth in the
SRA report. These are well summed up in
the concluding statement of T. F. Flanagan,
SRA managing director, which reads:
Flanagan's Summation
"The networks have been most successful
when they have created new program patterns
that were saleable to sponsors as half-hour or
hour programs, because they could attract
audience. This process was profitable to advertisers, networks, and affiliates.
"What is now proposed is only a new format
for old ideas. The proposed NB3 plan — like
Tandem, Pyramid and similar devices — simmers
down to pressuring affiliates into another rate
cut under another name.
"When

a network sells national spot announcements atnetwork rates in network shows,

the net result could be the siphoning off of national spot dollars into network dollars with
these serious drawbacks for the affiliates: (1)
Loss of revenue; (2) impairment of spot busiture. ness; (3) impairment of the station rate struc"And this proposed new radical change in
structure of the radio business unfortunately
sets up a precedent for the networks to fix on

television."
PARTICIPATION

THREE

of the four nationwide radio networks offer advertisers the chance to buy
participation on several programs instead
of full sponsorship.
ABC, which formerly made such an offer,
titled "Pyramid Plan," now has no such program package, preferring its present plan of
offering four evening network quarter-hours
at the one-hour rate.
Mutual currently has four sponsors for its
"Multi-Message Plan" of participations in
five half-hour programs, 8-8:30 p.m., Monday through Friday. Lever Brothers Co. has
five participations for Rayve shampoo; S.O.S.
Co. also has five; Emerson Drug has two for
Bromo-Seltzer, and R. J. Reynolds Tobacco
Co. three for Camels, leaving only five of
the 20 availabilities still unsold.
NBC has signed Coleman Co. (stoves) as
one sponsor for its "Tandem Plan" in which

OFFERS

three advertisers co-sponsor three evening
half-hour shows. The other two Tandem
availabilities are still open. NBC has announced no sponsors as yet for its new participation offer, the
Plan," which
makes available
three"Three
announcements
per
broadcast of three, 15-minute, MondayFriday serial, and Big Preview and Weekend,
which sell announcements on the NBC-TV
Today pattern.
CBS Radio's "Power Plan," comprising
three programs broadcast 8-8:30 p.m.,
Wednesday, Thursday and Friday, which
offers three 10-minute segments for sponsorship in each half-hour, is five-ninths sold
this fall. Procter & Gamble Co., for Lava
soap, participates in the Wednesday and
Friday Broadcasts; Eno-Scott & Browne, for
Brylcreme, in all three.
Broadcasting
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ADVERTISERS

SEVEN
IN

MAJOR

WEEK'S

ADVERTISERS

RADIO-TV

&

AGENCIES

FIGURE

PURCHASES

Dealing for across-the-board strips, participations and half-hour network shows were Phillips Petroleum, Lambert Pharmacol, Lever Bros.,
Procter & Gamble, American Chicle, Borden and American Tobacco.

AT LEAST seven major advertisers figured actively in radio and television last week with
business buys that included across-the-board
strips, participations and half-hour network
shows.

Advertisers in the week's surge of business
included Phillips Petroleum Co., Lambert Pharmacal Co., Lever Bros. Co., Procter & Gamble
Co., American Chicle Co., Borden Co. and
American Tobacco Co.
Phillips Petroleum, Bartlesville, Okla. (Phillips 66), launched a half-hour filmed series
called Game of the Week for 13 weeks in 27
television markets. This program will run
until Dec. 14, at which time the Frederic W.
Ziv package / Led Three Lives will be sponsored
by Phillips in about 25 markets for 52 weeks.
The latter program probably will be carried
on the same station lineup now presenting the
football show. Lambert & Feasley, New York,
is the agency.
Lambert Pharmacal, St. Louis (Listerine),
will sponsor a five-minute strip across-the-board
in radio and television. The film will feature
Mary Ford and Les Paul and will be launched
on television Oct. 12, placed regionally in 25
markets for 39 weeks. The placement of the
radio series featuring the same stars currently
is under negotiation, with all four networks submitting time availabilities. Lambert & Feasley,
New York, is the agency.
Lever Bros, purchased a television participation schedule on NBC-TV's Today [B»T, Sept.
21] and also is considering sponsorship of an
across-the-board radio strip, 2:30-2:45 p.m. on
NBC. The television schedule calls for a minimum of 104 segments of Today, starting Nov.
1 1 and continuing for 52 weeks. Lever will advertise two of its products twice weekly. The
initial products will be Good Luck Margarine,
Rinso and Lux Liquid. The contract with
NBC-TV prohibits other soap, detergent and
margarine manufacturers from participating on
the show. Lever plans to rotate the spots for
all its products during the year.
Procter & Gamble (Lilt), through Biow Co.,
New York, is looking for a half-hour dramatic
television show for nighttime showing. Robert
E. Kinter, ABC president, and agency executives conferred last week on time availabilities.
A decision is expected shortly.
American Chicle Adds
American Chicle Co., maker of Clorets and
Dentyne, in addition to co-sponsorship of
Rocky King on DuMont, will co-sponsor another DuMont show, Colonel Humphrey Flack,
starting Oct. 7 (Wed., 9-9:30 p.m.). DancerFitzgerald-Sample, New York, is the agency.
The series is a comedy drawn from short
stories by Everett Rhodes Castle which appeared in the Saturday Evening Post and subsequently were adapted as a radio series. The
tv version will be produced by Stark-Layton
Inc.
Borden Co. (Borden's instant coffee) has
purchased 15 minutes of The Kate Smith Hour
on NBC-TV, starting Oct. 13. Borden will
sponsor the Tuesday 3:30-45 p.m. segment for
39 weeks. Agency is Doherty, Clifford, Steers
& Shenfield.
American Tobacco Co. (Lucky Strike cigaBroadcasting
• Telecasting

rettes) signed a 52-week contract with NBC
Spot Sales for a major time block on five NBCowned radio stations for sponsorship of Light
Up Time, an across-the-board nighttime program of news and music starting Oct. 5 [B»T,
Sept. 14]. The sale was described as one of
the biggest and most significant single radio
spot sales buys in recent years.
The contract, placed through BBDO, New
York, calls for five half-hours a week on NBC's
WRC Washington, WTAM Cleveland, WMAQ
Chicago and KNBC San Francisco, and five
25-minute periods weekly on WNBC New
York. The first five minutes of Light Up Time
in each of these cities, except New York, will
be devoted to a news roundup followed by reality. corded music presided over by a local personAmerican Tobacco Co. will receive all-out
merchandising cooperation through the "Chain
Lightning"
plan of Authorities
NBC's ownedsaid
andit operated
stations division.
will be
the first client to benefit from the merchandising
benefits of the plan in all five major markets.
As a result Lucky Strike cigarettes will be featured in more than 3,000 food stores in five
cities, or 20% of all supermarkets in the country, it was pointed out.

L&N
Expands
Barton Named

Staff;
V. P.

LENNEN & NEWELL, New York, to meet
the needs of its rapidly growing radio and television department, has added several staff
members and promoted one executive, it was
announced last week by Nicholas Keesly, senior
vice president in charge of that department.
Frank Barton, member of the department,
was named a vice president. New additions
to the programming staff are: Tony Pan, formerly with William Esty & Co., to L & M as
vice president and director of commercial production for radio and television; Theodore
Huston, with McCann-Erickson, as a television
producer; Fred Kilian, Young & Rubicam,
Chicago, to work with Mr. Keesly directly on
program development work; Jean Jaffe, from
J. Walter Thompson Co., and Richard Eyman,
from McCann-Erickson, who have joined the
timebuying department.
The agency's radio and television billing is
now running over $15 million a year.

Poulson Buys 2 Firms
G. H. POULSON & CO., Toledo, Ohio, last
week announced its purchase of Carey Advertising Agency, owned by William P. Carey,
and Hack Swain Productions, radio and recording firm, owned by Hack Swain, both of Sarasota, Fla. Messrs. Carey and Swain will continue to head the firms and will become vice
presidents of Poulson & Co., according to
G. H. Poulson, president.

A St. Louis 'First' — Scruggs Signs with KMOX
major retailers in St. Louis was made when
FIRST major crack in the traditional St.
Louis resistance to use of radio by departFrank Mayfield, president of "Scruggs," as
it is often termed, signed a contract with
ment stores developed fortnight ago when
Maurice Hirsch, president of Hirsch, Tamm
high-ranking Scruggs-Vandervoort-Barney
&
Ullman, St. Louis agency, and Robert
signed with KMOX for a weekly, one-hour
Hyland
Jr., KMOX general sales manager.
teen-age program. The 52-week account is
believed to be in the neighborhood of $50,Members of the city's retail association
000.
have long been credited with maintaining
This inroad into the newspaper hold on
an anti-radio program attitude. The Scruggs
store ranks as one of the first three in the St.
Louis area.
First program went on the air at 10 a.m.
Sept. 26 in the Scruggs Music Hall, seating
300. Each week the store salutes a local
high school, featuring eight talented students
from the school who are selected in auditions. While not a talent search, three weekly winners receive merchandise prizes. At
the end of eight weeks a semi-finalist will be
selected.

FIRST major radio program contract in
St. Louis retail history is signed by
Scruggs-Vandervoort-Barney store. At
contract signing were (I to r): Earl Collier, Scruggs publicity director; Robert
Hyland Jr., KMOX general sales manager; Frank Mayfield (seated), president
of Scruggs, and Maurice Hirsch, ,president of Hirsch, Tamm & Ullman St.
Louis agency.

The final winner after two cycles, and
the runner-up, will receive prizes. These include a$1,000 savings bond, $1,000 scholarship and trip to New York. Details of prize
awards are being worked out. Motorola is
cooperating with Scruggs in the awards.
Curt Ray, of the KMOX staff, was m. c.
of the first program, with the KMOX orchestra taking part. First guest was Johnny Ray,
with each contestant getting an album of
his recordings. Tickets for the program are
distributed by the store and KMOX.
Commercials feature teen-age departments, including a fashion commentary
by Tommye Birch. They promote the store
from basement to rooftop, including records,
clothing and other departments catering to
youngsters of high school age.
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O'Lavin, Ex-WDAY
Sells Fargo Agency

Head,
Interest

O'LAVIN, Flint & Assoc., Fargo, N. D., advertising agency, has been reorganized and renamed Harold E. Flint & Assoc. after the sale
of Barney O'Lavin's interest and that of Fargo
attorney Harold W. Bangert's interest.
Mr. O'Lavin joined WDAY Fargo in 1935
where he became general manager. In 1946,
he left the station to form the agency. Mr.
O'Lavin has announced he will devote full time
to the O'Lavin Travel Service which he operates
in Fargo and Sioux Falls, S. D.
In the reorganization, Mr. Flint becomes
president of the firm bearing his name; Richard
C. Rosenthal, former vice president, becomes
vice president and secretary, and Lee Holland,
treasurer, becomes vice president and treasurer.
SSC&B Slates Expansion
SULLIVAN, Stauffer, Colwell & Bayles, New
York, has expanded its Hollywood offices with
the appointment of Jack Van Nostrand in charge
of West Coast activities and Virginia Reed as
his assistant, and has taken additional space in
the Equitable Bldg. William Stuhler, who recently joined the agency in an executive capacity, will act as liaison between the eastern
and western offices.
At least five of the agency's network programs will be originating from Hollywood,
including the Danny Thomas show for Speidel
watchbands, the Ray Bolger show for Pall Mall
cigarettes, and the Ralph Edwards Place the
Face show for Carter Products.

NEW

BUSINESS

Vitamin Corp. of America, through BBDO,
N. Y., is conducting biggest sales promotion
drive in its history, using radio, television,
newspapers, and magazines. Television coverage
includes 20- and 60-second announcements as
well as participation on Paul Dixon and other
network shows. On radio, in addition to spots,
sportscasts will carry firm's message before and
after World Series games on full MBS network.
Gabriel Heatter show also is being used.
Borden Co., N. Y. (food products, fluid milkice cream, and cheese divisions), through
Young & Rubicam Inc., S. F., starts sevenweek radio-tv spot announcement campaign in
California and Arizona Oct. 7, on yet-undisclosed stations.

FILM
LAST

TWO-THIRDS

BOUGHT

BY

JACK

INTEREST
GROSS,

Barry's Juvenile Jury from NBC-TV to CBS-TV
Oct. 11, Sundays, 3-3:30 p.m. Agency: Edward
Kletter Assoc. Inc.
Club Aluminum Products Co., Chicago, renews
Club Time over ABC radio, Saturday, 6:306:45 p.m. EST, starting Oct. 31. Agency:
Buchanan Co., Chicago.
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PHIL

UTP
KRASNE

Buying the remaining two-thirds of United Television Programs
to give them complete ownership, Jack Gross and Phil Krasne

Inc.
say

they will expand UTP's sales setup and continue distributing films
from other producers in addition to their own productions.
PURCHASE of the remaining two-thirds interest in United Television Programs Inc. by
Jack Gross and Phil Krasne for "over a quarter
of a million dollars," making them complete
owners, was concluded last Wednesday. Formerly owners of one-third interest, Messrs.
Gross and Krasne acquired one-third from Sam
Costello and Ben Frye of Studio Films and
one-third from Milton Blink of Standard Radio
Transcription Services and Jerry King.
Producers of CBS-TV Big Town and the upcoming Lone Wolf video film series, Mr. Gross
said he and his partner did not acquire UTP
solely for distribution of their own product.
"We are still in business with other producers
and
stated.have many new deals in the offing," he
"While there will be little reorganization
in the UTP setup, we will expand the sales
organization considerably," he said.
West Coast Meeting
Meetings started in Hollywood for this purpose over the weekend, participated in by
Aaron Beckwith, Gross-Krasne vice president
in charge of sales; George Weiss, UTP sales
manager; Wynn Nathan, UTP western sales
manager; Monroe Mendelsohn, UTP head of
publicity-promotion in New York, and other
executives.
Financing for the purchase is being handled
by Stillman & Stillman, brokers, and bank representative Vilem Zwillinger.
Mr. Gross will be UTP board chairman and
Mr. Krasne president, while George Weiss continues as national sales manager. UTP headquarters will be in Hollywood.
It is reported that Ben Frye and Sam Costello
will put Studio Films into more active video
film production.
Explaining he had sold his interest in Standard Radio Transcription Services to Milton
Blink, last July 1, Mr. King added he has no
current business plans and any future plans
must await his return from an extended vaca-

Pharmco Inc., Newark, is extending its radio
spot schedule in four markets starting Oct. 19
and running to March 1, 1954. Doherty, Clifford, Steers & Shenfield, N. Y., is agency.
Firestone Tire & Rubber Co., Akron, renews
Voice of Firestone on NBC and NBC-TV
(Mon., 8:30-9 p.m. EST), using 156 am and 67
tv stations. Agency: Sweeney & James Co.,
Cleveland.
Electric Shaver Div. of Remington Rand Inc.
signs to sponsor What's My Line on alternate
weeks, effective Oct. 4, (CBS-TV, Sun., 10:3011 p.m.). Young & Rubicam, N. Y., is agency.
Jules Montenier Inc., continues as sponsor other
week.
Pharmaceuticals Inc. (Geritol) moves Jack

IN

FIRST contract for CBS-TV's Newsfilm
services [B»T, Sept. 28] is signed by
KLZ-TV Denver. L to r. Merle Jones,
CBS vice president in charge of owned
stations and general services; Wilbur
Edwards, CBS-TV Film Sales general sales
manager; Hugh Terry, KLZ-TV general
manager, and Sig Mickelson, CBS-TV director of news and public affairs.

tion. He is leaving now on his sailboat for a
three-months cruise of Mexican waters.
That a possible merger is in the works for
UTP is reliably reported.
Mr. Blink in Chicago said he plans to take
over active operation of SRTS with headquarters in Chicago and that the firm will continue
in the business of selling musical libraries and
dustry. effects to the radio and television insound

ZIV

TV

GLOBAL

PLANNING
FILM

SETUP

Multi-lingual Ziv Tv films will
be marketed around the world,
says the firm's President John
L. Sinn after announcing initial
sales in Central and South
America.
ELABORATE plans for the sale of Multilingual Ziv Tv films around the world were described last week by John L. Sinn, Ziv Tv president, after announcing the completion of first
sales in Central and South American markets.
Mr. Sinn revealed that a sales task force
operating in those markets for the past two
weeks has sold Ziv Tv film to five major advertisers— General Electric of Mexico, American Airlines, Bimbo Bread, Canada Dry and
Esso of Cuba.
After meetings in the Central American market, Mr. Sinn continued, company salesmen
will head for Venezuela, Colombia, Brazil, and
Peru for conferences with top advertisers and
executives. Subsequently, he added, the sales
force will move east for a tour of other countries to be announced at a later date.
Leases DC-6
To facilitate movement of his world-wide
task force, Mr. Sinn said, Ziv has leased from
Douglas Aircraft a huge DC-6 which also will
serve as a flying screening room. The sales
group will be available to train local tv station personnel in the Ziv exploitation technique, Mr. Sinn said, and will carry Ziv merchandising aids in the plane for demonstrations
during conferences.
During the past summer, it was revealed Mr.
Sinn and Frederic W. Ziv, founder and board
chairman of the Ziv organization, organized
both the world-wide task force and a foreignlanguage production unit which will produce
tv films in the required languages.
Sales were to General Electric of Mexico for
Favorite Story over XHTV (TV) Mexico City;
American Airlines for Yesterday's Newsreel in
Mexico City; Bimbo Bread for Cisco Kid in
Mexico City; Canada Dry for Favorite Story in
Cuba and Esso of Cuba for Sports Album.
In Mexico City, the Ziv firm's new associates
will be Don Emilio Ascarraga, XEW-TV Mexico City; Romulo O'Farrill Sr., XHTV (TV),
and Monte Kleban, television consultant.
Broadcasting
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NBC

Film

Sales

Up

NBC FILM division reported Friday that
latest sales have raised total number of
markets for Dangerous Assignment to
131 and for Hopalong Cassidy to 127.
New sales for Dangerous Assignment
were to WKNX-TV Saginaw, Mich., and
WKAB-TV Mobile and for Hopalong
Cassidy to KOVU-TV Columbia, Mo.

NBC
FILM
DIVISION'S
SARNOFF
SAYS
NO
STATION
PREFERENCE
TO
BE SHOWN
Vice President

Robert Sarnoff, in a public letter to KFEL-TV

says his division will sell films to tv outlets on a 'first-come firstserved basis' regardless of NBC-TV affiliation. The Denver station had protested the switch of 'Hopalong Cassidy' series to competing KBTV (TV) Denver.
THE NBC Film Division made clear last week

Michelson
Local

to Offer

Film Commercial

IN A MOVE to attract local and regional
sponsorship, Charles Michelson Inc., New
York, announced last week that sponsors of
its new five-minute, open end tv film series,
Capsule Mysteries, will be offered local commercials integrated with the programs.
According to Charles Michelson, president
of the radio and tv film transcription firm,
sponsors may call on the services of John
Ridgely, contract actor and star of Capsule
Mysteries, for simple filmed commercials at
cost. In this way, Mr. Michelson added, his
firm is satisfying "a long felt need on behalf
of local accounts," which he said has not been
feasible in the past because of the high cost
of making separate tv filmed commercials.
Costs of Commercials
Mr. Michelson estimated the commercial's
cost will range from $17.50 in small towns to
$98.25 in New York for a five-minute program.
He added that sets of simple commercials by
Mr. Ridgely, which would be inserted at the
time of production for use throughout a 13week series or longer, would cost approximately
$200.
Production on Capsule Mysteries will begin
Nov. 2, Mr. Michelson said, with the first group
of 39 shows available for local and regional
use by January 1954. Present plans call for
additional units of 39 episodes to be placed in
production up to a total of 260 tv films, he said.
The new series represents the first substantial
effort by the Michelson firm in the tv field.
It was established in 1936 as a radio transcription company, and, according to Mr. Michelson, had done "so well in the field" that plans
for television activity had been vetoed in the
past. He said an indication of the company's
long-range planning is that the Capsule Mysteries series is being filmed in color as well as
in black-and-white.

Nolo

Completes

Series

NOLA

STUDIOS Inc., New York, has completed aseries of one-minute and 20-second tv
film commercials for E. J. Gallo Winery, Stockton, ordered through Carlo Vinti Adv.. N. Y.
Nola's studio facilities also have been used to
produce the audio-portion of a series of film
commercials for the Bell Portable Sewing Machine Corp., Newark.

Guild

Sells 27 Markets

GUILD Films Co. New York, reported Friday
it has sold half-hour filmed program. Life with
Elizabeth, in 27 markets, with the latest in
Chicago, Denver. Seattle and Portland.
Broadcasting

•

Telecasting

Denver,

that its sales policy is "to treat all stations on
an equal, first-come first-served basis," whether
they are NBC-TV affiliates or not.
The policy was made public in a letter sent
by Robert W. Sarnoff, vice president in charge
of the Film Division, to Eugene O'Fallon, general manager of KFEL-TV Denver, late last
Thursday.
Mr. O'Fallon had circulated copies of a Sept.
14 Sarnoff letter to which was attached a memo
bearing Mr. O'Fallon's name and saying the
letter was in reply to KFEL-TV's "protest as
to why we were not given the opportunity to
renew the Hopalong Cassidy series after carrying it on our station for a year under sponsorship. The new series was sold to our competitor
without notice to us, before the expiration of
our current series," the memo said.
In his letter last Thursday Mr. Sarnoff, asserting that "the statements in your memo are
so at variance with the facts that I feel compelled on behalf of the Film Division to state
the truth." told Mr. O'Fallon that the Sept. 14
letter was not in reply to the KFEL-TV "protest" but had been sent to KFEL-TV and all
other NBC-TV affiliates as a statement of
policy; that the hour-long Hopalong Cassidv
films on KFEL-TV had not been bought by
the station but by an agency for an advertiser
which placed them on KFEL-TV; and that for
some time before the end of that series KFELTV had known that a half-hour Hopalong
Cassidy series was available and had a chance
to buy it but "indicated no interest in the newseries until after it had been purchased by a
competing station and sold to an advertiser."
'Your Interest
"In fact," Mr. Sarnoff continued, "your interest incontracting directly for the purchase of
our film programs has been virtually nil — as
a result, most of our properties are or will
be appearing on competing stations, including
the outstanding Victory at Sea series.
"It is certainly your station's prerogative to
decide what it wishes to buy and what it wishes
not to buy. However, it cannot complain legitimately when a program which it knows about
Nil'
but in which it has expressed no active interest
turns up on a competing station . . . ."
Mr. Sarnoff said he was "forced to make my
true
to "make tothewhom
you public"
reply
facts to
known
to all intheorder
individuals
you
memo."
He said
he through
was "sorry
that sent
it hasyour
been
necessary
to go
all
the foregoing" but that the NBC Film Division
had "worked hard to establish the foremost
reputation in the country for sound business
practices and fair dealing" and that accordingly.
"I cannot allow its reputation to be subjected
to such misrepresentation as contained in your
memo without making these true facts known."
The statement of sales policy contained in
Mr. Sarnoff 's Sept. 14 letter, and referred to
in last Thursday's, was as follows:
". . . Due to the highly competitive nature
of the film syndication business, and because
of our obligation to the various film concerns
who produce for us as well as those for whom

we act as distributor, it is essential that we maintain maximum flexibility in our sales efforts.
"For these reasons, it is the sales policy of
the NBC Film Division to treat all stations on
an equal, first-come first-served basis. While
we,
of course,
look asto important
the NBC-TVcustomers
Network'sof
affiliated
stations
the Film Division, nevertheless, we
in all markets without preferential
to any particular station. This letter
any previous communications you
received on this matter prior to the
of the NBC Film Division.

must sell
treatment
supersedes
may have
formation

"We are sure you will understand the necessity for this policy. We are equally certain
that it will enable us to provide you as well
as the rest of the industry with the best possible syndicated film programs."
The hour-long Hopalong films on KFEL-TV
were understood to have been sponsored by
Van Camp's through Brisacher & Wheeler, San
Francisco. The half-hour series was sold to
KBTV (TV) Denver.

NO

DECISION

ON

GOLDWYN

Release

of some

films made

YET
FILMS
50

feature

by Samuel

Gold-

wyn

to tv has not been decided, reportedly because of the
price factor and because the
negotiating firm wants to wait
until more outlets are on the

air.
FINAL decision on whether a group of motion pictures produced by Samuel Goldwyn
will be released to tv has not yet been made
[Closed Circuit, Sept. 28]. Howard Productions, which is negotiating with networks and
stations for sale of the films for Samuel Goldwyn Productions, after exploring the situation,
found a ready market for the pictures.
But it was revealed last week that the price
factor for the various packages, coupled with
a feeling that time should be marked until
more tv stations are on the air, may be among
the major considerations holding up the decision on the films' release.
Many Reiner, foreign sales manager of
Goldwyn Productions, reportedly is the key
man in the negotiations and is said to be
spearheading the sales operations of Howard
Productions in contacting tv outlets.
The Howard organization is headed by Mrs.
Samuel Goldwyn (Francis Howard). The
firm has about 50 feature films which were
produced before the Aug. 1, 1948, cutoff date
agreement of the Screen Actors Guild with the
producers. This contract prohibits any producer or movie studio from selling theatrical
films to television if the films were made after
that date without first negotiating additional
pay for the talent.
The batch of old Goldwyn features was given
October 5.
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to Mrs. Goldwyn as a 25th wedding anniversary
gift by her husband. Howard Productions was
formed shortly after.
A total of 13 films, produced between 1929
and 1939, reportedly already have been edited
for tv release.
Butterfield

to Newsfilm

IN LINE with the expansion and development
of CBS-TV's Newsfilm [B«T, Sept. 28], Alfred
Butterfield has been appointed executive producer of CBS-TV's news and public affairs department.
An announcement last week by Sig Mickelson, CBS-TV director of news and public affairs,
said that Mr. Butterfield's duties will be concerned primarily with using the resources of
the world-wide CBS Television Newsfilm organization in creating new programming for
network and syndicated use. Mr. Butterfield,
once editor-in-chief of Pathe News, most recently was president of his own firm, Information Productions, which produced films for
the tv industry in the East.

Family

Theatre

Offers

Films

TO PROMOTE its slogan, "The Family That
Prays Together Stays Together," Family Theatre, Hollywood, is making available to tv stations at no charge the initial 12 films of its
Inspiration Please series. Based on the value
of prayer in the lives of great figures in history,
the spot films range from 20 to 60 seconds in
length.
Roland Reed Productions, Culver City, produced the films. Arthur Pierson directed from
scripts by Fred Niblo Jr., and John T. Kelley.
Film Sales
Ellis Canning Co., Denver, has acquired singlerun telecasting rights to eight Johnny Mack
Brown western features from Louis Weiss &
Co., Los Angeles, for showing on KBTV (TV)
Denver. Agency is Ted Levy Adv. Agency,
that city.
•
Consolidated Television Sales announced last
week it has sold the recently-acquired series,
Time for Beany, to KFMB-TV San Diego,
KZTV (TV) Reno, KCOK-TV Tulare, Calif.,
KAFY-TV Bakersfield and KTVU (TV) Stockton. Other sales announced by Consolidated
are: All American Game of the Week, to
KKTV (TV) Colorado Springs, KLAS-TV Las
Vegas, and WRGB (TV) Schenectady; Station
Starter Plan, to KULA-TV Honolulu, KCRITV Cedar Rapids, KOY-TV Phoenix, WEARTV Pensacola, WTAO-TV Cambridge and
WSBA-TV York, and Public Prosecutor, to
KPK (TV) San Francisco, KFEL-TV Denver
and WFAA-TV Dallas.
Standard Television Co., L. A., has acquired
video rights to theatrical films Copacabana,
starring Groucho Marx and Carmen Miranda,
and Golden Gloves Story, starring James Dunn.
Copacabana is being shown in Chicago and
Milwaukee, sponsored in latter market by
Joseph Schlitz Brewing Co. with Lennen &
Newell Inc., that city, as agency.
Dishmaster
half-hour
WJBK-TV
28. Series,

Distributors, Detroit, started weekly
Craig Kennedy Criminologist on
that city, for 26 weeks from Sept.
filmed by Adrian Weiss Productions,
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is distributed by Louis Weiss & Co., Los
Angeles. Agency is M. P. Patten & Co., Detroit.
Weiss firm announces that Sunset Dairy,
Tucson, has acquired Jim & Judy in Teleland,
children's film series composed of 39 fiveminute episodes, for showing on KOPO-TV
Tucson. Agency is Lew King Adv. Agency,
that city.
WGAL-TV Lancaster, Pa., has acquired
telecasting rights to 52 western feature films,
distributed by Weiss.
•
WPIX (TV) New York reported last week that
it has completed negotiations for the purchase
of 54 films from Music Corp. of America,
which will be presented on station's new
Petticoat Theatre program, starting today
(Monday) from 2:30-3 p.m. EST.
•
KGO-TV San Francisco and KZTV (TV) Reno
have acquired single-run and two-run rights,
respectively, to 13 quarter-hour films in Canine
Comments from Louis Weiss & Co., L. A.
Series was filmed by dog authority David Wade.
KOAT-TV Albuquerque has acquired telecasting rights to 25 full length feature films from
Louis Weiss & Co., L. A.
KTTV (TV) Hollywood has acquired rights to
My Hero, package of 33 half-hour films
starring Robert Cummings, from Official Films
Inc. in first deal made for the property since
the completion of its original release on
NBC-TV.
•
Guild Films Co., N. Y., announced last week
that KANG-TV Waco has become the 100th
station to carry the half-hour Liberace filmed
program. The sponsor is Bowman Biscuit Co.,
Denver, which is sponsoring show in 11
markets.
Production
Eight new Fireside Theatre formats have been
completed by producer - director Mickey
Schwartz of Academy Tv Productions at Fox
Movietone studios. Produced for Procter &
Gamble's NBC show through Compton Advertising Agency, series stars Gene Raymond in
the role of "salesman host."
Screen Gems, Hollywood, has signed Shelley
Winters and Ida Lupino to make their respective tv film debuts in "Mantrap" and "Marriageable Male" to be included in NBC-TV Ford
Theatre. Former starts shooting Oct. 15, the
latter Nov. 29 with Irving Starr producing both.
•
Walden Productions Inc., Hollywood, has been
formed by Edward Dukoff with Danny Kaye
as silent partner to film series for tv. First one,
scheduled to go before the cameras in midNovember, is half-hour A Matter of Life,
dramatized real-life situations involving clergymen of all denominations. Geared for local
or regional distribution, emphasis is on drama
not religion. Tony Leader, producer at Universal-International and former producer-director
of CBS Radio Suspense, will produce the initial
series. Soon to be signed is a name star to
serve as continuing narrator.
Motion Pictures for Television Inc. is producing Flash Gordon as a filmed television series

CBS-TV Film Names
APPOINTMENT of S. W. Caldwell Ltd.
of Toronto as sales and distribution representatives ofCBS Television Film Sales
programs and Newsfilm in Canada was
announced last week by Wilbur Edwards,
general sales manager of CBS Television
Film Sales. Mr. Edwards said this
marked the "first important move" to
bring American television film shows to
stations outside the U. S.

in Berlin with an all-American cast, Matthew
Fox, MPTV chairman of the board announced
last week. Supervision of the series, Mr. Fox
said, is by Edward Gruskin of New York. He
added that in compliance with a recentlyannounced MPTV policy [B*T, Sept. 28],
Flash Gordon will be sold only to local and
regional advertisers and not through national
networks.
Distribution
Television Screen Productions Inc., N. Y., has
appointed Stevens Pictures, Atlanta, as distributor for Jim and Judy in Teleland, fiveminute tv film show for children. Stevens also
appointed distributor in 12 Southern states for
tv package of Commonwealth Film & Television Inc.
•
KFIA (TV) Anchorage and KFIF (TV) Fairbanks, both Alaska, have acquired telecasting
rights to 52 western feature films from Louis
Weiss & Co., Los Angeles. Deal was negotiated by Tom Corradine & Assoc., Hollywood,
stations' film buying representative.

National Television Assoc., New York, has acquired distribution rights to Find a Hobby,
series of 26 quarter-hour programs filmed by
Donlevy Development Corp., Los Angeles.
Production is being scheduled for an additional
26 films.
Random

Shots

Lippert Pictures Inc., Hollywood, will use two
50 - second and four 20 - second tv trailers,
filmed by National Screen Service Corp., same
city, in various nationwide tv markets to
publicize forthcoming theatrical picture, "Sins
o
of Jezebel."
Reorganization of Sovereign Productions Inc.,
Hollywood, has been announced by president
Stuart Reynolds. Edward Gray and Rudolph
Monter, vice-president and president of Mutual
Television Productions, respectively, who formerly handled business administration for
Sovereign, have been elected vice-president
and secretary-treasurer, respectively, under new
set-up. Joining the firm as associate producers
are Joseph Sistrom, producer for Paramount
Pictures, and David Hire, producer of MBS
Radio Wild Bill Hickok. Headquarters at
Eagle-Lion Studios will be expanded shortly
to include additional office and stage space.
Firm, which produces ABC-TV Cavalcade of
America, CBS-TV General Electric Theatre and
Your Jeweler's Showcase, plans Tall Tales for
future production. Series will be based on adventures of America's legendary folk heroes.
Gil Ralston and Arthur Ripley, formerly producers for Sovereign, plan to branch out with
shortly.own production unit, to be announced
their
Broadcasting
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TV

OTHER

GRANT;

Hearst

OUTLETS

HEARST

The Commission issues tv construction permits for Salem, Ore.; Chapel
Hill, N. C. (the 21st noncommercial, educational grant); Anderson,
S. C, and Goldsboro, N. C. An initial decision would grant Booth
Radio uhf ch. 51 at Saginaw, Mich.
FOLLOWING withdrawal of the competitive
application of Willamette-Land Tv Inc., KSLM
Salem, Ore., was granted a new tv station on
vhf ch. 3 by FCC last week. It is Salem's
second authorization, uhf ch. 24 being awarded
earlier to Lawrence A. Harvey for KPIC (TV),
slated to commence operation this month.
Concurrently, the Commission announced
construction permits for reserved vhf ch. 4 at
Chapel Hill, N. C, for a new noncommercial,
educational station for the U. of North Carolina; uhf ch. 40 at Anderson, S. C, for WAIM
there; and uhf ch. 34 at Goldsboro, N. C, for
Goldsboro Tv Corp.
The Chapel Hill grant is the 21st educational
station authorized by FCC since lifting the
freeze.
An initial decision to grant uhf ch. 51 at
Saginaw, Mich., to Booth Radio & Tv Stations
Inc., licensee of WSGW there, was issued by
Hearing Examiner Basil P. Cooper. The initial
ruling was made possible by the withdrawal of
a competing bid by Tri-City Tv Corp., which
was reimbursed $8,000 for expenses incurred
in the litigation. President and 50% owner of
Tri-City is Harold F. Gross, who operates
WJIM-AM-TV Lansing and WGFG Kalamazoo, Mich.
Booth operates WBKZ (TV) Battle Creek,
Mich., and owns WILB Detroit and WBCC
Flint, Mich.
Goldsboro Tv Corp., owned by a New York
investment group, was granted ch. 34 at Goldsboro upon condition the CP will not be issued
until 22% owner George E. Becker, New York
attorney, gives up that interest or such other of
his multiple tv holdings so as to limit his tv
interests to five stations. A similar condition
was attached earlier to a permit for uhf ch. 34
at Merced, Calif., to Merced Tv Corp., in which
Mr. Becker and his associates are interested
[B*T, Sept. 21].
Another condition of the Goldsboro grant
requires that construction shall not begin until
the proposed antenna site and tower are cleared
with respect to safety of air navigation.
In other actions, FCC scheduled hearing in
Washington on Oct. 30 for the following comparative cases:
Hartford, Conn. — Vhf ch. 3, Travelers Bcstg.
Service Corp. (WTIC) and Hartford Telecasting
Co. (Travelers proposes to grant part interest to
former applicant WDRC should it win).
Springfield, 111. — Vhf ch. 2, Sangamon Valley Tv
Corp. (WTAX), Capitol City Tv Co. and WMAYTV Inc. (WMAY).
Amarillo, Tex. — Vhf ch. 7, Texan Telecasting
Co., Plains
Bcstg. Co. (KLYN) and Panhandle Tv Empire
Co.
In further revision of its temporary processing procedure, the Commission also announced
that "at this time" it would not designate for
hearing competing tv applications in cities having four or more stations in operation. This
affects applicants in Washington, Los Angeles
and New York, who had received pre-hearing
letters before the city priority list was last revised [B«T, Aug. 31, 24]. These cases will be
scheduled under the new priority list.
Application of KITO San Bernardino, Calif.,
for additional time to build its new uhf ch. 18
station, was designated for hearing by the Commission. No date was set.
FCC also denied the petition of KOVO
Provo, Utah, for conditional grant of its bid
Broadcasting

Telecasting

for vhf ch. 11 pending conclusion of comparative hearing with the ch. 1 1 bid of KCSU there.
Details of the new grants follow:
Goldsboro, N. C. — Goldsboro Tv Corp. granted uhf ch. 34 with effective radiated power of
17.8 kw visual and 9.12 kw aural; antenna
height above average terrain 470 ft. Conditions.
Chapel Hill, N. C— U. of North Carolina
granted reserved, educational vhf ch. 4; ERP
100 kw visual and 50 kw aural; antenna height
above average terrain 920 ft.
Salem, Ore— Oregon Radio Inc. (KSLM)
granted vhf ch. 3; ERP 5.5 kw visual and 2.75
kw aural; antenna height above average terrain 970 ft.
Anderson, S. C— Wilton E. Hall (WAIM)
granted uhf ch. 40; ERP 135 kw visual and
67.6 kw aural; antenna height above average
terrain 380 ft.

FORD
JOINS

LEAVES
JUSTICE

FCC,
DEPT.

FREDERICK W. FORD, chief of the Hearing
Division of FCC's Broadcast Bureau, resigned
last week to assume new duties, effective today
(Monday), as first
assistant to Assistant
Attorney General J.
Lee Rankin. Mr.
Rankin is in charge
of the Office of Legal
Counsel, Justice
Dept.
Mr. Ford had been
with FCC since
1947, serving in the
hearing and review
sections, the special
legal and technical
group, the Office of
Mr. Ford
the General Counsel
and as a trial attorney. In the latter capacity,
he was a Commission counsel in the license
renewal proceeding involving the G. A. (Dick)
Richards' stations. Mr. Ford was named chief
of the Hearing Division in 1951.

FCC

Denies

WGAY

Request

REQUEST of WGAY Silver Spring, Md., for
waiver of FCC's rules to allow uniform hours of
operation all year for the 1 kw daytime outlet
on 1050 kc was turned down by the Commission
last week. WGAY sought uniform operation
from 4 a.m. to 7 p.m. or local sunset, whichever
is later [B»T, July 27]. FCC explained observance of the 1941 "gentlemen's agreement"
with Mexico concerning 1050 kc and certain
other channels prevented the waiver. The Commission continued:
Although Mexico is not a party to the new
NARBA signed in November of 1950, there have
been continuing discussions with Mexico on the
agreement
subject of a standard broadcasting promise
of
and as long as these discussions hold
agreement
beneficial
and
satisfactory
mutually
a
only the most compelling reasons would warrant
from the policy followed thus far and
departure
set
out in our rules and regulations. Upon a
careful review of your request we find no such
compelling reasons. Accordingly, your request
for waiver of Section 3.6 of the Commission Rules
is denied.

Asks

Ch.

6

Corp., which has gone to court

in protest of FCC's repeated refusal to
consider its pre-freeze vhf ch. 10 television application at Milwaukee, now
reserved for educational use [B*T, July
20], petitioned the Commission last week
to allocate vhf ch. 6 to Whitefish Bay,
Wis., just north of Milwaukee. Should
the
change be
approved,
Hearst's
Milwaukee
could
apply for
ch. 6 WISN
there,
thus ending the long and heated fight
over ch. 10. Hearst explained that ch. 6
could be added to Whitefish Bay by substitution of vhf ch. 6 for ch. 5 at Marquette, Mich., where no applications
pend, and swapping of ch. 5 for ch. 6 at
Green Bay, Wis., where WJPG and
Valley Telecasting Corp. are in contest.

Gov.

Anderson

Protests

Proposed Vhf Removal
GOV. C. Elmer Anderson of Minnesota last
week protested FCC's proposal to remove vhf
ch. 12 from his hometown of Brainerd so that
it could be added to Duluth [B«T, Aug. 31].
The addition of ch. 12 to Duluth-Superior
was requested by WEBC Duluth, whose vhf
ch. 3 application is in comparative hearing with
the competitive bid of KDAL there. FCC already has announced an initial decision to grant
vhf ch. 6 to WDSM Superior upon withdrawal
of the competitive bid of Lakehead Telecasters
[B»T, Sept. 14].
Governor Anderson wrote FCC all receivers
in Brainerd are vhf-only sets and could not
receive uhf ch. 37 proposed to be substituted.
Meanwhile, WEBC filed an engineering statement with the Commission last week to show
that vhf ch. 10 could be added to Duluth by
transferring the channel from Hancock, Mich.,
and Hibbing, Minn. As a substitute, vhf ch.
13 could be used in those areas by transfer
from Calumet, Mich. FCC already proposes
to transfer ch. 10 from Hibbing and Hancock
to Virginia, Minn., and Larium, Mich., upon
the petition of Carl Bloomquist, licensee of
WEVE Eveleth, Minn., who wishes to build
aRange.
tv station at Virginia to serve the Mesabi
A protest to the Bloomquist proposal was
filed last week by North Star Televising Co.,
which concurrently tendered a new station application for ch. 10 at Hibbing. North Star is
comprised of 13 Minnesota businessmen, part
of whom are interested in WTCN-AM-TV
Minneapolis and WSPT Stevens Point, Wis.
Tower

Rules

Changed

CHANGES in Sec. 17.43 of its rules concerning painting and lighting of existing antenna
towers and supporting structures were made
final by FCC last week, effective Jan. 1, 1954.
The amendment requires (1) that all antenna
structures be painted in accordance with Sec.
17.23 either at the next time the structure is
repainted or within a period of six years and
(2) that in those instances where two 25 w
or 40 w bulbs are installed at the top of the
structure, or where only one 100 or 111 w bulb
is in use at one time on top of the structure,
two 100 or 111 w bulbs shall be installed, both
to burn simultaneously.
The latter change is to be made within a
year from date of FCC notification. Stations
contemplating repainting of their towers before
the effective date of the amendment may seek
informal approval from the Commission to
repaint in accord with Sec. 17.23.
October 5, 1953
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WNET

(TV)

ASKS

STAY

Petition by former FCC general
counsel asks Commission to set
aside STA for Providence vhf
ch. 12, thus challenging FCC's
policy in expedited processing
of tv mergers and allowing
large considerations.
CHALLENGING the policy of FCC in expedited processing of tv merger amendments
submitted on the eve of regular Commission
meeting day — and the Commission allowance
of an "unconscionable consideration" of $205,500 which WPRO-TV Providence could pay to
certain principals of a former vhf ch. 12 competitor— Benedict P. Cottone petitioned the
Commission last week to stay or set aside its
special temporary authority to WPRO-TV to
commence operation.
Mr. Cottone, former FCC general counsel
and now with the Washington law firm of
Lucas & Thomas, filed his protest in behalf of
WNET (TV), new uhf ch. 16 outlet under
construction by Ch. 16 of Rhode Island Inc.
He asked that the STA to WPRO-TV be
stayed or set aside pending consideration of a
formal protest now in preparation concerning
the vhf ch. 12 grant to WPRO-TV [B*T,
Sept. 71.
The ch. 12 grant to Cherry & Webb Broadcasting Co. (WPRO) was made following dismissal of two competitive applications, one by
Hope Broadcasting Co. and the other by
Greater Providence Broadcasting Co. Cherry &
Webb plans a new tv firm with options for
25% interest going to Hope and 20% to
Greater Providence.
Stockholders
Hope includes stockholders Mowry Lowe,
general manager of WEAN Providence, and
Henry H. Tilley, WEAN chief engineer.
Greater Providence includes stockholders
Charles G. Taylor and Robert T. Engles, part
owners of WHIM Providence.
Under the merger agreement, C. George
Taylor and Robert T. Engles, former principals
in Greater Providence, are given the joint
option of buying 13% interest in WPRO-TV,
acquiring 11% from Cherry & Webb (which
would reduce its holding from 55% to 44%)
and 2% from Hope.
The option is good for 12 months after FCC
approves transfer of WPRO-TV to the new
firm, but after seven months of this option time,
Cherry & Webb and Hope may discharge the
option by paying Messrs. Taylor and Engles
the total consideration of $205,500.
Meanwhile, the Commission last Thursday
ordered Cherry & Webb to file a reply to the
Cottone petition by today (Monday), indicating it proposes to give prompt consideration
to the matter.
WPRO-TV proposes to commence operation
Oct. 15, according to current information.
Mr. Cottone's petition took note of Comr.
Robert T. Bartley's "strong dissent" to the
WPRO-TV grant because of the considerations
involved and observed that Comr. Frieda B.
Hennock protested the expedited handling of
the grant since it did not afford her sufficient
time to evaluate properly the amended application. Comr. Hennock for this reason has
consistently refused to participate in cases involving over-night merger amendments.
Ch. 16 of Rhode Island is preparing a protest
Page 34
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OF

WPRO-TV

GRANT

of the ch. 12 grant under the economic protest
provision of Sec. 309(c) of the Communications Act.
The petition charges that the ch. 12 grant
was illegal for these reasons:
(a) The unconscionable consideration payable
under the aforementioned agreement, which was
submitted as part of the application and the failure to show that it reflects legitimate actual costs
makes a grant thereof clearly not in the public
interest, particularly in the light of the Commission's own public interest determinations on such
questions.
(b) The grant violates Sec. 319 of the Communications Act because construction of the station applied for had been substantially completed,
as is shown on the face of the application. Moreover, the Commission made the grant without
any condition to the effect that the completed
construction should not be utilized, in violation
of its own past policy and practice of including
such condition in comparable cases. (Tv Colo811.)
rado Inc., 8 R. R. 700; Alvin E. O'Konski, 8 R. R.
(c) The procedure by which the application for
CP was considered and granted was in violation
of the Commission's rules, since "processing and
reviewbeen
by the
Commission"
not reasonably
have
completed
within could
the meaning
of the
amendment to its Temporary Processing Procedure, made effective by its order of May 25, 1953,
adding subparagraph (m) to Footnote 10 of Sec.
1.371, particularly in view of the clear description
in Sec. 1.372 of the steps which constitute processing an application. If the procedure followed did
not violate such rule, the rule is arbitrary and
unreasonable because it is ambiguous and because
it fails to give any adequate notice to interested
persons and the public of the changed situation
which resulted from the above amendment of
the Cherry & Webb application and the dismissal
of the Hope and Greater Providence applications.
(d) The real party or parties in interest were
not before the Commission in said application
and a grant of the application, in the form presented to the Commission, violated established
Commission policy against grants to applicants
proposing to transfer the grant to different parties, as well as the provisions of the Communications Act requiring the Commission to act only
on verified applications filed by the proper parties
in interest which show the qualifications of such
parties. . .
(e) In view of the fact that many of the real
parties involved are connected with three existing competitive am broadcast stations in Providence, the application and the grant thereof
violated the Commission's own rules, policies and
practices with respect to joint ventures by existing competitive aural broadcast interests in
a community, in tv broadcast operations in the
same community, with particular reference to
Sec. 5.35 of the rules, the Commission's recent
policy statements, and its past practice (not followedquiring
m granting
C & W'sproof
application)
of reprior convincing
that separate
competitive aural broadcast operations would be
conducted by the merging interests.
Concerning the fate of uhf in vhf markets,
the petition stated:
It is notorious that uhf permittees, particularly
in markets of high vhf receiver set saturation,
face a desperate struggle for survival in competition against vhf operations. This results from
a normal competitive situation, and petitioner is
not asking for protection against normal and
proper regulatory processes. But the Commission itself should not make this desperate plight
an even more serious one by actions which violate its own normal processes and its rules, policies and normal practices. It is certainly not
too much for uhf permittees to expect that their
difficulties should not be compounded by precipitous and legally questionable grants of vhf
authorizations, particularly such authorizations,
such as the instant ones, which result in such
powerful
of aural and tv operations
in
commonconcentration
hands.
As to its charge that WPRO-TV was "substantially completed" before the grant, the
Cottone petition cited an exhibit of the Cherry
& Webb application which explained that over
$376,000 had been expended for tv in a new
studio plant and transmitter building, "each
incorporating facilities for housing the proposed
television station. A tower designed for use
in both the applicant's fm and proposed television operations, has been erected."
The ch. 16 permittee's petition argued "it is
obvious that the ability of C & W to get on the
air so soon . . . has resulted from the tremendous start it has had by virtue of the construction which it had completed without prior
authorization.
By obtaining a so-called STA

for interim operation, it has acquired another
bootstrap by which to lift itself. Once it gets
on the air it will be more firmly seated in the
saddle . . . their ability to stay on the air will
be fortified, even in the face of serious quesillegality charged
which exist."
Thetions ofpetition
there should be no
pressure to allow WPRO-TV to begin operation, since the city already receives local service
and additional service from out-of-town stations.

Lamb Enterprises'
Following FTC Ad

Slate Clean
Inquiry

Federal Trade Commission
alleged

violations

by

says
Lamb

Enterprises on newspaper, radio-tv combination advertising
sales do not warrant further
proceedings.
THE Federal Trade Commission has notified
Edward Lamb Enterprises Inc. it contemplates
no further proceedings regarding a complaint
made to the FTC in September 1952 about the
film's policies in sales of advertising.
In a letter to Lamb headquarters in Toledo,
Ohio, FTC said it had made an investigation
"pursuant to alleged violations of the Federal
Trade Commission Act in connection with the
operation of a plan whereby certain advertisers
in the Erie Dispatch were offered time on stations WIKK and WICU-TV (both Erie, Pa.)
at no extra cost." Lamb Enterprises operates
both the newspaper and the radio and tv stations. Contents of the FTC letter were released by Lamb Enterprises last week.
The FTC letter added: "From the facts as
disclosed by the investigation, the Commission
does not contemplate further proceedings in this
matter. You are advised, however, that this
matter is closed without prejudice (to the FTC's
right to reopen the matter if its members
change their minds or if new facts are brought
intoThethecomplaint
case)."
to the FTC apparently followed the Lamb Enterprises announcement in a
full-page ad in B»T July 28, 1952, offering as
a "bonus" to kitchen products advertisers in the
Dispatch "(1) a live Kitchen Arts Show on
WICU-TV . . . (2) participating announcements on radio station WIKK."
A B»T feature [B*T, Aug. 18, 1952], in which
Lamb

Enterprises claimed the Dispatch's circulation was gaining on that of the rival Erie
Times and quoting Advertising Linage Service

figures
linage that
for
the firstindicating
time in the
five Dispatch's
years had food
exceeded
of the Times, gave considerable credit for the
latter to the Lamb

stations' "merchandising

The story brought a quick denial from
Erie Times [Open Mike, Aug. 25, 1952],
the circulation figures and a counter-claim
Times co-publisher John J. Mead Jr. that
Dispatch gave "free space to a sizable group
advertisers whose names I would be happy
help."

the
on
by
the
of
to

Frank Oswald, Lamb Enterprises vice president, commenting on the FTC's notice that it
was closing the case, said: "We're happy that
supply."
Mr.
[Edward] Lamb's aggressive sales policies
have been reviewed and received the approval
An FTC spokesman, however, said last week
of
thatthe
the FTC."
FTC letter to Lamb Enterprises, which
was not publicized in conformance with FTC's
policy of keeping such information confidential
unless it makes specific charges, did not constitute "approval" of such policies.
Broadcasting
• Telecasting

From Italy comes the forerunner of
an exciting new vogue for silver textured
to a fabric finish. Pictured here from the
New York shop of Mario Buccellati is a
bejeweled treasure of a vanity case, an
example of Italian craftsmanship that is
winning such wide acceptance throughout
America.

segment
in the Influence
world's
that
the Italian
penetrating

largest
market,
makes its
most

impact.

WOV will show you how to turn this
Influence to the profit of the product you
advertise.

In every phase of American life, we
feel the daily and growing influence of
Italian creativeness ... in our motor cars
our clothes and menus, in our motion
pictures, interior decoration and industrial design.
To more than two million Americans
of Italian origin who live in the New York
area, 'WOV is the link between the old
world and the new.
And it is upon this
prosperous audience, the largest single
John
730
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COLOR

TEST

SET

FOR

Starlight Roof of the New
York hotel wins out as best
site for the Oct. 1 5 NTSC
onstrations for the FCC.

dem-

STARLIGHT ROOF of New York's WaldorfAstoria Hotel, scene of many colorful parties,
will hold its most significant one Oct. 15, when
the National Television System Committee
demonstrates its compatible color system to the
FCC, in what NTSC hopes will be the final
effort necessary to secure the Commission's approval of commercial operation of this system
of color tv.
Decision to hold the demonstrations at the
Waldorf came after a number of other locations failed to measure up to the rigid requirements which had to be met. The location has
to be free from multipath interference (no small
trick in and around New York City). It must
have sufficient power to allow for the operation
of a score of receivers, both color and blackand-white, and enough room to accommodate
more than 100 observers. It needs phone facilities for direct communications with the studios and transmitters of the tv broadcasting
companies who will transmit the programs and
other material included in the demonstration.
Several previous sites — including the Homestead Hotel in Kew Gardens, Long Island,
which had at first been selected, and the Western Union Building in New York — had been
considered and rejected as unsuitable for technical reasons
Centre
Theatre
was [B»T,
turned Sept.
down 28]in and
favorRCA's
of a neutral
location before the site-finding committee for
the demonstration settled on the Waldorf.
Group, headed by Dr. Robert M. Bowie of

WALDORF

Sylvania Electric Products, arrived at its decision Thursday, after exhaustive reception tests
which commenced at 2 a.m. and ran until noon
of that day.
NBC, CBS, and DuMont all will participate
in originating and transmitting portions of the
demonstration. NBC will provide a studio
program and also will originate the test pictures
which will be sent to Washington and back over
a microwave loop set up by AT&T. CBS will
furnish an outdoor pickup. DuMont will transmit color slides via uhf channel.
As presently planned, the demonstration will
begin at noon on Oct. 15 and continue until
2 p.m., followed by a luncheon. Suggestion
that a briefing session be held before the demonstration, possibly from 11 a.m. to noon, is
under consideration, it was learned, but no final
decision had been reached on its inclusion in
the program late last week.

WGST

Asks

Army Signal Corps' "Dick Tracy," a
wrist am radio [B»T, Sept. 21], was followed by "Project Tinker Toy," a mechanical mass manufacture system using
wafers which was announced by the Navy
and the National Bureau of Standards
[B«T, Sept. 28].
Working with engineers of the Navy's
Bureau of Ships on the high-speed facsimile were RCA and the Haloid Co.
Design of the equipment began three
years ago when it was found commercial
high-speed facsimile equipment had certain disadvantages and lacked certain features essential to the Navy, a Defense
Dept. release last week said.
The Navy said:
Radio or wire transmission facilities having speed or band-width capabilities of
approximately 1/20 of that required for
television are needed for this system.
The new development makes available
a new source of high-speed, high-capacity
and low cost service. Areas of application will not be restricted to the military.
Commercial potential need for such a
facility is expected in time to surpass that
of the military.
Page 36
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Dismissal

WGST

Atlanta, U. of Georgia station, petitioned FCC last week to dismiss its application
for a new tv station there on uhf ch. 36. Withdrawal of the WGST bid will leave uncontested
the competitive bid of WQXI Atlanta. WQXI
proposes to reimburse WGST for expenses in
the amount of $4,500 and agrees to allow the
university to use its prospective uhf ch. 36
outlet for training of personnel in tv techniques.

HOW
CHECK
Second

New Navy Facsimile
U. S. ARMED FORCES are in the electronics field with gusto. The Navy last
week announced "CXRG High Speed
Facsimile Equipment." This new facsimile model can transmit nearly any kind
of document almost instantaneously over
long distances, it was claimed.
The Navy development is the military
services' third experimental electronic
product revealed in recent weeks. The

ROOF

WILL
OF

HOOVER

to study

the organization of the executive branch of government is
launched under the former
President. Proposals to revamp the FCC by Hoover
Commission failed twice in
the Senate.
on FCC

New

Wanted

Sign

IT'S AN old story for the new Government agency — the U. S. Information
Agency which operates the Voice of
America. Abbott M. Washburn, special assistant to Theodore C. Streibert,
USIA director, last week told 16 members
of the New York Chapter of the Public
Relations Sociey of America at luncheon
at Toots Shor's restaurant in New York
that USIA's search for top public relations men to fill key jobs has been discouraging and disappointing." Right now,
USIA "desperately needs" a deputy director (a Presidental appointment) at a
yearly salary of $16,500. Talks with
many people in the public relations field
have failed to produce the right applicant,
according to Mr. Washburn. Still other
top jobs are unfilled. Also revealed: The
Russians spent an estimated $1.4 billion
yearly on propaganda which included all
newspaper, radio and television operations. USIA's operating budget this fiscal
year: $75 million.
Two Channels Substituted
TWO uhf channels were substituted in eastern
cities by final orders adopted by FCC last week.
Uhf ch. 58 is substituted for ch. 42 at Greenfield, Mass., and ch. 77 is added to Brattleboro,
Vt., in lieu of ch. 58.

STUDY

REVAMPING

commission

Help

AFFECT

NEED

FCC?

EXPECTED

necessary to efficient conduct of Government.
It also can suggest the elimination of nonessential services, functions and activities which
compete with private enterprise.
At a news conference in the White House,
Mr. Hoover said there are so many independent
agencies reporting to the President that "they
get in the President's hair." If Mr. Eisenhower
devoted only one hour a week to each of them,
he said, "he would have to put in an 80-hour

exploration

reorganization

can be

expected.
ONE BIG question mark surrounding the formal launching of the new Hoover Commisison
is if, how and to what degree FCC will be involved in future recommendations (see editorial, page 126).

Proposals for reorganization of FCC grew
out of the first Hoover Commission's (194749) study of independent offices but were beaten down in the Senate first in 1950 and again
inweek."
1951.
Both proposals would have invested additional powers in office of the FCC chairman, giving him authority on executive and administrative functions rather than leaving such authority with the full Commission [B«T, July 27].
Among members of the Hoover unit, which
is comprised of 12 prominent persons, are
James A. Farley, Attorney General Herbert
Brownell and Office of Defense Mobilization
Director Arthur S. Flemming [B»T, Aug. 3].

Title of the group is Commission on Organization of the Executive Branch of Government.
It met and organized last week at the White
House. Election of former President Herbert
Hoover as chairman was made official. A staff
was appointed and Mr. Hoover was authorized
to name nine "task forces" to study different
fields of government activity, namely civil service, accounting, budgeting, independent agencies, water resources and hydro-electric power,
medical services, and other functions of the
Executive Branch.

Staunton,
American

Study of the FCC will come under the task
force assigned independent offices. The commission, which will function for two years,
has far wider powers than those granted the
first Hoover Commission named under the
Truman Administration. The new Hoover
group is authorized to recommend the abolishment of activities and functions not considered

NEW am station at Staunton, Va., was granted
by FCC last week to American Home Broadcasting Co. on 900 kc, 1 kw daytime. Principals include President Willard F. Ganoe,
manufacturer of hardwoods; Treasurer Charles
E. Heatwole, owner of farming and custom
machine works, and the Rev. Lloyd Gochenour,
vice president.

Va., Am Granted
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Loaded!!!

This representative en route to an agency is loaded — in fact he's
overloaded. He has all the material — surveys, availabilities, rate
cards, coverage maps and program releases. Even his station list takes
two pages.
His intentions are the best but chances are he will never have the
opportunity to use most of his ammunition. Even some of the "best"
stations in that bulging briefcase will only get a "once over", very
lightly. Others may not even get a casual mention, for his time in the
advertiser's office will run out before he gets half way down his list.
Good national sales representation requires experience and ability . . .
but just as important, it requires sufficient manpower

per station to

analyze each advertiser's purpose and problem and then to apply
every station story in all its best aspects.
A high ratio of manpower

per station assures Raymer men the time

necessary to give the individualized attention that assures the proper
share of business to each station.

If you feel that your station is buried too deep in somebody's briefcase,
let us show you what Personalized Representation has done for some of
the Raymer stations — and what it can do for you.

PAUL

H.
RADIO

NEW YORK

♦

CHICAGO

RAYMER
AND

TELEVISION
•

DETROIT

♦

COMPANY,
STATION

ATIANTA

INC.

REPRESENTATIVES
•

SAN FRANCISCO

♦ HOttYWOOD

RADIO,

TV

ACCORDING
August

PRODUCTION
TO

RETMA

radio production continues rise over 1952 with

991,637 sets, while tv set
manufacture hits an alltime
record.
RADIO set production, following a steady upward monthly curve, maintained this increase in
August as compared with a year ago, according to Radio-Electronics-Tv Mfrs. Assn. Tv
production set an alltime record.
August output of 991,637 radio sets brought
the year's eight-month total to 8,932,638 sets.
Thus radio production continues to average
well over a million a month. In the same
eight months last year, 6,558,303 radios were
manufactured.
Of the radio sets, 31,665 had fm tuning circuits plus another 8,690 tv sets with fm tuners.
Tv set output was 603,760 sets in August compared to 397,769 a year ago. Flight-month tv
production totaled 4,754,285 sets, an alltime record, compared to 2,914,925 tv receivers turned
out in the same period a year ago.
Of the tv sets turned out thus far in 1953,
RETMA found, 726,690 were manufactured
with uhf tuners. One-sixth (104,183) of all
tv sets made in August had uhf tuners.
Monthly radio-tv set production for the
eight months of 1953 follows:
Home
Portables
Television
Radio Sets
January
719,234
361 ,921
93,962
402,742
February
730,597
87,711
177,656
442,101
810,112
March (5 wks.)
286,974
567,878
201 ,476
April
May
278,156
481,936
204,065
524,479
June
239,189
287,724
July (5 wks.)
172,197
316,289
78,434
145,460
299,939
August
603,760
TOTAL
4,754,285
1 ,227,953
2,531,754
Auto
Total
Radio
Clock
January
447,667
189,592
1,093,142
February
491 ,062
210,924
1,192,439
March (5 wks.)
275,079
654,367
1 ,549,203
483,092
198,394
April
1,158,936
May
497,379
129,391
1,108,991
June
(5
wks.)
505,774
131,144
1,163,831
July
336,208
674,459
87,620
169,301
August
376,937
991,637
TOTAL
3,792,486
1,380,445
8,932,638

36 Buy 'Hooperatings'
In 24 Markets
TOTAL

of 36 radio stations serving 24 markets

have subscribed to "Radio Hooperatings"
reports for the 1953-54 broadcast season, C. E.
Hooper Inc. announced last fortnight. Stations
are: WDXB WDEF Chattanooga; KRNT Des
Moines; WITN Jamestown, N. Y.; WNOX
Knoxville; WVLK Lexington, Ky.; KBIG KHJ
KLAC Los Angeles; KGLO Mason City, la.;
WDIA WHHM WREC Memphis; WAVZ New
Haven; KOWH Omaha; WPAT Paterson, N. J.;
WMBD Peoria; KOOL KTAR KRIZ Phoenix;
WTAD Quincy, 111.; WNAO WRAL Raleigh;
KSDO KSON San Diego; KSJO San Jose;
KCIJ KWKH Shreveport; WSBT South Bend;
KHQ Spokane; WTAX Springfield, 111.; WOLF
Syracuse; WTAL Tallahassee; WBBW WFMJ
WKBN Youngstown.
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RISING

JAN.-AUG.

DATA

ARF Notes Year's Work
ADVERTISING Research Foundation's
achievements of the past year and its
plans for the year ahead will be the theme
of a presentation by a panel of ARF
officials at the opening luncheon meeting
of the American Marketing Assn. for
this season, Thursday, at the Hotel Roosevelt. Edgar Kobak, ARF president, will
preside.
Audience Analysts Incorporate;
Offer National Sales Service
Plan

is for radio and tv audience measurement and

composition studies. Company
claims radio sells too much
'blue sky' to win advertiseragency confidence.
INCORPORATION of Audience Analysts Inc.,
which will offer a national sales service plan
for radio and tv audience measurement and
composition studies, was announced last week.
Doris L. Selinger, president, said the research organization was formed by its principals on the basis of three years of successful
testing in mail survey research for broadcasters, telecasters and publishers.
Mrs. Selinger and Gerald F. Selinger, AA
vice president and vice president of Lee Ramsdell & Co., Philadelphia advertising agency,
introduced the basic mail survey techniques
while seeking sounder, more comprehensive
media audience data to service agency client
requirements, the announcement said.
The Audience Analysts statement said the
firm believed radio, despite its present measurement facilities, sells too much "blue sky" to
win advertiser or agency confidence, and that
AA began "depth" survey work, first with fm
radio audiences in Philadelphia and later in
other metropolitan and typical community
markets.
Broadcasters are "amazed at the wealth of
qualitative and 'spot check' data that can be
obtained from a random sampling," Mr. Selinger said.
All AA sampling is done in accordance with
home radio ownership in a given market, and
coding techniques provide for analysis of results in a variable number of sub-markets
within the total coverage area, Mrs. Selinger
said.
Mrs. Selinger, who has been in statistical
work since her graduation from Bucknell U.,
directs the tabulation and analysis staffs. Mr.
Selinger, who has been in advertising for 20
years, will direct creation of questionnaire
forms. Chief analyst is Helen S. Doberstein, a
graduate of Mt. Holyoke College and formerly
with a professional statistical analysis firm.
Myra J. Berry, market analyst, is a graduate
of Carnegie Institute of Technology, New York
U. Graduate School of Business and U. of
Pennsylvania Wharton School.
Bert C. Daikeler, also a Wharton School
graduate, is sales manager. The firm's address:
Audience Analysts Inc., 1900 Chestnut St.,
Philadelphia.

'Lux

Radio

Theatre'

Tops

May
July-August RadioPulse
July its MultiTHE PULSE last week released
Market RadioPulse for July- August, as follows:
Rating
Aug.
MULTITOPMARKET
RADIOPULSE*
TEN EVENING
Program Average
Lux Summer Theatre (CBS)
Richard Diamond (CBS)
My Little Margie (CBS)
Best of Groucho (NBC)
Godfrey's
Talent Scouts (CBS)
Jr.
Miss (CBS)
Dr. Christian CCBS)
Mr. and Mrs. North (CBS)
Truth or Consequences (NBC)
December Bride (CBS)
Guy
Lombardo
Mr. Keen
(CBS) (CBS)
Walk A Mile (CBS)

6.0
5.2
5.6
5.4
5.0

7.5
June
7.6

5.3
4.8
4.9
4.9
5.2
4.8

6.7
6.4
6.3

4.8
4.8 Rating

TOP TEN MONDAY-FRIDAY-DAYTIME
Program Average
July May
Aug. June
Helen Trent (CBS)
6.8
7.1
Ma Perkins (CBS)
6.8
7.0
Road of Life (CBS)
6.7
6.9
Arthur Godfrey (CBS)
6.6
7.1
Our Gal Sunday (CBS)
6.6
7.0
Wendy Warren (CBS)
6.5
6.5
Grand Slam (CBS)
6.4 May
6.6
Guiding Light (CBS)
6.4
6.6
July
Aunt Jenny (CBS)
6.3
6.7
Perry Mason (CBS)
6.3
6.5
Rating
Rosemary (CBS)
6.3
6.5
Young Dr. Malone (CBS)
6.3
6.6
TOP SATURDAY-SUNDAY DAYTIME
Program Average
Aug.
4.2
4.0
June
Stars Over Hollywood (CBS)
4.2
4.3
Theatre of Today (CBS)
4.0
The Shadow (MBS)
3.8
Give and Take (CBS)
3.7
Grand Central Station (CBS)
3.6
3.8
True Detective Mysteries (MBS)
3.6
3.9
18
regular
Pulse
* Markets.
Weighted program average for
3.7

CBS' 'People Are Funny'
Takes Lead in Aug. Nielsen
CBS Radio's People Are Funny took top radio
network rating in the National Nielsen Ratings
for the week of Aug. 16-22 as follows:
Homes
Reached
Rank
Program
(000)
EVENING,(Average
ONCE-A-WEEK
for All Programs)
(1,477)
1 People Are Funny (CBS)
2,864
2 Lux Summer Theatre (CBS)
2,596
3 Dr. Christian (CBS)
2,506
4 Mr. and Mrs. North (CBS)
2,462
56 Arthur
Godfrey's
Scouts (CBS)
2,372
Philip Morris
Playhouse
(CBS)
2,283
7 Railroad Hour (NBC)
2,238
8 F.B.I, in Peace and War (CBS)
2,014
9 Father Knows Best (NBC)
2,014
10 Mr. Keen (CBS)
2,014
EVENING, MULTI-WEEKLY
(Average for All Programs)
(940)
12 News
One Man's
Family
(NBC)
2,059
of the World (NBC)
1,880
.3 Lowell Thomas (CBS)
1,253
WEEKDAY
(Average for All Programs) (1,477)
1 Our Gal, Sunday (CBS)
2,641
2 Ma Perkins (CBS)
2,641
3 Romance of Helen Trent (CBS)
2,551
4 Arthur Godfrey (Liggett & Myers) (CBS) 2,551
5 Arthur Godfrey (Nabisco) (CBS)
2,551
6 Guiding Light (CBS)
2,417
7 Arthur Godfrey (Lever) (CBS)
2,327
8 Perry Mason (CBS)
2,327
9 Arthur Godfrey (Pillsbury) (CBS)
2,283
10 Road of Life (CBS)
2,238
DAY, SUNDAY
(Average for All Programs)
(582)
1 World Music Festivals (CBS)
1,164
2 Sunday Gatherin' (8:30) (CBS)
895
3 Sunday Gatherin' (9:00) (CBS)
806
DAY, SATURDAY
(Average for All Programs) (1,298)
1 Stars Over Hollywood (CBS)
2,193
2 Fun for All (CBS)
2,193
3 Theatre of Today (CBS)
2,148
Copyright 1953 by A. C. Nielsen Company
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NO

CRYSTAL

OVENS

Simplified frequency
control with
ALL TUBES
VISIBLE

low-temperaturecoefficient crystals

SMALLER
PHYSICAL
SIZE

NO EXTERNAL
EQUIPMENT
other than one

POWER
REDUCTION
SWITCH

open dry-type plate
transformer
*
GOOD
OVERALL
EFFICIENCY
FROM POWER
LINE TO
ANTENNA

FORCED AIR
COOLING
of entire transmitter

EASY ACCESS
TO ALL RELAYS
^.T ... .A

21E 5 kw feature

for

feature

21M

10 kw BROADCAST

...

COLLINS

offers

Compare Collins 5 kw and 10 kw broadcast transmitters feature

Frequency Range: 540-1600 kc standard. Frequencies
to 18 mc available.
Frequency Stability : ± 10 cps.
Audio
Frequency
to 10,000
cps. Response: Within ±2.0 db from 50

types in the 21M — a total of only 25 tubes in the 21E and 26
in the 21M. You save on operating costs as well as spare tube

RF Output Impedance: 75/50 ohms standard. Other
impedances available.
Audio Input Impedance: 600/150 ohms.

stocks. These transmitters are smaller . . . only 28" deep by
105" wide, yet all components are easily accessible for servicing.
The entire RF final amplifier network is double shielded in heavy
gauge aluminum to reduce spurious radiation to a minimum.

Temperature Range: +68° to +113° F. Ambient.
Altitude Range : Sea Level to 6000 feet.
Power Source: 208/230 V three phase 50/60 cps.

The 5 kw 2 IE may be converted at any time into a 10 kw 2lM.
Any specified carrier frequency from 540 kc to 18 mc is available.

Weight: 2lE approximately 2700 lbs.; 2lM approximately 3000 lbs.

We invite you to write or phone the Collins office nearest
you for descriptive specifications, price and delivery information.

COLLINS
11 W. 42nd St.
NEW YORK 36
Broadcasting

•

RADIO

Telecasting

BROADCAST

COMPANY,

1930 Hi-Line Drive
DALLAS 2

EQUIPMENT

Cedar

MORE/

CONDENSED SPECIFICATIONS
Power Output: 2 IE 5500 watts; 2lM 10,600 watts.

by feature and you'll see that Collins offers more for your money.
In addition to the many features outlined above, Collins offers
simplified circuitry with only 9 tube types in the 21E and 10 tube

FOR

TRANSMITTERS

Dimensions: 105^4" wide, 76" high, 28" deep.

QUALITY,

Rapids,

IT'S

Iowa

2700 W. Olive Ave.
BURBANK

Dogwood Road, Fountain City
KNOXVIU.E
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any other station in the Altanta
far more

than

gives you
Represented by Petry
Affiliated with The Atlanta Journal
and Constitution

low channel-high
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Ask

the mass

mass
your

metropolitan

Petry

man

over

formula

gives you

your competitor
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area. This area comprises
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Station

TELESTATUS
Oct. 5, 1953
TV

STATIONS

ON

THE

AIR

and Reports of Tv Sets in Their Coverage Areas —
Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
source. Total U. S. sets in use is unduplicated B-T estimate.
KTVH (12) KANSAS
Sets in Station Area
Outlets on Air
City
Hutchinson
KEDD (16)
vhf uhf
and Channel
45,440
Wichita
ALABAMA
32,026
KENTUCKY
WABT (13)
WAVE-TV (3)
Birmingham
Louisville
161,000
WBRC-TV (6)
293,102
WHAS-TV (ll)(b)
Mobile
WALA-TV (10)
32,360
LOUISIANA
WKAB-TV (48)
39,900
WAFB-TV
Baton Rouge KFAZ
13,400
WCOV-TV (20)
Montgomery
(43) (28)
28,600
ARIZONA
Monroe
WDSU-TV
(6)
9,800
New Orleans
Mesa
KTYL-TV (12)
204,589
71,500
MAINE
Phoenix
KPHO-TV (5)
71 ,500
WABI-TV (5)
Bangor
Tucson
14,156
KOPO-TV (13)
WPMT (53)
36,500
Portland
ARKANSAS
18,200
MARYLAND
Fort Smith
KFSA-TV (22)
WAAM (13),
KRTV (17)
Little Rock
Baltimore
WBAL-TV (11),
30,000
CALIFORNIA
W MAR-TV (2)
498,556
Bakersfield
KAFY-TV (29)
25,000
MASSACHUSETTS
WBZ-TV
(4),
KERO-TV (10)
KHSL-TV (12)
Boston
Chico
WNAC-TV (7)
Fresno
KMJ-TV (24)
40,458
WHYN-TV(61) (55),
1,089,696
Los Angeles KECA-TV (7),
WWLP
Springfield
KHJ-TV (9)
63,000
KLAC-TV
KNBH (4), (13),
MEXICO
Matamoros
KTLA (5)
Tex.)
KNXT (2),
(Brownsville XELD-TV (7)
KTTV (11)
1,652,206
31,200
KETH (28)
Tijuana
Calif.)
(San Diego, XETV (6)
KMBY-TV (8)
Monterey
211,920
Sacramento
KCCC-TV (40)
Salinas
KSBW-TV (8)
MICHIGAN
KFMB-TV (8).
San Diego
WPAG-TV (20)
Ann Arbor
10,700
KFSD-TV (10)
189,900
WBKZ-TV
(64)
Battle Creek
WJBK-TV (2),
San Francisco KGO-TV (7),
55,924
Detroit
WWJ-TV (4),
KPIX (5)
710,000
KRON-TV (4)
WXYZ-TV (7)
San Luis
1,100,000
(7)
•)256,874
Grand Rapids WOOD-TV
KVEC-TV (6)
Obispo
WKZO-TV (3)
Kalamazoo
Lansing
Santa
306,124
W JIM-TV (6)
227,000
KEYT (3)
Barbara
371 ,332
WILS-TV (54)
WKNX-TV (57)
COLORADO
40,100
Saginaw
7,734
Colorado
MINNESOTA
KMMT (6)
Springs
KKTV(ll)
30,253
Austin
KBTV
(9),
WFTV
(38)
Denver
56,547
KFEL-TV (2)
Duluth
WCCO-TV (4),
31,500
158,350
Minneapolis
KCSJ-TV (5)
Pueblo
30,000
WTCN-TV (11)
KDZA-TV (3)
KSTP-TV
(5),
394,300
35,000
St. Paul
WMIN-TV (11)
CONNECTICUT
394,300
KROC-TV (10)
26,664
Rochester
WICC-TV (43)
Bridgeport
40,000
New Britain
WKNB-TV (30)
80,135
MISSISSIPPI
New Haven
WNHC-TV (6)
WJTV (25)
635,190
Jackson
WATR-TV (53)
Waterbury
24,103
80,000
DELAWARE
KHQA-TV MISSOURI
(7)
70,000
Hannibal
WDAF-TV (4),
WDEL-TV (12)
Wilmington
150,927
Kansas City
KMBC-TV (9),
DISTRICT OF COLUMBIA
WHB-TV (9)
WMAL-TV (7),
323,062
Washington
KCTY
(25)
WNBW (4),
KSD-TV (5)
45,145
WTOP-TV (9),
St. Louis
534,500
WTTG (5)
WTVI
(See
Belleville,
I
467,000
KTTS-TV (10)
KYTV (TV) (3)
FLORIDA
Springfield
28,817
Ft. Lauderdale WFTL-TV (23)
MONTANA
WMBR-TV (4)
Jacksonville
KOPR-TV
(4),
137,641
Butte
WTVJ (4)
Miami
193,500
KXLF-TV (6)
WEAR-TV (3)
Pensacola
St. Petersburg WSUN-TV (38)
39,000
KFOR-TV NEBRASKA
(10),
West Palm
Lincoln
Beach
WIRK-TV (21)
KMTV
KOLN-TV(3), (12)
GEORGIA
60,360
Omaha
Atlanta
WAGA-TV (5),
200,000
WOW-TV
(61
W SB-TV (2)
NEVADA
KLAS-TV (8)
WLWA (8)
330,000
Las
Vegas
Macon
WETV (47)
15,200
NEW JERSEY
Rome
WROM-TV (9)
75,500
8,700
(46)
Atlantic City WFPG-TV
13,635
HAWAII
WATV (13)
Newark
Honolulu
KGMB-TV (9)
27,000
3,520,000
NEW(7),MEXICO
KONA(ll)
34,000
KOAT-TV
IDAHO
Albuquerque
KOB-TV (4)
Boise
KSWS-TV (8)
KIDO-TV (7)
8,200
Roswell
30,744
ILLINOIS
NEW YORK
8,327
127,000
Belleville
WTVI (54)
WNBF-TV (12)
152,787
WBBM-TV (2),
WBEN-TV (4)
Binghamton
360.283(a)
Chicago
WBKB (7),
Buffalo
WBES-TV (59),
WGN-TV (9),
WBUF-TV (17)
WTVE (24)
WNBQ (5)
1,575,000
Elmira
WABC-TV
Decatur
53,667
WTVP (17)
9,500
WABD (5), (7),
66,300
New York
Peoria
WEEK-TV
(43)
86,005
WCBS-TV
(2),
Quincy
WNBT (4),
WGEM-TV (10)
27,200
KHQA (see Hannibal, Mo.)
WOR-TV (9),
Rockford
WTVO (39)
42,000
WPIX (11)
Rock Island
WHBF-TV (4)
217,000
3,570,000
WHAM-TV
(6)
INDIANA
WRGB
Rochester
190,000
WHEN (6)
(8),
Schenectady
Bloomington
279,500
WTTV(10)
266,915
Indianapolis
WFBM-TV (6)
394,000
WSYR-TV (3)
220,822
Lafayette
Syracuse
WFAM-TV (59)
WKTV (13)
23,850
123,000
Muncie
WLBC-TV (49)
Utica
32,500
South Bend
WSBT-TV (34)
71 ,469
NORTH CAROLINA
IOWA
WISE-TV (62)
Asheville
Ames
WOI-TV (5)
142,085
WBTV (3)
348,150
Charlotte
WFMY-TV
(2)
179,740
Davenport
Greensboro
WOC-TV (5)
215,000
Raleigh
31,200
WNAO-TV (28)
Sioux City
KVTV (9)
59,493
Broadcasting
Telecasting

TELEVISION
MARKET

with
MAXIMUM
POWER
100,000 Watts Video
50,000 Watts Audio
DALLAS
FORT

and

WORTH

More than a Million
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I
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AREA
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TRADE

TO
Fargo

Cleveland

NORTH DAKOTA
WDAY-TV (6)
KCJB-TV(131 7,004
OHIO
WAKR-TV (49)
26,121
WICA-TV(15)
WCPO-TV (9),
WKRC-TV (12),
WLWT
(5)
435,000
WEWS
(5),
WNBK (4),

Columbus

WBNS-TV (10),
WXEL
WLWC (9)
(4),

Minot
Akron
Ashtabula
Cincinnati

787,389

WHIO-TV
(7),
WTVN (6)
306,950
WLWD (2)
300,000
WLOK-TV (73)
12,497
WFMJ-TV (13)
(73),
WSPD-TV
228,000
WKBN-TV (27)
80,510
WHIZ-TV (50)
8,905
OKLAHOMA
Lawton
KSWO-TV (7)
31,221
Okla. City
WKY-TV (4)
221,408
Tulsa
KOTV (6)
156,325
OREGON
KBES-TV (5)
Medford
Portland
KPTV (27)
108,007
PENNSYLVANIA
Altoona
WFBG-TV (10)
346,462
Bethlehem
WLEV-TV(51)
34,278
Chambersburg WCHA-TV (46)
WGLV (57)
33,020
Easton
Erie
WICU (12)
197,000
WHP-TV
(55),
Harrisburg
WTPA (71)
78,300
Johnstown
WJAC-TV(6) 680,018
WARD-TV (56)
Lancaster
WGAL-TV (8)
237,428
New Castle
WKST-TV
48,123
WCAU-TV (45)
(10),
Philadelphia
WFIL-TV (6),
1,267,186 .......
WPTZ (3),
1,627,798
Pittsburgh
WENS (2)
(16),
WDTV
683,000
Reading
WKJF-TV (53)
100,000
WEEU-TV (33),
54,633
WHUM-TV(61)
127,350
WGBI-TV (22),
Scranton
WBRE-TV (28)
75,000
Wilkes-Barre WTVU (73)

Dayton
Lima
Toledo
Youngstown
7anesville

WKJF-TV
PITTSBURGH
NOW

ON

THE AIR WITH

OUTSTANDING

NBC SHOWS...

Kraft TV Theatre • Dennis Day
Show of Shows • TV Playhouse
Mr. Peepers • My Little Margie
Bob Hope • Milton Berle . . . and
many others !
Pittsburgh's
Pioneer
UHF

WKJF-TV

Television

PITTSBURGH

Station
National Representatives:
WEED TELEVISION

York
Providence
Charleston
Columbia
Greenville
Sioux Falls

WSYR-TV
Syracuse, N.Y.

Channel

100

3

kw

The Only Low-Band
V.H.F. Station in
Central

New

Memphis
Nashville
Abilene
Amarillo
Austin
Dallas
El Paso
Ft. Worth
Galveston
Houston
Lubbock
San Angelo
San Antonio
Texarkana
Wichita
Falls
Tyler
City
Salt Lake

York

Headley-Reed
National Representatives

Lynchburg
Norfolk
Richmond
Roanoke
Bellingham
Seattle
Spokane
Tacoma

NBC

affiliate

Yakima
Huntington

WSYR-TV
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Green Bay
Madison
Milwaukee
Oshkosh

WILK-TV (34)
104,000
WSBA-TV (43)
65,100
RHODE ISLAND
WJAR-TV (10)
1,043,320
SOUTH CAROLINA
WCSC-TV
35,000
WCOS-TV (5)
(25),
WNOK-TV (67)
26,840
WGVL (23)
28,183
SOUTH DAKOTA
KELO-TV(ll) 37,855
TENNESSEE
WMCT(5)
218,200
WSM-TV (4)
122,657
TEXAS
KRBC-TV
9,140
K FDA-TV (9)
(10),
KGNC-TV (4)
31,296
KTBC-TV
43,844
KRLD-TV (7)
(4),
WFAA-TV
(8)
KROD-TV (4),
KTSM-TV (9)
WBAP-TV (5)
KPRC-TV (2),
KGUL-TV(ll)
KUHT
(8)
KCDB-TV
(11)

295,000
29,392
272,483
235,000
265,000

KKEYL
DUB-TV
32,349
(5), (13)
KTXL-TV (8)
6,000
WOAI-TV (4)
155,053
KCMC-TV (6)
17,593
KETX
(19)
KFDX-TV
(3),
KWFT-TV (6)
39,500
UTAH
KDYL-TV (4),
KSL-TV (5)
131,200
VIRGINIA
WLVA-TV (13)
73,154
WTAR-TV (4)
195,290
WTVR (6)
174,182
WSLS-TV (10)
91,600
WASHINGTON
KVOS-TV (12)
25,000
KING-TV
(5)
282,900
KHQ-TV (6),
KMO-TV (13),
KXLY-TV
(4)
37,644
KTNT-TV(ll) 282,900
KIMA-TV (27)
6,000
WEST VIRGINIA
WSAZ-TV (3)
227,132
WISCONSIN
WBAY-TV (2)
69,223
WKOW-TV (27)
WMTV (33)
10,000
WTMJ-TV (4)
570,437
WCAN-TV (25)
WOSH-TV (48)
4,000

SWEENEY

ASSNS.
SEES

AMs

IN '53
YEAR
BEST
GAB members told to examine
own operations
is not true.

if prediction

DESPITE inroads of tv in some areas, radio
stations throughout the country are headed for
their best year in history in 1953, according
to Kevin B. Sweeney, BAB vice president.
He told station owners and managers at the
Georgia Assn. of Broadcasters meeting in St.
Simons, Ga., on Sept. 25 that in smaller cities,
well-operated stations will run 25% or more
ahead of the best previous year. Mr. Sweeney
added that even in cities with heavy tv penetration, radio stations will be 5-10% ahead of
any other year in their history.
"If 1953 isn't going to be the best year in
history," Mr. Sweeney declared, "you had better inquire closely into the reasons why, because
it is your fault, not the fault of radio."
Factors cited by Mr. Sweeney as contributing
to radio's steady growth were heavier sales pressure by larger sales forces, "intelligent treatment" of the local advertiser, increased use of
modern sales techniques, and willingness of
stations in many cities to approach the problem
of selling non-radio advertisers jointly through
local committees or state associations.
NARTB
Slated

Boards

Meet

for Phoenix

WINTER meeting of the NARTB combined
board of directors will be held the week of
Ian. 18, 1954, at Camelback Inn, Phoenix,
Ariz., reversing an original lune decision to
meet at Cat Cay island, off the Florida coast.
Committee meetings will be held early in the
week with the Tv Board to meet Jan. 21, Radio
Board Jan. 22 and combined boards Ian. 23.
Planning for the annual NARTB convention
to be held next May in Chicago will get under
way at a meeting of the new convention committee, tentatively scheduled Nov. 12 in Chicago. Committee members are Kenneth Brown,
KWFT Wichita Falls, Texas, chairman; Hugh
K. Boice Ir., WEMP Milwaukee; C. L. McCarthy, KROY Sacramento, Calif.; Clair R.
McCollough, WGAL Lancaster, Pa., chairman
of last year's committee; W. D. Rogers Ir.,
KDUB-TV Lubbock, Texas; lames D. Russell,
KKTV (TV) Colorado Springs, and Owen F.
Uridge, WQAM Miami.
The Tv Circulation Study Committee,
charged with developing a system of circulation
measurement for television, meets Oct. 8 in
New York. Network representatives will attend.
Several new members were added to this
committee last week. They are Mr. McCollough; J. Leonard Reinsch, WSB-TV Atlanta;
Lee B. Wailes, Storer Broadcasting Co., and
Donald W. Thornburgh, WCAU-TV PhiladelOther members are Campbell Arnoux,
WTAR-TV Norfolk, Va.; Richard A. Borel,
WBNS-TV Columbus, and Kenneth Carter,
phia.
WAAM (TV) Baltimore.
IBA Meet Set Oct. 8-9
ANNUAL meeting of the Illinois Broadcasters
Assn. will be held Thursday and Friday at the
Leland Hotel, Springfield. Among the speakers is Tom Flanagan, managing director, Station
Representatives Assn., on "Crusade for Spot
Broadcasting
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Here at WOAI-TV

we

think news

is worthy

— worthy of a staff of specialists — worthy
of editing, rewriting and presentation by
men who give all their time and thought to
news — men who are known and respected

©

o

0

0

as experts in their field. In addition WOAITV has all three wire services, AP, UP, INS,
plus our own

staff of local reporters. When

you hear and buy news on WOAI-TV
know it's the best in the Southwest.

you

Represented Nationally by
EDWARD PETRY & COMPANY, INC.
St. Louis
New York • Chicago • Los Angeles
Dallas • San Francisco • Detroit
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NARTB

MEETS

PASS

MID-WAY

MARK

in adopting a one-association resolution. The
Milwaukee delegates, convinced that radio and
tv belong in one association, recommended that
a concentrated campaign be conducted to enlarge NARTB membership.
Members of the tv clinic panel were Haydn
Evans, WBAY-TV, Green Bay; Don Wirth,
WNAM-TV Neenah; Merrill Lindsay, WSOYTV Decatur; Les Johnson, WHBF-TV Rock
Island; Robert Burow, WDAN-TV Danville;
George Comte, WTMJ-TV Milwaukee.
Among those joining in the round-table discussion Monday afternoon were Ben Laird,
WDUZ Green Bay; Sid Bliss, WCLO Janesville; George Frechette, WFHR Wisconsin
Rapids, and J. R. Livesay, WLBH Mattoon.
Members of the District 9 resolutions committee were Harry Peck, WISN Milwaukee;
Verl Bratton, WKTY LaCrosse; Francis Kadow, WOMT, Manitowoc, and Mr. Lindsay.
District 11 wound up its Minneapolis sessions Sept. 26 by adopting a resolution noting

ATTENDANCE
STANDS
20%
OVER
'52
Districts 7, 8 and 9 met during the last week. Foremost among
resolutions reached at the sessions were those opposing proposal
that radio and tv stations form separate associations.
FIRST HALF of NARTETs annual district
who conducted the three tv clinics last week,
urged prospective tv station executives to set
meeting series wound up Saturday as District
basic policies first; start operation as quickly as
7 delegates adjourned their Cincinnati sessions.
Following a trend begun at the opening session
possible; expand only when necessary; double
up on staff assignments and retain key radio
at Seattle, total attendance at the nine meetings
averaged 20% above last year.
personnel.
After eight months on the air, Mr. Moore
Highest attendance figure, 98, was set by
District 10 at its Cedar Rapids, Iowa, meeting
said, WSLS-TV obtained 41% of its income
from national spot, 31% from network and
[B*T, Sept. 28]. With several of the larger
28% from local advertisers. He said the
districts, including Texas and the Atlantic
plant
represents an overall investment of
Coast areas, still to meet, the 100 mark is like$522,000. He urged adoption of a one-rate
ly to be passed three or four times.
This week provides a rest period for the
policy.
District 9 at Milwaukee followed District 1 1
NARTB headquarters squadron and the "flea
circus" representatives who have been making
the loop.
NARTB President Harold E. Fellows has
added a dozen luncheon and dinner talks to
the annual report he made at the opening of
each of the nine district meetings. Robert K.
Richards, administrative vice president, has
given talks on management, news and government relations activities. Richard P. Doherty,
labor vice president, has given economic reviews and labor relations talks.
All three NARTB officials took part in
closed-door workshop sessions, which proved
to be one of the popular features of the 1953
meetings held thus far. The feature will be
continued during the upcoming eight meetings.
In the last 10 days some of the districts
have adopted resolutions opposing a proposal
for formation of a radio-only trade association
(see story page 50).
Presiding at the three meetings last week
were Hugh K. Boice Ir., WEMP Milwaukee,
District 9 director (Monday-Tuesday at Milwaukee); Stanley R. Pratt, WSOO Sault Ste.
AN AGENCY timebuyer was greeted by NARTB delegates at Milwaukee. The group
includes (seated, I to r): Hugh Boice Jr., WEMP, District 9 director; Harry Peck, WISN MilMarie, Mich., District 8 director (WednesdayThursday at Indianapolis), and F. E. Lackey,
waukee; Janet Gilbert, Sherman & Marquette, New York; Merrill Lindsay, WSOY Decatur.
WHOP Hopkinsville, Ky., District 7 director
Standing, Howard Dahl, WKBH LaCrosse; Verl Bratton, WKTY LaCrosse; Jerry Sill, WMIL
Milwaukee; Harold Newcomb, WRJN Racine, and George Frechette, WFHR Wisconsin
(Friday-Saturday at Cincinnati).
Rapids.
(Other district meeting pictures on page 104.)
James H. Moore, WSLS-TV Roanoke, Va.,

NARTB's headquarters troupe at Milwaukee district meeting was augmented by addition
of Howard Bell, assistant to tv vice president, and William K. Treynor, station relations
manager. In group are (seated, I to r): George Comte, WTMJ Milwaukee; NARTB President
Harold E. Fellows; J. R. Hayden, Dresser-Stacey (Ideco), Columbus. Standing, Mr. Bell;
Joe Mullens, RCA; Robert Burow, WDAN Danville, and Mr. Treynor.
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that an effort is underway to promote a radioonly association. "Such a division of strength
would be detrimental," it was felt.
Among participants in the District 8 discussions at Cincinnati were Don deGroot, WWJ
Detroit; Robert D. Enoch, WXLW Indianapolis; Richard M. Fairbanks, WFBM Indianapolis; Milton L. Greenebaum, WSAM Saginaw,
Mich.; Joseph M. Higgins, WTHI Terre Haute;
Daniel E. Jayne, WELL Battle Creek; Worth
Kramer, WJR Detroit; Lester W. Lindow,
WFDF Flint; Don Menke, WEOA Evansville;
C. Bruce McConnell, WISH Indianapolis, and
David Milligan, WASK Lafayette.
Members of the District 8 resolutions committee were Robert B. McConnell, WISH Indianapolis, chairman; Edward G. Thorns, WKJG
Fort Wayne; Fred A. Knorr, WKMH Dearborn.
Remaining meetings on the schedule start next
Monday at Ardmore, Okla., with the District
12 (Kan., Okla.) meet. District 13 (Texas)
meets Oct. 14-15 at Dallas and District 6 (Ark.,
La., Miss., Tenn.) Oct. 16-17 at Biloxi, Miss.
Second week of the final half of the schedule
starts with the District 5 (Ala., Fla., Ga., P. R.)
meeting at Atlanta Oct. 19-20; District 4 (N. C,
S. C, Va., D. C.) at Asheville, N. C, Oct. 21-22;
District 3 (Del., Md., Pa., W. Va.) at Philadelphia Oct. 23-24. Last two meetings are District
2 (N. Y., N. J.), in Albany Oct. 29-30, and
District 1 (New England) Nov. 4-5 at Boston.
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Because
A

Choice

"Big
of

Mo's"

Arrival

Television

Assures

Entertainment

Yes, "Big Mo" is a favorite with St. Louis televiewers. Scheduled to begin telecasting operations in a very few days, KSTM-TV
assures the heretofore-one-station-market a variety of the very
best in television entertainment.
Individual televiewers soon
will make

their own

choice

of programs.

"Big Mo" is a favorite with advertisers, too. With interest in
television at an all time high in St. Louis, more and more people
are tuning in more and more often. This guarantees a much
greater value per advertising dollar.
It's folly to overlook the huge, prosperous St. Louis market.
And, for your share of the area's sales dollars, you'll be wise to
schedule KSTM-TV, the St. Louis favorite. Come aboard "Big
Mo" . . . today.

ABC

TELEVISION

—

CBS

INC.

Channel 36
AMERICAN
WITH
AFFILIATED
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Chicago
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H. Pengra, President
STATION KSTL
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NTFC Honors Melvin Gold
'RADIO-ONLY'
IDEA
GETS
VARIED
REACTION
At Testimonial Dinner
ciations would be effective.
Tulsa broadcaster Way says
Donald K. deNeuf, Rural Radio Network,
MELVIN L. GOLD, a founder, three times
that his proposal for a trade
Ithaca, N. Y., wrote Mr. Way that "radio and
president and twice board chairman of Natv have a lot in common in maintaining a united
association to represent radio
tional Television Film Council, was honored
front
from
the
standpoint
of
federal
regulaby
the
council at a testimonial luncheon in
alone is getting favorable reNew York last Wednesday.
tion and for protection against any governsponse. Broadcasters writing
mental or any other steps contrary to the prinCurrent President Arche Mayers of Unity
to B»T predominantly oppose
ciples of freedom of expression and programTelevision Corp., Dr. Alfred N. Goldsmith,
the plan.
consultant, and other leaders of the tv film
Jack Todd, KAKE Wichita, NARTB board
field lauded Mr. Gold for his key role in
SOMETHING ought to be done to give radio
the formation of the NTFC in 1948 and in
stations a better break in their trade associamember,omouscalled
NARTB's
radio and attention
tv boardsto and
remindedautonMr.
ming."
the direction of its affairs since that time.
tion service, according to four out of five letters
Way
of
the
developments
that
led
to
the
assosent to William B. Way, KVOO Tulsa, Mr.
Currently chairman of the council's board,
ciation's dual stature. He said he believed "that
Mr. Gold was presented a scroll and a tape
Way told B»T last week in response to a query
in the not too distant future, telecasters may
recorder
with a tape of the entire luncheon
about his proposal to set up a radio-only assowithdraw from the present NARTB to form
proceedings. He is director of advertising,
ciation [B«T, Sept. 28].
their own group, and thus leave intact our
publicity and television for National Screen
Mr. Way said he is "not trying to fight
Service Corp.
present organization with its splendid experiNARTB but obviously the association can't
enced personnel." He voiced surprise that Mr.
carry water on both shoulders." He said the
Edwin H. James, senior editor of B*T, in
heavy volume of letters from all parts of the
Way "would permit the bugaboo of television"
the principal address at the meeting reminded
to alarm him.
film producers and distributors that television
nation largely were in favor "of doing somecurrently is at its peak rate of expansion and
thing."
The idea grew out of the Brown-Dunkin
admonished them, for the long haul, to estabN. Y. Adwomen
Elect
project in which all Tulsa stations cooperated
lish— and stick to — fair prices for their prodto sign this major department store to a $125,ucts. Under-the-counter deals should be
Officers for 1953-54
000 radio contract [B*T, Sept. 7], he added.
eliminated as a matter of sound business pracADVERTISING Women of New York last
tice, he said, noting that radio still is suffer"Someone had to carry the ball," Mr. Way
week announced the names of officers, members
ing the effects of rate cuts made two years ago.
said. "I decided to take the lead to see what
of
the
board
of
directors
and
committee
chairwould happen. Maybe someone has a better
men for the 1953-54 season. The list of officers
is as follows:
idea."
Oklahoma Assn. of Broadcasters at its Sept.
Nadine E. Miller, C. E. Hooper Inc., president;
NARTB
Forms Committee
27 meeting in Oklahoma City formed a comRuth M. Volckmann, Sawyer-Ferguson-Walker
mittee to study the idea. Mr. Way was named
Co., first vice president; Harriet Raymond, CelFor Tv Film Sales Study
anese Corp. of America, second vice president;
chairman. Other members are Matthew BoneMary K. Heeren, Douglas Leigh Inc., treasurer;
Hortense N. Fillion, department store economist,
brake, KOCY Oklahoma City; Ed Ryan, KSIW
NEW committee has been formed by NARTB
assistant treasurer; Ina Hundinger, Time Inc.,
Woodward, and Leo Morris, KRHD Duncan.
to promote uniformity in the sale of television
corresponding secretary, and Charlotte Downs,
H. L. Lindquist Ptibs., recording secretary.
This committee will digest answers received
films.
Harold See, KRON-TV San Francisco,
Members of the board of directors are Helen
has been named by NARTB President Harold
Berg, Mary Ellen Church, Prudence L. Dorn,
to Mr. Way's letters and report within a month.
E. Fellows as committee chairman.
Helen R. Herd, Antoinette Casey Hodes, Rita
President of the association is Cy Casper,
Otway, Virginia G. Smith and Grace K. Stricht.
WBBZ Ponca City. OAB is not open to tv
The committee chairmen are Henrietta GunTitled the NARTB Tv Film Contract Standmembers.
sten, Adv. Federation of America, awards; Harardization Committee, the group will hold an
riet Edmunds, art, copy and production; Grace
Oakley, club historian; Cara Haskell Vorce, club
exploratory
meeting Oct. 13 at the Conrad
Opposition Heard
publication; Ann Walsh, education and survey
Hilton Hotel, Chicago. Other members of the
course;
Edith
Nind,
Ida
Clarke
remembrance;
Unsolicited letters sent to B»T last week were
Grace Johnsen, legislative; Dorothy Lewis, lunchcommittee serving with Chairman See are Mareons and dinner; Mary Reinmuth, membership;
predominantly opposed to Mr. Way's proposal
tin Campbell, WFAA-TV Dallas, and Ray W.
Bernice Ormerod, mutual fund; Evelyn Lee Jones,
publicity; Joan Heller, reception; Elsie Wilson,
and
in
favor
of
NARTB's
dual
radio-tv
operaWelpott,
WRGB-TV Schenectady. Thad Brown,
tion.
Salvation Army Christmas party; Helen Tarbox,
NARTB tv vice president, and Howard Bell,
shop talks; Bernadine Lawlor, social activities,
his assistant, will attend the meeting.
Todd Storz, KOWH Omaha, wrote: "... I and Lillian Pierson, special projects.
can only say that I think you have wasted a
The first business meeting of the year will
Standardization work of NARTB in the past
great deal of time and effort in circularizing
be held at the Hotel Astor tomorrow (Tueshas included uniform agency-advertiser conyour letter. It is my opinion that only in the
tracts for both radio and tv.
day) at 7:30 p.m.
last few years has NARTB been of true help
and value to our industry. Because of the recent efforts of NARTB we have found it possible to reduce our operating expenses by $30,000 at the two stations we own."
Robert D. Swezey, WDSU-AM-TV New Orleans, chairman of the NARTB Tv Board of
Directors, recalling his role in organizing
Broadcast Advertising Bureau and his familiarity with NARTB operations, said "... I can
certainly testify that to my knowledge no situation has arisen in which either radio or television has suffered by the fact that they are
both represented by the NARTB. I am confident
that as a result of the merger (Television Broadcasters Assn. and NAB) we have a stronger
trade association, with better management and
personnel and more money, than would have
EXECUTIVE lineup at the Broadcast Advertising Bureau's first meeting of its 22-man
been conceivably possible otherwise."
J. G. Paltridge, KROW Oakland, Calif.,
Plans Committee at New York's Ambassador Sept. 23 [B*T, Sept. 28] included (I to r):
Standing, Kevin B. Sweeney, vice president, BAB; Robert Covington, WBT Charlotte, N. C;
conceding he was "awfully tired of going to
John F. Hardesty, BAB director of local promotion; Gene Accas, ABC; Walter E. Wagstaff,
NARTB convention and district meetings where
KIDO Boise; Eugene Katz, The Katz Agency; Owen F. Uridge, WQAM Miami, Fla.; Ben
the conversation is dominated by television,"
Strouse,
WWDC Washington; William A. McGuineas, WGN Chicago; Howard Lane, KOIN
said he felt "most of this conversation comes
Portland, Ore.; Robert J. McAndrews, KBIG Avalon, Calif. Seated, Henry Johnston, WAPI
from the broadcasters rather than from
Birmingham, Ala.; Daniel C. Park, WIRE Indianapolis; Winslow Leighton, Schenectady;
NARTB." He urged separate radio and tv
meetings at national conventions, advocated
Donald W. Thornburgh, WCAU Philadelphia, the committee's chairman; William B. Ryan,
unified trade association representation, and
BAB's president; Ralph N. Weil, WOV New York; George Bristol, CBS; Robert Meeker,
Robert Meeker Assoc. Inc. The committee drafted a local-national boost radio campaign.
doubted if a national federation of state assoPage 50
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About

The New

Like

the

South

South is in a great industrial hoom, gaining

rapidly in wealth, buying power and job openings.
Baton Rouge, with a tremendous

concentration of oil, chemical,

transportation, and wholesale businesses, is enjoying more
than its share of growth.

Retail sales are up 597.1%

in the last decade, population, up 257%.
With

a $178,688,000 industrial expansion program

works. Baton Rouge typifies the manner
is outgaining the rest of the U. S.

in the

in which the South

As a market for your —

or your clients' — products, Baton Rouge is well worth
investigating. WJBO,

the 5,000 watt NBC

station,

consistently delivers the important part of the Greater
Baton Rouge

audience.

For availabilities, check our national representatives,
the George P. Hollingbery Company.

NBC's 5,000 watt affiliate in Baton Rouge, La.
A

Affiliated with the State-Times and Morning Advocate
Further Data from our National Representatives
GEORGE
Broadcasting

Telecasting

P. HOLLINGBERY

CO.
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receivers in its market.
WEEK'S
SEES
16

RECORD
HIGH
OF
CITIES
GET
FIRST

27 NEW
TVs
LOCAL
SERVICE

Sports fare, football and the World Series, brought a colorful firsttime home tv to many. In seven cities, new stations were the second
local signals to start.
A RECORD 27 new tv stations hit the air last
week, with a number of them bringing collegiate and professional football as well as the
World Series to televiewers, many of whom
had not seen a local telecast before.
Sixteen cities got their first home-operated
tv — Fresno, Calif.; Columbus and Macon, Ga.;
Springfield, 111.; Cedar Rapids, Iowa; Henderson, Ky.; Flint, Mich.; Meridian, Miss.; St.
loseph. Mo.; Reno, Nev.; Winston-Salem, N. C.
(two stations began); Knoxville, Tenn.; Harlingen and Longview, Tex.; Harrisonburg, Va.,
and Charleston, W. Va.
Second Local Signal
In seven cities, the new stations became the
second local signal on the air. They were:
Tucson, Ariz.; Colorado Springs, Colo.; Peoria,
and Rockford, 111.; Monroe, La.; Elmira, N. Y.;
Memphis, Tenn.
Boston and Milwaukee got their third tv stations when WTAO-TV and WOKY-TV began
operations in those respective cities. In Kansas
City, KCMO-TV became the fifth video outlet
(but only the fourth local signal since KMBCTV and WHB-TV share time on ch. 9).
Stations going on the air last week were:
KVOA-TV Tucson, Ariz., vhf ch. 4 (NBC), represented by Paul H. Raymer Co. Inc.
KJEO (TV) Fresno, Calif., uhf ch. 47 (ABC),
represented by George P. Hollingbery Co.
KRDO-TV Colorado Springs, Colo., vhf ch. 13
(NBC), represented by Joseph Hershey McGillvra
Inc.
WDAK-TV Columbus, Ga., uhf ch. 28 (ABC,
NBC), represented by Headley-Reed Tv Inc.
WMAZ-TV Macon, Ga., vhf ch. 13 (CBS, DuMont), represented by The Katz Agency Inc.
WTVH-TV Peoria, 111., uhf ch. 19, represented
by Edward Petry & Co. (Tv Div.).
WREX-TV Rockford, 111., vhf ch. 13 (ABC,
CBS), represented by H-R Television Inc.
WICS (TV) Springfield, 111., uhf ch. 20 (ABC,
CBS, DuMont, NBC), represented by Adam
Young Tv Inc.
WMT-TV Cedar Rapids, Iowa, vhf ch. 2 (CBS),
represented by The Katz Agency Inc.
WEHT (TV) Henderson, Ky., uhf ch. 50 (CBS),
represented by Meeker Tv Inc.
KNOE-TV Monroe, La., vhf ch. 8 (CBS, ABC,
DuMont), represented by H-R Television Inc.
WTAO-TV
Boston-Cambridge, uhf ch. 56 (DuMont).
WTAC-TV Flint, Mich., uhf ch. 16 (ABC), represented bv Paul H. Raymer Co. Inc.
WTOK-TV Meridian, Miss., vhf ch. 11 (ABC,
CBS, Tv
DuMont,
Reed
Inc. NBC), represented by HeadleyKCMO-TV Kansas City, Mo., vhf ch. 5 (ABC),
represented by The Katz Agency Inc.
KFEQ-TV St. Joseph, Mo., vhf ch. 2 (CBS,
DuMont), represented by Headley-Reed Tv Inc.
KZTV (TV) Reno, Nev., vhf ch. 8 (ABC, CBS,
NBC, DuMont), represented by John E. Pearson
Tv Inc.
WECT (TV) Elmira, N. Y., uhf ch. 18 (NBC),
represented by Everett-McKinney Inc.
WSJS-TV Winston-Salem, N. C, vhf ch. 12
(NBC), represented by Headley-Reed Tv Inc.
WTOB-TV Winston-Salem, N. C, uhf ch. 26
(ABC, DuMont), represented by H-R Television
Inc.
WROL-TV Knoxville, Tenn., vhf ch. 6, represented by Avery-Knodel Inc.
WHBQ-TV Memphis, Tenn., vhf ch. 13, represented by Blair-Tv Inc.
KGBS-TV Harlingen, Tex., vhf ch. 4 (CBS),
represented by John E. Pearson Tv Inc.
KTVE (TV) Loneview, Tex., uhf ch. 32, represented by Forjoe Tv Inc.
WSVA-TV Harrisonburg, Va., vhf ch. 3 (NBC),
represented bv Devney & Co.
WKNA-TV Charleston, W. Va., uhf ch. 49 (ABC,
DuMont^, represented by Weed Television Inc.
WOKY-TV Milwaukee, Wis., uhf ch. 19 (ABC,
DuMont), represented by H-R Television Inc.
Eight of the 17 stations in the new 16
markets were uhf. In Winston-Salem, one of
the new stations is vhf and the other is uhf. In
the cities in which the new stations were the
second local operation, only two were uhf —
Peoria, 111., and Elmira, N. Y. — and they joined
existing uhf stations. In Monroe, La., and in
Page 52
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Rockford, 111., the new stations were vhf, competing with existing uhf stations. In Boston, the
new station became the first uhf there. In Milwaukee, the new station was uhf, making two
upper band stations and one vhf station in
operation now. Of Kansas City's five, only one
is a uhf operation, the new station is vhf.
Possibly the longest dedicatory program was
that of KNOE-TV Monroe, La., owned by
former Louisiana Gov. lames A. Noe. The vhf
ch. 8 station, second in the city but the first
vhf, put on a five-hour program that saw 100

KJEO (TV) Fresno, Calif., reported "good,
clear pictures" in the six-county area in the
San Joaquin Valley. Gov. Earl Warren, Chief
Justice-designate of the U. S., was scheduled to
be the chief speaker at dedication ceremonies
Oct. 1.
WTOK-TV Meridian, Miss., reported its .vhf
ch. 1 1 signal as having a 75 miles radius.
WOKY-TV Milwaukee declared that responses to its uhf ch. 19 test pattern tests
indicated "excellent" pictures in 40-mile radius.
Station reported the number of uhf receivers in
Milwaukee as between low estimates of 50,000
to high estimates of more than 100,000.
In Portland, Ore., KOIN-TV, which was
preparing to begin its commercial operation on
vhf ch. 6 Oct. 15, began test pattern transmissions Sept. 29. Howard Lane, president and
general manager, reported an "especially strong
signal" as far south as Eugene and north to
Centralia. He also estimated 125,000 vhf receivers in the market. Station will be first vhf
in Portland; KPTV (TV), which has been
operating for one year [B*T, Sept. 28], transmits on uhf ch. 27.
Prediction that KVAN-TV Vancouver, Wash.
(Portland, Ore., area), will be on the air Jan.
15, 1954, was made last week by President
Sheldon F. Sackett, following FCC grant of uhf
ch. 21 to that station. "KVAN, both am and
tv, enters into this new trusteeship with elation
and a firm resolve that it shall provide to the
Vancouver-Portland area the best service it can
possibly receive. . . ." Studio will be in Vancouver, but the transmitter will be located in
Portland, it was pointed out.

RONALD B. WOODYARD (2d r), president,
and Louis Froelich (r), vice president
of Skyland Broadcasting Corp., operator of WIFE (TV) Dayton, uhf ch. 22 permitee, are brought up to date on details by
WIFE's Chief Engineer Joseph Gill (I) and
Tower Construction Co.'s crew superintendent Herb Snyder, just before a 54 ft., five
bay GE antenna is hoisted in position, bringing the tower's height to 701 ft. above
average terrain. Construction job on the
654 ft. tower was completed in 15 days,
permitting Mr. Gill to put the test pattern
on the air the weekend of Sept. 26.
mayors of neighboring communities, Gov.
Robert Kennon and former Governors Noe,
limmy Davis and Earl K. Long, and a host of
other notables in attendance to watch 33 high
school bands and marching groups maneuver
before the cameras in front of the $750,000
radio-tv center. Station estimated that 40,000
visitors went through KNOE-TV on dedication
day. Station spokesman estimated about 35,000
receivers in its 100-mile service area (1.5
million people). Coverage extends to Shreveport and Alexandria, La.; El Dorado, Ark., and
Vicksburg and Natchez, Miss., the station reported. Rate of commercial time sold in the
first few days, spokesman said, indicated that
KNOE-TV would operate in the black in its
first year.
In Henderson, Ky., WEHT (TV) reported
uhf transmission of 48 miles (bringing Evansville, Ind., into its primary service area). Station also announced time sales to 31 local
advertisers.
WKNA-TV Charleston, W. Va., reported
13,500 tv receivers in its service area capable
of receiving its uhf ch. 49 signals.
WMAZ-TV Macon, Ga., estimated 50,000 tv

KOMO-TV Start
In Seattle, Oct. 1 saw KOMO-TV begin
closed circuit and program schedule rehearsals
concurrent with the beginning of installation of
equipment in its new tv transmitter building.
KOMO-TV, which will be the second Seattle
station, plans November test patterns and commercial operation by Dec. 11.
Representing WVEC-TV Hampton-Norfolk,
Va., which went on the air commercially two
weeks ago, is William G. Rambeau Co. Station
representative was incorrectly listed last week
[B»T, Sept. 28].
In Asbury Park, N. J., where uhf ch. 58
WRTV is building, President Walter Reade Jr.
announced the station was paying 25 cents for
every house-to-house call made by dealers and
servicemen to solicit sales and conversions. The
hope is to have 25,000 uhf-ready receivers when
station begins operations in December.
Stations due to begin commercial operations
in the next 30 days are:
ARIZONA
KOOL-TV Phoenix, vhf ch. 10 represented by
Blair-TV Inc. (share time with KOY-TV), Oct. 11.
KOY-TV Phoenix, vhf ch. 10, represented by
Blair-Tv Inc., (share time with KOOL-TV), Oct.
KIVA-TV Yuma, vhf ch. 11, represented by
W.
11. S. Grant, Oct. 4.
CALIFORNIA
KIEM-TV Eureka, vhf ch. 3 (ABC-TV, CBS-TV,
DuMont and NBC-TV), represented by Blair-Tv,
Oct. 18.
KICU (TV) Salinas, uhf ch. 28, Fall.
KCOK-TV Tulare-Fresno, uhf ch. 27, represented by Forjoe Tv Inc.. Oct. 10.
FLORIDA
WJDM (TV) Panama City, vhf ch. 7 (CBS-TV),
represented by George P. Hollingbery Co., Oct.
25.
WPFA (TV) Pensacola, uhf ch. 15, represented
IDAHO
by Adam Young Tv Inc.,
Oct. 15.
KTVI (TV) Boise, vhf ch. 9 (ABC), represented
by George P. Hollingbery Co., October 1953.
KWIK-TV Pocatello, vhf ch. 10 (ABC), represented by George P. Hollingbery Co., Oct. 15.
IOWA uhf ch. 21, represented
KQTV (TV) Fort Dodge,
by John E. PearsonKENTUCKY
Tv Inc., Oct. 15.
WKLO-TV Louisville, uhf ch. 21 (ABC-TV and
DuMont),
represented
by O. L. Taylor Co.,
October.
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MEET THE PANEL:

I'm General Ernest 0. Thompson, Chairman of the Texas
Railroad Commission — a conservation agency of our state
charged by law to prevent waste
of natural resources like oil and
gas.

Here are the highlights of Mr. Murrow's interview—one of the most important discussions
ever held on conserving the nation's oil supply,
and its significance to you as an American:
MURROW- Dr. DeGolyer— you're one of the
greatest geologists in this or any other country
—how much oil do we have available in the
U.S.?
DeGOLYER: About 30 billion barrels in proven resources—almosttimes
4
what we had in 1925.

My name is E. DeGolyer. I'm
a geologist and an independent
oil producer. My chief interest
is in the exploration of oil and
the estimation of oil reserves.

My name is George L. Parkhurst.
I'm Chairman of the Board of
the OroniteChemical Company,
San Francisco. I'm concerned
with petro-chemicals and also
with
dustry.other phases of the oil in-

I'm
JohnBoard
M.Lovejoy,
of the
of the Chairman
Seaboard
Oil Company — a producing oil
company with a production of
33,000 barrels a day in various
parts of the United States.

I'm John W. Newton, VicePresident of the Magnolia Petroleum Company, in charge of
refining. I'malso Vice-President
for refining, American Petroleum Institute.

MURROW: Are we finding as much oil here as
ive're using up?
DeGOLYER: The available statistics indicate that,
yes, on the average, we have found as much oil
each year as we've used.
MURROW: Vd like to ask— what's happened to
the wasteful, old-fashioned gusher we used
to see?
THOMPSON:

Well, in the old open flow days, every

EDWARD

R. MURROW'S ROUNDTABLE on oil conservation practices brought five outstanding oilmen from
all over the country to his CBS Radio studio in New York

the thing goes flat. If an oil field is produced wide
open and the pressure gets too low, then the field
goes flat and you lose a lot of oil which you never
recover.

man got all he could under "devil-take-the-hindmost" production. That was very wasteful. Wells
would blow their heads off, gush for a while, then

MURROW: Would someone please explain to
me how oilmen inject gas or water to get
more oil out of the ground?

NEWTON:
In 1901 in Beaumont, Texas, we had
go flat.
America's original gushers at "Spindletop." One
flowed at the rate of 100,000 barrels a clay, but only

LOVEJOY: If your natural forces become exhausted,
then you have to pump in water or gas to provide
artificial forces. The best time to do this is before
the natural forces are exhausted. In the New Hope
Field of East Texas, natural forces were very small
compared to the size of the reservoir. The wells
stopped flowing before the field was completely
drilled.
By putting in an artificial water flood before
the natural pressures were gone, we've maintained
production there for many years.

for a short time. In contrast with today's efficient
practice, little of the oil in the ground was recovered.
THOMPSON : In those days we recovered only 25 to
30% of the oil in the ground. In East Texas today,
by carefully conserving reservoir energy, we are not
content unless we get up to 80% recovery.
MURROW: What do you mean by conserving
reservoir energy? Is this a key problem in oil
conservation ?

MURROW: What are oilmen doing to conserve
oil once it gets to the refinery?

DeGOLYER: It's the basic problem— keeping the
pressure on the oil in the reservoir. An oil field has
been best compared to a bottle of soda water. If
the bottle is opened and the gas is allowed to escape,

NEWTON: I'd like to comment on that. We've developed new refining processes, principally catalytic
cracking, alkylation, polymerization, etc. and learned
how to make better use of gases formed in some
of these operations. Compared to years ago, twice

For a new free booklet on oil conservation, "Oil Con-Seri'es For You,"— write to Oil Industry Information Committee,

Advertisement

have been completely unsuccessful. To illustrate,
in Russia they have not been able to increase their
oil production materially over the last twenty years
—and their oil potentialities are vast.
DeGOLYER: The 13,000 small and large producers
in the U.S. don't all think alike. I might look at
all the data on a certain prospect and decide it
didn't justify the cost of a well. Mr. Lovejoy might
think differently and drill it. Even if both of us
thought it was bad, there would be some third
fellow who came along and drilled it. That's one
reason we find as much oil as we do, and find
it as fast as we have.
PARKHURST: Mr. Newton has mentioned new refining processes and improvements in products.
This has been stimulated greatly by competition
in research. Companies, large and small, all competing to bring out a better product and do a
better job of processing the crude oil, have made
a great contribution—
MURROW: — So that good conservation practices
extend throughout the entire industry?
PARKHURST: That's true. Going beyond production
and refineries, conservation never ceases. The oil
industry has worked with the automotive people,
equipment manufacturers and consumers to get
better use out of oil products and to give better
value.

City. Mr. Mnrrow questioned liis quests (identified at left)
for o\er '2 hours. This entire interview was recorded on
tape. Its liiiihliiJ] ts are reproduced on these pages to hring

you one of the most important discussions ever held on
conserving the nation s oil supply, and its significance to
you as an American.

the quantity of useful products can now be obtained
from a barrel of crude.

tilings in the same general category are plastics,
paints, textile fibres— great varieties of things we
don't normally think of as petroleum products.
MURROW: Somebody told me you were even
conserving the smell of oil these days. Is this
true?

MURROW: That's conservation indeed.
NEWTON: We are now able to meet the requirements of the public out of 2% billion barrels
of crude yearly. Without these many process improvements we would have used about 5 billion
barrels of crude oil last year.
Also, oil products have constantly been made
better. The fact that two gallons of today's gasoline
do the work that three did in 1925 shows an outstanding achievement in quality. This is real conservation.
MURROW: Mr. ISewton, I wonder if you could
tell us a little about some of the other products you people make from oil?
NEWTON: Petroleum products go into production of
insecticides, fungicides, anti-freeze. detergents, etc.
Today there are something like a thousand different
products of varying types made from petroleum.
MURROW: This is down your line. Mr. Parkhurst. What about the use of petroleum products in the manufacture of synthetic rubber?
PARKHURST: That's very important. Nearly all
synthetic rubber today comes from petroleum. Other

American

NEWTON: Yes. There is one smell that is being conserved and actually being used. That's in the
recovery of sulphur. With some oils, sulphur
gases are generated, which we can recover and
so make possible their conversion to sulphuric
acid. This acid helps manufacture hundreds of
products.
PARKHURST: That's an example of a by-product
which was not only a waste— its smell was a nuisance. Taking that waste product and upgrading
it into a valuable chemical is an excellent example
of conservation.
MURROW: With all the thousands of companies
engaged in the oil business, how much has
competition contributed to oil conservation?
LOVEJOY: 1 think competition is probably the secret
of the success of the oil industry in this country.
In the countries where governments themselves
have tried to develop their own resources, they

Petroleum Institute, Box 152, 50 West 50th Street, New York 20, N. Y.

Our lubricating oils have been improved to the
point where engine overhauls are much less frequent. An automobile will go farther on a gallon
of gasoline. Fuel oil has been upgraded by more
efficient combustion and better oil burners. And.
so. conservation extends from the oil in the ground
to the final, individual user.

EDWARD R. MURROW
SUMS UP . . .
It seems to me, that these five distinguished oilmen say this:
Nature has given us a wealth of petroleum, hut it is not necessarily inexhaustible. Man, through his skills and ingenuity, has converted petroleum to his
own use. And now man — the oil industry
—to isassure
tryingus :through sound conservation
FIRST, that the maximum amount of
oil is produced from each field.
SECOND, that researchers are finding
new
ways to provide new oil supplies for
the future.
THIRD, that oil, once taken from the
ground, is processed efficiently to meet
theThe
consumer's
needs.
one thing
I already knew was
that all this pays off in effective service
to the public.
Hear Edward R. Murrow
Radio, Monday through
see "Person to Person,"
TV show, CBS-TV Friday

on CBS
Friday;
his new
nights.

STATIONS
LOUISIANA
KTAG (TV) Lake Charles, uhf ch. 25 (CBS,
ABC, DuMont), represented by Adam Young Tv
Inc., Oct. 15.
MASSACHUSETTS
WMGT (TV) North Adams, uhf ch. 74, represented by Walker Representation Co. Inc., Oct. 15.
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer Co. Inc., Oct. 31.
MINNESOTA
W JON-TV St. Cloud, vhf ch. 7, represented by
William G. Rambeau Co., late October.
MISSISSIPPI
WCOC-TV Meridian, uhf ch. 30, October.
MISSOURI
KSTM-TV St. Louis, uhf ch. 36 (ABC-TV),
represented by H-R Television, Oct. 15 (granted
STA Aug. 25).
NEW YORK
WROW-TV Albany, uhf ch. 41 (ABC), represented by Boiling Co. Inc., Oct. 15.
NORTH CAROLINA
WCOG-TV Greensboro, uhf ch. 57 (ABC-TV),
Oct. 30.
NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5, represented by
Blair-Tv Inc., October.
OHIO
WIFE (TV) Dayton, uhf ch. 22, represented by
Headley-Reed Tv Inc., Fall.
WMAC-TV Massillon, uhf ch. 23, represented
by Edward Petry & Co. Inc., Oct. 15.
WUTV (TV) Youngstown, uhf ch. 21, Fall.
OKLAHOMA
KLPR-TV Oklahoma City, uhf ch. 19 (DuMont),
represented by The Boiling Co., Oct. 15.
KTVQ (TV) Oklahoma City, uhf ch. 25 (ABC,
CBS), represented by H-R Television, Oct. 11.
OREGON
Eugene TV Inc., Eugene, vhf ch. 13, represented
by George P. Hollingbery Co., October.
KOIN-TV Portland, vhf ch. 6 (CBS), represented by Avery-Knodel Inc., Oct. 15 (began tests
Sept. 29).
PENNSYLVANIA
WNOW-TV York, uhf ch. 49 (DuMont), represented by George P. Hollingbery Co., Oct. 12.
RHODE ISLAND
WPRO-TV Providence, vhf ch. 12, represented
by Blair-Tv Inc., Oct. 15 (granted STA Sept. 23).
SOUTH CAROLINA
WIS-TV Columbia, vhf ch. 10 (NBC), represented by Free & Peters Inc., October.
TENNESSEE
WJHL-TV Johnson City, vhf ch. 11, represented
by John E. Pearson Tv Inc., Oct. 11 (granted
STA Aug. 27).
WTSK (TV) Knoxville, uhf ch. 26, Oct. 10
(granted STA Sept. 4).
TEXAS
KNUZ-TV Houston, uhf ch. 39 (DuMont), represented by Forjoe Tv Inc., Oct. 10.
KANG-TV Waco, uhf ch. 34 (ABC-TV), represented by John E. Pearson Tv Inc., Oct. 15.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by O. L. Taylor Co., October.
VIRGINIA
WBTM-TV Danville, uhf ch. 24, represented by
George P. Hollingbery Co., Oct. 1.
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented by Forjoe-Tv Inc., Oct. 22.
WEST VIRGINIA
WTAP (TV) Parkersburg, uhf ch. 15 (ABC),
represented by Forjoe-Tv Inc., Oct. 25 (tests
due Oct. 11).
WTRF-TV Wheeling, vhf ch. 7 (NBC), represented by George P. Hollingbery Co., Oct. 12.
WISCONSIN
WRBJ (TV) Beloit, uhf ch. 57, represented by
George W. Clark Inc., Oct. 8.
ALASKA
KFIA (TV) Anchorage, vhf ch. 2 (ABC, CBS),
Oct. 15.

BELL

Harry Karr Named
To Head WRC
Sales
HARRY

KARR

has been appointed sales manager of WRC WashJoseph Good-of
fellow, ington,
director
sales for WRC and
WNBW (TV), announced last week.
Mr. Karr has been
with the station since
1947.
The new sales
manager will place
personal emphasis
on the sales of WRC

programs to national
advertisers. He is
soon to visit NBC
Spot Sales offices in New York and Chicago.
Mr. Karr

Hampton Uhf Increase
INCREASE of 11,147 uhf-equipped television
receivers in 24 days between Sept. 5-29 is
claimed by Thomas P. Chisman, presidentgeneral manager of WVEC-TV Hampton, Va.,
in showing progress made in Norfolk area. Mr.
Chisman said 70% of dealers and distributors
reported total of 28,046 sets had been converted
as of Sept. 29.

SUCCEEDS

BERNARD

APPOINTMENT of Edgar T. Bell, veteran
Oklahoma City broadcaster and newspaper executive, as general manager of KOMA there was
announced last week coincident with the resignation ofJ. J. Bernard, after eight years with
the station.
Mr. Bell, who also is executive vice presidentgeneral manager of the new KWTV (TV) now
under construction in Oklahoma City for ch.
9 operation, is expected to assume his duties
this week. KOMA Inc. will own 50% of
KWTV.
Mr. Bernard has not announced his plans but
is expected to enter television management.
KOMA is the CBS outlet in Oklahoma City,
operating on 1520 kc with 50 kw. KWTV
will become the basic interconnected affiliate
for CBS.
Its operating target date is Dec. 15.
It also was reported that E. L. Colbourn,
former manager of KTOK Oklahoma City, had
filed suit Sept. 25 against Mr. Bell alleging he
formerly was associated with Mr. Bell in secur-

NEW

center for WKBN-AM-FM-TV Youngstown, Ohio, is scheduled to be dedicated Oct.
8 with a two-hour local radio-tv program and
with Youngstown Mayor Charles P. Henderson as the principal speaker.
The building begun in 1948 and which cost
$1.5 million, contains 130 rooms — including
seven radio and tv studios, four control rooms
and a completely equipped kitchen. WKBN,
which began operating with 7.5 w from the
home of President-General Manager Warren P.
Williamson Jr. in 1926, moved into the building in 1951. Final completion was held up until
the end of the tv freeze.
The dedicatory program will include a onehour simulcast of a musical review of the past
25 years, using local choral groups, soloists
and studio orchestra. On radio, part of the
dedication program will comprise excerpts from
great news events of the past 27 years, including voices of those who made news, taken from
tapes in the WKBN morgue. A one-hour film
will be shown on WKBN-TV depicting the new
center.
CBS-affiliated WKBN operates on 570 kc
with 5 kw. WKBN-TV, which since last January, is on uhf ch. 27, with ABC, CBS and
DuMont affiliation.

Mr. Bell

HOME of WKBN-AM-FM-TV Youngstown, Ohio, is due to be dedicated Thursday. Begun
in 1948, the $1.5 million radio-tv center houses all activities of the 75-man operation
headed by Warren P. Williamson, Jr.
October 5, 1953

Mr. Bernard

ing the tv permit. He contended he had entered
into an "oral contract" to work with Mr. Bell
on "radio, television, newspaper and communiMr. cation
Bellprojects."
declined comment. His attorney
to contest
homa City.the action is O. A. Cargill of OklaMr. Bell formerly was general manager and
secretary-treasurer of the Oklahoma Publishing
Co., which operates WKY and WKY-TV. Later
he served as general manager of KTOK.
Charles
WAVY

J. Duke

Jr.,

President,

Dies

CHARLES J. DUKE JR., 55, president oi
Portsmouth Radio Corp., licensee of WAVY
Portsmouth-Norfolk, Va., and applicant foi
Portsmouth vhf ch. 10, died Sept. 26 after z
heart attack.
New in the radio field, Mr. Duke headed z
group which bought WAVY (at that time
WSAP) from Tom E. Gilman Sr., Dr. L. A
McAlpin and others for a gross of $145,00(
[Closed cessorCircuit,
May Radio
25]. Mr.hasDuke's
sucat Portsmouth
not beer
named.
Survivors are his wife, Mrs. Virginia Weltor
Duke; a son, Charles Bryan Duke; a daughter
Anna, and two sisters, Emily and Lulie Duke
Meredith

•

KOMA

WKBN-AM-FM-TV
Center
Dedication Set Oct. 8
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AT

Revenues

Up

REVENUES of Meredith Publishing Co., De;
Moines, for 1952-53 increased $410,000 ove:
the previous year, the firm reported last week
Three tv and two radio stations are held bj
Meredith: WHEN (TV) Syracuse, N. Y.
WOW-AM-TV Omaha, Neb., and KPHO-AM
TV Phoenix. Consolidated earnings, after tax
es, were $3,349,000 as compared to $2,939,00(
for the 1951-52 fiscal year.
Broadcasting
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IBC's BOUT
OVER,
BUT
DISPUTE
RAGES
AS AN aftermath to the dispute over the
scope of broadcasting rights for the MarcianoLaStarza heavyweight boxing championship
fight [B«T, Sept. 28], WOV New York, which
spearheaded the fight against restrictions on
radio coverage, last week called on radio and
television stations to review existing contracts
with news wire services.
A statement from the station said that wire
services "had complied with both the original
IBC 'blackout' and the subsequent 75-word
modification."

"It was not until the court decision in favor
of WOV did they plan to carry round-byround summaries," the statement added. This
reference was to a ruling by the New York
Supreme Court, resulting from a motion for
an injunction by the International Boxing Club,
promotors of the bout, against WOV which
had announced plans to broadcast news of the
fight at the end of each round.
"Obviously, there are still some things that
must be cleared up by the industry to guarantee
itself an unchallenged right to report the
news," asserted Ralph N. Weil, excutive vice
president of WOV. "One of the most pressing
of the residual problems is to establish once
and
for allMr.theWeil
rightadded:
to re-create news events,"
he said.

"Another is to review all existing contracts
between broadcasting stations and news services
to determine whether the industry has taken
sufficient precautions to insure itself equal
treatment with newspapers. It would appear
that as matters now stand, a news service would
have the right to delay or withhold news from
its radio wire while transmitting it promptly
on its press wire. The unquestioning acceptance by the news services of the original arbitrary restrictions by the IBC of what could
be put on the radio wires indicates that the
industry
needs contractual
In a prepared
statement,protection."
John Aspinwall,
radio news editor of AP, declared:
"AP never has withheld news from its radio
members, nor has IBC ever tried to tell AP

»
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PACIFIC NORTHWEST BROADCASTERS
SEATTLE, WASHINGTON
SAN FRANCISCO 5, CALIF.
HOLLYWOOD 28. CALIF.
Joaai Building
114 Naw Montgomery St.
1381 Hollywood Blvd.
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-WEALTHY

NORTHWEST

PACIFIC
KXL-Portland

MEDIUM

KXLQ-Bozeman

KXU-Helena

KXLK-Great Falls

THE WALKER COMPANY
NEW YORK 17, N. Y.
MINNEAPOLIS 2. MINN.
347 Madiion Avanua
1(87 N.W. Nat. Bank Bldg.
GEnava 9631
Murrayhill J-5830

Telecasting

KXLL-Missoula

CHICAGO I, ILLINOIS
340 North Michigan
Andover 3-5771
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what it can transmit over its wires. Any restrictions which the IBC has sought to impose
have been concerned solely with the broadcasting— not the teletype transmission — of fight
news. In accordance with its obligations, the
AP has informed its radio members of the
promoters' position in this respect."

Pengra Named KSTM-TV's
President-General Manager
MARSHALL H. PENGRA, general manager
of KGKB Tyler, Tex., has been appointed
president and general manager of KSTM-TV
St. Louis, new ch.
36 outlet scheduled
to go on the air
Oct. 15, William H.
Biggs, board chairman, announced last
week. He succeeds
the late William E.
Ware, who died Aug.
20 [B«T, Aug. 24].
Mr. Pengra assumed his duties
with KSTM-TV,
ABC-TV affiliate
with 275 kw video
Mr. Pengra
power, on Sept. 15.
He has been in radio and tv since 1935, beginning at KSLM Salem, Ore., as a sports announcer.
PEACE
WWNC

FAMILY
AND

BUYS

PAPER

CONTRACT for sale of WWNC Asheville,
N. C. (5 kw, 570 kc) and the associated
Asheville Citizen-Times to the Roger C. Peace
interests in Greenville, S. C, was signed last
Monday, subject to the usual FCC approval
[B«T, Sept. 28]. Sale price is approximately
$2,300,000, or $575 a share.
Transferors were practically all stockholders
of Asheville Citizen-Times Co., with the Pe'ace
interests purchasing the properties, re-named
Asheville Citizen-Times Publishing Co.
Don S. Elias, president of WWNC, owns
about half of the 4,001 shares of common stock
in the selling corporation. Remaining shares
are held by James G. Adams and Robert Stanford Webb, as trustees under the will of Charles
A. Webb, with Robert Stanford Webb personally owning 101 shares. Mr. Elias recently
transferred a small block of shares to Duke U.
Mr. Peace, former U. S. Senator from South
Carolina, heads the Peace family properties in
Greenville consisting of WFBC (5 kw, 1330 kc)
and the Greenville News and Piedmont. The
Greenville News-Piedmont Co. becomes 100%
owner of Asheville Citizen-Times Publishing
Co.
Representing the Peace interests was Dow,
Lohnes & Albertson, Washington counsel, with
Eliott Lovett as attorney for the Asheville properties. Allen Kander was broker. J. Kelly Sisk,
vice president-treasurer of the Greenville prop-,
erties, becomes vice president-secretary of the
new Asheville corporation.
It was understood no staff changes are
planned at WWNC. Cecil B. Hoskins is general manager.
The Peace interests are 37Vi% owners of
WMRC Inc., granted a CP for ch. 4 last August. The grant followed merging of WFBC
and WMRC applications, with FCC specifying
that one of the two am stations be sold or
deleted.
WWNC is applicant for ch. 13 in Asheville,
a facility also sought by WLOS Asheville.
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Interference
Are

Solved

Complaints

by KEYT

(TV)

THE STORM of complaints that greeted the
debut of KEYT (TV) Santa Barbara, Calif.,
when it took the air in mid-summer has
dwindled to a trickle as adjacent channel interference with Los Angeles stations disappears,
according to Harry C. Butcher, board chairman of KEYT and KIST.
Blanketing of KNXT (CBS) on ch. 2 and
KNBH (NBC) ch. 4 by the 50 kw KEYT
signal has been overcome by a large percentage of the original 10,000 pre-KEYT set
owners in Santa Barbara, he said. This has
been done by adjustment of sets, tuning of
antennas and various trap devices.
When KEYT took the air in late August its
switchboard was jammed with complaints from
local viewers, Mr. Butcher recalled.
KEYT quickly set up a forum program on
the subject on the third day of operation.
In its first week KEYT received 1,360 letters
and 1,051 phone calls, with about 10% consisting of interference complaints.
The situation is "all quiet" now, according
KEYT, with an average of one complaint
ato day.
Servicemen at first demanded that the city
council ask FCC to shift KEYT to another
channel. The Council deferred action.
The KEYT transmitter is located 16 miles
northwest of Santa Barbara. The site was
picked so the signal would hit the back side
of antennas tuned to the Los Angeles transmitters atop Mt. Wilson, 100 miles south of
Santa Barbara.
KEYT took several steps to meet the problem. It used traps on selected locations to
show that the interference could be met in
this way. Affiliated with all four tv networks,
it packed the schedule with network programs
and installed a microwave link to pick up
network programs live from Mt. Wilson.
Development & Research Lab., local equipment firm, turned out a ch. 3 wave trap that
is said to work in a majority of installations.
According to data supplied the FCC, which
is testing the trap, it is a simple full-section
constant-K T-type band-rejection filter attenuating all frequencies between 61-66 mc.
Other devices used by listeners range from
scotch-tape wrapping around lead-ins near receivers to home-made coil gadgets and strategically placed screening. CBS-Columbia demon-

LUMINARIES at WTAR-AM-FM-TV Norfolk's celebration of its am outlet's 30th
anniversary and the station's switch to CBS
affiliation Sept. 25 were (I to r): Campbell
Arnoux, president of WTAR Radio Corp.,
licensee; Henry Lewis, president of Norfolk
Newspapers Inc., of which the WTAR firm
is a subsidiary, and Dr. Frank Stanton,
president of CBS Inc.
strated receivers in the city, claiming they
separated chs. 2, 3 and 4 without difficulty.
The KEYT executive said published stories
about the interference were greatly exaggerated, though conceding the problem was serious
at first and set sales were affected temporarily.

Watkins' New KWKH
Duties
FRED A. WATKINS has been appointed assistant manager of KWKH Shreveport, La., it was
announced last week
by Henry Clay, vice
president and general
Mr. Watkins
managertion.of
the stahas been associated
with KWKH since
1 946 when he joined
the staff as local
commercial representative. He was
named commercial
manager
September 1952in and
will
continue to act in
Mr. Watkins
that capacity for the station.
Walter

Morning Tv Success
IDEA that morning tv is for housewives
only isn't so, says WFMJ-TV Youngstown, Ohio, which last week began the
full 17-hour day. Sales Manager Leonard
Nasman reported that on the first day of
morning tv, the Youngstown Vindicator
station was swamped with calls, complimenting the outlet on bringing NBC
morning shows to viewers. Mill and factory workers on late shift were especially
grateful, Mr. Nasman said, because they
work the 3-11 p.m. shift and had been
missing evening programs.
Construction of WFMJ-TV's 1,000-ft.
tower which began Aug. 31, is progressing, Mr. Nasman reported. Of triangular
design, using nine guy wires, the tower
will cost $225,000.

Compton

Joins

Tv Applicant in Miami
WALTER COMPTON, tv consultant and for
several years manager of WTTG (TV) Washington, has joined North Dade Video Inc. as
vice president and
member of the
board. North Dade
Video is applicant
for vhf ch. 10 in
Miami, Fla.
Besides preparing
North Dade material
Video's
hearing
Mr. Compton will
supervise eration
station
shouldop-a
a CP be granted.
Meanwhile he is
maintaining headquarters at 502 Biscayne Bldg., Miami, and 4180 Nebraska Ave.,
N.W., Washington.
Mr. Compton
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ATLASS
KIOA

GROUP

FOR

SELLS

$150,000

SALE of KIOA Des Moines by Ralph Atlass
and associates for $150,000 to Town and Country Co., licensee of KMMJ Grand Island, Neb.,
owned chiefly by Don Searle and family, was
negotiated last Wednesday in New York, subject
to FCC approval [Closed Circuit, Sept. 21].

OUTSTAND

ING...

The transaction eliminates the "duopoly"
aspect involving the Atlass interests in connection with the grant to WHO Des Moines of tv
ch. 13, in which the Atlass group acquired an
option to purchase a minority interest after
dropping a competitive ch. 13 application [B«T,
Sept. 7].
Mr. Searle, vice president-general manager
and minority stockholder in KOA-AM-TV Denver, is president and 40% owner of Town and
Country Co. His brother and sister equally
share another 40% interest while the other
20% of KMMJ is owned by Herb Hollister.
The same group also owns KXXX Colby, Kan.
KIOA operates on 940 kc with 5 kw day and
1 kw night and is MBS-affiliated. Participating
in the signing were James McKenna Jr. of McKenna & Wilkinson, Washington law firm representing the Searle group; Ralph L. Walker, Pierson & Ball, Washington, counsel for the Atlass
group, and Ray V. Hamilton, Blackburn-Hamilton Co., station broker, who negotiated the
transaction.

PEORIAREA

A
Quaal Predicts Healthy
Future for Radio Stations
A HEALTHY future for radio stations — this is,
where management reflects "sound administration, quality programming and dedication to
the public interest" — is predicted by Ward L.
Quaal, vice president and general manager of
Crosley Broadcasting Corp. Mr. Quaal spoke
at the Sept. 28-30 Extension Communications
Policy Workshop held by Ohio State U. at
Wooster, Ohio, Experiment Station.
Radio operations of the sound management
type and "glamor girl" tv can prosper side by
side, he noted. Emphasizing an approaching
highly competitive era for the two broadcast
media, Mr. Quaal cautioned that not all authorized U. S. am stations will survive. But,
he said, not all operating or proposed tv outlets
are on a sound fiscal basis, thus an adjustment
can be expected among the current rush of new
tv operations.

Prosperous,

Growing

Market

A vast new shopping center is under construction north of Peoria. This
center will have 24 major stores of all types and a parking area for
2200 cars — for a potential of a half a million shoppers daily. Sheridan
Village is just one of the many evidences of "Growing Peoriarea" — ■
98th in population. . . 34th in per capita buying income.

FOOD

SALES

$115,492,000

GENERAL

MERCHANDISE

SALES

$52,863,000

FURNITURE,

HOUSEHOLD,

RADIO

SALES

$24,542,000

Mr. Quaal called upon agriculture communications experts to more fully avail themselves
of radio and tv opportunities. He also commended the Foundation for American Agriculture for endorsing Mr. Quaal's plan for establishing aclearing house for agricultural information presented by various national, state and
local farm programs.

AUTOMOTIVE

SALES

$87,265,000
DRUG

SALES

$11,296,000
WCBS-TV
Ups Lonsberry
MARION LONSBERRY has been promoted
to manager of CBS-owned WCBS-TV New
York's operations department and Haworth
White to new post as manager of the WCBSTV business department, both reporting to
program director Hal Hough. Miss Lonsberry,
with CBS since 1948, has been assistant to the
manager of the WCBS-TV operations and sales
service department since April 1951. Mr.
White joined CBS in 1951, and most recently
has served as a schedule assistant in WCB3TV's operations and sales service.
Broadcasting
• Telecasting

See
Free & Peters

WMBD is your one best medium to reach this outstanding market. An average 60 % share of the audience guarantees the maximum number of listeners for every advertising dollar invested.
All figures copyright by Sales Management
Survey of Buying Power; further reproduction
not licensed.
PEORIA
FIRST in the
Heart of Illinois

CBS

Radio Network
5000 Watts
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STATIONS

WABT

This

is Mr.

John

D.

Daly

(TV) Goes

to316Kw

WABT (TV) Birmingham, Ala., boosted its
power to maximum 316 kw last week, Henry
P. Johnston, managing director, reported. The
Birmingham News vhf ch. 13 station officially
changed its call letters at the same time (it
formerly was WAFM-TV). The power boost
from 102 kw brought letters, telegrams and
telephone calls from seven states, including
such cities as Pine Bluff, Ark., 360 miles from
Birmingham. One camera fan in Meridian,
Miss., 165 miles away, snapped a picture of the
WABT picture on his receiver. Alabama
Gov. Gordon Persons reported excellent reception inthe Governor's Mansion at Montgomery, 84 miles away, Mr. Johnston said.

WARC
Change toWBBF
WARC Rochester, N. Y., on Sept. 28 changed
its call letters to WBBF and on that date also

This

is what

he

says

"The Auburn Cement Products Company
(of which Mr. Daly is president)
has sponsored Fulton Lewis, Jr. for more than a
year on WMBO, Auburn, N. Y.
We intend
to continue indefinitely.
Results justify
our faith: Thousands of gallons of
Armor Coat porous masonry tvaterproofing sold
all over Central Neiv York; comments on the
broadcast frequent and favorable."

This

is Fulton

Lewis,

Jr.

joined MBS, Thomas L. Brown, general manager, said last week. He added that the new
call letters emphasize that the station is under
new management and major policy changes
are forecast, including local-angle programming. Mr. Brown also is vice president-general manager of WGVA Geneva, N. Y.

Hutchison

Named

at WCOG

GILBERT M. HUTCHISON has been appointed general manager of WCOG Greensboro,
N. C, and assumed duties there last Thursday,
Harold H. Thorns,
secretary of the licensee, Inter - City
Advertising Co., has
announced. He succeeds Virgil Evans,
who joins W B T
Charlotte. Mr.
Hutchison resigned
as president and general manager of
WBIG Greensboro a
year
ago.
had
been at
WBIGHe from
1938, and has more
than 20 years in
broadcasting.

STATION

Mr. Hutchison

SHORTS

WGN-AM-TV Chicago has added news service
of Chicago City News Bureau, thus supplementing coverage now being supplied radio-tv
outlets by AP, UP, INS and radio wire services.
whose 5-times-a-week program is available for sale
to local advertisers at local time cost plus pro-rated
talent cost. Currently sponsored on 364 Mutual
stations by 752 advertisers, the program offers a
tested means of reaching customers and prospects.
Check

your local Mutual outlet or the Cooperative Program Department, Mutual Broadcasting
System, 1440 Broadway, NYC (or Tribune Tower,

WGMS-AM-FM Washington has moved studios
and offices to Hotel Harrington.
WALK-AM-FM Patchogue, L. I., N. Y., announces opening of studios at 9 West Main St.
REPRESENTATIVE

SHORTS

KCRI (TV) Cedar Rapids, Iowa, slated to start
operations in mid-October, appoints H-R Representatives Inc. Assigned ch. 9, station is
owned by Cedar Rapids Tv Co., with Frank
Rubel as general manager and Robert Z. Morrison as sales manager.
WTAO-TV Cambridge, Mass., appoints Everett
McKinney Inc. as exclusive national representative.
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WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN. NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Associated with
WMBD — PEORIA. ILLINOIS

KA!

NETWORKS

MUTUAL
SCHMID

ELECTS
TO

NETWORK

BOARD

View

MEMBERSHIPS

MBS President Thomas F. O'Neil announces elevation of the four
key network executives to memberships on the board after that body
meets in New York.
ELECTION of four MBS key executives to the vice president in charge of promotion in IS
network's board of directors was announced by and vice president in charge of station relatk
President Thomas F. O'Neil last Thursday fol- in 1947. He was named vice president in cha
lowing a meeting of the board in New York. of advertising and research in 1949 and ad(
The four: James M. Gaines, vice president the direction of public relations the follow
of the parent General Teleradio Inc. in charge year. He also is a member of the Gene
of the WOR and WOR-TV New York divi- Teleradio board.

Mr. Hult

sions; Adolf N. Hult, vice president in charge
of sales; Earl M. Johnson, vice president in
charge of station relations and engineering, and
Robert A. Schmid, vice president in charge of
advertising, public relations and research.
Mutual board members on hand for the
meeting were Mr. O'Neil; Elbert M. Antrim,
Chicago; H. K. Carpenter, WHK Cleveland;
Benedict Gimbel Jr., WIP Philadelphia; Frank
Schreiber, WGN; J. Glen Taylor, General Teleradio Inc.; Linus Travers, Yankee Network,
and James E. Wallen, MBS.
Former NBC

Mr. Johnson

Mr. Gaines

Executive

Mr. Gaines joined General Teleradio last
March 16 after 12 years with NBC, where he
was vice president for owned and operated stations. He is president of the Radio & Television
Executives Society.
Mr. Hult joined Mutual in 1934 and has
served as sales manager of the central division,
vice president in charge of midwest operations
and, since October 1949, vice president in
charge of network sales.
Mr. Johnson, with MBS since 1945, was
engineering director from 1946 to 1949, when
he was named vice president in charge of
station relations and engineering. He is a member of the board of General Teleradio.
Mr. Schmid joined Mutual in 1936, became

CBS

25 Million

JOHNSON,

HULT,

GAINES,

Radio

ing

Mr. Schmid

Renewals

CBS

CITES
Radio

NIGHTTIME

Spot Sales studies

14 of the nation's top markets.
Stressed: Even in largest tv
markets, nighttime radio still
is an effective way to reach
and

sell large groups of people, many not accessible in the

daytime.

'Carmen' Colorcast
AN HOUR-LONG colorcast of "Carmen" on Oct. 3 1 will open the NBC TeleOpera Theatre's
1953-54It will
season,
it was vision
announced
last week.
be
NBC-TV's first full-hour presentation in
color and will originate from the network's color-equipped Colonial Theatre
in New York. With RCA-NBC's compatible system of color broadcasting, present sets will receive in black-and white.
Details of other broadcasts in the opera
series, to number eight programs and to
be presented Saturdays at 5 p.m. EST at
the rate of one a month, will be announced later. Other opera broadcasts
may be done in color, it was said.
Page 62
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Series

Baseball classic carried on 109

RENEWALS of six CBS Radio programs by
their respective sponsors were announced by the
network last week: Chesebrough Mfg. Co. for
Dr. Christian (Wed., 8:30-9 p.m. EST), through
McCann-Erickson : Cannon Mills for Give and
Take (Sat., ll:30-noon EST), through Young
& Rubicam; General Foods, for Wendy Warren
and the News (Mon.-Fri., 12-12:15 p.m. EST),
through Benton & Bowles; Miles Labs for Hilltop House (Mon.-Fri., 3-3:15 p.m. EST) and
also Curt Massey Time (Mon.-Fri., 5:45-6 p.m.
EST), through Geoffrey Wade Adv., and Philip
Morris & Co. for My Little Margie (Sun., 8:309 p.m. EST), through Biow Co.

CBS

in U. S.

THE IMPORTANCE of nighttime radio is
sharply demonstrated in a study of 14 of the
nation's top markets, prepared by CBS Radio
Spot Sales, Sherril Taylor, sales promotion
manager of CBS Radio Spot Sales, announced
last week.
The study's findings, Mr. Taylor said, have
been incorporated into a detailed presentation
which stresses that even in the largest tv markets, nighttime radio continues to be an effective way of reaching and selling large groups
of people, including many listeners who are not
accessible during the daytime.
In all 14 markets represented by CBS Radio
Spot Sales, the study says, it is possible to reach
28.7% more people at night during the average
quarter-hour than during the daytime. Contending that nighttime radio continues to be

NBC-TV

stations and

several

independents. Unofficial reports number radio stations
as high as 800.
APPROXIMATELY 25 million persons
throughout the U. S. viewed each game of the
1953 World Series on television, an NBC-TV
spokesman estimated Friday in a preliminary
appraisal of television coverage.
Tv coverage of the baseball classic was carried on 109 NBC-TV affiliated stations and
several independent stations. In addition to the
NBC-TV stations, the series was telecast on
WPIX (TV), WABD (TV), and WOR-TV
New York; WGN-TV Chicago, WNAC-TV
Boston and KHJ-TV Los Angeles, among
others.
Unofficial reports on the number of stations
carrying the radio broadcasts of the Series
placed the figure as high as 800. The entire
Mutual network of 564 stations was ordered for
the games and arrangements were made to feed
coverage to about 40 independent stations in the
U. S. and 1 10 in Canada. In addition Mutual's
broadcast was made available to the Armed
Forces Radio Service for broadcast to servicemen throughout the world. Translations were
aired in the Latin Americas and Japan.
The Gillette Co. sponsored the series on both
radio and television. Gillette bought the television rights to the Series and the Baseball AllStar games in late December of 1950 at a total
cost of $6 million through 1956. The radio
rights were purchased in 1949 for a period
through 1956 at a cost of $1,370,000 [B*T,
Jan. 1, 1951]. Maxon Inc. is agency for Gillette.
Gillette is paying NBC-TV approximately
$300,000 and the radio bill from Mutual is
estimated to be between $150,000 and $175,000,
regardless of how many games are played.
Sponsor's bill for time and rights is estimated
at over $1,500,000.

RADIO

POWER

most effective in reaching working men and
women and students who normally cannot be
reached during the day, the presentation stresses
that this
group makes up 44% of the nation's
total
population.
Nighttime radio, the study shows, reaches
180% more men listeners than daytime radio
during the average quarter-hour on the 14 CBS
Radio stations represented by CBS Radio Spot
Sales.
The effectiveness of nighttime radio in the
three top television markets — New York, Chicago and Los Angeles — is demonstrated, the
presentation says, by findings of the study which
show that it is possible to reach 23.1% more
listeners at night than during the daytime with
CBS Radio stations in these three markets combined. Also, the presentation asserts nighttime
radio listening in tv homes in these same three
markets has increased substantially during the
past three years — 72.5% in New York, 19.5%
in Chicago and 72.5% in Los Angeles.
During tv's greatest periods of growth, from
1946-52, the study observes, radio sets outsold
tv sets by a better than four to one ratio. According to the study, almost one-third of all
radio sets were sold in the top 15 markets, which
are said to be areas of "greatest television peneBroadcasting
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knowing

the

Spectacular

ropes

stunts are a poor substitute for

steady, consistent

performance.

television stations want
work

.

and mature

Quality

the long pull of hard

experience

in advertising.

They want exclusive attention to their needs...
and all the services each individual station
deserves ... that only a representative

devoted

exclusively to television can provide.
How

well this describes

Righter

Harrington,

and Parsons, Inc., can best be

told by the stations listed here.

Harrington,

Righter

and

Parsons,Inc.
New
York
Chicago
San Francisco

Exclusively

Broadcasting

•

Telecasting

television

— no newspapers,

no radio

WAAM

Baltimore

WB EN-TV

Buffalo

WFMY-TV

Greensboro

WDAF-TV

Kansas City

WHAS-TV

Louisville

WTMJ-TV

Milwaukee
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WCKY

DATE:

sells

August

DESTINATION:

Ohio

29, 1953

State

K

Fair, Columbus

N'tiiiiiiiMiiiii
VIA:

New

York

Sponsor

PROMOTED

BY:

Central

of WCKY

Railroad,
Breakfast

Time

WCKY
One of 14-car train carrying WCKY listeners to
Ohio State air.

RESULTS:

14 Car
Unable

The

New

York

Train

Sold Out

to Handle

Central

. . .

Overflow

Says:

"Please accept our sincere thanks for the
wonderful cooperation given us on the WCKY
Southern
Fair.

Ohio Day

Everyone

Trip to the Ohio State

in your organization

was

most

efficient and your excellent promotion

made

the trip a huge success.

handled at least 400 more

We could have

passengers, had we

been able to get the additional equipment."
f^aijmond barber,
DIVISION PASSENGER AGENT,
NEW YORK CENTRAL LINES
Cincinnati's Mayor Rich presents roses to wife of
Ohio's Gov. Lausche at WCKY State Fair booth.

DOING

THE

BEST

JOB

FOB

THE

ADVEBTISEB

with

FIFTY
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GRAND

IBf

SELLING

WATTS

Broadcasting

Telecasting

WCKY

SELLS

SAFETY.

TOO!

Call collect Tom Welstead
Eastern Sales Manager
53 E. 51st St., New York City
Phone:
TWX

PROVIDING
IX

THE

PUBLIC

•

Telecasting

5-1127

Ny 1-1688

C. H. "Top"
Topmiller
or
WCKY Cincinnati
Phone: Cherry 6565
TWX: Ci 281

BEST

SEBVICE

STATION

Broadcasting

Eldorado

CINCINNATI
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NETWORKS

AT&T
TV

EXPECTS

HOOKUPS

With

BELL SYSTEM TELEVISION NETWORK

225
BY

ROUTES member, m

1954

41 tv outlets in 35 cities

connected

to the Bell System

during September for a total
of 199 stations in 127 cities
currently

receiving

network

program service, AT&T predicts 225 stations will be
hooked up by year's end, plus
another 100 during 1954.
MORE

than 225 U. S. tv stations will be receiving simultaneous network program service
by the end of the year, according to current
expectations, B*T learned from a Bell System
spokesman last week. It is also a reasonable
prediction that during 1954 another 100 stations will ask to be hooked into the nationwide
video network facilities, he said.
These forecasts followed an announcement
that during September AT&T's Long Lines Department connected 41 tv stations in 35 cities
into its tv facilities network, the largest number
ever added in a single month, bringing the total
to 199 stations in 127 cities. From the beginning of commercial network service 5Vi
years ago, when AT&T provided a few hundred
miles of facilities to connect 12 stations in five
cities from Boston to Washington, the service
has grown until today it involves some 38,500
channel miles of facilities.
A. F. Jacobson, director of operations for

Now

KM

Long Lines, commented that "the rapid expansion of network facilities illustrates the efforts
put forth by the Bell System to meet the requirements of its customers. This job has
required the engineering and provision of
thousands of miles of telephone facilities extending to almost every section of the country,

as well as the manufacture and installation of
tonsTheof network
central office
still isequipment."
growing and the number
of inquiries received indicates it will continue
to grow, Mr. Jacobson noted. "In addition, we
are carrying out another big job in the tv
field — that of providing facilities to transmit
programs in color. Tests conducted in co-

J

Covers
inland

THE BELL SYSTEM added 41 tv stations (represented by black points) to its television network routes in September. The map above shows the complete AT&T hookup as that month.

this

California
Coast

O
FRESN
V
T
Quick
on KMJ-TV's
A andFacts
B Service
Area

rich

market

Four rich counties — Fresno, Madera, Kings and Tulare. (Bigger
in total area than Maryland and
Delaware combined.)

stations

can't

reach!
561,300 people - 167,000 families. Net effective buying in-

California's prosperous San Joaquin Valley lies inland — out of reach of San
Francisco and Los Angeles TV stations.

come: $828 million.0
$641 million total retail sales —
(more than Nevada or New
Hampshire ) including $158

Now KMJ-TV — Fresno's first television
station — gives you the key to this important market (bigger in retail sales
than

the Hawaiian

KMJ-TV

million food sales, $114 million automotive sales.*
$494 million gross cash

Islands!). Check

availabilities now!

farm income * — from area's
21,000 farms.**

KMJ-TV
McClotchy

CHANNEL

Broadcasting Company

24

"Sales Census
Management's
1953 Survey of Buying Power
**1950
of Agriculture

Paul H. Raymer, National Representative
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GUARANTEED

CONSISTENT

CHAIN-WIDE

PRE-SALE
PLUS

POINT-OF-SALE

FOOD

MERCHANDISING

IN

AMERICA'S

3rd

PLAN

MARKET

Never before has a food merchandising plan based
on "out-front" radio promotion offered
GUARANTEED,

CONSISTENT,

CHAIN-WIDE

merchandising to food manufacturers,
brokers and distributors in the Philadelphia area.

This is a plan unmatched

for thoroughness

and follow-through

• 27 of America's biggest and busiest markets.
• More than 350,000 customers buy in Penn Fruit
Markets every week,
• Penn Fruit does almost 10% of the total retail
grocery sales in the Philadelphia area.

!

• Average annual volume in Penn Fruit Markets is
$3,000,000 per store — compared to national supermarket average of $1,000,000.
• Penn Fruit, nationally recognized as PhiladeU
phia's outstanding merchandiser, is consistently
expanding with new units, more volume.

WPEN management, talent and staff have more day-to-day, store-by-store, shelf-by -shelf
knowledge in moving products from shelf to shopping basket than any other station.

For information call, wire or write
SALES

DEPARTMENT

WPEN

2212 Walnut Street, Philadelphia 3, Pa.
Represented nationally by GiU-Perna, Inc.
New York Chicago San Francisco Los Angeles

950

ON

THE

DIAL

• 5,000

WATTS

Philadelphia's Leading Independent
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•
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DEEP

IN THE

HEART

OF TEXAS

operation with the television industry during
past months have indicated the Bell System's
ability to meet the requirements for color transmission as they develop. But again, it will take
lots of work and more plant."
The stations and cities interconnected during September were:
WAKR-TV Akron; WBES-TV Buffalo;
WTAO-TV Cambridge (Boston), Mass.; WMTTV Cedar Rapids, Iowa; WNOK-TV Columbia,
S. C; WTVP (TV) Decatur, 111.; KROD-TV
KTSM-TV El Paso; WVEC-TV Hampton (Norfolk), Va.; WARD-TV Johnstown, Pa.; KCMOTV Kansas City, Mo.; WILS-TV Lansing;
WLOK-TV Lima, Ohio; KRVT (TV) Little
Rock.
WKLO-TV Louisville; WKOW-TV WMTV
(TV) Madison, Wis.; WHBQ-TV Memphis;
WTOK-TV Meridian, Miss.; WOKY-TV
WCAN-TV Milwaukee; WTCN-TV Minneapolis; KNOE-TV Monroe, La.; KOIN-TV
Portland, Ore.; WNAO-TV Raleigh, N. C;
WREX-TV WTVO (TV) Rockford, 111.;
KFSD-TV San Diego.
KFEQ-TV St. Joseph, Mo.; KCCC-TV Sacramento; WMIN-TV St. Paul; WSUN-TV St.
Petersburg, Fla.; WICS (TV) Springfield, 111.:
KVOA-TV KOPO-TV Tucson; WMAZ-TV
Warner Robins, (Macon) Ga.; WATR-TV
Waterbury, Conn.; WILK-TV Wilkes-Barre,
Pa.; WTOB-TV WSJS-TV Winston-Salem, N.
C; KIMA-TV Yakima, Wash.
ABC-TV

Pacific

Network

Begins Operation Friday
ABC-TV's Pacific Coast Regional Network will
go into operation Friday, Donn B. Tatum, director of television for ABC western division,
announced last week.

On the Air November
Maximum

powered

Under the regional group's first commercial
sale, Regal Amber Brewing Co., San Francisco,
will launch Your Claim to Fame, a panel quiz
show, on an 11-station lineup on the same date.
The sale was made through Guild, Bascom &
Bonfigli, San Francisco, agency for Regal.
Mr. Tatum voiced belief that formation of
the ABC-TV Pacific Coast Regional Network
would be welcomed by advertisers wanting concentrated coverage in that region.
Lineup for Your Claim to Fame to be originated from ABC's KECA-TV Hollywood studio's, includes KOIN-TV Portland, KOAT-TV
Albuquerque, KFMB-TV San Diego, KEYT
(TV) Santa Barbara, KERO-TV Bakersfield,
KJEO-TV Fresno, KSBW-TV Salinas-Monterey,
KGO-TV San Francisco, KCCC-TV Sacramento, KHSL-TV Chico, Calif., and KGMBTV Honolulu, T.H.

1st

from the start!

100,000 Watts! 833-foot tower!
NBC Interconnected Affiliate!
The ONLY

low band VHF station covering

all Central Texas from the center.
45,752 TV sets are already in use in
the KCEN-TV
By November

coverage

NBC

'Magnificent Challenge'
HANDSOME 63-page book of pictures and text,
entitled "The Magnificent Challenge" and detailing notable NBC accomplishments in programming over the years, last week was being
distributed to the nation's leaders in many
fields.
In a foreword, Brig. Gen. David Sarnoff,
chairman of the boards of RCA and NBC,

area.

1st, and estimated

60,000 TV SETS WILL TUNE

IN KCEN-TV

K-CENtralize your advertising dollars —
If you want to sell the market that buys

Distributes

. . .

points out that "a comprehensive service of
broadcasting that fully serves the American

KCEN'
Transmitter located
midway between
Temple and Waco
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TEMPLE,

TEXAS

M
CHANNEL

6

Owned and operated by the Bell Publishing Company
George P. Hollingbery Company — National Representatives

'public interest,
convenience
and necessity'
demands that a radio
and television
network
work closely with commercial sponsors and
their agencies in the development of programs.
Here at NBC this has resulted in the creation
of programs that have helped keep the American people informed of current events and
contributed to their cultural enlightenment."
Noting that "The Magnificent Challenge"
Broadcasting
• Telecasting

KVTV71

SIOUX

CITY, IOWA

REPORTS

ON

G-E

5 KW

HIGH

CHANNEL

TRANSMITTER:
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^^hen

you go on the air with a G-E television trans-

market

cn rhecoun

you

. . . puts a strong
your

°f *ii

on the air

signal in all

area

receivers

DESIGN FEATURES OF A G-E 5 KW HIGH CHANNEL TRANSMITTER:

proved-in-operation equipment ... a single source of
responsibility for supplying all your broadcast needs.

f Add High Power Amplifiers... designed for simplified power expansion
when you want it.
Increased Accessibility.

f" Extended Tube Life...
conservative operation
below maximum rated
output.
W Lowest Possible Installation Expense ... coded
cable harness included.

Recognize the quality of G-E equipment performance

V Low Power Consumption.

V Supervisory Lights.

...take advantage of G-E responsibility today!

General Electric Co., Section 210}-5, Electronics Park, Syracuse, N. Y,

mitter...top-notch General Electric engineering knowhow has provided extreme signal clarity and maximum
area impact! G-E offers broadcasters a complete line of

Complete Television Equipment

for VHF

V Completely Air-Cooled.

and UHF

GENERAL

ELECTRIC

illustrates the character of many sustaining programs created and developed by NBC to supplement sponsored programs and "to suit the
varying tastes of almost all segments of our
society." Gen. Sarnoff continues:
"The financial support of sponsors makes it
possible to provide free to the American public
a nationwide service of both sponsored and
sustaining programs. And with the service provided by the sustaining programs described in
these pages, the superstructure of sponsored
programs rests on a firm foundation."
'The Magnificent Challenge" was prepared
under the direction of Jacob A. Evans, NBCTV director of advertising and promotion.
NBC

Radio

Solicits

Listeners' Opinions
A PLAN designed to stimulate listener interest
and participation in NBC Radio programs was
launched last week by Ted Cott, operating vice
president of NBC Radio, who announced details of an NBC Radio Network listeners panel.
Starting last week, Mr. Cott reported, the
first 10,000 of an eventual million letters nationwide went out to residents in the Eastern Seaboard area, asking them for their reactions to
NBC's 28 new radio programs. An attached
questionnaire also sought to secure information
on the number of radios in the household. Their
locations, number of automobile and portable
radios, and the amount of time devoted to radio
and tv.
The letter, signed by Mr. Cott, points out
that the recipient's name has
as a member of the American
notes that NBC has budgeted
for new radio programs and

been "suggested
radio panel." It
$5 million more
considers it "im-

portant that we get your reaction."
"We are attaching a list of some of the 28
new programs which NBC Radio is starting
Oct. 4," the letter continues. "Would you
please listen to as many of these as you can and
write us your reaction? We are anxious to hear
from you, and have enclosed a self-addressed

ADVISORY
SET

Sales and

Suit Asks

$500#000 of NBC, Others
AN infringement suit for $500,000 was filed last
Wednesday in Los Angeles Superior Court
against NBC and others by cosmetics manufacturer Ern Westmore and Hallmark Productions
Inc., charging that NBC-TV's half-hour, five-aweek Glamour Girl is copied from the Ern
Westmore Show which starts today (Monday)
for five times a week on ABC-TV.
Other defendants named in the suit are producers Don Ross and Jack McCoy and the
packager, Frank Cooper Assoc.
Both programs feature women contestants
with reasons for wanting to be made glamorous, with each day's winner, determined by studio applause, appearing on the following day's
program after a full beauty treatment.
The plaintiff contends his program first was
submitted to NBC-TV in the fall of 1951 and
later was telecast on WTVJ (TV) Miami in
January 1953 and afterward on WAFM-TV
(now WABT) Birmingham and WKRC-TV
Cincinnati. He said the program then was
submitted again to NBC-TV last spring. NBCTV started Glamour Girl last July 6.

TV

meetings will be held at ABC's executive headquarters.
Top officials of the network scheduled to be
on hand for the two sessions include Leonard
H. Goldenson, president of American Broadcasting-Paramount Theatres; ABC President
Robert E. Kintner, who will preside at both
meetings; Edward J. Noble, AB-PT finance
committee chairman; Robert H. O'Brien, ABC
executive vice president; Ernest Lee Jahncke
Jr., vice president and assistant to the president;
Robert M. Weitman, vice president in charge
of talent and programming; Robert H. Hinckley, vice president in charge of the Washington
office; Mr. Beckman, and William A. Wylie,

LOT

From

plans are

ABC's radio and television stations advisory
committees will meet with network officials in
New York Thursday and Friday, respectively,
Alfred R. Beckman, national director of the
ABC station relations departments, announced
last week.
The agendas, authorities said, will encompass
the network's radio and tv sales and program
plans and related matters and problems of
mutual interest to network and affiliates. Both

GETS

A

program

members of the network's radio and tv advisory committees in meetings ThursdayFriday in New York.

the network by making the listener "a partner
in NBC Radio programming."

KSL

SESSIONS

the big items up for talks between ABC executives and

stamped
envelope."
Mr. Cott
said the plan is designed to create
a close relationship between the audience and

Infringement

ABC

GROUPS

AROUND

OF

AREA!

the top of a 9,000-foot mountain

KSL-TV

reaches

deep into 39 counties . . .
in four Western

To

reach, and
tain West

For more

peak,

states.

sell, the vast Intermoun-

market

you need KSL-TV,
the area station.

details and
the KSL-TV
contact

a new

copy of

coverage
CBS

map,

Television

Spot Sales, or

CITY
LAKE
SALT
t€SL#TV
Serving Infer mountain America
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20mm

Lens

for TV

to

6om

Cameras

For broadcast TV . . . Industrial TV . . . open or closed circuits .. . more stations and industries are discovering the
tremendous savings possible with this versatile lens!

focusing can be remotely controlled automatically, and Dage
assures us they can operate the turret lever by push-button
if desired.

Introduced a year ago, it has been a godsend to every budgetconscious purchaser.

In addition ... the Pan Cinor has a standard "C" mount . . .
it fits not only the Dage and RCA TV cameras, but can be
used on a majority of the 16mm movie cameras used in studios and industry today.

At last the small station TV cameraman can follow action . . .
hold action . . . create action and a virtually unlimited variety
of special effects from one camera position! Rock-steady
pictures are assured because dolly -ins are done optically.
Zooming -in for close-ups is a 'must' in TV commercials.
With the Pan Cinor, just a touch of the turret lever . . . and
you're in!
The industrial user training his camera on factory operations
or demonstrations can re-direct his attention from close-up
to telephoto from a flat-footed stance. RCA reports most

Maximum aperture F:2.8. Focusing range: 5 feet to infinity.
Diaphragm stops to F:2 2. Weight, including viewfinder, 2.1
lbs. All lens elements are coated. Complete ^
with coupled viewfinder for use with 16mm
movie cameras. Som Berthiot Pan Cinor lens

T"nT / ^°

See your Bolex Franchised Dealer or ivrite for illustrated
pamphlet to: Sole U. S. Distributors, Paillard
Products, Inc. 100 Sixth Ave., N. Y. 13, N. Y.

Pan Cinor Zoom-type lens
with coupled viewfinder has
standard "C" mount. Fits
most 16mm movie cameras
without modifications:

Budget size TV camera zooms in for a commercial close-up with the Pan Cinor Lens.

Broadcasting

•

Telecasting

R.C.A. industrial TV camera with Pan Cinor i
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manager of the station relations departments.
This group will be joined, for the radio
meeting on Thursday, by Charles T. Ayres,
vice president in charge of the radio network,
and regional station executives of the radio
network, and, for the tv meeting on Friday,
by Alexander Stronach Jr., vice president in
charge of the tv network; Charles M. Underbill, vice president in charge of tv programming; Charles Abry, national tv sales manager, and Oliver Treyz, director of research
and sales development.
Members of the Radio Stations Advisory
Committee expected to attend are Roger W.
Clipp, WFIL Philadelphia, chairman of the
committee; Verl Bratton, WKTY La Crosse,
Wis.; Frank Carmen, KUTA Salt Lake City;
James Connolly, KGO San Francisco, vice
president in charge of ABC's San Francisco
office; Harold V. Hough, WBAP Fort Worth;
T. B. Lanford, KRMD Shreveport; A. D. Willard Jr., WGAC Augusta, Ga., and J. P. Williams, WING Dayton.
Television Stations Advisory Committee
members slated to be on hand are Kenneth
Berkeley, WMAL-TV Washington; Otto P.
Brandt, KING-TV Seattle; Mr. Clipp of WFILTV; E. K. Hartenbower, KCMO-TV Kansas
City, and Franklin Snyder, WXEL (TV) Cleveland.

NBC

'Systems

Cue#

Change

Points Up 'NBC Radio'
NBC put into effect last Friday what it said
was "the first major change" in its radio network's "system cue" since 1927, designed to
give NBC Radio an identification separate from
that of NBC-TV.
Hereafter, the basic announcement preceding
the NBC chimes will be: "This is the NBC
Radio Network," with emphasis on "radio."
There are two variations for network originations. One says: "NBC — nation's best coverage;
this is the NBC Radio Network." The other
goes: "NBC covers America — This is the NBC
Radio Network."
Following an origination from an affiliated
station, the cue will be: "This program. was
brought to you by station
affiliated with
the National Broadcasting Co. This is the NBC
Radio Network."
Officials said the new announcements are the
third set to be used since the start of NBC in
1926. The original cue, as near as can be determined, was: "This is the National Broadcasting Co." It was used until January 1946.
Then the abbreviation "NBC" was added and
the cue became: "This is NBC, the National
Broadcasting Co."

DuMont's Sheen Coverage
WITH a lineup which DuMont Tv Network
said totaled 121 stations last week and was still
growing— "the largest network ever assembled
for a regularly scheduled tv program" — Bishop
Fulton J. Sheen's Life Is Worth Living series
resumes on DuMont on Oct. 13 (Tues., 8-8:30),
under Admiral Corp. sponsorship. Erwin,
Wasey & Co., New York, is agency.

NBC-TV

to Air AM

A Show

AMERICAN MEDICAL Assn. will present its
March of Medicine once again this year, this
Thursday on NBC-TV in the 10-10:30 p.m.
period normally occupied by the Martin Kane
Show for United States Tobacco Co.
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NETWORKS
Three

Stations

MANUFACTURING
Sign

EMERSON

As CBS-TV Affiliates
SIGNING of three additional affiliates of
CBS-TV was announced last week by Herbert
V. Akerberg, vice president.
WPRO-TV Providence (ch. 12), owned by
Cherry & Webb Television Broadcasting Co.,
with Arnold F. Schoen Jr. the general manager,
joins as a basic interconnected affiliate Oct. 1.
KATV (TV) Pine Bluff, Ark. (ch. 7), owned
by Central South Sales Co. with James C.
Leake as general manager, becomes a primary
non-interconnected affiliate Nov. 15. KHOLTV Kearney, Neb. (ch. 13), owned by Bi-States
Co. with Harold J. Hamilton the general manager, will be added as a primary non-interconnected affiliate, also Nov. 15.

EXHIBITS

A compatible color tv set designed for mass production at
$700, with 14-inch picture, is
shown by Emerson Radio &
Phonograph Co. in New York.
EMERSON Radio & Phonograph Corp., New
York, last week exhibited what it described as
the first commercial compatible color television receiver styled for home use and designed for mass production.
The set was displayed last Monday at a
meeting in New York of the New York Society of Security Analysts, at which Benjamin
Abrams, Emerson president, was the featured

KNOXVILLE,

TENNESSEE
The

METROPOLITAN
MARKET

Now

On

The

Air

Channel

over

prosperous

3A of a million
Tennessee

Represented
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DALLAS,

in the

Valley.

AVERY-KNODEL
NEW YORK,

people

Nationally

LOS ANGELES,

SET

In a talk centering around the impact of
picture.
color on tv, Mr. Abrams predicted FCC will
approve the compatible color system by the
end of the year. He pointed out, however,
that manufacturers would be able to place only
a limited number of color tv receivers on the
market by early 1954, and these would be at
"necessarily high prices," ranging from $700
to $1,000 for a picture size equivalent to that
of a 14-inch black-and-white receiver.
He expressed the belief that although the
prices of color sets will become lower gradually, they will not supplant black-and-white
receivers "for many years to come." He
stressed that, in his estimation, color sets will
not have universal acceptance until larger
picture sizes are available and until the price
is within the reach of the masses.
Mr. Abrams declared maximum size color
pictures will be possible with the development
of projection television, which he said will
result also in lower production costs. He
noted that Emerson was, at one time, the largest producer of projection receivers, but discontinued the line because of the superiority
of the picture quality of the direct-view tube
for black-and-white.
Turning to Emerson's radio line, Mr.
Abrams said that company expansion in this
field has resulted in a substantial increase in
its radio sales. He mentioned plans by the
company eventually to market a radio receiver
no larger than a pack of cigarettes.
Mr. Abrams said profit for Emerson's fiscal
year ending Oct. 31 will be "substantially
ahead of last year." He pointed out that the
current conservative dividend policy of the
company takes into account the large capital
expenditures involving the purchases, building and equipping of approximately 25,000
square feet of additional facilities, as well as
its expansion into the air-conditioning field.

Extends
Trans.

12-Kw

Amplifier

Uhf
Offer

GENERAL Electric Co. announced last week
its 12-kw uhf tv transmitter amplifier, which
it says is the most powerful in the industry, is
being made available to stations now operating
with lower-power transmitters of other makes.
ABC

Serving

TV

speaker. Mr. Abrams said the console ensemble set with a 16-inch picture tube will
retail for approximately $700 and will be delivered to distributors and stores "within
weeks" after FCC approves compatible color
television. The 16-inch tube gives a 14-inch

Tv

6

NBC

COLOR

GE

WROL-TV
VHF

$700

By

INC.
SAN FRANCISCO, CHICAGO

The amplifier is being made available because of the unit's success and because of GE's
extensive production program for the equipment, according to Frank P. Barnes, GE broadcast sales manager.
He said 10 stations now are on the air with
12-kw transmitters, driven by 100-w GE exciter units, and that the GE amplifier can be
driven by any low-power transmitter now in use.
Stations now using the GE unit are WHUMTV Reading, Pa.; WWLP-TV Springfield,
Mass.; WHYN-TV Holyoke, Mass.; WKAB-TV
Mobile, Ala.; WGBI-TV Scranton, Pa.; WEEKTV Peoria, 111.; WENS-TV Pittsburgh; WVECTV Hampton, Va.; WEEU-TV Reading, Pa.,
and WILK-TV Wilkes-Barre, Pa.
Broadcasting

Telecasting

IN

SAN

FRANCISCO

TELEVISION

HIGH

KRON-TV, since February 14, 1953 has operated
HIGHEST legal power on its favorable Channel 4.

HIGH

KRON-TV telecasts from the HIGHEST
San Francisco-Oakland area.

HIGH

KRON-TV reaches the HIGHEST
and Northern California viewing
pulse shows KRON-TV leads in
afternoon and evening segments

HIGH

KRON-TV programs — NBC Network, Local and Syndicated are HIGHEST in total June Telepulse ratings. Nine

antenna

at

in the

share of the Bay Area
audience — June Tele1 8 of the 21 morning,
of the week.

of the "Top Fifteen" are KRON-TV features-50%
more than the other two stations combined.
LOW

KRON-TV, Channel 4, operates on the LOWEST frequency inthe Bay Area — insuring a stronger signal over
a greater area.

LOW

It all adds up to the fact that KRON-TV gives the advertiser the LOWEST average cost per results.

THE
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W

N
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FREE & PETERS, INC. • National Representatives
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Complete Program Service
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* Program

Notes
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CHICAGO

AN international relay system which would provide transmission facilities for a large number
of telephone, teletype and other services, including television broadcasting, across the North
Atlantic was forecast in a paper presented on
the last day of the National Electronics Conference held Monday through Wednesday at
Chicago's Hotel Sherman.
Termed the NARCOM project, the plan
would send several types of signals simultaneously by use of a "wide band," via 15 relay
stations to join the Americas and Europe.
The NARCOM project and its significance
were discussed by W. S. Halstead, Unitel Inc.
president and planner of the system, and V. J.
Nexon, Microwave Services Inc. vice president,
both of New York.

profits-

Sponsors

SYSTEM

Scripts
and Themes

* Music for Every Type of Program
and Sponsor

Perry Succeeds Roemer
As President of Federal
ELECTION of Raymond S. Perry as president
of Federal Telephone & Radio Co., Clifton,
N. I., aHedivision
IT&T, was announced last
week.
sucofcee
ds
___
Henry C. Roemer,
who returns to IT&T
headquarters in New
York as vice president in charge of
the administration of
the domestic division
of IT&T.
Mr. Perry joined
Federal in 1949 as

jfe
IB
W
wL
IL.
K;
fl

This is the system which was detailed last
May at a three-day hearing in New York held
by the Senate Foreign Relations subcommittee
on International Information Services (Hickenlooper subcommittee) [B»T, May 18].
On Tuesday, Dr. Henry N. Kozanowski,
RCA Victor research engineer, told delegates
of his firm's progress toward development of
tv studio equipment which would make possible
airing of filmed programs with quality equal
to "live" pickups.

general sales man- gager, and since 1 95 1
also has been vice
president and direcMr. Perry
tor in charge of all
domestic and government sales activities. He
previously served as an executive and member
of the board of directors of Olin Industries,
East Alton, 111., and as a vice president in
charge of engineering and sales for the Ingersoll Machine Co., Rockford, 111.
Mr. Roemer, who joined IT&T in 1927 as
an accountant, was elected a director in 1943,
a vice president in 1944 and comptroller in
1946. He was elected president of Federal
in 1951.

This would be made possible, he said, by
RCA's development of a new type tv film
camera which uses a newly-developed vidicon
type tube and has three times more sensitivity
for film operation than present iconoscope film
cameras, he said. Dr. Kozanowski said the
camera is expected to go into production early
next year.
RCA also unveiled two developmental electron power tubes which it said promises

Westinghouse Raises Prices
WESTINGHOUSE Television-Radio Division
last week announced a suggested price hike of
$10 on 11 tv receivers of its current line, effective immediately, according to J. F. Walsh,
division sales manager. They all are 21 -inch
models.

"greater efficiency and economy" in uhf-vhf
and microwave-relay operations. These were
a traveling-wave type amplifier, which RCA
engineer W. W. Siekanowicz said he believed
was the most compact ever developed, with a
beam of electrons which interacts continuously
with a guided electromagnetic wave to produce
amplification at ultra-high frequencies, and a
continuous-wave magnetron oscillator capable
of efficient operation at high powers, described
by RCA engineer D. E. Nelson.

Gates

Gear

Shipments

GATES RADIO Co. has shipped a 5-kw re
placement transmitter to KGCS Sidney, Mont.,
and 1-kw transmitters to new stations WJWS
South Hill, Va., and KDBS Alexandria, La.,
L. J. Cervone, general sales manager, said last
week.

o
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TOURING the mechanized tv receiver test line at CBS-Columbia Long Island City assembly
plant are (I to r): Dr. Frank Stanton, CBS Inc. president; David H. Cogan, CBS-Columbia
president; William S. Paley, CBS Inc. board chairman; James Conkling, Columbia Records
Inc. president, and I. L. Levy, director.
Broadcasting
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American

Research Bureau, Inc.

study determined that each paid
copy of Broadcasting-Telecasting is read by 4.68 persons per
week.

Broadcasting-Telecast-

ing's paid print order is 16,230.

Electronics

to Pace

Tv Security Guard
TELEVISION cameras will maintain an
around-the-clock security watch at the
new $10 million terminal building at
Philadelphia International Airport, scheduled to be dedicated Dec. 17.
Tv cameras at secret points within and
around the quarter-mile-long terminal
will record any possibility of subversive
activities and keep a check on the automatically operated boiler room.
A television camera will be placed in
the main lobby for a study of the flow
of pedestrian traffic, which would permit
the Division of Aviation to place concessions in the most strategic locations.

U. S. Economy — Hoffman
BELLWETHER of the nation's economy in
the future will be the electronics industry, replacing the automotive industry, H. Leslie
Hoffman, president of Hoffman Radio Corp.,
Los Angeles, recently told the National Security
Traders Assn. convention in Sun Valley, Idaho.
More than 11% of the 63 million employed
persons in the U. S. now work in electronics,
Mr. Hoffman stated, adding this percentage
should increase as the industry plays an everexpanding role in the nation's economy.
Hoffman Radio Corp. sales have increased
from $4 million in 1948 to $60 million this
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Dept.

GENERAL Electric Co. Electronics Division's
newly-formed commercial equipment department [B»T, Sept. 28] has been organized into
three functional product units, William J.
Morlock, department general manager, said
last week.
Announcing appointment of general managers for the three product operations, Mr.
Morlock said each general manager will be responsible for marketing, engineering and manufacturing functions
in his respective
product
The line.
broadcast

KIT-TV

products
in the former commercial
and
Mr. Chamberlain
government equipment department and a GE employe since 1942.
The germanium products unit, which will
include germanium diodes, transistors, power
rectifiers and quartz crystals, will be headed
by H. Brainard Fancher, previously engineering manager for commercial products of the
former commercial and government equipment department.
The third unit, communications equipment,
which will handle two-way radio, microwave
and carrier current equipments, will be managed by Harrison VanAken Jr., former manager of business planning controls for the radio
and tv department.
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Report

Equipment Shipments
SHIPMENT of a 25 kw vhf ch. 3 transmitter
has been made to WTAR-TV Norfolk, Va.,
RCA Victor announced last week. The Norfolk station, now on ch. 4 but due to change
to a lower wavelength in line with FCC order,
plans to boost power to maximum 100 kw
upon installation of the new transmitter.
RCA 10 kw transmitters also were shipped
during the week to KGMB-TV Honolulu (ch.
9), KSL-TV Salt Lake City (ch. 5) and KFORTV Lincoln, Neb. (ch. 10).
RCA

also reported shipping 1 kw uhf transmitters to WRAY-TV Princeton, Ind. (ch. 52);
KCEB (TV) Tulsa, Okla. (ch. 23), and WAYSTV Charlotte, N. C. (ch. 36).
GE reported shipments during the week
of 5 kw transmitters to KOMU-TV Columbia,
Mo. (ch. 8), WSIX-TV Nashville, Tenn. (ch.
8) and WKAQ-TV San Juan, P. R. (ch. 2).
The KOMU-TV order also included a GE 12bay antenna. Two Oklahoma City stations
were sent 100 w transmitters; they were KTVQ
(TV) (ch. 25) and KLPR-TV (ch. 19). Both
also have ordered 12 kw amplifiers for future
delivery. GE also has shipped a three-bay
antenna to KDRO-TV Sedalia, Mo. (ch. 6);
a four-bay antenna to WRGB (TV) Schenectady, N. Y. (ch. 6), and a six-bay antenna to
Radio Rio, Rio de Janeiro, Brazil (ch. 13).
A contract was signed for December delivery
of a 12 kw uhf ch. 31 transmitter to WMIL-TV
Milwaukee.
Broadcasting
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W . P. Hobby, who publishes the Houston Post and owns
KPRC-AM-FM-TV there, did a stint as guest columnist in
his own newspaper a while back. The comments which follow
are excerpts from the column, and constitute his evaluation of
mass communications media.
IT TOOK mass communications a long time to get around to the
speed of gossip, but I believe we have finally arrived. We may not
be as colorful as gossip yet, or take up the loose ends of town talk,
but I believe we are as fast — and probably far more dependable. . . .
Today Americans are overwhelmed with news. They know
everything of any importance within minutes, or hours at the most,
of the time it happens. Thanks to the columnists and commentators, they sometimes know things long before they happen. They
even learn, through these same sources, about some things that
never happen.

The miracle of television has provided the crowning achievement in news coverage. It still has a long way to go, but it has
certainly altered the thinking of the men in the city newsrooms
across the nation.
First there was the newspaper which depended on its correspondents to provide it with the news. Only the richer papers
could afford good coverage and then they had to depend largely
on the reporters' view point. Telegraphy brought the wire services
that spread simultaneous news coverage from around the world.
Technical improvements in printing presses, typesetting and engraving accounted for additional remarkable advances.
The wire services almost eliminated the exclusive national and
international stories, and the competitive spirit of the press invented
the "scoop" and the "extra." With the coming of radio news and
telecasts those two journalistic tools became virtually extinct.
The miracle of television tempts me to say we have reached the
ultimate in disseminating news. When I think of the national
party conventions, the World Series, the college football, and the
presidential inauguration all being brought to our living rooms and
dens at the very instant they are going on, I admit that I find it
difficult to think of future progress right at the moment. Add to
that the coronation in far more detail than anyone there, including
the queen, could have seen it and you really have something.

The radio described all of these things masterfully in word picBroadcasting
• Telecasting

broadcasting

report
U. S. A.

makes

what

a hit in Japan.

'Television'

means

really radio's best friend? Some
broadcasters give their opinions.

on life with
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television

in Videotown,

tures. And the newspapers carried thousands of lines of comprehensive and analytical copy on the subjects. And however great
the other two media are, there is no substitute for reading it in black
and white. That is, getting it in your newspaper. The other
media do not minimize, rather intensify, reader interest.
Newspapers did a pretty good job of progressing. Most of the
political bias and the yellow journals had disappeared by the early
'20s and editors started to believe they had reached the point of perfection in journalism. Then came Dr. Marconi's little invention,
the radio. The first thing it did was to make the "scoop" and the
"extra," two standard journalistic tools, as obsolete as writing quills.
The editors and publishers, for the most part, decided to nip this
upstart in the bud when radio began newscasts. They found they
were resisting progress, something no man or group of men has
ever been able to do. The Post didn't choose to resist. We acquired
KPRC in 1925 and went with the tide.
Actually radio never did hurt the newspaper business. Only the
newspapers that resisted radio hurt themselves. This new medium
created a new interest in news and that proved to be a boon to the
press. Radio became a partner of mass communications. It did
almost put the phonograph out of business for a while. It was probably the real fatal blow to vaudeville. And, had not talking pictures
come along, it might have doomed the motion picture business.
But it actually helped the newspaper business.
Since World War II television has become a new and amazing
member of the team of mass communications. Thanks to the lesson
of radio, however, no one has tried to throw a roadblock in front
of tv. As it happened the Post was the first newspaper in Houston
by years, as in the case of radio, to add this remarkable medium to
its family of mass media. Television will make radio better and it
will make newspapers better. Both will have to improve — and they
are doing it— to stay up with this newborn competition for the public's attention. The motion picture industry is again forced to make
drastic improvements — this time in third dimensional pictures — to
exist, but it will keep step with the march of progress.
This all gets down to the fact that Americans are the most and
the best informed people in the history of the world. If they make
mistakes in electing officials, or line up with the wrong allies, or eat
the wrong foods, or take the wrong medicines, or get killed in traffic,
or by holdup men, they can hardly blame the mass media which
hourly inform them of the ills and evils of the day.
October 5, 1953
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COMMERCIAL broadcasters in Japan are
starting their third year of operations in a
slumping business climate and braced for
an inevitable loss of revenue at the inopportune moment when commercial television isabout to be started.
But there is no pessimism in the ranks of
the commercial broadcasters, for they believe that free enterprise radio has weathered
growing pains since its birth Sept. 1, 1951,
and they are certain it will withstand the
new problems, too.
Going on the air posed what appeared to
be almost insoluble problems of financing,
equipment importation, and hiring qualified
administrators, producers, and engineers.
Japan has yet to recover from its shattering
defeat in World War II.
Despite the problems besetting the commercial broadcaster, non-governmental radio survived. Almost half of the 19 commercials are now operating in the black,
thriving in a nation which for 26 years
knew only the monopolistic broadcasting of
the government's Japan Broadcasting Corporation (NHK).
Tops in Asia
Of the nations of Asia, Japan alone can
claim radio as an instrument of "mass" communications. Seventy-one per cent of Asia's
receivers are located on Japan's four islands,
as compared to, for example, India's 2%
and Indonesia's 1%. There are more receivers in Japan than in all of South America.
Radio broadcasting was started in Japan
five years after KDKA Pittsburgh's inaugural
programs in the U. S. Rulers of the then
autocratic monarchy established government
control of the medium, to be broken only
after the Allied Occupation-inspired constitution was framed, which served as an impetus for the introduction of private enterprise, competitive broadcasting.
Nevertheless, the firmly-entrenched govPage 82
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ernment radio system had spread its facilities
throughout the nation with 39 local stations
and 36 relay stations. Favored frequencies were theirs, and 17,500 miles of broadcast relay lines spanned the island country.
So it was natural that even with the advent
of commercial broadcasting, NHK remained
the "prestige" radio of Japan.
Patterned After BBC
NHK is dependent upon public subscription funds from set-owners for its ordinary
operating expenditures. Patterned after the
British Broadcasting Corp., NHK imposes a
monthly fee of 18^ on each set-owner. Latest
available figures disclose that there are more
than 10 million paying set-owners in Japan.
That figure represents more than 60% of all
households. NHK's annual budget of 18.5
million and staff of 8,200 (no misprint) provided the neophyte commercial broadcasters
with a real test in the battle for listeners.
Tokyo's leading commercial station netted
$27,500 from a monthly average gross of
$250,000 for a six-month period, the latest
figures available. This station is certainly an
exception, though the stations situated in the
larger metropolitan markets are generally
eliminating the red ink from their ledgers.
The two leading stations in Osaka (the second most populous area in Japan) found
themselves in heated competition for the
rich industrial region. One of the stations
realized a net profit within six months after
it went on the air; the other had to push its
gross up to a monthly $110,000, 18 months
after going on the air, before net earnings
could be seen. But they were seen.
Japan's latest commercial station, Radio
Nagasaki, started operations with an initial
fund of only $35,000 and with small but adequate studios in the Chamber of Commerce
building. Most of the stations, however, had
original operating funds of around $150,000.
There is a strong relationship between
newspapers and radio stations. Seventeen

RISING

STAR

IN

of the 19 commercials are directly affiliated
with newspapers, most of them owned completely bynewspapers. Radio Tokyo, currently the only commercial 50,000-watt station
operating in Japan, is the result of joint financing by the "Big Three" of Japanese
pressdom, the Yomiuri, Mainichi, and Asahi
newspapers, ordinarily attacking each other
with enough ferocity to make the HatfieldMcCoy feuds look like a parish picnic. Of
the two stations not connected with newspapers, one is owned and operated by a
Roman Catholic orgnization, the other by
non-journalist businessmen.
The strong tie-ins between the press and
the youthful commercial radio stations resulted in untrained personnel from the
newspapers being called upon to staff the
stations. Some experienced radio personnel
were lured away from NHK, though these
were comparatively few.
Potential Audience Large
Japan's potential radio audience is, as
has been mentioned, large. It has been estimated that the actual number of people who
have access to a radio receiver is 50 million
plus, in a country with a total population of
85 million. The potential audience figure
appears to be a realistic one when one considers the 10 million fee-paying radio households and an average of five persons in a
household.
Radio Tokyo estimates its potential audience at 5,750,000 (a plausible figure, considering the population of the Tokyo- Yokohama
area and the percentage of radio households
in the area — 78%). The smallest commercial station estimates its potential audience
at 225,000.
Accurate listenership surveys are not
easily obtainable in Japan. NHK is required
to "conduct scientific listening polls at regular intervals and make the results thereof
public." However, methods employed by
the Japanese pollsters too often produce difBroadcasting
• Telecasting
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fering sets of figures, and their authenticity is
to be questioned.

among agencies, the stations inversely produce 70% of the sponsored programs.

its programs from Radio Tokyo) have 57%
of their time sponsored.

NHK's periodic "recall" method surveys
are generally regarded as more accurate than
the surveys of private organizations. The
results of these surveys indicate that NHK
still retains a great percentage of the radio
audience, which is certainly not surprising in
view of the array of talent available to NHK
and its many years of tenure as the sole
purveyor of broadcast material to the Japanese. (Itis curious to note that Japanese advertisers don't appear too vitally interested
in market research data. Campaign effectiveness israrely measured, often leading to
blown-up circulation figures by newspapers
and magazines.)

Japan's gargantuan advertising agency,
Dentsu, handles most of the radio timebuying and production executed outside the station's facilities. A half-hour dramatic program produced by Dentsu costs between
$500 and $700, employing some of the best
talent in Japan. Top-flight writers can be
hired for shows at $75 a program, a figure
which is unusually high considering that the

One station's time-sold percentage is 49 % ;
two are between 3 1 % and 40% ; nine are between 21% and 30%, while two have been
able to sell only 18% and 11%.

Revenue: $6 Million
Radio advertising revenue for 1952 has
been estimated as high as $6 million. Latest
figures available for the first quarter of 1953
show a gross radio revenue of over $2 million. Recent figures disclose that the percentage of rate of increase for radio advertising surpassed the newspaper rise for the
same period.
It is generally believed that the major
advertisers are ear-marking 10-15% of
their advertising budgets for radio. Part of
this is undoubtedly due to the novelty of
commercial radio. The past two years have
given advertisers their first opportunity to
employ the medium in their campaigns.
Pharmaceutical companies represent radio's largest timebuying bloc, 14.8% of the
total sponsored time. Heavy industries
follow with 12.6%, followed by insurance
companies, 9.3%, cosmetic companies,
8.2%, foodstuffs and drinks, 7.8%, and department stores, 7.5%.
Thirty per cent of the advertisers purchase
time directly from the radio station; the remaining 70% buy time through an advertising agency. However, because of the
lack of studio space and trained personnel
Broadcasting
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average Japanese wage-earner's salary
amounts to but $8 a week and high wages
are not even paid to presidents of large corporations.
A half-hour show contracted for on a
13-week basis costs the advertiser about
$330 at Radio Tokyo, and that's for Class
"A" time. Class "B" time is about $215,
based on the same arrangement. Radio
Tokyo's rates are
Production and
gram over Radio
vertiser roughly

tops in Japan.
time for a top-flight proTokyo then cost the ad$1,000. If that program

plays
to, say,
of reaches
the station's
audience,
each 15%
dollar
862 potential
listeners.
It must be remembered that the Japanese
yen can't be equated with the American dollar easily, for the per capita income in Japan
is but a fraction of what it is in the U. S.
$75 Buys Half-Hour
Radio Nagasaki's rates are the lowest in
Japan. Seventy-five dollars buys a halfhour Class "A" period, while the Class "C"
time is exactly half that amount.
The "golden hours" of Japanese radio,
Class "A" time, are generally sold. Advertisers eager to cash in on the "family" hours
usually find themselves on a waiting list.
Research shows that 35% of the time
available on commercial outlets is sold. Five
of the stations (Radio Tokyo, Shin Nippon
Hoso [Osaka], Chubu Nippon Hoso [Nagoya], Radio Kyushu, Radio Shizuoka) have
more than half their time sold. Radio Tokyo
and Radio Shizuoka (which is "fed" most of

A unique, though not too frequent, type
of program in Japan is the "public servicecommercial" show, a program paid for by an
advertiser to espouse the cause of a charitable or civic organization. The advertiser
receives full credit with a proportionate
amount of the time devoted to his commercials. Many stations consider that this
type of program fulfills their public service programming obligations (which are not
clearly defined in the licensing regulations),
and the fact that a profit is realized on the
"public service-commercial" show makes it a
popular one indeed with the broadcasters.
Despite the fact that a considerable amount
of time is devoted to cultural and educational programs, (see below) the commercial broadcasters do it mostly because of the
generally high cultural standards demanded
by the people, not because of the governmental requirements. "We leave the worrying about the amount of educational programs to NHK. . . that's their business,
not ours," said one commercial broadcaster.
Quiz and variety shows, man-on-thestreet programs, and soap operas blossomed
at NHK during the Occupation, under SCAP
guidance, and both NHK and the commercial stations know that these innovations
are still popular with the listeners.
Among the most popular programs on the
air today are Twenty Gates, which not too

* Mr. Goralski is with the Committee for
Free Asia, and currently is on a four-month
tour of duty producing radio programs on stations throughout the Orient. He has served
in Japan and Korea as a naval radio combat
correspondent and newsman-announcer for
WDWS Champaign and WILL Urbana, III.
October 5, 1953
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coincidentally resembles Twenty Questions;
Amateur Singing Contest, and Mama's
Diary, a high-level Sunday night soap opera.

WHAT

IS

TELEVISION?

They Like the Classics
Classical music is liked by the Japanese
people, and the stations, particularly NHK,
program a great deal of the masters' works,
Beethoven, Bach, and Mozart being the most
popular composers. "Naniwabushi" a Japanese type of folk song, is enjoying great
popularity in Japan today. American-type
popular
are also high
on themore
listeners'
lists, and songs
the commercial
stations
than
NHK program by far the greatest amount of
such music.

B*T received a letter from E. L. Deckinger,
vice president and research director of The
Biow Co., New York. Mr. Deckinger enclosed

Here's a comparison of the types of programs aired by both NHK and the commercial stations:

what he called "a thing on television," and
noted, "I don't know what to do with it. Maybe you can think of something!"
The editors of B*T thought it ought to be
published. Here it is.

Music
Entertainment

"WHAT is television?"
Is it just 200 or so stations in 150 or so
markets and 24 million or so homes with
receivers?
No.
This is a land of people as well as
things. Nothing is important to us just
because it exists. What is important is
what a thing does to the people, and what
the people do with and to it.
So, what's television, besides stations
that send and sets that receive?
Television is millions of little boys riding with Hopalong Cassidy and bringing
Dangerous Dan to his just reward.
It's the laughter and the tears, the
questions and the answers, the songs
and the speeches.
It's a queen being crowned — and it's
Mrs. J. Houlahan, Oakridge housewife,

of justice. Will Vanessa Dale be paid
the $1,000? Tune in tomorrow!

6.8
0.0
2.9
100.0%

level. Japan's propensity for establishing an
over-weighted load in the upper echelons is
common knowledge. The nation, too, with

he doesn't have to get out of his chair
to enjoy it— vicarious though the enjoyment be.

It permits him to run a gamut of the
things he wants to do, things he wants
to know — and he can enjoy them all while
they are happening.
It brings America just a little closer to
Americans — and it does it at a cost that
Americans can afford.

Agricultural

100.0%

More than 2,500 people are employed by

20%

Executive

In line with the Japanese organizational
pattern, almost 20% of the employes of
commercial stations are on the executive

its benevolent, paternalistic employer-employe relationship, has far too many people working on each job, by American
standards. Rather than lay a person off because of lack of work, two people will be assigned to a particular task. Thus, few people
in Japan ever lose their jobs. The basic reason for this policy is the precarious economic
position of Japan where 85 million people
are existing on the four islands where 30
million lived in by no means spacious circumstances 100 years ago.
Most Japanese stations are equipped with

What is television? It's the great miracle that brings us closer to each other,
closer to ourselves. It makes possible for
us things we could never have hoped for
without it.

What is television? It's Martin Kane
and the cigar store, and John Cameron

That is television — an answer to our
unexpressed prayers — the means for
bringing a higher standard of living, and
more enjoyment, to more people.

Swayze chronicling the day's events.
What is tv? It is the miracle of the

That is television — it is the greatest
thing that has ever happened to us, and

age — for $1 down and 50^- a week.

we're all glad, and grateful, that it hap-
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15.5
7.2
13.0

It's the nearest thing to reality itself —
right in your own living room, where you
can enjoy it, share it, live it— or turn it
off if it displeases you.
Television brings the thrill of living,
however the viewer wants to live it, and

It's Milton Berle and Eddie Cantor.
It's Martin and Lewis, and Bob Hope.
It's Jerry Lester and Edgar Bergen.
What is tv? It's Mickey Mantle hitting a 500-foot homer, and Mel Allen
screaming "well, how about thatT
It's Walter Winchell "beating the red
hand around the blue," and Johnny calling for Philip Morris. It's the Snow Crop
Teddy Bear, and it's the "Bulova Watch
Time" clock telling us the time.
What is television? It's forty million
persons, in twenty-four million homes
watching Desi and Lucy clowning.

•

16.0

Japan's 19 commercial stations, with Radio
Tokyo alone having 500 persons on its payroll.

It brings him inspiration, it brings
him enjoyment, or it brings him sadness.

Page 84

News
and Com- 16.4
mentaries
15.0
Educational
Social
7.2
1.7
Religious
1.2
1.0
Women
1.0
Sports

25.8%
NHK
12.8

It's Captain Video lost in interstellar
space — and, happily finding his way back
again. It's a girl and a doll — a crocodile
doll, at that. It's Art Linkletter asking a
little boy, "Why aren't you in school
today?", and his answering, "I couldn't
go — I've got the measles."
So what is television? It's America.
It's America on a screen, and America
at a screen.

why she uses Pillsbury's Cake
explaining
Mixes.

It's the everyday people in the everyday mix-ups — and the inevitable triumph

Commercial
Stations
34.5%
22.0

pened.

E. L. Deckinger
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both high-quality imported American equipment (the cost of which is almost 100%
more than in the States because of shipping
costs and heavy import levies) and smaller,
less-predictable indigenous products.
The JNAB

For the Finest

Performance

Money

Can

Buy

The Japanese National Assn. of Broadcasters was established in April, 1952, patterned after the U. S. National Assn. of
Radio and Television Broadcasters. Its aims
are ( 1 ) to promote the ethics of broadcasting
and broadcasting techniques; (2) encourage
a level of ethics for management; (3) conduct research in radio listenership; (4) enlighten the public on broadcasting, and (5)
establish harmony among the members. It
is generally agreed that the Japanese NAB is
doing a successful job in attempting to
achieve its aims.
All the commercial stations belong to the
association, paying monthly dues which vary
according to wattage. A monthly magazine ispublished by the Japanese NAB, and
it is starting publication of a series of pamphlets dealing with public service operations
and the technical phases of broadcasting.
At this writing, the government is preparing afrequency re-allocation bill. Hearings are being conducted to determine which
frequencies shall be given to NHK and the
commercial stations, which lead by the NAB,
are demanding the better lower frequencies,
presently occupied almost exclusively by
NHK. Tokyo has already been granted four
50 kw stations, three of them to be commercial. The Tokyo central station of NHK's
first network is now 50 kw, along with Radio
Tokyo.
None Under 1,000 Kc

In no important city in Japan today does
a commercial station enjoy a frequency
under 1 ,000 kcs. Four of the commercial stations are below 1,000 kcs., but they are located in the comparatively smaller cities of
Toyama, Kanazawa, Tokushima, and Fukui.
One television station is in operation in
Japan today, and it is the NHK Tokyo station. Early this year, NHK completed a
microwave relay circuit linking Tokyo with
Nagoya and Osaka. Commercial television
made its debut this fall when the Nippon
Television network began operations [B*T
Sept. 28]. Radio Tokyo is expected to venture into the tv field the first part of 1954.
The biggest obstacles to a rapid growth of
television in Japan are the high costs of
production and television receivers.
Only 5,000 Tv Sets

A reliable source indicates that only 5,000
sets will be available to Japanese viewers this
fall. The Ministry of Trade hopes to produce aset in several years which will sell for
$140. It is an impossibility to buy an imported American set now for less than $500,
which is above the average consumer's purchasing power.
Television is still a rare, precious novelty
in Japan, though there is no doubt its appeal
to the Japanese people will remain strong.
The Japanese delight in visual matter, marking television a sure future firebrand success.
Japanese radiomen are already planning
a campaign to prove that "radio is better
than ever."
Telecasting
Broadcasting
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Model

B-16H

REK-O

-KUT

16-INCH

3-SPEED

TURNTABLE

The name Rek-O-Kut has always been identified with specialized skill and
experience in professional disc recording and transcription equipment.
It is no wonder, therefore, that Rek-O-Kut should produce a turntable of
such flawless design and performance as is revealed by the B-16H.
HERE ARE THE DETAILS: The turntable of the Rek-O-Kut B-16H is made of cast
aluminum, and exerts no pull on magnetic cartridges. It is precision lathemachined with an extra-heavy rim for dynamically balanced flywheel action, and
it is driven by a hysteresis synchronous motor for accurate timing at all speeds.
Rim driven through idlers, speed variation is well within nartb requirements.
A simple speed-control knob permits instantaneous selection of any record speed:
33 Vb, 45, or 78 rpm. A permanently built-in 45-rpm record bushing is flushmounted around the standard spindle. A slight twist extends it above the table
surface, ready for use. The B-16H reaches operating speed within ifa revolution
at 33 Vb and 45 rpm.
Record slippage is eliminated through the use of a new mat material. Rumble,
wow, and flutter are practically non-existent. The operation of the Rek-O-Kut
B-16H is so simple and consistently reliable, that it requires only routine
maintenance.
In fact, the entire performance
be desired. Economically, it is
without peer or equal among
today, although priced at only

behavior of the B-16H leaves nothing to
the finest investment you can make. It is
the leading quality turntables available
$250.00.

Dimensioned for ready replacement in present consoles.
Console Cabinet Model C-7B for B-16H
Turntable base nests in felt ... no screws or bolts. Has
two compartments with piano hinges and flush ring-latches.
Includes built-in electrical outlets and levelling casters.
Dimensions: 33"h x 22"w x 20V2"d
$109.95
Write for complete specifications to Dept. B-16H
THE
REK-O-KUT
CO.
38-01 Queens Boulevard, Long Island City 1, New York'
Export Div.: 458 Bway., New York 13, U.S.A. • Cables: Morhanex
In Canada: Atlas Radio Corp., Ltd,, 560 King St. W,, Toronto 28
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group of broadcasters sat around a Seattle hotel room the other morning.

They were sipping coffee, munching butterhorns (that's Pacific Coast for breakfast buns)
and swapping nasty tidbits about television's strange behavior, especially after dark.
"Television's the finest thing that ever happened to radio," said a voice from the
corner.
A half-dozen cups teetered on uncrossing knees as all eyes turned toward a speaker
whose deeply receded hairline indicated passage of more than one decade as skipper or
first mate of a radio property.
The speaker was H Quenton Cox — "Q" to his army of electronic and advertising
cohorts — president of KGW Portland, Ore.
"Yes, sir," he went on. "Advent of television was one of the greatest things that ever
happened to radio because radio has had to go to work."
A non-stop forum was in the making, only to be halted by a gavel from the next
room. The group broke up and its members left to resume their roles as delegates
attending the first of NARTB's district meetings.
The point raised by "Q" Cox was provocative.
Is television really radio's best friend? Is it a blessing in disguise? What has been
its impact on radio stations?
Those questions interest all aural broadcasters. They raise a corollary question:
What should a broadcaster do when television comes to town?
To get the answers to these questions, a B*T reporter buttonholed at random some
two-dozen broadcasters at NARTB meetings on the Pacific Coast and in their offices
in two Mountain states.
The button-holing produced a wealth of hard-hitting comments — brief but rich in
dollar lore. (Lore — "The body of knowledge possessed by a people or class, or pertaining to a particular subject.")
These observations came not only with brevity but with speed. It's obviously a
subject about which broadcasters have done a lot of constructive, and perhaps destructive, thinking.
They are best presented in the excerpted words of those who uttered them, but some
generalizations can be listed before the interviews get under way.
First, broadcasters have just started to discover their own strength now that television
has yanked them off their cushioned chairs. And are they surprised! Pleasantly, too.
Second, they are rediscovering the solid impact of good programming, particularly
in the local field.
Third, they are learning that radio can do a lot of things well that television can't
do at all, or not any better.
Fourth, they are really starting to cash in on radio's unequalled coverage, available
at the lowest cost-per-person rate offered by any advertising medium.
Fifth, they are looking around and learning that radio stations aren't going broke
because of television. A substantial share are doing better than ever.
Running through the comments is a new appreciation of radio's ability to live as an
inherent part of the community and to take advantage of this factor by emphasizing
local programs. Broadcasters are showing potential advertisers that people are still
people, despite tv, and that they still devote more time — especially before dark- — -to
radio than to all other media combined.

RAY

BAKER, KOMO Seattle— "Broadcasting's answer to television: Sell bigger
contracts. Fill the schedule with programs
having solid impact."
W. W. BOONE, KYAK Yakima, Wash.—
"Radio should welcome television as a good
competitor. When KIMA-TV went on the
air, KYAK and KIT put on welcome programs. Television hasn't hurt us since it
came to Yakima but we may program
against it later. Tv is a sales medium, not
an advertising medium."
STANLEY G. BREYER, KIBS San Francisco— "When tv first broke into the market,
local advertisers bought sets. They flirted
with the idea of going into tv, providing real
competition for radio. Time passed and
many advertisers found after one experience
that tv is not the answer to every dream.
Many came back to radio exclusively. Others
decided to use both. Some advertisers who
hadn't been spending enough on radio came
back with larger budgets. They are more
than satisfied. Our share of audience is
higher than ever, judging by the surveys,
compensating for any loss in sets-in-use."
RICHARD M. BROWN, KPOJ Portland,
Ore. land
(NARTB
District 17in director)
"Portradio felt television
its early —months.
By winter aural broadcasters were working
harder and selling with more vigor. All this
led to better management and broadcasters
are doing well since adjusting themselves to
the new competitive picture."
JOSEPH D. CARROLL, KMYC Marysville, Calif. — "We are offering better news
and program service. You simply build a
better mousetrap. Really good news service
is our best attraction."
H QUENTON COX, KGW Portland, Ore.
- — -"Radio has to do a better job with the
type of programming it does better than
television. Stations must be aggressive,
learning how to sell service as well as peddle
time. Advent of television was one of the
greatest things that ever happened to radio
because radio has had to go to work. I came
up on the program end of radio. The older
medium must be an integral part of the
community through program service."
ROBERT W. DUMM, KXOA Sacramento,
Calif. — "Radio shouldn't wait till television
comes. It must get ready in advance. Broadcasters must change their program thinking
— more personality shows and disc jockeys
who are real air salesmen."
H. E. FERNHEAD, KYA San Francisco—
"Our billings have more than doubled in the
last three years despite heavy television
competition. We give completely personalized service, plus personalized selling by
these personalities. Our sports calendar is
completely sold out. This has been the most
successful year in history."
CARROLL R. HAUSER, KHUM

Eureka,

So radio is maintaining is continuous 33-year upward trend in time sales. It is
prospering. It is serving. It is looking forward to a stronger future, through adjusting

Calif. — "We urge everyone to buy television
time. We don't believe it produces the immediate results that radio gives."
LEE JACOBS, KBKR Baker, Ore. (NARTB

to meet tv's impact on the community.
This is how radio is doing the job, as described by individual broadcasters picked
at random in the Pacific Northwest, California, and two Mountain states (not to be confused with any survey or poll):

director for small
meet any type of
or otherwise.
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Cunningham

& Walsh has taken New

Brunswick, N. J., and renamed

eotown, U.S.A ,' For the past six years tv in Videotown

it 'Vid-

has been kept under

constant surveillance — and the 1953 report tells some interesting things about
the effect of television there, and, by extension, everywhere.

AS THE tv set has outgrown its newness
and become accepted as a standard fixture
in the American home, tv viewing has lost
its novelty and become a standard leisuretime occupation of the American family.
Moreover, disconcertingly refuting those
early-day critics who warned the world to
wait until the novelty of tv had worn off,
the tv set in the average home is used more
after it has been there two years or more
than it was in the days when it was brand
new.
Documenting the development of this
new American habit over the past six years,
the research department of Cunningham &
Walsh, under the supervision of Gerald W.
Tasker, vice president and research director
of this New York advertising agency, has
since 1948 charted the growth of tv in
Videotown (last year identified as New
Brunswick, N. J.). C & W studied the effect
of tv on the lives of the residents of this city
of 40,200 population, located 30 miles from
New York and within the good service area
of that city's seven tv stations.
Source of Prestige
The early set-owning families (less than
2% of the total in 1948, 8% in 1949 and
21% in 1950) found their video sets a
source of great prestige and also at times
an annoyance or even a burden as their
living rooms became the entertainment focal
points of their neighborhoods, particularly
on those evenings when a championship
prize fight or other major sporting event
was to be telecast. Those were the days
when tv was a commercial asset amounting
almost to a necessity for every bar and
grill.
As tv set ownership passed the 50%
level in 1951, the opening of new stations
in New York, the extension of hours of
telecasting and the addition of many new
programs and program techniques provided
greater opportunities for the set-owner to
select programs rather than just to watch
whatever happened to be on at the time.
So, instead of declining as the novelty of
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viewing at home wore off, the time devoted to watching television remained at a
high level, which has been maintained — -and
even upped slightly — in the last two years,
when tv has entered a third stage — that of
an established habit.
Nine of Ten Turned On
Today, in Videotown, nine out of every
ten tv sets are tuned in on the average
weekday evening and for an average of
four hours and 15 minutes, Cunningham &
Walsh researchers report. Nearly threequarters of the individual members of the
tv families look at some tv on an average
evening, watching, when they look at all,
an average of three hours and a quarter.
As shown in Table I, the length of time
the tv set has been in the home has little
effect on the amount of time it is used.
Videotown wives spend more time watching tv during the evening hours than any
other member of the family, a total of
nearly 14 hours for the five (MondayFriday) evenings covered by the survey.
Husbands rank second, with just over 13
hours of viewing, and the producers of tv
programs should probably feel flattered to
know that both husbands and wives are
spending an hour more at their sets than in
1952. Young men over 18 spend the least
time viewing, a sociological fact that may
provide food for thought for. both advertisers and tv broadcasters. Again (Table II),
the age of the set seems to have little bearing
on the extent of tv watching.
Daytime viewing has grown tremendously
percentagewise — -from 1% in 1951 to 8%
this year in the morning, and in the afternoon from 7% in 1951 to 14% in 1953 (a
slight drop from the 15% recorded in 1952)
— but it still lags far behind viewing at
night.
With so much of the family leisure time
devoted to watching television, obviously
other activities had to be readjusted. To
study the effect of television on other sparetime interests, C & W in 1950 interviewed
a number of non-tv set owners and from

those who purchased sets before the next
spring were able to establish a panel which
showed what happens when a tv set comes
into the home.
What effect does tv have on radio listening, for instance? Not very much in the
daytime, apparently, for morning listeners
in tv homes rose from 10% in 1951 to 15%
in 1952 (while in non-tv homes it went
from 11% to 21%) and afternoon listening
rose from 6% in 1951 to 9% in 1952 among
tv families (and from 13% to 14% among
non-tv families). In 1953, average daytime
radio listening in tv homes was slightly
below the 1952 level — standing at 12% in
the morning and 8% in the afternoon, but
tv housewives' morning listening rose from
33% in 1952 to 42% this spring. See Table
III. Non-tv families were not asked this
question this year.
Full Impact in Evening
Evening is when the full impact of tv
watching on radio listening was felt in
Videotown. In 1950, 59% of the families
without tv sets listened to the radio during
the weekday evening hours; a year later,
with tv ensconced in the home, radio listening during those evenings dropped to a low
of 5%. The next year it rose to 8% and the
third year (1953) to 9%. Meanwhile, among
non-tv families, evening radio listening went
on in 43% of the homes in 1951 and 38%
in 1952.
The advent of tv also seriously affected
movie attendance in Videotown, the percentage of people attending movies on a
weekday evening dropping 77% when they
acquired tv sets. The second year, they went
to the movies even less frequently, the
average dropping another 30% to about
16% of their pre-tv movie going. This year,
however, these tv families have increased
their movie attendance 17% over last year's
low, or to nearly 20% of what it was before
they had tv.
The number of adults reading magazines
during the evening dropped 53% during the
first year of tv ownership, but rose about
Broadcasting
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TABLE I
SET USAGE AND AVERAGE VIEWING
Pre 1951 1951
Average Weekday Evening
% Sets Tuned
1951
1952
1953

87%
87%
91%

Average Hours Used When Set Is On
1951
4.23
1952
4.64
1953
4.25

TABLE II
BY AGE OF
1953 SET
1952
ALL SETS
(5 mos.)
86%

85%
84%
90%

82%
87%

4.00
4.20
4.56

4.83
4.05

Average Hours All Sets (Incl. Those Not in Use]
1951
3.66
3.40 —
1952
4.04
3.53 3.96
1953
3.87
4.10 3.52
% People Viewing
1951
1952
1953

67.4%
70.2%
73.0%

69.1%
69.6%
76.9%

76.0%
68.9%

93%

86%
91%
4.10
4.52

4.00

4.25
3.53
3.89

3.72
76.3%

Average Hours Viewing Per Person Watching
1951
3.16 3.18
1952
3.41 3.33
1953
3.25 3.28

3.87
67.9%
69.9%
73.1%
3.16
3.27

2.77
3.50
3.64
(Incl. Those Not Watching)
2.20 —
—
2.32 2.11
2.52
2.41 2.78

2.40
2.29

Average Hours Viewing Per Week (All People, in Evening)
11.00
10.65
1951
1952
11.95
11.60 10.55
11.85
1953
12.60 12.05
13.90

10.75
11.45
12.00

Average Hours Viewing All People
1951
2.13
1952
2.39
1953
2.37

VIEWING HABITS BY SEX AND AGE
% Viewing at all During Evenings
1951 Owners
Identical Families
in 1951 in 1952 in 1953
70.2
67.1
Husbands
69.2
71.0
Wives
77.7
74.4
Other male adults
49.5
47.3
57.3
47.7
Other female adults
55.1
73.8
78.8
72.8
66.2
73.4
Children 10-18
Children under 10
71.3
76.0
71.9
69.9
AVERAGE
67.9
Average Hours of Viewing when Watching
Husbands
3.33 3.58
Wives
3.48 3.68
Other male adults
3.35 4.00
Other female adults 3.17 3.35
Children 10-18
3.33 2.93
Children under 10
2.49 2.48
AVERAGE
3.16 3.33
Total Hours Evening Viewing (Mon. Thru Fri.)
12.4
Husbands
12.3
11.2
13.7
Wives
9.6
8.3
Other male adults
9.2
Other female adults
12.3
11.7
9.1
Children 10-18
9.1
Children under 10
AVERAGE
10.7
11.7
8.8
* Includes new set

3.29
2.15

TOTAL
in
in 1953
All1952
TV Families*
67.3
72.2
78.0
73.2
57.9
49.2
69.4
48.3
75.9
80.0
71.4
69.7

74.9
73.1

3.65

3.58

3.64

3.56
3.70

3.83
3.52
3.43

3.56
3.21
2.28
3.50
3.08

3.30
3.00
2.31

2.91
2.41

3.24

3.27

12.8

12.9
12.1

13.8

9.4
9.9
11.6
8.6
11.4

10.9
8.8
11.0
8.8
11.6

3.29
13.1
13.9
7.8
12.1
11.7
8.5
12.0

TABLE III
TV VIEWING AND

TV OWNERS
Wives
Morning
Afternoon
Evening
All Day
All People — Average
Morning
Afternoon
Evening
All Day

1951

WATCH TV
1952

2%
10%
71%
72%

10%
18%
73%
76%

1%
7%
68%
70%

5%
15%
70%
72%

NON-OWNERS
Wives
Morning
Afternoon
Evening
All Day

RADIO LISTENING
1953

1951

LISTEN 1952
TO RADIO

1953

12%
19%

25%
15%
7%

42%
16%
12%

78%
80%

33%
19%
13%

34%

42%

50%

8%
14%
73%
76%

10%
5%
6%

15%

12%
8%

9%
8%
22%

28%
9%

16%

TABLE IV
PERCENTAGE OF TV OWNERS

Middle
Upper
Lower

28%
9%
BY SOCIO-ECONOMIC
GROUPS
22%
64%
63%
1/48
1/49
14%
13%
1/51
72%
15%

21%
24%
41%
59%

All People — Average
Morning
Afternoon
Evening
All Day

36%
23%
45%
60%

11%
13%

21%
14%

43%
54%

38%
48%

in 1953
Not Done

Middle
Upper
Lower

17%
68%
1/50
15%
14%
15%
71%
1/53

13%
15%
72%
1/52

■

Figures show percent of people watching or listening to their home sets at some time during the period
indicated.
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5% this year from that figure or to not
quite 50% of its pre-tv level. For wives,
magazine reading during the evening is up
18% over what it was when the tv set was
new, and for all day is up 60% from that
low. Average magazine reading for all tv
families is below those figures, because of
those with sets less than two years old.
Newspapers Not Affected
Newspaper reading in Videotown has not
been affected by tv at all, so far as this
survey shows, the upward trend in the city
as a whole being matched by that in the
panel. Newspaper reading by adult panel
members rose 9% from 1950 to 1951 (first
year of tv), another 20% the second year
and another 12% the third. The increase
came more from women than men, C & W
reports.
Contrary to what happened in the late

ing, television presumably could have an
adverse effect on other forms of home
amusement, but reports from some makers
of family games say sales are up, indicating
that perhaps in keeping the members of the
family at home tv has stimulated them to
turn to other forms of home entertainment

programs.
It would also be interesting to know what
effect this tv-induced staying at home of
evenings has had on sales of gasoline and
on attendance at billiard and bowling establishments, dance halls, night clubs and
restaurants. Distribution of tv sets, at first
disproportionately heavy in the upper income brackets and light at the other end,
has spread out until it now approaches the
normal distribution of the whole population.
(Table IV.)
More Research Needed
To provide answers to these and many
other questions about the effect of tv on life
in America, more research is needed. There
is little doubt, however, that in Videotown
and all such well established tv cities leisure
hours of tv families have been radically
rescheduled to make room for this new habit
of tv watching along with the many other
things people enjoy doing.
And there is no doubt at all that what has
happened in Videotown is happening and
will happen in all the new tv markets that
are developing throughout the land.

enough to make one wonder about many
others not mentioned. With less visiting and
less entertaining and more hours of tv view-
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PAUL A. JENKINS, KXO El Centro, Calif.
—locally."
-"Our answer to tv — get out and sell to
beat hell. Sometimes we get some pretty
good bounce tv signals in El Centro though
we are 50 feet below sea level and Los
Angeles and San Diego are on the other side
of the mountains." (Mr. Jenkins operates
several newspapers in Southern California.)
MARK

MARQUARDT,

KATY

San Luis

Obispo, Calif. — "Cash in on local news."
JACK MATRANGA
and IRVING
SCHWARTZ, KGMS Sacramento, Calif.—
"We'll continue to tend to our own business.
We offer more sports and music, along with
other programming not on television."
C. L. MCCARTHY, KROY Sacramento,

HERB MICHAEL, KERG Eugene, Ore.—
"Radio stations have done a good job when
television enters the market. No station has
gone broke due to television competition."
MORRIS MINDEL, KGST Fresno, Calif.
— "The answer to television can be found
in good programming and honest advertising. You can move ahead with a simple,
straightforward sales pitch, giving the
listener a break. Television insults the
public's intelligence with two and threeminute commercials. Radio management
must run the business at minimum expense
with maximum production, cutting off the
fat. Tv's only impact has been felt on a few
national accounts, particularly beer and soft
drinks. Daytime radio is your saviour, sup-

area

HOLLY

ported by good merchandising service."
MOYER, Great Western Network,

Salt Lake City — "We're just getting under
way. Radio offers a better cost-per-listener
buy. None of our station managers feel television makes our network less salable. We
can do a better coverage job than other

Since 1929

AM . 5000 WATTS . 960 KC
I ™ » 41,000 WATTS . 94 9 MC

W0 1#W
ROANOKE,
V A
(ff
and Operated by the TIMES WORLD CORPORATION
.

FREE
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SIZE

has:

• 891,500

And

local, local programming. This should include music, which television can't do

Calif. — "We're not particularly worried
about television. We're minding our business and staying very busy doing it."

WftBJ

'WWW^M^Mi
r^<^ft^M#^^^

BEST
FRIEND
IS RADIO'S
(Continued from Page 86)

after they have watched their favorite video

'40s, when tv was very new, the panel
members (who acquired their tv sets between the 1950 and 1951 surveys) during
their first year of tv ownership showed an
87% drop in entertaining (tv having lost its
novelty with more than half of the families
now owning sets) and a 74% drop in visiting. Subsequently, visiting went up, whether
or not to other tv homes not being reported.
The few effects of tv covered above are

SOUTHWEST

TELEVISION

:NC, National Representatives

^

ROBERT C. OSLAND, KULE Ephrata,
Wash. — "When television comes to town
your promotion bears fruit. Television is a
media."
good
medium. Radio should sell itself and
study the area more intensively as well as
step up the quality of programming. I've
sold
newspapers
against
radio. Every
Broadcasting
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Here's a sample — a tiny sample, actually, of the country as a
whole . . . beautiful scenery, lots of it . . . people, homes, TV
receivers . . . buyers, buying points . . . with a television
tower or two somewhere in the distance, radiating entertainment and commercial messages — "live" and film.
* ;
■ .■. . .

Right now . . . television is perhaps advertising's richest medium .. . people look, see, go out and buy.
No wonder television experts work constantly to improve
programming technics — to reach more people better.
Take a good look at your own operation — specifically in
reference to film. Are you using it— wisely — well? Rightly,
film means greater production and distribution flexibility —
lower costs for studio and advertiser ... an end to the limitations of studio walls and time zones.
For complete information concerning film, its selection and
processing, together with details of special Eastman services,
equipment, and materials, address:

I-

■

Motion Picture Film Department
Eastman Kodak Company,

Rochester 4, N. Y.

East Coast Division Midwest Division West Coast Division
342 Madison Ave. 137 North Wabash Ave. 6706 Santa Monica Blvd.
New York 17, N. Y. Chicago 2, Illinois Hollywood 38, California
Agents for the distribution and sale of
Eastman Professional Motion Picture Films
W. J. German,

Inc.,

Fort Lee, N. J., Chicago, III., Hollywood, Calif.

medium has its place. I've seen radio stations outsell newspapers and I've seen newspapers outsell radio."
WILLIAM D. PABST,

KFRC

San Fran-

cisco (NARTB District 15 director) — "We
have been operating normally since television came to San Francisco. Radio is one
thing, television another. We recognize that
nighttime audiences are not what they were
before television and have adjusted our rates
accordingly. Business is fine."
JACK PAIGE, Intermountain

Network,

Salt Lake City — "We were getting fat in
radio and didn't really sell the medium because itwasn't necessary to show how good
it really is. Tv came. At first broadcasters
were scared. Then they began to sell radio,
the greatest medium ever invented. When
you really sell hard you discover how good
it really is. Radio had become a part of
New York, Chicago and Los Angeles, losing

SPONSORSHIP of Hometown, America on WIP
Philadelphia is signed by Quaker City Wholesale Grocery Co. L to r, seated, Ralf Brent,
WIP v.p.-nat'l sis. dir.; William J. Gillespie,
gen. mgr. -secy., and Ralph D. Miller, treas.adv. dir., both Quaker City; standing. Art
Raymond, m.c, and Lorine Milner, pres. -sis.
dir., Hawkins & Milner, show's owner-producer.

its identity as the mouthpiece of the community. Radio had to go back to its role
as an essential part of community life.
Broadcasters must sell their medium."
ROBERT

E.

PRIEBE,

KING -AM -TV

Seattle — "Radio is doing better than ever in
Seattle. We've developed radio programming, with special attention to music. Our
music policy is this, 'If you can't sing it,
hum it or dance to it, don't play it.' That's
our basic radio philosophy though we carry
other types of music. Good radio can comJOE

pete successfully with tv."
ROHRER, KRDO-AM-TV

Colorado

Springs — "We emphasize local-interest programming— news, music and sports, including baseball, football, basketball and hockey.
Our radio gross is 42% above the figure
when television first came to Colorado
H(M

SERVING-

225,698
IN

w

OVER.

homes

OKLAHOMA!
*Sept.

1, 1953

good disc jockeys and leave the commentators to the networks. We always are broadcasting something that two out of three
people want to hear. Recently we have
built up our morning programming and have

A

CITY
9

Affiliated with
THE OKLAHOMA PUBLISHING CO.
The Daily Oklahoman
Oklahoma City Times
The Farmer-Stockman
WKY Radio
Represented by KATZ AGENCY, INC.
October 5, J 95 3

went on the

HUGH A. SMITH, KXA Seattle— "Radio's
answer to tv? That's easy. Work harder.
Expend more energy. Accurately appraise
the market and the competitive situation.
Look at your own shortcomings. As a daytime station we feel tv competition less than
fulltime operators."
HARRY R. SPENCE,

OKLAHOM
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Springs. Of the 42%, 8% was from tv set
advertisers. More promotion and harder
selling have proved effective. We developed

raised the rate." (KRDO-TV
air with the World Series.)

WKYTV

AT LUNCHEON by KVOO Tulsa for Home
Federal Savings & Loan Assn.'s 14th anniversary are: L to r, standing, Robert A. Eakin, HF
v.p., and Gustav Brandborg, KVOO asst. gen.
mgr. Seated, clockwise from I, William B. Way,
KVOO gen. mgr.; Phyllis Edmonds, HF v.p. for
adv.; Louis W. Grant, HF pres.; W. G. Skelly,
KVOO owner; Louis W. Grant Jr., HF v.p.; Ruth
Dickins, secy, at KVOO, and Ken Miller, KVOO
news editor.

KXRO

Aberdeen,

Wash. — "The 900 community tv sets in
our area don't have any effect on radio. The
answer to television is better nighttime
shows to compete with video programs."
LOYAL H. VICKERS, KRUL Corvallis,
Ore. — "There's some fringe television reception in Corvallis. We stick to radio. If
you do a good job selling radio, why should
you be concerned about television. I doubt
if our area can support tv."

BOB HOPE, KOA Denver stockholder, joins
Don Searle, KOA gen. mgr., in looking over the
new KOA "Food League" plan, new merchandising program.
OPENING broadcast of O/d Kentucky Barn
Dance on WHAS Louisville, sponsored by Pillsbury Mills, is attended by (I to r): Clarence
Bell, S.E. sis. mgr., Pillsbury; star Randy Atcher; Clyde Hendrix, Pillsbury v.p.; Neil Cline,
WHAS stn. mgr.; John Fouts, WHAS sis. mgr.

■
■

NteJsens,

Hoopers

your "cash
acceptable
pipP

a nd Pulses

notwithstanding,

register rating" is the only truly
measurement of the effectiveness

advertising.
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PROGRAMS
NBC

USES

BUBBLE

GUM

NBC

apparently has confidence in the promotional prowess of bubble gum. In cooperation
with the Bowman Gum Division of the Haelan
Labs. Inc., Philadelphia, five picture cards containing the faces of top NBC personalities have
been placed in each package of bubble gum
distributed by Bowman. Last year, according
to a network spokesman, some two million
packages of gum containing ten million cards
were sold in eight days. This year, he added,
NBC has planned on national circulation and
expects a total distribution of some 50 million
bubble gum cards.
GERMANY

GETS

BASEBALL

BOOKS

YOUNGSTERS in 22 German cities will receive complete rules and other details of
America's "national pastime" under an arrangement worked out by KFH Wichita, Kan., and
the U. S. Information Agency. Originally ordered by KFH as station promotion, 500 copies
of the 1953 Official Baseball Rule Book have
been made available to the agency for distribution by the State Department's America
Houses on a giveaway basis rather than the
usual library loan.
'NAME THE PLANET' CONTEST
VIA Space Patrol on ABC, Ralston Purina Co.
and International Shoe Co., both St. Louis,
are sponsoring a "Name the Planet" contest,
with reference to Planet X, discovered by Buzz
Corry on the futuristic radio-tv show. There
will be 1,750 winners and a first prize of a
35-ft. replica of Buzz Corry's interplanetary

YOU

CAN

&

PROMOTIONS

rocket ship, "Terra IV." Procedure for entering the contest involves the collection of space
coins which may be obtained from Weather
Bird Shoe Stores and boxes of Ralston. Each
contestant receives an Interplanetary Space
Patrol Coin Collector's Album for collecting
coins. In various areas other dealers are joining Weather Bird Shoes in distributing entry
kits. Gardner Advertising Co., St. Louis is
the agency.

'ELEMENTARY, MY DEAR WATSON'
"MR. HOLMES, how can we reach the great
Ranch & Farm Market?" is the question put
forth by Dr. Watson on a novel promotion
piece distributed by KMMJ Grand Island,
Neb., and KXXX Colby, Kan. Sherlock's
answer: "Elementary, my dear Dr. Watson,
with Ranch & Farm Radio!" The piece continues with a series of questions and answers
by the astute Mr. Holmes in typical Holmesian
dialog. Besides pictures of the two sleuths,
there is a map of the stations' coverage area.

CIRCUS

ARRIVAL

TELECAST

UNLOADING of a mile-long circus train —
elephants, acrobats and all — was telecast early
Sept. 26 from the Los Angeles grounds of
Ringling Bros.-Barnum & Bailey Circus by
KTTV (TV) Hollywood. Station televised
arrival operations for four hours, starting at
6 a.m. General Petroleum Corp., Los Angeles,
sponsored the program through West-Marquis
Inc., that city.

DO

A
FOR

BIG

JOB

PEANUTS

Advertising dollars do a BIG
JOB when you use WBNS to
reach the billion -dollar Central Ohio market.
WBNS has more listeners
than any other station in this
BIG market . . . has all 20
top-rated (Pulse) programs
. . . has helped merchandisers
zoom to new sales highs in
this buying market . . . and
.thousand
, . gives you
a low-cost-perlisteners.
Yes . . .
sponsors do a big job on peanuts with WBNS Radio.

Those

BLAIR

CBS for CENTRAL OHIO
radio
COLUMBUS,
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OHIO

Barbours

SOME 255,238
copies
of "This I ofGive"
booklet,
containing
memorabilia
the
Barbour family, were requested by
listeners of One Man's Family (NBC
Radio, Mon.-Fri., 7:45-8 p.m. EST),
NBC reported last week. The network
said that although the premium offer by
the program's sponsor. Miles Labs Inc.,
was made during a 30-day period, starting March 23, and required listeners to
send in a Bactine box top and 25 cents
in coin, requests continued to come in
through the summer months. The program and premium promotions are
handled through Geoffrey Wade Adv.,
Chicago.

WAVY SENDS CIGARS
A CIGAR tied with a blue bow to a pink card
has been distributed by WAVY Portsmouth,
Va., letters
proudlyandannouncing
"the birth
our new
call
our affiliation
as theof5000-watt
voice of NBC in Virginia's first market, Norfolk, Portsmouth, Newport News." Carl J.
Burkland is executive vice president and general manager.

TELECAST

FROM

PLANE

IN WHAT is termed as a history-making aerial
telecast, KRON-TV San Francisco's Exclusively Yours program was originated from a giant
Douglas C-124 Globemaster as it circled the
Bay Area at about 3,000 feet. The event was
accomplished
by loading
the compartment
station's entire
mobile
unit into
the cargo
of
the plane, thus providing complete control
room facilities while in flight. Contact with
the ground was made by means of a special
microwave link and two am radio frequencies,
one of which was solely for ground-to-air
communication. During the program, Marjorie Trumbull interviewed Lt. Col. Henry R.
Johnston, commanding officer of the 85th Air
Transport Squadron, who described some of
the unusual features of the Globemaster.

AUTOGRAPHED
ALTHOUGH

BASEBALLS

Salt Lake City may be a long

way from Yankee Stadium, that city's baseball fans stand a good chance of winning baseballs signed by World Series players. When
the Dodgers and the Yankees clinched their
respective pennants, KDYL-TV Salt Lake City
made arrangements with both clubs for several dozen autographed baseballs which will
be given away as prizes on a pre-Series show
titled Home Run. The program will feature
quizzes covering questions based on the records of World Series players and predictions
on scores.

FIFTH
ASK
JOHN

Popular

ANNIVERSARY

AS A MEANS of celebrating its fifth anniversary of broadcasting, WJBS De Land, Fla.,
held two contests and a station open house.
The first event in the week-long celebration
was a contest in which listeners were invited
to write in why they like to listen to WJBS.
The second was a telephone quiz involving
a local "mystery voice." The open house was
a huge success, the station reports, with the
Broadcasting

•

Telecasting

The books said it couldn't be
done
—
ne?
do
e ahead
b
but Andrew engineers
went
and
t
idn'
designed an antenna that gives
excellent coverage mounted inside the
tower! This ingenious development
enabled station WTOP in
Washington, DC to use their television
tower for FM too — and so save
thousands of dollars.

Whatever your problem in antennas
Andrew ingenuity will find the answer.
Be sure to consult us.

0

CORPORATION

'363 EAST 75TH STREET, CHICAGO,
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station's staff realizing "more than ever that
we hold in our area an audience more faithful

COLORFUL

than ever — 100,000 watts of tv nearby, or not."
station's staff realizing "more than ever that
we hold in our area an audience more faithful

KNXT

PROMOTION

(TV) Los Angeles has released an attractive three-color promotion piece with three

than ever — 100,000 watts of tv nearby, or not."

painters painting signs saying, "KNXT is the
No. 1 station in the No. 2 tv market." Copy
gives supporting figures and closes with the

KIDS TAKE OVER
IN COOPERATION with the local Kiwanis

slogan, "all signs point to KNXT."

Club in celebrating National Kid's Day, Sept.
26, KSVP Artesia, N. M., was taken over by
the younger generation with announcers and
newscasters for the day ranging all the way
down to eight years old. The youngsters
handled all newscasts, commercials, announcements and disc jockey programs from 7 a.m.
until 9 p.m.

WALE

TURNS

BACK

A

PAGE

SERIES

ON

COMMUNISM

HOW to escape domination of Communist
Party is the topic of weekly 25-minute Last
Man Out on NBC Radio, Hollywood, which
started yesterday (Sunday). Richard English,
producer-narrator, aims program at "the most

A radio station Down
promotion

•
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East turns in a smart

coastline ship runs.

OF
ENGLAND'S
HISTORY
WITH NEW
a boat excursion
into nostalgia
a radio
placing recordings of "The Old Fall River
station pasted a page from New England's hisLine" in restaurant and tavern juke boxes. Band
toric past into its own promotional scrapbook.
leaders cooperated by playing the tune.
The idea was born when Fall River, Mass.,
The excursion captured the imagination of
began planning its celebration of the city's
everybody. All media began using more and
150th anniversary. George L. Sisson Ir., genmore feature and spot news material on the proeral manager of WALE Fall River approached
jected trip.
the executive committee set up for the Sesquicentennial. He reminded the group of the lore
Reservations poured in. Six hundred excursionists was the original expectation. Close
and sentiment connected with the now-extinct
to 1,000 booked passage.
Fall River Line which plied between the Massachusetts city and New York.
Sailing was scheduled for the final day, "Fall
The line had been discontinued in 1937, after
River Line Day," of the Sesquicentennial
more than 100 years of service as a principal
link with New York. In its day, it had become
Week, Sept. 13-19.
WALE capped the interest by informing
a New England byword for travel, even attaining countrywide fame through a popular song,
"The Fall River Line."
ti.«SiIIIII^:
Mr. Sisson's idea: Revive the Fall River Line
for a day.

Page 96

FILM OF POW RELEASE
A FEW days after Cpl. Frank F. Effinger of
Lincoln, Neb., was released by the Communists, a sound-on-film record of his actual
release at Freedom Village, Korea, was flown
directly to KOLN-TV Lincoln for use on the
station's news program. Upon Cpl. Effinger's
return home, he was presented with the film
by General Manager Harold (Hap) Anderson.

in reviving for a day one of the

most famous

The Sesquicentennial committee's immediate
enthusiasm was tempered, however, by knowledge that funds for such a project were lacking.
But the potentiality of the idea persisted with
WALE executives. Finally the station determined to see the idea through to completion.
WALE decided to revive the line for one day,
running the boat trip in New York for interested
New Englanders. Hotel accommodations,
tours and other activities of interest were
planned for the revival excursionists. The New
Haven railroad arranged a special 15-car deluxe
train to return the travelers to Fall River. The
two-day junket was offered on a cost basis,
$22.50.
Immediately, a three-week campaign was
laid out. Paid spots featuring "The Fall River
Line" song were scheduled on WNBH and
WBSM New Bedford, Mass., WPEP Taunton,
Mass., and WRJM Newport, R. I.
WALE dotted its own program log with
special programs in the nostalgic vein. Old
retired captains and others familiar with the
boat line were featured.
Newspaper space was bought in Newport,
Fall River and New Bedford. Tent cards with
space for Fall River Line specials were placed
on Fall River and Newport restaurant tables.
Window cards and banners were distributed
throughout southeastern Massachusetts and
parts of Rhode Island.
Tour sheets were made available to tourist
bureaus and agents of the New Haven Railroad
in seventeen communities including Boston.
Systematically news releases were issued to radio, tv and the press.
WALE
carried the theme even further,

important man in America today — the 'last
man out' of the communist party." Richard
Pedecini writes the series, which dramatizes
case histories of leading party members who
have broken with communism.

gers, many of whom
costumes.

were attired in old-time

An official reception committee from the City
of New York greeted the excursionists as they
docked in New York. Father Knickerbocker,
traditional symbol of the big city, was there.
The entire entourage was taken by horse-drawn
carriages and bus to the Hotel New Yorker.
Ruppert Brewing Co. not only provided this
Father Knickerbocker touch but also hosted a
brunch the following morning for the visitors.
Among guests were lohn DeNadal, president
of Sterling Beverages, Knickerbocker beer distributors in southeastern Massachusetts.
A day of sightseeing was climaxed by the de-

JOHN DeNADAL, president of Sterling Beverages Inc., shakes hands with George L. Sisson
Jr. (r), general manager of WALE Fall River, Mass., as Mrs. DeNadal looks on. Other
WALE staff members in the studios at the New Yorker are (I to r) Roland Berube
(seated), chief engineer; Marky Gosciminski; announcers Chris Barnes and Leo McDevitt,
and Jim Arkison (seated rear), news and sports editor.
listeners that it intended to broadcast an entire
day's programming, exclusive of its regular
Yankee Network and Mutual shows, direct from
New York. Names of relatives and friends in
New York, who had Fall River connections
were solicited for appearances on the New
York-originated shows.
The eve of the sailing, 1,200 attended a shipboard dance on the Boston Belle, the ship
selected by the Wilson Lines for the revival trip.
The following morning, thousands lined the
dock as the Boston Belle sailed for New York.
Navy vessels in the harbor gave a 10-minute
whistle sendoff. Two bands were on board to
provide music for the more than 1,000 passen-

parture of the special train Sunday evening.
The WALE crew stayed on though, and the
next day at 6 p.m., commenced a regular 18hour broadcast day from special studios set up
in the New Yorker. Direct lines fed programs
to WALE in Fall River.
In line with WALE's announced intent, the
entire four-week effort was a non-profit venture.
General Manager Sisson reported last week that
the nominal charges assessed the excursionists
all went into expenses.
But with justifiable pride he can point to
such intangibles as furtherance of community
good will toward WALE, plus the national
publicity that never fails to gladden the hearts
of station promotion men.
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Northern

California

NEWSPAPERS

via

It has always been
a KPIX policy to build
audience through
consistent promotion.
Newspaper, local magazine
and outdoor advertising
are in constant use to
develop and hold audience.
Let your Katz man tell
you more about Northern
SAN

FRANCISCO,

...affiliated with CBS and DuMont

Broadcasting

Telecasting

CALIFORNIA

Television Networks...

California's most on-its-toes
TV station . . .

represented

nationally by the Katz Agency
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PEOPLE
IN THE

75^

MARKET
Advertisers

- TEXAS'

5**

Ernest J. Gallmeyer, formerly vice president
and director of Dime Trust & Savings Bank,
elected president of Berghoff Brewing Corp.,
Fort Wayne, Ind.

1
PASO
EL
KEPO has inaugurated a new spot
policy that is taking the El Paso
market by storm. It has been
very appropriately titled "SHOWTHAT SPOT"
a brielCASEresume
of howandit this
works.is
Now, you can buy minuteparticipating live or transcribed
announcements in the finest participating programs in the entire
Southwest . . . each program a
well-developed feature which is
aired at the same time each day.
52 weeks a year and handled by
veteran KEPO personalities. Heavily promoted and well - spaced
throughout the day, these shows
attract large and loyal audiences.
Spots are well integrated into the
show, with a lead-in, lead -out . . .
making it a part of the program
rather than an interrupting feature.
"SHOWCASE THAT SPOT" will
mean larger audiences and greater
impact . . . more sales for you
on
KEPO station.
... El Paso's most
powerful
ASK AVERY-KNODEL FOB
COMPLETE DETAILS

THE MOST

POWERFUL

STATION

Mark Cox, Wilson Sporting Goods Co., appointed director of advertising, public relations
and sales promotion for Wilson & Co., meat
packers, Chicago. He succeeds Don Smith, who
retires.
Mrs. Katherine Banta Bowley, assistant advertising manager, W. & J. Sloane, Beverly Hills
(home furnishings), named advertising manager of firm.
Arnold McCIay appointed advertising manager,
Gantner of California, S.F. (swim and sportswear), replacing Edith Skemp, promoted to
special assistant to president John O. Gantner.

IS

Agencies
John S. Kirk, account executive with Hilton &
Riggio, N.Y., elected vice president.

KEPQ
ABC

at 690

Still

Harry E. Petersen Jr., vice president and advertising director, Citizens National Trust & Savings Bank, L.A., elected president of Southern California Bank Advertisers Assn. George
W. Sears, vice president, First National Trust
& Savings Bank, San Diego, elected vice president with Luther Miller Jr., vice president,
Hollywood State Bank, named secretarytreasurer.

S. J. (Sy) Frolick, supervisor of tv-radio commercials, Fletcher D. Richards Inc., N.Y.,
named director of

Going

newly
radio

Sander Heyman, Pacific Div. sales manager of
Adv. Distributors of America, named president,
Enterprise Adv. Agency Inc., L. A. located at
432 Aliso St., formed to handle Maier Brewing Co. (Brew 102).
Dewey Moore, advertising
Cars Ltd., Hollywood, and
Phil D. McHugh Co., L.A.,
tively.
tive-art director, and account

James S. Holme, formerly public relations officer of U. S. National Bank of Denver, to Arthur G. Rippey & Co., Denver, as account
executive.
Jane Harrington, Rome Daily American, to tv
staff of Mike Fadell Agency, Minneapolis.
Robert F. Ochs, to public relations department
of Lewis & Gilman, Philadelphia advertising
agency. Mr. Ochs formerly was employed by
Johnson & Johnson, surgical supplies firm, as
recreational manager, in New Brunswick, N. J.
Stations
Barton K. Feroe named station manager of
WDEL-TV Wilmington, Del., replacing Gorman Walsh. Station announces opening of new
offices at 10th and West Streets, that city.
Charles Theodore elected vice president and
director of operations, KJEO-TV Fresno,
Calif. Joe Drilling is vice president and business
manager, and directors are: G. L. Engstrom,
George D. Helvey and John E. O'Neill Jr.
Fred Harm, manager of WJJD Chicago, elected
vice president and director of Plough Bcstg.
Co., which owns and operates station, and
vice president of
station, in addition to
duties as general
manager.
Tom Hicks, program

formed tvcommercial

manager for
WDSUAM-TV
New
Orming. leans, promoted to
vice president in
charge of program-

department.
Jean Campbell, former media director
for Allen & Marshall Advertising
Agency, opens own
publicity agency at
6525 Sunset Blvd.,
Hollywood.
Ray Pedersen, art
director with Hewitt,
Ogilvy, Benson &
Mather, N.Y., to
Miller & Co., Seattle, in same capacity.
Mr. Frolick

A

coffee account, using KGW, increased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW

Economical and efficient medium
covering the mass market.

for

KGW
on the efficient 620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD RETRY, INC.
AFFILIATED WITH NBC
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manager, Sports
Roy Drushall to
as account execuexecutive, respec-

Wayne
named
KIMO

J. Hatchett
manager of

Mr. Harm

ence, Mo.
IndependR. Lee Black has resigned as vice president and
general manager of KIMA-TV Yakima, Wash.,
due to his purchase of controlling interest in
KWAL Wallace, Idaho. Replacing Mr. Black
is Thomas C. Bostic with additional duties as

Lee Gaynor of Doherty, Clifford, Steers &
Shenfield, N. Y., named timebuyer to succeed
Hal Davis, who resigned to join Erwin, Wasey
& Co. in same capacity [B«T, Sept. 28]. Mr.
Gaynor's name was misspelled as Gainer in
At Deadline, Sept. 28, report of his appointment.
Ada Yenk, account executive, David S. Hillman Agency Inc., L.A., and Patricia Hoover,
advertising and promotion coordinator, Milliron's Department Store, L.A., to Jere Bayard
Advertising Agency, same city, as account executive and executive assistant to Mr. Bayard,
respectively.
Russell Ford and Ed Gray to television department of New York office of McManus, John
& Adams, as television producer-director and
television art director, respectively.

JIM ATKINS (I), former production manager at KOA Denver, promoted to program coordinator, confers with Earl Ferguson (r), former program coordinator
who has been named program coordinator
and film buyer for KOA-TV.
Broadcasting
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...Because

More

for

Every week, WLBJ

it Does

the

Sponsor!

at Bowling Green, Ky., carries 50 sponsored

Associated Press news and feature programs. The station's
experience with AP is typical: AP is easier to sell because it
accomplishes more for the sponsor.
A good example is WLBJ's use of "Stars Over the Horizon," a
popular AP report on motion picture doings and personalities.
Local sponsor of "Stars Over the Horizon" is a drive-in movie. WLBJ merely ties in
the movie stars mentioned in the feature, (which the station files for use and re-use)
with the current movie being shown by the drive-in. The result is a tailor-made program for the man who foots the bill ... a program of outstanding interest to the
drive-in's customers.
Notice
\, WLBJ

two

interesting

sold the sponsor

building,

no

production

2. WLBJ attracted a sponsor
advertising.
If your station is not yet
using Associated Press
service, your AP Field
Representative can
give you complete
information.
Or write

aspects of this particular
an easy-to-air format— no

AP

sale:

tricky program

headaches.
from

a field all too-accustomed

to get free

And this is what WLBJ's Commercial Manager Bob Proctor says:
"AP gives us varied and solid coverage.
We find it easy and profitable to inject
a little ingenuity so that we are able
to offer our local businessmen a large
assortment of hard-selling programs
that make money for them— and for us.
Our merchants—like merchants everywhere—are brand conscious. When we
offer them AP, they know they're getting the best brand in news."
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general manager of Cascade Bcstg. Co. Frank
E. Mitchell named manager of KIMA.
Richard E. Farnham, formerly public relations
director for Westinghouse Electric Corp., TvRadio Division, named advertising and sales
promotion manager
for WBZ-TV Boston.
Tod

Williams appointed assistant station manager of
WEAN Providence,
R. I. NoelC.Breault,
sales staff, WEAN
Providence, promoted to local sales
manager.
Allen N. White Jr.,
advertising manager
Mr. Farnham
of Bendix Tv &
Broadcast Receiver Division, Baltimore, appointed sales promotion manager of Westinghouse Tv-Radio Division, replacing Fred McCarthy who has resigned.
Howard W. Maschmeier appointed assistant
general sales manager for WFIL Philadelphia.
He was formerly general manager of WPTR
Albany, N. Y.
Eugene L. Gelhaar, formerly with WMAQ
Chicago, named program director of KVWO
Cheyenne, Wyo. Dick Long, previously news
director for KGHF Pueblo, Colo., to KVWO
as producer-news director.

PRE-REPRESENTATION conference is held by executives of KFH Wichita, Kan., and
John Blair & Co. Details of the representation were worked out at the station by (I to r)
J. Chris Hetherington, Blair's St. Louis manager; Frank V. Webb, KFH vice presidentgeneral manager; Wells H. Barnett, Blair sales development manager; Richard D. Buckley, Blair president; Lawrence Cotton, KFH national sales manager, and Clifford Barborka,
account executive, Blair, Chicago.
ed production manager of WPFA-TV
cola, Fla.

Pensa-

Charles J. Carey, WJAR-TV Providence and
Brown U. there, appointed program director
of KCRI-TV Cedar Rapids, Iowa.
Morton B. Miller appointed production director at KUSD Vermillion, S. D.

Howard Gordon, formerly tv director with Rod Serling, free-lance writer, to WLW
Diamond Advertising Agency, S.F., appoint- cinnati as editor of dramatic scripts.

Cin-

Donald P. Wise, chief engineer for WBZ-AMFM-TV Boston, to WWOR-TV Worcester,
Mass., in same capacity.
Robert A. Dwyer, account executive on sales
staff of Vogue magazine, and Maxine Cooper,
eastern sales manager for Sponsor magazine,
to sales staff of Du Mont's WABD
York as account executives.

(TV) New

Bill Lydle, KTOK Oklahoma City, to radio
sales staff of KOA Denver as account executive.
Tom Clark, branch manager for Victor Adding
Machine Co., to KSTP-TV St. Paul, Minn., as
account executive.

SPECIAL

STATIONS
with

local

NOTICE!

and

and

AGENCIES

regional

accounts

The first 39 "CAPSULE MYSTERIES," a new 5-minute
TV film mystery series, produced in the Hollywood
manner for local and regional accounts, will be ready
January 1.
Here is your
EXTRA.
How?

chance

to give your

. . . Filming of these programs

accounts

a BIG

starts November

2. For sponsors contracting for this series before November 2, we will film and incorporate their commercials into
the show at actual cost, with the star himself announcing
their sales message ... a BIG EXTRA service made
possible only while we have the sets, stars and staff on
the job.
To get this EXTRA,
November 2.

get your orders in NOW — before

Available on 13 weeks, 3 per week
currently open.
For
CHARLES
15 West
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William G. Walker, former production manager at KOA Denver, to sales staff of KBTV
(TV) that city.
Charles W. Curtin, sales representative at
WCOP Boston, Irvin G. Boudreau, Associates
Discount Corp., and Charles Parker named
account executives at WDRC Hartford, Conn.
Irvin H. Miller, formerly on sales staff and
merchandising director of KTAC Tacoma,
Wash., to KOMO Seattle as merchandising and
account executive.
James Patrick McGuire, producer-director,
WCPO-TV Cincinnati, to KLAC-TV Hollywood as film editor replacing Mrs. Joanne
Nelson.
Ernest Lee, personnel manager, KTTV (TV)
Hollywood, adds duties as director of services.
KNOR

Surprise

Party

KNOR Norman, Okla., found that Airman Apprentice Harold O. Weston, son
of Mr. and Mrs. William D. Weston of
Alexandria Va., for the first time was
spending his birthday away from home
at the Naval Air Technical Training
Center in Norman. The station arranged
with naval officers to stage a real celebration. At a surprise party, the station gave a cake big enough for Apprentice Weston and 65 barracks-mates. The
party received publicity in the local papers
and the naval paper, and a tape-recording
was played over KNOR. Mrs. Weston
is the assistant auditor for B«T.
Broadcasting

Telecasting

Warren Walden, sports director for WJAR-TV
Providence, named news director.
Leo Guild, publicity director, KLAC-AM-TV
Hollywood, to Hollywood Reporter as radio-tv
columnist.
William Tusher, Hollywood fan magazine columnist, adds duties on KBIG Avalon as Hollywood reporter-commentator.
Wayne Collins, news director, Hawaiian Bcstg.
System, becomes newscaster on KGMB-TV
Honolulu's
World News program, replacing
Robert Jensen.

For TV towers

up to 3000

feet

Brice Toole, announcer at KGVO Missoula,
Mont., to WMAL-AM-TV Washington in same
capacity.
Jean Melnes to KMOX
Protective League.

St. Louis' Housewives'

Phil Christie, announcer at WHDH Boston,
and Chuck Orgren, WHUC Hudson Falls, N. Y.,
to WCAX Burlington, Vt.
Ed McMahon, recently released from U. S.
Marine Corps, returns to WCAU-TV Philadelphia as m. c. of Fun and Fortune program.
Howard L. Chernoff, general manager of
KFMB-AM-TV San Diego, appointed president of San Diego County Branch of American
Cancer Society.
E. M. Roberts, president of KXOK St. Louis,
elected second vice president of Advertising
Club of St. Louis.

He's Sure It Works
KWTX Waco, Tex., Manager M. N.
(Buddy) Bostick, "testing" the Conelrad
test a fortnight ago [B*T, Sept. 21],
flew in the station's Beechcraft with a
portable tape recorder, trying to get the
plane's direction finder to pick up the
station's signal. He did not get a directional after flying for an hour and a half
but he did receive a good idea of just how
effective Conelrad is.

Dickens J. Wright, general manager of WPAT
Paterson, N. J., awarded certificate on behalf
of station from American Legion Auxiliary for
station's contribution to education, entertainment and inspiration of its community and for
courtesies extended to Legion.
Henry W. Slavick, general manager of WMC
WMCF (FM) WMCT (TV) Memphis, Tenn.,
honored by Memphis tv distributors for pioneering efforts in radio and tv.
George Conite, station manager of WTMJ-AMTV Milwaukee, commissioned Lt. Col. in U. S.
Army Reserve.
Mrs. Hazel Markel, women's commentator for
WWDC Washington and MBS, named to Civil
Defense National Advisory Committee on
Women's Participation.
Freeman Lusk, moderator on KLAC-TV Hollywood Freedom Forum, received National Certificate of Service from American Veterans of
World War II (Amvets) at Sept. 27 telecast.
Bill Tonyan, WNAX
boy, Sept. 16.

Yankton, S. D., father of

Jack Pyle, disc jockey at KYW
father of boy. Randy.

Philadelphia,

Donald Richards, 34, radio and stage actor
who formerly had singing lead in "Finian's
Broadcasting
Telecasting
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dio, Hollywood, transfers to sales promotion
department, CPRN.

Rainbow" Broadway production, was killed on
Sept. 26 when his car struck a telephone pole
in Ridge wood, N. J.

Eric Sevareid, CBS Radio's chief Washington
correspondent, received Quartermaster Assn.'s
first annual award of distinction in news Fri-

Networks
Philip Feldman, assistant attorney, Famous Artists Corp., Beverly Hills, to CBS-TV Hollywood
as assistant director of business affairs.

day at organization's national convention in
Baltimore.
Francis Conrad, director of radio, ABC Western
Division, awarded certificate of appreciation by
U. S. Marine Corps for 21/2-year network programming of weekly Marines in Review from
Camp Pendleton (Calif.) Marine Base.

Bruce Bryant to New York office of CBS Television Spot Sales and Raymond M. Peritz Jr.
and Robert M. Williams to Chicago office of
organization. Mr. Bryant moves to New York
from Chicago office of CBS-TV Spot Sales.
Mr. Peritz formerly was associated with Chicago NBC Spot Sales office and Mr. Williams
with Harrington, Righter & Parsons in Chicago.

Hal Gold, broadcast news editor of Mutual's
press information department, named chairman
of public relations committee for Knights of
Pythias of New Jersey, and in this capacity will
direct public relations activities for upcoming

Richard Lynch, teletype department, CBS Ra-

GUEST speaker on industrial development
in a talk to the Moorhead, Minn., Chamber
of Commerce was Victor C. Diehm (I), president-general manager, WAZL-AM-FM
Hazleton, Pa., who was brought to the city
by E. J. McKellar (r), president, KVOX
Moorhead.

state-wide "Knights Crusade Against Juvenile

J*h& gist
at

the

of your
buyers

story
dbow

Delinquency."
Michael
Franklin, legal department, CBS Hollywood, father of girl, Barbara Diane, Sept. 25.
Harold T. Lindquist, 47, CBS Radio, Hollywood, engineering department, died Sept. 21
of heart attack.
Film

SERVICE-ADS

in SRDS help sell time by reminding

people — at the time they're picking stations — of the
things they have heard from your representatives and
seen in your promotion.
Here's how William Fay, vice president of WHAM
Rochester, New York, feels about SemCe-adS in SRDS-

"We
RATE

know

from more

& DATA

than 30 years in broadcasting that STANDARD

is a basic working tool of time-buyers. We, therefore, consider

it a basic must on our trade-paper advertising list, both in radio and in TV.
It's a logical and relatively inexpensive medium

in which to present basic

information that supplements data available in the listings."

8 WAYS

a SERVICE-AD

in SRDS

I BACKED BY
WHAM
PERSONALITIES

helps sell time

1. It helps known prospects recall the gist of the sales story your representatives and your promotion are telling.
2. It helps unknown prospects to decide to call in your representatives.

Spots

3. It goes to agency-client conferences.
4. It remains instantly accessible to the SRDS user who is working nights
or weekends.

PERSONALITYPOWERED
SELLING
Unique
mmtn'ipromoted
prcponi,10
whlrh
product!
Hornrn nrt u .pfrliillY.
Wo.

5. It provides liftable material for inclusion in media proposals.
6. It makes possible a good "action" closing for other promotion,
directing prospects to SRDS for more information, fast.
7. It keeps your story in the only place you can be certain that everyone
who sees it is interested in stations right then.

lUcm
lo. 1M..KdocaiVlo I
jmhl.mnr,
(ill glamor appeal
ic

8. It provides a "lasi chance" point from which a prospect can get a
final "briefing" on your story before he makes his final decision.
Agency people tell us they like to find program information like this when they are using SRDS T

Unillnglxry
how Ar-lithinuiiper*or
pcpple'i lioiiir*.

Rate

& Data

Service,

Inc.

The National Authority Serving the Media-buying Function
Walter E. Botthof, Publisher, 1 740 Ridge Ave., Evansten, III.* Sales & Service Offices: New York* Chicago • Los Angeles
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Casper J. Chouinard, motion picture sales manager for Warner Bros. Pictures Corp., to Television Programs of America as account executive for northwest region of U. S. James E.
Rennie, account executive for KTYL-TV
Phoenix,
to TPA as account executive for southwest.
Ted Post signed by Screen Gems, Hollywood,
to direct new series of six half-hour films for
NBC-TV Ford Theatre.
Samuel Posner, program manager of KTVH
(TV) Hutchinson, Kan., and previously assistant program administrator for DuMont Television Network, to United Television Programs
Inc. as salesman in New York office. Don
McDougal, script supervisor for Roy Rogers
Productions on NBC-TV's Roy Rogers, named
director on upcoming series of 10 half-hour
films.
Dick Sheppard, formerly of Crawley Films Ltd.,
Ottawa, to S. W. Caldwell Ltd., Toronto, as tv
film sales representative.
Michael Brown, production manager of Walter
Schwimmer Film Co., Chicago, to Reela Films
Inc., film subsidiary of WTVJ (TV) Miami, as
production manager.
.lame B. Faichney, chief of production branch
of Motion Picture Service of U. S. Information
Agency's N. Y. office, resigns due to current
curtailment of motion picture production within agency.
Manufacturers

W-FM-TV • NIC Affili.l
Standard

Bill Martin, executive assistant on former CBSTV Ken Murray Show, to Murray-Bergan Productions, Hollywood, as general manager on upcoming tv film series, Where Were You. Firm
was formed recently by Ken Murray and Edgar
Bergen [B»T, Sept. 28].

Martin L. Scher appointed general manager of
CBS-Distributors Inc., factory distributing
branch for CBS-Columbia Inc.
Marshall T. McGuineas, manager of Hallicrafters Co.'s sales development for Allied Van
Lines, Chicago, named advertising manager for
Hallicrafters Co.'s branches in Chicago, Kansas
City and Milwaukee. Robert T. Cotton, Army
Broadcasting

•

Telecasting

Exchange Service, appointed export sales manager for Hallicrafters.
Robert D. Hallock, Bardwell & McAlister Inc.,
named plant manager of American Microphone
Co., Pasadena, Calif.

Advertisement

Hank Gropper, United Transformer Co., N. Y.
to Tech-Master Products Co. (custom built tv
receivers, tv kits, audio amplifier and pre-amplifier kits), N. Y., as assistant sales manager.

From

J. H. Seider appointed general attorney and assistant secretary of CBS-Columbia Inc., radio
and tv set manufacturing subsidiary of CBS.

I sit

Marsh

Joe

6y

r

where

Edwin C. Roworth, corporate secretary of
Stromberg-Carlson Co., retired Oct. 1.
Robert A. Powell, Harmon V. Jones and
George B. Caples promoted to sales supervisors,
commercial trades of Minnesota Mining & Mfg.
Co.'s reflective products division, with headquarters in St. Paul, Chicago and Atlanta, respectively.
Jack Geartner named Florida sales representative for General Instrument & Applicance
Corp.'s uhf-vhf converter.
Peter Rogers, assistant general manager of K.
R. Smith-Allied Record Mfg. Co., N. Y., to
RCA Victor Custom Record Division as New
York sales representative.
Louis W. Selsor, formerly sales manager for National Video Corp., Chicago, is now handling
distributor sales for Jensen Mfg. Co., that city.
Representatives
Walter C. Newton Jr., sales staff of WOR-TV
New York, and William Dengel, Hearst Magazines, N. Y., to Weed Television Corp., that
city. Broaddus (Speed) Johnson, Young &
Rubicam, and James J. McEneaney to firm's
sales staff in N. Y. and Detroit, respectively.
Program

Services

Dr. Arthur I. Holleb appointed medical producer-director ofcolor television for American
Cancer Society, in which capacity he will supervise series of 30 color tv programs on latest
developments in cancer research for CBS.
Arthur Clark, formerly free-lance radio-tv artist, appointed program-production manager
with Community Tv Systems Inc. (community
antenna service), Florence, S. C. E. A. Bingham,
formerly with Southern Radio Corp., Charlotte,
N. C, named supervisor of engineering and
Jerry Mieldazis, Trans-Video, Pottsville, Pa., to
Community Tv as foreman of line installation
crew.
Services

One

for

Noticed

the

that the Missus

red ribbon

tied around

breakfast

one

"What's

Books!

a big

her finger at

morning

last week.

that for?" I asked. "Is your

memory slipping?"
''It's not for me,"

else who

she answers,

you, and

"itfs to remind

Fund.

had

everybody

it's for, to con-

asks what

tribute tothe Woman's Club Library
We need $200 and we figured
help if we

we'd get more

could get

people to ask us about it."
Well, as it turned out, the red ribbon worked just fine. The ladies are
having

the library all fixed up — and

there's enough
books, too.
From

money

where I sit, it would

thing if we had
reminder

for some

when

some

new

be a fine

sort of private

we forget the rights of

our neighbors. Like when we start telling them what we think is best. I may
like a travel book

and

a temperate

Theodore E. Burleigh, Kinney Mfg. Co., Boston,
to National Research Corp., Cambridge, Mass.,
as sales engineer.

glass of beer while you prefer a cup

Rudy Bretz, tv consultant and co-author of
The Tv Program and Tv Scripts for Staging
and Study, to State Dept.'s International Educational Exchange Service as consultant for
Northwest German Broadcasting Network,
Hamburg, Berlin and Cologne.

both remember
on the other!

of tea with your historical novel. Let's
not to "put the finger"

Walter Russell Barry, 53, member of Coudert
Bros., N. Y., law firm, and specialist in radio
and television law, died Sept. 27.

Robert Saudek, director, Radio-Tv Workshop,
Ford Foundation, will speak on "Television —
1963," Oct. 21 at twelfth annual luncheon of
Pulse Inc., audience measurement company, at
Biltmore Hotel, N. Y.
Broadcasting
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"FLEA-CIRCUS CONTINGENT" making the rounds of NARTB meetings
included this District 11 troupe (seated, I to r): W. G. Eberhart, RCA;
Hugh Grahel, RCA Thesaurus; Jerry Gill, AP; Keith Miller, Sesac. Standing, Dick Lawrence, World Broadcasting System; Bill Wilson, UP; Herb
Miller, United Television Programs; Bill Reilly, RCA Thesaurus; Cliff
Varnum, RCA; William Young, Unity Television.
At

The

NARTB

District

Meetings

(For last week's district meetings, see Trade Assn.J

DELEGATES

at NARTB

Wmmmm
District 10 meeting (seated, I to r): William B.

Quarton, WMT-AM-TV, Cedar Rapids; E. K. Hartenbower, KCMO-AMTV Kansas City, district director; Alice Fisher, KBIZ Otumwa, Iowa;
Owen Saddler, KMTV (TV) Omaha; Virgil Sharpe, KOWH Omaha. Standing, Frank Rubel, KCRI-TV Cedar Rapids; Ray Hamilton, BlackburnHamilton; Frank Headley, H-R Representatives; Tony Koelker, KMA
Shenandoah; Pierre Weiss, World Broadcasting System; Harry Burke,
KFAB Omaha.

MmmmmMmmmm
CEDAR RAPIDS conventioneers at NARTB District 10 meeting included
(seated, I to r): Frank Fogarty, WOW-AM-TV Omaha; Herb Ohrt, KGLO
Mason City; Ed Breen, KVFD Fort Dodge; Robert Dillon, KRNT Des
Moines. Standing, Woody Woods, WHO Des Moines; Bill Shaw, KHMO
Hannibal; Mahlon Aldridge, KFRU Columbia; Ernest Sanders, WOCAM-TV Davenport; Paul Fry, KBON Omaha.

NINE-MAN group at NARTB District 11 meeting, held in Minneapolis
included (seated, I to r): Harry Hyett, WEAU Eau Claire; John F.
Meagher, KYSM Mankato, district director; F. E. Fitzsimonds, KFYR
Bismarck; Kenneth M. Hance, KSTP St. Paul. Standing, Richard P.
Doherty, NARTB; Lee Whiting, KEYD Minneapolis; Robert Tincher,
WNAX Yankton; F. Van Konynenburg, WCCO Minneapolis; Walter
Bridges, WEBC

Duluth.

DISCUSSING agenda of NARTB Dist. 14 meeting in Sun Valley, Idaho,
are (I to r seated) Kenneth Nybo, KBMY Billings, Mont.; James D.
Russell, KVOR-KKTV (TV) Colorado Springs, Colo.; (I to r, standing)
Sam Pew, UP, Denver; Jure A. Renhard, RCA Seattle, and Ian A. Elliot,
KRJF Miles City, Mont.
DISTRICT 11 NARTB group (seated, I to r):
Dave Gentling, KROC Rochester; Morton
Henkin, KSOO Sioux Falls; R. McElligott, KSDN
Aberdeen; Gregory Reeser, NARTB. Standing,
Gar Packard, Paul Raymer Co.; Dalt LeMasurier, KDAL Duluth; Elmer Hanson, KNOX
Grand Forks; Roy Pederson, WDAY Fargo;
Harry Linder, KWLM Willmar; Orville Burda,
KDIX Dickinson.

'The People's
WGRD
Grand Rapids
All we have time to Station"
think
about are— R-E-S-U-L-T-S
Ask — Gill-Perna, Inc.
Page 104

•

October 5, 1953

Broadcasting

Telecasting

MILESTONES
► WBZ Boston, which claims to be the second
oldest radio station in the world, celebrated
its 3 2d anniversary during the week of Sept.
20-26. Today WBZ, licensed to Westinghouse
Radio Stations Inc., is on 1030 kc with 50 kw
directional antenna, is an NBC affiliate and
has a tv and an fm outlet, WBZ-FM-TV. All
three outlets are housed in a modern radio-tv
center completed in 1948.

1DECO

► HILDA WOEHRMEYER, sales service director of WOWO Fort Wayne, Ind., has been
honored with a 20-year-service pin for her
23 years with WOWO including 20 years with
Westinghouse Radio Stations Inc., licensee.

You
t

Let

provide
IDECO

the

do

AH

Tower
the

Site...

rest

Select the location for your tower . . . then,
under only one contract, turn over all your
tower problems to the Ideco experts.
Save yourself the complicated and technical problems
involved in tower planning and erection. You can buy
an Ideco Tower all in one "package" that includes everything .. . planning and design, foundations, fabrication,
erection, installation of all equipment, final inspection,
with complete insurance coverage. Handle your tower
problem the sensible way ... let Ideco engineers do the
entire job. From foundation to top beacon, you know
your Ideco tower will keep your station on the air, day
after day . . . year after year.

NO UNDUE
STRESS OR
STRAIN IN
\

IDECO

TOWERS

Ideco tower parts are shopfabricated to a minimum
predetermined tolerance . . .
it's a "true" structure all the

*e*

way up. Jig-welded and
jig-drilled are
. . fabricated
. each Ideco
tower'slength
diagonal
members
to exact
and
predetermined balanced stresses, completely
eliminating the possibility of inaccurate manual field adjustments.

TWENTY-five years' service with Westinghouse Radio Stations Inc. was marked for
W. H. Hauser (1), assistant station manager for WBZ-TV Boston and chief engineer for WBZ-AM-TV, with a luncheon
and pin award. He is congratulated by
W. C. Swartley, WBZ-TV manager. Mr.
Hauser's service has been at KYW Philadelphia, KDKA Pittsburgh, WBZA Springfield and the Boston stations.

SCIENTIFIC
TRIANGULAR
DESIGN PREVENTS
DISTORTION
Ideco's triangular crosstower
fewer structural
sectionwithinsures
a "true"
members. A 3-sided tower
offers the least wind resistance and so best resists distortion . . . has
much lower painting and maintenance costs.
And all Ideco towers are completely hot-dip
galvanized . . . rust is stopped before it can

►

KTTV (TV) Hollywood's Calo Pet Exchange, weekly half-hour program which finds
homes for unwanted pets, last month started
its fifth year on tv. Packager-m.c. Frank
Wright received a plaque from Lt. Gov. Goodwin J. Knight on behalf of California for "his
many years of service in animal welfare."
The program recently was renewed for the
fourth consecutive year by Calo Dog Food
Co., Oakland, Calif.

possibly start.
WBEN-TV
Buffalo,N.Y.
1057 feet

/ Tall or short.. .for TV, Microwave,
\ Ideco tower know-how

AM, FM...

keeps you on the air.

L
►KLAC-TV Hollywood marked its fifth anniversary Sept. 17. The station commenced operation Sept. 17, 1948, with the telecast of
U.S.C-.Utah football game in the Los Angeles
Coliseum.
Broadcasting
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See NARTB
you at

Visit us in
ROOM 2225

IDECO DIVISION, Dresser-Stacey Company
Dept. T, Columbus 8, Ohio
Branch: 8909 S. Vermont A ve., Dept. T, Los Angeles 44, Calif.
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IN PUBLIC

SERVICE

WINN's Tips
POLICE bulletins to furnish information
on robberies, stolen checks and similar
items are being broadcast twice-daily by
WINN Louisville, Ky. Station PresidentGeneral Manager Harry McTigue describes the programs, at 10 a.m. and
4 p.m., as a service "particularly to the
business houses which are being hooked
daily with bad checks and counterfeit

PUBLIC service award plaque was presented
recently to Edwin K. Wheeler (I), general
manager of WWJ-TV Detroit, by Mayor
Cobo. Citation was for the station's cooperation with the city in televising a series
of programs, called City Affairs, designed
to acquaint the public with functions of
each city department.

WPIX

(TV) Plans Telethon

PLANS for a 12-hour telethon on behalf of
the Arthritis and Rheumatism Foundation on
WPIX (TV) New York Oct. 31 -Nov. 1 were
formulated at a meeting in New York Sept.
22 by a group of executives in the radio, television, recording and talent fields. Presiding at
the session was Ben Duffy, president of BBDO,
and co-chairman of the talent committee for
the benefit telecast with James Cecil, president
of Cecil & Presbrey. The Arthritis & Rheumatism Telethon will be produced by James McGarry of BBDO as a remote from the Carnival
Room

of New York's Capitol Hotel.
KVOE

Sets Marathon

ORANGE County (Calif.) Community Chest
drive will kick off with a 17-hour broadcast
Oct. 16 on KVOE Santa Ana. Dignitaries and
officials will appear on the station's program
throughout the marathon broadcast, which will
mark the first day of the local operation since
it left MBS.
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October starting of NBC-TV ColHour are (I to r): James C. Dougdir., Ted Bates & Co.; Rolland W.
for adv., Colgate-Pa I molive-Peet
T. Laboda, radio-tv dir., C-P-P,
Herbert, NBC-TV v.p. for sales.

News Bulletin

distribution with every patient's breakfast tray.
The news is prepared each morning by CKWX
and is distributed within an hour of the time the
news is received. Station officials said when
patients cannot dial the station for newscasts,
they still will receive late CKWX news.

Foundation
LEONARD

Unit Named

H. GOLDENSON,

president

of American Broadcasting-Paramount
Theatres; Edward J. Noble, chairman of
the AB-PT Finance Committee, and Harrison K. McCann, board chairman of

BULOVA Watch Co. is first to buy time on
share-time ch. 10 in Rochester (WHEC-TV,
WVET-TV). L to r, Charles Davies, EverettMcKinney for WHEC-TV; Mildred Fulton, Blow
Agency, timebuyer; Edwin Pancoast, Boiling
Co. for WVET-TV, and Ervin Lyke, WVET-TV
pres. Ch. 10 target date is Nov. 1.

McCann-Erickson, are among those
named to the campaign committee for
1954 Greater New York Campaign of
the National Foundation for Infantile
Paralysis.

WJAG

History Course

WJAG Norfolk, Neb., has announced scheduling, from Sept. 23 through Dec. 16, of a series
of quarter-hour historical program, The Nebraska Story, designed for "in-school" listening
each Wednesday. The programs, requested by
the Nebraska Historical Society, supplement
classroom history instruction. Some 145 school
instructors and education officials have been
notified of the WJAG programs and some 50 of
them have replied that they are using the radio
programs as a supplement.

WPIN
LTOONA's most community-conscious
station . . .

DISCUSSING
gate Comedy
lass, radio-tv
Taylor, v. p.
Co.; George
and John K.

CKWX Vancouver daily sends a printed news
bulletin to the Vancouver General Hospital for

how, oper-

. . . and from community
service comes community
interest in your product.
Represented by Robert Meeker Associates
ABC
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money."
CKOM Awards Scholarships
CKOM Saskatoon is awarding two scholarships
to high school students with the highest marks
during the year. The scholarships will be used
to pay tuition fees at the U. of Saskatchewan
there.

NEWSREEL

'Operation Kids Day'
St. Petersburg, Fla., donated two hours

of air time to "Operation Kids Day" in a drive
sponsored by the local Kiwanis Club to assist
underprivileged children. More than $500 was
raised through sale of spot announcements and
newscasts to local businessmen and additional
funds were collected by telephone requests to
the station, accompanied by donations.

AGREEMENT for televising Notre Dame U.
football games on WT AO-TV Cambridge-Boston
by the Howard Johnson restaurant chain are
(I to r): Howard D. Johnson, chain's pres.-treas.;
John T. Burke, pres., Notre Dame U. Club of
Boston, and Frederic S. Bailey, WTAO-AM-TV
gen. mgr.
RONZONI Macaroni Co. Inc. will sponsor the
Ziv Tv show, / Led Three Lives, on alternating
weeks with U. S. Tobacco Co. on WNBT (TV)
New York. L to r, Jay Heiten, WNBT sis.
mgr.; Herbert Philbrick, upon whose activities
as an FBI undercover agent the show is based;
J. L. Benedict, Ronzoni adv. mgr., and Rino
Negri, acct. exec, Emil Mogul Co., agency
for Ronzoni.

INTERNATIONAL

CBC

GRANTS

DOMINION

TV

TO

TOTAL

FIVE;

NOW

20

Calgary, Edmonton, Kingston, Kitchener and Saskatoon get the
new facilities as the CBC expressed preference for those applications
which show local interests among the principals.
LOCAL INTERESTS were given preference in
granting of new tv stations in Canada by the
recommendations of the Board of Governors
of the Canadian Broadcasting Corp.
CANADA
at its meeting at Winnipeg Sept.
24. Announcement of five new tv
station license recommendations and four new
am stations were made at Ottawa on Sept. 28.
Calgary Television Ltd., consisting of CFAC,
CFCN and CKXL, all of Calgary, Alta., has
been licensed to operate on ch. 2 with 10.9
kw video and 5.45 kw audio.
CFRN Edmonton, Alta., was successful applicant for tv at Edmonton, on ch. 3 with 23.9
kw video and 14.3 kw audio. The CBC Board
ruled that CFRN be granted because two other
applicants had tv interests outside Edmonton
or were not primarily a local group. Multiple
ownership of tv stations was specifically mentioned in denial of Edmonton Television Ltd.,
owned by CJCA Edmonton, whose directors
also had interests in tv station at Calgary and
at Hamilton.
CKWS Kingston, Ont., was granted a tv on
ch. 1 1 with 90 kw video and 54 kw audio. Directors of CKWS were turned down on an application for a tv station at Kitchener, again because of the multiple ownership ruling. Central
Ontario Television Ltd., Kitchener, in which
CKCR Kitchener has a quarter interest, was
recommended for ch. 13 with 17.9 kw video
and 10.72 kw audio. Half-owners of this company is Famous Players Canadian Corp., which
has a share in CFCM-TV Quebec. This multiple ownership was ruled allowable as CFCMTV would operate primarily in French language.
CFQC Saskatoon, Sask., was recommended
for tv on ch. 8 with 35.9 kw video and 17.9 kw
audio. The Saskatoon Star-Phoenix (daily) application was denied on grounds of multiple
ownership with CKCK-TV Regina, and that of
CKOM Saskatoon was denied because that of
CFQC was more satisfactory.
CKLW-TV Windsor-Detroit application for
increase in power from 103 kw video to 250

$1.25

Million

Radio Engineer Wanted
TURKEY has contacted the State Dept. through
the International Telecommunication Union
that it wishes to acquire services of an engineer
specializing in broadcasting under
TURKEY the Point 4 technical assistance program. Duration of employment
would be four months. Salary was not given,
but the State Dept. pointed out that the Point
4 positions generally pay $300-$350 a month
for technicians and $900-$ 1,000 a month for
international experts. Contact: Helen G.
Kelley, Telecommunications Policy Staff, Dept.
of State, Washington 25, D. C.
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That's
ourftfce
customers
say
d "Ufa
'Uha.
JOB why
"TOWER is TOPS in TOWER
Construction." From coast-tocoast you will find installations
where
TOWER'S
service is
paying off"package"
... in
performance, in durability. We
can handle your job, too — from
the planning stage on through
complete maintenance service.
• TV and FM Antenna
7

• Ground Systems
• Coaxial Transmission
Lines
• Painting
Maintenance

A NEW
DUTY

and

HEAVY
600

FT. TV

TOWER
Guyed type . . . heavy legs and braces
. . . designed for 100 MPH wind and
one- half inch ice load . . . hot dipped galvanized or shop coat of primer undercoat
• . . supports
all types
television
antennas and coaxial
feedof line
or wave
guide . . . complete erection by experienced crews.
MICROWAVE

Winnipeg

Am-Tv Center Opens
NEW $1,250,000, three-story broadcasting center for Winnipeg was opened Sept. 25 by the
Canadian Broadcasting Corp. at 541 Portage
Ave. in what was formerly a gaCANAOA
rage and automobile showroom.
The building houses seven radio
studios for CBW Winnipeg, a two-story tv
studio, and will house a tv transmitter and
100 radio and 50 tv staff members. Alterations
on the building began last year.
Studios are located on the first and second
floors, with engineering, program clearance,
newsroom and announcer staff offices on the
second floor. Regional and executive offices
and program producers are on the third floor.
First floor contains the lobby and treasurer's
offices. The basement contains prop rooms,
lounges and storage rooms. The tv transmitter
will be installed later in the year in time for
planned operation early in 1954 (as CBWT
Winnipeg).
Broadcasting

kw video on ch. 9 was approved, subject to
FCC approval under terms of the CanadaU.S.A. Television Agreement, on grounds that
such added power would give station wider
Canadian coverage.
Deferred were applications of CHEX Peterborough, Ont., and CFCY Charlottetown,
P. E. I., for tv stations.
This brings to a total of 20 the number of tv
stations licensed in Canada, only three of which
are on the air at present, while another four are
expected to be on the air by the end of the year.
New am stations were recommended for E. F.
Job at Brampton, Ont., for 250 w on 1090 kc
daytime only; for Radio Alleghanys Inc., for
station at Montmagny, Que., 250 w on 1490 kc;
for F. Rufiange and C. Couture for a station
at Three Rivers, Que., 1 kw on 1350 kc; for
J. O. Masse for a station at Chicoutimi, 250 w
on 1450 kc; and an fm license to CKLC Kingston, 250 w on 88.9 mc, to act as studiotransmitter link as well as fm station.
CJAD Montreal was recommended for a
power increase from 5 kw to 10 kw on 800 kc.
VOWR St. John's, Newfoundland, was recommended for increase from 500 w on 600 kc to
1 kw on 800 kc. CKOM Saskatoon received
approval for increase from 250 w on 1340 kc,
to 5 kw on 1420 kc.
A number of share transfers were approved
and CKCV Quebec was recommended for a
1 kw emergency transmitter.

More

Advertisers

Buy

As Canadian Tv Grows
WITH ABOUT 60% saturation of tv receivers
in the Toronto area, more international advertisers are buying time on Canadian
CANADA tv stations. Latest addition is
RCA-Victor Ltd., Montreal,
through Spitzer & Mills, Toronto, which is
sponsoring the Dennis Day Show Sunday evening, starting Oct. 18, on CBLT (TV) Toronto,
CBOT (TV) Ottawa and CBFT (TV) Montreal. The show will be microwaved from
New York via Buffalo.
Imperial Tobacco Co., Montreal, through
Cockfield, Brown & Co., Montreal, in addition
to televising the major Canadian football
games on the CBC-TV network, Saturday afternoon, will relay top U. S. football games
by microwave on Sunday afternoon. Singer
Sewing Machine Co. of Canada, Toronto,
through Young & Rubicam Ltd., Toronto, is
importing Four Star Theatre via film Satur-

TOWER is a pioneer in
Microwave Towers and Microwave Reflectors.
that
only
experience
gives,
For the vital
"know-how"
write or phone TOWER
Constuction Company. We
invite you to check with our
satisfied customers.

TOWER
SIOUX

CITY,
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day, beginning Oct. 10, on CBLT Toronto.
Smith-Kline & French, Montreal, on CBCTV, will import six productions of The March
of Medicine on Saturday evenings this winter
and next spring.

Washington State Groups
Work for Educational Tv
Educational

WICC-TV

BRIDGEPORT

tv leaders expect

to produce programs for use
on commercial tv outlets until
CBA

Central

Unit

Meet

TRANSMITTER operations and color television will feature the two-day technical conference of the Central Canada Broadcasters Assn.
at the Royal Connaught Hotel,
CANADA
Hamilton, Ont., Oct. 7-8. Features:
a session on test equipment by
G. McCurdy of McCurdy Radio Industries Ltd.,
Toronto; discussion on broadcast lines and
microwaves by H. R. Sumner, Bell Telephone
of Canada, Toronto; color television by Murray Locke of Canadian General Electric Co.,
Toronto; and transmitter control by R. J. Norton, RCA Co. Ltd., Montreal. Engineers of
member stations will tour the Canadian Westinghouse plant at Hamilton.

Canada Summer Listening
THE GRADUAL DROP in summer listening
is shown in the second tri-annual report on
sets-in-use issued by Elliott-Haynes Ltd., Toronto, for May- August 1953, in
CANADA Vancouver, Winnipeg, Toronto and
Montreal. During the 12-hour day
of the report, sets-in-use in May totalled 26.2%,
in June 23.4, in July 18.9, and in August 18.7.

The
way

best
to

sell the
KANSAS

they
nels. get noncommercial

chan-

WITH the U. of Washington and other Seattle
educational institutions already on file with
FCC for noncommercial vhf ch. 9, civic leaders in Tacoma and Spokane are working toward development of educational television in
their communities, B«T learned last week.
First financing for noncommercial educational tv channels outside Seattle must come
from the Washington State Legislature, in
the thinking of the Washington State Citizens'
Committee for Educational Television, according to Mrs. Arthur Skelton of Seattle, chairman of the group and vice chairman of the
Washington Congress of Parents & Teachers.
The Legislature does not meet until January
1955, however, so leaders are moving to develop programs for existing commercial outlets.
The pattern to be followed, Mrs. Skelton
said, will be similar to the half-hour daily
Community Workshop on KING-TV Seattle.
Mrs. Edward L. Lehan, treasurer of the state
committee, is heading the Spokane effort, and
in Tacoma the group is working under H. M.
Myhrman.
A meeting of the state group Sept. 26 in
Seattle agreed on three principal objectives:
1 . Establishment by the state legislature of a
permanent educational tv commission.
2. Protection of the existing channel reservations, until it can be determined how many
will be needed to provide "adequate statewide
3. Urging of formation of groups
coverage."
communities to study the potentialities
cational video, and to develop and
educational programs on all available
outlets.

in local
of edupresent
existing

FARM
MARKET

KETC

(TV)

St. Louis

Hits $221,500

Funds

the

KANSAS
FARM
STATION
WIBW

CBS RADIO
in Topeka

Ben Ludy, Gen. Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.
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COURSES

PLANS for college courses for credit to be
offered by television through cooperation of
WICC-TV Bridgeport, commercial tv station,
and the U. of Bridgeport, have been announced
jointly by WICC-TV President Philip MerryHalsey.and U. of Bridgeport President James
man
Starting today (Monday) WICC-TV devotes
3-4 p. m., Monday-Friday, to college courses:
three afternoons to "Personal Adjustment in
Family Living," taught by Dr. Abraham E.
Knepler, associate professor of sociology; two
to "Living With Literature," given by Dr. Milton Millhauser, assistant professor of English.
University students will attend tv classes
either in the WICC-TV studio or at monitors
on the campus. The public may participate
at home and may earn five college credits by
completing the 17-week courses. If successful, the program will be extended and enlarged
next semester.

D. C. Educ.

Tv Fund

Push

FUND RAISERS from the Ford Foundation
are ready to organize a drive to secure funds
for a noncommercial educational tv station in
the District of Columbia, Dean Martin Mason
of George Washington U.'s Engineering School,
told representatives of citizens' groups meeting
last Wednesday in Washington to organize an
Educational Tv Advisory Council.
Dean Mason is chairman of the Greater
Washington
Tv Assn.'s
of
trustees.
He Educational
told the advisory
group board
that the
Ford Foundation will donate $150,000 for the
proposed tv station if another $300,000 is
raised. Louise Walker of Montgomery County
(Md.) public schools, was named temporary
chairman of the advisory group-.
GWETA estimates $700,000 will be needed
to build the station and operate it for a year
and said of 98 organizations who have been
asked to join the Advisory Council, 54 have
accepted. GWETA is applicant for uhf ch. 26.

Drive
Total

FUND

use

OFFERS

drive for KETC (TV) St. Louis, noncommercial educational vhf ch. 9 station, has
hit the $221,500 mark, according to Arthur H.
Compton, chairman, St. Louis Educational Television Commission. Mr. Compton said engineering studies now would be speeded up to
enable the commission to announce a prospective "on-the-air" date soon.
Sufficient funds are available now to build
and equip the station and to operate KETC for
more than a year, Mr. Compton said. The
fund total may go higher, it was indicated, because some outlying districts were slow in reporting area totals. Special gifts contributed
$153,000 of the total and $68,500 was collected
in a house-to-house drive.
The educational outlet also has capital assets
of $480,000 which will be used for building the
studio and for telecasting equipment. Schools
in the area have pledged $138,000 toward the
cost of the first year's operation.
Mr. Compton, who said the funds gathering
was a step in a drive for an "adequate threeyear operating budget," added that he hoped
campaign committees and teams will continue
to operate after the current money drive is
completed.

NBC-Columbia

U. Courses

NBC personnel who will teach 17 courses presented by Columbia U. in cooperation with
NBC during the 1953-54 academic year, starting last week, are as follows:
Robert E. Button, account executive, NBC-TV
network sales; James H. Cornell, manager, audience measure division of NBC's Research and
Planning department; Sydney H. Eiges, vice president in charge of press for NBC; James A.
Glenn, fects
manager,
services
and C.special
efdepartment,staging
NBC-TV;
William
Hodapp,
executive producer of American Inventory program; Warren Jacober, staff director, NBC-TV;
Patrick J. Kelly, head of NBC announcing staff;
Edward King, NBC production director; James
Nelson, NBC advertising manager for radio;
Ralph
Howard Peterson,
director
of NBC's
Camel
News Caravan;
Arch Robb,
manager
of program
services, NBC; Ferdinand A. Wankel, union relations coordinator in NBC's labor relations department, and William R. Weinstein, NBC morning news desk supervisor.

GET

TEXAS

MONEY!

Over Half Million Dollars a .<toy during
from our Eost Texas Oil Field Alone!
CZ>
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"Voice of Longview''~ttX*S
• Telecasting
Broadcasting

WTRI's Quaker
As Educational

City Bow
Fm Outlet

NEW EDUCATIONAL fm station, WTRI
(FM) Philadelphia, makes its bow today (Monday). Station is operated by Temple U. and
will program principally classical music and
educational shows. Via the National Assn. of
Educational Broadcasters, WTRI

will air pro-

grams from many of the nation's colleges, Professor John B. Roberts, Temple's director of
radio and tv and supervisor of the operation,
announced last week. Outstanding students in
communications at the university will handle
the facility. Studios were constructed by WFIL
Philadelphia engineers with aid of a grant from
the Philadelphia Inquirer (owner of WFIL).

SOME of the men who will engineer future educational tv stations inspect television
equipment at RCA's laboratories in Camden, N. J. L to r: Norman A. Lucas, WTLV (TV)
New Brunswick, N. J. (New Jersey State Dept. of Education); Jack Cheneweth, KETC (TV)
St. Louis (St. Louis Educational Tv Commission); John Stiehl, state of Wisconsin, Madison
(applicant for station); J. R. Brugger (seated), U. of Illinois, Urbana, III. (applicant); Dean
Moore, KETC (TV) St. Louis. Engineers and technicians from 10 future tv educational
outlets enrolled in RCA's 17th Technical Television Training Program held in Philadelphia
[B«T, Sept. 14].

S. D. Educational

Tv Group

GOV. Sigurd Anderson last week announced
creation of a South Dakota Educational Television Committee to study the possibilities of
educational tv in his state.

U. of Michigan

To Start on WPAG-TV
SERIES of live non-commercial tv shows to
give students on-the-air tv experience will be
inaugurated Oct. 5 on WPAG-TV Ann Arbor

Educational Television Assn., which proposes
to operate the station, said later that his group
was handicapped in its fund drive. He hopes to
get enough money to hire a director and prepare program samples, looking toward commencement of operation sometime next year.

Applications for the state's four FCC-allotted
noncommercial, educational channels have
been made by the U. of South Dakota (KUSD
Vermillion), Augustana College at Sioux Falls
and the public schools of Pierre and Brookings.
Committee members: Chairman Keith Nighbert, manager, KUSD Vermillion; Dr. Lawrence Stavig, Sioux Falls; Merton Reynolds,
Augustana College president; Harold S. Freeman, state superintendent of public instruction,
and A. M. Eberle, South Dakota State College.

Bulletin To: Monochrome
Who

Wish

To

by the U. of Michigan's television
speech department in co-operation
Baughn, station general manager.
by Prof. Garnet R. Garrison, the

DRIVE

to raise funds for an educational, noncommercial tv outlet in Chicago was renewed
fortnight ago, with $460,000 of the necessary
$800,000 already committed for the vhf ch. 11
operation.
The campaign received fresh impetus at
a luncheon of some 150 Chicago businessmen,
with Dr. W. R. G. Baker, vice president and
general manager of General Electric's Electronics Division, as key speaker. Efforts to
raise more funds were apparent throughout the
week, among various groups.
Dr. Baker told the group the country needs
educational television to interest more people
in higher education, and that the New York
educational tv system failed, largely because
"people were not told what they could get, but
about the need for seven stations." He noted
progress in educational video the past six
months, however, and reported that 80 communities are planning tv outlets.
Edward L. Ryerson, president of the Chicago
Telecasting
Broadcasting

office and
with Ted
Arranged
shows will

originate in the university's own three-camera
chain studio and will exploit such subjects as
news and sports, children's narrations and
dramas, interviews, original plays and music
recitals.

Television

Advance

Engineers

in the Field of

COLOR
Chicago Drive Renewed
For Educational Tv Outlet

Tv Series

TV

In preparation for color television, RCA now has several
excellent positions open in the design and development of:
COLOR

CAMERA

COLOR

• TRICOLOR

MULTIPLEXING

MONITORS

EQUIPMENT

We are looking for senior engineers with design and development experience in either the monochrome or color TV field.
This is an opportunity to build your future on the sound
foundation of RCA's experience in television . . . advance into
a stimulating field that is new and challenging.
At RCA you will enjoy unsurpassed laboratory facilities,
professional recognition and pleasant suburban or country
living in the greater Philadelphia area.
Interviews arranged in your city.
For additional information regarding
and benefits for you and your family
MR. ROBERT E. McQUISTON,
Specialized Employment Division, Dept.
ration of America, 30 Rockefeller Plaza,

RADIO

CORPORATION

career opportunities
. . . write today to :
Manager
B-401, Radio CorpoNew York 20, N. Y.

of AMERICA
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RCA Fellowship to Miller
THE RCA Fellowship at Columbia U., made
available to pre-doctoral graduate students who
have shown "marked ability and promise in
the general field of electronics," has been awarded to Robert C. Miller of New York for the
1953-54 season, it was announced last week.
The award carries a stipend of $2,700. Mr.
Miller will study further "The dimerization of
certain diatomic molecules, first noted by
Stefan Ochs, a former graduate student and
now at the RCA Labs in Princeton."

Radio-Tv Law Symposium
SYMPOSIUM on radio-tv, motion picture and
recording legal problems will be conducted by
the U. of California Law School, Berkeley,
Nov. 12-14.
1

R

adio

in New

Merch

Ouy

Haven

andising

more guaranteed in-store
food display than any
other New Haven station.
•

NEWSPICTURE

UNITED PRESS will begin its facsimile Newspicture service for television stations "within
a month," Hugh Baillie, UP president, announced last week.
Mr. Baillie said the new UP service will
bring ready-to-broadcast pictures directly to tv
stations from all of the more than 100 transmitting points on the nationwide UP Telephoto
network. The UP facsimile machines, Mr.
Baillie added, will operate completely unattended, and will be connected directly to the
Telephoto network to receive from all transmitting points without relay.
The new service, according to Mr. Baillie,
incorporates recently perfected processes which
he described as "exclusive to UP." He declared
that these processes will eliminate the delay
and loss of picture quality inherent in systems
which can transmit only from a single point.
The work of developing an automatic facsimile machine attuned to the Telephoto network,
Mr. Baillie continued, was assigned to Jerome
J. Callahan, UP's chief telephoto engineer, and
John H. Long, a facsimile expert of the Long
Laboratory. Working with a Hogan Faximile
recorder, Mr. Long, in conjunction with Mr.
Callahan, devised several units that permitted
the adaptation of the Hogan recorders to Telephoto operation.
Starting date for UP facsimile service probably will be mid-October, according to Mims
Thomason, vice president and general news
manager. He said the exact date depends on
how soon the first equipment will roll off the
assembly line. He noted that the first 15 machines already have been allocated, and he
expects additional installations as rapidly as
machines become available.
Mr. Thomason estimated that 60 or more
pictures in the standard seven-by-nine inch size
will be the average daily number of UP facsimiles. From 24 to 30 of the most important

Closed

Circuit
TNT

Color

Tv

Announces

- proven

THEATRE Network Television Inc., New
York, announced last week the availability for
closed-circuit business meetings and promotional uses of what it described as "the first
large-screen color television."
The announcement was made Wednesday by
Nathan L. Halpern, president of TNT, at a
color Tele-Session held by the Frank H. Lee
Co., Danbury, for its retailers at the Plaza
Hotel in New York.

run of station '• day and
night • 20 spots a week
• 1-13-26 week package
• $45 — $48 — $60 per
week.

Mr. Halpern said that the large-screen color
equipment is based on the field sequential
system developed by CBS Labs. He pointed out
that since closed-circuit tv is a private system,
the compatibility issue with regard to blackand-white sets does not arise as in home television. He referred to a recent CBS statement

— three steps cover * —
New Haven's ultra-rich
market on

supporting the advantages of the field sequential system for industrial television.

live wire local plus NBC
affiliation
audience.
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Mid-October is starting date planned for the new service for television stations, according to Hugh Baillie, UP president.

Available,

•••••

Programs

r

FAX

Majors

U. OF SOUTH DAKOTA says the number of students majoring in radio there
has tripled in the last two years. According to Director Keith Nighbert one of the
main factors contributing to the increase,
in addition to expanded facilities and tv
work, are the scholarships offered to
radio majors by the South Dakota Broadcasters Assn. Of 46 radio majors at the
university this year, 21 are freshmen, Mr.
Nighbert notes.
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of these same pictures, he said, will be duplicated during the day in three-by-four inch
sizes. The different dimensions are designed to
fit the differing broadcasting techniques of
stations.
Other services provided by UP to television
stations are motion picture news through UP
Movietone, spot news photographs by Telephoto and on prints, slides and strip film, the
UP tv news wire, the weather forecast and
baseball scoreboard shows.
Towers

of London

Shows

Scheduled by NBC# ABC
TWO RADIO network shows, owned and
packaged by Towers of London, are starting on
NBC Radio and ABC radio in October, Harry
Allan
week. Towers, head of the firm, announced last
The half-hour Theatre Royale stars Sir
Laurence Olivier, and each week introduces
new stars such as Orson Welles and Michael
Redgrave in a format similiar to the Robert
Montgomery Presents on NBC-TV. It was to be
launched on NBC Radio yesterday (Sunday).
Horatio Hornblower, with Michael Redgrave,
returns for the second year to ABC radio.
Both programs are prepared and transcribed
in London, headquarters of Towers of London.

Study Ascap Fee Plans
INDIVIDUAL program fee schedule, governing use of music licensed by American Society
of Composers, Authors & Publishers on tv stations, probably will be discussed at semi-annual
Ascap meeting of West Coast members at
Beverly-Wilshire (Beverly Hills) Hotel Wednesday, the group's Coast executives said.
Under present blanket fee system stations
may pay percentage of revenue for unlimited
use of Ascap-licensed music. The alternative,
individual program fee plan would have stations
pay higher rate only for specific programs using
Ascap music.

New Pay-See Tv System
NEW subscription tv system was announced last
week by Boxofnce Television, 255 W. 84th St.,
New York. It will be distributed by Wells
Television Inc., 52 Vanderbilt Ave., New York,
distributor of leased hotel antenna systems and
tv receivers. Pictures are scrambled at the
station transmitter or at the input to the master
antenna system and are unscrambled at the
tv set by a special decoding key or by insertsaid. ing the correct fee in a coin box, the company

The new large-screen color television facilities, according to Mr. Halpern, will be available for use in single markets or in networks
of selected cities. He said it will make possible
the participation in business meetings by audiences as high as 500 in each city.
Broadcasting

Telecasting

Live Programs

By Community Tv Firm
PLANS for daily live closed-circuit programs
for the more than 2,000 subscribers of Television Cable Co., Oil City, Pa., are underway after
the first studio pickup by the community tv system Sept. 15-16.
Regular local programming, with time to be
sold, is expected within 30 days, according to
B. A. Drelich, president and manager. The
plan is to operate local studio and remotes two
to three hours a day, using one of the three
channels now fed to Oil City subscribers. Television Cable Co. picks up WDTV (TV) Pittsburgh, WJAC-TV Johnstown, and WFBG-TV
Altoona, Pa.
The local originations will mark a departure
in community television operations, which heretofore have picked up and relayed existing tv
signals from metropolitan stations. Only other
plans to originate local programming were revealed last June by Community Tv Systems
Inc., Florence, S. C; Service Electric Co., Mahoney City, Pa.; Trans Video Corp., Pottsville,
Pa.; Potomac Valley Television Co., Cumberland, Md.
Meanwhile, the FCC received no response
last week from J. E. Belknap & Assoc., which
had asked FCC permission to establish an intercity microwave relay link to feed St. Louis and
Memphis tv signals to community tv systems
in Kennett, Mo., and Osceola, Ark. The FCC
had raised a number of questions, and specified
Sept. 24 as the deadline, following a 60-day
extension at the request of the Belknap principals.
Also reported last week was the beginning
of construction by the Blue Mountains Television Cable Co. of a community tv system costing up to $150,000 for Walla Walla, Wash., 120
miles from Spokane. Blue Mountains company
is backed by J. H. Whitney Co., New York
private investment firm.

Copyright

More

Planned

Suit

BMI

Backs

Concert

In Free

BROADCAST Music Ltd. of Canada and
BMI are co-sponsors of the first major
concert of contemporary Canadian music
in the U. S.„ to take place Oct. 16 at
New York's Carnegie Hall, with Leopold
Stokowski the conductor. Canadian
Broadcasting Corp., Canadian Assn. of
Broadcasters, and Canada Foundation
are cooperating in the concert, which is
the first of a planned annual series.

Social

Security

Paper

Series

Media

Tv

$50 Million
Films

Noted

AN estimated $50 million is invested in educational and public relations film made available to
television stations, according to Judy Dupuy,
editor of the Broadcast Information Bureau's
Directory of "Free" Tv Film.
Underwriters of these films, Miss Dupuy
said, include large industrial firms such as U. S.
Steel and opinion-influencing groups such as
the National Assn. of Mfgs. She said print
costs for these films run in excess of $5 million.
The Directory of "Free" Tv Film is one of
the seven tv film directories published regularly by the Broadcast Information Bureau,
New York.

SERIES of 14 dramatized recordings is being
offered by Social Security Administration district offices to radio stations for public service programs to emphasize points SSA describes
as worth knowing about social security. Each
of the And for Tomorrow series is 14Vi minutes. Scripts are by Don Spatz, and John McKercher is producer-director.

Catholic

Than

Column

THE Catholic weekly newspaper, Our Sunday
Visitor, Huntington, Ind., is beginning a column by Dale Francis which it describes as "A
Guide for Family Entertainment" and "Radio
. . . Movies . . . Television. . . ." Mr. Francis,
according to F. A. Fink, managing editor,
currently is making a broadcast on WBT Charlotte, N. C. The newspaper claims a circulation
of 800,000.

PROGRAM

SERVICES

SHORTS
Filmusic Co., N. Y., music-on-film library tv
producers, locates West Coast quarters at Filmservice Laboratories, 6327 Santa Monica Blvd.,
Hollywood, with Roberta Adye as West Coast
representative.
Wilcox-Gay Corp., N. Y. (magnetic tape recorders), announces two additional one-story
buildings have been constructed adjacent to its
plants in Charlotte, Mich., adding 25,000
square feet to present Charlotte facilities.
TV-Unlimited Inc. (package producer of radio
and tv programs) moves to larger quarters at
17 East 45th St., N. Y. 17. New telephone
number is Oxford 7-0725.

Filed

By A-Men Productions
COPYRIGHT infringement suit for $125,000
has been filed in Los Angeles Federal Court
against Lewis Food Co. (Dr. Ross dog and cat
food); ABC; Helen Law Moser, executrix of
the William J. Moser estate which controls
Space Patrol, and program writer Richard Morgan. Plaintiff, A-Men Productions Inc., Hollywood, charges that a group of episodes telecast
on KECA-TV that city last March closely resembled portion of the feature film, The Magnetic Monster, which was theatrically released
at the beginning of the year. Space Patrol then
was sponsored locally by Lewis Food on a fivetimes-weekly, quarter-hour basis.
Plaintiff, also charging unfair competition,
seeks to enjoin further showing of the video
program insofar as it infringes upon the feature
film and requests a financial accounting of the
episode in question.

the finest
remote control
system available . . .
positive control
20 metering circuits
40 control circuits
SCHAFER

REMOTE

CONTROL

SYSTEM

satisfied customers coast to coast
one year guarantee
two weeks delivery
complete — ready to install $1645

Ascap

Lists Repertory

APPROXIMATELY 837 works by 180 composers, most of them living, will be listed in
"American Symphonic Works in the Ascap
Repertory," now being compiled, Stanley
Adams, Ascap president, has announced. Only
500 copies of the catalog will be issued, with
distribution limited to selected symphony
orchestras, music schools and libraries.
Broadcasting
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•AWARDS
PERSONNEL
WOR
AM

RELATIONS

STRIKE

—

ENDS,

EMPLOYES

BACK

SIX-WEEK-OLD strike against WOR-AM-TV
New York by 163 engineers and technicians
ended last week when General Teleradio Inc.,
owner of the station, and Local 1212, International Brotherhood of Electrical Workers (AFL)
agreed on a new 21 -month contract.
Some 96 employes of the radio station returned to work Monday morning, but the full
complement of WOR-TV engineers and technicians will not be on the job until regular programming isresumed over the tv station from
a new transmitter and antenna site atop the
Empire State Bldg.
One sideline effect of the settlement was a
decision by WOR-TV to return to the air temporarily to carry coverage of the World Series,
starting last Wednesday. A small group of
WOR-TV employes was pressed into service for
this emergency coverage, which was carried as
a public service, but it was stressed by the station that there is no intention to resume regular
programming until the move to the Empire State
Bldg. is accomplished.
Announcement of settlement of the strike,
which began Aug. 18, came from Thomas F.
O'Neil, president of General Teleradio, and
Charles Calame, business manager of the union.
The brief statement said that "all differences"
had been "resolved to mutual satisfaction," but
no details were given.
The dispute did not center around wages but
around a work assignment clause for engineers
and technicians, which the union asserted could
lead to a reduction in force.
WOR continued to operate during the strike
by using supervisory personnel but WOR-TV
closed Sept. 13. At that time Mr. O'Neil indicated the television station would be back on
the air about a month after the strike ended.

TWA
Votes on Anti-Red Oath
MAIL VOTE on a constitutional amendment
requiring an anti-communist oath for the executive board of Television Writers of America is
underway among TWA membership, with
votes to be counted at an Oct. 8 membership
meeting in Hollywood, TWA recently rejected
a proposal that its entire membership take anticommunist oaths and the present referendum
measure was substituted.

AT THE final broadcast of Romance of Engineering, summer series heard on WEEI Boston,
Arthur C. King (second from I), station production manager, received a citation from
Massachusetts Society of Professional Engineers. At the ceremony were (I to r) Harvey J.
Struthers, WEEI general manager; Mr. King; Wm. F. Ryan and Bert F. Whitehurst, who
collaborated on the scripts, and Clarence R. Westaway, president of MSPE.
Sylvania Tv Awards Dinner
Set Dec. 1 in New York
SYLVANIA Television Awards for outstanding programs in the visual broadcast medium
will be presented for the third consecutive year,
Don G. Mitchell, board chairman for Sylvania
Electric Products Inc., announced Wednesday.
Awards will be made to tv programs on the
air from Nov. 1, 1952 to Oct. 31, 1953. Presentations will be made at the Awards Dinner
at Hotel Pierre in New York Dec. 1. Networks,
stations, sponsors and their advertising agencies will receive duplicate awards or certifications for their participation in the shows.
Deems Taylor, chairman of the committee
of judges in 1951 and 1952, will serve in the
same capacity again this year. Other judges
on the committee are:
Charles Brackett, president of the Academy of
Motion Picture Arts and Sciences; G. D. Crain
Jr., publisher of Advertising Age; Frank Leahy,
head football coach at U. of Notre Dame; Judge
Samuel S. Liebowitz of New York; Raymond
Loewy. industrial designer; Herschel D. Newsom,
master of the National Grange; Mrs. Oscar A.
Ahlgren, president of the General Federation of
Women's
Clubs;
Joseph P. Assn.
Anderson,
executive
secretary of
the American
of Social
Workers; Dean Kenneth Bartlett, director of the radio
and television center of Syracuse U.; Dorothy
Draper, decorator, designer and stylist; James A.
Farley; Ford Frick, commissioner of baseball;
Mrs. John E. Hayes, past president of the National Congress of Parents and Teachers; Dr.
Robert L. Johnson, president of Temple U., and
Oscar Serlin, theatrical producer.
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Complete, one piece remote equipment package. Includes Salt Shaker design Dynamic microphone, Gates SA1 34
amplifier and plug in adjustable goose
neck. No microphone cords to break or
desk stand to worry about. Attach telephone line and broadcast. Ideal for sports,
news or most broadcasts with single artist.
Price $135.00. For immediate delivery.
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Direct Mail Radio-Tv Awards
NBC Western Network and KIR Seattle were
announced as winners of the Direct Mail Adv.
Assn. awards for outstanding direct mail campaigns for radio and tv network and stations,
respectively, Wednesday in Detroit, at the
opening session of the DM A A 36th Annual
Conference, held at the Hotel Statler there,
Wednesday through Friday. Helen Murray
Hall, NBC western manager of advertising and
promotion, and I. A. Morton, KIR vice president and general manager, were named as the
individuals responsible for the winning campaigns.
NBC-TV

Names

Winners

Of Trade-Ad' Contest
PATRICIA MINKNER, a secretary with Dan
B. Miner Co., Los Angeles agency, was firstprize
of NBC-TV's
it was winner
announced
last week "Trade-Ad"
by Jacob A. contest,
Evans,
NBC director of advertising and promotion.
Mr. Evans said more than 6,000 entries were
received for the contest, held in conjunction
with a series of trade advertisements covering
major NBC-claimed points of tv network leadership. Mrs. Minkner, who was credited with
listing correctly nine basic points of "leadership
of NBC-TV network," will receive $1,000 in
RCA products.
Four runners-up, each of whom listed eight
points
leadership,"
will are:
receive
21inch RCAof "NBC-TV
Victor television
sets. They
George
E. Morgan of the advertising department of
Swift & Co., Chicago; Mrs. Florence C. Dragon,
secretary to J. M. Cleary, vice president of
Roche, Williams & Cleary, Chicago; Stewart Henderson Britt, executive vice president, Needham,
Louis & Brorby, Chicago; and John L. McQuigg,
executive vice president, Lennen & Newell, Detroit.
Mack

Gets

Award

TED MACK, host of NBC-TV's Original Amateur Hour, was presented on Sept. 26 with the
first annual Robert L. Van Memorial Award,
which will be made each year to an "outstanding show-business personality in recognition of
his activity in behalf of Americanism and
humanitarianism." The award is made by the
Negro newspaper, Pittsburgh Courier, in the
name of its founder.
Broadcasting

•

Telecasting

FOR

THE

RECORD

New
Grantees'
ncement
Target Dates
This list includes all stations not Comme
yet on the air commercially.
Stations on the air are
listed in
TELESTATUS, FACTS & FIGURES section
Information in following order: location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WNISL-TV (23), 12/26/53-2/1/54.
ARIZONA
Phoenix, KOOL-TV
(share time with
Phoenix, KOY-TV
(share time with
Yuma, KIVA (TV)

(10), 5/27/53-10/11/53, Hollingbery.
KOY-TV).
(10), 5/27/53-10/11/53,
Blair TV
KOOL-TV).
(11), 3/25/53-10/4/53, Grant.
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-2/1/54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-11/15/53, AveryCALIFORNIA
Francisco,
KOED (TV) (*9), 7/24/53Berkeley-San
10/1/53.
Corona, KOWL Bcstg. Co. (52), 9/16/53— Unknown.
Eureka, K I EM-TV (3) 2/1 1/53-10/1 8/53— ABC, CBS, DuM,
NBC, Blair-TV.
Fresno, John Poole (53), 8/12/53— Unknown.
Loi Angelas, KPIK (TV) (22), 12/10/52-Late '53.
Merced, Merced Tv Corp. (34), 9/16/53-Unknown.
Sacramento, KBIC (TV) (46), 6/26/53-Fall '53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), 11/6/52-Fall '53, HollingSan Bernardino, Orange Belt Telecasters (30), Initial
decision 9/18/53.
SanST AFrancisco
KBAY-TV (20), 3/11/53-Nov. '53 (granted
Sept. 15).
SanGillvra.
Francisco, KSAN-TV (32), 4/29/53-Jan. 54, McSan Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU (TV) (36), l/8/53-Fall '53, Hollingbery.
Tulare-Fresno, KCOK-TV
(27), 4/2/53-1 0/1 0/53 — DuM,
Forjoe (N. Y.), Cal-Central Network.
Yuba City, KAGR-TV (52), 3/1 1/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/11/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KLZ-TV (7), 6/29/53-1 1/1/53-CBS, Kati.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1/29/53-Unknown.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
Hartford, WEDH (TV) (*24), 1/29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dec. '53-Headley-Reed TV.
Norwich, WCTN (TV) (*63), 1/29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/1 1/53— Unknown.
Wilmington, Delaware Bcstg. Co. (83), Initial decision
9/15/53.

"RUSH" label was put on this eight-bay antenna for WSJS-TV Winston-Salem, N. C,
by GE officials at Electronics Park in Syracuse. The radiator was to be on duty at the
station in time for last Wednesday's start of
the World Series. Testing the assembled
antenna are: (I to r) Frank P. Barnes, GE
broadcast sales manager; Lloyd O. Krause,
head antenna engineer; William J. Morlock,
general manager of the commercial equipment department, and Irving Ratnour, commercial service.
Information in following order: Location, call letters,
channel, dots granted, starting target date, network
and representative.
Pensacola,
lingbery, WEAR-TV (3), 6/3/53-11/15/53, CBS, HolPensacola, WPFA-TV (15), 11/13/52-10/15/53, Young.
Tampa,
NBC, WFLA-TV
Blair TV. (8), Initial Decision 7/13/53-Early '54,
GEORGIA
Augusta, WJBF-TV (6), 9/16/53-11/15/53, ABC, NBC,
Hollingbery (began testing Sept. 21).
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, Headley-

GEORGE A. MAYORAL, executive vice
president of WJMR-TV New Orleans, checks
adjustments of the station's new uhf ch. 61
transmitter at GE's Electronics Park in
Syracuse, N. Y., prior to its shipment to
New Orleans. WJMR-TV hopes to begin
telecasting this month.

Columbus,
Columbus,
Savannah,
Valdosta,
tional

FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-Nov. '53, DuM.
Fort Myers, WINK (TV) (11), 3/11/53-Dec. '53— Weed TV.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV (30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31/52-Unknown.
Panama
City, WJDM (TV) (7), 3/11/53-10/25/53, ABC,
Hollingbery.

ALLEN

Columbus
WRBL-TV
WTOC-TV
WGOV-TV

Bcstg. Co. (4), 8/26/53 — Unknown.
(4), 8/27/53- Nov. '53.
(11), 6/26/53-3/1/54, CBS, Katz.
(37), 2/26/53-Nov. '53, Stars NaIDAHO

Boise-Meridian, KBOI (TV) (2), 5/14/53-11/27/53.
Boise, KTVI (TV) (9), 1/15/53-Oct. '53, ABC, Hollingbery.
Idaho Falls, KID-TV (3), 2/26/53-Unknown, CBS.
lingbery.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC HolMeridian-Boise, KBOI (TV) (2), 5/14/53-12/1/53.
Pocatello, KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
Pocatello,
lingbery. KWIK-TV (10), 3/26/53-10/15/53, ABC, Holbery.
Twin Falls, KLIX-TV (11), 3/19/53-4/1/54, ABC, HollingILLINOIS
Bloomington,
McGillvra.

WBLN

(TV)

(15,) 3/4/53-11/1/53, ABC,

KANDER

cMecjotLator
FDR

THE
□ F

FIRST contract for WKNA-TV

RADIO

AND

SALE

AND
TELEVISION
STATIDNS

Charleston,

W. Va., the city's first television station, is
signed by Chris Smallridge (I), president of
the Holsum Bakery there, with George Gray,
station manager. WKNA-TV is operating
with 22.5 kw on uhf ch. 49.
Broadcasting

PURCHASE

Telecasting

Barr

Building
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• Washington

Building
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York
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

INDIANA

Frederick, WFMD-TV (62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston, WBOS-TV (50), 3/26/53— Unknown.
Boston, WGBH-TV (*2), 7/16/53-10/1/54.
Boston, J. D. Wrather Jr. (44), 8/12/53— Unknown.
Brockton, Trans-American Enterprises Inc. (62), 7/30/53—
Unknown.
Fall River, WSEE-TV (46), 9/14/52— Oct. '53.
Lawrence, WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North Adams, WMGT
(TV) (74), 2/18/53-10/15/53Walker.

Elkhart, WSJV (TV) (52), 6/3/53— Unknown.
Evansville, WFIE (TV) (62), 6/10/53— Mid-Oct. '53,
Taylor.
Fort Wayne, WKJG-TV (33), 5/22/53-11/1/53, NBC.
Raymer.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Oct. '33.
Marion, WMRI-TV (29), 3/11/53-Unknown.
Princeton, WRAY-TV (52), 3/11/53-10/15/33.
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.

BOXES of transmitting equipment for
WROL-TV Knoxville are given once over
by Fred Andrews, vice president in charge
of engineering for the Tennessee station.
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Champaign,
WCIA (TV) (3), 2/26/53-11/1/53, Hollingbery.
Champaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
Danville, WDAN-TV (24), 12/10/52— Unknown, EverejtMcKinney.
Evanston,
Unknown. Northwestern Tv Bcstg. Corp. (32), 8/12/53—
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, Joliet Tv Inc. (48), 8/21/53-Unknown.

SwASHINGTON
H
D.C

'MODERN, light and airy" describes the new building for KDRO-TV Sedalia, Mo., due
to begin operating early next year. A glass block, 20 ft. high, is located at entrance
of 93x37-ft. structure, adjacent to present KDRO studio (r). Construction for new tv
building began fortnight ago.
bery.
IOWA
Cedar Rapids, KCRI (TV) (9), 8/12/53-10/15/53, H-R TV.
Cedar Rapids, Hawkeye Tv Co. (20), 7/30/53-10/15/53.
Davenport, KDIO (TV) (36), 3/1 1/53-Unknown.
Des Moines, Central Bcstg. Co. (13), 9/2/53— Unknown.
Desbery.
Moines, KGTV (TV) (17), 3/26/53-10/21/53, HollingFort Dodge, KQTV (TV) (21), 1/29/53-10/15/53, Pearson.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/1/53, Headley-Reed.
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA 9/23/53).
KENTUCKY

Worcester, WAAB-TV (20), 8/12/53— Unknown, HollingWorcester, WWOR-TV (14), 6/18/53-10/31/53, Raymer.
MICHIGAN
Bay City, North Eastern Michigan Corp. (5), 9/2/53 —
Fall Creek,
'53. WBCK-TV (58), 11/20/52-11/1/53, HeadleyBattle
Reed.
Benton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/1/54.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/1 1/52-Unknown.
Flint, WFDF-TV (12), Initial Decision 5/11-53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw,
Decision Booth
9/29/53.Radio & Tv Stations Inc. (51), Initial
r...: "^^fiWRB

Ashland, WPTV (TV) (59), 8/14/52-Summer '53.
Louisville, WKLO-TV (21), 1 1/26/53-Oct. '53, ABC, DuM,
Taylor.
Louisville, WIOU-TV (41), 1/15/53-Unknown.
Paducah, Paducah Tv Corp. (43), 9/16/53 — Unknown.
Richmond, WBGT (TV) (60), 4/29/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, Evangeline Bcstg. Co. (10), 9/16/53-3/15/54
(share time with Camellia Bcstg. Co.).
Lafayette, Camellia Bcstg. Co. (10), 9/16/53 — Unknown
(share time with Evangeline Bcstg. Co.).
Lake Charles, KTAG (TV) (25), 12/18/52-10/15/53, CBS,
ABC, DuM, Adam Young.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter DuM,
'53,
Headquarters for tourists and
business people. Pall Mall Room
renowned for fine cuisine.
SPECIAL COURTESIES
TO HONEYMOONERS.
Consult Your Travel Agent
Write to C. C. SCHIFFELER,
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New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New
Orleans, WJMR-TV (61), 2/18/53-11/1/53,
Boiling.
New Orleans, WTLO (TV) (20), 2/26/53-Unknown.
Shreveport, Interim Tv Corp. (12), 9/19/53 — Unknown.
MAINE
Lewiston, W LAM-TV
(17), 7/8/53— Nov., Dec. '53,
Everett-McKinney (N. Y.), Kettell-Carter (Boston).
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/1/53, NBC, Weed
TV.
MARYLAND
Baltimore, WITH-TV (60), 12/18/52-1/1/54-Forjoe.

COUNTY chairman and city manager double up for ground breaking for WEAU-AMFM-TV Eau Claire, Wis. Participants are
(I to r): Henry Graff, Eau Claire County
chairman; Harry Hyett, general manager of
stations; T. O. Jorenson, chief engineer;
George Anderson, FCC field engineer, and
Dan Rowlands, Eau Claire city manager.
WEAU-TV, western Wisconsin's first tv
station, plans a mid-November opening.
Telecasting
Broadcasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MINNESOTA
St.beau.
Cloud, WJON-TV (7), 1/23/53-Late Oct. '53. RamSt. Paul, WCOW-TV (17), 3/11/53-11/15/53.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulf port, WGCM-TV (56), 2/11/53-Unknown.
Jackson, WSll-TV (12), 7/22/53-Jcm. '54-ABC, Weed TV.
Jackson,
WJDX (TV) (3), 8/27/53— Early '54, NBC,
Hollingbery.
Meridian, WCOC-TV (30), 12/23/53-Oct. '53.
MISSOURI
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-11/1/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-10/20/53.
St. Louis, KETC (TV) (*9), 5/7/53-Unknown.
St.Television.
Louis, KSTM-TV (36), 1/15/53-10/15/53, ABC, H-R
St. Louis, WIL-TV (42), 2/12/53-Late '53.
Sedalla, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KOOK-TV (2) 2/5/53-10/8/53, Hollingbery.
8illings, KRHT (TV) (8), 1/15/53-Early Fall '53.
Great
TV. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
Great
bery. Falls, KMON-TV (3), 4/9/52— Unknown, HollingMissoula, KGVO-TV (13), 3/11/53-7/1/54, Glll-Perna.
NEBRASKA
Kearney, KHOL-TV (13), 7/22/53— Unknown.
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Monchester, WMUR-TV (9), 8/26/53-Unknown.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-Dec. '53.
Atlantic City, WOCN (TV) (32), l/»/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/33-Unknown.
New Brunswick, WTIV (TV) (M9), 12/4/32-Unknown.
Trenton, WTTM (TV) (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WROW-TV (41), 4/16/53-10/15/53, ABC, DuM,
Boiling (test patterns due Oct. 8).
Albany, WTVZ (TV) (»17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/1 4/52-Unknown.
Buffalo, WTVF-TV (»23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-11/15/53.
Ithaca, WIET (TV) (M4), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston,
(66) , 1 /23/53-Unknown, NBC,
Meeker. WKNY-TV
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52— Jan. '54.
Rochester, WHEC-TV (10), 3/11/53-11/1/53, ABC, CBS,
Everett-McKinney (share time with WVET-TV).
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WVET-TV (10), 3/11/53-11/1/53, ABC, CBS,

OPENING DAY celebration Sept. 19 for
KTVH (TV) Hutchinson, Kan., brought
these three together: (I to r) Frank Headley, president, H-R Television Inc., station
representative; KTVH President W. D. P.
Carey, and Dwight Reed, H-R vice president.
Broadcasting
Telecasting
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DEDICATION of building and facilities for
KCSJ-TV Pueblo, Colo., is accomplished as
Alan Courtney, NBC Western Division representative, puts the finishing touches to
the cornerstone. Overseeing the operation is
Doug Kahle, station manager. KCSJ-TV programs on vhf ch. 5, and expects to be interconnected with NBC-TV by May 1954. Paul
Gale, Western Division traffic manager, accompanied Mr. Courtney to Pueblo for the
dedication ceremonies.
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
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Boiling (share time with WHEC-TV).
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (»43), 9/18/52-Unknown.
Utica,
(TV) (19), 7/1/53— Unknown.
TV. WFRB WWNY
Watertown,
(48), 12/23/52-Winter '53, Weed

K C

790

KVOS

TIME

NORTH CAROLINA
Chapel Hill,
WUNC-TV
9/30/53-Sept. ABC,
'54. Boiling.
Charlotte,
WAYS-TV
(36), (*4)
2/26/53-11/15/53,
Durham,
WCIG-TV
(46),
2/26/53-1
1/1/53—
DuM, NBC,
H-R Television.
Greensboro, WCOG-TV (57), 11/20/52-10/30/53, ABC, BolGreenville, WNCT (TV) (9), 3/11/53-11/15/53, CBS, DuM,
Pearson.
Hendersonville, WHKP-TV (27), 3/11/53— Early '54, Headley-Reed TV.
Mount Airy, WPAQ-TV (55), 3/11/53— Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53— Oct. '53, Blair TV.
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed TV.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Unknown.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Columbus, WOSU-TV («34), 4/22/53-Unknown.
Dayton,
WIFE (TV)
(22), 1 1/26/52-Fall '53, HeadleyReed (began
tests 9/27/53).
Lima, WIMA-TV (35), 12/4/52-tate '53, Weed TV.
Massillon, WMAC-TV (23), 9/4/52-10/15/53, Petry.
Portsmouth, Woodruff Inc. (30), Initial Decision 6/8/53.
Steubenville,
WSTV-TV
(9), 8/12/53-12/1/53, CBS (granted STA Sept.
16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KLPR-TV (19), 2/11/53-10/15/53, DuM,
Oklahoma City, KTVQ (TV) (25), 2/11/53-10/11/53,
ABC, CBS, H-R Television.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53— Oct.-Nov. '53, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene, Eugene TV Inc. (13), 5/14/53 — Oct. '53, HollingPortland, KOIN-TV (6), 7/16/53-10/15/53, CBS, AveryKnodel (began tests 9/29/53).
Portland (Ore.)-Vancouver (Wash.), K VAN-TV (21), Initial
Decision 6/18/53.
Salem,
(24), Inc.
1/29/53-Oct.
'53.— Unknown.
Salem, KPIC
Oregon(TV)Radio
(3), 9/30/53
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*
with SOUNDCRAFT
PROFESSIONAL RECORDING TAPE
its -

=

Perfect reproduction — that's the reason
you'll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
—every low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high frequency response, better head contact
and longer head life.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Springfield-Eugene, KTVF (TV) (20), 2/1 1/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes TV Co. (35), Initial Decision 9/8/53.
Harrisburg, WCMB-TV
(27), 7/24/53-12/15/53— Cooke.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA (TV) (21), 5/7/53-Late '53, Taylor.
Lebanon,
'53.
Lewistown,WLBR-TV
WMRF-TV (15),(38),6/26/53—
4/2/53 — Nov.
Unknown.
Philadelphia, WIP-TV (29), 1 1/26/52-Unknown.
Pittsburgh, WQED (TV) (*13), 5/14/53-1/1/54.
Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Headley-Reed.
Scranton, WARM-TV (16), 2/26/53-Fall '53, Holltngbery.
Williamsport, WRAK-TV (36), 1 1/1 3/52-Unknown.

Sherman, KSHM (TV) (46), 3/4/53-Late Summer '53.
Sweetwater,
K PAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
bery.
Temple, KCEN-TV (6), 1/29/53-11/1/53, NBC, HollingVictoria, KNAL (TV) (19), 3/26/53-Unknown, Best.
Waco, KANG-TV (34), 11/13/52-10/15/53, ABC, Pearson.
Weslaco, KRGV-TV (5), 7/16/53-Oct. '53, NBC, Taylor.
UTAH
Hollingbery.
Salt Lake City, KUTV (TV) (2), 3/26/53-Spring '54, ABC,
VIRGINIA
Walker.
Charlottesville,
WCHV-TV
(64), 1/29/53-Winter '53,
Danville, WBTM-TV (24), 12/18/52-Dec. '53, Hollingbery.

If you want quality second to none, be
sure to ask for Soundcraft Professional
Tape . . . the one and only Micro-Polished
tape!
REEVES
SOUNDCRAFT
CORP.
Dept. N-102
10 East 52nd Street
New York 22, N. Y.<
•PAT. APPLIED FOR

WHEN

IT COMES

TELEVISION
ALWAYS

TO

ADVERTISING,

REMEMBER

. . .

MAYOR and broadcaster break ground for KFBB-TV Great Falls, Mont., which hopes
to have test patterns on air some time in November. On shovel are Great Falls Mayor
James Austin (1) and KFBB-TV President - General Manager J. P. Wilkins. Onlookers
are (I to r): James McQuaid, Mitchell & Sons, contractor; Don Morrison, Rainbow Electric
Co.; Joe Klemens, A. T. 1
Klemens & Son; William Hess, Mclver, Hess & Haugsjaa, architects; R. W. Eklund,
t. Great Falls Chamber of Commerce president; Wilbur Myhre, KFBB
chief engineer; C. E. Mitchell, contractor, and LeRoy Stahl, KFBB director of television.
York,
WNOW-TV
lingbery.

(49), 7/11/52-10/12/53,

DuM, Hol-

RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-10/15/53, Blair TV.
(granted STA 9/23/53).
SOUTH CAROLINA
Anderson, Wilton E. Hall (40), 9/30/53-Unknown.
Camden, WACA-TV (15), 6/3/53— Jan. '54.
Columbia,
Peters. WIS-TV (10), 2/12/53— Oct. '53, NBC, Free &
Greenville, Carolina Tv Inc. (4), 7/30/53 — Unknown.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.
TENNESSEE
Chattanooga,
WOUC (TV) (49), 8/21/52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21 /52-Unknown.
Johnson City, WJHL-TV (11), 1/29/53-10/1 l/53,Pearson.
Knoxville, WTSK (TV) (26), 3/26/53-10/10/53.
Nashville, WSIX-TV (8), 7/30/53-12/1/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS

THE

KATZ

AGENCY,

INC.

NATIONAL ADVERTISING REPRESENTATIVES
Page 116

•

October 5, 1953

Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, AveryFort Worth, KTCO (TV) (20), 3/1 1 /53-Unknown.
Galveston, KTVR (TV) (41), 1 1 /20/52— Early Fall '53.
Houston, KNUZ-TV (39), 1/8/53-10/8/53, DuM, Forioe.
Houston, KTVP (TV) (23), 1 /8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Late '53, Taylor.
Lufkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KM ID-TV (2), 7/1/53-11/1/53.
San Antonio, KALA (TV) (35), 3/26/53 — Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.

Marion, WMEV-TV (50), 4/2/53-Unknown, Donald Cook*.
Newport
News, WACH(27),(TV)
(33), 2/5/53— Summer
'53.
Norfolk, WTOV-TV
7/8/53-10/22/53,
ABC, DuM,
Forjoe. (Test patterns due Oct. 15).
WASHINGTON
Seattle,
KOMO-TV
(4),
6/10/53-12/11/53, NBC, Hollingbery.
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 1 2/4/52— Oct., Nov. '53.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perna.
Parkersburg, WTAP (TV) (15), 2/11/53-10/25/53, ABC,
Forioe (tests due 10/11/53).
bery.
Wheeling,
WLTV (TV)(7),(51),
2/11/53— Oct. NBC,
'53. HollingWheeling, WTRF-TV
4/22/53-10/12/53,
WISCONSIN
bery. WRBJ (TV) (57), 2/11/53-10/8/53, Clark.
Beloit,
Eau Claire, WEAU-TV (13), 2/26/53-11/26/53, HollingMilwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah,
NAM-TVInc.(42),
'53, Clark.
Superior, WRidson
(6), 12/23/52-late
Initial decision,Nov.
9/9/53.
WYOMING
Casper, KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KFIA (TV) (2), 7/30/53-10/15/53, ABC, CBS.
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1 /53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/1 2/53— Unknown.
Broadcasting
• Telecasting

ACTIONS

OF

FCC

TEST...
Your

Sept. 24 through Sept. 30

Radio

Commercials

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, hearing calendar, new petitions, rules & standards changes and routine roundup.

In The
Nation's
Largest
Trade Territory

Abbreviations:
CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, lew — kilowatts, w — watts, me —

FCC Commercial Station Authorizations
As of Aug. 31, 1953*
AM
Licensed (all on air)
2,462
14
CPs on air
Total on air
2,476
117
CPs not on air
76
Total authorized
2,593
Applications in hearing
177
New station requests
139
Facilities change requests
928
Total applications pending
0
Licenses deleted in Aug.
2
CPs deleted in Aug.

FM
546
33
18
579
597
0
7
36
104
0
3

TV
101
tl52
270
523
t253
122
363
517
210
1

Am and Fm Summary through Sept.
ing 30 ing
In
Appls.
On
Licensed
Air
PendCPs
76
Hear12
Am
141
2,480
2,465
0
9
Fm
581
547
54

Tv Stations
ACTIONS

COVERS 27 counties in the
Nation's Largest Trade territory with a total population
Homes.
of
over half a million. —
REACHES I 19,450 Radio

Television

♦Does not include noncommercial educational
fm and tv stations.
tAuthorlzed to operate commercially.

New

on

megacycles. D — day. N. — night. LS — local sunset, mod. — modification. trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given In parentheses.)

. . .
BY FCC

Chapel Hill, N. C— U. of North Carolina (WTJNCFM), noncommercial educational vhf ch. 4 (66-72
mc); ERP 100 kw visual and 50 kw aural; antenna
height above average terrain 920 ft., above ground
933 ft.; estimated construction cost $170,096, first
year operating cost $244,200. Post office address
Earl Wynn. Communication Center, U. of N. C,
Chapel Hill. Studio location on campus. Transmitter location at 300 block of Pittsboro Rd. Geographic coordinates 35° 52' 49" N. Lat, 79° 02'
05" W. Long., Transmitter DuMont, antenna RCA.
Legal counsel Krieger & Jorgensen, Washington.
Counsulting engineer A. D. Ring & Assoc., Washton. Granted Sept.30.
Salem, Ore. — Oregon Radio Inc. (KSLM), vhf
ch. 3 (60-66 mc); ERP 5.5 kw visual, 2.75 kw
aural; antenna height above average terrain 970
ft., above ground 224 ft. Estimated construction
cost $203,007, first year operating cost $200,000.
revenue $225,000. Post office address % Senator
Hotel, Salem, Ore. Studio location Senator Hotel,
Salem. Transmitter location 4.8 mi. NW of Salem.
Geographic coordinates 44° 58' 36" N. Lat., 123°
08' 43" counsel
W. Long.Black,
Transmitter
antenna
RCA.
Legal
Kendall RCA,
& Fain,
Portland,
Ore. Consulting engineer Alvin H. Barnard, Portland, Ore. Principals include President Glenn E.
McCormick (50%), Secretary-Treasurer Paul V.
McElwain (50%) and Vice President John W.
Kendall. Granted Sept. 30.
Anderson. S. C— Wilton E. Hall (WAIIW and
WCAC [FM]), uhf ch. 40 (626-632 mc); ERP 135
kw visual, 67.6 kw aural; antenna height
above average terrain 380 ft., above ground 418 ft.
Estimated construction cost $401,444, first year
operating cost $150,000, revenue $138,000. Post
office address P. O. Box 806, Anderson. Studio
and transmitter location Anderson College campus. Geographic coordinates 34" 30' 52.6" N. Lat.,
82° 38' 15.2"
Long. Transmitter
antenna
RCA.
LegalW. counsel
Spearman RCA,
& Roberson,
Washington. Consulting engineer George C.
Davis, Washington. Applicant owns Independent
Publishing Co. (Anderson Independent and Mail),
Palmetto Publishing Co., National Stamp News,
Hall Starr Farm and Hall Bcstg. and Television
Co. (transcriptions). Granted Sept. 30.
Vancouver, Wash. — Vancouver Radio Corp.
(KVAN) uhf ch. 21 (512-518 mc); ERP 107 kw
visual, 62 kw aural; antenna height above average terrain 1,014 ft., above ground 254 ft. Estimated construction cost $220,387, first year operating cost $560,000 revenue $600,000. Post office adTelecasting
Broadcasting

Station Grants and Applications
Since April 14, 1952
Grants since July 1 1, 7952:
Vhf
Uhf Total
Commercial
170 268 438*
Educational
8
13
21

EL PASO— The Perfect Test
Market is more than 400
miles from any city of equal
size or
It is the
ter of larger.
distribution
for centhe
Fabulous Southwest. Write us
for complete details on our
amazing low-cost testing plan.

Total Operating Stations in U. S..* Total
Vhf Uhf
Commercial on air
169
61
2
Noncommercial on air
1
1
230
Applications tiled since April 14, 7952:
New
Amnd. Vhf Uhf Total
Commercial 832 337 656 513 1,1702
Educational
50
24
26
503
Total
882
337
639
539 l,22fr>
1 Nineteen CPs (6 vhf, 13 uhf) have been returned.
2 One applicant did not specify channel.
•' Includes 21 already granted.
1 Includes 457 already granted.

Affiliated with K ROD -TV
Channel 4 and the El Paso
Times.
O. L. TAYLOR COMPANY
National Representative
THE BRANHAM COMPANY
West Coast Representative

Note: Amended processing procedures and revised city priority list (containing only those
cities with contested applications) went into effect.Aug. 24 [B-T, Aug. 31, 24].

dress 707'i Main St., Vancouver, Wash. Studio
location Vancouver, Wash. Transmitter location
Portland, Ore. Geographic coordinates 45° 29' 21"
N. Lat..Mont,
122°
41' RCA.
41" W. Legal
Long. counsel
Transmitter
antenna
John Du-P.
Hearne, San Francisco. Consulting engineer A. D.
Ring & Co., Washington. Principals include President Sheldon F. Sackett (75%), Vice President
D. Elwood Caples (20%), Secretary Fred F. Chitty
(5%). Granted in final decision Sept. 23.
APPLICATIONS
Ada, Okla. — Eastern Oklahoma Tv Co., vhf ch.
10 (192-198 mc); ERP 252 kw visual, 141 kw aural;
antenna height above average terrain 758 ft.,
above ground 725 ft. Estimated construction cost
$418,114.06. first year operating cost $170,000, revenue $300,000. Post office address % Bill Hoover,
Box 642, Ada, Okla. Studio location to be determined. Transmitter location Okla. Hwy. 99,
8V2 mi. N of Ada. Geographic coordinates 34°
54' 08" N. Lat., 96° 40' 37" W. Long. Transmitter
and antenna RCA. Legal counsel Spearman &
Roberson, Washington. Consulting engineer Vandivere, Cohen & Wearn, Washington. Principals
include President C. C. Morris (35.3%), president
and 51.5% stockholder KADA Ada. president and
51.9% stockholder KWSH Wewoka, Okla.; Vice
President Bill Hoover (32.3%), vice president and
joint owner with his wife of 16.1% of KADA and
vice president and joint owner with his wife of
15.33% KWSH; Secretary-Treasurer Brown Morris (32.3%), secretary-treasurer and joint owner
with his wife of 16.1% KADA and secretarytreasurer and joint owner with his wife of 15.33%
KWSH. There are 112 non-voting stockholders.
Filed Sept. 29.
Durham, N. C. — Public Information Corp.
(WSSB) vhf ch. 73 (824-830 mc); ERP 94.6 kw
visual, 47.3 kw aural; antenna height above average terrain 485 ft., above ground 339 ft. Estimated
construction cost $121,209, first year operating
cost $200,000, revenue $200,000. Post office address 211 Rigsbee Ave. (P. O. Box 1168), Durham.
Studio location 211 Rigsbee Ave., Durham. Transmitter location Carpenters Pond Road, 0.2 mi. S
of Durham County Line. Geographic coordinates
35° 55'
57" N. antenna
Lat., 78° 44'
32" W.
Long. Transmitter DuMont.
RCA.
Consulting
engineer
Kear and Kennedy, Washington. Principals include President Thomas B. Sawyer (18.8%); Secretary-Treasurer Roma S. Cheek (18.8%), assistant professor Duke U.; P. M. Sawyer (59.3%),
Internal Revenue employe, and Guy G. Griffin
Jr. (3.1%), general manager WSSB and sales rep23.
resentative WMAR-TV Baltimore, Md. Filed Sept.

MANY

IP
RECORDED

BY

TIMES"
PERCY FAITH
.Columbia
EDDIE FISHER

RCA

Victor

BROADCAST
MUSIC, INC.
580 FIFTH AVE., NEW YORK 36
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APPLICATIONS

AMENDED

Los Angeles, Calif. — Lawrence A. Harvey
amends application for uhf ch. 34 to change ERP
to 202 kw visual and 108.6 kw aural; antenna
height above average terrain to 2,932 ft. Filed
Sept. 16.
Hartford, Conn. — The Hartford Times Inc.
(WTHT) amends application for uhf ch. 18 to
specify David R. Daniel, vice president and secretary; change ERP to 162.2 kw visual and 86.1
kw aural: change description of transmitter location to Talcott Mt., NW of Hartford, Simsbury,
Conn.; change studio location to 555 Asylum St.,
Hartford. Filed Sept. 18.
Hartford, Conn. — Hartford Telecasting Co.
amends application for vhf ch. 3 to specify President Harry C. Butcher, owner KIST Santa Barbara and 5.58% owner KEYT (TV) Santa BarCalif.; change Avon-West
transmitter Hartford
location to
320'
E. of bara,
intersection
Township Line with Albany Ave.. Hartford; antenna
height above average terrain to 922 ft. Filed
Sept. 23.
Springfield, 111. — Sangamon Valley Tv Corp.
(WTAX) amends application for vhf ch. 2 to specify WTAX Inc. (40%), Vice President C. H. Lamphier (6.25%), Treasurer H. B. Bartholf (6.25%),
Secretary H. L. Robinson (3.5%); change studio
location to 0.25 mile N of intersection of U. S. 66
By-Pass and State Hwy. 29, Springfield; transmitter location to along Hwy. 29. 1.2 miles SE of
Rochester, 111.; antenna height above average terrain to 900 ft. Filed Sept. 11.
Portland, Me. — Guy Gannett Bcstg. Service
(WGAN) amends application for vhf ch. 13 to
change studio location to 198 Federal St., Portland. Filed Sept. 16.
Cleveland, Ohio— WJW Inc. (WJW) amends application for uhf ch. 19 to omit Lawrence Webb
as vice president and treasurer; change ERP to
197.6 kw visual and 106.6 kw aural; antenna height
above average terrain to 647 ft. Filed Sept. 1.
Chattanooga, Tenn. — Tri-State Telecasting Corp.
amends application for new tv station on vhf ch.
12 to change ERP to 212.3 kw visual and 108.2
kw aural; studio location to Eighth and Pine Sts.;
antenna height above average terrain to 1,077.5
ft. Filed Sept. 24.
Chattanooga, Tenn. — WDEF Bcstg. Co. (WDEF)
amends application for vhf ch. 12 to change ERP
to 105.2 kw visual and 63.1 kw aural: antenna
height above average terrain to 944 ft. Filed
Sept. 23.
Waco,
Co. ch.
amends
tion for Tex.
new — tvKWTX
stationBcstg.
on vhf
11 to applicaspecify

vhf ch. 10 (192-198 mc); ERP 107.2 kw visual and
53.6 kw aural. Filed Sept. 18.
Charleston, W. Va.— The Tierney Co. (WCHS)
amends application for vhf ch. 8 to specify President Lewis C. Tierney (69.89%), Vice President
John T. Gelden (0.88%), Secretary George L.
Kalian (0.45%); change transmitter location to
0.35 mile W of city limits of Charleston; antenna
height above average terrain to 674 ft. Filed
Sept. 14.
Charleston, W. Va. — Capital Tv Inc. amends application for vhf ch. 8 to specify studio location
as 3117-19 MacCorkle Ave., S. E., Charleston.
Filed Sept. 24.
Huntington, W. Va. — Huntington Bcstg. Corp.
(WPLH) amends application for vhf ch. 13 to
specify as stockholder James F. Edwards (20%),
mattress manufacturer. Edwards replaces Edwin G. Polan and agrees to loan $50,000 in event
of tv grant. Filed Sept. 11.
APPLICATIONS

DISMISSED

El Centro,
Calif.uew
— Valradio
granted
missal of bid for
tv stationInc.
on uhf
ch. 16disat
request of attorney. Dismissed Sept. 24.
Maysville, Ky. — Standard Tobacco Co. granted
dismissal of bid for new tv station on uhf ch. 24.
Dismissed Sept. 28.
Minden, La. — Parish Bcstg. Corp. granted dismissal of bid for new tv station on uhf ch. 16 at
request of attorney. Dismissed Sept. 24.
Mt. Pleasant, Mich.— Paul A. Brandt (WCEN)
granted dismissal of bid for new tv station on
uhf ch. 47 at request of attorney. Dismissed
Sept. 29.
Minneapolis, Minn. — Northwestern SchoolsBible College. Granted dismissal of bid for new
tv station on uhf ch. 23 at request of attorney.
Dismissed Sept. 24.
Plattsburg, N. Y. — Great Northern Tv Inc.
(WIRY) granted dismissal of bid for new tv station onmissed
uhfSept.ch.
29. 28 at request of attorney. DisGoldsboro, N. C. — Eastern Carolina Bcstg. Co.
granted dismissal of bid for new tv station on
uhf ch. 34 at request of applicant. Dismissed
Sept. 28.
Salem, Ore. — Willamette-Land Tv Inc. granted
dismissal of bid for new tv station on vhf ch. 3
at request of applicant. Dismissed Sept. 29.
Anderson, S. C. — William L. Watkins, et al d/b
as Anderson Tv Co. granted dismissal of bid for
new tv station on uhf ch. 58. Dismissed Sept. 28.
Existing

Tv

Stations

ACTIONS

. . .

BY FCC

KETV (TV) Little Rock, Ark.— Great Plains
Tv Properties of Arkansas Inc. granted modification of CP for uhf ch. 23 to change ERP to 16.2
kw visual and 8.91 kw aural; change transmitter
location to Southeast corner of Lee Ave. & McKinlev St., Little Rock; antenna height above
average terrain 620 ft. Granted Sept. 25; announced Sept. 29.
KERO-TV Bakersfield, Calif. — Kern County
Bcstrs. Inc. granted STA to operate commercially
on vhf ch. 10 for the period ending April 5, 1954.
Granted Sept. 23; announced Sept. 29.
KCCC-TV Sacramento, Calif. — Capital City Tv
Corp. granted modification of CP for uhf ch. 40 to
change ERP to 155 kw visual and 83.2 kw aural;
change studio location to 3.4 miles NW of Sacramento city limits on Garden Hwy.; antenna
height above average terrain 480 ft. Granted
Sept. 25; announced Sept. 29.
KKTV
Colorado
Springs,of Colo.—
rado Inc. (TV)
granted
modification
CP forTvvhfColoch.
11 to change ERP to 263 kw visual and 132 kw
aural; antenna height above average terrain 1,722
ft. Granted Sept. 21; announced Sept. 29.
WJDM (TV) Panama City, Fla. — J. D. Manly
granted modification of CP for vhf ch. 7 to change
ERP to 9.12 kw visual and 4.57 kw aural; transmitter location to U. S. Hwy. 98, approximately
1.6 miles W of Hathaway Bridge, Panama City;
antenna height above average terrain 480 ft.
Granted Sept. 21; announced Sept. 29.
WINK-TV Ft. Myers, Fla.— Ft. Myers Bcstg.
Co. granted modification of CP for vhf ch. 11 to
change ERP to 11.2 kw visual and 5.62 kw aural;
antenna height above average terrain 320 ft.
Granted Sept. 25: announced Sept. 29.
WJBF-TV Augusta, Ga. — Georgia-Carolina
Bcstg. Co., granted STA to operate commercially
on vhf ch. 6 for the period ending March 16, 1954.
Granted Sept. 18; announced Sept. 29.
WMAZ-TV Warner Robins, Ga. — Southeastern
Bcstg. Co., granted STA to operate commercially
on vhf ch. 13 for the period ending Jan. 5, 1954.
Granted Sept. 18; announced Sept. 29.
WREX-TV Rockford, 111.— Greater Rockford Tv
Inc., granted STA to operate commercially on vhf
ch. 13 for the period ending March 15, 1954.
Granted Sept. 18; announced Sept. 29.
WIBW-TV Topeka, Kan. — Topeka Bcstg. Assoc.
Inc., granted STA to operate commercially on
vhf ch. 13 for the period ending Feb. 3, 1954.
Granted Sept. 23; announced Sept. 29.
WTOK-TV Meridian, Miss. — Southern Tv Corp.,
granted STA to operate commercially on vhf ch.
11 for the period ending Feb. 3, 1954. Granted
Sept. 18; announced Sept. 29.
KYTV (TV) Springfield, Mo.— Springfield Tv
Inc., granted STA to operate commercially on
vhf ch. 3 for the period ending Dec. 7. Granted
Sept. 23; announced Sept. 25.
KZTV (TV) Reno, Nev. — Nevada Radio-Tv Inc.,
granted STA to operate commercially on vhf ch.
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8 for the period ending March 16, 1954. Granted
Sept. 24; announced Sept. 29.
WKNY-TV Kingston, N. Y.— Kingston Bcstg.
Corp., granted modification of CP for uhf ch 66
to change ERP to 21.4 kw visual and 11.5 kw
aural; change studio and transmitter location to
State Hwy. 9W, S of Kingston; antenna height
above average
announced
Sept. terrain
29. f 616 ft. Granted Sept. 25;
WSJS-TV Winston-Salem, N. C. — Triangle
Bcstg. ciallyCorp.,
granted
to operate
on vhf ch.
12 for STA
the period
endingcommerOct. 3.
Granted Sept. 23; announced Sept. 29.
WPRO-TV Providence, R. I. — Cherry & Webb
Bcstg. Co., granted STA to operate commercially
on vhf ch. 12 for the period ending March 3,
1954. Granted Sept. 23; announced Sept. 29.
WROL-TV Knoxville, Tenn. — Montcastle Bcstg.
Co., granted STA to operate commercially on
vhf ch. 6 for the period ending March 30, 1954.
Granted Sept. 23; announced Sept. 29.
KCEN-TV Temple, Tex. — Bell Pub. Co., granted
modification of CP for vhf ch. 6 to move studio
to transmitter location 14 miles from Temple.
Granted Sept. 23.
CALL LETTERS ASSIGNED
KCCC-TV Sacramento, Calif.— Capitol City Tv
Corp., uhf ch. 40.
vhfKOA-TV
ch. 4. Denver, Colo.— Metropolitan Tv Co.,
WJOL-TV Joliet, 111.— Joliet Tv Inc., uhf ch. 48.
KEYC (TV) Cedar Rapids, Iowa— Hawkeye Tv
Corp., uhf ch. 20.
vhfWHO-TV
ch. 13. Des Moines, Iowa— Central Bcstg. Co.,
KWWL-TV Waterloo, Iowa— Black Hawk Bcstg.
Co., vhf ch. 7.
WHEF-TV Brockton, Mass. — Trans-American
Tv Enterprises Inc., uhf ch. 62.
WNEM-TV Bay City, Mich.— North Eastern
Michigan Corp., vhf ch. 5.
WJDT (TV) Jackson, Miss. — Lamar Life Bcstg.
Co., vhf ch. 3.
WTOK-TV Meridian, Miss. — Southern Tv Corp.,
vhf ch. 11.
WTTM-TV Trenton, N. J.— Peoples Bcstg. Corp.,
uhf ch. 41.
WFMZ-TV Allentown, Pa.— Penn-Allen Bcstg.
Co., uhf ch. 67.
WAPA-TV San Juan, P. R.— Jose Ramon Quinones, vhf ch. 4.
WPRO-TV Providence, R. I.— Cherry & Webb
Bcstg. Co., vhf ch. 12.
WROL-TV Knoxville, Term.— Mountcastle Bcstg.
Co., vhf ch. 6.
WTRF-TV Wheeling, W. Va.— Tri-City Bcstg.
Co., vhf ch. 7.
APPLICATIONS
WTOP-TV
Washington,
D. C.-WTOP Inc.,
seeks CP for vhf ch. 9 to change ERP to 54.9 kw
visual and 27.5 kw aural; change description of
studio and transmitter location to 4001 Brandywine St.; antenna height above average terrain
530 ft. Filed Sept. 24.
KISJ
(TV)
Pocatello, ofIdaho—
Tribune-Journal
Co.,
seeks
modification
CP for
vhf ch. 6 to
change ERP to 12.88 kw visual and 6.44 kw aural;
antenna height above average terrain 241 ft.
Filed Sept. 24.
WETV (TV) New Bedford, Mass.— E. Anthony
& Sons Inc., seeks modification of CP for uhf
ch. 28 to change ERP to 251 kw visual and 132
kw aural; change studio and transmitter location
to Bullock Road near Chippeway Road, Freetown
Township, Mass.; antenna height above average
terrain 728 ft. Filed Sept. 23.
WQED (TV) Pittsburgh, Pa. — Metropolitan
Pittsburgh Educational Tv Station, seeks modification of CP for vhf ch. 13 to change ERP to
26.5 kw visual and 13.25 kw aural; studio location to 4337 5th Ave., Pittsburgh; antenna height
above average terrain 616 ft. Filed Sept. 24.
KUHT (TV) Houston, Tex.— Univ. of Houston
and Houston Independent School Dist., seeks
modification of CP for vhf ch. 8 to change ERP
to 48.1 kw visual and 22.45 kw aural; studio and
transmitter location to Cullen Blvd. at Blodgett
Ave . Houston; antenna height above average
terrain 639 ft. Filed Sept. 24.
KSL-TV Salt Lake City, Utah— Radio Service
Corp. of Utah, seeks modification of CP for vhf
ch. 5 to change ERP to 28.2 kw visual and 17.2
kw aural; antenna height above average terrain
4236 ft. Filed Sept. 24.
New

Am

Stations

. . .

ACTIONS BY FCC
Killeen, Tex. — Highlite Bcstg. Co., granted 1050
kc, 250 w, daytime; estimated construction cost
$17,450, estimated first year operating cost $33,600,
estimated first year revenue $52,800. Partners are
William A. Lee (ZZ\'3%), operating manager Arrow Coach Lines, Brownwood, Tex., and general
manager-partner or Arroway Coaches, Brownwood; A. W. Stewart (331,&%), chief engineer
KBWD Brownwood, partner in Stewart & Stewart
(radio consulting engineers), and 20% owner
KSTA Coleman, Tex., KGNB New Braunfels,
Tex., and in Eastland County Bcstg. Co. (applicant for station at Eastland, Tex.), and Franklin
T. Wilson
general manager
owner
KGNB(331'3%),
New Braunfels.
Granted and
Sept. 20%
30.
Broadcasting

•

Telecasting

PROFESSIONAL

JANSKY & BAILEY
Ijecutive Offices
National Press Building
ifices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

>mmercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
TERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE*

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE *

A. D. RING

& ASSOCIATES

— Established 1926 —
PAUL

& KENNEDY

02 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

C. SMEBY

'Registered Professional Engineer"
1 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

GEORGE

CO.

501-514 Munsey Bldg. STerling 3-0111
Washington 4, D. C.
Member AFCCE *

Member AFCCE *
GEORGE

C. DAVIS

E. GAUTNEY

Craven, Lohnes & Culver

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

Member AFCCE *

Member AFCCE *

WELDON
& CARR
Consulting

CONSULTING RADIO ENGINEERS

MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.

711 14th St., N. W.

Sheraton Bldg.

Radio & Television

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Washington 5, D. C.

REpublic 7-3984

Engineers
Washington, D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W.
Executive 3-5670
Washington 5, D. C.

Member AFCCE *

Member AFCCE*

RUSSELL

P.

MAY

Member

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108

Member AFCCE *

LYNNE

GODLEY

Upper Montclair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

AFCCE *
KEAR

CARD

Member AFCCE *
GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Radio-TelevisionElectronics-Communications
1610 Eye St., N. W., Wash. 6, D. C.
Executive 3-1230 — Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

ROBERT

C. HUTCHESON

P. O. Box 32
AR. 4-8721
1100 W. Abram
ARLINGTON, TEXAS

B.

815 E. 83rd St.

HEFFELFINGER
Hiland 7010

KANSAS CITY, MISSOURI

SILLIMAN

John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6646
Washington
5, D. C.
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*

Vandivere,
JOHN

M.

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*

ustom-Built

Equipment

U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer &n duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

APPLICATIONS
Milton, Fla. — Clayton W. Mapoles tr/as Milton
Bcstg. Co., 1330 kc. 1 kw daytime. Estimated construction cost $18,200. first year operating cost
$30,000, revenue $36,000. Mr. Mapoles is Division
Director of Florida Game and Fresh Water Fish
Commission and former owner Milton Gazette,
Milton, and Tri-County Gazette, Jay, Fla., weekly
newspapers. Post office address Milton, Fla. Filed
Sept. 17.
Dalton, Ga. — James Q. Honey and Kenneth H.
Flynt d/b as Whitefield Bcstg. Co., 1280 kc, 1 kw
daytime. Estimated construction cost $12,373.47,
first year operating cost $35,000, revenue $48,000.
Principals include James Q. Honey (66%%), general manager WGRA Cairo, Ga.; WFPM Ft. Valley, Ga., and WTUS Tuskegee, Ala., and K. H.
Flynt (33>/3%). commercial manager WFPM. Post
office address % James Q. Honey, Cairo, Ga. City
Broadcasting
Telecasting

• TOWERS
o
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

CO.

HOFFMAN
RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealerl
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

was incorrectly identified as Danton in B-T,
Sept. 28. Filed Sept. 14.
Las Vegas, Nev. — B. Floyd Farr, George Snell,
Robert J. Blum d/b as Radio Nevada, 1230 kc,
250 w unlimited. Estimated construction cost
$9,700, first year operating cost $45,000, revenue
$55,000. Principals in general partnership are B.
Floyd Farr, general manager and 20% owner
KEEN San Jose, Calif.; George Snell, program
manager and 20% owner KEEN and Robert J.
Blum, sales and sports director KEEN. Post office
address % Floyd Farr, Hotel De Anza, San Jose,
Calif. Filed Sept. 23.
Lawton, Okla.— Phil Bird, 1600 kc, 1 kw unlimited. Estimated construction cost $34,423.75,
first year operating cost $62,000, revenue $78,000.
Mr. Bird is household appliance distributor and
insurance agent. Post office address P. O. Box
1516, Oklahoma City, Okla. Filed Sept. 23.
October 5, 1953
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CLASSIFIED

ADVERTISEMENTS

Payable in advance.
Checks and money orders only.
Deadline: Undisplayed — Monday preceding publication date.
Display — Tuesday
preceding publication date.
Situations Wanted 204 per word — $2.00 minimum • Help Wanted 25^5 per word —
$2.00 minimum
All other classifications 30<£ per word — $U-00 minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 870 National Press Bldg., Washington 4, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
separately,
please).expressly
All transcriptions,
etc. sent
to box numbersfor are
at owner's
risk. Broadcasting • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted
Several attractive openings in Florida for qualified announcers, salesmen, 'newsmen, writers.
Applicants invited file full details with Secretary,
Florida Association of Broadcasters, Box 190,
Quincy, Florida.
Managerial
Manager — sales manager. 250 watt independent
station, metropolitan midwest market, with television affiliation. Must be proven manager and
salesman who can keep billing up to or in excess
of present high level. Give complete background
and experience, including photograph, in first
letter. Box 30A, B«T.
Need complete experienced staff for new 5 kw
daytime station
on 950 kc's Especially
to be builtinterested
soon at
Jefferson
City, Missouri.
now in interviewing commercial manager, as
well as chief engineer who is an excellent announcer. Contact John Conwell, KNCM, Moberly, Missouri.
Shifting sales manager to TV creates one of best
opportunities in radio for local radio sales manager. If you can produce personally and provide
intelligent leadership to good sales staff you can
enjoy five figure income with solidly entrenched
NBC station in 250,000 market. Write confidentially to J. B. Fuqua, WJBF, Augusta, Georgia.

Help Wanted— (Cont'd)
Good, experienced announcer who can sell and
prefers top salary to commission. Hard worker.
Southwest, network.
Box 937X, B.T.
Near Chicago. 1000 watt independent wants experienced announcer who can do limited amount
of transmitter work. Good pay for right man.
Personal interview required. State age, experience. Box 958X, B«T.
Combination announcer-operator with first class
license. Prefer married man. Car. Announcing
and technical abilities must be above average.
Send tape or disc, recent photograph and technical background. $70.00 to $90.00 weekly depending on ability. Eastern location. Box 969X, B«T.
Play-by-play man. First phone. $350.00 to start.
Midwest. Send tape and letter to Box 978X, B«T.
South Florida — Experienced announcer, DJ. Send
tape, full details, first letter. Box 8A, B.T.
Announcer, DJ, for network station Florida resort
area. Permanent. Must have fine voice and good
knowledge records. Salary $75.00 start. Complete
details and snapshot. Box 23A, B«T.

Salesmen

New station not yet on the air needs two experienced men for competitive southern market.
Announcer capable of doing top hillbilly characterization show! and one announcer-engineer with
emphasis on announcing. Tape, resume and
salary requirements first letter. Box 25A, B«T.

Farm director-salesman wanted by Minnesota
station. Must be good salesman. Salary and
commission.
Box 852X, B»T.

Opportunity is knocking! Strong independent
wants pop music and newsman. Send audition
to Box 40A, B«T.

Excellent opportunity for ambitious, mature man
or woman to become a top radio time salesman
in highest rated network station in Ohio city.
Must know radio will train for sales. Box 897X,
B.T.
Experienced radio-minded salesman for progressive midwestern independent. Liberal drawing
account against 15 percent commission plus gasoline mileage. Sales aids as BAB and Nielsen.
No high pressure men need apply. Send complete information, first letter. Box 924X, B.T.
Western NBC regional, excellent market, offers
radio-minded local salesman opportunity to earn
$10,000 plus. Weekly base, $100. against 15 percent.
Substantial tax-free car allowance. Pleasant middle-sized community, good schools, good weather
(no snow). Box 964X, B«T.
Salesman with possibilities toward local salesmanager and assistant manager after ability
proven on 1 kw independent. Prefer man who
has announced, produced and who likes to sell.
Airmail full details and photo. Box 965X, B'T.
We need two aggressive hard-hitting salesmen.
One for radio and one TV. Generous draw
against liberal commissions. Send picture and
details first letter. Rocky Mountain area. Box
12A, B.T.
Salesmen; 2 of our salesmen have switched to our
TV station. Need two aggressive salesmen to
take over parts of their billing at 10%; all new
sales at 15%. One of top-rated indies in the nation.
Average salesmen earnings in excess of $12,000.
Wire or write Box 49A, B«T.
Salesman — excellent opportunity. One of fastest
growing small markets in southern tier. Fulltime
ABC affiliate. Salary plus commissions. Write
Gordon Jenkins, WCLI, Corning, New York.
Announcers
Combo man wanted for central Pennsylvania
AM-FM.
don'tbasic
haveknowledge
to be a whiz
engineering, but aYougood
willathelp.
Announcing should be diversified in abilities. Post
is permanent. 40 hour, 5 day week. Paid vacation.
Car necessary. Send tape, resume and starting
salary. Box 655X, B.T.
Combo man with first
Pennsylvania AM-FM.
diversified in abilities.
hour, 5-day week. Paid
Send resume.
Salary

class ticket for central
Announcing should be
Post is permanent. 40
vacation. Car necessary.
$76.00. Box 878X, B«T.

Funny DJ — fast ad-libber. "Happy" voice. Talk
back to records, do a "Bopster." Stan Freberg,
Dragon-et type, Character voices, impersonations.
Midwest.
Single. Box 59A. B-T.
CBS affiliate in Rocky Mountain area has immediate openings for two staff men. Desire one
licensed man capable of announcing and engineering and one staff announcer. Send audition
resume and wage required to KBOW, Butte,
Montana.
Experienced announcer: Music-news station. Must
know popular hillbilly music. Family man
preferred. Must be interested settle small community. Starting salary $65.00; increases to
$75.00 in six months. Send tape qualifications:
Manager, KCFH, Cuero, Texas.
Immediate opening for experienced announcer.
Ideal working conditions. Send tape, qualifications and photo to WBRM, Marion, North
Carolina.
Experienced, good voice, dependable announcer.
Send disc or tape with background, references,
salary expected to Verne Paule, Program Director, WJPS, Evansville, Indiana. Good working
conditions.
WPAZ,
Pottstown, kw daytimer needs announcer,
disc jockey.
Technical
Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have
license.
Transportation
supplied.
Good driver's
salary plus
expenses.
Send complete
list
of experiences, references and enclose a personal
B«T.
snapshot. Photo will not be returned. Box 645W,
Minnesota station needs first class engineer-announcer. Good salary. Opportunity to earn extra
money selling. Box 15A, B«T.
Immediate openings for first phone men at regional affiliate in eastern Penna. Studio and
transmitter work, no announcing. Drivers license
required. Experience preferred, but not necessary. Box 38A, B-T.
Announcer-engineer, with first phone license for
chief engineer. KENA, Mena, Arkansas.
Combo man, with first phone, prefer experience.
Emphasis on announcing. Permanent. Write
fully. KSGT, Fremont, Nebraska.
KWOC,

Poplar Bluff, Mo., needs 1st class operator. Desirable working conditions.

Help Wanted— (Cont'd)
Immediate opening for experienced chief engineer and announcers. Good working conditions.
Excellent pay. Give salary requirements, past
experience first letter. WMJM, Cordele, Ga.
Production-Programming, Others
Experienced traffic girl. Responsible for schedules and availabilities. Send experience, references, photo, salary required. Program Manager,
KCSJ, Pueblo, Colorado.
Commercial copywriter — experienced and capable.
Pleasant working conditions. Ideal climate. Send
complete background, references and photo in
first letter. Bert Arnold, KABQ, Albuquerque,
New Mexico.
Opportunity for a young man or woman advertising copywriter to change jobs and live in New
Orleans,
America's
interesting
You
will one
be ofworking
for most
a mass
appeal cities.
radio
station with a successful approach in developing
unusual transcribed commercials. You will have
full opportunity to use imagination and initiative
and gain valuable experience. Previous experience writing hard hitting advertising copy required. The pay is $325. a month to start, plus
annual bonus. Private air-conditioned office, vacation with pay, health insurance. Write giving
full details, experience, education and references.
Replies confidential, WBOK, 505 Baronne Street,
New Orleans, Louisiana.
Copywriter,
but not essential. WVOS,experience
Liberty, N.desirable
Y.
Experienced woman reporter. Regular beat, also
some air work. Dixie Network, Jackson, Tennessee.
Television
Salesmen
New television station desires salesman immediately. Personal interview required. Contact
WECT-TV, Elmira, New York.
Experienced local TV salesman. VHF. Metro250,000.to Best
able.politan
Write population
confidentially
J. H. accounts
Manning, availVice
President, WJBF-TV, Augusta, Georgia.
Announcer
Producer-announcer. TV experience necessary.
Must be good at on-camera commercial delivery.
Good base plus talent at four-year-old TV station
in excellent southeast market. Send full personal and professional details, small photo, salary
requirements first letter. Box 945X, B«T.
Technical
Immediate opening for first phone engineers in
AM-FM-TV operation. Five day, forty hour
week. Permanent position. Rush qualifications
to Chief Engineer, WGEM, Quincy, 111., or phone
6840 for interview.
Production-Programming, Others
Promotion manager, with broad experience,
fresh ideas, outstanding ability desired by
WFMY-TV, Greensboro. This well-established
station needs a person who can plan and execute
and marof programs,
promotion
overall
ket on local
and national
level. station
Good salary
for
department.
build
to
Opportunity
right person.
only, giving full details about
Apply byandletter
training
experience, references and a small
Established
station in excellent medium sized
photo.
market has opening for experienced production
manager with judgment and knowhow. This is
a real opportunity for a man who wants to settle
and grow. Give full details and salary expected
in application. Apply Box 57 A, B-T.
Situations Wanted
Managerial

General manager. 18 years experience, sober family man, can invest. Top record, references.
South only. Box 923X, B.T.
General manager. Highly successful southern
relocation midwest
seeking permanent
regional
or mid-Atlantic.
Move of family consideration.
Excellent management and sales record. Top
industry, business and personal references. Box
1A, B.T.

Situations Wanted — (Cont'd)

Situations Wanted — (Confd)

Situations Wanted — (Confd)

Manager who will sell. Knows radio. Outstanding sales record in small, medium, large markets. Knows programming, promotion, public
service-minded. I know radio sales. Increase
billing. Keep accounts on. Proven program
ideas. Top announcer, can sell self. Will consider your market. Prefer south; consider all
locations. Married, sober, community worker.
8 years experience. Excellent references. Box
11A, B«T.
General manager — thoroughly experienced.
Proven successful background, outstanding reputation. Want good proposition from good station,
AM and/or TV. Presently employed this capacity. Box 41A, B-T.
Deal wanted: stock or equivalent. 15 years experience Florida station management, New York
network sales, programming, licensed engineer.
Minimum $10,000 first year. Available immediately. -Can relocate. Box 44A, B«T.
Salesmen

Young staff announcer desires position in near
east. Tape, resume, references available. Box
54A, B«T.

Single, mature woman with A. B. Degree, experience in news and feature writing, training
in microphone technique, continuity writing and
traffic duties, ability to write and air children's
and
women's programs;
just and
completed
in introduction
to television
programcourses
planning and production for television, wishes to
project training and talents with radio or television station. Able to go where opportunity
awaits. Ability to prove worth more important
than starting salary. C. L. Meier, 2441 Book
Bldg., Detroit 26, Mich., phone Woodward 1-6133.

Advertising salesman, energetic, hard-working,
personable, eager for television sales. Relocate,
travel. Veteran, Journalism graduate. Four
years selling background.
Box 51A, B-T.
Announcers
Presently employed. Desire change. Thoroughly
experienced AM-TV announcer-newscaster, also
produce direct and write copy. Network calibre.
Audition tape, picture and background upon request. Best references. Box 855X, B«T.
Announcer, 5 years experience, currently employed. Seeking better opportunity. Excellent
references. Box 911X, B-T.
Announcer, continuity editor, program director,
salesman, with over five years experience in
radio,
permanent
positionalsoinBachelor's
radio or degree.
televisionDesires
in Florida.
Box
916X, B.T.
Good, experienced all phases, ambitious announcer desires position in midwest market. Currently
employed. Box 933X, B.T.
Announcer, some experience. Draft exempt,
single, conscientious, ambitious, excellent references. Tape and resume upon request. Box
954X, B'T.
Announcer. Six months experience, all phases.
Excellent potential. Good news and commercial
delivery. References, tape, resume. Box 968X,
B-T.
Topnotch staff announcer, relocate, veteran, mar
ried, good voice, personality. Box 6A, BtT.
Newscaster: deep voice, sincere delivery. Thorough reporter can develop news for TV station
and/or help radio station battle TV competition
on music-news basis. Know music, sports, public relations. Top rated newscaster, competitive
metropolitan market, 5 kw regional net affiliate.
Box 14A, B.T.
Announcer-engineer, first phone. Recent graduate with air experience. Prefer California.
Contact me first. Box 18A, B.T.
Top morning man, can do the best. Have worked
in large markets. Have top sales record for
selling myself. Box 20A, B.T.
Announcer, mature, experienced news. Straight
or funny DJ. Remotes, boardman, copy. Available immediately. Good commercial voice. Box
21A, B-T.
Announcer. Capable, mature, married man, having metropolitan market. Effective air salesmanship; strong news delivery. Box 24A, B«T.
Announcer, newscaster - newswriter. Excellent
voice. Sound radio knowhow. College BA, MA.
Solid sales background. Single. Available two
weeks. Top references. Resume; disc available.
Box 28A, B-T.
Sports director; top football, baseball play-byplay, also regular evening sportscasts. Seeking
sports-minded station. Three years experience.
Salary plus talent. Discs, references. Box 34A,
B-T.
Announcer — disc jockey real sell. Limited experience. Excellent knowledge of radio. Friendly,
easy approach. Background, disc available. Top
reference, available two weeks. Box 37A, B-T.
Announcer-DJ — continuity writer. Thorough
knowledge of radio. Married with two children.
Age 28. Strong ad-lib, versatile, dependable.
Best references, available in two weeks. Background, disc available. Reply Box 42A, B«T.
Announcer-writer, experienced. Production. College grad, strong news, commercials, DJ. Tape
and resume. Box 50A, B«T.
Negro announcer, DJ, with limited experience.
Married, draft exempt, available now. Tape,
resume. Box 52A, B-T.
Announcer, disk jockey, sports, newscaster, control board operator, veteran, draft exempt. Married with children. Resume and tape on request.
Box 53A, B-T.

Five years experience network, independent announcer, program director, continuity, traffic,
control board; specializing hillbilly — popular DJ;
single veteran 28; restricted ticket. Box 60A, B«T.
Exceptional all-round staff announcer, news, DJ,
features, events, interviews, etc. Third ticket.
Robert Dunn, 42 West 54th St., New York, N. Y.,
CO 5-8823.
Announcer — air salesman. Six years experience
as announcer and program director. Southeastern
states. John Vroman, 120 West 2nd, Frankfort,
Ky.
Desire permanent staff announcing position, midwest. Experience includes major network outlet.
University background, single, 31. Good commercial voice, news, record shows. Charles
May, 4001 Bell, Kansas City, Missouri. Phone
Valentine 6755.
Announcer, all phases, excellent commercials,
sports. Genial personality, tape, resume. Fred
Ross, 289 Empire Blvd., Brooklyn 25, N. Y. President 3-0549.
Announcer. Mature, reliable, will travel, can
handle news, DJ, control board, resume, tape
available. Larry Russell, 22 Bartlett St., Brooklyn 6, N. Y.

Television
Managerial
General or commercial manager experienced all
phases TV operation. Small-large markets.
Presently employed. Will accept position on percentage basis. Box 2A, B.T.
Ability-experience available. Write for prepared
resume on man, early thirties, with over four
years television sales and sales managerial experience. Major network station in a top twentyfive market, midwest. Clean fingernails, shinedshoes appearance.
Box 26A, B«T.
General manager existing combined AM-TV
operation desires move to northeastern United
States. Recently designed, equipped and supervised construction of new successful UHF station. Plus four years with VHF station. Box
46A, B«T.
Technical

Technical
Experienced chief engineer available soon. Box
947X, B»T.
First phone. l'/2 years experience, studio, remotes, recordings, transmitter. Available immediately. Prefer west coast. Box 3A, B.T.
First phone, engineer, announcer. Schools, 3
years experience, network, independent. Desire
present or future television operation. Preferably St. Louis locale, midwest considered, $80.00
minimum.
Box 4A, B.T.
Engineer: First class license. Eight years electronic experience. Will work anywhere. Box
5A, B.T.
Engineer. Experienced. Construction, maintenance, remotes, recording etc. Present chief.
Box 36A, B-T.
Engineer will build your AM station in Carolinas
or Georgia in exchange for stock. All consulting
measurements included. Box 55A, B«T.
First phone, 1 year 5 kw transmitter, remotes,
recordings;
2 mo.'Prefer
combo,west.
someKeith
announcing
28
and married.
Fendall, OK.
615
11th Ave. N. E., Minot, North Dakota.

First phone, AM experience, desire position in
television, single, veteran. Box 22A, B«T.
Production-Programming, Others
Program director. Working exec. Top idea man.
Experienced.
Available now. Box 938X, B«T.
Producer-director:
Local "sell"
shows.
Experienced TV DJ. newscaster.
Available
immediately.
Box 939X, B-T.
Program director, TV director, plus all-round
capabilities, desires connection with new TV station or radio station with TV possibilities. Box
17A, B.T.
Film director — experienced TV, commercial films
and radio. Currently employed as film director.
Resume, photo and tape available. Veteran.
Married. Box 29A, B«T.
For Sale
Stations

Production-Programming, Others

Southern 50,000 watt CBS station needs additional
newscaster for present topflight staff. Will be
given every cooperation to get the job done plus
a good promotional buildup.
Box 893X, B«T.

Film is the key to profitable TV operations. For
thorough experience in this and other important
phases of TV-radio management write Box 934X,
B.T.

Third of new 1000 watter. Reasonable. Easrt coast.
Ideal for work-ownership. Doing well. Owner.
Box 917X. B.T.

Five years plus on the air with emphasis on news.
Now editor 50.000 watt CBS station southwest.
Married, two children, 26. Desires permanent
location with TV. Write 949X, B«T.
Newswriter, now employed, 17 months radio, television. Newspaper experience. College graduate,
veteran, 28. State salary. Box 16A, B.T.
Newscasting, announcing, administrative experience; first class license; married; college degree.
Box 27A, B-T.
Newsman, top qualifications, best of references,
ability to draw and keep large following. Experienced at writing own material. Desires to join
progressive, news-minded station. Box 31A, B-T.
Attorney with broad radio-communications background, above average newscaster, desires position in radio or TV. Box 45A, B-T.
Local news means more listeners. Let me organize and operate your news department. New
England preferred. Box 47A, B«T.
20 years of experience in promotion, publicity,
merchandising, public relations, research available immediately. Contacts in all fields for station and client relations. Traveled. Market research in radio and television. Write Box 58A,
B-T.
Experienced radio, 28, interested radio or television, small city. Alice Bliss, 494D Pinecrest
Circle, Marietta, Georgia.

West Coast: 1,000 watt large metropolitan area.
Bills $150,000. Asking that with less than 30%
down. Box 32A, B«T.
Equipment, etc.
Tower bargain — 375 foot self-supporting tower
with bolts, insulators, automatic lighting, et al.
Now stored — readv to shin anywhere. Priced
for quick sale at $11,000. Ideal for UHF-FM-AM.
Wire Box 477X, B-T.
305 foot self-supporting Blaw-Knox tower. Available immediately. Best bid takes. Box 914X, B-T.
Composite studio console, two turntables and two
microphone channels, separate power supply.
Paid $600.00, selling price, $200.00. KENA, Mena,
Arkansas.
10 kw AM transmitter, RCA type BTA-10F, with
control console complete set tubes and some
spares $17,500.00. FOB Duluth. Also approved
AM freq. and mod. monitors, ant. terminating
and phasing components available. Inquire John
M. Sherman, WCCO-TV, Minneapolis, Minn.
2 Crouse Hinds beacon flashers; 14 Andrew support
brackets,
non-insulated,
for 1%" transmission line;
Johnson
250D90 capacitor;
Faradon
UC3353 capacitor. 400 uufd; Sangamo F3B mica
capacitor, 4000 uufd. Above used but serviceable.
New Weston 0-5 amp meter model 743ET. Schilling, WIMS,
Michigan on
City,next
Indiana.
(Continued
page)

Wanted to Buy

Help Wanted— (Cont'd)
Television

Equipment, etc.
Used 500 watt or 2 kw channel 2 transmitter and
other studio and transmitter gear. Box 453X, B.T.
Would like to locate good used 10 kw transmitter.
Box 13A, B.T.

TV STAFF
NEEDED
• Production manager with versatile
experience.
• Film editor. Must be able handle
all splicing, editing, screening, etc.
Man or woman.
• Announcer-Producer. Must be capable on-camera selling, handle
camera and controls as required.
• TV salesman. Real producer can
make big money selling local advertisers. Metropolitan population
250,000.
Some other positions. November 15th opening. VHF. Write confidentially to J. H. Manning, WJBF-TV, Augusta, Georgia.

1 used RCA 70-C1 or D with BA2C preamplifier
or equivalent. Box 19A, B.T.
One good used console RCA, Collins, or Gates.
State model number and age. Box 33A, B»T.
One 8 bay FM side mount antenna, Collins or Andrews, to operate on 92.9 MC. KREM, Spokane,
Washington.
RCA 88A microphone, must be in good condition,
WIMS, Michigan City, Indiana.
Need one kilowatt transmitter that will withstand
technical inspection. William Blizzard, Cordele,
Georgia.
1 to 3 kw FM transmitter, also antenna with
power gain 3 to 5 or less. FM monitor, transmission line with hangers. Write or call Dixie
Network, Jackson, Tennessee.

Situations Wanted — (Cont'd)
RADIO and/or TV PERSONALITIES with national awardwinning radio show. Mature, responsible people (husband
and wife) who can become integral part of community.
You've read
about them
in syndicated
columns,
trade
papers,
and national
publications
such as,
RADIO-TV
MIRROR and NEWSWEEK. A power-packed, public
relations, promotion, and SALES package for agency,
station, or sponsor in metropolitan market. Box 9A, B.T.

■
•
!
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•
I
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For Sale
Equipment, etc.

FOR

SALE

EQUIPMENT
WE 250 watt AM transmitter, available late October.
Federal 10 kw FM transmitter available at onca. RCA
10 kw FM transmitter available mid-October. Other
equipment includes Collins 8 bay FM antenna; 200 ft
3'/s"
coax racks;
with RCA
consoles;
patch isocoupler;
pannels; GEGatesandandH-PCollins
FM
B.T.
monitors,
plus many other items. Contact Box 900X,

Situations Wanted

Miscellaneous
AM-TV
EXECUTIVE
11 years experience radio and television — sales, sales
administration and presentations, station relations,
operations, and local station experience. Expert community antenna field. Unusual analytical and organizational ability. Fluent writer. Available immediately. Five figure salary. Box 43A, B»T.

FCC licenses quickly by correspondence. Also,
new 8-weeks resident class begins November 9.
Grantham School of Electronics, 6064 Hollywood
Blvd., Hollywood, California.
Help Wanted

I RCA FIELD SYNC GENERATOR
G.E. FILM CAMERA
J for sale
both nearly new
KGUL-TV,

Galveston, Texas

Announcers
NEED

IMMEDIATELY

RADIO-TELEVISION
ALSO TECHNICIAN

Clear, authoritative delivery. Ten
years journalism and radio experience. Capable. College background. Interested in radio or TV
position. Box I0A, B'T.

TIME SALESMAN
WITH FIRST CLASS

TICKET AND AUTOMOBILE.

IEWSCASTER

AVAILABLE

IMMEDIATELY

top tv programming executive
EXPERIENCED NETWORK
AND LOCAL OPERATIONS
Formerly program manager newspaper owned
station, N. Y.
Formerly program manager network flagship
station, N. Y.
Former program manager, network station,
Los Angeles, California.
Head of
tionalprogramming
network, Chicago midwest division of naEXCELLENT REFERENCES
AND RECORD:
Kefauver Hearings
Richard Rodgers Tribute Show
Top Chicago network originations
Outstanding local programs
Responsible for syndication of first major feature film package in TV and creating first
International TV Newsreel
Can build impregnable network or local program
structure and support same betore FCC.
Interested stock deal and officer of Corp., with station preferably metropolitan market.
Please contact: Box 56A
BROADCASTING • TELECASTING

Production-Programming, Others

IP
Now
Staffing
New station 1 kw AM in Northern Illinois city
of 105,000. Need topflight Program Director;
News Editor; two good adlib commercial Deejays; Traffic gal; Copy Writer; two salesmen.
Top salaries, but you've got to be good. No
neophytes or hasbeens. People behind this
operation are old timers in game so you'll
be treated right. This is the opportunity you've
been looking for — don't pass it up. Send full
information, photos, tape, etc. to, WRRR, 113
Court St., Rockford, Illinois.

F
Low-band
WNHC-TV

R

VHF

S
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See the equipment
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YOU

Massachusetts

L

television

equipment

is moving from channel 6 to 8 in November

have channel 6 equipment
NEED

and will

for sale.
TO

GO

ON

THE

and Eastern Long Island. . . .

October 5, 1953

solette Type BC-l-A.
For Details Write:
Chief Engineer, P. O. Box
New Haven, Conn.

1859,

Wanted to Buy
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WANTED
i

New

or Used

I
I
|
1 — RCA 6-section Super-Turn- 1
1 stile Type TF-6AH or similar j
j for Channel 8.
f
1 State
availability,
condition |
5S»
j and price.
Write Chief Engl- 3
1 neer, P. O. Box
1859, New 1
I
Haven, Conn.
i
§
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Employment Services

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective Service to Employer and Employee
Howard S. Frazier
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.

AIR!

in operation covering Connecticut, Western

Inquire Chief Engineer, P.O. Box 1859, New
•

1 — Rectifier and Control Unit for
above Type SY 4180A.
1 — General Electric Studio Con-

Production-Programming, Others

Ideal working conditions. Prefer men residing in northwest. Phone or wire Ed
Cooney, KOPR-TV, Butte, Montana.

O

FM
3-A.EQUIPMENT FOR SALE
1 — General Electric 10 KW FM
Broadcast Amplifier Type BF-

All categories aptitude-tested personnel. Prompt service by experienced broadcasters. Hoot Associates,51 East 40th Street, New

Haven,

Conn.

York 16, New

York. MU

Broadcasting

•

6-3714.

Telecasting

*
t
*
t
*
*
t
t
*
*

FOR THE RECORD
Existing Am

Stations

. . .

ACTIONS BY FCC
KSYL Alexandria, La. — KSYL Inc., granted
modification of license to change studio location
from 1710 Jackson St., Alexandria, to one block
outside city limits on Hwy. 71, near Bolton Ave.,
Alexandria. Granted Sept. 30.
STATION DELATED
WXKW Albany, N. Y. — Champlain Valley Bcstg.
Corp., granted request for cancellation of program tests effective midnight 7/31/53; and for
dismissal of license application and deletion of
call letters. Incorrectly identified as WKXY Albany in B-T Sept. 21. Deleted Sept. 10; announced
Sept. 15.
APPLICATIONS
WPNX Phenix City, Ala.— Community Bcstg.
Co., seeks modification of license to change main
studio to 1213'/2 Broadway, Columbus, Ga. Contingent on grant of assignment of license. Filed
Sept. 23.
KJCK Junction City, Kan.— Ralph L. Weir tr/as
Junction City Bcstg. Co., seeks CP to change
from 1420 kc, 1 kw daytime to 630 kc, 500 w unlimited; change studio and transmitter location
to 3 mi. NW of Junction City on U.S. 77 at Republican River. Filed Sept. 18.
WNRV Narrows, Va. — H. J. Romanus tr/as Giles
Bcstg. Co., seeks modification of license to change
station location to Narrows-Pearisburg, Va. Filed
Sept. 21.
New

Fm

Stations

Fm

Stations

. . .

ACTIONS BY FCC
KSBR (FM) Mt. Diablo, Calif.— Radio Diablo
Inc., granted modification of CP to change ERP
from 250 kw to 63 kw; antenna height above
average terrain from 2,470 ft. to 3,100 ft. Granted
Sept. 23.
WERS (FM) Boston, Mass.— Emerson College,
granted CP to change ERP to 18 kw and antenna
height above average terrain to 55 ft. Granted
Sept. 23; announced Sept. 29.
KDYL-FM Salt Lake City, Utah— Intermountain Bcstg. and Tv Corp., granted CP to change
ERP from 900 w to 1.2 kw; antenna height above
average terrain from 450 ft. to 2,970 ft. Granted
Sept. 23.
Ownership

Changes

. . .

ACTIONS BY FCC
KCLF Clifton, Ariz.— Saguaro Bcstg. Co. granted involuntary transfer of control (59.5%) to
Harry L. Nace Jr., executor of estate of Harry
L. Nace, deceased. Granted Sept. 21.
KTYL-AM-FM-TV Mesa, Ariz.— Harkins Bcstg.
Inc., granted involuntary transfer of control
(59.5%) to Harry L. Nace Jr.. Executor of the
estate of Harry L. Nace, deceased. Granted Sept.
21.
KSBR (FM) San Bruno, Calif.— Radio Diablo
Inc. granted voluntary transfer of control of permittee corporation to H. Leslie Hoffman. Mr.
Hoffman is to furnish $62,000 of interim financing
and cause to be furnished $518,000 additional by
purchase of stock and debentures. KSBR is tv
applicant for vhf ch. 13 assigned Stockton. Mr.
Hoffman is stockholder in San Jose Tv Bcstg.
Co., applicant for vhf ch. 11 in San Jose; president and stockholder Hoffman Radio Corp., manufacturer of tv sets; sole owner Hoffman Sales
Corp., distributor of tv sets; president Hoffman
Laboratories Inc., manufacturers of special devices for government services, and president and
60% stockholder Lesco Corp., real estate. Granted
Sept. 30.
Miscellaneous
THE BEST IN COMPLETE
ERECTION OF TOWERS
ANTENNA LIGHTS CO-AX CABLE
WRITE
CALL WIRE
J. M. HAMILTON & COMPANY
PAINTING
ERECTION MAINTENANCE
YEARS OF EXPERIENCE
Box 2432, Td: 4-2115, Go.tonia, N. C.
Broadcasting

Granted
advertisi
KCRG-AM
nS agency.
30 -FMY' Cedar
Rapids,
Sept
Iowa— The
Gazette Co., granted voluntary assignmen
t of license
to Cedar Rapids Tv Co., permittee of vhf ch 9
for $100,000. Gazette Co. withdrew competitive
application for vhf ch. 9 and purchases 30%
interest in the tv venture for $90,000 [B-T, Aug
17], Granted Sept. 30.
WGEM Cambridge, Md. — Shore Bcstg. Co.,
granted voluntary transfer of control to Pennington Richards through sale of all stock for
Mr. Richards is former general manager $45,000.
WHBL
Sheboygan, Wis. Granted Sept. 30.
KATO Reno, Nev.— Sierra Bcstg.
granted
voluntary transfer of control to R. Co.,
L. Stoddard
through sale by Dana D. Little and Ralph K.
Wittenberg of all stock for $47,600. Mr. Stoddard
is manager of KATO. Granted Sept. 30.
WHNC-AM-FM Henderson, N. C. — Henderson
Radio Corp., granted voluntary acquisition of
control by Nathan Frank through purchase of
80% interest from other stockholders for $84,000
Mr. Frank, general manager of WHNC, will now
own 100%. Upon approval of this transfer Frank
will surrender CP for new am station on 1450
kc, 250 w unlimited for Henderson. Granted
Sept. 30.
KBMW Wahpeton, N. D. — Interstate Bcstg.
Corp., granted transfer of control from Don H.
Bower, et al to A. J. Hausauer, R. J. Hughes,
Frank T. Hass and Harry M. Griffith through
stock transaction. Granted Sept. 30.

. . .

ACTION BY FCC
Olney, III.— Olney Bcstg. Co., granted CP for
new Class B fm station on ch. 225 (92.9 mc|; with
ERP of 18.5 kw and antenna height above average
terrain 290 ft. Granted Sept. 30.
APPLICATION DISMISSED
Hartford City, Ind.— Hartford City High School
Alumnus Assn. Inc. FCC dismissed application for
noncommercial educational fm station on ch. 220
because of failure to meet Sec. 3.503 (a) requirements. Action Sept. 30.
Existing

KDB
Barbara, Calif.— Lincoln Dellar,
granted Santa
voluntary assignme
nt of license to F
Robert Bauer for $75,000. Mr. Bauer is former
manager of radio and tv media of Cunningham

Telecasting

APPLICATIONS

WPNX Phenix City, Ala.— Community Bcstg.
Co., seeks voluntary assignment of license to
L. H. Christian and C. A. McClure d/b as Christian & McClure for $30,000. Mr. Christian is vice
president and 36%% owner WRFC Athens, Ga.,
and Mr. McClure is president and 52% owner
WRFC. Christian & McClure agrees to change
call letters to WGBA and operate on 1270 kc in
Columbus, Ga. Contingent on grant of assignFiled Sept. 23.
ment of WGBA.
WGBA Columbus, Ga. — Georgia-Alabama Bcstg.
Co., seeks voluntary assignment of license to
Community Bcstg. Co. (WPNX Phenix City. Ala.)
for $25,000. Community is to change call letters
to WPNX on 1460 kc in Phenix City. GeorgiaAlabama conveys some assets to Christian and
McClure. prospective purchaser of WPNX, for
$12,000. Sale is contingent on grant of assignment
of WPNX. Filed Sept. 23.
WVNJ Newark, N. J. — Newark Bcstg. Corp.,
seeks voluntary transfer of control to Evening
News Pub. Co. (WNJR) through sale of all
stock for $96,750 and assumption of 4% bearer
notes totalling $311,478.83. Principals include
President Edward W. Scudder Jr. (0.7%), Vice
President William E. Hocker (0.03%) and Secretary-Treasurer Edward D. Sugrue (0.03%). Sale
is conditioned upon approval of sale of WNJR to
Rollins Bcstg. Inc. [B»T, Sept. 7]. Filed Sept. 16.
WTYC Rock Hill, S. C— Tri-County Bcstg. Co.,
seeks voluntary transfer of control from W. G.
Reid to T. Lamar Simmons through sale of all
stock for $32,500. Simmons is \'2 owner Cruise
In Theatre, Lillington, N. C, and partner Erwin
Supply Co., Erwin. S. C. Filed Sept. 14.
Hearing

Cases
FINAL DECISIONS

Escondido, Oceanside, Calif. — FCC announced
decision denying applications of Balboa Radio
Corp. for CP for new am station on 1450 kc, 250
w unlimited in Escondido, and Oceanside Bcstg.
Co. for same facilities in Oceanside. Action
Sept. 23.
Vancouver, Wash. — New tv, uhf ch. 21. FCC
announced decision granting application of Vancouver Radio Corp. (KVAN) for CP for new tv
station on uhf ch. 21 in Vancouver, Wash., and
denied application of Mt. Scott Telecasters Inc.
23.
for same channel in Portland, Ore. Action Sept.
OTHER

ACTIONS

Mobile, Ala. — Azalea Bcstg. Co. Comr. George
E. Sterling granted motion to dismiss without
prejudice application for new am station on 1340
kc, 250 w unlimited. Sept. 30.
KTKN Ketchikan, Alaska— Alaska Bcstg. Co.
FCC announced order denying petition requesting reconsideration and grant without hearing
of its application to increase daytime power from
1 kw to 5 kw. Action Sept. 21.
San Bernardino, Calif. — KITO Inc. FCC designated for hearing application for additional time
to complete construction of new tv station on
uhf ch. 18. Action Sept. 30.
Walnut Creek, Calif.— New Am, 1340 kc. FCC
scheduled for hearing in Washington on Nov. 2
application of Arthur Westlund for new am station on 1340 kc, 250 w unlimited. Action Sept. 24.
KIEV (TV) Denver, Colo.— Mountain States Tv
Co. FCC scheduled for hearing in Washington
on Oct. 29 application for additional time to complete construction of tv station to operate on
uhf ch. 20. Action Sept. 23.

Hartford, Conn.— FCC designated for hearing
in Washington on Oct. 30 the applications of
Travelers Bcstg. Service Corp. (WTIC) and Hartford Telecasting Inc. for new tv stations on vhf
ch. 3. Action Sept. 30.
St. Petersburg Beach, Fla. — New Am, 1310 kc.
FCC scheduled oral argument in Washington on
Nov. 9 on application of Gulf Bcstg. Co. for new
am station on 1310 kc, 1 kw daytime. Action
Sept.
21. St. Petersburg, Fla. — FCC scheduled
Tampa,
oral argument in Washington on Nov. 9 in proceeding involving WFLA Tampa. WTSP St. Petersburg and Tampa Bay Area Telecasting Corp.,
St. Petersburg for new tv station on ch. 8.
Action Sept. 21.
WALT Tampa, Fla. — Tampa Bcstg. Co., granted
petition for dismissal without prejudice of its
23.
application
to increase
power 22;andannounced
change transmitter location.
Action Sept.
Sept.
Savannah, Ga. — FCC announced order (1) denying petition of Aug. 25 by WJIV to dismiss competitive application of WSAV for vhf ch. 3, and
(2) dismissed as moot petition filed Aug. 28 by
WJOV seeking review of examiner's ruling denying
for continuance of hearing.petitioner's
Action Sept.motion
24.
Springfield, 111. — FCC designated for hearing in
Washington on October 30 the competitive applications of Capitol City Tv Co., WTAX and
WMAY for new tv station on vhf ch. 2 and denied
petition of Capitol City for extension of time
to reply to the 309 (b) letter of Sept. 17. Action
Sept.
Des 30.
Moines, Iowa — FCC designated for hearing
in Washington on Oct. 23 applications of KRNT
and KSO for new tv station on vhf ch. 8.
Action Sept. 23.
Topeka, Kan. — FCC granted petition of R. F.
Schooner for dismissal without prejudice of his
bid for new tv station on uhf ch. 42 and retained
in hearing competitive application of Alf. M.
Landon. Action Sept. 22; announced Sept. 23.
KVOL Lafayette, La. — Evangeline Bcstg. Co.,
FCC announced its memorandum opinion and
order denying petition for reconsideration of
Commission's
decision of March
6 denying
plication for modification
of CP to
increase apits
daytime power from 1 kw to 5 kw, operating on
1330 kc with 1 kw night, directional. Action
Sept. 23.
Baltimore, Md. — Chesapeake Tv Bcstg. Inc.
Comr. E. M. Webster granted petition to dismiss
without prejudice its application for new tv
station on uhf ch. 18. Action Sept. 30.
Baltimore, Md. — Baltimore Radio Show Inc.
granted petition for dismissal without prejudice
of its bid for new tv station on uhf ch. 18
and retained in hearing competitive application
of Chesapeake Tv Bcstg. Inc. Action Sept. 22;
announced Sept. 23.
WWJ Detroit, Mich. — The Evening News Assn.
FCC by memorandum opinion and order denied
petition by WPEN Philadelphia requesting reconsideration and setting aside Commission action
of July 22 granting without hearing application
of WWJ to add additional tower to directional
antenna system. Action Sept. 30.
Detroit, Mich. — Knight Newspapers Inc. granted petition for dismissal without prejudice of its
bid for new tv station on uhf ch. 62. Action Sept.
22; announced Sept. 23.
Flint, Mich. — FCC announced order granting
joint motion of applicants to correct transcript of
oral argument on proceeding involving applica23.
tions of WJR Detroit, WFDF Flint and WUOM for
new tv station on vhf ch. 12 in Flint. Action Sept.
WMAW Menominee, Mich. — Green Bay Bcstg.
Co. FCC scheduled for hearing in Washington on
Dec. 14 application to increase power from 100 w
unlimited to 250 w unlimited. Action Sept. 24.
Pontiac, Mich^James- Gerity Jr. FCC postponed
effective date of CP for new station on 1460 kc,
500 w unlimited, directional night and designated
application
Action Sept. for
24. hearing in Washington on Nov. 5-.
Saginaw, Mich. — FCC granted petition of TriCity Tv Corp. for dismissal without prejudice of
its bid for new tv station on uhf ch. 51 and retained in hearing competitive application of
WSGW. Action Sept. 22; announced Sept. 23.
KSGM St. Genevieve, Mo. — Donze Enterprises
Inc. FCC scheduled for hearing in Washington on
Dec. 7 application for CP to increase daytime
power for 500 w to 1 kw and change from directional night and day to directional night. Action
Sept. 24.
Washington, Mo., Edwardsville, 111. — New Am,
1260 kc. FCC scheduled for hearing in Washington
on Nov. 30 applications for new am stations of
Franklin County Bcstg. Co. for 1260 kc, 500 w
daytime in Washington and Edwardsville Bcstg.
Co. for Sept.
1260 kc,
Action
24. 1 kw daytime in Edwardsville.
Canton, Ohio — FCC announced order denying
petition of WCMW for deletion of issue concerning its financial qualifications in the hearing involving its application and those of WHBC and
Tri-States Telecasting Inc. for new tv station on
uhf ch. 29 and granted petition of WHBC for the
addition of financial qualifications issue in this
proceeding
as to Tri-Cities Telecasting Inc. Action Sept. 21.
Portland, Ore., Vancouver, Wash.— FCC announced order granting petiton of Mt. Scott Telecasters Inc. Portland for correction of hearing
transcript involving its application and that of
KVAN Vancouver for new tv station on uhf ch. 21
in Portand and Vancouver, respectively. Action
Sept. 21.
October 5, 1953

•

Page 123

FOR THE RECORD
Kane, pa. — New Am, 960 kc. FCC scheduled for
hearing in Washington on Nov. 18 the applica» tions for new am stations of Hilltop Management
Corp. and Northern Allegheny Bcstg. Co. for
960 kc, 500 w daytime. Action Sept. 24.
Latrobe, Pa. — New Am, 1480 kc. FCC scheduled
for hearing in Washington on Dec. 3 application
of Latrobe Bcstrs, for new am station on 1480 kc,
500 w daytime. Action Sept. 24.
Clinton, S. C. — New Am, 600 kc. FCC scheduled
for hearing in Washington on Nov. 12 application
of Clinton Radio Advertising Co. for new am station on 600 kc, 500 w daytime. Action Sept. 24.
Tv Allocation — Hatfield, Ind. FCC adopted a report and order finalizing its proposed rule making and assigned vhf ch. 9 plus to Hatfield subject to such action as the Commission may take
in the light of the final decision of the courts on
petition for review filed by Logansport Bcstg.
Co.
(WSAL)
directed
against
Commission's
refusal
to assign
vhf ch.
10 totheLogansport
and
Owensboro, Ky. Action Sept. 18.
Knoxville, Tenn. — FCC announced order denying appeal by WNOX from an examiner's ruling
denying hearing
petition's inrequest
for pbstponment
of
further
proceeding
involving its
application and those of WBIR and Tennessee Tv
Inc. for new tv station on vhf ch. 10; dismissed
as moot WNOX motion to stay the further hearing. Action Sept. 25.
Memphis, Tenn., Walnut Ridge, Ark. — FCC
scheduled for hearing in Washington on Dec. 9
applications of Tri-State Bcstg. Service and
Southern Bcstg. Service for new am stations on
730 kc, 250 w daytime and application of KRLW
Walnut Ridge, for CP to change frequency from
1320 kc to 730 kc. Action Sept. 24.
Amarillo, Tex. — FCC scheduled for hearing in
Washington on October 30 the competitive applications of Texan Telecasting Co., KLYN and Panhandle TV Co. for new tv station on vhf ch. 7.
Action Sept. 30.
Dallas, Houston, Tex., Durant, Okla.— FCC announced memorandum opinion and order amending hearing issues in proceeding involving applications of Texas Star Bcstg. Co. for new am
station in Dallas on 740 kc. 5 kw night. 10 kw
day, directional day and night and KTRH Houston for CP to change directional antenna system.
Otherwise denied petition of KSEO Durant, Okla.
to enlarge the issues. Action Sept. 21.
Paducah, Tulia, Tex. — New am, 1370 kc. FCC
scheduled for hearing in Washington on Nov. 2
the applications for new am station of Paducah
Bcstg. Co. for 1370 kc, 500 w daytime in Paducah
and Tulia Bcstg. Co. for 1370 kc, 1 kw daytime in
Tulia, Action Sept. 24.
Jacksonville, Tex. — New Am, 1260 kc. FCC
scheduled for hearing in Washington on Nov. 23
application of Darrell E. Yates for new am sta24. tion on 1260 kc, 500 w unlimited. Action Sept.
San Antonio, Kennedy, Tex.— New Am, 990 kc.
FCC scheduled for hearing in Washington on
Nov. 9 the applications for new am station of
Southwest Bcstg. Co. for 990 kc, 1 kw daytime
in San Antonio and Kennedy Bcstg. Co. for 990
kc, 250 w daytime for Kennedy, Tex. Action
Sept. 24.
Slaton, Lubbock, Tex.— New Am, 1340 kc. FCC
scheduled for hearing in Washington on Nov. 18
applications for new am stations of South Plains
Bcstrs., Slaton and Texas Telecasting Inc., Lubbock for 1340 kc, 250 unlimited. Action Sept
24.
Waco, Tex.— FCC designated
hearing in
Washington on Oct. 23 competitive for
application of
KWTX and Waco Tv Corp. for new tv stations on
vhf ch. 10. Action Sept. 23.
Provo, Utha— KOVO Bcstg. Co. FCC by memorandum opinion and order denied petition of
April 7, 1953, requesting conditional grant of application for vhf ch. 11. Action Sept. 30.
WOBT Rhinelander, Wis.— Oneida Bcstg. Co
Comr. George E. Sterling granted motion to dismiss without prejudice aoplication to change to
980 kc, 1 kw unlimited, directional. Action Sept

West

WRCO Richland Center, Wis. — Richland Bcstg.
Corp. FCC scheduled for hearing in Washington
on Nov. 5 application for CP to make changes in
antenna system. Action Sept. 24.
KFBC Cheyenne, Wyo. — Frontier Bcstg. Co.
FCC scheduled for hearing in Washington on Nov.
16 application for extension of completion date.
Action Sept. 24.
Routine

Roundup

September 24 Applications
ACCEPTED FOR FILING
Modification of CP
WDIA Memphis, Tenn., Bluff City Bcstg. Co.
Ltd.— Mod. CP (BP-8343) as mod., which authorized change in frequency, increase in power,
change in hours of operation, change in trans,
site and installation of directional ant. for day
and night use, and change in type trans., for
extension of completion date. (BMP-6317).
WSBT-TV South Bend, Ind., South Bend Tribune—Mod. CP (BPCT-1017) as mod., which authorized new station, for extension of completion
date to Sept. 1954. (BMPCT-1412).
WECT (TV) Elmira, N. Y., El-Cor Television
Inc.— Mod. CP (BPCT-513) which authorized new
station, for extension of completion date to
4/25/54. (BMPCT-1414).
KFEQ-TV St. Joseph, Mo., KFEQ Inc.— Mod.
CP (BPCT-425) as mod., which authorized new
station, for extension of completion date to
1/15/54. (BMPCT-1407).
WTVT (TV) Chattanooga, Tenn., Tom Potter —
Mod. CP (BPCT-1043) as mod., which authorized
new station, for extension of completion date to
1/20/54. (BMPCT-1413).
WSPD-TV Toledo, Ohio, Storer Bcstg. Co. —
Mod. CP (BPCT-1538) which authorized changes
in existing station, for extension of completion
date to 4/18/54. (BMPCT-1409).
WOUC (TV) Chattanooga, Tenn., Chattanooga
T-V Inc.— Mod. CP (BPCT-980) as mod., which
authorized new station, for extension of completion date to 4/20/54. (BMPCT-1409).
License to Cover CP
WKTV (TV) Deerfield. Nr. Utica, N. Y., Copper
City Bcstg. Corp. — License to cover CP (BPCT1209) as mod., which authorized changes in existing station. (BLCT-153).
Renewal of License
KBIF Centerville, Calif., John Poole Bcstg. Co.
— Renewal of license (BR-6318).
APPLICATIONS RETURNED
Renewal of License
WBEL Beloit, Wis., Beloit Bcstrs. Inc. (BR2064) — Renewal of license.
Transfer of Control
Voice of Talladega Inc., Talladega, Ala. — Voluntary transfer of control of licensee corp. from
R. A. Davidson through sale of 80% of stock to
Talladega News Publishing Co.
CP to Change Frequency
KBLF Red Bluff, Calif., Hal K. Shade— CP to
change frequency from 1490 kc to 1230 kc.
CP for Am
Duke P. Kahanamoku, Honolulu, Hawaii — CP
for new am to be operated on 1230 kc with power
of 250 w and unl. hours of operation.
September 28 Applications
ACCEPTED FOR FILING
Remote Control
Following stations request to operate transmitters by remote control :
KGLU Safford, Ariz., Gila Bcstg. Co. (BRC185); WCLB Camilla, Ga., Capel Bcstg. Co. (BRC-

Coast

Midwest

$339000.00

&LW.OOO.OO

Fulltime 250 watt independent
in an attractive single station
market of more than $20,000.00
in annual retail sales. Ideal for
two partners to own and manage.
Very liberal financing.
Appraisals

. . .

•

Successful fulltime independent located in an excellent midwest market. Ideal place to live.
Working capital included.
ancing available.

Negotiations

•

Fi-

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
SAN FRANCISCO
WASHINGTON, D. C.
CHICAGO
James W. Blackburn
Lester M. Smith
Ray
V.
Hamilton
William T. Stubblefield
Tribune Tower
235 Montgomery St.
Washington Bldg.
Delaware 7-2755-6
Exbrook 2-5672
Sterling 3-4341-2
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182); KTIB Thibodaux, La., Delta Bcstrs. Inc.
(BRC-186); WKNY Kingston, N. Y., Kingston
Bcstg. Corp. (BRC-184).
Renewal of License
Following stations request renewal of license:
KASL Newcastle, Wyo., Newcastle Bcstg. Co.
(BR-2839); KFAC-FM Los Angeles, Los Angeles
Bcstg. Co. (BRH-645); KCRA-FM Sacramento,
Calif., KCRA Inc. (BRH-472); KGDM-FM Stockton, Calif., E. F. Peffer (BRH-590); WRSW-FM
Warsaw, Ind., Reub Williams & Sons Inc. (BRH404); WHYL Carlisle, Pa., Richard Field Lewis
Jr. (BR-2220).
Modification of CP
WNBW (TV) Washington, D. C, NBC— Mod. CP
(BPCT-1445) as mod., which authorized changes
in existing station, for extension of completion
date to 11/23/53. (BMPCT-1419) .
WGCM-TV Gulfport, Miss., WGCM Tv Corp.—
Mod. CP (BPCT-1529) which authorized new station, for extension of completion date to 4/11/54.
(BMPCT-1415).
License to Cover CP
WTAD-FM Quincy, 111., Lee Bcstg. Inc. — License
to cover CP (BPH-1867) which authorized changes
in licensed station (BLH-921).
WICA-TV Nr. Ashtabula. Ohio, WICA Inc.—
License to cover CP (BPCT-685) which authorized new station (BLCT-154).
APPLICATIONS RETURNED
License to Cover CP
KVOP Plainview, Tex., KVOP Inc. — License to
cover CP (BP-8694) which authorized change in
ant., trans, and studio locations.
CP for Am
Radio Auburn, Auburn, Calif. — CP for new am
to be operated on 1490 kc with power of 250 w
and unl. hours of operation.
Golden State Bcstg. Co., Roseville, Calif. — CP
for new am to be operated on 770 kc with power
of 500 w and daytime hours of operation.
September 29 Decisions
BY THE BROADCAST BUREAU
Actions of September 25
Renewal of License
Granted the following renewal of licenses on
a regular basis:
KOY Bcstg. Co., Phoenix. Ariz.; KTAR Bcstg.
Co., Phoenix, Ariz.; Arizona Bcstg. Co., Tucson,
Ariz.; Tucson Bcstg. Co., Tucson, Ariz.; Radio
Service Corp., Pocatello, Idaho; Southern Idaho
Bcstg. & Television Co., Twin Falls, Idaho; The
A. S. Abell Co., Baltimore, Md.; Radio Station
KICA, Clovis, N. M.; Southern Utah Bcstg. Co.,
Cedar City, Utah; KOVO Bcstg. Co., Provo, Utah;
Jose Bechara Jr., Mayaguez, P. R.; Utah Bcstg.
& Television Co., Salt Lake City, Utah; KVOC
Bcstg. Co., Casper, Wyo.; The Snowy Range
Bcstg. Co.,
Laramie, Wyo.; Rawlins Bcstg. Co.,
Rawlins,
Wyo.
Granted the following renewal of licenses on
a regular basis, subject to change in frequency
in accordance with Commission order of April 8,
1953, in Docket 10210: KOVO Bcstg. Co., Provo,
Utah; Intermountain Bcstg. & Television Corp.,
Salt Lake City, Utah; Rawlins Bcstg. Co., Rawlins, Wyo.
Granted License
KRSC Seattle, Wash., Washington Telecasters
Inc. — Granted license covering increase in daytime power and installation of new transmitter;
1150 kc, 1 kw, 5 kw-LS, unl. (BL-5059).
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
WSPD-TV Toledo, Ohio, to 4/18/54; WTVT (TV)
Chattanooga, Tenn., to 1/20/54; KFEQ-TV St.
Joseph, Mo., to 1/15/54; WKAQ-TV San Juan,
P. R., to 3/23/54; WOUC Chattanooga, Tenn., to
4/20/54.
Actions of September 24
CP for STL
The following were granted CPs for new tv
STL stations: Television Columbus, Columbus,
Ga. (BPTS-73); West Virginia Enterprises Inc.,
Parkersburg, W. Va. (BPTS-59); Boise Valley
Broadcasters Inc., Meridian, Idaho (BPTS-68).
Actions of September 23
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
KVPI Ville Platte, La.; KSWS Roswell, N. M.;
WELM Elmira, N. Y.; WKAQ San Juan, P. R.;
WILO Frankfort, Ind.; WMTS Winchester, Tenn.;
KOKO Clinton, Mo.
Modification of CP
KEVT Tucson, Ariz., Tucson Radio Inc. — Grant6315).ed mod. CP to change type transmitter (BMPWSBT-TV South Bend, Ind., South Bend Tribune— Granted mod. CP for extension of completion date to 4/28/54.
Delete Fm
Granted
the
following
requests
to cancel licenses and delete fm broadcast
stations:
WEEU-FM Hawley Bcstg. Co., Reading, Pa.
(BRH-171); WBML-FM, Middle Georgia Bcstg.
Co., Macon, Ga. (BRH-494); KXYZ-FM, Shamrock Bcstg. Co., Houston, Tex. (BRH-566); WJWLFM, Rollins Bcstg. Inc., Georgetown, Del. (BLH771); WSIX-FM, WSIX Bcstg. Station, Nashville,
Tenn. (BRH-291) and dismissed pending applicaTelecasting
Broadcasting

tion (BALH-138) for assignment of license of
WSIX.
Granted CP
WDAN Danville, 111., Northwestern Publishing
Co. — Granted CP to erect new ant. and mount
tv ant. on top (increase in height); conditions
(BP-8994).
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
KSIS Sedalia, Mo., to 2/28/54; KPAL Palm
Springs, Calif., to 11/15/53. condition; WATV
(TV) Newark, N. J., to 12/15/53.
Actions of September 21
Granted License
WFIW Fairfield, 111., Wayne County Bcstg. Co.
— Granted license for am broadcast station; 1390
kc, 500 w, D (BL-5103).
WNAE Warren, Pa., Northern Allegheny Bcstg.
Co. — Granted license covering change in trans,
location (BL-5107).
KVOK Honolulu, Hawaii, The Kamehameha
Schools, Ka pa lama Heights — Granted license for
noncommercial educational fm broadcast station;
88.1 mc (ch. 201), 10 w (BLED-138).
WYSN New Castle, Ind., New Castle-Henry
Township Schools — Granted license to cover CP
(BPED-235 which replaced CP which expired
12/10/52) for noncommercial educational fm station (BLED-139).
WKJF Pittsburgh, Pa., Agnes J. Reeves Greer
— Granted license covering changes in fm broadcast station; 93.7 mc (ch. 229), 40 kw, unl. (BLH918).
WNOW York, Pa., The Helm Coal Co.— Granted
CP to make changes in ant. and ground system;
condition (BP-8229).
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
KOLN-TV Lincoln, Neb., to 4/6/54; WKSB
Milford, Del., to 12/1/53, conditions; KIKI Honolulu, Hawaii, to 3/1/54, condition; WTUN Tampa,
Fla., to 12/10/53 (BMPED-268); KLVL Pasadena,
Tex., to 1/1/54; conditions.
September 29 Applications
ACCEPTED FOR FILING
Remote Control
Following stations request to operate transmitter by remote control:
WDMJ Marauette. Mich.. The Lake Superior
Bcstg. Co. (BRC-188); WNLA Indianola. Miss.,
Central Delta Bcstg. Co. (BRC-183); KWLK Longview, Wash., Twin City Bcstg. Corp. (BRC-187).
Renewal of License
Following stations request renewal of license:
KPFA (FM) Berkeley. Calif., Facifica Foundation (BRH-723); KMJ-FM Fresno. Calif.. McClatchy Bcstg. Co. fBRH-538): KNX-FM Hollywood. Columbia Bcstg. System (BRH-581); KHJFM Hollywood. General Teleradio Inc. (BRH25): KBEE (FM) Modesto. Calif., McClatchy
Bcstg. Co. (BRH-516): KTRB-FM Modesto, Calif.,
KTRB Bcstg. Co. (BRH-577); KFBK-FM Sacramento. Calif.. McClatchy Bcstg. Co. (BRH-722);
KLX-FM Oakland, Calif., Tribune Building Co.
(BRH-379); WSTR-FM Sturgis, Mich., WSTR Inc.
(BRH-922); WTSV-FM Claremont. N. H.. Granite
State Bcstg. Co. (BRH-90): WBTV (TV) Charlotte. N. C, Jefferson Standard Bcstg. Co.
(BRCT-55).
Modification of CP
KSBW-TV Salinas. Calif.. Salinas Best?. Corp.
—Mod. CP (BPCT-1222) which authorized new
station, for extension of completion date to
4/19/54. (BMPCT-1423).
WFTL-TV Fort Lauderdale, Fla.. Gore Pub. Co.
—Mod. CP (BPCT-997) as mod., which authorized
new station, for extension of completion date to
4/1/54. (BMPCT-1424).
WHFB-TV Benton Harbor. IVIich., Palladium
Pub. Co.— Mod. CP (BPCT-1282) which authorized new station, for extension of completion date
to 4/25/54. (BMPCT-1426).
WHP-TV Harrisbur
Pa.— Mod. CP (BPCT192) as mod., which g,
authorized new station
for
extension of completion date from 10/27/53
(BMPCT-1427).
September 30 Decisions
BY COMMISSION EN BANC
Extensions of SSA
The following stations were granted extensions
oi special service authorizations for period end-

: HOWARD
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•

Telecasting

ing Nov.
31, 1953, as indicated (Comr. Sterling
not
participating):
WNYC New York, N. Y., for use of 830 kc, 1 kw
to operate additional hours from 6 a.m. (EST) to
sunrise New York City and from sunset Minneapolis to 10 p.m. (EST).
KFAR Fairbanks, Alaska, for use of 660 kc, 10
kw, unl.
KWBU Corpus Christi, Tex., for use of 1030
kc, 50 kw, from local sunrise Boston, Mass., to
local sunset Corpus Christi, Tex.
WOI Ames, Iowa, for use of 640 kc, 1 kw, from
6 a.m. to local sunrise (CST).
Renewal of License
The following stations were granted renewal of
licenses for the regular period:
KFDC Cheyenne, Wyo.; KODI Cody, Wyo.;
KTRC Santa Fe, N. M.; KVNC Winslow, Ariz.;
KDSH Boise, Idaho; W JIM-TV Lansing, Mich.;
WTVN-TV Columbus, Ohio.
The following stations were granted renewal of
am, fm and tv station licenses for the regular
periods; the auxiliary stations were granted subject to final determination of matters raised in
Docket 10345 with respect to changes in frequency
assignment:
KIFN Phoenix, Ariz.; KTYL (TV) and KTYLFM Mesa, Ariz.; KVDC Farmington, N. M.;
KTKT Tucson, Ariz.; WTVR-TV Richmond, Va.;
Albuquerque Bcstg. Co., Albuquerque, N. M.;
KBUH Brigham City, Utah; KLUK Evanston,
Wyo.; KPST Preston, Idaho; KVNU Logan, Utah.
BY COMMISSION EN BANC
Renewal of License
The application for renewal of license of
station WHIO-TV Dayton, Ohio, on ch. 7, was
returned since station is operating on that channel under special temporary authority, and license
to cover outstanding CP would be in order upon
completion of construction.
The following applications for renewal of tv
station licenses were returned because they were
for channels which have been changed by tv
proceedings and the stations are now operating
on new channels under special temporary authority for which a covering license may be filed
upon completion of construction:
WLWD Dayton,
Ohio,
and Columbus.
WCPO-TV Ohio.
WLWT
Cincinnati,
Ohio, and
WLWC
ACTIONS ON MOTIONS
By Hearing Examiner H. Gifford Irion
Superior Television Inc.; KEYS-TV Die; K-SIX
Television Inc., Corpus Christi, Tex. — Granted
joint petition for continuance of hearing in proceeding re ch. 10 at Corpus Christi, from Sept.
28 to Oct. 26, 1953 (Docket 10556, BPCT-1031 et al).
By Hearing Examiner Thomas H. Donahue
Montgomery Bcstg. Co., Montgomery, Ala. —
Ordered that amendment to its application specifying slightly increased ant. height be accepted
(Docket 10573; BPCT-670).
By Hearing Examiner Annie Neal Huntting
The Lorain Journal Co., Lorain Ohio; ElyriaLorain Bcstg. Co., Elyria, Ohio — In statement and
order after first hearing conference recited action and rulings taken at hearing conference on
Sept. 15 which shall control subsequent course
of hearing in this proceeding (Docket 10525;
BPCT-1116)
(Docket 10526; BPCT-1124) (Action
9/24).
Gordon Bcstg. Co., Cincinnati, Ohio — Granted
motion for continuance of hearing from Oct. 2
to Nov. 16 re its tv application (Docket 10674;
BPCT-1722) and that of Tri-City Bcstg. Co., New9/25). port, Ky. (Docket 10675; BPCT-1737) (Action
By Hearing Examiner Basil P. Cooper
Perkins Brothers Co., Sioux City, Iowa — Granted petition for leave to amend re technical phases
of its application; in other respects ruling reserved pending presentation of additional facts
and further argument which will be held Oct. 12,
1953 (Docket 10672; BPCT-688 et al).
Perkins Brothers Co., KCOM Bcstg. Co., Sioux
City, Iowa — Upon agreement of parties, date for
commencement of hearing in this proceeding was
changed from Oct. 2 to Oct. 12, 1953, in Washington (Docket 10672; BPCT-688, et al).
By Hearing Examiner Elizabeth C. Smith
WIRL Television Co., Peoria, 111. — Denied motion to limit taking of depositions by WMBD
Inc. (Docket 10541; BPCT-668, et al) (action 9/18).
By Hearing Examiner Fanney N. Litvin
WNDR WNDR-FM Syracuse, N. Y., Syracuse
Bcstg. Corp. — Granted petition requesting late acceptance of its appearance in proceeding re applications for renewal of licenses (Docket 10569;
BR-1501; BRH-91) (Action 9/24).
Arkansas Telecasters Inc., North Little Rock,
Ark. — By memorandum opinion and order granted petition for leave to amend its tv application
insofar as it relates to change in studio location
and costs incident thereto and denied insofar as
it relates to change in trans, location and costs
relating thereto (Docket 10610; BPCT-1057 et al)
(Action 9/28).
Upon request of Midsouth Network, the Commission, on Sept. 23, 1953, extended to Oct. 5,
1953, the time for filing comments in the matter
of Amendment of Section 3.606, Table of Assignments, Rules Governing Television Broadcast
Stations (Docket 10651); replies to such comments
may be filed on or before Oct. 15, 1953.

UPCOMING

EVENTS

Oct. 5: Unveiling of Ernie Pyle memorial by
Sigma Delta Chi, Indiana U., Bloomington.
Oct. 5: Advertising and selling course, sponsored
by Ad Club of New York, to run through Feb.
25, 1954.
Oct. 5-9: Society of Motion Picture & Television
Engineers, convention, Hotel Statler, New York.
Oct. 6: Wisconsin Broadcasters Assn., convention, Plankinton Hotel, Milwaukee.
Oct. 7-8: Technical Conference, Central Canada
Broadcasters
Hamilton,
Ont.Assn., Royal Connaught Hotel,
Oct. 8-9: American Council on Education, annual
meeting, Hotel Statler, Washington, D. C.
Oct. 9-10: Alabama Broadcasters Assn., fall
meeting, University, Ala.
Oct. 9-11: National Alliance of Television & Electronic Service Assns., convention, Morrison
Hotel, Chicago.
Oct. 14: Southern Calif. Broadcasters Assn.,
"Whingding," Inglewood Country Club, Los
Angeles.
Oct. 14-17:
Audio fair,
Engineering
tion and audio
New York.Society, convenOct. 15: Color tv demonstration by NTSC for
FCC, New York.
SPECIAL LISTING
(NARTB District Meetings)
Oct. 12-13: Dist. 12, Lake Murray Lodge, Ardmore, Okla.
Oct. 14-15: Dist. 13, Adolphus Hotel, Dallas.
Miss.16-17: Dist. 6, Buena Vista Hotel, Biloxi,
Oct.
Oct. 19-20: Dist. 5, Henry Grady Hotel, Atlanta.
Oct.
21-22: Dist. 4, Grove Park Inn, Asheville,
N. C.
Oct.
23-24: Dist. 3, Bellevue-Stratford Hotel.
Philadelphia.
Oct.
N. Y.29-30: Dist. 2, Ten Eyck Hotel, Albany,
Nov. 4-5: Dist. 1, Somerset Hotel, Boston.

Give
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The transition from radio to television is a great
deal simpler and smoother if your personnel problems are solved. One method is to train your
present radio staff now for future television duty.
To meet the growing need for television manpower, Southeastern has devised a professional
TV PRODUCTION COURSE of only six weeks'
duration. It is taught by television career men
in a fully-equipped, modern TV Studio, and involves practical working experience on a regular
telecasting schedule. Upon graduation, the student is thoroughly qualified to handle TV production.
Southeastern also offers a professional six-week
course in TV Engineering, which includes complete maintenance instruction and practice. Write
for the full story today . . . and solve your
personnel problems of tomorrow!
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editorials
Maturity

in Chicago

THE

ATMOSPHERE that prevailed at the Assn. of National Advertisers' annual meeting a fortnight ago reflected a maturity of
thinking that has not always characterized such events in the past.
There was an absence of the emotionalism that turned other conventions of recent years into almost irresponsible attacks on radio
and television costs.
The ANA Chicago convention, as reported in detail in last week's
B*T, solicited information from experts on questions that are of

importance in today's radio and television worlds. That was a significant departure from the approach of former years when such
spokesmen from radio-tv as were invited to the meetings were put
on the receiving end of, not questions, but indictments.
The new mood of the ANA assures happier results. As long as
the ANA was in an attacking position, radio and television had no
choice but to go on the defensive. In that kind of situation no settlements of mutual advantage were possible.
There are reasons, of course, for the change in the ANA's attitude.
The big one is that television has been around long enough now to
be understood. It is no longer a big, powerful and somehow mysterious stranger. Its size and power can be respected without being
feared, for the mystery has to a large extent been eliminated.
Similarily, the position of radio vis-a-vis tv has been clarified.
Advertisers have rediscovered radio and found that it offers a sound
advertising service at low cost and is destined to co-exist with tv.
This is not to say that rigid stability has come about in radio and
television. Both enterprises are changing. Of necessity radio must
adjust itself to find its place in a field that will soon contain a nationwide competitive television service. The important thing is that the
adjustment is now being made as a consequence of planning instead
of defensive response to crisis.
It is now easier to believe that radio and television and their
biggest customers can establish a new harmony in their association.
Both radio and television offer to the advertiser what he needs to
move his goods. As long as the costs are equitable for the advertiser
and compensatory for the media, there should be no insoluble
problems.
Hoover

Commission

II and

the FCC

LAST WEEK President Eisenhower activated the second "Hoover
Commission" on organization of the executive branch of the federal
government. The question logically arises: What effect, if any,
will it have upon the future functioning of the FCC?
There is no answer at the moment. There probably won't be until
the "task forces" are set up in November. That the FCC won't be
overlooked should be obvious, since it is one of the most important
independent agencies of government, and independent agencies
appear to be the primary area in which the Hoover Commission will
operate.
We can glean from the past what might be expected. Five years
ago, Hoover Commission I submitted its report to President Truman.
Without going into the infinite detail of the task force report, which
became known as the "Golub Report," suffice it to say that President
Truman saw fit to recommend to Congress a sweeping change
wherein the chairman of the FCC (and of other administrative
agencies) would have almost limitless powers on appointment of
personnel and assignment of duties.
This was vigorously opposed because it would make of the FCC
a one-man Commission, a sort of Snow White and Six Dwarfs.
Under a good chairman this plan might have worked, but under
an unscrupulous one, dire things could happen. It would have
destroyed the bi-partisan composition of the Commission, since the
chairman would control purse-strings and personnel. Thus, he also
would control policy.
Happily, the plan was whipped in the Senate, which made it clear
that it wanted seven commissioners to vote their independent views
and not be an administration rubber-stamp. The FCC itself was divided on the Truman proposal. The then Chairman, Wayne Coy,
and Comr. E. M. Webster (still serving) supported it on the ground
that the FCC itself would be relieved of detail. But Comr. Rosel
Hyde (the incumhent chairman) and Comr. George Sterling (still
serving) thought it was unnecessary.
One thing the first Hoover Commission did not recommend was
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Drawn for Broadcasting • Telecasting by Sid Hix
"I kept telling you, if we cut the rates for one they'll all want it!"
a "Department of Transportation and Communication," into which
might be lumped the FCC, the Interstate Commerce Commission,
the Civil Aeronautics Board and assorted other agencies. This had
been proposed many times in the past, but invariably was rejected
as unsound and dangerous, since it would mix opposing regulatory
philosophies and also would create a new political subdivision
headed by a cabinet member. The precept of a free, competitive
radio (and now television) would have been threatened.
We have no doubt that the setting up of a new department again
will be explored, since a prime objective of the new Hoover Commission isto reduce the Presidential workload by relieving him of
as many responsibilities as possible. But we trust it again will be
knocked down as unworkable and contrary to the principles governing free, competitive broadcasting.
There are things the Hoover Commission can do to improve the
status of communications regulation. There is criticism of the calibre
of men available for appointment because of the low pay scale. The
first report was instrumental in raising the FCC stipend from
$10,000 to $15,000 per year. We think the pay should be increased
throughout government in appointive policy positions. FCC commissioners, in our view, should draw at least $20,000, with the chairman, who carries the heaviest burden, pegged in excess of that figure.
Another move that would benefit the prestige of the FCC would
be new quarters. It is now in space borrowed from the Post Office
Dept. and the Interstate Commerce Commission. Its hearing rooms
are inadequate. It is the only permanent major independent agency
without its own building. Yet its functions are as important as those
delegated to any independent agency.
End

of an Ugly

Era

HANS FRITSCHE, radio chief of Hitler's infamous propaganda
ministry, died last week. With him ended an ugly era in which radio
was used to the utmost as a diabolical force for evil.
When Hitler and Mussolini were ravaging Europe, their first move
always was to commandeer the radio. To listen to other than "Government" radio was high treason, punishable by death. The Communists have made it a crime to listen to the Voice of America.
Fritsche didn't establish policy. He was the oily-voiced spokesman, working in cahoots with Propaganda Minister Paul Joseph
Goebbels, the master of the big lie technique.
Wherever dictatorship strikes, the radio is gagged. That is Item
No. 1 on the totalitarian agenda.
Hitler and his henchmen, in their day, and the Communists in
that day and this, taught the free world a harsh, but never-to-beforgotten lesson. To control the radio is to control the minds of the
masses. Stated another way, there can be no true freedom without
a free radio.
Broadcasting
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Beauty aids, beer — or whatever your product — to be a permanent sales leader in inland California . . be on trie BEELINE!
It's the five-station radio combination

that gives you

ENO
SACRAMENTO
\
STOCKTON

THE

MOST LISTENERS More than any competitive combination of local stations . . . more than the 2 leading San Francisco
stations and the 3 leading Los Angeles stations combined.
(BMB State Area Report)

LOWEST COST PER THOUSAND
More audience plus favorable Beeline combination rates naturally means lowest cost per
thousand listeners.
(BMB and Standard Rate & Data)
Ask Raymer for the full story on this 3 ^-billion-dollar market
— inland California and western Nevada.

McCLATCHY
SACRAMENTO,

BROADCASTING

CALIFORNIA

COMPANY

PAUL H. RAYMER, National Representative
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In Baltimore you can buy a home without buying

SECTION

the land it's built on — just by paying an annual rent
on the ground. That makes Baltimore different —
and it's different as a market too!
A HIGHLY

torts on Page 87

COMPACT

MARKET!

Baltimore is the most concentrated market in
America. More than IV3 million people packed right
in the city limits and a tiny surrounding area —
the densely populated parts of a few counties.
W-I-T-H covers the whole area — at a fraction of the
cost of powerful, expensive network stations, whose

IN
HE

own affiliates overlap their coverage areas.
NIELSEN SHOWS

W-I-T-H IN LEAD!

In the home city and county, W-I-T-H leads every
other radio and television station in Baltimore in
N.C.S. weekly daytime circulation! That means you
get far more listeners-per-dollar from W-I-T-H than
from any other station in town — regardless of power
or network affiliation.
A call to your Forjoe man will bring you the
whole W-I-T-H story.

BALTIMORE

NEWSWEEKLY

F RADIO

AND

TV

TOM

TINSLEY,

PRESIDENT

REPRESENTED

BY

FORJOE

&

CO

THE

JAMES

G.

GILL

CO.,

INC.

DOES

A

COMPLETE

JOB

WMBG
SO

DO

HAVENS

AND

MARTIN,

Inc.

For 51 years the James

WCOD

STATIONS

G. Gill Company

WTVR

has been serving

its customers with "Gill's Hotel Special Coffee." The
business began in a small shop in Norfolk, Virginia, shown

above.

Its present day modern equipment is standing evidence that
its owners know their business well.

The ever expanding

services of the Havens

Stations speak well for its owners
then FM

too.

& Martin, Inc.

Pioneers in radio,

and TV, they established the only complete

institution in Richmond.

WMBG,

WCOD,

broadcast

and WTVR

always

have been, and are today, the first-choice stations of
listeners and advertisers alike.
Try them yourself and see why!

I

iavems & mmrmiHQ.

WMBG

FIRST

STATIONS

OF

VIRGINIA

am

WCOD

m

Havens & Martin Inc. Stations are the only
complete broadcasting institution in Richmond.
Pioneer NBC outlets for Virginia's first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Boiling Co.

WTVR1

Mr.

BIG
in

the

in

Coverage

Intermountain

West

INTERMOUNTAIN

network
Regional

Network

X

Regional

Network

Y

-

--

Mr.

stations in #
1 0 stations in 3 states
--

--

in

175,610

TELEPHONE

*W

5 stations

states

in 2 states

Audience

CALLS

PROVED

THESE

thru Friday — average all periods
7:30 a.m. — 10 p.m.
NETWORK

FACTS:

Monday
INTERMOUNTAIN
Network
Network
Network

9.78

A — All affiliates
B - All affiliates
C — All affiliates

2.81
7.07
6.42

Saturday
INTERMOUNTAIN
Network
Network
Network

— average all periods
12 noon — 10 p.m.
NETWORK

-

-

-

-

A - All affiliates
B - All affiliates
C - All affiliates

INTERMOUNTAIN
Network A
Network B
Network C
Source: J. A. Ward

2.65
5.97
4.60

Sunday — average all periods
12 noon — 10 p.m.
NETWORK

10.2

- All affiliates
— All affiliates
- All affiliates
Study

For further proof that IMN
page 3 in the December
your Avery-Knodel man
Mr.

BIG

3.13
7.95
6.48

is your best buy in the Intermountain

West, read

7 issue of Broadcasting-Telecasting. If you can't wait,
has all the answers.

in the Intermountain

West

i** INTERMOUNTAIN
Mr. BIG in merchandising!
concentrated

10.2

home-town

Mr. BIG in audience!
coverage

where

NETWORK
Mr. BIG in

the people live and

buy!

Represented nationally by Avery-Knodel, Inc.
LYNN

L MEYER, President

146 South Main Street, Salt Lake City, Utah

every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February by Broadcasting POTUCAnoNS^NC.. 870 NaPublished
tional Press Building, Washington 4. D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C, under act of March 3, 1879.
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Radio

Secondary

Stations

dot

the |

map within KRLD's 0.5
Mv line... an impossible
number

for most

tisers to cover

\

adver-

the area.

But then, fortunately they
don't
can

have

to. . . . They

saturate

it complete-

ly at one
one

low

great

VOWN

IN

TEXAS!

cost, with

50,000

watt

station, KRLD.
30.8%

of All Radio

Homes

in the Great State of Texas
are regular listeners to
KRLD,

DALLAS

Exclusive outlet for CBS Network Programs in the Southwest's Largest Market
DALLAS and FORT WORTH

THE

BIGGEST

BUY

SAMS

Report,

Spring

1952

IN THE

BIGGEST

MARKET

IN

THE

BIGGEST

STATE
T

John W. Runyon
Chairman of ihe Board
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Clyde W. Rembert
President
Owners

and Operators of KRLD-TV,

Channel

4
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LEAD STORY

dosed
WAS

IT Vice President Nixon

or Sen.

McCarthy

who turned tide for blitz appointment of Robert E. Lee to FCC? (Story
page 52, editorial page 138.) Ex-FBI agent
had been slated for Deputy Comptroller
Generalship. Vice President Nixon, who
worked closely with FBI on Alger Hiss case,
was honor guest at White House farewell
prior to his departure last Monday for twomonth Pacific tour. Decision presumably
was not made until about that time. Sen.
McCarthy was then honeymooning. Hence
it's deduced Nixon got in last lick and President moved with celerity Tuesday morning.
★ ★ ★
BATTERY on box-office television becomes
even more formidable with Wayne Coy, former FCC chairman, now president and 50%
owner of KOB-AM-TV Albuquerque (with
Time Inc.), serving in consulting capacity
for Zenith. Among others in picture are
W. Theodore Pierson as special counsel for
Zenith; Philip G. Loucks as counsel for Teco,
Phonevision affiliate of Zenith; former CAA
Chairman James M. Landis as counsel for
Skiatron, and Paul A. Porter, former FCC
chairman, as counsel for Paramount's affiliate, International Telemeter Corp.
★ ★ ★
PRESENT INFORMAL approach of some
members of FCC to box-office tv situation
is that it's an entirely new service and that
case would have to be made for separate
frequencies, if available, rather than intermix box-office with "free" television.
★ * ★
SARKES TARZIAN, Bloomington electronics manufacturer and owner of WTTS
and WTTV (TV), has on drawing board
plan for complete uhf 1 kw package for
about $180,000. This would include transmitter building, transmitter, antenna, studio,
camera, control equipment.
★ * ★
CONCLUDED Friday was contract for
purchase of WLOF Orlando from Hazlewood Inc. by owners of WGAY Silver
Spring, Md., for $215,500. Sellers are William Joe Sears, president, and Walter C.
Shea, secretary-treasurer, of Jacksonville,
50% holders. Purchasers are Joseph L.
Brechner, 26%; John W. Kluge, 25%; Mrs.
Kluge, 10%; Vasil Polyzois, accountant,
20%; Harris H. Thompson, 15%, and Ernie
Tanner, WGAY program director, 4%.
Blackburn-Hamilton handled. WLOF operates on 950 kc with 5,000 watts and is MBS.
It is applicant for contested ch. 9. Donn
Colee will continue as manager.
.★
★ *
AMONG MORE interested viewers of CBSTV's broadcast demonstration of its new
color tv picture tube and new pick-up equipment (stories pages 35-37) was group of
RCA and NBC executives who monitored
color show on RCA color set in NBC's Center Theatre in New York. Said one of Center Theatre group: "Color has now moved
out of the area of publicity and into the
area of performance, and performance
speaks for itself and needs no comment."
Broadcasting
Telecasting

circuit
FORMATION of national trade organization to foster maximum development of uhf
as primary service on equal footing with
vhf was projected at preliminary meeting
in Washington last Friday of group of majormarket uhf operators. Organization, with
headquarters in Washington, would function
on all fronts, as liaison with FCC, transmitter and receiver manufacturers, service men,
and advertisers and agencies. "Mixed allocations" (both uhf and vhf in same market) would be explored, and pressure for
maximum power uhf transmitter (one million watts) would be exerted.
★ ★ *
SOME BROADCASTERS are aroused over
line in Kiplinger Washington Letter predicting further rate cuts in radio to meet tv
competition. Local accounts have questioned broadcasters about item which, they
argue, has no foundation in fact (see editorial page 138).
★ ★ ★
NEW VIEW of what constitutes "premature
construction" in violation of Sec. 319 of
Communications Act must come from FCC
in two tv cases: Fight between WSAV and
WJIV Savannah for vhf ch. 3 and protest of
uhf ch. 16 WNET (TV) Providence against
vhf ch. 12 grant to WPRO there. WJIV
has laid charge to WSAV (story page 11);
WNET accuses WPRO (story page 58).
Ruling concerns many tv applicants who
have operated closed circuit training or promotion units, bought equipment, planned for
tv expansion in new radio centers or built
am or fm towers capable of holding tv antennas.
★ ★ ★
TO DARKEN cloud over uhf success in
going vhf markets, concern is growing about
dropouts of uhf applicants in some major
markets. In many cases, it's long-established radio group withdrawing after careful study of economics involved. Result is
that decision respecting intentions is forced
upon surviving applicant, who may have
filed only for "insurance."
★ ★ ★
INTENTIONS of more than a score of applicants will be put to such test soon under
FCC proposal to add uhf channels in some
35 contested markets. Sleepless nights may
be in store for more than one applicant who
must decide to venture uhf grant rather than
long, costly vhf hearing he might lose, at
which time uhf could be gone too.
★ ★ ★
FEW LAYMEN realize it but Voice of
America (U. S.' only official radio arm in
Europe) has made its strongest and most
dynamic play in cold war propaganda field.
Its new (and only) longwave transmitter
in Munich [B • T, Sept. 28] actually has
rolled back Radio Moscow's 173 kc operation. U. S. operation uses same frequency
and what is said to be most powerful longwave radio transmitter in world. Before
Munich transmitter went on air only Russia
could be heard throughout satellite regions
during important nighttime hours.

CBS shows new color picture tube and
pickup equipment which it claims will mean
lower costs for compatible color. Page 35.
Critics see imperfections in CBS demonstration, and RCA says there's nothing revolutionary about the tube. Page 37.
ADVERTISERS

& AGENCIES

Week's major timebuying involves three
sponsors in network radio, four in tv, and
one shifting tv show from one network to
two others. Page 38.
FILM
General Teleradio Inc. reportedly has
deal with Fox Movietone News which will
put General in film distribution business.
Page 39.
Producers association asks networks for
information on color tv. Page 40.
FACTS & FIGURES
Imminent release of Advertising Research
Foundation's theoretical evaluation of
broadcast rating methods is reported. Page
42.
PROGRAM

SERVICES

The big push is being put behind the campaign for subscription television. Page 44.
TRADE ASSOCIATIONS
Society of Motion Picture & Television
Engineers hears up-to-date reports on tv
film reproduction developments.
Page 48.
Here's agenda of Radio-Television News
Directors
Assn. convention
Oct. 26-28.
Page 50.
GOVERNMENT
Former G-Man and
House Appropriations
to FCC.
Page 52.
Uhf grantee turns
grounds networks gave
area. Page 56.

chief investigator of
Committee is named
back his permit on
affiliation to vhfs in

STATIONS
Seven new tv stations begin operation.
Page 66.
St. Petersburg will sell city-owned WSUNAM-TV if it can get a fair price. Ted Mack
of the Amateur Hour
may be bidder.
Page 78.
NETWORKS
ABC-TV has 23 new sponsors signed for
fall. Page 83.
MBS claims stations representing 75%
of the network rate card have agreed to
new "no-pay" plan. Page 84.
NBC counters charges by Station Representatives Assn. that its new radio plan
invades spot field. Page 84.
FEATURES
Film maker: Ralph Cohn.

Page 89.

A step-by-step analysis of how a tv film
is made.
Page 90.
Eight ways to merchandise tv film shows.
Page 98.
FOR THE RECORD
Telestatus weekly summary of tv stations on the air and tv set distribution.
Page 121.
New tv grantees' commencement
dates. Page 124.
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WGAL-TV
NBC • CBS • ABC • DuMont

Lancaster,
Penna.
Actual

return

on WGAL-TV—

for

your

now

advertising

in its fifth year.

growing — tne prosperity of WGAL-TV's large, rich
Pennsylvania area— includes Harrisburg, York, Reading, Lebanon, Lancaster.
growing —loyal audience through stimulating localinterest and public service programs, top shows from
four networks.

growing- recognition by national and local advertisers . . . that WGAL-TV
is the efficient, economical
way to reap profitable sales.
Use

this ever-increasing

the most

profit for your

sales power
advertising

to get
dollar.

'15

i. /

"TV-

w,

Represented by
EEKER

WGAL
AM TV FM
Steinman Station
Clair McCollough,
President
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New York
Chicago

Los Angeles
San Francisco
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three there's an ad
In the top two or
.
th, Jerkin & Smoe . .
Known as Hemmingfor
staff complacence
nce
by demanding obeisa
that'd earned
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To ththe
ir mdough.
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Who

So at sunset each day all faced Omaha
And

salaamed

to old Jerkin's

fought

way

clear call —

'Wherever

you

But in Omaha

go you'll hear radio . .
KOWH

TOPS

'EM

ALL!'

AVERAGE
HOOPER

KOWH
35.7%

EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:

• Largest total audience of any
Omaha station, 8 A.M. to 6
P.M. Monday thru Saturday!
(Hooper, Oct., 1951, thru
August, 1953)
• Largest share of audience, of
any independent station in
America!
(August, 1953.)

. ■ .....

J

.. :

General Manager, Todd Sforz; Represented Nationally By The BOILING CO.
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at

21Vi

Million

Heard

Homes
WJR

Series on Radio

radio
listening
to MBS' broadcast of
World homes
Series at
22Vi million.
Survey, conducted by J. A. Ward Inc., was
based on 14,000 interviews throughout country,
of which 52% were in tv-equipped homes. Mr.
Puff said that for the first time radios outside
homes were included in survey.
NBC-TV had estimated after first two games
of series that 25 million television homes had
watched each telecast [B*T, Oct. 5]. Series was
sponsored over Mutual and NBC-TV by Gillette.
ABC

to Syndicate

Two

Half-Hour

Series

ABC

FILM Syndication has completed arrangements for syndication of two half-hour tv
series. Racket Squad and Playhouse, George
Shupert, vice president in charge, is announcing
today (Monday). Both are immediately available for sale to stations on nrst-come, firstserved basis, he said. There are 98 programs
of Racket Squad series and 26 of Playhouse
(formerly Schlitz Playhouse of Stars). Mr.
Shupert also said that ABC Film Syndication
will shortly open offices in Chicago and Los
Angeles, under supervision of Don Kearney,
national sales manager.
Syndication plans were revealed privately
to ABC-TV Stations Advisory Committee Friday during meeting of committee with network executives in New York. Sales and program plans and kindred subjects also were
discussed during all-day closed session, as
were those of ABC radio in similar session
with ABC Radio Affiliates Advisory Board preceding day, authorities reported.

STUDY

SHOWS

Except in fewer than dozen difficult areas
where uhf hasn't taken hold, often due to
short time uhf service has been available, percentage of television homes able to receive uhf
signals has risen steadily. In majority of cases
uhf service' has become available since spring.
While vhf dominates heavy share of cities
in share of audience, new uhf stations continue to make progress. In four cities uhf
station takes first place in "channel viewed
most" category.
Of 51 vhf-uhf cities surveyed, all with both
uhf and vhf reception, 18 have more than 75%
uhf saturation among tv homes; 1 1 have 5075% saturation; nine have 25-50%, and 13
Broadcasting

•

Telecasting

CBS

Affiliates

See

Color, Hear Stanton
CBS President Frank Stanton told executives
from 141 CBS-TV affiliates at color clinic in
New York Friday that CBS' new color tv tube
and pickup equipment (see pages 35-37 ) are
evidence of CBS interest in advancing color tv
and show it did not turn back on color when
it asked withdrawal of FCC approval of its
own. noncompatible system.
Dr. Stanton cited history of color tv development in support of his claim that "more continuously and persistently than any other organization in the world, CBS has been the leader
over the years in the effort to make color television areality for the American public."
He also said: "No one company alone has
the exclusive credit for developing the NTSC
standards." He said CBS' latest developments
are designed to help make NTSC system work;
that CBS also had participated in industry-wide
group
which composed
He said:
own exhaustive
studies NTSC.
convinced
us of"Our
the
feasibility of the NTSC system. The system
is compatible; it is capable of producing a fine
color picture. In the circumstances, it seems
clear to us that it fulfilled the standards which
I stated in 1949."
Group saw repeat performance of preceding
day's color tv broadcast demonstration for
newsmen. Color quality was reported better in
Friday showing.
The affiliates passed a unanimous resolution
giving "full support to making color television a
nation-wide reality in the near future."

RAPID

RAPID rate of conversion to uhf shown in
number of cities where uhf signals have gone
on air. according to analysis of 51 -city vhfuhf survey conducted in September by American Research Bureau.

RECORD

TOP September sales mark in 27-year
history of WJR Detroit has been reached,
station's Vice President-General Manager
Worth Kramer reported Friday. Record
$304,477 was $35,040 over 1952 mark.
Mr. Kramer attributes success to "reevaluation by advertisers of radio's ability to deliver sales economically."

RESULTS of survey made for Mutual shows
that 61% of radio homes in U. S., amounting
to record-breaking number of 27 V2 million
radio homes, were tuned in to one or more
games of World Series over network, Richard
Puff, Mutual's research director, revealed Friday. Similar survey last year placed figure of

ARB

deadline

UHF

CONVERSION

are under 25% saturation. Saturation rate of
uhf ranges from 3.5% to around 10% in difficult uhf cities and up to 99.8% in several
markets.
Rate of increase in uhf saturation since
ARB conducted survey last July ranges from
few percentage points to nearly double.
In five large cities where vhf has been long
established, relatively new uhf is showing
steady upward trend in saturation but average
ranges around 10% of tv homes. Since uhf
has been on air three months or less in these
big cities this low saturation is not surprising.
Heavy share of 51 cities in ARB September
report are of medium to medium-large size.
No cities where only uhf reception is possible
are included.
As uhf stations become established and
saturation increases, improved programming
is expected to stimulate sale of sets tuning in
upper part of spectrum.

•

BUSINESS

BRIEFLY

SOCONY SPONSORS SYMPHONY • Signed
and soon to be announced: Socony-Vacuum Oil
Co. sponsorship of NBC Symphony Orchestra
for full season of 22 one-hour broadcasts on
NBC Radio. Sun.. 6:30-7:30 p.m., starting Nov.
8. Arturo Toscanini, who has announced that
this will be his final season of conducting in
America, will conduct most of these concerts;
Guido Cantelli will conduct remainder. Programs will originate from Carnegie Hall, N. Y.,
for NBC Radio network only, with no tv plans,
it was learned. Unusual facet: Contract was
made directly between sponsor and network,
with no agency involved.
BUDWEISER GETS SET • Anheuser-Busch
(Budweiser beer), St. Louis, starting to line up
radio stations for next year's play-by-play
coverage of St. Louis Cardinals baseball games
in following states: Missouri, Texas, Illinois,
Arkansas, parts of Tennessee, Kentucky, Oklahoma, Kansas and Indiana. D'Arcy, St. Louis,
is agency.
ADAM

HATS RADIO BUDGET • After completion of present internal reorganization,
Adam Hats, N. Y., expected to set up budget
for network radio, starting probably sometime
in January. Hirshon-Garfield, N. Y., is agency.
MOLASSES SPOTS • Penick & Ford (Brer
Rabbit molasses), placing saturation spot announcement schedule starting immediately for
three weeks on 25 stations in Texas. Approximately 10 spots per day will be used. J.
Walter Thompson Co., N. Y., is agency.
FALSTAFF IN TEXAS • Falstaff Beer, through
Dancer-Fitzgerald-Sample, N. Y., expects to
follow radio spot announcement campaign in
northern California with similar one in Texas.
California campaign started early in October
on 20 stations for 13 weeks.
MAXWELL HOUSE DRIVE • Maxwell House
Instant Coffee, N. Y., through Benton & Bowles,
N. Y., preparing radio spot announcement campaign to be launched Oct. 26 in 15 midwest
markets for four weeks.
SALES ON 'TODAY' • NBC-TV reported
Friday that participations on its Today show
(Mon.-Fri. 7-9 a.m., EST) have been purchased by Magic Chef Inc., St. Louis (ranges),
through Krupnick & Assoc.. St. Louis; Brown
& Haley Inc.. Tacoma (candy), through HonigCooper Co., Seattle, and Kiwi Polish Co.,
Philadelphia, through N. W. Ayer & Son,
Philadelphia.

British to Accept

Tv Ads

BRITISH government will soon announce its
plans for new tv service accepting advertising,
Earl de la Warr, England's postmaster general,
announced Friday. Associated Press dispatch
quoted postmaster general, who is in charge
of broadcasting affairs, as telling Conservative
Party annual conference that new service would
accept advertising but not sponsorship of programs. BBC, present monopoly, will continue
to operate.
October 12, 1953
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THE

BIG

IN THE

BIG

in Power!

Michigan's tallest TV tower . . . 1,057
feet . . . scheduled for operation
Nov. 1st! New effective radiated power
of 100,000 watts will blanket every
TV home within 80 miles of Detroit.

BIG

BOOMING

Consistently leading the Pulse ratings!
1 2 of the top 1 5 once-a-week programs*
... 7 of the top 10 multi-weekly programs*, daytime and evening, are on
WJBK-TV. * (Aug., 1953 Pulse).

Way

You

CHANNEL

vim?*

i

STATION

in Audience!

Any

I

DETROIT

BIG

MARKET

in Sales!
x-:;:;:'.S^sS:S:':":>':-;-S?:'-'iv; :L^-: - -

Actual case histories show success
story after success story on WJBK-TV.
You're "Mr. Big" in the Detroit market
with your sales message on the BIG
station, WJBK-TV.

Look At It . . .

2 Is The Spot For You!

!/
Nationally by
Represented
THE KATZ

^Detroit
TOP
STORER BROADCASTING
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CBS

and

COMPANY

DUMONT

TELEVISION

AGENCY

PROGRAMS

• National Sales Director, TOM HARKER, 1 18 E. 57th, New York 22, ELDORADO
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5-7690

Telecasting

PEOPLE
RALPH SMITH, vice president, Sullivan,
Stauffer, Colwell & Bayles, and chairman of

at

Examiner

Refuses

Delay

In WJIV Case; Other Actions
IN CASE which may develop FCC precedent
interpretation of what constitutes premature
construction forbidden by Sec. 319 of Communications Act, Examiner James D. Cunningham Friday turned down request of WJIV
Savannah for indefinite postponement of completion of comparative hearing with WSAV
there, both seeking vhf ch. 3.
WJIV wanted further proceeding delayed
until Commission rules on its petition to enlarge issues and certify record at hearing's
present status on grounds WSAV evidence now
shows "prima-facie case of illegal construction" and hence is disqualified.
Examiner Cunningham ruled case must
continue tomorrow (Tuesday) with cross-examination of principal WJIV witnesses, starting
with E. D. Rivers Jr., chief owner. Fortnight
ago, FCC turned down WJIV's petition for
outright dismissal of WSAV bid and explained
examiner should get facts in hearing and give
his ruling first [B»T, Sept. 28].
WSAV's reply to newest WJIV petition denies
"each and every allegation and contention" and
contended "real purpose" of WJIV petition "is
to delay the progress of the hearing and avoid
the presentation of some of its own principal
witnesses for cross-examination."
Benns Petition on Montgomery Denied
CLEARING way for final ruling on FCC hearing examiner's initial proposal to grant vhf ch.
12 at Montgomery, Ala., to WSFA there, Commission Friday denied petition of William E.
Benns Jr. for review and reversal of examiner's
ruling which would declare Benns' competitive
bid for ch. 12 to be in default. Mr. Benns is
president of WBAM Montgomery.
Owensboro, Lake Placid Applications
COMPETITIVE bid for vhf ch. 9 at Hatfield,
Ind., was filed with FCC Friday by WOMI
Owensboro, Ky., going into conflict with earlier
application of WVJS Owensboro for newly
allocated Hatfield channel. WOMI originally
had been competitor for uhf ch. 14 at Owensboro. WVJS-TV gave up permit for ch. 14 to
file for Hatfield ch. 9.
In another late Friday application, vhf ch. 5,
newly allocated Lake Placid, N. Y., is sought
for nearby Bloomingdale, N. Y., by Great
Northern Tv Inc., controlled by principals in
WIRY Plattsburg, N. Y. WIRY fortnight ago
dropped bid for uhf ch. 28.
Fellows

Calls

Radio-Tv

Anti-Depression Weapons
STIMULATION of buying and selling of goods
and services by radio-tv advertising is good
prosperity insurance, NARTB President Harold
E. Fellows said Saturday in address to Alabama
Broadcasters Assn., meeting on U. of Alabama
campus at Tuscaloosa.
Reviewing public service programming of
radio and tv, he recalled question offered by
educator on amount of time tv stations "have
to give to public service programming." None
at all, Mr. Fellows told the questioner. He suggested sources within FCC have fostered idea
that stations must specify such time.
Broadcasting

•

Telecasting

deadline

AT&T

ADDS

CHANNELS

PLANS for additional tv channels along
Pittsburgh-St. Louis microwave route, to
provide minimum of two channels each
way along entire route, announced over
weekend by AT&T. System already has
three eastbound channels in service between Dayton and Columbus and two
westbound between Dayton and Indianapolis. Completed Pittsburgh-St. Louis system eventually would become part of
round-robin network of two channels in
each direction serving tv stations from
New York to Chicago and back to New
York via St. Louis and Washington.
Networks Study Tv Project
NETWORK management and research officials
reviewing NARTB's plan to set up tv circulation project showing location and size of audience reached by stations. They will report to
NARTB Tv Circulation Study Committee in
near future. Robert D. Swezey, WDSU-TV
New Orleans, chairman of NARTB Tv Board,
was elected chairman of circulation committee
at New York meeting. Other members are
Campbell Arnoux, WTAR-TV Norfolk; Richard A. Borel, WBNS-TV Columbus; Kenneth
L. Carter, WAAM (TV) Baltimore; Clair R.
McCollough, WGAL-TV Lancaster, Pa.; J.
Leonard Reinsch, WSB-TV Atlanta; Donald
W. Thornburgh, WCAU-TV Philadelphia; Lee
B. Wailes, Storer Broadcasting Co.
WMMB
Melbourne, Flo., Sold
MAJORITY interest in WMMB Melbourne,
Fla., held by Henry Dravneek has been sold to
Frederick H. Kury, former Scripps-Howard
executive, subject to FCC approval. Although
price is not settled, it is understood to be about
$50,000. Mr. Dravneek is New York advertising agency executive.
Lamb Buys Firm
EDWARD LAMB Enterprises Inc., Toledo,
Friday announced acquisition of 70% control of
White Products Corp., Middleville, Mich.,
manufacturers of gas, electric hot water heaters.
Purchase price was not disclosed. Lamb firm
owns WIKK-WICU (TV) Erie, Pa.; WTOD
Toledo; WMAC (TV) Canton-Massillon, Ohio;
WHOO Orlando, Fla.
UPCOMING
Oct. 12-13: NARTB Dist. 12 meeting,
Lake Murray Lodge, Ardmore, Okla.
Oct. 14-15: NARTB Dist. 13 meeting.
Hotel Adolphus, Dallas.
Oct. 15: Color tv demonstration by
NTSC for FCC, Starlight Roof, Waldorf-Astoria, New York.
Oct. 16-17: NARTB Dist. 6 meeting,
Buena Vista Hotel, Biloxi, Miss.
Oct. 17: Federal Communications Bar
Assn., annual outing, Lohnes estate,
Vienna, Va.
(For other Upcomings see page 137)

Advertising Federation of America's committee
for better understanding of advertising, will
speak to ABC radio network affiliates tomorrow (Tues.), 1:30-2 p.m., over closed circuit
provided
ABC, understanding
on AFA's 1953-54
campaign
to promoteby better
of advertising
which opens Thursday.
JOHN D. ALLISON named sales vice president
for Aloha Broadcasting Co., Honolulu, and
Aloha Network (KHON Honolulu, KIPA Hilo,
KTOH Kauai, KM VI Maui).
NIGEL BRUCE, 58, Dr. Watson of NBC Radio's former Sherlock Holmes, died Thursday
in Santa Monica, Calif., after heart attack.
DAVID B. GRAHAM, associate editor, Ross
Reports, to Dancer-Fitzgerald-Sample, N. Y., in
tv commercial department.
GENE TRACE, WBBW Youngstown, Ohio,
named member of NARTB Sports Committee.
He replaces late WILLIAM E. WARE, KSTL
St. Louis.
Illinois Stations
NCAA

Football

Protest
Monopoly

ILLINOIS Broadcasters Assn., meeting Thursday-Friday at Springfield, took action against
tv football monopoly operated by National Collegiate Athletic Assn. Resolution protesting
against NCAA's methods was adopted by deleRobert J. Burow, WDAN Danville, was
elected IBA president succeeding Bill Holm,
gates.
WLPO
LaSalle. Other officers elected were
Harold L. Dewing, WCVS Springfield, vice
president; R. Karl Baker, WLDS Jacksonville,
secretary-treasurer. Elected to board were Mr.
Holm and Charles R. Cook, WJPF Herrin.
Angus Pfaff, WNMP Evanston, and Oscar C.
Hirsch, WKRO Cairo, continue on board.
Speakers at business discussions included
Merrill Lindsay, WSOY Decatur; Walter Emerson, WMAQ Chicago; Mr. Burow, and Oliver
Keller, WTAX Springfield.
Walker

Law

Office

RETIRED FCC Chairman Paul A. Walker,
who has been on extended vacation since leaving Commission post June 30, plans to enter
private law practice in Washington about December. Ex-Chairman Walker helped spearhead drive for educational tv channel reservations, had served with FCC since its formation
in 1934.
Tribute

Paid 'Eternal

Light7 Program, Sarnoff
TRIBUTE was paid yesterday (Sunday) to
NBC's Eternal Light radio program (Sun.,
12:30-1 p.m. EST) by Louis Finkelstein, chancellor of Jewish Theological Seminary, for
conveying understanding of "religious ideals
generally, and of Judaism in particular" and
for proving that radio can be used for "effective
public education in some of the most subtle
concepts revealed to man." He praised Brig.
Gen. David Sarnoff, chairman of boards of
RCA and NBC, as "the person pre-eminent"
among those responsible for program, which
is starting its tenth year on air as joint presentation of NBC and Jewish Theological Seminary
(see story page 117). In reply Gen. Sarnoff
declared that "radio waves ... do not recognize national origins or boundaries" and "do
not discriminate against race, religion or creed,"
but "enter the homes of Protestants, Catholics
and Jews alike."
October 12, 1953
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Algy writes to:
Miss Ann Smith
Ralph H. Jones Co.
Cincinnati, Ohio

inde;
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Published Every Monday by Broadcasting
Publications, Inc.
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At Deadline
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Editorial
Education
Facts & Figures
Feature Section
Film
For the Record

Dere

Ann:

I have just writ a poem
which I hope you will
like.
I thot about it
aftur seein' all th' folks
in Krogers buyin' Pream.
It sure do seem folks go
for Pream
For coffee it is swell

th' changin'
colors. Evrything in th' state is
changin'
color 'cept money
which is gettin' greener.
Folks using WCHS with
5,000 on 580 down here in
the land of coal, chemiculs and collossull markit
figgers seem to be gettin'
more and more of th' stuff.

Government
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Lead Story
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83
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Th' spots we ran to
boost the brand
Show 'CHS can sell ! ! !
My poetry may not be
beautiful but th* W. Va.
hills sure are with all
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WMBR-TV,

Channel

in Jacksonville

is now

with

operating

an

100,000

E.R.P.

watts

Represented by

Florida's

powerful

station

Mail received by WMBR-TV
following the increase to 100,000
watts clearly estimates the
extended coverage now delivered
in this rich Southeastern market!

most-

TV

!

. . .

CBS-TV spot sales

of

. . .

4

STORER

BROADCASTING

WSPD-TV — WJBK-TV
-—
Toledo, Ohio
Detroit, Mich.

COMPANY

WAGA-TV
—
KEYL-TV — -~ WBRC-TV
Atlanta, Ga.
San Antonio, Texas Birmingham, Ala.

WSPD
WJBK
WAGA
~
KABC
WWVA
Toledo, Ohio
Detroit, Mich. Atlanta, Ga.
San Antonio, Texas Wheeling, W. Va.
NATIONAL SALES HEADQUARTERS:
TOM

HARKER, V. P., National Sales Director

BOB WOOD,

WGBS
WBRC
Miami, Fla. Birmingham, Ala.

Midwest National Sales Mgr.

118 East 57 Street, New York 22, ELdorado 5-7690 • 230 N. Michigan Ave., Chicago 1, FRanklin 2-6498

IN

Harry Abbott
Station Manager

Raymond
Ruff
Sales
Manager

WEEKEND
Network: NBC Radio.
Time: Sunday, 4-6 p.m. EST.
Producer:
Merrill Mueller.
Assistant Producer: Arthur Wakelee.
Editor and M.C.: Ed Herlihy.
Staff: Earl Godwin, Earl Wilson, Igor Cassini, Tex McCrary, Jinx Falkenburg McCrary, Florabelle Muir, Elmo Roper, Leon
Pearson, Mel Allen, Allen Ludden,
Charles Laughton, Mary Martin, Duncan
Emrich, NBC correspondents, and others.

THIS "Sunday newspaper" of NBC Radio, a
two-hour production with a newspaper format
(4-6 p.m. EST), was launched Oct. 4 under
the most trying circumstances: The World
Series was on another network during half
of Weekend's inaugural.
There is no question that Weekend follows
the newspaper format, including the magazine
section. It has some of everything (except
the ads, a condition which NBC is trying to
correct by offering participations totaling up
to eight per hour).
To start with, on the opening Weekend, there
was the index, a rundown of the subjects of
top features to come. Then came a recapitulation of the news of the moment (the Yankees
were leading the Dodgers 6-1 in the sixth).
Following this, columnist Earl Wilson did a
"column" dealing with such assorted topics as
a new Broadway play, Frank Sinatra and wife
Ava Gardner, and the fact that Rita Hayworth,
newly become Mrs. Dick Haymes, had miffed
newsmen by failing to show up at a party in
Philadelphia.

JOHN

-1
ft ESAU
AND
ALL
THE

REVIEW

GANG

Bill Sadler
Program Director
SAY-

OME

W§L£

Nextconducted
page of byWeekend
was the women's
page,
Jinx Falkenburg,
who to
a male reviewer in World Series time was
hard put to make her accounts of Mrs. Eisenhower's dresses or Madame Pandit's United
Nations activities as compelling as the reports
from Ebbetts Field.

to KT
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H-R
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Falkenburg to Allen
Miss Falkenburg was followed by a sports
column by Mel Allen which on practically
any other Sunday would have held the reviewer. Then came the "feature article," this
one by Fannie Hurst. Miss Hurst has engrossed us with many a novel, but her Weekend
discussion of "security" was not up to her expected standards.
Followed next a section called "folklore,"
prepared by the Library of Congress and including afolk song and an invitation to submit queries about American folklore. Then
the "young America" section, in which a panel
of youngsters appraised the pros and cons of
necking, the establishment of smoking rooms
in high schools, and the use of lipstick in a
good-sensed discussion.
A series of sections followed, including a
music column, the "overseas news ticker,"
Washington news, and one called "ideas," after
which came the "cover story." The subject
the "author" was Tex Mcwas Mary
Crary, andMartin,
this was easily the most listenable
part of Weekend, featuring tapes of Miss Martin's performances. Mary Martin would have
prevailed even if the Yankees had not already
finished clobbering the Dodgers for the day.
Researcher Elmo Roper reported on a study
of what people are concerned about in local
elections, and, among other features, Florabell
Muir produced a Hollywood gossip column,
and Leon Pearson, in another Weekend standout, reviewed Broadway plays, books, and
magazine features.
At the last there was a "forecast" departBroadcasting
• Telecasting

10-kw

TV

transmitters

The RCA TT-10AL/AH, newest and finest of
all VHF Transmitters, is now being produced
in quantity — and shipments are being made
every week. Already a number of stations are
on the air with the TT-10AL/AH. Other stations have received their TT-AL/AH Transmitters and will be on soon. Before long this
new transmitter will be the most widely used
television transmitter in the world.
The list of stations going on the air in rapid
succession with the TT-10AL/AH is RCA's
"proof-of-production." You too can be on the
air soon with an RCA 10-kw transmitter.

ECONOMICAL...

TODAY

AND

TOMORROW

• This 10-kw VHF transmitter— operated in
conjunction with an RCA high-gain antenna— can
produce 100 kilowatts ERP at substantially lower
cost per radiated kilowatt than any other transmitterantenna combination now available.
• If you go to higher power, this 1.0-kw VHFtransmitter can be used as the basic driver for RCA's
high-power 2 5-kw amplifier — such as now in operation at WAVE-TV. (RCA's 50-kw rated, high-gain
antenna can handle the extra input — with another
25-kw to spare for any future increase.)
For complete details— and delivery information
— call your RCA Broadcast Sales Representative.

IN REVIEWmerit, presenting likely news developments of
the next week or so.
Unarguably, Weekend has something for
everybody. As is the case with newspapers,
it is unlikely that every "section" will pull
full "readership." Once the layout becomes
known to the audience, the knowledge of what
is to come may persuade listeners not particularly interested in one section to stick through
that one in order to get to others they want
to hear. It is equally possible that NBC may
find it desirable, as a matter of editorial policy,
to expand some of the departments and bluepencil a few of the others altogether.
COMEBACK

STORY

Network: ABC-TV.
Time: Fridays, 9:30-10 p.m.
Sponsors tresses
(alternate
weeks): Co.
Sealy Matand Ekco Products
Agencies: Dancer-Fitzgerald-Sample (Ekco) and Weiss & Geller (Sealy).
Producer: Louis G. Cowan Inc.
Executive
producer and director: Sherman Marks.
Assoc. producer: Hal Gross.
IN addition to other assignments too numerous
to mention,
Jessel,Godfrey,
ABC's somewhat
halting
answerGeorge
to Arthur
has been
placed in charge of a weekly half-hour of
hearts and flowers called Comeback Story.
The first show of the series dealt with the
life of Bobby Breen who disappeared from
sight a dozen or so years ago when his voice
changed. Mr. Jessel was appropriately maudlin
throughout his narration that tied together flashbacks into Mr. Breen's truncated career. Mr.
Breen sang a song in his present voice, a
rather weatherbeaten soprano, and then turned
his head to hide the tears as Mr. Jessel read
off a list of club dates that had been arranged
to celebrate the disinterment of the retreaded

Colorful coverage of (op quality sports,
drama, musical, film, comedy variety
and local programming.

Unhappily, the tear-drenched parading of
juvenile.
human misery has paid off elsewhere on the
dial and probably will in this case, especially
with an old sentimentalist like Mr. Jessel
available to lead the parade.

TOP DRAMA . . . Robert Montgomery
Presents; Singer Four-Star Playhouse;
Medallion Theatre; Lux Video Theatre.

DAVE
VARIETY . . . You Bet Your Life;
Godfrey and His Friends; Show of
Shows ; The Jack Benny Show.

FILM SHOW . . . Stroh's A 1 1 - S t a
Theatre; Range Rider; The Liberace
Show; Into the Night.

DAVE GARROWAY is back on nighttime
television, a welcome schedule for admirers
who are unable to adjust their morning habits
to accommodate Today. The new Garroway
show differs only in detail from the Chicago
origination that made him famous.
Mr. Garroway still wanders from set to set,
peering in perpetual astonishment through his
massive spectacles that must have been hewn
from the pelvis of a moose. Between comments by Mr. Garroway there are songs and
dances, performed capably and with apparent
ease. Like the old Garroway program, this
one is distinguished by extreme good nature.

...Land

Views the News ; Omar Weatherman ;
Sohio Reporter: Golfing Tips.

ZANESVILLE,

OHIO

Established May 23, 1953

As Mr. Garroway himself might say, "No

Represented Nationally by John E. Pearson

NBC
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SHOW

Network: NBC-TV.
Time: Fridays, 8-8:30 p.m.
Sponsor: Pontiac Motors.
Agency:
McManus, John & Adams.
Cast: Dave Garroway, Cliff Norton, Jack
Haskell, Joe Corey, Shirley Harmer,
Sinclair & Spaulding.
Producer-writer:
Charlie Andrews.
Director: Mike Zeamer.
Guest: Wally Cox.

SPORTS . . . World Series Baseball;
College Football ; Boxing ; The Cleveland
Browns.

LOCAL PROGRAMMING

GARROWAY

CBS

•

ABC

•

DU

MONT

A mercenary
footnote: Mr. Garroway's lowall." talk
at sales
agony
pressure
for Pontiac is among the
most persuasive automobile commercials on
the air.
Broadcasting
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has

hit the

BIG

WAIT

Oregon

NO

MORE.

Now

Market

you can hit the rich,

able-to-buy Northwest market with the increased
coverage and assured picture quality you should
expect. KOIN-TV'S 56,000 watts ERP (100,000
soon) and 1114-foot antenna height above average
terrain (1536 feet soon), is reaching thousands of
homes in Oregon and Southern Washington which
cannot receive good service from any other station.
REACHING

A

BIGGER

MARKET

A market ripe and ready for television's impact.
Per capita retail sales are more than double* the
national per capita retail sales average. Over a
million and a quarter people are in the effective
signal area.
150,000 SETS-INCREASING RAPIDLY
All TV sets in the area are VHF receivers with
UHF devices added or built-in. KOIN-TV's top
CBS Television Network shows plus selected ABC
Network

and local programs are capturing audi-

ences everywhere. Set sales are sky-rocketing. It's a
bustling, ready-to-tap market!
*208%— Based on 1952-53 Consumer Markets.
^ CENTRALIA
•„
ElCHEH
LONG0VIEW
ALIS WASH.
so

W ASTORIA
TILLAMOOK

A VANCOUVER
PORTLAND
MCMINNVILLE

HOOD RIVER
OREGON CITY

FOLKS
CORVALLIS

KNOW

KOIN

EUGENE

For 28 years radio station KOIN has offered the
people of this region the tops in local, national, and
public service programs. KOIN is known and respected as a fellow citizen. This reputation is
reflecting itself in a tremendous popularity and

CBS

public acceptance.
Write, phone, or wire for complete information
and availabilities.

TELEVISION

Broadcasting

THE DALLES

OREGON

Telecasting

Avery Knodel, Inc., National Representatives
New York, Chicago, Los Angeles, San Francisco, Atlanta, Dallas
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Upper
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Midwest^

our

KSTP-TV

now

Million

people

regularly

with

its

100,000

watts

on

channel
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JAMES MURRAY, who met the microphone
when both he and the device were youngsters,
is a Pittsburgh product: He was born, bred
and educated in the Steel City and has lived
there nearly all his life.
At 47, Mr. Murray, whose birthday is this
month, is a young veteran of an industry that
has few gray hairs. After a quick introduction
in 1932, the microphone and the broadcaster
got along fine. In 21 years, both have undergone some changes. The mike has progressed
from carbon to brush, from brush to the streamlien, handy model in use today. Mr. Murray
has advanced from the green sportscaster at
WJAS Pittsburgh to the general manager of
KQV Pittsburgh.
In retrospect, although the microphone has
played an important role in the Pittsburgh
career of Jim Murray, the general manager
equally has left his imprint on the history of
the microphone — more specifically on the
broadcasting industry.
Broadcasters know Mr. Murray for the drive
he has given Pittsburgh radio, both in public
service and business phases.
Mr. Murray bases much of his station operation philosophy on service. It's a chief function of successful radio station operation, he
claims, and he ought to know.
He proved it during a post-war power strike
in his home town. The strike was covered
in such detail by KQV that its settlement actually took place in the KQV studios, a dramatic
public
ice coup. relations aftermath to a public serv'Double' Defiance
James Francis Murray was born in Pittsburgh, Oct. 29, 1905. His neighborhood pals
found he was no shrinking violet. Teased about
his middle name — his mother called him Francis to the rollicking joy of the kids on the
street — James Murray proceeded to defy the
mimics in their mirth and added another Francis to his name when he was confirmed.
Young James Francis Francis Murray was
headed for a law career. He attended the
local public schools and started pre-law at
Duquesne U. United States v. John Doe never
got far in his future. He switched to newspaper reporting and worked on Pittsburgh newspapers from 1921 to 1932. His enterprise
shined even then. He became part-owner of
the Tri-State News Service which services such
leading client papers as the New York Times.
He entered radio with WJAS, then the CBS
outlet in Pittsburgh. He was publicity director.
Three weeks after he was hired, an announcer
scheduled to give the play-by-play of a baseball
game was speechless, a victim of laryngitis.
The station borrowed Jim Murray's voice and
a life-long friendship between the microphone
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and Mr. Murray was off to a healthy beginning.
Mr. Murray, who developed into one of the
city's best known sportscasters, was the man
on whom the assignments were dumped. In
an evening he interviewed Bill Tilden of tennis
fame, broadcast a poultry show an hour later,
and the next hour described a lacrosse match
although he had never seen one before.
Before he joined KQV, Mr. Murray spent
seven years wandering in the field, rounding out
his experience with business background. In
1937 he was publicity and promotion director
for WCAE in Pittsburgh, then at KDKA he
was publicity director and in 1943 he switched
to the sales staff. He was promotion director
at WJZ New York in 1944 and spent some of
that year broadcasting Cornell U. football.
That same year, Jim Murray was back in
Pittsburgh and at KQV, as sales manager for
two years after which (in 1946) he became
general manager.
The microphone was just about grown up
then, and Mr. Murray had been around too.
His achievements were highlighted by development of KQV as a major Mutual affiliate. In
1952, CBS purchased 45% of the station, and
June 15, 1953, was the date marking the Allegheny Broadcasting Corp.'s transmitter as the
Pittsburgh outlet of CBS. It is represented
nationally by Weed & Co.
Spearheads KQV

Projects

Mr. Murray's hand in KQV affairs has been
an active one. He helped bring Pie Traynor
back to Pittsburgh and to the station as sports
director in 1945. He aided in public service
for the Negro. In cooperation with the Pittsburgh Courier, the station for the first time
broadcast a negro news program. KQV also
led a nationwide radio drive to focus attention
on the late Negro scientist and humanitarian,
Murray's
Carver. Mr.
George didWashington
efforts
not go unrecognized;
he was
cited
twice by the National Achievement Clubs.
When he's not making holes-in-one in the
broadcast business, Mr. Murray can be found
attempting that feat on the golf course where
he engages in his top hobby.
Not that business people, including broadcasters, are unaware of his existence after office
hours. Mr. Murray is treasurer of the Pennsylvania Assn. of Broadcasters — it's his second
straight year in that office; a director of the
Allegheny County Fair and the Catholic
Theatre Guild; a member of the Pittsburgh
Variety Club; the Citizens Committee for Educational Television, and an associate of the
Radio & Television Executives of New York.
He's pretty much of a family man, too. Mr.
and Mrs.
in the
Mount Jim,
Lebanon Murray
section withlivetheir
fourcity's
children:
19; Bill, 16; Eileen, 8, and Jane, 4.
Broadcasting
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LAS

VEGAS

NEVADA'S

1st

Station KLAS-TV,
"Showcase",

George R. Townsend. Chief Engineer of Station WWLP, Springfield, Mass.,
happily checks the Station's powerful, new General Electric 12 KW Transmitter.

WWLP

G-E

APPLAUDS

12

KW

Rounding out its first six
months of telecasting, Station
WWLP, Springfield, Mass., is
sending out a "Grade-A signal"
into a much 1 arger coverage area
than was originally anticipated.
The station is operating with a
G-E 12 KW Transmitter and is
serving four western Massachusetts counties and five counties
in north central Connecticut. It
was among the first UHF TV
stations to go on the air and is
a co-basic ABC, NBC affiliate.
Consul tingengineers in Washington, D. C, prepared a map
for Station WWLP projecting
its anticipated coverage prior to
actual telecasting.
Chief Engineer George R.
Townsend said, "Reception of
our signal seems to follow pretty
well the pattern predicted in the
consulting engineers' map— except in areas where the line of
sight is impaired by mountainous terrain. Our files contain
authentic reports of excellent
reception at distances up to
fifty miles from our transmitter
location. I have reliable evidence
of usable reception at a point
some ninety miles from our
transmitting site, in an easterly
direction. Ours is the satisfaction of bringing new coverage
Broadcasting

•

Telecasting

TRANSMITTER
to the Springfield area; because
WWLP, with its G-E 12 KW
Transmitter, for the first time in
TV history has brought a
Grade-A signal to the locality."

Well-Qualified G-E Men
Run Los Angeles Office
Bob Walker, District Sales
Manager and Charles Smith,
District Representative, are
well qualified to man the General Electric
Broadcast
Sales offices in
Los Angeles.
A native of
Sacramento,
Walker earned
his BSEE at
Bob Walker
the University
of California in 1936. He served
as technician for Stations KRE,
Berkeley, Cal., and KLIX, Oakland, Cal. In 1941, he joined
General Electric as technician
for KGEI, the International
Broadcasting station of General
Electric in San Francisco.
Walker was transferred to the
G-E transmitter division in 1942
and supervised the installation
of the first gun laying radar set

STARS

TV

OPEN

OUTLET

Mode! General Electric

Transmitting at 5,000 watts

Station KLAS-TV, Las
Vegas, Nevada was opened
recently by a raft of top radio,

Also on hand to formally
welcome the station to Las

stage, night club, screen and
TV stars. Nevada's first TV
outlet, it is a model G-E

Vegasnorwere
Nevada's
Charles
Russell,goverthe

equipped
"showcase" atstation
and
is transmitting
5,000
watts of power over Channel 8.
Chet Lauck, "Abner" of
radio's famed "Lum and
Abner" conducted the gala
premiere show. A few of the
stars who appeared during
the four-hour opening show
were Gale Storm, Anna Maria
Alberghetti, Herb Shriner,
Frances Langford, Jon Hall
and "Cee" Davidson and his
orchestra.

state's lieutenant

governor

Clifford A. Jones, Las Vegas'
mayor CD. Baker and others.
KLAS-TV has network affiliations with CBS, ABC and
Du Mont. President of the
new video outlet is R. G.
"Rube" Jolley and SecretaryTreasurer is Frederick G.
Stoye. Jolley and Stoye are
co-owners of KLAS radio in
Las Vegas, a CBS outlet, also
100% G-E equipped. The
studio and transmitter of the
TV station are on the grounds
of the Desert Inn Hotel.

in an experimental night fighter
for the Douglas Aircraft Corp.
In October, 1945, Walker was
made District Representative of
Broadcast Sales in Cleveland
and in 1950 was appointed District Sales Mgr. of Los Angeles.
C. E. Smith, a Virginian from
Richmond, received his BSEE
from VPI in 1950 and entered
the General Electric test programneers.
for engiHe was
then assigned
to
the Broadcast
Sales
headquarters
staff at Syracuse, N. Y. In
January, 1952,

C. E. Smith
Smith joined the Field Engineer
staff and did installation of
broadcast equipment.
Smith was appointed District
Representative for the Los Angeles offices June 1, 1953.
Walker and Smith recently
changed address and now maintain headquarters at Room 618,
the Tishman Building, 3460 Wilshire Blvd., Los Angeles, Cal.

Chet Lauck greets Herb Shriner
at Station KLAS-TV Opening.
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it's here

TV

. . .NOW!

in CHARLESTON,

m

W.

VA.

WKNA-T1

selling

the rich
multi-million
dollar
Charleston
market!

The television gateway is now
open to tap this rich, well-populated industrial market that
spends over $620,000,000 annually. And your product or service
gets tremendous consumer acceptance because of double
network programming, and the fact that WKNA-TV is
Charleston's own television station!

affiliated with ABC and DUM0NT

Television Networks

the personality station

Joe L. Smith, Jr., Incorporated
Represented nationally by WEED TELEVISION

Page 22

•

October 12, 1953

SPUN GOLD ... The nation's
first gold strike was made near
Concord in 1799 — but today the
county spins and weaves its
wealth in its great textile mills.

out
in

north

the

"main

street"

Charlotte

market

CONCORD,

N.C.— as near to Charlotte as Dearborn to Detroit

Penetration of Charlotte's BIG 2 in Cabarrus County: WBT 85%— WBTV 51%

The artery of the Charlotte market

is US 29 — the "Main

South" — which leads north to Concord
payrolls exceeding
south on "Main

and Cabarrus

45 million dollars. WBT

Street of the

County with annual industrial

and WBTV

reach north and

Street" — and in all directions out of Charlotte — to unify scores of

industrial communities

into a fabulous market

of more than 1 Vi million people

within a 50 mile radius. Only Charlotte's big 2 have coverage

to match the market.

CONCORD
~k Charlotte
Jefferson

Standard

Broadcasting

Company

Represented Nationally by CBS Radio and Television Spot Sales
WBTV

CHARLOTTE'S
Broadcasting

•

BIG

2
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ARE

PLUMB

IN

THE

MIDDLE

OF

A

FABULOUS

MARKET
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Free or Fee?
EDITOR:
I was struck by the juxtaposition of your two

SALES

DON'T

AT

STOP

THE

CITY

LIMITS-

Neither

does

WVAM

Altoona's
1000

Only

Watt

Station

MOST
POWERFUL

MOST
POPULAR

editorials, "Sage Advice at Sun Valley" and
"2,000 Tv Stations — Mirage or Gold-Mine" in
the [Sept. 28] issue of B*T.
While your first editorial is not quite a blast
against subscription tv, it does succeed in
raising a big element of doubt about the value
of this service to broadcasters.
Your second editorial then goes on to spell
out in detail the economics that make subscription television a must for broadcasters almost
everywhere. You pointed out that a secondary
market that supports am or a weekly newspaper
may prove too much of a risk for tv, and that
uhf applicants are withdrawing from prime
markets already well served by vhf. But you
neglected to point out that if subscription tv
were available to greatly increase the total
revenue gained by any tv station in any market,
the number of broadcasters in secondary markets and the number of successful uhf stations
in primary markets would be greatly enlarged.
Another development of great economic interest is the rough sledding experienced when
there is competition between stations in any
given market. We saw little of this during the
"freeze" because there were few places where
severe competition existed. However, in our
two seven-station markets (New York and Los
Angeles) the going had been very rough, as
evidenced by the number of money losing stations in these two markets reported by FCC.
The same economic problems caused by
seven stations each in the major markets of
New York and Los Angeles will be repeated
in the Pittsburghs and Milwaukees, to say
nothing of smaller cities, when the number of
stations in these markets is multiplied. They
will need more than advertising revenue to
support them. . . .
I do not see how anybody can believe that
the supplementing of sponsored programs with
subscription programs is going to bring about
a great change in the historic concept and practice of broadcasting in the United States, any
more than the Pennsylvania Turnpike has
changed the concept and practice of free state
roads.
E. F. McDonald Jr., President
Zenith Radio Corp., Chicago
Multiple Affiliation
EDITOR:
A long time ago we learned the hard way
that considerable distance separated us from
the ivory towers on Madison Avenue. The news
has finally reached the Deep South that certain
high channel television stations were having
difficulty making network affiliations.
We have the only ultra station in Columbus,
but we understand that our competitors have
been given a grant for one of the old fashioned
vhf deals. The point is, we have affiliations with
I can't
and DuMont,
ABCnetwork
NBC, CBS, this
understand
affiliation and
noise.
Are
there any other television networks in business? If so, kindly send necessary addresses.
Allen M. Woodall, Pres.
WDAK-TV Columbus, Ga.
Aftermath
EDITOR:
The letters published in your magazine have
been brought to my attention and since this is
the first time (I think) that anyone has sent
programs made for one station and one sta-
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tion alone, and sent them on approval, I thought
you might like to know the results of the enterprise. These tapes were made and sent to
about 560 stations all over the country with
the hope that they could be sold to a local
sponsor for our mutual benefit. Some stations
did this and sent very kind letters of appreciation. The one thing that I didn't expect was
for any of them to be mad about the chance
to take it or leave it . . .
If you wish to publish part of this letter,
please be sure to include my denial that we
told or suggested to the boys that they write
or call home. We did not do anything of
the sort.
All of the radio men that I talked with, before the Jamboree, thought that it was a terrific idea and that the percentage of acceptance
would be at least 50% or certainly enough to
cover the cost of making the tape . . .
John P. Elden
Elden Enterprises
Laguna Beach, Calif.
[EDITOR'S
NOTE: who
Mr. Elden
refers
to complaints
from
broadcasters
objected
to his
technique
of sending stations, without advance notice, taped
interviews with boys attending the recent Boy
Scouts Jamboree. Some stations reported that
families of Scouts had been told by the boys to
listen for the shows on local stations. B«T is glad
to
Mr. Elden's denial that such pressure
was publish
intentional.]
B»T On
EDITOR:

the Air

We frequently devote five-minute or even
fifteen-minute periods to discussion of program
highlights and personalities, and to stories of
general interest about the radio industry. There
has been more favorable comment on these
behind-the-scenes chats than we'd anticipated.
From time to time I read articles in B»T
which would be ideal for inclusion on such
programs. An example is "Should Music Be
Heard and Not Seen?" by Dr. Frank Black, in
B»T of May 11, 1953, page 81. May we have
your permission to broadcast this article?
(WCAL is a non-commercial educational station.) May we also quote from "ABC of Radio
and Television" which appeared on pp. 78-91
March 30, 1953? May we feel free to use, with
credit, similar articles from other issues?
Thanks for a fine magazine. . .
James V. Anderson, Progr. Dir
WCAL Northfield, Minn.
[EDITOR'S NOTE: Permission granted.]
Individual
EDITOR:

Listening

I was very much interested in the editorial
"Shortchanging Radio" published in your Sept.
14 issue. This editorial points out that radio
listening
is becoming
"individual
listening"
and
that
the audience
should
be measured
in terms
of individuals rather than families.
It is easy to understand why radio, as an
advertising medium, would desire a type of
audience measurement which would inevitably
produce higher figures. I'm afraid, however,
that there is a tendency to overlook one important factor in this connection, viz., that as
radio listening becomes more "individual," the
number of listeners per family necessarily decreases. Therefore, if ratings were computed
today on an individual basis, i.e., by multiplying number of families reached by number of
persons listening per family, the results would
probably be quite disappointing — in comparison
with the anticipations of most people in the
industry.
This is not to say that there would not be
Broadcasting
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ARLENE DAHL, Fri. 8:30 p.m.
JAMIE, Mon. 7:30 p.m.
THE UNITED STATES STEEL HOUR, Opening show: "P.O.W."
DANNY THOMAS, Tues. 9 p.m.

Here
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it

is

. . . the

new

fall

line-up
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ABC

Telecasting

Thurs. 8 p.m., BUD COLLY ER
Sat. 7p.m., PAUL WHITEMAN
Thurs. 8:30 p.m., RAY BOLGER
Fri. 7:30 p.m., STU ERWIN
Sun. 9:30 p.m., PETER POTTER
Tues. 7:30 p.m., CAVALCADE OF AMERICA

Television.

Broadcasting

•

We

Telecasting

promised

you

new

shows,

new
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BILL STERN, ABC-TV sports
SATURDA Y NIGHT FIGHTS, 9 p. m.
NOTRE DAME FOOTBALL AND FRANK LEAHY,
OZZIF & HARRIET, Fri. 8 p.m.
KRAFT TELEVISION THEATRE, Thurs. 9:30 p.m.

stars
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.

Sun. 7:30 p.m.

. . new

excitement

on

ABC.

But

Broadcasting

•

even

Telecasting

Mon.—Fri. 4 p.m., DENNIS JAMES
Thurs. 9 p.m., DOTTY MACK
Sun. 6:30 p. m. , THE GEORGE JESSEL SHOW
Mon. 8p.m., SKY KING
Sat. 7:30 p. m. , LEAVE IT TO THE GIRLS
Fri.9.p.m., PAUL HAR TMAN

we

never

Broadcasting

•

thought

Telecasting

things

would

happen

so

fast
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ROBERT Q. LEWIS, Tues. 10:30 p.m.
JOHN DALY, Mon.-Fri. 7:15 p.m.
TOOTSIE HIPPODROME, Sat. 10 a.m.
THE LONE RANGER, Thurs. 7:30 p.m.
SUPER CIRCUS, Sun. 5 p. m.
SMI LIN' ED McCONNELL, Sat. 10:30 a.m.
SPACE PATROL, Sat. 11 a.m.

(or
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are

talking
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Fri. 9:30 p.m., THE COMEBACK STORY
Sun. 7 p.m., ART BAKER
Sun. 9:15 p.m., ORCHID AWARD
Mon.-Fri. 4:30 p.m., ERN WESTMORE
Wed. 7:30 p.m., TOM CONWAY
Sun. 9 p.m., WALTER WINCHELL

the

viewers

Broadcasting

•

are

Telecasting

talking

. .

. everybody's

talking

ABC
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And

look

who's

America

on

American

Chicle

American

Cigarette

American

Home

American

Tobacco

Armour

&

ABC

B. B. Rolrite

to

Television:

Hotpoint
&

Cigar

Co.

S. C. Johnson

Products
Company

Co.

Bayuk-Phillies

talking

Kellogg's
Kraft Foods
Listerine

Cigars

Mars

Candy

Pen
Pepsi-Cola

Bristol-Myers

Ralston-Purina

Brown

Sealy

Shoes

Carter

Products

Derby

Foods

Speidel

Watch

Bands

Oil of Indiana
Drug

Kem-tone

C. A. Swanson
Watch

Bands

Tootsie

Rolls

Gruen

Watches

United

States

Hazel

Bishop

Viceroy

AMERICAN
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Peanut

Sterling

-

Ekco

Gemex

Skippy

Standard

Duffy-Mott
DuPont

Mattress

Steel

Cigarettes

COMPANY
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some practical value in a measurement of individuals. However, it is one thing to talk and
write about such measurements, and quite another thing to actually develop techniques
which render them practical both from a research and an economical standpoint.-. . .
I'm sure you will agree that, if individual
audiences are to be measured, some very
unique method will have to be developed, and
that it probably will not take the form of an
individual Audimeter strapped onto the back
of each individual! It may encourage you to
learn that A. C. Nielsen Co. is working very
hard on this problem, making good progress
and has every expectation of offering a commercial service of this type in the near future. ...
A. C. Nielsen, President
A. C. Nielsen Co., Chicago

On the Schedule
EDITOR:
Your listing of stations scheduled for the
Goodrich week-end driving campaign (page 9,
October 5) did not include KPRC. We did
get this schedule too, and since Goodrich was
obviously buying top-rank stations, this omission might work to our disadvantage.
Jack McGrew, Asst. Mgr.
KPRC Houston, Tex.

1
1
m
i
I
%
1
i
m

In the nation's 10th largest
market, more and more alert
advertisers are fast discovering
the showmanship and
salesmanship of WMAL-TV.
A low
cost-per-thousand delivery charge
attracts them —
actual sales hold them.
More and more advertisers are

Self-Service
EDITOR:
On Sept. 25, WCUM set a precedent in this
area for selling radio by devoting an entire
football broadcast to publicizing radio selling.
Turning down sponsors for the game, WCUM
elected to use all of the regular commercial time
to promote how radio can sell in its area.
We feel this was a most unique way of using
a top-notch broadcast to merchandise the business that we are in. So far, all reports have
been favorable.
Malcolm A. Campbell Jr.
Station Manager
WCUM Cumberland, Md.

1
I!

EDITOR:
I thought you would be interested in knowing
that each day when I use the new 1953-54
Telecasting Yearbook-Marketbook (which
arrived on Glenn Dolberg's desk early this
week) I just want to bless you for it. This
book is used by me for my work each day and
since I put it to good use the day it arrived, I
marvel at the very valuable information it contains.

backs up their

spot schedules with
effective point-of-sale in-store .
merchandising
with "Customer

Contact".

More and more advertisers are

1

discovering the fact that WMAUTV
has the best production
facilities in the area and knows
how to use them to give advertisers
better programs

1
■

Testimonial

seeing how WMAL-TV

at lower

production costs.
More and more advertisers are
learning what

it means

in sales when one of WMAL-TV's
great local personalities
tells their loyal audience to buy
a sponsor's product.
For a good buy in Washington,
ck Katz or . . .

Your alphabetized listing of television stations in the United States by call letters has
proved extremely helpful. The listing of personnel for each station, plus the date the station
started operation and even the information you
have provided us with of those stations which
have not as yet taken the air, has been of such
great assistance to me, that I would like to fill
this note with glowing adjectives of praise to
all those people who have made this book
possible.
Joan Shields, Secy, to Glenn
Dolberg
Broadcast Music Inc.,
New York City
Broadcasting
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WFIL-TV
CHANNEL

The

greatest

reception
the

...

Greater

coverage
of any

. . . the
TV

best

station

Philadelphia

£

in

Market!

WFIL-TV now offers 4 to 5 times the power of
any other Philadelphia TV station . . . plus the
greater reach and penetration of low band VHF.
With

Maximum

Power,

WFIL-TV gives you intensive coverage of
Philadelphia and the growing Delaware Valley
. . . plus top-quality, one-station coverage of rich
bonus markets like Lancaster, Atlantic City,
Trenton, Bethlehem, Allentown, Reading,

WFIL-TV
Congratulates
ABC-TV
. . .

for great new programming that adds creative
importance to the technical achievements of
MAXIMUM
POWER.

Wilmington . . . at no extra cost! It's the biggest
buy in television today.

Ws>t $fulauelpf)ta inquirer STATION...
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ABC and DUMONT

NETWORKS... Represented by THE KATZ
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CBS
IN

MAKES

ITS

COMPATIBLE

MOVE
COLOR

RACE

Unveiling of CBS-Colortron — 'revolutionary, low cost, vastly improved' color tube — and other gear marks bid to take the lead from
RCA. New York demonstration shows some 'imperfections', but CBS
is confident they are minor and can be ironed out.
THE color television race between RCA and
equipment included:
The CBS-Colortron picture tube, which
CBS picked up sharply last week as CBS unofficials said would cost about 30% more than
veiled a "revolutionary, low-cost and vastly
a1955.
comparable black-and-white tube by late
improved" color tv picture tube and assorted
new pickup and receiving equipment which it
claimed will speed the advent of compatible
CBS-Columbia compatible color tv sets.
Authorities said the first models with 15-in.
color television on a national scale through
tubes would cost about $1,000 but that this
lower cost and better operation.
RCA countered that the CBS color picture
price would be cut "at least" 40% — to around
$600 — by "somewhere around the end of 1955
tube, named the "CBS-Colortron," employs the
basic principles of the RCA tri-color tube and
or early 1956," through lowered tube costs in
mass production, plus other economies in
— "if it functions satisfactorily" — should work
circuitry and manufacturing. Officials said work
in the RCA-developed compatible color reon 21-in. tubes was already in progress but that
ceiver (see story page 37). There was no
immediate RCA comment on the other CBS
it was too early to estimate costs of sets employing this or larger sizes.
developments, which were not revealed until
New "Chromacoder" pickup equipment,
Thursday afternoon, two and a half days after
including a color camera the same size as a
the CBS-Colortron was announced.
black-and-white camera and containing only
Lower Costs to Advertisers
one image orthicon tube as contrasted with
CBS maintained its developments not only
existing color cameras requiring three tubes.
would clear the way for less expensive color
The Chromacoder system — in which the
transmitting and receiving equipment but also
camera picks up the scene in CBS' old fieldsequential color, after which the Chromacoder
for "substantially lower" costs to advertisers
translates it into the NTSC-approved system of
using color shows, resulting overall in "greater
color before the signals go out on the air —
and more rapid growth of network color telewas hailed by CBS as insuring greater maneuvision programs."
The developments were demonstrated at a
verability ofthe camera, providing stable color
pictures, being easier and less expensive to
news conference at New York's Waldorfoperate and maintain, being readily usable for
Astoria Thursday in a special half-hour network broadcast which left observers pointing
outdoor and remote broadcasts, providing
better black-and-white pictures, and simplifying
out a number of "imperfections" in color reand making better television recordings.
production but found CBS officials both publicly and privately confident that any imperfections that did exist can and will be eliminated.
Operation Cost Less
For a network using 100 cameras in two
CBS-TV affiliates saw a demonstration at a
special clinic held for them Friday. The new
main cities, CBS said its new camera equipment can be installed for $3,809,200 less than
existing three-tube camera gear and operated
for $6 million less per year. For a "largemarket" tv station with eight cameras the
original cost of the CBS camera equipment was
placed at $238,700 less than three-tube camera
equipment and annual operating costs at $267,640 less. For a medium-market station with
four cameras, original cost in the case of the
CBS camera system was said to be $93,500
less expensive and annual operating costs $132,500 less expensive.
COLOR camera at right is comparable in
CBS said its cost figures were "based on the
size to the standard black-and-white tv
current price of $65,000 for the three-tube
color camera, $30,000 for the Chromacorder
camera shown at left. The color tv camera
camera, and $34,000 for the Chromacorder
is the new Chromacoder developed by CBS
(usable with any number of Chromacoder
Labs Division and basically reflects further
refinement of the field sequential camera
which has been in operation since 1946. It
Dr. Frank Stanton, CBS president, who precameras)."
contains one orthicon image tube and is
sided at the demonstration, said CBS definitely
portable for remote pick ups.
would license other manufacturers to make the
Broadcasting
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CBS compares its CBS-Colortron tube (at
top) with its claimed fewer parts to the
planar mask tube (at bottom) which the illustration shows has more parts to its assembly. This simplification, according to
CBS, means a mass produced tube for home
color receivers at a lower cost. The 21 -inch,
rectangular shaped tube can be mass produced at 30% more than comparative blackand-white tube production costs, CBS said.
Producer is CBS-Hytron, division of CBS Inc.
new CBS-developed equipment and, in answer
to another question, said he would welcome
an industry patent pool because he thought it
would be more democratic than having most
patents in the hands of a single manufacturer.
He said he "imagined" CBS would benefit
financially from issuing patent licenses to other
manufacturers, but that it expected the bulk
of its revenues from the new developments to
come from its own manufacture and sales.
Officials said CBS-Columbia, set manufacturing subsidiary of CBS, would start pilot line
production within 30 days after FCC approves
the proposed compatible color standards and
that mass production will get under way about
120 days following FCC aoproval. CBS-Hytron,
tube manufacturing division of CBS, was said
to be preparing to make the first CBS-Colortron
picture tubes available to set manufacturers
this fall. Authorities reported the company's
Newburyport, Mass., plant would be in pilot
production of the tubes by February and that
the first production unit of its new Kalamazoo
plant should be in swing by next September,
capable of turning out 15,000 tubes a month.
The full-dress color broadcast presented
Thursday — a half-hour live show with Ed Sullivan as m.c. — left many feeling a number of "imperfections" remained to be cleared up.
There were three groups of receivers, one
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CBS MAKES
black-and-white and one color set in each group
to permit easy comparisons.
Throughout much of the program the pictures on two of the color sets carried a greenish
cast, while the other appeared to have a
pinkish hue. Observers complained afterward
of seemingly faulty definition in the color
pictures at times, and also of the occasional
presence of a vertical band of color through
some of the pictures. Flesh tones, especially
in the closeups, tended toward pink.
The "imperfections" seemed to many to be
more noticeable in the outdoor shots, though
it was felt that President Stanton may have
hit upon at least part of the answer when he
pointed out, in connection with the color reproduction of the trees, that summer greens
are gone and autumn hues now dominate.
On the other hand, the color reproduction
in several numbers — a comedy dance number,
a magician's act, and a production number
featuring a girl vocalist, for example — were
generally agreed to be both faithful and
strikingly effective.
"Bugs" Would Be Eliminated
In any event, CBS authorities voiced confidence that any "bugs" that remained would
be successfully eliminated. President Stanton,
asked specifically whether he felt "the imperfections" could be corrected, replied: "Ultimately,
absolutely."
"If there were imperfections we don't consider them serious," he added, noting also that
he had seen instances of poor technical performance in black-and-white television, too.
Dr. Peter C. Goldmark, vice president and
head of the CBS Labs Div., under whose direction the new pick-up equipment was developed,
said he was pleased when a questioner said he
saw certain imperfections on some occasions
and not on others. This, Dr. Goldmark observed, showed it was not the system that was
at fault.
It also was brought out that color shadings
can be changed by the set owner via the color
control knob on the receiver, and that repairmen can make whatever adjustments may be
necessary to bring the colors into balance. In
the latter case, however, Dr. Goldmark said
he hoped the quality of the equipment would
be made so uniform that such adjustments
would not be necessary.
Whatever the criticisms that were directed
at the color performance, it was generally
agreed that the black-and-white reproduction
of the colorcast was excellent.
Opening the Thursday demonstration — there
NETWORKS

SET

FOR

Shots

CBS will present two out-door pickups: A
panorama view of New York from the roof of
the CBS Bldg. at 485 Madison Ave. and a garden sequence from the grounds of the Museum
of Modern Art.
NBC's part of the program will be a 20minute studio presentation, with Nanette Fabray, the Hit Parade Dancers and Kukla Fran
and Ollie. NBC also will provide the picture
that will be sent to Washington and back via
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This is how CBS plans to bring color tv on compatible standards into the home with use
of its new equipment. Starting at top left, four Chromacoder cameras (more or less can
be used) pick up pictures which are shown on monitors in the control room. The picture
selected is fed into the master control where the Chromacoder converts its sequential
red, green and blue images into composite color signals for transmission. The signal
then goes out on the air (top right) and is received in the home receiver equipped with
the CBS Colortron tube.
had been a prior showing of the new picture
tube on Monday at CBS-Hytron's Danvers,
Mass., plant — Dr. Stanton said "we are presenting our latest developments in the four
major fields of color television — pick-up equipment, color tubes, color receivers, and network
programming. The demonstration in these
four areas represents a long step forward,
utilizing our 13 years of experience and leadership in color television in order to help make
the compatible NTSC color system a practical
He continued:
reality."
"For our inauguration of NTSC color television, we have been unwilling to use as a base
any techniques comparable to the primitive
stage of black-and-white television at its inception 12 years ago, when pick-up equipment
was crude, inflexible and unwieldy, and when

COLOR

CBS, DuMont and NBC each will originate a
part of the compatible color demonstration to
be presented to the FCC and others Thursday
at New York's Waldorf-Astoria Hotel under
the auspices of the National Television System
Committee, all-industry group which has asked
the FCC to authorize commercial telecasting
of its compatible color system.
Outdoor

ITS COLOR

TEST

THURSDAY

an AT&T coaxial cable and microwave relay.
DuMont will broadcast color slides — a spectrum, test patterns and Kodachrome pictures
provided by Eastman Kodak Co. — via uhf, to
show that the compatible color system advovhf. cated by NTSC operates as well in uhf as in
The complete demonstration, scheduled to
start at noon and conclude at 2 p.m., will be
witnessed on specially installed color sets in the
Waldorf's Starlight Roof.
Meanwhile, the FCC last week dismissed as
"paper systems" the comments filed last month
by Otto Luther and Marshall Soghoian and S.
L. Cooke Jr. [B*T, Sept. 28, 14]. Mr. Luther
suggested a 3-D tv system and Messrs. Soghoian
and Cooke a "window" method of securing
color. The Commission called attention to its
criteria for considering new color systems —
including field tests, receiver availability, etc.

only a few people could buy receivers at all —
and then only with small screens.
"Instead, we are determined to start color
television at the same high level which blackand-white television has now reached, adapting modern-day television and all its developments to color broadcasting and to home reception through the best possible receivers at
the lowest possible price."
The CBS-Colortron was described as opening the way for achieving the latter goal, while
the new pick-up equipment was said to mean
"large economies for broadcasters as well as
more extensive color programming at an earlier
Of CBS-TV's own color broadcasting plans,
officials said some 20 of the network's affiliates
had ordered color transmission equipment and
that they should receive this by about next
April,
so that
CBS-TV's
colorcasting
willuntil
be then
done most
in theof New
York
date."
area. But as stations get their equipment,
CBS-TV color programming will gradually be
expanded, at the outset probably concentrating
most on daytime programs in order to be of
greatest service to set dealers and distributors.
Dr. Stanton said he felt that ultimately most
tv programming will be done in color, though
a few shows — for instance newscasts relying on
black-and-white film — might be carried in
monochrome.
It also was reported that CBS has ordered
equipment for carrying network color shows
for its owned stations in Chicago and Los
Angeles, WBBM-TV and KNXT (TV), respectively.
Discussing the new CBS-Colortron picture
tube, CBS contrasted it to the so-called planarmask tube as follows:
"The planar-mask tube presents its picture
on a flat glass plate, containing 250,000
phosphor triads, placed there by a silk-screen
printing process. Behind the flat glass plate is
Broadcasting
Telecasting

a stretched metal mask. It, too, is flat and
has the same number of tiny holes in it as
there are phosphor triads on the flat glass
picture plate. A spacer frame keeps the metal
mask tightly stretched, at an equal distance
from the flat glass plate, and also holds the
mask, arranged through careful and painstaking
effort, so that all of its holes are kept in perfect
register with the corresponding phosphor dots
on the glass plate. These three units are then
bolted tightly together. This complex subassembly weighing six pounds for a 15-in.
circular tube is finally placed within the tube
and an additional piece of glass, a face plate,
must be sealed in over it to maintain a perfect
vacuum in the bulb.
Face Plate Supports Dots
"The CBS-Colortron tube, like its black-andwhite counterpart, uses a curved glass face
plate which supports the phosphor dots. The
phosphor dots are placed directly on the curved
glass face plate by a new photographic technique which is similar to photoengraving. This
technique simplifies the problems of having to
register the mask with the face plate, since
each mask is used as an individual negative
from which the phosphors are printed on the
face plate. This mask, behind the face plate,
consists of a thin, curved, perforated metal
sheet with spring clips to hold it in place as it
is mounted on simple bosses, or hemispheres,
which are raised points of glass molded around
the edges of the face plate, beyond the picture
area. The face plate itself serves to close the
bulb, just as in a black-and-white tube."
On hand to answer questions with Dr.
Stanton were Bruce Coffin, president of CBSHytron; David Cogan, president of CBS-Columbia; J. L. Van Volkenburg, president of
CBS-TV; Dr. Goldmark, and Richard Salant,
vice president of CBS Inc., who led the CBS
presentation on color before the FCC and has
been prominently identified with the legal
aspects of CBS' color activities since that time.
The Thursday color broadcast included outdoor pickups featuring Gene Autry and members of the rodeo cast currently appearing in
New York, and studio numbers by Carmen
Miranda, Gwen Verdun, dancing star of the
Broadway musical, "Can-Can;" Nancy Crompton, ballerina; Kajar, the magician; songstress
Polly Bergen, and a group of gaily dressed
miniature figures of Metropolitan Opera stars.
Jerry Danzig, producer-in-charge of color programs for CBS-TV, was executive producer for
the show, called Eye Opener; Mr. Sullivan and
Mario Lewis, executive producer of variety
programs, were producers, and John Wray and
Jerome Shaw were co-directors. Carlton
Winckler, CBS-TV production manager, was
production coordinator, and Charles Lisanby
and Richard Jackson, staff designers, created
the sets.
Not
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COLOR

TUBE

IS MERE
ADOPTION
OF RCA'S
OWN
SYSTEM
RCA licensees hear Ewen C. Anderson, commercial vice president,
disclaim anything revolutionary about the system CBS announced
last week. He also states there is no 'NTSC color system' — only
'standards' — and that RCA's method is its own.
RCA reacted to CBS' announcement of its development of a "revolutionary, low-cost and
vastly improved color television picture tube"
(see story page 35) with a statement that its
arch rival in the color tv race "has finally
come around to adopting RCA's type of color
tube.
. ."
The . statement
was made by Ewen C. Anderson, RCA vice president in charge of the commercial department, „ who presided over a
symposium of RCA licensees Wednesday, at
which time RCA gave full details of design
and performance of its basic color television
receiver to engineers representing "virtually all
tv set manufacturers." RCA's announcement
said this move was "believed to have few
precedents in competitive industry."
No 'NTSC System'
Mr. Anderson, who also emphasized that he
knew of no "NTSC color system" — the label
popularly pinned on the proposals made to
FCC by the National Television System Committee— and at the same time expressed hope
that RCA would beat its pledge to have color
sets in production six to nine months after
FCC approval — had this to say about CBS,
which he did not call by name:
"RCA has read with some interest that
another company — a company which, by the
way, went all out for incompatible color and
said that compatible color was impractical —
has finally come around to adopting RCA's
type of color tube with three guns, and using
a shadow mask with all the holes. As we read
the information released by that company the
only difference is that the phosphor dots are
on the rear of the face plate instead of on a
separate plate directly behind the face plate.
"Following RCA's lead in adopting a 15-inch
glass envelope, this tube is also enclosed in a
15-inch glass bulb and uses the principle of a
face plate sealed in with metal rings. As this
tube uses the basic principles of the RCA tricolor tube it should — if it functions satisfactorily— work in the all-electronic compatible
color receiver developed by RCA and which
we have told you about today."
The symposium, held Wednesday at the
Waldorf-Astoria in New York and attended
by some 250 representatives of the tv industry,
was similar to the one conducted on the RCA
tri-color tube last July.
"I know that you probably want as much
information as is available at the earliest possiSays

Press

"DISAPPOINTING" was the term used by most New York radio-tv correspondents
who viewed the CBS demonstration of its tri-color tube and Chromacoder system of
studio equipment last week.
Jack Gould, The New York Times, said: "The show and color were about on a par;
not very good . . . yesterday's pictures in different hues were substantially below the
quality of the tinted images transmitted by the Radio Corporation of America in several
tests. There was nothing like the same richness or color texture, delicate shadings and
definition."
Joseph M. Guilfoyle, Wall Street Journal, said: "The quality of the color generally
was poor. It lacked sharpness and frequently the tints had a drab, washed-out appearance. Certain colors — blue and green especially — ran into the other hues willy-nilly . . .
Flesh tones were extremely poor."
Gene Smith, New York Herald Tribune, mentioned the "hazy" black and white images
on the color sets when tuned to regular monochrome telecasts.
Broadcasting

CBS

ble time in order to meet your respective
schedules for getting color receivers to the
public," Mr. Anderson told the group. "Therefore, it appeared desirable to hold this meeting
now — well in advance of our planned production information program — in order that you
may have available color receiver information
youRCA
mightVictor
not already
Divisionpossess."
offered to supply tv
set makers with a limited quantity of developmental kits containing specially designed tubes
and parts needed in the RCA compatible color
system. Items include a complete developmental RCA tri-color picture tube, specially
designed receiver tubes, developmental transformers, coils and other associated equipment.
the use ofhad
the this
termto "NTSC
color system"
Mr.Of Anderson
say:
"In supplying you with such information
[about the RCA color set], I would call your
attention to the fact that we are making no
if
any.
representations
concerning inventions of others,
"In this connection, you have heard much
of a so-called NTSC color system. We do not
know of any NTSC color system. NTSC,
which is comprised of scientists and engineers
of virtually the entire television industry, has
unanimously agreed on certain signal specifications and recommended them to the FCC as
standards for color tv broadcasting. If the FCC
adopts these standards they will become FCC
standards, just as the NTSC standards for
black-and-white tv became the FCC standards
under which we operate today.

is Solely
System
"We call
the apparatus
we RCA's
use — as distinguished from the signal specifications — the
RCA compatible color system. The RCA color
system operates on the standards recommended
by the NTSC. And we participated in the
development of these standards and joined in
recommending that the FCC adopt them. We
have no doubt that American ingenuity will
from time to time devise new and improved
apparatus which will also operate on these
same
Mr. standards."
Anderson voiced pride in RCA's part
in the development of color: "Our achievements in color represent hundreds of man-years
of work by outstanding electronic engineers,
and tens of millions of dollars of investment.
We feel that the time and money already spent,
and the large amount that will be spent in
placing this new service before the public,
represent a sound investment in insurance,
covering the future success of this industry.
"We strongly believe in the economic and
social importance of a compatible system of
color television, and we believe that this new
service to the public will enable the electronics
industry to repeat the success story of blackand-white
television."
In addition
to information on the design
and performance of the RCA basic color set,
the licensees also were given data on the
progress of colorand
equipment
for stations,
programming
networking
plans, NBC's
RCA
Service Co. activities to help prepare the industry to meet color tv servicing problems, and
the RCA Industry Service Lab's efforts to help
the industry over technical hurdles.
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ADVERTISERS
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&

AGENCIES

GET

NETWORK

Week's timebuying scoreboard
shows three major advertisers
buying radio, four taking tv,
and one shifting a video show
from one network to two
others.
NETWORK radio and television shared almost equally in last week's timebuying action,
which saw seven advertisers purchasing net
availabilities while one major sponsor transferred its product from CBS-TV to NBC-TV
and DuMont.
In a business survey, B«T found that three
clients, Plymouth, Lanolin Plus, and StewartWarner, were buying radio network time, with
Toni Co., Consolidated Royal Co., PanAmerican Airways and General Mills enlisting
for network tv. R. J. Reynolds Tobacco Co.
shifted Man Against Crime from CBS-TV to
NBC Television and DuMont.
Plymouth Motor Corp., a division of Chrys-

CHUNK
SALES

Cameron Swayze and will start Oct. 20. Contract for the full NBC network was placed
for 52 weeks through the MacFarland Aveyard
Agency, Chicago.
Pan-American Airways will become the alternate sponsor of Meet the Press, owned by
Lawrence Spivak, early in January (Sunday,
6-6:30 p.m.) on NBC-TV [BoT, Sept. 14].
Revere Copper & Brass Inc., New York, is
the other sponsor of the program. J. Walter
Thompson, New York, is agency for PanAmerican.
Buy Daytime Serial
General Mills and Toni Co. will sponsor
Valiant Lady, a new five times weekly daytime
serial on CBS-TV, starting today. Program
is seen from 12 noon to 12:15 p.m. Monday
through Friday. Dancer-Fitzgerald-Sample,
Chicago, is the agency for General Mills, which
will underwrite the Monday, Wednesday and
Friday portions of the show, and Leo Burnett
Co., Chicago, is the agency for Toni, which

Appeal Filed Seeking Dismissal
Of Court Ruling in Jones Suit
AN appeal was presented before the New
York State Court of Appeals in Albany
Wednesday to set aside a $300,167 judgment
against Scheideler, Beck & Werner, and eight
former employes of Duane Jones & Co. for
alleged pirating of the Jones' agency accounts
and personnel [B»T, May 18]. The six-man
court reserved decision after hearing argument
by
opposing counsel. It is the state's highest
tribunal.
The judgment originally was handed down
in a jury verdict on Oct. 28, 1952, in New York
State Supreme Court in favor of the plaintiff,
Duane Jones & Co. The decision was affirmed
by a 3-2 vote of the appellate division of the
New York State Supreme Court on May 11.
In a separate action, counsel for Duane
Jones & Co. filed an appeal with New York
State Court of Appeals against relieving Robert
Hayes, formerly president of Duane Jones &
Co., and Frank G. Burke Jr., treasurer of Manhattan Soap Co., from the judgment. Though
Messrs. Burke and Hayes were named in the
original complaint, they were released by the
decision of the appellate division last May on
the contention they did not benefit from the
results of the alleged conspiracy.

RATE

CARD

OVERCOMES

ALLERGY
EIGHT

NOW-I've-Seen-Everything-Dept.:
Book House for Children will gladly supply

GEMEX Watchband Co. and George Jessel make final the arrangement's for The George
Jessel Show, which made its initial telecast on ABC-TV last month. Pactmakers at Gemex's
New Jersey plant are (I to r): Seated, Gemex executives William Swartman, sales and
advertising director; R. F. Boehm, assistant treasurer; Eugen Prestinari, president; Mr.
Jessel; William Lichtenfels, partner-vice president; Carl Lichtenfels, advertising manager;
standing. Mayor F. Edward Biertuemfel of Union, N. J.; Stan Smith, ABC-TV eastern sales
manager, and Willard A. Pleuthner, vice president, BBDO, agency for Gemex.
ler Corp., Detroit, on behalf of its 1954 automobiles, will sponsor six CBS Radio half-hours
for one week only, yesterday (Sunday) through
Thursday. The programs are sustaining shows
on the network and include: Escape, 10-10:30
p.m. Sunday; Junior Miss, 7:30-45 p.m. Monday; Cathy & Elliot Lewis on Stage, 9-9:30
p.m. Wednesday; Crime Classics, 9:30-10 p.m.
Wednesday, and Rogers of the Gazette, 8:30-9
p.m. Thursday. N. W. Ayer & Son, New York,
is the agency. 1
Starts 'Bergen-McCarthy'
Consolidated Cosmetics, for Lanolin Plus,
launched sponsorship ®f CBS Radio's Edgar
Ber gen-Charlie McCarthy Show yesterday
(Sunday, 9:30-10 p.m.) on an alternate-week
basis. BBDO Chicago, is the agency.
Stewart-Warner Corp., for Alemite, Chicago,
has purchased John Cameron Swayze newscasts on NBC Radio three times weekly: Tuesday, Thursday and Friday, 9:30-35 p.m. The
program is entitled Alemite News With John
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will sponsor the Tuesday and Thursday periods.
Consolidated Royal Chemical Corp. (Liquinet and Krank shave cream) will sponsor
Arthur Murray Dance Party on NBC-TV
(Monday, 7:30-45 p.m.) effective Oct. 19.
The program was last seen on CBS-TV, underwritten by Bristol-Myers for a summer season.
Dancer-Fitzgerald-Sample, Chicago, is the
agency for Consolidated.
R. J. Reynolds Tobacco Co. shifted its Man
Against Crime show from CBS-TV (Wednesdays, 9:30-10 p.m.) to NBC-TV and DuMont.
Use of two networks for the same show was
attributed to the station clearance problem.
DuMont will carry the show Sundays at 10:3011 p.m. in New York and 10 other markets
while NBC-TV will place the filmed series on
its stations in other markets at 10:30-11 p.m.
Sundays. The program is now in its fifth year.
William Esty Co., New York, is the agency
that placed the 52-week contract on both
networks.

radio stations with a free story booklet, "The
Little Engine That Could," so they can pull
in "more listener mail."
"What radio station isn't anxious to pull mail
what with having to buck television today,"
suggests Donna D. Guyer, public relations director of Book House for Children, in a letter
to stations. She writes that the engine story is
"educational" and "very worthwhile."
Veterans of Foreign Wars Post No. 3103,
Fredericksburg, Va., sponsoring a fund-raising
contest, will give stations 25% of the contents
of envelopes containing contest entries and
donations.
For every listener who sends $1 to a station
for a sample of Soriasin Lotion, the station
keeps the $1 and merely sends names and addresses, according to Henry J. Kaufman &
Assoc., Washington, D. C, agency. Soriasin is
for relief of psoriasis sufferers, who "are often
shunned and jobs, marriage, happiness become
extremely difficult if not impossible," according
to a letter signed by Jeffrey A. Abel, radio
director.
60f per Inquiry
Leon Seelig, of Seelig & Co., Adv., offers
tv stations 60^ per inquiry or $100 (less commission) for 166 inquiries. The P. I. offer
comes from a client using P. I. on radio.
Sneak preview of new 3d dimension fairy
tales ("10 exciting stories plus solid plastic
viewer for only $1, yes, all 10 for only $1")
is offered stations by E. Joseph Cossman & Co.,
Hollywood, frequently a site of Christmas
mail-order offers. For every order the station
gets 35<^ net. A "3-D Commercial" five-minute
script is included, with provision for a 45-second
musical interlude to serve as a change of pace.
Marfree Adv. Corp., long a P. I. source,
wants stations to remind their listeners that
"our bodies cannot receive proper nourishment
unless we get from an outside source the nine
essential amino acids which no human body is
able to produce in sufficient quantity." MarBroadcasting
• Telecasting

FILM
free's client is Carlson Industries Inc., selling
Wate-Plus which "can actually boast 27 mediMarcally send
proven weight
free will
stations adding
a free ingredients."
sample and if they
want to run the account, a broadcast order "will
be promptly forwarded."
Samuel Glueck, who reminds that he "helped
build Konjola" and "aided substantially in building a multi-million dollar sales volume" for
Hadacol, now is throwing his weight behind
Hostetter's Tonic, "Patriarch of Tonics," with
a versatile plan by which a station can collect
25% of every dollar's worth of Hostetter sales
in its primary area.

DCS&S' Shenfield Retires
LAWRENCE L. SHENFIELD, chairman of
the board of Doherty, Clifford, Steers & Shenfield, New York, since 1951, has retired as
chairman in accordance with an established
plan at the agency. He will become consultant
to the agency, however, on a regularly assigned
basis.
Mr. Shenfield was one of the founders of
the agency in 1944 and served as its president
until 1951.
It is expected that there will be no successor
to the title of chairman of the board in the near
future.

Second

D. C. Appliance

Files Petition

Chain

For Bankruptcy

LACY'S Inc., Washington, D. C, area appliance chain and long an important buyer of
radio-tv time and newspaper space, Thursday
filed a petition in D. C. District Court for voluntary bankruptcy. It is the second D. C. appliance chain to go into bankruptcy in the last
four months.
Eugene H. Rietzke, chairman of the board,
listed 172 creditors and total liability of $320,507. No estimate of the sum owed radio and
tv stations was available but it was known the
chain had cancelled many contracts during the
summer and had kept fairly current in payment
of bills for time and talent.
Agencies placing Lacy's advertising are Henry
J. Kaufman & Assoc. and Kal, Ehrlich &
Merrick.
The bankruptcy petition cited uncertainty in
Washington over federal job cutting along with
a wave of repossessions that swept area finance
houses and forced stores to buy back merchandise that was resold at heavy loss.
The bankruptcy petition shows Philco, owed
$29,500, as the largest creditor followed by a
$25,000 debt to General Electric. The Kaufman agency is owed about $21,000 and Kal,
Ehrlich & Merrick $2,400.
The Phillips Television & Appliances Inc.
chain in the Washington area closed its stores
last lune 20, owing stations large sums. Its
physical assets were later sold at auction.
NEW

BUSINESS

CBS-Columbia (radio and tv sets), sponsoring
six-market radio spot campaign to run four-six
weeks, six spots daily, seven days a week.
Approximately $500,000 a year will be spent
for spot radio. Agency: Ted Bates & Co., N. Y.
Drake American Corp., importer and exporter
(Rowntree's Dairy Box Chocolates), starts fall
series of programs, participations and spots in
daytime radio and tv for 13 weeks in 14
markets. Abbott Kimbal Co., N. Y., is agency.
Broadcasting

•

Telecasting

North American Van Lines Inc., Fort Wayne,
Ind., will sponsor Tuesday and Thursday, 8:458:55 a.m. EST, portion of Gabriel Heatter's
news program over Mutual (Mon-Fri, 8:458:55 a.m. EST), starting Oct. 20. Show is
sponsored on other days by National Home
Corp. Agency for North American Van Lines
is Applegate Adv., Muncie, Ind.
Englander Co., Chicago (mattresses), signs as
third sponsor on CBS-TV's Bob Crosby Show
(Mon.-Fri., 3:30-4 p.m. EST). Firm will sponsor Friday 3:30-45 p.m. segment, starting Dec.
25. Agency is Leo Burnett Co., Chicago. Other
sponsors are American Dairy Assn., which
has Tuesday and Thursday 3:45-4 p.m. periods,
and Tappan Stove Co., which has signed for
Thursday 3:30-45 p.m. segment effective Oct.
14.
Quaker Oats Co. (Aunt lemima pancake mix)
purchases Mon.-Wed.-Fri. segments (8-8:15
a.m. CST) of ABC's Breakfast Club, effective
Nov. 2. Swift & Co. renews sponsorship of show,
Mon.-Fri., 8:15-8:45 a.m. CST, also effective
Nov. 2 for 52 weeks. Agency for both firms is
J. Walter Thompson Co., Chicago.
Household Finance Corp., Chicago, renews
Frank Goss News on 13 CPRN stations, Mon.,
Wed., Fri., alternating weekly with Tues.,
Thurs., Sat., 5:45-5:55 p.m. PST, for 52 weeks
from Oct. 27. Agency: Needham, Louis &
Brorby Inc., Chicago.
AGENCY

APPOINTMENTS

Whitehall Pharniacal Co. names Grey Adv.,
N. Y., to handle its Hope Denture Powder.
Definite plans not yet completed.
Miracle- Vac (hair dryer) appoints Ruse &
Urban Inc., Detroit, to handle nationwide advertising program. Radio and tv will be used.
Kopco Inc., Long Beach, Calif. (Minra-Loaf
mineralized bread), appoints Beckman, Hamilton & Assoc. Inc., L. A. Radio spot announcements are being used in current 4-week test
campaigns in Billings, Mont., and MinneapolisSt. Paul markets, to be repeated in five other
nationwide markets.
Burns Cubiod Corp. (arch supports) and Arrowhead Moccasin Co. (sandals, handbags), both
Santa Ana, Calif., appoint Byron H. Brown &
Staff, L. A. Radio spot announcement campaign in 23 nationwide markets is planned.
Erwin, Wasey & Co., L. A., announces expansion of its present facilities with construction
now under way to enlarge total office area
about 75%.
Modesto Advertising Agency, Modesto, Calif.,
opened branch office at 31 S. San loaquin St.,
Stockton, Calif. Royer D. Semple, former
owner of own Easton, Pa., agency, heads
branch office.
Cavanaugh Morris Adv. Agency, Pittsburgh,
moves to 2994 Liberty Ave.
Hoggan & Hall Advertising Agency, Salt Lake
City, formed with E. D. Hoggan, partner in
Francom Agency, that city, as president of
new firm; Nelson Hall, radio-tv director, and
R. L. Parkin, art director.
Hargreaves Advertising, Portland, Ore., moves
to 120 N. W. 9th Ave., that city.
Malcolm Dewees Inc., advertising and public
relations firm, S. F., moves to 210 California St.
Roberts, MacAvinche & Senne, Chicago, has
moved to larger quarters at 75 E. Wacker
Drive, that city.

GENERAL
ENTERS

TELERADIO
FILM

Fox Movietone
series.

PACT

film to be uti-

lized in first 'Greatest Dramas'

AN AGREEMENT under which General Tire
& Rubber Co.'s General Teleradio Inc. would
make its long-speculated entry into the tv film
production
and distribution, was reported last
week.
General Teleradio, which controls Mutual
and owns the Don Lee and Yankee regional
networks and WOR-AM-TV New York, was
said to have come to terms with Fox Movietone News on an arrangement whereby Fox
Movietone film footage will be edited into a
series of 26 quarter-hour programs, tentatively
titled Greatest Dramas.
First of the series, already completed, is a
story of the life of Babe Ruth.
Under the plan, it was reported, about 50
Generel Tire dealers are to sponsor the series on
a spot basis in markets from coast to coast.
Syndication in markets not used by General
Tire dealers will be handled through Fox Movietone News with understanding that sponsorship
will not be by General Tire competitors.

Nathan

UTP

Natl.

Sis. Mgr.;

Mendelsohn, Beckwith Named
APPOINTMENT of Wynn Nathan, western
sales manager of United Television Programs
Inc., as national sales manager, replacing
George Weiss, was
announced last
Thursday by Phil
Krasne, UTP president. Monroe Mendelsohn, UTP sales
promotion manager
in New York, has
been transferred to
Hollywood headquarters at California Studios.
Aaron
Beckwith, vice president in charg-e of
sales for GrossMr. Nathan
Krasne Inc., has
been made an executive of UTP in New York.
Plans to augment the current sales organization were formulated at meetings following
recent purchase of UTP stock whereby Phil
Krasne and Jack Gross acquired sole ownership of the firm [B«T, Oct. 5].

NBC

Film

Sales

Adds

Four

APPOINTMENT of four new salesmen to the
NBC Film Division sales staff was announced
last week by John B. Cron, national sales manager of the division.
Assigned to the eastern regional sales office
with headquarters in New York were Robert
Brenner, formerly radio-tv director for Lewin,
Williams & Saylor Inc., New York, and James
W. Monahan, previously with the Ward Line
as freight sales representative.
Thomas B. Shull and Hap Eaton joined the
division's Chicago office. Mr. Shull was formerly with Station Distributors as sales manager for the eastern and midwestern markets
and Mr. Eaton was with RKO Pictures in St.
Louis.
October 12, 1953
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FILM
FILM

PRODUCERS

SEEK

COLOR

DATA

AN APPEAL for up-to-date information on developments incolor television was directed last
week by the Film Producers Assn. of New
York to the four television networks, manufacturers and other interested companies.
Pointing out that the association is "naturally interested" in the place of film in the color
television program, the letter asserted that the
film group is "most anxious to find out what the
actual situation is." The letter was sent to the
chairmen of the boards of RCA, CBS, ABC,
DuMont, William German Co., E. I. du Pont
de Nemours & Co. Technicolor Motion Picture
Corp. and Philco Corp. The letter, signed by
David Pincus, FPA president, said:
"The Film Producers Assn. of New York,
representing the top non-theatrical film producers in this area, has a vital stake in the use of
film on television for both commercials and
programming.
"We are naturally interested in the place of
film in color television programming. As a
group we number among our clients the biggest advertising agencies and their principles,
and we are constantly deluged by inquiries by
them on the same subject. In order to answer
these inquiries as effectively as possible, we
plan to hold a round-table discussion in the
immediate future and it is in line with this that
I write, as president of the association, to you.
"We are most anxious to find out what the
actual situation is, what facilities you have
available or forthcoming, what is in the works
and what we and our clients can do to prepare
for the advent of color television. I would appreciate an answer which we in turn could
relay to them.
"May I add that FPA's member facilities,
technicians, laboratories, etc., are available for
whatever cooperation we can give which will

Filmcraft
20th's Stock to Tv
FIRST to break the collective major
motion picture studio policy of refusing
to rent stock film footage to tv film
producers is 20th Century-Fox with the
announcement that over 50 million feet
of black and white stock material is
available through its film library.
The studio has affixed a price of $7.50
per foot with a minimum of 10 feet,
explaining that while some film rental
libraries charge in the neighborhood of
$2.50 per foot for third and fourth
dupes, 20th Century-Fox will release
original negatives.
Decision to recognize the tv film industry's needs was reached when 20th
scheduled all future motion pictures in
Cinemascope. Heretofore, while the
major studios made stock footage available to each other, it was not available
for video film production. One exception was Columbia Pictures, which permitted Screen Gems, its subsidiary, to
use studio stock shots in one NBC-TV
Ford Theatre film.

Cornwall

Raines

'Palooka' Episodes Filmed
GUILD FILMS Co., New York, announced
last week that six episodes of the Joe Palooka
Story tv film series have been completed at
Republic Studios in Hollywood with the cost
of each episode estimated at $25,000.
Reub Kaufman, Guild Films president, said
the series will consist of 76 episodes. Richard
L. Bare is producer-director of the series.
Featured performers: Joe Kirkwood, Cathy
Downs, "Maxie" Rosenbloom and Lyle Talbot.
Page 40
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Immediate steps will be taken "to restrain
any continued infringement of Filmcraft patents," President Isadore Lindenbaum said in
claiming the Fairbanks patent covering the
Multicam System was not issued until after
Filmcraft's most recent patent.
While an examination of the Fairbanks patent
is pending, he said, legal demand has been made
upon that company to "desist from in any
manner
upon our
Addinginfringing
that Filmcraft
haspatents."
been using eight
35mm cameras, all controlled from one
position, during the past three years in
You Bet Your Life, Mr. Lindenbaum
was his impression other firms using this

Productions

ORGANIZATION of Cornwall Productions,
New York, with actress Ella Raines as president
and William Dozier, CBS-TV executive producer

|^^^^^^^

call
of Cornw
tions will
be aProdu
weekMr. Dozier
ly, half-hour tv filmed series, Janet Dean, R. N.,
starring Miss Raines. Production will begin
Nov. 1 at the Marion Parsonnet Studios in Long
Island City under the supervision of Walter
Blake.
The series will be distributed by Motion Pictures for Television to local stations throughout the country, starting sometime in January,
it was announced.
More

Screen

Gems

Sales

SCREEN GEMS Thursday reported the sale
of third-run rights for 26 half-hour programs of
Your All-Star Theatre (Ford Theatre) to NBC,
which also purchased second-run rights to 13
of the same series for WNBT (TV) New York.
Program has also been sold in Washington,
Houston, Springfield, 111., Roanoke, Lawton,
Okla., Pensacola and Fort Dodge, Iowa. The
Big Playback has been bought for local sponsorship in Boise, Billings, Mont., Albuquerque,
Cedar Rapids, Bellingham, Wash., Pensacola
and Tucson. Screen Gems quiz show Professor Yes and No, quarter-hour series, has been
sold in Houston, Billings, Salt Lake City, Colorado Springs, Albuquerque, Amarillo and Butte.
Tv Disc Jockey films have been sold in Billings
and Festus, Mo., in recent weeks, company reported.

central
filming
said it
method

are infringing upon his firm's patents.
Video

Firm

Form

help in speeding or exploring this area."
Contract Breach Charged UTP
BREACH of contract suit was filed last Tuesday in Los Angeles . Superior Court against
United Television Programs Inc. by Richard
Dorso, at one time associated with the firm.
Mr. Dorso alleges a contract between him and
UTP, dated Aug. 14, 1951, specified that he
should receive 5% commission on the gross
sales price received from the distribution of
Big Town tv film series. In asking for an accounting of profits, estimated by him as over
$500,000, Mr. Dorso claims he negotiated production of Big Town on film while with UTP
and has never received any money from its
sale.
Phil Krasne and Jack Gross, who recently
acquired sole ownership of UTP [B»T, Oct. 5],
told B»T that while Mr. Dorso had been associated with Jerry King and Milton Blink, formerly president and executive vice-president,
respectively, of UTP, the "association, however,
had been dissolved almost a year before we met
Mr. King and Mr. Blink and turned Big Town
over to their company for distribution."

Camera Control System
CLAIMING its camera control system used in
filming the NBC-TV You Bet Your Life is
"based on patents issued to our firm over a
period of years," Filmcraft Productions, Hollywood, has denied any infringement on Jerry
Fairbank's Multicam System of simultaneous
filming and sound recording with multiple
cameras [B*T, Sept. 7], and asserted it may be
the other way around.

National
Dozier,

Says It Owns

Opens Washington Studios
NEW FILM producing facility will be opened
in Washington, D. C, Friday by National
Video Productions Inc., a tv film producing
firm set up last spring. The building is a remodeled theatre at 105 Eleventh St. S.E., a
few blocks from the U. S. Capitol, and was
constructed by McGeary Smith Labs Inc., also
of Washington.
McGeary Smith specializes in 16mm blackand-white and color processing and numbers
NBC-TV (for Camel Caravan) and Telenews
among its clients.
National Video said it will film all its own
programs at the new studio and also will make
the stage available to producers in Washington,
Philadelphia and New York. The firm currently isproducing "M.D.," a five-minute health
program seen weekly on NBC-TV's Today
and sponsored by E. R. Squibb & Sons. It
also has a production sub-contract for all filming for the Federal Civil Defense Administration. Other programs, to be distributed by
Comet Television of New York, are about
ready for shooting, according to Harold A.
Keats of Keats, Allen & Keats, Washington
public relations firm.
Other officers of National Video are F. William Hart, former publicity director during
Sen. Estes Kefauver's (D-Tenn.) bid for the
Presidential nomination last year, and Stanley
Allen, formerly with the Keats firm and administrative assistant to former Sen. William
Benton (D-Conn.).
Hecht Suit Demurrer
DEMURRER to the $125,000 damage suit
against Frank Wisbar Productions was sustained in Los Angeles Superior Court last fortnight. The suit, filed Aug. 3 [B»T Aug. 10]
by actor Ted Hecht, charged the producer of
NBC-TV Fireside Theatre with negligence in
hiring him to enact a speaking role in one of
the video films and then using him as a stunt
man. Plaintiff, who also sought compensation for medical expenses, was given 10 days
by Judge Ellsworth Meyer in which to amend
complaint. The action decreed that, otherwise,
the case was under the jurisdiction of the California Industrial Accident Commission.
Broadcasting
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Film Sales
Fairmont Foods Co., Omaha, Neb., through
Allen & Reynolds, that city, has scheduled the
Range Rider, CBS-TV Film Sales series, in five
of the company's market areas. The weekly,
half-hour western is seen on WDAY-TV Fargo,
N. D.; WBAY-TV Green Bay, Wis.; KSWO-TV
Lawton, Okla.; KWFT-TV Wichita Falls, Tex.,
and KVTV (TV) Sioux City, Iowa.
•
E. & J. Gallo Winery, Modesto, Calif., starts
weekly half-hour film series, tentatively titled
Gallo Star Studio on KECA-TV Los Angeles
and KGO-TV San Francisco, for 13 weeks from
Oct. 7. Films, produced by Sovereign Productions, are re-runs of Your Jeweler's Showcase.
Agency is BBDO.
•
KRLD-TV Dallas has leased unlimited-run
rights for a one-year period to 10 Walt Disney
cartoons and four Krazy Kind Kartoons from
Louis Weiss & Co., Los Angeles.
•
Alexander Film Co., Colorado Springs, Colo.,
announces recent tv commercial productions
for the following organizations: Lindermann &
Hoverson Co. (Lectro-Host appliances), Milwaukee, through Hoffman & York; Gruen, Cincinnati; Denver Milk Producers through Bob
Betts Agency; Continental Airlines, Denver,
through Galen E. Broyles; Harmony Farms,
Columbus, Ohio, through Cye Landy Adv.
Agency, and Plaskon, Detroit.
•
Sale of its "Station Starter Plan" to WKAQ-TV
San Juan, P. R., was announced last week by
Consolidated Television Sales, raising total
number of markets subscribing to plan of nine
tv programs to 70. WKAQ-TV (ch. 2) is scheduled to go on the air on or about Jan. 1, 1954.
•
Frito Co., Los Angeles, started weekly half-hour
Gene Autry on KNXT (TV) Hollywood, for 13
weeks from Oct. 4. Filmed by Flying A Productions Inc., series is distributed by CBS-TV Film
Sales. Agency is Glenn Adv. Inc., L. A.
•
Keitz & Herndon, Dallas, announces completion
of tv commercials for the following organizations: The Gebhardt Chili Powder Co., Cheetos
(The Frito Co.), Brockles Food Co., The Frito
Co., Archer's Champ Dog Food. With the exception of Frito, all spots are in color.
Production
Miller-Levin Productions Inc., Hollywood, has
started shooting 13 quarter-hour films of
Marvin Miller, Story Teller, at Screencraft Film
Enterprises, same city. Irvin B. Levin is producer-director, with Mr. Miller as writer.
•
Screen Gems Inc., Hollywood, is filming "Ever
Since the Day" for NBC-TV Ford Theatre.
Making her video film debut is Audrey Totter,
former star of CBS Radio Meet Millie, costarring with Edward Arnold and Robert Stack.
Frederick Stephani directs from a script by
Karen DeWolf and former SWG president
Mary McCall Jr.
o
Gross-Krasne Inc., Hollywood, has started filming new group of CBS-TV Big Town programs
with Beverly Tyler, formerly under contract to
M-G-M and Universal-International, succeeding Jane Nigh as Lorelei. With Patrick McVey
continuing as Steve Wilson, Peter Godfrey is
set to direct the first half-hour film.

Telemount-Mutual Productions, Hollywood, has
started fil ming third group of 13 half-hour
programs in Cowboy G-Men, sponsored on a
regional basis by Purity Bakers Corp. Produced
Broadcasting
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by Henry Donovan with Thor Brooks directing;
series co-stars Russell Hayden and Jackie
Coogan.
«
Sovereign Productions, Hollywood, under new
reorganization set-up, has started filming "Eye
of the Beholder," starring Richard Conte. Felix
Feist is directing the suspense drama, based
on an original by Hannah Grad Goodman.
Going into production this week is "Walking
John" starring Edward Arnold in a dual role
with Al Green signed as director. Both halfhour films are for CBS-TV GE Theatre. Newly
scheduled intensive shooting slate will emphasize elaborate sets and other maximum production values, according to President Stuart
Reynolds.
•
Tv film rights to all the Ring Lardner story
properties have been acquired by video film
director Robert Aldrich, who plans to establish
his own production company by the year's end
to start filming. John Lardner has completed
the adaptation of "Liberty Hall" and is writing
other scripts based on his father's writings for
the proposed series.
•
Cathedral Films Inc., Burbank, has completed
three more half-hour films in The Living Christ
series with Rev. James K. Friedrich, firm president, producing. Shot in both black and white
and color, the programs are "Escape to Egypt,"
"Boyhood and Baptism" and "Men of the
Wilderness." Release is scheduled for January.
•
Lou Place Productions Nov. 1 takes over physical assets of Key Productions Inc. at Eagle-Lion
Studios, Hollywood, to film a proposed video
series starring Jerry Colonna, pilot of which is
completed. Also available for distribution are
seven quarter-hour films in Puppy Tales series,
in which costumed canines portray humans.
•
Intercontinental Television Film Corp., N. Y.,
has completed the first 13 films of the half-hour
Flash Gordon series, which is being produced
in Germany. The firm plans to start production
in Paris on Nov. 1 of a half-hour film series,
Rendezvous — Paris! starring Jean Pierre Aumont.
•
Romer Grey, currently filming Zane Grey
Sports Trail, tv film series based on his
father's writings, plans a new series, Men of
Math. In the writing stage, the 13 half-hour
films will dramatize the lives of outstanding
mathematicians such as Omar Khayyam,
Charles Lutwidge Dodgson (Lewis Carroll),
Benjamin Franklin and others. Aimed at the
commercial market, series will also include
some educational instruction in the various
fields of math. Ted Sierkes is co-writer with
Mr. Grey.
Nola Studios Inc., N. Y., has completed a series
of one-minute and 20-second tv film commerKitchen

Shows

for Tv

FINAL plans for 52 half-hour kitchen shows
on tv film designed for local station use
throughout the country have been announced
by the television director of Electrical Information Publications in Madison, Wis.
Titled Tv Kitchen, the films will be offered for primary sponsorship by electric
light and power companies and appliance
fields in various communities. Commercials
prompting electrical devices and electric
kitchens also will be made available.

Bing on Tv
BING CROSBY will make one of his
rare appearances on television later this
month when he will present a Christopher
Award to William Perlberg and George
Seaton, producers of Little Boy Lost,
which features Mr. Crosby. He will appear in a special six-minute film, which
is scheduled to be presented on more
than 100 stations and will include excerpts
from the motion picture.
cials for E. J. Gallo Winery, Stockton, ordered
through Carlo Vinti Adv., N. Y. Nola's studio
facilities also have been used to produce the
audio-portion of a series of film commercials
for the Bell Portable Sewing Machine Corp.,
Newark.
•
The Baldwin Organization Inc., N. Y., public
relations firm and producers of films for tv
and industry, has completed two 20-minute
films for the U. S. Plywood Corp. and Johnson
& Johnson. The films will be made available
to television stations.
Distribution
Cornell Film Co., N. Y., has acquired television
distribution rights to a series of short subjects, including "Dude Ranch," "What Bird Is
That?" and "Bird Neighbors."
Random

Shots

Screen Gems Inc. has completed arrangements
with 23 Hollywood motion picture personalities
to appear on the 1953-54 series of tv films for
the Ford Theatre, Thursday on NBC-TV (9:3010 p.m. EST). Among the personalities to appear will be Paulette Goddard, Charles Coburn,
Wanda Hendrix, William Lundigan, Coleen
Gray, Mark Stevens and Richard Conte.
•
Vitapix Corp., film distribution firm, last week
opened Chicago office at 30 North La Salle St.
•
Dynamic Films Inc., N. Y., opens new executive offices and editing rooms on second floor
of their present building at 112 West 89th St.
Firm now occupies second, third and part of
fifth floor at that location.
•
Kem-Pix Studios, Hollywood, announces perfection for commercial use of Video View, new
method of making permanent sound-on-film
records of tv broadcasts at fraction of cost of
present methods, according
to firm.
•
Block of eight hour-long Robert L. Lippert
produced feature films, under two-year lease to
KTLA (TV) Hollywood, have been edited to
make 16 half-hour films with the use of beginning and ending footage shot especially for
such programming. Films, in their original
length, dealt primarily with special investigators generally solving two cases. KTLA started
televising newly edited half-hour films on
weekly Star Theatre.
Association Films Inc., N. Y., is offering to
television stations an 18-minute film, "Permanent Investment," which gives advice to homeowners on plumbing drainage. The film was
produced for the Cast Iron Soil Pipe Institute,
a
Tom J. Corradine & Assoc., Hollywood, named
film buyers for KFIA (TV) Anchorage and
KFIF (TV) Fairbanks by James G. Duncan,
general manager of Kiggins & Rollins, Alaska
tv stations.
October 12, 1953
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RATINGS
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UNITS

REPORTS

of methods

used

in obtaining

ratings are under scrutiny of the Advertising Research
committees.
Four books will give their findings.
A THEORETICAL evaluation of broadcast
rating methods will shortly be issued by the
Radio-Tv Rating Methods Study Committee of
the Advertising Research Foundation,
Dr. E. L. Deckinger,
vice president and
research director,
Biow Co., and chairman of the committee, said Thursday.
Dr. Deckinger announced the imminent release of this
ratings methods
analysis at the opening fall luncheon
meeting of the New
Dr. Deckinger
York chapter of
American Marketing Assn. which was devoted
to ARF, with progress reports from the committee chairmen in charge of the Foundation's
various projects. John A. Coleman, supervisor
of consumer research, General Foods Corp.,
AMA chapter president, turned the meeting
over to Edgar Kobak, ARF president, who presided throughout the presentation.
Describing the forthcoming ratings method
evaluation, the committee's Book One, which
is the work of a subcommittee headed by
G. Maxwell Ule, vice president and research
director, Kenyon & Eckhardt, Dr. Deckinger
said the group has tried "to set up specifications
for an ideal method. We don't tell you what
an ideal method is because we don't know
any, but we tell you what an ideal method
should do. And then we tell you how close, in
our best collective judgement, each presently
known method comes to delivering on this
ideal."

Declines to Specify
With the report still in the process of editing,
Dr. Deckinger declined to specify what is asked
for in the ratings ideal, but he did say that
the committee is not asking for everything it
could think of but tried to make decisions,

broadcast

Foundation's

marize some of the service particulars, such
as markets served, frequently and cost," he
said.
The main job of this second sub-committee
— to state "exactly what it is the services do
researchwise and how closely they deliver on
the theoretical promise of the method they
use" — will be finished around the first of the
year and will comprise Book Two, he said.
His own subcommittee's project, data analysis,
has not moved too far, Dr. Deckinger reported,
but when its task is done that will be Book
Three.
The fourth group, headed by Harry Wolfe
of Colgate-Palmolive-Peet Co., "will set up
laboratory experiments to measure some
effects," Dr. Deckinger reported, but he noted
that they're going slowly with this project as
they don't want to conduct experiments for
their own sake, but "we want to be sure that
the questions to be answered through the experiments are important, will be answered by
the experiments and can't be answered from
data already available, or in any other way."
When completed, the work of this group will
be Book Four. In addition, he said that another supplement — a bibliography — will be
issued early next year.
Henry Schachte, vice president, Sherman
& Marquette, and ARF board chairman, reported that in the past year ARF membership
has grown from 155 to 180, almost evenly
divided among advertisers (57), advertising
agencies (64) and media (57), in addition to
the ANA and AAAA, with combined payments
to ARF of "almost $200,000 a year for the
privilege of belonging." A. W. Lehman, ARF
general manager, commented that subscription
income had risen approximately 75% in the
Charles A.
year.

Pooler, senior vice president,

to go one way or the other. "You may not
agree with the way we went," he said, "but
we hope you'll at least feel that some progress
has been made toward our common objective
of learning more about this ratings business,
so we can make more informed decisions."
As an example, Dr. Deckinger said that both
total audience measurements and average
audience measurements are possible and there
are situations in which either might be preferred.
"We have tried to specify which is most often
most useful — which will meet the greatest good
for the greatest number."
The ratings service organizations have been
most cooperative with the committee, Dr.
Deckinger reported. He said that when the
report — a 47-page document — was sent to them
for comment, one reply took 92 pages.
A second subcommittee of the broadcast
ratings group, with Hal Miller of Biow Co.
and Jay Eliasberg of Foote, Cone & Belding as
co-chairmen, is working on a supplement, tentatively titled "The Services of the Services,"
which should be ready around Christmas, Dr.
Deckinger said. To be issued annually, or even
more frequently, it "will conveniently sumOctober 12, 1953
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Benton & Bowles, chairman of the ARF Projects Development Committee, who introduced
the chairmen of the individual working committees, said that the present projects are based
on replies to a membership poll made about a
year ago. With so many new members, particularly in the media field, the committee is
considering the advisability of repeating the
poll to get an up-to-date picture of the desires
of ARF subscribers.
John Caples of BBDO, chairman of the ARF
Readership Committee; Sherwood Dodge,
Foote, Cone & Belding, chairman, ARF Printed
Advertising Rating Methods Study Committee;
Robert M. Gray, advertising manager, Esso
Standard Oil Co., chairman, ARF Buying
Habits Study Committee; Dr. W. H. Wulfeck,
William Esty Co., chairman, ARF Committee
on Motivation Research, and Arno Johnson,
J. Walter Thompson Co., chairman, ARF Technical Committee, also reported on the past
progress and future outlook for their groups.
Mr. Lehman, final speaker, reviewed the
seven functions of the Foundation, as follows:
( 1 ) To develop new research methods and
techniques; (2) to analyze and evaluate existing
methods and techniques and to define their
proper application and limits of usefulness;
(3) to establish research standards and criteria;
(4) to develop specific media data in cooperation with the medium or media concerned; (5)
to appraise specific media studies; (6) to collect
and disseminate advertising and marketing data
for the benefit of subscribers; and (7) to perform other functions designed to further scientific practices in advertising and marketing."

TV

'DRAGNET'

ARB

IN

SEPTEMBER

AMERICAN Research Bureau rated NBC-TVs
Dragnet at the top of the 10 most popular tv
network shows for September. The NBC show
also had the largest audience of any of the
top 10 shows, according to ARB figures.
Second highest rating went to CBS-TV's
Racket Squad, with CBS-TV's Toast of the
Town second highest in number of viewers
reached. The ARB figures are based on viewRating
ing for the week of Sept. 12-18. The ARB
figures : Program
54.6
1. Dragnet (NBC)
48.9
2. Racket Squad (CBS)
52.4
51.4
3. Toast of the Town (CBS)
47.4
4. You Bet Your Life (NBC)
5. Godfrey and Friends fCBS)
46.0
6. Kraft TV Theatre (NBC)
7. Talent Scouts (CBS)
45.8
8. Jack
What'sBenny
My Line?
44.2
9.
(CBS) (CBS)
2.
44.9
10. Cavalcade of Sports (Gavilan-Basilio) (NBC) 44.2
Program
Viewers
(000)
1. Dragnet (NBC)
37,270
Toast of the Town (CBS)
3. You Bet Your Life (NBC)
36,330
and Friends (CBS)
31,940
4. Godfrey
30,400
5. Racket Squad (CBS)
Your
Show
of
Shows
(NBC)
6. Jack Benny (CBS)
30,380
29,310
7. Robert Montgomery (NBC)
28,590
8. Talent
Scouts
(CBS)
9.
10. Cavalcade of Sports (Gavilan-Basilio) (NBC) 25,330
24,520
23,800
Nielsen

SHOWING 600-pound bluefin tuna he
landed off Wedgeport, Nova Scotia, is Albert M. Wharfield (I), A. C. Nielsen Co. vice
president, with Capt. Fidelis Boudreau, a
founder of Wedgeport Tuna Guides Assn.

TOPS

Elects

Five V. P.s

A. C. NIELSEN Co. last week announced the
election of five new vice presidents: John H.
Betjemann and Arnold C. Ramlow as client
service vice presidents in Chicago, Donald R.
Harper and H. T. Murphy as client service
vice presidents in New York, and Paul F.
Powell as vice president of retailer services
in Chicago.
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FACTS & FIGURES

'Dragnet' Leads Nielsen Tv
For 2 Weeks Ending Sept. 12

PROGRAM
PAY-TV

SERVICES

ADVOCATES

ASK

WTTM-TV Trenton and James
Landis, former Harvard dean,

NBC-TV's Dragnet led the A. C. Nielsen Co.
ratings for the two weeks ending Sept. 12 for
once-a-week evening network shows, both in
number of tv homes reached and percentage of
homes reached on a program station basis.
Homes
Rank
Program
(000)
1 Dragnet (NBC)
11,125
2 Racket Squad (CBS)
10,202
3 Best of Groucho (NBC)
9,354
4 Arthur Godfrey & Friends
8,882
(Liggett & Myers Tobacco) (CBS)
5 Arthur Godfrey & Friends (Pillsbury) (CBS) 8,632
6 Ford Theatre (NBC)
8,584
7 Martin Kane (NBC)
8,519
8 Arthur Godfrey & Friends
8,097
(Tori-Gillette Razor Co.) 'CBS)
9 Westinihouse Theatre ""RS>
8 050
10 Your Show of Shows (9:30) (NBC)
8,048
PER CENT OF TV HOMES REACHED
Homes
Rank
Program
%
, 1 Dragnet (NBC)
46.2
2 Racket Squad (CBS)
43.9
3 Arthur Godfrey & Friends
38.5
(Liggett & Myers Tobacco) (CBS)
4 Best of Groucho (NBC)
38.1
5 Ford Theatre (NBC)
38.1
6 Arthur Godfrey & Friends (Pillsbury) (CBS) 37.0
78 Arthur
Godfrey's Theatre
Scouts (NBC)
(CBS)
35.9
Kraft Television
35.3
9 Westinghouse Theatre (CBS)
35.2
10 Martin Kane (NBC)
35.1
Copyright 1953 by A. C. NIELSEN CO.

join forces with other proponents of the plan.
REASONS why the FCC should hold early
hearings on their petitions for action on subscription tv were submitted to the Commission
last week by the four initial uhf grantees which
form the broadcasters' spearhead in the drive
for pay-as-you-see television.
At the same time, a seventh uhf grantee
allied itself with the six permittees in favor
of fee tv. The station is WTTM-TV Trenton,
N. J., owned by Peoples Broadcasting Co., a
subsidiary of the Farm Bureau Life Insurance
Co.
Support for subscription tv was expressed in
separate talks last week by James M. Landis,
former dean of Harvard U. Law School, and
William J. Shanahan, chief electronics engineer,
Skiatron Electronics & Television Corp., which
has devised a pay-tv system called SubscriberVision.

'Godfrey' Tops Videodex
CBS-TV's Godfrey & Friends program was
ranked in first place by Videodex Reports for
both percentage and number of television homes
reached during the week of Aug. 28-Sept. 3.
Complete listing follows:
August 28-September 3, 1953
No. of
76
Cities
Homes
Name of Program
%44.8
Tv
1
Godfrey & Friends (CBS)
41.3
2
53
Talent Scouts (CBS)
86
3
77
38.9
Dragnet (NBC)
4
37.0
Groucho Marx (NBC)
5
33.6
Racket Squad (CBS)
45
31.4
6
Toast of the Town (CBS)
41
84
7
31.0
What's
My
Line?
(CBS)
69
8
27.7
Circle Theatre (NBC)
9
51
26.9
Fireside Theatre (NBC)
74
26.5
Burns
&
Allen
(CBS)
10
No. of
Tv Homes
76
Nar rie of Program
Cities
1
Godfrey & Friends (CBS)
(000's)
9,889
2
86
Groucho Marx (NBC)
3
77
Dragnet (NBC)
8,594
4
8,547
53
Talent Scouts (CBS)
8,198
5
84
Racket Squad (CBS)
45
7,489
6
69
Toast of the Town (CBS)
6,413
7
What's My Line? (CBS)
5,807
8
79
Goodyear Tv Playhouse (NBC)
5,665
9
74
Burns & Allen (CBS)
5,572
10
62
Robt. Montgomery (NBC)
5,305

In seconding the points made by other advocates of subscription tv, WTTM-TV pointed
out that Trenton is half-way between New York
and Philadelphia and that New York's seven
and Philadelphia's three tv signals are well
received there. This makes it unlikely that
WTTM-TV will be able to secure a network
affiliation, the uhf ch. 41 station declared, and
subscription tv may be its only means to bring
outstanding programs to Trenton.
Mr. Landis, speaking on Wednesday before
a meeting of the Television Assn. of Philadelphia, based his support on the contention that
"the current blackout of television broadcasting in many populated areas in this country
will continue until subscription tv is put into

'52 Tv Set Shipments
Valued at $1 Billion
SHIPMENTS of home-type tv receivers by
manufacturers totaled 5.7 million sets valued
at $1,025 billion in 1952, according to Census
Bureau data received from 108 companies
operating 120 plants. Radio and radio-phono
shipments, except auto radios, totaled 7.1
million sets valued at $162 million during the
year. Auto radios totaled 3.3 million units
valued at $95 million.
Radio-Electronics-Tv Mfrs. Assn. had placed
total radio production at 9,711,236 sets in 1952,
with 6,096,279 tv sets [B«T, Feb. 2J.
RETMA announced over the weekend that
sales of cathode ray tv tubes and radio receiving
tubes increased substantially between July and
August. August tube sales were well above
the 1952 level. Sales of cathode ray tubes in
August by manufacturers totaled 879,169 units
compared to 497,625 a year ago. Receiving
tube sales in August totaled 38,600,494 units
compared to 30,141,536 a year ago.
During the first eight months of 1953, 6,710,440 cathode ray tubes were sold by factories,
along with 308,222,911 receiving tubes.
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Calling attention to the pending bill
(HR-6431) by Rep. Carl Hinshaw (R-Calif.),
which would make subscription tv and theatre
tv a common carrier service, the uhf grantees
said that it was incumbent on the FCC to hold
a hearing in order to develop the pros and cons
of subscription tv.

operation." He declared that the income from
subscription tv is needed to supplement the
"vast funds" being spent by advertisers, and
added:
"All the national advertising budgets in
America, which now are distributed among
newspapers, magazines, radio and television
would be insufficient to support 500 television
stations operating ten hours daily throughout

Ascap

May

Boost

Revenue

By $1 Million This Year
ASCAP income for 1953 will top its 1952
revenue by about $1 million if the money flows
in at the same rate for the last four months of
the year as for the first eight.
Reporting to the society's Pacific Coast members [BeT, Sept. 28], President Stanley Adams
said the January-August income amounted to
$11,385,000, which, extended to a full year,
would make an annual total of $17,077,500,
contrasted with the 1952 gross of slightly more
than $16 million. While no breakdowns are
issued, it is estimated that more than 85% of
the total Ascap revenue comes from the radio
and tv station and network operators, with
motion picture producers, theatres, hotels, ballrooms and other licensees contributing less
than 15% of the total.

EARLY

HEARING

the country, if tv station and program costs
for 1952 are any criterion. Already more than
480 such stations have been authorized by the
FCC and some 350 of these are expected to be
in operation next year. Channels for 2,000
have
allocated."
Mr. been
Shanahan
advocated the use of subscription television Thursday evening before a meeting of the New York Alumni Chapters of Eta
Kappa Nu and Tau Beta Pi in the Engineering
Societies Bldg. as a means of providing specialized instruction and demonstrations for members of professional groups, such as physicians,
engineers and scientists.
Meanwhile, the first issue of a newsletter on
subscription tv was published last week by
Broadcasters for Subscription Tv, formed last
month in Philadelphia [B»T, Sept. 21].

21 Canadian,
Stations

12 U. S.

Buy Ziv Show

TOTAL sales on the Frderic W. Ziv Co.'s latest
radio show, Hour of Stars, have risen to 375
with business contracted in recent weeks by 21
Canadian and 12 U. S. stations, it was announced last week by Alvin E. Unger, Ziv radio
sales vice president.
The Canadian stations include CKFH Toronto, CJAD Montreal, CFRA Ottawa, CKWX
Vancouver, CJCH Halifax, CKY Winnipeg,
CFPL London and CHSJ St. John. The program also was bought in the U. S. by WABB
Mobile, WTRF Wheeling, KWCK Abilene,
KLPR Oklahoma City, KFBI Wichita, KDKA
Pittsburgh, WEAT Lake Worth-West Palm
Beach, WTOP Washington, WDSU New Orleans, WSGN Birmingham and WSAZ Huntington, W. Va., and by KGMB Honolulu.

Weis

Praises

Local

Radio;

Notes World's Sales Rise
THE STRENGTH of local radio was praised
last week by Pierre Weis, general manager of
the World Broadcasting System Inc., in announcing that more than 1,000 radio stations
currently are subscribing to World's services.
Mr. Weis attributed the upsurge of subscriptions to World's emphasis on merchandising
designed for local spot business and local sales
for radio. In this connection, he said that
World currently is preparing its Christmas
merchandising campaign for its affiliates, including the annual Christmas half-hour open
end dramatization.
Among the stations which recently have signed
as World subscribers, Mr. Weis said, are WBIX
Utica; WAYN Rockingham, N. C; WSDC Marine
City, Mich.; WTXL West Springfield, Mass.;
KASL Newcastle, Wyo.; WEAV Plattsburg; KSFO
San Francisco; KCRE Crescent City, Calif.;
KANE New Iberia, La.; KNOE Monroe, La., and
WRUM Rumford, Me.
Renewals were reported from, among others,
WKJG Fort Wayne, KOIN Portland, Ore., KIOA
Des Moines, KSCJ Sioux City, KDON Salinas.

Eight Join Keystone
ADDITION of eight affiliates to the Keystone
Broadcasting System has been announced by
Blanche Stein, director of station relations.
They are: KBLF Red Bluff, Calif.; WALM
Albion, WFYC Alma and WMTE Manistee,
Mich.; KSMO Salem, Mo.; WLTC Gastonia,
N. C; WLYC Williamsport, Pa., and WHYU
Newport News, Va.
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It's part of her daily routine to reach
for a television dial . . . for a shopping list
. . . for the things on shelves she wants
to buy. All in the daytime and usually
in that order.

She's one of the nation's 26 million
housewives

who — each day — spend 26

million hours with daytime television,
and 204 million dollars at the store.
And one of every three of these dollars
is spent in the markets

of the 10 stations

represented by CBS Television Spot Sales.
They're stations that since 1951 have—
. . . doubled in daytime audiences—
with 13,500,000 different viewers

i

. . . doubled in daytime economy—
with costs-per-M as low as 34 cents
. . . tripled in participation of sponsors—
with close to 2,000 messages weekly
So talk to your customers

in the daytime—

and show them— before they spend all
that money. Dollar for dollar, you'll get
your biggest share through the stations
represented by. . .

CBS

Television

Spot

Sales

Representing wcbs-tv, New York ; wcau-tv, Philadelphia ;
wtop-tv, Washington ; wbtv, Charlotte; wmbr-tv, Jacksonville;
wabt, Birmingham ; wbbm-tv, Chicago ; kgul-tv, GalvestonHouston ; KSL-TV, Salt Lake City ; knxt, Los Angeles and
Ctpn, cbs Television Pacific Network,.

Sources on request

MOVIE,
PAPERS
Newest

TV
ON

ENGINEERS
NEW

developments

SOCIETY

VIDEO

FILM

HEARS
TECHNIQUES

in the film reproduction

field are described

for the SMPTE's New York convention by RCA,
AT&T, NBC-TV and National Radio Institute.
LATEST technical developments in television
film reproduction devices and techniques were
described last Wednesday at a session of the
74th annual convention of the Society of Motion Picture & Television Engineers. The convention was held Monday through Friday at the
Hotel Statler, New York.
The data were presented in a series of papers
by engineers and technicians of manufacturing
companies and television networks before audiences that averaged about 100. A total of 450
persons registered for the convention.
A paper on the RCA Vidicon camera tube
for film pickup was read by R. G. Neuhauser,
RCA Tube Dept., Lancaster, Pa., in which the
claim was made that the tube was equal or
superior to any other currently used tv camera
tube. It was stressed that the tube helped to
attain accurate black-level reproduction, excellent resolution and freedom from spurious signals.
Earlier in the week RCA had announced its
new two-ounce Vidicon-type tv camera tube,
which was described as the smallest ever developed for broadcast use. RCA said the tv
camera tube "promises greater efficiency and
economy in the televising of move films."
Henry H. Kozanowski of the RCA Victor
Division, Camden, described the RCA Vidicon
camera, for high-quality television film reproduction, as the most promising development
in that area at the present time. He said it met
criteria for "good performance" as measured
by its possibilities for unattended operation,
aperture response correction, wide film repro-

NEW OFFICERS of the Society of Motion
Picture and Television Engineers, elected
for two-year terms at the society's 74th
semi-annual convention at New York's Statler Hotel, are (I to r) Barton Kreuzer, manager of theatre and industrial equipment
of the RCA Victor Div., financial vice president; Axel G. Jensen, director of tv research
of Bell Telephone Labs, engineering vice
president, and George W. Colburn of George
W. Colburn Lab, treasurer.
duction and range, low light source requirements and absence of spurious signals or shading.
A film-handling machine designed to advance
16mm film from frame to frame within the
vertical blanking time of the television system
was the subject of a paper delivered by Warren
R. Isom of the RCA Victor Division. He also
described its use with a flying-spot film scanner
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Philco, Motorola,

for color television.
Papers on television film scanners were presented by Ernest H. Traub of the Philco Corp.,
Philadelphia, and V. Graziano and Kurst
Schlesinger of Motorola Inc., Chicago. Mr.
Traub discussed a new 35mm television film
scanner developed by Philco for color television,
a special feature of which was said to be a new
form of optical compensator. Mr. Graziano
delivered a paper on "a continuous all-electronic scanner for 16mm color film," in which
he pointed out the disadvantages of using storage-type devices and the need for a fiying-spot
scanner in televising film in color. He said
that Motorola's scanner chose the jump-scan
method largely because of the large optical
aperture realized.
Frank A. Cowan, engineering staff manager
of the Long Lines Dept. of AT&T, told the
society that if theatre television were to have
"simultaneous presentation and spontaneity," it
would require networks similar to those now
furnished tv broadcasters. He said there was
a possibility that theatre tv presentations might
swing to color in the future, and noted that
these could be "similar to the NTSC color
system, but may be of the sequential type."
To meet the needs of broadcasters and occasional theatre tv requirements, Mr. Cowan
said, there currently are about 40,000 channel
miles of video facilities, with about 25,000
miles on radio relay facilities and 15,000 on
coaxial cable. He added that the Bell System
also furnished many miles of local channels in
the various cities of the nation, providing connections between inter-city network terminals and the broadcasting studios and between
studios and transmitters.
Battison Paper
In a paper titled "Lowcost Kinescope Recordings," John H. Battison of the National Radio
Institute, Washington, described a method for
making kinescope recordings by using an
Auricon "Pro" 16mm single-system camera. He
acknowledged that the results produced are
not perfect, but he said they are useful for
small television stations or for advertising
agencies and schools.
R. M. Fraser of NBC-TV described a new
35mm single-film-system kinescope recording
camera. He listed among the features of the
camera a 51 degree pull-down adjustable
shutter and high-quality sound mechanism.
In a paper on "Television Lighting Routines,"
William R. Ahern of NBC-TV stressed that
television has had to develop economical lighting routines to pass on the savings to the client.
He said NBC has approached this problem in
two ways — by installing complete and convenient facilities to permit rapid lighting and
by developing the mechanics of lighting to
"utmost efficiency by tricks of the trade."
Among winners of awards presented by the
Society were Arthur V. Loughren of the
Hazeltine Corp., who received the David
Sarnoff Gold Medal Award for his "contributions to the development of compatible color
television" and Otto H. Schade of RCA, who
received an SMPTE Journal honorable mention
for his paper on "Image gradation, graininess
and sharpness in television and motion picture
systems — Part II: The grain structure of motion
picture images."

CHAIRMEN of media committees of the
American Assn. of Advertising Agencies,
who conferred recently, are (I to r): Seated,
Frank G. Silvernail of BBDO, broadcast
media; H. H. Dobberteen of Foote, Cone &
Belding, media relations; H. H. Kynett of
Aitkin-Kynett Co., newspapers; standing,
J. J. Hartigan of Campbell-Ewald Co., outdoor and transportation; H. E. Cassidy of
McCarty Co., business papers, and William
E. Steers of Doherty, Clifford, Steers & Shenfield Inc., magazines and farm papers.
NARTB
AT

DIST.

MEETS

HALFWAY

MARK

District 12 sessions open today
with Districts 13 and 6 preparing for later this week.
SECOND half of NARTB's annual series
of district meetings opens today (Monday)
with District 12 (Kan., Okla.) convening at
Lake Murray Lodge, Ardmore, Okla, Jack
Todd, KAKE Wichita, will preside as district
director.
District 13 (Texas) will meet WednesdayThursday at the Adolphus Hotel, Dallas, with
Kenyon Brown, KWFT Wichita Falls, as district director. District 6 (Miss., La., Ark.,
Tenn.) meets Friday-Saturday at the Buena
Vista, Biloxi, Miss. Henry B. Clay, KWKH
Shreveport, is district director.
At the Saturday session of District 7 (Ohio,
Ky.), winding up the Oct. 2-3 meeting, a resolution was adopted calling on NARTB to examine the whole question of daytime operations and the standardized sign-on and sign-off
requirements. Delegates adopted a resolution
expressing hope for quick recovery of Harry
McTigue, WINN Louisville, from illness.
Other District 7 resolutions commended
NARTB management and staff; endorsed the
Politz radio circulation-impact study and urged
NARTB to give it full circulation; approved
formation of a sports committee to strengthen
broadcasting's position in sports coverage;
voiced appreciation for a cocktail party tendered by Ralph H. Jones Co.; congratulated
F. E. Lackey, WHOP Hopkinsville, Ky., on
his service as district director; expressed appreciation of talks by Herbert Evans, Peoples
Broadcasting Co., Worthington, Ohio, and
James H. Moore, WSLS-TV Roanoke, Va.
Mr. Evans, a personnel relations specialist
and now in charge of Peoples' radio operations,
said management must stay out of day-to-day
operations of the business. He stressed importance of recognizing good work by employes. In essence he pleaded for management
to manage.
(See District 7 and 8 pictures, page 118.)
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TRADE ASSNS.

RTNDA
OCT.

ANNOUNCES
26-28

News

AGENDA

directors of radio and tv

will learn a lot about

their in-

dustry and the federal

gov-

ernment during RTNDA's
Washington convention Oct.
26-28 based on these daily
themes:
and

'Know

Your

Govern-

ment/ 'Know Your Industry/
'Know Freedom.'

THE three-day agenda for the Radio-Television
News Directors Assn. convention Oct. 26-28
at Washington's Sheraton Park Hotel was announced last week by Tom Eaton, WTIC
Hartford, Conn., president.
Officers will report at the opening business
session at 10 a.m. on the first day. In keeping
with the first day's "Know Your Government"
theme, the news directors will receive a briefing
at State Dept. headquarters at 11 a.m., an atomic
energy briefing at AEC headquarters by AEC
Chairman Lewis Strauss and other officials at 2
p.m., and a report at the Pentagon by Defense
Secretary Charles Wilson and others at 4 p.m.
General Motors will be host at a 6 p.m. cocktail party and buffet supper which will be followed by a discussion, "Covering Washington
for Radio and Tv News," at 9 p.m.
Committee reports and announcements will
begin the second day, which is keyed on "Know
Your Industry." A wire service study report
at 10 a.m. is slated with Richard Oberlin,
WHAS-TV Louisville, as chairman, to be followed by a discussion, "The Future of Radio
and Tv News," featuring Robert K. Richards,
NARTB administrative vice president, as
chairman; Sol Taishoff, B«T editor-publisher;
John S. Hayes, WTOP-AM-TV Washington
president, and others.
Fellows to Speak
Sears, Roebuck & Co. will be host at a 12:30
p.m. luncheon at which Harold Fellows,
NARTB president, will speak. A television
news workshop is scheduled at 2:30 p.m., with
Julian Goodman, NBC, as chairman. Ford
Motor Co. will be host at a 6 p.m. cocktail
party.
The third day's activities, based on a "Know
Freedom" theme, will begin with a pancake
breakfast at 8 a.m., with Quaker Oats Co. as
host. Committee reports and announcements
will be made at 9:30 a.m. Set for 10 a.m.
is a report by the Freedom of Information
Committee, with Jim Bormann, WCCO Minneapolis, as chairman. Addresses will be made
at 10:30 by J. Russell Wiggins, Washington
Post managing editor and chairman of the
ASNE Committee on Freedom of Information,
and at 11 a.m. by Theodore Streibert, U. S.
Information Agency director, and Leonard F.
Erikson, Voice of America director.
After an 11:30 talk on government information by Attorney General Herbert Brownell
Jr., a 12:30 p.m. luncheon with U. S. Steel
Corp. as host will feature Charles Campbell,
Washington director of British Information
Services.
A business meeting and election of officers
are scheduled for 2:30 p.m. and a board of
directors meeting at 4:30. After a 6 p.m.
cocktail party, RTNDA awards will be presented at a banquet.
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WHEN Sigma Delta Chi, professional journalistic fraternity, last Monday honored the
"Gl Reporter," Ernie Pyle, by dedicating a plaque to his memory at Indiana U., broadcaster-members of the fraternity were on hand at Bloomington. L to r, J. Leonard Reinsch,
managing director, James M. Cox stations, who chairmanned the radio-television committee; Lee Hills, executive editor of the Defro/t Free Press and Miami Herald (WQAM),
national president of SDX, who presided; Robert K. Richards, administrative vice president
of NARTB, publicity committee; Gen. Omar N. Bradley, Ernie's "Gl General," principal
speaker; and Captain Harry C. Butcher, KIST and KEYT (TV) Santa Barbara, who also
spoke, telling of his experiences with Ernie while Naval Aide to Gen. Eisenhower. President
Eisenhower participated through film transcription made by NBC for the event.
SO.

CALIF.

RADIO

STRENGTH

CITED

Radio's growth, despite the arrival of television in the Los Angeles
area, is detailed in a SCBA presentation that will be shown in New
York tomorrow.
STORY of how Southern California's radio
stations have fared in competition with fullscale television was previewed Friday for advertising newsmen and women in New York,
with the full presentation to be given to New
York advertising agencies beginning tomorrow
(Tuesday ) .
Answer, as given by Norman Nelson, managing director, Southern California Broadcasters
Assn., is that radio in his home territory is
doing very nicely, indeed.
The "best testimonial" of all, he said, is the
fact that "more advertisers are spending more
money on radio every year" since the arrival
of television. Comparing the first six months
of 1949 with the like period of 1950, Mr. Nelson reported a 13% average increase in the
gross revenue of Southern California radio stations. From the first half of 1950 to the first
half of 1951, the average increase amounted
to 26.2%. From January-September 1951 to
the same nine-month segment of 1952, the increase was 12.1%. And the first three months
of 1953 averaged 14.6% ahead of the same
three months of 1952.
"Los Angeles' seven tv stations have created
new advertising dollars," Mr. Nelson reported.
"Since 1948 radio revenue has increased steadily; the Los Angeles radio revenue gain from
1948 to 1952 is 25.8%."
From 1950 to 1953, radio homes in Los
Angeles showed a 16.2% increase; radio homes
in Southern California went up 16.4%. With
66.2% of homes owning two or more radios
(and 31.4% three or more), plus more than
1,750,000 portables, auto radios and those in
business establishments, the area boasts a total
of 7,186,206 radio sets, AVi times as many as
the 1,632,010 tv sets, according to the SCBA

presentation, which notes that "in Los Angeles
there are more auto radios than homes with tv
There is a little less listening per home per
day — 4.76 hours in 1950, 4.50 hours this year
— but with so many more radio homes, the
total hours of listening are up 9.6% from 1950.
Even with the decreased amount of in-home
listening, the average of 3.70 hours a day spent
listening
sets." to the radio inside the average Los
Angeles dwelling is higher than the 3.16 hours
spent watching tv. Los Angeles newspapers
have had a 5.5% decrease in circulation (and
a 14.9% increase in average line rate) since
1950, while the number of Los Angeles families
has gone up 17.5%.
"When seven tv stations came into the Los
Angeles market there were many who felt that
a few of the city's 22 radio stations would go
out of business," Mr. Nelson said. "Instead,
we now have two more radio stations, bringing
the total to 24, and all doing fine."
Coleman

Named

President

Of N. C. Broadcasters
ELECTION of Ward Coleman of WENC
Whiteville, N. C, as president of the North
Carolina Broadcasters Assn., was announced
last week. Other new officers elected at a
meeting Sept. 21 are J. T. Snowden Jr. of
WCPS Tarboro, first vice president; Edmund
H. Smith, WIRC Hickory, second vice president, and Paul Hansell, North Carolina AP
bureau chief, secretary.
Speakers at the meeting included Oliver
Gramling, AP assistant general manager; Add
Penfield, WBIG Greensboro, and Jack Weldon,
WAIR Winston-Salem.
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A half century ago, on December

17, 1903, Orville Wright made the first

powered heavier-than-air flight. For twelve history-making seconds he flew
over Kitty Hawk in a biplane fueled by the Esso Standard Oil Company.
Since that eventful day, and on into today's new era of screaming jets and
zooming rockets, Esso Standard and the rest of the Petroleum Industry have
moved forward hand in hand with aviation progress.
That's just one of the reasons why the week of Oct. 1 1th is being celebrated
throughout the nation as OIL PROGRESS WEEK.
For while ever-improving fuels and lubricants have played a vital part in this
astonishingly swift conquest of the skies, so also have improved petroleum
products helped bring about the infinitely finer performance of your new
automobile, the cleaner, cheaper and warmer heat that you enjoy in your home,
and the smoother-flowing, well-lubricated productivity of the factories that
produce the things you use. And now, through progress in Petrochemicals,
you are entering a new world of miracle plastics and wonder fibres — more
new things to serve your needs better and cheaper than ever before.
In short, there's hardly anything that you use or wear that hasn't somehow
been made a little better through Petroleum Industry Progress.
So it's no wonder that OIL PROGRESS WEEK is celebrated by the Petroleum
Industry and Esso employees and dealers everywhere. It honors the kind of
progress that today, for example, brings you automobile gasoline that does
50% more work per gallon than 1925 gasolines did! You'll agree
there's really something to celebrate !

ESSO

STANDARD

OIL

COMPANY
(Esso)

This newspaper advertisement and similar radio'and television messages
will be featured throughout Oil-Progress Week, Oct. 11-17 in the 18
States and the District of Columbia where Esso Products are marketed.

Broadcasting

•

Telecasting

October 12, 1953

•

Page 51

TRADE
Wisconsin
Elect

ASSNS.
Broadcasters

Peck

President

HARRY D. PECK, WISN Milwaukee, was
elected president of Wisconsin Broadcasters
Assn. at the group's Tuesday meeting in Milwaukee. He succeeds Ben Laird, WDUZ Green
Bay, who had held the post five years and is
president of National Federation of State
Broadcasters Assns. Mr. Peck is a former
president of Nebraska Broadcasters Assn.,
having once been at KFOR Lincoln.
Other officers elected were William E. Walker, WMAM Marinette, vice president; Verl
Bratton, WKTY LaCrosse, secretary (second
term); Mig Figi, WAUX Waukesha, treasurer;
Charles Lanphier, WFOX Milwaukee; Art
Berner, WTAX Antigo, and Mike Henry,
WKOW Madison, directors.
WTMJ-TV Milwaukee filmed part of the
proceedings for an evening news roundup program.
The Wisconsin delegates decided to poll
each member station on plans for educational
tv programming. A second resolution endorsed
the national federation and provided that WBA
join as a paying member.
Louisiana

GOVERNMENT

Broadcasters

Set Election Nov. 19-20
THE Louisiana Assn. of Broadcasters will
meet Nov. 19-20 at the Captain Shreve Hotel
in Shreveport to elect officers. A meeting and
dinner for officers and directors will be held
at the Shreveport Country Club the evening
of Nov. 19 and the regular meeting will take
place the next day.
LAB's 1953 officers: President, E. Newton
Wray, KTBS Shreveport; vice president, B.
Hillman Bailey Jr., KSIG Crowley; secretarytreasurer, William A. Patton, KLFY Lafayette;
directors: W. Eugene Jones, KSLO Opelousas;
Harold Wheelahan, KSYL Alexandria; Paul
Goldman, KNOE Monroe; Henry Clay, KWKH
Shreveport; David Wilson, KPLC Lake Charles;
George H. Thomas, KVOL Lafayette; George
Martin, KROP Abbeville, and Jerry Hamm,
KANE New Iberia.

EISENHOWER
NAMES

LEE

SURPRISES
AS

FCC.

COMMISSIONER

Months-long speculation over who would get the last vacancy came
to a rapid finish last Tuesday with the appointment of darkhorse
Robert E. Lee. The former FBI agent and auditor nosed out Robert
Dean of KOTA for the job.
COMR. ROBERT E. LEE, an Irish Catholic
to his House office. for the day. He took part
with a Confederate name, goes to work full
in the Commission meeting Wednesday morntime today (Monday) as the newest member
ing but spent most of the remaining time last
week clearing up his committee work, reporting
of the FCC, bringing its membership up to
seven for the first time since June 30.
on an inspection trip in Europe and aiding in
selection of a successor.
Comr. Lee was sworn in Tuesday noon as
a recess appointee three hours after President
Comr. Lee told B*T he "knows a lot about
the FCC but not much about the industries
Eisenhower had signed his commission. He
will work without pay until the Senate can
it regulates." His familiarity with the Commission arises from work at the Appropriations
confirm a formal nomination when it meets
Committee, where intensive investigations are
again in January. Restoration of back pay
made into the budgets for all federal agencies.
would come with confirmation.
"I'll be doing a lot of homework for the
Appointment of Mr. Lee, director of surnext
few months," he added. He refused to
veys and investigations for the House Comanswer questions about his views on regulamittee on Appropriations, is for a seven-year
tion of radio and tv, indicating he wants to
term. He succeeds Comr. Paul A. Walker,
become
more familiar with the electronic field
who left the Commission last June 30 after
before commenting.
serving a score of years including a period
First indication Comr. Lee had that he was
as chairman.
being considered for the FCC vacancy came
The new appointee, aged 41, has been an
in September the day before he left for Europe
auditor and investigator since the early 30s,
on an inspection trip of foreign aid activities
including nearly a decade with the Federal
for the House Appropriations Committee. At
Bureau of Investigation. He had been promithat time he was one of two proposed apnently mentioned for another post, Assistant
pointees for the vacant post of Assistant CompComptroller General of the U. S.
troller General. The other candidate was
Several months of rumors and political
Frank H. Weitzel, a 25-year career man at
maneuvering wound up Tuesday when Mr.
General Accounting Office. Mr. Weitzel's appointment was announced Wednesday by the
Lee's appointment was announced.
A dozen

Voice of Democracy Contest
Aids Are Sent to Stations
SERIES of transcriptions will be sent to stations for guidance of high school students
competing in the seventh annual Voice of
Democracy Contest sponsored by NARTB,
Radio-Electronics-Tv Mfrs. Assn. and U. S.
Junior Chamber of Commerce. The contest
will be held during National Radio & Television Week, Nov. 1-7.
Featured on the transcription are Sen.
Spessard L. Holland (D-Fla.); Charles Collingwood, CBS; Dr. Paul E. Elicker, executive
secretary, National Assn. of Secondary School
Principals; Rev. Edward L. R. Elson, National
Presbyterian Church, Washington, D. C; Dr.
Ellsworth Tompkins, Office of Education, and
Robert Burnett.

Recent Fm Developments
DR. EDWIN H. ARMSTRONG and John
H. Bose, Marcellus Hartley Research Lab, Columbia U., will speak on "Some Recent Developments inthe Multiplexed Transmission of Fm
Broadcast Signals" at 8 p.m. Tuesday at a
meeting of the Radio Club of America at Pupin
Hall, 120th St. and Broadway, New York.
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JUDGE Stephens administers the oath the
to new
Bible.FCC Comr. Lee as Comr. Bartley holds
or more candidates for the FCC post had
been involved, with the list narrowing down
to one name — Robert J. Dean, KOTA Rapid
City, S. D. At one time last July word had
gone out that the Dean nomination had left
the White House and was enroute to Capitol
Hill, but apparently it was called back for
reconsideration.
FCC now includes four Republicans (Chairman Hyde, Doerfer, Sterling, Lee), two Democrats (Bartley, Hennock) and one independent
(Webster).
Comr. Lee was sworn in by Chief Judge
Harold M. Stephens of the U. S. Court of
Appeals for the District of Columbia. After
informal greetings from FCC members and
staff executives the new Commissioner returned

President. The GAO post is nonpartisan and
carries a $15,000 salary for a 15-year term.
With his chief support for a high government post coming from Chairman John Taber
(R-N. Y.), chairman of the House committee,
and from committee members of both parties
and Republican leaders, Mr. Lee's candidacy
developed strong support in the last fortnight.
Top party figures endorsed him including, it
was indicated, Vice President Nixon.
While in Europe Sept. 26 the new Commissioner was directed to return to this country
and report to the White House. He reported
to Sherman Adams, Assistant to the President,
Oct. 1, and was at the White House the rest
of that week.
Last Tuesday morning he was called to the
Broadcasting

Telecasting

BI6

MIKE
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;

e Nebraska State Fair is Nebraska's biggest show . . .
the showcase of Nebraska agriculture and industry. Every
year as thousands of people from every corner of the state
go to the Fair, Big Mike and his KFAB staff of entertainers
and guest stars display their wares. Big Mike has helped
to build the Nebraska State Fair into one of the nation's
outstanding exhibitions, and Nebraskans have come to
regard KFAB and Big Mike as part of the Fair. Big Mike
has just completed another outstanding year of building
new friends and renewing old with the Midwest's biggest
radio show at Nebraska's Fair. This is prestige and prebuilt acceptance and goodwill for the KFAB advertiser. Big
Mike's record as the state's outstanding State Fair Exhibitor
and Showman is another KFAB bonus that will increase the
effectiveness of your advertising dollar. We can't tell the
full story here ... so why not ask Free & Peters ... or talk
to General Manager Harry Burke.

I Mil f— x ~ /
U

///

Big Mike is the physical trademark of KFABNebraska's most-listened-to-station
(Hooper Area Survey, Jan.-Feb., 1953)
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White House for a 9 o'clock appointment, at
which time President Eisenhower signed the
FCC commission. It is understood the President congratulated the new commissioner, commenting briefly that he was interested in the
Commission's work - and considered the appointee a strong executive with a notable
government record.
Speculation arose that Comr. Lee was a
"McCarthy man" but he told B«T he was
certain Sen. Joseph R. McCarthy (R-Wis.),
a close friend now honeymooning after his
wedding Sept. 29, knew nothing at all about
the pending appointment. He said he and
Mrs. Lee had known Sen. McCarthy and his
bride many years. Mrs. Lee was matron of
honor at the McCarthy wedding [Closed Circuit, Oct. 5].
Comr. and Mrs. Lee were active with Sen.
McCarthy in the 1950 campaign on behalf of
Sen. John M. Butler (R-Md.) who defeated
former Sen. Millard Tydings. Mrs. Lee continues active in Republican politics as a member of the Republican State Committee, District of Columbia. She is assisting in planning
the Oct. 12 luncheon to be tendered Mrs.
Dwight Eisenhower by D. C. Republican
women.
Lives in D.C.
The Lees live in a modest house at 3147
Westover Drive in Southeast Washington. Their
friends include many persons high in official
Washington.
Comr. Lee jokingly said he will have to
draw heavily on his professional budget experience for the next few months if he cannot
draw a pay check until the Senate acts.
At the committee he was paid $11,500, it was
understood. His FCC salary is $15,000. He
said he owns only one share of stock.
The Lees have three children — Pat, 15, a
student at Holy Cross Academy; Robert Jr., 14,
St. Johns College (high school) and Michael,
8, St. Francis Xavier school. Comr. Lee is a
member of St. Francis Xavier parish in southeast Washington and is active in church affairs.
The newest Commissioner is a genial, darkcomplexioned man. He handles himself easily
and hides his thoughts behind a persistent smile.
In his FBI and government career he has been
involved in countless important functions as a
behind-the-scenes participant.
He meets people easily and informally. Without too much persuasion he will entertain a
social gathering with a fairly extensive repertoire of Irish songs supplemented by what he
insists are authentic versions of Irish jigs.
Son of an Irish foot patrolman, Robert Emmett Lee was born and reared in Chicago. He
attended De Paul Academy and received a degree in accounting from De Paul University
besides studying at Chicago College of Commerce and Law. While going to college he
worked as a drug clerk and auditor to finance
his schooling.
Having had auditing experience at Chicago
hotels, his first post-college job led him to St.
Louis as auditor at the Roosevelt Hotel. In
1935 he returned to Chicago as auditor for
American Bond & Mortgage Co. Bondholders
Protective Committee 1935-38. This committee was created by law to handle defunct
properties of that company and involved reorganization ofsome 70 properties including hotels, hospitals and office buildings.
In 1936 he married Wilma Rector, who was
taking a nurse's training course at a Chicago
hospital.
Next step in his career came in 1938 when
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Jurist

Praises

FCC

JUDGE Harold M. Stephens of the U. S.
Court of Appeals, D. C, followed
through with an informal talk on FCCappellate court relations after swearing
in Comr. Robert E. Lee Tuesday noon.
Judge Stephens said:
"This is the third or fourth time I have
sworn in a Commissioner of the FCC.
I am proud that we have jurisdiction over
the FCC and proud of the way it responds
to the way we elucidate the law."
he joined the FBI as a special agent. After
a Washington training course he was assigned
to financial investigations, involving examination of accounts of many corporations in connection with antitrust laws.
At FBI he attracted the attention of Director J. Edgar Hoover and in 1941 Mr. Hoover
named him administrative assistant with the
job of building up the FBI staff to meet the
threat of war. This involved a nationwide drive
to recruit agents who would perform in a crititory.
cal role during this period of the nation's hisLater he was made chief clerk of the FBI
in charge of all fiscal matters. He installed
the first complete machine accounting system
in government,
evaluated
the bureau's
administrative functions
and conducted
surveys
of
other federal agencies at the request of various
Cabinet officers. Doubling as a public relations representative, he made over 200 speeches
describing FBI's work.
This FBI record had attracted attention on
Capitol Hill and in 1945 he was put on loan to
the House Appropriations Committee to head a
staff of specialists conducting studies of efficiency in government offices. He carried a
strong recommendation from Director Hoover
and soon developed a wide acquaintance on the
Hill.
Left FBI in 1947
He resigned from the FBI in 1947 to take
over the House committee's survey and investigation activities.
Some months ago Comr. Lee served several
times as guest moderator of the tv Facts Forum,
sponsored by Texas oilman H. L. Hunt and
others. The program has been described as a
conservative political production but Comr. Lee
contended it is impartial and "clean as a hound's
tooth." He said his role was to help the tv
version of the program get under way.
Comr. Lee is a tv viewer. The Lees' set is in
the basement since he subscribes to the doctrine
that television receivers are also fine baby-sitters.

Ch. 6 Proposal
ACTING within a week after petition by
Hearst Corp., FCC last Wednesday proposed rule making to amend the tv assignment table to add vhf ch. 6 to Whitefish
Bay, Wis., just north of Milwaukee. Ch.
6 thus would be available for application
by Hearst's WISN Milwaukee, which has
pending a court appeal against FCC's repeated refusal to consider its pre-freeze
bid for ch. 10 there, now reserved for education [B»T, Oct. 5]. To make ch. 6
possible at Whitefish Bay, FCC would
substitute ch. 6 for ch. 5 at Marquette,
Mich., and swap ch. 5 for ch. 6 at Green
Bay, Wis.

KCMO
GOES

SALE

BID

BEFORE

FCC

Meredith would pay $2.5 million for the Kansas City am,
fm and tv outlets.
APPLICATION for approval of the sale of
KCMO-AM-FM-TV Kansas City from Tom
L. Evans and Lester E. Cox to Meredith Pub.
Co. [At Deadline, Oct. 5] was filed with the
FCC Friday. Purchase price of 100% of
the stock of KCMO Broadcasting Co. was
listed as $2 million, plus notes payable and
operating losses as of closing date which is
expected to bring the total price over the
$2.5 million mark. Additional investment
in new tv equipment by the prospective new
owner — to round out studio gear and bring
KCMO-TV to maximum power — will bring
the total figure even higher, it is understood.
FCC approval will give Meredith Publishing
Co. (Better Homes & Gardens and Successful
Farming) four tv and three am stations. The
publishing company already owns WHEN (TV)
Syracuse, N. Y.; WOW-AM-TV Omaha, and
KPHO-AM-TV Phoenix, Ariz. It bought the
Omaha stations in 1951 for $2.5 million and
the Phoenix stations in 1952 for $1.5 million.

balproperties'
KCMOshows
In ancethe
sheet application
total current
for July 31,, 1953,
assets of $97,050.25 and total current liabilities as $142,816.60. Deferred charges, mostly
for the construction of KCMO-TV amounts to
$94,232.60, the balance sheet showed. It also
listed investments as $11,230, and fixed assets
as $567,836.71.
The purchase agreement indicated that the
400 shares of KCMO Broadcasting Co. stock
were being bought for $5,000 a share. Both
Mr. Evans and Mr. Cox own 198 shares each.
Their sons, Richard W. Evans and Lester L.
Cox own two shares each. Meredith deposited
$100,000 with Messrs. Evans and Cox as
earnest money. Agreement also provides that
neither Mr. Evans nor Mr. Cox will engage in
broadcasting within a 50-mile radius of Kansas City for the next five years. Purchase
contract becomes void by March 31, 1954, if
the FCC has not acted on the sale.
Under a separate agreement, Mr. Evans
will become chairman of the executive committee of the KCMO Division of Meredith Engineering Co., subsidiary of the publishing
company. Mr. Evans is retiring for personal
reasons. In 1949 he sold control of Crown
Drug Co., a chain of 83 drug stores in Missouri,
Kansas and Oklahoma.
Mr. Cox continues in broadcasting with his
12.5% interest in KOAM-AM-TV Pittsburg,
Kan., and 49.9% ownership of KWTO Springfield, Mo. Mr. Cox's son is a co-owner of
the KOAM stations and 24.9% owner of
KYTV (TV) Springfield, Mo., which began
commercial operations last month. KOAMTV plans program operations this week.
Entire staff will be retained at the KCMO
stations, it was understood, including E. K.
Hartenbower, vice president and general manager, and Richard W. Evans, commercial
manager.
Handling the arrangements is Andrew G.
Haley, of the Washington law firm of Haley,
Doty & Schellenberg, who represents both the
KCMO properties and Meredith Publishing Co.
Seventeen-year-old ABC-affiliated KCMO
operates as a Class II station on 810 kc with 50
kw day, 10 kw night, directional. KCMO-FM
began operating in 1948 and KCMO-TV, on
vhf ch. 5, with 100 kw authorized from an
831-ft. antenna above average terrain, Sept. 27.
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FIRST

TERRE

MADISON
WTHI

HAUTE

GETS

wins conditional

TV

GRANTED;

EDUCATIONAL
approval

for the Indiana

FCC

UHF
station.

Initial deci-

sions favor WSFA bid for Montgomery vhf and Alf London's application for Topeka channel.
FIRST television station for Terre Haute, Ind.,
was approved conditonally by FCC last week
'NO-NETWORK'
UHF
with grant of vhf ch. 10 to WTHI there. Concurrently, the Commission issued a permit for
CP
DROPS
GRANTEE
noncommercial, educational uhf ch. 21 at Madison, Wis., to the Wisconsin State Radio Council,
BECAUSE of his inability to get network affilthe 22d post-freeze educational station.
iation and the present availability of vhf service
Vhf ch. 12 at Montgomery, Ala., is proposed
to his market, Sidney H. Bliss, trading as Beloit
to be granted to WSFA there in an initial deciBroadcasting Co., petitioned FCC last week to
sion announced by Examiner Thomas H. Donacancel his construction permit for uhf ch. 57 at
hue. He would deny in default the competitive
Beloit, Wis. It would be the 20th post-thaw
bid of William E. Benns Jr. doing business as
dropout.
Alabama Television Co. Mr. Benns is president
The petition reviewed his unsuccessful efforts
of WBAM Montgomery.
to secure network affiliation for the uhf outlet,
In another initial decision, by Examiner
WRBJ (TV), whose Grade A and B contours
Elizabeth C. Smith, uhf ch. 42 at Topeka, Kan.,
would serve Rockford, 111., and Janesville, Wis.,
is proposed to be granted to Alf M. Landon,
as well as Beloit. WRBJ was granted last Februoperator of WREN Topeka. The ruling was
ary, at which time the market received only
made possible by the withdrawal of a competifringe area vhf service, the petition said.
tive application by R. F. Schoonover.
Mr. Bliss is president of WGEZ Beloit and
The grant to WTHI was facilitated by the
WCLO Janesville, Wis. He publishes the Janesdropout of a competing application by John R.
ville Gazette.
Figg, wholesale grocer at Bloomington, Ind.
After the ch. 57 permit was issued to WRBJ,
The WTHI authorization is conditioned upon
such further action as FCC may take in the
the
asserted,
Mr. Bliss
"wentaffiliation.
to New
Yorkpetition
in an effort
to obtain
network
light of a court ruling on the appeal of WSAL
Two of the networks expressed definite interest
Logansport, Ind., against the Commission's rein the proposed station. One network went so
fusal to allocate ch. 10 at Logansport.
far as to request that applicant return later
Polan Industries and Chapman S. Root are
contestants for uhf ch. 63 at Terre Haute.
bringing with him positive indication from
major distributors serving his market that they
In other actions, the Commission designated
desired to have proposed station added to the
for hearing the applications of F. M. Radio &
television advertising schedule of their supplyTelevision Corp. and Standard Radio & Television Co. for vhf ch. 11 at San Jose, Calif.
ing manufacturers."
The case is to begin Nov. 6 in Washington.
Contacted Distributors
Details of last week's grants:
Terre Haute. Ind. — Wabash Valley Bcstg. Corp.
Mr. Bliss said he contacted the major distribu(WTHI) granted new tv station on vhf ch. lu;
tors in Rockford, Chicago, Milwaukee and
effective radiated power 316 kw visual and 191 kw
aural; antenna height above average terrain 490
Madison and "on May 19, applicant returned
ft. Grant is subject (a) to such further action as
to this network with the requested information
FCC tion
may
take
in
the
light
of
judicial
determinain LOGANSPORT BCSTG. CORP. v. U. S.
but was not given the opportunity to present it.
AND FCC, case No. 11,601 in U. S. Court of ApThe network on this occasion showing no inpeals for D. C, and (b) that no construction may
commence pending final decision by FCC on
terest whatsoever in the proposed station."
Logansport Bcstg. Corp.'s July 10 petition for
He then contacted the second available netallocation
of
vhf
eh.
10
there.
WTHI-TV's
permit
is subject to termination by FCC without hearing
work, the petition recalled, and was advised
in event final decision on Logansport petition
shall delete assignment of ch. 10 to Terre Haute
"no
decision
could be made at that time because
or, subject to such modification of the channel
the successful Rockford applicant for ch. 13,
assignment without hearing as may be deemed
which had been granted a CP only the week
appropriate
by FCC forin ch.
the 10
event
a different
nel is substituted
in Terre
Haute.chanprevious, was coming to see said network the
Madison, Wis. — Wisconsin State Radio Council
granted noncommercial, educational uhf ch. 21;
following week. This precluded any interest in
ERP 10.7 kw visual and 5.37 kw aural; antenna
230 ft.
applicant's uhf station."
WREX-TV Rockford was granted ch. 13 May
14 and began operation a fortnight ago with
WGRO
Leaves Air
ABC and CBS programs. WTVO (TV) Rockford began operation on uhf ch. 39 May 3 and
To Meet" Duopoly Me
is airing NBC and DuMont programs.
WGRO Bay City, Mich., was scheduled to discontinue operations yesterday (Sunday). WGRO
Mr. Bliss alleged that "apparently the grant
announcement to leave the air results from
of ch. 13 the previous week was also the reason
FCC duopoly ruling, which prohibits common
for the first network's lack of interest."
ownership of two radio stations with the same
coverage areas.
WREX-TV on Aug. 1 1 "publicly announced
[it] had signed affiliation contracts with both of
The FCC ruling came in the ch. 5 grant to
the newly-formed North Eastern Michigan
the networks contacted by applicant," the petition asserted.
Corp. which succeeded the three pending applicants who dismissed their bids, James Gerity Jr.,
In the meantime, the petition explained, Mr.
Saginaw Broadcasting Co. and Bay BroadcastBliss and members of his staff visited vhf and
ing Co. Mr. Gerity, who owns WGRO and
uhf stations on the air in a number of cities
WABJ Adrian, Mich., is president and two
to study costs and operations. As a result, Mr.
thirds owner of North Eastern Saginaw BroadBliss concluded that in view of the new vhf
casting, licensee of WSAM Saginaw, owns the
signals
to his market now and forthcoming, a
other one-third. The grant was conditioned
upon Mr. Gerity disposing of WGRO [B»T,
network affiliation "is a pre-requisite to ecoSept. 7].
nomic survival."
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vs. Lawyers

IT's a ballgame, not a lawsuit, but FCC
staff members and radio-tv attorneys of
the Federal Communications Bar Assn.
will battle it out this coming Saturday
at the annual FCBA outing— and NARTB
has donated a trophy for the winner this
and each succeeding year.
The stag
outing, for FCBA members and their
invited guests, will be held at Twin
Oaks, the estate of Horace Lohnes at
Vienna, Va. Ballgame lineup:
FCBA— Vincent Welch, p; Robert Heald,
c; Russell Eagan, lb; Vincent Pepper, 2b;
Vincent Wasilewski, 3b; Howard Schellenberg, ss; John Jacob, sf; Irwin Schneiderman, cf; Ben C. Fisher, If; Len Jaskiewicz,
rf. FCC— Wally Johnson, p; Bill North,
c; Harold Kassens, lb; Jim Barr, 2b; Louis
De LaFleur, 3b; Tom Heron, ss; Bill Bradley, sf; Bob Tosch, If; John Griffin, cf;
Clayton Hansen, rf; John Wicker, mgr;
Maury Wihton, scorer.

STROUSE
FM

BAND

HITS

ANY

LIMITING

PROTEST against suggestions that the fm
broadcast band be crowded into a smaller segment of the spectrum to permit industrial traffic [Closed Circuit, Oct. 5] was made to FCC
Comr. E. M. Webster Thursday by Ben Strouse,
WWDC-FM Washington, writing as chairman
of the NARTB Fm Committee.
Mr. Strouse wrote Comr. Webster that his
remarks at the NARTB District 14 meeting at
Sun Valley, Idaho, Sept. 21 had been construed
in some areas as an indication "that the Commission might possibly be inclined to look with
favor on a petition by non-broadcasting interests for space on that portion of the spectrum
which has been reserved for fm development."
The statement in the address that led to Mr.
Strouse's letter follows:
If the broadcast industry does not take some
steps to increase the utilization of the fm frequencies, Ihave no hesitancy in stating that I
would have difficulty in finding it in the public
interest to retain all of the 88-108 mc band for fm
broadcasting in the event the Commission is
petitioned to reallocate a portion of the band to
accommodate new services or to relieve the congestion in existing services.
'FCC Won't Do It'
Mr. Strouse wrote he did not believe the
FCC would entertain any proposal to chip a
piece off the fm band without long and serious
study. He reminded that fm is widely recognized as a superior signal, with over 9 million
receivers in use by American people. He added
that over a score of communities have no local
radio other than fm, and three-score others
have no other local nighttime service plus 250
areas in which subtantial parts of the populace
rely on fm for local coverage after sundown
because local am station are directional.
At present 680 fm stations are in service,
Mr. Strouse said, and another 18 under construction. Any reallocation of stations would
obsolete tuning habits of listeners and force expenditures for equipment changes, he continued.
The band was described as a valuable store of
channels for future needs, entirely free of international agreements.
Mr. Strouse noted that fm's troubles are
not of its own making and recalled that a halfmillion receivers were obsoleted when the band
was moved from the 40-50 mc area to the
present spot in the spectrum. He said NARTB
and Radio-Tv Mfrs. Assn. have been stimulating
fm set sales by joint promotion campaigns.
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CH.
STATION
WPRO-TV
FCC
of the resignation of George Gerber as president
Interim authority for WPRO-TV
of Ch. 16 of Rhode Island Inc., which resignaProvidence, R. I., to commence
tion was attributed to Mr. Gerber's feelings
operation was stayed by the
that the protest filed by [WNET] is unfair."
The WNET protest alleged economic injury
Commission pending considerunder Sec. 309(c) since the uhf permittee
ation of an economic protest by
would be unable to acquire network affiliation
in view of available vhf outlets. WPRO-TV
WNET (TV) there, uhf ch. 16
would be the second local vhf station, WJARgrantee. But WPRO-TV and
TV being in operation on ch. 10.
WNET charged FCC erred in acting so
Comr. Doerfer attack WNET's
delay in construction.
quickly upon the three-way merger proposal
which allowed the WPRO-TV grant and atTHE SPECIAL temporary authority issued by
tacked a potential "unconscionable consideraFCC to WPRO-TV Providence, R. I., to comtion" of $205,500 which WPRO-TV could pay
mence interim operation on vhf ch. 12 was
to certain principals of a former competitor
postponed by the Commission last week pendshould stock options be revoked. WNET also
ing consideration of a protest of the ch. 12
alleged that WPRO-TV had commenced congrant by Ch. 16 of Rhode Island Inc., permittee
struction prior to receipt of its permit.
of uhf ch. 16 WNET (TV) there [B*T, Oct. 5].
The ch. 12 grant was made by FCC to
WPRO-TV had planned to go on the air this
Cherry & Webb Broadcasting Co. (WPRO)
week.
following dismissal of two competitive applicaThe postponement of the STA, however, was
tions, one by Hope Broadcasting Co. and the
ordered over a strong dissent by Comr. John
other
by
Greater Providence Broadcasting Co.
C. Doerfer and the objection of WPRO-TV,
Cherry & Webb plans a new tv firm with
both of whom indicated WNET's plight is of
options for 25% interest going to Hope and
its own choosing since it has failed to construct
20% to Greater Providence.
even though the ch. 16 permit was issued six
Under the merger agreement, C. George
months ago.
Taylor
and Robert T. Engles, former principals
WPRO-TV charged, in its reply to WNET's
in Greater Providence, are given the joint
request for stay, that the WNET strategy must
option to buy 13% interest in WPRO-TV,
be concluded to constitute "obstruction and
which option is valid for 12 months after FCC
delay." WPRO-TV said its opinion "is strongly
reinforced by the announcement, appearing in
approves transfer of WPRO-TV to the new tv
The Providence Journal under date of Oct. 1 firm. The option may be discharged after
POSTPONES
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of perspective advantage."
Referring to WNET's notation that the
Cherry & Webb application shows expenditures
of more than $375,000 "accountable" to the
proposed tv station, WPRO-TV replied that
the expenditures were just that, an accounting
action.
Denies Illegal Construction
"Is it reasonable to contend, as Ch. 16 of
Rhode Island does, that Cherry & Webb has
violated Sec. 319 of the Communications Act
[forbidding premature construction] because, as
an applicant, it had available building space
that could be appropriated and finished for television studio and transmitter housing, and because it possessed a supporting tower constructed pursuant to a prior fm construction
permit?" WPRO-TV asked. The ch. 12 station
denied having on hand any tv equipment and
no ready-to-operate studio or technical facilities when the permit was granted.

efforts to get on the air "with such precipitous
haste" since local service was available from
WJAR-TV.
WPRO-TV explained there is no reason why
it should not get on the air "at the earliest
possible time. Cherry & Webb will bring a
second local television service to the Providence
area, where the Ch. 16 group has completely
failed in the six months since the issuance of
its construction permit.

Service includes 5,000
All-Time favorite
musical selections by
Tommy Dorsey,
Spike Jones, Bob
Crosby, Doris Day,
Frankie Laine and a
host of other famous
performers . . . plus
600 program and
commercial aids.
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for the loss that the optionees would suffer."
"There has been no exchange of funds between the permittee and those mutually exclusive applicants who dismissed their applications," WPRO-TV said. "The only funds that
will ever change hands under the terms of this
agreement will be upon the revocation of the
option running to Messrs. Taylor and Engles
and will merely compensate them for their loss

In answer to WNET's charge that the "real
parties in interest" were not before FCC at the
time of the ch. 12 grant, WPRO-TV pointed
out that Cherry & Webb still is the permittee
and is the holder of the STA, while the grant
specifically provided that FCC must rule later
upon any transfer to a new firm to effectuate
the proposed merger. WPRO-TV argued that
the Commission was aware of all factors involved when the grant was made.
WPRO-TV noted that WNET attacked its

Why continue
paying rent for your
transcription library
year after year, when
you can own your own
and save a substantial
hunk of money?
It's yours for keeps
when you buy the
STANDARD
Transcription Library
. . . and it costs you
thousands of dollars
less than rental.

Start cutting your
music costs immediately with
OWNSTANDARD
YOUR-OWN Library.
Write for complete
cost information, today.

seven months, however, by payment of $205,500 to Messrs. Taylor and Engles.
As to WNET's concern for this potential
consideration, WPRO-TV asserted it can hardly
be termed "unconscionable" if the option were
revoked since "in terms of equity, this consideration would be termed adequate and just

"The action of Cherry & Webb in getting 'on
the air' and perhaps gaining affiliation with a
national network and other remunerative business has not made the economic plight of the
uhf permittee an even more miserable one for
this, if true, has been brought about, not by
Cherry & Webb's action, but by the Ch. 16
group's own inaction.
"For one who is so interested in serving the
public interest, as the Ch. 16 group alludes to
be, it is difficult to understand why they have
not attempted to serve that public interest by
getting 'on the air' during the past six months."
In his dissent to postponement of the STA,
Comr. Doerfer said in part:
Taking all of the allegations in their entirety
in
of thetemporary
protestant's
petition tothere
the
stay support
of the special
authorization,
is little to indicate that the protestant has a
genuine concern in the public interest. On the
contrary, if protestant had a sincere regard for
the public interest, he would himself have made
substantial progress in the construction of facilities to implement the grant made to him almost
six months ago. If he has as little faith in uhf
as his present pleadings indicate, he should not
have appOed for the permit in the first place.
I am further fortified in my conclusion that the
Broadcasting

•

Telecasting
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Now nearing completion at a cost of more than a quartermillion dollars, the new WOWO transmitter is another example of
Westinghouse's

continuing faith in radio. WOWO,

always outstanding

for audience-action, will become Indiana's only full-time
50,000-watt station . . serving a million more people and offering
advertisers a greater value than ever!
WESTINGHOUSE
RADIO
STATIONS Inc
WBZ • WBZA • KYW • KDKA • WOWO • KEX • WBZ-TV • WPTZ
National Representatives, Free & Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales

October 12, 1953

•

Page 59

granting of the stay is contrary to the public
interest by the fact that the President of the
protestant refused to join with his colleagues,
both in the instant Motion for stay and the protest. In my opinion, Mr. Gerber has a real regard
for the public interest and is the type of person
that this Commission should invite and encourage
into the broadcasting field.
Denial of the stay would bring television service to the people of Providence within a very
short time; on the contrary, a grant of the stay
will only compound the unavoidable but nonetheless unfortunate delays occasioned by the
large backlog of applications on file with this
Commission.
If the allegations of protestant are proved true
and the grant revoked, a heavy penalty will fall
on the tionsvhf
grantee — as it should;
if the will
allegaare unsubstantiated
the realbutvictim
be
the public in Providence, Rhode Island, who are
being denied a service during the interim, especially that part of the public outside the range
of the proposed uhf service
Any and all doubts contained in Sec. 309(c)
should be resolved against that protestant whose
main concern is not the public interest but his
own . . .

what's

this

about

FTC's

RADIO-TV

RULES

Objections and counter-suggestions by varied interests
are too much for the Washington hearing.
THE FEDERAL Trade Commission's hearing
on 31 proposed trade practice rules for the
radio-tv industry floundered last week in a
morass of objections and counter-suggestions
submitted by manufacturers, distributors, dealers, lumber interests and consumers groups.
The Thursday hearing at FTC's Washington
headquarters saw only 11 of the rules considered during the day's discussions, -with the
discouraging outlook that rapid advancements

pedigree?

HEARING
STALLS
in television technology — mainly the impending
new NTSC color system — and the problem ol
defining "high fidelity" standards may slow
down final adoption of trade practice rules.

An adjourned meeting was called for Dec. 1
by FTC attorney Paul Butts, chairman al
Thursday's hearing, at the suggestion of Gler
McDaniel, president of Radio-Electronics-Television Mfrs. Assn.
Mr. Butts invited all interested parties tc
attend the Dec. 7 meeting, after which no further objections or comments will be entertained
He also asked that other objections and comments be filed with FTC in writing before the
meeting in time for study by those interested
Presiding at the hearing was A. C. Phelps
assistant director of FTC's Bureau of Industriai
Cooperation and chief of the Division of Trade
Practice Conferences, who, with Mr. Butts, was
introduced by FTC Comr. James M. Mead.
The most controversial subject discussed
arose over a proposed FTC rule to require that
tv cabinets made from plastic, metal or othei
materials which "simulate wood" be clearlj
labeled as such and that cabinets made ol
inferior woods, but with a simulated "mahogany" or "walnut" grain or staining be conspicuously labeled as such.
Robert Hawes, representing the Veneei
Assn., said set manufacturers should be required to label such cabinets as "imitations'
of named woods instead of "simulations," because "simulate" is not a common word easil)
understood by consumers.
But RETMA President Glen McDaniel anc
other radio-tv industry spokesmen thought the
proposed Rule 6 on tv cabinet materials was
too stringent. He pointed out that even the
furniture industry has no such similar FTC
trade practice rules.
Morton R. Galane of the Washington law
firm of Roberts & Mclnnis, representing Aller
B. DuMont Labs, introduced a number ol
amendments to the proposed FTC rules, one
that would require tv sets without all-channel

KLZ-TV . . . going on the air November first . . . has
a dog-gone fine pedigree! It possesses antecedents
who have given it a heritage of showmanship and

tuning (the complete vhf and uhf tuning frequency range) be labeled according to theii
respective limitations.
DuMont also asked that cathode ray tube;
be excepted from FTC Rule 11, prohibitinj
representation that radio or tv sets and cathode
ray tubes are new or unused when such is no
the case. DuMont maintained that about 3%
of its cathode ray tubes are returned as de
fective after being used; that the electronic
contents of the tubes are removed and nev

salesmanship — a quality in its bloodstream transfused
from the veins of remarkable ancestral lineage . . . KLZ
Radio, with 32 years of outstanding performance in
building personalities, in programming
service.

and

public

All this barking up our family tree is a matter of
pride, of course, but the background with which KLZ-TV
goes on the air is important to you, the advertiser. The

ones substituted. Since the glass "blank" o:
"envelope" is not subject to wear, DuMont said
the rebuilt tube is the same as a new one anc

highly qualifying experience. ..the complete facilities...
CBS Television ... mean

—
ALADDIN
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an immediate and continuing

"used'
marked
that it be
would
cause its market
value
to be aslowered
any requirement

audience acceptance — man's best friend for doing a TV
selling job in Denver.

RETMA's Mr. McDaniel also objected to pro
posed Rule 8, which provides that tv set screen:
be advertised according to the size of the pic
ture, measured horizontally, instead of the siz<
of the tube, measured diagonally.
He said the tv viewing tubes originally wer<
designated for manufacturing purposes accord
ing to the number of inches they measurec
diagonally, without taking into consideratioi
the masking used when the tube is in the set
To change methods now would bring chaos tc
the industry, because potential consumer:
would hesitate to buy sets which would seen
to be reduced in size but not in price. He saic
RETMA would submit a proposed revision o:
the rule at the Dec. 7 hearing.

2
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Broadcasting

Telecastinc

Industry, of course ... which creates payrolls
. . . which distributes money that people can spend
for things they decide they'd like to buy.
But what makes

them decide to buy? Well,

here in the big industrial center of the
United States, one of the most potent factors
is an influential television station called WSAZ-TV.
It's the only TV station covering this whole
high-income area of 114 busy counties in five states.
There's more than four billion dollars
of buying power, waiting here to be tapped.
And WSAZ-TV is at your service, ready to help
you do the job swiftly and profitably.

TELEVISION

Huntington-Charleston, West Virginia
Channel 3-84,000 watts ERP-NBC-CBS-DuMont-ABC
Lawrence H. Rogers, Vice President & General Manager, WSAZ, Inc.
Represented na-tionally by The Katz Agency
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GOVERNMENT
KROW

Drops

Court

Appeal,

Applies for Ch. 2 in Bay Area
KROW Oakland, Calif., reported last week
that it had withdrawn its appeal to the U. S.
Circuit Court of Appeals at San Francisco
against the FCC's Sixth Report and Order
which substituted noncommercial, educational
vhf ch. 9 for commercial ch. 1 1 in the final tv
reallocation to the Bay Area.
Concurrently, KROW has filed a new application for ch. 2 there, which is in contest
among KLX Oakland, KFRC San Francisco
and Channel Two Inc.
KROW's bid for ch. 2 is an amendment to its
original 1946 application for ch. 11, which
went through comparative hearing and was
awaiting Commission decision when the television freeze was imposed. After the freeze
was lifted, KROW recalled, the Commission
cancelled all unfinished cases and ordered new
hearings on contested channels with post-thaw
applicants included.
Sheldon Sackett, president of KROW, said
the station took the action "with some reluctance inasmuch as KROW Inc. felt that it
had legal rights established" in the pre-freeze
channel. But since the appeal would be carried
to the U. S. Supreme Court, Mr. Sackett preferred to drop the suit in order to permit the
Bay Area Educational Television Assn. to proceed with operation of its ch. 9 educational
station.
Concerning the eventual ch. 2 hearing to
which KROW will become party, Mr. Sackett
said the station will ask FCC "to take judicial
knowledge that KROW Inc. was the initial
and unopposed and only Oakland applicant for
television in the period 1946 to 1951" and will
rely on Sec. 307(b) of the Communications Act
requiring fair distribution of services since Oakland is "the 23d largest city of the U. S. and is
entitled to at least one television station."
How

do

you

like

this—
FCC

FOR
Umbrella

COVERAGE?

radio coverage pays off in some

Kentucky.

states, but not in

Here, the compact Louisville Trading Area alone accounts

for 59.8% of the State's drug sales, 57.5%
sales, 51.3% of its food sales!
5000-watt WAVE

delivers this booming

of its automotive

market (including

a quarter-billion- dollar chunk of Southern Indiana) at budgetpampering cost — covers it thoroughly and exclusively,
without waste! To cover the rest of Kentucky, you need many
of the State's other 50 stations.
Ask Free & Peters for the facts on WAVE — the Blue Chip Buy
in the Bluegrass State!

5000
NBC

WAVE

WATTS
AFFILIATE

•

LOUISVILLE

Free & Peters, Inc., Exclusive National Representatives
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On

Says KSOX
50

Kw

Can

Stay

Temporarily

FCC agreed last week to permit KSOX Houston, Tex., to continue operating with 50 kw
non-directional daytime on 1530 kc until 30
days after a final U. S. Court of Appeals decision— provided KSOX files its appeal in
seven days. In so doing, the Commission
stayed the effectiveness of its August order
that KSOX must revert to its original authorization using a directional antenna with 50 kw
daytime [B«T, Aug. 17].
Action came after KSOX petitioned the
FCC for the stay. This was opposed by 50
kw WCKY Cincinnati which operates as a
Class 1-B station on 1530 kc. The Cincinnati
station has claimed that KSOX's 50 kw nondirectional daytime operation cuts into its 100
uv/m ground wave protected contour. In last
week's order, the Commission stated that
WCKY has no standing in the proceding.
Grant to KSOX to operate non-directionally
from local sunrise in Houston to local sunset
in Cincinnati was made in 1951. Petition for
reconsideration was filed by WCKY and the
Commission last August revoked the program
authority grant of KSOX, and also stated it
was separating the daytime skywave proceeding
from the Clear Channel proceeding in order to
expedite a ruling on that subject [B«T, Aug. 17].
It also dismissed the WCKY petition. KSOX,
which was sold by Roy Hofheinz, now mayor
of Houston, to Harbenito Broadcasting Co.
this past summer, asked the U. S. Court of
Appeals for a stay, but this was dismissed on
the ground that the station had not exhausted
its rights before the FCC.
Broadcasting
• Telecasting

In Paul Bunyan's time, roads in the Northwest were
so winding that they doubled back on themselves, and
Paul would often meet himself coming back from work.
Same sort of thing happens today, too, to our WCCO
Radio personalities, who are on the road so constantly
they meet themselves coming and going. These personalities
(such as Cedric Adams, Bob DeHaven, Clellan Card,
Stew MacPherson, Maynard Speece, Dr. E. W. Ziebarth, Ed
Viehman, Allen Gray, and Whoopee John) meet the
listeners on their own home

ground . . . building good

will throughout the Northwest for WCCO Radio advertisers.
And the listeners reciprocate, coming each year by the
thousands to WCCO's booth at the Minnesota State Fair
(Fair attendance 868,000 this year). No wonder WCCO
Radio commands a larger weekly audience than any other
Northwest radio station.* And no wonder advertisers
place more of their advertising dollars on WCCO Radio
than on any other Northwest station.
For threefold impact in the Northwest— on the air, at
the Fair and everywhere— call us or CBS Radio Spot Sales.
50,000 watts • Minneapolis— St. Paul WCCO

RADIO
♦SAMS 1962

GOVERNMENT

GIVEAWAY
PENDS
OLD DUTCH BEER . . . OMAR BREAD . . . OVALTINE . . . PERT . . . PLAYTEX HAIR CUTTER
. . . POC BEER . . . PRESTONE . . . RED TOP BEER . . . REMINGTON ARMS . . . ROBIN
HOOD FLOUR . . . RYBUTOL . . . SARAN-WRAP . . . SHINOLA . . . SLUMBERON MATTRES ES . . . STERLING SALT . . . SUGAR SMILES . . . SUNKIST . . . SUN OIL . . . SUNSHINE BISCUIT . . . SWANSDOWN CAKE MIXES . . . SWEL CHOCOLATE FROSTING . .
TAYSTEE BREAD ... TV TIME POPCORN . . . USI ANTI FREEZE . . . VICKS COUGH DROPS
. . . VICKS COUGH SYRUP . . . VICKS VAPORUB ... TIP TOP BREAD . . . WHITE ROCK
. . . WIEDEMANN BEER . . . WILLIAMSON CANDY WONDER BREAD . . . NU SOFT . . .
ALCOA . . . ALKA SELTZER . . . ALL . . . ALLIANCE TENNA-ROTOR . . . AMAZO DESSERTS
. . . SUPER ANAHIST . . . ARRID . . . BABO . . . BARDAHL . . . BEEMAN'S GUM . . . BOND
BREAD . . . BORAX . . . BORDEN'S . . . BOSCO . . . BULOVA . . . BURGER BEER . . .
BURKHARDT BEER . . . BUTTERFIELD PRODUCTS . . . CAMAY . . . CAMPBELL'S CATSUP
. . . CHASE AND SANBORN COFFEE . . . COCA-COLA . . . COCO WHEATS . . . DANDEE
POTATO CHIPS . . . DRENE . . . DUZ . . . FAIRMONT FOODS . . . FERTILEZE . . . MRS.
FILBERT'S MARGARINE . . . FLORIENT AERO-SOL . . . FOLGER'S COFFEE . . . GERBER'S
BABY FOOD . . . GLEEM . . . HAMILTON WATCHES . . . HUDNUT . . . IDEAL DOG FOOD
. . . IVORY FLAKES . . . JOY . . . KASCO DOG FOOD . . . KELLOGG'S ... LA FRANCE . . .
LYSOL . . . MYSTIK TAPE . . . NATIONAL BISCUIT . . . NEW ERA POTATO CHIPS . . .

"a

man

€ompany

is known
he

by

keeps"

the
— Elbert Hubbard

And these typical sponsors are all in good company. Their businesses, representative of a wide variety of products, are showing
better profits due to the overall selling job achieved through
their use of WBNS-TV.
Effective use of participating announcements, spot film shows
and local programming has resulted in an ever increasing and
diversified clientele for this station. WBNlS-TV can be the answer to your sales problems, too, in the Central Ohio area.

COLUMBUS, OHIO
CHANNEL 10
1 CBS-TV Network. Affiliated with Columbus Dispatch and
v 33 North High Street
SalestOffice:
nsWBNS-AM.
uibGeneral
NORTHERN TISSUE . . . OHIO BELL . . . ABEL SEAT COVERS . . . WHIRLPOOL DRYERS
. . . BLUE CROSS . . . BLUE VALLEY BUTTER . . . BOSTON STORE . . . GEO. BYERS SONS
INC. . . . DIXIE MARGARINE . . . CARLILE FURNITURE . . . CENTRAL OHIO FEDERAL SAVINGS AND LOAN . . . CITY LOAN . . . COLUMBUS AND SOUTHERN OHIO ELECTRIC CO.
. . . COLUMBUS TRANSIT CO. . . . DAVID DAVIES . . . REARDON PAINT . . . DIAMOND
MILK . . . DOLLAR FEDERAL SAVINGS AND LOAN . . . DONALDSON BREAD . . . FELBER
BISCUIT . . . FIRST FEDERAL SAVINGS AND LOAN . . . GAMBRINUS BEER . . . GRAF FOLDDOOR . . . GRANAT BROADLOOMS . . . ISALY'S DAIRY . . . MONETT FURRIERS . . .
KAUFMAN MOTORS ...CD. KENNY CO. . . . KOOL VENT ALUMINUM AWNINGS . . .
LAZARUS DEPARTMENT STORE . . . DAVID LYLE APPLIANCES . . . MARZETTI'S SALAD
DRESSINGS . . . MEDICK FORD . . . MIDWEST PET FOODS . . . MODERN FINANCE . . .
MCCLURE-NESBITT MOTORS . . . OHIO FUEL GAS CO. . . . OHIO NATIONAL BANK . . .
MARATHON OIL CO. . . . PICKERINGTON CREAMERY . . . RESTONIC MATTRESS . . . RICH
FOOD PLAN . . . ROGER'S JEWELERS . . . SCHIFF SHOES . . . SCHOEDINGER FUNERAL
HOME . . . SEYFERT'S POTATO CHIPS . . . SUMMER'S AND SON . . . MAIN FEDERAL
SAVINGS AND LOAN CO. . . . SWISHER INSURANCE . . . TROWBRIDGE STORAGE AND
MOVING CO. . . . UNION DEPARTMENT STORE . . . VAN HISE FURNITURE . . . WEATHERSEAL . . . BOB WHITE OLDSMOBILE

V
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CASE

WITH

SCOTUS

FATE of the FCC's giveaway regulation, sub
stantially whittled down by a two-to-one spe
cial New York Federal Court decision earl]
this year [B«T, Feb. 9], is expected to be de
cided by the U. S. Supreme Court, whicl
began its winter session last week.
The high court has two motions before it
The motion by ABC, CBS and NBC, aske(
that the court affirm the lower court's decision
In the other motion, FCC asked that the Su
preme Court take jurisdiction on the case s<
it can be reviewed. It is possible the cour
may
act on these two motions today or nex
Monday.
The special court majority decision ruled tha
the regulation propounded by the FCC to carr
out the lottery laws of the U. S. Code mis
construed the law and was a form of censor

ship. The court's ruling, however, upheld thi
right of the FCC to issue the regulation. Ma
jority decision was by District Judges Vincen
L. Leibell and Edward Weinfeld. Circuit Judgi
Charles E. Clark dissented.
The controversial regulation was adopted ii
1949, when a plethora of giveaway program
were on the air. When the regulation wa
challenged by the three networks in court, tb
Commission suspended its operation pendin;
an outcome of the appeal. The rule neve
has been put into effect.

Further
Now

Form

Under

324

Govt.

Change
Study

FURTHER amendment of FCC Form 324
the annual financial report for networks am
radio-tv station licensees, is under considera
tion by FCC, Bureau of the Budget and in
dustry advisers, it was learned last week.
The proposal involves reducing the size o
the report from nearly a dozen pages to twc
with information requested to be reduced ii
general to a profit and loss statement on broad
cast operations and a report of broadcast in
vestments. The Form 324 now in use, las
revised in November 1952, calls for extensiv
financial and investment data which in man;
cases involves non-broadcast operations sucl
as newspaper publishing'.
The FCC staff has submitted its propose*
revision of Form 324 to the Bureau of th
Budget, which in turn has referred the pre
posal to the non-governmental Advisory Coun
cil on Federal Reports. The council is com
posed of various industry committees who see!
to simplify and improve questionnaire and re
porting procedures of the Federal agencies.
The proposed revision of Form 324 was cii
culated by the council to its Committee o:
Radio and Television Broadcasting and com
ments are expected to be made within a weei
Members of the radio-tv committee includ
the following:
Ben Strouse, WWDC Washington, chairman
Charles Barnham, WCHV Charlottesville, Va.
Joe Baudino, Westinghouse Radio Stations Inc.
Kenneth Berkeley, WMAL Washington; Leo)
Brooks, CBS Washington; Carl Burkland, CB;
New York; John Elmer, WCBM Baltimore; E. K
Jett, WMAR-TV Baltimore; C. T. Lucy, WRVi
Richmond; Gustav Margraf, NBC; Larry Rogers
WSAZ Huntington; Thomas Tinsley, WIT1
Baltimore; Arthur Scharfeld, Federal Communi
cations Bar Assn.; Richard Steele, WTAG Wor
cester, Mass.; Charles J. Truitt, WBOC Salis
bury, Md.; C. E. Arney Jr. (Ralph Hardy, alter
nate), NARTB.
Broadcasting
Telecastini

Carpenter

Sale

of Interest

US In WABI-AM-TV
Approved
SALE OF half-interest in WABI-AM-TV Port]|S\ land, Me., by Murray Carpenter to Horace
Hildreth, WPOR Portland and WTVL WaterI i ville, Me., was approved by FCC last week.
Mr. Carpenter disposed of his interest after
FCC granted ch. 8 at Poland, Me., to Mt.
(
Washington Tv Inc. (WMTW [TV]). The
grant was made on the condition that Mr.
Carpenter and others dispose of interests in
;
tv applications of WPOR Portland for ch. 6
and WABI for ch. 13 at Portland or have
the applications withdrawn [B«T, luly 13].
Following the withdrawal of the applications
in the latter part of luly, Mr. Carpenter filed
■ for the ch. 13 facilities at Portland.
Consideration in the WABI sale is about
$125,000 and cancellation of indebtedness with
1 500 shares of voting stock.
By purchasing
II j I acquires
10% of Mr.
Carpenter's
positive
control interest
and willMr.ownHildreth
60%.
WPOR purchases 34% and WTVL buys 6%.
, Mr. Hildreth is U. S. Ambassador to Pakistan
and 35% stockholder in WMTW.

Ex- Voice

Employe

Blames

/Leftists1 for His Firing
jA NEW exchange of charges erupted in Voice
of America personnel policy last week shattering a serenity that had set in last summer
with active direction of the Government's radio
arm by Leonard F. Erikson, former advertising
agency executive.
An ex-employe, Paul M. Deac, who earned
$7,200 a year, said he had been forced to
!resign Sept. 30 as executive producer-director
of the Romanian language service at the Voice
because of his opposition to "subversive" elements in the U. S.-operated radio facility. He
asserted 125 other workers had similarly been
forced out in recent months.

THINGS

Questioned by McCarthy
Mr. Deac suggested his secret appearance
before Sen. loe McCarthy's (R-Wis.) investigating committee had some connection with his
job severance. He said "leftist" officials in
VOA were responsible.
An official answer by Voice was given newsmen immediately after Mr. Deac's statement.
Signed by Mr. Erikson, the release said Mr.
Deac previously had been notified he was to
!be let go "because his work was not up to
the standards required ... in addition, over a
long period of time, Deac was a disruptive
element."
KPLN

Sale

FLINT,

Yes, things are booming

asking the court to reverse the FCC's approval
of the sale and to direct the FCC to cancel
the CP. Grant to Mr. Howard for what is
now KPLN (1 kw on 1370 kc, daytime) was
made in 1951.
Telecasting

BOOMING

MICHIGAN!

in Flint, Michigan

and

it looks as

though they're going to stay that way with a NEW 200 milliondollar tank contract in addition to a booming automobile
business! For Flint is a BIG (287,200 people)* MARKET and it's
a RICH ($325,184,000 retail sales in '52)* MARKET ALREADY!
You'll find plenty of prospects for YOUR sales message over
BUSY, BOOMING WFDF, FLINT'S FIRST STATION. To open the
door for your product in this rich, booming industrial market
BUY WFDF, FIRST IN FLINT!
* Sales Management
" "Survey of Buying Power" 1953
FLINT,

in Court

FCC ERRED in permitting Leo Howard to
sell KPLN Camden, Ark., to D. R. James Jr.,
Camden Radio Inc. (KAMD Camden, Ark.)
told the U. S. Court of Appeals last week.
The FCC had information regarding misrepresentation which should have caused it to revoke the Howard grant, the station said. Allegation was made in a brief filed by KAMD

Broadcasting

IN

ARE

mf

I

MICHIGAN

AFFILIATE

®®
®
"Our —
31st Year
in Flint"
F
D
WF

Represented

by the KATZ

Associated with: WOOD
WFBM

and WFBM-TV

AGENCY

and WOOD-TV

Indianapolis —

Grand

WEOA

Rapids

Evansville
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GOVERNMENT
FCCs
Power

Bond
Boost

Proposes
for KWTO

INITIAL decision proposing to permit KWTO
Springfield, Mo., to increase its nighttime power
on 560 kc from 1 kw to 5 kw directional, was
issued last week by FCC Examiner J. D. Bond.
KWTO originally received FCC approval for
the increase on Dec. 21, 1950. KFDM Beaumont, Tex., successfully appealed the decision
on grounds that it was not in the public interest in light of other proposals whereby
KWTO could render the same service, but
would eliminate or reduce objectionable interference to other stations.
FCC then ordered further hearings, held
early in May of this year, and named WIND
Chicago, KLZ Denver and KFDM parties to
the proceedings.
The initial decision looking toward granting
the KWTO application concluded that ". . . the
greater number of persons without service who
will receive their first technical primary service
and through it a commendable program service
designed to serve their interests are the determinative criteria upon which we have exercised
our judgment and concluded to grant the
KWTO
Unit

proposal."
to Study

Census

Named
by Commerce
Dept.
NEW committee to appraise policies and work
of the Census Bureau was formed Thursday
by Secretary of Commerce Sinclair Weeks. Dr.
Ralph J. Watkins, Dun & Bradstreet research
director, has been named chairman of the
group, titled the Intensive Review Committee.
Secretary Weeks said the committee will study
the bureau's detailed functions with a view to
making service more efficient, practical, timely
and economical. Other members are Dr. Murray R. Benedict, U. of California; Dr. lohn W.
Boatwright, Standard Oil Co. of Indiana;
Stephen DuBrul, General Motors; Dr. S. P.
Langhoff Jr., Young & Rubicam; J. A. Livingston, Philadelphia Evening Bulletin; Myron S.
Silbert, Federated Department Stores; Lazare
Teper, International Ladies Garment Workers
Union; Merrill Watson, National Shoe Mfrs.;
Rexford D. Parmelee, executive secretary.
First meeting will be held Oct. 8-10 in Washington.

KCRG
Changed to KCRI
FCC has approved a change in call letters of
KCRG (AM) Cedar Rapids, to KCRI effective
last Thursday, Frank D. Rubel, general manager
for the Cedar Rapids Tv Co. (KCRI-TV),
KCRG licensee, said last week.
KCRI-TV plans to have a test pattern on the
air within the next few days with programming
to begin Oct. 15.
Seek Change to Part 2
TO MAKE consistent certain experimentation
provisions of Part 2 of its rules, FCC has
announced a notice of proposed rule making
to add a footnote to all broadcast frequencies
in Part 2 not presently bearing such footnote,
which allows appropriate experimental operation on a non-interference basis. These are:
( 1 ) Experimental stations engaged solely in
scientific or technical radio experiments not related to an existing or proposed service nor
intended to develop a proposed service or specific use of radio; (2) contract developmental
stations, and (3) export developmental stations. Comments are due Oct. 16.
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STATIONS

SEVEN

NEW

JOHNSON

VIDEO
CITY,

STATIONS

TENN.,

GETS

BEGIN;
FIRST

Share-timers give Phoenix its second operating tv outlet, Albuquerque
gets its third, Oklahoma City its second, Houston its third, and the
Norfolk area gets its third at Newport News.
FIRST local tv station came to Johnson City,
Tenn. (pop. 30,000), last week when WJHLTV began commercial operation on vhf ch. 11.
The station was one of seven that began operating last week. They were:
KOOL-TV Phoenix, Ariz., vhf ch. 10 (CBS),
represented
by Blair-Tv Inc. (share time with
KOY-TV).
KOY-TV Phoenix, Ariz., vhf ch. 10 (CBS), represented by Blair-Tv Inc. (share time with
KOOL-TV).
KGGM-TV Albuquerque, N. M., vhf ch. 13
(CBS), represented by Weed Tv Inc.
KTVQ (TV) Oklahoma City, Okla., uhf ch. 25
(ABC, CBS), represented by H-K Television Inc.
WJHL-TV Johnson City, Tenn., vhf ch. 11,
represented by John E. Pearson Tv Inc.
KNUZ-TV Houston, Tex., uhf ch. 39 (DuMont), represented by Forjoe Tv Inc.
WACH (TV) Newport News (Norfolk), Va., uhf
ch. 33.
In Phoenix, ch. 10 sharers KOOL-TV and
KOY-TV gave the city its second tv outlet.
KPHO-TV on vhf ch. 5 began operating in
1949. Albuquerque got its third station, all
vhf, while Oklahoma City got its first uhf —
and second station. Houston also got its first

terest was used by WMT-TV Cedar Rapids,
Iowa, which began operating on vhf ch. 2 two
weeks ago. It paid all its 85 employes with $2
bills — causing a rising tide of comment as the
station's staff put the uncommon denominations into circulation.
WDAK-TV Columbus, Ga., which started
commercially on uhf ch. 28 two weeks ago,
had two mayors — Phoenix City, Ala., and Columbus, Ga.— in attendance at its dedicatory
program. Also present were county commissioners, the chief of staff of Fort Benning,
and Neva Jane Langley, the 1953 Miss
America (a Columbus girl). The station, running IV2 hours daily beginning at 5 p.m., is
affiliated with all four tv networks.
Stations due on the air in the next 30 days
are:
ARIZONA
KIVA-TV Yuma, vhf ch. 11, represented by
W. S. Grant, Nov. '53 (began test Oct. 8).
CALIFORNIA
KIEM-TV Eureka, vhf ch. 3 (ABC-TV, CBS-TV,

AT DEDICATION of KNOE-TV Monroe, La.: "Greetings, Governor" was the salutation
exchanged by former Gov. James A. Noe (I), station owner, and present Louisiana Gov.
Robert F. Kennon. Industry people at KNOE-TV's Sept. 27 opening included (I to r)
Bill Kelley, NBC Station Relations; Paul Goldman, KNOE-TV vice president-general manager; Sheldon Hickox, director of NBC Station Relations, and Frank Headley of H-R
Television Inc.
uhf station last week to compete with two
local vhf outlets (one of which is noncommercial, educational KUHT). Newport News'
WACH (TV) joined WVEC-TV as the second
uhf station in the Norfolk area, which also has
had vhf WTAR-TV for the last 31/2 years.
The Phoenix ch. 10 station formally will
start regular programming with a full lineup
of CBS-TV film packages, sports coverage and
an afternoon variety show on Oct. 18. It will
radiate 33 kw visual from its 1,620-ft. antenna
on South Mountain. A two-story downtown
Phoenix building has been remodeled for two
studios and office facilities. Directing KOOLTV is Jerry Burns, and heading KOY-TV is
Richard Goebel.
WACH reported its signal was received in
strength and clarity in its service area, according to dealers, distributors and viewers. The
station received a "deluge" of telephone calls
and mail attesting to the quality of its signal,
the Newport News outlet reported.
In Tuscon, KVOA-TV began Sept. 27 with
a 10-hour day, including IV2 hours from NBCTv, 2Vi hours of live programming from its
studio and four hours of film.
A stunt that paid off in stirring up local in-

DuMont and NBC-TV), represented by Blair-Tv,
Oct. 18.
KICU (TV) Salinas, uhf ch. 28, Fall.
KCOK-TV Tulare-Fresno, uhf ch. 27, represented by Forjoe Tv Inc., Nov. 1.
FLORIDA
WJDM (TV) Panama City, vhf ch. 7 (CBS-TV),
represented by George P. Hollingbery Co., Oct. 25.
WPFA (TV) Pensacola, uhf ch. 15, represented
by Adam Young Tv IDAHO
Inc., Nov. 1.
KWIK-TV Pocatello, vhf ch. 10 (ABC), represented by George P. Hollingbery Co., Oct. 15.
IOWA
KQTV (TV) Fort Dodge, uhf ch. 21, represented
by John E. Pearson Tv Inc., Oct. 15.
KENTUCKY
WKLO-TV Louisville, uhf ch. 21 (ABC-TV and
DuMont), represented by O. L. Taylor Co., Nov. 1.
LOUISIANA
KTAG (TV) Lake Charles, uhf ch. 25 (CBS,
ABC, DuMont), represented by Adam Young Tv
Inc., Nov. 1.
MASSACHUSETTS
WMGT (TV) North Adams, uhf ch. 74, represented by Walker Representation Co. Inc., Oct. 15.
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer
Co. Inc., Nov. 15.
MINNESOTA
WJON-TV St. Cloud, vhf ch. 7 represented by
William G. Rambeau Co., late October.
MISSISSIPPI
WCOC-TV Meridian, uhf ch. 30, October.
MISSOURI
KSTM-TV St. Louis, uhf ch. 36 (ABC-TV), repBroadcasting
• Telecasting

Adv.
COLUMBIA

REVOLUTIONARY
IN

FULL

UHF

tories, Inc., Clifton, N.J. "We wanted to make
sure that we had the very best design before
getting into full production. The records speak
for themselves — our transmitter has proved

UHF

Reported

Performance
from

TRANSMITTER

PRODUCTION

ACCORDING to reports from both WGLV,
Easton, Pa., and WNOK-TV, Columbia,
S. G.j UHF is now on a par basis with VHF
for dependable, strong signals. Both stations
are equipped with the new Eimac klystronpowered Du Mont 5 KW UHF transmitter
now in full production at the Du Mont Clifton
plant.
"Production has really swung into high
gear, and our assembly lines are rolling on
the new 5 KW UHF transmitter," states H. E.
Taylor, Manager of the Television Transmitter Division of Allen B. Du Mont Labora-

Top

- UHF

Columbia,S.

C.

RESIDENTS of central South Carolina receive the finest UHF television transmission
from station WNOK-TV, Columbia, S. C. The
new station is the
second to use the
revolutionary new
Du Mont 5 KW
UHF transmitter employing the powerful
Eimac klystron.
"Our noise-free
signal is blanketing
central South Carolina. This is the first
high-power UHF
station in the South.
We offer the adverMr. McElveen
tiser more "circulation" per dollar in a
relatively "untapped area." This adds up to
your best buy in television time." This statement by Mr. H. Moody McElveen, Jr., General
Manager of station WNOK-TV, is backed by
propagation reports proving the tremendous
coverage of the new station.

conclusively that the Du Mont design was
right. Performance exceeded our fondest expectations. Now we are building these units
at the fastest rate possible without sacrificing
the careful workmanship and design that
created such a stir in the television broadcast
Mr. Taylor went on to say that the transmitter represents a substantial savings to
broadcasters
in terms of low operating and
field."
maintenance costs. He pointed out that the
transmitter offered the broadcasters UHF high
power for a low initial investment. "The
demand," he said, "will exceed the production rate for a short time. However, Du Mont
will deliver units at a steady accelerating rate
until demands are met."

Late
from

Propagation
WGLV

Reports

EASTON, PA.— Latest reports from WGLV
on propagation indicate an even better coverage than was reported on preliminary surveys.
These reports from independent propagation
survey teams, show a great increase in coverage area over original reports. An increasing
number of letters, phone calls and telegrams
from viewers in far outlying areas compliment
management on the new station. The rate of
local set conversion is increasing rapidly, the
report stated.
'

DON WILLOUGHBY (r) Chief Engineer for
Television Station WNOK-TV. Columbia,
S.C., inspects the roll-out dolly which houses
the tuning coils and the Eimac klystron
amplifier for the high powered Du Mont
5 KW UHF television transmitter delivered
to WNOK-TV. Stan Pauloski, Research Engineer for the Allen B. Du Mont Laboratories,
Inc., is explaining the operation of the unique,
easily accessible dolly during last checks
prior to shipment of the transmitter.

II IIMIII l|H M

NewTransmitterCulmination
of Development

Work

by

"Du Mont and Eimac"
THE UHF transmitter that has been making
the headlines, the Du Mont 5 KW UHF television transmitter, represents years of cooperative development between the Allen B. Du
Mont Laboratories, Inc., and the EitelMcCullough, Inc., designers and builders of
the Eimac klystron. The association of these
two great engineering firms in pioneering the
revolutionary UHF transmitter design is reflected in the relatively simple, clean circuitry
and assembly of the Du Mont 5 KW UHF
transmitter. "From a sales point of view, we
have always pointed out to our customers that
we sell one thing — dependable, economical,
top-performing television broadcasting equipment," states Mr. James Tharpe, Sales Manager of the Du Mont Television Transmitter
Division. "The new 5 KW UHF transmitter,
thanks to the wholehearted cooperation between Eimac and Du Mont, represents these
facts."
Adv.

THE TRANSMITTER that is making UHF history in Easton and Columbia— the Du Mont 5 KW
UHF television transmitter is reported to be breaking all records for dependable, strong
coverage. The transmitter represents a new concept in UHF design as a result of the use of
the high-gain Eimac klystron final amplifier. Low operating costs are noted by station engineers who have welcomed the trouble-shooting system built in Du Mont transmitters as well
as the convenient dolly-mounted final Eimac klystron. The unit is housed in six cabinets, shown
here with doors open. All adjustments and maintenance points are readily accessible.

VALUE
OF
UHF
SOARS— Time
Buyers
WITH the installation of the new Du Mont
ever, this new Du Mont development places
the UHF station on the same basis as the
5 KW UHF transmitters in WNOK-TV
and WGLV-TV, UHF has soared to new
VHF station. The Du Mont 5 KW UHF
heights in the opinion of time buyers. The
transmitter is the first transmitter offered
reason — performance comparable to the
to the telecaster that places him in such
finest VHF.
"UHF was formerly a second choice
medium in areas covered by VHF. How-

aonefavorable,
time buyer.competitive position," quotes

Broadcasting
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Adv.
COLUMBIA - UHF

New

UHF

Performance

"STEP-CHILD"

"THEY are coming from all over to see what
makes it tick!" states Don Willoughby, Chief
Engineer for WNOK-TV Columbia, S. C.
"Engineers, station owners, and others who
have seen our pictures even in the fringe areas
are coming in to see our new Du Mont 5 KW
UHF transmitter.
"They are amazed at the simplicity and
clean design of the new unit. Their surprise is
surpassed only by viewing the noise-free, strong
signal when we took to the air," reports Mr.
Willoughby.
The Eimac klystron-powered Du Mont 5
KW UHF has been the center of attraction
since its first installation in WGLV, in Easton,
Pa. The shortcomings of conventional UHF
designs have been eliminated and replaced by
performance exceeding all expectations. The
transmitter has been acclaimed by the press,
television engineers, station owners and applicants, and time buyers as the greatest boon to
UHF so far.

TELEVISION
STEPS
OUT
The
second
Du
Mont
5
KW
UHF
transUHF, often called the "step-child" of VHF
mitter has been delivered to Columbia, S. C.
television, is now stepping out on its own —
Reports of coverage sound fantastic when comand in good style! The newest television sensation isthe Du Mont 5 KW UHF transmitter
pared to ordinary UHF coverage surveys. Such
that provides the same dependable, strong
performance is turning a new leaf in the history of television.
performance as the VHF television transFor the first time, UHF is competing with
mitters.
VHF on an equal basis. The sheer power of
The new Du Mont unit rocked the telethe new Du Mont design is overcoming the
vision broadcast industry to its very foundaobstacles formerly stumbling-blocks for UHF.
tions recently when the first delivery was made
Even in hilly territories, the power of the
to WGLV, Easton, Pa. Perfect pictures were
Du Mont transmitted signal is propagating
received in New York City and in outlying
down into valleys formerly believed to be
areas around Easton. According to surveys
entirely out of UHF range.
conducted by propagation experts, coverage
Thus the new UHF television station, emwas outstanding. The signal was far superior
ploying the amazing Du Mont transmitter can
compete with VHF stations on an even basis.
to any UHF station on the air.

Eimac

in Full Production

"WITH the
strons in Du
realized our
mass produce

WNOK-TV, the new UHF television
station in Columbia, S. C, reports a
coverage of 600,000 people. This market represents central South Carolina in
its entirety. Reception throughout the
market has been evaluated at "good to
excellent."
Local dealers facing sharp upswing
in receiver conversion from the very
inception of commercial programming.

Commences

Telecasting

September

1st

AFTER three years of planning and preparation WNOK-TV commenced telecasting
operations September 1st.
Affiliated with the CBS and Du Mont television networks, the station will carry a large
number of nationally known programs. Over
2,000 square feet of studio space is available
for the production of local TV programs.
To guarantee high quality program service,
production crews and technicians carried out
an extensive schedule of "closed circuit" telecasts. For several weeks programs have been
conducted as though they were actually "on
the air." In this manner, operating procedures
were given a thorough rehearsal.
WNOK-TV will begin operation with a
base rate of $200 per hour and program service starting at 2 PM each day and continuing
through until late evening. H. Moody Mc
Elveen, Jr., General Manager of the station,
stated that every effort will be made to expand
the hours of operation as rapidly as possible.
Commenting on the station's line-up of programs, Mr. McElveen added, "We have been
very fortunate in arranging a program schedule which includes such a wide array of
entertainment and information. We are confident that our service in the future will be in
keeping with our pledge to bring the very
finest television service to South Carolina."
Broadcasting
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unqualified success of Eimac klyMont 5 KW transmitters we have
original objective to develop and
practical, economical, high power

tubes of simplified design for UHF-TV," states
W. W. Eitel, president of Eitel-McCullough,
Inc., manufacturers of Eimac electron-power
tubes.

Report Market
of 600,000

WNOK-TV

OF

Mass production of Eimac klystrons minimizes problems of stockpiling and supply, and
was made possible through years of research
that kept in mind not only high quality and
outstanding performance, but adaptability to
production techniques.
In the opinion of J. A. McCullough, Eimac
vice-president, treasurer, "A combination of
research and production has given Eimac klystrons features desired by those concerned with
television transmitting. Ability to span the
UHF-TV spectrum with three tubes, easy tuning through external circuitry, light weight,
high power gain, reserve power and the advantages ofmass production are some of these

EIMAC
klystron,
the Mont
"wonder
is
the heart
of thedubbed
new Du
5 KW tube",
UHF
transmitter. The new tube, which costs only
$2975, represents many new developments in
the field of transmitter amplifying tubes. It
is reported that the Eimac klystron requires
less driving power, resulting in simpler circuitry, provides a longer life than usual tube
designs, and has the unique feature of utilizing completely divorced cavities for easier
maintenance.

features."

AMONG the executives of WNOK-TV readying plans for the station's inaugural program of
Sept. 1st, are (I to r) David Campbell, program director; Don Willoughby, chief engineer
and W. C. Bochman, national sales manager. Station reported excellent pictures of inaugural
program from viewers 70 miles from the transmitter.
Adv.

MONT

TRANSMITTERS

EIMAC

Only

Eimac

qualities

FEATURE

KLYSTRONS

Klystrons

provide

for high power

all these

UHF-TV

• ECONOMY— low cost made possible
through mass production and operating
dependability.
• LIGHT WEIGHT-weighing only 37 pounds
Eimac klystrons can be handled easily for
installation and maintenance.
• VERSATILITY— three Eimac klystrons span
the entire spectrum, 470-890 mc.
• EXTERNAL CIRCUITRY- superior electrical and mechanical properties of ceramic
cavities allow convenient

tuning without

physical distortion of tube.
• RESERVE POWER — conservatively-rated
Eimac klystrons are designed to give long
life in television service.

EITEL-Mc
SAN

CULLOUGH,

BRUNO,

I

CALIFORN

STATIONS

WATV

(TV)

Sets This

Week

For Airing From New Antenna
WATV (TV) Newark has reported that
present plans call for the beginning of station
transmission from its newly-installed antenna
atop the Empire State Bldg. during this week.
A station spokesman said that test transmissions probably will be made during the
middle of the week, and regular service will
begin with a special 17-hour "telethon" on
Oct. 17 for the benefit of The Lighthouse, New
York Assn. for the Blind, which currently is
engaged in a fund-raising campaign.

Billings $2 Million Plus
FALL billings of WABD (TV) New York
stand at more than $2,700,000 with sales
amounting to $1,330,894 completed during the

WIBW-TV Topeko, scheduled to go on the air Noy. 15, negotiates its first contract with
McEntire Brothers Inc., mattress manufacturers, for a local spot schedule. Don McEntire
(seated), sponsor firm president, signs. Others (I to r): Ben Ludy, WIBW-AM-TV general
manager; Omar Jones, McEntire Brothers sales manager; Harry Turner, Harry Turner &
Assoc. advertising agency; Art Holbrook, WIBW-TV manager; Keith Meyers, Turner &
Assoc. account executive.
resented by H-R Television, Oct. 15 (granted STA
Aug. 25).
NEW YORK
WROW-TV Albany, uhf ch. 41 (ABC), represented by Boiling Co. Inc., Oct. 15.
NORTH CAROLINA
WCOG-TV
Greensboro,
uhf ch. 57 (ABC-TV),
Oct. 30.
NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5, represented by
Blair-Tv Inc., October.
OHIO
WIFE (TV) Dayton, uhf ch. 22, represented by
Headley-Reed Tv Inc., Fall.
WMAC-TV Massillon, uhf ch. 23. represented
by Edward Petry & Co. Inc., Oct. 15.
WUTV (TV) Youngstown, uhf ch. 21, Fall.
OKLAHOMA
KLPR-TV Oklahoma City, uhf ch. 19 (DuMont),
represented by The Boiling Co., Oct. 20.
OREGON
Eugene Tv Inc., Eugene, vhf ch. 13, represented
by George P. Hollingbery Co., October.
KOIN-TV Portland, vhf ch. 6 (CBS), represented by Avery-Knodel Inc., Oct. 15 (began tests
Sept. 29).
PENNSYLVANIA
WNOW-TV York, uhf ch. 49 (DuMont), repre-

sented by George P. Hollingbery Co., Oct. 19.
RHODE ISLAND
WPRO-TV Providence, vhf ch. 12, represented
by Blair-Tv Inc., Oct. 15 (granted STA Sept. 23).
SOUTH CAROLINA
WIS-TV Columbia, vhf ch. 10 (NBC), represented by Free & Peters Inc., Nov. 7.
TENNESSEE
WTSK (TV) Knoxville, uhf ch. 26, Oct. 18
(granted STA Sept. 4).
TEXAS
KANG-TV Waco, uhf ch. 34 (ABC-TV), represented by John E. Pearson Tv Inc., Oct. 15.
KRGV-TV Weslaco. vhf ch. 5 (NBC), represented by O. L. Taylor Co., October.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented by Forjoe Tv Inc., Oct. 22.
WEST VIRGINIA
WTAP (TV) Parkersburg, uhf ch. 15 (ABC),
represented by Forjoe Tv Inc., Oct. 25 (tests due
Oct. 11).
WTRF-TV Wheeling, vhf ch. 7 (NBC), represented by George P. Hollingbery Co., Oct. 24.
ALASKA
KFIA (TV) Anchorage, vhf ch. 2 (ABC, CBS),
Oct. 15.

past three weeks, Norman Knight, station's
general manager, announced last week.
Leading the list of new sponsors is the
Coca-Cola Bottling Co. of New York Inc.
which has bought five half-hours weekly to
present Sense and Nonsense Monday through
Friday, 6:30-7 p.m. EST. It was pointed out
that the cost for the program for the time
and talent on a 52-week basis will exceed
$600,000.
Other important sales, Mr. Knight said, were
to Piels Bros., Inc., Canada Dry Ginger Ale
Co. and Roto-Broil Co.

WCUE

Raises

Rates

50%

WCUE Akron, that city's only independent am
outlet, has issued its rate card No. 7 effective
Oct. 1 increasing its program and spot rates
50%, except for saturation spot packages for
which rates were increased 25%, Tim Elliot,
president-general manager, has announced. He
said the rate boost "is indicated by the healthy
condition of the Akron market, of Akron radio
in general and by an unprecedented demand
for WCUE's facilities."
WCUE also is instituting the 2% cash discount for clients, becoming the first Akron station to offer this courtesy, Mr. Elliot said.

WATG
Sale Reported
SALE of WATG Ashland, Ohio by Mahoning
Valley Broadcasting Corp. to Ashland Broadcasting Co. for $65,000 cash was reported late
last week. Application for FCC approval will
be filed shortly.
Principals in Ashland Broadcasting are Dr.
Robert Burke, president and 50% stockholder
and Carl N. Fox, secretary and 50% stockholder. Both formerly owned WONW Defiance, Ohio.
Sale was negotiated by Blackburn-Hamilton
Co., station broker.

KRSD
AN INSTANT after Louis S. Bookwalter
(c), director of engineering for KOIN-TV
Portland, pushed the button, first test pattern for the 15 kw vhf ch. 6 station was
put on the air. Standing by the monitor
screen in the new transmitter building are
Ted R. Gamble (1), station president, and
C. Howard Lane, managing director.
BRO <V! CASTING

Telecasting

Slates Start

KRSD Rapid City, S. D., new 250 w am outlet
on 1340 kc, has begun commercial programming. The station is owned by Eli, John
and Harry Daniels, who also own KDSJ
Deadwood, S. D. Program director is Truman
H. Walrod. KRSD has studios in downtown
Rapid City. Collins and Gates equipment is
used.

REPRESENTATION contract between Weed
Television and WCSH-TV Portland, Me., is
signed by Kenneth M. Peterson, vice president of Congress Square Hotel Co., licensee
of station. Seated next to Mr. Peterson is
William Rines, managing director of WCSH AM-TV. Looking on are Joseph J. Weed (I),
president of Weed Television, and Bob
Reardon, manager of Weed's Boston office.
October 12, 1953
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Radio

Sells Radio

KCBQ San Diego was carrying Drew
Pearson's Sunday night broadcast on a
sustaining basis — and decided to offer it
for sale by use of spot announcements
on the show. By noon the next day 10
firms had called for information — and
one, United Furniture, had completed arrangements for sponsoring it. KCBQ
gives credit to Program Director Bob
Regan
for "Operation
Pitch Pearson"
and to radio
for selling radio.

KWBC

Begins

Exclusive

Negro, Spanish Programming
EXPANSION of Negro and Spanish-language
programming on KWBC Fort Worth, Tex., has
been announced by John Flood Jr., president and majority owner of Associated Broadcasters Inc., new KWBC licensee.
Associated Broadcasters assumed operation
How

will

□
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of KWBC last month following FCC's approval for purchase of the station for $150,000 from Worth Broadcasting Co., headed by
Washington radio attorney P. W. Seward. Part
owner of Associated with Mr. Flood is Joe W.
Evans, southwest manager of Free & Peters,
station representative, who becomes KWBC
vice president-general manager.
KWBC programming will be 70% Negro
and 30% Mexican, Mr. Flood stated, to serve
the 250,000 Negroes and 50,000 Mexicans in
the station's primary area.
Increases

Time

FULL 17-hour tv operation began for WFMJTV Youngstown, Ohio, on uhf ch. 73, when
that station began its day at 7 a.m. with
NBC-TVs Today on Sept. 28. The station
began operation last March, operating from
noon to midnight. Additional five hours will
bring NBC-TV morning programs.
Construction
31 on construction,
WFMJ-TV's
1,000-ft.
tower.began
Of Aug.
triangular
using nine guys, the tower will cost $225,000.

tand'
'Bandslast
Drops
WMAL-TV
WMAL-TV
Washington,
announcing
week
it is completely reorganizing its schedule for
new ABC-TV shows, has dropped its one-hour
Bandstand Matinee, televised dance party for
high school students, and will fill this 4-5 p.m.
slot with ABC-TV's Turn to a Friend and the
Em Westmore Show. Charles L. Kelly, assistant to the general manager, said Bandstand is
to take advantage of ABC-TV's
droppedschedules.
beingdaytime
new
Mr. Kelly said Bandstand had a high audience rating, but wasn't a commercial success.
Complaints of vandalism and rowdyism among
teen-agers also had been received from the
vicinity of WMAL-TV studios.
WKNB-TV

Plans

New

Site

WKNB-TV New Britain, Conn., has bought a
41/2 -acre tract of land in West Hartford and
this month is to begin construction of a $350,000 modern, 160 by 130-ft. building which will
house $250,000 in radio-tv equipment, Julian
Gross, president, has announced. Completion
of the building, which will contain a main tv
studio 60 by 40 ft., auxiliary studios and administrative offices, is expected by the first of
1954, Peter B. Kenney, general manager of the
uhf ch. 30 station, said.
Broadcasting
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Not long ago, when the Wall Street
Journal discovered Iowa, it pointed
out that Iowans speedily became
skilled workers when industry moved
in. Most farm boys are good mechanics, having taken a tractor apart
(and reassembled it) while still in
high school. The girls have dexterous
fingers, fine for wiring intricate electronic hook-ups.
Tbe ingenuity of Iowans inspires
and

WMT-TV
CBS

Mail Address: Cedar Rapids

Broadcasting

Telecasting

in

Brush

There were twenty prizes. It took
Prof. E. V. Collins of Iowa State College and his cohorts six hours to
judge all the entries. No quiz program— no Miss Rheingold — no essay.
This was WMT's Farm Gadget Show
at the Iowa State Fair.

WMT

Morning

the

Sun

Open

Class

Grubber
industrial growth. Collins Radio of
Cedar Rapids (annual payroll $13
million) grew out of gadgets developed by a radio ham to improve
short-wave reception. Sheaffer's selffilling fountain pen came about because of a jeweler's impatience with
eyedropper-filled barrel pens. Maytag's 3,500 employees owe their jobs
to a mechanically-minded farm boy
who made hand-powered washing mamotors. chines, subsequently added electric
WMT's interest in gadgetry isn't
entirely altruistic. One of these days
some Iowan is going to invent a new
birthday for Jack Benny. We want
to be in on the ground floor.

for

Eastern

Iowa
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STATIONS
Searle, retail grocers now are turning more
to radio. In printed media, the incentive is
"price" copy but now supermarket competition calls for dynamic merchandising — pushing
the store's own brands, emphasizing service,
cleanliness, parking convenience and attractions other than price.

'KOA
FOOD
LEAGUE'
TAILORED
TO
RADIO
KOA

Denver has come up with a food merchandising plan. It thinks it's so good for radio
that the station has copyrighted and syndicated
it for national operation.
The plan, called KOA Food League, is
tailored to radio, the station says. It promotes
(or conditions) the audience to food and food
topics by featuring specific products or related
products each week. Thus it affords a measure
on sales increases on the products throughout
the area covered by the station.
KOA notes that printed media long have
used similar techniques via editorial content.
But, according to KOA and its manager, Don

The Food League uses "editorial" time via
radio to promote food generally and a specific
food item or group of related products each
week. Idea is to feature a food program,
about food, how to buy, prepare, serve and conserve. KOA does this via Connie Benac on her
10:15-10:30 a.m. daily program and with
Evadna Hammersley who devotes one third
of her daily half-hour show to talk about food,
featuring a league special weekly. Ten announcements at a minimum price are placed

s

Radio'

OWING

1

R

G

because
27,500,000

Americans

are

automobiles

— nearly 40%

own

coverage

automobiles

More

than

than

area 56%

ride

of the homes

with car radios.*

ever, WGN

any other

* Nielsen Coverage

adults

cars.

is your basic

the middlewest — reaching
week

minded.

are radio equipped

of all American

daily in radio-equipped
In WGN's

radio

more

Chicago

buy in

homes

per

station.

Service.

Chicago 11
A Clear Channel

Station

%

A (# «

Illinois

50'°™*"u
\AiMvl
Serving the Middle West
MBS
| ^1 On Your Dial
Chicago Office: 441 N. Michigan Ave.. Chicago II
Eartera Salet Office: 220 E. 42nd Street. New York 17. N.Y. for New York City, Philadelphia and Borton
Geo. P. HolUngbei? Co.
Advertising Solicitor! for All Other Cltlei
Lee Angeles — 411 W. »th 8treet . New York— 600 6th Avenue . Atlanta— 223 Peachtree 8treet
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throughout the day promoting the special
product. Brand-name advertising schedules on
KOA advertise the product or type of food
being promoted. The emphasis is carried over
in displays at stores and in shopper ads.
KOA says it tested its plan in Colby, Kan.
This is an "isolated" market with one newspaper and one radio station. Controls were set
up in eight food stores in and around the city.
KXXX Colby conducted the on-the-air phase.
Product featured was canned corn during a
season when the products sales were a bit
slower. Radio alone was used; no newspaper,
no point-of-purchase display tie-ins. Results,
according to KOA, were increased sales as
high as 89% in one store, and 35% overall.
Two people work full time on the KOA
Food League with their only object being to
move more merchandise from Western Market
food store shelves Recipe booklets are sent
out by the station on request.
Kinnan, Wyant Named
In WKY-AM-TV
Revamp
PUBLIC RELATIONS, promotion and merchandising activities of WKY-AM-TV Oklahoma City have been expanded and staff
changes made accordingly.
P. A. Sugg, vice president and general manager of the stations, announced the change last
week. He said Wally Kinnan, formerly in
charge of public relations, has been named manager of public relations and publicity. Dallas
Wyant, formerly with WOAI-AM-TV San Antonio as sales promotion manager, has been
appointed promotion and research manager.
In other changes, Jim Clark has returned to
the public relations, promotion and merchandising department after 17 months' Army service
in Germany, and Margaret Roberts has been
transferred from traffic to serve as office assistant, Mr. Sugg said.
Mr. Kinnan, formerly with the Air Force
as a weather and public relations officer, was
the stations' first weather expert in 1951 when
he was on loan from the service. After duty
in the Pacific, he joined the stations fulltime.
Mr. Wyant, whose broadcast associations included WBZ-AM-TV Boston and WHEB Portsmouth, N. H., and other stations in Ohio, Kentucky and West Virginia, has been at WOAIAM-TV the past four years.
Pink Pays $80,000 for KWCO
KWCO Chickasha, Okla., has been sold by
Phillip Jackson and Clarence Wilson, partners,
to Jack L. Pink, general manager of KONO
San Antonio, subject to FCC approval. Mr. Pink
will take over active management of the station, operating 250 w night 1 kw day on 1560
kc. Sale price was $80,000. The station was
founded in 1946. Blackburn-Hamilton handled
the transaction.
WABF

(FM)

Return

Plan

"A BIG, broad-gauged plan" for resumption of
operations by WABF (FM) New York, classical music station which has been on "summer
vacation,"
currently is has
beingannounced.
developed, President Ira Hirschmann
WABF had been expected to return to the
air last month. Its delay, although no reasons
were given, was disclosed a few weeks ago
when Program Director Evelyn Johnson reported in postcards sent to subscribers to the
WABF program
have since
been
overwhelmed
withschedule
thousandsthatof "we
inquiries
our summer silence, which have impelled us
to devise a new plan for WABF, about which
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This 300 pound one man
sales force covers Southern
California with the speed of light.
Stars helping him are song stylist
Ginny Jackson, western warbler Carrot-top
Anderson, and music master Eddie Baxter.
Jack McElroy

hi.

sells to 53,000 TV

homes

day. . . and how he sells! Says TAPPAN

each

STOVE

COMPANY: "Direct sales results were so definitely
felt that we extended our campaign from
13 weeks to 39." SUNKIST
2 week introductory campaign

extended a

for their bottled

lemon juice to 13 weeks. Both of these extensions
were across the board! Other sponsors
have shown similar enthusiasm
Jack McElroy

over sales!

has the formula

to convert theory into solid
sales results for you, too!
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WCBS

ANNOUNCES

RADIO

RATE

BOOST

Station's increase in daytime
rates by 10 to 25%, effective
Nov.
1, indicates that radio
isn't wilting in New York,
seven tv station market.

FIRST rv citizen of Louisville is the title
conferred last week upon George W. Norton
Jr. (I), WAVE-TV president, by an award
from the city's Wholesale Appliance Assn.,
presented by Harry Harlow of the dealer's
group. The citation reads: "Honoring Louisville's first tv citizen, Louisville's Wholesale Appliance Assn. presents this plaque to
George W. Norton Jr., in recognition of his
pioneering courage in first bringing television to this area and for his faith in the
development of new facilities enabling
WAVE-TV to greatly increase its coverage
in Kentucky and Southern Indiana." The
station's recent switch to vhf ch. 3 with increased power and antenna height are
credited with an 86.3% increase in population coverage and a boom in tv set sales
in WAVE-TV's service area.

a

IN A MOVE reflecting radio's resurgence —
even in a market with seven tv stations — CBSowned WCBS New York announced last week
that it was boosting daytime rates by 10 to
25%, effective Nov. 1.
Base hourly rate for the period from 6 a.m.
to 2 p.m. goes up 15%, from $675 to $776.25,
while the rate for station breaks rises 25% in
the 6 a.m. to 2 p.m. period, going from $100
to $125. The station break rate in the 2 p.m.
to 6 p.m. time increases from $100 to $110, a
gain of 10%.
WCBS General Manager Carl Ward, who

program was revised to place it on a straight
per-participation basis, at $125 each.
Advertisers signed prior to Nov. 1 will get
the customary six months' protection. Nighttime rates — based on a gross hourly charge of
$1,350 — are not changed.

Partridge
To

Appointed

Westinghouse

Post

DAVID E. PARTRIDGE has been appointed
advertising and sales promotion manager of
Westinghouse Radio Stations Inc., Joseph E.
,_.
WF

^XSSlfVmt i

:
t

Sift

Baudino, executive
nounced today
vice president, an(Monday). Mr. Pargeneraltridge,
saleswho was
manager
of WLW Cincinnati,
fills the vacancy
created
by the death
"Mac" McGill
[B»T,
Sept. 6 of W. B.

announced the increases, said the station's daytime audience has increased substantially, and
claimed its total week's average audience is
40.3% larger than that of any other New York
station.
"There is substantially more listening to
WCBS radio today than there was four years
ago when the old rate card was issued, and as a
result there are more listeners for an advertiser's sales message," he asserted.
The new rate card, No. 22, also increases the
cost for announcements on participation shows.
The rate per participation on the Jack Sterling
Show was boosted from $125 to $150 and on
the Joan Edwards Show from $150 to $175,
while the sales format of the John Henry Faulk

14]tSePMr.
will
at eWRS
Partdridg
statione
be
Washington where
nateidge
ising,quar
he will Mr.
coordi
the '
adverthead
sales
promo-in
ters
Partr
tion and merchandising activities of the five
radio and two television stations comprising
the Westinghouse group, the announcement
said.
A native Kansan, Mr. Partridge served two
years as assistant promotion manager of
KMBC Kansa? City before joining WLW in
the same capacity in 1941.

M- _■
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RICHER
People are richer in Roanoke. Look at these figures* just released:
$1,188,788,000 effective buying income
$5,867 per family per year
20 % above national average
34% above Virginia State average
The most effective way to reach this important source of spendable income
is with Television. And use WSLS-TV to be sure!

TV

Call your Avery-Knodel man today. He will give you the eye-opening story
about Roanoke's dominant TV station . . .
WSLS-TV gives advertisers the lowest cost-per-thousand with . . .
• Preferred Programming (both cbs and nbc plus excellent local shows)
• Broadest Coverage (395,600 families in primary area)
• Clearer, Sharper Image (Antenna nearly 2,000' above city: 296,000 watts of power)

ROANOKE,

VIRGINIA

NBC»610K.C.

OWNED

,«;s:::;S;Lr
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story. That's why we say WREC-600
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the $2 billion Memphis
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CITY

VOTES

SALE

OF

WSUN-AM-TV
Meanwhile, city authorities have been advised informally by Ted Mack and his business
associate, Lou Goldberg, that they propose to
bid for the stations if and when the city advertises for submission of offers. As successor to
Major Bowes, Mr. Mack conducts The Original
Amateur Hour, now sponsored on NBC-TV by
Pet Milk.
The city council, composed of new members
who took office this summer, unanimously
adopted a resolution to dispose of WSUN-AMTV "either by lease or sale, provided a satisfactory offer is received and the same may be

St. Petersburg city council decides to sell if price and certain legal conditions can be
met. Ted Mack of 'Original
Hour' fame and his associate,
Lou Goldberg, plan to bid.
THE CITY council of St. Petersburg, Fla.,
voted last Tuesday to dispose of municipallyowned WSUN-AM-TV there provided (1) a
fair price could be obtained and (2) numerous
legal problems which would attend such action
can be solved. It is understood the properties
are worth in excess of $1 million.

LEADERSHIP

legally
WSUNconsummated."
was founded in 1928 and operates on
620 kc wth 5 kw, directional night. WSUN-
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Weekly Daytime* Audience
Families than other
local stations

According to SAMS 1952
194.4% more than Station C
29.8% more than Station A
239.1 % more than Station D
72.7% more than Station B
According to Nielsen 1952
157.5% more than Station C
47.0% more than Station A
212.2% more than Station D
55.0% more than Station B
According

to

PULSE

of

Syracuse,

April,

WNBW

1953

First in SO, second in 22 of the 72 15-min. periods
*And the nighttime figures show approximately the same leadership

ACUSE
570 KC
WSYR-AM-FM-TV — the Only COMPLETE
Broadcast Institution in Central New York
NBC Affiliate
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TV went on the air May 31 on uhf ch. 38 under interim operating authority by FCC. The
construction permit was granted Oct. 8, 1952.
WSUN-TV carries all four tv networks.
Besides WSUN-TV's ch. 38, the Tampa-St.
Petersburg market is allocated three other tv
facilities, vhf chs. 3, 8 and 13. Ch. 3 is reserved for noncommercial, educational use.
Chs. 8 and 13 are in contest, with an initial
decision outstanding by FCC proposing to
grant ch. 8 to WFLA Tampa. The competitive
ch. 8 bids of WTSP St. Petersburg and Tampa
Bay Area Telecasting Corp. would be denied
[B*T, July 20]. The ch. 13 case is awaiting
initial decision and involves the competitive
bids of WDAE Tampa, Orange Television
Broadcasting Co. and Tampa Television Co.
The possible sale of WSUN reportedly has
been a recurring issue before the city council
ever since 1935, and at times a majority of the
council favored sale, but no action was taken
because the decision was not unanimous.
Multiple legal problems attend any lease or
sale of the stations. The studios are on cityowned Recreation Pier while the tranmitter
site is on state land said to involve highway
right of way and a state-to-city, dollar-a-year
lease forbidding transfer. It is believed the
state legislature would have to approve use of
the site by outsiders.
There have been frequent inquiries on possible sale of WSUN-AM-TV, but no expression
of serious intention to make an offer until that
by the Mack interests, according to WSUN.
The spokesman revealed that Messrs. Mack
and Goldberg commented to city manager Ross
Windom at an informal dinner Oct. 4 that
should the station ever be advertised for sale,
they would enter a bid. This intention was reaffirmed Tuesday, it was reported.
Several weeks ago, when rumors of a sale
were circulating, Mr. Windom told B»T he
knew of no offers and that the stations were
not for sale. As the result of the B»T, and
other press inquiries, however, the WSUN
spokesman said last week, Mr. Windom decided itwas time to bring up the problem again
to the city council.
In November 1947, when the city council
was considering sale of WSUN, the city was
urged not to sell by Nelson Poynter, president
of WTSP and editor of the St. Petersburg
Times. Mr. Poynter at that time explained the
radio operation could be profitable for the
city and of public relations value. He stated,
however, that should the city decide to dispose
of WSUN, his WTSP would file with FCC for
WSUN's 620 kc assignment.

IS EARNED

(TV), WRC

Realign

Program Departments
WNBW (TV) and WRC Washington, NBC
o&o outlets in that city, will undergo a realignment of program departments, James E.
Kovach, director of programs, said last week.
Mr. Kovach announced formation of a program committee to cooperate in planning new
programs and improving existing programs.
George Dorsey will be WNBW production
manager, reporting directly to Mr. Kovach.
Ralph Burgin continues as program manager
for WNBW, and will concentrate on new programs and talent and improving present
Burton Bridgens, named manager of public
programs.
service programs for WNBW and WRC, also
continues in charge of the continuity acceptance department for the stations, and reports
to Mr. Kovach. Kenneth French, WRC program manager and Cassius Keller, news and
special events manager for the stations, have
been named on the program committee.
Broadcasting
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PRIZE-WINNING

from Audio's International Sound
Here's a wealth of new ideas on how to
use tape and disc recordings to achieve
greater economy and efficiency in radio,
TV and sound studio operation.
With reference to these articles, one of
the contest judges commented as follows:
"I have never received so much information which was new and exciting in such a

QUICK

FACTS

MAGNETIC

. . . plus many

new

it doesn't

information

cost

you

a

cent!

ARTICLES
Recording Contest

short time in all of my years in the business." And another judge stated that "the
information and descriptions of recording
operations conducted in small radio stations and recording studios throughout
the country has been quite an education."
Contest winners include entries from 11
different States, as well as from Canada

and Switzerland. The 20 best articles,
which were awarded cash prizes totaling
$1400, will be published in the pages of
Audio Record. The information thus made
available to the industry will be of real
value to sound recordists everywhere.

ON

TAPE

Each year, Audio Record brings you a
complete, up-to-date listing of all makes
and models of tape recording machines
— with conveniently arranged price and
performance data. This directory issue,

all this

RECORDERS

published in September, is the most complete and authoritative compilation of
tape recorder information available to the
industry. Over 75,000 copies of the last
issue were distributed.

other articles of timely

interest to the sound

IT'S YOURS

recordist

Audio Record keeps you well informed on all the latest trends
and technical developments in all phases of tape and disc
recording. It is not an advertising publication and its sole purpose is to render a needed and useful service to the industry.
Audio Record, published 8 times a year, is currently distributed free of charge to a request mailing list of about
35,000 sound recordists in broadcasting stations, recording
studios, schools and colleges throughout the country.

FOR

THE

ASKING

A letter or post card will add your name to the Audio Record
mailing list. And if you would like to have others in your
organization read it also, send their names along, too. Just
write to Audio Devices, Inc., using the Dept. No. listed below.
All requests addressed to this Dept. will be started with the
July-Aug., 1953 issue, so you will be sure to get all the prizewinning articles, as well as the 1953 Tape Recorder Directory
Issue.
cwdioxliso
cmd iofto pc

AUDIO

DEVICES,

Dept. AR-2, 444 Madison

Ave., New

Inc.
York, N.Y.

audiofUm
audlopuointx

Export Dept.: 13 East 40th St., New York 16, N. Y., Cables "ARLAB"
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'TACTIC

TRIADS'

ANNOUNCED

programming and promotion," gets under way
today (Monday) with the first 700 Unlimited
program from 7 to 9:30 a.m. Afternoon and
evning editions of 700 Limited are to follow
shortly, it was stated.
"To truly test radio's; power to reach people
and move merchandise, you have to measure its
circulation — its cumulative audience over an

PLAN

BY

WLW

WLW

Cincinnati's new "Tactic Triads" — designed to permit advertisers to reach the entire
listening audience of the station through three
separate daily 700 Limited programs — was
announced last week by Robert E. Dunville and
Harry Mason Smith, president and sales vice
president, respectively, of the Crosley Broadcasting Corp.

extended
period," Mr.
Dunville
"This
means circulation
in the
termssaid.
of homes
reached and in the terms of home broadcasts
Mr. Dunville said program appraisal "on a
delivered."
per broadcast rating" does not tell the whole
story in terms of circulation. For example, he

Plan, which embraces "three fundamentals
in a successful campaign for sponsors — sales,

added, a certian WLW program when measured
over the course of six consecutive broadcasts
"reaches 507,000 separate homes."
Crosley officials said the new campaign
technique was developed after eight months of
audience and program research. It would
permit sponsors to get the total circulation
in 286 counties in the station's "merchandiseEach show has its own production headed by
an
who is the personality of that
area."
able"engineer"
"edition." Assigned to the "engineer" are
newsmen, weather reporters, feature editors,
women commentators and music specialists.
On-the-spot broadcasts and telephone remotes
will be used.
WLW's client service department is establishing a"Tactic Triad" division which will arrange
merchandising and promotion for sponsors on
the 700 Limited series in the Cincinnati, New
York, Chicago, Atlanta and West Coast areas.
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Now

Favorable

124

kw;

Response

WGN-TV Chicago reported it was getting favorable viewer response the same day the station placed its new, high-power tv equipment
into operation last Monday.
Frank P. Schreiber, manager and treasurer
of the licensee, WGN Inc., said a 25 kw RCA
amplifier has been installed and is operating
in conjunction with the existing 5 kw transmitting equipment. Station now quadruples
its effective radiated power from 29.4 to 124
kw, he said.
Installation of the new equipment at a cost
of $200,000 was supervised by Carl J. Meyers,
director of engineering, and Woodrow R.
Crane of the engineering staff. Mr. Schreiber
said the signal improvement marked the third
advance within five years, and an interim move
in the station's goal of an effective radiated
power of 316 kw, the maximum strength permitted by FCC, in 1954. WGN-TV was
granted permission to increase power to the
maximum last January. Delivery of a 50 kw
transmitter and 12-bay antenna is expected
next year.

WKMI

Drops

Affiliations;

Realigns Programming Format
WKMI Kalamazoo, Mich., has dropped its
ABC and NBC network service and will devote most of its 19 hours of daily broadcast
time to music to suit all tastes, Howard D.
Steere, president, has announced.
He said his station notified the networks
of termination of contract last April, in conformance with the five-months clause in the
agreements. Network programs were dropped
Oct. 3.
Mr. Steere, who became owner of the station in October 1952, said WKMI started with
ABC at its inception in 1947 and that it added
NBC programs in 1951.
Mr. Steere said news broadcasts will be
made every hour and exclusive coverage of
leading local and regional sports will be featured around the calendar.
Elimination of network service will allow
WKMI to devote substantial time to originating programs devoted to community service,
in cooperation with civic activities, Mr. Steere
said. He said six disc jockeys will handle
musical shows and announcements and that
Dan Daniels, formerly with WELL Battle
Creek, has just been added to the WKMI staff
to handle the 6 to 9 a.m. slot.
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For it's the kind of double talk we like. When

Charles John

Stevenson, our "Chanticleer," opens his early morning show
he's talking to a combination audience made up, in almost
even balance, of rural and urban listeners. His is the first
voice heard in homes

in 22 cities of more than 10,000 popula-

tion. At the same time his voice is coming over the radios in
the thousands
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STATIONS

WOR-TV
WWDCs
Waiting List
IN WASHINGTON, D. C, where there
are four television stations, Ben Strouse,
general manager of WWDC, called an
emergency meeting of department heads
Thursday morning.
"WWDC is sold out seven days a
week from 6 a.m. to midnight," Herman
M. Paris, general sales manager, reported.
"Where do we put this new national
and local business?"
Said Mr. Strouse: "The only answer
is a waiting list. Radio is better than

First

CLEVELAND'S
CHIEF
STATION
5,000 WATTS— 850 K.C
BASIC ABC NETWORK
REPRESENTED
BY
H - R REPRESENTATIVES
f

Chief

Justice

Warren

Helps Dedicate KJEO (TV)
THE welcoming address in the dedicatory
program which opened KJEO (TV) Fresno,
Calif., Oct. 1, was delivered by Chief Justice
of the U. S. Earl Warren in one of his last acts
as governor of California.
Chief Justice Warren, who is a close friend
of KJEO owner J. E. O'Neill, accepted the invitation several weeks ago, but fulfilled the
appointment, although he was pressed for time
to conclude important matters of state. He had
received the Supreme Court appointment from
President Eisenhower only two days before the
KJEO opening. Chief Justice Warren flew from

\WJ\tf
CLEVELAND'S G/uej STATION
The
way

best

TODAY

WOR-TV New York was prepared to resume
telecasting today (Monday) following settlement of a strike by engineers and technicians
that initially stalled operations oh Aug. 18 and
forced the station to go off the air Sept. 13
[B*T, Oct. 5].
Although the station temporarily returned
for coverage of the World Series as a public
service to viewers, no other programming was
presented during that period. According to
James M. Gaines, General Teleradio vice president in charge of WOR-AM-TV, the television
station will operate temporarily from the transmitter site at North Bergen, N. L, until the
new transmitter and antenna atop the Empire
State Bldg. are installed.
The schedule will be 4:30-11 p.m. Monday
through Friday, 4-11 p.m. Saturday, and 6-11
p.m. Sunday. It was pointed out that when
operations are launched from the Empire State
Bldg-. at the end of this month the station schedule of 1:30-11 p.m., which prevailed before
the strike, is expected to be resumed.
The nfcw fall schedule, Mr. Gaines said, will
be headlined by the return of Broadway Tv
Theatre (Monday-Friday, 7-30:8:55 p.m. EST),
starting today. Sponsors for the program will
be the Nash Dealers of Metropolitan New York,
through Geyer Advertising, New York, and
Sun Oil Co. through Ruthrauff & Ryan, New
York.

is produced by Warren Wade, executive producer of WOR-TV.

to
REPRESENTATIVE

KANSAS

SHORTS

FARM

WBBF Rochester appoints Donald Cooke Inc.,
New York, as its station representative, effective
Nov. 1.

MARKET

WDOK Cleveland appoints Everett-McKinney
Inc. as national representative.
NEW

mm,. >M ^k.j>

use

the

KANSAS
FARM
STATION
WIBW

CBS RADIO
in Topeka

Ben Ludy, Gen Mgr., WIBW-KCKN
Rep, Capper Publications, Inc.
•

OPERATIONS

The premiere production for Broadway Tv
Theatre will be "Twentieth Century," starring
Constance Bennett and Fred Clark. The series

sell the
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Chief Justice Earl Warren (I) congratulates Mr. & Mrs. J. E. O'Neill during
dedicatory ceremonies for KJEO.

Sacramento, the state capital, and back the
same evening.
The former California governor said the
new Fresno station "marks a new milestone in
the history of the San Joaquin Valley."
An ABC-TV affiliate, KJEO operates on uhf
ch. 47 with an interim effective radiated power
of 37 kw. Its new offices and studios are directly
across from the new multi-million dollar Fresno State College Campus and farm school. Its
transmitter is in the nearby Sierra-Nevada
mountains at an elevation of 4,600 feet, Mr.
O'Neill said.
Vice president and director of operations is
Charles Theodore, formerly with KTLA (TV)
Los Angeles. Joe Drilling, formerly KMJ-TV
Fresno production manager, is KJEO vice president and business manager.
Johnson

Leaves

WAGE

DOUGLAS JOHNSON, vice president and general manager, WAGE Syracuse, has resigned
to return to his own advertising-publicity business there.

KMPC Hollywood appoints Am Radio Sales,
Chicago, N. Y., L. A., as exclusive national
representative.
WGSM Huntington, N. Y., appoints Robert S.
Keller Inc., N. Y., as exclusive sales promotion
and national sales representative in New York.
WWOR (TV) Worcester, Mass., scheduled to
commence operations on ch. 14 early in November, names Bertha Bannan, radio and tv
station representative, as its New England
regional representative.
CFGT St. Joseph d'Alma, Que., new 1
station on 1270 kc, which goes on the
in September, appoints Jos. A. Hardy
Ltd., Toronto, Montreal and Quebec,
tional representative.

kw
air
&
as

am
late
Co.
na-

CKLC Kingston, Ont., new 1 kw outlet on 1380
kc, which will commence in November, and
CHED, new 1 kw permittee on 1080 kc at
Edmonton, will be represented nationally in
Canada by H. N. Stovin & Co.
CKEC New Glasgow, N. S., new 250 w station
on 1230 kc, appoints Radio Times Sales Ltd.,
Toronto
and Montreal, as executive representative.
Broadcasting
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NETWORKS
ABC-TV
NEW

SIGNS

23

ADVERTISERS

ABC-TV's

new advertisers, representing $20 million in gross
annual billings, establishes the
network as a strong contender
for blue-chip sponsors,
Vice President Stronach.

says

ABC-TV has signed up 23 new advertisers,
representing $20 million in gross annual billings, Alexander Stronach Jr., vice president in
charge of the tv network, announced last week,
asserting that it is now "an established fact"
that ABC has "established itself as a strong
contender in the never-ending race of attracting blue-chip sponsors."
The 23 advertisers are new ones on ABC-TV,
he emphasized.
"The fall business placed with the ABC-TV
network is clearly indicative that the 'Star
Power' we have signed in the last six months
since our merger with United Paramount Theatres Inc. and our efforts to establish program
vehicles of outstanding merit have met with
great success in attracting calibre advertisers
to the ABC-TV network," Mr. Stronach said.
". . . The proof of having established itself
[ABC] as a top competitor is our ability to
hold these and other sponsors on our roster
of national advertisers.
"We are confident that, as our fall program
schedule unfolds to the American viewers this
season, we will also have accomplished that
and in turn will be attracting more and more
advertisers whose names are synonymous with
leadership in American industry."
The 23 new sponsors added by ABC-TV for
the fall are Standard Oil Co. of Indiana,
Gemex Watch Band Co., B. B. Pen Co., Carter
Products, Hazel Bishop Inc., Duffy-Mott Co.,
E. I. duPont de Nemours & Co., American Tobacco Co., Speidel Co., U. S. Steel Corp.,
Sterling Drug, American Cigarette & Cigar
Co., Super Kem-Tone, Kraft Foods Co., PepsiCola Co., Bristol-Myers Co., Armour & Co.,
Sealy Inc., Brown Show Co., Sweets Co. of
America, Ex-Lax Inc., Ekco Products Co., and
Whitehall Pharmacal Co.
Renewals were reported for the following
ABC-TV sponsors: Ralston Purina Co. for
Space Patrol; Mars Inc. for weekly half-hour
of Super Circus; Derby Foods, for renewal and
expansion of Sky King to weekly basis; General Mills for Lone Ranger and Stn Erwin
Show; Thor Corp. for Quick as a Flash on
alternate weeks, and Lambert Co. and Hotpoint
Inc. for Adventures of Ozzie and Harriet on
an alternating basis.

Intermountain Adds 2;
Total Affiliates Now 33
INTERMOUNTAIN Network announced last
week it is servicing two additional markets,
Kalispell, Mont., and Boise, Idaho. Stations
are KGEZ Kalispell, owned by Don Treloar
and which recently announced its affiliation
with Mutual, and KGEM Boise, ABC affiliate
under managership of Milo J. Peterson.
Both stations will be represented nationally
by Avery-Knodel, the Intermountain Network's
representative.
Addition of the stations brings the total
affiliates for Intermountain to 33 in seven
western states, Jack Paige, executive vice president of the network, announced. Service was
furnished KGEZ and KGEM effective Oct. 1.
Broadcasting
• Telecasting

Fingertip

of

broadcast

control

your

tube

inventory

H ERE'S A PROGRAM that places vital ordering and
inventory information right at your fingertips. With
just one glance you can quickly estimate the status
of your reserve tube stock.
Here's

all you have

to do . . .

Get in touch with your RCA Tube Distributor. Tell him you
would like to take advantage of the free RCA Tube Requirement Analysis Program.
. .
Your RCA Tube Distributor will survey your station equipment, analyze your tube requirements, and prepare a suggested
inventory control system for your spare tube stock . . . tailored
specifically to your equipment and your operation. There is no
charge or obligation for this service.
RESULT: No shortages. No "overstocks." Your
inventory will be in correct balance at all times.

spare tube

RCA's new Tube Requirement Analysis is available
exclusively through your local RCA Tube Distributor.
Call or write him today. No charge or obligation.

RADIO
ELECTRON

CORPORATION
TUBES

of

AMERICA
HARRISON,
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MBS
THAT

ADOPTS

CONFIDENT

AFFILIATES

WILL

VIEWPOINT

ACCEPT

PLAN

Mutual official says stations making up 75% of network rate card
already have signed. More affiliate signings expected. Only one
area (Iowa group) is troublesome, he says.
IN THE FACE of continuing reports of affiliate
opposition to Mutual's new plan of operation,
an official of the network told B»T last week
that stations representing 75% of the MBS rate
card have signed up. He expressed confidence
that the number would continue to grow.
Although protests were heard from other
quarters, this official said he considered only
one area as a trouble spot — a group of Iowa
affiliates. And, again, he maintained assurance
that further discussion of the plan and its
meaning would clear up the "trouble" there.
Overall, he said he thought it possible Mutual
may lose some affiliates because of the new
plan — but, he added, no "significant" ones. He
said he also expected the plan to attract new
affiliates.
Among those opposing, or at least questioning the plan, was Catherine Roer of KWOS
Jefferson City, Mo., a Mutual affiliate of the
Missouri Broadcasters Assn. She circularized

Statement of The Ownership Management,
Circulation, etc., Required by the Acts
of Congress of August 24, 1912,
as amended by Acts of
March 3, 1933, and
July 2, 1946
Of Broadcasting-Telecasting, published weekly, at Washington, D. C, for October 5, 1953.
District of Columbia — ss.
Before me, a notary public in and for the District
aforesaid, personally appeared Maurice H. Long, who
having been duly sworn according to law, deposes and
says that he is the business manager of BroadcastingTelecasting and that the following is, to the best of his
knowledge, and belief, a true statement of the ownership, management, circulation, etc., of the aforesaid publication for the date shown on the above caption, required by the Act of August 24, 1912, as amended by
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various state associations, reporting that "only
one Missouri affiliate has signed up to now"
and inquiring- as to what the Mutual affiliates
in other states "have done regarding new network contract."to one such inquiry, J. S. Younts,
In response
executive secretary of the North Carolina Assn.
of Broadcasters, replied that his association
"has policy of not expressing opinions of interceding on any network contract negotiations,"
but that he did know that at a meeting of North
Carolina MBS affiliates in July the majority
voted to support the Mutual plan.
Similarly, Charles Truitt of WBOC Salisbury,
Md., told B°T that he had decided to sign the
new contract — and had now done so. "We're
willing to go along for a year," he said. "It's
worth
year's trial."
John a Elmer
of WCBM Baltimore, another
former hold-out, also has now indicated he
will go along with the plan.
On the other hand another prominent affiliate
in that area — Ben Strouse of WWDC Washington— told B»T that "we at WWDC can't see
any possible way of giving up 35 hours a week
to any network. WWDC is largely independent, though we have used the good MBS comprograms." inclined to discount the opMutualmercial
appears
position expressed by management representatives of KIOA Des Moines, Iowa, on the ground
that the KIOA ownership is changing hands

under a transfer application currently pending
before FCC. Network authorities similarly
scoffed at reports that WGN Chicago, one of
the stockholders of Mutual, is opposed to the
plan. They pointed out that the plan was put
into effect by the network's board of directors,
on which WGN is represented, and that it would
not have been issued without stockholder
The network expects that local sales of proapproval.
grams being offered to stations without cost
under the new plan will do much to bring current reluctants into the fold. Since the plan did
not become effective until Oct. 1. officials feel
it still is too early to estimate the success that
stations will have in this respect. Informal inquiries among some affiliates indicate a number
of sales already, authorities reported, expressing the view that the quality of the shows being
provided for local sale is easily such as to
make them saleable.
Under the new plan, the network asks its
"pay" affiliates to clear for it an average of
five hours per day for network commercial
programs. This compares to nine hours of
network option time under the old contracts.
Into these five daily hours Mutual puts its
network commercial programs. It does not pay
the affiliates for carrying them, but instead provides them with 14 weekly hours of free programming which the station may sell locally,
retaining all receipts.
Of its average five daily hours of option time,
Mutual now has sold approximately three hours.
Some of the unsold periods in network option
time have been released to the station, subject
to recapture by the network when it sells these
periods. In the case of some other unsold
option time, officials said, affiliates are being
allowed to sell local spot announcements pending the signing of sponsors by Mutual.

NBC
DENIES
'SPOT
INVASION'
CHARGE
ATTACK of Station Representatives Assn. on
effect from a national spot campaign, and one
the new sales plans inaugurated by NBC for
which does not threaten spot business. And
its radio network as an unwarranted invasion
they also gloss over the fact that the health
of the spot field [B»T, Oct. 5] drew a prompt
of the stations' spot business depends largely
response from William H. Fineshriber Jr., vice
on the maintenance of strong network propresident in charge of the NBC Radio Network.
gramming, which is one of the primary overall
objectives of the great new efforts being made
In a letter sent last week to all NBC Radio
by the NBC Radio Network.
affiliates, Mr. Fineshriber warned the broad"I believe that the NBC Radio affiliates
casters not to be "misled" by criticisms from
recognized all of these facts when they enthose he described as "self-interested critics."
dorsed our new plans at the Chicago meeting,
While SRA and its individual members were
and I do not think that they will be impressed
not identified there seems no doubt that they
by arguments of some spot representatives
were the ones to whom he was referring.
which are so contradictory on their face — con"The all-out campaign we have launched to
tending on the one hand that advertisers will
strengthen the radio network is based on the
not be interested in network sponsorship under
conviction, which I know you share, that our
the 'Three Plan' because it lacks 'the flexibility
affiliated stations have a vital stake in the mainof
national spot,' and asserting on the other
tenance of a strong and progressive network
hand that advertisers will be so interested in
service and that they will benefit directly and
the 'Three Plan' that they will divert funds
indirectly from measures taken to increase netfrom spot radio to buy network participations!
work sales volume and thus to provide financial
"On the contrary, I am sure our affiliates
support for an NBC program structure of the
will recognize that in the 'Three Plan' we are
highest quality," Mr. Fineshriber wrote in part.
providing a means whereby the stations can
Charges Factors Overlooked
benefit directly in terms of network compensation and a strengthened network operation, and
"I am confident," he declared, "that you
will not be misled by comments from selfcan also benefit directly through opportunities
interested critics who seek to attack our sales
to increase their own profitable business in spot
plans as an 'invasion' of the spot field. These
critics seem deliberately to overlook the fact
and local sales."
that the strips under the 'Three Plan' create
AT&T
Links Three Outlets
new opportunities for our affiliate to develop
spot business for themselves through the sale
KJEO (TV) Fresno, KFAY-TV Bakersfield,
of one-minute announcements in the body of
both California, and WBAY-TV Green Bay,
network programs, without any program exWis., have been connected to the AT&T nationwide network of tv transmission facilities,
pense to them, and subject only to network sale.
They overlook the fact that a network sale in
making network tv service available to 204
these programs is a sale of full national coverstations in 130 U. S. cities, AT&T reported
last week.
age, completely different in character and
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The proud papa is B. F. Michtom, Chairman of Ideal Toy Corporation, but .

Do

you

recognize

They're all celebrities except the happy "father"! He's B. F.
Michtom, who built a $25,000,000 business promoting "character" dolls inspired by famous personalities. He's holding
Saucy Walker and Harriet Hubbard Ayer. The others are
Mary Hartline, the Toni Doll, Shirley Temple, and Smokey
Bear, protege of the U. S. Forest Service.
"Real-life stars create plenty of excitement when they appear
at famous stores," says B. F. Michtom. "But to cash in, we have
to get the dolls on the counter on time. We call Air Express.
Frantic telegrams come in: 'Sold out. 1,000 kids in store. Send

his

famous

more dolls!' We keep both kids and stores happy — we call
Air Express again!
"Stores need mat ads. They run out of autographed photos,
Jr. Forest Ranger application cards and similar promotion
materials. Air Express fills the gap fast.
"Nobody needs Air Express more than we. It's indispensable. Yet we pay no premium for this superior service. In fact,
Air Express rates are loivest of all on most of our shipments."
It pays to express yourself clearly. Say Air Express ! Division
of Railway Express Agency.

AirExpn
GETS
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Equipment Shipments
RCA Victor last week announced shipment of
initial units of its 50 kw tv transmitter to
WOOD-TV Grand Rapids, Mich., which will
shift from vhf ch. 7 to ch. 8 when the new
transmitter is installed. WOOD-TV will radiate
maximum 100 kw when the new transmitter
is operative.
General Electric also reported shipments last
week of a 12 kw transmitter to KACY-TV
Festus, Mo., uhf ch. 14. WJHP-TV Jacksonville, Fla., ch. 36, received a 100 w and WTVJ
(TV) Miami, Fla., vhf ch. 4 received 5 kw
transmitters. A 1 kw amplifier was shipped to
KVFD-TV Fort Dodge, Iowa, uhf ch. 21.
Twelve kw amplifiers were shipped to KTVQ
(TV), uhf ch. 25, and KLPR-TV, uhf ch. 19,
both of Oklahoma City, Okla. KCOQ-TV Tulare, Calif., uhf ch. 27, also was shipped a 12
kw amplifier.
DuMont
New

Jh.s rural market, with a per.
family income 3.80 times above
the national average, is covered
by no other single medium so
completely as with KDUB-TV.

Report

Labs

Staff

Announces

Promotions

REORGANIZATION of the Television Transmitter Dept. of Allen B. DuMont Labs, which
began last month with the appointment of
Charles E. Spicer as sales operations manager
[B«T, Sept. 21], has continued with the promotions of several staff members to national supervisory posts: Harry Del Muro for the medium
and high power vhf engineering staff; George
H. Wagner for the uhf engineers; John H.
Shearer for the engineers assigned to sales
service on studio equipment installation; F.
Cecil Grace for engineers assigned to new product planning and development of equipment
for special field requirements; Eugene Wald for
storage and shipment of transmitters and associated equipment; Charles E. Brandt for customer service and spare parts for station installations. All of these new supervisors report to Mr. Spicer.

IT'S AS easy as slicing candy roll for the
kiddies. This is RCA's new, "slice-away"
alkaline battery assembly for transistor use.
It is designed to aid equipment designers
and experimenters who are concerned with
applying the possibilities of transistors.
Idea is to cut sections into numerous combinations ofodd-lot voltage supplies. Power
requirements from 1.4 to 21 volts can be
obtained by this method, according to RCA
Victor Division's Tube Dept. Two types are
available (VS087 and VS088).

Sarnoff

on Technology

PREDICTION of closed-circuit tv devices in
the home was made by Brig. Gen. David Sarnoff, RCA-NBC board chairman, in an article,
"The Case for Technology," in the October issue of the American Engineer, monthly publication of the National Society of Professional
Engineers. In the article Gen. Sarnoff rebukes
those who deny scientific and engineering progress is really a good thing, and says that such
progress "makes living in an engineering age
a wonderful adventure."
— PROFESSIONAL

KDUB's live programing is largely
directed to this audience. A
dozen friendly shows such as the
PLAINS TALK, CIRcountyCLE agent's
13 DUDE RANCH, RECIPE
ROUNDUP, etc., apply the local
flavor.

DUMONT

PARAMOUNT

LUBBOCK,

TEXAS

CBS-Columbia Names Kaplan
PROMOTION of Ben Z. Kaplan to the newlycreated position of coordinator of national sales
of CBS-Columbia Inc. was announced last
week by Harry Schecter, vice president in
charge of sales. Mr. Kaplan formerly was advertising and promotion manager for CBSColumbia Distributors Inc., the New York factory distributing branch of the parent company.
In the new post, which was said to have been
created as part of the CBS-Columbia planned
program of sales expansion, Mr. Kaplan will
coordinate national sales and promotional activities and serve as liaison between Mr. Schecter
and the firm's regional sales staff.
Before joining CBS-Columbia, he was advertising promotion manager of Motorola-New
York Inc. and the 1T&T Distributing Corp.
Mr. Kaplan also has had several years of advertising and promotional experience in radio and
tv broadcasting with NBC.

Pioneer
NEW

W. D, "Dub" Roger*, President
Page 86
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Opens

New

Plant

manufacturing plant of Pioneer Electronics Corp. was opened Sept. 22 at 2235
Carmelina Ave., Los Angeles. The firm, headed by Laurence M. Parrish, expects full production of about 1,000 cathode tv tubes daily
for set manufacturers, including Hoffman,
Capehart and Admiral, within 30 to 45 days.
Transmitting units and other electronic equipment also will be made.

Oswald

Schuette,

Dies After

Heart

SERVICES —
RCA

Advisor,

Seizure

OSWALD F. SCHUETTE, 71, public relations
counsellor and long a Washington advisor for
RCA, died suddenly Thursday night. He collapsed in the foyer of the National Press Club
shortly after dining with Mrs. Schuette.
Funeral services will be held this (Monday)
morning at Blessed Sacrament Catholic Church,
Chevy Chase. Mr. Schuette was the oldest
surviving president of the National Press Club.
He was known to many persons high in official Washington and in radio circles starting
with his leadership of a battle against the radio
patent pool back in the late 20s.
Mr. Schuette first became a prominent broadcasting figure a score of years ago when he
was named to direct NAB copyright activities
in the fight against ASCAP. He had developed
a wide acquaintance in radio circles by directing the attack against the radio manufacturing industry's patent pool. Eventually this battle ended with a Dept. of Justice consent decree.
Among his achievements was the Republican
National Committee's handbook on the League
of Nations in the 1920 campaign. He coined
the political phrase, "the steam roller." His
career included service on many civic and Catholic charity committees.
His wife and four children survive.
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"Kid stuff" they called it when Hopalong sat
down to play on NBC TV.

BROADCASTING • TELECASTING

Today, 46% of his audience is adult and
there's hardly an advertiser, a viewer or a man
in the street who hasn't felt his influence,
doesn't know his face.

National Press Building
Washington 4, D. C.

es

Here's why Hoppy is any local or regional
sponsor's best proven investment :

AM

HAT!

1 . In 12 out of 14 ARB markets this August, he got the highest rating of all shows
in his time period (exceeded only by Chicago baseball, Los Angeles boxing).
2. In share of audience here's the box
score : New York, a 7-station market, 66% ;
Detroit, 53%; Cleveland, 79%; San Francisco, 51%. In Boston he outpulled competition more than 5 to 1.
3. Average viewers per set is a high at 2.6 !
Hire this great salesman — at a local market
price. Call or wire NBC FILM DIVISION today!
★
* *

DIVISION
FILM
NEW YORK • CHICAGO • LOS ANGELES

NBC
Serving

YOUR

ONTO

HOLD

brand-new

are

ur

HOPPY-

THEN

26

at

Sponsors. ..Serving

A]] Stations

HOLLYWOOD
HERE...
in TV's

NOW...

Greatest

STARS
TODAY...

Film

Programs!

THE MAJOR SERIES . . . NEW TO TV . . . STARRING
RAY MILLAND, ARLENE WHELAN, CESAR ROMERO,
ROBERT YOUNG
N

THE ROMANCE . . . THE ACTION . . . THE DRAMA OF
THE GREAT AMERICAN SCENE . . . STARRING GARY
COOPER, ANN SHERIDAN, JOHN WAYNE

MASTERPIECES RANGING FROM DUMAS TO OSCAR
WILDE . . . PRODUCERS SUCH AS ALEXANDER KORDA
AND HAL ROACH . . . STARS AS BRILLIANT AS VIVIEN
LEIGH AND PAULETTE GODDARD.

INTRODUCING TO TV SUCH EXCITING
PERSONALITIES AS MARILYN MONROE,
JEFF CHANDLER AND JAMES MASON.

5>

West Coast Representative • UNITY TELEVISION CORPORATION OF CALIFORNIA
8951 Sunset Boulevard • Hollywood 46, California • Crestview 4-5693
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RALPH COHN was born into show business, literally, and has
progressed through most of the accepted fields which comprise it—
legitimate theatre, movies, tv. But he reports with what is suspected to be more modesty and good humor than the realism he would
insist upon as a producer, that occasionally he has been guilty of
bad timing.
"I am one of those unfortunate enough to be a pioneer," he says
of his career in television.
The rise of Screen Gems Inc. under his direction as vice president and general manager tends to take the sting out of the
barb he thus directs at himself. Yet there are phases of his career
which do offer some grounds for the statement.
To begin with, after several years as a legitimate theatre and
later a motion picture producer, he joined Mary Pickford and
Buddy Rogers in forming Triangle Productions — at a time (194547) when the manufacture of consumer goods was picking up
after the wartime hiatus and, accordingly, giving people things
besides movie-attendance on which to spend their money.
Then he formed Pioneer Telefilms Inc. — at a time (1947) when
there still were not enough television stations around to make film
program production an economically satisfying operation for a
new tv company.
Then he joined Screen Gems — at a time (1949) when the FCC's
station licensing freeze was setting in, although he has no known
complaints currently.
Now 39, Mr. Cohn is the son of Jack Cohn, executive vice
president of Columbia Pictures, which is the parent of Screen
Gems. He was born May i, 1914, in New York. After graduation from George Washington High School in New York, and then
from Cornell U., he spent a year and a half in the legitimate
theatre in New York, where he produced, according to his own
report, "one flop play" — most fortunate part of which is that he
has forgotten the name.
Next stop was Hollywood, where he had worked summers since
he was 10. He was made assistant to a producer, served in that
capacity for two years, and then was made, in 1936, a full-fledged
producer.
In 1941 Mr. Cohn was named executive producer for Darmour
Productions and turned out, among other movies, two additional
series which since have been produced on radio and television:
"Ellery Queen" and "Crime Doctor."
Wartime military duty interrupted, and he served from 1943 to
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1945 as a private in the Signal Corps, engaged in making training
films. The war over, he returned to theatrical movie-making,
forming Triangle Productions with Miss Pickford and her husband,
Mr. Rogers.
A slump in the overall motion picture business took him from
Hollywood to New York in 1947 to try to find out what was the
matter. While he was in New York he saw his first television show —
and within minutes was converted. He and six associates put up
$7,000 each and formed Pioneer Telefilms. The timing was not
as good as the idea. They wanted to produce programs, and there
weren't enough well-heeled stations or advertisers. So they produced commercials, took the revenues from those, and put them
into more programs — a plowing operation which eventually led
some of his colleagues to abandon it.
By that time, Columbia Pictures had realized that television was
a coming thing. Columbia Pictures had the capital and Mr. Cohn
had the tv experience and know-how. Screen Gems was formed
as a Columbia subsidiary and Mr. Cohn was named general manager, to which title he added a vice presidency late last year.
Screen Gems' best known current property is Ford Theatre, which
it produces and syndicates. Currently the series is sponsored by
Ford on a 61 -station NBC-TV network and has been sold by
Screen Gems in 50 markets under the name Your All-Star Theatre.
The Big Playback is another major Screen Gems production, sponsored by Ethyl Corp. in 45 markets and sold by Screen Gems in
a dozen others.
While program production occupies most of the company's West
Coast facilities, most of its New York production is centered —
to the point of taxing its facilities — on tv commercials, an endeavor
which Mr. Cohn, referring to the experience of his old Telefilms
firm, has described as "very mechanical work, very painstaking,
very tedious — and profitable." Screen Gems' accounts include
such advertisers as Camel, Chesterfield, Lucky Strike, Pall Mall,
and Herbert Tarreyton cigarettes, General Motors, Ford and Oldsmobile, Coca Cola, several Procter & Gamble products, Crosley
television sets, Gerber Baby Foods, Prudential Life Insurance.
Mr. Cohn was married in October 1952 to Dorris Huff am, at that
time assistant sales promotion manager of Blair Tv, station representation firm. They live at Katonah, a suburb of New York,
where his hobbies, when he isn't commuting to and from Hollywood, are cooking and golf.
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• Page 89

TURNING

a

step-by-step

IN any industry, an understanding of the
elements which go into the making of the
finished product gives one an appreciation
that cannot be had without such knowledge. The business of putting together a
tv film calls for the efficient functioning of
20 major departments; thus what the viewer
sees on the screen depends upon what goes
on behind the cameras. Step-by-step and
department-by-department, this is how
Gross-Krasne Inc. utilizes its staff to produce tv films.
As the heart of any film is the story, a
story department must be able to analyze,
develop and perfect properties with its writers. In order to get a top quality product,
endless reading is required. In the case of
Big Town, we must always keep the established format in mind when reading published books, magazine and newspaper
stories and original material.
Our procedure is to select a story from
one of the aforementioned sources and call
a story conference with a professional screen
writer — who, in many cases, is the author
— and the story editor to determine a point
of view on the writer's part. When this has
been worked out, my partner, Phil Krasne,
and I hold a general story conference in
which the final decision as to the film treatment is made.
First Draft of Script
The writer, in a matter of weeks, turns in
the "First Draft Teleplay," which is discussed by everyone involved in the production— the producers, their staffs, the director,
the advertising agency and finally the sponsor which, in the case of Big Town and Lux
Video Theatre, is Lever Bros. After the required changes and the way in which they
are to be made are agreed upon, the writer
sets about to write and deliver the "Final
Draft Teleplay."
Always interested in the best story material available, we encourage submissions of
all types of stories, but through authorized
literary agents. Because speed, good craftsmanship and ingenuity play such an important part, professional screen writers are
always engaged to dramatize the story.
Even though each director works differently, he always faces certain common problems when first handling a script. His most
important task is preparation, and to achieve
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the most effective and economic treatment
of the story his pre-production period is
spent in close association with the author
and producer.
This is followed by conferences with the
production head, art director, cameraman,
assistants, wardrobe, property, make-up
man, etc., as it is his job to explain his needs
and what he expects to accomplish to each
of them. In this collective job of making
pictures, we feel that the intelligent director
is one who utilizes — to the fullest extent —
the talents and capabilities of the people
who work with him.
After shooting starts, the director's contact with his actors and cameraman assumes first importance. He must explain
the meaning of each scene to his actors in
order to integrate, shape and mold the
characters they are creating.
There are no set rules for his relationship
with the actors. They must be given ease
and confidence. This is best done, I believe,
by giving each actor a complete explanation
as to what he is doing in a scene, his attitude, his desire and his relationship to the
other actors. And the special mood or color
of each scene must be definitely established.
Continuity Problems
The lack of continuity in shooting a film
presents a special problem. The director frequently shoots a scene which is the emotional result of a preceding scene not yet
shot. Sometimes one scene is shot with a
couple of days intervening before the succeeding scene is shot. Therefore, the director
must be able to recreate scenes for his
actors.
With the cameraman, he selects the most
effective angles to photograph a scene, what
he wishes the audience to see, as every shot
must have a purpose and a need. Thus, the
problem of when to be in a long shot, a
medium shot, a closeup, when to dolly up
or pull back must be decided by him.
Upon completion of shooting, the director
starts his third major task — that of working
with the cutter to achieve the maximum
effectiveness in each scene and with the
music composer to express his views on
which scenes need music.
With the release of a temporary script, the
assistant director goes to work itemizing
each necessary production requirement into
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a breakdown. From this a budget is compiled and submitted by each department.
Prior to the start of shooting, he then assists
the director in coordinating the efforts of
the different departments.
Once on the set he is responsible for any
person to be photographed — from principles
to stand-ins — and must see that each is
present when needed, properly wardrobed
and made up and prepared for the scene to
be shot. He directs the action of the extras
and sees to such items as props, animals
and designation of characters. Through cooperation with the departments concerned,
he makes certain that all requirements are
prepared in advance to meet with the shooting schedule.
Additionally, the transporting and feeding
of the entire company while on location is
his responsibility.
Casting Director Is Popular
When the shooting script is completed and
a director chosen, the casting director sits
down with the director, my partner and
me to discuss all the characters in the script.
We each have a conception of the characters, but eventually we must agree. If not,
the casting director arranges interviews with
several actors for certain roles and then
we make the final selection.
Much of his contact is with agents and
artists' representatives, who circulate around
the production companies, keeping tabs on
current activities and roles available.
Believing one weak actor can destroy
the meaning of a key scene and harm the
performances of the other cast members,
he strives to find the best actor for each
role. On occasions he will introduce a new
person, who often will be given a small part
in order to demonstrate his or her acting
ability before the camera. Because little
time can be spent on rehearsals before each
scene, he tries to give the director competent actors, able to adjust quickly to any
situation, and ones who can remember
their lines.
All the mechanics of film production are
directed by Mr. Krasne and me with the
help of our staff, which consists of associate
producers, unit manager, assistant directors,
three personal secretaries, office personnel
and script clerks.
When the associate producer receives his
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story assignment and we have the final
script, the first thing to be determined, as
quickly as possible, is how much the film
will cost, what stage space must be set aside,
how many locations must be planned, etc.
All vital details are put down on paper by
the unit manager and assistant director in
the form of breakdowns, set lists, cross,
music and wardrobe plots and others.
We then call a budget meeting with the
departmental heads connected with the
actual production. To be discussed are all
phases of activity and their costs, such as
the number of extras required in a certain
scene, the changes of wardrobe for the
important feminine leads, the equipment
necessary to purchase or rent, and whether
or not it will be less costly to shoot the
picture in continuity or shoot first the scenes
involving many extras and expensive stars.
Concurrently, various records are maintained by the production department. Daily
production and progress reports on the
shooting must be typed. On and off payroll
notices on actors and staff must be handled daily, too.
Pile of Paper Work
A permanent record is maintained on each
film, showing the sets and/or locations the
company worked on during each day, as
well as the cast working each day on each
set. Maps are maintained by the production manager's assistant and are used for
spotting sets. Blueprints are tacked to these
maps in the approximate position the set
will occupy on the stage proper. When the
set is completed, dressed and ready for
shooting, still pictures are taken and placed
on the maps to provide a ready and permanent reference.
Additionally, production office personnel
distribute scripts, breakdowns and various
working plots on each picture to departmental and production staffs prior to the
start of each film.
Once the starting date for production is
given, the property department begins work
in earnest with the department head assigning aset decorator and master propman
to the film. Both men read the script and
each makes a breakdown of it. To the set
decorator, this means formulating a general idea of how he is going to decorate the
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By Jack J Gross

Mr. Gross had
with Universal
formed

14 years of experience as a movie producer
Pictures and RKO before he and Phil Krasne

Gross-Krasne Inc. in April, 1952, to film Lever Bros.'
'Big Town' on CBS-TV. The partnership also
owns California Studios in Hollywood, where
it makes its own productions, and a fortnight
ago acquired complete ownership of United

Television Programs Inc., a leading distribution firm. In this article he explains the
intricacies of making a tv film, from the moment the idea is created until the finished
print is in the can.
sets and listing special pieces of furniture
or props that will have to be made or rented. This often involves much research, as
in the case of a foreign locale or period film.
To the master propman, this means listing all working props — those which have
action in the picture and are mentioned in
the script. In a scene calling for an actor to
enter a store and purchase a watch, he must
supply the watches to be handled by the
actor, the cases, wrapping paper, wallet and
money with which to pay for the watch.
For background action, he must supply anything actors might carry, use or wear, such
as canes, newspapers, eyeglasses, mops,
buckets, etc.
All props not available at the studio have
to be made or rented. The department head
knows, at a moment's notice, exactly where
he can rent or buy any prop that ever was
invented.
When shooting starts, the master propman and his assistant load all the specified
props into a prop trailer which contains a
31,000-item stock. The assignment of other
assistants depends upon the size and type
of set and number of working props.
The set decorator starts to dress the sets
as soon as they are built and painted, knowing in advance from blueprints the size and
shape of each set. With him at all times
are two men, one of which — the lead man
— helps pick out the furniture and props
and sees to it that everything chosen is
checked out and brought to the stage.
After selecting the rugs to fit the room,
the decorator and his crew choose the furniture, pictures, lamps, hand props — such

as vases, ashtrays, clocks, desk sets, etc. —
drapes, chandelier and brackets.
Once the set is dressed, it is ready for
approval by the director and cameraman.
From the time the camera starts to roll,
the master propman and his crew assume
complete responsibility for the set and props.
To insure that all props are replaced exactly as they were, a still picture is taken
after each side of the set has been shot.
After a set is shot and the producer has
given his approval, it is then struck. A crew
takes over and clears the set and the rugs
are cleaned and taken away with the furniture. Each item is checked as it is returned
to the property building, with any damage
repaired before the piece is stored.
The skilled technicians whose job it is to
compose the scenes and light the set in order
to get an exact replica of the teleplay on
film comprise the camera crew. These men
paint with light as an artist does with oils.
Headed by the director of photography,
the crew includes assistant cameramen and
camera operator. The former handles the
camera, lenses, and the loading and unloading of film. The latter operates the
camera during the shooting and does the
panning and tilting, while the assistants follow focus.
The most important function of the director of photography is illumination. For
this, the chief electrician, or gaffer, is his
right-hand man and has charge of the electrical crew. Under his direction, the rigging
gaffer and crew handle the preliminary
work of placing lamps in their predesignated
places. For actual illumination, the gaffer
has his regular crew, consisting of the best
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Upon these men falls the task of building
all interior and exterior sets.

Flats and parts of sets awaiting re-use or rejuvenation make this back lot look
like Hollywood, which it is. But this studio produces television films, not movies.
boy, dimmer man, generator man, spot men,
juicers, operators and other helpers.
Additionally important is the key-grip
and his specially trained assistants who do
all the diffusing with the many beautifying
contraptions which glamorize the set. He has
his best boy or assistant, boom operator
and others who operate the crane or boom
and camera dolly.
Also under the supervision of the director
of photography are the special effects to be
created, such as rain, snow, fog, lightning,
etc. As the tendency in motion picture illumination istoward the realistic — meaning
lots of shadows — he must supervise the grip
in the creation of shadows, keeping the
light off the lens. He tries to imitate light
effects existing in nature by utilizing various
types of reflectors. Filters are used to accentuate clouds, make night shots in the
daytime or emphasize certain portions of
the landscape.
Dollies, Blimps, Booms
To facilitate moving the camera, the
tripod has been replaced by a dolly, which
is a four-wheeled vehicle pushed by the
grip's assistant. It holds the blimp, a metal
covering for sound proofing purposes, which
houses the camera. The dolly has hard rubber wheels and is moved on metal tracks
to prevent jumping the slightest obstruction.
To absorb floor squeaks, a rug is placed
under the entire length of the tracks. When
moving from a low setup to a high one, or
vice versa, and from a close-up to a long
shot of a set, the dolly is inadequate and
a crane or boom is used.

The director of photography, through
his lighting, can completely change the
character of a face, create the entire range
of moods, beautify or destroy, enrich or
flatten a scene — thus his importance cannot
be overemphasized.
"The highest problem of any art is to
cause, by appearance, the illusion of a higher reality" and in film making, it becomes
the particular problem of the art department, supervising art director, art director,
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assistant art director and co-workers, set
designers, sketch artists and model makers
— all aided and abetted by the set decorator.
Their contribution in the matter of sets
is little recognized by the average viewer.
This is true when sets are achieved that are
realistic and believable and augment the
telling of the story.
Through the drawings, sketches and models, originating in the art department, it is
determined what sets are to be built, how
they are to be arranged and also what artistic goals are to be sought in architecture,
interior decoration and lighting effects.
Beginning of a Set
Prior to the actual start of shooting, the
department staff extensively studies the script
requirements, drawing upon the resources
of the studio research department. The art
director, from thumbnail sketches and
rough plans, supervises the making of models and sketches. He is then able to show
the production department, director, my
partner and me exactly what he proposes to
do about the various sets needed. Estimates
are prepared and approved and the set is
printed and distributed to the construction
departments.
Once the set is constructed, paint samples,
color schemes and wallpapers are selected
by the art director. When the set is ready
to be dressed, the set decorator in cooperation with the art director furnishes the sets
with consideration given to the problems of
action, mood, light and motivation involved
in each one.
While no group of beautiful sets can ever
insure the success of an otherwise inferior
picture, intelligent mounting of a produc.tion can build or lower the audience reaction to the production as a whole.
Under the supervision of the production
co-ordinator is the technical department,
headed by the technical director and consisting of a general carpenter foreman, carpenter foreman in charge of each film, carpenter foreman in charge of the mill, subforeman or gang boss and — the carpenters.

Completed prior to any construction is
the making of full-size layouts to determine
the exact manner in which they will be built.
The lumber is then milled to size with a
minimum of waste. Then the final product
must be squeak-proof to cause the sound
men no trouble.
When a door is needed, it is usually taken
from stock, but the door frame must be
made to fit that particular door. Should the
set be a kitchen, all cabinets must be constructed with workable drawers, breadboards and doors. Building interior sets is
very similar in many ways to the construction of private homes.
Construction of exterior sets differs only
from that of normal buildings in that one or
perhaps two sides must be built. But, the
roof must be built to cover any conceivable
angle to be reached by the camera.
In the carpenter shop, all set units are
made and assembled from plans supplied by
the art department. These plans must be
executed with meticulous care, as they have
been designed for every camera angle.
Apart from set construction, the carpenters maintain the stages and buildings on the
lot. New construction is allotted to a group
known as the maintenance crew.
Gallons of Paint Flow
The duties assigned to paint and scenic
cover a wide range and include many types
of work. Paint, itself, covers every set, backdrop, door, window sill, floor — in short,
every conceivable place where a painter
might lay his brush. Without paint, nothing
is finished. Plaster and fiber mixed together
may form the contour of a rock, then paint
is used to make for true colors, add highlights and intensify the cracks and crevices.
Some of America's finest scenic artists
design and paint the great backdrops that
are constructed and hung on gaint lifts,
making any portion of the canvas accessible
to the brush. No matter what the script
calls for, our scenic department must be able
to reproduce the setting faithfully, blending
their work skillfully into the set.
Interior decoration requires the efforts of
finished artists and mechanics. Another department expert is the painter who can reproduce 150 different types of marble perfectly. In the sign shop, our men can do
lettering from the most ancient hieroglyphics to pure modernism.
Prop Shop a Gadgeteer's Dream
The prop shop came into existence during
the early days of motion picture making and
has made rapid progress ever since. When
the simple props, used at that time, were no
longer adequate, it became necessary for the
propmen to make their own props which
could not be bought or built elsewhere.
Today, the prop shop is responsible for the
mechanical devices, special appliances and
perfect miniatures which add so much to
the realism of films.
Sometimes the propmaker can work from
blueprints, but if none are available, he must
use his inventiveness to design and execute
what is required.
When an airplane crash is shown on the
screen, it is a breath-taking spectacle to the
(Continued on page 96)
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HOUSTON -FEARLESS

EQUIPMENT

op flight television showmanship is dependent not
only on capable writers, producers and cameramen,
but also on reliable studio equipment that will produce any desired camera effect smoothly and quietly
with a minimum of effort . . . and on efficient film processing equipment that opens vast new sources of
program material. That's why 98% of all U.S. television stations, as well as motion picture studios in
Hollywood and throughout the world, rely on
Houston-Fearless for matchless quality, proved performance and absolute dependability

Houston-Fearless microwave parabola mounted on H-F tilt head
and tripod. Also available in
power-driven models operated by
remote control.

Model PD-3 H-F TV Camera Pedestal raises camera quickly, easily
by lifting on steering wheel. Rolls
smoothly for dolly shots. One
man operation.

In addition to building many models
not shown here, Houston-Fearless offers extensive engineering and manufacturing facilities to produce special
television and photographic equipment for your particular requirements.
Write for information and catalogs.

Me
HOUSTON
FEARLESS
THE HOUSTON-FEARLESS CORP
11807 W. Olympic Blvd.,
Los Angeles 64, Calif.
send catalogs on □ Friction Head □ Tripod
□ Tripod dolly □ Panoram dolly □ TV Cranes
O Camera pedestals CD Film Processors
□ Parabolas □ Remote control parabola
Television's finest portable camera
mount. Houston-Fearless friction
heod, oJI-metal tripod and tripod
dolly. For studio or field use.

Name
Title.
Station or firm.
Address
City
••
Zone. . . State

H-F Panoram Dolly
provides countless
camera
effectspanning,
. , . raising, lowering,
tilting, and dollying.
Smooth and steady.
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DuMONT
ABC
ABC
American
Revere
Machine
6:00 PM Belter Living Scott
Paper
Meet the
Theatre
Press
Greyhound
F
L
Omnibus
Jeff
6:15
Electric
Companies
6:30
Alt. Wks.
Gen Foods
George Jessel Prudential
Show
Roy Rogers
F
Ins. Co.
Jeff
6:45
You Are
Marge
There
Video &
Skippy
Capt.
Capl.
P&G
Peanut
Video
7:00
Butter
Quiz FKids Georgetown
Mahoney
U. Forum
WinchellYou Asked
L
MurFor It
Marge . Arthur
7:15
Amer. Cig.
rayDance
L
solidated
American
Royal
Oldsmobile
& News
Cig. Co.
Party ConL
News L
Tobacco
7:30
P&G
Straw Hat
Chemical
L
Jazz
Washington
Opera
vs.
Reynolds
Private
Beulab
Exclusive Mr. Peeper
Camel
Jane
Theatre—
Chesterfield
Froman
Secretary
L
L
F
F-S
Wrigley
News
Autry
PerryGM-Como
7:45
L
Living
CaravanDrug
L
Block
Admiral
Carnation
Corp.
8:00
Burns &
Bauer & Co. Speidel
Corp.
Life
Is Worth
Sky King Allen (alt.) L Black 20 (Alt. Wks.)
Gene
Show
LincolnMercury
Goodrich
F
Comedy
That
8:15
Dealers
Questions Name
Colgate-P-P
Film
Tune L
Toast
Hour
of the
Hedges &
L
Benson
Lipton
Firestone
The Big
8:30
LeverTown
Film
Voice
of
ticals,
Inc.
PharmaceuL
Talent
Red Skelton Pantomine
Firestone
Issue
Scouts
L
Godfrey's
8:45
Quiz (alt.)
L
Day)
Philip
Clorets
Carter Prod.
Chlorophyll
Walter
General
This
Is Show
Gum &
RCA Victor
9:00
Business
Winchell
Electric
Film
Kreisler
Morris
Goodyear
Show
Fred Waring Mfg. Co.
I Love Lucy
(alt. wks.)
Corp.
Orchid
Show
Schick, Inc.
Rocky King
F
9:15
This
Is Show
Award
L
(Dennis
L
(alt.
with)
Detective
Corp.
Business
Philco
Co-op
Larua
&
Electric
Bristol
Bro. Co.
Gen. Foods
9:30
TV
Film
Myers
and Carter Playhouse
Instant
Where
Lite
Drug
Johnson
Man
Behinc
Film
Film
Feature
Products
Wax
Maxwell Boxing
the Badge Plainclothes
with
Was
I
L
9:45
Suspense
L
Coffee L
Chris.
alt. with
Man
American
Red Buttons Schenkel
AutoShow
li. Graham
Tobacco Co
Mogen
P&G
Block
Hour of
Robert
David Wine Letter to
10:00
Montgomery
Corp.
Decision f P.TheLorillard
Web
Loretta
Dollar
Danger
L
Presents
L
Film
F
A Second
10:15
Co-op
Jules
Montenier
house
WestingMan Crime
Against
alt. wks.
10:30
Studio One
Alcoa
Bendix
L
Remington
Who Said
Rand
R. J.
That
Swanson
SeeNews
It Now
4
L
Reynolds
Ringside
(alt. wks.)
10:45
F
Interviews
MyWhat's
Line L
JNorwich
The LSame
BurtonSunday
Longines
11:00
Chronoscope
The
Name's
Dixie
Remember News Spec.
Tu&Th
These
Sports
11:15 PIV Things
L

ART

SUNDAY

NBC

MONDAY
ARC

- FRIDAY
DuMONT

NBC

CBSM&W
News
9:45-10:15
Tu-Th-F
9:45-10
frey

9:45
10:00

Arthur God

10:15
10:30

See footnote
for timeof
Wheel

10:45

Fortune F
10-11S a.m.

11:00
I'll Buy that
Fri. Only

11:15

C-P-P
(MWF)
11:30-12 N
Strike It
Rich L
Gen. M
MWF &Gr'n
Toni
Bride
Co. for L
Tu&Th
Amer. TTomt
All Product!
Love of Lif<
Search
T&7J for
Tomorrow
P&G
Guiding

Local

11:45

12:15

Better
Living
Theater
Film

12:45

Voice of
Prophecy
Faith For
Today L

1:00

Gerald
Johnson

1:15

Gen. Fds.
Hope Show
(3d week)
(8-9)

Film

P&G
Fireside
Theatre
F
Armstrong
Circle
Theatre
9/1P L
Lorillard
JudgeL for
Yourself

Wrestling
Rainbo
L
Midnite)
(9:30 to
from

Mutual of
Omaha, Bob
Considine

1:30 PM

1:45
2:00

9:30

12:00 N

Dinah Shore
Show
roletChev
L
Date with
Camel
Judy Clorets
News
Caravan L
Yl sponsor
Buick,
3 weeks)
Show
(2Berle
of
Talent
(8-9)
Patrol

NBC

9:15

11:30

ABC

SATURDAY
CBS
DuMONT

ABC

CBS

9:00

NBC

Junior
Crossroads

2:15
2:30

Minn. ing
MinScott
Paper
Tues.
Tootsie
Thur.
General
Ding
Mills, Dong
Fri. Hippodrome
School L
Glamour
L
Girl

2:45
3:00

Smilin Ed
McConnell

Hawkins
Purina
L
Falls
11-11:30
fhe
RalstonF
L
Bennetts
Space Patrol
bett Space
Gen. Foods Int'l
Tom
CorFollow
HeartYoui
Shoe
Cadet
L
Post Cereal Co. (Alt.)
Sky
King
Three Steps
Rod Div.
Brown with Secret
Top
Files of
To Heaven
Rocket
L
Ranger
Dairy
Capt. Video
The Big
National
,

3:45
4:00
4:15

4:30
4:45

L

Light
Youth Want
To Know
L

3:15
3:30

5:00
5:15

Gen. Mills
The
Lone
Ranger

5:30
5:45 PM

ON >AY
nMONT

NBC

ABC

THURSDAY
CBS
DuMONT

NBC

ABC

FRIDAY
CBS
DuMONT

FOR
NBC

ABC

OCTOBER

SATURDAY
Saturday
Evening
CBS
DuMONT

1953
NBC

News
Commerical
Solvents
Bed Barber

Jeff
Jeff
Capt.
Video

'apt.
'ideo
Coca Cola
Eddie
Fisher
Camel
News
Caravan L
ohns
pkins
■ience
;view

GE
I Married
Joan
F

dy Slrtet

Scott
My Little
Margie
F

elch's
ne On
ir Way

Video
Capt.

6:45
7:00

Stork Club

Mr. Wizzard
F

Marge «

irge
leff

encan
cle Co.
[fal.
aphrey
lack

6:00 PM
6:15
6:30

Krafts
Foods
Television
Theatre
L

1 1 azel
Bishop
This Is
Your Life
L

Marge .
Music at the
Dinah Shore
Coca Cola
brook
Oldsmobile
General
Eddie
General
News
Show ChevMills
Fisher
rolet L
Mills
MeadowCamel
Stu Erwin Chesterfield
Lone
Camel
News
Ranger
News
F
PerryGM-Como
Caravan L
Caravan L
F
Garroway
Ozzie 4
Dave
Gen. Foods
DeSotoHarriet
Gen. Elec.
Plymouth
Food
Prod.
Pontiac
Show
Mama
Quick
Meet Mr.
Groucho
Flashas a McNutley
Dealers
Marx
F
Feature
Baker's
L
F
L
Playhouse
Associated
of Riley
R. J.
Tide Water T-Men
Bordenin
Guide
Gulf
Life
Right
Singer
Swng
Oil
Doorway to 4 Star
Broadway
Action
F
Reynolds
Topper
WeeklyPlhs
Danger
to
9/18 F
F
Hollywood
Bayuk
Schlitz
Evening
Film
Simoniz & Saturday
DuMont
Chester6eld
Serutan
Co. Amer.
Lever Lux
Cigar
C&C
Playhouse
Life
Begins
Dragnet
Labs
of Stars
at Eighty
Big Story
Video
Dotty Mack
L
&
F
the Story
F
Theatre L
Fights
L
Big
What's
Lever
General
L
Ford
Foods
Rinso
Half
Hour
Campbell
Author
Sounds
tage
Theatre
Sanka
Summer
Theatre
Meets
the
Fair
Our
Miss
Town
Critics
Fight Talk
F
L
Brooks
F
F
F
Philip
Brown & P. Lorillard
Morris
Williamson
Local
Philip
U.S.
Tobacco
Gillette
Big
Idea
Chance of
Local
Morris
Fights
Martin
Lifetime
Kane
My Irma
Friend
Playhouse
Helene
L
9/11
CityProd
American
Carter
Curtis and
OilBrewing
Hamm
Carter
Film
Chesebrough
Products
Hospital
Person to
Down
Greatest
(alt. wks.)
Person
You
Go
Toni,
Inc.
Fights
F
Place the
Longines
Chronoscope
Face
(alt. wks.)
News ,&
Sports j
Tu&Th
Amer. Cig
& Cig. Co.
News
7:30-7:45 pm
GE
Jane Froman

Beat
Sylvania
The
Clock

Sunbeam
Ethel &
Albert
L

L
Pen
Schick
Sheaffer
sorship)
Nescafe
(Co-SponJackie
Gleason
Show
Money
P. Lorillard
Two for the
Westing-

Simmons
Alt.
Wks.

Pro Football
Others-&■
house

Chrysler
Medallion
Theatre
Revlon
Prods.
Revlon
Mirror
Theatre

Dunhill &
Lady
Esther
Bonino
L

8:00
8:15

Pet Milk
Original
Amateur
Hour

8:30

L

8:45

Your Show
of Shows
L
and
All
Star(1
Revue
out of 4)
L

NBC
Religious
Hour
Frontiers
of Faith
L
American
Inventory
L
Amer. For an
of the A ir
L

Westinghouse &
Others
Pro Footbal

TBA

Excursion
L
itan Co
ivenile
Jury

Kukla, Frai
Ollie
L
Quaker Oat;
Zoo Parade
L

Hallmark
Hall of
Fame Hall
Bros., Inc.
L

9:30
9:45

Wrestling
11:00
Chicago
Midway
11:05

10:15
& Crosley 10:30
Lucky Strike
Your Hit
10:45
L
Parade

Showcase
from
Wrestling
11:20
Sports
BoyleResumes

11:00
11:15PM

MONDAY
ABC Garry
CBS

- FRIDAY
DuMONT

ABC
NBC

SATURDAY
CBS
DuMONT

NBC

Moore
Show
footnote)
Soup
(See
Campbell
Double
Nothingor

House Party
Liukletter's
Footnote)
2:30-3 pm
Colgate
(See Big
PayoffBig
MWF
Payoff Sust.
Tu., Thur.
Bob Crosby
Tappan p.m
Th
3:30-45
American
Dairy Asso
Tu, Th
3:45-4 p.m.
Act ion in thf
Afternoon
4-4:30 p.m.

the Week

Paul
Show Dixon
VCA
and
River
Smith
Mills,Rice KateHour
Brand
Partial
9/21 L
Sponsors
P&G
Welcome
Travelers
9/21 L
P&G
On
Your
Account
9/21 L
A lorn
L
Gabby
Squad
Howdy
Doody
Hayes**

Explanation: Programs in italics. sustaining;
Time. EST:
L. live: network;
F, film: M.K. Midwestern.
kinescope recording; E. Eastern
NBC—
thru Fri.
"Today"
7-9 a.m. EDT &
CDT, Mon.7:15-20
Wed.—
Participating
Mon. thru Fri. "Kate Smith"; 4-4:15. Mon.
thru
Thurs. P&G 4:45-5. Mon. Nestle— sponsors.
4 :15-30.
Tue. Doeskin — 4:45-5. Tues. Johnson & Johnson—4:30-45. Wed. Pillsbury — 4:45-5. Wed
Gerher— 4:15-30. Thur. Penick & Ford— 4 :30-45.
Thurs.
Maid— 4:45-5,
4:00-15. Minute
Fri.Toni.
Knomark
4:15-45,Thur.
Fri. Simoniz—
Glidden—
4:45-5.
Fri.
■* Quaker Oats — Mon. & Fri.
* Tuesdays. 8-9 p.m., Texas Co. (or Berle except
every fourth week when Bulck sponsors "Circus
5:30-6 p.m.. M-F. Firms listed sponsor Howdy
Doody in 15 min. segments.

Warmup
Time of
Game

1M-W-F
11 Buy
That Tu&
Th 2-2::!0
Sponsored
by
Seeman
Bros.
OnlyTu&
Th Art
2-2:15

United
Nalions
oerican
achine
tt Paper
iy hound
nuibus

9:15

10:00

Mill",
SUNDAY
CBS
DuMONT

7:45

9:00

Int'l Silver
MyHusband
Favorite

7:15
7:30

Pre-Football|
Oldsmobile
Show L
Racing
Horse
Gen. Motorsl
NCAA
Game
Football
Conclusion)
L
At
Conclusion:
Your
(To
.Pontiac
Scoreboard
I
L

CBSTh.— M.-Th.
Timealt.10-10:15
Knomark Arthur
MutualGodfrey
of Omaha
days. M.10:15-10:30 International Cellucotton alt. days with
Snow Crop Mon. -Thurs.
10:30-45
Tu. Hour."
& M.
Th. & W. Star-Kist Tuna— Frigldaire,
10:45-11 p.m. Lever Tu. & Th. Toni Co.
11-11:15 Pillsbury M-Thu.
11:15-11:30 Liggett & Myers M. & W. Godfrey
Time M. & W. 10-11:30 Tu. & Thu. Pillsbury
Mills Inc.
taining.
Tu. & Th.. Strike It Kich.
11:30-12
Garry Moore. Mon. 1:30-45 Masland Mon. 1:452 p.m. Hoover 1:45-2
Co.; Tu.
p.m.
Cat's
Paw
Rubber;
Best1:30-45
Foods;p.m.
ThuNorge
1:30-1:45
Swift & Wed
Co.; Thu. 1:45-2:00
Div.
Borg-Warner; Fri. 1:30-1:45 Converted Eice
2:30-45 p.m., Thurs. — Green Giant; Tues. — Kellogg
2:30-45 p.m., M., W.. Th.— Lever
House p.m..
Party. M. -Thu— Pillsbury; Fri.— Kellogg;
2:45-3
-Alt. with
DUMONT— 11:30 a.m. -noon. Sat.
"Secret Files of Capt. Video"
susBROADCASTING
TELECASTING
October 12, 1953

(Continued from page 92)
average viewer. In reality, this is done with
a reproduction built and operated by the
propmaker.
When under-sea shots occur, such as the
maneuvering of a submarine, a perfect scale
model is used. It has its own pumps and
valves for ascending arid descending.
The props are specially made for a knockdown-and-drag-out-fight. The bottles are

made of synthetic resin for safety's sake.
Chairs and tables, broken over the actors'
head, are constructed of lightweight balsa
wood. If an actor is shot and falls from a
balcony to a bar below, that section of the
wooden bar must be cut out and replaced
with a "breakaway" section to prevent
injury.
For some pictures it is necessary to build
an entire village in miniature. Each building
must be accurately scaled to size. Miniature
automobiles and trucks travel the streets and
park themselves. These miniatures are not
always small. Sizes vary from a thumb-size
building to a set 120 feet high. Houses are
built as small as one inch in width and onehalf inch high, complete with doors, windows and tiny shingles on the roofs.
Electricity Is Life Blood
Directed by the chief electrician, the electrical department is made up of several components consisting of specially trained personnel.
The construction division brings electrical
service to each place where it is needed.
Then comes the installation of lights, motors,
generators, air-conditioning, telephones,
sound recording, teletalk and many other
kinds of equipment.
The maintenance men keep this equipment operating in the administrative offices,
laboratories, machine shops, crafts building
and stages. They operate the huge generators which supply direct current to run the
arc lights used in film making. Additionally,
they repair and rewind motors and generators, keep the air-conditioning equipment
functioning, install work lights where
needed and maintain telephone service.
The electrical machine shop designs and
builds new equipment and repairs and maintains all lamps, dimmers, irises, shutters,
followspots and cables.
The set rigging crew prepares sets for
proper lighting by placing cables, lamps and
switchboards, and by making necessary
changes during shooting.
The job of keeping lamps, dimmers and
EVERY

STATION, EVERY

STATE...

facts by counties
see the . . .

USE

the

TELECASTING

Page 96

•

October 12, 1953

YEARBOOK!

all other equipment spic and span belongs
to the electrical department paint shop.
During filming, the production sound
crew is captained by the mixer, because, as
he sits at his control panel and listens to the
actors through his head phones, he mixes
together and combines in their proper relationship all the sounds picked up by the
microphones. At the same time, he makes
certain his microphone boom operator, stationed at the edge of the set, manipulates
the microphone to pick up only the sounds
to be recorded.
When

sound is picked up by a microphone, the sound waves are converted into
their exact counterpart in extremely small
electrical currents. After these impulses
have passed through the mixer's control
panel, they travel along cables to the recorder, whose machine records the impulses
on a strip of magnetic tape.
Music in the Mixture
Music is recorded on a special stage, so
constructed as to have the necessary acoustic
properties. Again, the mixer combines the
sounds needed to obtain a finely balanced
recording.
When all our recordings of voice, music
and sound effects are completed, edited and
synchronized with their respective pictures,
they arrive at their final destination — the rerecording or dubbing department. Here all
the sounds are combined to give the maximum effect to the scenes being enacted on
the screen.
In the rows of reproducing machines,
each plays its own sound track in absolute
synchronization with the picture being projected in the theatre-size auditorium. Concurrently, the dubbing mixer sits at his
organ-like console balancing all the sounds
as they pass from the reproducing machines,
through his controls, and back to a recording machine that makes the final sound
track.
Make-Up Starts the Day
Individual attention is given to each
actor's make-up and hair style. To start the
day off right, this is done in individual
booths in which coffee is served to the actors
who spend about two hours for each complete make-up and hair styling.
Generally one or two make-up artists are
assigned to a picture, and they are responsible for the daily make-up of all principals
and extras throughout production, seeing to
it each one's face and hair are duplicated
from the previous day's shooting.
A make-up artist must combine art,
science and imagination in his work. He
must have an eye for color, a natural feeling
for contour and a basic knowledge of chemistry. Corrective make-up calls for an even
more exacting technique. Here he works
with the cameraman, using dark colors to
absorb light and light colors to reflect light.
His imagination can go to work when the
plot requires a character or age make-up.
He was limited in this last facet until the
development of latex make-up of the same
texture as skin. This can be molded and
attached to the face to fill in hollows, build
out chins, noses and foreheads and thereby
completely change the facial contour.
The hair stylist has benefitted by the de-

velopment of the hairlace wig, the foundation of which is an extremely fine mesh to
which human hairs are fastened one at a
time. The hairlace is so fine that with
make-up, no line of demarcation between
the face and hair shows.
Before the film goes into production,
make-up and hair tests are made of each
actor and from them these artists determine
the style most flattering and fitting to the
type of role each actor is to portray.
Script Supervisor Matches Scenes
Once known as a script girl, the script
supervisor is always on the set of any film in
production, listening, watching and making
notes. If dialogue is changed, she makes the
change in the script. When a scene goes
before the camera, she watches the action of
the actors, notes how they're dressed, what
movements they make on certain lines and
how they handle the props. When the scene
is refilmed for close-ups or retakes, she must
know instantly just where the actor was and
what he was doing while he delivered each
line.
This matching scene is important as
scenes are seldom shot in sequence and due
to her watchful eye, when the film reaches
the cutter it can be assembled with no flaws
in continuity.
Additionally, she has a daily routine of
paper work. She lists actors and crew working on the film each day, how much footage
was used, how much was ordered printed,
how many pages of script were completed,
number of pages still to be finished and
whether the company is on, back or ahead
of schedule.
Editors Are Perfectionists
Editing today involves more than the
ability to wield a pair of scissors. The
present-day editor must have an appreciation of theme, an instinct for dramatic effect,
a sympathetic understanding for mood and a
keen sense of timing.
At Gross-Krasne, an editor is assigned by
the head of the department to a production
about a week before shooting starts. He
then studies the script, breaks it down into
sequence form, knowing where every shot
must go. When shooting starts, he works
closely with the director and follows the action on the stages as much as his time will
allow.
After the producers, director, cameraman, sound technicians and department
heads have viewed each day's rushes, the
editor takes them and breaks them down
into individual scenes. These, being part of
a predetermined sequence in most cases, are
assembled in story continuity form. He runs
and re-runs them in the prejection room until he has formed ideas about the selection of
scenes or parts of them which he intends
to use.
Again he breaks the scenes down to their
individual parts and is now ready to run the
film on the moviola. This process enables
him to stop the action on any frame and to
match the stopped action to the action of
the scene to follow. Action must be so
matched
that way. that scenes will progress as if shot
He reviews all the work that has gone
before in story, direction, acting, photography and sound, attempting to combine the
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best elements of each in a continuity that
most advantageously tells the story.
During shooting, dramatic emphasis may
have been placed on certain scenes or parts
of scenes. The editor can heighten this emphasis by the use of close-ups, reactions,
timing between lines of dialogue and other
means of directing attention to the important elements of the scene.
His job is to hold the viewer's attention
constantly. This he can do through timing
— one of the vital intangibles of editing.
Salesmen Trek to Purchasing
The purchasing department sees to the
functioning of the studio by supplying the
right amount at the right time to the right
place at the right price. Salesmen find their
way to its offices, representing concerns
dealing in every item within human thought.
Name it, have it approved and it is bought,
if available.
Ordering and purchasing is a simple process. A requisition, approved and signed by
the department head, is the source of all
orders placed by the purchasing department.
Made out in triplicate, copies go to the department requesting the purchase, purchasing department and accounting. The last is
attached to a copy of the purchase order.
A report of daily purchases is made. This
is broken down into a report of production
charges; so, purchases made for a specific
production are known immediately.
Publicity Gets Around
Our publicity department is a press and
public relations bureau dealing with the
news associations, picture services, newspapers, magazines and the trade press of the
television world. In Hollywood these are
represented today by approximately 450
accredited correspondents.
The publicist is the Johnny-on-the-spot
liaison between studio and press. He must
know what news is and how to relay it to
the public. He must know all about our
series, its production and people.
Among his duties, he arranges interviews,
conducts correspondents on visits to the sets
and seeks to anticipate with constructive
suggestions the needs of the accredited
press. While keeping in touch with gossip
channels, he remains aware that much of the
Hollywood news is substantial and informative.
In addition to supplying the needs of network representatives, press association correspondents, local and national trade paper
writers .and the downtown press, he sends
out carefully prepared feature stories, biographies and photographs to out-of-town
newspapers.
Exploitation and special events makes up
another phase, which handles and clears
guest appearances by the actors and creates
national and local merchandising campaigns

Thus, our publicity department fulfills its
mission by stimulating and capturing interest, while timing each effort to coincide with
any campaign planned by the sponsor of the
network.
Distribution Is Intricate
Because McCann-Erickson Inc., the
agency representing Lever Bros., maintains
personnel on the lot, United Television Programs' job of distributing Big Town is a very
pleasant and smooth operation.
The agency employs an outside lab5 to insert the commercials for the national showing
of the series first. When these films have
been telecast, they are collected and sent
back to the lab where the commercials are
removed and blank leader film is inserted
to mark the spot where subsequent commercials are to be injected. UTP's shipping
department receives the 16mm prints and
reports their arrival to the booking department.
The series is sold frequently in non-Lever
markets under the title of Big Town and as
Heart of the City in markets where it first
ran under the former title. Thus, we receive main titles and fade outs featuring the
title Heart of the City.
After contracts are made and the booking
schedule set up, play date confirmations are
sent to the stations. This last contains the
shipping date, the actual play date and the
return date. Each individual print is booked
sometimes many months in advance which
gives the shipping department time to check
the prints for quality and switch the main
titles when necessary.
Films, as a rule, are sent to a station approximately 10 days to two weeks in advance of the play date. However, some
advertising agencies like to have a preview
of the films in their offices and so it becomes
necessary to ship the films twice. Stations,
as a whole, return their films directly to
UTP, except in cases of Lever Bros, initial
telecast of each film.
Sponsor's Interests Are Protected
The agency representative, headquartered
on the lot, oversees Lever Bros, interests
from the first word of a story to the last
sprocket hole of a film.
He helps indoctrinate new writers in order
to maintain the consistency of the characters
in Big Town. To incorporate changes suggested by the client or agency, he works
with the writer, producer and director. And,
in matters of censorship, he deals with the
network and makes the necessary changes or
deletions.
Before and during production he works
closely with the producers and keeps in
direct contact with the property department,
so that, whenever possible, client products
may be displayed on the set. After his daily
viewing of the rushes, often there are adjustments to be taken up with the technical
departments.

to help sell the sponsor's products.
The publicity art department sees to it
that newspicture syndicates and others receive portraits, cover art in color, news
photos, production still shots and fashion
stills after they are planned and executed.
Attending to the fan mail and routine

Always watchful of his client's interests,
he sits in with the producers during editing
and dubbing sessions.
After receiving the commercials from the

requests are among the department's public
relations responsibilities, as are the letters
that require special consideration or research.

sponsor's various participating products, he
integrates them into each program. Since
commercials are made by different producers, it is necessary to re-record all sound
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tracks to match the characteristics of the
show proper.
Once he is satisfied the answer print is top
quality, he okays the making of a fine grain
and a reduction 16mm dupe from which
the delayed broadcast prints are made. The
prints are then checked as to proper quality
and that the right commercials are in the
right place.
He keeps a day-by-day progress report of
production, issuing a summary progress report to the client every two weeks. Additionally, he determines the order of release
and makes up a schedule for the network
and all departments.
Besides arranging for the delivery of
prints to CBS and the shipping of all 16mm
prints which are used for spot bookings, he
makes certain that after the first run, all
commercials are cut out and the prints
turned over to UTP.
Copyright data, including a synopsis of
each story and information relating to the
authors, is prepared by him and together
with prints are submitted to his home office
to be processed for copyright.
By working hand in hand with the publicity departments of the client, network and
producer, he not only publicizes Big Town,
but exploits and promotes the client's products wherever possible.
Thus, is it through the integration of these
multiple units that we at Gross-Krasne go
about our business of making films specially
for television. That which happens in front
of the camera comes across to the home
viewers through the skill and proficiency of
the artists and technicians behind the
cameras.
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By Walter A. Scanlon

IN the past year, the necessity for merchandising atelevision film program has accelerated rapidly and has become of paramount
importance to the sale of the program. In
many instances, syndicated television program buyers buy run-of-the-mill programs
with merchandising and promotional tools,
in preference to programs of better quality
without merchandising aids.
Merchandising has been increasing in
importance for two reasons: the expansion
of television and the growth of the selfservice supermarkets and drug stores.
The visible impact of television is opening up new promotion channels never used
in radio and adapting old ones which have
long been successful in Hollywood motion
picture exploitation.
An actor in radio is known only by a
voice, and a listener could pass him by without ever recognizing him. In television,
however, the stars are as well known as the
products and brand names, and they are
used to. promote the programs and products
in a way that was never before utilized in
radio and motion picture promotion.
In the motion picture industry, building
a star name was very expensive and sometimes took years to develop. Through the
medium of television, stars can be developed within a few months, and at a very
low cost. In the past year, CBS Television
Film Sales used full scale exploitation techniques to build new television stars and
assist local sponsors in merchandising their
products. lack Mahoney, an obscure motion picture stunt man, was developed into
a national tv star within a few months by
the use of all the merchandising and exploitation techniques that national advertisers and major motion picture companies
use in building their products and stars.
Building Mr. Mahoney, selling the sponsors' products and identification was a
three-way job, which, through a well develMr. Scanlon is merchandising and promotion manager for CBS Television Film
Sales.
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oped campaign, established Mahoney as a
star and his Range Rider program as a top
flight television western show, increased sales
of sponsors' products and built good will and
identification of the sponsors' names. A very
successful 20-day cross-country personal appearance tour by Mr. Mahoney, tying in
with direct mail, point-of-purchase promotion, displays and Range Rider comic books,
merchandised Mr. Mahoney, the Range
Rider show, the sponsors' products and
sponsors' identification in department stores,
supermarkets, recreation parks, parades,
hospitals, schools, orphanages, radio and
television shows, and press conferences.
When salesmen first offered the Range
Rider to sponsors, they were asked, "Who
is the Range Rider?" After the tour, Mr. Mahoney had appeared before 500,000 Range
Rider fans, made friends with sponsors,
their sales staffs and advertising agencies in
New York and Chicago; and everyone knew
the Range Rider show and liked the star,
Jack Mahoney.
Don Haggerty, the star and private eye
of The Files of Jeffrey Jones, was another
CBS-developed personality with similar success. Through appearances in supermarkets

and dealers' stores, backed up with his appearing in tv commercials, displays, billboards, car cards, premiums, gimmicks and
fan club magazines, Mr. Haggerty was developed, like Mr. Mahoney, into a star
within a few months, and his program, The
Files of Jeffrey Jones, soared into top ratings
in most of the markets in which it appears.
The star system in motion pictures and
advertising has never been replaced, and
today we find more and more big-name stars
going into television. Gene Autry's name
and picture appear on billboards, window
and interior displays, valances, window
stickers and end seals on bread wrappers;
on gimmicks, contests, premiums; in motion pictures, television, rodeos and personal appearance tours. His voice is heard
by millions on radio programs and Columbia
records. His garments, gun holsters, guns,
and other retail merchandising material appear in department stores, candy stores, toy
stores, etc., and give Gene- a complete community saturation campaign on a year-round
basis.
There are eight ways to merchandise a
television film program.
1. PERSONAL APPEARANCES: Following

Star and product go together on this 24-sheet poster.
Broadcasting
•

Telecasting

You

know

how

much

television demands

of a movie camera. The 16mm.
Special II Camera

Cine-Kodak

gives you that versatility

— coupled with precision craftsmanship and
professional features to meet such a variety
of requirements. As proved in America's
TV stations, this easily portable 16mm. camera gives you everything you need, inside
the studios as well as outside.

Fades, dissolves, mask shots, double and
multiple exposures, montages, stop-motion
— all are built-in effects of this super-versatile camera.
Clear, crisp movies . . . even under difficult
light conditions . . . are obtainable with
Kodak's series of superb rare-element
Ektar lenses, one of which comes with
the basic twin-turret camera.

Let your Kodak dealer show you all the features the "Special II"
offers. . . or mail the coupon below for free descriptive booklet.
THESE IMPORTANT

FEATURES

True reflex finder for easy, accurate focusing and framing through the lens. No rackover. Scenes are sharp . . . always.

EASTMAN

Variable shutter gives you full control of
exposure and depth of field.

NAME_

Accepts either single- or double-perforated
film.

COMPANY.

Additional and readily interchangeable
film chambers are available in 100- and
200-foot sizes.

STREET

KODAK

COMPANY,

Dept. 8-V, Rochester 4, N. Y.

Please send me more information about the Cine-Kodak Special II Camera.
.POSITION

CITY
(ZONE)

are suggestions on organizing a star's personal appearance.
Focal Points: Stage a star's personal appearance ina department store, a supermarket, amotion picture theatre, a ball park or
recreation park, schools, hospitals, or tv
station.

Commercials

TV

practiced

to

a

with

produced

eye

Newspaper Advertising: Place a star's
personal appearance announcement ads in
your local newspapers preceding it. Use a
series of small follow-up ads. Send editorial
publicity to the newspapers, consisting of
advance releases.
Radio Campaign: Begin seven days prior
to the star's personal appearance; consisting
of one a minute
times
day. and half-minute spots, several

bag

Television Campaign:
campaign.

the

Similar to radio

Direct Mail: Extend invitations to women's clubs, schools, church groups, hospitals,
governor, mayor and prominent citizens.
Windows: Suggest that department stores

Southwest

and other stores handling the star's products
cooperate
by displaying
star'sbefore
products
in their windows
at least the
a week
the

market!

personal appearance, and a week after the
appearance.
Point-of-Sale: Special displays should be
coordinated throughout the town to get the
benefit of the star's stimulating personal apComplete
Fast

Advertisers

facilities!

Service!

and

agencies

west market invaluable

have

our viewpoint

in the production

offer the

finest production

craftsmen,

and

request, without

found

spacious

and

new

of their TV

laboratory

studios.

of the Southfilms. We

equipment,

Audition

skilled

prints sent upon

obligation.

Southwest
The Biggest
in the South!

only the quantity he desires or needs to
cover and cultivate the markets in which
he has distribution.
Point-of-purchase displays offer specific
results to the dealers, because they act as
assistant salesmen and sell more products.
Dealers react more favorably to displays
that incorporate sound merchandising ideas
which stimulate sales. Most ideas of this

Film

Productions
5301

Post Oak

Mailing
COMPLETE

SOME

Address:
SERVICE

P. Q. Box
FROM

OF OUR

Admiration
Diamond

FILM

Rd. - Houston,

RECENT CUSTOMERS:
Lone Star Beer
Coffee

Alkali

Dr. Pepper

Napko

Texas
56,

SCRIPT

Bellaire,
TO

SCREEN!

Laboratory

Paints (Tux)
for

Fairmaid Bread

O. J.'s Beauty Lotion
Rheem Water Heaters

TV

Grand

Prize Beer

Rubberfoam

throughout
Southwest

Humble

Oil (Esso)
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Tex.

24-Hour

Service

Mattresses
Bell Tel

pearance.
2. DISPLAYS: Window and interior:
Point-of-purchase is a powerful sales medium. It has won recognition from thousands of alert advertising men who know
the power of impulse buying . . . and the
value of backing up their advertising dollars
in magazines, newspapers, radio, television
and on outdoor panels by using this material.
When point-of-purchase displays are set
up throughout the stores, it synchronizes
showmanship by identifying the product and
the sponsor with the star, and assists in
building long-range prestige.
Point-of-purchase advertising is a medium
where small budgets compete on fairly even
terms with bigger ones. Each advertiser
determines his own circulation by buying

Stations
the

calibre emerge from studies made of products which dealers and consumers react to
at the same level.

3. DIRECT MAIL: Direct mail is a very effective medium by which 10 to 25% of the
total mailing list may result in sales, from
a well planned campaign using mailing lists
of potential customers.
To build audiences for shows, the following is suggested:
Send letters welcoming new residents and
home owners, or people recently moved to
their new homes, as they are potential customers.
Send postcards with the photograph of
a television station, factory, store, products,
etc., requesting people to tune in to your
television show.
Send letters, postcards and promotional
Broadcasting

•

Telecasting

pieces to churches, clubs, radio stations,
hotels, motor courts and theatres, inviting
them to tie-in with your television show.
Organize new clubs. Issue membership
cards and other material to assist you.
4. STATION
PROGRAM PROMOTION:
Stations use the following material to promote television programs: Telops, trailers,
slides, publicity releases, biographies, program synopses, audience teaser spots, announcements, feature stories, tie-in material,
program announcement copy, photographs
of stars and shows, and copy and letters to
dealers.
5. NEWSPAPERS:

Publicity material and

newspaper mats to advertise the sponsor's
identification with the star of the show and

MILEAGE

FROM

HAMILTON

Watch

FOOTAGE
Co. believes that

when you've got a good thing you keep
it. Five years ago the company, through
its agency, BBDO, had Screen Gems Inc.
produce two five-minute film commercials, "To Jim" and "To Peggy," for
Christmas selling. The films were placed
on tv in the Christmas seasons of 1949,
1950 and 1951, and last week it was announced that, after a one-year hiatus and
with some revision, they'll be used again
this year. Two minutes and 20 seconds of
the original footage have been retained
and a minute of new material added.

the name of the program, are used quite extensively.
6. MAGAZINES: Fan magazines carry feature lay-outs of syndicated television stars'
home life to build fans and audiences.

From

7. RADIO: Sponsors also use radio spots
and plugs to attract attention and build
audiences for their television shows.

Station
to

8. MOTION PICTURE THEATRE ADVERTISING: Spot movie ads can be run in local
theatres to promote the star, show and sponsors' identification, as well as the product.
Television merchandising attracts customers because it builds up a desire for the
particular brand in the minds of the dealers'
customers.
It will increase sales because customers
are attracted to the stores that handle the
merchandised products.
Television shows and stars are consistently
merchandised in magazines, newspapers, television, radio and personal appearance
tours. This results in an ever increasing
number of consumers who want the star's
merchandised products. Naturally, it is
much easier for a store to sell the star's
known products than an unknown one, even
at a higher price.
A well organized merchandising campaign,
integrating all phases of promotion and exploitation, will assist sponsors in building a
merchandising path, not only to the consumer's door, but right into his living room.
It will follow him everywhere, constantly

Break

Feature
the

. . .

NEW

"BALANCED"
JVJripod
is doing
whale
every

a
of a job

day!

"BALANCED"
TV TRIPOD
mounted
on
3-wheel
dolly
portable
collapsible
illustrated.

All television programs purchased by sponsors should use every type of merchandising
aid adaptable to the local level.
For example: A sponsor buys a high
tele-rated show with an established audience
of the family right in the living room for his
sales message . . . 100% eye and ear attention.

Broadcasting

Telecasting

We THREW THE book away and engineered a
brand new "BALANCED" Tripod for every photo*
graphic and video need. The result — a revelation in effortless operation, super-smooth tilt
and 360° pan action.
PERFECT BALANCE prevents mishap if the lock
lever is not applied. Quick release pan handle
locks into desired position. Mechanism is enclosed, rustproof, needs no lubrication. Tension adjustment for Camera Man's preference.
Built-in spirit level. Telescoping extension pan
handle. We defy you to get anything but the
smoothest, most efficient operation out of this
tripod beauty.

reminding him of the sponsors' product right
up to the point-of-purchase and the ultimate
sale.

Then the sponsor follows through by merchandising the show, through the coordination of syndicated or tailor-made advertising— sales promotion displays and literature,
premiums and gimmicks, public relations
techniques, publicity releases, exploitation
and personal appearances, and planned distribution ofthe advertised products to make
them available to the greatest number of
consumers in his markets, in the right season, in adequate quantities, and at a price he
can afford to pay. In other words, a community saturation campaign, with the star
selling the consumer from his living room
right into the store to buy.

\

STOP CALIBRAWE CALIBRATE LENSES • • • Precision "T"
TION of all type lenses, any focal length. Our method is
Picture Industry and Standard Comapproved by Motion
mittee of SMPTE. Lenses coated for photography
FRANK
Special TV coating.
WE

RENT AND SERVICE

(TflmeRfl

* MOVIOLAS *
DOLLIES • • • Complete line
of 35mm and 16mm equipment available for rental.

CAMERAS

WE DESIGN and manufacture Lens
Mounts and camera equipment for
16mm — 35mm and TV cameras.
C. Z U C K ER

€quipm€in

(o

I IF YOU WORK WITH FILM.. .
I It will pay you to get to know us.

I
The country's foremost
% professionals depend upon our
16mm. Bell *
MITCHELL: Standard, Hi-Speed, BNC, NC, MAURER:
16mm
1 portable, versatile, adaptable
Standard, Shiftover, Eyemos
HOWELL:
Cameras. ARRIFLEX. MOVIOLA: Editing machines, Synchronizers.! equipment.
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American
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study determined that each paid
copy of Broadcasting-Telecasting is read by 4.68 persons per
week.

Broadcasting

- Telecast-

ing's paid print order is 16,230.

PROGRAMS
NEW

MUSICAL

VARIETY

SHOW

KFSD-TV San Diego's new musical variety
program, seen Mon.-Fri., 2-3 p.m., features
music, comedy, household hints, and local
news. Directed by Jim Landis, the show includes such stars as songster Jack Leonard
(formerly with Tommy Dorsey's orchestra),
singing star Betty Carr and the Yachtsmen
Trio. Mitzi Steiner and Winter Horton provide the comedy. The station reeports that the
new program, titled Studio Ten, is the first
local production of such scope in San Diego.

WXYZ SALESMEN CARRY RADIOS
SALESMEN at WXYZ Detroit in the future
will carry pocket-size portable radios, recently
developed by Emerson Radio Co., when visiting clients and prospective clients. When calling on a client the salesman can make use
of the small radio by turning on the client's
spot, or in the case of a prospective client,
other spots which the station promotes.

WISCONSIN

&

PLOWING

PROMOTION

CONTEST

WRFW Eau Claire, Wis., in cooperation with
WCCO Minneapolis covered the National
Plowing Contest at Augusta, Wis., which, in
addition to the contest itself, included a
Queen of the Furrow Contest, Plowmen's
Banquet, speech by Everett Mitchell of NBC's
National Farm and Home Hour and a speech
by Secretary of Agriculture Ezra Taft Benson.
WRFW reports that other stations covering
the Plowing Contest were: KM A Shenandoah,
Iowa; WIBC Indianapolis; WGN Chicago, and
WEAU Eau Claire, Wis.

KFH 'WELCOME TO WICHITA' SIGN
KFH Wichita has installed a 10- by 30-ft.
reflectorized billboard on each of the four
major highways leading to the city. The signs
read: "Welcome to Wichita and KFH, home
of the oldest broadcasting station in Kansas,
established May 26, 1922. CBS for the Great
Southwest."
DENNIS

DAY

Bulletin To: Monochrome

STATE

FAIR

COVERED

DURING the California State Fair, KCCC-TV
Sacramento's roving cameraman took pictures
of the crowds and displays as did the station's
roving wagon. In addition, a contest was held
to select a Miss Tv of '53, the most telegenic
farm family, most telegenic city family and
most representative boy and girl of 4-H and
Future Farmers of America.

SLOGANS

ON

ABC 'CELEBRITY TABLE'
ABC has premiered a new hour-length program entitled Celebrity Table with each quarter originating from a different night club or
hotel in Hollywood, Chicago, Miami and New
York. The program will feature interviews
with outstanding personalities in the industrial,
entertainment, political, and sports fields, fir:
network reports.

CONTEST

A CONTEST with a prize of $5,000 will be
launched on the RCA Victor show starring
Dennis Day (NBC-TV, Mon., 9-9:30 p.m.
EST) on October 19 as a means of encouraging alertness in viewing. To enter the program, a viewer must send a card with his
name, address and telephone number to the
program. Each week one post card will be
drawn and the sender will win the prize if he
can answer correctly a question centering
around the programming for that evening.

USING map, John Disbrow, supervisor of
technical operations for WTAM Cleveland,
checks lines to be cleared for the 20
station network of the Cleveland Browns,
professional football team. WTAM is key
station for the hook-up covering five states.
Advertiser is Brewing Corp. of America
(Carling's Black Label Beer and Red Cap
Ale). The brewery also is sponsoring out-oftown telecasts of Browns' contest on WXEL
(TV) Cleveland [B*T, Aug. 17].

Murder Trial 'Scoop'
WGAR
in Cleveland's
Schinagleclaimed
murdera scoop
trial when
reporter
Will Henderson tape recorded an exclusive interview with County Prosecutor
Harold D. Roth and defense attorney
R. H. Stenberry. On premise that radio
stations are entitled to same coverage as
newspapers, Henderson recorded the pretrial competing statements for exclusive
use on WGAR's 6 p.m. news conducted
by Charles Day for Shell Oil Co.

Who

WIP

ROOM

SERIES

WIP Philadelphia marked the tenth year it has
presented its Radio School Room program.
Sponsored by the Philadelphia Savings Fun:'
Society, the series is aired Mon.-Fri., 9:54-1 J
a.m. and is prepared by the Radio-Television
Division of the Board of Public Education and
members
the Radio
Television
the
Arch of
Diocesan
School.
TeacherCouncil
manual;i .'.
have been prepared to aid in the utilization of

Television

To Advance

Wish

SCHOOL

Engineers

in the Field of

TV

COLOR

In preparation for color television, RCA now has several
excellent positions open in the design and development of:
COLOR

CAMERA

COLOR

• TRICOLOR

MULTIPLEXING

MONITORS

EQUIPMENT

We are looking for senior engineers with design and development experience in either the monochrome or color TV field.
This is an opportunity to build your future on the sound
foundation of RCA's experience in television . . . advance into
a stimulating field that is new and challenging.
At RCA you will enjoy unsurpassed laboratory facilities,
professional recognition and pleasant suburban or country
living in the greater Philadelphia area.
Interviews arranged in your eity.
For additional information regarding
and benefits for you and your family
MR. ROBERT E. McQUISTON,
Specialized Employment Division, Dept.
ration of America, 30 Rockefeller Plaza,

career opportunities
. . . write today to :
Manager
B-401, Radio CorpoNew York 20, N. Y.

ENVELOPES

CKXL Calgary, Alberta, has started advertising
on all its mail, using rubber stamps with slogans
and rhymes on the envelope flap. Messages
used to date include "Rain or shine, its radio
time, CKXL Calgary," and "A cheerful earful
from CKXL Calgary."
Broadcasting
Telecasting
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CORPORATION

of AMERICA
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PROGRAMS
CKSON'S
JA(MISSISSIPPI)

JL^

V'VHF
TELEVISION

STATION

WSII-TV
. . can deliver some 317,000 families
who are living, working and BUYING in the
wealthy central Mississippi market.
You cannot afford to overlook this
terrific sales potential.

& PROMOTION
KTVQ

WFAA-TV
Goes to Fair
WFAA-TV Dallas was to move its entire
studio operation to the grounds of the
Texas State Fair last Saturday, and will
present all its live programming there
during the 16-day event.
Fair visitors will see the complete operation of the tv outlet — and an estimated
750,000 are expected to see themselves as
WFAA-TV cameras are trained on them.
Ninety-six hours of "see-yourself-on-tv"
programming are scheduled during the
fair, as well as 148 live shows.
WFAA-TV Manager Ralph W. Nimmons stated that eight weeks of preparation went into the move, but that the
station will be back on the air from
regular studios at 3000 Harry Hines
Blvd. seven hours after the last show
from the state fair studios.

the program for classroom activity. The station
reports that more than 500,000 students in the
public, parochial and private schools in the
area hear Radio School Room as a part of
their morning curriculum.

MISSISSIPPI'S WEALTHIEST MARKET
/
\
Weed Television — National Representative

BISHOP SHEEN ON ABC-TV
BISHOP Fulton J. Sheen appeared on ABC-TV
yesterday (Oct. 11) in a special Mission Sunday program entitled Mission to the World
(7:30-8 p.m. EST). In the special telecast,
Bishop Sheen, who will return to his regular
tv program over DuMont Television Network
tomorrow (Tuesday), pointed out the meaning
of Mission Sunday as he solicited prayers and
funds for support of Catholic missions throughout the world.

HOST

'WIN A PUP' CONTEST
CANADA DRY Ginger Ale Inc. (soft drinks)
is launching a repeat performance of its "Win
a Pup" campaign, in radio-tv spot and regional
shows starting Tuesday. The contest is incorporated in the commercials of the Terry
and the Pirates show in 27 markets, and also
will run on radio and tv spot announcements in
approximately 20 markets. Agency is J. M.
Mathes Inc., N. Y.

Owned and
Operated by
THE DETROIT

MEWS

NATIONAL REPRESENTATIVE
THE
GEORGE
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CO.

TV SHOWING SLATED FOR FAIR
HIGH-LIGHT of the Savannah, Ga., Coastal
Empire Fair, Nov. 2-9, will be the first local
public demonstration of tv transmission. Space
leased by WTOC-TV there will be used for
display of television equipment which subsequently will be put into service at the tv
station. A studio camera will be installed so
that activities at the fair can be viewed on
receivers in the WTOC-TV sections.

MEN

KTVQ (TV) Oklahoma City, new ch. 25
outlet, played host to the city's advertising
agency executives at a dinner held at the
Oklahoma Club. The station reports that
programming was scheduled to begin yesterday
(Sunday). John Esau is president of KTVQ
and Harry Abbott is station manager.

WHLM COVERS FIRE
ON THE final day of the Bloomsburg, Pa.,
Fair a fire broke out within 200 feet of the
booth occupied by WHLM Bloomsburg. Station personnel were on the scene in a matter
of seconds, giving first-hand account of the fire
which burned five buildings with an estimated
loss of $30,000, the station reports. Added
to live descriptions by newscasters Ray Calbrese and Ted Jones was a tape recording
made from atop a ferris wheel on the grounds.
The station also summoned several fire companies to the scene.

WDLP COVERS HURRICANE
WDLP Panama City, Fla., reports that the
station remained on the air all night Sept. 26
to bring listeners reports of Hurricane Florence
as it headed from the Gulf of Mexico toward
Panama City. By means of long distance telephone calls and through messages intercepted
from highway patrol cars along the Gulf
beach, WDLP transmitted news accounts of
how other communities were faring as the
hurricane headed their way. Tape recorders
were set up in a number of Red Cross evacua-

WNEW
'ADVENTURES OF BLINKEY'
WGN-TV Chicago recently premiered The
Adventures of Blinkey, Saturday, 10-10:15 a.m.
CST, a children's program about a boy who,
by a twist of a magic ring or sprinkling of
magic powder, becomes a marionette in a
land of fantasy. Peopling this amazing land
are such characters as Bookworm, a pedantic
professor; Gargoyle, superintendent of the
Might Mixed-up Forest; What-Not-Tree, and
Foggy, the Bull Frog Drummond. The program is sponsored by the Seven-Up Bottling
Co. of Chicago. Guenther-Bradford & Co. is
the agency.

TO AGENCY

Takes

a Swing

New York, one of the nation's
WNEW
top
radio independents and never afraid
to step on toes, now is taking out after
television.
Last week the radio station announced
an on-the-air promotion campaign which
points up its music programming and at
the same time strikes out against what
WNEW spokesmen call "the more satirizable
productions."
Beforetv each
of its musical shows,
WNEW carries spot announcements leading off with: "You'll never hear this on
WNEW." Then comes the satire, as in
theVOICE:
following-:
And now, friends, before we
continue our story, we'd like to show you
the newest kitchen aid under the sun. It's
the Midget Miracle Do-All, guaranteed not
to rust, bust, collect dust. It cuts, scrapes,
grates, peels, chops, cleans, kneads, rolls,
fruits, meats, ice, bread, herbs, and oils.
Now just watch the Midget Miracle Do-All
as it slices this pumpernickle into 50 difnumber ferent
to shaped
call slices
is . .— . In New Jersey the
Then the announcer interrupts: "No,
you'll never hear that on WNEW, but
you
will hear
. . ."nextAnd
then musical
follows
the theme
for the
WNEW
show.
Another of the numerous take-offs,
the likes of which "you'll never hear on
Presenting
andVOICE:
most exciting
panel America's
show, What newest
Am I?
. . . Our termine
panelwhether
hasour12V2first
questions
to de-is
contestant
WNEW":
animal, vegetable or mineral. . . .
WNEW, under the managership of Bernice Judis and said to be enjoying the
highest billings in its history, plans to
continue the campaign indefinitely.
Broadcasting
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LIVE

The

OUR

MORGUE

bird

world!
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most
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average
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29

million

move

Americans

every
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■WM^^m
9
^

J!MIU'i

?«. W"

year..

. most

Americans are the
mosi restless people
on the face of the
earth! Millions
changed their residence in the war years.
U. S. census reports
show that in every

year since 1947 an
average of 29 million* Americans have
begun the year in one house and ended
it in a different one!
This movement means the shifting, far
or near, of millions of families, with every *Source: Bureau of the Census, U. S. Dept. of Commerce:
Current Population Reports — Series P-20.

of

them

by

TRUCK!

thing they treasure— pitchers to pianos.
And moving means movers, and their
motor vans, the "magic carpets" from
here to there, anytime.
The reasonable cost, good service, and
direct delivery of motor carriers, plus the
careful handling belongings will get, mean
people are less tied down to one job, one
spot, than ever before! The moving van
is just one more symbol of the indispensable service that all the trucking industry
provides every day.

President
American Trucking Associations

AMERICAN
TRUCKING
INDUSTRY
American Trucking Associations, Washington 6, D.C.
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PROGRAMS
. . Still

Going

& PROMOTION'

tion centers, and interviews were made with
many of those who had sought shelter. Other
stations in various parts of the country called
WDLP for news stories of the impending
hurricane.

WBAY-TV

POST

More

CARD

post cards picturing the station's identification
symbol. The cards are also sent to distant
viewers who like some sort of verification when
they pick up the station from miles away.
WJOY
coffee account,

using

KGW,

in-

creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW
Economical and efficient medium
covering the mass market.

for

KGW
on the efficient 620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.
AFFILIATED WITH NBC

BIRTHDAY

PARTY

TWENTY-FOUR youngsters born during the
week that WJOY Burlington, Vt., first went on
the air seven years ago joined in a celebration
at the station recently. The party was held in
a circus tent on the station's front yard and
included pony rides, free wrist watches, games
and a luncheon.

WNOR 'HOME SWEET HOME'
ROGER CLARK, disc jockey at WNOR
folk, Va., is conducting a contest in
contestants are required to write "Why
is no place like their home." The
Furniture Co., sponsor of the disc
program, will send the winner and his
on an all expense-paid trip to Bermuda.

PROBABLY

YOU

DON

T !

and we really don't Haveiah island for sale
we

do

hove

the

"

-70tol

Signal

TRANS-ATLANTIC tv, albeit inside
out, is here. This has been reported
by P. A. Sugg, general manager of WKYTV Oklahoma City. The delighted Mr.
Sugg said he is in receipt of a letter from
one Charles W. Batley of London, who
said that on Sept. 2 he picked up WKYTV's ch. 4 signal on his tv set. To
disconcert the doubters, Mr. Batley enclosed aphoto of the WKY-TV identification slide as it appeared on his tv set.
The only hitch was that Mr. Batley received anegative image, which was determined after a further exchange of
letters to be caused by the Briton's use
of an experimental set which produces a
negative reception of a positive image.
WKY-TV has had a video power of
16.8 kw with a 5-bay superturnstile antenna on its 968-foot WKY radio tower,
but was expecting to increase to 100 kw
last Thursday, using its new 25 kw transmitter with a 6-bay superturnstile.
WKY-TV reports its signal also was
picked up during the summer in Mexico
City, Cuba, Ontario, Georgia, Florida,
Louisiana, New York, Idaho, Montana
and Pennsylvania. One Pennsylvanian
received the station so frequently ha
wrote in for a program schedule.

75

nearest

C*//
La e
7/%
O O

major

BE REACHED
MUS
FROTM WITHIN !

your BEST BUY
in Terre Haute
REPRESENTED . BY - BO I. LING CO.
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WBKB, 'AMERICAN' EXCHANGE
PROMOTIONAL exchange between WBKB
(TV) Chicago and the Chicago American for
at least fifty-two weeks, effective last Monday,
has been announced by Sterling Quinlan, general manager of WBKB, and Stuart List, Chicago American. WBKB-TV will air announcements for the Chicago American in exchange
for newspaper display space. WBKB has a
similar
Times. arrangement with the Chicago Sun

KCOH
International

TERRE HAUTE l^Hp^^^£M^~^^
7> — _

Norwhich
there
Home
jockey
family

WMGM's NEW PROGRAMS
WMGM New York will launch two daily,
hour-long programs today (Monday), featuring
veteran entertainers Blossom Seeley and Benny
Fields (Mon.-Fri., 11 a.m.-12 noon and 7-8
p.m. EST). The entertainers will play popular
recordings, tell stories of their days in the
American theatre and comment on the contemporary scene in the entertainment world.

Plans

MORE
station coverage of the 1953
football season [B»T, Aug. 17, et seq.],
includes the following radio-tv broadcast plans as reported last week:
KXIC Iowa City, Iowa — U. of Iowa schedule to be fed to KBUR Burlington, KROS
Clinton, KWWL Waterloo, KDBQ Dubuque, KOEL Oelwein, KCHA Charles
City, and
KGLOKFNF
Mason
City, KAYL Storm
Lake
Shenandoah.
WMGM New York— Army (West Point)
schedule for Liggett & Myers Tobacco
Co. (Chesterfield cigarettes).
KVTV (TV) Sioux City, Iowa— NCAA and
pro football games; a weekly digest film
sponsored by Phillips Petroleum Co.;
films
week's Notre
Dame of
gamethe forpreceding
Crescent Jewelry;
ProFootball
Hi-Lites
for
Schindler's
Jewelry
and films of the U. of Nebraska games.
WCCO Minneapolis — U. of Minnesota
schedule for Twin City Ford Dealers and
Bongard Creameries; Football Preview
and Football Review for Twin City Federal Savings & Loan Assn.; Football
Scoreboard for Western Fuel & Oil Co.

WBAY-TV Green Bay, Wis., is sending to listeners who write in for simple information

A

Football

TO PROGRAM

FOR NEGROES

KCOH

Houston is devoting its entire programming schedule to Negro audiences, according
to Robert C. Meeker, president. The office,
technical and sales staff will be unchanged, but
all on-the-air personnel will be Negroes, with
Vernon Chambers, Negro disc jockey, as program director. KCOH was acquired last month,
subject to FCC approval, by a group headed
by Mr. Meeker.

B

4

Reasons

Why

1

The foremost national and local advertisers use WEVD
year after

year to reach the vast
^5
Jewish Market
1
of Metropolitan New York
'■—z^L' Top adult programming
r-==S ^' 3.Strong
audience
Inherent
listenerimpact
loyalty
4. Potential buying power
Send for a copy of
"WHO'S WHO ON WEVD"
Henry Greenfield, Managing Oirector
WEVD 117-119 West 46th St.,
New York 19
Broadcasting

•

Telecasting

Advertisers
Don Hamilton, sales manager of Dolcin Corp.,
N. Y., pharmaceutical firm, appointed vice
president in charge of sales.
Frank E. Ford, director of community affairs,
Forest Lawn Memorial Park, Glendale, Calif.,
to Roberts Co., L. A., floor covering tools and
equipment, as director of advertising and sales
promotion.
Agencies
Marvin Corwin, account supervisor, and
Douglas Manson, director of trade copy department, elected vice presidents of Benton &
Bowles, N. Y.
Everett F. Braden, merchandising director,
Foote, Cone & Belding, N. Y., elected vice
president.
Jack Van Nostrand appointed executive in
charge of West Coast office of Sullivan, Stauffer,
Colwell & Bayles Inc., coincident with expansion of its operations there.
Barney O'Lavin, O'Lavin, Flint & Assoc.,
Fargo, N. D., sells interests in agency to devote
full time to O'Lavin Travel Service, Sioux Falls,
S. D. Harold E. Flint, executive vice president
and general manager, becomes president, and
name of firm is changed to Harold E. Flint &
Assoc.
Alfred S. Lowrey, tv director and account executive, Syers-Pickle & Winn, Austin, Tex., adv.
and public relations agency, named division
manager for new branch office in Waco, Tex.
Ruth Porter, advertising department, Dallman
Co., to Len Gross Advertising Agency, S. F.,
as assistant to Mr. Gross.

Edward Kash, writer-producer for Bozell &
Jacobs, to Henri, Hurst & McDonald, Chicago,
as writer-producer in radio-tv department.
Robert Kennedy, public relations representative
for Rep. Patrick J. Hillings (R-Calif.), to Jimmy
Fritz & Assoc., Hollywood, as junior account
executive and publicity-public relations representative.
Robert M. Greenlee, formerly sales representative for KERG Eugene. Ore., to Jossph R.
Gerber Agency, Portland, Ore., as assistant account representative.
Charles R. Riegler appointed to public relations staff of Lewis & Gilman Inc., Philadelphia
advertising agency. Mr. Riegler was formerly
employed by lohnson & Johnson surgical supplies firm in New Brunswick, N. J.
Stuart Sneed to copy staff of John Falkner
Arndt & Co., Phila. He was formerly with
RCA, Camden, N. J.
Roy Van Hook, former senior copywriter for
lohn Falkner Arndt & Co., Phila., to copy
department of Gray & Rogers, that city.
James Sherard to Northwest Advertising Inc.,
Portland, Ore., in copy department.
Stations
George Gingell, station manager of WRBL-TV
Columbus, Ga., appointed director of operations. William L. (Bill) Gramer, program director at WGBA there, to WRBL in same capacity,

Foundation

Unit

Named

LEONARD H. GOLDENSON, president
of American Broadcasting-Paramount
Theatres; Edward J. Noble, chairman of
the AB-PT Finance Committee, and
Harrison K. McCann, board chairman of
McCann-Erickson, are among those
named to the campaign committee for
1954 Greater New York Campaign of
the National Foundation for Infantile
Paralysis.

succeeding Ridley Bell, who has been named
program director and film buyer for WRBL-TV.
Robert L. Sabin appointed manager of tv operations at WKNY-TV Kingston, N. Y. He
was formerly program director for WKNY.
Benjamin A. Hubley, program manager of
WMNB North Adams, Mass., named manager
of WBTN Bennington, Vt. Robert Van Kleeck,
WROW Albany, N. Y., named advertising representative for WBTN, and Mark Vee and
David MacFee to station as announcers. Salvatore W. Di Francesco to WBTN as copywriter.
Whitney Richard Martin, assistant manager of
WCMI Ashland, Ky., named general manager
of WCMI's Huntington studios in addition to
his post as assistant manager of station.
Shaun Murphy, sales manager of WTVE

(TV)

BACKGROU

John P. Stanton, assistant sales promotion manager, Pepsi-Cola Co., N. Y., to J. M. Mathes
Inc., N. Y., as associate merchandising director.

Our WIOD

call letters

are backed by over a
Quarter of a Century of

Sidney T. Hertzel promoted to radio and television business manager of Grey Adv., N. Y.

solid, successful sales
experience in Miami . . .
Dixie's newest Key Market.

Al Gerson, production department, Davis Delaney, N. Y., to Morey, Humm & Johnstone,
N. Y., as production manager of fashion division.

So, why not clasp hands
with the Local Boys who've

Gordon R. Moleswcrlh, assistant manager of
Oak Ridge operations for Atomic Energy Commission in charge of public relations, named
director of Nuclear Energy Information Division of Bozell & Jacobs Inc., Chicago.

proved thatbrings
WIOD's
know-how
them brisk
results the year 'round?
Our Rep . . . your
Hollingbery Man will gladly
furnish any figures you

Maury Nenioy, art director. Cinema Arts Inc.,
Hollywood, to Hilton & Riggio, same city, as
art consultant.

need on the station or the
market. Call him.

Elaine Schachne, Cunningham & Walsh, N. Y.,
to Emil Mogul Co., N. Y., as radio-tv timebuyer.
Tris Dunn, general advertising manager, Warren Northum Corp., and Robert Diserens, T^d
Bates & Co., N. Y., to Benton & Bowles, N. Y.,
as account executives.
Victor S. Collin, formerly manager of Seattle
office of Montgomery & Assoc., and Floyd O.
Flint, formerly manager of Seattle office of
J. Walter Thompson Co., to Cole & Websr,
Seattle advertising agency, as account executives.
Broadcasting
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James M. LeGate, General Manager
5,000 WATTS-610 KC«NBC Affiliate
National Rep., George P. Hollingbery Co.
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OF TEXAS

ALL

WATCHES

PEOPLE
Elmira, N. Y., appointed commercial manager
for KCRI-TV Cedar Rapids, Iowa.

WHEN

Robert H. Wesson, commercial manager, KHQTV Spokane, to John
Poole Broadcasting
Co. as manager of
ch. 53 Fresno, whose
call letters are yet
unassigned. Ralph E.
Smith, technical
director, KFMB-TV
San Diego, to new
station as chief engineer.
Maurice Corken appointed assistant
AM-FM-TV Rock
Wesson
manager of WHBFIsland, 111., continuing as head of national spot and network sales.
Ted Arnold succeeds Mr. Corken as sales manager. Frank S. Hicks named radio program
director with Harlan E. Ralston assistant in
charge of operations and music. Frank Freeman takes over radio production supervisor
duties. H. Philip Nesbitt, formerly with WITH
Baltimore, to WHBF-TV as assistant program
director. Don Wooten named tv production
supervisor of station.

. . . and that's only a part of
WHEN's coverage. There are no
cowboys, but Texas, N. Y., is
mighty important country to advertisers.

A

©

Only 15 counties in the whole
state of Texas outspent little
Texas, N. Y., and her county in
1952 — and Oswego is only one
county in 26 covered by WHEN.
Here's a market of 21/i million
people spending more than the
national average every year —
people whose buying habits are
influenced by watching Channel
8. We know they watch, for we
measure coverage in response as
well as in millivolts. With the
heaviest viewing season in history
coming up, sell in the market
that's tailored to your product.
Ride with WHEN over the range
of central New York.
SEE YOUR NEAREST KATZ AGENCY

Melvin (Mike) Lahr, formerly general manager
of WSAR Fall River, Mass., appointed commercial manager of WERI Westerly, R. I.
Stanley L. Spero, account executive, KMPC
Hollywood, promoted to local sales manager.
Lee Schulman, program director of KING-TV
Seattle, named director of programming with
four divisions of newly-organized program department under his supervision. Tom Dargan
promoted to program operations manager and
Bernie Carey promoted to production manager.
Heading other two divisions are Charles Herring, news director, and Bill O'Mara, sports
director.
Jerre W. Wyatt, former program manager for
WBAL-TV Baltimore, named production manager at KLZ-TV Denver. William F. Witt, former film director at KMTV (TV) Omaha, Neb.,
to station in same capacity and Kenneth C.
Wilmot, former art director at Denver Dry
Goods Co. is station's new art director. Two
new salesmen, William W. Hubbell and J.
Phillip Conway, have been added to station's
staff. New engineers are Talmadge W. Trapp,
KFEL Denver; Philip H. Parmelee, KVRH
Salida, Colo., and Fred F. Everett Jr., Electrical
Accessories Co. of Denver. Added to radio
sales staff are: Ed Hagen, WSAU Warsaw, Wis.,
and Harvey Cary, sales manager at KRUN
Lexington, Neb. New am engineers are: Jerry
N. Sager; Richard E. Hardy, KMYR Denver;
Merlin V. Edmonds, KVOC Casper, Wyo.;
Gordon E. Clark, KRAL Rawlins, Wyo., and
Stanley W. Berkman.

T. M. Williams, formerly film director at KMOTV Tacoma, Wash., to KOIN-TV Portland,
Ore., in similar capacity. Lloyd Dillon to KOINTV film staff and Herke Schreiber to station as
floor manager. Jack Glover, sound effects engineer at KINY Juneau, Alaska, to station's art
department. Other staff appointments are: John
McGhie, director; Hal Tripp, news department;
James Davidson, announcer-director; Pete Corvallis, film staff; John Keough, film staff; Paul
Marcotte, announcer-writer; Robert Orth, continuity; Dean Borba, announcer-director, and
Pat Gallagher, film department.
Jack Connell, advertising manager, Admiral
Corp., L. A., to KFWB Hollywood as public
relations director.
Freddie Kimzey, assistant to Leo Guild, publicity director, KLAC-AM-TV Hollywood, promoted to publicity director.
Harmon H. Hyde, program director of WPJB
Providence, appointed assistant director of public relations at Brown U., that city.

How

to Get

Hired

HOW

to approach a network about employment was discussed by Marie McWilliams, personnel director of ABC, at the
first job counselling workshop of the
season held last week by the New York
chapter of American Women in Radio &
Television. Miss McWilliams advised applicants to send out resumes and to follow them up with personal calls to discuss
with personnel directors where their capabilities and experience can best be
utilized. She also recommended that
those who want to change jobs keep
their old ones until they have made a
new connection, even though it may
make job-hunting more difficult.
Clayton Kaufman, newswriter at WCCO Minneapolis, promoted to assistant promotion and
publicity director.
Jack C. Dunhaver is new chief announcer for
KENI Anchorage, Alaska.
John B. Hughes, former CBS war correspondent, to WPTZ (TV) Philadelphia where he will
present News with John B. Hughes, Mon.,
Tues., Wed., Fri., 11-11:10 p.m.
Bob Smith, sports director of WKGN Knoxresigns to accept post with Harville, Tenn.,
buq
anduM^
^

Dick Woollen, director of program development, KTTV (TV) Hollywood, named film
director and assistant program director.
Cletis E. Peacock, Greensboro (N. C.) Daily
News and Record, to WBIG Greensboro in
newly-created post of local news editor.

ABC
DUMONT
MEREDITH
STATION

Mark Scott, sportscaster, KFWB Hollywood,
promoted to station sports director.
Amos E. Eastridge named publicity director of
KMTV (TV) Omaha, Neb. He was formerly
promotion manager of KOIL there.
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The world's most famous towers are, left to right, the Eiffel
Tower, the Tower of London and the Leaning Tower of Pisa.
By now the tower-come-lately (right) may be just as
familiar to you as these old landmarks. It is one of the many
radio-relay towers that speed television service coast to coast.
It was in May, 1948, that the Bell Telephone System
opened the first commercial TV

network service using some

of these towers. Its 916 miles of channels served just five
eastern cities.
In only five years the network has grown to 34,000 channel miles, serving 120 cities with a potential single audience
of 95,000,000 people. These facilities represent an investment
of almost a hundred million dollars.
Plans for the future call for even greater investments to
keep channel growth in pace with the industry's needs.
Yet the cost of the service is low. Bell System charges,
for the use of its intercity television facilities, average about
ten cents a mile for a half hour of program time.

Broadcasting

•

Telecasting
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lem Globetrotters (professional basketball
team) as announcer.
Melvin York, engineer, KSTN Stockton, to
KBIG Avalon as transmitter engineer.
James C. Garrett, transmitter supervisor,
KST P-TV St. Paul, to KPIK (TV) Los Angeles
in similar capacity.
Mrs. Bette Ripley, script editor for WHA
Madison, Wis., resigns to accept writing post
with United Nations Radio in N. Y.
Jack Stanley to KWKW
nouncer.

Pasadena as an-

Jan King to KSAN San Francisco as announcer-operator on The Rounder after-midnight program.
John Roberts to announcing staff of WDTV
(TV) Pittsburgh.
Jim Lounsberry, announcer, m.c.-disc jockey,
to WGN-AM-TV Chicago on announcing staff.
Jerry Lawrence, freelance announcer and
sportscaster, and Beverly Hay, disc m.c, KDB
Santa Barbara, to KFWB Hollywood as duodisc m.c. team.
William H. Sylk, president of WPEN Philadelphia, named to head committee directing Republican's $100 dinner which will be held
Oct. 26 at Broadwood Hotel in Philadelphia.
George F. Leydorf, vice president in charge
of engineering at WJR Detroit, appointed to
Michigan Civil Defense Advisory Council by
Gov. G. Mennen Williams.

DuMONT Tv Network executives met with nearly 50 agency and advertiser executives
to prepare DTK's fall and winter professional football schedule. L to r, Roy Sharp, DTN
traffic manager; Norton Cotterill, N. W. Ayer & Son; Richard Bordeon, advertising manager, Atlantic Refining Co.; Robert Conrad, Miller Brewing Co.; Edward Ball, Mathisson
& Assoc., and Robert Mortenson, N. W. Ayer & Son.
Ward Quaal, vice president of Crosley Bcstg.
Corp., received citation on behalf of
WLWT (TV) Cincinnati from Council of
Churches of Greater Cincinnati for religious
programming.
Holland V. Tooke, general manager of
WPTZ (TV) Philadelphia, received first prize
award from Ohio State U. on behalf of station for its Operation Blackboard program
"for significant contribution of enrichment to

Carl E. George, general manager of WGAR
Cleveland, received citation from chairman of
Ohio's U. S. Treasury Bond drive.
Wakelin McNeel, "Ranger Mac" on WHA
Madison, Wis., receives 1953 Award of Merit
from National Assn. for Conservation Education & Publicity today (Monday) in recognition of his "activities in Wisconsin conservation education through his radio program and
University Youth Conservation Camp."
Bob Baker, program director at KORK
Vegas, father of boy, Robert, Sept. 30.

classrooms."

Las

Byington Colvig, assistant promotion director,
KNXT (TV) Hollywood, father of daughter,
Oct. 4.
Bill O'Donnell (Martin), sports director of
WSYR Syracuse, N. Y. (under name of Martin), father of twin girls, Colleen and Eileen.
Allan A. Buchantz, staff director, KNXT (TV)
Hollywood, and Suzanne Lloyd were married
Oct. 10.

Advertisers can cash in by following tax dollars to the market
place. Franklin County (Columbus, Ohio) is unique . . . more
tax dollars are spent here than
are collected. This means buying

Richard J. Lawrence, 52, program director at
KXGI Fort Madison, Iowa, and previously
program director at KDAL Duluth, Minn.,
died Sept. 26.

power isn't siphoned off ... it
is increased !

Networks

Large military installations, aircraft factories, defense
industries and government centers use tax dollars to meet big
payrolls. This money is spent
where it is earned — in the rich,
billion-dollar Central Ohio market.

Larry Berns, producer of CBS Radio Our Miss
Brooks, adds duties as series director. Arthur
Alsberg to program's writing staff.
David Gray promoted to associate tv director at
NBC Chicago.

Reach this market with
WBNS . . . with more listeners
than any other Central Ohio
station . . . with the 20 top-rated
(Pulse) programs heard locally.
Ask John Blair for rates and
ratings.

CBS for CENTRAL OHIO

John Meston, story editor on CBS Radio Gunsmoke, named script writer of program.
Edwin W. Conklin, day news editor, CPRN
Hollywood, to ABC Western Division as assistant director of news and special events.
JOHN
ASK

BLAIR

radio
COLUMBUS,
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Lee Francis, CBS Television Film Sales, to
ABC-TV
Film Syndication Div. in sales promotion capacity.
Jack McCoy, co-owner of NBC-TV Glamour
Girl, replaces Harry Babbitt as m.c. on program.
Gerald Mohr, motion picture player, signed by
ABC to five-year contract to play title role in
Telecasting
Broadcasting

al

profession

recorder

tape

Slot-loading,

easiest

tape

handling-editing.

Push
and

button

full remote

15,000

cps

at

W2

control.
inches

these outstanding

Check
new

operation

features1.

cps, ±2 db at 15" per secj
* 50-10,000 cps, ±2 db at 7Vi" per sec.
* 50-15,000 cps, ±4 db at 7'// per sec.
* Timing accuracy +3 sec. in 30 min.
it Signal-to-noise exceeds 58 db
* Flutter less than 0.1% RMS at 15 ips.

* 30-15,000

* Standard NARTB playback curve
* Instant dual speed selection
* Microphone and bridging inputs
* Full or half track operation

* Case, rack, or console mounting
See

and

operate

the brillant new

dealer's,
at your
M-80fied
cord
Magne
directory
the classi
Look in
under "recorders".

cu?neco>ul

inc.

225 West Ohio Street,
Chicago
Broadcasting

10, Illinois
•

Telecasting

Dept. B-10

The new
M-80 Console
Amplifier and mechanical
unit inverts for servicing. No mounting screws
to remove.
October 12, 1953
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ABC radio's Mike Malloy mystery series
(Mon.-Fri., 8:45-9 p.m. EST).

Corp., Cape May, N. J., named assistant president of Capehart-Farnsworth.

Anne Whitfield, teen-age actress on NBC Radio
One Man's Family, assigned role in Paramount
Pictures feature film, "White Christmas."

Donald LeRoy, advertising and sales promotion
manager of A. O. Smith Corp., Permaglass
Division, Kankakee, 111., appointed advertising
manager of Raytheon Mfg. Co., Television &
Radio Division, Chicago. Paul Allen, media
department of Ruthrauff & Ryan, Chicago,
named advertising coordinator for Raytheon
Television & Radio Division. Ashley A. Farrar,
manager of government contracts for Raytheon
Mfg. Co.'s Equipment Div., promoted to assistant vice president.

Theodore F. Koop, director of news and public
affairs for CBS Radio in Washington, named to
Civic Committee to receive King Paul I and
Queen Frederika of Greece when they visit
Washington on Oct. 28.
Jack Bailey, m.c. on MBS Queen for a Day,
elected Honorary Mayor of Hollywood, succeeding Barbara Britton, co-star of CBS-AM-TV
Mr. and Mrs. North. Charging 10<J per vote,
annual compaign is sponsored by Hollywood
Kiwanis Club on behalf of underpriviledged
children.
James B. Allardice, Hollywood free lance tv
writer, father of daughter, Barbara, Sept. 29.

MWI
Mr. A
Barnes

ment, as manager of
iperin
neadc
astg,equand
en
forgibro
Glenn R. Lord, man-

Hal Lansing, WGN Chicago, and John Thorsen, tv production department at ABC, appointed tv sales representatives for Filmack
Studios, Chicago. Hal Tate, formerly head of
his own tv production firm, appointed to tv
film production staff and Pat Collopy, theatre
sales department, promoted to slide production coordinator in tv department.

Woodbury Conkling and Roger A. Clark Jr.
are directors of newly-formed Studio Sixteen,
film producers for tv, Reading, Pa.
Manufacturers
E. W. Gaughan, general sales manager for tv
and radio of Crosley Division of Avco Mfg.
Co., Cincinnati, named general sales manager
of Capehart-Farnsworth Co.'s consumer products division, Fort Wayne, Ind. Ray C. Brewster, former president of Dioptric Instrument

DETROIT Federation of Musicians contracts
for Fanfare, 15-min. variety show preceding
U. of Mich, grid games on WWJ Detroit.
Eduard Werner (I), Federation pres., signs with
Edwin K. Wheeler, WWJ gen. mgr.

Mr. Lord

Mr. Lloyd

ager of Syracuse manufacturing facilities for
commercial
products, as manager of manufacturing.
G. S. Perkins, manager of supply sales division
of General Electric Supply Co. at Chicago,
named district manager of Los Angeles office,
replacing H. G. Randolph who transfers to
Houston, Tex., as district manager.
Harry E. Allen promoted from senior engineer
to government products manager of Jensen
Mfg. Co., Chicago.

A.nnourico-mote

Complete, one piece remote equipment package. Includes Salt Shaker design Dynamic microphone, Gates SA1 34
amplifier and plug in adjustable goose
neck. No microphone cords to break or
desk stand to worry about. Attach telephone line and broadcast. Ideal For sports,
news or most broadcasts with single artist.
Price $135.00. For immediate delivery.

GATES
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JOHN RALEIGH (2d I), KYW Phila. newsman,
was guest speaker when the Pittsburgh Ad
Club
"KDKA
honor
sister held
station.
He is Day"
greetedin by
(I to ofr) KYW's
Arthur
Dimond, H. J. Heinz Co., v. p. of the club;
Ralph Winslow, Koppers Co., ad club pres.,
and L. R. Rawlins, KDKA gen. mgr.

Department as manager of marketing.
Also appointed to
Commercial Equipment are C. Graydon Lloyd, manager of engineering

Film

Irve Tunick, freelance radio and television
documentary script writer, named story editor
of Princess Pictures Inc., N. Y., production
firm.

NEWSREEL

Frank P. Barnes, sales manager for broadcast
equipment, General
Electric, Syracuse,
N. Y., appointed to
newly-formed
Commercial Equipment

Frederic Butcher, NBC Chicago broadcast coordinator, and Lorraine Christiansen, Tony
Co. secretary, were married Sept. 26.

Don R. Schwab, administrative assistant,
Sportsdivision Inc., Hollywood, promoted to
program director, succeeding Algernon Walker,
who resigned to produce educational and industrial films.

RADIO

SPONSORSHIP of the Pan American Road
Race on CPRN is taken by Lifetime Batteries,
L.A. The race will be run in Mexico for five
days beginning Nov. 19. Signing are (I to r)
Don Ross, CPRN; Neil Elliott, W. H. Hunt &
Assoc.; Bok Reitzel, CBS Radio, and William
D. Shaw, CPRN gen. mgr.

DETAILS for Penn Fruit Co.'s Pat & Jack Show
on WPEN Phila. are examined by (I to r) William Sylk, WPEN pres.; Clarence L. Jordan,
N. W. Ayer exec, v.p.; Bill Caskey, WPEN mgr.,
and Babe Alexander, acct. exec, Weightman
Adv., which has clients on the show.

INTERNATIONAL
Tv Set Sales

a

Up 22#264

In Canada for August
TV RECEIVER sales for August were up
22,264 sets in Canada for a total of 156,736
for the first eight months of the year. This
exceeds the 146,373 tv sets sold
CANADA in the calendar year 1952, according to Radio-Television Mfrs.
Assn. of Canada.
Factory production for the next three months
is set at almost 130,000 sets and factory inventory at the end of August was 65,171 sets.
Almost 70,000 sets have been sold to date in
the Toronto-Hamilton-Niagara area, and
about 47,000 in the Montreal area this year.
In Ottawa and eastern Ontario, where the
CBC Ottawa transmitter CBOT went on the
air late in May, 12,548 sets have been sold for
the first eight months of the year. Vancouver
and area, where there is no transmitter on the
air as yet, has almost 10,000 sets sold this
year.

Pleas to 'Red7 POWs
ABC tape recordings from mothers, relatives and friends of 23 American POWs,
who reportedly have elected to remain
in the hands of Korean comTOKYO
munists, were sped by plane
last week to Tokyo. The recordings were made by ABC in cooperation with the Veterans of Foreign Wars,
which has offered to turn them over to
the U. S. Army Far Eastern Command
for subsequent delivery to the Truce
Commission in Korea. An ABC spokesman stressed that it is still uncertain
whether the POWs currently in neutral
custody, will be permitted to receive the
messages.

solid

foundation
in the

fastest
s
world'
growing

market!

KMPC

gives

primary

coverage

in 205

Southern
California
Cities!
KMPC-5939

XHTV Mexico City will show the Ziv Tv Favorite Story under sponsorship of General
Electric of Mexico by terms of what is described as one of the largest contracts ever signed
in that city. At negotiations are (I to r): Seated, Monte Kleban, international manager,
XHTV, and manager, O'Farrill Industries, film production and sales; H. M. Hjerpe, vice
president and comptroller, GEM; W. H. Taylor, president-general manager, GEM; David
Schulman, Ziv Tv Overseas Division; Ary Moll, radio-tv director. Young & Rubicam de
Mexico. Standing, R. G. Parkhurst, manager, GEM electronics division; R. C. Arnett,
GEM assistant advertising manager, and Carlos J. Camacho, Y&R account executive.

Television

Still Distant,

Says New Zealand Official
NEW ZEALAND is not likely to get television
in the immediate future, it was learned Sept. 30.
when a spokesman for a special committee
which has been studying the
NEW ZEALAND
possibility of television, said,
"We are far from satisfied that
it would be wise to enter into any firm commitments at the present time."
The same spokesman said members of the
New Zealand government did not regard sponsored television with favor or enthusiasm, adding that "the high costs of establishing and
operating a system that would give anything
like sufficient coverage would inevitably divert
funds from what are in the meantime more
essential activities."

Second
MONTREAL

YOURSELF

A SLICE

OF AMERICA'S RICHEST EMPIRE
You Can Get A Share of East Texas
by Appointing us Your Spokesman .
KFRO
Broadcasting

"Voice of Longview" *• TEXAS
•

Telecasting

Tv

Los Angeles 28, California
HO 9-5341 ... or call
H-R Representatives

Station

will have a second tv station on

the air by year-end, according to an announcement by R. P. Landry, Canadian Broadcasting
Corp. director for Quebec province.
CANADA
CBMT (TV) Montreal will be for
E n g 1 i s h-language transmissions,
while CBFT (TV), now on the air at Montreal,
will have French-language programs. A new
transmitter has been ordered and will be installed along with the CBFT transmitter in the
transmitter house on top of Mount Royal.
CBMT will use the same tower and studio
facilities as CBFT.

50,000 watts days
10,000 watts nights

Gene Autry
CARTB

CUT

Montreal

Sunset Blvd.

Toronto

Office

Moves

TORONTO office of the Canadian Assn. of
Radio and Television Broadcasters has moved
to new quarters at 373 Church
CANADA

St. Telephone is Empire 4-8244.
Pat Freeman, CARTB sales and
research director, is in charge.

President
1
C3
R.O. Reynolds
Vice-president &
General Mgr.
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INTERNATIONAL
Best 68, and Tv Theatre 64. Most popular
from CBLT Toronto were Holiday Ranch 42
(Canadian origination), film 30.3, Wrestling
27.6 (from Chicago), Playbill 27.1 (Canadian),
and film 25.4. At Montreal, most popular
programs from CBFT were Foreign Intrigue
82.9 (U. S.), Wrestling 79.5 (local), Holiday
Ranch 79.3, Regal Theatre 70.7 (U. S.), and
Le Roi Dagobert (Canadian) 70.6. At CBOT
Ottawa, most popular programs were Holiday
Ranch 85.7, Ladies Champion Baseball 84.5,
Les Jeunes Annees 84.2, film 81.6 and Playbill 80. (All Ottawa programs on network
from Toronto or Montreal.)

Thomson
BRIEFING on Alaska is given Hugh Feltis (2d from I), Seattle, national representative for
KTVA (TV) Anchorage, by station Gsneral Manager A. G. Hiebert (r) and local Chamber
of Commerce officials. John Croul (I), manager of the Chamber, tells him that rainfall
there is 14 inches yearly, less than that of Seattle, while Ralph Browne, economics expert,
informs that the 75,000 population spends nearly $100 million annually. KTVA sets an
"early 1954" target date.
Canadian

Tv

Fares

Better

In Competition with U. S.
SEPTEMBER report of television viewing for
the three Canadian stations on the air shows
an audience increase where there is competition from American border staCANADA tions. The Elliott-Haynes Ltd.,
Toronto Telerating report shows
that about a third of the audience in the

Toronto-Hamilton-Niagara area now looks at
CBLT Toronto, while two-thirds still favor
U. S. stations. Until now the percentage has
been about one-quarter viewing the Canadian
station, three-quarters looking at U. S. stations.
Preferred U. S. Shows
Most popular programs from U. S. stations
in September were Tv Playhouse 76.1, Ford
Theatre 70.9, Dragnet 70.1, Nothing but the

Early fall scheduling
means

early fall profits

for

advertisers

use

CKLW's

who
hard

hitting, low cost coverage. Over 17,000,000
listeners

CKLW

in an

impor-

tant five state

region.

covers a 17,000,000

population area in five
important states!

Heads

CP

Unit

Set
ROY
Press,
land

Up For Station News
H. THOMSON, president of Canadian
owner of CKGB Timmins, CJKL KirkLake, and CFCH North Bay, all Ontario, has been elected president of
CANADA
the recently formed CP subsidiary,
Broadcast News Ltd.
The new company will specialize in news
for Canadian radio and tv stations.
Board Membership
Its board of directors, all of whom have some
connection with radio stations or newspaperowned radio and tv stations, are in addition to
Mr. Thomson: R. J. Rankin, Halifax (N. S.)
Chronicle-Herald (CHNS Halifax); P. S.
Fisher, Southam Co., Montreal, Que. (CJHSFM Hamilton, Ont.); W. J. Blackburn, London (Ont.) Free Press (CFPL-AM-FM-TV
London); D. B. Rogers, Regina (Sask.) LeaderPost (CKCK-AM-TV Regina); K. S. Rogers,
CFCY Charlottetown, P. E. L; Ken Soble,
CHML CHCH-TV Hamilton; Paul LePage,
CKCV CFCM-TV Quebec; and H. Gordon
Love, CFCN Calgary, Alta.

Story of Advertising
A SERIES

of programs and spot announcements isbeing completed to tell
the story of advertising
CANADA
through
the independent
stations of the Canadian
Assn. of Radio & Television Broadcasters. The series will include quarterhour, 10-minute and 5-minute programs
and spot announcements, and will be
distributed in English and French to all
member stations.
International Shorts
Fremantle Overseas Radio Inc., distributors
and packagers of radio and tv programs in international markets has opened branch office
in Mexico City at Paseo De La Reforma 12,
with Rene Anselnio as manager. Mr. Anselmo
was previously associated with J. Walter
Thompson Co. in Mexico City.

50,000
L
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Philco International Corp. transfers sales and
advertising departments from New York to
Philadelphia, bringing together domestic and
international sales activities.
Broadcasting
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JOINT SPONSORSHIP of Tommy Reynolds
Show by CBS-Columbia Inc. and Wolff & Marx
on KEYL-TV San Antonio is arranged by (I to
r): H. Kaplan, gen. mgr., E. G. Hendrix Co.,
CBS-Columbia dist.; Marcus Cohen, Wolff &
Marx gen. merch. mgr.; star Tommy Reynolds;
C. F. MacNeal, Wolff & Marx appl. mgr.;
George Storer Jr., v. p., mgn. dir., KEYL-TV;
Jim Armstrong, CBS-Columbia southwest sis.
mgr.

END

OF

OUTLETS

'54, SAYS

EXPECTED

NCCET's

MULLEN

First annual report to NCCET's board of directors says 27 stations
'logically will become realities in the near future.' Plans are well
advanced in 86 additional communities. The report sums up
NCCET's progress since its organization.
TOTAL of 27 noncommercial, educational
rector, delivering the report Tuesday to the
television stations are expected to be on the
organization's board of directors in New York,
air by the end of 1954, according to the first
explained that in 25 communities other than
annual report of the National Citizens ComLos Angeles and Houston, "plans backed with
mittee for Educational Television [Closed
cash and equipment are so well advanced that
Circuit, Oct. 5]. KUHT (TV) Houston al- operating stations logically will become realiready is operating and KUSC (TV) Los Anties in the near future." Of the 25, he indigeles is airing test patterns.
cated, four are state network pilot stations.
Robert R. Mullen, NCCET executive diThe NCCET report said that in 86 addition-

GoIlVi

^elevilton
A special issue containing

•

15

N.T.SX.

MonographsThe National Television Systems Committee has authorized
IRE to publish its long awaited Monographs in the January
1954 special Color Television issue of "Proceedings of the
I'R-E" — thus giving them industry-wide distribution for
the first time in print.

HERALDING the start of Hazel Bishop Inc.'s
This Is Your Life on NBC-TV for the second
season are (I to r) Mr. & Mrs. Raymond Spector, Raymond Spector Co., agency servicing
account, and Mr. & Mrs. Ralph Edwards, program creator-m.c.
•

25

additional

Color

TV

articles-

will also appear in this issue, which brings the reader upto-the-minute on the developments of Color Television. Copies of the first Color Television issue are still available and
combined with this second Color Television issue will form
a complete bibliography of major historical importance.
Also included in the January issue will be a complete listing
of the N.T.S.C. system specifications as submitted to the
F.C.C. ; and field test reports on the system's performance.

in
DALLAS MAYOR R. L. Thornton signs for /
Led Three Lives for Mercantile National Bank
on WFAA-TV. L to r, seated, Phil Williams, Ziv
Tv; Mayor Thorton, who also is board chairman of the Mercantile National; standing,
George Stevens, WFAA-TV sis. rep.; and Ray
L. Miller, Mercantile National v. p.
CELEBRATING sponsorship of CBS-TV Amos
'n' Andy series in Los Angeles by Brown &
Hadley Candy Co. of Tacoma, Wash., 350
representatives of Southern California tv and
candy industries attended special preview party
at CBS-Television City, Hollywood, and saw (I
to r) Freeman Gosden, co-creator of series; Fred
Haley, gen. mgr., B&H; James T. Aubrey Jr.,
gen. mgr., KNXT (TV) Hollywood, and Charles
Correll, series co-creator.

"Proceedings
of the
l*R*E" January
'54
Available to non-members for $3.00. Extra copies to I R E
members are $1.25. All members get one copy free!

1 R E is an organization of 33,312 member-engineers. There are
no company memberships. Operating continuously since 1913,
its sections meet in 78 cities. 21 specialized Professional
Groups widen the scope of its member-services and 40 technical committees help the industry.

Published by
"Proceedings
of the
THE

INSTITUTE

OF RADIO

l*R«E"
ENGINEERS

1 East 79th Street, New York 21, N. Y.
Please place orders before December 10th.
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al communities educational tv plans are well
advanced but no target date is set for operating.
NCCET is supported by the Ford Foundation's Fund for Adult Education.
Mr. Mullen acknowledged that the greatest
progress had been made in larger communities.
How to supply educational tv to small cities
and rural areas continues unresolved, he
explained.
Mr. Mullen recalled that following organization, NCCET's first "and overriding" problem was the attitude of the FCC. "It was
abundantly clear that the FCC had only tentatively provided for educational television. Although the official language was somewhat
Delphic, the plain fact was (as then Chairman
Paul A. Walker reiterated up and down the
land) that the educators had been given a
year in which to show what they could do.
The FCC reserved the right to withdraw the
reservations for educational stations."
"Today," Mr. Mullen exclaimed, "FCC is
no longer in a tentative mood. It is blatantly
proud of its step in making educational television available. It has laid down the policy,
and has supported it in its New Orleans decision [to uphold reservation of vhf ch. 8],
that anybody seeking to transfer a channel
must first reverse the whole philosophy behind
the allocations, a high hurdle indeed. In addition, the FCC took note of the citizen and
educational activity in New Orleans and said

New

NCCET

Manual

TO AID local citizens organize for the
building of a noncommercial, educational tv station, the National Citizens Committee for Educational Television has
prepared an elaborate, new working
manual of instruction in file-folder form.
Titled "A New Vision for Television,"
the manual teaches interested citizen
groups how to organize, publicize their
efforts, raise money, design the station
and estimate costs, prepare FCC applications and plan programs. History of
educational tv, legal requirements of
proper organization and experience of
groups already organized also are given.
Copy may be obtained from NCCET,
Ring Bldg., Washington 6, D. C.
from support already pledged. But we were
fearful of large-scale attempts to change noncommercial channels to commercial status. The
principal focus of fear in this area involved
the persistent effort of Hearst Radio to take
over the Milwaukee channel [vhf ch. 10]. There
were indications that the FCC would not stand
with us in Milwaukee, and we felt that Milwaukee was a bellwether for the nation."
No Opposition
Mr. Mullen observed that today "there is
no discernible organized commercial opposition to educational television" nor is there
"organized support," but commercial broadcasters have donated nearly $1.25 million

that counted heavily in protecting the channel."
Mr. Mullen said NCCET's second big problem was the attitude of commercial broadcasters. "Some would be with us, we knew

RADIO

TRANSCRIPTIONS

TELEVISION

THEATRES

HOTELS

CONCERT

HALLS

MOTION

PHONOGRAPH

SESAC

Performance

Licenses

use of SESAC music via Radio,
Concert Halls and Theatres.

The ever growing
Music
tions.

Publishers'

SESAC

Serving
475 FIFTH
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tional tv has received an expected "chilly" reception from state legislatures over requests
for funds, but "we feel that the most significant item of progress we have made in this
first year is the demonstration of the fact that
it is possible ... to rally effective citizen
help, including financial support, for educational television."
Siegel to Address Forum
SEYMOUR N. SIEGEL, director of municipally owned WNYC New York and past president
of the National Assn. of Educational Broadcasters, will discuss "Educational Radio and
Television" Oct. 20 during the 22d annual
New York Herald-Tribune Forum. He will
outline current trends in radio and tv listening
and viewing habits, progress of color tv, and
new programs being developed for radio and
television. WNYC and WNYC-FM will broadcast the Oct. 19-20 forum in its entirety, a
total of 1 1 % hours of air time.

WATV
(TV) 'Camera' Series
TWO educational tv series will be presented
on WATV (TV) Newark under the joint
auspices of the station and Columbia U. One
six-week series, titled Camera on Citizenship,
will premiere this Wednesday from 9:30-10
p.m. EST. Replacing it on Nov. 18 will be
another six-week series, Camera on Our
Schools, which will be a documentary report
on public schools in the New York area.

WJEJ Programs for Schools
WJEJ-AM-FM Hagerstown, Md., through its
fm facility has granted Washington County
schools a maximum 10 hours weekly for programs to be produced and broadcast by school
personnel. Some broadcasts will be heard on
am as well as fm, it was announced. Three
studios and a control room have been set up
at the Hagerstown High School. Program inaugurating the project will be on WJEJ-AMFM Oct. 8 at 8:15 p.m. with officials of the
U. S. Office of Education and other organizations taking part, it was announced.

WTVJ
(TV) Backs Educ. Bid
WTVJ (TV) Miami has pledged its support
to a drive to win approval of the noncommercial vhf ch. 2 bid of the Dade County
School Board. A straw vote will be taken
in the area Nov. 3 to determine if there is
sufficient public support to warrant allocation
of the $100,000 needed for the project. All
programs on WTVI will carry spots designed
to get out the vote for the balloting.

for the

Hotels, Films,

consists

worth of help to educational tv stations.
The NCCET executive noted that educa-

17

5 Get

RCA

Fellowships

NAMES of five young scientists and engineers
employed by RCA who have been awarded
RCA fellowships for 1953-54 academic year
were announced last Monday by Dr. C. B.
Jolliffe, vice president and technical director
of RCA. Winners are Edward G. Apgar
of New Brunswick, Robert M. Hansen of
Baton Rouge, Kenneth W. Robinson of Los
Angeles, Harold M. Wasson of Woodbury,
N. I., and George A. Olive of Princeton, N. J.
Broadcasting
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Setup

Emphasizes Television
PLACING its strongest emphasis to date on
television, Screen Writers Guild has adopted
a new policy for its annual election of officers
and executive board members scheduled
Nov. 17.
The new provision stipulates that three of
the eight members elected to the board be
from television. Voting also will be separated
on first and second vice presidents, instead of
the two top vote drawers being named to
these posts. The latter provision is to insure
election of a second vice president who is
thoroughly conversant with video.
F. Hugh Herbert and Ranald MacDougal!
are candidates for the presidency, with Frank
Nugent and Karl Tunberg for first vice president. Nominated for second vice president
are David Dortort and Barry Shipman, with
Leonard Spigelg-ass and James Webb for secretary, and Frederic Frank and Harold Greene
for treasurer.
Candidates for the executive board are
James Warner Bellah, Robert Blees, Helen
Deutsch, Devery Freeman, George W. George,
Roy Huggins, Herb Meadows, Silvia Richards, Ben Roberts, George Slavin, Albert
Duffy, Curtis Kenyon, Erna Lazarus, William
Lively, Milton Raison and Maurice Tombragel.
Elected to the board last November and
continuing in office for another year are Adele
Buffington, Morgan Cox, Warren Duff, Charles
Hoffman, Beirne Lay Jr., Walter Reisch, Richard Tregaskis and James Webb.

THESE are some of the officers and directors of KOA Inc., which bought KOA Denver
from NBC a year ago Sept. 19. They are celebrating on that account and because KOATV is scheduled to go on the air Christmas Eve. They are (I to r): Richard M. Davis,
treasurer; Don Searle, executive vice president-general manager; John J. Sullivan, John
Crosswy and Thomas P. Campbell, directors; William Grant, president, and Ralph
Radetsky, secretary.
P> NBC Radio's Eternal Light (Sun., 12:30-1
p.m. EST) was to celebrate the start of its
10th year on the air yesterday (Sunday) with
a revival broadcast of Morton Wishengrad's
"The Song of Berditchev." The series is produced by NBC in cooperation with the Jewish
Theological Seminary of America. Dr. Louis
Finkelstein, chancellor of the Seminary, and
Brig. Gen. David Sarnoff, chairman of the
boards of RCA and NBC, were slated to speak
briefly on yesterday's program.

► RALPH KANA, creator of the Freddie
Freihofer children's show on WRGB (TV)
Schenectady, N. Y., was honored on his 1,000
tv program with a silver platter presented by
Merl Galusha, WRGB program manager. The
show is sponsored weekdays by Freihofer Baking Co.
► DON LEE Broadcasting System, Hollywood,
observes its 25th anniversary Dec. 13.

DuMont Labs-IUEW Contract
FIRST labor contract between Allen B. DuMont Labs and Local 420 of International
Union of Electrical Workers (CIO) was signed

III
sex

last Tuesday at a dinner at DuMont's tv receiver plant at East Paterson, N. J. Covering
a two-year period, with some provisions retroactive to last March 4 and with expiration date
set at March 4, 1955. The contract calls for
a 10-cent hourly wage increase, retroactive to
Aug. 17 and in some respects to July 4 and
March 4; an additional 5-cent hourly increase
effective next March 4; a $500 increase in
amount of life insurance coverage provided
by the company for each employe and eight
paid holidays a year, among other provisions.
The new agreement affects about 2,500 production and maintenance workers at DuMont
Labs' five plants at East Paterson, Clifton and
Passaic, N. J.
AFL Film Group Elects
HOLLYWOOD AFL Film Council Tuesday
elected Carl Cooper, International vice president
of IATSE, as its president. He succeeds Roy
Brewer, who has joined Allied Artists as executive assistant to President Steve Broidy.
Officers re-elected are: Ralph Clare, business
agent of Studio Drivers Local 399, vice president;
Edwin T. Hill, treasurer; H. O'Neil Shanks, executive secretary of Screen Extras Guild, recording secretary; James Noblitt, business representative of Motion Picture Studio Grips Local 80,
Pat Somerset, Screen Actors Guild, and Al Erickson, trustees.
Buck Harris, public relations representative for
SA.G and SEG, was appointed to similar duties
for the Council.
KTRH
Must Bargain— NLRB
KTRH Houston must cease alleged violations
of the National Labor Relations Act by refusing to bargain with NABET technicians, according to an intermediate report and recommended order issued Oct. 9 by the NLRB. Trial
Examiner Lloyd Buchanan said the station also
must cease questioning employes about union
affiliation or endeavoring to influence them.
Broadcasting
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SEA-TAC
AIRPORT
IS MIDWAY BETWEEN
SEATTLE
and
TAC0MA
Air Entrance to
FABULOUS

PUGET

SOUND

(Served by KTNT-TV)
KTNT-TV is strategically located in Tacoma,
the center of the Puget Sound market, for
greater penetration of the entire area.
The entire city limits of Seattle, Tacoma,
Olympia and Bremerton are within the
Grade A contour of KTNT-TV.
Represented by
WEED
TELEVISION

KTNT-TV AREA
Quick Facts and Figures
POPULATION DISTRIBUTION
City
of of
Seattle
37.65%
Balance
King
County
21.37%
Pierce County
(Including Tacoma) 22.22%
Balance of Areas
West and South 18.76%
TOTAL (over 1 1/4
Million People)

100.00%

Fabulous Puget Sound cannot
be purchased by buying one
city alone.

CHANNEL
V
NT-T11
KT
NOW
125,000 WATTS

BASIC
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At

the

District

NARTB
Meetings

(For other District
Meetings reports, see
TRADE ASSNS.)

ALL-INDIANA broadcast group at District 8
(seated, I to r): C. E. Kennedy, WANE Fort
Wayne; C. Bruce McConnell, WISH Indianapolis; Robert B. McConnell, WISH; Joseph
M. Higgins, WTHI Terre Haute. Standing,
Edward G. Thomas, WKJG Fort Wayne; Frank
Crosiar, C. J. Pajakowski, WHOT South Bend;
William H. Spencr, WISH.

AT INDIANAPOLIS District 8 NARTB meeting (seated, I to r): Richard M. Fairbanks,
WIBC Indianapolis; Lester W. Lindow, WFDF
Flint; Stanley R. Pratt, WSOO Sault Ste. Marie;
Milton L. Greenebaum, WSAM Saginaw. Standing, Richard Burnett, WSOO; Edward F.
Baughn, WPAG Ann Arbor; Don DeGrott,
WWJ-TV Detroit; William L. Weil, WTTH
Port Huron; Dan Jayne, WELL Battle Creek;
John F. Wismer, WHLS Port Huron.

:1

AMONG delegates at District 7 meeting were
(seated, I to r): Chip Robertson, Ralph H. Jones
Co.; Victor A. Sholis, WHAS Louisville; Kathryn Hardig, Ralph H. Jones Co.; Prewitt
Lackey, WPAD Paducah; Ann Smith, Ralph H.
Jones Co.; J. Porter Smith, WGRC Louisville;
Mrs. John W. Betts, WFTM Maysville. Standing, Mr. Betts; Robert T. Mason, WMRN
Marion; Mike Layman, WSFC Somerset;
Charles Warren, WCMI Ashland; James Neuhart, WFTM; Charles Harris, WGRC.

For

MINUTE

spots
CINCINNATI

to

SELL

Youngstown,
call

any

Headley-Reed

or

. . .
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meeting included this

group (seated, I to r): Ward Quaal, WLW Cincinnati; Gene Trace, WBBW Youngstown; Mrs.
Ernest Lackey, WHOP Hopkinsville; Mr.
Lackey, District 7 director; standing, W. K.
Brusman, WHK Cleveland; Herbert Evans,

Ohio
office

NARTB

and

TELEVISION
Phone

RI

Peoples Bcstg. Co., Worthington, Ohio; Sherwood R. Gordon, WSAI Cincinnati; R. O. Runnerstrom, WLOK Lima; Vernon Nolte, WHIZ
Zanesville.

3-4121
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IN PUBLIC
Networks Aid Funds Drive
RADIO and television networks will support
the 1953 campaign of the Community Chests
and Council of America and the United Defense Funds with special shows and integrations by each network during October, it was
announced by campaign officials last week.
Additionally, sponsors on all radio and tv networks have scheduled daily messages in cooperation with the Advertising Council to be
presented on newscasts, variety shows, dramatic and musical presentations and other programs throughout the day.
CKGB

Editorializes

CKGB Timmins, Ont., during the last days of
September and early October, urged listeners
to telegraph Ontario Premier Leslie Frost to
take immediate action to settle a strike of gold
miners in the surrounding area. John Pollie,
manager of CKGB, announced that while the
station did not usually editorialize, it was felt
necessary to do so at this time because of the
grave situation created by the strike of 4,000
miners in the community's only industry, gold
mining. A lengthy strike is expected to cause
an exodus of miners.
Columbus Simulcast
A SIMULCAST by the three tv stations and
six radio stations in Columbus, Ohio, began
the 1953 United Appeals-Red Cross campaign
for funds there, under the leadership of Jerome R. Reeves, WBNS-TV program director.
The half-hour simulcast originated from
WLWC (TV) studios.

SERVICE

Aids Polio Benefit
POLIO benefit dance sponsored at Central
Missouri State College, Warrensburg, Mo., by
the Sigma Sigma Sigma sorority in honor of
its national president's son, who is a polio
victim, was emceed by Earl Rodney Jones,
KUDL Kansas City negro disc jockey. Mr.
Jones, otherwise known as the "Mad Lad,"
conducts
the Harlem Hop. daily "bop" music
show on KUDL.

WAAM

(TV) on Safari

WAAM

(TV) Baltimore's offer to finance an African expedition to hunt
animals for the Baltimore zoo [B«T,
July 6] has been accepted by the city,
according to Ken Carter, WAAM general manager. Arthur Watson, zoo
director, will leave Jan. 15 on the 10week expedition and will organize a
safari in the Belgian Congo. The $35,000 in animals expected to be flown back
to the U. S. include gorillas, chimpanzees, cheetahs and exotic and unusual
small animals and snakes and possibly
a leopard or baby elephant. Mr. Watson produces and appears weekly on
WAAM's This Is Your Zoo, sponsored
by Sherwood Brothers and BetholineSinclair Dealers.
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INTO

MIDWEST
Ad

Council

Safety

Help

NETWORKS and local radio stations
have been asked by the Advertising
Council to participate in its Stop Accidents campaign by carrying safety messages during the months of October and
November. Volunteer agency for the
campaign is Young & Rubicam, Chicago.

KEYL (TV) Safety Warning
KEYL (TV) San Antonio has installed alternate
red and green neon sign tubing, 16 feet high,
on all four sides of its antenna tower to impress the public with the need to drive carefully. The neon display, which cost $5,000 and
is visible for 10 miles on the Storer station's
antenna tower atop the 450-foot Transit Tower,
shows green on days when no traffic fatality
occurs and red when there is a traffic death,
according to George B. Storer Jr., KEYL managing director.
KIT Honors Ball Team
KIT Yakima, Wash., led a drive for funds to
present 18 matching wrist watches to players,
coaches and managers of the local Junior
Legion baseball team, which won the Little
World Series in Miami, Fla. After the campaign KIT had $600 left over which was presented to the local Legion post for its Junior
Legion fund.
WWRL

WLWT (TV)'s Pre-election Service
WLWT (TV) Cincinnati is giving local citizens
a chance to get acquainted with the issues and
the candidates involved in the local councilman
election. Through Nov. 2, both political parties,
the Republicans and the Charterites, and their
spokesmen, will appear on WLWT to present
the issues for the viewers, according to the
station.

YOU

Sets Gl Record

WWRL Woodside, L. I., N. Y., reported last
week that the U. S. Army has notified the station that it has the distinction of broadcasting
more interviews with GIs overseas than any
other station in the U. S. WWRL carries a
program each Tuesday at 10:30-10:45 p.m.
called A Serviceman Speaks to His Folks Back
Home. The station quoted a recent letter from
Maj. Jake G. Lyons, commanding officer, Army
Home Town News Center, which produces
recorded interviews with servicemen, praising
the station.
Spots in Six Languages
TO BOOST registration for this fall's election,
WLIB New York devoted last week — registration week in New York — to that cause. The
independent outlet carried a total of 10 spot
announcements, or approximately $1,500 worth
of air time, urging residents to register. The
spots were broadcast in six languages: English,
Jewish, Spanish, Polish, Hungarian and Greek.
'One Hour Till Doom'
BASED on factual data disclosed when the
Reds took over Warsaw and Prague, KTTV
(TV) Hollywood's Before Your Eyes, weekly
half-hour series in cooperation with the citizens
and American Legion members of Temple City,
Calif., has filmed "One Hour Till Doom," showing a typical Southern California community
being taken over by underground Communists.
In dramatic form, the program depicts citizens
of the community affecting plans for taking
over the suburban area as part of a master plot
for an attack on Los Angeles. Series is sponsored by Hinshaw's Department Stores with
Bill Burrud, executive producer, and Idabel
Overlease, writer.

MORE

HOMES

with

iee^simoNS

kglo
MASON CITY, IOWA
1300 KC — 5000 Watts
Full Time, CBS
Affiliated with WTAD, Oulncy. Illinois

WTAD
QUINCY,

ILLINOIS

930 KC . . . 5000 Watts, day
... 1000 Watts, night. CBS
Affiliated with KGLO. Mason City. Iowa
For aYailabilities. write:
Walter J. Rothschild.
National Sales Manager,
Lee Stations
Represented by Weed & Company

HERE WE GO ROUND
THE MULBERRY BUSH
the mulberry bush — the
berry bush
Here we go round the mulberry
bush
SO EARLY IN THE MORNING!
The KMBC-KFRM Team is
lookingin under
everyKansas
"Mulberry
bush"
the great
City
Primary Trade Area in behalf
of its advertisers!
If your toproduct
or service
needs
be brought
out from
under the bushes where people
can buy it, call KMBC-KFRM,
Kansas City, or your nearest
Free & Peters office, for
availabilities on The
KMBC-KFRM Team.
The folks in the Heart of
America towon't
bother
beat the
bushes for
your product. Today
they are buying the
things they hear about
on the radio station they
listen to most . . .
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WKZO— Kalamazoo
WKZO-TV— Grand Rapids— Kalamazoo
WiEf— Grand Rapids
KOLN — Lincoln, Nebraska
KOLN-TV — Lincoln, Nebraska
Associated with
WMBD — Peoria, Illinois *
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THE

AIR

and Reports of Tv Sets in Their Coverage Areas —
Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B»T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
about them should be directed to that
each. Since set estimates are from the station any question
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Outlets on Air
Sets in Station Area
Sets in Station Area
Outlets on Air
and Channel
vhf uhf
City
vhf uhf
and Channel
IDAHO
ALABAMA
KIDO-TV (7)
Boise
WABT
(13)
Birmingham
8,200
ILLINOIS
WBRC-TV (6)
161,000
Mobile
WALA-TV (10)
32,360
WTVI
(54)
Belleville
WBBM-TV
127,000
WKAB-TV (48)
Chicago
WBKB
(7), (2),
39,900
WCOV-TV (20)
Montgomery
13,400
WGN-TV (9),
ARIZONA
WNBQ (5)
1,575,000
Decatur
Mesa
KTYL-TV(12) 71,500
WTVP (17)
Peoria
Phoenix
KPHO-TV(5) 71,500
WEEK-TV (43)
66,300
Quincy
86,005
Tucson
KOPO-TV(13) 14,156
WTVH-TV (19)
KVOA-TV (4)
WGEM-TV(IO) 27,200
KHQA (see Hannibal, Mo.)
Rockford
ARKANSAS
WREX-TV (13)
133,854
WTVO (39)
Fort Smith
KFSA-TV (22)
42,000
Rock
Island
WHBF-TV(4)
217,000
Little Rock
KRTV (17)
WICS (TV) (20)
30,000
Springfield
CALIFORNIA
WTTV (10)INDIANA
Bakersfield
KERO-TV (10)
51,661
Bloomington
WFBM-TV (6)
266,915
KAFY-TV (29)
25,000
Indianapolis
394,000
WFAM-TV (59)
Chico
KHSL-TV (12)
Lafayette
Fresno
KJEO (TV) (47)
WLBC-TV
(49)
23,850
Muncie
WSBT-TV (34)
40,458
KMJ-TV (24)
32,500
South Bend
71
,469
KECA-TV
(7),
Los Angeles
KHJ-TV (9)
WOI-TV (5)IOWA
Ames
K LAC-TV (13),
142,085
WMT-TV (2)
KNBH (4),
Cedar Rapids WOC-TV (5)
KNXT (2),
KVTV (9)
Davenport
215,000
KTLA (5)
Sioux
City
59,493
KTTV(ll)
1,652,206
KANSAS
KETH (28)
KTVH (12)
Monterey
Hutchinson
KMBY-TV (8)
KEDD
(16)
45,440
Sacramento
Wichita
KCCC-TV (40)
32,026
Salinas
KSBW-TV (8)
KENTUCKY
KFMB-TV (8).
San Diego
WEHT (TV) (50)
KFSD-TV(IO) 189,900
Henderson
WAVE-TV (3)
San Francisco KGO-TV (7),
293,102
Louisville
WHAS-TV (ll)(b)
KPIX (5)
San Luis
KRON-TV (4)
752,350
Obispo
LOUISIANA
KVEC-TV (6)
Santa
32,000
Baton
Rouge
WAFB-TV
(28)
Barbara
KFAZ (43) (8)
KEYT (3)
371,332
Monroe KNOE-TV
COLORADO
New Orleans WDSU-TV (6)
204,589
Colorado
9,800
KKTV(ll)
30,253
MAINE
Springs
KRDO-TV
(13)
WABI-TV (5)
KBTV (9),
Denver
Bangor
WPMT (53)
36,500
Portland
KFEL-TV (2)
158,350
Pueblo
18,200
KCSJ-TV (5)
30,000
MARYLAND
KDZA-TV (3)
35,000
WAAM (13),
Baltimore
WBAL-TV (11),
CONNECTICUT
W MAR-TV (2)
WICC-TV (43)
Bridgeport
498,556
26,664
New Britain
WKNB-TV (30)
80,135
MASSACHUSETTS
New Haven
WBZ-TV (4),
WNHC-TV (6)
635,190
Boston
Waterbury
WATR-TV (53)
WNAC-TV (7)
80,000
WTAO-TV (56)
Cambridge
1 ,089,696
DELAWARE
WHYN-TV(61) (55),
WWLP
Wilmington
WDEl-TV (12)
150,927
Springfield
63,000
DISTRICT OF COLUMBIA
MEXICO
WMAL-TV
(7),
Washington
Matamoros
WNBW (4),
(Brownsville,
WTOP-TV (9),
Tex.) XELD-TV (7)
31,200
WTTG (5)
467,000
Tijuana
(San Diego,
211,920
FLORIDA
Calif.) XETV (6)
WFTL-TV
(23)
Ft. Lauderdale
MICHIGAN
WMBR-TV (4)
Jacksonville
137,641
Ann Arbor WPAG-TV (20)
10,700
WTVJ (4)
Miami
193,500
Battle Creek WBKZ-TV (64)
WEAR-TV (3)
Pensacola
55,924
Detroit WWJ-TV
WJBK-TV (4),
(2),
St. Petersburg WSUN-TV (38)
39,000
West Palm
WXYZ-TV (7)
1,100,000
Beach
WIRK-TV (21)
Flint
WTAC-TV (16)
256,874
Grand Rapids WOOD-TV (7)
GEORGIA
Kalamazoo WKZO-TV (3)
306,124
227,000
WAGA-TV (5),
Atlanta
Lansing WILS-TV
WJIM-TV (54)
(6)
WLWA (8)
7,734
40,100
WSB-TV (2)
330,000
Saginaw WKNX-TV (57)
Columbus
WDAK-TV (28)
MINNESOTA
KMMT (6)
Macon
WMAZ-TV (13)
50,000
56,547
WFTV (38)
Austin
Rome
WETV (47)
31,500
15,200
Duluth
WCCO-TV
(4),
WROM-TV (9)
75,500
Minneapolis
WTCN-TV (11)
KSTP-TV (5),
HAWAII
401,200
St. Paul
WMIN-TV (11)
394,300
Honolulu
KGMB-TV (9)
27,000
KROC-TV (10)
40,000
Rochester
KONA(ll)
34,000
Broadcasting
Telecasting

FIGURES

MIAMI*,*
NOW

RANKS

DRUG
IN

THE

YOU

SHARE

I

I N

SALES
NATION

CAN
OF

GET

^

YOUR

THIS

BUSINESS
BEST THRU
*37,948,000.00*
■fcSAlES
MANAGEMENT 1953
Gel more facts and figures from
your Free and Peters Colonel.

3

CrJfinnEL4

MIAMI

NOW UNDER CONSTRUCTION
1000 Ft. Antenna - 100,000 Watts
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Sets in Station Area
vhf uhf

Outlets on Air
and Channel
Jackson
Meridian

Springfield

KHQA-TV MISSOURI
(7)
KCMO-TV (5)
KMBC-TV (9),
WDAF-TV (4),
WHB-TV (9)
KCTY (25)
KFEQ-TV (2)
KSD-TV (5)
WTVI
KTTS-TV(See(10)Belleville,
KYTV (TV) (3)

Butte

KOPR-TV MONTANA
(4),
KXLF-TV (6)

Lincoln

NEBRASKA
KFOR-TV (10),
KOLN-TV
KMTV
(3), (12)

Hannibal
Kansas City

TOP

ON

St. Joseph
St. Louis
IN

IDAHO

...Idaho's ONLY
TV Station

Omaha

Affiliated with
NBC • CBS • DUMONT

Las Vegas
Reno
Atlantic City
Newark
Albuquerque
Roswell
Binghamton
Buffalo
Elmira
New York

Heart of the 5th Market
of The Great Northwest

Rochester
Schenectady

...Purchasing Center

Syracuse
Utica

for a tremendous area
400 miles from any other
metropolitan center or
TV station.

K

I DO

-TV

Asheville
Charlotte
Greensboro
Raleigh
Winston-Salem

7

EFFECTIVE
RADIATED
53 kw
26.5 kw

POWER
Video
Aural

ANTENNA HEIGHT:
850 ft.
Above Terrain
Represented by
BLAIR
TV Inc.

NEW JERSEY
WFPG-TV (46)
WATV (13)
NEW MEXICO
KOAT-TV (7),
KOB-TV (4)
KSWS-TV (8)
NEW YORK
WNBF-TV (12)
WBEN-TV (4)
WBES-TV (59),
WBUF-TV (17)
WECT (TV) (18)
WTVE (24)
WABC-TV
WABD (5), (7),
WCBS-TV(4), (2),
WNBT

WFMY-TV (2)
WNAO-TV (28)
WSJS-TV (12)
WTOB-TV (26)

KCJB-TV (131
OHIO
WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9),
WKRC-TV
WLWT (5) (12),
WEWS
(5),
WNBK (4),
WXEL (9)
WBNS-TV
WLWC (4), (10),
WTVN (6)
WHIO-TV
WLWD (2) (7),

Dayton
Lima
Toledo
Youngstown
Zanesville
Lawton
Okla. City

WLOK-TV
WSPD-TV
WFMJ-TV
WKBN-TV
WHIZ-TV

(73)
(13)
(73),
(27)
(50)

OKLAHOMA
KSWO-TV (7)
WKY-TV (4)
KOTV (6)

Tulsa
Medford
Portland
Altoona
Bethlehem
Chambersburg
Easton
Erie
Harrisburg

3,570,000
190,000
279,500

Longview
Lubbock
San
San Angelo
Antonio

220,822
125,000

Texarkana
Tyler
Wichita Falls

348,150
179,740
31,200

7,004
26,121
435,000

306,950
300,000
228,000

Yakima

8,905
31,221
221,408
156,325

•
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Charleston
Huntington
Green Bay
Modison
Milwaukee

108,007
346,462
34,278
33,020
78,300
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Hampton
Harrisonburg
Lynchburg
Norfolk
Richmond
Roanoke

12,497
80,510

197,000

Salt Lake
City

Bellingham
Seattle
Spokane
Tacoma

787,389

OREGON
KBES-TV (5)
KPTV (27)
PENNSYLVANIA
WFBG-TV (10)
WLEV-TV (51)
WCHA-TV (46)
WGLV (57)
WICU (12)
WHP-TV (55),
WTPA (71)

Lancaster
New Castle
Philadelphia

El Paso
Ft. Worth
Galveston
Harlingen
Houston

NORTH(62)CAROLINA
WISE-TV
WBTV
(3)

Minot
Akron
Ashtabula
Cincinnati

24,103

WGAL-TV (8)
237,428
WKST-TV (45)
48,123
WCAU-TV
(10),
WFIL-TV(6), 1,267,186
70,000
WPTZ (3),
1,627,798
WENS (16),
Pittsburgh
WDTV (2)
683,000
323,062
WKJF-TV (53)
100,000
45,145
Reading
WEEU-TV
(33),
54,633
WHUM-TV(61)
127,350
Scranton WGBI-TV (22),
III.)534,500
28,817
WTVU (73)
75,000
Wilkes-Barre
WBRE-TV (28)
WILK-TV (34)
106,000
York
WSBA-TV (43)
65,100
RHODE ISLAND
Providence
WJAR-TV (10)
1,043,320
SOUTH CAROLINA
60,360
Charleston
WCSC-TV (5)
35,000
Columbia WCOS-TV (25),
200,000
WNOK-TV (67)
26,840
Greenville
WGVL (23)
28,183
8,700
SOUTH DAKOTA
Sioux Falls
KELO-TV(ll) 37,855
TENNESSEE
13,635
Knoxville
WROL-TV (6)
20,600
3,520,000
Memphis
WHBQ-TV (13)
' 9,500
WMCT(5)
218,200
Nashville
WSM-TV (4)
122,657
8,327
TEXAS
30,744
Abilene
KRBC-TV (9)
9,140
152,787
360.283(a)
Amarillo KGNC-TV
K FDA-TV (10),
(4)
31,714
Austin
KTBC-TV (7)
44,354
Dallas WFAA-TV
KRLD-TV (4),
(8)
295,000
53,667

WOR-TV (9),
WPIX (11)
WHAM-TV
WRGB (6) (6)
WHEN (8),
WSYR-TV (3)
WKTV (13)

NORTH DAKOTA
WDAY-TV (6)

Columbus
CHANNEL

WOW-TV (61
NEVADA
KKZTV
LAS-TV
(TV)(8)(8)

Fargo

Cleveland

BOISE

MISSISSIPPI
WJTV (25)
WTOK-TV (11)

Outlets on Air Sets in Station Area
and Channel
vhf uhf
WJAC-TV
(6)
680,018
WARD-TV (56)

City
Johnstown

Oshkosh

KROD-TV (9)
(4),
KTSM-TV
29,392
WBAP-TV (5)
279,423
KGUL-TV(ll) 235,000
KGBS-TV (13)
KPRC-TV (2),
KUHT (8)
265,000
KTVE-TV (32)
KCBD-TV
K DUB-TV (13)
32,349
KTXL-TV
14,077
KEYL (5), (8)
WOAI-TV (4)
155,053
KCMC-TV (6)
20,725
KETX (19)
KFDX-TV (3),
KWFT-TV (6)
39,500
UTAH
KDYL-TV (4),
KSL-TV (5)
131,200
VIRGINIA
WVEC-TV (15)
28,046
WSVA-TV (3)
WLVA-TV (13)
73,154
WTAR-TV (4)
199,620
WTVR (6)
174,182
WSLS-TV (10)
91,600
WASHINGTON
KVOS-TV (12)
29,757
KING-TV (5)
282,900
K HQ-TV (6),
KXLY-TV (4)
37,644
KMO-TV (13),
KTNT-TV(ll) 282,900
KIMA-TV (27)
6,000
WEST VIRGINIA
WKNA-TV (49)
13,500
WSAZ-TV (3)
227,132
WISCONSIN
WBAY-TV (2)
69,223
WKOW-TV (27)
WMTV (33)
10,000
WTMJ-TV (4)
570,437
WCAN-TV (25)
WOKY-TV (19)
70,000
WOSH-TV (48)
4,000

Total Stations on Air 279*
Total Sets
Citiesin with
Stations on Air 188*
Total
Use 27,320,389
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KETH Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.
Broadcasting

•

Telecasting

BIG

The dependability of today's modern passenger liner is
often proved by its passenger list, for a ship's popularity
is on a par with the services it renders.
Like the million-dollar pleasure boats, "Big Mo," St. Louis'
new ABC television station, is known for the company it keeps
...the passengers it carries. World famous entertainers... from
stage, screen, radio and TV. . . join an experienced crew as
KSTM-TV prepares to make its maiden telecasting voyage.

H-R

TELEVISION

CHANNEL

36

AFFILIATED

Broadcasting

•

WITH

Telecasting

AMERICAN

INC

MO

You and your product are sure to be in good company
aboard "Big Mo." Whether you prefer programs or spots,
you'll find the right space for your advertising message along
with other well-known national and regional advertisers.
Good, effective advertising berths are still available at
KSTM-TV, but reservations are pouring in daily. You'll be
wise to wire, phone or write . . . today . . . for your product's
passage aboard "Big Mo!"

NEW

YORK

ST.

LOUIS

BROADCASTING

• CHICAGO

• SAN

COMPANY

FRANCISCO

MARSHALL
AND

RADIO

• LOS

H. PENGRA,

ANGELES

President

STATION

K ST L
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WHBF

New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 121.

+CBS

Adds

up to:

BETTER

QUAD-CITY

COVERAGE
INCREASE

AT
IN

NO

COST!

Les Johnson, V.P. and Gen. Mgr.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54.
Montgomery,
Montgomery Bcstg. Co. (12), Initial Decision 10/6/53.

Savannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional WGOV-TV (37), 2/26/53-Nov. '53, Stars NaIDAHO
Boise-Meridia
STA Sept. n,29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
bery.
Boise, KTVI (TV), (9), 1/15/53-Summer '54, ABC, HollingIdaho Falls, KID-TV (3), 2/26/53-Unknown, CBS.
lingbery.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC HolMeridian-Bois
STA Sept. e,29).KBOI (TV) (2), 5/14/53-11/27/53 (granted

ARIZONA
Yuma,
KIVA
(TV)
(11),
3/25/53-Nov. '53, Grant (began
tests Oct. 8).
ARKANSAS
Little Rock, K ARK-TV (4), 6/18/53-2/1/54, Retry,
little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-11/15/53, AveryCALIFORNIA

™
F
TELCO
ROCK
ISLAND, ILLINOIS
HB
WBUILDING,
Represented by Avery-Knodel, Inc.

A. C.
WILLIAMS
Another
Terrific
WDIA
Personality

Denver, KDEN (TV) (26), 7/11/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KLZ-TV (7), 6/29/53-1 1/1/53-CBS, Katz.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT

LYSOL
Joins

the

Swing

to WDIA,

Memphis

Now Lysol enjoys completely dominating
coverage of the 562,212 Negroes in WDIA's
rich 27-county Nielsen area. With an announcement schedule weekly Lysol will do
a big selling job on this 46.9% of the total
area population . . . And, there's a spot or
program schedule to fit your budget. Join
WDIA's list of blue chip accounts including
Taystee Bread, Blue Plate Foods, Sal
Hepatica, Maxwell House Coffee, Kools,
Carnation Milk, Vicks Vaporub and many
others. Get the full WDIA story today!
HOOPER

RADIO AUDIENCE INDEX

City: Memphis, Tenn. Months: July-August '53
Time WDIA B
D
F G H
T.R.T.P. 22.7 18.6 17.2 13.6 13.2 9.5 6.9 3.1
(Note: WDIA's share Sat.: 27.1; Sun. 19.8)
TENN.
MEMPHIS VVD
IA
John E. Pearson Co., Representative
Dora-Clayton Agency, Southeast
Page 124

Berkeley-San
Francisco, KQED
(TV) (*9), 7/24/5310/1/53.
Corona, KOWL Bcstg. Co. (52), 9/16/53— Unknown.
Eureka, K I EM-TV (3) 2/1 1/53-10/18/53— ABC, CBS, DuM,
NBC, Blair-TV.
Fresno, John Poole (53), 8/12/53 — Unknown.
lot Angeles, KPIK (TV) (22), 12/10/52-Lote '53.
Merced, Merced Tv Corp. (34), 9/16/53-Unknown.
Sacramento, KBIC (TV) (46), 6/26/53-Foll '53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), U/6/52-Fall '53, HolllngSan Bernardino, Orange Belt Telecasters (30), Initial
decision 9/18/53.
SanSTAFrancisco
KBAY-TV (20), 3/11/53-Nov. '53 (granted
Sept. 15).
San Francisco, KSAN-TV (32), 4/29/53-Jan. 54, MeGillvra.
San Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU (TV) (36), 1/8/53-Fall '53, Hollingbery.
Tulare - Fresno, KCOK-TV (27), 4/2/53-1 1/1/53 - DuM,
Forjoe (N. Y.), Cal-Central Network.
Yuba City, KAGR-TV (52), 3/11/53-Unknown.
COLORADO
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Bridgeport, WCTB (TV) (»71), 1/29/53-Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
Hartford, WEDH (TV) (*24), 1/29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dec. '53-Headley-Reed TV.
Norwich, WCTN (TV) (*63), 1/29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/11/53— Unknown.
Wilmington,
9/15/53. Delaware Bcstg. Co. (83), Initial decision
FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-11/1/53, DuM.
Fort Myers, WINK (TV) (11), 3/11/53-Dec. '53— Weed TV.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV
(30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31/52-Unknown.
Panama
City, WJDM (TV) (7), 3/11/53-10/25/53, ABC,
Hollingbery.
Pensacola,
lingbery. WEAR-TV (3), 6/3/53-11/15/53, CBS, HolPensacola, WPFA-TV (15), 11/13/52-11/1/53, Young.
Tampa,
NBC, WFLA-TV
Blair TV. (8), Initial Decision 7/13/53-Early '54,
GEORGIA
Augusta, WJBF-TV (6), 9/16/53-11/15/53, ABC, NBC,
Hollingbery (granted STA Sept. 18).
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyColumbus, Columbus Bcstg. Co. (4), 8/26/53 — Unknown.
Columbus, WRBL-TV (4), 8/27/53- Nov. '53.

Nampa, KFXD-TV (6), 3/1 1/53-Unknown, Hollingbery.
Pocatello, KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
Pocatello,
KWIK-TV (10), 3/26/53-10/15/53, ABC, Hollingbery.
bery.
Twin Falls, KLIX-TV (11), 3/19/53-4/1/54, ABC, HollingILLINOIS

Bloomington,
WBLN (TV) (15,) 3/4/53-11/1/53, ABC,
bery.
McGillvra.
Champaign, WCIA (TV) (3), 2/26/53-11/1/53, HollingChampaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/1 9/53-Unknown.
McKinney.WDAN-TV (24), 12/10/52— Unknown, EverettDanville,

Evanston, Northwestern Tv Bcstg. Corp. (32), 8/12/53—
Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, WJOl-TV (48), 8/21/53-Unknown.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53— Unknown.
Evansville,
WFIEAug.(TV)6). (62), 6/10/53-10/18/53, Taylor,
(granted STA
Fort Wayne, WKJG-TV (33), 5/22/53-11/15/53, NBC.
Raymer.
Indianapolis,
WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/11/53-Unknown.
Princeton,
WRAY-TV (52), 3/11/53-10/31/53, Walker.
—Unknown.
Terre
Haute, Wabash Valley Bcstg. Corp. (10), 10/7/53
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.
IOWA
Cedar Rapids, KCRI (TV) (9), 8/12/53-10/15/53, H-R TV.
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/11/53-Unknown.
Des Moines, WHO-TV (13), 9/2/53-Unknown.
bery.
Des Moines, KGTV (TV) (17), 3/26/53-10/21/53, HollingFort Dodge, KQTV (TV) (21), 1/29/53-10/15/53, Pearson.

CHNS
The Shortest Route
To Results in
This Area Is Via
HALIFAX
NOVA SCOTIA
Maritimes Busiest Station
Contact
JOS. WEED & CO.
350 Madison Ave., New York
5000

WATTS

Broadcasting

Telecasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/1/53, Headley-Reed.
KANSAS

North
(TV) (74), 2/18/53-10/15/53Walker.Adams, WMGT
bery.
Worcester, WAAB-TV (20), 8/12/53— Unknown, HollingWorcester, WWOR-TV (14), 6/18/53-11/15/53, Raymer.
MICHIGAN

Manhattan, KSAC-TV (*8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M London (42), Initial Decision 10/5/53.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA Sept. 22).
KENTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Summer '53.
Louisville, WKLO-TV (21), 11/26/52-11/1/53, ABC, DuM,
Taylor.
Louisville, WLOU-TV (41), 1/15/53-Unknown.
Paducah, Paducah Tv Corp. (43), 9/16/53 — Unknown.
Richmond, WBGT (TV) (60), 4/29/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, Evangeline Bcstg. Co. (10), 9/16/53-3/15/54
(share time with Camellia Bcstg. Co.).
Lafayette, Camellia Bcstg. Co. (10), 9/16/53— Unknown
(share time with Evangeline Bcstg. Co.).
Lake Charles, KTAG (TV) (25), 12/18/52-11/1/53, CBS,
ABC, DuM, Adam Young.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '53,
New Orleans, WC NO-TV (32), 4/2/53-1/1/54.
New Orleans, WJMR-TV (61), 2/18/53-11/1/53, DuM,
Boiling.
New Orleans, WTLO (TV) (20), 2/26/53-Unknown.
Shreveport, Interim Tv Corp. (12), 9/19/53 — Unknown.
MAINE
Lewiston, W LAM-TV
(17), 7/8/53— Nov., Dec. '53,
Everett-McKinney (N. Y.), Kettell-Carter (Boston).
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland,
WCSH-TV (6), 7/30/53-12/1/53, NBC, Weed
TV.
MARYLAND
Baltimore, WITH-TV (60), 12/1 8/52-1 /1/54-Forjoe.
Frederick, WFMD-TV (62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston, WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBH-TV («2), 7/16/53-10/1/54.
Boston, J. D. Wrather Jr. (44), 8/12/53 — Unknown.
Brockton, WHEF-TV (62), 7/30/53-Unknown.
Fall River, WSEE-TV (46), 9/14/52— Oct. '53.
Lawrence, WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.

Bay City, WNEM-TV (5), 9/2/53-Fall '53.
Battle Creek, WBCK-TV (58), 11/20/52-11/1/53, HeadleyReed.
Benton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac,
Sept. 29).WWTV (TV) (13), 4/8/53-1/1/54 (granted STA
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/1 1/52-Unknown.
Flint, WFDF-TV (12), Initial Decision 5/11-53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forioe.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw,
Decision Booth
9/29/53.Radio & Tv Stations !nc. (51), Initial
MINNESOTA
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St.beau.
Cloud, WJON-TV (7), 1/23/53-Late Oct. '53, RamSt. Paul, WCOW-TV (17), 3/11/53-11/15/53.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/11/53-Unknown.
Jackson, WSll-TV (12), 7/22/53-Jan. '54-ABC, Weed TV
lingbery.WJDT (TV) (3), 8/27/53-Early '54, NBC, HolJackson,
Meridian, WCOC-TV (30), 12/23/53-Oct. '53.
MISSOURI
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-11/1/53, ABC, CBS.
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-Nov. '53.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA
St. Louis. KSTM-TV (36), 1/15/53-10/15/53, ABC, H-R
Television (granted STA Aug. 25).
St. Louis, WIL-TV (42), 2/12/53-Late '53.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KOOK-TV
(2), 2/5/53-11/1/53, CBS, DuM,
Weed (granted STA Aug. 11).
Billings, KRHT (TV) (8), 1/15/53-Early Fall '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingGreat
Missoula, KGVO-TV (13), 3/11/53-7/1/54, Gill-Perna.
NEBRASKA
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Kearney, KHOl-TV (13), 7/22/53— Unknown.
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-Unknown.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
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WORLD
table
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Asbury Park, WRTV (TV) (58), 10/2/52-Dec. '53.
Atlantic City, WOCN (TV) (52), 1 /8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (*19), 12/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WROW-TV (41), 4/16/53-10/15/53, ABC, DuM,
Boiling (test patterns due Oct. 8).
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/14/52-Unknown.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-11/15/53.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston, WKNY-TV (66), 1/23/53- Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie,
WEOK-TV(10),(21),
1 1/26/52— Jan. ABC,
'54. CBS,
Rochester, WHEC-TV
3/11/53-11/1/53,
Everett-McKinney (share time with WVET-TV).
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WVET-TV (10), 3/11/53-11/1/53, ABC, CBS,
Boiling (share time with WHEC-TV).
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1/53— Unknown.
Watertown, WWNY (48), 12/23/52-Winter '53, Weed Tv.
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

NORTH CAROLINA

Portland, KOIN-TV (6), 7/16/53-10/15/53, CBS, AveryKnodel (granted STA Aug. 6).
Portland (Ore.)-Vancouver (Wash.), KVAN-TV (21), Initial
Decision 6/18/53.
Aug. KPIC
4). (TV) (24), 1/29/53 -Oct. '53 (granted STA
Salem,
Salem, Oregon Radio Inc. (3), 9/30/53 — Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1/53— Unknown.

Chattanooga, WTVT (TV) (43), 8/21/52-Unknown.
Knoxville,
STA Sept.WTSK
4). (TV) (26), 3/26/53-10/18/53 (granted
Nashville, WSIX-TV (8), 7/30/53-12/1/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.

PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown,
Unknown.
Erie, Great WQCY
Lakes Tv(TV)
Co. (39),
(35), 8/12/53—
Initial Decision
9/8/53.
Harrisburg, WCMB-TV (27), 7/24/53-12/15/53— Cooke.
Hazleton, WAZl-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WLBR-TV
WWLA (TV)
5/7/53-Late '53, Taylor.
Lebanon,
(15), (21),
6/26/53-10/26/53.
Lewistown. WMRF-TV (38), 4/2/53 — Unknown.
Philadelphia, WIBG-TV (23), Initial Decision 10/2/53.
Philadelphia, WIP-TV (29), 11/26/52-Unknown.
Pittsburgh, WQED (TV) (*13). 5/14/53-1/1/54.
Pittsburgh,
ley-Reed. WTVQ (TV) (47), 12/23/53-Fall '53, HeadScranton, WARM-TV (16), 2/26/53-Fall '53, Hollingbery.
Williamsport. WRAK-TV (36), 1 1/13/52-Unknown.
bery.WNOW-TV (49), 7/11/52-10/19/53, DuM, HollingYork,

Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, Av«ryFort Worth, KTCO (TV) (20), 3/11/53-Unknown.
Galveston, KTVR (TV) (41), 1 1 /20/52— Early Fall '53.
Houston, KTVP (TV) (23), 1 /8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Lat» '53, Taylor.
Lufkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID-TV (2), 7/1/53-11/1/53.
San Antonio, KALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.
Sherman, KSHM (TV) (46), 3/4/53-Late Summtr '53.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
bery.
Temple, KCEN-TV (6), 1/29/53-11/1/53, NBC, HollingVictoria, KNAl (TV) (19), 3/26/53-Unknown, Best.
Waco, KANG-TV (34), 11/13/52-10/15/53, ABC, Pearson.
Weslaco, KRGV-TV (5), 7/16/53-Oct. '53, NBC, Taylor.

'54. Boiling.
pt. ABC,
9/30/53-Se
WUNC-TV
Chapel Hill,
/15/33,
2/26/53-11
(36), (*4)
WAYS-TV
Charlotte,
/1/53 — DuM, NBC,
2/26/53-11
(46),
WCIG-TV
Durham,
H-R Television.
Goldsboro, Goldsboro Tv Corp. (34), 9/30/53-Unknown.
Greensboro, WCOG-TV (57), 11/20/52-10/30/53, ABC, BolGreenville,
Pearson. WNCT (TV) (9), 3/11/53-11/15/53, CBS, DuM,
Hendersonville, WHKP-TV (27), 3/11/53— Early '54, Headley-Reed Tv.
Mount Airy, WPAQ-TV (55), 3/11/53— Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53— Oct. '53, Blair Tv.
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Unknown.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Columbus, WOSU-TV (»34), 4/22/53-Unknown.
Dayton,
WIFE (TV)
(22),2).1 1/26/52-Fall '53, HeadleyReed (granted
STA Oct.
Lima, WIMA-TV (35), 12/4/52-Late '53, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52-10/15/53, Petry.
Portsmouth, Woodruff Inc. (30), Initial Decision 6/8/53.
Steubenville, WSTV-TV (9), 8/12/53-12/1/53, CBS (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.

RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-10/15/53,
(granted STA Sept. 23).

Blair Tv

OKLAHOMA

SOUTH CAROLINA

Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KLPR-TV (19), 2/11/53-10/20/53, DuM,
Boiling.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53— Oct.-Nov. '53, Boiling.

Anderson, Wilton E. Hall (40), 9/30/53-Unknown.
Camden,
(15),2/12/53-11/7/53,
6/3/53— Jan. '54.NBC, Free &
Columbia, WACA-TV
WIS-TV (10),
Peters.
Greenville, Carolina Tv Inc. (4), 7/30/53 — Unknown.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.

OREGON
Eugene-Springfield, KTVF (TV) (20), 2/11/53— Unknown.
Eugene,
bery. Eugene Tv Inc. (13), 5/14/53 — Oct. '53, Holling-

TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21/52-Unknown, Pear-

TEXAS

UTAH
SaltHollingbery.
Lake City, KUTV (TV) (2), 3/26/53-Spring '54, ABC,
Burlington,
10/2/53.

WCAX

VERMONT
Bcstg. Corp.

(3), Initial Decision

VIRGINIA
Charlottesville, WCHV-TV
(64), 1/29/53-Winter '53,
Walker.
Danville, WBTM-TV (24), 12/18/52-Dec. '53, Hollingbery.
Marion, WMEV-TV (50), 4/2/53-Unknown, Donald Cook*.
Norfolk, WTOV-TV (27), 7/8/53-10/22/53, ABC, DuM,
For joe. (Test patterns due Oct. 15).
WASHINGTON
Seattle,
(4), 6/10/53-12/11/53, NBC, Hollingbery.KOMO-TV
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perna.
Parkersburg, WTAP (TV) (15), 2/11/53-10/25/53, ABC,
For joe (tests due 10/11/53).
bery.
Wheeling, WLTV (TV) (51), 2/11/53— Oct. '53.
Wheeling, WTRF-TV (7), 4/22/53-10/24/53, NBC, HollingWISCONSIN
bery. WRBJ (TV) (57), 2/11/53-Nov. '53, Clark.
Beloif,
Eau Claire, WEAU-TV (13), 2/26/53-11/26/53, Holling-

SCHAFER

REMOTE

SYSTEM

Madison,
Unknown.Wisconsin State Radio Council (*21), 10/7/53—
Milwaukee, WMIl-TV (31), 8/20/53-Unknown.
Neenah, WRidson
NAM-TVInc.(42),
'53, Clark.
Superior,
(6), 12/23/52-late
Initial Decision,Nov.
9/9/53.

satisfied customers coast to coast
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Casper, KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KFIA (TV) (2), 7/30/53-10/15/53, ABC, CBS
(granted STA Sept. 29).
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53— Unknown.
Broadcasting
• Telecasting
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IEXCEP- IRE APPLICATIONS
IDEC'I.
8819 I1 DES
I
APPLICANT
LOCATIOH
1
1IO676
10-2-53
(Georgia Institute of Technology
ATLABTA, GEGBGLA
!i 1636 HO665 18-26-53 ■'9-25-53
|
(Examiner Hutchison) tFobert W. Rouneaville
1 Ion.
ID-10b65 dlwleeed without prejudice
BALTIMORE. HABTLASI
110666
(Chesapeake TV B/cing, Inc.
1 Held
ig-2l*-53: D-10666 dlmleeed without
:
"7-17-53
1
10550
|
(Examiner Hutchison) iThe Beltlmore Radio Show, Inc.
1 prejudice 9-22-53
S 2 =10551 :6-17-53
I
Indefinitely
18-13-53 Oral erguiient re pet'n. to
'5-6-53
ILonlilana Television B/cing Corp.
BATCH RUtJGE, LA.
110285
Ireconelder
Exanlner't
iSee Hemarfcs
;
iSouthern TV Co. of Baton Rouge
lto amend; See
A below denial of pet'n.
(Examiner Hunttlng)
'12-15-52
1
Indefinitely
I U ■l°J52 I7-U-52
m-26-52
'7-22-53 IDue 4
BEAUMOHT-POBT ARTHUR, tPort Arthur College
'3-11-53 (Due &
tSmith Radio Company
I 0 110287
TEXAS
11028b
ITlled
1H-17-52 111-17-52
i The Enterprise Company
(Examiner Hunttlng)
lExceptlone filed by B/caet Bureau
19-1-53
(Filed
* c 110286 17-II-52
iBeaumont
Broadcasting
Corp.
18-28-53; Beply to Eicep. filed by
UO-9-53
'9-9-53
IKTBM, Inc.
1D-10288 on 9-IW53; Valtln* Orel Arc.
1 1*0 110683
I110662
10681
J
j
1
BIHGHAMTOB, N.T.
t Southern Tier Radio Service, Inc.
110657 is- 26-53
IIO-I9-53
(Examiner Butt*)
(Ottawey Stations, Inc.
iThe Blngh&mton B/cers, Inc.
J
■9-25-53
;
CAMDZH, H.J.1 10658
PRILADELPEIA, PA.
i South Jersey B/cing Co.
I 29 110272
18-17-53
110273
iPntrlck Jooeph Stanton
(Examiner Donahue)
17-11-52
1 3
HO-l-52
conference
held reeultlng In
icontlxmanc.
of hearing
!
!
!
CAHTOH, OHIO
17-11-52 HO-l-52
(Brush- Hoor* Newspapers, Inc.
iStark B/clng Corp.
(Examiner Litvln)
110606 •7-29-53 ii*-20-53 lU- 20-53 lla progress '8-20-53
!
!
1101*38
tTrl-Cltles Teleoeetin^, Inc.
(See
1101*39 '3-18-53
(oelowB
il*-22-53
!
1
CHATTABOOGA, TEHNISSEI 1WD0D B/cing Corp.
110675
'Mountain CltT TV, InCj_
(Examiner Bo&d)
'5-25-53 15-25-53 ■Indefinitely
HOU73
1101*72
I 12 1101*71
■j • Continued Indefinitely on Joint
tSouthern TeleTlslon, Inc.
;
;
liee renark.
tTrl-State Telecasting Corp.
(reqtiett of all applicant*
'9-2-53 110-2-53
(■DBF of cine Co.
tll-16-53
i 7U 11067U
i 19
;
;
;
CIBCIHHATI, OHIO
iGordon
1IO-12-53
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. iti %* i Oity
flit-B/clng
t, 1 „ \ , Co.Co.
rtTrl—
£/clng
(Examiner Hunttlng)
1
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i
1S-H-53
.
.
(10-2-53 parties to exchange info.;
("T rvvr itm ACTA
lUnited B/clng Co.
(10— 19—53 Evidence to conmence.
110-26-53
I6-2U-53 i7-2l*-53
UO557
1
67U2
8l.ee
reBBrte
(10-12-5'* Hearing conference
J WW, Inc.
3(Examiner Litvln)
53
11 IO556
1 10 IO559
;
j
HO558
CORPUS CHRISM, TEXAS tSuperlor Television, Inc.
(Examiner Irion)
(Keys— TV, Inc.
UO577 16-2U-53 ■8-3-53
j
(K-31x Television, Inc.
i 6 .10578
110-16-53
IQulf Coast B/clng Co.
110560 17-1-53
16-I8-53
IBsptlat
Gen'l.
Convention
of
Texae
1
2-IO-53
■7-31-53
17-20-53
J Das A
(H, L. Hunt
■7-31-53
! 22
1 Indefinitely
tFIled
iCofiBtal Bend Television Co.
I 90U3
11*- 20-53
■10-1-52
17-11-52 HO-l-52
i u
(Ho exceptions
of
110-29-5}
t KM VP b/ cing Co .
(Initial
Decisionfiled;
stayedeffectiveness
by Consolation;
DENVER, COLORADO
(10238
j
(Final
Decision
i*eued
9-10-53
(Examiner Cunningham) JMetropolltan Television
'J-l6"53
lAppl'n. for additional time to
I 20 I 8897
HO-23-53
(Mountain States TV Co. (EIBV)
: complete construction
(Examiner Smith)
l
8
■9-23-53
1
DES MOINES, I OVA
iCowles B/clng Co.
-|
1
8900
(106
8°
(Examiner French)
:Murphy B/clng Co.
U0662 18-26-53 ■9-25-53 ■ 9-25-53 ■10-9-53
1' 623 110289
lD-10663 dlsmleeed without prejudice
DETBOIT-FEBND ALE, MICH. iRoyal Oak B/clng Co.
■3-2-5J ■9-9-53 ■ j (9-22-53:
:1066U
D-IO662 to he dl*Bi**ed
rUAW-CIO B/cin* Corp. of Michigan
(Examiner Butt*)
■
UO-26-53
111-17-52
1
1
:10290
■9-29-53
19-1-53
DULUTH , H IBBESOTAiHead of the Lakes B/cing Co.
19-I-53
17-11-52 111-17-52
SUPERIOR, WISCORSIS
(Filed
(Doe
6c
(Fed Biver B/cin^ Co., Inc.
.
(Examiner Sharfman)
i• 356 (10291 •7-11-52 111-17-52 111-17-52
(Ho
exception* filed; pet'n. to complete
(Rldeon, Inc.
(Decision
18-28-53
18-28-53 18-28-53
granted 8-13-53* waiting Final
■9-28-53 (hearing
19-8-53
I Hone
'7-29-53 '8-2853 , ,
ERIE, PEHH.
1110615
1061 2
ID-10613 di*alB*ed without prejudice
no exceptions filed; waiting
(Greet Lake* Television Co.
(Examiner Hunttlng)
110-5-53 tS-2h-53:
18-7-53 (required
(Final Decision
'8-7-53
(10bl4
■11-2-53
(Erie Television Corp.
i 66
'7-29-53
18-31-53
1IDne
•
ITlledA 19-1U-53 1
(Commodore Perry B/clng Service, Inc. i 13 110571 16-25-53 17-15-53 '7-13-53
tUO EN E, ORXOOH
(Designated under 309(c)! B/east Bureau
(filed no Proposed Findings; Replies to
(Examiner Cunningham) ilugene Television, Inc.
« 7
(Propo*ed
9-H-53I ExcepiU-15-53
i
!
'5-25-53
(tions filedFindings
by Allenfiled9-29-53
'5-25-53
UOU63
llOUbl
iSouth Central B/cing Corp.
ti*-30-53
(Hearlnr Conference
I10U62
ISee reaarke '2-27-53
(Hearing
10-12-53 lO-S-5^
'8
E7A2J3VILLE. INDIANA
(Evansvllle Television, Inc.
; -3-53
;1 Due 4
lOn The Air, Inc.
(Examiner ShBrfman)
U0U6U
16-15-53
'3-30-53
110269
IOTBM, Inc.
IDue A
IPiled
ll02b«
tll-17-52 tii-6-53
111-17-52
IWJH
Goodwill Station*, Inc.
'7-6-53 IFllwl
1 12 110270 17-11-53
(Waiting
Final Decision
tTreMtThe Corp.
FLIHT, MICHIGAN
(Oral argument
held 8-3I-53';
17-11-52
I3-M3
111-5-52
(Exmnlner Gnguine)
IW.S. Butterfield Theatre*. Inc.
1101*25
>
69
IDae
4
1
filed
fort watbe, ibdlaha
iRadlo Ft. Wayne, Inc.
1U-6-51*
19-28-53
(Waiting Initial Decision
(Anthony Wayne B/ clog
(Examiner Bunt ting)
1 2} U0U21* 18-20-53
1
9050
(8-18-53
■See
C
belov
(Pre-Hearlng conference held 9-U— ?3
16-17-53
IIO69?
>9-a-53
FHESNO, CALIFORNIA
tCallfomla Inland B/cing Co.
1 12 UO65O
110^52
(Examiner Cooper)
iKARM, The Geo, Harm Station
18-28-53
110607
(D-10553 dlsalseed without prejudice
lMualc B/clng Co.
GRAND RAPIDS, MICH,
:3ee D belov
', 3 1 8621 ■ 7-29-53
110-7-53
(Peninsular B/cing Co.
i Examiner Bond)
19-30-53 110-30-53
HARTFORD, CONN.
(The Traveler* B/clng Service Corp.
(No Examiner named)
:Hartford Telecnstln^ Co., Inc.
(D-10U75
12-2-5}
HONOLULU, HAWAII
16-15-53 16-15-53
: 2 110513 llt-22-53 15-27-53
(conferencedlsmi*eed
held 8-U-53; further
lies renarke
iRoyaltel
(Examiner Donahue)
15-13-53
1101*71*
U0512
INOXVILLE, TENNESSEE iScrlpps-Howard Rtidlo, Inc.
•9-9-53 o"1 of
argument
(continuance
hearingheld re
tin progreit i6-l*-53 (Hone
1 10 HO365
(Examiner Sharfman)
IRadlo Station WBIR, Inc.
i6-'*-53
(Tennessee Television, Inc.
'2-2-53
(Waiting Initial Decision
H051U
(Peonies
LANCASTER, PENH.
110-12-51 ...
1 IO366 112-31-52 18-28-53
IVGAL, Inc.B/clng Co,
1 8 110525
(Examiner Bond)
18-28-53
l
required
(D-10b08 dismissed without prejudice
(Arkansas Television Co.
110611 '7-29-53
lItTle"
Ail.
•5-27-53.
't 11
31 Ofi&fl
(ErwalnerROCK,Litvln)
18-12-53 16-26-53
iS-2U-53:&-l06O9
dismissed w.o.'o. 9-^-53
lArkanBns Telecaster*, Inc.
110
1
«959
-15-5}
110526
LORAIN, OHIO
IThe Lorain Journal
1 Indefinitely
1U
(Examiner Hani tins)
t Elyria-Lorain B/cing Co.
-1
553
UOI157
« 5
.9-11-53
(S-lS-53 pre-trial conference held;
110-5-51
HADlSoW, VISA.
(Radio Wi*con*ln, Ino.
(9-lU A 9-21-'),5 nre-hrK. conference
(Examiner Cunningham) t Badger Television Co., Ino.
» 5 HO6U1
',5-25-53
tlO-1-53
iWKHG-TV,
Inc.
MOBILE, ALABAMA
15-25-53
UOU58
(The Mobile Television Corp,
(Examiner Irion)
A. Hearing Conference continued Indefinitely pending
C. 10-19-53 ^xehange of exhibit.
Coaimleelon action on petition for reTlew
10-28-53 Exchange
of written
point, of
rellanc. .tlpul.tlone
4 draft, of 4ttlpul«tlon«
11-2-53
further hearing
conference
to present
polnti of reliance
B. IO-15-53 Applicant, to eub.lt afflirotlr. Propoeed Elndlnge
11-16-53 Preeentatlon of proof
H-5-53 *11 partlee to .ubalt Counter Propoeed Tlndlnge 4 Concluelons
11-20-53 All partlee to eubmlt Counter Conclusion.
B- 10-13-53 Taking of deposition.
11-5-53
of exhibits
11-12-53 Exchange
further hearing
conference
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FOR THE RECORD
BOXSCORE
ON
110573
DATE
l
■
I
1
3 CHANNEL I DOCKET
LOCATIOH
■APPLICANT
NATED
1t HO.
NO. ■DESIG■1057U
12 IU0575
Montgomery, Alabama
■Montgomery
B/clng Co.,
■Alabama TeleTiBion
Co. Ino.
(Examiner Donahue)
■7-1-53
1
1 723 I■10bU3 .7-1-53
■Southern B/clng Co., Inc.
.8-12-53
■WCAX B/clng Corp.
MuMTPELIER, VERKCJTT
« 35 ■106U2 '3-23-53
(g-lU-53
(Exaalner Cunnln/rham) ■Colonial Televielon. Inc.
WKifUOS. MICHlcB!
IVerelule Radio 4 TV, Inc.
(Examiner Irion)
■Verelulo Radio & TV, Inc.
101*1*2 6-10-53
■: 106¥*
■105UI
IWMBD, Inc.
1105U2
raoau, ULiMois
U0659
1i 23g 1■ 105H3
:WIRL Television Co.
7273 .8-26-53
(Examiner Smith)
■Brooxvell Enterprlee*
PHILADELPHIA, PERU.
■Dally
Hewfl TV Co.
■Ion Poller
(Examiner Donahue)
t
1 9138
t 8 1IO2U5
IIO319 .7-11-52
■VeetlnghouBe Radio Stetloni
POBTLAKD, OREOOH
■Portland Television, Inc.
■7-11-52
(Examiner Smith)
19-17-52
■North Pacific TV, Inc.
102Ufc ■7-11-52
ICeecade Televielon Co.
1 12 ■■1012U
110317 19-25-52
11021*7
■Oregon Television, Inc.
17-11-52
■Columhla Empire Telecaetere
1102U9 ■9-3-52
■ Northwest TV A B/cin^Co.
1
21
■102^8 17-11-52
IMt. Scott Telecaetere, fnc.
PORTLAND, OREGOBV ABC OUTER, WASH,
■Vancouver R^dlo Corp.
t
(Examiner Smith)
1
13-I8-53
1
PORTSMOUTH, OHIO
1 30 ■10655
■Woodruff, Inc.
(Examiner Irion)
I10UUO
1
■ 3 ■IO656 18- 26-5 3
■Times-World Corp.
ROAROKE, VIRGINIA
1
■Radio Roanoke, Inc.
110-29-52
(Examiner Bond)
■ 9012 ■7-11-52
■Sacramento
1 7 tlOX)k
IKCRA, Inc. Broadcasters, Inc.
SACRAMENTO, CALIF,
1
(Examiner Donahue)
9013 18-5-53
■HcClatchy B/clng Co.
1 10 1110298
17-11-52
tSecramento
Telecaetere, Inc.
«110635
t
1 51 110579
t
SA6IHAV,
17-1-53
■Booth Radio & TV Stations, Inc.
(Examiner Michigan1
Cooper)
i 30
san Bernard! He, SAL IP. I
(Examiner Butte)
lOrange Belt Telecaetere
1
HO696
t
»' 18s U0517 19-30-53
(2xejnlner not named) ■KITo, Inc.
■IOU77
IWSAV,
Inc.
SAVANNAH, GEORGIA
> 3 ■10518 15-13-53
(Examiner Cunningham) IWJIV-TV, Inc.
■ 10l*76 11*- 22-53
SHFJEVEPuKr.lCOISIABA ■KTBS, Inc.
110523
■
International
B/cing
Corp.
110522 15-20-53
(Examiner Cooper)
■Southland Televielon Co.
■Radio Station KRMD
(Examiner Lltvln)
I 12 ■10672 '9-2-53 .
■10673
■Shreveport Televieion Co.
■1052U
IPerkine Brothere Co,
SIOUX CITY, IOWA
t
It
110535
16-3-53
■KCOM B/clng Co.
(Examiner Cooper)
SOUTH BEND, INDIANA
■South Bend B/cing Corp.
■ U6
(Examiner Cooper)
■Mlchlaua Teleceetlng Corp.
■101*23
■ 10t*22
1 2 HO53I*
■Louie Waemer
SPOKANE, WASHINGTON
(Examiner Butte)
■Televielon Spokane
I 2 110703 ■ 3-U-53
1■10702
10701 19-30-53
SPRINGFIELD, ILLINOIS ■Sangamon Valley TV Corp.
(Examiner not mined) ■Capitol City TV Co.
IWMAY-TV. Inc.
110251
110253
110250
ST. PETERSBURG- TAMPA, ■ The Tribune Co.
1 8 H0255
■10252 17-11-52
FLORIDA
■Pinellae B/clng Co.
(2xaminer Cooper)
I 13
■The
Tampe
Bay
Area
Teleeaetlng
Co.
•7-11-52
■Tampa Tlnee Co.
110679
■10)30 17-11-52
■Orange Televieion B/cing Co.
110- 8- 52
■Tampe Television Co.
: U2 ■10680 19-9-53
lAlf M. Landon
TOPEKA, KANSAS
(Examiner Smith)
IR. F. Schoonover
uofegU
.10695 *9-2J-53
■KVTX B/clng Co.
WACO. Tins
I
10
■10263
(PxrnlDer not named) ■Waco Televieion Corp.
110262
WICHITA, KANSAS
■Mid-Continent TV, Inc.
t1 103 110259 17-11-52
llO-8-s2
(Examiner Hutchleon) 1KAXE B/cing Co., Inc.
1
■The Radio Station ill Co.
17-11-52
■Taylor Radio 4 TV Corp.
U0260
I102fl ■8-5-53
■Wichita
TV
Corp.
,
Inc.
«
83
1
> 7 110633
TSi ' ' ' ■Delaware B/clng Co.
110705 19-30-53
WgWnTdhC
wTlm
(Examiner
Sharfman)
■The Texan Telecasting 6o.
•AMAHILLO, TEXAS
■ 1070I*
(Examiner not named) ■PlainB Empire B/clng Co.
■10706
■Panhandle Television Co.
3-19-53 Affirmative Proposed Findings filed
9- 13-53 Rebuttal Proposed Findings filed by applicants only
13-5-53 Conclusions to Proposed Findings due
10- 15-53 ReplieB to above due
8- 2U-53 Affirmative Proposed Findings filed by parties
9- 9-53 Rebuttal Proposed Findings filed by parties
9-17-53 Conclusions to Proposed Findings filed by parties
9-28-53 Replies to above filed

COMPETITIVE
'8-27-53
1
■■HEARING
DATE
■IHEASIIIO
DATE
>
.ADJOURNMENTS
■SCHEDULED ■ BEGUN
1
17-31-53 ■None
■See remarks
■held
I
17-31-53
19-11-5}
I
'9-18-53 118-27-53
il*-22-53
iU-22-53
1
1
1
■10-12-53
■7-IO-53
t
19-25-53 19-25-53 11
1
17-20-53
110-1-52 1<
110-1-52
t
15-15-53
I
110-1-52 110-1-52 I
1
I 10-1- 52 t 10-1-52 >t
ti6-i*-53
il*. 20-53 tU- 20-53 1 110-7-55
1
19-25-53 19-25-53 1
'11-17-52
tll-17-52 t
1
1
1
111-17-52 t
111-17-52 16-5-53
1
t
■8-3-53
I9-U-53 19-25-53
18-3-53
19-K-53
1
.
16-15-53, '6-15-5J 1
1
1
'5-29-53 15-29-53 1
tin progress
!lO-5-53
16-19-53 16-19-53 17-31-53
1
■i°r2-53 .. ■u-6-53
1
'7-J-53
1110-12-53
■Indefinitely
iit-6-53
■ see remarks

TV

1PR0.
HEARINGS

1 RECORD
■CLOSED
19-29-53
■9-18-5J
18-28-53

■ FIND.
IINIT'L.
■ISSUED
■ None
IDEC'B.
■■required
DUE
■■None
I
■required
■Filed
IDue &
19-22-53

1
1■Bone
1
1 required
(See I 1
1
ibelow
15-15-53 1■Filed
■1 Due &
12-9-53 17-31-53 16-18-53
18-23-53
(Filed
16-11-53 ■ Due 4 16-8-53
1■Hone
1 required
ilt-23-53 II
16-5-53 1IDue
4
IFiled
'7-10-53
18-U-53
19-25-53

ltruE
EXCIT IOHS
SP-

ties
17-S-53
:6-29-53
I remarks
leee
! remarke

■IFiled
Due *
17-20-53
IHone

Ireauired
(Due
IFiled4 •9-18-53 iNone to
tbe filed
i9-ii*-53
■
t
1
■
> T
'7-31-53 ISee
1Ihelov

1
1
1
1
1
I
1 Indefinitely
tu-15-53
110-30-53
I
1
leee
•7-1J-53
t
1
I
IIDue
riledA
H-il-53
110-15-52
no-15-52 1■
J
8-10-53
16-11-53 '7-13-53
■remarke
1
■Filed
110-15-52
HO-9-53. 110-15-52 I
■ Due 4
•9-30-53
1
■ None
19-25-53 1
■required
1
110-23-53
1
1 4
'5-7-53 1IDue
1
,
'6-15-53
IFiled .
1
■
110-20-52 110-20-52 1
'9-9-53 ISee E
I
1
'9-V5.3Ihelow
110-20-52 1
110-20-52 19-9-53
1
1
■
1
i9-'*-53 IHone
19-15-53 iNone to
19-V53
1
the filed
1
IIO-3O-53
■required
1
1
1
1
1
1

t
t ADDITIONAL DATA
IRE APPLICATIONS
19-11-53 * 9-18-53 conferences 9-2^-53
teTldence; waiting Initial Decision
1D-10575 dismissed without orejudice
:9-9-5^;
D-IO576 dismissed w.o.p. 8-11-53
t
iVaiting Initial Decieloa
:Deslgnated under 309(c); Reply to
:Propoeed
due 10-2-53;of D-106UH
.■applicationFindings
for modification
CP
19-18-53 oral argrrnent re taking of
idepositlons;
9-28—53
depositions
due
Ito be taken
19-1S-53 informal conference: 9-35-53
>D-10659 dismissed with prejudice:
1 wait irig In it i&l Decision
t
t
I
iRenllea to Proposed FindingG 8-10-53;
iNo replies to Prosed Findings filed;
IV&Uing Initial Decision
.■Exceptions filed by Mt, Scott 7-7-53:
:No erc&ptione filed by Vancouver or
iB/c&et Bureau; Oral argument held
tU-31-5^: Final Decision Issued 9-25-53 .
INo exceptions filed: ef f ectireneis of
tlnltiel Decision stayed by Commission;
iVaHing
Final Decision
I
t
I:wt.it in* Initial Decision
:
1
tWalting Initial Decision
l
ID-1063U dismissed without prejudice
19-22-53: waiting Initial Decision
receive Final
documents
14IRecord
closedreopened
8-27-53;to waiting
■Decision
lAprlication for additional time to
icomplete construction
t
t
t
:
t
tWaiting Initial Decision
t
19-2u_53
argument
held re pet'n.
Ito amend oral
Ferklns'
application
iContinued indefinitely pending Conmisision
action on Pet'ne. to enlarge issue
t
I
:
1
IP.F. filed by B/ceet Bureau 2-2b-53:oy
iparties
U— 17-53
; CrelFinal
argument
schedulled
11-9-53;
wt-itlng
Decision
iRetliee
to P.F.
filed by parties
18-10-53;
counter Decision
replies filed 8-20-531
.■Waiting Initial
1
.■Waiting Initial Decision
I
:
iWaitlng Initial Decision;
ISee 0 below
1
1
t
t
iD-10^2 dismissed without Prejudice
I9-U-53:
Waiting Final Decision
l
t
t

applications
only
0. Proposed Findings submitted 6-15-53 on applicant's
usione or findings
re opposing
such
Proposed
Findings
included
no
cone'
al
Findings
and
Conclusions
applicant; on 7-6-53 Replies, Suppl emen
filed by applicant*
H. 10-5-53 Affirmative Proposed Findings due from appllcante
11-5-53 Counter Proposed Findings and Conclusions due from all pertiee
11-20-53 Reouttal Propoeed Fladlnere 4 Conclusion, due

ON this and the preceding pages is the boxscore as of Sept. 30 of all
the competitive television hearings currently before the FCC.
It was compiled by Frankie L. Fox under the direction of Frederick
W. Ford, then chief of the Broadcast Bureau's Hearing Division, for
the use of Commissioners and the FCC staff. Mr. Ford a fortnight
ago resigned from FCC to join the Justice Dept. as first assistant to
Assistant Attorney General J. Lee Rankin, who is in charge of the
Office of Legal Counsel [B©T, Oct. 5].
Since compilation of the Sept. 30 report, two new initial decisions
have been announced by the FCC.
In the vhf ch. 12 case at Montgomery, Ala., Hearing Examiner
Thomas H. Donahue on Oct. 7 issued his initial decision proposing to
grant ch. 12 to Montgomery Broadcasting Co., licensee of WSFA there.
Examiner Donohue's initial ruling explained that during the course of
the hearing, he held in default the competitive application of William
E. Benns Jr., owner of WBAM Montgomery.
In the Topeka, Kan., hearing for uhf ch. 42, Examiner Elizabeth C.
Smith on Oct. 6 issued her initial decision proposing to grant the
application of Alf M. Landon, operator of WREN Topeka. The
decision was made possible by the withdrawal of a competitive ch.
42 application by R. F. Schoonover.
On Oct. 7 the Commission also ordered another new tv comparative
hearing. To be held in Washington commencing Nov. 6, a hearing
was scheduled on the applications of F. M. Radio & Television Corp.
Page 128 ® October 12, 1953

and Standard Radio & Television Co., both seeking vhf ch. 11 at
San Jose, Calif.
The Commission on Oct. 7 also took action concerning the Evansville, Ind., vhf ch. 7 proceeding. Contestants are South Central Broadcasting Corp., licensee of WIKY there; Evansville Television Inc.; On
the Air Inc., operator of WGBF, and WFBM Inc., licensee of WEOA
Evansville.
The case is being heard by Examiner Herbert Sharfman.
Based upon petitions by WFBM Inc. and the Chief of the FCC
Broadcast Bureau for review of the examiner's memorandum opinion
and order of June 10 concerning the course of the proceeding, the
Commission vacated and set aside the examiner's June 10 order and
remanded the proceeding to the examiner for the holding of a further
hearing conference.
Although FCC determines an applicant's financial qualifications before
designation for hearing, the Commission said the examiner may enlarge
the hearing issues "on his own motion or on proper petition, to include
an issue to determine whether the funds available to the applicant
will give reasonable assurance that the proposals set forth in the application will be effectuated, such additional issue to be applicable only
to an applicant or applicants concerning whom a reasonable showing
is made that such an issue would elicit evidence of a material and
relevant
nature."
For comparison
of hearing case progress, see summaries published
in May, July and September [B©T, Sept. 7, July 13, May 18].
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Station

Authorizations,
(As Compiled

Applications

By B»T)

Oct. 7 through

uttpmito

Oct. 7

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, hearing calendar, new petitions, rules & standards changes and routine roundup.
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Abbreviations:
CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur.— aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification, trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
Grants since July II, 7952:
Vhf
TJhf Total
Commercial
171 269 4401
Educational
8
14
22
Total Operating Stations in U. S.:
Vhf
Uhf Total
Commercial on air
193
85
278
Noncommercial on air
112

As of Sept. 30, 1953* FM
AM
540
Licensed (all on air)
CPs on air
20
31
2,468
113
CPs not on air
571
Total on air
21
2,488
Total authorized
592
2,601
76
0
Applications in hearing
183
5
New station requests
143
26
Facilities change requests
898
94
Total applications pending
0
8
Licenses deleted in Sept.
3
0
CPs deleted in Sept.

TV
101
tl87
246
f 288
122
534
304
16
415
0
5

*Does not include noncommercial educational
FM and TV stations.
tAuthorized to operate commercially.

Am
Fm

ing 7 ing
Am and Fm Summary through Oct.
In
Appls.
On
Air
Licensed
CPs
Pend- Hear135
184
76
2,496
2,470
571
548
51
6
0

ACTIONS
New

OF

Tv Stations
ACTIONS

FCC

. . .
BY FCC

Terre Haute, Ind.— Wabash Valley Bcstg. Corp.
( WTHI-AM-FM), granted vhf ch. 10 (192-198 mc);
ERP 316 kw visual, 191 kw aural; antenna height
above average terrain 490 ft., above ground 549
ft. Estimated construction cost $468,737, first year
operating cost $256,864, revenue $250,000. Post
office address 120 S. Seventh Street, Terre Haute,
Ind. Studio and transmitter location 120 S. Seventh Street. Terre Haute. Geographic coordinates
39° 27' 54" N. Lat, 87° 24' 24" W. Long. Transmitter RCA, antenna RCA. Legal counsel Haley &
Doty, Washington. Consulting engineer George C.
Davis, Washington. Principals include President
Anton Hulman Jr. (81.65%), Vice President-Treasurer J. R. Cloutier (13.35%) and Secretary Lester
C. Powa. Grant is subject to judicial determination of appeal by Logansport Bcstg. Corp. (WSAL)
against FCC in refusing to move vhf ch. 10 to
Logansport, Ind. Granted Oct. 7.

Applications filed since April 14, 7952;
New Amnd.
Vhf
Uhf Total
Commercial 835 337 659 513 1,1732
Educational
50
24
26
50->
Total
882
337
683
539 1,2234
1 Twenty CPs (6 vhf, 14 uhf) have been returned.
1 One applicant did not specify channel.
3 Includes 22 already granted.
* Includes 457 alreaay granted.

Perfect reproduction — that's the reason
you'll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
—every low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high frequency response, better head contact
and longer head life.
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tape!
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Note: Amended processing procedures and revised city priority list (containing only those
cities with contested applications) went into effect Aug. 24 [B»T, Aug. 31, 24].
Goldsboro, N. C. — Goldsboro Tv Corp., granted
uhf ch. 34 (590-596 mc); ERP 17.8 kw visual, 9.2
kw aural; antenna height above average terrain
470 ft., above ground 493 ft. Estimated construction cost $248,753, first year operating cost $150,000, revenue $150,000. Post office address 270
Park Ave., New York. Studio location to be determined, Goldsboro. Transmitter location U. S.
Hwy. 117, 0.7 mi. N of Goldsboro city limits. Geocoordinates 35" and
25' 00"
N. Lat.,RCA.
77° 59'
22"
W. Long.graphic
Transmitter
antenna
Legal
counsel Fly, Shuebruk & Blume, Washington
Consulting engineer Mcintosh & Inglis, Washington. Principals include Ptesident Albin May, no
interest, executive of Ladenburg Thalman Co.,
New York investment house which has 10% inter*
est in applicant; Treasurer Joseph Low (18%;.
New York attorney; Secretary George Becker
(22%), New York attorney, plus three New York
individuals and two corporations. Grant is subject to condition that Mr. Becker dispose of his
interest in permittee or interest in any other permittee, thus limiting his interests in tv stations
to five. Granted Oct. 1.
Madison, Wis. — Wisconsin State Radio Council,
granted noncommercial educational uhf ch. 21
(512-518 mc); ERP 10.7 kw visual and 5.37 kw
aural: antenna height above average terrain 230
ft., above ground 297 ft.; estimated construction

IN

THE
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USTINE

SAMMY
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KAYE

Jubilee

THE ORIOLES
ALLEN

BANDER

THE BUCCANEERS

....Rama

published
CNeqotiator
FDR

THE
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PURCHASE

RADID

AND

REPUBLIC
AND

SALE

TELEVISION

by

MUSIC

CORPORATION

STATIONS

Barr

Building

Lincoln
Broadcasting

•

. Washington

Building

. New

Telecasting

York

6, 0B. C, Nf\. 8-3233
17, N.Y., MU.

7-4242

BROADCAST
MUSIC, INC.
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cost $300,000, first year operating cost $50,000. Post
office address Vernon W. Thomson, Attorney General, State Capitol. Studio and transmitter location on campus of U. of Wisconsin. Geographic
coordinates 43° 04' 34.2" N. Lat., 89° 24' 06" W.
Long. Transmitter GE, antenna Andrew Corp.
Legal counsel state attorney general. Consulting
engineerconsinGlenn
Koehler,
technical
State Radio
Council.
Granteddirector.
Oct. 7. WisAPPLICATIONS
Oakland, Calif.— KROW Inc. (KROW) files new
application for vhf ch. 2, ERF to 100 kw visual
and 50 kw aural; antenna height above average
terrain 1,638 ft. KROW had pending in hearing
an application for ch. 11 when the tv freeze
was imposed. Filed Sept. 29.
Hibbing, Minn.— North Star Tv Co., vhf ch. 10
(192-198 mc); ERP 10.1 kw visual, 5.07 kw aural;
antenna height above average terrain 633 ft.,
above ground 437 ft. Estimated construction cost
$180,000. first year operating cost $150,000, revenue
$170,000. Post office address % Q. J. David, 3100
First National Bank Building, St. Paul, Minn.
Studio location to be determined. Transmitter
location Maple Hill. Geographic coordinates 47°
22'
N. Lat.,RCA.
92° 57'Legal
18" W.counsel
Long. McKenna
Transmitter&
and 52"antenna
Wilkinson, Washington. Consulting engineer
Vandivere, Cohen & Wearn, Washington. Principals
include President
J. David
(6.16%),agency,
president
of David
Inc., St. Q.
Paul
advertising
and 1.9% stockholder WTCN-AM-FM-TV Minneapolis, Minn.; Vice President William Peters
(6.25%), meat products; Treasurer Ryland Rothschild (12.5%), secretary and 9.09% stockholder
WSPT Stevens Pt, Wis.; Secretary Roland Faricy
(12.5%), 9.09% stockholder WSPT; Oliver Skellet
(12.5%), 9.09% stockholder WSPT, and Walter
Villaume (6.25%), 9.09% stockholder WSPT. Filed
Sept. 30.
Asheville, N. C— William W. Orr. vhf ch. 13
(210-216 mc); ERP 56.3 kw visual, 33.8 kw aural;
antenna height above average terrain 831 ft.,
above ground 287 ft. Estimated construction cost
$222,471.60, first year operating cost $130,000, revenue $150,000. Post office address 107 Jackson
Bldg., Asheville. Studio location to be determined. Transmitter location Sunset Mt. Geographic coordinates 35° 37' 16" N. Lat., 82° 31' 58"
W. Long. Transmitter and antenna RCA. Consulting engineer George P. Adair Engineering Co.,
Washington. Mr. Orr is in local real estate, insurance, public accounting and tax practice.
Filed Oct. 6.

APPLICATIONS

Little Rock, Ark. — Arkansas Tv Co. amends application for vhf ch. 11 to change antenna height
above average terrain to 1,756 ft. Filed Sept. 21.
Fresno, Calif. — California Inland Bcstg. Co.
(KFRE) amends application for vhf ch. 12 to
change ERP to 233 kw visual and 117 kw aural.
Filed Sept. 29.
Hartford, Conn. — General Teleradio Inc. amends
application for uhf ch. 18 to specify as vice presidents James M. Gaines, Dwight W. Martin and
Julius F. Seebach Jr.; change ERP to 210 kw visual and 112 kw aural; transmitter location to
Montevideo Road, Avon, Conn.; antenna height
above average terrain to 730 ft. Filed Sept. 23.
Terre Haute, Ind. — Wabash Valley Bcstg. Corp.
(WTHI) amends application for vhf ch. 10 to
change ERP to 189.7 kw visual; antenna height
above average terrain to 491 ft. Filed Oct. 6.
Des Moines, Iowa — Cowles Bcstg. Co. (KRNT)
amends application for vhf ch. 8 to specify as
assistant treasurer Clair W. Giles; change ERP
to 316 kw visual and 158.5 kw aural; antenna
height above average terrain to 623 ft. Filed
Sept. 16.
Portland, Me. — Murray Carpenter & Assoc.
amends application for vhf ch. 13 to change ERP
to 91.41 kw visual and 54.83 kw aural; antenna
height above average terrain to 870 ft. Filed
Sept. 24.
Durham, N. C. — Durham Bcstg. Enterprises Inc.
(WTIK) amends application for new tv station
on vhf ch. 11 to change ERP to 316 kw visual and
170 kw aural; transmitter location to rural area
9 miles N of Durham; studio location to 110-112114 East Geer St., Durham; antenna height above
average terrain to 698 ft. Filed Oct. 2.
Ft. Worth, Tex.— Ft. Worth Tv Co. amends
application for vhf ch. 10 to specify vhf ch. 11
(198-204 mc); ERP 316 kw visual and 158 kw
aural; antenna height above average terrain 989
ft. Filed Oct. 2.
Washington, D. C. — Washington Metropolitan
Tv Corp. (WGMS) amends application for uhf
ch. 20 to change ERP to 188 kw visual and 97.28
kw aural; antenna height above average terrain
to 519 ft. Filed Sept. 14.
Madison, Wis. — Wisconsin State Radio Council
amends application for uhf ch. 21 to change ERP
to 11.9 kw visual and 5.95 kw aural; antenna
height above average terrain 233.8 ft. Filed
Sept. 28.
APPLICATION DISMISSED
Terre Haute. Ind. — John R. Figg granted dismissal of bid for new tv station on vhf ch. 10 at
request of attorney.
Dismissed Oct. 6.
Existing

Tv
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SLAND**
We

have never encountered

a

Broadcaster who wasn't interested in this hazard — nor
one who wasn't exposed to it!
Hundreds, nationwide,
have our unique
INSURANCE
covering this and related risks,
Policies tailored to fit your
institution. Rates? Almost
absurdly low. Details? A

letter

to us, please.

WRITE

FOR

DETAILS

AND

RATES

INSURANCE
EXCHANGE
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BY FCC

KFIA (TV) Anchorage, Alaska — Kiggins Rollins granted STA to operate commercially on vhf
ch. 2 for the period ending March 29, 1954.
Granted Sept. 29; announced Oct. 6.
KCCC-TV Sacramento, Calif.— Capital City Tv
Corp. granted STA to operate commercially on
uhf ch. 46 for the period ending Feb. 26, 1954.
Granted Sept. 25; announced Oct. 6.
KBOI (TV) Meridian, Idaho — Boise Valley
Bcstrs. Inc. granted STA to operate commercially
on vhf ch. 2 for the period ending Oct. 9. Granted Sept. 29; announced Oct. 6.
WICS (TV) Springfield, 111.— Plains Tv Corp.
granted STA to operate commercially on uhf ch.
20 for the period ending Feb. 25, 1954. Granted
Sept. 25; announced Oct. 6.
KNOE-TV Monroe, La. — James A. Noe granted
STA to operate commercially on vhf ch. 8 for
the
period Oct.
ending
announced
6. Oct. 7. Granted Sept. 25;
WWTV (TV) Cadillac, Mich.— Sparton Bcstg.
Co. granted STA to operate commercially on vhf
ch. 13 for the period ending March 8, 1954. Granted Sept. 29; announced Oct. 6.
WRTV (TV) Asbury Park, N. J— Atlantic Video
Corp. granted modification of CP for uhf ch. 58
to change ERP to 17 kw visual and 9.12 kw aural;
antenna height above average terrain 444 ft.
Granted Sept. 28; announced Oct. 6.
WAYS-TV Charlotte, N. C— Inter-City Advertising Co. of Charlotte granted modification of
CP for uhf ch. 36 to change ERP to 138 kw visual
and 70.8 kw aural; change transmitter location
to Oakdale Rd., NW of Charlotte; antenna height
above
average
564 ft. Granted Sept. 28;
announced
Oct. terrain
1.
WXEL (TV) Cleveland, Ohio— Empire Coil Co.
granted modification of CP for vhf ch. 9 to change
ERP to 191 kw visual and 112 kw aural; antenna
height above average terrain 1,000 ft. Granted
Sept. 29; announced Oct. 6.
WQED (TV) Pittsburgh, Pa. — Metropolitan
Pittsburghification Educational
grantedERP
mod-to
of CP for vhf Tv
ch. Station,
13 to change
26.3 kw visual and 13.2 kw aural; studio location
to 4337 5th Ave., Pittsburgh; antenna height above
average terrain
nounced Oct. 6. 620 ft. Granted Sept. 29; anWLAC-TV Old Hickory (Nashville), Tenn.—
Life and Casualty Ins. Co. (WLAC) granted modification of CP for vhf ch. 5 to change studio location to 181 Third Ave., North, Nashville; anabove average
ed Oct.tenna2;height
announced
Oct. 6.terrain 930 ft. GrantKGBS-TV Harlingen, Tex— Harbenito Bcstg.
Co. granted STA to operate commercially on vhf
ch. 4 for the period ending Jan. 20, 1954. Granted
Sept. 25; announced Oct. 6.

KFBC-TV Cheyenne, Wyo.— Frontier Bcstg. Co.
granted modification of CP for vhf ch. 5 to change
ERP to 100 kw visual and 50 kw aural; studio
and transmitter location to 3rd St. between Evans
and Van Lennen, Cheyenne; antenna height above
average nounced
terrain
Oct. 6. 520 ft. Granted Oct. 2; anSTATION

DELETED

WNOH (TV) Northampton, Mass.— Regional Tv
Corp. granted deletion of station on uhf ch. 36
at request of attorney. Deleted Sept. 23.
APPLICATIONS
WRBL-TV Columbus, Ga.— Columbus Bcstg. Co.
(WRBL) seeks modification of CP for vhf ch. 4
to change ERP to 27.4 kw visual and 14.75 kw
aural; antenna height above average terrain 332
ft. Filed Oct. 2.
KETCtional (TV)
St. Louis,seeks
Mo.—modification
St. Louis EducaTv Commission
of CP
for vhf ch. 9 to change ERP to 29.1 kw visual and
14.6 kw aural; transmitter location to 5100 Berthold Ave., just W of St. Louis Univ. High
School; studio location designated as McMillan
Hall on Washington Univ. campus, University
City, Mo.; antenna height above average terrain
559 ft. Filed Sept. 28.
WTVN (TV) Columbus. Ohio— WTVN Inc. seeks
modification of CP for vhf ch. 6 to change studio
location to 753 Harmon Ave., Columbus; antenna
height above average terrain 573 ft. Filed
Sept. 28.
WJAR-TV Providence, R. I.— The Outlet Co.
seeks modification of CP for vhf ch. 10 to change
ERP to 316 kw visual and 167 kw aural; antenna
height above average terrain 924 ft. Filed Oct. 1.
KFYO-TV Lubbock, Tex.— Plains Radio Bcstg.
Co. seeks modification of CP for vhf ch. 5 to
change studio location to 908 Avenue J, Lubbock;
antenna height above average terrain 850 ft.
Filed Sept. 23.
KMID-TV Midland, Tex. — Midessa Tv Co. seeks
modification of CP for vhf ch. 2 to change ERP to
25.276 kw visual and 14.017 kw aural; studio location to Bldg. T-48 Midland Air Terminal; transmuter location to 1 mi. S of City on Tower Rd.,
Midland: antenna height above average terrain
498 ft. Filed Oct. 1.
APPLICATIONS

AMENDED

KFIF
(TV)
Fairbanks, ofAlaska—
lins seek
modification
CP forKiggins
vhf ch.& 2Rol-to
change studio and transmitter location to Polaris
Bldg., 1st and Lacy Sts., Fairbanks: correct coordinates to 64° 50'
42" N.above
Lat., average
147° 42' terrain
52" W.
Long.; antenna
height
111.2 ft. Filed Sept. 24.
KOA-TV Denver, Colo. — Metropolitan Tv Co.
seeks modification of CP for vhf ch. 4 to change
coordinates
to 39°height
43' 50" above
N. Lat.,average
105° 14' terrain
07" W.
Long.;
antenna
102 ft. Filed Sept. 28.
New

Am

Stations
ACTIONS

BY FCC

Denver, Colo. — Francisco V. (Paco) Sanchez,
granted 1220 kc. 1 kw daytime. Post office address
3036 Elm St. Granted Oct. 7.
Waynesboro. Ga. — Burke County Bcstg. Co.
granted 1310 kc. 1 kw daytime, antenna 250 ft.
above ground. Estimated construction cost $22,800, first year operating cost $24,000, revenue
$36,000. Principals include President Roy Fletcher
Chalker
(33i/3%), 50%
partner Waynesboro,
of C & G Printing
Co.
(commercial
printing),
Ga.;
Vice President Memory King Tucker (331/3%),
owns 50 sh. non-voting stock of WJBF Augusta.
50% of Waynesboro Gin Co.. sole owner of farms
and ranches in Burke Co., Ga.; Secretary-Treasurer Howard C. Gilreath (331/3%), manager of
WVOP Vidalia. Ga., and sole owner of City
Radio Clinic, Vidalia. Granted Oct. 7.
Lafayette, Ga.— Radio Dixie (WSNW Seneca,
S. C), granted 1590 kc, 5 kw daytime. Estimated
construction $30,150, first year operating expense
$37,500, revenue $50,000. Principals include General Manager J. A. Gallimore (50%) and Treasurer
Virginia Fant Gallimore (50%). Mr. Gallimore
is sole owner of The Seneca Journal, Seneca,
S. C, the 1/2 owner of WSSC Sumter, S. C. Post
office address Lafayette, Ga. Granted Oct. 7.
Beaufort, S. C. — Beaufort Bcstg. Co., granted
960 kc, 1 kw daytime, antenna height 240 ft.
Estimated construction cost $14,854, operating cost
$36,000, revenue $45,000. Principals include general partners Louis M. Neale Jr., general manager,
WALD Walterboro, S. C; and John M. Trask.
Post office address % Louis M. Neale Jr., Forest
Hills, Walterboro, S. C. Granted Oct. 7.
Staunton, Va. — Lloyd Gochenour, Willard F.
Gance and Charles E. Heatwole, granted 900 kc,
1 kw daytime. Estimated construction cost $22,513.88, first year operating cost $26,886, revenue
$31,038.50.
partnership
are Presi-of
dent WillardPrincipals
F. Ganoe in(60%),
manufacturer
hardwoods, Vice President Rev. Lloyd Gochenour
(20%), and Treasurer Charles E. Heatwole (20%),
farming and custom machine works. Post office
address % Lloyd Gochenour, Box 209 Harrisonburg, Va. Granted Sept. 30.
Broadcasting
• Telecasting

PROFESSIONAL

JANSKY & BAILEY
Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
P. O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE *

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

KEAR

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

JAMES

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

C. SMEBY

"Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

— Established 1926 —
PAUL

A. D. RING

& ASSOCIATES

GODLEY

GEORGE

CO.

C. DAVIS

501-514 Munsey Bldg. STerling 3-0111

Upper Montclair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

Washington 4, D. C.

Member AFCCE*

Member AFCCE*

Member AFCCE *

GEORGE

E. GAUTNEY

Craven, Lohnes & Culver

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

Member AFCCE *

Member AFCCE *

WELDON
& CARR
Consulting

PAGE, CREUTZ,

RUSSELL

P. MAY

CONSULTING RADIO ENGINEERS

Sheraton Bldg.

Radio & Television

Washington 5, D. C.

REpublic 7-3984

Engineers
Washington, D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.
Member AFCCE *

Member AFCCE*

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE *
GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Radio-Tele visionElectronics-Communications
1610 Eye St., N. W., Wash. 6, D. C.
Executive 3-1230 — Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

AR. 4-8721

1100 W. Abram

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer On duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

APPLICATIONS
Oxnard, Calif.— Grant R. Wrathall, 910 kc, 1 kw
daytime. Estimated construction cost $15,335,
first year operating cost $32,500. revenue $38,000.
Mr. Wrathall is \2 owner KICU (TV) Salinas,
Calif.; »/4 owner KUTV (TV), KUTA (AM) and
KUTF terest(FM)
LakeFalls,
City, KWIK-AM-TV
Utah; has 12.5'*J
inof KIFISalt
Idaho
Pocatello and KLIX-AM-TV Twin Falls, all in Idaho,
and has 16.75% interest in KOPR-AM-TV Butte,
Mont. Post office address Apton, Calif. Filed
Sept. 30.
Franklin, La.— Cyril W. Reddoch and Ralph L.
Hooks d/b as Dixieland Bcstg. Service, 1590 kc,
1 kw daytime. Estimated construction cost $16130, first year operating cost $32,000, revenue
$44,000. Principals in partnership are Cyril W.
Reddoch (%), \'2 owner KDLA De Ridder, La.,
and
KREH Oakdale,
owner O/3).
KDBSV3
Alexandria,
La., and La.,
RalphandL. \'3Hooks
owner KDBS. Post office address % Cyril W.
Reddoch, Box 46, De Ridder, La. Filed Sept. 23.
Broadcasting
Telecasting

Member AFCCE*
M. SILLIMAN

John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6646
Washington
5, D. C.

ARLINGTON, TEXAS

Member AFCCE *
WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)
Vandivere,

JOHN

710 14th St., N. W.
Executive 3-5670
Washington 5, D. C.

ROBERT

C. HUTCHESON

P. O. Box 32

MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

711 14th St., N. W.

Member AFCCE *

LYNNE

C. McNARY

CARD

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
o
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

CO.

WILLIAM

E. BENNS,

JR.

Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*
HOFFMAN
RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealer!
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

Newburyport, Mass. — Theodore Feinstein, 1340
kc, 250 w unlimited. Estimated construction
cost 18,391, first year operating cost $36,000, revenue $50,000. Mr. Feinstein is president and owner WTSA Brattleboro, Vt., and president-treasurer
and 88% stockholder WLYN Lynn, Mass. Post
office address 185 Devonshire St., Boston. Filed
Sept.
28.
Redwood
Falls, Minn. — Charles B. Persons, 1490
kc, 250 w unlimited. Estimated construction
cost $14,833.05, first year operating cost $54,000,
revenue $60,000. Mr. Persons is director of enring ofArrowhead Rd.,
Network.
dress 2219gine Vermillion
Duluth. Post
Filedoffice
Oct.ad-2.
Wellsville, N. Y. — J. S. Mumma, J. M. Cleary,
J. H. Sutterwhite, J. E. Ericson and C. S. Bromeley d/b as Radio Service of Wellsville, 790 kc,
1 kw daytime Estimated construction cost
$22,973.27, first year operating cost $35,000, revenue
$50,000. Principals in partnership are Joseph
M. Cleary (121/2%). manager WESB Bradford,
Pa., and executive editor Bradford Era; J. S.
Mumma (12Vz%), hotel manager; Jean E. Ericson
October 12, 1953
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ADVERTISEMENTS
CLASSIFIED
Checks and money orders only.
Payable in advance.
Display— Tuesday
publication date.
preceding
Deadline: Undisplayed— Monday
preceding publication date.
Situations Wanted 20<f per word — $2.00 minimum • Help Wanted 25tf per word —
.
.
$2.00 minimum
All other classifications 30tf per word — $U.OO minimum • Display ads. $15.00 per inch
Send box replies to
No charge for blind box number.
Broadcasting • Telecasting, 870 National Press Bldg., Washington 4, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
or return.
theirsentcustody
or responsibility
any liability
repudiates photos,
ing • Telecasting
Help Wanted
Several attractive openings in Florida for qualified announcers, salesmen, newsmen, writers.
Applicants invited file full details with Secretary,
Florida Association of Broadcasters, Box 190,
Quincy, Florida.
Managerial
Manager-salesman one kilowatt daytime, one
kilowatt independent daytime. Medium southeastern market. Salary, auto, percentage. Box
107A, B.T.
Commercial manager for established 10 years
250 watt fulltime independent in large southern
metropolitan Market.
Box 109A, B.T.
One kw daytime Maryland station in good rural
market has immediate opening for manager.
Salary and commission.
Box 132A, B.T.
Manager for prosperous daytime, only station
catering to foreign language groups in major
market area. Give background and particulars
in first letter. Box 148A, B.T.
Shifting sales manager to TV creates one of best
opportunities in radio for local radio sales manager. If you can produce personally and provide
intelligent leadership to good sales staff you can
enjoy five figure income with solidly entrenched
NBC station in 250,000 market. Write confidentially to J. B. Fuqua, WJBF, Augusta, Georgia.
Salesmen
Excellent opportunity for ambitious, mature man
or woman to become a top radio time salesman
in highest rated network station in Ohio city.
Must know radio will train for sales. Box 897X,
B.T.
Western NBC regional, excellent market, offers
radio-minded local salesman opportunity to earn
$10,000 plus. Weekly base, $100. against 15 percent.
Substantia] tax-free car allowance. Pleasant middle-sized community, good schools, good weather
(no snow). Box 964X, B«T.
Salesmen; 2 of our salesmen have switched to our
TV station. Need two aggressive salesmen to
take over parts of their billing at 10%; all new
sales at 15%. One of top-rated indies in the nation.
Average salesmen earnings in excess of $12,000.
Wire or write Box 49A, B«T.
Leading
affiliate
one of Alaska's
largest citiesnetwork
wants radio
time insalesman
of two years
experience or more, commission deal with guarantee $550. monthly, plenty room for increase.
Permanent, long-term, stable operation, clean
reputation. Box 124A, B.T.
Local salesmanager who knows good programming for local markets and is hard worker. Outstanding agricultural and industrial market with
one kw independent. Salary plus commission.
Airmail details to Jim Hairgrove, KFRD, Rosenberg, Texas.
Commercial sales position in thriving countv seat
independent. Excellent market assures better
than average income. $300. monthly draw against
15% commission. Send full details and references
first letter. Contact Lynn Thomas, KWRO, Coquille, Oregon.
Announcers

Experienced announcer for radio and television
station in large southwestern market. Starting
salary $85, periodic increases, 40 hour week. No
talent fees. Send background and tape or disc.
Box 963X, B.T.

Help Wanted— (Cont'd)
To an announcer seeking unlimited future. Outstanding opportunity for topnotch news and pop
music man. If you think you qualify, reply Box
105A, B.T.
Early morning disc jockey, for middle west NBC
radio and television station. Send picture, complete background, references, starting salary and
air check of disc jockey show. Box 121X, B.T.
Ad-libber, madcap wit, "happy" voice, DJ.
ad-lib Freberg,
quips about
"bopster"
Stan
Bob records.
and RayDo character
stage-screen impersonations. Midwest.
Box 131A, B.T.

Funny
voice,
voices,
Single.

Combo man with first class ticket for central
Pennsylvania AM-FM. Announcing should be
diversified in abilities. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume.
Salary $76.00. Box 135A, B.T.
Experienced announcer for important western
Michigan network station. Marvelous opportunity for advancement. Submit photo, tape and
resume. Box 136A, B.T.
CBS affiliate in Rocky Mountain area has immediate openings for two staff men. Desire one
licensed man capable of announcing and engineering and one staff announcer. Send audition
resume and wage required to KBOW, Butte,
Montana.
Announcer-engineer, first class. Emphasis announcing ability, not experience. Needed immediately. Excellent working conditions, car required. Top pay, permanent position for right
man. Tapes returned. Send full resume to Gene
Reiff, KCIM, Carroll, Iowa.
Good, experienced, play-by-play sports man.
Football, basketball, class A baseball. Needed
immediately, our man moved up to the big-time.
Send tapes, references, picture, salary requirements. TV sportscast. Program Director, KCSJ,
Pueblo, Colorado.
Immediate opening for good morning man at
leading CBS station in southwest major market.
Opportunity for advancement, pleasant working
conditions at station affiliated with television and
newspaper. Send audition tape, photo, background resume immediately to Bruce Barnard,
KROD, El Paso, Texas.
Immediate opening for experienced staff announcer, good pay. No combo work. Write or
call M. G. Rogers, WCNT, Centralia, Illinois.
Announcer-engineer, first phone. 1000 watt daytime indie. Emphasis on announcing. Operate
board. Send tape, photo and references to
WLSD, Big Stone Gap, Virginia. Starting salary
$75.00.
WPAZ, Pottstown,
nouncer, disc jockey.Pa., kw daytimer needs anRadio and television opportunity at 5000 watt CBS
affiliate and year old UHF station for staff
announcer, year or more experience. Company
paid pensions, hospitalization and free life insurance. Send tape and photograph to Personnel Director, WSBT-TV, South Bend, Ind.

South Florida— Experienced announcer, DJ Send
tape, full details, first letter. Box 8A, B.T.

Staff announcer wanted for radio station with
congenial staff. Insurance, hospitalization and
vacation. Day shift. Experienced only. Prefer
man who can compile and write local news.
Contact
Carolina. Charles Melton, WSIC, Statesville, North

Announcer with at least two years combination
experience, news, DJ, with or without first class
ticket. Extra pay for ticket. Paid vacation, insurance, sick leave. Midwest. Send all details
first letter. Box 72A, B.T.

Experienced announcer by Mutual affiliate in
lake and citrus area. Contact Larry Rollins,
WSIR, Winter Haven, Florida..

Experienced morning man wanted
ly
for growing market. Your ability willimmediate
determine
salary. Forward full information and audition
to Box 96A, B.T.

CBS affiliate in central Illinois needs versatile,
experienced announcer. Run board if possible.
Excellent salary. Send tape or disc and full details to WSOY, Decatur, Illinois.

Help Wanted— (Cont'd)
At once, announcer — first phone, or announcer,
some experience. WVOS, Liberty, New York.
Technical
Immediate openings. First phone men. AM and
TV. Experienced or inexperienced. Contact
David Prozzo, LU 1292 IBEW, 212 South Jefferson, Peoria, Illinois.
Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have driver's license. Transportation supplied.
B-T.
Good salary plus expenses. Send complete list
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,
Immediate openings for first phone men at regional affiliate in eastern Penna. Studio and
transmitter work, no announcing. Drivers license
required. Experience preferred, but not necessary. Box 38A, B«T.
Chief engineer southern kilowatt, daytime remote control. Must know his business. Salary
based on ability. Write Box 85A, B.T.
Combo man, with first phone, prefer experience.
Emphasis on announcing. Permanent. Write
fully. KSGT, Fremont, Nebraska.
Suburban Chicago AM-FM first class engineer to
become Chief Engineer. Immediate opening.
Phone Ed Wheeler, WEAW, Evanston, Illinois.
Immediately. Chief engineer. WKNK, 5000 watts
day and night. Muskegon, Michigan.
Immediate opening for experienced chief engineer and announcers. Good working conditions.
Excellent pay. Give salary requirements, past
experience first letter. William Blizzard, WMJM,
Cordele, Ga.
Experienced, First class transmitter engineers,
for 5 kw AM, FM and television, CBS affiliate.
TV expansion creates opportunities to join WTOC,
Savannah's Chief
pioneerEngineer,
station. WTOC,
Write toSavannah,
Kyle E.
Goodman,
Georgia.
Production-Programming, Others
Midwest. Attractive offer for experienced program director, news editor combination. Top
working conditions, paid insurance, vacations.
Income based on individual. Send complete details first letter. Box 70A, B.T.
At once experienced female copy writer, some
air work. Good pay, paid vacations, insurance,
sick leave. Send complete details first letter.
Midwest. Box 71A, B.T.
Young man with two to four years experience in
programming and announcing to carry early
morning shift and program duties of progressive
independent operation. Good working conditions,
excellent salary, wonderful opportunity for man
with real program and commercial knowhow.
Send photograph, references and audition first
letter. Box 94A, B.T.
Newsman gather and broadcast local news for
hard-hitting CBS community station. Work 7
A.M. to noon plus P.M. phone calls. Some evening
meetings. We want quality. Salary open. Box
118A, B.T.
Opportunity for a young man or woman advertising copywriter to change jobs and live in New
Orleans,
America's
interesting
You will one
be ofworking
for most
a mass
appeal cities.
radio
station with a successful approach in developing
unusual transcribed commercials. You will have
full opportunity to use imagination and initiative
and gain valuable experience. Previous experience writing hard hitting advertising copy required. The pay is $325. a month to start, plus
annual bonus. Private air-conditioned office, vacation with pay, health insurance. Write giving
full details, experience, education and references.
Replies confidential, WBOK, 505 Baronne Street,
New Orleans, Louisiana.
Television
Managerial
Man with TV sales experience needed immediately. New VHF station in midwest to become
TV sales manager. Rush information to Box
100A, B.T.

Situations Wanted— (Confd)

Help Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Salesmen

Versatile staff announcer, seven years experience, solid newsman, excellent play-by-play,
desires connection with big operation. Preferably eastern seaboard. Prefer personal interview. Married, reliable, sober. Box 87A, B.T.

Colored DJ, personality, rhythm, blues, spirituals,
some experience, high potential, board man, anxious to get ahead. Tape, references, married,
travel.
New
York.James Byrd, 106-18 Ruscoe, Jamaica,

Announcer-producer, experienced, available immediately. Highly trained. Reply Box 95A, B.T.

Announcer-experienced: staff, sports. Permanent. Background, resume, audition. Andy
Denonn, 169 Columbia Heights, Brooklyn, New
York. Main 4-5088.

We seek the services of a top flight, experienced
sales administrator for our television operations
shortly to be opened in the Portland-Vancouver
area. Apply in writing giving all details you
would seek were you in our position. Box 92A,
B.T.
Experienced local TV salesman. VHF. Metro250,000.to Best
able.politan
Write population
confidentially
J. H. accounts
Manning, availVice
President, WJBF-TV, Augusta, Georgia.
Announcer
Producer-announcer. TV experience necessary.
Must be good at on-camera commercial delivery.
Good base plus talent at four-year-old TV station
in excellent southeast market. Send full personal and professional details, small photo, salary
requirements first letter. Box 945X, B»T.
Technical
New TV station in midwest has opening for
technical director with wide experience to supervise present 5000 watts AM station and install
supervise and maintain VHF station serving as
administrative assistant in charge or engineering,
also need film man, producers, camera men, announcers. Send full details to Box 98A, B.T.
Production-Programming, Others
Television producer: Opportunity with growing
agency in midwestern city. Must have one or
more years of actual experience behind the
camera. This job requires man with creative
technique for translating advertising messages
into visual form on TV screen. Write stating age
and essential personal information and salary
needs. Write Box 69A, B.T.
New VHF station in middle west needs man with
TV programming experience to act as assistant
manager in charge of program operations. Extensive local operation excellent opportunity for
right man. Send complete details to box 99A,
B.T.
Situations Wanted
Managerial
General manager. Highly successful southern
regional seeking permanent relocation midwest
or mid-Atlantic. Move of family consideration.
Excellent management and sales record. Top
industry, business and personal references. Box
1A, B.T.

Part-time DJ late evening or early AM. Within
100 miles of Chicago. Now employed. Can sell.
Box 101A, B.T.
Staff announcer and singing DJ, emcee. Character impersonations. Play-by-play basketball.
Knowledge
of collector's
items — largeVeteran,
collection.
Prefer midwest,
but not necessity.
experienced. Presently employed as announcernews director. Box 104A, B.T.
Experienced announcer, strong news, DJ, commercials. Veteran, free to travel. Box 111A, B.T.
DJ, news, strong sports, good commercial writer,
versatile, ambitious, will be asset to your station.
Draft exempt. Free to travel. Tape and resume
upon request. Box 112A, B.T.
Negro DJ, news, personality. Control board,
married, veteran, some experience. Well trained.
Tape available upon request. Free to travel.
Box 113A, B.T.
DJ, news sports, strong commercials, control
board. Ambitious and conscientious, single, veteran, free to travel, tape and resume upon request. Box 114A, B.T.

Combination man presently employed. Desires
straight announcer position in larger California
city. Handles commercials, news, records equally
well. Married veteran. Box 79A, B.T.
Announcer. First p^one. 19 months network station experience. Desires to specialize studio
operation, some announcing, or all night DJ.
Southwest preferred. Box 80A, B.T.
14 months
training
announcer,
ence. Desires
positionas small
station. some
South.experiStaff
also hillbilly DJ. Box 81A, B.T.

Announcer-engineer. First license, good commercial delivery, good voice, experienced. $75.
minimum. Box 315, Rushville, Nebraska, or
phone 286-J.
Technical

Engineer, first phone, 4V2 years experience, married, have car. no announcing. Available November 25th. Box 97A, B.T.

Announcer, negro, DJ, news, personality. Control
board. Married, veteran. Some experience, well
trained. Tape available on request. Free to
travel. Box 129A, B.T.
Annoimcer, commercials, news, DJ, versatile,
single, veteran. Some experience, well trained.
Tape available on request. Free to travel. Box
130A, B.T.
Announcer, experienced, staff, commercials, news,
platters; emphasis sports. Permanent connection.
Young, reliable, draft exempt. Restricted ticket.
Travel. References. Background audition. Box
133A, B.T.
Announcer, news, commercials, DJ, combo man.
Young, draft exempt, ambitious, light experience.
Tape and resume on request. Box 134A, B.T.

Audio engineer, 13 years. 50 kw. Studio and remotes. Single veteran. Union. Car. Musician.
Box 106A, B.T.
Straight engineer, first phone, 3 years varied experience, available. Box 120A, B-T.
Combo with first phone presently employed as
chief engineer, news and sportscaster. Married.
Dependable. Veteran. Desire position in south
or southwest. Would accept straight engineering
job if opportunity for TV. Box 141A, B.T.
Chief
5 kw.
taking
work.

engineer, presently employed as chief of
Age 37. 14 years experience. Capable of
complete
of AM-TV
installation work.charge
Several
years ofincluding
consulting
Box 144A, B.T.
Production-Programming, Others

Staff, news, DJ, audience emcee, write copy.
Central north, northwest, or Canada only. Tape,
references. Available now. Box 138A, B.T.

Three years experience. Relaxed DJ, news. Employed large market midsouth network affiliate.
College graduate, 25. Prefer northeast city over
75,000. Box 78A, B.T.

Announcer, disc jockey, sports, board, veteran.
Experience limited. Resume, tape. Available.
Bob Stuart, 90-11 149th Street, Jamaica, New
York.

Versatile announcer. Now employed net 5 kw
regional. Some TV experience. Good voice,
capable, reliable. Best references. Box 122A,
B.T.

Successful general manager strong on sales and
administration wants greater opportunity with
permanencv. Secondary market experience.
Young and aggressive. Top references. Box
125A, B.T.

Announcer. Recent graduate, little previous experience, willing to learn, can operate board, DJ
shows, newscasts, third class ticket. Resume and
tape upon request. Box 75A, B.T.

Staff experience kilowatt indie. News, sports,
record shows. Single, draft exempt, will travel.
Tape and references. Presently employed but
available immediately. Bert Maskin, 316 West
Locust, Johnson City, Tennessee.

First phone. Studio or transmitter day, night.
In or hear New York. Box 77A, B.T.

Announcer. Capable. News and weather specialist. Seeks position with large market radio or
TV station. Three years experience. Box 137A,
B.T.

Experience-versatility. Experience in all phases
announcing, production and programming. No
flash in pan, just solid radio that sells. Heavy
on news, special events, sports play-by-play.
Prefer south, but consider all. Box 74A, B.T.

Versatile combo man, small station experience.
DJ, news, sports. Brad Harris, 331 Alabama Avenue, Brooklyn 7, New York. Hyacinth 8-5479.

Commercials, news, DJ, versatile, conscientious
and ambitious. Single, veteran, free to travel.
Tape and resume upon request. Box 115A, B.T.

General and/or commercial manager or administrative assistant. Radio or TV. 16 years experience in those capacities. Top references. Family
man with thorough knowledge complete operation. Now employed south. Box 119A, B.T.

Announcers

Round the clock experience. Announcer, PD,
first phone. Deep resonant voice, plenty of listener appeal. Available immediately. Joe Greco,
635 Hemlock Street, Scranton 5, Pa. Phone 2-1180.

Announcer (negro). Trained under actual broadcasting conditions by network professionals.
Strong on news, commercials, disc jockey, special
events, and sportscasting. News editing and copywriting. Board operation. College background.
Box 139A, B.T.
38 years old, married, youngster. Sportscasting
for ten years, high school and college basketball,
football, major league recreation, interview type
of
shows, some TV experience, and management
radio station for four years. Desirous of change
for many reasons. Prefer west coast or Florida
area but primarily interested in advancement.
Box 140A, B-T.

Announcer. Six years experience. Family man.
Capable sales. East coast preferred. Box 142A,
B.T.

Announcer. Colored disc jockey, news, personsingle, veteran. Some exality, control board,
perience. Well trained. Tape available upon
request. Free to travel. Box 147A, B.T.
Two announcing students interested in first jobs.
Have limited experience. 1000 watt FM radio
station. Very ambitious. Box 149A, B.T.

Announcer. Capable, mature, married man, havseeks adradio
ing severalvancementyears
market.ce,Effective air
tan experien
tometropoli
salesmanship; strong news delivery. Box 151 A,
B.T.

Newsman, top qualifications, best of references,
ability to draw and keep large following. Experienced at writing own material. Desires to join
progressive, news-minded station. Box 31A, B«T.
New director-superior man for news conscious
station. Ten years experience. Excellent announcer. Box 73A, B.T.
Program director. Network or indie. Experienced, conscientious. Sensible programming,
efficient personnel management. Competent announcer. Box 86A, B.T.
Newscaster, with administrative experience, first
class license, college degree, married. Box 89A,
B.T.
News editor — experienced gathering writing, editing, broadcasting news. Journalism B.S., area
UP correspondent, vet. family man. Presently
employed but dead-ended promotion-wise. Seeks
radio/TV employment in news capacity. Box
143A, B.T.
Continuity writer, male, college graduate, English
major. Graduate study radio-television broadcasting. Single, 26, will relocate. New England
preferred, but not necessary. Anxious to get
started. References. Replies answered. Urgent.
Box 145A, B«T.
Leaving New York for San Francisco. Have
copyrights terested?
on Dontwo
terrific
InKeating,
2419radio-TV
St. Paul shows.
Boulevard,
Rochester, New York.
(Continued on next page)

Situations Wanted — (Cont'd)

For Sale— (Cont'd)
Complete
1 kw FM
stationantenna,
includingtower,
RCA, station
BTF1C
transmitter,
console,
monitor. Box 67A, B.T.

Television
Managerial

General or commercial manager experienced all
phases TV operation. Small-large markets.
Will accept position on perPresently centageemployed.
basis. Box 2A, B.T.
Executive position, television, west coast, 33; 13
5 years television, all phases, priyear=; radio,
marily performer, writer, director. College
Currently top-rated newsjournalism.
major caster
major midwest market. Box 88 A, B«T.
Salesmen
Top calibre salesman. Advertising graduate.
Highly recommended. Four years proven record
advertising sales in radio and with national publisher. Wishes TV opportunity, hard work and
future. Box 84A, B.T.
Technical
Television engineer, seven years' in television
broadcasting. Supervisory experience, presently
employed. Desires contacts for immediate or
future opportunity. Box 123A, B.T.
Supervisory position in TV. Excellent experience
in AM construction, maintenance and installation.
One year studio TV operation. Box 146A, B.T.
Studio technician/floor man thoroughly trained
on RCA camera chain. Good electronic background, draft exempt. Will relocate, resume on
request. William Heller, 763 East 52nd Street,
Brooklyn, New York.
Production-Programming, Others
I am now making excellent salary as production
manager
of established
station.
TV
experience
to the acid
test.Want
Wouldto put
like myto
assume full responsibilitv of all production problems for new grantee. May I send you more information? Box 82A, B.T.
Administrator-film buyer, with broad radio and
communications background, A.B. and LL.B. degrees married. Box 90A, B-T.
Program director. Currently producer-d'rector
at one vision
of America's
top tomedium
stations. Desire
advancemarket
with telenew
operation. Commercially proven ideas. Can train
staff. Box 110A, B.T.
Versatile director, photographer — has own sound
16 MM equipment. Filmed Branch Rickey for
ABC-TV
Network Box"Comeback
Prefer midwest.
116A, B.T.Story" October 9.
Producer-director immediately for midwest station, 4V2 years in operation. Send resume, phone
number to Box 150A, B.T.

Used VHF transmission line. Good for high or
low band. Manufactured by communications
products.ducers, 842
feet of 6Ve"
Also insulations,
bends, reand connectors
plusline.
standoff
suspension hangers, messenger cables and all
accessories. For complete descriptions and details write Chief Engineer, Box 76A, B.T.
Power tubes: one new Federal 862-A; four new
RCA 827-R; four WL 892 used approx. 5,000 hrs.
Will sell at loss. Make offer. Box 91A, B.T.
Studio transmitter link model 707, manufactured
by Radio Engineering Laboratories, complete
with tubes, crystals and instruction books. New
and never used. Perfect operating condition.
Price $2,500. Box 102A, B.T.
175 ft. self-supporting Andrews tower now installed on top of hotel building. Any reasonable
offer will be considered. Box 117A, B.T.

Equipment, etc.

There's always an opening for qualified radio
personnel in one of Oklahoma's 46 Radio
Stations. One contact covers the state. Apply
to — Guy Farnsworth, KCRC, Enid, Okla., Secretary, Oklahoma Broadcasters Association.
Television
Salesmen
CAN YOU SELL TELEVISION intelligently in productive, non-competitive, prestige-high market
and direct activities of other salesmen? Must
have excellent radio or television sales record
and references. Offer work with outstanding
staff. Fine family living conditions, good salary
and future incentives. Write Box 93A, B.T.
For Sale
Equipment, etc.
for sale

Wanted to Buy

RCA

Buyer for middlewest 250 to 5,000 watt independent or affiliate station. Full details kept
confidential. Box 83A, B.T.
Equipment, etc.
Would like to locate good used 10 kw transmitter.
Box 13A, B.T.

FM station frequency and modulation monitor.
Must be in good condition and very reasonably
priced. Box 108A, B.T.

FOR

Low-band

VHF

1 used RCA 70-C1 or D with BA2C preamplifier
or equivalent. Box 19A, B.T.

SALE
television

4

NEED

TO

GO

4

ON

and will have

THE

AIR!

See the equipment in operation covering Connecticut, Western
chusetts and Eastern Long Island. . . .
Inquire Chief Engineer, P. 0. Box 185
October 12, 1953

4

equipment

WNHC-TV is moving from channel 6 to 8 in November
channel 6 equipment for sale.

•

Help Wanted

1 — 220 ft. used self-supporting Skyline tower
which will support a lightweight TV antenna;
1 — 600 ft. new guyed skyline tower designed to
support heavy TV antenna. This equipment is
reasonably priced and quotations will be
rendered upon request. Skyline Tower Company,
2436 West 59th St., Chicago 29, 111.

210 ft. guyed tower, galvanized, mfg. by Tower
Construction Co., A-3 lighting. Contact WRAYTV, Princeton, Ind.
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FCC licenses quickly by correspondence. Also,
new 8-weeks resident class begins November 9.
Grantham School of Electronics. 6064 Hollywood
Blvd., Hollywood, California.

Tapak, famous springwound walkie broadcast
quality tape recorders. Demonstrators, new
guarantee. Regular $318.00, only $198.50. Mike
and headset $11.45 extra. Broadcast Equipment
Specialties Corp., 135-01 Liberty Ave., Richmond
Hill 19, New York.

FM broadcast transmitter RCA type BTF-250A.
Hours of use and condition immaterial. Box
103A, B.T.

YOU

Radio-TV stations. Purchase, sales, financing.
Advertising sales representation in New York
area. Donald Hilliard, 1697 Broadway (CBS
Building), New York, New York.

Truscon, self-supporting tower, model H-30, 270
feet, dismantled AM-UHF-TV, with lights, ready
for
shipment. Best offer. WOKY-TV, Milwaukee,
Wisconsin.

Tower bargain — 375 foot self-supporting tower
with bolts, insulators, automatic lighting, et al.
Now stored — ready to ship anywhere. Priced
for quick sale at $11,000. Ideal for UHF-FM-AM.
Wire Box 477X, B-T.
For sale General Radio Co. modulation monitor,
type
or B.T.
will trade for good equipment
rack. 731-A
Box 65A,

ALL

Miscellaneous

FIELD SYNC GENERATOR
G.E. FILM CAMERA

Stations

West coast: 1000 watt. Rich agricultural. $150,000
price but can be financed locally for 80%. Box
68A, B.T.

►

Need one kilowatt transmitter that will withstand
technical inspection. William Blizzard, WMJM,
Cordele, Georgia.
General Radio 916A R. F. bridge. State price and
condition. George Woods, 127 West Liberty Street,
Rome, New York.

10 kw AM transmitter, RCA type BTA-10F, with
control console complete set tubes and some
spares $17,500.00. FOB Duluth. Also approved
AM freq. and mod. monitors, ant. terminating
and phasing components available. Inquire John
M. Sherman, WCCO-TV, Minneapolis, Minn.

Stations

►

One 8 bay FM side mount antenna, Collins or Andrews, to operate on 92.9 MC. KREM, Spokane,
Washington.

One Shure
51, $20.00,
ElectroVoice
mike model
and stand
modelnew.
630, One
$30.00,
new.
One RMC Universal pick-up and filter. $40.00,
good. One Raulsnd PA model W821, $90.00, good.
One HP 350-B attenuator, $45.00, good. Two Presto
6N T.T. with GE pick-up and pre-amp, $600.00,
good. One Ampex model 401A, $750.00, excellent.
One 1942 G.M.C. mobile transmitter truck
equipped with 100 watt FM composite transmitter,
fair. 160' Cyclone fence, excellent condition, 8'
tall. Box 127A, B-T.

For Sale

►

Wanted to Buy— (Cont'd)
Type 119-A limiter progar made by Langevin.
Excellent. Bex 128A, B.T.

New

Haven,

Massa-

Conn.

j

f

both nearly new

KGUL-TV,

Galveston, Texas

Employment Services
BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive
Personnelto for
Television
Radio
Effective Service
Employer
and and
Employee
Howard
S. Frazier
TV Sc Radio
Management
Consultants
708 Bond Bldg., Washington 5, D. C.

>',
i11
1

(25%), hotel owner; Catherine S. Bromeley (25%),
hotel owner, and J. H. Satterwhite (25%), hotel
owner. Post office address % J. S. Mumma, 51-57
N. Main St., Wellsville. Filed Sept. 28.
Columbus, S. C— Frank A. Michalak, 1470 kc,
1 kw daytime. Estimated construction cost $24,530, first year operating cost $48,000, revenue
$60,000. Mr. Michalak is former sales manager for
manufacturer of baking ingredients. Post office
address 817 Clifton Rd., N.E., Atlanta, Ga. Filed
Sept.
29.
Toppenish,
Wash. — Radio Bcstrs. Inc., 1480 kc,
250 w unlimited. Estimated construction cost
$8,8250, first year operating cost $45,000, revenue
$52,000. Principals include President Jessica L.
Longston (32%), president and 50%. owner KPUG
Bellingham,
andpresident
56% stockholder, KSEMWash.,
Moses president
Lake, Wash.,
and
86% stockholder,
KBIO Burley,
and Mont.;
president and 67% stockholder,
KAVRIdaho,
Havre,
Vice President C. V. Zaser (18%), vice president
and 25% stockholder, KPUG, KSEM and KAVR;
and Secretary-Treasurer James L. Hamstreet
(13ft%),dress c/ostation
KPUG. Box
Post 87,
office
adJessicamanager,
L. Longston,
Villah,
Wash.
Filed
Sept.
28.
><
Broadcasting
• Telecasting

Spencer, W. Va. — Ohio Valley on the Air Inc.
(WJEH Gallipolis, Ohio), 1590 kc, 1 kw daytime.
Estimated construction cost $13,100. first year operating cost $35,000, revenue $50,000. Principals
include President John E. Halliday (79%), %
owner WBEX Chillicothe, Ohio; Vice President
Marjorie
B. Halliday
and ViSecretary-Treasurer Truman
A. Morris(1%),
(20%),
owner WBEX.
Filed Sept. 21.
Existing

Am Stations . . .
ACTIONS BY FCC

KIBE Palo Alto, Calif.— Sundial Bcstg. Corp.
grated waiver of sec. 3.30 to permit programming
of KIBE from the studios of KDFC (FM) Sausalito, Calif. Granted Oct. 7.
KXOC Chico, Calif.— KXOC Inc. granted modification of CP to increase nighttime power from
5 kw to 10 kw and make changes in directional
antenna system. KXOC will now operate on 1060
kc with 10 kw fulltime, directional night. Granted
Oct. 1.
APPLICATIONS
WGBA Phenix City, Ala. — Community Bcstg.
Co. seeks modification of license to change station
and studio
Columbus, Ga., tolocation
Girard from
Bank 1213,'2
Bldg.,Broadway,
14th St. and
3rd
Ave., Phenix City, Ala. Filed Oct. 2.
KVOE Santa Ana, Calif— The Voice of the
Orange Empire Inc. seeks CP to change from employing directional antenna day and night to directional antenna night only. Filed Sept. 23.
KLEA Lovington, N. M. — Prosperity Land
Bcstg. Co. seeks CP to change from 1050 kc, 250
w daytime to 630 kc, 500 w daytime. Filed
Sept. 29.
WPFP Park Falls, Wis. — M. & N. Bcstg. Co.
seeks modification of license to change from 100
w to 250 w on 1450 kc. Filed Sept. 30.
APPLICATIONS

AMENDED

WEAS Decatur, Ga.— WEAS Inc. amends application for CP to increase power from 10 kw to
50 kw, to indicate reduction in power to 10 kw
during critical hours defined in proposed agreement with Canada. Filed Sept. 18.
WOAY Oak Hill, W. Va.— Robert E. Thomas Jr.
amends application for CP to change from 5 kw to
10 kw daytime on 860 kc to indicate reduction
in power to 5 kw during critical hours defined in
proposed treaty with Canada. Filed Oct. 2.
New

Fm

Stations

. . .

APPLICATION
De Land, Fla. — John B. Stetson U. seeks new
fm station on ch. 239 (95.7 mc) with ERP 8.55 kw.
Filed Oct. 2.
Existing

Fm Stations . . .
ACTIONS BY FCC

KCRK Cedar Rapids, Iowa — The Gazette Co.
granted CP to change ERF from 50 kw to 35
kw and antenna height above average terrain
from 340 ft. to 310 ft. Granted Oct. 7.
KCBS-FM San Francisco, Calif. — Columbia
Bcstg. System Inc. of Calif, granted modification
of CP to change ERP from 44 kw to 35 kw and
antenna height above average terrain from 1.265
ft. to 640 ft. Granted Oct. 7.
WRBL-FM Columbus, Ga— Columbus Bcstg.
Co. granted CP to change ERP from 46 kw to 48
kw and antenna height above average terrain
from 408 ft. to 270 ft. Granted Oct. 7.
STATION

DELETED

WTIG (FM) Clemson, S. C— Clemson Bcstg.
Co. FCC deleted station on ch. 246 since no licensenounced
application
Oct. 6. was filed. Deleted Oct. 1; anOwnership Changes . . .
ACTIONS BY FCC
WICH Norwich. Conn. — Eastern Conn. Bcstg.
Co. granted voluntary transfer of control to J. K.
Lasser through sale of all stock bv Harrison C.
Noyes, Clifford C. Oat and John Deme for $10,000.
Lasser purchases note from The Bulletin Co.,
Norwich, for $65,000. Lasser is an accountant,
professor and noted author on income tax and
business management.
Granted Oct. 7.
WDBF Delray Beach, Fla. — Robert G. Misenheimer tr/as Delray Bcstrs. granted voluntary
assignment of CP to Delray Bcstg. Corp. for $2,000.
Principals include President-Treasurer Harold P.
Forstenau, Vice President Anne Barrons Forstenau and Secretary Mary Rose Forct?nau. All
outstanding
stock M.is R.
heldForstenau.
jointly byGranted
H. P. Forstenau and his wife
Oct. 7.
WIND-AM-TV Chicago, 111. — Johnson-Kennedy
Radio Corp. granted transfer of control from
P. K. Wriglev (38.85%), H. Leslie Atlass (19.47%),
and Chicago Daily News Inc. (41.68%) to WIND
Inc. through sale of all stock for $2,900,000. Principals in WIND Inc. include Wrigley family group
(26%), Chicago Daily News (27.7%), John T.
Carey (5.5%) and Atlass family group (40.78%).
Broadcasting

•

Telecasting

P. K. Wrigley transfers interest to wife and children. H. Leslie Atlass divests himself of all interest but becomes creditor for sum in excess of
$400,000. Chicago Daily News becomes creditor
for sum in excess of $815,000. Granted Sept. 23.
WABI-AM-TV Bangor, Me. — Community Bcstg.
Service granted voluntary acquisition of positive
control by Horace Hildreth through sale of 50%
interest by Murray Carpenter to Horace Hildreth,
WPOR Portland and WTVL Waterville, Me. Hildreth purchases 10% interest for $25,000 and will
own 60%. WPOR purchases 34% interest for
$84,800 and WTVL buys 6% interest for $15,000.
Mr. Hildreth is U. S. Ambassador to Pakistan, 35%
stockholder WMTW (TV) Poland, former governor of Maine and president of Bucknell U.
Granted Oct. 7.
WEYE Sanford, N. C— Waldo W. Primm granted voluntary assignment of license to Lee Bcstg.
Corp. (WWGP Sanford) for $10,200. Principals
include Albert Robert Powers (25%), President
W. L. Simmons (8.34%), stockholder in local department store; Vice President J. R. Ingram
(4.17%),
soft
bottler,
and Secretary-Treasurer Waldo W.drink
Primm.
Granted
Oct. 7.
APPLICATIONS
KJAN Atlantic, Iowa — George Basil Anderson
seeks voluntary assignment of license to Nishna
Valley Bcstg. Co. for $27,500. Principals include
President Al Hansen (11.1%), theatre manager;
Vice President Franklin G. Miller (11.1%), sales
manager KJAN, and Secretary-Treasurer Murry
A. Preston (11.1%). There are six other stockholders comprised of local businessmen, each
holding 11.1% interest. Filed Sept. 23.
WBRK (AM)-WMGT (TV) Pittsfield, Mass. —
Greylock Bcstg. Co. seeks voluntary relinquishmentanceof ofcontrol
by Leon Mr.
Podolsky
through
issunew stock.
Podolsky
formerly
owned 51% and will now own 36.06%. Filed
Sept. 21.
WPBCvoluntary
Minneapolis,
Minn. of— People's
CO.
seeks
acquisition
control byBcstg.
William
V. Stewart through purchase of 334 shares of
stock by corporation treasury from A. J. Eaton
plus assignment of voting rights from
$38,410
for A.
B.
and F. B. Stewart. William V. Stewart
will now own 57.9%. Filed Oct. 1.
KCLV Clovis, N. M. — New-Tex Bcstg. Inc.
seeks voluntary transfer of control to Odis L.
Echols and Odis L. Echols Jr. through sale of
62% interest for $10,000. Odis L. Echols handles
public relations and his son is student manager
of KTTC Lubbock, Tex. Filed Sept. 23.
KWCO Chickasha, Okla.— Clarence E. Wilson
and Phillip D. Jackson d/b as Washita Valley
Co. seeks voluntary assignment of license
Bcstg.
Jack L. Pink tr/as Washita Valley Bcstg. Co.
to
2%
for $80,000. Mr. Pink is vice president and Tex.
stockholder KONO-AM-FM San Antonio,
Filed Oct. 1.
KGW-AM-FM Portland, Ore— Pioneer Bcstrs.
Samuel I. Newhouse Jr. and Mitzi E. NewInc.
house seek voluntary transfer of control through
sale of all stock for $500,000. Principals include
A. Kuckenberg (35(< ).
KING Seattle (40%); Henry
general construction and vice president and
Tv Inc.. appliPacific
North
11 16% stockholder
cant for vhf ch. 8 in Portland; Paul F. Murphy
(16%), real estate and vice president and 11.17%
stockholder North Pacific; Gordon D. Orput (6% ),
lumber manufacturer and 6% stockholder North
Pacific; W. Calder McCall (2%), distributor of
and 11.17% stockheating oils and vice president
and Prescott W. Cookingholder North Pacific attorney.
Sept. 18.
Filed
ham (l'i ). Portland
Pa. — A. Donovan
WENS (TV) Pittsburgh,
Faust, Harrv H. Israel, Wm. H. Rea, Thomas P.
TelecastJohnson and Henry Oliver Rea d/b asassignment
ing Co. of Pittsburgh seeks voluntary
of CP for uhf ch. 16 to Telecasting Inc. for $290,042.85, the sum expended to acquire and build
the tv station. Purpose is to use corporate form
and to bring in new stockof business operation
holders. Principals purchasing shares in new
corporation include President T. P. D.Johnson
Faust
A.
(13 8%) for $7,500; Vice President H.
H. Israel
(25%) for $1,500; Vice President
(25%) for $1,500. and Harry D. Rea (8.35%) for
$4,500. Filed Oct. 1.
KOGT Orange, Tex. — Sabine Area Bcstg. Corp.
conseeks voluntary relinquishment M.of L.positive
Jacobs, Alcorporation by
trol of licensee
bert Plettman and Hadassa Jacobs, individually
and as excutrix of estate of Jacobto Jacobs,
Edwin
through sale of 50% of stock foris $3,000
executive vice
L Lovelace Jr. Mr. Lovelace
president and general manager KOGT. Filed
Oct. 1.
Hearing

Cases . . .
INITIAL DECISIONS

Tv, vhf ch. 12. HearMontgomery, Ala.— New
ing examiner Thomas H. Donahue issued initial
decision looking toward grant of application of
Bcstg. Co. (WFSA) for CP for new
Montgomery
tv
station on vhf ch. 12. Competitive applicant
Co. was held in default during
Tv
Alabama
course of proceeding. Action Oct. 7.
Topeka, Kan. — New Tv, uhf ch. 42. Hearing
examiner Elizabeth C. Smith issued initial decision looking toward grant of application of
Alf M Landon for new tv station on uhf ch. 42;
ERP 83.4 kw visual and 41.7 kw aural; antenna
height above average terrain 384 ft. Action
Oct. 6.

KWTO Springfield, Mo. — Ozarks Bcstg. Co.
Hearing examiner J. D. Bond issued initial decision looking toward grant of application for CP
to increase nighttime power from 1 kw to 5 kw,
directional,
on 560 kc with 5 kw daytime. Action
Oct. 5.
Philadelphia, Pa.— New Tv, uhf ch. 23. Hearing examiner Thomas H. Donahue issued initial
decision looking toward grant of application ffi
Daily News Tv Co. for CP for new tv station on
uhf ch. 23. Action Oct. 2.
Montpelier, Vt. — New Tv, vhf ch. 3. Hearing
examiner James E. Cunningham issued initial
decision looking toward grant of application of
WCAX for new tv station on vhf ch. 3 and denial for default of competitive application of
Colonial Tv Inc. Action Oct. 2.
FINAL DECISIONS
Part 17 Amended — By report and order, FCC
finalized, effective Jan. 1, 1954, its proposal amending Sect. 17.43 of the Rules Concerning the Construction, Marking and Lighting of Antenna
Towers and Supporting Structures to require
(1) that all
structures
accordanceantenna
with Sect. 17.23
either beat painted
the next intime
the structure is repainted, or within a period of
6 years, and (2) where two 25 w or 40 w bulbs
are installed on top of the structure, or where
only one 100 or 111 w bulb is in use at one time
on top of the structure, two 100 or 111 w bulbs
shall be installed, both to burn simultaneously.
Change is to be made within a period of 1 year
from date of FCC notification of required change.
Persons contemplating repainting of their towers
before the effective date of the amendment may
seek informal approval from the Commission to
repaint in accordance with Sect. 17.23. Action
Oct. 1.
Tv Allocation — By report and order, FCC finalized rule making and amended its table of tv
channel assignments by assigning uhf ch. 58 to
Greenfield, Mass., in lieu of uhf ch. 42 and uhf
ch.
77 inOct.Brattleboro,
Vt., in lieu of uhf ch. 58.
Action
1.
OTHER

ACTIONS

San Jose, Calif. — FCC
in Washington on Nov.
Radio & Tv Corp. and
Co. for
Oct.
7. new tv station

designated for hearing
6 applications of F. M.
Standard Radio & Tv
on vhf ch. 11. Action

KBIG Avalon, Calif.— John Poole Bcstg. Co.
FCC announced memorandum opinion and order
granting petitions of KCBS San Francisco and
KMPC Los Angeles to the extent that hearing
issues are revised in proceeding involving
KBIC tionapplication
for license to cover CP. AcOct. 1.
Evansville, Ind. — New Tv, vhf ch. 7. The Commission announced its memorandum opinion and
order of Oct. 1, 1953, vacating and setting aside
awhich
hearing
examiner's
ruling of
of conduct
June 10,in 1953,
established
the course
the
proceeding involving the applications of South
Central Broadcasting Corp., Evansville Television
Inc.. On The Air Inc., and WFBM Inc., for new
tv stations in Evansville, Ind., to operate on ch.
7. The proceeding is remanded to the examiner
for the holding of a further hearing conference
consistent with the views expressed in the memorandumwillopinion
after which
aminer
set and
forthorder,
his rulings
made the
in exthe
course of the further hearing conference which
will govern the conduct of the proceeding. Further ordered that the hearing issues may be enlarged by the examiner, on his own motion or on
proper petition, to include an issue to determine
whether the funds available to the applicant will
give reasonable assurance that the proposals set
forth in the application will be effectuated, such
additional issue to be applicable only to an apor applicants
a reasonableplicantshowing
is made concerning
that such whom
an issue
would
elicit evidence of a material and relevant nature.
Action Oct. 7.
New Tv Procedure — FCC by report and order
revised Footnote 10 to Sect. 1.371 as set forth in
revised procedure issued July 17 for processing
and designating for hearing applications for new
tv stations, so as to prevent the designation for
hearing at this time of competing tv applications
in cities having four or more operating stations.
Corar. Hennock dissented. Action Oct. 1.
KSEY Seymour, Tex. — FCC announced order
denying petition of William C. Moss to reconsider
order of June 11, 1952, designating for hearing
application for modification of license to increase
power from 100 w to 250 w, operating on 1230
kc unlimited. Action Oct. 1.
Part 2 Amendments — By notice of proposed
rule making, FCC looks toward amending Part 2
of its frequency allocation rules to add a footnote
to all frequency bands allocated in which it does
not now appear, thus permitting experimentation
in
all high
frequncymaybands
on a onnon-interference
basis.
Comments
be filed
or before Oct.
16. Action Oct. 1.
Tv Allocation — On petition by The Hearst Corp.,
Milwaukee, Wis., FCC proposed rule making to
amend tv assignment table to add vhf ch. 6 to
Whitefish Bay, Wis., by making changes in assignments in Marquette, Mich., from ch. 5 plus
and 17, to 6 minus and 17, and in Green Bay, Wis.,
from 2 plus and 6, to 2 plus and 5 plus. Comments may be filed on or before Nov. 9. Action
Oct. 7.
October 12, 1953
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September 30 Decisions
ACTIONS ON MOTIONS
Examiner Annie Neal Huntting
Hearing
By
Erie Television Corp.; Commodore Perry Bcstg.
Service Inc., Erie, Pa.— Granted joint motion for
continuance of hearing from Sept. 28 to Nov 2
1953, in proceeding re ch. 66 for Erie, Pa. (Docket
10614; BPCT-667) (Docket 10615; BPCT-1283).
By Hearing Examiner William G. Butts
Southern Tier Radio Service Inc., Binghamton,
N. Y. — By memorandum opinion and order granted petition of Sept. 22, 1953, for leave to amend
to
its tv application (Docket 10681; BPCT-892)
submit additional financial information and revised engineering data.
By Hearing Examiner Herbert Sharfman
Head of the Lakes Broadcasting Co., Superior,
Wis.— Denied motion of Sept. 14 for continuance
of ch. 3 hearing (Docket 10289; BPCT-621 et al);
scheduled hearing for Oct. 26, 1953, in Washington, D. C.
September 30 Application
ACCEPTED FOR FILING
Modification of CP
WJAN Spartanburg, S. C, Spartanburg Bcstg.
Co. — Mod. CP (BP-7838) as mod., which authorized
new station, for extension of completion date.
(BMP-6323).
October 1 Applications
ACCEPTED FOR FILING
Renewal of License
Following stations request renewal of license:
KCNO Alturas, Calif., CONR Inc. (BR-2641);
KERO Bakersfield. Calif., Kern County Bcstrs.
Inc. (BR-1270): KAFY Bakersfield, Calif., Bakersfield Bcstg. Co. (BR-1440); KXOC Chico,
Calif., KXOC Inc. (BR-2341); KBUC Corona,
Calif., Radion Bcstg. Inc. (BR-2144); KXO El Centro, Calif., Valradio Inc. (BR-5); KYNO Fresno,
Calif., Radio KYNO, The Voice of Fresno (BR1951); KHJ Hollywood, Calif., General Teleradio
Inc. (BR-22); KFVD Los Angeles, Standard
Bcstg. Co. (BR-54); KLAC Los Angeles, KMTR
Radio Corp. (BR-17); KMPC Los Angeles
KMPC, The Station of the Stars (BR-18)
KWBR Oakland, Calif., Warner Bros. (BR-32)

[WASHINGTON
D.C

KGB San Diego. Calif., General Teleradio Inc.
KSON San Diego, Calif., KSON Bcstrs.
(BR-38);
(BR-1742); KGIL San Fernando, Calif., San
Fernando Valley Bcstg. Co. (BR-1950); KCBS
San Francisco, CBS of Calif. (BR-46); KFRC
San Francisco, General Teleradio Inc. (BR-43);
KYA San Francisco, KYA Inc. (BR-44); KXRK
San Jose, Calif., San Jose Bcstg. Co. (BR-2139);
KTMS Santa Barbara, Calif., News-Press Pub.
Co. (BR-945); KTKR Taft, Calif., Taft Bcstg.
Co. (BR-218^: KCOK Tulare, Calif., Sheldon
Anderson (BR-1226); KHUB Nr. Watsonville,
Calif., Patrick H. Peabody (BR-916); KSYC
Yreka, Calif., Siskiyou County Bcstg. Co. (BR1741); WMMW Meriden, Conn., Silver City
Crystal Co. (BR-1714); KIF Idaho Falls, Idaho,
Eastern Idaho Bcstg. & Tv Co. (BR-1457);
WAFB Baton Rouge. La.. Modern Bcstg. Co. of
Baton Rouge Inc. (BR-2028); KVWO Cheyenne,
Wyo., Great West Co. (BR-2720); KASL Newcastle, Wyo., Newcastle
Bcstg. Co. (BR-2839).
Modification of CP
WTLO (TV) New Orleans, La., New Orleans
Tv Co.— Mod. CP (BPCT-367) which authorized
new station, for extension of completion date
to 4/25/54 (BMPCT-1422).
KCTY (TV) Kansas City, Mo., Empire Coil Co.
Mod. CP (BPCT-1451) as mod., which authorized
new station, for extension of completion date
to 5/6/54 (BMPCT-1433).
KTTS-TV Springfield, Mo., Independent Bcstg.
Co.— Mod. CP (BPCT-1115) as mod., which authorized new station, for extension of completion date to 12/8/53 (BMPCT-1435) .
KCJB-TV Nr. Minot, N. D.. N. D. Bcsttr. Co.—
Mod. CP (BPCT-1333) as mod., which authorized
new station, for extension of completion date
to 2/1/54 (BMPCT-1431).
KPTV (TV) Portland, Ore., Empire Coil Co.—
Mod. CP (BPCT-925) as mod., which authorized
new station, for extension of completion date
to 5/5/54 (BMPCT-1432).
WARM-TV Scranton, Pa., Union Bcstg. Co.—
Mod. CP (BPCT-1000) which authorized new
station, for extension of completion date to
4/25/54 (BMPCT-1430).
October

2 Decisions

ACTIONS ON MOTIONS
By Hearing Examiner James D. Cunningham
Radio Wisconsin Inc., Madison, Wis. — Granted
petition for leave to amend its tv application by
adding new Exhibit 15, which embodies certain
agreements concerning sale of portion of petitioner's stock (Docket 8959; BPCT-410).
By Hearing Examiner Fanney N. Litvin
United Bcstg. Co., Cleveland, Ohio — Granted
petition for leave to amend its tv application to
show correct antenna height above average terrain, tabulation of certain data, and to include
revised Exhibit showing elevation view of Terminal Tower (Docket 8650; BFCT-216).
By Hearing Examiner J. D. Bond
Times- World Corp., Roanoke, Va.; Radio Roanoke Inc., Roanoke, Va. — By memorandum opinion and order recited in part action taken at
first conference on Sept. 25 (further conference
to be held Oct. 7) which shall govern course of
hearing in this proceeding (Docket 10665; BPCT1056) (Docket 10656; BPCT-1743).
By Hearing Examiner Basil P. Cooper
California Inland Bcstg. Co., Fresno, Calif. —
Granted petition for leave to amend its tv application to correct clerical error in amendment
filed Sept. 3, and to show that three minority
stockholders hold their stock subject to option
to repurchase (Docket 9050; BPCT-413).
October 2 Applications
ACCEPTED
FOR FDLING
Remote Control
Following stations request to operate transmitters by remote control:

400 Air-Cooled
Rooms from
6
*9 double
HOTEL

WEKY Richmond, Ky., Dages I. Boyle (BRC191) ; KEYD Minneapolis, Family Bcstg. Corp.
(BRC-193); WJMB Brookhaven, Miss., Brookhaven Bcstg. Co. (BRC-189); WEOK Poughkeepsie, N. Y., Mid-Hudson Bcstrs. Inc. (BRC-194);
KLPM Minot, N. D., Minot Bcstg. Co. (BRC192) ; WPTS Pittston, Pa., Midway Bcstg. Co.
(BRC-190); KTBB Tyler, Tex., Blackstone Bcstg.
Co. (BRC-195).License to Cover CP
KIM-72 Columbus, Ga., Television Columbus
—License to cover CP (BPTS-73) which authorized new station (BLTS-58).
October 5 Applications
ACCEPTED FOR FILING
Modification of CP
KISJ (TV) Pocatello, Idaho, Tribune-Journal
Co.— Mod. CP (BPCT-1556) which authorized
new station, to extend completion date to
4/25/54 (BMPCT-1438).
WABD (TV) New York, Allen B. DuMont Labs
Mod. CP (BPCT-657) as mod., which authorized
changes in existing station, for extension of
completion
date to 4/6/54 (BMPCT-1441).
KTBC-TV Austin, Tex., Texas Bcstg. Corp. —
Mod. CP (BPCT-876) as mod., which authorized
new station, for extension of completion date
to 4/1/54 (BMPCT-1439).
WTAP (TV) Parkersburg, W. Va.— Mod. CP
(BPCT-1295) which authorized new station, for
1440).
extension of completion date to 4/1/54 (BMPCTWNAM-TV Nr. Neenah, Wis., Neenah-Menasha
Bcstg. Co.— Mod. CP (BPCT-869) as mod., which
authorized new station, for extension of completion date to 11/30/53 (BMPCT-1437).
WIUC (FM) Urbana, 111., U. of 111— Mod. CP
(BPED-161) as mod., which authorized changes
in station, for extension of completion date
(BMPED-269).
License to Cover CP
WKLF-FM Clanton, Ala., Southeastern Bcstg.
Co.— License to cover CP (BPH-1796) which authorized new station (BLH-892).
WMMW-FM Meriden, Conn., Silver City Crystal Co.— License to cover CP (BPH-1861) which
authorized changes in station (BLH-923).
WSTR-FM Sturgis, Mich., WSTR Inc.— License
to cover CP (BPH-1825) as mod., previously
listed as renewal application (BLH-922).
Remote Control
WRUN-FM Utica, N. Y., Rome Sentinel Co.—
301-A, operationRenewal
by remote
control (BRCH-55).
of License
Following station request renewal of license:
KUTE (FM) Glendale, Calif., Robert P. Adams
(BRH-674);
KRKD-FM
Los
Angeles, Radio
Bcstrs. Inc. (BRH-406);
KCLF
Clifton, Ariz.,
Saguaro Bcstg. Co. (BR-2441).
APPLICATIONS RETURNED
Modification of License
KVON Napa, Calif., Napa Bcstg. Co.— Mod.
of license to change name from Napa Bcstg.
Co. to Gibson Radio & Pub. Co.
Remote Control
KCHA Charles City, Iowa, Inland Bcstg. Corp.
— Application for remote control operation of
trans.
October 6 Decisions
Actions of October 2
Granted License
WTAD-FM Quincy, 111., Lee Bsctg. Inc. — Granted license covering changes in fm station— 99.5
mc (ch. 258), 27 kw, unl. (BLH-921).
KDEF license
Albuquerque,
M., Frank
Quinn 1280
—
Granted
for am N.broadcast
station;
kc, 1 kw-D (BL-5102).

IIIIIIIIBI
Eastern

Network

Midwest

.Si.J.OOO.OO

812.1.000.00
A top network station earning in excess of $35,000.00 yearly. An outstanding opportunity to acquire a high caliber operation with a $50,000.00 down
Headquarters for tourists and
business people. Pall Mall Room
renowned for fine cuisine.
SPECIAL COURTESIES
TO HONEYMOONERS.
Consult Your Travel Agent or
Write to C. C. SCHIFFELER, President
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payment.
Appraisals

Regional

•

Located in an ideal single station
market in a rich agricultural and manufacturing area. Gross and profits are
steadily increasing. Down payment of
120,000.00, balance out over long term.

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
SAN FRANCISCO
CHICAGO
Lester M. Smith
James W. Blackburn
Ray
V.
Hamilton
William T. Stubbleneld
Tribune Tower
235 Montgomery St.
Washington Bldg.
Exbrook 2-5672
Delaware 7-2755-6
Sterling 3-4341-2
Broadcasting

■

Telecasting

KWRF Warren, Ark., Pines Bcstg. Co. — Granted
license for am broadcast station; 8S0 kc, 250 w-D
(BL-5098).
Granted CP
WMTR Morristown, N. J., Morristown Bcstg.
Corp. — Granted CP to install new trans, as auxiliary, at present location of main trans., to
operate on 1250 kc, 250 w (BP-9020).
Modification of CP
WDIA Memphis, Tenn., Bluff City Bcstg. Co.
Ltd.— Granted mod. CP to change type trans.;
conditions (BMF-6314).
The following were granted mod. CPs for extension of completion dates as shown:
WARM-TV Scranton, Pa., to 4/25/54; KCJB-TV
Minot, N. D., to 2/1/54; WJLN-TV Birmingham,
Ala., to 2/2/54; WJTN-TV Jamestown, N. Y., to
1/22/54; WJON-TV St. Cloud, Minn., to 1/22/54,
conditions; KTTS-TV Springfield, Mo., to 12/8/53;
KPTV (TV) Portland, Ore., to 5/5/54; KCTY Kan5/6/54; WCHV-TV CharlottesMo.,
sas City,
ville, Va.,
to to
1/28/54; KANI Kaneohe, Oahu,
T. H., to 11/16/53; conditions.
Actions of Oct. 1
Remote Control
WRUN-FM Rome, N. Y., Rome Sentinel Co. —
Granted authority to operate trans, by remote
control.
Actions of September 30
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
WNLA Indianola, Miss., condition; WKNY
Kingston, N. Y.; KGLU Safford, Ariz.; WDMJ
Marquette, Mich., while using non-directional
antenna; KWLK Longview, Wash.
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
WHP-TV Harrisburg, Pa., to 4/27/54; WFTL-TV
Fort Lauderdale, Fla., to 4/1/54; WJAN Spartanburg, S. C, to 12/3/53, condition.
Actions of September 29
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
WGCM-TV Gulfport, Miss., to 1/11/54; WNBW
(TV) Washington, D. C, to 11/23/53; WECT
Elmira, N. Y., to 4/25/54.
Actions of September 28
Granted License
KERN-FM Bakersfield, Calif., McClatchy Bcstg.
Co. — Granted license for changes in fm station —
ERP to 9.1 kw, ant. 240 ft. (BLH-902).
WACA Camden, S. C, Camden Bcstg. Corp. —
Granted CP to mount tv ant. on top of am tower
(increase height); conditions (BP-8742).
October 7 Decisions
By the Commission En Banc
McFarland Letter
Ray Herbert Gunckel Jr. and B. F. J. Timm,
Jacksonville,
Fla.—
advised
that thenapplications for
newAreambeing
stations
to operate
on
1280 kc. 1 kw-D indicate necessity of hearing
(BP-8796 and 8859); and denied petition filed by
Gunckel on June 10, 1953, requesting dismissal of
Timm's application, or in alternative a condiGunckel'sof the
application
in accordancetional
withgrant
Sec.of 1.385(e)
rules.
Renewal of License
The following stations were granted renewal of
licenses for the regular period:
KALI Pasadena, Calif.; KANS Wichita, Kan.;
KARE Atchinson, Kan.; KARM Fresno, Calif.:
KASI Ames, Iowa; KBMX Coalinga, Calif.; KBUD
Athens, Tex.; KBWD Brownwood, Tex.: KCIM
Carroll, Iowa; KCOH Houston, Tex.; KEEN San
Jose, Calif.; KELA Centralia, Wash.; KENO Las
Vegas. Nev.; KEYS Corpus Christi. Tex.: KFDA
Amarillo, Tex.; KFJM Grand Forks. N. D.: KGCX
Sidney, Mont.; KGLU Safford, Ariz.: KGNB New
Braunfels, Tex.; KGST Fresno. Calif.: KILO
Grand Forks, N. D.: KIMA Yakima, Wash.; KLPM
Minot, N. D.; KMAE McKinney, Tex.; KMED
Medford, Ore.; KMUS Muskogee, Okla.: KNAL
Victoria. Tex.; KNOE Monroe. La.; KOGT Orange.
Tex.; KOTA Rapid City, S. D.; KPLC Lake
Charles, La.; KPMO Pomona, Calif.: KRBC Abilene, Tex.; KSBW Salinas, Calif.; KSO Des
Moines, Iowa; KSPR Casper, Wvo.; KSTB Breckenridge, Tex.; KTSM El Paso. Tex.; KTXN Austin, Tex.; KUBA Yuba City, Calif.: KUJ Walla
Walla, Wash.; KULP El Campo. Tex.; KVGB
Great Bend, Kan.; KVOE Santa Ana, Calif.:
KWIK Pocatello, Idaho: KXIT Dalhart, Tex.:
KYOS Merced, Calif.; WAAB Worcester. Mass.;
WABB Mobile. Ala.; WACB Kittanning, Pa.:
WAFB & Aux. Baton Rouge. La.: WAKR Akron.
Ohio; WALA Mobile, Ala.; WALB Albany. Ga.:
WAMS Wilmington, Del.; WAPX Montgomery,

Ala.; WBBL Richmond, Va.; WBCM Bay City,
Mich.; WBIG & Aux. Greensboro, N. C; WBKV
West Bend, Wis.; WBNS & Aux. Columbus, Ohio;
WCBC Anderson, Ind.; WCLT Newark, Ohio;
WCOA Pensacola, Fla.; WCOJ Coatesville, Pa.;
WDBL Springfield, Tenn.; WDOV Dover, Del.;
WEBK Tampa, Fla.; WEED Rocky Mount, N. C;
WEIR Weirton, W. Va.; WENE Endicott, N. Y.;
WEOK Poughkeepsie, N. Y.; WFBL & Aux. Syracuse, N. Y.; WFCB Dunkirk. N. Y.; WFEA &
Aux. Manchester, N. H.; WFMJ Aux. Youngstown, Ohio; WFRC Reidsville, N. C; WFVG
Fuqua Springs, N. C; WGBA Columbus, Ga.:
WGCB Red Lion, Pa.; WGES Chicago, 111.; WGIG
Brunswick, Ga.; WGIV Charlotte, N. C; WGRD
Grand Rapids, Mich.; WHBC & Aux., Canton,
Ohio; WHEC & Aux. Rochester. N. Y.; WHIS
Bluefield, W. Va.; WHK Alt. & Aux. Ant. Cleveland, Ohio; WHLL Wheeling, W. Va.; WHOM &
Aux. New York, N. Y.; WHRV Ann Arbor, Mich.;
WIL St. Louis, Mo.; WIMS Michigan City, Ind.;
WING & Aux. Dayton. Ohio; WIRE & Aux Indianapolis, Ind.; WISL Shamokin, Pa.; WJCD
Seymour, Ind.; WJEL Springfield, Ohio, WJJL
Niagara Falls, N. Y.; WJPG & Aux Green Bay,
Wis.; WKBH LaCrosse, Wis.: WLAK Lakeland,
Fla.; WLAM & Aux. Lewiston, Me.; WLET Toccoa, Ga.; WLOS Asheville, N. C: WLTC Gastonia,
N. C; WMBD Peoria, 111.; WMBG & Aux. Richmond, Va.: WMRC Greenville, S. C: WNMP
Evanston, 111.; WOC Davenport, Iowa: WONS &
Aux. Hartford, Conn.; WPJB & Aux. Providence,
R. I.; WPRS Paris. 111.; WQBC Vicksburg, Miss.;
WRAC Racine, Wis.; WRBL Columbus. Ga.:
WRDW Augusta, Ga.: WRMN Elgin. HI.: WROK
Rockford, 111.: WROY Carmi, 111.; WSAN Allentown, Pa.; WSAR Fall River, Mass.; WSPD Toledo, Ohio; WTHI Terre Haute, Ind.; WTJS Jackson, Tenn.; WTOB Winston-Salem, N. C; WTSP
St. Petersburg, Fla.: WTVB Coldwater, Mich.;
WVJS Owensboro, Kv.; WVOT Wilson, N. C;
WWOD Lynchburg, Va.; WWSR St. Albans, Vt.;
WXLW Indianapolis, Ind.; KBRC Mt. Vernon,
Wash.; KFRO Longview, Tex.: KGER Long
Beach, Calif.; KHON & Aux. Honolulu; KPOC
Pocahontas, Ark.: KRIG Odessa, Tex.: KTTJL
Tulsa, Okla.; KWK St. Louis. Mo.: KCFH Cuero,
Tex.: KCOL Fort Collins, Colo.; KRKO Everett,
Wash.
October 7 Applications
ACCEPTED FOR FILING
License to Cover CP
WDON Wheaton, Md., Commercial Radio
Equipment Co. — License to cover CP (BP-8685)
as mod., which authorized new station (BL-5117).
WFAH Alliance, Ohio, Review Pub. Co. — License to cover CP (BP-8398) as mod., which authorized new station (BL-5110).
KDAV Lubbock, Tex.. Western Bcstg. Co. — License to cover CP (BP-8221) which authorized
new station (BL-5108).
WGGA Gainesville, Ga., Blueridge Bcstg. Co.
— License to cover CP (BP-7661) as mod., which
authorized changed frequency, increased power,
installation of new trans, and directional ant.
for night use only, and change trans, location
and make changes in ant. system (BL-5111).
WEAW Evanston, 111., North Shore Bcstg. Co.
— License to cover CP (BP-8094) which authorized new station (BL-5112).
WESK Escanaba, Mich., M & M Bcstg. Co. —
License to cover CP (BP-8109) as mod., which
authorized new station (BL-5115).
WEEX Easton, Pa., Easton Pub. Co.— License to
cover CP (BP-4212) which authorized new station (BL-5118).
WAYZ Waynesboro, Pa., Richard Field Lewis
Jr. — License to cover CP (BP-8690) as mod.,
which authorized new station (BL-5114).
KRSD Rapid City, S. D., Heart of the Black
Hills Station— License to cover CP (BP-7904) as
mod., which authorized new station (BL-5119).
KEYT Provo, Utah. Mid-Utah Bcstg. Co.— License to cover CP (BP-8921) which authorized instal ation of new trans. (BL-5116).
WHAR Clarksburg, W. Va., Mountain State
Bcstg. Co.— License to cover CP (BP-8571) as
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WBRY Waterbury, Conn., American-Republican
Inc. — Mod. CP (BP-7957) as mod., which authorized replacement of ant., changes in DA pattern
and changes in ground system, for extension of
completion
(BMP-1560).
KTRE-TV date
Lufkin,
Tex., Forest Capital Bcstg.
Co. — Mod. CP (BPCT-907) which authorized new
station, to extend completion date to 5/1/54
(BMPCT-1445).
WVEC-TV Hampton, Va., Peninsula Bcstg. Corp.
— Mod. CP (BPCT-1475) which authorized new
station, for extension of completion date from
10/4/53 (BMFCT-1444).
Modification of License
KMAK
Fresno,
McMahan Bcstg.
Co.— Mod.
license to change Calif.,
name The
to McMahan
Co.
(BML-1560).
TENDERED FOR FILING
Modification of CP
Memphis,
Tenn., changes
Memphis in Pub.
— Mod.
CPWMC
(BP-8941)
to make
ant. Co.
system.
UPCOMING

EVENTS

Oct. 14: Southern Calif. Broadcasters Assn.,
"Whingding," Inglewood Country Club, Los
Angeles.
Oct. 14-17: Audio Engineering Society, convention and audio fair, Hotel New Yorker, New
York.
Oct. 15: Color tv demonstration by NTSC for
FCC, Starlight Roof, Waldorf-Astoria, New
York.
Oct. 17: Federal Communications Bar Assn., anouting, Lohnes Farm and Mule Barn,
Vienna,nualVa.
Oct.
19: National Safety Council, convention,
Chicago.
Oct. 22-23: Kentucky Broadcasters Assn., meeting, Kentucky Dam Village, Kentucky Lake.
Oct. 26-28: Radio Television News Directors
Assn., convention, Sheraton-Park Hotel, Washington, D. C.
Nov. 1-7: Lutheran Radio & Television Week.
Nov. 2: North Carolina Broadcasters Assn., meeting, Asheville.
Nov. 2-6: Amer. Institute of Electrical Engineers,
fall
Mo. meeting. Hotel Muehlebach, Kansas City,
Nov. 5: Upper Midwest Sales Conference, Hotel
Radisson, Minneapolis.
Nov. 5-6: Ohio Assn. of Radio-Tv Broadcasters,
meeting, Neil House, Columbus.
Nov. 9-10: New Jersey Broadcasters Assn., fall
meeting, Hildebrecht Hotel, Trenton.
Nov. 19-20: Louisiana Assn. of Broadcasters, election of officers, Captain Shreve Hotel, ShreveSPECIAL LISTING
(NARTB District Meetings)
port.12-13: Dist. 12, Lake Murray Lodge, ArdOct.
more, Okla.
Oct. 14-15: Dist. 13, Adolphus Hotel, Dallas.
Oct.
Miss.16-17: Dist. 6, Buena Vista Hotel, Biloxi,
Oct. 19-20: Dist. 5, Henry Grady Hotel, Atlanta.
Oct. 21-22: Dist. 4, Grove Park Inn, Asheville,
Oct.N. C.23-24: Dist. 3, Bellevue-Stratford Hotel,
Philadelphia.
Oct. 29-30: Dist. 2, Ten Eyck Hotel, Albany,
N. Y.4-5: Dist. 1, Somerset Hotel. Boston.
Nov.

mm
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editorials

Radio

Climate:

Fair and

Warmer

THE weight of statistical evidence is gradually overwhelming
whimsy and occult divination in the evaluation of radio as an
advertising medium.
The facts are puncturing the fancies, and the re-discovery of
radio has become a popular game in the advertising world. It is
becoming plain that radio has changed some characteristics but not
the basic one. It is still the least expensive saturation medium of all.
It was inevitable that radio would survive the buffeting of television if broadcasters persevered in their determination to survive
and continued to sell hard and on the basis of sound evidence. The
great majority of broadcasters have persevered. In doing so, we
dare say many of them have made discoveries about their business.
A lot of broadcasters, quite understandably, were dispirited a
few years ago when the anti-radio pressure was strongest. In standing up to the pressure, they have revived their own spirits and, in
consequence, those of their clients too.
The re-discovery is still going on; it is pleasant to observe. Take
as one example the CBS Radio Spot Sales study of nighttime radio
reported here last week. In essence it showed that recent pre-occupation with daytime radio has caused nighttime to be underestimated.
It emphasized that nighttime still commanded bigger audiences
than daytime.
There is evidence that advertisers are beginning to take serious
notice of radio receiver production figures which, month after
month, indicate the undeniable strength of radio. More sets are
being made and sold now than a year ago. Far more radio than
television sets are being marketed.
Proof of radio's vitality comes from many sources. The cheering
fact is that the proof now is being studied and believed. Not all
the changes have occurred that will take place in radio, but the
general climate in which radio exists is fairer and warmer now than
it has been in the past four years.
Robert

E. Lee of the FCC

THE "practical broadcaster" the administration said it wanted for
the FCC turns out to be a G-Man with a flair for figures.
Robert E. (Emmitt) Lee was named by President Eisenhower
to fill the remaining Commission vacancy last Tuesday morning.
At noon he assumed office. And before the day ended he became
a controversial figure, because of his friendship and political association with Sen. Joseph R. McCarthy ( R.-Wis.).
Mr. Lee is an affable young man of 41, with both accounting and
legal background. He is held in esteem by FBI Director J. Edgar
Hoover and others with whom he has worked. He had the backing
of Chairman John Taber of New York, and other Republican members of the tough House Appropriations Committee.
The Lee appointment followed closely the pattern set when John
C. Doerfer, Wisconsin Republican, was named to the FCC earlier
this year. Mr. Lee was seeking appointment as deputy comptroller
general, a position for which he presumably was fitted because of
his accounting and management background. His own Senator,
Everett Dirksen of Illinois, had endorsed him for that post — not
for the FCC.
Mr. Doerfer had been endorsed for the Federal Power Commission for which he appeared eminently qualified by virtue of his
past service as Chairman of the Wisconsin Public Service Commission. He also had an accounting-law background.
But somewhere between the Republican National Committee and
the White House things happened. There were several candidates
for the two FCC vacancies. Charles Garland, manager of KOOL
Phoenix, had assurances he would receive one appointment. (Sen.
Dirksen, among others, supported him.) When Mr. Garland lost
out to Mr. Doerfer, there were further assurances from high places
that he would get the second vacancy.
Mr. Garland subsequently was finessed out of the Commissionership and offered the secretaryship, which he promptly turned down.
The way was cleared for Robert J. Dean, president of KOTA Rapid
City, for appointment to the Paul A. Walker vacancy. The Republican Committee confirmed without qualification the report that
Page 138
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"Comr. Lee says he doesn't want anything to do with any 'grant.' "
Mr. Dean would be named as that "practical broadcaster" the administration wanted.
For weeks Mr. Dean awaited the call that never came from the
White House. He had arranged to sell his 55% stock in the station.
Now Mr. Lee's appointment. The columnists and the political
writers began to sniff. "Is this another McCarthy appointment?"
Mr. Lee avers that while he's a good friend of the free-swinging
Senator, he thought his appointment would be "news to him."
Why the President is loath to appoint someone with broadcast
experience isn't publicly revealed. But Presidential Assistant Adams
has inferred to some of the candidates themselves that a practical
broadcaster, with friends among stations and networks, might "embarrass" the administration. To those without communication
experience, the story has been that the President wanted an "outMr. Leestanding
hasbroadcaster."
an interim appointment. He serves without pay
until Congress convenes in January. At that time a bill will be
offered to compensate him for back-pay at the rate of $15,000 per
year. And at that time President Eisenhower will formally nominate him for the seven-year term which began last June 30.
The nomination will be subject to Senate confirmation. We gather
there will be those, notably Democrats, who will want to ask questions. The McCarthy connection alone augers that.
For our part, we'll watch and wait.
ROP

(Run

of Program)

Color

WHAT appears to be a revival of the color controversy between
RCA and CBS may actually be interpreted optimistically. The
CBS-Hytron demonstration of its new color tube and the outburst
it provoked from RCA illustrate how energetically both companies
are working on the development of color equipment.
The competition in research and design virtually guarantees that
in reasonable time color receiving equipment will be brought within
the means of the average family.
Admittedly the early models of color sets will cost too much for
most people to buy, but with the vast research and production
facilities of the television manufacturing industry concentrated on
the project, the FCC's criterion that color must be available to the
mass of the people will certainly be met.
CBS-Hytron also showed new pick-up equipment for compatible
color which is expected to make color operations only slightly more
complicated than black-and-white. We mention this as promising a
general refinement in the designs of all kinds of transmitting gear —
which should mean economies in both original cost and overhead.
There can be no doubt that the FCC's criterion requiring a color
system to be within the means of telecasters will be satisfied.
There is general enthusiasm about the prospects of color in tv,
as exemplified by the favorable reception that members of the Assn.
of National Advertisers accorded the RCA-NBC demonstration
three weeks ago.
Barring the discovery of technical bugs in the NTSC
FCC has no choice but to expedite its inspection and
compatible color. It would surprise us if bugs were
the most distinguished engineers in the industry designed
Broadcasting
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Housewives
love

and

Advertisers

Cosmopolitan

Kitchen

WDELTV

Wilmington,

Delaware

Advertisers find Nancy Diehl's Cosmopolitan Kitchen a
terrific sales producer. Thousands of enthusiastic buying
housewives are loyal viewers — see the show, believe the
commercial, buy the products advertised. Whether you buy
WDEL-TV

through participating spots on Cosmopolitan
Kitchen, other vital diversified local programs, or
top NBC and DuMont shows, you get enthusiastic sales
response in this large, rich area — Delaware, parts of
New Jersey, Maryland and Pennsylvania:
PER YEAR
Retail Sales
$1,054,410,000
Food Sales
263,997,000
General Merchandise Sales . . .
54,272,000
Furniture, Household, Radio Sales 27,453,000
Drug Sales
56,225,000
Take advantage of this opportunity to increase
your sales profitably, economically. Buy WDEL-TV

In its Fifth Year

of Operation

NBC
Represented by

New
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LEAD STORY

TRANSACTION unique in business of
broadcasting being finalized whereby Paul
H. Raymer Co., pioneer station representation firm, absorbs newer O. L. Taylor Co.
Taylor company would operate as separate
entity, continuing under Ted Taylor's direction, and with Lloyd George Venard carrying on as president. Raymer and Taylor
have largely non-competitive lists in both
radio and tv. Transaction has capital gains
aspect, but wou'd permit expansion of both
organizations and intensification of spat
selling operations.
★ ★ ★
FCC'S NEWEST Commissioner — Robert E.
Lee — intends spending next 60 days or so
observing FCC operations. He plans to inspect every facet of FCC functioning down
to most modest of its sections, hoping in
that way to indoctrinate himself.
★ ★ ★
COMR. LEE wasn't aware that his recess
appointment carried no pay until next session of Congress. He plans to borrow from
his bank to keep his family (wife and three
children) going until Congress convenes in
January. As House Appropriations Committee's expert, he drew $11,500 (FCC job
pays $15,000; seven-year term from June 30,
1953). Job he originally set his sights for
— Assistant Comptroller General — would
have paid $16,000 for 15-year term.
★ * ★
WHAT

IS Comr. Lee's philosophy of regulation? He has told recent callers he be-

lieves in Jeffersonian doctrine: "He governs
best who governs least." He doesn't believe
FCC should concern itself unduly with programs or business operations, theorizing that
broadcasters by dint of risk investments,
experience and know-how, are best qualified
to run their own affairs in public interest.
★ * ★
JOHN

GIBBS AGENCY, N. Y., talent, producing and packaging firm, expects to expand
shortly with additional key executive personnel. Willson (Bill) Tuttle, former president
of United Television Programs, and before
that vice president in charge of radio and
television for Ruthrauff & Ryan, N. Y.,
slated to join Mr. Gibbs as a vice president.
Other executive appointments are to follow.
★ ★ ★
CONTRARY to general belief, WSM Nashville isnot wedded to idea of booster operation only for extension and fill-in of tv station signals; it plans to petition FCC this
week for rule-making, will suggest booster
and/or satellite stations as means of accomplishing the job. Booster stations are
tied to one "mother" station; satellites can
pick up several signals.
★ ★ ★
PLYMOUTH division of Chrysler Motors
planning to launch co-op advertising plan
across country for first time by asking Plymouth dealers their preferences among media,
including television, radio, newspapers, outdoor and movie trailers, inquiring also as to
Broadcasting

Telecasting

specific stations, newspapers, etc. Advertising will start in January and will be placed
through N. W. Ayer & Son, N. Y. Plymouth
co-op advertising scheme follows pattern
set previously by other Chrysler cars: DeSoto, Dodge and Chrysler.
★

★

★

EBULLIENT Eugene F. McDonald Jr.,
president of Zenith, is taking new tack in
promotion of his Phonevision (box-office
tv). He points out that Pennsylvania Turnpike, operating on toll basis, is doing landoffice business but that "free" state roads are
still operating. He's using this analogy to
buttress argument that box-office tv can do

Color tv demonstration for FCC goes off
without hitch, and FCC Chairman Hyde infers that color approval by Christmas is
possible. Page 27.
ADVERTISERS

& AGENCIES

Motor companies, soaps and foods figure
in tv negotiations. Page 29.
When is an agency liable for bad debts in
time and space? Page 30.
FILM
New executives added in expansion of
Gross-Krasne enterprises. Page 31.
TRADE ASSOCIATIONS

well without disturbing "free" tv.
★ ★ ★

Uhf station operators band together in
new trade association. Page 32.

MAJOR food chain's practice of soliciting
stations for block of free time in exchange
for in-store displays has brought protest to
Federal Trade Commission.

Station Representatives Assn.'s managing
director throws another barb in battle with
networks over spot business. Page 34.
Manufacturers association committee opposes reduction of fm band. Page 38.

★

★

★

MOVE by manufacturers to adopt highfidelity "seal" as means of checking livid
hi-fi claims for shoddy radio-tv sets and
sound gear was indefinitely stalled last week
by small custom firms who fear big companies will profit from fast-growing market
for realistic reproduction. As consequence,
vast promotion put behind hi-fi may be
wasted if phony advertising continues.
★

★

★

ABC RADIO officials reportedly negotiating
with Norman Cash, general sales manager
of Crosley Broadcasting Corp.'s WLWT
(TV) Cincinnati, formerly NBC manager
of radio station relations, for key post in
ABC radio sales department.
★

★

★

WILLIAM T. LANE, former manager-part
owner of WLTV (TV) (now WLWA [TV])
Atlanta, is returning to Syracuse in December to establish advertising and public relations agency. He formerly was vice president-general manager of WAGE there. Since
leaving WLWA last March, he has been
serving as consultant to television applicants
and will continue in that capacity during
early months of 1954.
★ ★

★

though desire of industrial communication group to purloin part of 88-108 mc
fm broadcast band is still only in gleam
stage, educational interests are busy contacting legislative and regulatory agencies in
effort to put out fire.
EVEN

★

★

★

MAJORITY of post-thaw uhf-vhf tv stations must file answers today (Monday) to
as to their "progress" and netFCC inquiry
work affiliation success [B*T, Sept. 28], but
network and Radio - Electronics - Television
Mfrs. Assn. reports already are in Commission hands. Virtually none of stations so
far offer comment on their network situation, provide only statistics requested.

GOVERNMENT
Supreme Court will hear giveaway case,
with oral arguments scheduled Dec. 10.
Page 44.
FCC rules that hearing examiners may
determine if an applicant for station can
carry out his promises under his estimated
budget. Page 46.
Legality
allocations Page
is challenged in U.ofS. FCC's
Court tv
of Appeals.
48.
STATIONS
WOV

New York renews court fight to

establish radio's "unlimited right" to broadcast any news that can be obtained legally.
Page 54.
Weekly round-up of new tv stations on
the air and those with target dates in the
next month.
Page 56.
NETWORKS
CBS gets WBEN-AM-TV Buffalo from
NBC, reviving speculation about further defections from NBC affiliate list. Page 66.
MANUFACTURING
David Sarnoff and Frank Folsom unload
part of their RCA stock holdings. Page 68.
Major Armstrong demonstrates fm multiplexing system. Page 72.
FEATURES
Illustrations can make tv news more
understandable than radio. Page 78.
How tv sold toys after Christmas. Page
80.
Radio keeps 'em down on the farm.
Page 82.
Radio revival in Milwaukee.
Page 84.
Simplicity in tv commercials pays off.
Page 86.
FOR THE RECORD
Telestatus summary of tv stations on
the air and their estimates of tv sets in
coverage areas. Page 115.
Commencement-target dates of all tv
grantees. Page 118.
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WING, Dayton, Ohio
NATIONAL
ADVERTISERS

WSAZ, Huntington, W. Va.
KSD,

WFAA, Dallas-Ft. Worth
ARE BUYING
PARTICIPATION
IN "THE HOUR
OF STARS" ON
FINE STATIONS
LIKE THESE:

WKOY, Bluefield, W. Va.
WSPD, Toledo, Ohio
WHOO, Orlando, Fla.
WMC,

Memphis, Tenn.

WSDC, Marine City, Mich.
A
KXYZ, Houston, Texas
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OVER
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LIKE THESE:

• FLETCHER'S CASTORIA
• ZENITH TV
•
•
•
•

History!

STARS
PULLING

•
•
•
•
•

♦

MARKETS!

YOUR STATION IS IN THE MONEY

have

Things

in

changed

too!

ARKANSAS,

Believe us, any resemblance

between

the colorful

Arkansas of legend, and today's Arkansas, is entirely coincidental ! In the last decade alone,
the State has made
Effective Buying

almost unbelievable progress.

Income

per family is 195.1 %

greater than ten years ago!*
There's a big new Arkansas
50,000-watt

KTHS

radio station, too —

in Little Rock, CBS, and the

State's only Class 1-B Clear Channel
KTHS

station.

gives interference-free daytime

coverage

of more than Z-Y% million people, including
practically all of Arkansas.

Primary

daytime

coverage exceeds one million people, more
100,000 of whom

do not receive primary

than
daytime

service from any other radio station !

Your

Branham

man

will be glad to give you

all the facts.

Sales Management

50,000

figures

Watts

...

CBS

Radio

Represented by The Branham Co.
Under Same Management As KWKH, Shreveport
Henry Clay, Executive Vice President
B. G. Robertson, General Manager
BROADCASTING
LITTLE

ROCK,

FROM
ARKANSAS

at

CBS-TV Raises Basics
To 41 in New Rate Card
NEW

CBS-TV network rate card (No. 10) announced Friday, raising number of interconnected basic or "must buy" affiliates from 33
to 41 and also, in what was described as major
rate change, providing 25% reduction in
base rate for Sunday afternoon time by reclassifying Sunday 1-5 p.m. from Class A to
Class B, latter rate being 75% of Class A.
Base hourly rate for minimum-buy network
goes up from $35,920 to $43,595 with boost
in number of stations involved. New ones on
basic network are KTVH-TV Hutchinson, Kan.;
KMBC-TV and WHB-TV share-time combination in Kansas City; WSIX-TV Nashville;
WTAR-TV Norfolk; KPHO-TV Phoenix;
KOIN-TV Portland, Ore.; WPRO-TV Providence, and WHEC-TV and WVET-TV share
time combination in Rochester. To these will
be added WBEN-TV Buffalo, just signed away
from NBC-TV, when switch becomes effective
Nov. 1 (story page 66). In all, new rate card —
which became effective Oct. 15 — covers 144
affiliates in U. S., three in Canada, one each in
Honolulu, Mexico City and San Juan.
Sunday 1-5 p.m. rate revision means both
CBS-TV and NBC-TV have now reduced Saturday and Sunday afternoon rates 25%, CBS-TV
having made Saturday aftjrnoon reduction
some time ago and NBC-TV having cut both
Saturday and Sunday afternoon rates in June.
Tv Station
Exceeded

Profits
Previous

in 1952
Year

THREE-FOURTHS of tv stations sampled by
NARTB made more money in 1952 than previous year, Richard P. Doherty, NARTB labor
relations vice president, told district meetings
last week. He said that of 105 stations studied
(108 were operating), 78 showed better profit,
with nine making less money. Six moved out
of red in 1952 while five went other way.
Analyzing FCC data, Mr. Doherty said average per-station operating cost in 1952 (exclusive of networks and 15 network o&o stations) was $1,049,474. Within sample covered
by study, lowest operating expense for full year
was $166,366, highest was $2,944,341.
FCC's figures showed 94 reported profit and
14 loss in 1952, he said. Nine of 14 loss stations were in two seven-station markets, New
York and Los Angeles. All stations in singlestation markets were profitable.
KLBS

Sale Announced

SALE of KLBS Houston from Gordon B. McLendon to Col. Howard L. Burris and Howard
W. Davis was announced Fridav. Sale, which
involves $100,000 fee to Mr. McLendon and
$200,000 to Mrs. Albert Lee, widow of former
owner who still owns equipment, is subject to
FCC approval, with application due to be filed
this week. KLBS operates on 610 kc with 5
kw, bears call letters of defunct Liberty Broadcasting System, also owned by Mr. McLendon.
Col. Burris, owner of KTAN Sherman, Tex.,
and Mr. Davis, owner of KMAC San Antonio,
Tex., are equal owners of Howard Broadcasting
Corp., recently incorporated, which is the purchaser of KLBS. Purchase was arranged by
Blackburn-Hamilton Co., brokers.
Broadcasting

•
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RADIO, TV SET SALES
SALES of radio and tv sets at retail rose
substantially between July and August,
according to Radio-Electronics-Television
Mfrs. Assn. Retail sales of radios (not
including auto sets) totaled 491,431 in
August compared to 366,666 in July. Tv
set sales totaled 430,101 in August and
340,406 in July. Eight-month retail
totals were 3,875,293 radios and 3,546,407 tv sets.

Strong

Radio

Potential

In Tv Areas, Says Crandal!
EVEN with 50% to 60% tv saturation in a market "there's still 40% to 50% radio-onlv homes
potential, a most important consideration for
media buyers," John Crandall, media director
of Sherman & Marquette. New York, told
NARTB District 6 at weekend meeting in Biloxi, Miss.
Henry B. Clay, KWKH Shreveport, presided
as district director at two-day session (see main
district meeting story page 33). He named
following resolutions committee: Harold
Wheelahan, KSYL Alexandria, La.; Perry Sheftali, WJZM Clarksville, Tenn.; B. G. Robertson, KTHS Little Rock; L. M. Sepaugh, WSLI
Jackson, Miss.
Harold E. Anderson, KOLN-TV Lincoln,
Neb., presided at tv panel which included
Henry W. Slavick. WMCT (TV) Memphis; Ron
Litteral, WAFB Baton Rouge; Mr. Crandall;
John Rossiter, WJTV (TV) Jackson, Miss.,
and Irving Waugh, WSM-TV Nashville. Questioners were George H. Thomas, KVOL Lafayette, and James P. Walker, KATV (TV) Pine
Bluff, Ark.
WPRO-TV

Effective

Dates

Delayed After WNET
Protest
EFFECTIVE dates for grants of construction
permit to WPRO-TV Providence, R. I., for vhf
ch. 1 2 and special temporary authority to commence commercial operation, were postponed
by Commission Friday in action which granted
protest by Channel 16 of Rhode Island Inc.,
permittee of uhf ch. 16 WNET (TV) there.
New Comr. Robert E. Lee, in first official action as Commissioner, voted with Chairman
Rosel H. Hyde and Comr. E. M. Webster for
hearing. Comr. John C. Doerfer dissented.
Order setting forth hearing issues, procedure
and date of hearing "will be released in the
near future," FCC said. Vote was taken at
special meeting Friday afternoon, deadline for
action on Sec. 309(c) economic protest filed
by WNET against WPRO-TV's ch. 12 authorization [B»T, Oct. 12, 5].
WNET complaint alleged grant to WPROTV was improper because FCC erred in acting
so quickly upon three-way merger of ch. 12
aoolicants and attacked potential "unconscionable consideration" of $205,500 which WPROTV could pay to certain principals of former
competitor should stock options be revoked.
WNET also charged WPRO-TV with premature
construction. WPRO-TV asserted WNET protest was delay action since it has held ch. 16
permit six months, hasn't begun construction.

•

BUSINESS

BRIEFLY

GROVE CAMPAIGN • Grove Labs.. St.
Louis (Antomine), through Harry B. Cohen,
N. Y., preparing radio and television spot announcement campaign to start Nov. 7 for 17
weeks. More than 50 markets are expected
to be used.
"DIVIDED SEGMENT" SALE • Purex Corp.
Ltd., South Gate, Calif., has purchased seven
and one-half minutes for Thursday, 3:15-3:30
p.m. EST, portion of Kate Smith Hour (NBCTV, Mon.-Fri., 3-4 p.m. EST) as first sponsor
under NBC-TV's "Divided Segment" plan, announced Friday, which permits advertiser to
purchase one-half of 15-minute segment of that
show. Agency is Foote, Cone & Belding, Los
Angeles.
HAMILTON TESTING • Hamilton Watch
Co., alternate-week sponsor of half-hour Your
Jewelers' Showcase on tv in 25 markets, planning television test spot announcement campaign in four markets to start Nov. 9 and run
through Christmas. If test is successful, regular
schedule
is agency. will follow next season. BBDO, N. Y.,
DuPONT SEEKS NEW TALENT • Two
BBDO, N. Y., executives planning trips to West
Coast this week in search of new tv fare for
DuPont
possible replacement for this season's as
Cavalcade.
AIRLINES DRIVE •
launches radio spot
in six major cities on
Ruthrauff & Ryan, N.

American Airlines, N. Y.,
announcement campaign
Oct. 26 for eight weeks.
Y., is agency.

SMITH BROS. IN CANADA • Smith Brothers (Menthol), through Sullivan, Stauffer, Colwell & Bayles, N. Y., buying radio spot announcement campaign for first time in Canada.
Schedule will start Oct. 25 for 13 weeks in
major eastern Canadian markets.
SALES ON TODAY e Druggists Supply
Corp., N. Y., has purchased 16 participations
on Today (NBC-TV, Mon.-Fri., 7-9 a.m., EST
and CST), starting this week, through Ruthrauff & Ryan, N. Y., and Jarman-Williamson
Co., Portland, Ore., has bought single participation on same program for Dec. 1 through
Joseph R. Gerber Co. there.
BLOCK EXPANDS • Block Drug Co. (Polident), through Cecil & Presbrey, N. Y., extending tv test spot announcement campaign, now
running in 15 markets, to five additional ones,
starting "as soon as possible" for 13 weeks.

Pabst Buys Turpin-Olson
PABST beer has signed with CBS Radio for
blow-by-blow coverage of Randy Turpin-Bobo
Olson boxing match from New York Wednesday
night, raising speculation it may return to network radio for fights coverage, at least on major
bouts, after dropping radio some time ago (but
keeping tv). Turpin-Olson fight will be carried
on CBS-TV by Pabst, but with New York
blacked out. CBS Radio coverage will include
New York. Starting time: 10 p.m. EST.
Pabst agency: Warwick & Legler, N. Y.
October 19, 1953
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PEOPLE

at

WTIC

Ownership

Owners

Answer

Challenged;

Same

Day

CHALLENGE to legality of Travelers Insurance Co.'s owning WTIC Hartford, Conn.,
through subsidiary Travelers Broadcasting Service Corp., was filed with FCC Friday by opposing vhf ch. 3 applicant Hartford Telecasting
Co. Hartford Telecasting claimed Connecticut
law forbids insurance companies from engaging
in broadcasting activities. WTIC responded
same day, pointed to 28-year period during
which its WTIC license has been renewed
periodically and its books inspected by Insurance Commissioner of Connecticut and other
states, with no such question ever being raised.
WTIC contended that Connecticut law permitted insurance companies to lend funds to broadcasting stations and that most of loan would be
in real estate, expressly permitted by state law.
Hartford Telecasting includes Harry C.
Butcher, ex-CBS Washington executive and
now owner of KIST and KEYT (TV) Santa
Barbara, Calif., and contractor Clifford S.
Strike. In a merger move last month, third
applicant for Hartford's ch. 3, WDRC, dropped
out with understanding that if WTIC received
grant, WDRC would receive minority interest
in WTIC licensee and at same time dispose of
its radio properties [B«T, Sept. 28].
Cleveland Grant Proposed
INITIAL decision proposing to grant new tv
station on uhf ch. 19 to WHK Cleveland issued
Friday by FCC Hearing Examiner Fanney N.
Litvin. Action made possible by withdrawal
of competitive bid of WJW there (story page
50). Initial ruling specifies effective radiated
power of 220.3 kw visual, 119 kw aural; antenna height above average terrain 645 ft.
Seek Ch. 7 in Traverse City
APPLICATION for new tv station on vhf ch.
7 in Traverse City, Mich., was filed late last
week by Midwestern Broadcasting Co., licensee
of WTCM Traverse City; WATT Clam Lake
Twp.; WATZ Alpena Twp.; WMEN Bear Creek
Twp., and WATC Gaylord, all Michigan.
Principals include President Les Biederman
(30%); Vice President William H. Kiker
(16!/i%); Secretary-Treasurer Drew McClay
(15%); Fred G. Zierle (16V4%), and Edward
G. Biederman (22'/2%).

WITH-TV

Asks Frequency Change
WITH-TV Baltimore, new uhf ch. 60 grantee,
filed application with FCC Friday for change
of frequency to uhf ch. 18, unsought there.
WITH-TV cited economies of construction since
it could use present WITH-FM site and fm
tower for ch. 18 operation.
Seek Montgomery, W. Va., Channel
ADDITION of vhf ch. 2 at Montgomery, W.
Va., now without any tv channel, asked of
FCC Friday in joint petition by WTIP Charleston and WMON Montgomery. Ch. 2 can be
added without affecting any other assignment,
they contend, explaining vhf is needed to provide coverage to "narrow, deep and closed-in
valleys" of coal mining region. They cite
483,000 population in 35 mile radius. Decision as to which will file for station not settled.
Broadcasting

•

Telecasting

deadline

DRAGNET' POPULAR
TOP-RATED Dragnet tv series apparently has impressed its sponsor as well as
it has viewing audience. At any rate,
Liggett & Myers Tobacco Co., which
sponsors program for Chesterfield cigarettes on NBC-TV network, on Oct. 28
will start sponsoring re-runs of earlier
Dragnet telecasts syndicated by NBC Film
Div. under title Badge 714, on WOR-TV
York.
Agency: Cunningham & Walsh.

McGuire,
To MPTV

Gresham Named
Positions

APPOINTMENTS of John W. McGuire as
central division sales manager of Motion Pictures for Television Inc. and Maurie Gresham
as western sales manager of company announced for release today (Mon.) by Edward
D. Madden, MPTV vice president. Mr. McGuire, who served previously as senior account executive for ABC-TV, will headquarter
in Chicago. Mr. Gresham, who will work out
of Beverly Hills, is said to have organized tv
film distribution for KLAC-TV Los Angeles.
Great

Western

Names

Weed

NBC-AFFILIATED stations of Great Western
Radio Network Friday named Weed & Co. as
national representatives. Great Western includes KDYL Salt Lake; KXLF Butte, KXLJ
Helena, KXLQ Bozeman, KXLK Great Falls,
KSL1 Missoula, KGHL Billings, all Montana,
and KSEI Pocatello, K1DO Boise, KTFI Twin
Falls, all Idaho.
Bond

Drive

Draws

Protests

WASHINGTON office of Bonds for Israel campaign considering use of radio advertising following complaints from stations that it is
buying newspaper space while requesting free
radio promotion of Oct. 3 1 benefit to be held
at Constitution Hall. Cohen & Miller, Washington agency for campaign, said late Friday final
decision on use of radio not yet reached.
Moviemen

Get

Continuance

CONTINUANCE to Nov. 2 of deadline for
movie firms to answer government questions in
its suit to force release of 16mm feature films
for tv and non-theatrical use [B*T, Sept. 21]
approved by Los Angeles office of Justice Dept.
anti-trust division.

UPCOMING
Oct. 19-20: NARTB Dist. 5 meeting,
Henry Grady Hotel, Atlanta, Ga.
Oct. 21-22:
NARTB Dist. 4 meeting.
Grove Park Inn, Asheville, N. C.
Oct.
22-23:
Kentucky Broadcasters
Assn. meeting, Kentucky Dam Village,
Kentucky Lake.
Oct. 23-24:
NARTB Dist. 3 meeting,
Bellevue-Stratford Hotel, Philadelphia.
(For other Upcomings see page 113)

JAMES D. EVANS, advertising manager of
Diamond Match Co., to Sherman & Marquette,
N. Y., as account executive. He formerly was
with Young & Rubicam, N. Y., for 12 years
as an account executive.
ARTHUR A. CURRIE, assistant general sales
manager of radio and television division, Sylvania Electric Products Inc., named sales manager of division. JOHN SUOR, supervisor of
contract sales for same division, appointed sales
manager in charge of contract and special sales.
ROBERT R. WARRINGER, project director
of Alfred Politz Research, and before that
research director of Fuller,, Smith & Ross,
N. Y., to Scheidler, Beck & Werner, N. Y., as
director of research and marketing.
CHARLES H. WEISSNER JR., manager of
media department, Morse International, N. Y.,
and before that account representative, J. Walter Thompson Co., to Roy S. Durstine Inc.,
N. Y., as member of executive staff.
BURTON DURKEE to Maxon Inc., Detroit,
as account executive on Packard account. He
formerly was manager of Detroit office of William H. Weintraub & Co.
Comedy, Dramatic Programs
On Networks Show Increase
SHARP increase in number of situation comedy
and dramatic programs on networks, both radio
and television, was reported Friday by Executives Radio-Tv Service, Larchmont, N. Y., in
program summary based on new edition of
firm's radio-tv FACTuary.
Television currently has total of 63 sponsored dramatic shows of all types, according
to FACTuary, with number of dramatic plays
increasing from 16 last year to 22 this year.
Situation comedies jumped from 6, as of October 1952, to 21 this year. On radio, FACTuary lists 40 sponsored dramatic shows, with
dramatic plays rising from 9 to 13 this year
and situation comedies from 5 to 11.
Number of sponsors on television was said
to have increased from 141 on 149 programs
in 1952 to 159 ou 162 shows this year. On
radio, totals show 131 sponsors and 174 programs this year as against 139 sponsors and
196 programs last year.
Harlow Roberts Dies
HARLOW P. ROBERTS, 61, vice president,
Goodkind, Joice & Morgan, Chicago agency,
died suddenly Thursday of a heart attack at
Fox Hospital in Oneonta, N. Y. Born in
Racine County, Wis., Mr. Roberts studied at
U. of Wisconsin, served as Army captain in
World War I, later became advertising manager
of a farm machinery company, EmersonBrantingham Co. In 1922 he was named advertising manager of Pepsodent Co., where he
made radio history by persuading NBC to broadcast a daily 15-minute program for Pepsodent
sponsorship, Amos V Andy, first network strip
show. He became advertising director of Purity
Bakeries in 1936 and joined the old Blackett,
Sample and Hummert agency in 1937. He had
been with GJ&M since 1941.
AT&T Reports Income
AT&T report showed Friday that consolidated
net income for company and its subsidiaries
was $452,146,107 in twelve months ended Aug.
31 as compared with $386,627,568 for same
period of 1952. In notice to stockholders, Cleo
F. Craig, AT&T president, noted that television
has grown to point where Bell System provides
network service to 202 stations in 130 cities,
bringing programs to estimated audience of
100 million.
October 19, 1953
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IN REVIEW

FIBBER McGEE AND MOLLY
Network: NBC Radio
Time: Mon. through Fri., 10-10:15 p.m.. EST
Stars: Marian and Jim Jordan as Molly
and Fibber McGee
Producer-Director: Max Hutto
Writer: Phil Leslie
Origination: NBC Studios, Hollywood

IN AN

aggressive move to revitalize its programming structure, NBC Radio recently introduced 28 programs to its weekly schedule,
fortifying the new ones with some dependable
old shows dressed up in new formats. Falling
in the latter category is Fibber McGee & Molly,
a program whose longevity is almost that of
radio itself. The emotional, impractical Fibber
and his conservative, calculating wife introduced their folksy accounts of happenings in
the McGee household to radio listeners in 1935

The McGees
Simplicity Pays Off
and they've been entertaining audiences with
their homespun antics ever since.
Their new quarter-hour series is heard nightly Monday through Friday. The episodes are
interrelated in serial format but the content
of the shows, their fans will be happy to note,
remain much the same. Marian and Jim Jordan
in the roles of Molly and Fibber hit on a good
idea 18 years ago and have had the good sense
to stick with it. Their success, it would seem,
lies in the simplicity of their material. It is
ordinary unpretentious chatter. There are no
gimmicks or contrived situations in their
broadcasts. Molly and Fibber are truly "average" as the average man might define the
term, not a glamorized "average" as scriptwriters often see radio and television husbandand-wife sets.
The series illustrates a point frequently
missed by writers and producers in radio and
tv: Simplicity in programming can really
pay off.

ROCKY FORTUNE
Network: NBC Radio (Transcribed)
Time: Tues., 9:35-10:00 p.m. EST
Directors: Dave Harmon and Andy Love
Writers: George Lefferts and Ernie Kenoy
Star: Frank Sinatra
A PROFESSIONAL switch which has caused a
good deal of chatter in the entertainment
Broadcasting
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world is one made recently by Frank Sinatra,
the bobby soxers' delight of a few years ago,
who turned actor in the current film, "From
Here to Eternity."
Critics almost unanimously hailed the
crooner's performance adding a new dimension
to Mr. Sinatra's theatrical achievements. NBC
did the obvious thing. The network immediately signed him for the lead role in Rocky
Fortune, a new weekly radio series. From the
looks of
in "From
one-time
stronger
support.

RADIO

STATION

WSAZ
HUNTINGTON, WEST VIRGINIA
SERVING 3 STATES

things, Mr. Sinatra's acting triumph
Here to Eternity" could well be a
shot. Radio drama is none the
for his somewhat questionable
GET

As Rocky, "a foot-loose and frequently unemployed young gentleman," NBC's latest find
is only mediocre. At best this places him on
a par with most adventure-series actors heard
on radio nowadays, the majority of whom would
test the believability of a six-year-old.
The character Mr. Sinatra portrays is intended to be a 20th Century soldier of fortune
type with an impressive and varied assortment
of talents. On the Oct. 13 broadcast, his dexterity at oyster shucking was investigated
when he got a job in a restaurant. Imagine his
surprise when in line of duty, he found not
one, not two but a dozen pearls in oysters he
was preparing for a customer. It took a gun
in his ribs later in the evening to convince
him his luck wasn't running as high as all that.
Rocky, the man behind the gun informed
him, was right in the middle of a vast and
powerful smuggling ring. Of course as fate and
the scriptwriter would have it, after a series of
complications too familiar to mystery drama
fans to even bother mentioning. Rocky broke
the ring single-handed.
Between acts of gallantry, a young- lady
entered the picture to be properly dazzled by
Rocky's
of of
intelligence
and would
strength,
the
latter display
an illusion
character that
be
possible only on radio for Mr. Sinatra.
Presumably, Rocky, who works when the
spirit moves him, will get a new and different
job for each broadcast. Out of the situation
in which the job places him a tale of bravery
and heroism will emerge. The idea is a pretty
poor excuse for a radio program.
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AND
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1. Courtesy

STATION

Announcements

2. Newspaper

Advertising

3. Monthly Mailings to
Grocers and Druggists
4. Special Mailings
5. Car Cards

BOOKS
HOW

TO USE SIGNAL & SWEEP GENERATORS, by J. Richard Johnson, John F. Rider
Publisher Inc., 480 Canal St., New York 13,
144 pp. $2.10.
THE AUTHOR of this technical volume has
compiled scores of facts concerning the manipulation of the instruments indicated in the title.
He operated on the idea that much had been
written about the theoretical aspects but that
little had been published on the practical side.
The book carries descriptions of various types
and brands, and is complete with illustrations.

6. Trade

Calls

7. Point of Sale Displays

5,000 WATTS DAY
1,000 WATTS NIGHT
930 KC

LIFE IS WORTH LIVING, by Fulton J.
Sheen. McGraw-Hill Book Co. Inc., 330 W.
42d St., N. Y. 36. 271 pp. |3.75.
BISHOP Sheen has transcribed full-length tape
recordings from 26 weekly presentations of his
DuMont Tv Network program, Life Is Worth
Living, into an equal number of chapters, with
illustrations by Dik Browne. They cover such
subjects as the Irish, teen-agers, relativity, atom
bomb, Marxism and Communism, Christianity,
democracy, love, conscience, fear and motherhood.

TELEVISION AFFILIATE
WSAZ-TV
Represented by THE KATZ AGENCY
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G-E's

12KW

UHF-TV

AMPLIFIER

COMBINES

SMITTER...
TRANSMITTER

WITH

REGARDLESS

YOUR

1

OF

ANY
MAKE!

PRESENT

KW-UHF-TV

TRANSMITTER

mm

General

Electric's

le sure

UHF

road

leadership

to higher

• G-E UHF TRANSMITTERS. 1 KW and 12 KW units for initial
high power telecasting equipment plus a 12 KW amplifier for
expanding existing facilities.

• 15 KW KLYSTRON TUBES. Product of General Electric progress. Provides exactly the power you need for strong field
intensity— excellent home receiver signals.

TV

puts

you

on

power!

• G-E HELICAL ANTENNAS boost radiated power up to 20-25
times and contour for ideal market coverage.
• PROVED-IN-OPERATION BY MORE THAN A DOZEN MAJOR TV
OUTLETS. Go down the list of important high power television
broadcasters throughout the country using General Electric
equipment. Measure its value to you by their success!

t

provides only minimum output, then you may not
get a strong station signal into your complete market area. That automatically cuts coverage plus

ment requirements! Five years of UHF product
planning and development now provide broadcasters with a 12 KW amplifier that can be combined

important advertising revenue. Few, if any, broad- with your present small UHF transmitter for incasters who need high power for UHF telecasting creased field intensity— better pictures in your marcan afford to wait much longer. Promises of future ket receivers. General Electric alone offers this
equipment development doesn't solve their imme- service to UHF stations already on-the-air! G.E.
diate problem. Only G.E. offers the right solution. alone can deliver 12 KW transmitting equipment

Complete

Television

Equipment

for UHF

GENERAL

and

VHF

ELECTRIC

i

OPEN

MIKE

Mystery in the Mail Box
EDITOR:
(
Every Wednesday evening when I return
home — exhausted from talking with Texas radiotv salesmen (time) and see your informative
and thorough publication in my little ole Texas
mail box, I'm astounded.
How in the cryin' coyotes you and your band
of journalists produce such a large, yet fine in
quality product on a weekly basis will always
be a mystery. .Bert
. . Haling,
Adv.-Public Rel. Dir.
Great National Life
Insurance Co.
Dallas
*
More on
EDITOR:

*

%

Mutual

This will refer to your Mutual story on page
84 Oct. 12 issue of B«T. The activity to which
you refer in paragraph 4 was instigated by
the Missouri Broadcasters Assn. at a special
meeting called by me as president. The purpose of our meeting was to investigate and
study the Mutual plan since it could eventually
affect every station in the state. Telegrams
were sent to all state associations requesting
a report of activities in the several states. The
telegrams were sent over the signature of Miss
Catherine Roer of KWOS as secretary of the
Missouri Broadcasters Assn. Incidentally, reports received back from the states do not
indicate overwhelming majority accepting the
Mutual plan.
solid

south:

1953

The changing skyline of today's mid-South is a happy sight
for any advertiser who wants to harness the real sales power
of television.
Throughout

29 high income

Piedmont, more and more
for Channel

counties in our pivot of the
TV homes

G. Pearson Ward
President
Missouri Broadcasters Assn.

style

have their antennas

set

2-WFMY-TV.

Springfield,
* ^ ^ Mo.

Moving

Day

editor:
thanks for story re watv page 71 oct. 12
issue of b't. however one correction: our
opening date from the empire state building is set for nov. 14.
irving r. rosenhaus
pres. & gen. mgr.
watv (tv) newark, n. j.
* * *

It's a solid array of selling potential — compounded of the most
progressive families in an area with nearly $1,500,000,000
buying power.
WFMY-TV is their television station . . . the daily habit,
welcomed, watched and believed in homes where the most
buying is done. And, significantly, where
opportunities exist for you — when

real selling

your message

is solidly

delivered by WFMY-TV!

Complete
EDITOR:

Solution

I offer the following as a solution to the
"box-office" vs. "free" television squabble and
the vhf-uhf tiff, which seems to be degenerating
into more than a squabble:
All vhf
frequencies to be set aside for "boxoffice"
television.
All uhf
to be for
vision, frequencies
including . . . educational
This simple solution will put the
and other pay-as-you-see systems

wfmy-tv
Basic CBS Affiliate - Channel 2
Greensboro,
Represented by

N.

C.

Harrington, (lighter & Parsons, Inc.
New York— Chicago— San Francisco

tele."free"
. .
Phonevision
on the vhf

where they belong by virtue of vhf's competitive nature, i.e., its lack of interference-free
signals . . .
Uhf demonstrably is almost noise-free, does
not propagate (usually) from the warmed-over
layers
of the
ionosphere,
is, of
actually,
"free"
from most
of the
annoyances
vhf. Despite
the money involved, this ingenious switch
should keep everybody happy. Including me —
still in radio.
Don V. R. Drenner
Engineer
KGGF Coffeyville, Kan.
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For a time Paul Bunyan
the Northwest's

had trouble getting his logs to

mills, because the kinks in the river caused

giant logjams. He solved the problem by hitching Babe
the Blue Ox to the river and pulling it straight.

PULLING

POWER!

If you're having trouble moving
vast Northwest

today, WCCO

out for you. For WCCO,
spreads your message

your product in the

Radio can take the kinks
with its enormous

power,

across a four-state, 86, 700

square-mile primary area, delivering a far larger weekly
audience than any other station in this area.* And the
topper is that WCCO
A

Radio's cost per thousand

is by far the lowest in the entire Northwest:
6^ per thousand

m

circulation
only

families daytime and 11^ nighttime !

i
For power that pulls results from all over the fourstate Northwest,

ask us or CBS

Radio Spot Sales to show

you the whole incredible-but-true story of WCCO
Radio, the Northwest's

I

50,000-watt giant.

Minneapolis-St. Paul WCCO
RADIO
Represented by CBS Radio Spot Sales

'

e

m
I

tell 'em...

and

sell

Most of these TV stations have an
outstanding

program

women. It's put on by a gal who
really, rates with the housewives . . .
one who

is a leader in her community,

a really powerful
Her viewers
products

saleswoman.

believe in her. . . buy the

she recommends.

They see her program
day in and
One

such

cleaner

faithfully

wax. What

Sales jumped

35%

plugged

a floor

happened?

costs

are

The

sales

impact

REPRESENTED

YORK

Broadcasting

• CHICAGO

•

KPRC-TV
KECA-TV . .
KSTP-TV . .

Erie
. . . Houston
. Los Angeles
MpTs-St. Paul
. . . Nashville

WSM-TV
. . . New York
WABC-TV .
, Norfolk
KMTV
WTAR-TV
. . . Omaha
Peoria
. . . Pittsburgh

low.
is great.

In operation
KOA-TV

. . . Denver
on or about Dec. 24.

BY

Edward
NEW

. . . Baltimore

WOAI-TV . . . San Antonio
. . San Diego
KFMB-TV .
KGO-TV . . . San Francisco
. . . . Tulsa
KOTV. .
. . . Wichita
KEDD

Other such

women's programs are piling up
sales records week after week.
The

Atlanta
Dallas

WICU
WFAA-TV

WTVH-TV
WENS

in 10 weeks!

That's not unusual.

WSB-TV
WBAL-TV .

.

day out.
program

....

tailored to sell

• LOS

Petry
ANGELES

• DETROIT

&
• ST. LOUIS

Co.,
• SAN

Inc.

FRANCISCO

Telecasting

• DALLAS
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SELL

MORE

S
SOUTH'
No.

our

IN THE

to WILLIAM

respects

ARNOLD

PORTER

1 State!

"PORTER

gets things done. He knows telecom unications. It'sa good choice."
That comment by a consulting engineer who
worked with William Arnold Porter during
World War II and after sums up the esteem
and reputation borne among his colleagues by
the assistant director of mobilization in charge
of telecommunications.
Another colleague, who worked with Mr.
Porter in the Electronics Materials Branch of
the Navy's Bureau of Aeronautics during
World War II, added this estimate of the man
who is essentially the President's alter ego in
the vital field of telecommunications: "Bill was
officially the branch's executive officer, but
actually he was handed all the dirty work.
What made him so valuable was his ability to
take it without getting bitter, and above all in
AFFILIATE

HOME
INGS

FURNISH

SALES

for

WINSTON

- SALEM'S

15-COUNTY
MARKET

nt
* Sales Mana,geme
02 000* Power
$43y,0of
g
Buyin
1953 Surve
Recent official Hooper Ratings
show WSJS, the Journal-Sentinel
Station, FIRST in the morning—
FIRST in the afternoon— FIRST in
the evening! For the finest in
AM-FM coverage, it's WSJS
in Winston-Salem.
Represented by: HEADLEY-REEQ CO,
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wrapping
it upcomments,
fairly and plus
squarely."
Those two
the experience of
two decades in radio and communication law,
sums up the man President Eisenhower chose
last month to fill the spot vacated early in June
by Haraden Pratt, IT&T executive. Mr. Pratt
was named as the first telecommunications advisor to the President early in 1951, an outgrowth of a recommendation of the President's
Communications Policy Board. When President
Eisenhower reorganized the Executive Office
of the President, he abolished that post, but
set up a similar job in the Office of Defense
Mobilization.
Under the Communications Act, the President is responsible for assigning frequencies
to government agencies. As the Chief Executive, he is responsible for setting national telecommunication policies. World-wide communications (radio and cables) are vital to the wellbeing of the country. And, there are defense requirements which involve communications and
frequencies all over the world.
Up to the appointment of Mr. Pratt, there
was no focal point within Government where
recommendations, differing views or policy
could be hammered out. This situation was
improved in 1951 with the telecommunications advisor serving as the clearing house for
all of that. Actually working as the dispenser
of frequencies to government agencies is the
Interdepartment Radio Advisory Committee,
which now reports to Mr. Porter.
Bill Porter was born in 1906 in Chicago, but
six years later his family moved to Grand
Junction, Colo. It was in that railroad center
and farming area that young Mr. Porter grew
up and graduated from high school in 1923. He
played the violin in the high school orchestra,
and earned spending money as the violinist in
an orchestra that played at town dances.
Washington looked like a good place to continue his education (and to work to support
himself through college) and he came to the
Capital in 1925 and enrolled at George Washington U. A year later he transferred to National U. from which he received his law
degree in 1929. He was treasurer of his senior
class and a member of Sigma Nu Phi legal
fraternity.

During this period, Porter worked at various
jobs — as a gas station attendant, as a construction foreman, as a sporting goods clerk in
a department store.
After admission to the bar, Mr. Porter approached afriend who specialized in immigration law. The friend dissuaded him from
that speciality, but fired his imagination about
new fields of law, like radio practice. The
same friend introduced him to Denver-born
Paul Segal, who recently had left the FCC
to engage in private practice. Mr. Segal put
Mr. Porter in touch with George O. Sutton,
and in 1930 Mr. Porter was launched on his
career as a practitioner before the FCC. From
then until June 1942, Mr. Porter was associated
with other attorneys specializing in radio law
— Ben Fisher, the Littlepages — or on his own.
Six months after Pearl Harbor, Mr. Porter
was in uniform as a lieutenant in the Naval
Reserve, and after a spell at Harvard U. was
assigned to the Bureau of Aeronautics' Electronics Materials Branch. As a lieutenant commander he was executive officer of the branch.
It then was headed by Lloyd V. Berkner.
Lt. Comdr. Porter represented the Bureau on
the radar and radio committees of the Joint
and Combined Communications Board. He
was also a member of a joint ad hoc committee which prepared the wartime allocations
plan. For three months he was acting chief
of the branch.
Mustered out in 1946, Mr. Porter joined
forces with Herbert M. Bingham, Linton M.
Collins and H. Donald Kistler to form the law
firm of Bingham, Collins, Porter & Kistler.
When he was named to the Federal post, Mr.
Porter took a leave of absence from that firm.
Mr. Porter was president of the Federal
Communications Bar Assn. in 1951, and a
member of the House of Delegates of the
American Bar Assn. in 1952. He also is a
member of the D. C. Bar Assn. and of the
University Club.
In 1931, Mr. Porter married a childhood
friend, Florence Oyler of Grand Junction.
Their home is on a 10-acre estate in the fashionable Potomac Hunt area of Bethesda,
Md., a suburb of Washington. Mr. Porter was
president of the Bradley Blvd. Citizens' Assn.
in 1951 and a delegate to the Montgomery
County Civic Federation in 1952. He is a registered Republican but has not been an active
party worker.
Today, at 47, the bald, trim assistant mobilization director has little time for the tennis
he used to play regularly. Reading is his major
interest. He keeps in shape by caring for his
lawn, his vegetable and herb gardens and his
flower plots. If he has time — quite scarce these
days — he likes to relax with a mystery story.
Broadcasting
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Telecasting
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When

the Nickel Plate Road

(The New

York, Chicago

and St. Louis Railroad Company) decided to promote a weekend excursion trip from Chicagoland to Niagara Falls through radio
advertising, Station WMAQ
was chosen to do the job — ALONE.
A schedule of only 15 announcements resulted in a complete sellout of 950 excursion trips— or a 3000 PER CENT return on the advertising investment. As the
Nickel Plate wrote:
"This response is certainly a fine testimonial to the effectiveness of
your handling of the announcements. It is my understanding . . . that
your announcers were specially instructed to get results, and there
is no question that they did."
HERE

IS PROOF

OF SELLING

POWER!

Needless to say, the Nickel Plate soon was back with another WMAQ
schedule.
This advertiser, like so many others, has learned there is NO SUBSTITUTE for
the Quality Audience and Quality Selling of

M

QUAL

in Chka9°

/

Quality Programming

\

Quality Facilities
Quality Audience

win*

§

a

WMAU
V V
-A. T JKL.A. &
CHICAGO

I

I

J
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George G. Anthony
on

all

accounts

EARLY in life George G. Anthony, media
director of West-Marquis Inc., Los Angeles,
made up his mind he wanted to get into advertising and he has kept to that goal with a
singleness of purpose.
Born in Ponca City, Okla., Mr. Anthony
worked his way through the U. of Oklahoma
selling space for the college paper. He received
his A.B. in journalism, with an advertising major, at the age of 19. This was in 1943 and his
graduation was followed by a diversified army
career, ranging from tank driving to command
of the Kobe, Japan, military police vice squad.
Separated from the service in 1946, George
Anthony lost little time in returning to the
field as display advertising salesman for the
Oklahoma City Oklahoman & Times. There he
met Toni Harrison, on the paper's national advertising staff, and married her in 1950.
The same year he became an account executive for Jones & Jones Advertising Agency,
then switched to radio as time salesman for
KTOK Oklahoma City. In 1951, he moved
to California, where he believes advertising's
greatest opportunities exist, and joined the
Los Angeles Examiner display advertising staff.
Six months later he came to West-Marquis as
media director, a change for George Anthony.
Heretofore, he had been exclusively a salesman;
now his duties involved buying of advertising.
Meanwhile, Toni Anthony had become media
director for competing Davis & Co. (now
merged with Hixon & Jorgensen Inc., Los Angeles) and advertising was a major conversational topic in the Anthony home. "But we were
discreet in our discussions," Mr. Anthony
states. "There was no collusion against station
representatives
Mrs. Anthonyat home."
retired early this year and
young Michael Kevin, who arrived Sept. 13, is
now the center of attraction in the household.
"Radio time salesmen have a tendency to
underestimate their medium," George Anthony
says, speaking as one who knows both sides of
the fence. "They usually undersell the out-ofhome audience. Southern California has a huge
automobile audience which offers a bonus to
advertisers. It's well worth mentioning in a
Color tv will help sales greatly, the young
sales talk."
media
director feels. "For instance, the impact
of the flying horse trademark of General Petroleum, one of our clients, will be much
greater when the public sees it in color."
"Tv advertising represents 'new money' in
many instances, in additional budgeting for tv,
not money taken from other media," he points
out. "This is a healthy situation which should

Page 24

•

October 19, 1953

benefit all advertising."
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the

VHF

station

starts

that

with

VHF

478,490

sets!

WTRF-TV
WHEELING,
WEST
VIRGINIA
ST Ell B E N V ILL £. OHIO • WEIRTON, W. V A.

NOW

. . .

SERVING

You start at 478,490 when you start with W T R F-TV. Many of these

(0

sets, developed by a VHF station 52 air miles away, are essentially
|

fringe sets to them.

THIS BUSY
CORNER

OF

But they're A and B coverage sets to us.

AMERICA

To you they're sales— a VHF market of 3 million buyers in (22) counties
in West Virginia, Ohio and Pennsylvania.

THE SKYLINE STATION

Ask

HOLUNGBERY

for availabilities

today.

IN THE TRI-CITIES
BASIC NBC
INTERCONNECTED

CHANNEL

WTRF-TV
7
BASIC

WHEELING,
WEST
VIRGINIA
STEU BENV ILLE, OHIO • WEIRTON, W. V A.
MARTINS FERRY, BELLAIRE, OHIO

NBC

Serving the industrial centers of the UPPER

Radio
Broadcasting

Affiliates - WTRF

• Telecasting

AM

OHIO

-FM

VALLEY'

—

All represented

by HOLLINGBERY
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Another

Reason

WPTF

Why

is

Carolina'
Northi
i s
Number
i

One

Salesman

Mu

S

Mak

I c

e

r

Kingham

Scott!

Here's a showman, loved and listened to by three generations of North Carolinians. When Kingham Scott plays
WPTF's

theatre pipe organ, feet go tapping and cash

registers go ringing. His quarter hour program

pulse of 10.9. For a ready made audience and a proven

North Carolina rates more firsts

local personality who

in recognized market surveys
than any other Southern state.
More North Carolinians listen to
WPTF

Number

J

50/000
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Kingham

sells, contact Free 8C Peters or

Scott is the music maker on the team

that makes WPTF North Carolina's Number
man in the South's Number One State.

One Sales-

Carolina's
Salesman

NBC Affiliate for. RALEIGH -DURHAM

FREE

WPTF.

than to any other station.

North

rates a

and Eastern North Carolina

WATTS

PETERS

680

KC

REPRESENTATIVE

R- H' MASON, General Manager, GUS YOUNGSTEADT,
Broadcasting
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•

Telecasting

BROADCASTING
TELECASTING
October 19, 1953

NTSC,

Vol. 45, No.16

INDUSTRY

THROUGH

ITS

PUT

PACES

COLOR
FOR

FCC

Waldorf demonstration, the last major hurdle before approval —
or disapproval — of the color tv standards, went off without a hitch.
No one will say whether or not it passed the test — but Chairman
Hyde hints a decision by Christmas is likely.
of life itself.
NATIONAL Television System Committee
and the individual companies which cooperated
Color sets, chiefly experimental models, were
by transmitting color program material and
supplied by 13 manufacturers to enable the
color sets on which to receive it covered themdelegations from the Commission and Conselves with glory — and in full color — Thursgress, as well as the press and a full compleday when they gave the FCC and the House
ment of top executives from the tv manufacCommittee on Interstate & Foreign Commerce
turing and broadcasting companies, to witness
the demonstration, final step in the process of
a full-scale demonstration of the system of
compatible color television proposed by NTSC.
presenting to the FCC the NTSC petition for
Individual FCC members were noncommittal
commercial authorization of compatible color.
Sets Vary
following the demonstration, for which all
seven commissioners journeyed to New York.
Color intensity varied appreciably from one
Chairman Rosel Hyde, however, when cornered
color
receiver to another; some emphasized
by newsmen, admitted that the NTSC had now
reds,
others
yellows; some were brilliant, others
fulfilled all the legal requirements of a petisubdued; all provided color pictures that, to
tioner before the FCC and that the matter
this viewer at least, were of sufficient quality
of approval — or disapproval — of the NTSC
to be acceptable for home use whenever they
compatible color standards was now up to the
become available. One broadcast engineer exCommission. He declined to say when a deplained the variations as due to the kind of
cision might be forthcoming, but when asked
color thought preferable by the receiver manuif one might be expected by Christmas, he
facturers, the sets being designed to provide
termed that date as a reasonable guess.
color
values
they believe will be most acceptStudio programs and out-of-door pickups,
able
to
the
public.
Another engineer pointed
programs received off-the-air and by closedout that differences in viewing tubes and in
circuit, directly from the studio and after a
receiver circuitry will produce differences in
round trip from New York to Washington and
color quality.
back via both microwave relay and coaxial
cable, live programs telecast by vhf transThe demonstration opened with a 20-minute
mitters and slides broadcast on uhf — all came
studio presentation provided by NBC, which
into the Starlight Roof of New York's Waldorfwas designed to meet the FCC's request for
Astoria hotel with all the clarity and vividness
"motion indoors with close-ups, medium length

INTENT viewers of the NTSC color showing for FCC included (I to r)
RCA's Vice President Emanuel Sacks., also a vice president of NBC;
Brig. Gen. David Sarnoff, RCA and NBC board chairman and president
of NBC, and RCA President Frank M. Folsom, an NBC board member.
Key men of arch rival CBS, including Board Chairman William S. Paley
and President Frank Stanton, left before photographers were admitted.
Broadcasting

•

Telecasting

shots and normal and rapid movements." Program included a song-and-dance number, a
trained love-bird act, a song by Nanette Fabray, a Kukla, Fran and Ollie sequence in
which a number of packaged products were
shown, and a closing dance routine in which
varicolored skirts and petticoats worn by the
dancers were pictured in rapid motion and
under various conditions of highlight, soft light
and shadow.
Parts of this program were then repeated
by closed-circuit transmitted directly from the
Colonial Theatre to the Waldorf by local telephone company facilities, sent over the AT&T
coaxial cable to Washington and back, and
sent to Washington and back by the AT&T
microwave relay — the three routes being used
in sequence and with changes from one to
another at 30-second intervals. Except for
brief breaks when the change occurred, the
picture quality appeared as good as during
the original broadcast. The trip to Washington and back had no noticeable effect on the
images on the receiver screens, nor did the
coaxial cable transmission — which required a
signal modification to reduce the color subcarrier frequency from 3.6 mc to 2.4 mc for
its trip through the cable and its reconversion
at the receiving end — suffer in comparison with
either the direct or the microwave transmission,
which required no such conversion. AT&T reported that a new Bell Labs convertor made its
debut for this demonstration.
Third Test
The third test, showing "motion outdoors
and typical outdoors scenes" in accordance with
the FCC request, was provided by CBS. This
sequence opened with a panoramic view of
the New York skyline as viewed by a color
camera atop the CBS Bldg., then shifted to
the garden of the Museum of Modern Art
where a dance routine of girls in brightly

PRINCIPALS at the demonstration included this threesome (I to r):
David B. Smith of Philco, who conducted the briefing on behalf of the
NTSC in advance of the colorcasts; Rosel H. Hyde, FCC chairman, who
indicated afterward that it would not be unreasonable to expect an
FCC decision on color by around Christmas-time, and Dr. W. R. G. Baker
of General Electric, chairman of NTSC and director of the demonstration.
October 19, 1953
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colored costumes was followed by close-ups
of fruit, flowers and food.
Primed by the unfavorable reports of the
showing of CBS color the week before, this
observer watched closely for flaws but found
scarcely any. Overall, the colors seemed less
brilliant than NBC's indoor pickup provided,
but whether this was caused by CBS equipment
or by the midday sunlight it is impossible to say.
Occasionally the colors seemed to deepen, then
to pale out again, but not to the extent of becoming annoying to the viewer — this viewer,
anyway. One CBS executive was overheard
muttering to himself: "This is the demonstration we should have made last week."
DuMont Shows Slides
The final sequence of the demonstration
was a uhf broadcast of color from the DuMont
experimental uhf transmitter, utilizing as subject matter some two dozen test color slides
prepared by Eastman Kodak Co. to cover the
full range of color saturation and including
close-ups, medium and long-range shots, televised on flying spot slide scanners at the DuMont station. At the conclusion of this telecast the slides were broadcast and received first
in monochrome, then in color. Quality was
excellent throughout.
Introducing the demonstration, which began
at noon and continued until 2 p.m., Dr. W. R.
G. Baker, vice president, General Electric Co.,
and NTSC chairman, pointed out that NTSC
is "a voluntary association of engineers and
scientists, representative of the entire electronics
industry, [which undertook] to develop technical
signal specifications for compatible color television broadcasting to the point where they
could be proposed to the Commission for
adoption as technical transmission standards."
"NTSC," Dr. Baker stated, "does not design
apparatus; it does not produce apparatus; it
does not approve or withhold approval of apparatus. That is the concern of individual
companies in the industry.
"However," he said, "NTSC could not succeed unless it obtained assurance that the signal
which it developed could be demonstrated
through apparatus on something more than a

COLOR

DEMONSTRATION

TEN members of color-tv-conscious House Interstate & Foreign Commerce Committee
assembled to watch the color showings. They were (I to r): bottom row. Reps. John W.
Heselton (R-Mass.), William T. Granaham (D-Pa.), Arthur G. Klein (D-N. Y.), Chairman
Charles A. Wolverton (R-N. J.), F. Ertel Carlyle (D-N. C), and Richard W. Hoffman (RIII.); top row. Reps. Steven B. Derounian (R-N. Y.), Joseph L. Carrigg (R-Pa.), John Bell
Williams (D-Miss.), and Homer Thornberry (D-Tex.).
laboratory basis. We believe that this has
been accomplished through the medium of
the extensive field test program of NTSC, conducted over a period of the past 20 months."
Pointing out that the detailed record of these
field tests was included in the NTSC report
filed with the Commission Sept. 8 in support
of its color standards proposals, Dr. Baker
urged that the Commission base its decision
on the full NTSC report, rather than on the
demonstration they were about to see.
"This standard proposal is the culmination
of over a million engineering manhours," he
declared, "and it cannot adequately be evaluated on the basis of a single 70-minute showing."
Dr. Baker emphasized that the studio and
transmitting equipment and the receivers utilized in the demonstration represented "individual designs of individual companies. There

I

ALL seven members of the FCC were on hand (I to r): front row, E. M. Webster, Frieda
B. Hennock, and Chairman Hyde; back row, George E. Sterling, Robert T. Bartley, Robert
E. Lee and John C. Doerfer. Also watching the proceedings closely were FCC's top engineering and legal staff executives.
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has been no pooling of apparatus know-how —
instead there has been only the strongest possible incentive for the development of competitive individual apparatus designs, and that incentive will continue and reach new heights
should the Commission proceed to the adoption
of David
these proposed
B. Smith,standards."
Philco vice president and
NTSC vice chairman, was chairman of the
demonstrations committee and as such introduced the demonstration's several parts. Like
Dr. Baker, he pointed out that the demonstration was made possible through "the voluntary
cooperation of the several broadcasters and
several receiver manufacturers" who supplied
the programs and the receivers, which included
several standard monochrome sets as well as
the experimental color models. All sets were
fed RF signals by a distribution amplifier provided by RCA, he said, with three antennas
on the hotel roof picking up the broadcast
signals and passing them along to the distribution amplifier.
All Show Receivers
Each company contributing a color receiver
for the demonstration also provided operators
for its own set, Mr. Smith reported. These
companies were: Admiral Corp., CBS-Columbia Inc., Crosley Div. of Avco Mfg. Corp.,
Emerson Radio & Phonograph Corp., General
Electric Co., Hallicrafters Co., Hazeltine Electronics Corp., Motorola, Philco Corp., RCA,
Sylvania Electric Products, Westinghouse Electric Corp., and Zenith Corp.
All sets were closely watched and their pictures compared as the crowd of several hundred spectators at the demonstration walked
from one end of the room to the other past
the line of color sets along one wall. The
CBS-Columbia Inc. receiver came in for special
attention, particularly during the CBS part
of the program, both from those who had witnessed the previous week's showing of the
CBS color system and from those who had
only heard about it. The consensus seemed to
be that this time CBS came out well on both
counts.
The members of the House Committee on
Interstate & Foreign Commerce who attended
the color showing, like the FCC commissioners,
were not willing to make any public statement
of their reaction to what they saw, but their
attitude indicated that they had been both interested and pleased by this latest development
Broadcasting

Telecasting

ADVERTISERS

Butterflies

&

Color

TWO of the topmost rivals in radio-tv,
RCA-NBC's Brig. Gen. David Sarnoff
and CBS' William S. Paley, got together
with
cordiality during
color utmost
tv demonstration
for theNTSC's
FCC.
And what did the board chairman of
CBS say to the board chairman of RCANBC?
The part that bystanders overheard was
an allusion to the general tension that
appeared to grip all hands watching the
demonstration's developments. "Someone
called this 'a butterfly's day' " observed
Mr. Paley, maneuvering so that the general could get a better view of the performance of the newly unveiled CBS
color set. The board chairman of RCANBC agreed with a smile, after which
Dr. Peter Goldmark, leader in CBS color
developments through the years-long
color battle between CBS and RCA, interjected that possibly the better description would be that "it's been a period of
butterflies' weeks."
Gen. Sarnoff, incidentally, watched the
CBS set intently and at some length before walking on to get another look at
the pictures on other receivers. After it
was over he was heard to tell an acquaintance who wanted his reaction to the
day's proceedings: "It's a great success
— and it's nice to have it over with."
of the broadcasting art.
Executives of the tv broadcasting and manufacturing companies participating in the demonstration similarly had no comments to make
for publication. Their reaction seemed td be
one of relief that the demonstration had gone
off without a hitch and of confidence that when
the Commission does act on the NTSC petition
that action will be to approve commercial use
of the system advocated by NTSC.
Wolverton
Approval

Urges

Prompt

for Color

AUTO

INDUSTRY

New

OPTIONS

GF

P&G,

Tire and
among
and

ACTIVE
DUE

York Chrysler dealers buy

'Stork Club'

locally; General

Chrysler

accounts

renewal

Motor

& AGENCIES

Co.

placing new

business.

AUTOMOTIVE interests bought local and network television last week, with New York dealers of Chrysler Division of Chrysler Motor Co.
leading way by sponsoring The Stork Club on
WNBT (TV) New York Wed., 7-7:30 p.m., starting Oct. 28.
Other tv negotiations during the week included one renewal, a regional sponsorship
signing and a substantial purchase of network
participations.
The advertisers involved were General Tire
& Rubber Co., Fedders-Quigan Corp. and
Chrysler Motor Co. in addition to the New
York Chrysler dealers.
Moreover, Procter & Gamble and General
Foods were facing within a week the expiration
date of their option on two separate daytime
dramatic strips on CBS-TV. The total tv commitment ifthe option is picked up would mean
approximately $2Vi million. Executives at
agency and company are meeting this week
to consider the budget and the option.
The Chrysler development was this: Chrysler
dealers in New York signified their interest in
placing the Stork Club on WNBT (TV). The
program has been on CBS-TV sustaining for
the past season and before that was sponsored
by Fatima cigarettes.
Meanwhile, the parent company, Chrysler
Motor Co., through BBDO, New York, renewed for another 13 weeks its sponsorship of

IN

TO

TELEVISION;

EXPIRE

Chrysler Medallion Theatre on CBS-TV.
Fedders-Quigan Corp., manufacturers of air
conditioning equipment, purchased 1 10 segments of NBC-TV's Today (Mon.-Fri., 7-9
a.m.) in one of the largest purchases the show
has had. Contract, placed through BBDO, New
York, starts Dec. 1 and runs through August
1954.
It is believed that Fedders-Quigan is the first
air conditioning firm to buy major network
time in tv, and also the first in its field to conduct a large scale out-of-season advertising
campaign, as it will be doing the winter months.
General Tire & Rubber Co. will launch a
weekly quarter-hour tv show regionally on Nov.
16 in more than 50 markets. D'Arcy Advertising's Cleveland office is placing the business.
Maier
On

Sets $500,000

Los Angeles

Campaign

MAIER BREWING CO., Los Angeles (Brew
102), in a time purchase estimated at $500,000,
has begun an intensive tv campaign of six hours
filmed programming weekly on the seven Los
Angeles stations.
The half-hour film series are Douglas Fairbanks Presents and Dangerous Assignment,
KNBH

(TV), both for 52 weeks; Orient Express and Affairs of China Smith, KECA-TV,
both for 13 weeks; 702 Drama Showcase,
KLAC-TV, 52 weeks; Premium Playhouse,
KTLA (TV), 26 weeks; Heart of the City and
Captured, KTTV (TV), both 26 weeks, and
Star-Time Theater, KNXT (TV), 26 weeks.
A series of 90-minute feature films, 102 Theatre, will be run on KHJ-TV for 26 weeks.
Agency is Enterprise Advertising Agency Inc.,
Los Angeles.

Tv

"ONLY requirement at this time [on compatible
color television] is the prompt approval of these
new standards by the FCC," Chairman Charles
A. Wolverton (R-N. J.) of the House Interstate
& Foreign Commerce Committee, said last
Thursday. Rep. Wolverton attended the networks' demonstration of NTSC standards last
week (see story, page 27).
Rep. Wolverton, who consistently has urged
approval of the NTSC color standards, last April
predicted compatible color off the manufacturing line by Christmas [B»T, April 6].
The Congressman asserted, "There may be a
tendency in some Commission quarters to delay
approval of the new system until all members
of the television manufacturing industry are
lined up approximately in the same competitive
position with regard to color television. The
Communications Act gives no such mandate
.to the Commission and it would be singularly
unfortunate if it did because then the private
interests of members of that industry would
become paramount to the public interest."
He said that unless last week's demonstration "discloses serious flaws in the system," he
believed the public interest would be best served
by prompt adoption of the new standards. The
demonstration, he said, "should be the last
way-station on the road to adoption of new
color television standards."
Broadcasting
• Telecasting

FIRST to place business with NBC Radio's Three Plan is Lewis Howe Co., St. Louis, for its
Turns. Sponsor will get participations on three different programs: Fibber McGee &
Molly, It Pays To Be Married, and Second Chance. Negotiating the participations are
(I to r): seated, Oscar A. Zahner, vice president, Ruthrauff & Ryan, St. Louis; Nelson
H. Howe, Howe Co. vice president-general manager; O. C. Uthe, Howe sales vice president;
W. T. Dooley, Howe secretary; standing, M. M. Angermeyer, Howe comptroller; George
Diefenderfer, account executive, NBC Chicago, and W. P. Littell, Ruthrauff & Ryan
Chicago vice president.
October 19, 795.?
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- ADVERTISERS

& AGENCIES
52 weeks, effective Oct. 31.
Co., Chicago.

Liability Issue Discussed
At Agency

League

Meet

Attorney tells agency

men

AGENCY
that

"Assuming that the time contract did not
provide that the agency was to be liable for
the cost of the radio time," Mr. Simon said,
"we probably have a case similar to the 1913
New York case of Clarke v. Watt, in which
the court held that an advertising agency, as
an agent of the advertiser, is not liable to the
publication but that the adveriser himself was
so liable."
Cites Other Cases
Mr. Simon cited several other cases in which
the courts have contended that the advertising
agency is not liable for media charges provided
there is no promise by the agency to substitute
its liability for that of the advertiser or to supplement the advertiser's liability.
As examples of orders that contain specific
provisions under which the agency undertakes
responsibility for the charges, Mr. Simon referred to agreements negotiated with some of
the television networks, and added:
"We are concerned here with the contract
which provides for the 'sole liability' of the
advertising agency as it may be set forth in the
so-called Standard Order Blank. There is no
question but that the agency, if it sees fit to
sign such an agreement, is liable to the medium.
This is a matter of affirmative and positive legal
undertaking. Once again, the rule applicable
to the situation is merely an extension of the
general rule of the law of the agency. If an
agency undertakes to substitute its own liability
for that of the principal, the agency is liable.
This does not make the agent any the less the
legal agent of its principal. It is merely undertaking an additional liability as a matter of
contract."

New

Youngstown

Agency

THE opening of Simon, William, & Robert's
Advertising Agency, Youngstown, Ohio, was
announced last week by Robert E. Thompson,
executive vice president. The new agency has
signed Marjorie Mariner Kitchen Korner Show
on WFMJ-TV Youngstown, for its client, Century Foods, and is handling radio and television shows for the democratic candidate for
city mayor, Frank X. Kryzan. Address is 226
S. Phelps St.
Page 30
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SHORTS

Western Adv. Agency Inc., L. A., has taken
over packaging and national distribution of
The American Religious Town Hall Meeting,
weekly half-hour panel program currently seen
on WMIN-TV St. Paul (Minn.). Inter-denominational panel, consisting of six or seven members of clergy, discusses a variety of subjects,
led by moderator and former packager Bishop
Leiske. Agency will offer program for live
network presentation or possibly on syndicated
film basis.

liability for purchases in behalf of a client depends largely
on the nature of the individual
contract.
THE QUESTION of the liability of an agency
for the time and space purchased on behalf of
a client rests, in large part, on the nature of
the contract between the agency and the media,
according to Morton J. Simon, counsel to the
League of Advertising Agencies and a specialist on advertising law.
In a talk before the League in New York on
Oct. 8, Mr. Simon took up the question of
agency liability, referring at length to the recent
suit brought by WGMS Washington against
Cohen & Miller Adv., Washington, resulting
from the financial difficulties of the client,
Phillips Tv and Appliance Inc. Mr. Simon
stated that the agency's defense has been that
it did not buy time for its own advertising but
purchased it as an agent of Phillips and that
the station knew of this relationship at the
time the advertising was placed.

Agency: Buchan

SPORTS commentary show on KMOX St.
Louis is contracted by The Texas Co., which
will sponsor Robert L. Burnes (second from
r), St. Louis Globe-Democrat sports columnist, in a five times-weekly program. The
principals here are (I to r) Don W. Stewart,
Texas Co. advertising manager; L. F. Raymond, assistant manager of the Texas Co.'s
central territory sales department; Mr.
Burnes, and Robert Hyland Jr., KMOX general sales manager.
Subsidies
For

Advocated

Early Color

Clients

ADVERTISERS should get a "free ride" from
the networks in the early stages of color tv
transmission because of the limited audience,
William J. Halligan Sr., president of Hallicrafters Co., Chicago, declared last Monday.
Addressing the Advertising Men's Post of
the American Legion in Chicago, Mr. Halligan
predicted "only a very few complete shows in
color at first because of the great expense involved." He felt that at the outset "it would be
best for just the commercials to be in color,"
and called for partial "subsidies" for advertisers.
Mr. Halligan noted the cost of installing
color television station transmitting equipment
but felt the transition from black and white
to color would not be as long as some people
think. He said a small quantity of sets would
be on the market this spring and that the
growth from a "small trickle" to a "mighty
stream" would depend entirely on tube production.
NEW

BUSINESS

Mishauwaka Rubber & Woolen Mfg. Co. (all
weather boots) through Fletcher D. Richards, N. Y., planning television spot announcement test campaign, starting Nov. 2 in Detroit
and Indianapolis. Twenty announcements are
to be used on each station, spread over varying
periods. If successful, expansion is expected.
Sego Milk Products Co., Salt Lake City, will
sponsor Mary Lee Taylor program, Tues.,
Thurs., 10:15-10:30 a.m., on,Great Western
Radio Network (10 NBC stations in Utah,
Idaho and Mont.), effective tomorrow (Tues.).
This is first program sale for network, which
was formed a month ago.
Club Aluminum Products Co. renews Club
Time on ABC, Saturday, 5:30-45 p. m. CST, for

Wayne Welch Inc., Denver adv. and public relations firm, announces it will move to new
office building at 800 West 9th Ave. about
Nov. 1.
Theodore A. Newhoff Adv. Agency and Frank
L. Blumberg Adv. Agency, Baltimore, have announced merger of both operations, forming
Newhoff-BIumberg Adv. Agency, 529 North
Charles St., Baltimore.
AGENCY

APPOINTMENTS

Papermate Pen Co., L. A., appoints Foote, Cone
& Belding, same city. Radio and tv spot announcement campaign is planned for Christmas
and 1954. Sherman Slade and Earle Dugan are
account executives.
Charles Antell Inc., Baltimore, names Kastor,
Farrell Chesley & Clifford, N. Y., as its advertising agency to handle 1954 appropriation of
$2,000,000 for Formula 9, shampoo and soap
products.
General Electric Co., Syracuse, N. Y., names
Barlow Adv. Agency Inc., that city, to handle
community relations advertising campaign. Radio and tv will be used. B. J. Stapleton, Barlow radio-tv director and account executive,
will head contact group.
Daniel E. Anderson Co., L. A. (distributor for
Caroline Leonetti Cosmetics), appoints Geoffrey Wade Adv., Hollywood. Snowden M.
Hunt Jr., is account executive.
Southwest Food Products Co., L. A. (Bonnie
Brae preserves and jellies and Dude Ranch pancake syrup), appoints Glenn Adv., that city.
G. Del Winkler is account executive.
Red Snapper Clam Chowder, Burbank, appoints Factor-Breyer Inc., L. A.
Barbizon School of Modeling, N. Y., names
Blaine-Thompson Co., N. Y., to direct intensive radio, television and publicity campaign
for coming year.
Consolidated Tea Co. (Swee-Touch-Nee tea and
coffee) names A. B. Landau Inc., N. Y., to handle its advertising. Media plans as yet undetermined.
National Vulcanized Fibre Co., Wilmington
(maker of vulcanized fibre and laminated plastics) names Harris D. McKinney, Phila., to handle advertising, effective Jan. 1.
Megs Macaroni Co., Harrisburg, Pa., appoints
Weightman Inc., Phila., for promotion of Pennsylvania-Dutch Brand Bott Boi and egg noodles.
Tv is planned.
Broadcasting
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FILM
HYDE,
Jack

CLARK
Gross

and

NAMED
Phil Krasne

name Donald Hyde, executive
vice president, and Vernon
Clark, vice president-general
manager of Gross-Krasne in
plans for growth.
IN line with continuing expansion plans started
when they acquired sole ownership of United
Television Programs Inc. [B*T, Oct. 5], Jack
Gross and Phil Krasne have announced the
appointment of Donald Hyde as executive vice
president of Gross-Krasne Inc., taking an active
part in overall policy planning. Recently affiliated with Paul Small Artists Ltd., Mr. Hyde
formerly served as vice president of U. S. Pictures Corp., after a 14-year association with William Morris as a talent agent.
Vernon Clark, formerly Gross-Krasne studio
manager, has been named vice president and
general manager of the firm and its California
Studios. He also takes over the newly established division for the sale and production of
filmed commercials. Active for some time in
filming commercials for Lever Bros. (Surf and
Lifebuoy), Maier Brewing Co. and other accounts, the firm expects to launch a drive for
additional accounts.
Martin Scott, Gross-Krasne comptroller, now
will serve as treasurer of all the firm's enterprises, including production activities, operation of California Studios and UTP.
Ben Frye is expected to withdraw Telescriptions and other films from the UTP list, but
hasn't done so yet.
Through Gross-Krasne, Eugene Solow, head
of Solar Productions Inc., has contracted to
produce three half-hour films based on John
Steinbeck's "Pastures of Heaven," for inclusion
on CBS-TV Omnibus. After showings on the
Ford Foundation's Tv Workshop, the films will
be available for world-wide distribution through
UTP.
Harry Horner, motion picture director and
1949 Academy Award winner for black and
white art direction on "The Heiress," will direct
the Steinbeck scripts, which go before the cam-

VIEWING some completed footage of the
National Assn. of Manufacturers' weekly
tv film series. Industry on Parade, are Arthur J. Lodge Jr., president, Arthur Lodge
Productions Inc.; G. W. (Johnny) Johnstone,
director, and Roger A. Young Jr., tv newsreel editor, both of NAM's radio-tv department. The series, which last week began
its fourth year with weekly showings in
125 cities, runs 13V2 minutes, with two
40-second institutional messages.
Broadcasting

•
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G-K

EXPANSION

eras Thursday.
The first film is "Nobody's
Fool,"beckstarring
narrating. Thomas Mitchel with Mr. SteinMeetings currently are underway in Hollywood to determine whether CBS-TV Lux Video
Theatre will continue on a live basis or go film,
Gross-Krasne filmed three half-hour programs
to open the fall season with a fourth in reserve for emergency. Lever Bros, executives
will start meetings Oct. 27 to make the live or
film
decision. The show goes to one hour in
January.
Jaffe

Named

to Head

MPTV's Eastern Sales
APPOINTMENT of Herb Jaffe, senior account
executive of Music Corp. of America, as eastern
sales manager of Motion Pictures for Television
Inc. was announced
last week by Edward
D. Madden, MPTV
vice president.
Mr. Jaffe will handle East Coast sales

STANDARD Television Co., wholly-owned
subsidiary of Standard Capitol (a financing
firm), has been bought by Marcus Loew JL,
president, and Bob Berger, vice presidentgeneral sales manager, for approximately
$20,000.
The transaction calls for Messrs. Loew and
Bergen to take over distribution rights of the
firm's motion pictures, but they will not own
the product. Standard Television, according to
Mr. Berger, is concluding negotiations to distribute awrestling film library for Harriscope
Inc., Beverly Hills, Calif. He said additional
acquisition of distribution rights to two new
half-hour film series will be announced next
month.
Standard Television will move its West Coast
headquarters to 321 S. Beverly Drive. Beverly
Hills, and plans to expand its New York sales
organization, Mr. Berger said.
NBC

Film

Bought

under MPTV's $30
million project embracing the production
of
tv
shows and"name"
their sale
to national, regional
and local advertisers
for sponsorship on
local tv stations rather than on national

Loew, Berger Purchase
Standard Television Co.

jyj^ jaffe

networks. First program, Duffy's Tavern with
Ed Gardner, currently is in production by Hal
Roach Jr. MPTV said it is expected to cost
nearly $5 million and will consist of 117 halfhour shows. Six other "name" shows are
planned.
Mr. Jaffe worked in live television as assistant to the head of MCA's tv department and
also organized the company's film syndication
division. Before joining MCA he worked in
the motion picture, amusement, and public relations fields.
'Inner Sanctum' Film
Series Announced by NBC
AVAILABILITY of Inner Sanctum, a new
series of 39 half-hour tv dramas on film, for
syndication by local stations and local and
regional sponsors, was announced last week
by John B. Cron, national sales manager of
the NBC Film Division.
Mr. Cron pointed out that the series, which
is being filmed in New York by Galahad Productions, raises to 14 the number of properties
the NBC Film Division currently has available
for syndication. He said that 13 dramas already
have been filmed, and noted that a different
cast will be presented in each episode, with
performers to include Ernest Truex, Everett
Sloane, Constance Ford, Ian Keith and Paul
Stewart.
The series is being produced by Hi Brown,
originator of Inner Sanctum on radio. The production staff includes Allan Neuman, director;
Mende Brown, associate producer, and Richard
Sylbert, set designer. The production will be
supervised by Stanton M. Osgood, manager of
production for the NBC Film Division, and
co-ordinated by George Wallach.
From 1941-52, Inner Sanctum was presented
on radio and was said to have been renewed
a total of 46 times by such national advertisers as Colgate-Palmolive-Peet, Carter Products, Thomas J. Lipton, Emerson Drug and
Mars Candy.

Package

by Crosley

SALE of the NBC Film Division's package of
26 feature films to the Crosley Television Network for showing on WLWT (TV) Cincinnati,
WLWD (TV) Dayton, WLWC (TV) Columbus
and WLWA (TV) Atlanta, was announced last
week by John B. Cron, national sales manager
for the NBC Film Division.
Mr. Cron said the division has enjoyed an
increase in sales activity during the past few
weeks, pointing out that three properties currently are being presented in more than 100
markets. He listed them as Dangerous Assignment (135), Hopalong Cassidy (129) and
Douglas Fairbanks Presents (102).
Other properties include The Visitor, which
has been sold in 51 markets; Captured, 58 and
Badge 714, 69.
Foley Sets Race

Films

SERIES of 26 quarter-hour films titled The
Thoroughbred, with production budget of $300,000, will be put into production this month
by George F. Foley Inc., New York, in cooperation with the Thoroughbred Racing Assn. (a
group of major race tracks in the nation). The
films will be released after Jan. 1.

COMPLETE

stability for the motion picture

camera is given by this new "crab" dolly
in shooting of Inner Sanctum tv film series.
Examining the dolly are (I to r) Himan
Brown, Galahad Productions, producer; Robert W. Sarnoff, vice president in charge of
the NBC Film Division, and Carl M. Stan■ vision director.
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TRADE

FILM
Film Sales

Guild Films Co., New York, announced last
week that it has signed the 110th station for its
half-hour Liberace tv filmed program and
claimed that the pianist is now carried on more
stations weekly than any individual entertainer
in television. Latest stations to sign up for the
show, according to Guild, are WTVP-TV Decatur, WBUF-TV Buffalo, XELD-TV Brownsville, WFMS-TV Youngstown, KCJB-TV
Minot, KDRO-TV Sedalia, WTVE-TV Elmira,
KRTV (TV) Little Rock, WEAU-TV Eau
•Claire, and KGTV (TV) Des Moines.
•
Screen Gems Inc. reported last week that The
Big Playback, weekly quarter-hour sports
filmed program, currently is being carried on 69
stations. The program, which features Bill
Stern, was originally produced for and is still
being carried on 46 stations by the Ethyl Corp.
Production
SIGNING of Peter Godfrey as director, of the
first eight Janet Dean, R.N. tv films was announced last week by Ella Raines, president of
Cornwall Productions. The firm, which was organized several weeks ago [B«T, Oct. 12,] will
start production on the series, starring Miss
Raines, on Nov. 1.
•
Princeton Film Center Inc., Princeton, N. J.,
announces that the Columbus Boychoir will be
seen on tv in a Christmas feature film "Christmas Carol Vignettes," a special half-hour holiday program being released this month for
sponsored tv programming. Produced by
Sherman Price with musical direction by Herbert Huffman, the film provides 26V2 minutes
of carols and three minutes for opening and
closing sponsor credits or other local announcements against a background of Christmas music.
American Cities Productions Inc., Hollywood,
bas been formed by writer Jack Townley and
director Jean Yarbrough. In December firm
will start filming of two half-hours in Policewoman series, with San Francisco story background, shooting both in S. F. and Hollywood.
George F. Foley Inc., N. Y., tv film production
firm, has signed to produce 13 five-minute films
on the Coast Guard Academy for the U. S.
Coast Guard.
Family Theatre, Hollywood, has secured rights
to the Spanish-produced feature film, "Dawn
of America," based on Christopher Columbus,
for Thanksgiving Day release to tv stations at
no charge. Film is being cut to 60 minutes with
English dubbed in.

Screen Gems Inc., Hollywood, is completing
filming on "The Fugitives" for NBC-TV Ford
Theatre. Co-stars Barry Sullivan and Anita
Louise are each making a second appearance on
the series. Phil Karlson directed his first film
for the firm.
Distribution

M & A Alexander Productions, Hollywood, has
acquired tv distribution rights to Boss Lady,
half-hour filmed series produced originally by
Jack Wrather for Procter & Gamble's 1952
summer replacement of NBC-TV Fireside
Theatre. Situation comedy half-hour series stars
Lynn Bari and Glenn Langan in 13 programs.
Page 32
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UHF
OWN

ASSNS.

OPERATORS
TRADE

ESTABLISH

ASSOCIATION

Group to further the cause of ultra high frequency operation and to
avoid pitfalls that beset fm. Formed Oct. 14, the new association
met for the second time last Friday.
THE "little" guys have banded together and
"big" hope
boys. to scrap their way to the level of the
they
That is the meaning of the formation of the
Ultra High Frequency Assn., announced last
week.
Comprising uhf station operators and
grantees, UHFA hopes to protect and enhance
uhf television. Need for protection and the
realization that unless they combined in numbers they would never match the present superior position of vhf operators and permitteeholders brought about an initial Washington
meeting
two weeks ago [Closed Circuit, Oct.
12].
A second meeting took place in Chicago
Friday.
Underlying concern among uhf broadcasters
■— openly admitted by those who have pledged
themselves to the new association — is that uhf
out to be "another fm."
mayIn turn
another vein, one spokesman put it this
way: "Unless we sell networks, advertisers,
agencies and the public on the worth of uhf,
we'll all be just a bunch of 250-watters."
The non-profit association was incorporated
in the District of Columbia Oct. 14. General
counsel is William A. Roberts, senior partner
of the Washington law firm of Roberts & McInnis. Mr. Roberts has long represented Allen
B. DuMont Labs, in Washington. He was also
counsel for the Television Broadcasters Assn.,
before it merged with NARTB.
Acting executive secretary is Melvin A. Goldberg, former DuMont Television Network
official and present deputy director of the Office
of Research and Evaluation, U. S. Information
Agency, on a consulting basis.
Public relations chief is Washington newspaperman J.Bernard McDonnell.
Attending Meeting
Representatives of eight uhf stations participated inthe first meeting. They were:
Paul Peltason, WTVI (TV) Belleville, 111.
(St. Louis); Marshall H. Pengra, KSTM-TV
St. Louis; Harold Cowgill, WTBP (TV) Decatur, 111.; Ted Nelson, WFIE (TV) Evansville,
Ind.; U. R. Norman, WTVH-TV Peoria, 111.;
Lou Poller, WCAN-TV Milwaukee; Brownie
Ackers, WEEK-TV Peoria, 111.; Jack Garrison,
KACY (TV) Festus, Mo. (St. Louis).
First move, it is understood, will be to lend
assistance to uhf operators and grantees in
Milwaukee where an additional vhf channel
has been proposed.
In Milwaukee, the Commission has proposed
to allocate vhf ch. 6 to Whitefish Bay, six miles
from that city.
A counter-proposal to delete unassigned vhf
chs. 4 and 1 1 from St. Louis was filed last week
by KSTM-TV (see separate story on page 54).
Other trouble spots, according to a UHFA
source, are New Orleans, Duluth, Watertown,
N. Y., and Sacramento, Calif.
"Assumption is," the same UHFA source explained, "that our people knew what they were
up against- when they applied for uhf grants
in mixed (vhf-uhf) cities. We're not going to
sit by and see the Commission derogate the
allocations table by adding more vhf channels

— which will make it tougher for us all along
A second UHFA objective, it was stated, is
to put
pressure on manufacturers to hurry comthe
line."
mercial production of high-powered uhf transmitters and low-priced converters and receivers.
Uhf stations are permitted a maximum of
1,000 kw from 2,000-ft. antennas. Thus far
only 12 kw transmitters have been put into
commercial production. These give about 200250 kw effective radiated power with high gain
antennas.
The cost of uhf converters and receivers
capable of receiving uhf, plus the mOre critical
receiving antenna installation, ranging from
$35 to $75, is considered another barrier to the
quick acceptance of uhf, it was said.
UHFA spokesmen were quick to point out
that it had no connection with the group of uhf
grantees who are pushing for the acceptance
of subscription-tv [B*T, Aug. 10, et seq.].
Statement of objectives, contained in the
UHFA announcement, was as follows:
The immediate problems include the need for
restoration of the principles announced by the
Federal Communications Commission at the time
it created ultra high frequency broadcasting by
the adoption of its own allocation and processing
Changes in priority of consideration of applicaplans.
tions, the over-simplification of processing of vhf
applications, and now, the consideration of rulemaking procedures to modify and weaken the
allocation pattern and the standards of good
engineering practice, require firm and wellequipped representations.
The Association will have the necessary staff
to accomplish its purposes of research, investigation and the transmission of information concerningticesthein status
of equipment,
ultra high
frequency facilities
television.and pracThe announcement said that the organization planned "immediate" entry into several
proceedings now pending before the FCC. It
also plans a promotion campaign on the "superiority" of uhf and the "desirability" of allwave equipment for advertisers, agencies and
the public. The organization will "examine and
act" with respect to network and intercity cable
allocations as they affect uhf stations, the statement concluded.

Upper Midwest Sales Meet
Set for Minneapolis Nov. 5
"REBIRTH of a Salesman" is the slogan of
the Seventh Annual Upper Midwest Sales Conference to be held Nov. 5 at the Hotel Radisson, Minneapolis, according to Douglas R.
Manuel, general chairman of the event.
Themed as an "Old Fashioned Revival," the
all-day conference beginning at 8 a.m. is expected to draw about 800 sales and merchandising executives. The conference is sponsored by the Minneapolis Chamber of Commerce and the Minneapolis Sales Executives in
cooperation with other sales and educational
Among the speakers: J. C. Doyle, manager of
groups.
sales and advertising, Ford Motor Co.; R. P.
Wagner, manager, industrial products advertising
and sales promotion, Westinghouse Electric Corp.;
Under Secretary Walter Williams, XJ. S. Dept. of
Commerce, and executives of Charles Bury &
Assoc., Institute of Human Science, C. H. Masland & Sons Inc. and the Hoover Co.
Broadcasting

•
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FIVE
Work Together
PLANS for close working cooperation
between the Advertising Federation of
America and the Advertising Association of the West have been drawn up
by a joint committee of the two organizations and will be submitted to their
boards for approval, it was announced
last week. The joint committee agreed
on joint action on certain projects, including Advertising Recognition Week,
Feb. 14-20, 1954; the campaign to promote public understanding of advertising, integrity in advertising campaigns,
legislation and education.

AAAA

SCHEDULES

EASTERN

MEET

THE 1953 eastern annual conference of the
American Assn. of Advertising Agencies will
be held Nov. 23-24 at the Hotel Roosevelt in
New York, with major addresses by Ben Duffy,
president of BBDO; Roy Whittier, retired chairman of plans board of Young & Rubicam;
Atherton Hobler, chairman of the executive
committee of Benton & Bowles, and Earle
Ludgin, chairman of the board of AAAA.
More than 200 agency men and women from
the New York, New England and Atlantic
States councils of the AAAA are expected to
take part in the conference. The meetings are
open only to members of the AAAA because
of the demand for seating, Edwin Cox, senior
vice president of Kenyon & Eckhardt and
chairman of the conference, reported.
Them'e of the two-day session will be: "What's
New in Advertising?"
New ideas, new trends and new thinking
will be explored at 13 group meetings scheduled for the conference in the following areas:
Copy and art, trade and industrial advertising,
radio and television production; marketing, international advertising, management, research,
contact, media, publicity and public relations.
The radio and television production committee for the conference is composed of Rod
Erickson, Young & Rubicam, chairman, and
Wickeliff Crider, Kenyon & Eckhardt; Arthur
Pryor, BBDO; James Douglass, Ted Bates &
Co., and L. T. Steele, Benton & Bowles.

Pennsylvania

NARTB

NATION-WIDE

DISTRICTS
SLATE

YET

CLOSES

TO

MEET;

NOV.

5

Districts 5, 4 and 3 convene this week, with the last sessions (Districts
2 and 1) to conclude the gatherings next week.
THIS week's NARTB district meetings in Atlanta, Asheville, N.C., and Philadelphia will
leave only two more districts to iron out their
broadcasting problems and end this year's
district gatherings series.
Scheduled for Monday-Tuesday is Dist. 5
(Ga., Ala., Fla., P.R.) at Atlanta's Henry
Grady Hotel; for Wednesday-Thursday, Dist.
4 (N. C, S. C, Va., D. C, and Montgomery
and Prince Georges Counties, Maryland) at
Grove Park Inn, Asheville, and for FridaySaturday, Dist. 3 (Pa., Del., Md., W. Va.) at
Philadelphia's Bellevue-Stratford Hotel.
After This Week
The remaining meetings after this week are
Dist. 2 (N. Y., N. J.) on Oct. 29-30 at the
Ten Eyck Hotel, Albany, and Dist. 1 (New
England) on Nov. 4-5 at Boston's Somerset
Hotel.
Last week's meetings were those of Dist. 12
(Kan., Okla.) at Lake Murray Lodge, near
Ardmore, Okla., on Monday-Tuesday; Dist.
13 (Tex.) at the Adolphus Hotel, Dallas, on
Wednesday-Thursday; Dist. 6 (Miss., La., Ark.,
Tenn.) at the Buena Vista Hotel, Biloxi, Miss.,
on Friday-Saturday.
The Dist. 12 broadcasters heard opening remarks by Jack Todd, KAKE Wichita, district
director; an annual report by NARTB President Harold E. Fellows, and talks by Ralph
Hardy, NARTB government relations director;
Dick Doherty, NARTB employe-employer relations director, and O. L. (Ted) Taylor, of
O. L. Taylor Co., station representatives.
A round table discussion included methods
of compensating salesmen, sales practices,
double billing, accounting practices, collections,
staff and station needs, lotteries, news and
public relations.
Participating in the round table talks were
L. A. Blust Jr., KTUL Tulsa; Cy Casper,
WBBZ Ponca City; Bill Hoover, KADA Ada;
John Riesen, KVSO Ardmore; Frank Lane,
KRMG Tulsa, and Matt Bonebrake, KOCY
Oklahoma City.
Harold Anderson, KOLN-TV Lincoln, Neb.,
presided at the tv management clinic, and

presented the story of his operation. Messrs.
Blust, Casper, Hoover, Riesen, and Bob
Schmidt, KAYS Hays, Kan., served as a resolutions committee.
Dist. 12 passed resolutions expressing confidence in and calling for a vigorous NARTB,
praising President Fellows, thanking Mr. Todd
for his two terms as district director and Mr.
Riesen for arranging the distict meeting and
calling on NARTB to resist discrimination
against radio in sports news, asking that the
matter be kept in a top priority position among
NARTB activities.
One resolution asked district broadcasters
to call upon all segments of the industry to
reaffirm support of radio and urge all to do or
say nothing depreciating radio, its value, its
program service and its high valuation by the
people as a primary source of news, education
and entertainment.
Also passed was a resolution calling for a
study to determine whether radio and tv matters should be separated on district meeting
agendas. Tabled was a resolution asking that
consideration be given to holding district
meetings and NARTB national conventions
during alternating years.
Taylor At Dallas
At the Dist. 13 meeting in Dallas 83 broadcasters heard a Wednesday luncheon talk by
Mr. Taylor, who also spoke at the Dist. 12
meeting at Ardmore. In his address, "Selling
Radio," he advised:
"Quit selling ratings and sell success stories;
sell the sales powers of radio." Mr. Taylor
urged broadcasters to learn how to sell competitively against other media. "Teach your salesmen the use of shoe leather," he said.
Broadcasters, said Mr. Taylor, should (1)
sell radio to themselves and to their staffs, (2)
sell radio to the listener and (3) sell it to the
advertiser. "Merchandise your audience story so
that the advertiser knows your potential — your
plus
selling Anderson,
factors," hewho
said. also spoke at the
Harold
Dist. 12 meeting, in a talk Thursday to the
Dallas tv management clinic, gave his audience

AWRT

Holds Pittsburgh Meet
AMERICAN Women in Radio & Television in
Pennsylvania met for their second annual conference atPittsburgh's William Penn Hotel Oct.
10. State Chairman Alma Cramer of WARD
Johnstown presided at the session with co-chairmen Jean Connelly, WDTV Pittsburgh, and
Gertrude Trobe, WBVP Beaver Falls.
Two panel discussions featured the meeting.
The first — "Your Participation in Radio and
Television" — was moderated by Jane Smith,
WCRO Johnstown, with panelists Rachel Adler,
assistant editor, Tv Guide; T. J. MacWilliams,
timebuyer, Smith, Taylor & Jenkins, and Frank
R. Smith, WBVP president.
The other panel — "Personality-Plus-Minus" —
was moderated by Dolly Banks, WHAT Philadelphia, with panelists Bess Kallas, WKBI St.
Mary's; Linda Dial, WPGH Pittsburgh, and
Jane Ellen Ball, WJAS Pittsburgh.
Broadcasting

•

Telecasting

THIS group at NARTB Dist. 12 meeting at Ardmore, Okla., included (I to r): seated. Hale
Bondurant, KFBI Wichita; Sally Kean and Harold Fellows, president, both NARTB, and
Hap Anderson, KOLN-AM-TV Lincoln, Neb.; standing, Grover Cobb KVGB Great Bend,
Kan.; Jack Todd, KAKE Wichita, Dist. 12 director, and John E. Riesen KVSO Ardmore, Okla.
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this advice: "Before you go into tv, make a
comprehensive study of your market from every
conceivable angle. After you ,get into tv, anticipate the inevitable losses and be sure initial
capital is ample to finance you through the
early trial and error periods.
"Hire a qualified tv engineer to supervise
technical and production aspects, because no
small station can afford to hire a complete, experienced staff at the beginning. The qualified
engineer can train your personnel from the
start and save you countless dollars."
Others on the tv panel were: Ralph Nimmons, WFAA-TV Dallas; George Storer Jr.,
KEYL (TV) San Antonio; Jack Harris, KPRCTV Houston; Joe Bryant, KCBD-TV Lubbock;
W. D. Rogers Jr., KDUB-TV Lubbock; Frank
Myers, KCMC-TV Texarkana; Ken Brown,
KWFT-TV Wichita Falls, Dist. 13 director, and
John Crandall, Sherman & Marquette, New
York.
Resolutions commended President Fellows
and NARTB staff members for their part in
the meeting, Dist. 13 Director Brown and
Messrs. Crandall, Taylor and Anderson for
their talks.
Members of the resolutions committee were:
Chairman Jim Curtis, KFRO Longview; Mr.
Rogers of KDUB-AM-TV; C. B. Locke, KFDM
Beaumont; Alex Keese, WFAA Dallas, and
Eugene Roth, KONO San Antonio.
RECNE
Changes
Name
To
THE first 1953-54 meet of the Radio Executives Club of New England was in Boston last
fortnight. First order of business was to approve a new name for the group: Radio, Television & Advertising Executives Club of New
England.
C. Herbert Masse, club president and sales
manager of WBZ-TV Boston, presided at the
session. Appointment of Ben Bartzoff, vice
president-general manager of WVOM-TV Boston, as second vice president of the group was
confirmed.
Featured was an address by Ralph H. Harmon, engineering manager and director of
Westinghouse Radio Stations, Washington, who

FLANAGAN

SAYS

MAY

MORE

DRAW

Station Representatives
battle with networks

NETWORK
FEDERAL

Assn. head

throws

over spot business.

ing that network pressure already
EXCESSIVE network pressure on the affiliated
stations could easily lead to further and more
stringent regulation of broadcasting by the
FCC, which may receive broader powers from
Congress calling for the licensing of networks
as well as stations, or to action by the Dept.
of Justice, T. F. Flanagan, managing director. Station Representatives Assn., declared
Wednesday.
Speaking before a luncheon meeting of the
Radio & Television Executives Society in New
York's Roosevelt Hotel, Mr. Flanagan made
it plain that he considers the pressure already
exerted by the networks to fall within the
"excessive" category. Citing renewed network
efforts to persuade stations to name them as
sales representatives for spot as well as network business, to persuade affiliates to take
network programs in station time or "to give up
income so that the network can have more
Include Tv, Advertisers
described research on radio and tv efficiency
measurements.
Mr. Masse announced committee chairmen
to serve for the year. They are:
Program — John J. Hurley, general manager,
WNEB Worcester; rules and constitution —
Harry Wheeler, of Bertha Bannan, station representatives; membership — Rudolph Bruce, advertising manager, New England Coke Co.;
reception — Helen C. Herrigan, Chambers &
Wiswell Inc.; publicity- — Marie H. Houlahan,
WEEI Boston, CBS Radio; Christmas party —
C. M. Meehan, WBZ sales manager; breakup
party — John A. Keary, Sutherland & Abbott
Inc.

PRESSURE
REGULATION
another

barb

He tells New

in current
York

meet-

is 'excessive/
income," and to "force traditional non-network
business into network spot carriers with obvious lesser financial opportunity for the
station," he asserted:
"Tv .gives the networks a picnic for pressure
and they sure apply it. In present day business
morality, the exercise of that pressure is all
that is needed for its removal by Dept. of
Stationaction."
operators, Mr. Flanagan said, report
Justice
networks offering them tv affiliations in exchange for representation contracts and increases in tv network rates if they will agree
to raise their spot rates, too.
Mr. Flanagan referred to the new Mutual
plan, under which the network "pays" its
affiliates for carrying network commercials up
to five hours a day not in money but by providing them with 14 hours a week of programs
which the stations may sell locally, retaining
all the revenue, and said it "will be interesting" to see what happens.
"Is this an invasion of the stations' nonnetwork business?" he asked. "Is it true that
Mutual can sell spot announcements in network shows at a price determined by Mutual?
Will Mutual do it? If so, how can the station
sell announcements at any other rate than the
rate set by the network?" And he added:
"The network rate could be mighty low."
Giving the networks "due credit" for their
early contributions to broadcasting, Mr. Flanagancasting
said, business
"The bynetworks
created
the broadcreating new
program
ideas,
new formats. . . . Since the show's the thing,
the networks soon saw the power of programming and proceeded to sew up the talent,
the show. Now they have the programs, the
option time, the power to decide station rates
on network programs."
He had some specific recommendations as
to what stations can do to prevent the networks from abusing their power. First, he
said, "there should be a strong body to speak
for the stations." SRA, he pointed out, does
the best it can, "but we are not an association
of stations; our members are merely their
Despite this handicap, Mr. Flanagan noted
that SRA "did a good job a few years back
when our number one advertiser, a network
and an agency ganged up to try to freeze tv
agents."rates for two or three years. A good
station
dose of publicity stopped it."
Second, he stated, "we should define the
economically necessary fields of national and
regional network and non-network business."
"Third, stations should have the right to
reject network programs for any or no reason,
as they may under FCC regulations.
"Fourth, stations should build up their local
and national spot business against obvious hurricanes forming off-shore.
"Fifth, stations should have complete control over their rates, including (not excluding,
as at present) rates for network programs.

ON HAND for
Executives Club
Radio Stations;
W. C. Swartley,
Rudy Bruce, New
Page 34
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first fall meeting of the newly-named Radio, Television & Advertising
of New England are (I to r): seated, Ralph H. Harmon, Westinghouse
C. Herbert Masse, club president and WBZ-TV Boston sales manager;
manager, WBZ-TV; standing. Doty Sinclair, WJAR-TV Providence, R. I.;
England Coke Co.; Tom Bateson, WNAC-TV Boston; Richard E. Farnham,
WBZ-TV, and George Hallberg, WNAC.

October 19, 1953

"Sixth, networks should discipline themselves
into avoidance of the use of the pressures and
controls that their present power gives them.
"Seventh, in television, transmission that is
not simultaneous, not interconnected, is spot
Broadcasting
business."
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Programs
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Needs!

by WILLIAM
W. BRYAN
Manager, Detroit Office

All Americans may be born "equal" before the law
— but oh, how different they are in tastes, habits,
needs and desires.
A lot of these differences are regional. So much
that audience

so

ratings for even the biggest national

radio shows often vary by hundreds

of percents, from

city to city.
This

sets up one of the basic advantages

Radio.

of Spot

It permits alert advertisers to capitalize on

local or regional program
programs

which

preferences —

to select

appeal to their best prospects in

any or every market.
Most

of the top-notch stations listed at the left have

local Spot Radio

programs

that out-rate and out-sell

big-time network shows — and save their sponsors'
money at the same time.
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ATTEMPTS to slice into the 88-108 mc band
used by fm broadcast stations to obtain new
frequencies for industrial communications drew
the organized opposition of 65 electronic manufacturers meeting in New York Thursday under
auspices of Radio-Electronics-Tv Mfrs. Assn.
The manufacturers adopted a resolution notifying the FCC they are opposed to any attempts to reduce the size of the fm broadcast
band. The resolution was adopted by RETMA's
high-fidelity sound equipment section, a unit
of the Sound & Amplifier Division.
The resolution cited recent developments in
high-fidelity broadcasting and pointed to increased fm activity in the band. New methods
and equipment will permit increased fm public
service activity, the resolution noted.
Fear that industrial users would try to break
down the fm broadcast band followed a talk
by FCC Comr. E. M. Webster Sept. 21 at the
NARTB Dist. 14 meeting at Sun Valley.
Comr. Webster told the NARTB group the
FCC might look into requests of industrial
users unless the 88-108 mc band is more
widely utilized for broadcast purposes.
Attending the RETMA session, held during
the New York Audio Fair (see story, page 70),
were engineering representatives of most of the
major firms making radio and sound equipment
as well as the expanding list of firms making
components and high-fidelity gear for custom
installations.
Efforts to adopt a code of advertising practice or certified hi-fi seal were delayed as
spokesmen for small equipment firms claimed
such a set of standards would bring down all
hi-fi gear to the minimum level and thus benefit
the large manufacturers.
Speakers charged* that some of the current
hi-fi advertising claims are false and "just plain
lies." It was claimed the terms hi-fi and highfidelity are becoming meaningless because they
are applied loosely to inferior equipment.
F. H. Slaymaker, Stromberg-Carlson Co.,
chairman of a subcommittee that has been
drawing up minimum hi-fi standards for industry-wide use, reported on some of the definitions agreed on by the group. Suggested minimum for speakers was a 60-10,000 cycle audio
range plus or minus 8 db. This was a disappointment to some of the makers of precision
speakers but it was explained that it ruled
out a heavy share of cheap table-model radio
speakers.
After Mr. Slaymaker had completed reading
the standards, the meeting developed into a
lively exchange of charges directed mostly at
large manufacturers.
Finally Howard Souther, Electro-Voice,
chairman of the RETMA High-Fidelity Committee, agreed to name a special committee to
study what action should be taken toward drawing up a code of advertising practices.
Glen McDaniel, RETMA president, said
RETMA and the Federal Trade Commission
expect to be in agreement before the year's
end on a code of fair practices for the set
manufacturing industry. He said any advertising code or hi-fi seal would involve voluntary
compliance to avoid antitrust laws. He said
Better Business Bureau will cooperate with
manufacturers by putting out a hi-fi booklet
and checking up on equipment carrying hi-fi
claims. He said that if the committee adopted
hi-fi definitions and standards they would be
submitted to FTC for possible inclusion in
the fair-practice code.
Page 38
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Ridgway to Address RTNDA
ARMY Chief of Staff Gen. Matthew B. Ridgway will address the Radio-Television News
Directors Assn. during the group's Oct. 26-28
convention in Washington [B»T, Oct. 12]. Tom
Eaton, WTIC Hartford, Conn., association president, said that Gen. Ridgway will speak at a
Pentagon session with Defense Secretary
Charles E. Wilson and Asst. Secretary Fred
Seaton.
Thad

Holt

Addresses

Alabama Broadcasters
ALABAMA Broadcasters Assn. members were
told that "radio can do for Alabama whatever
you radio men and women want it to do" by
Thad Holt, Birmingham radio pioneer, at a
luncheon Oct. 9 on the U. of Alabama campus
at University, Ala.
Addressing more than 100 members of ABA,
Mr. Holt added, "It is that powerful a force in
our state today." He listed prosperity, progressiveness and peace as things he wants for
Alabama. Mr. Holt contrasted radio's pioneers
with broadcasters of today, who, he said, are
successful businessmen and molders of public
opinion.
A panel discussion, "How I Get and Keep
My Listeners," was moderated by Lionel Baxter, WAPI Birmingham. The panel included
talks on disc jockey, hillbilly, quiz, sports, farm
and women's programs. The Oct. 10 program
featured talks on civil defense in Alabama by
Col. J. M. Garrett Ir., Montgomery, and Ernest
C. Theleman, Washington, D. C, FCC area
supervisor for the South Central states. Hudson
Miller Jr., WKUL Cullman, moderated this
program.
'Committee Selling'
Practice Grows
GROWING practice of metropolitan radio stations forming committees to jointly solicit major
local advertisers was described last week by
Kevin Sweeney, vice president of BAB, as
"the most important advance in media selling
in the past ten years." Mr. Sweeney made this
observation during a talk before the fall meeting of the Indiana Broadcasters Assn., French
Lick, Ind. He told the group that committees
have been formed in at least 25 large cities
to prepare a plan for submission to major
local accounts.
The concept of "committee selling" will be
extended to the national advertising field late
this month, Mr. Sweeney disclosed, when committees of BAB member stations in the top 34
cities in the country will call on district managers, field executives and dealers of two major
national advertisers recommending larger allocations of their advertising budget to radio.
ADVISORS

TO

AD

UNDERSTANDING

AIM

OF

DRIVE

ADVERTISING Federation of America Thursday launched its fifth campaign to increase
public understanding of advertising with an
announcement stressing that television spot film
announcements will be used for the first time
on the project.
The addition of tv spots, according to Ralph
Smith, chairman of the national campaign
committee and a vice president of Sullivan,
Stauffer, Colwell & Bayles, New York, is expected to increase coverage of the campaign
during the coming year and "improve public
receptivity." He said that the 10-second tv
announcements with eight-second sound track
will point up the campaign theme of "America
Lives Better Because of Advertising."
The support of the radio broadcasting industry has been "especially encouraging," Mr.
Smith added, pointing out that all four major
networks already have given 10- to 15-minutes
time on their private "closed-circuits" to urge
affiliates to give AFA material "repeated usage
when it is available." Nine spot announcements recorded on a single vinylite record will
be made available to stations, he said, as well
as printed scripts. More than 900 radio stations
used AFA material in past years.
Commenting on the AFA campaign, William
B. Ryan, president of BAB, declared:
"People will not buy if they do not believe
advertising claims. I am sure every radio
operator will use every announcement provided
by AFA — and supplement these with some of
hisAmong
own — and
thoseoften."
who helped plan the campaign
as members of Mr. Smith's committee were
Frederic R. Gamble, president of AAAA; Anthony LaSala, vice president, Geyer Advertising, and Roy Meredith, radio and tv director.
Tv Accented
Of

AAAA

at Meeting

Central

Council

ANNUAL meeting of the AAAA Central
Council was held at the Blackstone Hotel in
Chicago last week, with television occupying
a prominent place on the agenda.
Sessions were conducted behind closed doors
Thursday. Thomas D'Arcy Brophy, president
of the American Heritage Foundation, addressed aluncheon meeting Friday. Speakers
and topics were these:
Frederic Gamble, AAAA president, "State of
the Industry"; Richard DeRochmont, J. Walter
Thompson
"Fulfilling
Television's
Fairfax Cone,Co.,president
of Foote,
Cone &Promise";
Belding,
"Ten
Tv
Commercials
I
Wish
We
Had
Lou Brockway, executive vice president of Done";
Young
& Rubicam,
Importance
of Environment";
Earle
Ludgin,"The
president
of Earle
Ludgin & Co.
and AAAA national chairman, "Theirs Is the Future"; Dr. John Jeuck, U. of Chicago business
school, "Education for Advertising."

AID
Deason

FORD

AFA

WORKSHOP

AN ADVISORY board of nine prominent citizens has been composed to help the Ford
Foundation's Tv-Radio Workshop chart its
course, Robert Saudek, director of the workshop, announced last Friday.
Members of the newly established board are:
Gen. Lucius D. Clay, chairman, Continental Can
Co.; William I. Nichols, editor. "This Week"
magazine; Dr. Nathan Marsh Pusey, president,
Harvard U.; Robert E. Sherwood, playwright;
Frank Stanton, president, CBS; Francis H. Taylor, president, Metropolitan Museum of Art;
Niles Trammell, consultant; Alexander M.
White, president, American Museum of Natural
History, and James Webb Young, consultant.

Of Texas

Named

President

Broadcasters

WILLARD DEASON, vice president-general
manager of KVET Austin, was elected president of Texas Assn. of Broadcasters at its Oct.
8-9 meeting. Louis R. Cook, KNOW Austin,
was elected vice president, and Richard Lewin,
KTRE Lufkin, secretary-treasurer. New directors elected were Tom Kritser, KGNC Amarillo; George Cranston, WBAP Fort Worth,
and W. C. Fouts, KSFA Nacogdoches.
Speakers at the sessions, held at Mineral
Wells, included Sen. Lyndon Johnson (D-Tex.)
and Elmo Wheeler, sales specialist. Attendance
(141) was the largest in TAB history.
Broadcasting
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"Big

the

Mo"

Has

Louis

St.

Changed

'

Pictur

Yes, the "sold out," "no availabilities," "one station programming" flags are being
hauled down from St. Louis' television fort. These days, television means "a variety of
the best" and "choice availabilities" in a multiple-station-market.
Very soon now "Big Mo," St. Louis' ABC affiliate, will bombard area television screens with a sparkling array
of network and local shows. Individual televiewers will be in a position to make their personal choice of
programs, and advertisers will have a wider selection of program and spot availabilities.
Yes, the St. Louis television picture has changed . . . thanks to KSTM-TV. Get on the main deck now! Join the
steadily growing list of important forward-looking national and regional advertisers aboard "Big Mo" . . . St. Louis'
most-welcome, new television battlewagon.
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FACTS

& FIGURES

#Lux Theatre' Leads
Nielsen Radio List

FOUR

THE CBS Radio Lux Radio Theatre led A. C.
TMielsen Co.'s list of top 10 network evening
radio programs for the Sept. 6-12 week, with
1,611,000 homes reached. CBS Radio's People
Arc Funny was No. 2. The Nielsen listings:
NATIONAL NIELSEN-RATING
TOP RADIO PROGRAMS
SEPTEMBER 6-12, 1953
Homes
NIELSEN-RATING *
Reached
Rank
Program
(000)
EVENING, ONCE-A-WEEK
(Average For All Programs)
(1,611)
1 Lux Radio Theatre (CBS)
3,133
2 People Are Funny (CBS)
3,088
3 Best of Groucho (NBC)
3,043
4 Great Gildersleeve (NBC)
2,954
5 Dr. Christian (CBS)
2,820
6 My Little Margie (CBS)
2,685
7 Mr. and Mrs. North (CBS)
2,596
8 Railroad Hour (NBC)
2,596
9 Arthur Godfrey's Scouts (CBS)
2,506
10 Dragnet (NBC)
2,462
EVENING, MULTI-WEEKLY
(Average For All Programs)
(985)
1 One Man's Family (NBC)
2,372
2 News of the World (NBC)
2,148
3 Lowell Thomas (CBS)
1,343
WEEKDAY (Average For All Programs) (1,522)
1 Arthur Godfrey (Nabisco) (T & Th) (CBS) 2,909
2 Arthur Godfrey (Nabisco) (Fri.) (CBS) 2,820
3 Arthur Godfrey (Liggett & Myers) (CBS) 2,641
4 Arthur Godfrey (Pillsbury) (CBS)
2,551
5 Romance of Helen Trent (CBS)
2,462
6 Arthur Godfrey (Toni) (CBS)
2,372
7 Arthur Godfrey (Frigidaire) (CBS)
2,372
8 Ma Perkins (CBS)
2,372
9 Arthur Godfrey (Lever) (CBS)
2,283
10 Our Gal, Sunday (CBS)
2,238
DAY, SUNDAY (Average For All Programs) (627)
1 Arthur Godfrey Digest (CBS)
1,164
2 World Music Festivals (CBS)
1,164
3 Lutheran Hour (MBS)
806
DAY, SATURDAY (Average For All Programs) (1,253)
1 Stars Over Hollywood (CBS)
2,104
2 Theatre of Today (CBS)
2,104
3 Fun For All (CBS)
1,835
* except
Homes reached
during
all
or
any
part
of
the
program,
for homes listening only 1 to 5 minutes.
For 5-minute programs, Average Audience Basis is
used.
Copyright 1953 by A. C. Nielsen Co.

Nielsen

Adds

Nine

For Its Radio-Tv

Clients

Services

ADDITION of nine new clients for its various
radio and television services was announced
last Monday by A. C. Nielsen, president of the
market research firm bearing his name. Clients
are in the advertiser, agency and program
production categories.
Among the new advertiser subscribers are General Electric Co. (both NRI and NTI Complete
Service), Webster-Chicago (NRI Ratings), TransWorld Airlines (NTI Ratings) and S. A. Schonbrunn (New York NTT Ratings).
Agencies are MacManus, John & Adams, and
Sherman & Marquette (both NTT Complete Service), and Olmsted & Foley (Nielsen Coverage
Service). Walt Disney Productions and Judge
For Yourself Inc., program producers, have ordered NTI Ratings.

'Dragnet' High on 'Hooperade'
NBC-TV's Dragnet took first place in Los Angeles and Philadelphia and second place in Chicago and Detroit in the "Hooperade of Tv
Stars" for September, C. E. Hooper Inc. reported last week. Other programs in first place
included Racket Squad in New York; Toast of
the Town in Chicago; Arthur Godfrey's Talent
Scouts
troit. in Boston, and What's My Line in DePage 40
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ERIE,

MARKETS

GET

WILMINGTON

FIRST
GIVEN

VHF;
UHF

Duluth-Superior; Orlando, Fla.; Mason City, Iowa, and Cape Girarreau, Mo., receive new vhf grants, first for those markets. New uhf
outlets at Erie and Wilmington

face established

FIRST vhf television stations were granted by
FCC last week for Duluth-Superior; Orlando,
Fla.; Mason City, Iowa, and Cape Girardeau,
Mo., while new uhf outlets were authorized
for two operating vhf markets, Erie, Pa., and
Wilmington, Del.
In a final hearing decision, the Commission
awarded vhf ch. 6 at Superior, Wis., to Ridson
Inc., operator of WDSM there. Now operating
on uhf ch. 38 in the area is WFTV (TV) Duluth.
The other vhf grants were non-hearing actions resulting from the withdrawal of competitive applications. They become the first
stations in their areas.
At Orlando, ch. 6 was issued to WDBO after
competitor Central Florida Enterprises Inc.
dismissed its bid. WORZ, WHOO and WLOF
Orlando continue in contest for vhf ch. 9 there.
WLOF is newly sold to principals in WGAY
Silver Spring, Md. (story on page 46).
KGLO Mason City won ch. 3 following
dropout by Twin States Television Co. The
latter received $14,000 reimbursement for expenses.
At Cape Girardeau, KFVS received a conditional grant on ch. 12 after KWK Inc. (KWK
St. Louis) withdrew its application there. KWK
continues in contest for ch. 4 at St. Louis.
Making final earlier initial decisions, the
Commission granted uhf ch. 35 at Erie to
Great Lakes Television Co. and uhf ch. 83 at
Wilmington, Del., to WILM. At Erie, where
WICU (TV) operates on vhf ch. 12, the ch. 35
grant to Great Lakes was made possible by
withdrawal of Civic Television Inc.
WILM won the ch. 83 ruling after WHAT
Philadelphia gave up its Wilmington bid for
that facility. Wilmington has operating WDELTV on vhf ch. 12.
Merger Proposal
The Commission's final ruling to grant ch. 6
to WDSM Superior came after withdrawal of
the competing application of Lakehead Telecasters Inc. Part of the Lakehead stockholders,
identified with operation of WREX Duluth,
have obtained minority interests in WDSM and
WREX has been deleted.
Concurrently, the Commission announced its
memorandum opinion and order denying a
petition by WEBC Duluth for reconsideration
of an earlier FCC ruling declining to consolidate the ch. 3 and ch. 6 cases. WEBC seeks ch.
3 at Superior and argued that the four applications and two channels should be consolidated into one proceeding since the channels
are allocated to a "hyphenated" or dual-city
area, hence should be decided on the basis of
Sec. 307(b) of the Communications Act which
calls for equal distribution of channels among
the various communities.
FCC also denied WEBC's request for amendment of its application to specify ch. 6 in lieu
of ch. 3, but on its own motion, the Commission
changed the issues in the ch. 3 case to include

vhf competition.

a possible determination on the basis of Sec. 307
(b). KDAL Duluth is in contest with WEBC
for ch. 3.
Meanwhile, WEDC has requested the Commission to allocate vhf ch. 10 to Duluth by
substituting ch. 13 at Buhl, Minn., for ch. 10 at
Hibbing, Minn. Buhl is between Hibbing and
Virginia. WEDC's earlier plea for the addition of vhf ch. 12 to Duluth-Superior has met
with protests in cities where channels would
have to be substituted [B»T, Oct. 5].
Details of last week's new tv grants follow:
Orlando, Fla.— Orlando Bcstg. Co. (WDBO)
granted new tv station on vhf ch. 6; effective
radiated power 100 kw visual and 50 kw aural;
antenna height above average terrain 330 ft.
Mason City, Iowa — Lee Radio Inc. (KGLO)
granted vhf ch. 3; ERP 100 kw visual and 50
kw aural;
rain 460 ft. antenna height above average terCape Girardeau, Mo. — Hirsch Bcstg. Co.
(KFVS) granted vhf ch. 12; ERP 316 kw visual
and 158 kw aural ; antenna height above average terrain 990 ft. Grant is subject to condition that construction may not begin pending
final decision on petition of WSAL Logansport,
Ind., for reallocation whereby ch. 12 could be
deleted at Cape Girardeau; or subject to such
substitution of channel as FCC might effect.
Superior, Wis. — Ridson Inc. (WDSM) in final
hearing decision granted vhf ch. 6; ERP 100
kw visual and 50 kw aural; antenna height
above average terrain 791 ft.
Erie, Pa. — Great Lakes Television Co. in final
decision granted uhf ch. 35; ERP 66 kw visual
and 35 kw aural ; antenna height above average
terrain 415 ft.
Wilmington, Del. — Delaware Bcstg. Co.
(WILM) granted uhf ch. 83; ERP 13.2 kw visual
and 7.1 kw aural; antenna height above average
terrain 425 ft.
Harold P. Danforth, president-general manager of WDBO Orlando, reported the new ch.
6 outlet should be on the air within six months.
It is presumed the station will be affiliated with
CBS. Blair Television will be national representative. Equipment is General Electric antenna and Federal transmitter.
Herbert R. Ohrt, KGLO executive vice president, said that the new ch. 3 station in Mason
City would probably be on the air by early
summer. Equipment is DuMont. The station
will be nationally represented by Weed Television. National affiliation has not been negotiated, but KGLO is affiliated with CBS.
Robert B. Ridder, president of WDSM, indicated that because of unusual ground conditions, itis difficult to determine how soon the
new vhf ch. 6 station at Superior would be on
the air, but construction will proceed as rapidly
as possible. Free & Peters will be national reppresentative. GE equipment is planned. WDSM
is an ABC affiliate.
Oscar Hirsch, president-general manager of
KFVS Cape Girardeau, indicated the new ch.
12 station would be constructed as soon as possible after the Logansport allocation proceeding is settled, as specified in the condition to the
grant. Pearson Tv will be national representative. DuMont equipment is specified in the
application. KFVS is a Mutual affiliate.
Broadcasting
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WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN. NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Associated with
WMBD — PEORIA. ILLINOIS
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FIRST

The

first ratings

programs

are

Here
NBC

Television

RATINGS

of the

season

off to a breathtaking

is Nielsen's
programs

NOTE:

first report
which

are

in ! And

NBC

Television

start.

for the

premiered

1953-54

before

season

September

Only those shows which premiered before September 13 are

included in Nielsen's first report for the 1953-54- season.
Programs starting after September 13, will be reported later.
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a service of Radio Corporation of America
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SOURCE: Nielsen ratings. All averages properly weighted
Aug. 30- Sept. 12, 1953

HIGH

COURT

GIVEAWAY

TAKES

ISSUE

gress to legislate on the matter, but that Congress had not done so.
Joining Judge Leibell was District Judge Edward Weinfeld. Circuit Judge Charles E. Clark
dissented.

Supreme Court accepts jurisdiction over FCCs rules which

The Commission's argument had been that
the act of listening to or viewing a giveaway

would

program was the "price" or "valuable consideration" factor which brought giveaway shows
under the lottery ban.

limit giveaway programs as violations of the
Lottery Law. A lower court

has held that the Commission's
regulations are illegal.
ORAL ARGUMENT on the legality of the
FCCs regulations regarding giveaway programs
has been set for Dec. 10 before the U. S. Supreme Court. FCCs brief is due Nov. 13, and
the reply briefs by the networks on Dec. 3.
Action setting the date for oral hearing followed the Supreme Court's acceptance of jurisdiction in the case last Monday. In accepting
jurisdiction, the Supreme Court turned down
a motion to affirm a lower court's decision
that the Commission's rules on giveaway programs were illegal. Both motions had been
submitted to the Court following the New York
special court's two to one ruling that the FCCs
regulations misconstrued the Lottery Law and
violated the no-censorship provisions of the
Communications Act [B»T, Feb. 9].
Drawn Up in 1949
The giveaway regulations were drawn up by
the Commission in 1949. Following the appeal
to the courts by ABC, CBS and NBC, the Commission suspended the effectiveness of the rules
pending outcome of the court action.
At issue is the Commission's description of
what constitutes "price" or "consideration."
Among the criteria which the FCC said violated the "lot" or "chance" provisions of the
Lottery Law were :
1. If a listener is required to furnish any
money or thing of value or is required to have
in his possession any product sold, manufactured, furnished or distributed by a sponsor of
a program broadcast on the station in question.
2. If the contestant must be listening or
watching the program in question.
3. If he answers a question whose answer
has been given or hinted on an earlier broadcast.
4. If he is required to write a letter in a
prescribed manner or answer the phone in a
prescribed way, where the correct manner or
way has been broadcast over the station.
The majority ruling of the special court upheld the FCCs right to promulgate the regulations, and also the first condition regarding
the choice of a contestant by lot or chance
where the contestant must furnish money or
something valuable or must have the sponsor's
product in his possession.
Other Conditions
The other conditions, the court ruled, are not
"price" or "consideration" of the sort banned
in the Lottery Law.
"The act . of listening to a broadcast of a
'giveaway' program, or viewing it on television,
does not constitute 'price' or 'valuable consideration' which is an essential element of a
'lottery,'" District Court Judge Leibell wrote
in the majority opinion.
Judge Leibell also noted that the Attorney
General had told the FCC in 1940 that giveaway
programs, similar to those at issue, were not
lotteries in the accepted sense of the law. He
also pointed out that the FCC had asked ConPage 44
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Judge Leibell also said in the majority decision that although FCCs rules on lotteries do
not infringe free speech or free press ". . . some
of their provisions go beyond the scope of
Sec. 1304 of the Criminal Code [and] may be
considered as a form of 'censorship' and to
that extent they would be in violation of the

Behind

the Curtain

WITH an assist from CBS Radio, the
Voice of America plans to beam behind
the Iron Curtain the story of a haven in
the U.S. for persons displaced or escaped
from communist-dominated territories.
The Voice requested and received permission to rebroadcast a recent program
of CBS Radio's The World Today
series (Sun., 4-4:30 p.m., EST), which
described the Tolstoy farm for refugees
near Nyack, N. Y., which is operated by
Countess Alexandra Tolstoy. The broadcast includes the voices and comments of
children on the*farm and of former refugees who have left the farm to become
American citizens.

First Amendment."
GIVEAWAYS
As

ARE

the U. S. Supreme

IN

GREATER

Court

accepts jurisdiction on FCCs
four-year-old rules against
giveaway programs, a compilation of the number on the
air shows a decided increase.
LAST WEEK'S U. S. Supreme Court ruling
that it will hear argument on FCCs four-yearold rules against giveaway programs — rules
which have been suspended until the courts
finally pass upon their legality — came at a time
when the number of network "giveaways" on
the air is considerably in excess of the number
being broadcast when the rules were first
adopted.
The increase, though, reflects the development of network television during the ensuing
In August 1949, when the rules were anyears.
nounced, acount showed 38 programs which
gave away money and/or assorted commodities. But these were all radio network programs. Last week the number stood at 57
on the four radio and four tv networks. The
number on the radio networks stood at 27.
All Prize Shows
Network spokesmen who compiled the lists
emphasized that they were counting all shows
on which prizes were awarded. FCC indicated
long ago, on the other hand, it was not primarily, if at all, concerned with giveaway shows
which depend upon studio audience participation alone — the category into which most current giveaways appear to fall. The ban was
taken to be directed to a major extent against
giveaways involving telephone calls to contestants, of which, the networks point out, less
than a handful show up in the current lists.
The size of prizes, too, appears to have
been deflated in the past four years. On CBSTV, the top-paying show is Big Payoff, which
hands out something like $8,000 in awards in
a month. NBC's You Bet Your Life is one of
that network's highest prize givers, with intermediate awards building up to a chance at a
"giant jackpot" which starts at $1,000 and increases by $500 a week until somebody wins it.
Mutual's Queen for a Day hands out $5,000 to
$7,500 in prizes a week. The winnings on DuMont's A Dollar a Second go up to about
$1,800 a week.
A far cry, these figures, from the $50,000
jackpot of money and merchandise on CBS'
Sing It Again a few years back, the approximately $20,000 in merchandise offered on

NUMBER

NOW

ABC's Stop the Music, the estimated $27,500
worth on NBC's Hollywood Calling, and the
average $12,500 worth on Mutual's Queen for a
Day — all in the giveaways' heyday.
By networks, the current crop of programs
that give away prizes ranging from money to
beauty treatment, are as follows:
ABC radio: Turn to a Friend, Double or
Nothing,
Paging theWhat's
Judge.the Name of That Song? and
ABC-TV: Turn to a Friend, Ern Westmore
Show, Tootsie Hippodrome, Leave It to the Girls,
Super
The and
Name's
the Two
Same. for the
CBS Circus
Radio:andGive
Take,
Money, Wizard of Odds, Fun for All, House
Party and People Are Funny.
CBS-TV: Strike It Rich, I'll Buy That, I've Got
a Secret, What's My Line? Beat the Clock, Big
Payoff, Double or Nothing, House Party, Place
the Face, Two for the Money and Wheel of
Fortune.
DuMont Tv: A Dollar a Second, Twenty Questions, Pantomime Quiz, On Your Way, Down You
Go, and Life Begins at 80.
Mutual: Rod and Gun Club, Ladies Fair,
Queenber, For
a Day, Questions.
Wonderful City, Take a Numand Twenty
NBC Radio: Break the Bank, Strike It Rich,
Phrase That Pays, Second Chance, It Pays To Be
Married, Walk a Mile, College Quiz Bowl, You
Bet Your Life, Truth or Consequences, Know
Your NBC's and Can You Top This.
NBC-TV: Glamour Girl. Welcome Travelers,
On Your Account, Name That Tune, Judge for
Yourself, This Is Your Life, You Bet Your Life.

Only Two Comments Filed
On Uhf Allocation Plan
TWO comments, both concerning Lexington,
Ky., were the only pleadings filed with the FCC
by deadline last Tuesday on the Commission's
proposal to allocate additional uhf channels in
some 35 cities to help ease the television application deadlocks there [B«T, Sept. 14].
FCC proposes to add uhf ch. 70 at Lexington, where the Sixth Report had provided uhf
chs. 27 and 64. WLAP and West-Bingham Tv
Co. are competing for ch. 27 while WLEX and
WVLK seek ch. 64.
WVLK informed the Commission that ch.
15 or ch. 18 could be added there as well as
ch. 70, thereby allowing four channels for four
applicants. This could be accomplished by substituting ch. 69 for 15 at Louisville or ch. 72
for 18 at Gallipolis, Ohio. In both cities, no
application pends for the channels involved,
WVLK said.
The U. of Kentucky, however, suggested that
ch. 70 be reserved for educational use. The
school acknowledged that as its radio needs
are being served by commercial operations, it
expects its tv needs will be similarly met. The
school added, however, that "it is conceivable
that future needs and conditions may dictate
a re-evaluation of our position and indicate
the desirability of our own educational teleBroadcasting
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ALF

FRIED

or

water

'TP here was a guy weaving along the street
with a snoot full. We read somewhere
that there are more

than fifty illnesses

which can produce the effect of drunkeness— vertigo, epilepsy, brain tumor and so
on— but this character had a plain oldfashioned snoot full. One of Amarillo's
finest picked him up, poured him in a
wagon and took him to the jailhouse.
"You

IN

THE

over

the

PANHANDLE

dame*

scare headlines shouldn't be taken too
seriously. The Panhandle has survived
weather before, even before folks had
KGNC AM and TV to comfort them.
You

were bought in for time buying.

Let's get started.
*Actually, it's water over everybody, but dame's
a better headline.
J
i

were brought in for drinking," explained the officer. "Thass real great," was

the quick reply. "Less get started."
Practically nobody in Texas is as dry as
he was back in May. A lot of liquid has

KGNC
AM-TV
Amarillo

been soaked up, not all of it intoxicating.
The drought is out, plains pastures are on
the way back, and some farmers already
have wheat up. Both cotton and grains
sorghum yields may set new records. Prospects are fair to excellent for feed crops.
This is just to let you know that all the
AM: 10,000 watts, 710 kc.

Broadcasting

•

Telecasting

TV: Channel 4.

NBC and DuMONT

AFFILIATE

Represented nationally by the O. L. Taylor Company
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FCC

NEW

RULING

ON

FCC
APPLICANT'S

FCC issues procedural decision
in Canton uhf ch. 29 hearing.
New

ruling says hearing examiner can determine if an applicant can carry out proposals

under

a specific budget, regardless of overall finances.
PRECEDENT procedural ruling was made by
FCC last week respecting the Canton, Ohio,
uhf ch. 29 television hearing which is considered toapply to other procedings. The Commission decided the hearing examiner may enlarge the issues of the case to determine if one
applicant actually can carry out his proposals
under the specific budget allocated, irrespective
of his overall financial strength.
The new interpretation follows by a week
the Commission's decision in the Evansville,
Ind., vhf ch. 7 case to allow the examiner to
enlarge the issues to inquire if an applicant
actually is financially qualified to carry out
his proposals even though general financial
qualification was acknowledged by the Commission before hearing [B»T, Oct. 12].
The Canton ch. 29 hearing, in progress before Examiner Fanney N. Litvin, involves the
competitive bids of Brush-Moore Newspapers
Inc. (WHBC), Stark Telecasting Corp.
(WCMW) and Tri-Cities Telecasting Inc.
FCC's newest ruling was based upon a petition by Stark seeking review of the examiner's
refusal to enlarge the issues. Stark contends
Brush-Moore cannot do for $200,000 in operating expenses what Stark asserts will cost
$500,000, according to its own operation
estimates.
FCC's Opinion
In its opinion, the Commission said "sums
proposed to be spent may be relevant to the
comparative merits of the management and
operation proposals of competing applicants.
But before a claim of superiority in this respect will be available as a point of difference
to be relied upon pursuant to Sec. 1.841 of
our rules, it must be clear that the allegations
are material and can, if successfully supported
by the evidence, affect the decision."
In other words, the opinion stated, the allegation must meet the requirements defined in
the earlier Evansville ruling, explaining:
The examiner need not accept such a statement
unless it is composed of allegations sufficiently
particularized so that, if proven, it would establish significant differences among the competing
proposals. It should be apparent that evidence
of greater expenditures, standing alone, will seldom support a finding of comparative superiority.
Ingenuity, resourcefulness, and experience can
often count for more. The amount of money to
be spent should be related, by other competent
evidence, to the' result which is sought to be
achieved. . . .
In the [Evansville] case, we reexamined our
usual approach to determinations of the financial
qualifications of competing applicants. Although
we have found all the applicants in that proceeding financially qualified, we gave the examiner
discretionary authority to revise the issues so
as to permit the introduction of evidence designed
to rebut the prima facie determination that the
funds shown to be available to any applicant will
be sufficient to effectuate its proposals. We believe that our determination, in this proceeding,
that Brush-Moore is financially qualified should
be subjected to the same approach. Therefore,
upon a reasonable showing by Stark that probative evidence can be adduced, tfc» examiner
may enlarge the issues to permit evidence on
the question whether the funds available to
Brush-Moore give fair assurance that its proposals will be effectuated. Similar evidence concerning both Stark and Tri-Cities is, of counse,
admissable under the financial qualifications issues now specified for those applicants.
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Prices

Revises

Its Policy

MEANS

for All

or poor, every broadcaster now
can afford a copy of Part 3 of FCC's
Rules Governing Radio Broadcast Services. Part 3 comes in a 20«* edition and
a new half-dollar edition, the latter announced last week by FCC. If you're
thrifty and don't mind your Rules on
newsprint, send 20<t to Superintendent of
Documents, Government Printing Office,
Washington 25, D. C, and ask for the
luly 4 issue of the Federal Register. For
half-a-buck, you'll get the same thing
on better paper, self-contained. No
charge for postage in U. S. Both versions
are revised through June 30, cover am,
fm and tv, commercial and noncommercial, international, Conelrad.
RICH

WLOF
Sale Application
Filed With Commission
APPLICATION for sale of WLOF Orlando,
Fla., by William Joe Sears and Walter Shea
for $215,000 to principals in WGAY Silver
Spring, Md., was filed with FCC last week
[Closed Circuit, Oct. 12]. WLOF is contestant for vhf ch. 9 at Orlando.
Messrs. Sears and Shea, Jacksonville attorneys, sell their entire WLOF holdings to Joseph
L. Brechner and John W. Kluge, co-owners of
WGAY, and their associates. Mr. Brechner,
WGAY manager, "will take an active role in
the operation and management" of WLOF, the
transfer application stated. WLOF is assigned
5 kw on 950 kc, directional night, and is a
Mutual affiliate.
Share Holders
Mr. Brechner will become president and 26%
owner of WLOF while Mr. and Mrs. Kluge
together will hold 35%. Mr. Kluge, who would
be secretary-treasurer of WLOF, is also president of KXLW St. Louis and president of Kluge
6 Co., food brokerage firm. Vasil Polyzois,
Washington public accountant, will be vice
president and 20% owner of WLOF while Harris H. Thomson, Mr. Kluge's brother-in-law,
will be director and 15% owner. Ernie Tannen, WGAY program director, will own 4%.
Mrs. Kluge and Mr. Thomson are part owners
of WHIM Providence.
No major changes in staff are proposed for
WLOF, FCC was told. The station's balance
sheet as of Sept. 30 listed current assets of $55,620.86 with current liabilities $19,067.68. Total
assets were $168,600.35 with total liabilities
$85,310.60, surplus $68,289.75 and capital
stock $15,000.

On
Pre-Hearing
Data
IN A MOVE to further expedite handling of
television hearing cases, as well as similar am
and fm proceedings, FCC last week announced
a change of policy to require applicants to submit detailed information about their station
plans before going into the hearing.
Effective immediately, when the Commission
sends an applicant his pre-hearing McFarland
letter, such letter will bear an attachment asking for specific data on the background and
experience of the applicant's stockholders, proposed programs, equipment, studio layout and
facilities, management and staffing and operating budget. This data must be filed not later
than 1 5 days before the scheduled date of hearing and will cut down a good deal of the required oral testimony, the Commission indicated.
Full text of the procedure change may be
found on page 129.
The McFarland letter itself advises an applicant that his bid is mutually exclusive with the
application of another and may ask the applicant to submit explanation or more information
on his general qualifications as set forth in the
application.

Questions Asked

The new attachment, for example, solicits
answers on "how you propose to staff your station operation with reference to activities such
as engineering, programming, news and special
events, public affairs, sales, promotion, and administration, etc. Show the personnel assignment schedules, if any, for non-network programs in the proposed typical week."
As for estimated budget, FCC will ask for
figures on the first year's operation, "for example, salaries of personnel in engineering, programming, sales, news and special events, advertising and promotion, general administration; general administration expenses and programming expenses, such as cost of talent, news
service, music license fees, film costs, etc."
FTC's

Mead

Dissents

On New Tree' Policy
DISSENTING opinion in the Federal Trade
Commission's relaxed policy on use of the word
"free" in advertising [B»T, Sept. 28] was issued
last week by FTC Comr. James M. Mead.
Comr. Mead and then Comr. Stephen J. Spingarn, who since has been succeeded by Comr.
John W. Gwynne [B«T, Sept. 28], both differed
from the softening of FTC policy on use of
"free" as stated in a decision dismissing FTC
charges against Walter J. Black Inc.
The FTC majority opinion in the Black case
said offers of merchandise "free" conditioned
upon purchase of other merchandise would be
acceptable provided such conditions were disclosed in the advertisement. This was a drastic
softening of FTC's 1 948 policy statement saying
that "free" could be used only when no strings
were attached.

Comparative Tv Hearings Set
THREE more comparative television hearings
were scheduled by FCC last week to commence in Washington on Nov. 13. The cases
are: Guy Gannett Broadcasting Services
(WGAN) and Murray Carpenter & Assoc., both
seeking vhf ch. 13 at Portland, Me.; Capital Tv
Inc. and The Tierney Co. (WCHS), vhf ch. 8,
Charleston, W. Va.; and Durham Radio Corp.
(WDNC) and Durham Broadcasting Enterprises Inc. (WTIK), vhf ch. 11, Durham, N. C.

Comr. Mead said in part: "Under the new
policy the advertiser is allowed to use a literally untrue statement provided he uses it reasonably. The new policy has the virtue of
flexibility and the vice of uncertainty."
Stating that a relaxed policy similar to the
new FTC stand on "free" existed for a time
before the 1948 policy statement, but was found
unworkable, Comr. Mead said: ". . . Their decision .. . has only postponed a problem which
will return in a different but more difficult
and more virulent form. . . ."
Broadcasting
• Telecasting

for

CBS

Knoxville

TELEVISION
4V
V
WTSK-TV
Knoxville,
Channel

Tennessee

26

TH
BASIC

CBS

TELEVISION

WTSK-TV
the surest way

There

is the swiftest

to reach

are many
swers. Call them

more

FOR

THE

way

NATION'S

to reach

the market — over 350,000

facts and they add up

MARKET!

the money — over $250 million and

consumers.

to sales. Pearson's

people

have

the

an-

today!

WTSK-TV

Knoxville,

Tennessee.
BASIC

CBS

Commercial

TELEVISION
Manager— GUY

Represented by
l/ohnK Pearson
NEW

YORK

DALLAS

LOS

CHICAGO
ANGELES

Channel

26

• DoMONT
L. SMITH

Television

III

Inc.
NATIONAL

MINNEAPOLIS

SAN

FRANCISCO
SAIES

Broadcasting

Telecasting

October 19, 1953

•

Page 47

WSAL
FCC

ATTACKS
ALLOCATIONS

Station's attorney Booth says
table of allocations violates
'fair and equitable distribution
of radio service' clause of Communications Act. FCC counsel
counters Mr. Booth's
ments in appeals court.

argu-

DIRECT
attack on for
the tv
legality
of the
table
of allocations
channels
was FCC's
made
last week by WSAL Logansport, Ind., in the
U. S. Court of Appeals for District of Columbia.
Challenge to the FCC's action in making the
table of allocations part of the tv rules, made
by attorney Robert M. Booth Jr., of the legal
firm, Bingham, Collins, Porter & Kistler, was
based on the ground that it violated the "fair
and equitable distribution of radio service"
clause of the Communications Act (Sec. 307b).
That provision, Mr. Booth argued, assumed
the Commission only could act after receiving
an application for radio service. There is no
such thing as "service," he said, without a
station transmitting signals. And, he added,
there can be no station without an application
first.
Denying that the court had already ruled
on the legality of the FCC's table of allocations, Mr. Booth claimed the basic question in
the so-called Lancaster case (which involved
the switch of WGAL-TV from ch. 4 to ch. 8)
did not include the legality of the allocation
plan. Two months ago, the Court of Appeals
said the Commission has the power to formulate a nationwide allocation plan [B»T, Aug.
10]. This was a unanimous ruling by Circuit
Judges E. Barrett Prettyman, James M. Proctor
and David L. Bazelon.
Judge Prettyman is also sitting on the
Logansport case. Associated with him are
Judges Charles Fahey and George Thomas
Washington.
Case is No. 11,601.
Appeals FCC Denial
The WSAL appeal is from a ruling by the
FCC denying petition for the allocation of vhf
ch. 10 to Logansport instead of to Terra Haute.
Other arguments by WSAL were that (1)
the Commission did not consider "all relevant
and material evidence" and (2) the FCC's
final rule (Sixth Report) was significantly
different from its proposed rule (Third Report).
In arguing on his assumption that the allocation plan is illegal, Mr. Booth declared the
Commission violated two fundamental principles: (1) That the location of a station cannot
be determined until someone files an application and it is granted, and (2) that "radio
service" as expressed in the equitable distribution provision of the Communications Act cannot be supplied unless there is a station broadcasting such a "service."
Bolstering his contention, Mr. Booth referred
to Congressional debates on the Davis amendment to the Radio Act of 1927.
Judge Prettyman asked Mr. Booth if the
"practical" requirements of television did not
make it necessary for the Commission to establish a fixed table of allocations. Mr. Booth
disagreed.
In an answer to a question by Judge Fahey,
Mr. Booth explained that Logansport deserved
ch. 10 instead of uhf ch. 51 because vhf frequencies permitted wider coverage than uhf
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wavelengths and Logansport's market included
rural areas 35 to 40 miles distant.

RADIO-TV

Mr. Booth also suggested that the 525 stations granted or on the air could be used as
the basis for determining where other grants
should be made. This is how am broadcasting
grew, he pointed out, using those stations on
the air at the time of the Communications Act
as the basis for additional grants. This also
was in answer to a query from the bench.

KEY

Strong objections to Mr. Booth's position
were voiced by FCC Assistant General Counsel
J. Roger Wollenberg. If allocations only could
be determined by applications, he said, it would
require that everybody involved (applicant, stations on the air and other applicants seeking
the same or adjacent channels) be made part
of a case. That would make application
processing complex, unwieldy and drawn out,
he said.
Mr. Wollenberg declared that WSAL was
not claiming Logansport had no tv service,
but only that it did not have a vhf channel.
He admitted that at present uhf provides
smaller coverage, but he said ultimately both
bands would be equal.

RADIO and tv have so changed American
baseball it no longer is a sport, the Supreme
Court was told last week during two days of
oral argument on three suits against major
league ball clubs and the former commissioner
of baseball.

Demo

Donors

AMONG list of major contributors to
the Democratic National Committee in
1952-53 were only two in broadcasting
circles. They were Barry Bingham, publisher of Louisville Courier-Journal and
Times (WHAS-AM-FM-TV) and Edward
Lamb and wife, owners of WIKK and
WICU (TV) Erie, Pa. {Erie Dispatch),
WTOD and WTRT (FM) Toledo, Ohio,
WHOO-AM-FM Orlando, Fla., and
WMAC-TV Massillon, Ohio. Mr. Bingham contributed $5,000, the maximum
permitted by one person. Mr. Lamb, who
is also the prospective purchaser of
WTVQ (TV) Pittsburgh, contributed
$2,500 and Mrs. Lamb $1,000. Former
broadcaster Marshall Field and Mrs. Field
aided the Democratic cause by $3,000
each. The names were made public with
the filing of contribution lists with the
Clerk of the House by the two parties.

Three

Honolulu

Chs.

Open

THREE

of Honolulu's six vhf television assignments remained unsought last week after FCC
granted the petition of Royaltel for dismissal
of its ch. 2 application. Other open channels'
are ch. 13 and reserved (educational) ch. 7.
KULA-TV is under construction on ch. 4 while
KGMB-TV is operating on ch. 9 and KONA
(TV) is on ch. 11.
Commerce Dept. Merges NPA
NATIONAL Production Authority has been
merged with several older Commerce Dept.
bureaus into a new Business & Defense Services
Administration, Secretary of Commerce Sinclair Weeks has announced. The new bureau's
25 industry divisions include electronics.

ROLES

LEAGUE

Baseball

SUITS

cases now

before Su-

preme Court hinge on whether
broadcasting has put the sport
into interstate commerce.

Cases were those of George Earl Toosom
against the New York Yankees, Walter J. Kowalski against the Brooklyn Dodgers and Jack
Corbett, owner of the El Paso minor league
club, against former Commissioner A. B.
(Happy) Chandler. Damages amounting to
$475,000 are asked by the two players, and
$300,000 by Mr. Corbett.
At issue is whether a 1922 unanimous ruling
by the Supreme Court, written by the late Justice Oliver Wendell Holmes, should be overturned. In that 30-year-old decision, the Supreme Court said that baseball was a sport,
played as a local exhibition, and did not come
under the antitrust laws concerning interstate
commerce and restraint of trade.
20%

of Baseball Income

Attorneys for the players and Mr. Corbett
stressed that the sale of radio and tv rights
brought in $75 million to organized baseball,
20% of its income, they declared. Since radio
and television broadcasts cross state lines, the
game has now become interstate in character,
they said. They also pointed to the growth of
major league club "farms" and other non-local
activities, including advertising and promotion,
as evidence that baseball now is interstate
commerce.
Defending attorneys claimed that the sale of
radio
and exhibition
tv rights characteristic
was only "incidental"
the local
of the game.to
They said nothing had developed in baseball
since the 1922 decision to change that ruling.
Messrs. Toosom and Kowalski claim they
were prevented from bargaining for their services because of the reserve clause in baseball
contracts. This binds the player to the first club,
which can sell, trade or shift him at will to
other clubs. Mr. Corbett's suit followed Mr.
Chandler's prohibition against hiring Mexican
League players for the El Paso club.
The reserve clause was termed "slavery" and
"peonage" by the players' attorneys.
The appeals were made to the Supreme Court
after Federal lower courts dismissed the suits
on the grounds that they had no jurisdiction.
Baseball clubs' attorneys, in answer to queries from the Court, declared that although baseball would go on if the reserve clause were
eliminated, it "would wreck the present organization of the game." If ball teams have to
bid individually for players, they said, the
richest teams would get the best players.
No decision is expected until spring of next
Influence of radio and television in determining whether professional sports are subject to
antitrust prosecution or not is one of the key
year.
considerations in the antitrust suit against the
National Football League [B»T, June 15 et
seq.]. Decision on that is being awaited from
Judge Allen Grim of the U. S. District Court
in Philadelphia.
Broadcasting

•

Telecasting

NOW,

IN

MEMPHIS

IT'S

si M
IW

111 I

the

big,

new

selling

WHBQ-TV

Memphis,

the market

and a CBS

September

27, 1 953 . . . with everything to catch

the 1,169,922

the second

affiliate, went

eyes of viewers

trading area. And

VHF

medium

station in

shows

on the air

and regionally-geared

from 1 00,000

CHANNEL
MEMPHIS,

NEW

YORK

power

WHBQ-TV

enced, highly respected
BLAIR-TV

with the top network

NATIONAL

now

in the

of 3 1 6,000 watts.

offers a genuine

man

and

management.

service
experi-

Call your

today!

REPRESENTATIVE

13
TENNESSEE

• CHICAGO

• ST. LOUIS

LOS ANGELES

Broadcasting

( highest power

in terms of facilities, programming

for the first time

WHBQ-TV

section/ and will go

To the advertiser as well as to the television

distributing

not only a choice in its television viewing, but a
studded

watts

market } to maximum

audience,

roster of programs

local programs.

a big-time operation, WHBQ-TV

mitted inthis geographical

everything to interest the ad-

offers Memphis

Mid-South

will soon have a 1 050-foot tower, the tallest per-

vertiser who has a product or service to sell in

WHBQ-TV

the

In everyway

in the Memphis

the nation's 1 2th ranking wholesale
center.

of

• Telecasting

• DALLAS
• SAN

• DETROIT

FRANCISCO

• JACKSONVILLE

• BOSTON

October 19, 1953
t

•

Page 49

GOVERNMENT

STEPS

VOICE
ASIA

UP

OPERATION

of America is thrusting deeper into
communist territory and through Russia's backdoor.

VOICE

Director Theodore S. Streibert of the U. S.
Information Agency said last week VOA signals
are penetrating further into Eastern Asia, particularly China, North Korea, Manchuria and
Eastern Siberia. Signals come from two powerful transmitters, each powered by a 5,000 kw
diesel_ engine plant, using the regular wave
band. The relay stations are named "John"
and "Jade," the former on Okinawa and the
latter north of Manila in the Philippines.
Programs are about 60% news and the rest
commentary, produced in New York and relayed
to Okinawa and the Philippines by shortwave
transmitters in California, Mr. Streibert said.
Consulting engineers, he said, estimate the
broadcast nighttime range at about 1,600 miles
in certain directions. Area covered has about
11 million radio sets out of an estimated 16
million in all of the Far East. Both stations
are newly completed although "John" must
undergo testing and adjusting before it is put
into full scale operation.
Plan is to put the transmitters on a 12 hours
daily schedule with most of the programs carried in nighttime. "John" now broadcasts 5
hours 15 minutes and "Jade" four hours each
evening.
The taking off of wraps of the relay stations
followed by a few weeks disclosure by Mr.
Streibert that the Voice operates a longwave
transmitter in Munich [B»T, Sept. 28]. The
Munich operation reportedly is rolling back
Radio Moscow's nighttime signal on the 173
kc frequency both facilities use [Closed Circuit, Oct. 12].
By stepping up its Far East operation, the
Voice during nighttime hours now pumps strong
broadcast signals into satellite communist nations and across both eastern and western borders of the Soviet Union.

Detroit

Uhf

Ch. 62 Grant

Proposed for UAW-CIO
Corp.
INITIAL decision proposing to grant uhf ch.
62 in Detroit to UAW-CIO Broadcasting Corp.
of Michigan was issued last week by FCC
Examiner William G. Butts.
The proposal came after competitive applicants Knight Newspapers Inc. and WEXL
Royal Oak, Mich., dropped out of the contest.
The Commission previously had found UAWCIO "legally, financially and technically qualified to construct, own and operate a television
broadcast station."
UAW-CIO Broadcasting Corp. is controlled
by the International Union UAW-CIO. Principals include President Walter P. Reuther,
president of CIO; Secretary-Treasurer Emil
Mazey, Vice President Richard Gosser, Vice
President John W. Livingston and Director
Norman Mathews. All hold identical positions
in UAW-CIO.

LEGAL qualifications of two partners in Highlite Broadcasting Co. have been included in
issues drawn by FCC for hearing upon the
firm's application for a new am station at Killeen, Tex., on 1050 kc with 250 w daytime.
Highlite is a partnership of W. A. Lee, A. W.
Stewart and Franklin T. Wilson. FCC wishes
to know if Messrs. Stewart and Wilson "have
intentionally, willfully or deliberately failed
to disclose pertinent information about themselves" in the application. The issues also involve inquiry into representations made in the
original new-station applications of what are
now KGNB New Braunfels, Tex., and KSTA
Coleman, Tex.
Messrs. Stewart and Wilson each own 20%
of KGNB and Mr. Stewart holds 20% in
KSTA.
FCC's hearing docket in the Highlite case
shows the Commission has received certified
copies of a 1931 U. S. District Court ruling
convicting Mr. Wilson of violating federal banking law and a 1934 Federal Court order convicting Mr. Stewart for operating an unlicensed
radio station.

HEARST

CH.

APPEAL

DELAY

Power

Boost Approved
KXOC Chico, Calif., has received authority
from FCC to increase nighttime power
from 5 kw to 10 kw and to make changes in
directional antenna system. KXOC will now
operate on 1060 kc with 10 kw full time, directional night.
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APPEAL to the U. S. Court of Appeals in
Washington from FCC decisions refusing to
change the classification of vhf ch. 10 in Milwaukee from educational to commercial was
expected to be postponed indefinitely following
request for continuance filed by the Hearst
Corp. last week.
With the assent of the FCC, Hearst told the
Court that the Commission's proposal to assign
vhf ch. 6 to Whitefish Bay, Wis. [B»T, Oct. 12],
six miles from Milwaukee, might render its appeal moot. Deadline for comments on the ch. 6
allocation is Nov. 9. If the Commission makes
a final determination to put the vhf channel in
Whitefish Bay, Hearst said it will apply for that
facility and drop its application for ch. 10.
Operator of 5 kw WISN Milwaukee (on 1150
kc), Hearst was a pre-freeze applicant for ch.
10 there and went through a hearing with three
other applicants for the then three channels
allocated to Milwaukee. Toward the end of
the hearing, one applicant withdrew, and the
remaining three applicants — all applying for
different channels — petitioned the FCC for immediate grants. Before the FCC acted on that
petition, the September 1948 freeze on tv processing was imposed. Following the issuance of
the new table of allocation in 1952, Hearst carried on a legal battle with the Commission insisting on its right to be considered for ch. 10,
which had been given an educational classification. Thrice the FCC denied Hearst hearings.
Appeal to the court was taken on the ground
that the Commission could not "arbitrarily"
impose a reservation on a channel unless it
was part of a master plan.

Amend

KXOC

Lee

Killeen Applicants'
Legal Status Questioned

KBIG

Hearing

ISSUES in license proceeding for
lon, Calif., have been amended
action upon pleadings by KMPC
and KCBS San Francisco. Case

Issues
KBIG Avaby FCC in
Los Angeles
involves the

question whether KBIG has met technical requirements of its permit and alleged interference to KCBS and KMPC.

Names

Aide

NEW

FCC Comr. Robert E. Lee has appointed David C. Williams to be his attorney advisor, effective last Wednesday.
The announcement was made Thursday.
Mr. Williams for the last 15 years has
been employed by the U. S. Court of
Appeals for the District of Columbia and
for 13 years was a secretary on Capitol
Hill. Born in Beverly, Mass., in 1906.
Mr. William received his LL.B in 1933
from National U., Washington. Comr.
Lee
Oct. took
12]. office a fortnight ago [B»T,

New
Made

KGBS,

Hofheinz

to Appeals

Move

Court

SEEKING reversal of the FCC's decision
ordering it to cease 50 kw non-directional daytime operation and return to directional antenna operation, KGBS Harlingen, Tex. (formerly KSOX) and Roy Hofheinz, former
owner, petitioned the U. S. Court of Appeals
in Washington last week.
KGBS and Mr. Hofheinz contend the Commission erred when it withdrew program authority permitting the 1530 kc station to operate
omni-directionally from local sunrise in Harlingen to local sunset in Cincinnati. WCKY
Cincinnati is the dominant station on 1530 kc,
and has sought to force the FCC to reverse its
grant of omni-directional daytime operation to
KGBS [B«T, Oct. 12].
In its appeal to the court, KGBS and Mr.
Hofheinz (now Mayor of Houston) claimed
that they did not get a full and fair hearing
before the FCC, that the August FCC order
violated Commission rules and Communications Act provisions as well as Administrative
Procedures Act sections, that revocation of
permission to operate non-directionally violated
the due process clause of the Fifth Amendment,
that the Commission's action was an "unreasonable" departure from similar cases, and that
the order was based on speculative evidence.
Peninsula

Seeks

Ch. 5

NEW TV application was filed with FCC last
week by Peninsula Television Inc. for vhf ch.
5 at Marquette, Mich., the channel FCC proposes to change to ch. 6 so that ch. 5 can be
added to Green Bay, Wis., thus freeing ch. 6
at Green Bay for allocation to Whitefish Bay,
just north of Milwaukee [B«T, Oct. 12]. FCC's
reallocation is based upon a petition by Hearst
Corp., long-time litigant for Milwaukee's ch. 10,
now reserved for educational use. Hearst owns
WISN Milwaukee. President and 66% owner
of Peninsula Television is Jerome Sill, general
manager, secretary-treasurer and 25% owner
of WMIL-AM-TV Milwaukee (uhf ch. 31).

WHK

IsCh.

19 Survivor

WHK Cleveland became the sole applicant last
week for a new tv station on uhf ch. 19 as
FCC consented to dismissal of a competitive
bid by WJW there. WJW concluded it was
"inadvisable" at this time to continue prosecution of its application, which was slated for
competitive hearing with WHK. FCC retained
the WHK bid in hearing status before Examiner
Fanney N. Litvin for preparation of an initial
decision.
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GOVERNMENT

STATIONS

KSTM-TV

Asks

Trade

Of 2 Vhfs

for 4 Uhfs

REQUEST to delete vhf chs. 4 and 11 from
St. Louis and substitute four uhf channels was
made to the FCC last week by KSTM-TV
St. Louis, operating under an STA on uhf ch.
36 and due to begin commercial programming
Oct. 25.
Petition for rule-making emphasized that
vhf ch. 5, now occupied by KSD-TV, and ch. 9,
assigned to the St. Louis Educational Television
Commission, not be touched.
By the elimination of the two vhf frequencies and their substitution by uhf channels, presently competing applicants for vhf
could be granted uhf wavelengths without
hearing. This would hasten full-scale tv in St.
Louis, the petition said.
St. Louis has one vhf, KSD-TV, and two uhfs,
WTVI (TV) Belleville, 111., on uhf ch. 54, and
KSTM-TV, on uhf ch. 36. There are still two
unassigned uhf frequencies. Competing for vhf
chs. 4 and 11 are six applicants. Addition of
four uhf frequencies would permit all six to
receive grants without hearings.
The assignment of the two present unassigned
vhf channels would give an "unfair competitive
advantage" to these grantees, KSTM-TV declared, and would result in the impairment of
the ability of the uhf stations to serve St. Louis.
Additional vhf stations generate a reluctance
on the part of advertisers to continue to support uhf stations in operation and of vhf set
owners to convert to uhf, the St. Louis uhf
grantee said. Such actions may even drive uhf
stations out of business, KSTM-TV declared,
"or at least [discourage] the erection of additional uhf facilities. This might be called the
Gresham's law of television."
"If it is the purpose of the Commission to
limit the service potentially available to St.
Louis to a few vhf stations, then the present
allocation should be continued," the petition
read. "If it is the policy of the Commission to
provide the greatest amount of service technically and financially feasible, then the allocation should be changed and changed as soon as
possible so as not to inconvenience the present
applicants."
Specific recommendation of the proposed
rule change is to delete vhf chs. 4 and 11, add
uhf chs. 64, 70, 76 and 82.

Brooks

Drops

Tv

Bid

FORMER Sen. C. Wayland Brooks (R-Ill.)
and Mary T. Brooks, doing business as Brookwell Enterprises, petitioned FCC last week to
dismiss their application for a new tv station
on vhf ch. 8 at Peoria, 111., which is in contest
with competitive bids of WMBD and WIRL
Peoria. The Brookwell pleading said that
"since reading the Commission's releases, petitioner believes that the prevailing substantial
number of am operators who have received
grants for television facilities is not a statistical
accident and that to prove its public service
experience outside of radio against two competing am licensee applicants requires an additional burden of proof which was not originally
contemplated."

WHLM

Cha nges Facilities

WHLM Bloomsburg, Pa., last week was granted
a construction permit by FCC to change facilities from 690 kc, 1 kw daytime to 550 kc with
500 w unlimited, directional.
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WOV

COUNTER-CLAIM

EQUALITY
WOV

New

WITH

PRESS

York follows up its

victory over IBC in MarcianoLaStarza bout 'round-byround' spat, requesting dismissal of IBC's suit against the
station and asking equal rights
with press for broadcasters
covering sports.

in

WOV New York, which led the fight that won
for broadcasters the right to give round-byround summaries of the LaStarza-Marciano
championship boxing bout [B*T, Sept. 28],
went back into court last week and asked for
a ruling that "broadcasters have the unlimited
right to broadcast any news which they can oblegally."
Thistain request,
as phrased by WOV Executive
Vice President Ralph N. Weil, was contained
in a more legalistically worded counter-claim
filed by Wodaam Corp., WOV licensee, against
the International
Boxing Corp., whose
injunction proceedings against WOV
touched off the court
hearing that gave
round-by-round summary rights to
broadcasters at the
time of the Marciano-LaStarza fight.
The counter-claim
was filed in Supreme
Court of the State
of New York and
Mr. Weil
asks for dismissal of
the IBC suit against WOV and for a declaratory
judgment affirming that broadcasters have equal
rights with the press in covering sports events.
In his statement, Mr. Weil expressed hope
for a full-dress trial before the end of November. He asserted:
Asks 'Unlimited Right'
"Our claim is based on the traditional American interest in boxing and the fact that mass
communication media pre-fight publicity creates much of the public interest which enables
the International Boxing Corp. to do business.
Therefore WOV asks the court to declare that
broadcasters have the unlimited right to broadcast any news which they can obtain legally.
This station contends that once news is released
to the press, it is released for all purposes, including broadcast purposes.
"WOV also demands that International Boxing Corp. produce and disclose any contracts
on which it relied for exclusive broadcasting or
tv rights to the Marciano-LaStarza fight.
"The issues raised by WOV's counter-claim
affect the rights of every broadcaster.''
WOV's counter-claim, filed by Charles B.
McGroddy Jr. of the New York law firm of
Alexander & Keenan, is the aftermath of an
injunction granted by the New York State
Supreme Court on Sept. 23, against WOV,
which denied re-creation of the fight on radio
or complete round-by-round reporting. It went
farther than IBC had wanted, however, by
permitting broadcasters to carry a 75-word
summary at the end of each round in place of
a similar report at the end of each third round
as insisted upon by IBC.
After tracing the background of the dispute
and stressing the contention that the radio

AGAINST
IN

IBC

SPORTS

ASKS

NEWS

broadcaster is entitled to equal privileges with
the press in disseminating news as soon as it is
obtainable, the counter-claim asks for the following relief:
"A. For the dismissal of the complaint
against them, on the merits and the dissolution
and vacation of the temporary injunction now
in existence against the defendants, and for
their costs, disbursements, damages and counsel
fees resulting therefrom.
"B. For a declaratory judgment against the
plaintiffs International Boxing Corp. settling and
determining the disputed jural relationship now
existing between them as follows:
"(a)fendant
Adjudging
the destation WOV andis declaring
entitled tothatbroadcast
without being limited to number of words or
in any other manner, all news or intelligence
of or relating (1) to the aforesaid boxing contest between said Marciano and said LaStarza
or (2) relating to any boxing contest held or
to be held in the future by or under the auspices
of the plaintiff International Boxing Corp., as
soon as said news or intelligence may be legally
obtained by said defendant, so long as the following conditions are fulfilled:
"(a) There is no breach of contract, or tort,
or violation of any statute, rule or regulation
of any applicable authority committed in obtaining the aforesaid news and
"(2) There is no deception of the public
in broadcasting and news.
"C. Adjudging and declaring that the release
of news of the aforesaid boxing contest between
said Marciano and said LaStarza, or of any
boxing contest to any medium of mass communication, either directly or through wire
services, places the material so released in the
public domain as news and permits the broadcasting thereof as soon as said material can be
obtained by station WOV either directly from
said wire service pursuant to its aforesaid contract, or from any such medium of mass communication.
"And the defendants pray for such other
further and different relief as to this court may
seem just and proper."

es 'Firs
KFAB KFA
Omaha's
Al Bates
was t'
the first
B Scor
newsman from any medium on the scene
after an ammunition truck collided with
a car carrying four elderly women there,
resulting in the loss of four lives. Mr.
Bates reached the scene even before firemen. He sent back shortwave reports
which were recorded at KFAB, including
explosions for more than an hour from
105 mm shells which were set off by a
gasoline fire. In the interests of public
safety KFAB refrained from putting the
bulletin on the air until the explosions
had subsided, to prevent a rush of the
curious to the scene. t The station presented a story of the disaster on its halfhour news program that evening and the
next evening put a half-hour documentary, including interviews of officials, on
the air. The KFAB staff covering the
disaster included News Director Carl
Uhlarik, Morning News Editor Sam Cohen and Hugh McCoy, Thomson Holtz,
Ernie Spealman and Wilbert Lewis.
Broadcasting

Telecasting

The
still

PUT

YOUR

South's

reaching

PRODUCT

IN

Greatest
NEW

THIS

BASKET
AND
YOU'LL
GET:
1 The sales-making impact of the radio station
that reaches more Deep South families than any
other medium — at far lower cost per family.
2 The continuous backing of WWL's own powerful
advertising — 24-sheet posters, streetcar and bus
signs, newspaper ads that dominate radio pages.

Salesman

homes

every

WWL

— leading

in New

Orleans

with

more

—

day

station

night

listeners

and

day-

now

than ever before ! *
*Pulse, July-August, 1953

3 Smart, aggressive merchandising support for
WWL-advertised products, with big-scale store
displays that catch customers while they're spending.
Only WWL gives you intensive penetration
through this four-state market
humming with new industry . .
rich with new payrolls ... an
area still unquestionably
radio-dominated.

Broadcasting

•

Telecasting

NEW
50,000

watts CBS

ORLEANS

radio affiliate Clear channel

A department of Loyola University
Represented nationally by the Katz Agency
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STATIONS

VHF

FIRST

FOR

NINE

TOTAL

PORTLAND,

TVs

DEBUT

IN

ORE.;
WEEK

First tv station in Portland was the nation's original uhf tv outlet,
KPTV (TV). Now industry will watch what will come about in market
with the addition of new, vhf KOIN-TV.
air Oct. 12. The station claimed it will put a
VHF came to Portland, Ore., to compete with
Class A picture into Harrisburg, York, Lanfirst uhf station in the U. S. KOIN-TV Portland, vhf ch. 6, started commercial operations
caster and Lebanon Valley. Commercial operain the city that had for its first home
tion begins Oct. 25.
Friday
last
station, KPTV (TV), the original uhf outlet in
KNUZ-TV Houston went on the air with uhf
television [B«T, Sept. 28].
ch. 39 test pattern Oct. 10, and is making its
This is being closely watched because it is
commercial debut this Thursday. Strong signal
the first time that a vhf station has entered an
is being received 40 miles and out, according
area that already was covered by a uhf outlet.
to George W. Johnston, sales promotion manNine new tv stations took the air last week
ager. Mr. Johnston also reported that there
bringing first local outlets to four cities; five
are 27,900 sets capable of receiving ch. 39.
other cities received their second and third
WTVH-TV Peoria, 111., started regular comhome stations.
mercial operations on uhf ch. 19 Oct. 12, and
The nine were:
held opening ceremony yesterday (Sunday)
KIEM-TV Eureka, Calif., vhf ch. 3 (ABC, CBS,
with shows from three networks. KOY-TV and
DuMont, NBC), represented by Blair-Tv Inc.
KOOL-TV Phoenix, sharing ch. 10, will start
WPFA (TV) Pensacola, Fla., uhf ch. 15, represented by Adam Young Tv Inc.
formal commercial programming Oct. 24.
KWIK-TV Pocatello, Idaho, vhf ch. 10 (ABC),
WNOW-TV York, Pa., uhf ch. 49, is due to go
represented by George P. Hollingbery Inc.
on the air today (Monday) with commercial
KCRI (TV) Cedar Rapids, Iowa, vhf ch. 9, represented by H-B Television Inc.
operations. Uhf conversion count now is 50,000
KQTV (TV) Fort Dodge, Iowa, uhf ch. 21, rep-

in
lio
ilttltttpuwii *

AS this picture shows, the studios and offices of KLIX-TV Twin Falls, Idaho, are nearly
ready, although the tv outlet's projected debut still is seven months away. The station
will transmit from a butte 14 miles from Twin Falls with a tv transmitter built in a Salt
Lake City workshop, says Frank C. Mclntyre, KLIX-AM-TV vice president-general manager.
resented by John E. Pearson Tv Inc.
WKLO-TV Louisville, Ky., uhf ch. 21 (ABC,
DuMont), represented by O. L. Taylor Co.
WROW-TV Albany, N. Y., uhf ch. 41 (ABC),
represented by Boiling Co. Inc.
KOIN-TV Portland, Ore., vhf ch. 6 (CBS), represented by Avery-Knodel Inc.
KANG-TV Waco, Tex., uhf ch. 34 (ABC), represented by John E. Pearson Inc.
Cities that received their first local stations
were: Eureka, Calif.; Pocatello, Idaho; Fort
Dodge, Iowa, and Waco, Texas. Receiving their
second and third outlets were: Albany, N. Y.;
Pensacola, Fla.; Cedar Rapids, Iowa; Louisville, Ky., and Portland, Ore.
An am broadcaster who has operated a community television system for a year and three
months, and now has 450 connections, went on
the air Oct. 9 with a tv station— WSVA-TV
Harrisonburg, Va., vhf ch. 3, with antenna
2,130 ft. above average terrain and maximum
power of 8.3 kw. WSVA-TV reaches Winchester inthe north and Lexington to the south,
according to owner Frederick Allman. Regular
programming began Oct. 12.
WLBR-TV Lebanon, Pa., uhf ch. 15, beat its
test pattern date by three days and went on the
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in the Albany-Schenectady-Troy area, Harry L.
Goldman, WROW-TV general manager, reported.
WKNY-TV Kingston, N. Y., has sold all test
pattern hours for the weeks preceeding commercial operation to Motorola and its area
dealers, Robert Sabin, manager of operations
for the station said. WKNY-TV expects to be
on the air on uhf ch. 66 in December.
WACH-TV Norfolk, Va., uhf ch. 33, surprised its audience with a "sneak preview" Oct.
6 which, the station claimed, received acclaim
as a strong and clear signal. It reached 50 miles
north and 179.5 miles south, Station Manager
Frederic Clair said.
Stations due on the air in the next 30 days
are:
ARIZONA
KIVA-TV Yuma, vhf ch. 11, represented by
W. S. Grant, Nov. ARKANSAS
'53 (granted STA Oct. 7)
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Nov. 15.
CALIFORNIA
Nov.
KQED1. (TV) Berkeley-San Francisco, vhf ch. *9,

Buffalo

Duel

FLAG duel between the towers of WBESTV and WBUF-TV Buffalo went into
another round when Charlie Thundercloud, identified as a full-blooded Mohawk
Indian, shinnied to the 428-ft.-abovestreet-level top of the WBES-TV tower
and unfurled Old Glory. Previously,
Confederate sympathizers had flown their
standard from the WBUF-TV structure.
KCOK-TV Tulare-Fresno, uhf ch. 27 (DuMont),
represented by Forjoe Tv Inc., Nov. 9.
COLORADO
KLZ-TV Denver, vhf ch. 7 (CBS), represented
by The Katz Agency, Nov. 1.
FLORIDA
WJDM (TV) Panama City, vhf ch. 7 (CBS,
ABC),
Oct. 25. represented by George P. Hollingbery Co.,
GEORGIA
WKBL-TV Columbus, vhf ch. 4, represented by
George P. Hollingbery
Co., Nov. 1.
ILLINOIS
WBLN (TV) Bloomington, uhf ch. 15 (ABC),
represented by Joseph McGilvra Inc., Nov. 1.
WCIA (TV) Champaign, vhf ch. 3, represented
by George P. Hollingbery Co., Nov. 7.
INDIANA
WFIE (TV) Evansville, uhf ch. 62, represented
by O. L. Taylor Co., Nov. 1.
WKJG-TV Fort Wayne, uhf ch. 33 (NBC), represented by Paul H. Raymer Co., Nov. 15.
WRAY-TV Princeton, uhf ch. 52, represented
by Walker Representation Co., Oct. 31.
KWWL-TV Waterloo,IOWA
vhf ch. 7, represented by
Headley-Reed Tv Inc., Nov. 1.
KANSAS
15.KOAM-TV Pittsburgh, vhf ch. 7 (NBC, CBS,
DuMont), represented by The Katz Agency, Nov.
WIBW-TV Topeka, vhf ch. 13 (CBS), represented
by Capper Sales, Nov. 15.
LOUISIANA
KTAG (TV) Lake
Charles, uhf ch. 25 (CBS,
ABC, DuMont), represented by Adam Young Tv
Inc., Nov. 1.
WJMR-TV New Orleans, uhf ch. 61 (DuMont),
represented by The Boiling Co., Nov. 1.
MASSACHUSETTS
WSEE-TV Fall River, uhf ch. 46, October '53.
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer Co. Inc., Nov. 15.
MICHIGAN
WBCK-TV Bay City, uhf ch. 58, represented by
Headley-Reed Tv MINNESOTA
Inc., Nov. 1.
WJON-TV St. Cloud, vhf ch. 7, represented by
William
G. Rambeau
'53. 15.
WCOW-TV
St. Paul, Co.,
uhf October
ch. 17, Nov.
MISSISSIPPI
WCOC-TV Meridian, uhf ch. 30, October.
MISSOURI
KOMU-TV Columbia, vhf ch. 8 (ABC, CBS,
DuMont,
Nov.
1. NBC), represented by H-R Tv Inc.,
KSTM-TV St. Louis, uhf ch. 36 (ABC-TV), repAug. 25). resented by H-R Television, Oct. 25 (granted STA
MONTANA
KOOK-TV Billings, vhf ch. 2 (CBS, DuMont),
represented
by Weed Television, Nov. 1 (granted
STA
Aug. 11).
NEBRASKA
KHOL-TV Kearney, vhf ch. 13, represented by
Meeker Tv Inc., Nov.
NEW 15.YORK
WHCU-TV Ithaca, uhf ch. 20, Nov. 15.
WHEC-TV Rochester, vhf ch. 10 (ABC, CBS),
represented by Everett-McKinney Inc., Nov. 1
(share
time with
WVET-TV).
WVET-TV
Rochester,
vhf ch. 10 (ABC, CBS),
represented by The Boiling Co., Nov. 1 (share
time with WHEC-TV).
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Nov. 15.
WCIG-TV Durham, uhf ch. 46 (DuMont, NBC),
represented by H-R Tv Inc., Nov. 1.
WCOG-TV Greensboro, uhf ch. 57 (ABC-TV),
represented by The Boiling Co., Oct. 30.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuMont), represented by John E. Pearson Tv Inc.,
Nov. 15.
NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5, represented by
Blair-Tv Inc., October.
OKLAHOMA
KLPR-TV Oklahoma City, uhf ch. 19 (DuMont),
represented by The Boiling Co., Nov. 1.
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Oct.
-Nov. '53.
OREGON
Eugene Tv Inc., Eugene, vhf ch. 13, represented
by George P. Hollingbery Co., October.
KPIC (TV)
Salem,4). uhf ch. 24, October '53
(granted
STA Aug.
PENNSYLVANIA
WLBR-TV Lebanon, uhf ch. 15, Oct. 25.
WNOW-TV York, uhf ch. 49 (DuMont), repreBroadcasting
• Telecasting

.

. .we

wide

Quality

use

the

angle

representation

of a television station

calls for sales volume— but much
A station, properly

more,

represented, should

too.
have

at its disposal many services— for its problems
include more than those alone of selling time.
The

representative

who

performs

the job fully

brings to it a wide angle outlook encompassing
all sales and management
Successful

situations.

television deserves the complete-

not partial — attention of the representative.
Without this intensity of effort, the television
station fails to get all that it pays for,
and should
Our

receive.

awareness

of broad

responsibilities . . .

and our sole attention to television only ... is
the prime

reason why

Harrington,

Righter

& Parsons, Inc., is privileged to serve the
distinguished

Righter

Harrington,

and

television stations listed below.

Parsons,Inc.
Chicago
New
York
San Francisco

No

Broadcasting

Telecasting

newspapers,

no

radio— television

only.

WAAM

Baltimore

WB EN-TV

Buffalo

WFMY-TV

Greensboro

WDAF-TV

Kansas City

WHAS-TV

Louisville

WTMJ-TV

Milwaukee
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STATIONS

sented by George P. Hollingbery Co., Oct. 19.
SOUTH CAROLINA
vhf ch. 10 (NBC), repreColumbia,
WIS-TV Free
& Peters Inc., Nov. 7.
sented by
TENNESSEE
WTSK (TV) Knoxville, uhf ch. 26, Oct. 25
._
(granted STA Sept. 4).
(CBS), repreWSIX-TV Nashville, vhf ch. y8 Co.,
Nov. 15.
sented by George P. Hollingber
TEXAS
KMID-TV Midland, vhf ch. 2, Nov. 1.
(NBC), representKCEN-TV Temple, vhf ch. 6Co.,
Nov. 1.
ed by George P. Hollingbery
5 (NBC), repreKRGV-TV Weslaco, vhf ch.
sented by O. L. Taylot-Oo., October.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented by Forjoe Tv Inc., Nov. 15.
WEST VIRGINIA
WTAP (TV) Parkersburg, uhf ch. 15 (ABC,
DuMont), represented by Forjoe Tv Inc., Oct.
25 (granted STA Oct. 8).
WLTV (TV) Wheeling, uhf ch. 51, Oct. 53.
repreWTRF-TV Wheeling, vhf ch. 7 (NBC),
sented by George P. Hollingbery Co., Oct. 24.
Alaska
vhf ch. 2 (ABC, CBS),
Anchorage,
(TV)
KFIA
Nov. 1.

Radio-Tv
WEWS

(TV)

Documentary

WEWS (TV) Cleveland last Wednesday
was scheduled to show to station executives, newspapermen and set distributors
a film, "Right Before Your Eyes," which
it has completed on the past-to-present
progress of television in the Northeastern
Ohio area. The 20-minute sound film,
which WEWS expects to televise Saturday, features the stories, not only of
WEWS, but of nine other existing or
planned competing tv stations in the
area. These are WFMJ-TV WKBN-TV
Youngstown, WAKR-TV Akron, WICATV Ashtabula, WMAC-TV Massillon
(now in pre-construction stage), WERETV Cleveland (in pre-construction stage)
and WHK Cleveland (applicant for tv),
all uhf, and WXEL (TV) WNBK (TV)
Cleveland.

WJHP

To

In Former

Be

Housed

Night

Club

WJHP-AM-FM-TV Jacksonville, Fla., has purchased for more than $100,000 a lavish, former
night club, the Peacock Club on Philips Highway, for its new home.
Built during World War II, the club failed
to prosper during the post-war period and was
closed down when WJHP-TV" officials saw its
possibilities as a combined radio-tv outlet.
WJHP-TV is expected to go on the air in December.
The building includes a large ballroom, stage,
other space and elaborate fittings. It has been
described as the plushest of north Florida
casinos.

WAAB-TV Worcester, Mass., purchases 5kw uhf transmitter and studio facilities
from Allen B. DuMont Labs preparatory to
going on the air on ch. 23 in early spring.
Discussing installation are George Wilson
(r), WAAB president-general manager, and
Lewis Radford Jr., eastern district manager,
DuMont Labs transmitter division.

KMLB

Renewal

Protested

KNOE Monroe, La., has protested to FCC
the license renewal of competitor KMLB
Monroe, charging that KMLB has been violating the Commission rules and standards with
respect to blanket -area limitations. KNOE
alleged that it has complained to the Commission since 1950 respecting the KMLB blanketing conditions, contending that listeners in the
KMLB blanket area particularly cannot tune in
KNOE. KNOE is assigned 5 kw on 1390 kc,
directional night; KMLB, 5 kw day, 1 kw night
directional, on 1440 kc.

WGGA

Boosts

to 5 Kw

WGGA Gainesville, Ga., boosted its power
from 250 to 5 kw and switched from 1240
to 550 kc last month during ceremonies
in which important public figures and station personnel participated. WDUN Gainesville will occupy the 1240 kc frequency.
Licensed to Blue Ridge Broadcasting Co., of
which Charles Smithgall is president, WGGA
calls itself "The Voice of Poultryland."
October 19, 1953
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WB RE-TV
Commercial

Shows

Admen

Techniques

WBRE-TV Wilkes-Barre, Pa., staged a demonstration of television techniques in producing
commercial announcements for the Advertising & Sales Promotion Conference of Northeastern Pennsylvania. The show was incorpo-

Bring Meredith

$3,774,386 in Revenues
RADIO and tv properties of the Meredith
Publishing Co., Des Moines, brought the firm
revenues of $3,774,386 for the fiscal year ending June 30, according to a company annual
report. This compares with $2,057,460 radio-tv
revenues for the first year ending June 30,
1952. The report was made by Fred Bohlen,
president, and E. T. Meredith, vice presidentgeneral manager.
This year's radio-tv revenue figure represents
about one-tenth of Meredith's total revenue of
$39,009,361 the past fiscal year, the statement
said. Meredith publishes Successful Farming
and Better Homes & Gardens magazines.
Meredith's total net income for the past fiscal
year was $3,349,153 [B*T, Oct. 5].
Meredith's application to buy KCMO-AMFM-TV Kansas City, Mo., for $2.5 million,
from Tom L. Evans and Lester E. Cox, was
filed with the FCC this month [B»T, Oct. 12].
The publishing firm has owned WHEN (TV)
Syracuse since it began in December 1948. It
bought WOW-AM-TV Omaha for $2.5 million
in September 1951, and KPHO-AM-TV
Phoenix in 1952 for $1.5 million.
Radio-tv during the past fiscal year was
Meredith's third biggest revenue source, the
firm said, with magazine advertising and magazine circulation revenue first and second, respectively. Broadcasting represented only 6%
of Meredith's fiscal 1952 revenue and only 2%
of its 1951 revenues, the statement said.

WEKY

Goes

on Air

WEKY Richmond, Ky., last Saturday was
scheduled to begin operations on 1340 kc with
250 w on a 6 a.m. to midnight schedule. Station,
owned by Degas I. Boyle, is affiliated with
MBS. O. C. Halyard, formerly WVLK Lexington (Ky.) program director, is general manager.
Other personnel are Jack Parrish, commercial
manager; Bob Doll, formerly with WCSI Columbus, Ind., and WDLB Marshfield, Wis.,
program director, and Reed Anderson, formerly
with WSFC Somerset, Ky., chief engineer.
Studios are in the McKee Bldg. in downtown
Richmond.

rated into the station's regular program schedule as well as being televised to the conference.
Manager David M. Baltimore wrote the hourlong demonstration, which was narrated by
operations director Franklin Coslett and
directed by Fred Foerster.

Silver

Dollar— Hot

Potato

IT'S hard to sell silver dollars, at full
or half price — at least that's what WIBV
Belleville, 111., has found. According
to station, announcer Bill Bailey started
out with 40 silver dollars and was
only able to dispose of four. Mr. Bailey
paraded the city's main street for
30 minutes, offering the coins to 17
persons picked at random for 50 cents
each. He sold two for 50 cents, another
for 25 cents and a fourth for 11 cents.
The stunt was engineered by the Belleville National Bank as part of its silver
jubilee.

WDIA Memphis signs with Graybar Electric Co. for a new Continental 50 kw
transmitter. L to r: John R. Pepper, partner; H. F. Jones, chief engineer, and
Bert Ferguson, partner-manager, all
WDIA, and Willard Kunkel, Graybar
electronics salesman.
Broadcasting

Telecasting

® UHF stations can get an RCA " I -KW"
when they want it (shipments are being
made within 30 days after order).
• RCA UHF engineering experience
pays off for YOU. WBRE-TV writes:
"Not only are we getting the coverage
where we wanted it— WE ARE GETTING
COVERAGE FAR BEYOND OUR ORIG•

INAL EXPECTATIONS!"
RCA UHF spells Reliability and Simplified operation. WTPA-TV says: "Our

TTU-1B

operates as reliably as any AM

transmitter. It's easy to maintain too —
just a routine weekly maintenance and
cleaning is all that's needed."
• RCA can supply every UHF accesneed. WSBT-TV
"We
like tosorygetyou everything
from onereports:
place, work
with ONE responsible supplier— RCA."
Your RCA Broadcast Sales Representative is at your service for technical help.
Let him get going on your UHF plans.

2 More

Advertisers

WOR-TV
'Double
Ehlers coffee adds

PEOPLES

Join
Exposure1
its 'Pulse of

the City' and Conte shampoo
its 'Li 11i Palmer Show' to the
WOR-TV
plan. Meanwhile,
KH4-TV Los Angeles, also
owned by General Teleradio,
launches the same plan.
WOR-TV New York's new "double exposure"
concept of programming — whereby sponsors
of film shows on other stations may put them
(including commercials) on WOR-TV without
cost — was to be resumed last Saturday, with
two additional advertisers participating.
Meanwhile, the same plan has been launched
on KHJ-TV Los Angeles, which like WOR-TV
is owned by General Teleradio Inc., radio-tv
subsidiary of General Tire & Rubber Co., also
owner of the Don Lee and Yankee networks
and controlling owner of Mutual.
In New York, in addition to the users of
the "double exposure" concept for presentation of their own programs, four advertisers
have signed for spot adjacencies — which is
where the station makes its money under the
plan.
The "double exposure" programs are presented on Saturdays and fall into two groups.
One is the "juvenile bloc," consisting of Wild
Bill Hickok at 5:30-6 p.m.; Sky King at 6-6:30
p.m., and Captain Midnight, which will start
next Saturday in the 6 p.m. spot. Second bloc
includes Man Against Crime at 9:30-10 p.m.;
Inspector Mark Saber at 10-10:30 p.m.; Lilli
Palmer Show at 10:30-45 p.m., and Palse of
the City at 10:45-11 p.m.
Pulse and Lilli Palmer are the latest "double
exposure" entries, sponsored by Ehlers coffee
and Conte shampoo, respectively. The former
is on WABD (TV) New York and the latter
was carried previously on WCBS-TV New
York. Of the other programs, Hickok is sponsored by Kellogg Co., which carried it on
WABD; Sky King by Derby Foods (on ABCTV); Captain Midnight by Wander Co. (station spokesman said it had not appeared previously in New York); Man Against Crime
by R. J. Reynolds Tobacco Co. (on CBS-TV);
Mark Saber by Sterling Drug (formerly on
ABC-TV).
Advertisers signed for spot adjacencies were
listed as: Northwest Airlines for a 20-second
announcement following Man Against Crime,
through Cunningham & Walsh; New York
Telephone Co. for one minute before Man

'Stars' won
eopersonalities
Truck Rod
MINNEAPOLIS
radio
top honors in the Correspondents Section of the National Truck Rodeo held
this year in that area under sponsorship
of the American Trucking Assn. Drivcorrespondents'
cars in ofthethe
ing passengerfeature
competition
truck rodeo
Sept. 25, Dean Sherman of WDGY won
first place and the station's Bill Cleary
took third. "Low man on the totem pole"
award went to Miss Meredith Woods,
assistant to WCCO's Cedric Adams.
Others taking part included Kal Karnstedt and Julian Hoshal, KSTP; Johnny
Morris, WLOL, and Merle Edwards,
WMIN.

Church Honors McCollough
CLAIR R. McCOLLOUGH, general manager
of the Steinman Stations, last week was elected
chairman of the department of radio and television of the Presbyterian Church in
the U. S. A. He succeeds the Rev. Theodore F. Savage, who
has held the position
since 1948. A conchurch's
radio - sultant
tv ofthe
department
since its formation
in 1948, Mr. McCollough became a department member
this year. Mr. McMr. McCoSBough
Collough isa memtelevision board of directors andber ofhasNARTB's
been a
leader in radio and television affairs for many
years.
WCAN

New

York

Office

NEW

YORK office for WCAN-AM-TV Milwaukee isscheduled to be opened Nov. 1 at 347
Madison Ave., with Vice President Alex Rosenman in charge.
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Appliance

DILLON
dealer and

Dept. radio-tv man
000

Defense

pay $125,-

for the Washington station. Peoples says it is giving

up the outlet to make

way

for

larger properties. Sale marks
still another transfer of ownership for WOL.
WOL Washington was sold last week by Peoples
Broadcasting Co. to two residents of suburban
Alexandria, Va., Henry Rau, former appliance
distributor, and Charles Dillon, for four years in
charge of the Radio-Tv Branch, Office of Public Information, Defense Dept.
The sale, subject to usual FCC approval, involved aconsideration of $125,000. It was negotiated through Blackburn-Hamilton.
Transfer of WOL ownership marks another
in a series of transactions in which the station
has changed hands. The present WOL equipment and real estate, originally sold to Peoples
in December 1949 by WWDC Washington
for $125,000, figured in a transaction by which
the Joseph Katz interests moved their WWDC
from 1450 kc 250 w to 1260 kc 5 kw. At that
time the Katz interests bought physical equipment of the former WOL from Cowles Broadcasting Co. and retained the WWDC call letters in the shift of frequencies.
Herbert E. Evans, Peoples vice president, said
the firm sold WOL "in keeping with our desire
to acquire larger properties so we can render
a broader type of service." Peoples operates
WTTM Trenton, N. L; WMMN Fairmont,
W. Va., and WRFD Columbus, Ohio. It is a
unit of the Murray Lincoln Farm Bureau cooperative organization.
Messrs. Rau and Dillon negotiated the purchase as Washington Broadcasting Co. Mr.
Rau is president and Mr. Dillon is vice president as well as proposed general manager.
They said they both will be active in station

to suit general tastes."
Versatile
WAVE

Radio

Louisville's Bob Kay asked listeners what they were doing during his

Saturday Night Dancing Party on the station. Some of the 170 answers: A farmer

Refuse Telecast
THE U. of Cincinnati and Xavier U. refused to allow WLWT (TV) Cincinnati
to telecast their annual football game last
Saturday, citing that they could not
"break faith" with the fans who had purchased tickets to the sellout. The refusal
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RAU,

WOL

operation and propose to emphasize "fast news
coverage of the metropolitan area and music

Against Crime, through BBDO; Wrigley's
chewing gum for one minute following Mark
Saber, through Arthur Meyerhoff & Co., and
Conte shampoo for one minute adjacent to
its Lilli Palmer Show, through Bermingham,
Castleman & Pierce.

came after the NCAA television committee, NBC and General Motors had given
"hearty approval" to WLWT's request
to pick up the game instead of the regularly scheduled Alabama - Tennessee
clash.

TO

SELLS

CHECKING the Gates remote transmitter
control unit just installed at WCRA Effingham, III., one of first in the state, are Jack
Armel (I), general manager, and George
Kregotis, chief engineer. Consulting engineer Theodore A. Giles of Fred O. Grimwood
& Co., St. Louis, supervised installation.

was milking, an embalmer was embalming but enjoying the show, a couple was
dancing, another was kissing with the
lights out and a girl was putting pictures
in a scrapbook. Various men were: Soaking feet, making a book cabinet, eating
homemade soup, listening to band practice, doing wife's housework, cleaning
false teeth, guarding an industrial plant
and planning to jump off a bridge because of unrequited love. Women were:
Ironing, making dressing, rolling up hair
and reading the comics and preparing
papers You
to sue
WAVE's
point:
can for
takedivorce.
radios anywhere
and do anything you want to with them.
Broadcasting
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NEW

New

England's fust complete broadcasting service

^ In Plain English
WNHC-TV reaches more than 1,245,000
people in Connecticut and adjacent areas.
125 newspapers carry WNHC daily program listings.

Broadcasting

•

Telecasting

•

HAVEN

represented nationally by Katz
Three steps cover New Haven on radio.
• saturation — write for details
• NBC affiliation
• complete merchandising service
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Hill, Over Dale
STYMIED by two hills, a valley and
dense woods, engineers struck on a way
to get needed cement to the construction
site of the new transmitter for WNBK
(TV) Cleveland. A pump and a hastilycoupled link of pipes were set up and the
"cement pump" completed the pouring in
a matter of hours. Building is expected
to be completed by Christmas in time
for WNBK's shift from Ch. 4 to Ch. 3
with increase in power to 100 kw.
Over

Warns Conlan
WKBS
Not to Rate Station
NOTICE not to take listening data on WKBS
Oyster Bay, N. Y., was given Robert S. Conlan
& Assoc., Kansas City, in a letter from station
President Lee Hollingsworth last Monday.
Mr. Hollingsworth stated that the extent of
a station's listening audience is its own business,
and that WKBS would not allow any outside
organization to measure its audience without
"express approval and consent."

Hugh Ike Shott Dies
HUGH IKE SHOTT, 87, operator of WHIS
Bluefield, W. Va., and former senator and congressman, died there Monday after a long illness. He was publisher and editor of the Bluefield Daily Express. Surviving are two sons,Jim and H. I. Shott Jr., and a daughter.

1,307 Respond to Test
On Frequencies by WQXR
WQXR New York has reported some 1,307
listeners from 18 states and Canada provided the station with information on the high
and low frequency responses audible to them
on their radio sets.
The data was sent as part of an experiment
conducted on the Sept. 13 broadcast of the
Adventures in Sound program, which is devoted to high fidelity sound reproduction of
music. During the program, test frequencies
ranging from a low of 50 cycles to a high of
15,000 cycles were transmitted, and listeners
were invited to provide frequency information
and to specify whether the test was made on
am or fm radios.
The station said 51% of the 1,307 responses
indicated the lowest and highest tones were
heard. Based on letters received, the station
noted, 69% of listeners used fm sets, 22% am
sets, and 9% unspecified.

KBTO

Slates

Debut

KBTO El Dorado, Kan., is scheduled to go
on the air late this month with 500 w on 1360
kc using remote control operation, William
R. Tedrick, who has been acting general manager, has announced. Bill E. Brown has been
appointed general manager by O. A. Tedrick,
owner, who also holds interest in KWOC
Poplar Bluff, Mo.

Double

Reverse

REPAIRMAN Homer Wills, who specializes in refrigerators, found that he
was hopelessly swamped with work.
In desperation, he bought time on KCNI
Broken Bow, Neb., and asked people
not to call him. But the advertising in
reverse boomeranged. Customers immediately called, noting his advertising,
but beseeching him to "work them in

WTVO
90%

(TV)
Uhf

Claims

Conversion

NINETY per cent uhf conversion total, said
to be the highest in the nation, was claimed
last weektoo."
by WTVO (TV) Rockford, 111., in
reporting that the station is "in the black" after
five months of operation.
Hal Froelich, sales manager of WTVO, noted
that the 90% conversion total is shown by
American Research Bureau figures, and pointed
out that the station is in the fringe area of
seven vhf transmitters. He attributed the high
percentage of conversions to outstanding management, programming and promotion, citing
the holding of dealer meetings, dinners and public forums on the subject of mass conversions.
Programming Noted
According to Mr. Froelich, WTVO programs
from 6-11 p.m. It has 10 syndicated halfhours, all sold to national spot advertisers, plus
network ant local programs and a children's
show, Fun Time, sponsored by the Dean Milk
Co. Mr. Froelich said that Dean reported a
25% increase in milk sales in the WTVO area
since starting sponsorship of the show.
The station is affiliated with NBC-TV and DuMont. Its national representative is Weed
Television.

Station

Shorts

WKJF-TV Pittsburgh, Pa., appoints Marsteller,
Gebhardt & Reed Inc. to handle its advertising.
Uhf outlet began operation on ch. 53 Aug. 1.
WAUG Augusta, Ga., appoints Robert S.
Keller Inc., N. Y., as sales promotion representative in N. Y.
Representative

Shorts

WSTV-TV Steubenville, Ohio, appoints AveryKnodel Inc. as national sales representative.

Until and unless it strikes your family, you can scarcely
imagine the heartbreak and despair, the suffering and expense,
caused by tuberculosis.
It's not possible yet to "keep everyone safe" . . . but you
can help answer the little girl's prayer.
Your Christmas Seal dollars work year round in cutting down
the tragedy of tuberculosis.
So, please, send your contribution today to your
tuberculosis association . . . one of the families
helped may be your very own.

Buy
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Seals

WSMI

Litchfield, 111., appoints Hil Best as national representative.

Political

Rates

Cut

RATE for political spot announcements
on WKBS Oyster Bay, N. Y., has been
cut from $8 to $1, Lee Hollingsworth,
president, has announced. The station
took the move to increase interest in
political broadcasting and to present campaign issues repeatedly.
Broadcasting

•

Telecasting
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braves
Last home

EMPLOYEE-OWNERS

nirimmitrami^

WILL

FETE

wemp
and
stand of Milwaukee

team

is scene of festivities sponsored by Association of Commerce; LOOK Magazine presents
awards; Gillespie gets plaque.
GOVERNOR of the State of Wisconsin,
Walter G. Kohler, helped the Milwaukee Association ofCommerce, LOOK Magazine; the
Disabled American Veterans and the Veterans Administration salute the Milwaukee
Braves and Earl Gillespie, WEMP Sports
Director, for the station's broadcasts of the
games. The ceremonies took place during
the Braves final home stand of the season.
Before a "standing room only" crowd,
Gillespie presented gold watches to Warren
Spahn, star pitcher, and Eddie Mathews,
National league home run hitter, on behalf
of LOOK Magazine.

Gillespie and Spahn
At a game earlier in the week, Gillespie
received a plaque presented by the DAV
and the Veterans Administration honoring
WEMP for its outstanding service to veterans in connection with broadcasting of the
games and public service announcements.
Thirty-six members of the ball club received sterling silver money clips with their
names engraved on them. President of the
Milwaukee Association of Commerce, I. R.
Witthuhn paid tribute to its Sports Committee headed by Frederick C. Miller, president of Miller Brewing Co. and sponsor of
the WEMP broadcasts. Lou Perini, owner
of the Braves and Warren Giles, president
of the National League represented the
club and organized baseball. Lawrence
Timmerman, chairman of the Milwaukee
County Board of Supervisors spoke for the
taxpayers of Milwaukee County who will
have invested about $7,000,000 in the beautiful ball park stadium.
That the Braves games and their broadcasts over a five-state network fed by
WEMP were a boon to Milwaukee business
was attested to by the Association of Commerce statement, "The publicity and good
will which has been spread for our community this year could not be purchased
for any amount of money."
With the Braves playing season over the
WEMP sports department has turned to
play-by-play broadcasts of Green Bay Packers pro football; Marquette University football; University of Wisconsin basketball
and Milwaukee Hawks pro basketball. To
aid in handling sports programming, WEMP
has added Dave Martin, former Big Ten
sportscaster, to its staff.
hi iiiiidn iiiiirjiiuiiimiiim
Advertisement
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New
As

Officers
Stock

WEMP
and

Directors

Re-alignment

MILWAUKEE
Named

Is Announced

A STOCK realignment in the Milwaukee
Broadcasting Company, operator of Radio
Station WEMP and WEMP-FM and applicant for VHF television Channel 12, has
given station employees controlling interest
in the company. New officers and directors
have been named as a result of the transaction, according to A. M. Spheeris, President.
The stock sale, now awaiting- approval
of the Federal Communications Commission,
was instituted (Sept. 9) by previous stockholders and directors. Glenn D. Roberts,
Madison attorney and President of the Milwaukee Broadcasting Co. for the past seven
years, sold his stock and resigned as President. Roberts said the press of Madison
duties prompted his action.
The transaction increases employee-held
stock from 20% to 50%%. Employeeholders are Spheeris, Hugh K. Boice, Jr.,
John Gagliano, Suzayne C. Cleaveland,
Thomas T. Dyson, Rolland E. Paske and
Earl W. Gillespie, Jr.
New employee officers and directors are
Spheeris; Boice, Vice-President; Mrs. Cleaveland, Treasurer; Gagliano and Dyson, directors. Boice is general manager of the
radio station; Gagliano, sales manager, Mrs.
Cleaveland, comptroller and Dyson a sales
representative. Paske is chief engineer
and Gillespie is sports director. Boice,
Gagliano, Mrs. Cleaveland, Paske and Dyson
have been active in the management of the
station for the past eight years.
Other stockholders, under the new align-

ment, are Mrs. Robert M. LaFollette, Jr.,
Washington, D. C, widow of former Wisconsin senator, Robert M. LaFollette; Dr.
Wellwood M. Nesbit, Madison; Mr. and
Mrs. John E. Roe, Madison; W. Wade
Boardman, Madison; Mrs. William L. Pettey
and Mrs. William B. Dolph, Charlottesville,
Virginia; Mid-Continent Radio-Television,
Inc., operator of Minneapolis CBS Radio
Station WCCO and Television Station
WCCO-TV.
Other officers and directors are Roe,
Secretary; Boardman, Director; F. Van
Konynenburg and William J. McNally,
Minneapolis, Directors. McNally and Van
Konynenburg are stockholders and executives of Mid-Continent Radio-Television,
Inc., and operate stations WCCO and
WCCO-TV.
Commercial
Cancelled

Programs

to Air

of Archbishop

Remote

rites

WHEN

Milwaukee greeted its new Archbishop of the Roman Catholic church recently, WEMP pre-empted several commercial programs in order to bring the colorful ceremony to radio listeners.
The enthronement proceedings of Archbishop Albert G. Meyer were broadcast
direct from St. John's Cathedral on the
morning of September 24, 1953 exclusively

by WEMP.

BRAVES HONORED — Left to right, Honorable Walter G. Kohler, Governor of Wisconsin; Lou Perini, owner
of Braves club; Warren Giles, president of National League; Lawrence Timmerman, Chairman, Milwaukee
County Board; Alvin Monroe, Secretary, Milwaukee Association of Commerce Sports Committee; Charlie
Grimm Braves Manager; I. R. Witthuhn, President, Milwaukee Association of Commerce and Earl Gil'MjriDi Millllitiliinuf] iiriniD-iiiii^
lespie, WEMP Sports Director at Microphone.
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Here's

a TV

film series that combines

mass appeal with a stirring program

content that's unique in television.
The jungle locale . . . the exciting shots of wild animals . . . the Hollywood-scaled
production — give Ramar

pay-off audiences

in any time period, against any com-

petition. Ratings like 24.1 in Philadelphia . . . 21.8 in Detroit . . . 30.7 in Houston
are typical of Ramar
Avoid
With

Identity-Loss

Ramar,

performance.
with

RAMAR

there's no chance of sponsor mis-identification because

sion with similar program

types. There

because there's no other show like Ramar

can't be any confusion

of confu-

with Ramar

on television.

No wonder this TPA package is smashing all distribution records. If you're
interested in a sure sales builder, write or wire for remaining availabilities.
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NETWORKS

CBS-NBC
AS

ANEW

LEADERSHIP

BATTLE

WBEN-AM-TV

ERUPTS

SWITCHES

TO

CBS

Speculation becomes rife again concerning CBS designs on NBC
M-TV
radio and tv outlets as WBEN-AM-TV Buffalo follows WTAR-A
ments
replace
tv
and
am
for
look
to
NBC
into the CBS fold, leaving
in New York State's second and the nation's 14th market.
Tuesday that WBEN Buffalo, affiliated with
THE leadership battle between CBS and NBC
NBC since 1930, and WBEN-TV, only vhf
flared anew last week as CBS signed to take
station (ch. 4) operating or yet authorized in
over its second major NBC radio-TV affiliation
New York State's second largest market, the
of the year, reviving speculation — dormant
nation's 14th, were switching to CBS Radio and
since the incipient "revolt" of NBC-TV afCBS-TV.
filiates was quelled last spring — that CBS also
Officials of NBC— which lost WTAR-AMhas its sights trained on other top-ranking NBC
TV Norfolk to the CBS networks in a signing
outlets.
last spring which became effective in September
CBS President Frank Stanton announced

— said they had no immediate comment on the
Buffalo situation other than that they did not
yet know what stations would be their new
affiliates there.
Observers thought it a good bet that WGR,
a primary affiliate of CBS Radio since 1946,
might become the NBC Radio outlet. In television, WBUF-TV is in operation on uhf ch. 17
and is affiliated with CBS-TV, ABC and DuMont, while WBES-TV operates on uhf. ch. 59
and WTVF-TV is under construction for operation on uhf ch. 23. Two vhf channels have
been allocated there — Nos. 2 and 7 — but each
is the object of competing applications.
If NBC-TV signs a uhf outlet, observes felt,
it probably would launch a high-powered campaign to further uhf set conversions in that
area, similar to the one it has been conducting
in the Norfolk area where it signed WVEC-TV
Hampton
(ch. 15) as successor to WTAR-TV
(ch. 4).
Effective Nov. 1
WBEN-TV's move to CBS-TV as a primary
basic affiliate becomes effective Nov. 1. WBEN
becomes a "secondary basic affiliate" of CBS
Radio effective at once, but does not take over
as a full basic outlet until next lune 1. Until

KOB-TV has doubled its coverage with a new transmitter and specially
designed antenna system . . . LOCATED ON THE HIGHEST TV SITE IN
THE NATION, 10,832 FEET ABOVE SEA LEVEL!

channel

4

nbc

• dumont

Climaxing five years of pioneering TV operation, KOB-TV has moved its
transmitter and antenna to the highest point in Central New Mexico . . .
the crest of the Sandia Mountains, 4200 feet above average terrain.
We've rounded up another 61,734 new families in our enlarged coverage
area . . . boosted KOB-TV's total coverage to 107,934 families! As New
Mexico's first TV station, we're proud to say that our new transmitter
and antenna site, plus continued emphasis on program selection and local
promotion, combine to keep KOB-TV first ... by an ever-widening margin!
National Representatives
THE BRAN HAM COMPANY

KOBJ
Owners: Wayne Coy & Time, Inc.

ABOVE: Calculated 28 dbu coverage of
KOB-TV from new Sandia Crest site.
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ALBUQUERQUE
The ATOMIC Station
in the ENERGY Market

that time, when WGR's contract with CBS
Radio expires, WBEN can carry only those
CBS Radio programs which are not carried by
WGR.
Like NBC officials, WGR President and
General Manager I. R. Lounsberry — who has
long been identified with CBS affiliate-network
management relations, having served as head of
the Columbia Affiliates Advisory Board — said
he had no statement to make about the switch.
WBEN is a 5 kw outlet on 930 kc. WGR
operates with 5 kw on 550 kc. Other Buffalo
radio outlets include WKBW (50 kw on 1520
kc), an ABC affiliate; WEBR (5 kw on 970 kc),
affiliated with Mutual, and three independents:
WWOL, a 1-kw daytimer on 1120 kc; WXRA,
1-kw daytime on 1080 kc, and WBNY, 250-w
fulltime outlet on 1400 kc.
With the news of the switch of the WBEN
stations, which are owned by the Buffalo Evening News, speculation immediately arose as to
whether CBS might not have some other affiliation irons in the fire.
The so-called "critical list" of last spring —
a group of some seven NBC radio-tv affiliates
which at the time were reported considering
moves to CBS — was quickly recalled. The
Buffalo stations at that time were on the "critical list" — a list that seemingly ceased to exist
after Brig. Gen. David Sarnoff, board chairman of RCA and NBC, made his now-famous
Princeton speech that snuffed out any signs of
revolt among the NBC Television affiliates.
WHAM

Stopped Guessing

The WTAR stations, also on the "critical
list," had signed with CBS before the affiliates'
meeting with Gen. Sarnoff. Walter Damm of
WTMI-AM-TV Milwaukee, which also had
been deemed a switch-over possibility, was a
leader in rallying around NBC after its plans
had been detailed by Gen. Sarnoff, and any
"revolt" that may have been threatened was
considered gone when WHAM-AM-TV Rochestergoryclearly
the "critical"
a shorttook
timeitself
lateroutbyof renewing
with, cateand
publicly reaffirming its confidence in, NBC.
Last week, however, it became clear that
CBS authorities had continued working — at
least on the Buffalo stations. They would not
confirm or deny that they also were at work on
others. But in some quarters it was considered
a strong possibility that they might have an
eye on, say, General Electric's WGY and
WRGB (TV) Schenectady, among others, alBroadcasting
• Telecasting

though GE authorities gave no indication that
a switch was contemplated.
CBS President Stanton, in announcing the
WBEN stations' moves, said that "for the CBS
Radio and CBS Television networks, the new
affiliations represent the best possible facilities
in the second largest market in New York
State and the 14th largest in the country. It is a
market which has long had virtually 100%
radio set ownership, and which has been so
responsive to the new medium of television
that after only five years 85% of its homes already have television sets.
"These new associations follow by less than
a month the important transfer of the leading
stations in Norfolk, Va., to CBS Radio and
CBS Television.
"We believe that this news in both markets
illustrates the leadership of CBS Radio and
CBS Television in the broadcasting industry —
and expresses the confidence of stations that
these networks will continue to bring to listeners
and viewers the finest entertainment, the most
comprehensive news, and the most stimulating
personalities of the day. "
NBC

Radio

Signs $7 Million

In New Business, Renewals
NBC Radio Network has signed $7 million in
new business and renewals in the last six
weeks, William H. Fineshriber Jr., vice president in charge of the network, reported
Wednesday. New business accounted for $1.75
million of the total, he said, listing Miles Labs,
Hexol Inc., Lewis-Howe Co., Stewart-Warner
Corp. and Socony- Vacuum Oil Co. as those
placing new business with NBC since Sept. 1.
Coupled with the $18 million worth of business signed in the 60-day period ending Aug. 14
[B»T, Aug. 17], this brings the NBC Radio
Network's gross billings in new and renewed
business since mid-June to a total of $25
million, of which $3,750,000 is new business,
acquired since the radio network was set up as
a separate entity.
Mr. Fineshriber said the new business "is
particularly heartening to us since it comes
at a normally slack period of the year, after
most budgets have been allocated. It is not
only additional evidence of the advertisers'
confidence in the NBC Radio Network as an
advertising medium, but a direct result of our
new programming and development of new
merchandising concepts to insure the greatest
value for the sponsor's dollar."

VAN

VOLKENBURG

Advertisers
more

than

will want
they

SEES

color tv

now

want

color in magazines, CBS-TV
President J. L. Van Volkenburg
tells CBS-TV affiliates at New
York color clinic.
ADVERTISERS will want color television even
more than they want color in their magazine
advertising, J. L. Van Volkenburg, president of
CBS-TV, predicted in a speech to 141 executives of CBS-TV affiliates at the network's closed
clinic 12].
on color in New York on Oct. 9 [B*T,
Oct.
He said this is true "not only because of what
color will do for their products, but because
their customers will want television even more
than they do today — and they'll spend even
more time with it." His prediction followed
his observation that "American business regards color as so important that last year, for
example, two out of every three advertising
pages of Life magazine appeared in color —
and at premium rates as high as 50% over
black-and-white."
Reviewing CBS-TV's colorcasting plans,
which also were detailed by CBS Inc. President
Frank Stanton, William H. Hylan, vice president in charge of television network sales, said
that "once a color network is a reality . . . we
plan to schedule and offer for sale on a multiple
sponsorship basis a limited number of daytime
programs which will provide not only good
advertising value in black-and-white, but experience (and ever increasing circulation) in
the color medium as well."
Mr. Hylan, noting that one of CBS-TV's large
audience studios is currently being converted
for color use, said every CBS-TV client would
get a chance to have his program originated in
color.
"Although no specific charges have yet been
determined," he continued, "every effort will
be made to limit costs, over and above existing
costs to the advertiser for black-and-white
television, to a bare minimum."
In another of the clinic addresses, from
which excerpts were released last week, CBSTV Engineering Vice President William Lodge
cautioned stations against holding back until
color is more fully developed. "CBS Television

COLOR

DEMAND

has satisfied itself that NTSC color will gradually move into American homes, and we want
to move in with it," he said.
"CBS Television intends to spend several
million dollars in facilities and in broadcasting
during the initial growth period. And we sincerely hope that CBS Television affiliates will
find it desirable to make the much smaller expenditures involved in equipping their stations
to (At
transmit
properly
color programs."
the close
of thenetwork
clinic, which
included a
demonstration of CBS' new color developments
— the Chromacoder and one-tube Chromacoder
camera; the CBS-Colortron tube, and the CBSColumbia color set — the affiliates went on
record with a resolution lauding CBS for
"meeting the challenge of color television" and
for having "again demonstrated its leadership
in broadcasting," and pledged "full support to
making color television a nationwide reality for
the near future.")
Hubbell Robinson Jr., CBS-TV vice president in charge of network programs, outlined
programming aspects of color tv, which he
said is "probably the most miraculous single
new development"
tainment business. in the history of the enterMerle Jones, vice president in charge of stations and general services, said that analytical
market studies of color set production and
sales indicated that "one generalization that
can be drawn ... is that transition will be
orderly, and that there is some possibility of
color dominating the market for new sets as
E. Carlton Winkler,
early as 1957."
manager, said, "There is
sible, nothing that your
do with the same skill

CBS-TV production
nothing that is imposstaff cannot learn to
and ease with which

black-and-white.'.'
handle president
nowHayes,
they
lohn
and general manager
of WTOP-TV Washington, appraised the significance of color tv to local broadcasters and
said that color would quickly attract department stores into heavy use of television.
The workings of the color system were explained in a short, non-technical talk by Peter
Goldmark, CBS Labs vice president and long
a key figure in CBS color developments.
NBC-TV
Pasadena

to Colorcast
Rose

Parade

TENTATIVE plans for tv coverage of the Pasadena Tournament of Roses parade on New
Year's Day include use of two color and three
black-and-white cameras during the approximately IVi-hour telecast from the top of the
Pasadena Elks Bldg. on the parade route. This
was announced last week in Hollywood by Barry
Wood, NBC-TV coordinator of color, and Roy
Neal, network West Coast supervisor of news
and special events.
Mr. Wood, in Hollywood to familiarize West
Coast personnel with the color tv situation, said

ABC Radio Advisory Committee members and network executives meeting in New York
Oct. 8 form a team lineup. In the "line" (seated, I to r) are advisory committee members, Pat Williams, WING Dayton; Frank Carman, KUTA Salt Lake City; Steve Conley,
KEX Portland, Ore.; Roger Clipp, WFIL Philadelphia, chairman of the advisory committee;
Verl Bratton, WKTY La Crosse, Wis.; Harold Hough, WBAP Fort Worth, and Jess WiNard,
WGAC Augusta, Ga. Making up the "backfield" (standing, I to r) are ABC executives
William A. Wylie, manager, ABC Station Relations Dept.; Leonard H. Goldenson, president,
AB-PT Inc.; Robert H. O'Brien, executive vice president, ABC; Robert E. Kintner, president,
ABC; Alfred Beckman, national director, ABC Station Relations Dept.; Robert M. Weitman,
ABC vice president in charge of talent and programming, and Charles T. Ayres, vice
president in charge of the ABC radio network.
Broadcasting

•

Telecasting

of the parade coverage, "The telephone company has assured
us we'll
a West-to-East
line converted
to color
by have
that time.
Two of
our remote trucks will be driven across country
to Still
makeunsettled,
the pickup
in Pasadena."
according
to Mr. Neal, is the
exact starting time for the telecast locally and
nationally, and coverage of the colorful mustering area. Present plans call for national viewing, sponsored by Woolworth Co., to go on
the air at 12:15 p.m. EST for approximately 90
minutes. Although the parade video will be
both in color and black and white, commercials
will be only in black and white, he said.
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SARNOFF,

RCA

SELL

FOLSOM

STOCK

PRESSURE'
TO 'FINANCIAL
IN RESPONSE
Board chairman and president of RCA dispose of three-quarters of
the 150,000 shares they acquired under an option early this year,
Both say they sold the issues to cover loans negotiated for the
original purchases.

BRIG. GEN. David Sarnoff, RCA board chairman, and Frank M. Folsom, president, reported
last week that financial pressures had forced
them to sell three-fourths of the 100,000 and
50,000 shares of RCA common stock that they
respectively had purchased under restricted
stock options.
The stock was purchased in February, both

men reporting that they had been obliged to
borrow money from the banks. They said they
had hoped to have their personal loans extended, but pointed out that "there has been a
material
change
in financial
markets"
since theit
loans were
obtained
and that,
accordingly,
became necessary to repay or substantially reduce the amounts outstanding.

The shares were bought at $17.75 each, the
price established in the option agreement approved by the RCA board in November 1950
and by the RCA stockholders at their annual
meeting in May 1951. For the total 150,000
shares, this represents an outlay of $2,662,500.
Gen. Sarnoff sold 75,000 shares and Mr.
Folsom 37,500 on Sept. 22 in private transactions at what was said to be approximately two
points under the $23.50 at which RCA common
stock closed on that day. At $21.50, Gen. Sarnoff's shares would have represented $1,612,500
and Mr. Folsom's, $806,250, for a total of
$2,418,750.
Gen. Sarnoff said he now owns 30,000 shares
of RCA common — 25,000 acquired under the
option and 5,000 acquired previously — and
that "this represents substantially all my life
savings." Mr. Folsom said he owns 13,000
shares, of which 12,500 are from the option
acquisition and 500 were acquired before, and
that in his case, too, "this represents the major
partBoth
of my
savings."and Mr. Folsom made
Gen.lifeSarnoff
clear their faith that RCA stock "is, and will
remain, a sound investment," and said they
intend to retain their present holdings for investment.
The sales were reported in letters sent by the
two executives to the RCA board. The letters
"Gentl
n:
were
as eme
follows:

Nationally Honored
HELENE

DILGER

Winner U. S. Department of Agriculture
Award for Superior Service

NOW

"TODAY'S

CONDUCTS

COOKING"

Homemaker's program — Today's Cooking — 10:00-10:30 a.m.,
Monday through Friday, has proved such a big-time telecast
that WOC-TV proudly announces appointment of a big-time
home economist, Helene Dilger, as conductor of this series.
Helene Dilger has been a home economist
is winner of many awards including:
1. In May,

for 24 years.

1950, the U. S. Department

She

of

Agriculture honored her with a certificate for superior service in home economics extension work,
2. In 1946, the Iowa
Agents

Home

Demonstration

Association named her the outstanding Iowa home economist of the

year.
Miss Dilger knows how to help housewives plan interesting
and appetizing meals . . . her years in food demonstration
work enable her to show an advertiser's product to its best
advantage. She has learned her sales technique through years
of talking before women's groups
both friendly and authoritative.
Helene Dilger brings
ing"— a series that has
vehicle. For further
Helene Dilger, see your

. . . and

her telecasts are

NEW selling punch to
already proved itself
facts about "Today's
nearest F & P man, or

"Today's Cookas a good sales
Cooking," and
write us direct.

FREE & PETERS, INC.
Exclusive National Representatives

The
Quint
Cities
COL. B. J. PALMER, President
ERNEST C. SANDERS,
Resident Manager
Davenport,
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Iowa

"On November 30, 1950, the Board granted Mr.
stock options on RCA
Folsom and me restricted
Common Stock. These options were approved by
more than 93 per cent of the votes cast by the
RCA stockholders at their Annual Meeting on
May 1, 1951. In February, 1953, I exercised my
option in full.
"All ofportedthis
reboth toinformation
the Board has
and previously
to the RCAbeen
stockholders. The purpose of this letter is to report
on matters relating to my stock option which have
occurred since its exercise.
"In order to purchase the stock under the
option I was obliged to borrow a substantial sum
of money. It is no secret that I am not a wealthy
man and I would not have been able, without
such borrowing, to exercise the option in full
before it expired in 1955. I therefore obtained
personal loans from banks and I hoped that it
would
extended.be possible for me to have these loans
"It has always been my intention to retain a
substantial amount of RCA stock as an investment. Mr. Cahill [John T. Cahill, board member
and attorney] in answer to a question by a stockholder at the May, 1951, Annual Meeting of RCA
stockholders, correctly stated my position when
he said that, to the extent that one can state a
present intention as to an event which might not
come to pass until five years from then, it was
then my hope and intention to hold this stock
for investment. Mr. Cahill added, however, that
it was only fair to point out that in this rapidly
changing world it was impossible to forecast
what the future circumstances both of the nation
and of Mr. Folsom and myself would be.
you know,
there since
has been
a material
in "As
financial
markets
February,
1953,change
when
my loans were obtained. As a result, it became
necessary for me to repay or substantially reduce
the loans made to me. In order to pay off the
loans I was obliged to dispose of at least 75 per
cent of the RCA stock I had acquired under the
option. Accordingly, at my request a banking
firm on September 22, 1953, placed for private investment three-quarters of the stock which I
h?d acquired under the option. With the money
obtained
from
the sale I repaid the loans made
to me.
"I now own 30,000 shares of RCA Common Stock
which consist of 25,000 shares I acquired by exercise of the option and 5,000 shares I held before
the option was exercised. This represents substantiallv all my life savings. Because of my
fpith in the future of RCA and my belief that
my investment in RCA stock is, and will remain,
a sound investment. I intend to retain for investment the stock which I now own and I have no
present intention of Sincerely,
distributing this stock.
"Gentlemen:
"I have read General Sarnoff's David
letter Sarnoff."
of October
1 to you and I write this letter to report on matters relating to the stock option granted to me
which have occurred since February, 1953, when
I exercised the option in full.
"As is the case with General Sarnoff, I also am
not a wealthy man and, in order to exercise my
option in full before its expiration in 1955, I was
obliged to obtain personal loans from banks. I
too
that it would be possible to have the
loanshoped
extended.
"It was always mv intention to retain a substantial amount of RCA stock as an investment
and the statement made by Mr. Cahill at the
May, 1951, Annual Meeting of Stockholders, reBroadcasting
• Telecasting

In Washington,

particularly

D.C. ... EVENING

over

TVJVDC,
140%

IS

Washington's

Personality

BETTER

Program

Station

116%

Sets in Use

WWDC Average
Ratings

EVEN

Listeners Per Set
102%

100%

100%
100%

2%

6:00-9:00 A.M.

6:00-9:00 P.M.

6:00-9:00 A.M.

more

6:00-9:00 P.M.

6:00-9:00 A.M.

6:00-9:00 P.M.

Companion WWDC Average Ratings, Sett in Use,
Listeners Per Set 6-9 A.M. vs. 6-9 P.M. Mon.-Fri. 6-9 A.M. equals 100%
'Source: The Pulse of Washington, July-August, 1953

It's an eye-opener but it's true — evening radio time is even
better than early morning which is indisputably a splendid
value

considering

family-type

listeners per set, audience

turnover

and

audience.

This is one in a continuing series of advertisements based
on regular syndicated audience measurement reports.
To achieve a uniform basis of measurement, the radio
stations chosen for this series are all John Blair-represented outlets ... all in major markets.

For example, a survey* made in Washington, D.C. of the
three hour periods 6:00-9:00 P.M. versus 6:00-9:00 A.M.
Monday through Friday produced this astounding comparison :
40%
2%
16%

higher average
more
more

ratings on WWDC

in the evening.

sets in use in the evening.

JOHN

listeners per set in the evening.

The figure for sets in use at night is especially arresting because
Washington, D.C. is a mature television market, and a city

BLAIR

where early rising hours
listening in the morning.

&

And

Washington,

D.C.

have

contributed

to greater radio

is just one of many

other markets

across the nation — again including mature television areas —
where evening radio offers a much bigger audience than early
morning,

and a much

lower cost per thousand

for advertisers.

All percentages point to evening radio as today's best buy.
Advertisers and agencies who want to get the most for their
money can get detailed proof of this statement
calling their John Blair man today!
Broadcasting
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COMPANY

simply

by

REPRESENTING LEADING
RADIO STATIONS
NEW YORK • BOSTON • CHICAGO
ST. LOUIS • DETROIT • DALLAS
SAN FRANCISCO
• LOS ANGELES
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ferred to in General Sarnoff's letter, correctly
stated mv position then as well as General Sarnoff's. . . .
"The change in financial markets since February, 1953, when my loans were obtained, resulted in it becoming necessary for me substantially to reduce or repay the loans made to me
and, in order to do so, I was obliged to dispose
of some of the RCA stock I had acquired by exercise of the option.
"Three-quarters of the RCA stock which I had
obtained under the option was placed for private
investment on September 22, 1953, by a banking
firm and, with the money obtained, I substantially
reduced the loans made to me.
"My holdings of RCA Common Stock now total
13,000 shares consisting of 12,500 shares of the
500
RCA stock I acquired under the option and
shares I owned before exercise of the option.
This represents the major part of my life savings.
"I share General Sarnoff's faith in the future
of RCA and, believing that my investment m
sound investwill remain, a for
RCA stock is, andintend
investment
to retain
ment, I likewise
the RCA stock which I now own and have no
stock.
the
distributing
present intention ofSincerely,
Frank M. Folsom."
Color Tube Estimate
ESTIMATE of the number of color tv
tubes which might be produced in next
few years was made last week by Jack
Kleinoder, general manager of John
Volkert Metal Stamping Inc., manufacturers of metal parts for present black
and white picture tubes.
Mr. Kleinoder's estimate of future color
tube manufacture is: 1954, 50,000; 1955,
800,000; 1956, 1,600,000 and 1957,
3,500,000. He also announced that the
Volkert company is making tri-color gun
parts for color tubes and that these parts
are available in production quantity to
all tv set manufacturers.

Hi-Fi Gear
At New

Draws

York

Crowds

Audio

Fair

LATEST developments in high-fidelity sound
equipment were displayed last week in New
York as the fast-growing hi-fi industry held its
fifth annual Audio Fair at the Hotel New
Yorker.
Fortified with such industry names as RCA
Victor, General Electric, Philco, Zenith, Hallicrafters, Webster, Columbia Records and
Stromberg-Carlson, the fair drew thousands of
manufacturing delegates as well as an estimated 25,000 public viewers.
The vastly increased interest in equipment designed to bring high-quality sound to the public via radio, tv and recording devices was reflected in the enlarged space devoted to the
fair and the close attention paid to the amplifiers, pickups, speakers and other gear.
Four floors of the hotel were devoted to
exhibits. The fair was held in conjunction with
the fifth annual convention of the Audio Engineering Society.
Exhibits showing binaural sound, with two
speakers fed by double sound tracks, were focal
points for fair delegates. Several of the major
manufacturing firms showed high-fidelity lines
for the first time.

No
And

sphinx
no

like The

TV

Great

operation

in Cincinnati!

Why?

WLW-T

you

gives

plus thorough
exploit
And

your

client

Sphinx.

like WLW-T
Because

the

finest

service

facilities

to

advertising.

only WLW-T

can

offer

you

this.

WQXR New York was the only radio station
exhibiting at the fair. Its room featured highfidelity equipment reproducing the station's
programs.
Papers giving details of latest high-fidelity
developments were read at the engineering society's proceedings.
Speakers included Louis A.
Federal
Telecommunication Labs; Howard deRosa,
A. Chinn Robbert B. Monroe and Charles A. Palmquist of
CBS Television; Walter O. Stanton, Pickering &
Co.; John W. Hines, Magnecord; Richard Edmondson, NBC; Russell J. Rinkham and Walter
T. Selsted, Ampex Electric Corp.; Col. Richard
H. Ranger, Rangertone Inc.
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FM

MULTIPLEXING

SYSTEM

Maj. Armstrong demonstrates
simultaneous transmission of
programs. Method would allow dual use of each channel.
SIMULTANEOUS transmission of two programs broadcast within a standard fm band of
200 kc was successfully demonstrated Tuesday
at Pupin Physics Labs Bldg. on the campus of
Columbia U. in New York in the first public
showing of a system of fm multiplexing developed by Maj. Edwin H. Armstrong, professor
of electrical engineering at Columbia and inventor of the fm system of broadcasting, and

UNVEILED

John Bose of the U.'s Marcellus Hartley Research Labs [B«T, March 23].
The demonstration was presented before the
Radio Club of America and the Audio Engineering Society at an evening meeting at which
the multiplexing process was described in a
technical paper, "Some Recent Developments in
the Multiplexed Transmission of Frequency
Modulated Broadcast Signals." An advance
demonstration was given in the afternoon at a
news conference at which Dr. Armstrong informally explained that the main result of the
multiplexing system is to permit a secondary
use of each regularly assigned fm channel, mak-

i

9MHHHBHI

1 ! W^W^
GOLD
THAR'S
HILLS
HYAR
THESE
IN

wheat than they have storage space for and Uncle Sam
has stepped into the picture to help them get it shipped
or under cover.
When all this feverish activity is over, Kansas farmers will have pocketed over $240 million. If you
have anything to sell these First Families of Agriculture, you can do it better, faster and cheaper by using
Station — WIBW.

The system demonstrated, which has been
tested for several years at KE2XCC, Maj. Armstrong's experimental fm station at Alpine, N. J.,
"is based on new modulation methods in which
the modulation functions for the different channels are performed in separate parts of the
transmitting system, so that one channel is protected from the cross-modulation effects of another and so that noise effects originating in one
channel are prevented from straying across into
and adding to the noise level of the other channel," Maj. Armstrong said.
The subcarrier frequency used is 27.5 kc and
it in itself is frequency modulated by the proof the
channel,
he issaid.
"At
present,gram an
8 kcsecond
modulation
range
employed
on this channel and at the limit designated by
the FCC of the service range of an fm station,
the receiver will give on the second channel
a signal-to-noise ratio that is the equal of the
FCC standards for the signal as it leaves the
antenna
of the transmitting
The demonstration
began station."
with the reception
of two musical programs for KE2XCC, one

Maj. Armstrong

(r), John Bose

broadcast on the main channel, the other originating at WASH (FM) Washington and fed
by land line to KE2XCC, which rebroadcast it
on the second channel. There was no audible
difference in quality between the two programs,
as the operator of the receiver (with 13 tubes
for the main channel, six for the side channel)
switched from one program to the other.
Next, binaural transmission was demonstrated, programs binaurally recorded being broadcast from Alpine for simultaneous dual reception. The third demonstration contrasted a
program originating at WALK (FM) Patchogue,
L. I., picked up on an fm receiver at Alpine
and rebroadcast on the second channel, with an
Alpine-originated program on the main channel.
No interference was audible.
Another Demonstration

Smlis mi S.IHh
"THE MAGIC CIRCLE*
8*.: Cen»r NUImbn, hi. • BIN UttT, fee Nfr. • WltW • KM

R«p. CAPPER PUBLICATIONS, Inc. • BEN IUDY, Can. Mgr. • WIBW

Tested Several Years

!

You're looking at hills of golden wheat . . . piled
on the ground. Kansas farmers have produced more

the Kansas Farm

ing possible the use of broadcasting for services
previously restricted to wirelines by the scarcity
of frequencies in the radio spectrum.
The second channel might, he said, be devoted
to a succession of special services, each of interest to, say, 20% of the total audience, who
could never be given these services via the
main channel, as the broadcaster could not afford to alienate 80% of his listeners to please
20%. Market news was cited as one such
service; binaural musical broadcasts as annother, and one for which multiplexing is peculiarly fitted as binaural recordings can be
broadcast most easily from a single control room
when two channels are available.

• KCKN

Another example was a program broadcast
by a 50 kw New York am station (unidentified
except that it was the one whose transmitter
was nearest Bayport) and the same program,
broadcast concurrently by that station's fm
transmitter and picked up and rebroadcast on
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the second Alpine channel. Here there was
plenty of contrast. The am program was received with a noticeable and annoying background of static plus snatches of dialogue from
a Spanish-language station; the second channel
fm repeat was clear as a bell.
Finally, the same comparison was made except that this time the Bayport reception of
the am and fm broadcasts of the same program
was recorded on a stormy August night. The
static this time interrupted the am program so
frequently and so loudly as to make it unlistenable in the average home; the fm second
channel rebroadcast was unaffected by the
weather.
"We've now proved," Maj. Armstrong declared, "that fm's second team can lick am's
varsity."

LOUISVILLE'S
We

MOST

have

the

CBS-Columbia

&

Transistors

SUCCESSFUL use of transistors in its production test equipment was reported last
week by CBS-Columbia Inc., radio-tv manufacturing subsidiary of CBS. David H. Cogan,
president, said that CBS-Columbia is using transistors inhigh-gain, low-level voltage amplifiers,
together with uhf signal generators and auxiliary equipment.
Gates Ships Three
GATES Radio Co., Quincy, 111., last week announced shipments of radio transmitters to
WVOS Liberty, N. Y. (250 w replacement
unit); WMVO Mount Vernon, Ohio (500 w),
and KBTO El Dorado, Kan. (500 w).

"WANTED"

DEEJAY!

facts, mam

WTOP-FM's
Test
SUCCESSFUL multiplexing tests over
WTOP-FM Washington were announced
last week by Multiplex Development
Corp. and Crosby Labs. Tests, performed
for the U. S. Navy, were conducted on
a 24-hour basis for several months over
the Washington Post fm station. Multiple transmissions were made simultaneously without impairment of WTOPFM's high fidelity programs, the announcement said, and with the public
unaware that other signals were being
superimposed on the station's carrier.
Crosby Labs, performed the tests, using
Multiplex equipment. One possible use
seen by the two firms is for stereophonic
or "3-D" radio reception. In stereophonic
reception, the fm listener would need an
adapter for his set, the cost of which
would be inexpensive, it was said. Multicasting could be used for tv, the two
organizations said, but thus far only for
the sound portion of video.
DuMont,
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Promotes

Frabutt

J. A. FRABUTT, manager of sales to government agencies for Federal Telephone & Radio
Co., an IT&T Division, Clifton, N. J., has
been appointed general sales manager of
Federal. He joined the company in 1939 as
a radio engineer and until his assignment to
sales activities was associated with the technical development of airplane instrument
landings and other navigational aids.

REPRESENTATIVE.

WKLO-LOUI

Page 74

RCA

Ship Tv Equipment
COMPLETE microwave equipment was shipped last week by Allen B. DuMont Labs, to
KVEC-TV San Luis Obispo, Calif, (ch. 6);
KVTH (TV) Hutchinson, Kan. (ch. 12);
KERO-TV Bakersfield, Calif, (ch. 10), and
KTYL-TV Mesa-Phoenix, Ariz. (ch. 12).
DuMont has also shipped a 1 kw uhf ch. 39
transmitter to KNUZ-TV Houston, Tex., and
has sold a 1 kw uhf ch. 49 transmitter to
WNOW-TV York, Pa.
GE shipped 20 kw amplifiers to KTTV (TV)
Los Angeles (ch. 11) and KGO-TV San Francisco (ch. 7). Shipped also was a 12 kw amplifier to WIHP-TV lacksonville, Fla. (ch. 36),
and a 1 kw amplifier to WOSH-TV Oshkosh,
Wis. (ch. 48). A 100 w transmitter was
shipped to WKAR-TV East Lansing, Mich. (ch.
60) and to KSTM-TV St. Louis (ch. 36). GE
also shipped a four-bay helical antenna to
WUTV (TV) Youngstown, Ohio.
RCA shipped a 1 kw uhf ch. 58 antenna to
WRTV (TV) Asbury Park, N. J., and two 10
kw vhf transmitters to KOAM-TV Pittsburg,
Kan. (ch. 7) and KFYR-TV Bismarck, N. D.
(ch. 5).
Federal

"BEECH"

GE,

Eight Get Remotes
EIGHT complete remote control systems
were shipped by Gates Radio Co. during
the Oct. 5-10 period, L. J. Cervone, general sales manager, reported last week.
The eight: KVSO Ardmore, Okla.;
WMAI State College, Pa.; KBTO El
Dorado, Kan.; WIKB Iron River, Mich.;
KSII Gladewater, Tex.; WIBB Macon,
Ga.;
WKNYKy. Kingston, N. Y.; WEKY
Richmond,
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WREC

Hooper, Pulse and Standard Audit
& Measurement

Survey unanimously

acclaim WREC as Memphis' most
listened-to radio station. Survey after
survey confirms this fact. Join the list
of advertisers who gain "better half
coverage of both the rural and metropolitan audience in the $2 billion
Memphis market with a single schedule
on WREC.

Surprisingly, rates are 10%

LESS, per thousand listeners, than in
1946! Call your Katz man now!

cles
ppearing in this section
are available
at nominal cost. Write U>
IOCAITINQ . TELECAST INQ
RHdwi' B« vi. r Rim (70
<■ ... hi.., WMkUftM 4. D. C.

m
MEMPHIS
REPRESENTED
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KATZ

AGENCY
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. . . Affiliated with CBS Radio— 600 KC— 5,000 Watt*
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to take an accurate sampling, Mr. Levy said. Of the 372 families
(50.2%) who said they listened to the program, some 58.5% said

radio:

they "listened yesterday" to Voice, 31.1% listened "last week" and
family. "last month." There were 2.39 listeners per Farm Bureau
6.7%
Survey

Shows

Listener

Loyalty

of the California Farm Bureau

MORE than half the members
Federation listen to the Bureau's Voice of California Agriculture,
broadcast five mornings a week (6:30-45) on seven radio stations.
These results and others are indicated in a survey conducted by the
Bureau among 5,000 of its members, according to Milton L. Levy,
general manager of KLX-AM-FM Oakland, where the farm program originates.
Of the 300 specialty crops for which California farmers received
$2.7 billion in 1952, tops in the nation, Farm Bureau members produced 80%, according to Mr. Levy. The Farm Bureau, which
felt that a broader, regional daily radio program was needed in
addition to coverage by individual stations, several years ago started
the Voice program.
Weather, Market, Crop Reports

Conducted by Bert Buzzini, the Bureau's radio director, Voice
is a complete farm news program with a state-wide weather report,
market news, crop reports and important industry matters, plus
information for members. Last September Voice was voted the
top California agricultural program at the state fair, and Gov. Earl
Warren (now U. S. chief justice) presented the program a plaque
for "pre-eminent public service."
Of 5,000 questionnaires mailed to Bureau members, 740 were
returned, representing replies of 14.8%, more than the 10% needed
Broadcasting
• Telecasting

Replies indicated listeners in 48 of the 53 California counties
having Farm Bureaus. Questionnaires were allocated to 49 counties.
The program, originating at KLX (5 kw), goes to KFBK Sacramento (50 kw), KFRE Fresno (50 kw), KMPC Los Angeles (50
kw), KFXM San Bernardino (1 kw), KBD Santa Barbara (250 w)
and KXO El Centro (250 w).
Two-Year Audience Increase
The survey showed a 7.9% listenership gain over a similar study
in 1951. Percentage of listeners by stations were KFBK (31.7%),
KFRE (30.7%), KLX (12.9%), KMPC (10.4%), KXO (5.1%),
KFXM (2.9%) and KDB (1.7%). There was overlapping coverage in some areas.
The study, which showed that 50.2% of California's 64,559
Farm Bureau families listened to Voice, would indicate that the
total audience is 74,455, based on 2.39 listeners per family. Of this
total, 43,556 would be among those listening every day.
The three current contributing advertisers on Voice were correctly identified by respondents, in a sponsor identification test
question, as follows: Cal-Farm Insurance Co. (78.2%), General
Petroleum Co. (67.1%) and Bank of America (63.1%). Others
listed on the questionnaire received these percentages: Sears, Roebuck & Co. (16.3%), J. C. Penney (16.1%), Safeway Stores
(14.2%), Anglo California Bank (4.3%), County Mutual (3.2%)
and Bank of California (0.008%).
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KSD-TV

thinks spot news

can be made

more

comprehend-

able on tv than on radio — if simple but effective visual aids
are used. The station has borrowed the "illustration"
techniques of newspapers and magazines to add meaning
to its tv news

Making

Tv

stories by use of pictures.

News

By Richard

IT IS possible to telecast real news in a way
that is easier to understand because it is on
television. Television news can be easier to
understand than radio news. It can be easier
to understand than newspaper news. Usually
it is not.
Usually, when the news telecast does not
consist of an announcer's face on video and
a radio newscast on audio, it is made up of
newsreels of day-old or week-old news or
— worse — something that never was news at
all but that happened to be scheduled at a
place and under conditions that made sound
film easy to get. Films of style shows, publicity stunts, bathing beauties, Boy Scout
Jamborees, cornerstone layings, block parties and testimonial dinners can be made
into interesting programs — we use them ourselves— but they do not make newscasts, no
matter how much money networks, newsreel
syndicates or local stations spend to get them.
It was shortly after Paul W. White concluded in a Broadcasting • Telecasting
article that "Spot News Is Better on Radio"
,(Feb. 9 issue) that we at KSD-TV decided
to demonstrate, to the contrary, that spot
news is better on television.
We started with two cardinal rules: The
most important news of the day should be
covered as completely as possible in the time
allotted to the newscasts. There should be
no production on the screen that does not
help the viewer understand the news item.
We do not include any news item just because we happen to have a picture of it,
still or moving. An item on our spot newscast has to be more important than any
item left off it. That is one of the most obvious rules conceivable, but it is more violated than observed in most television newscasts across the country. Going a step further, we allot time to items on our spot-news
telecasts in approximate proportion to their
Mr. Weiss is on the news staff of KSD-TV
St. Louis, owned by the St. Louis PostDispatch.
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Understandable

M.

Weiss

importance, compromising only to the degree that some stories of somewhat lesser importance must be told in some detail to be
understandable.
We don't put a picture or a film on the
screen for the sole purpose of getting the
newscaster off the screen. A stock still picture of a man who has made news does not
illustrate what he has said or done. It only
distracts the viewer, who sees one thing and
hears another. We also concluded that a
moving picture of a man saying, or even
doing, what has made the news often fails
to tell the story as it should be told.
Sensible Summarizing
When President Eisenhower proposes a
five-point tax program, it may be possible to
get a sound newsreel of the President making
the proposal — that is, if you are not so far
from Washington that the film will not arrive
until a day too late. But Mr. Eisenhower
speaks for half-an-hour or more, and we
want to tell the story in 90 seconds, or less.
His own words, in his own voice, can be
abridged, but they cannot be made into a
clear summary. It is much better to summarize his words in a statement written by
our own news staff specifically for television.
We can help the audience understand the
points by using just about the simplest television technique there is: List the points
on a sheet of paper and telecast the list.
Point to each item as it is discussed.
It is easier to make a statement understood by showing it in print at the same
time that it is stated by word of mouth. That
is the reason that same technique is used
with such great frequency on television
commercials.
Speaking of commercials, how many
graphs have you seen purporting to prove
that "our" product is many percentage points
better than products A, B and C? How
many television newsmen have argued that
the public does not understand graphs and
charts?
At KSD-TV our newsmen cast

their votes on that point with the commercial
writers, who have never been known for
any high respect for public intelligence.
If the public understands graphs and
charts, it also understands maps. In fact,
maps are easier to understand. They are
a familiar adjunct of modern life. Everyone who has toured in the family car has
used a map.
At KSD-TV we use maps, a lot of them,
but we use them only when they help the
story. We don't use them when they will
distract the viewer from the real news. A
general strike in France would not ordinarily call for a map of that nation. A
astrike
map. in four cities of France might call for
We take another tip from the commercial
writers. When possible we show the "product," the thing itself that made the news.
That magazine article that cost J. B. Mathews his job with the McCarthy committee
was available at any news-stand for 35 cents,
and the cover of the magazine made a nice
flash of the title of the article. Plans for a
complete revision of Federal tax laws called
for a borrowed volume containing those tax
laws — a very large volume of very small
print, and we showed it. Cost: nothing.
Changes in the cost of living may be illustrated with coins. What once cost one
dollar now costs one dollar and 15 cents.
Congressional debates over the Federal
budget may be illustrated the same way.
What part of each dollar spent by the government goes for defense, foreign aid, for
interest on the debt, for domestic services?
In the alternative, stacks of poker chips may
be used. We have used both methods of
illustration, as well as ordinary graphs.
Analogies are useful on occasion. The
atomic energy commission develops a method of "breeding" atomic fuel. It is as if the
viewer could burn coal in his furnace and,
at the sime time, convert rocks to coal. He
would never run out of coal as long as he
(Continued on page 80)
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When

possible, KSD-TV shows audience actual item making news. Here
newscaster Del King holds issue of
American Mercury that carried article
on communism in churches that cost

Maps can be animated by flipping over sheets of clear acetate, hinged to
top of mounting board with masking tape. Markings on acetate overlays can be changed within seconds of air time. KSD-TV sets deadline
for any production device at moment it goes on camera.

J. B. Matthews, its author, his investigating job with McCarthy committee.

Illustrations

for
on

Spot

'

News

Television

When U. S. and Spain signed pact to give U. S. bases, KSD-TV used
map with two acetate overlays, one showing naval bases (circles),
the other showing air bases (stars). Bases were indicated with pointer
by newscaster as he explained where each was and its importance.

A simple but effective way to show rise in cost of living index illustrating story on that subject is this. Point to be made was that an article
costing a dollar in the base period, 1947-49, cost a dollar and 15 cents
in August 1953.
Broadcasting
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Making

Tv News Understandable
(Continued from page 78)

had rocks. The "breeding" of atomic fuel
is not too different. The props required for
the demonstration are a piece of coal and
a rock for the newscaster to hold in his
hands and to indicate as he compares them
to atomic materials. The cost of the production isnothing.
We have found at KSD-TV that we do not
need a crew of artists and prop men for our
news productions. We need only a newswriter with imagination and energy and a
newscaster with sufficient poise to use gestures as he speaks. Smaller stations might
be able to combine the two jobs.
There is nothing very tricky or difficult
about drawing graphs and maps and animating them. Anyone with two hands and
ten fingers can make a presentable map by
tracing it through onion skin paper with a
speed-ball pen. Lettering can be handled
with stencils. We have prepared clear, neat,

Test

Toy

for

Sales

the highest pre-noon children's show rating
in the area and made it one of the top tv
shows in recent Philadelphia history. Nearly
one out of every ten sets in the region, figures proved, was turned to Pioneer Playhouse. The show also achieved a rating
almost double that of shows seen on other
stations in the area at the same time — one
of them a top network children's program.
The format of the show featured a host,
named Patches, plus an incorporated Gene
Autry television series seen for the first time
in that area. As an added means of selling
the product, Playskool inaugurated the "Lin-

•
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with acetates or superimposition when ap-

We animate our maps and graphs by stapling them to cards and hinging clear sheets
of acetate to the top with masking tape.
The transparencies are flipped over the map
or graph as cued in the script. We mark
the acetate with china-pencil for simple lines
or lettering. For more involved animation
we use pressure-sensitive tape or rubber cement to attach names, arrows or anything
else to the acetate.

propriate.
We get our productions on and off the
screen in a hurry. No one is going to stare
very long at a map or chart. If they are
as simple as they should be, 15 seconds will
give enough time to understand them. Occasionally, on a major story with several
acetate flips, the production may run as
long as 30 seconds.
What is the result? We have a ten-minute
daily spot-news telecast that has a film clip
once or twice a week, an occasional still
picture, one or two maps most days — always
animated— a couple of charts most days,
many of them animated, an occasional
graph, always animated. The announcer
is on camera about half the time, but rarely
for more than one minute at a time.
The audience is interested. It is informed
better than it could be in ten minutes listening to the radio or ten minutes reading a
newspaper. It learns the top news of the day
in an interesting way.

KSD-TV subscribes to a wire picture service and a syndicated newsreel service. We
use both extensively on some programs but
only in a very limited manner in our spot
news programs. Occasionally we get a
newsreel clip that is both timely and apt.
Once in a while wirephotos are worth using.
We usually animate still pictures by panning across the picture. We maintain a
large library of stills for occasional use
where appropriate, e.g., "This is the type of
plane that crashed." We also animate stills

Television:

"YOU CAN'T follow Santa Claus" is the
running plaint in the toy industry. Yet one
firm did it— with television. Employing
the medium in a unique post-Christmas campaign last year, the Playskool Mfg. Co., Chicago, achieved such conspicuous success
that, as a direct consequence of the effort,
the company is now devoting 35% of its
overall budget to tv and expects to expand
even further next year.
It all started last January when Playskool
decided to test television. The firm deliberately chose a notably weak selling period
for toys, January, after the climactic Christmas push, and launched The Pioneer Playhouse on WCAU-TV Philadelphia Saturday mornings, 10:30-11 a.m., on Jan. 24,
for its Lincoln Logs.
The impact of the Philadelphia test series
was so exceptional that Wanamakers reported a 500% increase during the period of the
program.
One jobber of toys revealed that during
February he totaled 68% of his entire 1952
business on Lincoln Logs.
The show opened with a Pulse rating of
4.5 and five weeks later had virtually doubled the rating to 8.8. This gave the program
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animated maps in as short a time as ten
minutes.

in

January

coin Logs Building Contest," worked out in
cooperation with local toy and department
stores. The contest was opened to local
youngsters from 6 to 10 and applications
were distributed through stores which forwarded them to the station.
Five youngsters were chosen to appear
on the show each week and build structures
from Lincoln Logs. The contest began at
the outset of the program and winners were
announced at the show's close, with attention also focused on the contestants during
the program's half-point break.
The contest, originally conceived as a
selling device, developed into the show's
chief attraction, with a flood of applications
pouring in from stores every week. The contest also won the admiration of noted educators who saw in this demonstration an admirable use of tv as a means to encourage
youngsters to play constructively.
On the basis of its success in Philadelphia,
Playskool arranged to take the show to Chicago effective Oct. 9. As with the earlier
package, the program is hosted by a local
television personality, in this case Bob Atcher, a Chicago cowboy character, who will
fill in with tales and tunes of the Old West
in the intervals between the Gene Autry
film serial, The Phanton Empire.
The Lincoln Logs building contest, in
which five local youngsters between the ages
of 6 and 1 1 build log projects before the tv
camera, will be repeated as the commercial
part of the program. Each week the juvenile
contestants, whose applications to appear
will have been submitted through cooperating toy and department stores, will compete
for top prize of a bicycle, a watch and other
awards including Playskool toys and Appleton Juvenile furniture.

Patches, star of Pioneer Playhouse, demonstrates Lincoln Logs.
A personal appearance tour in some of
Chicago's
department stores will be
booked for major
Bob Atcher.
In addition, at the ABC theatre, the star
will give three special shows on Thanksgiving
Day. Tickets for this performance will be
available at Chicago toy stores, thus giving
the smaller merchants a chance to benefit
promotionally from the program.
Tom Grimes, advertising manager for
Playskool, told B«T that "we are all gratified
with the results of our Philadelphia television
show and we are watching with a great deal
of interest the results of the expanded fall
program. In a large measure it will determine our planning and budgeting for 1954."
Lee Friend, partner of Friend. Reiss. McGlone, New York, agency for Playskool, is
credited with inspiring the firm's plunge into
television. Heretofore, in its 26-year history,
the toy company had used mostly magazines
and some newspapers. After one season in
television, the company will now be allocating more than a third of its budget to that
medium. By spring the figure may be up
to half.
Broadcasting
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Keeps

THE
"How

QUESTION

has often been asked:

you gonna keep 'em down on the

farm?"
The answer might well be: Put them on
Mutual's Man on the Farm program, now
in its 16th year under the sponsoring wing
of the Quaker Oats Co.
This half-hour, farmer-participation show
is one of the oldest commercially sponsored
programs on the air today, and one of the
very few that have been on the air continuously for the same client over 10 years.'
So it must be reckoned that Quaker is
gratified with the results of a farm feature
on which it advertises its Ful-O-Pep feeds
(also a spot for Ken-L-Ration). Its executives have indicated as much.
Today, Man on the Farm is aired each
Saturday, 12-12:30 p.m. (12:30-1 p.m. on
the West Coast) on some 420 stations of the
far-flung Mutual network, on which it has
been a fixture since Aug. 27, 1949. Before
that it was a modest transcribed feature appearing on some 50 outlets throughout the
country.
What makes Man on the Farm especially

appropriate as a title is the fact that the
program originates at the Quaker Oats poultry experimental farm at Libertyville, 111.
In the past 15 years, the Libertyville
poultry center has become a haven of farm
fun, entertainment, instruction and quiz
prizes, all of which have served to make avid
listeners — and participants — out of farm
folk.

coulcSs^btain better coverage results commensurate with its distribution.

This listener loyalty (comparable in some

(3) Permitted selecting statib^s based on
distribution of Ful-O-Pep feeds.
(4) Provided primary coverage forN^etter
than 85% of all dealers.

ways to that manifested for ABC's Breakfast
Club) has paid rich dividends to both the
sponsor and the network and afforded a
suitable vehicle for the talents of Chuck
Acree ("The Man"), who has been doing
business at this old stand since the program
originally started. He also directs and produces the series.
The program also commands

the very

personal interest of Quaker's own executives,
including Arno Dennerlein, manager of
Quaker feeds division, who serves as personal broadcast spokesman for the client.
"Denny" has lived with the show since it
began. What does Quaker think of its
erty?
farm feature in terms of a commercial propSays Mr. Dennerlein:
"Our purpose is to give coverage to our
dealers — what we consider a low-cost coverage. The program has been of tremendous
help to dealers. Since we bought Man on
the Farm, our growth on poultry feeds has
been very substantial."
Maximum Discount
Quaker's feeds division is able, indeed, to
enjoy low-cost coverage, when one takes
into account the maximum discounts Quaker
realizes from its other shows on Mutual.
The history behind Man on the Farm is
an interesting one. The story goes that Arthur Marquette, now president of Sherman
& Marquette, broached the idea to George
C. Biggar (then as now with WLS Chicago).

At beginning of Man on the Farm's 16th
year, Chuck Acree, the program's m.c, was
presented with cake, featuring a sugared
brood of poultry.
Page 82
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Mr. Biggar's production talents (he was executive producer then, now directs the National Barn Dance) have long been recognized in Chicago. The result: The show
got underway Feb. 12, 1938, on WLS.
It soon branched out as a transcribed feature to 13 and later 50 stations throughout
the country, but even then Quaker thought it

These 'Advantages" of moving to a network have bee« cited:
(1) A uniform^ime period of broadcast
in each time zone ar^time favorable to high
farm listenership.
(2) The bulk of the 550 Mutual stations
are located in the rural areaS

(5) Made possible the mentioning of deal
er names over the individual stations. (Mentioning 1,824 at present.)
(6) Permits localizing the show within
six areas with special management talks,
commercials, and Blue Ribbons.
Program on Tape
Until recently, Man on the Farm was originated as a live program, but Mr. Dennerlein
and his associates soon found that taping
had its advantages (a faster-paced show by
editing and flexibility in use of the program
in different areas). Quaker can dub in
cattle, hog and other feed specialists locally,
as well as dealers' names. Thus, according
to Mr. Dennerlein, "it becomes practically
their radio program."
The broadcast is now tape-recorded each
Saturday for use by all stations the following week at the same 12-12:30 p.m. period.
(The program ran a full hour until 1950.)
The recorded sessions sometimes run 45 minutes and the material is later edited for local
station use.
The Mutual farm series doesn't rack up
any overly impressive figures by Nielsen or
other research rating methods, but network
and sponsor both tend to discount this lack,
noting that Nielsen Audimeters are conspicuous by their absence in rural areas. But
even so, Nielsen reports the show is heard
on the average in better than one million
homes each Saturday.

"This means we reach approximately 200
homes per $1 — which is much less than it
would cost us to send a post card," Mr. Dennerlein has reported.
Mutual does point to a "Hometown,
America" survey (prepared by J. W. Ward
Telecasting
Broadcasting

Down

on

pated in the promotion, with dealer tie-ins in
various areas. MBS likes to point out that
the strength of the program is not necessarily
concentrated in farm markets, and that its
WOR in metropolitan New York even supported itto the hilt.

studio accommodating (but not seating) perhaps 200 people (it was constructed in one
of the large incubator rooms and the audience stands up) and matches wits with
comedian Reggie Cross. (Other entertainers: vocalist Ann Andrews, organist Porter

The annual "Man on the Farm Week"
was originally established last year to pay
tribute to the American farmer. It also
serves as a means of heralding the return
of the farm participation show after its
usual summer hiatus. (Quaker abdicates
sponsorship during the summer months
when the farm market is less important.)
Successful attendance at the weekly Man
on the Farm show in Libertyville also suggests what many farm broadcasters have
long suspected: that farm radio is far from
dead and is, in fact, a rich source of revenue
to all concerned. People drive from as far
as 1,000 miles away to watch and take part
in the clambake, hours before it gets on
the air.

Heaps, singer Don Moreland.) Mr. Dennerlein summarizes news of the poultry world
and dutifully pins a blue ribbon on the
"Poultryman of the Week." Dr. O. B. Kent,
feed research director, advises farmers on

established agricultural shows. ShermanMarquette handles the Ful-O-Pep and other
Quaker products, with Harry Barger as account executive.

The farmers are prosperous, driving the
best cars and giving credence to the theory
that the farm dollar is one to be truly reckoned with by any agricultural advertiser.

(Libertyville itself is a small farm community some 40 miles north of Chicago near
Waukegan.)

Neither Mutual nor vltsjpus farm organizations has lacked for ideasv^vhen it comes
down to the matter of promotimjUhe vehicle.

As one observer put it: "These farmers are
the new aristocracy. Nothing but the best

"Man on the Farm Week" is rapiaW becoming a national institution. (This wqs the
second year.)

"man on the air" who handles this
them."
forThe
hybrid of farm fun — Chuck Acree — knows
farmers and their problems intimately, a
knowledge born of his association through

but actually negotiated by MBS) of February-March 1952. The broadcast showed
up well in areas where MBS is the only
network represented (by some 329 stations).
The program posted a creditable 15.6%
compared to a top of 3.7% for one of the
other networks whose programs were heard
from nearby cities.
A second or non-tv study of cities outside
normal television range gave Man on the
Farm a 10.2% as against 5.5% for the next
top network offering.
Additionally, Quaker's feeds division has
conducted its own surveys, including a rural
mail study covering 8,000 subscribers in
eight states. It received a 24% return from
subscribers to farm papers and a 54.6%
response from men, which was considered
phenomenal in view of the theory that
lers don't write many letters. .
In its own way — and after its own fashion
— Manou the Farm has evolved as fully a
commerciaKsuccess as perhaps other more

Network Promotion
For its own part, the network recently
went all out in its promotion department
and devised a spot announcement schedule

je years with WLS Chicago.
r. Acree quizzes the audience in a

technical problems. Occasionally, announcer George Menard gets a word in edgewise.
Of course, any program can have guest
stars but Man on the Farm makes a specialty of turning its studio fans into stars.
It probably boasts one of the largest rosters
today.
of "unpaid talent" of any network show
Rural hospitality permeates the atmosphere. No tickets are required and coffee
and doughnuts are served from 10 a.m. on,
with a tour of the farm after the broadcast.

Man on The Farm is broadcast from the FulO-Pep experimental farm (below) at Libertyville, III. Studio is in converted chicken incubator room, and audience, usually about
200, stands up since no seating is provided.
Despite lack of comfort, capacity audiences
habitually attend.

("teasers") for what it called "Buildup
Week" (Aug. 9-15) in advance of the actual occasion (Aug. 16-22). It fed recorded
and live material to its 560 MBS affiliates
in the form of special promotion kits.
MBS also arranged for salutes from a host
of its network programs (Faith in Our Time,
Twenty Questions, Farm Quiz, Ladies Fair,
Rod & Gun Club, Take a Number, Joe Bier
Show, Queen for a Day and others). The
American Meat Institute also joined hands
with the National Grange and 4-H clubs to
pay homage to the show. And Secretary of
Agriculture Ezra Taft Benson also offered
his congratulations.
Local stations particiBroadcasting
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Baseball,

Beer

Milwaukee's

WHEN Milwaukee became the home of the
Braves last summer the Miller Brewing Co.
of that city made a smart decision. It decided broadcasts of the Braves baseball
games were big enough to be carried on two
Milwaukee stations, WEMP and WTMJ.
That the brewing concern was right is
attested by what followed. Surveys showed
that during the time games were being
broadcast 75% of all radio sets in use were
tuned to baseball.
In addition 19 Wisconsin, Michigan and
Minnesota outlets carried the games, plus
19 others of the United Broadcasting network on the East Coast and in the South.
What happened in Milwaukee has seldom
been equalled. Thousands of Milwaukee
fans resurrected sets and installed them in
bathrooms, attics, basements, offices and
garages. They didn't want to miss a single
inning. Radio set servicemen reported
zooming trade with repair jobs frequently
100% above normal. Distributors reported
radio set sales increases of 100-200% with
portable sales reaching as high as 1,000%.
WEMP was selected to feed the networks
with its sports director, Earl Gillespie, doing
the play-by-play, assisted by Blaine Walsh
of WTMJ. Lou Riepenhoff, WEMP public
relations director, tells this story:
"A neighbor and I walked down the block
one night last summer. Everything was
open and sound traveled well. We decided
to count the radios where Earl Gillespie's
voice could be heard broadcasting the Braves
game. There were 15 houses on our side
of the block. Twelve of them had the
game on.

" 'Wonder what ever happened to televi-
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facts by counties
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Radio:

Favorite

Diet

sion?' my neighbor inquired whimsically.
Though I was aware his thinking wasn't
completely accurate I couldn't help but
chuckle a bit myself. For I knew that accredited surveys had long since confirmed
his observation and radio — the medium that
was supposed to have been relegated to obscurity several years back — was thriving as
it never had before."
Mr. Riepenhoff continues:

Sportscaster Earl Gillespie's popularity rose
with that of the Braves. He's a public figure
in Milwaukee.
niques, has meant increased audiences, consumer impact and sales for Miller and other

"Fans attached portable sets to belts when
they went fishing and hooked them on caddy
carts on the links. Riders asked cab drivers
if there was a radio aboard. If not, they
looked for another cab.

play-by-play sports advertisers.
Much credit is given to Mr. Gillespie for
the upsurge in Milwaukee radio during the
three years he has done Milwaukee Brewers
baseball (carried 13 years on WEMP),

"When games were in the East, they started in the late morning. Restaurants lured
lunch trade by piping games into the dining
room. It was the biggest thing that had
happened to Milwaukee radio in as long as

Marquette football, Milwaukee Hawks basketball and Packers and Braves games for
WEMP. His career, according to Mr. Riepenhoff, is a "Horatio Marconi" story of
the first order.
Originally Mr. Gillespie chose baseball as
a career and played with Madison in the
Wisconsin State League and with the Green
Bay Blue Jays before the war, returning after
war service as a Marine fighter pilot to broadcast sports for WJPG Green Bay. Accord-

anyone could remember."
Miller's WEMP-WTMJ local arrangement
was so successful that the same setup has
been introduced this fall, with the Green
Bay Packers pro football broadcasts being
carried on the two Milwaukee stations as
well as on 35 Wisconsin, Michigan, Minnesota and Iowa stations. Tony Flynn of
WJPG Green Bay has been added to give a
state-wide flavor to Mr. Gillespie's broadcasts.
The wisdom of Miller's approach on its
Braves and Packers broadcasts through its
agency, Mathisson & Assoc., is readily apparent and obviously fruitful. This same
smart use of radio on Marquette U. football
(in the past) and basketball and Milwaukee
Hawks and Wisconsin U. basketball, coupled with solid 1953 merchandising tech-

to Mr. Milwaukee
Riepenhoff, Brewers
Mr. Gillespie
"talked"
the ing1951
to the
Little
World Series pennant, the 1952 Brewers to
the American Assn. title and the Braves to
second place in the National League.
Mr. Gillespie receives all sorts of good luck
charms and once received two pulled teeth
from an old lady who was certain they would
keep his teams winning. Besides play-by-play,
he prepares and broadcasts three sportscasts
daily on WEMP. He is assisted by Dave Martin on Marquette football, for the Allis Chalmers Mfg. Co., and other sports broadcasts.

BETTER BUY
RADIO
ADD to the limitless list of satisfied radio
per day for a week. The campaign was
advertisers the Billings Motor Co., Buick
broadcast on KBMY Billings.
dealer in Billings, Mont.
The special campaign cost $512. Here's
Until recently the motor company had
what happened as a direct result, accordused radio only slightly, but Joseph Koing to Mr. Kosel: Thirteen new cars and
sel, the manager, was encouraged to try
14 used cars were sold — at an advertising
cost of only $18.92 per sale.
a more concentrated radio campaign because of success that other Buick dealers
Under the best business conditions such
had reported with radio advertising.
a record would be considered an excepThe Billings dealer bought eight onetional advertising success, but in this case
minute spots per day for eight days, then
it was spectacular. As Mr. Kosel put it,
six per day for the next week, all adver"These sales, both new and used, were
tising new Buicks. That was followed
conducted while the Midland Empire
with a campaign for used cars, using
Fair was in progress, normally a very
eight one-minute spots per day for three
slow period, and also while Billings was
days, seven per day for two days and six
paralyzed by a complete city-wide strike."
Broadcasting
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blast
for

off ...

new

SCIENCE-FICTION

sales

LEAPS

TO

heights

LIFE ON

SEE bombardment of earth by mysterious tariff planets
flaming rockets hurtling through outer space,
astounding inventions from a world of tomorrow1
BLAZING

EXCITEMENT

. .

ROCKY JONES packs the kind of impact that wins bigger
audiences, and more friends for your product.
Hitch your advertising message to this rising new star
and watch your sales zoom sky-high
LOADED

MERCHANDISING

Sponsor give-aways . . . self-f iquidating premiums! Nothing
has been overlooked! Already nearly 30 licensees are
turning out space ranger merchandise A nationally syndicated
comic strip is being prepared ... and arrangements have
been made for ROCKY JONES to make personal
appearances in every city where the TV show is seen
26

EPISODES

A

NOW

ROLAND

IN PRODUCTION

REED

PRODUCTION

producers of such top-rated hits as
MY LITTLE MARGIE, BEULAH, THE STU ERWIN SHOW
Broadcasting

•

Telecasting

N£W YORK 444 Madison
Plaza 3-4620
TWX — NY1-1967
CHICAGO 360 N. Michigan
Central 6-0041
TWX — CG 2203
HOUYWOOD 650 N. Bronson
Hollywood
TWX
— LA 5-2195
1432
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one viewer in four remembered
sales message.

its basic

A new commercial was put together, utilizing the same elements but with only four
scenes and four voice changes. This time
around two-fifths of the viewers retained the
sales message.
Commercials:

Simpler

The

and

The

Cheaper

By Horace S. Schwerin
President, Schiverin Research

ALL along the line, costs are a pre-eminent
concern of the television advertiser. There
is no single pat formula that will solve the
problem for him "like magic."
There is, though, a point of view that can
help a lot. It involves accepting Othello's
formula to deliver "a round, unvarnish'd
tale." Or, to put the matter in more modern terms, it means accepting and acting
upon the philosophy that, in making commercials, the simplest approach is generally
the best.
In the course
commercials to
member, these
clusions we at
have reached:

of testing several thousand
learn what audiences reare among the basic conSchwerin Research Corp.

• Most commercials would actually gain
in effectiveness if their formats were made
simpler.

For example, the results of tests for a
food product company are illuminating.
First of all, we tested a commercial containing five main video elements; after
viewing it, around two-thirds of the audience
remembered the brand name and some sales
point.

The commercial's format was then simplified so that it retained only three main video
parts and it was tested again. This time,
•
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Corp.

four-fifths of the viewers remembered the
brand name and some idea. Far from losing
effectiveness, this simpler version actually
gained one-fourth more remembrance than
the more complex one.
In the case history just presented, each of
the versions used only one announcer's voice
throughout. Actually, of course, it is important to strive for simplicity in the audio
as well as the video. No more scenes or
voices should be employed than are really
necessary to the sales story.
An apt illustration is the experience of
one of our clients with his toiletry product
commercials.
He began with a very elaborate production
that had 10 short scenes and five changes
in the dominant voice used.
Only about

• Most of the special production effects
that are used add nothing as far as remembrance of sales points is concerned; in some
instances these special effects actually decrease viewers' recall.
In short, economies can usually be effected
both in over-all planning and in the details of
execution — and, chances are, you will at
the same time be strengthening the commercial's impact.
Statements like this may sound dogmatic.
But they are backed up by carefully controlled studies we have done for major advertisers.
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Better-

TELEVISION

STONE

CABIN, Ariz., claims the distinction ofbeing one of the few towns
in the U.S. (if not the only town) with
100% saturation of television sets. And

the number of tv receivers is— exactly
one. Stone Cabin, which boasts a filling station and a restaurant, is op-

Encouraged by this progress, the advertiser worked with the same elements to produce still a third commercial. This one
shifted from the opening to a long middle
scene and then back to the first scene again,
with the same voice throughout. The result?
Well over two-thirds of the viewers remembered this simplest version's sales message.
We have seen that simplicity of over-all
structure pays off. So does a simple rather
than a complex or arty approach in the
treatment of individual elements. I have
two principal reasons for saying this:
1. We have tested commercials using
every conceivable trick device. Rarely has
one of these put over the sales point as effectively as a simpler approach in another
commercial for the same product.
2. Our experience in pre-testing so-called
"rough" commercials has dramatically
shown that elimination of opticals, dissolves and other special effects seldom reduces audience remembrance one iota.
To take just one highly typical example
illustrating my first point, we tested two
different presentations of the same sales idea
for a beauty product. One used a whirling
montage effect, the other a simple lettered
legend. The latter achieved three times as
much remembrance.
As for the proof afforded by our rough
commercial pre-testing, a drug company
client produced one of these from the same
script as a finished commercial at a fraction
of the original cost. The advertiser accomplished this by eliminating expensive props,
special effects and "Hollywood" touches.
When we tested both the rough and its finished counterpart, both gained exactly the
same remembrance.
To summarize quickly, then: The best
things in life may or may not be free, but
at any rate the best things in commercials
usually cost a lot less than the worst ones.

SATURATIONS

erated by pioneer Lynn H. Morton,
who had a Motorola TV receiver installed even before KIVA-TV Yuma began test patterns Oct. 8. Yuma is 55
miles to the north of Stone Cabin, and
Mr. Morton's
than
20 milesnearest
away. neighbor is more
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EQUIPMENT

PROVEN

PROFESSIONAL

RESULTS

35mm BNC MODEL

IMPORTANT

MOST

NEWS

ABOUT THE WORLD'S
FAMOUS 16mm CAMERAS

IMMEDIATE

DELIVERY

of the Mitchell

16mm

Profes-

sional Cameras currently being
made.

Write

today

for Com-

plete Information.

16mm PROFESSIONAL

/tf/feAe//

EASTERN

Camera

666 WEST HARVARD STREET • GLENDALE
REPRESENTATIVE: THEODORE ALT M A N • 521

85%

of the motion

pictures shown

CORPORATION

4, CALIFORNIA • CABLE ADDRESS: "MITCAMCO"
FIFTH AVENUE • NEW YORK CITY 17. • MURRAY HILL 2-7038

in theatres throughout

the world

are filmed with a Mitchell

PROGRAMS
WNAX-KVTV

WILLYS Motors Inc. sponsorship of the New
York Philharmonic-Symphony broadcast on
CBS Radio for the second year is discussed by
(1 to r): Floyd G. Blair, Philharmonic-Symphony
pres.; Edgar J. Kaiser, Willys pres., and Adrian
Murphy, CBS Radio pres.

CONCLUDING agreement for 1953 U. of
Michigan football on WWJ Detroit are (I to r):
Tom Warner, WWJ radio sis. mgr.; Harry
Betteridge, pres., Betteridge & Co. on behalf
of DeSoto-Plymouth dealer group, and WWJ
sportscaster Budd Lynch.

CARD

&

PROMOTION

HOLDER

TEN-WAY plastic card holders have been sent
to timebuyers throughout the country by
WNAX Yankton, S. D., and KVTV (TV) Sioux
City, Iowa. The ten-card holder which enables
the owner to find a card easily without a
frantic search, comes filled with cards providing promotion for the stations, such as a
"license" card which states that WNAX was
first licensed in 1923. Another reads, "Use this
card for your social security card. Assure your
social and financial security by using KVTV."
Other cards include a credit card, picture card,
KVTV Canyon Kid Club membership card,
identification and club card. A final card, which
indicates that it is to be retained, gives information about the stations, including network
affiliations, tower height, power and station
representative.

KTAG (TV) DEALERS' TRIP
THIRTY-SEVEN Lake Charles, La., tv set
dealers, practically none of whom had ever
seen a uhf picture, were taken on tour of
WAFB-TV Baton Rouge by KTAG (TV) Lake
Charles. Both stations are uhf outlets. The
dealers witnessed live programs being produced
and were guests at a dinner. T. E. Gibbens,
manager, and Don Allen, chief engineer at
WAFB-TV, talked with them about the station
and answered questions, and Walter Zammit,
who waged a successful selling campaign when
WAFB-TV went on the air, answered questions about his sales program.

JOE

THURSDAY

REPORTING

WEATHERMAN Paul Dean, WTAG Worcester, Mass., surprised listeners who expected to
hear the usual in weather reporting with commentary such as this: "The story you are about
to hear is true. This is Joe Thursday . . . My job:
Report the weather on Sunday. After further
investigation, a high pressure area over New
England was found to be responsible for this
condition. The sun sets today at 5:46. The
weather is exactly as predicted. Weather forecaster not guilty. Case closed." And then the
Dragnet theme.

$2
METROPOLITAN Life Insurance Co. signs for
"Good Hints for Good Health" announcements
on WHBF Rock Island, III. L to r, Maurice
Corken, WHBF nat'I sis. dir.; Rock Island
Mayor Carl F. Bauer; Jerry F. Crowley, MLI
adv. prom, mgr., and Kenneth Amundsen, city
health officer.
CBS Radio network sales' Vice President John
Karoi (I) and William Firman, in St. Louis to
show and discuss the film, "It's Time for
Everybody," are surrounded by St. Louis advertising women (I to r): Kay O'Connell, Gardner
Adv.; Anna Belle Parris, Boatmen's National
Bank; Rita Forrester, Westheimer & Block;
Ruth Delorenziz, Erskine, Delorenziz & Whiteside, rand Gloria Beseda, Warner & Assoc.

PUBLICIZES

CH.

2

STATION Manager William Quarton of WMTAM-TV Cedar Rapids, Iowa, recently paid
his 92 employes in two-dollar bills in an
effort to publicize the station's ch. 2 tv operation, on the air since Sept. 30. Salesman George
Dorrington conceived the pay-day stunt, reasoning that local businessmen would wonder why
scarce two-dollar bills were suddenly not so
scarce and would ask questions to find out.
The station reports that many such questions
were asked and that ch. 2 was widely publicized.

'SPOTLIGHT ON WKBN'
COINCIDING with the dedication of its new
radio-tv center, WKBN Youngstown, Ohio, has
released a 24-page*, three-color booklet, entitled
"Spotlight on WKBN." The multi-pictured pamphlet isfilled with photographs of offices, equipment and particularly personnel. For each staff
member pictured there is an accompanying job
description. Also pictured are views of the
station's modern building.

WRESTLING

MATCHES

IN GARAGE

ALBUQUERQUE'S wrestling matches, which
are telecast by KOB-TV there, were in danger
of
temporarily
when
the city's
Ice being
Arena,disrupted
where the
matches are
usually
held,
was destroyed by fire. The Galles Motor Co.,
which sponsors the matches, felt the show must
go on so it offered KOB-TV and Promoter
Mike London the use of its service garage.
Due to limited space, admission was by invitation only, but the show did go on.
CONTEST

FOR

SALESMEN

A CONTEST for radio station salesmen on
Canadian stations is now in full swing for the
fall months, with Spence Caldwell Ltd., Toronto, syndicated program distributor, offering
prizes. A catalogue full of prizes is available
for selection by winning salesmen on a point
basis, with station commercial managers making
reports on sales by each salesman. In addition
to sales, points are also given for salesman's
improvement of audience listening through supplying best possible programs for sponsorship.
CANADIAN

DEVELOPMENT

THREE

ONE-HOUR tv shows are being sponsored by the Canadian government for the
Eighth Canada Savings Bond campaign during
October. The first show, a dramatic review of
Canadian development over the past decade,
The Giant and the Dawn, was telecast on October 12, 8-9 p.m. on CBLT Toronto, CBOT
Ottawa and CBFT Montreal. A musical revue
was scheduled for Oct. 16, 8:30-9:30 p.m., over
the same network, and originating at Montreal.
The third program is to be telecast Oct. 23,
8:30-9:30 p.m. The two musical revues will
have settings in typical Canadian Englishspeaking and French-speaking towns.
HIGH

SCHOOL

FOOTBALL

CONTEST

FINANCIAL support for athletics in 103 of
the nation's high schools will be provided by
the Kellogg Co., Battle Creek, Mich., in a
contest associated with its Wild Bill Hickok
program (Mutual, Mon.-Wed.-Fri., 5:30-5:55
p.m.). Through Nov. 30, listeners will be asked
to write a letter naming their favorite high
school football teams and the reasons for their
popularity. The winning team, plus the letter
writer, will be taken to Miami for the Orange
Bowl football game on New Year's Day, and
additionally, the school athletic fund will be

Better

Fair Work

WAVE-TV Louisville reports this year's
attendance at the Kentucky State Fair
was record breaking. The total 338,770
admission, the station says, can be attributed mainly to more effective publicity by tv, radio and newspapers, and
directly related to WAVE-TV's increased
coverage (with switch to ch. 3, doubling
of antenna height, new transmitter, increased power). It's not guesswork
either, the station says. A picture contest was held, showing photographs of
fair visitors coming from communities
75 to 150 miles distant and asking viewers to identify the persons — result: Hundreds of postcards. Station telecast 14
separate programs from the fair.
Broadcasting
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Telecasting

TAKE

AWAY

THE
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GIANT

No

Sandlot

for Minot

THE World Series provided basesloaded excitement for thousands of North
Dakota viewers who saw their first baseball classic on television via KCJB-TV
Minot, according to John W. Boler,
president of the North Dakota Broadcasting Co. operator of the station. Arrangements were made with Maxon Adv.,
Gillette and NBC-TV to have films of the
games carried at 9 p.m. on the same day
of play. The films were made on "red
hot kine" at WOI-TV Ames, Iowa, 500
miles away, and shuttled to Minot by
chartered plane. Mr. Boler said clubs,
schools, labor organizations, dealers and
distributors supported KCJB-TV's effort.
Tv set dealers were swamped with orders.
given $2,500. If the school does not permit its
students to travel, Kellogg will contribute $7,500
to the fund. The 102 other awards to school
funds will range from $25 in bonds to $1,500
in cash.
MOBILE TELEPHONE
WORTH of mobile telephone in emergencies
was demonstrated during series of arsonist-set
fires, when KSEM Moses Lake, Wash., utilized
staff mobile telephone car to cover fires, to
broadcast notices of city officials directly and
to alert fire and police units to new fires.
Allen Miller, station manager and local civil
defense director, patrolled city in mobile telephone car, keeping constant touch with station,
which was acting as emergency communications center, and with firefighting units.

TELEGRAM

TO HERALD the return of WOR-TV New
York's Broadway TV Theatre last Monday, the
station sent to editors a giant telegram measuring 22 by 16 inches. It points out that the program is one of a "long list of outstanding
shows" to be featured on WOR-TV this season.
The station returned to the air last Monday with
regular programming following the settlement
of a strike that began on Aug. 18 [B*T, Oct. 12].
QUIZ
NEW

ABOUT

NETWORK

audience-participation quiz program designed to stimulate interest in other NBC Radio

shows is Know Your NBC's, which made its
initial appearance on Oct. 10. The program, carried on Saturdays at 8:30-9 p.m., EST, enables
contestants to win cash prizes if they can answer
correctly questions based on NBC programs
broadcast during that week. The show is produced by Masterson, Reddy & Nelson, with
John Nelson as m.c.
FIRE PREVENTION

FOR

CHILDREN

IN SUPPORT of the Advertising Council's
home fire prevention campaign, the Rootie
Kazootie show on ABC-TV is presenting five
consecutive programs centering around the
theme of fire prevention, the council announced.
The story line is incorporating simple rules
that children can follow for helping to prevent
home fires. The program, which is carried Monday through Friday, 6-6:15 p.m. EST, is sponsored by Gordon Baking Co. (Silvercup bread),
General Foods Corp. (Post Sugar Krinkles)
and A. soup).
Goodman
noodle

'BIG PREVIEW
FRED ROBBINS is master of ceremonies for
The Big Preview on NBC Radio, 11 a.m.1 p.m. A well-known disc jockey himself, Mr.
Robbins is assisted by three guest deejays from
different parts of the country in previewing
forthcoming record releases.

SENT

KNOXVILLE

& Sons Inc. (Goodman's

TV SUPPLEMENT

"TV COMES TO Knoxville" is the headline on
a recent tv supplement to The Knoxville Journal. The 21 -page section features pictures of
the WROL-TV staff, stars of local as well as
CBS-TV programs and tv equipment.

SHAWNEE

Milling Co., Shawnee, Okla., is

using a replica of the U. S. Forest Service's
fire-prevention bear, "Smokey," in a "Parade of Dolls" premium offer with its flour
and feed products in a campaign on radio,
tv and newspapers. Above, Oklahoma Gov.
Johnston Murray (I) receives a "Smokey"
doll from Leslie A. Ford (r), Shawnee president, and Norman Hall, Erwin, Wasey & Co.,
agency for Shawnee. National Fire Prevention Week was Oct. 4-10.
WGN

CORN

PICKING

CONTEST

FIRST and second place winners in the nine
Midwest state corn picking contests will compete in Bloomington, 111., Oct. 24 in the National Corn Picking Contest, sponsored, under
the auspices of the National Corn Picking
Assn., by WGN Chicago and the BloomingtonNormal Junior Chamber of Commerce. The
purpose of the nine-state project is to promote
greater safety and efficiency in corn picking
operations. Stations cooperating in the project
are: KFEQ St. Joseph, Mo.; KSOO Sioux Falls,
S. D.; KYSM Mankato, Minn.; WEKZ Monroe,
Wis.; WIBS Indianapolis, Ind.; WMT Cedar
Rapids, Iowa; WOW Omaha, Neb., and WRFD
Worthington, Ohio.

'PARADE

OF

HOMES'

COVERED

KPRC-TV Houston's afternoon variety show,
Matinee, was telecast recently from the city's
1953 Parade of Homes site during the event's
eight-day run. Each day the program was telecast from in front of one of the homes, with
Dick Gottleib, star of the program, its singers
and musical combo all on hand. The parade,
staged in conjunction with National Home
Week and sponsored by the Houston Home
Builders Assn., exhibited 31 completely furnished model homes, all situated on one street
for easy viewing. The station reports that the
Parade of Homes was host to 152,000 visitors,
which represents one-fourth of Houston's population.
FOOTBALL

PROMOTION

KMOD Modesto, Calif., is circulating 10,000
handbills featuring football promotion. Written
in bold letters is "Football is here and KMOD
has it." Pictured are players in action and a
KMOD mike. Copy gives the "All Star Line-

CBC
MFA Mutual Insurance Co., Columbia, Mo., signed to sponsor all 10 U. of Missouri
football games of the season on 19 Missouri radio outlets. Shown here inspecting
a promotion poster are (I to r) W. Judd Wyatt, advertising director of MFA; Mahlon
Aldridge, manager of KFRU Columbia, who handles the broadcasts; Don Faurot, Missouri's
football coach, and Sparky Stalcup, MU basketball coach, who assists Mr. Aldridge
on the broadcast.
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TO

AIR BRITISH

GAMES

CANADIAN BROADCASTING Corp. has obtained complete radio, tv and newsreel rights
to the British Empire Games being held at
Vancouver next summer. The games, which are
the Olympics of the British Commonwealth,
will be telecast as quickly as possible over all
Broadcasting
up."

•

Telecasting

people

.like
RADIO

are

born

WCAU,

Philadelphia
TELEVISION- More Philadelphians
view WCAU-TV than any other Philadelphia
television station (8 out of 10 television
families every week).
Sources upon request

— Ever since the inception of audience

measurement surveys, WCAU-Radio has always
been first in Philadelphia (currently 37% more
families each week than station B).
The Philadelphia Bulletin Radio and TV Stations
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CBS Affiliates

leaders

•

Represented by CBS Radio and Television Spot Sales
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Ohio's

Northern
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of

Authority
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Canadian and U.S. tv stations wishing to carry
them, on am stations as running commentary,
and newsreel for tv. Moving pictures will be
shipped by air to Great Britain and other parts
of the Commonwealth, according to present
plans.
LADIES' DAY
THE LADIES took over KLAS Las Vegas
Oct. 13 for the station's second annual Ladies
Day, held in conjunction with the observance
of Business and Professional Women's Week.
Approximately 35 members of the Las Vegas
Business & Professional Women's Club moved
in at 7 a.m. and took over for the day all
phases of station operation, from programming
to sales to transmitter operation.

These names
arrest attention

. . .

Reliable reporting of latest news
. . . fast and accurate on-the-spot
coverage . . . makes listeners
keep tuned to WGAR.
CHARLES

DAY

WGAR's news director
dominates a dinnerhour audience at 6
with the Day's News.
JIM MARTIN
Three early morning
news casts have drivers and shift workers
quoting Martin
throughout the day.
JACK

DOOLEY

Summarizes
the day's
news events daily
at 5
P.M. and 11 P.M.
JACK PERKINS
Covers weekend news
events; frequently features on-the-spot reports and interviews.
Able coverage by these top-flight
newsmen, in Northern Ohio's
oldest established radio news
room, gives listeners what they
want. No wonder they give
WGAR the "badge of authority !"
In Northern Ohio

WGAR
THE SPOT FOR SPOT RADIO
C I evel a n d
50,000 watts
Eastern Office: at
4"/
665 Fifth Ave , N.Y.C.
Represented by The Henry I. Christal Co.
In Canada by Radio Time Soles, ltd., Toronto
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Prints

Own

Logs

KGVO Missoula, Mont., "because the
daily newspapers will not print radio
station logs," has developed its own, incorporating itsschedule and program and
station promotion. KGVO prints 7,000
copies per month, charging $1 for a twoyear mailed subscription and making
them available free at retail stores, according to A. J. Mosby, president.
since the invention of the cat whisker." Other
features of the festival, held Oct. 5-13, included: four contests in which 25 portable
radio sets were given away; ads in local newspapers; use of "Fall Festival" table tents at all
meals in a leading local restaurant throughout
the nine-day period; souvenirs distributed by
WBNS stars, and 5,000 letters sent to grocers,
druggists, agencies and clients.

NBC EXHIBITS SHOW
AS A MEANS of focusing local attention on
NBC-TV's Robert Montgomery Presents program (NBC-TV, Mon., 9:30-10:30 p.m. EST),
NBC-TV's press department has arranged with
leading department stores throughout the country to display a special traveling exhibit of the
show. The exhibit includes mounted photo
blow-ups of the step-by-step process of putting
a typical show together, model stage sets,
working scripts and a dramatic film clip from
a recent production. Some of the locations
where the exhibit already has been shown are

KAGRAN Corp., New York, owner of the
Howdy Doody show on NBC-TV, last week
licensed International Silver Co., Meriden,
Conn., to retail for one dollar a two-piece
Howdy Doody set consisting of a spoon and a
fork, which will have the face of Howdy on
the handles.

the Higbee Co., Cleveland; Rich's, Atlanta;
Strawbridge & Clothier, Philadelphia; B. Forman Co., Rochester, and Milwaukee Boston
Store, Milwaukee. NBC-TV affiliates are tying
in with on-the-air announctments and other
promotional efforts.

HOPE PUSHES RICE
A REVERE copper and brass skillet, along with
a package of General Foods Minute Rice, was
sent to editors last week as a promotion piece

BOOKS

to spark the launching of Bob Hope's new
show on NBC-TV from Cleveland on Oct. 20,

SENT

TO

AGENCIES

TWO-VOLUME sets of the writings of O.
Henry (Sidney Porter) have been sent to top
advertising agency executives by Gross-Krasne
Inc., accompanied by an engraved announcement of the firm's acquisition of tv film rights
to 240 short stories from Doubleday & Co. A
proposed series of 39 half-hour films is aimed
at national sponsorship rather than distribution
on a syndicated basis.
GIRL

SCOUTS

CONVENTION

COVERAGE of portions of the 32d National
Convention of the Girl Scouts of the U. S. A.,
which opened yesterday (Sunday) in Cincinnati and will continue through tomorrow
(Tuesday), will be carried on the radio networks of NBC, CBS and ABC. Proceedings
will be broadcast on NBC today from 10:30-11
p.m. EST; on CBS Radio today, 11-11:15 p.m.
EST, and on ABC tomorrow, 4-4:25 p.m. EST.
'NEWSWEEK' SCHOLARSHIPS
ESTABLISHMENT of Newsweek scholarships
for three college students was announced on
NBC-TV's Kate Smith Hour program on Oct.
9 by Malcolm Muir, president and chairman
of the editorial board of Newsweek magazine.
Mr. Muir said the scholarships will consist of
salaried jobs for the students with the magazine
next summer. He designated Ted Collins, Miss
Smith's producer, as chairman of the committee that will select the three winners.
WBNS

SENDS

CRYSTAL

SETS

AS PART of its second annual "Fall Festival,"
pointing up the return of CBS Radio shows for
the fall season, WBNS Columbus, Ohio, sent
crystal sets to agencies .and local newsmen to
promote "the biggest thing to happen in radio

HOWDY

DOODY

SILVER

sponsored by General Foods. "What's Cooking" is the copy heading on an accompanying
cutout of Bob Hope's face. "Why the new
Bob Hope NBC television show of course!
And for a real tasty dish of your own step out
to the kitchen and whip up the recipe Bob will
feature on the show — 'Spanish Rice Pronto,'
it's made in this skillet."
TALKING MAILBOX
A SPEAKER installed in a downtown Detroit
mailbox by WJR there proved to be quite an
attraction and publicity-getter during the "Airmail and Air Parcel Post Month" proclaimed
by Detroit Mayor Albert E. Cobo during the
month of October. The mailbox told people: "I
hope you have sent me airmail because I will
get there faster," and "Do you want really fast
service? Then send it airmail . . . I've had this
stand on this corner for 50 years and I know
good service when I see it." Some people carried on conversations with the mailbox (postal
representative out of view on third floor of a
building overlooking the mailbox provided the
voice). Police had to supervise the crowds
around the box, according to the station.
KOIN

NEWSPAPER

SUPPLEMENT

THE COVER page of the tv section of a recent
Portland Oregonian is filled with pictures of
tv fare such as Jack Benny, Gene Autry, Sid
Caesar, Howdy Doody, a chorus line, baseball
game and scenes from dramatic presentations.
Superimposed upon this and colored in red
is a KOIN-TV camera and cameraman. The
newspaper section presents pictures and information on the new station's personnel as well
as the CBS and ABC stars that KOIN-TV viewers see.
Broadcasting

Telecasting

Id

el

To millions of children this sea serpent is as
real as you are. He is definitely Cecil the
Seasick Sea Serpent, the fabulously fearless pal
of television's beloved Beany . . . star of
Bob Clampett's "Time For Beany!'
Perhaps you are hopelessly grown up and prefer
figures to figments. Very well, consider
these substantial facts:
time for beany is rated among the "Top Ten
Multi-Weekly Shows" in Buffalo, San Francisco,
San Diego. °In Los Angeles its share
of the viewing audience averaged 49.1% for a
period of more than a year.
time for beany has pulling power plus.
A Los Angeles sponsor offered youngsters a
plastic train for 50 cents and a wrapper from a 19
or 29 cent candy package. The offer brought
84,000 replies in ten weeks— a total
viewer-cash-outlay of $64,680. Later, a sponsor
offered a free photo of Beany. A supply of
200,000 was exhausted in 48 hours.
TIME FOR beany has won television's highest
awards: The Academy of Television Arts
and Sciences named BEANY the "best children's
program of 1952!' In the same year, the Society of
Badio-Television Editors chose BEANY as
the "best children's show" on the air.
Parent-Teachers associations and other national
organizations have selected BEANY for
similar honors.
time FOR beany is fully merchandised, with
such sales and audience-building aids as posters,
slides, ad mats, safety and health campaign
cartoons . . . with premiums such as balloons,
rings, puzzles, pictures, buttons, tumblers,
story books, coloring books and comic books.
Now, time FOR beany is available in a new,
half-hour version — a meticulously produced film
recording that sells for the merest modest price.
Use your imagination. Buy beany and end up
with profits as real as a child's trust in sea
serpents — and beany commercials.
Write or call the nearest Consolidated office for
complete details. Until you do, neither
salesman nor sea serpent will call on you.
25 Vanderbilt Avenue, New York 17, New York
520 N. Michigan Avenue, Chicago 11, Illinois
Sunset at Van Ness, Hollywood 28, California
E O. Box 6445, Houston 6, Texas
890 Peachtree Street, N.W., Atlanta 3, Georgia
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Advertisers
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1
ASO
BLP
May we extend a helping
"voice"?

El Paso's
Buy KEPO,
ul station
, withmost
its
powerf
10,000 watts covering the
Southwest ... an area with
over 555,000 people who last
more than #534,year spent
000,000 in retail sales alone!
Buy
and you'll
that KEPO
the results
cannotagree
be
measured in small proportions.
Buy KEPO and reach a responsive audience who will
receive your product well.
It's good business to do business with KEPO. We'd like to
include your name on our list
of advertisers who realize we
are a station that "knows
how" and is "doing it."
Figures from Sales Management.
May 10. 1953. For further information, contact Avery- Knodel.

Robert D. Handley, former advertising manager
of Sylvania div. of American Viscose Corp.,
to Standard Packaging Corp., N. Y., as director
of advertising and sales promotion.
Milton J. Gerstman appointed advertising and
sales promotion manager of Seal Rite Caulking
Co., N. Y., Detroit, L. A. (caulking products
and decorator paint).

Agencies
L. J. Hubbard to Doherty, Clifford, Steers
Shenfield, N. Y., as vice president and research
director. He is also member of plans board.
He was formerly marketing consultant with
Crossley Inc.
Richard C. Rosenthal, account executive, promoted to vice president and secretary, Harold
E. Flint & Assoc., Fargo, N. D. Lee A.
Holland named vice president and treasurer of
agency.
. "
Howard Reilly, manager of J. Walter Thompson Co.'s television department, to William
Morris Agency, N. Y., in executive capacity.
Beatrice Kimm West, formerly with Barnes
Chase Co., to Henry Gerstenkorn Adv. -Merchandising, L. A., as media director and production supervisor.
Ray Wagner, head of commercial operations,
Young & Rubicam
Inc., Hollywood,
named director of

CHANNEL
12

TV
KVOSople in the upper
n
io pe
K^ovnd mill-B
r** £S*3££

\000 WATTS
790 K C

KVOS

5 00 0 WATTS
If C
560

KPQ

radio and tv operations, that city.
Sherry Shourds,
producer - director,
Warner Bros. Pictures Inc., Burbank,
joins agency as supervisor of tv film
department,
Hollywood.
Jack B. Creamer, to
Mr. Wagner
Geare - Marston,
Phila., as director of radio and television.
R. W. Harwood, radio director of Montreal
office of Cockfield, Brown & Co., named director of radio-television production, and W. D.
Hannah, assistant radio manager, named manager of radio and television dept. of Montreal
office.
Clark Davis, formerly with A. Martin Rothbardt Inc., Chicago, to Phil Gordon Agency
Inc., same city, as radio and television director.
William L. Braun, Case-Hoyt Corp., Rochester,
returns to Abbott Kimball Co., N. Y., as art
director, and William S. Sisson, advertising department, Gimbel's, to agency as copywriter.

Here's

55.4Z

WASHINGTON
CASH FARM
FORJOE
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Robert B. Aledort, copy research director,
BBDO, N. Y., to N. W. Ayer & Son, N. Y.,
in research section of radio-television department.
Fred Kilian, formerly with ABC Central Division, to program department of Lennen &
Newell.
Seth Jewell, formerly account executive with
McCann-Erickson, Detroit, and Don Johnson,
sales promotion manager at Stevens-Davis,

sales training organization, return to The
Buchen Co., Chicago, as account executive
and member of account handling group, respectively.
Samuel R. Rolston, formerly of Fuller & Smith
& Ross, N. Y., to G. M. Basford Co., N. Y.,
as assistant account executive.
Helen Hartwig, Ruthrauff & Ryan, N. Y., to
N. W. Ayer & Son, N. Y., on time-buying staff.
John Ball Jr., former columnist for New York
World Telegram, to copy staff of John Falkner
Arndt & Co., Phila.
Ben G. Allen, Victor & Richards, N. Y., to
Kiesewetter, Baker, Hagedorn & Smith, N. Y.,
on copy staff.
Al Paul Lefton, president of Al Paul Lefton
Advertising Co., Phila., re-elected president of
the Eagleville Sanatorium.
Stations
Charles C. Farrar, sales manager at WJLDAM-TV Birmingham, Ala., named station
manager of KSTL St. Louis.
Doug Johnson, vice president and general
manager of WAGE Syracuse, N. Y., resigns
to devote full time to Doug Johnson Assoc.
Inc.. Syracuse public relations agency.
Herb Everftt appointed acting manager of
KRPL Moscow, Idaho.
Roger Wi Clipp, gefieral manager of WFILAM-TV Philadelphia and business manager of
Tv Guide,, is divesting himself of publication
duties in order to devote full time to radio-tv
operations. James T. Quirk named publisher of
Tv Guide. .
William M. Blaisdell appointed manager of
WCFM (FM) Washington. He was formerly
deputy chief of Northern European Div. of
Foreign Operations Administration.
George W. Stidstone named station manager of
WLEA Hornell, N. Y.
Jack S. Atwood, manager of WRDO

Augusta,

Me., named national sales manager of WCSHTV Portland, Me.
Karl Nelson, national sales manager of Edward
Lamb Enterprises, Toledo, appointed commercial manager of WICU Erie, Pa.
George Ross, S. F. manager of W. S. Grant
Co., radio representative firm, appointed national sales manager of McClung Bcstg. Stations, KHSL-AM-TV Chico, KVCV Redding
and KYOS Merced, Calif.
Charles E. Hamilton, supervisor of sales and
programming, KFI Los Angeles, promoted to
assistant to president Earle C. Anthony.
Al Sussman, CBS-TV, to Crosley Bcstg. Corp.
as director of film procurement for the four
Crosley stations.
John Thompson, production department, Ted
Bates & Co., N. Y., to WCOV-TV
gomery, Ala., as production manager.

Mont-

Curtis Prior named merchandising supervisor
for WRC and WNBW (TV) Washington.
Paul Ruhle appointed program director for
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PEOPLE
WKYW Louisville, Ky. He was previouly news
director of station.

Lee Kerry, promotion manager at KPHO-AMTV Phoenix, resigns to enter personal management field in L. A.
Dixon Lovvorn, director, promoted to production supervisor at WIS-TV Columbia, S. C.
Donald P. Wise, WBZ-AM-FM-TV Boston,
named chief engineer for WWOR-TV Worcester, Mass. W. Pendleton (Pen) Brown, announcer atWTAG Worcester, also to WWORTV.
Carl C. Egolf, studio technical supervisor at
WHUM-TV Reading, Pa., appointed chief engineer at WKNY-TV Kingston, N. Y.
Gene Edwards, announcer at KLIF
named news editor.

Dallas,

Bill Terry, staff announcer at KABC San Antonio, promoted to assistant program director.
Tim Collins, KITE there, returns to announcing staff of KABC.
David A. Pettigrew, officer who handled coordination of radio, tv and newsreel coverage
for U. S. Army in Korean "Big Switch" operation, to KDYL as account executive.
Richard Warman, formerly with WMVO Mt.
Vernon, Ohio, to sales staff of WBTM-AM-TV
Danville, Va.
Delton Glennwinkle, special agent with New
York Life Insurance Co., and Mrs. Kathryn
Carson, assistant manager of Bledsoe Music
Co., to KVET Austin, Tex., on sales staff and
as traffic manager, respectively.

Robert H. Nash, former account executive with
Ira E. DeJernett Adv. Agency, Dallas, to
KRBC Abilene, Tex., as salesman.
Grace Riedy, traffic director at WGBA Columbus, Ga., to KSD-AM-TV St. Louis in same
capacity.
Charles Voso, engineering supervisor of WPIX
(TV) New York, promoted to assistant chief
engineer of station.
Ed Michelman, KULA Honolulu, and Eddie
Amend, KHON Honolulu, to announcing staff
of KGMB there. Drew Kaye, account executive for KGU Honolulu, to KGMB in similar
capacity.
Jim Boyd, operator of CHUM Toronto, to
CKSO-TV Sudbury, Ont., as producer.
Marrianna Norris, script writer at KTSM El
Paso, to script department of WHLI Hempstead, L. I.
Larry A. McKeever, announcer at KUDL
Kansas City, Mo., to KMBC-AM-TV there in
same capacity.
Fred Richardson, operator of CHUM
to CKFH Toronto, as operator.

Toronto,

Don Porter to KOOS Coos Bay, Ore., as disc
jockey and newscaster.
Marion Brandenburger, former safety director
of Wichita, Kan. Police Dept., to KAKE there
as announcer.
Stan Dale, WXYZ

Detroit, to WJJD

Chicago.

Johnny Argo, disc jockey at KVLC Little Rock,
to WDOK Cleveland in same capacity.

Timely

Newscast

AN Oklahoma publisher thanks WKY
Oklahoma City's Grant Foster for getting him home safely last week. The
publisher, Jack Stamper of Hugo, was
coming back from the state fair and was
about to drive into a filling station when
Mr. Foster's newscast came on. He
elected to drive on rather than interrupt
the newscast. He passed over the Canadian River bridge. Then Foster signed
off. Then the bridge collapsed, sending
five cars and a truck into the river bed.

Cam Langford, formerly of CJOY Guelph,
Ont., and Harvey Kirk, CKEY Toronto, to
announcing staff of CHUM Toronto.
Harry S. Sylk, vice president of WPEN Philadelphia, named general chairman of 1954
Allied Jewish Appeal.
Frank A. Tooke, general manager of KYW
Philadelphia, accepted trophy award on behalf
of Dragnet and NBC as best radio show in
a readership poll conducted by Pittsburgh
Courier, national Negro publication.
B. George Barber Jr., commercial manager
WGBG Greensboro, N. C, awarded trophy
"Greensboro's Outstanding Toastmaster"
recognition of his work as Area Governor
Toastmasters International.

of
as
in
for

Reginald P. Merriden, program director at
WGAR Cleveland, elected president of Cleveland Kiwanis Club.
Pete Peterson, farm editor at WNAX Yankton,
S. D., received Honor Award Citation for Outstanding Public Service in Fire Prevention during 1952 on behalf of station by National
Board of Fire Underwriters.
Jack Bailey, radio-tv star, elected honorary
mayor of Hollywood, succeeding Barbara
Britton, radio-tv actress, in election sponsored
by Kiwanis Club.

Mike Mearian
TOPICAL SATIRE & MUSIC

Max Reznick, producer-m.c. of all-Jewish
radio-tv show on WARL Arlington, Va., and
WTTG (TV) Washington, received Americanism award from American Veterans of World
War II for "outstanding service to the community and the nation."
Bruce Buell, announcer, KNXT (TV) Hollywood, father of boy, Byron, Oct. 6.

RELAXING SLUMBER TUNES

Fred Hall, announcer, KEYT (TV) Santa Barbara, father of boy, Timothy Warren, Oct. 6.
Walter M. Windsor, general manager of WGBA
Columbus, Ga., father of girl, Wendy May,
Sept. 21.
Dr. Michael Maresca Y Ansalvi, 58, who was
known as "The Good Samaritan" in his Italianlanguage radio programs over WOV, WBNX
and WHOM New York, died last Monday
(Oct. 12).

^X^BEN

^as P61^0113^!63 — plus- They add personal punch to

your sales message. Buffalo-area audiences believe WBEN
Call or Write any CHRIST AL Office in New York,
Chicago, San Francisco, Boston or Detroit.

personalities.

Jack F. Allison, 39, producer at CFRB Toronto,
died Oct. 9 after a brief illness.
Networks
William MacGruder Walker, media buyer for
Young & Rubicam, to NBC Radio sales staff
as account executive.
Dean Thueson, U. S. Army public relations
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YES'... This is Mexico YOUR market , .
where Radio is a natural for advertising
Because ONLY Radio can reach
26,000,000 people at one time.
And ONLY WE can have a combination
of 2 high-power stations with a nation-wide
coverage, plus a telephone hook-up

Here is the setup:

XEQ

XEX

100

KW

- 940

KC

200

KW

- 730

KC

THE BLUE NETWORK,
linking Mexico City with
19 big towns.

RADIO

MEXICANA

DEL

CENTR0,

P.O. Box 940 • Jose Maria Marroqui
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11 • Mexico

S.

A.
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department, Ogden, Utah, and formerly with
KLO that city as account executive, to Don
Lee Broadcasting System, Hollywood, in latter
capacity.
Jack Mullen, publicist, RKO Radio Pictures
Inc., Hollywood, to CBS Radio, same city,
press information staff.
Jess Alexander, radio editor, CBS Radio Hollywood, promoted to Lt. Col., U. S. Army Signal
Corps reserve.

Roy Rowan, announcer, CBS Radio Hollywood, father of daughter, Lisa Greig, Oct. 2.
Ben Presser, property man, CBS-TV Hollywood, father of daughter, Juliann, Oct. 6.
Film
Herbert Gelbspan, in charge of Hal Roach
Studios Inc., N. Y. office, elected vice president in charge of sales. Arthur A. Engel,
Hollywood free lance writer, named general
assistant to Hal Roach Sr., president, Culver
City.
Gene Lukaszka, Imperial World Films, Chicago, named assistant to President Russ Davis.
William F. Morgan appointed sales representative in southern New England for Focal Point
Film Productions, N. Y. He will make his
headquarters in Hartford, Conn.
Ben Pivar, producer for Universal-International, to Gross-Krasne Inc., Hollywood, to
assist on current CBS-TV Big Town and upcoming Lone Wolf film series.

CONGRATULATIONS come to Harry Peck (2d I) WISN Milwaukee, after his election
ces president of the Wisconsin Broadcasters Assn. [ B*T, Oct. 12] from (I to r) Ben Laird,
WDUZ Green Bay, retiring president; Mr. Peck; Charles Lanphier, WFOX Milwaukee;
Mig Figi, WAUX Waukesha, arid William Walker, WMAM Marinette.
Reggie Witalis, account executive at Thompson
Assoc., N. Y., to art and motion picture-tv
divisions of Kling Studios Inc., Chicago, in
similar capacity. He will represent Kling in
Louisville regional area.
Manufacturers
Edwin Thias, vice president in charge of engineering. Standard Coil Products Co., named
head of firm's new research division to be
known as Thias Research Div., L. A.

Robert T. Shreve, sales assistant to president
of Magnavox Corp., to Capehart-Farnsworth
Co.'s radio-tv sales staff as manager of firm's
Fort Wayne, Ind., sales region.
Edward J. Davenport appointed chief of
Cathode Ray Tube Commercial Engineering
Div. of National Union Radio Corp., Hatboro,
Pa.
Dr. Adair Morrison named head of research
section of Sprague Electric Co.'s Research &
Engineering Dept., North Adams, Mass. Dr.
Morrison was associated previously with
Arthur D. Little Inc., Cambridge.
John D. Small, chairman of Munitions'I Board,
U. S. Dept. of Defense, and previously vice
president and executive assistant to president
of Emerson Radio & Phonograph Corp., N. Y.,
elected executive vice president and director of
Quiet Heet Mfg. Corp., subsidiary of Emerson.
Robert T. Cotton, departmental merchandise
manager for electronic equipment, Hallicrafters
Co., Chicago, appointed export sales manager.

NOW
THREE

i
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Put your product before three separate audiences everyday on the ONE Pittsburgh station with personality appeal !!
Saturate

the fabulous

at tremendous

Pittsburgh

market

savings with this "once

across the board

in a lifetime" triple

bonus package. Take advantage of Radio Pittsburgh's three
top radio personalities — Bill Brant in the morning, Barry
Kaye in the afternoon, and Hilary Bogden in the evening.
As little as $9.72 per announcement*
YOUR
LIFE!!

THE
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OF

Serving the
GREATER PITTSBURGH
Metropolitan Area

^

5000
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1320 KC.

P. Hollingbery Co.
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Wilbur W. Brown, General Electric electronics
division engineer, presented with Exceptional
Service Award by Military Air Transport
Service at Andrews Air Force Base in Maryland for rendering "outstanding service by
assisting in the establishment of vital radio
circuits in the installation of radio facilities
. . . with the material at hand."
Representatives

George Johannessen appointed research manager of television division of Edward Petry &
Co. Inc., station representative firm. Mr.
lohannessen previously was research director
of Harry B. Cohen Adv. Co.

Write . . . phone ... or wire . . .
George

Page 98

Dick Glaholt, manager of Monroe Hardware
Co., Shreveport, La., appointed regional sales
manager for Stewart-Warner Electric, division
of Stewart-Warner Corp., Chicago. Frank
Krempel, assistant chief engineer, named head
of government development and production
contracts.

Program

Services

Leonard P. Frankel, formerly with WEW St.
Louis; Alan D. Reinhart, previously with NaBroadcasting

•

Telecasting

These modern
"four-'tn-one"
Schumag Machines at the
Torrington Rod Mill,
Torrington, Connecticut
produce finished rod in
diameters
from finish3/32" to
7/s". They
draw,
cut towiltlength,
straighten and polish in
one continuous operation.
New 3-Stand High Speed
Tandem Flat Wire Rolling
Mill recently installed
at the Ansonia Wire Mill,
Ansonia, Connecticut. This
mill operates at speeds
up to 2000 feet per
minute, and is capable
I of producing 1000-pound
T reels of finished wire.

Things

ore

humming

in

CONNECTICUT!

AT THE Connecticut plants of Anaconda's
A
subsidiary, The American Brass Company, some long strides are being taken in
stepping

up production

of copper, brass,

surface finishes; and the ability to supply
the trade demand

in other

mills at Buffalo and Detroit; Kenosha,
consin, and New

Toronto,

Ontario. Princi-

This

throughout

American

flow of materials through the

Mexico

and South America.

in the quality of sheet,

Telecasting

MINING

Brass Company

in the United

States,

This far-flung

program has one purpose — to supply more
metals and better metal products. 63275a

AnacondA
COPPER

projected

mills, is only a part of Anaconda's companywide building program, now being carried
completion

wire, rod, tubes and special shapes; superior

•

The

toward

plant; improvement

Broadcasting

plant-improvement,

are

pal benefits accruing from this program
a streamlined

Wis-

larger metal

"packages" which provide economies to
fabricators by virtue of fewer interruptions.

bronze and other copper alloys in mill forms.
Similar activities are underway

for much

COMPANY

The American Brass Company
Anaconda Wire & Cable Company
Andes Copper Mining Company
Chile Copper Company
Greene Cananea Copper Company
Anaconda Aluminum Company
Anaconda Sales Company
International Smelting and Refining Company
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Irma B. Faught, Fulton Recording Co., to Teleprompter National Sales Corp., N. Y., in both
public relations and sales.
3,482

Licensed

SESAC

Services
Bert C. Goss elected executive vice president
and Paul Boxell, James Cassidy and John
O'Connell elected vice presidents of Hill &
Knowiton Inc., public relations counsel. Kerryn
King, senior vice president of Hill & Knowiton
Inc., Washington, appointed public relations director of The Texas Co., N. Y. Richard W.
Darrow, vice president of Hill & Knowiton, will
succeed Mr. King as account executive on
Texas Co. account.

Stations

Profit With

/Music of Lasting Value!

affiliated music

SESAC

262

publishers'

catalogs — compris-

ing one of the finest and largest repertories . . . serving
Broadcasters' every musical
need for more than 23 years.

SESAC
THE

BEST

MUSIC

MUSIC

IN AMERICA

... is the clear-cut answer
AM

to

- FM - TV

programming

requirements-

FORMER Marine Corps comrades-i n-arinras
meet again as Louis Ruppel (I), president
of KEAR San Mateo, Calif., and Steve
Cisler, owner of the Mill Valley Record,
close a business deal. Mr. Ruppel is a
retired captain; Mr. Cisler a reserve major.
tional Research Bureau of Chicago, and Charles
C. AEsup, formerly with Arrow Productions
Inc., to sales staff of Television Programs of
America as account executives. Robert Hoffman, account executive with Unity Television
Corp., N. Y., appointed account executive for
Television Programs of America in Mid-Atlantic states. Bernard Zisser, sales executive
for Gotham Recording Corp., N. Y., and
William L. Kost, formerly with Headley-Reed
station representatives, also to Television Programs of America as account executives in
New York.
Gilbert
division
director
addition

S. McKean, head of special products
of Columbia Records Inc., appointed
of transcription division of company in
to present duties.

Albert H. Schmitt, formerly recording engineer
with Apex Record Co. and Mercury Records,
appointed recording engineer for Nola Recording Studios,- N. Y.
Jack Farren, NBC-TV directorial staff, to Kagran Inc., N. Y., as associate producer on Johnny
Jupiter show.

Baskett P. Mosse, associate professor and
chairman of radio-tv department, Medill School
of Journalism, Northwestern U., Evanston, 111.,
promoted to professor of journalism.
William Drager, director of research for Morey,
Humm & Johnstone, N. Y., to Allen & Reynolds News Service, Omaha, as director of research.
Jesse Owens, former track star, has announced
opening of Jesse Owens & Assoc. Firm will specialize in public relations, publicity, promotions
and "certain phases of merchandising and market research" in Negro market. Offices are at
1133 E. 63d St., Chicago.
Edwin H. Pewett, chief of Judgments & Judgment Enforcement Section of Antitrust Div.,
U. S. Dept. of Justice, to law firm of Weaver &
Glassie, Washington.
David Mayer, psychologist formerly associated
with Radio Free Europe and expert in psychology for Unesco, and Dr. Saul Levine, research
fellow of American Bar Assn. and former chairman of social science Dept. of Ann-Reno Institute of Adelphi College, to Institute for Research in Mass Motivations Inc., Montrose,
N. Y.
John Battison, director of education at National
Radio Institute, Washington, is author of Battison's Television Broadcasting, to be published
shortly by Macmillan Co., N. Y.

Radio
Hotels
Theatres
Television
Concert Halls
Transcriptions
Motion Pictures
Phonograph

SESAC
475 Fifth Ave.
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THE STARS and executives of GE's Small Appliance Division and Radio-Tv Department
meet to make preparations for Meet Mr. McNutley, new half-hour television show presented
by GE units Thursdays on CBS-TV. In cordial attitude here are (I to r): G. A. Bradford,
Radio-Tv Department advertising manager; W. H. Sahloff, general manager of the Small
Appliance Division; Ray Miliand and Phyllis Avery, stars of the program; H. Reigleman,
manager, Radio-Tv Department, and S. M. Fassler, advertising manager, Small Appliance.
The Radio-Tv Department is sponsoring the radio version of the show.
Broadcasting

Telecasting
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Your

TRUSCON
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it up
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.
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ENGINEERS

there...
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• Whether your needs call for a
medium-sized 300 foot tower, a
lofty 1200-plus foot giant, or any
size in between, Truscon engineers
have the answer ... or can get it
to you fast. Truscon has designed
and built many hundreds of radio
towers now serving in all kinds
of climate and all types of topoTruscon builds
'em for
you tall graphy.
or small
. . . guyed
or
self-supporting . . . tapered or uniform in cross-section . . . for AM,
FM, TV, and Microwave transmission. You just name the height
your antenna must reach; then
write, wire or 'phone your nearest
Truscon district office or "tower
headquarters" in Youngstown to
get your tower program going
as soon as defense requirements permit.
TRUSCON

STEEL

DIVISION
REPUBLIC STEEL CORPORATION
1074 ALBERT ST.
YOUNGSTOWN 1, OHIO

ff '\ llyi^^X
■p J^\J SCO N

Export Department: Chrysler
Building. New York 17, N. Y.
TRUSCON®
— a name you can build on
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'No Trouble With Tv/
Ascap Tells Newsmen

'Highest Tv Community'
CLIMAX, Colo., a mining town of some

ASCAP anticipates no special difficulty in coming to a copyright agreement with the television
industry, according to Arthur Schwartz, who
presided at a Tuesday breakfast tendered by
Ascap to Washington newsmen. Mr. Schwartz
said Ascap and television stations and networks
"obviously need each other," and recalled that
telecasters "were charged nothing for our music
while the industry got on its feet."
Ascap is promoting legislation to repeal a
section of the 1909 Copyright Act which permits juke box operators to play records without
liability for copyright fees. The society provided
talent for a dinner tendered in Washington
Monday for delegates to the 42d conference
of the Inter-Parliamentary Union.
The Ascap-television five-year contract expires Dec. 31.
Injunction

Suit Filed to Stop

'Hollywood Story7 Title Use
INJUNCTION suit to stop use of the title, The
Hollywood Story, was filed Oct. 9 in Los Angeles Superior Court against NBC, Publicists
Guild, producers Ben Pearson and John Gibbs
and others by Shirley Thomas, packager-m.c.
of Columbia Pacific Radio Network's weekly
half-hour Shirley Thomas from Hollywood,
known until two months ago as The Hollywood
Story.
Miss Thomas claims prior rights to the title
and, through Los Angeles attorney Nathaniel

ALBANY

•

TROY

SERVICES

2,000 persons, claims to be "the highest
tv community in the world." Located in
the Rockies, approximately 11,400 feet
above sea level, and surrounded by even
higher peaks which keep tv signals out,
it will gets its television via a community
antenna system employing three antennas
being installed on 13,770-foot-high Mount
McNamee to catch tv signals from Denver. The project was underwritten at a
cost estimated at $70,000 by the Climax
Molybdenum Mines.

H. Willis, served notice on NBC protesting use
of the title for a new weekly half-hour radio
program which started Oct. 4 in association
with Publicists Guild.
Produced by Messrs. Pearson and Gibbs,
PG's first radio series, claimed in the works
for more than four years, dramatizes the lives
of film capital luminaries. The program will
net PG $300 weekly while on a sustaining basis,
which goes into an emergency fund for the
Guild.

Rountree
To

to Quit

Further

Own

Tv

Shows

Programming

MARTHA ROUNTREE will leave as moderator of Meet the Press and The Big Issue television programs next month to devote herself to
several shows of her own in the public affairs

•

field, it was announced last week. She recently
sold her interest in both programs to her longtime associate, Lawrence E. Spivak, who produces and appears on both shows.
Miss Rountree and her husband, Oliver M.
Presbrey, head a company that controls Leave
It to the Girls, Washington Exclusive, Nation's
Press Conference and other programs.

AT&T
Adds

Florida

Relay

Orlando— Jax

Plan
Service

AT&T on Wednesday filed plans with the FCC
for the construction of a radio-relay system
between Jacksonville and Orlando, Fla., as the
second link in a proposed route which ultimately will connect Atlanta and West Palm
Beach. Augmenting present wire lines and coaxial cable connections between Jacksonville
and Orlando, the new route will provide four
channels, one each way for telephone service
and one each way for protection and maintenance, releasing two channels of the Jacksonville-Orlando cable for television service.

14 Using

INS

Facsimile

INS Television Dept. announced last week that
14 tv stations currently are operating on INS'
facsimile network and seven others have signed
for the service and are awaiting installation.
Stations with the service are WBAL-TV Baltimore, WJAR-TV Providence, WPTZ (TV) Philadelphia, WNHC-TV New Haven, WHTJM-TV Reading, WENS (TV) Pittsburgh, WNBK. (TV) Cleveland, WFBM-TV Indianapolis, WLWT (TV) Cincinnati, WLWD (TV) Dayton, WLWC (TV) Columbus, Ohio, WTVU (TV) Scranton, WFBG-TV
Altoona and W RAY-TV Princeton-Evansville,
Ind. Stations awaiting installation are KOA-TV
Denver, KDTJB-TV Lubbock, Tex., WNCT (TV)
Greenville, N. C, KACY (TV) Festus, Mo.,
WOOD-TV Grand Rapids, KQTV (TV) Fort
Dodge, Iowa, and WTIC-TV Hartford.

SCHENECTADY
AIEA

Formed

in N. Y.

THE

WTRI
TELEVISION

HIGHER

WIDER

POWER

COVERAGE

American Institute for Expression Analysis has been established and is located at
520 5th Ave., New York 36, telephone Murray
Hill 2-5844. According to Dr. Henry W. Lohse,
who claims to have invented expression analysis
and who says he will publish a book this fall
on the subject, expression analysis dissects expressed matter (spoken, written, entertainment,
art) and interprets the meaning of the contents
in terms of "truth, reality, aberration, ethics,
esthetics, conscious and unconscious thinking
and action, mental age, receptiveness, inclinations, etc."
Hospital Group Uses Tv
USE of closed-circuit television for the first
time at a convention of the American Hospital
Assn. has been reported by Sylvania Electric Products Inc. Several large-screen Sylvania
television receivers were installed in the balconies of an auditorium in San Francisco where
the convention was held, enabling visitors to
view close-up proceedings from the main hall,
the company said.
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Page 120 of the new Gates catalog describes the new CC-1
ten-channel, completely plug-in
speech input console.

The very

last word

in up-to-date speech

equipment

for TV.

142 of the big new 250page Gates catalog tells the
Page

"Studioette" story. This is the
small - big console
for TV.
4 microphones, 2 turntables, 2projectors, network and
much else.
Handles

Page 155 in your 250-page
buyer's guide tells of a new,
modern and unusual sound

~* ******

» //

effects wagon. For productions, there is no substitute
for the finest in S. E. equipment.

t"

Hu

"old
157 isTheabout
Page rse".
most used
workho
and we believe, most successful transcription turntable made today. Nearly
2000 in use. This item, the
maintenance engineer can
forget about.

GATES

RADIO

COMPANY

Manufacturing Engineers Since 1922
QUINCY, ILLINOIS, U. S..A.
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Offices in:
Houston, Atlanta,
Los Angeles, New York
and Canadian Marconi Co.,
Montreal
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AWARDS
Christopher Awards

Set

For Two Radio, Two Tv Shows
PERSONNEL associated with two radio and
herever

you

two television programs will receive Christopher
Awards for the third quarter of 1953, Father
James Keller, founder of the Christopher movement, announced last week.
In the television category, awards will be
made to producers William McAndrew and

■

James Fleming, writer Arthur Holch and di-

there's

o

rector Charles Christensen for NBC-TV's Assignment Tomorrow, presented on Aug. 23; Dr.
Frances Horwich, producer Judith C. Waller
and director Reinald Werrenrath Jr. for NBCTV's Ding Dong School.
In radio, Christopher medallions will be
presented to writer James Poe and producer Wil-

lit i 1

• Up

and

down

street, every

liam Gay for CBS Radio's Sam Houston, and
CBS Radio news analyst Allan Jackson for
his Sept. 24th spot check of the conditions of
educational facilities in various cities in the
country.

every

highway,

every country lane, you'll
find that most homes
listen most

to many

of

WGR's Columbia and
locally originated radio
entertainment,

sports,

news and farm programs!
For example:

WGR

has

Buffalo's only "Mr.

and

Mrs." show . . . the longpopular Keatons, headliners in entertainment . . .
and in ratings I
WPTZ (TV) Philadelphia was cited for the
second year by the Institute for Education
by Radio-Television of Ohio State U. as
winner of its first-place award for "outstanding educational contribution and distinguished television production." Rolland
V. Tooke (r), station general manager, receives the award from Dr. Louis P. Hoyer,
Philadelphia public schools superintendent.
WPTZ won the honor for its Operation
Blackboard, in-school-viewing program.

Radio

Democracy Workshop Planned
WINNERS of the 1953 Voice of Democracy
contest will take part in the fourth annual

Network

BROADCASTING
CORPORATION
BUILDING,
National

Representatives

:

BUFFALO

Free

&

3, N. Y.

Peters,

Inc.

Democracy Workshop to be held Feb. 19-21,
1954, at Colonial Williamsburg, Va. The four
national winners plus about 30 state winners
will be guests of the historic town in a series
of roundtable discussions and programs.
Sponsoring the Voice contest are NARTB,
Radio-Electronics-Television Mfrs. Assn. and
the U. S. Junior Chamber of Commerce. The
national winners will receive their scholarship
awards and gifts at a luncheon to be held in
Washington. The annual contest will be conducted during National Radio & Television
Week, Nov. 1-7.
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than

any

other

commercial

4

x

5

slide

projector

I
The famous

GRAY

TELOP I

Makes profits grow — projects low-cost, easily pro
uced commercials. Four optical openings for projection
of opaque and transparent photos, rolling titles, slides,
small objects, etc., with superimposition, lap dissolve, or
*

fade-out effects. America's best-known, most-used television
optical projector!
GRAY

TELOP

IE

Another TV profit maker— with two channels accommodat
ing slide holders, light boxes and accessories for
special effects. Gives professional results— and one
operator does it all!
GRAY

3A

TELOJECTOR

New, compact unit for automatic remote control
projection of standard 2x2 slides ... in uninterrupted sequence . . . with fading, lapping and superimposition. Solves many problems for
both large and small stations.
Get all the facts, now!
WRITE TODAY FOR BULLETIN RD-8
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PERSONNEL

RELATIONS

TWA
Approves Split
Into Two Area Groups
REORGANIZATION of Television Writers of
America into two semi-autonomous groups,
headquartered in Hollywood and in New York,
was approved at a membership meeting in
Hollywood Oct. 8. The national office presently
is in Hollywood.
A final mail vote on reorganization details,
including constitution and bylaw changes, will
start within two weeks, with a vote count 20
days after ballots are mailed.
Regional Offices
Changes tentatively provide for each region
to set up its own offices, consisting of president,
staff and executive board, and conduct their own
negotiations. National organization would pass
on matters like strikes or affiliations. Regional
presidents, plus the national president, will comprise the national executive committee, while
regional boards will form collectively a national board of directors. The national president will be nominated alternately each year
by the respective regional board.
Date for opening negotiations with tv film
producers will be announced shortly by the
Hollywood office, TWA officials revealed. Negotiations with major networks currently are
in progress in New York over freelance writers
contributing to network programs.
TWA

Votes

Board

Members

Must

Take

Loyalty

Oaths

ANTI-COMMUNIST oaths will be required
of Television Writers of America board mem-

AFTRA

Record

RECORD $231,677 in claims was collected during the past year by Los Angeles local of American Federation of
Television & Radio Artists, according to
executive secretary Claude McCue. Sum
represents 2,637 individual payments for
rebroadcasts and disputed claims.
bers, following approval of a constitutional
amendment
membership. by 80% of the group's national
In the same mail vote, counted a fortnight
ago, another amendment requiring anti-communist oaths from the entire membership was
rejected, 57 to 43%. Richard Powell, TWA
president, had opposed the blanket loyalty oath
because "it would divide the union and make
an investigative body of it."
Hollywood members met Oct. 8 to select a
nominating committee for TWA November
elections, to hear plans for revision of regional
and national organizations, and to hear reports
on negotiations with networks and independent
tv producers.
NLRB

Dismisses

IBEW

POINTING OUT their identities on the poster
are members of Gibbs & Co. Inc., who present
their Gibbs Quiz Club on WBAL-TV Baltimore. Reading clockwise from top left: Dixon
Gibbs, pres.; Brent Gunts, producer; Rita Eastman, VanofSant
Dugdale
Adv. Agn.;
member
cast;
Gae Gibson,
who"Vernie,"
handles
commercials; Jay Grayson, m.c.

Bid

PETITION of IBEW asking to represent em
ployes of Palm Springs (Calif.) Community
Television Corp. has been dismissed by NLRB
on the ground that it lacks jurisdiction. NLRB
found negligible evidence that the firm operates
in interstate commerce. It is 100% owned by
International Telemeter Corp.

CONTRACT for NBC-TV's Arthur Murray
Dance Party is signed for Consolidated Royal
Chemical Corp. by James Hirschfield, Consolidated pres. -gen. mgr., and (I to r) Leonard
Lavin, Consolidated sis. mgr.; Nathan Hirschfield, firm's treas.; Joe Sample, Dancer-Fitzgerald-Sample, and Edward R. Hitz, manager,
NBC Central Div. sales.

WATV

is pleaded
announce

ITS

NEW

ATDP

that

TRANSMITTER

THE

EMPIRE

to

AND

STATE

ANTENNA
BUILDING

will commence

operations
SATURDAY,

Albert McCleery series' producer-writer.

on

NOVEMBER

14,

1953

WATV
CHANNEL
NEWARK,
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NEW

PRESENT in Hollywood at launching of new
"live" format Hallmark Hall of Fame with
Sarah Churchill are (I to r) John Williams,
NBC Western Div. sis. mgr.; Edmund L. Cashman, tv v.p., Foote, Cone & Belding, N.Y.;
Miss Churchill; Duane Bogie, acct. exec, and

13
JERSEY

NASH DEALERS of Metropolitan New York
arrange for five-times-weekly Broadway Tv
Theatre on WOR-TV New York. The 52-week
contract is scanned by (I to r) George Wolf,
Geyer Adv.; Warren Wade, producer; Ed
Christie, Nash; William Gorman, WOR-TV, and
James M. Gaines, WOR-AM-TV v.p.

GABRIEL
COSECANT

UHF
TRANSMITTING
ANTENNA

ACTUAL
INSTALLATIONS
PROVE
TWO

MODELS

OUTSTANDING

AVAILABLE
PERFORMANCE

FOR EACH I
CHANNEL

Facts

Reported

By

Television Digest Prove
That The Gabriel Cosecant Antenna Gives
Extra Coverage.
For Complete Information, Write For
Bulletin TV-100

I
I ' 1

•
*Jm • li

WORKSHOP
ASSOCIATES
DIVISION
Endicott St.,
Norwood, Mass.

Broadcasting

• Telecasting

October 19, 1953

•

Page 107

INTERNATIONAL
WANT

TO

SELL
CONSERVATIVES
DECISION

MAY

GIRD
COME

FOR

COMMERCIAL

SOON#

M.

TV;

P. SAYS

CANADA?
One

radio

covers

station

40%

Canada's

of

retail

sales

^

^

Cyril Osborne, a member of Parliament, gives B«T the pros and
cons of commercial tv in England. The climax to debate in the
House of Commons
declares.

may

come

THE BATTLE of Britain over commercial tv
may come to a climactic ending as early as
this fall. And a vocal member of the House
of Commons, which will debate
ENGLAND
the subject, thinks the proponents
of commercial broadcasting have
a good chance to win the battle.
A B»T interview last week with Cyril Osborne, Conservative Member of Parliament,
mary:
brought the picture into focus. Here is a sum-

as early as this fall, Mr. Osborne

of Commons' committees on Industry and
Finance. In private life he is a textile manufacturer, astock broker and a member of the
board of a number of food companies.
He believes strongly in radio and tv, particularly in the effectiveness of video as a
molder of public opinion. He got his dramatic
taste of tv in political life when in the U. S.
a year ago during the television talk on
personal finances by the then Senator, now
Vice President Richard M. Nixon. Mr. Osborne

• The Government's White Paper advocating
commercial television as an adjunct to the
TORONTO
50,000 WA7TS, 7010 K.C.
CFRB covers over 1/5 the homes in
Canada, covers the market area that
accounts for 40% of the retail sales.
That makes CFRB your No. 1 buy in
Canada's No. 1 market.
REPRESENTATIVES
United States: Adam J. Young Jr., Incorporated
Canada: All-Canada Radio Facilities, Limited

WASHINGTON
D.C

and

t/ie ^afiilc/

400 Air-cooled
Rooms from
*6 single
$9 double
HOTEL

tJRaleiqh
on Famous Pennsylvania \J Avenue
Headquarters for tourists and
business people. Pall Mall Room
renowned for fine cuisine.
SPECIAL COURTESIES
TO HONEYMOONERS.
Travel Agent or J
ConsC.ultC. Your
b to
SCHIFFELER. President 1
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tv monopoly operated by the Government's
British Broadcasting Corp. is before Parliament
for debate. The new session of the House of
Commons convenes Nov. 3.
« Many Conservatives, Mr. Osborne among
them, believe they have the arguments which
will carry the commercial tv proposal to legislative victory.
a If and when Great Britain has commercials, they will be on the subtle side. Mr. Osborne "envisions airwave advertising in the
manner of Annie Oakley, the character in the
musical, who when trapping her man: "She
doesn't shoot him, she doesn't frighten him,
hut, on the contrary, she acts a bit coy."
While in this country, Mr. Osborne has visited national advertisers and advertising agencies
and has toured the Eastman Kodak plant, inspecting experimentation in color tv film processing. He plans to visit Brig. Gen. David
Sarnoff, RCA-NBC board chairman, before he
returns to England.
Mr. Osborne was in Washington last week
as a delegate to the 42d conference of the InterParliamentary Union. He has held his seat in
Parliament for eight years as representative of
Louth, Lincolnshire, and serves on the House

AT SPEAKER'S platform in the U. S. House
of Representatives, Cyril Osborne, M. P., addresses the Inter-Parliamentary Union. Mr.
Osborne is one of the leaders in the Conservative Party's figint to gain a carte
blanche for commercial television. Others in
picture are Union delegates.
observes: "It was a brilliant piece of showmanship and it successfully served the purpose for which it was designed. It got both

'Radio Theatre1 Leads
Canadian Network Ratings

money
and— and
votes."
Politics
the right of candidates to take
the airwaves — has much to do with Mr.

LEADING the Canadian rating field in September was Radio Theatre with a rating of 18.7,
according to the report of Elliott-Haynes Ltd.,
Toronto. The other top shows were
CANADA Great Gildersleeve 12.4, Arthur Godfrey's Talent Scouts 11.1, Championship Fights 9.4, Treasure Trail 9.1 (Canadian),
and The Tylers 9 (Canadian).
Four evening transcribed shows were listed
in the national report: Red Skelton 13.6, / Was
a Communist for the FBI 12.7, Denny Vaughan
Show 12.4 (Canadian), and Eddie Fisher Show
8.1.
Of 16 daytime network shows, the leading five

Osborne and his colleagues' fight for commercial tv. He explains that with only one tv
channel in all of Britain it is necessary for
party caucuses to decide which candidates will
represent the parties on the sole tv channel in
an election campaign. But this practice leaves
little room for the people's alternative choice —
the independent in politics. Additional facilities, brought about by private enterprise tv
(although under government regulation as in
this country) would bring choice in viewing.

were Ma Perkins 14.2, Pepper Young's Family
12.7, Right to Happiness 12.3, Road of Life
12. 1, and Aunt Lucy 11.5.
The leading French-language evening shows
were Un Homme et Son Peche 33.6, Metropole
21.8, Jouez Double 19.4, Le Survenant 18.1,
and La Pause Qui Rafraichit 17.6. Top Frenchlanguage daytime shows were Jeunesse Doree
24.2, Francince Louvain 23.4, Rue Principale
22.1, Les Joyeux Troubadours 21.9, and Je
Vous ai tant Aime 21.8.

Opponents to the proposal of adding commercial tv to the existing one-channel, BBCoperated television monopoly (with boosters
BBC's programming has the goal of 90%
saturation) claim if more channels are wanted,
BBC should add them. In radio, for example,
BBC has three radio services or channels. But,
Mr. Osborne warns, additional BBC tv would
spiral the license fee per tv set from the current $6 to about $70, compared to the license
fee per radio set of $3.
His solution is simple: Get additional service
by permitting the advertiser to foot the bill
and provide the revenue. This, he explains,
Broadcasting

•

Telecasting

Up

to Parliament

ONLY a fortnight ago Earl de la Warr,
England's postmaster general, announced
that the British government will soon
announce its plans for a new television
service accepting advertising [At Deadline, Oct. 12]. The announcement of the
postmaster general, who is in charge of
broadcasting affairs, came at the Conservative Party's annual conference. He
said the new service would accept advertising but not the sponsorship of programs. BBC, which at present has a
monopoly on tv, would continue to
operate. The program when announced
must be approved by Parliament (see
story).

For TV towers

up to 3000

feet

Specify Emsco engineered
"Towers of Strength"
Conservatively engineered, Emsco
towers rigidly meet both RTMA
and AISC standards. Their bolted

would not interfere with the BBC, but, in fact,
strengthen it by urging BBC to maintain quality
in programming.
The M. P. asserts tv will be the greatest
factor in forming public opinion. He believes
it will be greater in its influence than the press
and the pulpit. If public opinion is to be free,
he concludes, the public must be given the
alternative viewpoint and that brings up the
need of an alternative tv facility in his country.
Mr. Osborne admits the average Britisher

construction permits quick, sure
visual inspection. Hot dip galvanizing reduces maintenance costs . . .
and insures long structural life.
Every Emsco tower design is unconditionally guaranteed! . . . backed

doesn't go along with U. S. commercials. For
his part, they are "too damn blatant." The
Socialists go further, finding commercials "raw,
raucous, rather adolescent and containing appeal to the juvenile teen-ager . . . they are not
on an intellectual plane . . . and to us they

by a pioneering experience of more
than 25 years in steel tower fabrication .. . and by a staff of structural
engineers who
tower design.

are disconcerting." The British, Mr. Osborne
reminds, are more modest and subdued in
temperament.
His idea: Preserve the high quality which he
says BBC has in tv programming but add the
"best of the U. S. commercial system without
the blatant shouting of commercialism."
He also goes along with the current plan
among the advocates of some commercials in
tv of permitting advertising only before and
after a particular program — no cut-ins would
be allowed.
An argument of opponents is that the housewife will be immersed in commercials and find

are specialists in

For guyed or self-supporting towers
unequalled for safety . . . performance . . . and economy . . . specify
Emsco. Prompt delivery assured!

them obnoxious. Mr. Osborne says that's no
problem — all the housewife has to do is turn
the knob and she will have BBC and no commercials.
Greatest setback to Mr. Osborne's bloc of
supporters was the U. S. networks' alleged
bumbling of commercials spotted or carried on
the Coronation program in June, according to
the M. P. This drew educators and religious
leaders to the side of the opposition. But Mr.
Osborne looks forward to a good show in the
House of Commons and he's picked up some
new material in the States to buttress his arguments.
Peron

Interview

on

MANUFACTURING COMPANY
LOS ANGELES, CALIFORNIA
Houston, Texas
•
Garland, Texas

NBC

NBC was scheduled to present an interview,
which it described as "exclusive," with Juan
D. Peron, president of the Argentine Republic
on its Weekend radio program
ARGENTINA (Sun., 4-6 p.m. EST) yesterday.
The interview was obtained by
George Natanson, NBC correspondent in
Argentina, and, a network spokesman said,
was the first one granted by President Peron
to a foreign radio newsman in the last four
years. NBC-TV will carry the sound-on-film
version in a special 15-minute presentation
tomorrow (Tuesday) from 10:45-11 p.m. EST.
Broadcasting

EMSCO

• Telecasting

Typical Emsco guyed tower installation, Louisville, Ky.

cbc-tv
For

Shifts

Schedules

SIEGEL

Evening

Programs
POPULAR TV PROGRAMS will have early
evening showing, according to a new policy of
Canadian Broadcasting Corp. Programs with
a high cultural or educational content
CANADA are to be featured during the late evening hours, from about 10:30 p.m. on.
More U.S. tv network shows and films are being
imported, some sponsored and some on a sustaining basis, in order to gain audience for the
Canadian tv stations. Late evening shows will
consist of live Canadian musical shows, panels
and little-known films.

WNYC's

REPORTS

ON

ITALIAN

director and chairman

of NAEB's International Relations Committee urges commercial radio to take part in
international radio affairs.
"WHY don't the U. S. stations and networks
participate in these international radio affairs,
or if they don't want to get in as individuals
why doesn't NARTB take part as
ITALY representative of the American broadcasting industry? Why should the
National Assn. of Educational Broadcasters

selling

time

by serving the" party
who
makes
up

George
Harvey, General Manager,
theW. lists"
WFLA, Tampa, says:
"For a small station that does not spend a
lot of money on trade paper advertising,
we think that STANDARD RATE affords
one of the most convenient and effective
as well as economical methods of telling
our story to the party who makes up the
station lists."
8 ways a Service-Ad in SRDS helps sell time
1 It helps known prospects recall the gist of the sales story your
representatives and your promotion are telling.
2 It helps unknown prospects to decide to call in your representatives.
3 It goes to agency-client conferences.
4 It remains instantly accessible to the SRDS user who is working
nights or weekends.
5 It provides liftable material for inclusion in media proposals.

I housands of vacationists are already enjoying
sun
fun —onand
Florida's
WestandCoast
more
are on the way! They
will spend millions of
dollars on almost every
type of goods and service during the next few
months. WFLA delivers
this big bonus in listeners at no extra cost.
Make hay where the sun
shines. Buy spots on
WFLA— now!

6 It makes possible a good "action" closing for other promotion,
directing prospects to your Service-Ad in SRDS for more information, fast.
7 It keeps your story in the only place you can be certain that
everyone who uses it is interested in stations right then.
8 It provides a "last chance" point from which a prospect can get
a final "briefing" on your story before he makes his final
decision.
Informative Service-Ads like the one shown here tell time for
you because they deliver wanted information to your prospect at
the time he is using Standard Rate to make station selections.
The National Authority Serving The MediaBuying Function
Walter E. Botthof, Publisher
Standard
Data

Page 110

•

October 19, 1953

Rate

Service,
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1740 Ridge Avenue, Evanston, Illinois
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MEET

Those
carry
the questions
ball alone?"were asked last week by
Seymour N. Siegel, director of WNYC, New
York's city-owned station, and chairman of
NAEB's International Relations Committee.
Mr. Siegel had just returned from Palermo,
Italy, where he had represented U. S. radio at
the annual Prix Italia conference which also
included broadcaster representatives of Austria,
Belgium, France, Great Britain, Italy, Monaco,
The Netherlands, Portugal, Switzerland, Trieste
and Western Germany.
Mr. Siegel also on behalf of U. S. radio in
general and the NAEB in particular entered
two programs into the competition for this
year's awards for the best musical and documentary programs. The musical entry was
"Pentaptych," a work for chorus and orchestra
by Nicholas Flagello; the documentary was "A
Work in Your Ear" by Lister Sinclair from
the Ways of Mankind series produced last year
by NAEB.
"Neither entry won the prize for its class,"
Mr. Siegel said, "although both were commended by the judges. Our musical entry was
rated highly as music but it was pointed out
that it could be performed just as well in a
concert hall as on the air and therefore lacked
the quality of being particularly and peculiarly
radio that it stressed so highly in this comThe Prix Italia awards, amounting to some
$7,500 apiece, are contributed jointly by the
participating national groups, Mr. Siegel said.
Competitions
were established in 1949 by Radio
petition."
Italiana, the corporation which operates Italian
broadcasting under a 25-year governmental
grant which unlike other European systems
permits commercial operations. In addition to
Prix Italia awards for the best musical and
dramatic programs, Radio Italiana on its own
makes less substantial cash awards for top
programs in these categories and this year the
Italian Press Assn. inaugurated an award for
the best documentary.
Prix Italia winners for 1953 were: Musical —
Route of Columbus, submitted by Radio
Italiana; dramatic — Christopher Columbus,
submitted by the Belgian radio. The Radio
Italiana awards went to The Country Doctor,
entered by the Union of Radio of West Germany, as the best musical work, and to BBC's
Streets of Pompeii as the best radio drama.
Radio Italiana's documentary, Nocturne in
Knossos, won the new Italian Press award.
In all, 11 musical programs, nine dramatic
shows and seven documentaries were entered
for the various awards, Mr. Siegel said. These
programs are all being made available for
broadcast in all participating countries, he said,
reporting that WNYC on Oct. 25 will broadcast the Route of Columbus, using an English
translation of the text.
He noted that NAEB "stumbled into this" a
year ago when it sent a committee abroad to
stimulate the exchange of programs between
American and European stations.
Tv Programming Course
A WEDNESDAY evening fall and winter
course in television programming for advertising agency personnel, future tv station personnel, advertisers, and tv producers has
CANADA been started at the Ontario government's Ryerson Institute of Technology at Toronto. Eric Paylin, radio-tv director of the Ryerson Institute, is in charge
of the series, with lohn Barnes as director of
the course.
Broadcasting
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Cuba

Tv Outlet

Feature

4 Times

Daily

NOVEL type of video programming, based on
motion picture theatre practice, is working out
well at CMBF-TV Havana, Arturo Chabau,
vice president of Circuito CMQ S. A.,
CUBA owner of the station, said last week
in New York.
Station goes on the air at 2 p.m. daily, Mr.
Chabau reported, with a two-hour feature film,
which is repeated at 4, 7 and 9 p.m., a children's
hour of cartoons and other juvenile programming going into the 6-7 p.m. period.
This type of program repetition, after six
months of operation, has an average quarterhour rating of 5.8 and a cumulative audience
rating of 24 for the day, Mr. Chabau said. It
is also better than 30% sold, he stated, with
advertisers buying announcements which are
telecast in groups of three at half-hour intervals. He believes that triple-spotting each halfhour is preferable for both advertiser and viewer
rather than a policy of interrupting the film
every ten minutes.

Tv Popular

With

Britons,

Admiral's Siragusa Reports
TELEVISION is as popular in England as in
the U. S., with approximately 2.75 million sets
now in use, Ross D. Siragusa, president of Admiral Corp., reported last Tuesday.
ENGLAND Mr. Siragusa, who visited radio
and tv plants on a recent European
business trip, said that the English video industry is producing receivers at the rate of 800,000
to 900,000 per year. Most of them are equipped
with small screens, although there is a gradual
shift to larger sizes, and picture quality is good,
he added. Average price of a 17-inch set is
about $225 with taxes.
A decision is expected shortly, perhaps next
month, on a proposal to authorize commercial
tv operations in England, Mr. Siragusa reported.
In any event, BBC already has announced plans
to allocate additional channels.
Programming in England is limited to between five and six hours daily, with no strict adherence to precise time schedules, the Admiral
president noted.

U.S., Canadian
To

Review

RETMAs

NTSC

Test

RESULTS of color tv field tests by National
Television System Committee will be reviewed
before the Oct. 26-28 joint meeting of U. S.
and Canadian Radio-Electronics-Tv
CANADA Mfrs. Assn., to be held at Toronto,
Ont. Knox Mcllwain, Hazeltine Electronics Corp., will describe the tests. The new
CBS color tube [B«T, Oct. 12] will be described
by N. F. Fyler, W. E. Rowe and C. W. Cain of
CBS-Hytron.
Use of transistors, new developments in tv
receivers and means of preventing spurious
radiations will be explained at clinic sessions.
Broadcasting

•

agency's London office "is making plans to
launch extensive campaigns for its clients in
these media just as soon as they become avail-

Repeats

Telecasting

'Speed Broadcasting'
A BRIEF on radio and television was
presented to Prime Minister Louis St.
Laurent and the Canadian cabinet by the
Assn. of Canadian Advertisers Oct. 8 at
Ottawa. The brief has not yet been released by the ACA but is underCANADA stood to urge greater freedom
for private broadcasting and
television, faster development of television by private enterprise in Canada.
Presenting the brief for the ACA were
J. O. Pitt, Canadian Fairbanks Morse Co.,
Montreal, ACA president, and J. E.
Potts, Pepsodent Division, Lever Bros.
Ltd.,
Toronto, committee.
chairman of ACA's radio
and television

INTERNATIONAL

SHORTS

Grove Pharmacal Ltd., St. Louis (Bromo-quinine tablets), has started campaign of 20 spot
announcements
weekly on 30 Canadian staable."
tions. Agency is Vickers & Benson Ltd., Toronto.
Procter & Gamble Co. of Canada Ltd., Toronto,
(Dreft, Oxydol) has started for one year segments of local daytime radio shows in six major Canadian markets. Agency is Dancer-Fitzgerald-Sample, N. Y.
KAUM Guam, scheduled to start operations
Dec. 1, appoints Adam J. Young Jr. Inc.

Erwin, Wasey
English

Co.

Radio-Tv

Stafford Foods Ltd., Toronto, appoints McConnell, Eastman & Co. Ltd., as advertising
agency. Definite radio plans have not yet been
announced.

Readies
Plans

CREATION of a radio-tv department in the
London office of Erwin, Wasey & Co. has been
announced by President Howard D. Williams.
Charles L. Hutchins, formerly on

Seeck & Kade Inc., N. Y. (Pertussin), appoints
McCann-Erickson, N. Y., as its advertising
agents for U.S. and Canada.

ENGLAND

the creative staff in the agency's
Los Angeles office, will head the
new department.

British
Travel Assn.
names
Hewitt, itsOgilvy,
Ben- '
son & Mather,
N. Y.,
to handle
advertising
in United States.

Explaining that British agencies feel radio-tv
will soon be approved by the government as
advertising media, Mr. Williams added his

Meloids, throat pellets made by Boots Ltd. of
England,
appoints Ed Shapiro, Phila., to handle advertising.

Bulletin To: Monochrome

Who

Television

To Advance

Wish

Engineers

in the Field of

TV

COLOR

In preparation for color television, RCA now has several
excellent positions open in the design and development of:
COLOR

CAMERA

COLOR

• TRICOLOR

MULTIPLEXING

MONITORS

EQUIPMENT

We are looking for senior engineers with design and development experience in either the monochrome or color TV field.
This is an opportunity to build your future on the sound
foundation of RCA's experience in television . . . advance into
a stimulating field that is new and challenging.
At RCA you will enjoy unsurpassed laboratory facilities,
professional recognition and pleasant suburban or country
living in the greater Philadelphia area.
Interviews arranged in your city.
For additional information regarding
and benefits for you and your family
MR. ROBERT E. McQUISTON,
Specialized Employment Division, Dept.
ration of America, 30 Rockefeller Plaza,

RADIO

CORPORATION

career opportunities
. . . write today to :
Manager
B-401, Radio CorpoNew York 20, N. Y.

of AMERICA
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EDUCATION
Advertisement

WABD

(TV) Slates

Series

On New York's Colleges
PLANS for a series of 26 educational programs
From

where

Joe

6y

It's the

Principal

the

Every

autumn

Marsh

of

Thing!

our High School has

a contest to see who

can get the most

ads for The Recorder — the school magazine. The winner becomes honorary
Principal for a day.
Skip

Roberts

his first (and
"Principal"

won

last week, and

only)

official act as

of the school was

I sit

to an-

nounce in a loud, clear voice: "I hereby declare today a school holiday!"

to be carried on DuMont's WABD (TV) New
York on the workings of New York's four
municipal colleges were announced jointly last
week by Chris J. Witting, managing director of
the DuMont Television Network, and Dr.
Joseph B. Cavallaro, chairman of the Board
of Higher Education of New York City.
Titled Panorama, the series will attempt to
interpret the meaning, scope and contribution
of higher education as illustrated by the work
of City College, Hunter College, Queens College and Brooklyn College and to show how
the institutions can be utilized by the community and individual alike. It will be carried on
Saturdays at 5-5:30 p.m. EST, starting this
week and continuing through April 1954.
Topics Explored
Some of the topics to be explored on the
series are: issues in education; contemporary
developments in the humanities; contemporary
methods in education; vocational and vocational studies; the meaning of academic freedom and the liberal arts; the training of exceptional children; bio-medical research and
psychological testing.
"We firmly believe that New York City's
educational system is one of its most effective
agencies for fuller, happier living," Mr. Witting commented. "We hope this series will be
the initial step in making New Yorkers more
appreciative of how they can utilize their municipal colleges both individually and on a community level. We are glad to make our facilities
available to air so significant a public service

Knowing Miss Gilbert, the real principal, itwas no surprise to me that she
laughed

as hard

as anybody

else . . .

and said to go right ahead.
From

where

I sit, it's no wonder

our youngsters think Miss Gilbert' 's a
wonderful person (even though they
know they'll have to make up that
day) . Her tolerance, her friendly way
with people of all ages reflect in everything she does. For instance, at my
house Miss

Gilbert prefers tea but re-

spects my preference
beer. As

Miss

operates KUHT (TV) Houston, noncommercial educational tv outlet.

for a glass of

a real person

community,

KTHT
Studies Tv
series."
ABOUT 20 staffers on KTHT Houston,
whose owner, Mayor Roy Hofheinz, is a
principal in an applicant for vhf ch. 13
there, have completed a two-week tv indoctrination course at the U. of Houston
to prepare them for a knowledge of the
medium, should ch. 13 be granted to
Television Broadcasting Co. of Houston
Inc., of which Mr. Hofheinz owns 50%.
The course was given by the U. of Houston television department, which also

. . . in any

Gilbert belongs at

"the head of the class."

NSSR

Holds

Dinner

Forum

Top Speakers Are on Program
THE New School for Social Research, 66 W.
12th St., New York, was to hold its first dinner
forum of the season at that address yesterday
(Sunday). Speakers included moderator George

Copyright, 1953, United States Brewers Foundation
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V. Denny Jr., founder-moderator of America's
Town Meeting; Sidonie M. Gruenberg, consultant, Child Study Assn.; Robert Saudek, director,
Ford Foundation Radio-Tv Workshop and executive producer of Omnibus and Excursion; Gilbert Seldes, television producer and author,
and Telford Taylor, counsel, Joint Committee
on Educational Television.
Broadcasting

•

Telecasting

IN PUBLIC
WBZ-TV Films 'Fire'
WBZ-TV Boston has released for tv showing
its film, titled "Fire," produced by the station in
color in the interest of furthering fire prevention. It will be made available to the Boston
fire department and the Massachusetts Dept.
of Education. The film depicts the operation
of the fire department. WBZ-TV received an
award from the National Board of Fire Underwriters for its 1952 campaign in fire prevention.
WF!W

Aids Wreck

Victims

MORE

than $825 was raised by WFIW Fairfield, 111., on the air only a few weeks, to help
a Michigan family involved in a car wreck
there. The father had been killed and six members of the family were injured, including the
mother.

SERVICE

KTLA

(TV) on Smog

II

a

complete

RESPONSE of over 15,000 letters supporting KTLA (TV) Hollywood in its
anti-smog campaign has resulted in plans
for a mass meeting Oct. 24, to be sponsored and televised by the station. Experts from medical and academic fields
will consider solutions to the smog problem suggested from both letters and
floor discussion. City, county and state
officials have agreed to meet with the
board. KTLA also will telecast a followup meeting. The campaign started
with a series of station break and program announcements requesting viewers'
opinions.

~7

MILESTONES
► WROK Rockford, 111., has requested that
the city honor its silver anniversary on 1954
vehicle stickers. The station's appeal, the first
filed with the Rockford City Council, stressed
that it is important that the city recognize the
first significant milestone of radio in Rockford
because "in its comparatively few years of
existence it has become so vital in the lives of
individuals and society." The request came
from lohn Dixon, commercial manager of
WROK.
► KSOO Sioux Falls, S. D., in observance of its
25th anniversary, sponsored a tour of 66 persons from Iowa, Minnesota and South Dakota
through the eastern states, with stops in Chicago, Detroit, Niagara Falls, New York, Washington and Cincinnati. E. C. (Red) Stangland,
station farm director, is planning a stationsponsored tour of the South for 1954.

► KWKW Pasadena, Calif., celebrated its 11th
year of operation recently, according to William J. Beaton, general manager. The station
broadcasts on 1300 kc with 1 kw.

► Northwestern U. Reviewing Stand started its
20th year yesterday (Sunday) with a special
program on WGN Chicago. The series was first
broadcast as a 15-minute program devoted to
philosophy and scientific developments but
later changed to forum format, touching on
world events. The program has been moderated
for 10 years by Director James H. McBurney.
►JOSEPH GALLICCHIO, NBC Chicago music director, is celebrating his 25th year with the
network. He has been a staff conductor since
the network purchased WMAQ and was appointed Central Division music director in
1946.

THE

WHOLE

JOB ?#ra%£ed lift
From coast to coast you
will find installations where
TOWER'S "Package" service is
paying off. We manufacture the
tower and erect it — handle your
job from the planning stage on
through complete maintenance
service.
A NEW
K

DUTY

HEAVY
600

FT. TV

TOWER
Guyed type . . . heavy legs and braces
. . . designed for 100 MPH wind and
one-half inch ice load . . . hot dipped galvanized or shop coat of primer undercoat
. . . supports
all types
television
antennas and coaxial
feedof line
or wave
guide . . . complete erection by experienced crews.
MICROWAVE
TOWERS

UPCOMING
Oct. 19: National Safety Council, convention,
Chicago.
Oct. 22-23: Kentucky Broadcasters Assn., meeting, Kentucky Dam Village, Kentucky Lake.
Oct. 26-28: Radio Television News Directors
Assn., convention, Sheraton-Park Hotel, Washington, D. C.
Oct. 26-28: Joint meeting, U. S. & Canadian Radio-Television-Electronics Mfrs. Assns., Toronto.
Nov. 1-7: National Radio & Television Week.
Nov. 2: North Carolina Broadcasters Assn., meeting, Asheville.
Nov. 2-6: Amer. Institute of Electrical Engineers,
fall meeting. Hotel Muehlebach, Kansas City,
Mo.
Nov. 5: Upper Midwest Sales Conference, Hotel
Radisson, Minneapolis.
Nov. 5-6: Ohio Assn. of Radio-Tv Broadcasters,
meeting, Neil House, Columbus.
Nov. 9-10: New Jersey Broadcasters Assn., fall
meeting, Hildebrecht Hotel, Trenton.

GET

TEXAS

MONEY!

Over Half -Million Dollars a
Li x .Alone
v? * f
from our Eost Texas Oil Field
CZ>

K F RO

$-. "Voice of Longview"
Broadcasting

Telecasting

EVENTS

AND

REFLECTORS

Nov. 19-20: Louisiana Assn. of Broadcasters, election of officers, Captain Shreve Hotel, ShreveDec.
port.7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 10: Supreme Court to hear Oral Argument
on FCC's "giveaway" regulations, Washington.
Jan. 6: Second session of 83d Congress begins.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Feb. 19-21 : Democracy Workshop, sponsored by
NARTB, RETMA, U. S. Jr. Chamber of Commerce, Williamsburg, Va.
April 22-25: American Women in Radio & Television, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
SPECIAL LISTING
(NARTB District Meetings)
Oct. 19-20: Dist. 5, Henry Grady Hotel, Atlanta.
Oct. 21-22: Dist. 4, Grove Park Inn, Asheville,
N. C.
Oct. 23-24: Dist. 3, Bellevue-Stratford Hotel,
Philadelphia.
Oct.
N. Y.29-30: Dist. 2, Ten Eyck Hotel, Albany,

TOWER
a pioneer reflectors.
in Microwave
ers and isMicrowave
We toware
manufacturers of famous Microwave
passive reflectors used by the U. S Government, Bell Telephone System and
leading manufacturers . . . TOWER reflectors are used widely by TV stations
to direct microwave signal from studio
to transmitter. We invite you to check
with our satisfied customers.

7^

it Tgggg?

TOWER

SIOUX

CITY,

IOWA

Nov. 4-5: Dist. 1, Somerset Hotel, Boston.
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woto

WHIO-TV

cornea

WHIO-TV

tofwta

Stjfc !

Regular Size (Tower in use now — 523 feet high.)

WHIO-TV King-Size
(Tallest TV Tower in the
world — J 1 04 feel high.)

So

triangular,

In television
men

who

King-Size

towers,

know

irritating

reach.

Ask

it's height

their TV

Tower

dollar — travels
out

so thin, so highly

Test
your

towers

soon.

interference,

George

P.

that counts.

too.

And

with

best, it's WHIO-TV.

Longer

television

stacked!

length

protects

Try

your

the

Advertising

message

farther.

Longer

length

Puts

bigger,

happier

audience

Hollingbery

a

representatives

to tell you

WHIO-TV

within

more

easy

about

WHIO-TV.

7

d'ts
Wo
lles
Tarl

WATTS!

TV

•

filter

channel

316,000
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Tower!

io-tv
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CBS
• ABC
• DUMONT
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FOR

THE

RECORD
Station

TELESTATUS
Oct. 19, 1953
TV

STATIONS

ON

THE

AIR

and Reports of Tv Sets in Their Coverage Areas —
Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B»T estimate.
Outlets on Air
Sets in Station Area
Sets
in
Station
Area
Outlets on Air
City
and Channel
vhf uhf
vhf uhf
and Channel
WEEK-TV
(43)
Peoria
ALABAMA
Quincy
WTVH-TV (19)
WABT (13)
89,127
Birmingham
W GEM-TV (10)
27,200
KHQA
WBRC-TV (6)
161,000
WREX-TV(see(13)Hannibal, Mo.)
WTVO
(39)
Rockford
Mobile
WALA-TV (10)
39,900
133,854
WKAB-TV (48)
WHBF-TV (4)
39,900
42,000
217,666
Rock Island
15,200
WICS (TV) (20)
Montgomery
WCOV-TV (20)
Springfield
ARIZONA
INDIANA
WTTV (10)
Mesa
KTYL-TV (12)
71,500
Bloomington
WFBM-TV
(6)
Phoenix
KPHO-TV (5)
266,915
71,500
394,000
Indianapolis
KOPO-TV (13)
Tucson
WFAM-TV
(59)
30,600
Lafayette
KVOA-TV (4)
WLBC-TV
(49)
16,1 66
Muncie
WSBT-TV
(34)
32,500
South Bend
ARKANSAS
75,547
IOWA
Fort Smith
KFSA-TV (22)
WOI-TV (5)
KRTV (17)
Little Rock
142,085
'30,000
25,66o Ames
WMT-TV (2)
185,000
Cedar
Rapids
WOC-TV
(5)
CALIFORNIA
KVTV (9)
215,000
Davenport
Sioux
City
59,493
Bakersfield
KERO-TV (10)
51,661
KAFY-TV (29)
KHSL-TV (12)
KANSAS
Chico
KTVH (12)
KJEO (47)
Fresno
Hutchinson
KEDD (16)
45,440
KMJ-TV (24)
40,458
Wichita
32,026
los Angeles KECA-TV (7)
KHJ-TV (9)
KENTUCKY
KLAC-TV (13)
WEHT (50)
KNBH (4)
Henderson
WAVE-TV (3)
KNXT (2)
Louisville
293,102
WHAS-TV (11 )(b)
KTLA (5)
KTTV (11)
1,652,206
KTHE (28)
LOUISIANA
Monterey
KMBY-TV (8)
32,000
Sacramento
KCCC-TV (40)
Baton Rouge WAFB-TV (28)
Salinas
KSBW-TV (8)
KFAZ (43) (8)
Monroe
KNOE-TV
65,000
KFMB-TV (8).
San Diego
204,589
KFSD-TV (10)
9,800
189,900
New Orleans WDSU-TV (6)
(7)
San Francisco KGO-TV
KPIX (5)
MAINE
San Luis
WABI-TV (5)
K RON-TV (4)
752,350
Bangor
39,750
Obispo
KVEC-TV (6)
WPMT (53)
Portland
Santa
18,200
KEYT (3)
Barbara
371,332
MARYLAND
WAAM (13)
COLORADO
Baltimore
WBAL-TV (11)
KKTV (11)
Colorado
30,253
KRDO-TV (13)
Springs
WMAR-TV (2)
498,556
31 ,000
KB TV (9)
Denver
MASSACHUSETTS
KFEL-TV (2)
164,750
WBZ-TV (4)
Pueblo
KCSJ-TV (5)
30,000
Boston
KDZA-TV (3)
35,000
WNAC-TV(7) 1,089,696
Cambridge
WTAO-TV
WHYN-TV (56)
(55)
CONNECTICUT
75,000
Springfield
WWLP
(61)
Bridgeport
WICC-TV (43)
26,664
New Britain
WKNB-TV (30)
90,41
1
MICHIGAN
New Haven
WNHC-TV (6)
635,190
12,300
Waterbury
WATR-TV (53)
WPAG-TV (20)
81 ,666 Ann Arbor
WBKZ-TV
(64)
Battle Creek
55,924
WJBK-TV
(2)
DELAWARE
WWJ-TV (4)
Detroit
WDEl-TV (12)
Wilmington
150,927
WXYZ-TV(7) 1,100,000
Flint
WTAC-TV (16)
DISTRICT OF COLUMBIA
256,874
Grand Rapids WOOD-TV (7)
WMAL-TV (7)
Washington
Kalamazoo
Lansing
WKZO-TV (3)
306,124
WNBW (4)
WJIM-TV (6)
227,000
17,000
WILS-TV (54)
WTOP-TV (9)
40,100
WTTG (5)
WKNX-TV (57)
477,143
Saginaw
MINNESOTA
FLORIDA
Ft. Lauderdale WFTL-TV (23)
Austin
KMMT (6)
56,547
WFTV (38)
Jacksonville
WMBR-TV
175,000
Duluth
31,500
WCCO-TV (4)
WTVJ (4) (4)
Miami
193,500
Minneapolis
Pensacola
WEAR-TV (3)
WTCN-TV(U)
401,200
KSTP-TV (5)
St. Petersburg WSUN-TV (38)
39,000
St. Paul
West Palm
WMIN-TV(ll) 394,300
Beach
WIRK-TV (21)
Rochester
KROC-TV (10)
40,000
GEORGIA
MISSISSIPPI
WJTV (25)
Atlanta
WAGA-TV (5)
24,103
Jackson
WLWA (8)
Meridian
WTOK-TV (11)
11,000
WSB-TV (2)
330,000
Columbus
WDAK-TV (28)
MISSOURI
12,500
Macon
WMAZ-TV (13)
50,000
KHQA-TV
(7)
70,000
Hannibal
KCMO-TV
(5)
WETV (47)
Rome
Kansas City
KMBC-TV
15,200
WDAF-TV (9)
(4)
WROM-TV (9)
75,500
WHB-TV (9)
KCTY (25)
IDAHO
323,062
KFEQ-TV
(2)
45,145
Boise
K I DO-TV (7)
St. Joseph
10,900
KSD-TV (5)
75,439
534,500
St. Louis
ILLINOIS
WTVI (See Belleville, III.)
KYTV
(3)
WTVI (54)
KTTS-TV(IO)
28,817
Belleville
127,000
WBBM-TV
(2)
Springfield
Chicago
WBKB (7)
MONTANA
WGN-TV (9)
KOPR-TV (4)
WNBQ (5)
KXLF-TV (6)
1,575,000
Butte
WTVP (17)
Decatur
86,700
Broadcasting

Telecasting

Dallas

TELEVISION
MARKET

with
MAXIMUM
POWER
100,000 Watts Video
50,000 Watts Audio
DALLAS
FORT

and

WORTH

More than a Million
urban population in the
50-mile area
More than TWO

MILLION

in the 100-mile area . . .
NOW

I

295,000
TELEVISION

I

HOMES

EFFECTIVE COVERAGE
,N KRLD-TV'S
AREA
EXCLUSIVE
TELEVISION

CBS

OUTLET

DALLAS-FORT

FOR

WORTH

AREAS

V)

-T

D
RL

K

" is your best buy

Channel ^ f Represented by .
—
s why
is ICompany
h
T
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—
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City

WSYR-TV
Syracuse, N.Y.

Lincoln
Omaha
Las Vegas
Reno

Channel

3

Atlantic City
Newark
Albuquerque

kw

Roswell
The Only Low-Band
Y.H.F. Station in
Central

New

York

Headley-Reed
National Representatives

NBC

Affiliate

WSYR-TV

Binghamton
Buffalo
Elmira
New York

Rochester
Schenectady
Syracuse
Utica

TELEVISION?
If you're going into television, Mr. Station
Owner, one of your biggest headaches is likely to
be lack of trained personnel. Your radio staff
must have special training to handle their TV
jobs.
Southeastern has the answer — a professional TV
Engineering Course, including complete maintenance instruction, that will enable your radio people to become competent television engineers in
just six weeks!
Students are trained on the basis of regular station operation and become thoroughly familiar
with the latest TV equipment and techniques.
Their instructors hold key positions in television
today, and are fully qualified to teach.
A professional training course of six weeks' duration is also available on TV Production. Write
for complete information today and be sure of
trained personnel when the need arises.
SOUTHEASTERN RADIO AND TELEVISION INSTITUTE

"P \:A4Bm:'
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Outlets on Air
and Channel
NEBRASKA
KFOR-TV (10)
KOLN-TV
KMTV
(3), (12)
WOW-TV (6>
NEVADA
KLAS-TV(8) (8)
KZTV
NEW JERSEY
WFPG-TV (46)
WATV (13)
NEW MEXICO
KGGM-TV
KOAT-TV (7)(13)
KOB-TV (4)
KSWS-TV (8)
WNBF-TVNEW(12) YORK
W BEN -TV (59)
(4)
WBES-TV
WBUF-TV (17)
WECT (18)
WTVE
(24)
WABC-TV
WABD (5) (7)
WCBS-TV(4) (2)
WNBT
WOR-TV (9)
WPIX (11)
WHAM-TV (6)
WHEN
(8)
WRGB (6)

Sets in Station Area
vhf uhf
60,360
200,000
8,700

3,520,000

Lima
Toledo
Youngstown
7anesville

WHIO-TV (7)
WLWD (2)
WLOK-TV (73)
WSPD-TV (13)
WFMJ-TV (73)
WKBN-TV (27)
WHIZ-TV (50)

53,667
14,926
12,000

4,101,000
190,000
279,500
220,822
125,000

9,140
32,257
44,354
295,000

...

KROD-TV (9)
(4)
KTSM-TV
29,392
WBAP-TV (5)
279,423
KGUL-TV (11)
235,000
KGBS-TV (13)
KPRC-TV (2),
KUHT
(8)
265,000
KNUZ-TV
(39)

Longview
Lubbock

KTVE-TV (32)
KCBD-TV
KDUB-TV (13)
32,349
KTXL-TV
14,077
KEYL (5), (8)
WOAI-TV (4)
159,668
KCMC-TV (6)
34,714
KETX (19)
KFDX-TV (3)
KWFT-TV (6)
39,500

31,200
Salt Lake
City

26,121

12,497
80,510

1,043,320

KRBC-TV (9)
K FDA-TV (10),
KGNC-TV (4)
KTBC-TV (7)
KRLD-TV
WFAA-TV (4)
(8)

El Paso
Ft. Worth
Galveston
Harlingen
Houston

Texarkana
Tyler
Wichita Falls

10,936

RHODE ISLAND
WJAR-TV (10)

Austin
Dallas

San
San Angelo
Antonio

306,950
300,000
228,000

Outlets on Air Sets in Station Area
and Channel
vhf uhf
SOUTH CAROLINA
Charleston
WCSC-TV (5)
35,000
Columbia WCOS-TV (25)
WNOK-TV (67)
26,840
Greenville
WGVL (23)
28,183
SOUTH DAKOTA
Sioux Falls
KKELO-TV(ll) 39,752
TENNESSEE
Johnson City WJHI-TV (11)
Knoxville
WROL-TV (6)
20,600
Memphis WHBQ-TV (13)
WMCT(5)
218,200
Nashville
WSM-TV (4)
122,657
TEXAS
City

Abilene
Amarillo

155,000

OKLAHOMA
Lawton
KSWO-TV (7)
31,221
Okla. City
WKY-TV (4)
221,408
KTVQ (25)
Tulsa
KOTV (6)
156,325
OREGON
Medford KBES-TV (5)
Portland KPTV (27)
PENNSYLVANIA
Altoona
WFBG-TV (10)
346,462
Bethlehem
W LEV-TV (51)
Chambersburg WCHA-TV (46)
Easton WGLV (57)
Erie
WICU (12)
197,000
Harrisburg
WHP-TV (55)
WTPA (71)
Johnstown
WJAC-TV (6)
691,045
WARD-TV (56)
Lancaster
WGAL-TV (8)
237,428
New Castle
WKST-TV (45)
Philadelphia
WCAU-TV (10)
WFIL-TV (6)
1,597,057
WPTZ (3)
1,681,876
Pittsburgh
WDTV (2)
683,000
WENS
(16)
WKJF-TV (53)
Reading WEEU-TV (33)
WHUM-TV(61)
Scranton WGBI-TV (22)
WTVU (73)
Wilkes-Barre
WBRE-TV (28)
W ILK-TV (34)
York
WSBA-TV (43)
Providence

13,635

30,744
10,176

WSYR-TV (3)
WKTV (13)
NORTH CAROLINA
Asheville
WISE-TV (62)
Charlotte
WBTV (3)
348,150
Greensboro
WFMY-TV(2)
Raleigh
WNAO-TV (28) 179,740
Winston-Salem WSJS-TV02) 141,140
WTOB-TV (26)
NORTH DAKOTA
Fargo
WDAY-TV (6)
Minot
KCJB-TV (13)
11,654
OHIO
WAKR-TV (49)
Akron
WICA-TV (15)
Ashtabula
WCPO-TV (9)
WKRC-TV
Cincinnati
WLWT (5) (12)
435,000
WEWS
(5)
WNBK (4)
Cleveland
WXEL (9)
797,492
WBNS-TV
(10)
WLWC
(4)
Columbus
WTVN (6)
Dayton

ItOitidtitVp to
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UTAH
KDYL-TV (4),
KSL-TV (5)
131,200
VIRGINIA
Hampton WVEC-TV (15)
28,046
Harrisonburg
WSVA-TV (3)
Lynchburg
WLVA-TV (13)
73,154
Newport News WACH (33)
Norfolk
WTAR-TV (4)
199,620
Richmond
WTVR (6)
174,182
Roanoke
WSLS-TV (10)
91,600
WASHINGTON
Bellingham
KVOS-TV (12)
29,757
Seattle
KING-TV (5)
294,000
Spokane K HQ-TV (6)
KXLY-TV (4)
37,644
Tacoma KMO-TV (13)
KTNT-TV (11)
294,100
Yakima KIMA-TV (27)
6,000
WEST VIRGINIA
Charleston
WKNA-TV (49)
13,500
Huntington
WSAZ-TV (3)
227,132
Green Bay
Madison

108,007

Milwaukee
Oshkosh

34,278

WISCONSIN
WBAY-TV (2)
88,257
WKOW-TV (27)
WMTV(33)
10,000
WTMJ-TV
570,437
WCAN-TV (4)
(25)
WOKY-TV (19)
100,000
WOSH-TV (48)
4,000
HAWAII
KGMB-TV (9)
35,000
KONA(ll)
34,000

33,020

Honolulu

78,300

MEXICO
Matamoros
(Brownsville,
Tex.)
XELD-TV (7)
(San
Diego,
Tijuana
Calif.)
XETV(6)

48,123

100,000
54,633
127,350
75,000
150,424
106,000
65,100

31,200
211,920

Total Stations on Air 284*
Total Cities with Stations on Air 190*
Total Sets in Use 27,379,138
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.
Broadcasting
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. . . Still

Going

New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 115.
Information in following order: Location, call Utters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSl-TV (23), 12/26/53-2/1/54.
Montgomery,
Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.

A

coffee account, using KGW,

in-

creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW
Economical and efficient medium
le mass market.
covering

for

KGW
on the efficient 620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.
AFFILIATED WITH NBC

ARIZONA
Yuma,
(TV) (11), 3/25/53-Nov. '53, Grant (granted
STA KIVA
Oct. 7).
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-2/1/54, Retry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-11/15/53, AveryCALIFORNIA
Berkeley-San
Francisco, KQED (TV) (*9), 7/24/5311/1/53.
Corona, KOWL Bcstg. Co. (52), 9/16/53 — Unknown.
Fresno, KCAF (TV) (53), 8/12/53-Unknown.
Lot Angeles,
KPIKTv(TV)
12/10/52-late
'53.
Merced,
Merced
Corp.(22),(34),
9/16/53— Unknown.
Sacramento, KBIC (TV) (46), 6/26/53-Fall '53.
Salinas,
KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), 11/6/52-Fall '33, HolllngSan Bernardino, Orange Belt Telecasters (30), Initial
decision 9/18/53.
SanSTAFrancisco
KBAY-TV (20), 3/11/53-Nov. '53 (granted
Sept. 15).
SanGillvra.
Francisco, KSAN-TV (32), 4/29/53-Jan. 54, MeSan Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU (TV) (36), 1/8/33-Fall '53, Holllngbery.
Tulare-Fresno,
KCOK-TV
(27), 4/2/53-1 1/9/53— DuM,
Forjoe (N. Y.), Cal-Central Network.
Yuba City, KAOR-TV (32), 3/11/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/1 1 /52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KLZ-TV (7), 6/29/33-1 1/1 /53— CBS, Katx.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '34-Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1 /29/33-Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
Hartford, WEDH (TV) (*24), 1 /29/33-Unknown.
New
Haven, WELt-TV (39), 6/24/53-Summer '34, H-R
Television.
New
London,
ley-Reed TV. WNLC-TV (26), 12/31/52-Dec. '53-HeadNorwich, WCTN (TV) (*63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/11/53— Unknown.
Wilmington, Delaware Bcstg. Co. (83), Initial decision
9/15/53.
FLORIDA
Fort
DuM.Lauderdale, WITV (TV) (17), 7/31/52-11/30/53,

'k
et
s
e
r
h
i
C
FB

CLEVELAND'S
CHIEF
STATION
5,000 WATTS- 850 K.C
BASIC ABC NETWORK
REPRESENTED
BY
H - R REPRESENTATIVES
f

CLEVELAND'S Gltie^ STATION
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Fort Myers, WINK (TV) (11), 3/11/53-Dec. '53— Weed TV.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV
(30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31 /52-Unknown.
Orlando, Orlando Bcstg. Co. (6), 10/14/53-Apr. '54,
CBS, Blair-Tv.
Panama City, WJDM (TV) (7), 3/11/53-10/25/53, ABC,
CBS, Hollingbery.
Pensacola,
lingbery. WEAR-TV (3), 6/3/53-11/2/53, CBS, HolTampa,
NBC, WFLA-TV
Blair Tv. (8), Initial Decision 7/1 3/33-Early '34,
NBC,
GEORGIA
Augusta, WJBF-TV (6), 9/16/53-11/26/53, ABC,
Hollingbery (granted STA Sept. 18).
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyColumbus, WRBL-TV (4), 8/27/53-11/1/53, Hollingbery.
Savannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional. WGOV-TV (37), 2/26/53-Nov. '53, Stars NaIDAHO
Boise-Meridian,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
bery.
Boise, KTVI (TV), (9), 1/15/53-Summer '54, ABC, HollingIdaho Falls, KID-TV (3), 2/26/53-Unknown, CBS.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC Hollingbery.
Meridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-1 1/27/53 (granted
Nampa,
bery. KFXD-TV (6), 3/1 1 /53-Unknown, Hollingbery.
Pocatello,
(TV) (6),
'54, ABC,
CBS. HollingTwin
Falls,KISJ
KLIX-TV
(11),2/26/53-Nov.
3/19/53-5/1/54,
ILLINOIS
Bloomington,
WBLN (TV) (15,) 3/4/53-11/1/53, ABC,
bery.
McGillvra.
Champaign, WCIA (TV) (3), 2/26/53-11/7/53, HollingChampaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago,
WIND-TV (20), 3/19/53-Unknown.
McKtnney.
Danville,
WDAN-TV (24), 12/10/52— Unknown, EverettEvanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, WJOL-TV (48), 8/21 /53-Unknown.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53— Unknown.
Evansville, WFIE (TV) (62), 6/10/53-11/1/53, Taylor
(granted STA Aug. 6).
Fort Wayne, WKJG-TV (33), 5/22/53-11/15/53, NBC.
Raymer.
Indianapolis,
WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/11 /53-Unknown.
Princeton,
WRAY-TV (52), 3/11/53-10/31/53, Walker.
—Unknown.
Terre
Haute, Wabash Valley Bcstg. Corp. (10), 10/7/53
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/11/53-Unknewn.
Desbery.
Moines, WHO-TV (13), 9/2/53-Unknown.
Des Moines, KGTV (TV) (17), 3/26/53-Fall '53, HollingMason
Weed City,
Tv. Lee Radio Inc. (3), 10/14/53-Summer '54,
Sioux City, KCTV (TV) (36), 1 0/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/1/53, Headley-Reed.
KANSAS
Manhattan, KSAC-TV («8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka,
Alf M. London (42), Initial Decision 10/6/53.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA Sept. 22).
KENTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Summer '33.
Louisville, WLOU-TV (41), 1/15/53-Unknown.
Paducah, Paducah Tv Corp. (43), 9/16/53 — Unknown.
Richmond, WBGT (TV) (60), 4/29/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KTAG (TV) (25), 12/18/52-11/1/53, CBS,
ABC, DuM, Adam Young.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '53,
NewBoiling.
Orleans, WCNO-TV (32), 4/2/53-1/1/34.
New Orleans, WJMR-TV (61), 2/18/53-11/1/53, DuM,
New Orleans, WTLO (TV) (20), 2/26/33-Unknown.
Shreveport, KSLA (TV) (12), 9/19/53— Unknown.
MAINE
Lewiston,
W
LAM-TV
(17),
7/8/53— Nov.,
Dec. '33,
Everett-McKinney (N. Y.), Kettell-Carter
(Boston).
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCHS-TV (6), 7/30/53-12/1/53, NBC, Weed
Tv.
MARYLAND
Baltimore, WITH-TV (60), 12/1 8/52-1 /1/54-ForIoe.
Frederick, WFMD-TV (62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston, WBOS-TV (50), 3/26/53— Unknown.
Boston, WOIH-TV (*2), 7/16/33-10/1/34.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Telecasting
Broadcasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK

PREVIEW of operational plans for WITV (TV) Miami was given television distributors of
the area at a luncheon there. The station plans a late-November debut. Its president,
Comdr. Mortimer W. Loewi, addressed the meeting. WTVI personnel at the speakers
table were (I to r): Wally Stone, national sales manager; Bob Standart, general manager;
Comdr. Loewi; Dick Troxel, operations manager, and Bill Latham, chief engineer.

Information in following order: Location, call letters
channel, date granted, starting target date, network
and representative.
Brockton, WHEF-TV (62), 7/30/53-Unknown.
Fall River, WSEE-TV (46), 9/14/52— Oct. '53.
Lawrence, WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North Adams, WMGT
(TV) (74), 2/18/53-12/25/53,
Walker.
WAAB-TV (20), 8/1 2/53-Spring '54, HollingWorcester,
. bery.
Worcester, WWOR-TV (14), 6/18/53-11/15/53, Raymer.
MICHIGAN

Bay City, WNEM-TV (5), 9/2/53-Fall '53.
WBCK-TV (58), 11/20/52-11/1/53, HeadleyBattle
Reed.Creek,
Benton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/1/54 (granted STA
Sept. 29).
Detroit, UAW-CIO
Bcstg Corp. (62), Initial Decision
10/12/53.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/1 1/52-Unknown.
Flint, WFDF-TV (12), Initial Decision 5/11-53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw, Booth Radio & Tv Stations Inc. (51), Initial
Decision 9/29/53.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
NEBRASKA
Kearney, KHOl-TV

(13), 7/22/53-1 1/15/53, Meeker.

NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-Unknown.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-Dec. '53.
Atlantic City, WOCN (TV) (52), 1/8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (*19), 12/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.

Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) («46), 8/14/52-Unknown.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-11/15/53.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1/23/53-Unknown.
Kingston, WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie,
WEOK-TV(10),(21),
1 1/26/52— Jan. ABC,
'54. CBS,
Rochester, WHEC-TV
3/11/53-11/1/53,
Everett-MeKinney (share time with WVET-TV).
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (•21), 7/24/52-Unknown.
Rochester, WVET-TV (10), 3/11/53-11/1/53, ABC, CBS,
Boiling (share time with WHEC-TV).
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1/53— Unknown.
Watertown, WWNY-TV (48), 12/23/52-11/1/53, Weed Tv.
NORTH CAROLINA
Chapel Hill,
WUNC-TV
9/30/53-Sept. ABC,
'54. Boiling.
Charlotte,
WAYS-TV
(36), (*4)
2/26/53-11/15/53,
Durham, WCIG-TV (46), 2/26/53-1 1/1/53— DuM, NBC,
H-R
ling. Television.
Goldsboro, Goldsboro Tv Corp. (34), 9/30/53— Unknown.
Greensboro, WCOO-TV (57), 11/20/52-10/30/53, ABC, BoiGreenville, WNCT (TV) (9), 3/11/53-11/15/53, CBS, DuM,
Pearson.
Hendersonville, WHKP-TV (27), 3/1 1/53— Early '54, Headley-Reed Tv.
Mount Airy, WPAQ-TV (55), 3/11/53-Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53— Oct. '53, Blair Tv.
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.

%

the finest

MINNESOTA

Cloud, WJON-TV (7), 1/23/53-Late Oct. '53, RamSt.beau.
St. Paul, WCOW-TV (17), 3/11/53-11/15/53.

remote control
system available . . .

MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/1 1/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53- Jan. '54-ABC, Weed TV.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery.
Meridian, WCOC-TV (30), 12/23/53-Oct. '53.

positive control
20 metering circuits
40 control circuits

MISSOURI
Hirsch Bcstg. Co.

CapeUnknown.
Girardeau,
(12), 10/14/53—
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-11/1/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-Nov. '53.
St. Louis, KETC (TV) (*9), 5/7/53-Unknown (granted STA
Aug. 12).
St. Louis, KSTM-TV (36), 1/15/53-10/25/53, ABC, H-R
Television (granted STA Aug. 25).
St. Louis, WIL-TV (42), 2/12/53-Late '53.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KOOK-TV
(2), 2/5/53-11/1/53, CBS, DuM,
Weed (granted STA Aug. 11).
Billings, KRHT (TV) (8), 1/15/53-Early Fall '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
Great
bery, Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula, KGVO-TV (13), 3/11/53-7/1/54, Gill-Perna.
Broadcasting
Telecasting
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Information in following order: Location, call letter*,
channel, date granted, starting target date, network
and representative.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Unknown.
Cleveland, WERE-TV (65), 6/T8/53— Fall '53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
(22), 2).1 1/26/52-Fall '53, HeadleyWIFE (TV)
Dayton,
Reed (granted
STA Oct.
Lima, WIMA-TV (35), 12/4/52-Late '53, Weed Tv.
Massillon, WMAC-TV
(23), 9/4/52— Unknown, Petry.
Portsmouth, Woodruff Inc. (30), Initial Decision 6/8/53.
Steubenville,
WSTV-TV
(9), 8/12/53-12/1/53, CBS,
Avery-Knodel (gronied STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma
Boiling. City, KLPR-TV (19), 2/11/53-11/1/53, DuM,
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53— Oct.-Nov. '53, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene,
bery. Eugene Tv Inc. (13), 5/14/53— Oct. '53, HollingPortland (Ore.)-Vaneouver (Wash.), KVAN-TV (21), Initial
Decision 6/18/53.
Salem,
Aug. KPIC
4). (TV) (24), 1/29/53 - Oct. '53 (granted STA
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/11/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes Tv Co. (35), Initial Decision 9/8/53.
Harrisburg, WCMB-TV (27), 7/24/53-12/15/53— Cooke.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA (TV) (21), 5/7/53-Late '53,. Taylor.
Lebanon, WLBR-TV (15), 6/26/53-10/25/53 (began tests
Oct. 12).
Lewlstown, WMRF-TV (38), 4/2/53— Unknown.
Philadelphia, WIBG-TV (23), Initial Decision 10/2/53.
Philadelphia, WIP-TV (29), 1 1/26/52-Unknown.
Pittsburgh, WQED (TV) (*13), 5/14/53-1/1/54.
Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Headley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Williamsport, WRAK-TV (36), 1 1/13/52-Unknown.
York,
bery.WNOW-TV (49), 7/11/52-10/19/53, DuM, HollingRHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence,
WPRO-TV
(granted STA
Sept. 23).(12), 9/2/53-Fall '53, Blair Tv
SOUTH CAROLINA
Anderson, WAIM-TV (40)1, 9/30/53— Unknown.
Camden, WACA-TV (15), 6/3/53— Jan. '54.
Columbia,
Peters. WIS-TV (10), 2/12/53-11/7/53, NBC, Free &
Greenville, Carolina Tv Inc. (4), 7/30/53 — Unknown.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.

PUTTING WROL-TV Knoxville on the air Oct. 1, 60 days after it was granted vhf ch. 6,
are these men at the transmitter (I to r): J. T. McCloud, vice president in charge of sales
for Mountcastle Broadcasting Co., licensee; F. M. Andrews, engineering vice president;
W. H. Linebaugh, executive vice president-general manager, and John H. Reese, programming vice president.
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

TENNESSEE

Sweetwater,
KPAR-TV (12), 8/26/53— Unknown, CBS,
bery.
Avery-Knodel.
Temple, KCEN-TV (6), 1/29/53-11/1/53, NBC, Holling-

Chattanooga, WOUC (TV) (49), 8/21/52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21 /52-Unknown.
Knoxville,
STA Sept.WTSK
4). (TV) (26), 3/26/53-10/25/53 (granted
Nashville, WSIX-TV (8), 7/30/53-11/15/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.

Victoria, KNAl (TV) (19), 3/26/53-Unknown, Beit.
Weslaco, KRGV-TV (5), 7/16/53-Oct. '53, NBC, Taylor.
SaltHollingbery.
Lake City, KUTV

Montpelier,
10/2/53.

TEXAS
Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, AvoryFort Worth, KTCO (TV) (20), 3/1 1/53-Unknown.
Galveston, KTVR (TV) (41), 1 1/20/52— Early Fall '53.
Houston, KTVP (TV) (23), 1/8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-lato '53, Taylor.
Lufkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KM ID-TV (2), 7/1/53-11/1/53.
San Antonio, KALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter- American.
Sherman, KSHM (TV) (46), 3/4/53-Late Summer '53.

WCAX

KANDER

THE

PURCHASE

RADID

AND

AND

SALE

TELEVISION

WASHINGTON
Seattle,
(4), 6/10/53-12/11/53, NBC, Hollingbery.KOMO-TV
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perna.
Parkersburg, WTAP (TV) (15), 2/11/53-10/25/53, ABC,
DuM, Forjoe (granted STA Oct. 8).
bery.
Wheeling,
WLTV (TV)(7),(51),
2/11/53— Oct. '53.
Wheeling, WTRF-TV
4/22/53-10/24/53,
NBC, Holling-

Building

Lincoln
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WISCONSIN
(13), 2/26/53-12/1/53, Holling-

Madison,
Unknown.Wisconsin State Radio Council (*21), 10/7/53—
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah,
'53, Clark.
Superior, WNAM-TV
Ridson Inc.(42),
(6), 12/23/52-late
Initial Decision,Nov.
9/9/53.
Casper, KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
(granted STA Sept. 29).
Anchorage, KTVA (TV) (11), 7/30/-53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.

STATIDNS

Barr

(3), Initial Decision

WYOMING

CN.eqoUator
FDR

VERMONT
Bcstg. Corp.

VIRGINIA
Charlottesville,
WCHV-TV
(64), 1/29/53-Winter '53,
Walker.
Danville, WBTM-TV (24), 12/18/52-Dec. '53, Hollingbery.
Marion, WMEV-TV (50), 4/2/53— Unknown, Donald Cook.
Norfolk, WTOV-TV (27), 7/8/53-11/15/53, ABC, DuM,
Forjoe. (Test patterns due Nov. 1).

bery.
Eau Claire, WEAU-TV
ALLEN

UTAH
(TV) (2), 3/26/53-3/1/54, ABC,

6, ©. £., MA.

8-3233

17, M.Y., MU.

7-4242

HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53— Unknown.
Broadcasting
• Telecasting

Station

Authorizations,
(As Compiled

Applications

By B«T)

Oct. 8 through

Oct. 14

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, hearing calendar, new petitions, rules & standards changes and routine roundup.
Abbreviations:

permit. DA — directional anCP — construction
tenna. ERP — effective radiated power. STL, —
studio-transmitter link, synch, amp.— synchronous amplifier, vhf— very high frequency, uhf—
ultra high frequency, ant. — antenna, aur.— aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification. trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
22
Grants since July 1 1, 7952;
269
vhf
Total
uhf
171
Commercial
14
8
Educational
Total Operating Stations in U.
Total
vhf
uhf
S.:
88
196
Commercial on air
1
1
2
Noncommercial on air
284
Applications filed since April 14, 7952:4401
New
Amnd.
vhf
uhf Total

As of Sept. 30, 1953* FM
AM
540
Licensed (all on air)
20
CPs on air
2,468
21
113
CPs not on air
31
Total on air
571
592
Total authorized
2,488
2
141
2,601
Applications in hearing
5
New station requests
183
26
Facilities change requests
143
94
Total applications pending
8980
8
Licenses deleted in Sept.
3
0
CPs deleted in Sept.

TV
101
246
fl87
t288
534
152
16
304
415
0
5

*Does not include noncommercial educational
FM and TV stations.
tAuthorized to operate commercially.
•
*
*
Am and FM Summary through Oct. 14

Am
Fm

Air
On
2,496
572

Licensed
2,470
547

ACTIONS
New

Tv Stations

Appls. In
PendCPs
Inf Heartoe
136
187 76
52
5
0

OF

FCC

. . .

ACTIONS BY FCC
Orlando, Fla.— Orlando Bcstg. Co. (WDBO),
granted vhf ch. 6 (82-88 mc); ERP 100 kw visual,
50 kw aural; antenna height above average terrain 330 ft., above ground 370 ft. Estimated construction cost $330,874. first year operating cost
$211,552, revenue $376,880. Post office address 30
S. Ivanhoe Blvd., Orlando. Studio location 30 S.
Ivanhoe Blvd. Transmitter location 222 Hazard
St., Orlando. Geographic coordinates 28° 35' 18"
N.
Lat., 81°
52" W.
Long.George
Transmitter
GE,
antenna
GE. 22'Legal
counsel
O. Sutton.
Washington, D. C. Consulting engineer George
C. Davis, Washington, D. C. Principals include
President Harold P. Danforth (8%), Vice President and Secretary J. Thomas Gurney (13%),
Vice President James E. Yarbrough (8%) and Mr.
and Mrs. J. Thomas Gurney (15.87%). George C.
Johnston estate owns 52% of applicant; Meredith
Mallory and Addison L. Williams are executors.
Grant is subject to condition that no construction
be commenced until an application to modify antenna of WDBO is filed and granted. Granted
Oct. 14.
Mason City, Iowa — Lee Radio Inc. (KGLO),
granted vhf ch. 3 (60-66 mc); ERP 100 kw visual, 50 kw aural; antenna height above average
terrain 460 ft., above ground 500 ft. Estimated
construction cost $348,540, first year operating cost
$237,600, revenue $240,396. Post office address 12V2
Second St., N. E., Mason City. Studio location
to be determined. Transmitter location intersection of U. S. 65 and County Road "A." Geo57"
93° 12'RCA.
25" N. Lat,
graphicTransmitter
coordinates 43° 21'
W. Long,
DuMont,
antenna
Legal counsel Plerson & Ball, Washington. Consulting engineer E. C. Page Consulting Engineers,
Washington. Principals include President Lee P.
Loomis (9.83%), Executive Vice President Herbert
R. Ohrt (2.67%), Secretary Donald G. Harrer
(0.16%), Treasurer Roger Sawyer (0.16%), Assistant Treasurer R. N. Rorick (0.46%). Ralph Norris
(16.67%), Laura Lee (12%), Elizabeth Norris
(9.06%), Mrs. James Powell (5.83%) and W.
Earl Hall (5%). Granted Oct. 14.
Cape Girardeau, Mo.— Hirsch Bcstg. Co. (KFVS),
316 kw vis(204-210 mc); ERPabove
granted vhf ch. 12 antenna
average
height
ual, 158 kw aural;
terrain 990 ft., above ground 583 ft. Estimated
construction cost $163,260, first year operating
cost $147,780, revenue $180,099. Post office address
and transP. O. Box 275, Cape Girardeau. Studio
mitter location 324 Broadway. Geographic coW. Long.
22"
31'
89°
ordinates 37° 18' 25" N. Lat.,
Transmitter DuMont, antenna RCA. Legal counBroadcasting

• Telecasting

Commercial
Educational

83950

337

66324

51326

1,777 =

Total
889
337
687
539
1,827 1
1 Twenty CPs (6 vhf, 14 uhf) have been returned.
- One applicant did not specify channel.
■ Includes 22 already granted.
4 Includes 457 already granted.
*
•
*
Note: Amended processing procedures and 50re-=
vised city priority list (containing only those
cities with contested applications) went into effect Aug. 24 [B«T, Aug. 31, 24].
sel George O. Sutton, Washington. Consulting
engineer
Oscar
C. Hirsch,Oscar
Cape C.Girardeau.
Principal owner
is President
Hirsch (98.66%).
Grant is subject to condition that no construction
Be commenced pending final FCC decision on
petition requesting amendment of Sees. 3.606 and
3.610 of Commission's rules filed by Logansport
Bcstg. Corp. (WSAL) on July 10 and is subject
to termination by FCC without hearing in event
final decision on above petition shall delete assignment of ch. 12 to Cape Girardeau or, subject
to such modification of channel assignment without hearing as may be deemed appropriate in
event a different channel is substituted for ch.
12 in Cape Girardeau. Granted Oct. 14.
APPLICATIONS
Hatfield, Ind.— Owensboro Pub. Co., vhf ch. 9
(186-192 mc); ERP 211.35 kw visual, 112.85 kw
aural: antenna height above average terrain 641
ft., above ground 676 ft. Estimated construction
cost $428,500, first year operating cost $300,000,
revenue $325,000. Post office address 100-102 E.
Third St., Owensboro, Ky. Transmitter location
Ind. State Hwy. 66. Geograohic coordinates 37°
54' 04" N. Lat.. 87° 13' 41" W. Long. Transmitter
and antenna GE. Legal counsel Spearman & Roberson, Washington. Consulting engineer A. D.
Ring & Associates. Washington. Principals include President Lawrence W. Hager (27.2%), president and 40% stockholder WOMI Owensboro, Ky.,
Secretary-Treasurer W. Bruce Hager (16%), vice
president and 40% stockholder WOMI, and Vice
President George M. Fuqua (12%). secretarytreasurer and 20% stockholder WOMI. Filed
Oct. 9.
Marquette, Mich. — Peninsula Tv Inc., vhf ch. 5
(82-88 mc); ERP 26 kw visual, 11 kw aural; antenna height above average terrain 466.9 ft.,
above ground 508 ft. Estimated construction
cost $205,945, first year operating cost $180,000,
revenue $200,000. Post office address 2625 W. Wisconsin Ave., Milwaukee, Wis. Studio location to
be determined. Transmitter location Mich. Hwy.
31'
46° and
492,
30" N.Marquette.
Lat.. 87° 28'Geographic
57" W. Long.coordinates
Transmitter
antenna GE. Consulting engineer D. W. Gellerup,
Milwaukee. Principals include President Jerome
Sill (66%). secretary-treasurer and 25% stockholder WMIL-AM-TV Milwaukee and president50"^ stockholder Belle Co., applicant for new tv
station on uhf ch. 38 in La Crosse, Wis.; Vice
President Ethel Sill (1%) and Secretary-Treasurer
Herbert R. Herzberg (33%), Milwaukee jeweler.
Filed Oct. 13.
St. Louis. Mo.— 220 Tv Inc., vhf ch. 11 (198-204
mc) : ERP 316 kw visual, 189.7 kw aural: antenna
height above average terrain 1,009 ft., above
ground 998 ft. Estimated construction cost $976,622 62. first year operating cost $1,428,043, revenue
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BLATZ

Orleans

BEER Now

PET MILK

Now

PULSERATING*
(May-June '53)

In 4th Year . . .

In 3rd Year . . .

With ERNIE THE WHIP
Enjoy rising sales and keep good
company with Gold Medal Flour,
Groves Bromo Quinine, Coca Cola,
Lou Ana Oil, Bayer Aspirin, Bond
Bread, Calumet Baking Powder,
Carnation Milk, 7 Up, Dixie Beer,
Groves 4-Way, Water Maid Rice,
"666", Lysol and others. The only
100% Negro programmed station,
only all-colored announcing staff,
WMRY does the big job in the important Greater New Orleans Negro
market.
600KC

"THE

SEPIA

STATION"

WMRY
NEW

ORLEANS,

LA.

NOW!

with SOUNDCRAFT
PROFESSIONAL

RECORDING

it's ^

^

1
TAPE
It®a*

Perfect reproduction — that's the reason
you'll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
—every low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high frequency response, better head contact
and longer head life.

If you want quality second to none, be
sure to ask for Soundcraft Professional
Tape ... the one and only Micro-Polished
tape!
REEVES
SOUNDCRAFT
CORP.
Dept. N-104
10 East 52nd Street
New York 22, N. Y.<
•PAT. APPLIED FOK
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$1,639,337. Post office address 220 North Kingshighway Blvd., St. Louis. Studio location Lyn
Theatre, 3631 Grandel Square, St. Louis. Transmitter location Hampton Ave., between Columbia
and Elizabeth Ave., St. Louis. Geographic coordinates 38°and
36' 51"
N. Lat.,RCA.
90° 17'Legal
07" W.counsel
Long.
Transmitter
antenna
Bernard Koteen, Washington. Consulting engineer George C. Davis, Washington. Beneficial
owner of all stock is 220 North Kingshighway Inc.,
hotel operator and former applicant. Principals
are Harold Koplar, vice president and 45% stockholder 220 North Kingshighway Inc., and Treasurer William Kopler Shenker, investments, theatre and hotel owner. Filed Oct. 12.
Near Bloomingdale, N. Y. — Great Northern Tv
Inc., vhf ch. 5 (76-82 mc); ERP 3.54 kw visual,
2.48 kw aural; antenna height above average
terrain 2751 ft., above ground 940 ft. Estimated
construction cost $327,793, first year operating cost
$150,000, revenue $190,000. Post Office address
301 Cornelia St., Plattsburgh, N. Y. Studio and
transmitter location Morgan Mt., 12 miles NE of
Bloomingdale, N. Y. Geographic coordinates 44°
25' 56" N. Lat., 73° 50' 38" W. Long. Transmitter
and antenna RCA. Legal counsel Abe L. Stein,
Washington. Consulting engineer Lynne C.
Smeby, Washington. Principals include President Joel H. Scheier (62/3%), president-general
manager and V3 interest WIRY Plattsburg, N. Y.;
Vice President Vincent S. Jerry (33V3%), vice
president
WIRY;
Treasurer and
John30%
M. stockholder
Nazak (0.67%),
chiefSecretaryengineer
and 3.3% stockholder WIRY, and Robert J. Duley
(20%), milk products. Filed Oct. 9.
APPLICATIONS AMENDED
Springfield, 111.— Sangamon Valley Tv Corp.
(WTAX) amends application for vhf ch. 2 to
change studio location to 217-219 South Seventh
St., Springfield. Filed Sept. 30.
St. Louis, Mo. — KWK Inc., (KWK) amends
application for vhf ch. 4 to change transmitter
location to Rural Area, Avenue H, North of
Reavis Barracks Rd., St. Louis; antenna height
above average terrain to 1113 ft. Filed Oct. 13.
St. Louis, Mo. — Columbia Bcstg. System Inc.
(KMOX) amends application for vhf ch. 4 to
specify vhf ch. 11 (198-204 mc); ERP 316 kw
visual and 190 kw aural; transmitter location
3500 ft. 79° from intersection of Gravois and
Lindberg Blvds., Sappington, Mo.; antenna height
above average terrain 1050 ft. Filed Oct. 13.
Durham, N. C. — Durham Radio Corp. (WDNC)
amends application for vhf ch. 11 to change antenna height above average terrain to 671 ft.
and studio location to Peabody St., Durham.
Filed Oct. 7.
Aiken, S. C. — Aiken Electronics Advertising
Corp. (WAKN) amends application for uhf ch.
54 to change ERP to 17.4 kw visual and 9.4 kw
aural; antenna height above average terrain to
351 ft. Filed Oct. 9.
Forth Worth, Tex. — R. O. Shaffer et al d/b
as Fort Worth Tv Co. amends his bid for vhf
ch. 10 to specify vhf ch. 11 (198-204 mc). Filed
Oct. 7.

WIFE (TV) Dayton, Ohio— Skyland Bcstg. Corp.
granted STA to operate commercially on uhf ch.
22
for the period
ending Oct. 12. Granted Oct.
2; announced
Oct. 13.
KNUZ-TV Houston, Tex.— KNUZ Tv Co.
granted STA to operate commercially on uhf
ch. 398; for
the period
Oct.
announced
Oct.ending
13. Dec. 29. Granted
KFYO-TV Lubbock, Tex. — Plains Radio Bcstg.
Co. granted modification of CP for vhf ch. 5 to
change studio location to 908 Avenue J, Lubbock;
antenna height above average terrain 850 ft.
Granted Oct. 6; anounced Oct. 13.
KTVE (TV) Longview, Tex. — Arlington James
Henry tr/as East Texas Tv Co. granted CP to
replace expired CP for new tv station on uhf
ch. 32. Granted Oct. 8; announced Oct. 13.
KMID-TV Midland, Tex. — Midessa Tv Co.
granted modification of CP for vhf ch. 2 to
change ERP to 26.3 kw visual and 13.8 kw aural;
studio location to Bldg. T-48 Midland Air Terminal; transmitter location to 1 mi. S of City on
Tower Rd., Midland; antenna height above average terrain 498 ft. Granted Oct. 6; announced
Oct. 13.
WACH (TV) Newport News, Va.— Eastern
Bcstg. Corp. granted STA to operate commercially on uhf ch. 33 for the period ending Dec. 4.
Granted Oct. 2; announced Oct. 13.
WTOP-TV Washington, D. C.-WTOP Inc.
granted CP for vhf ch. 9 to change ERP to 55 kw
visual and 27.5 kw aural; change description of
studio and transmitter location to 4001 Brandywine St.; antenna height above average terrain
530 ft. Granted Oct. 6; announced Oct. 13.
WTAP (TV) Parkersburg, W. Va.— W. Va.
Enterprises Inc. granted STA to operate commercially on uhf ch. 15 for the period ending April
1, 1954. Granted Oct. 8; announced Oct. 13.
WTAP (TV)
W. Va.— W.
terprises Inc. Parkersburg,
granted modification
of Va.
CP Enfor
uhf ch. 15 to change ERP to 19.5 kw visual and
10.3 kw aural; studio location to 121 W. 7th St.,
Parkersburg; antenna height above average terrain 572 ft. Granted Oct. 6; announced Oct. 13.

CALL LETTERS ASSIGNED
KCAF
(TV)
Co., uhf ch. 53. Fresno, Calif.— John Poole Bcstg.
KTHE (TV) Los Angeles, Calif.— TJ. of S. Cal.,
Allan Hancock Foundation, noncommercial educational uhf ch. 28. Changed from KUSC-TV.
WOBS-TV Jacksonville, Fla.— Southern Radio
& Equipment Co., uhf ch. 30.
WJBF-TV Augusta, Ga. — Georgia - Carolina
Bcstg. Co., vhf ch. 6.
Augusta, Ga. — Radio Augusta Inc.,
vhfWRDW-TV
ch. 12.
WRBL-TV Columbus, Ga.— Columbus Bcstg.
Co., vhf ch. 4.
WTLE (TV) Evanston, III.— Northwestern Tv
Bcstg. Corp., uhf ch. 32.
KVOL-TV Lafayette, La. — Evangeline Bcstg.
Co.,
vhf ch. Lafayette,
10. Share-time
with KLFY-TV.
KLFY-TV
La.— Camellia
Bcstg. Co.,
vhf ch. 10. Share-time with KVOL-TV.
Shreveport, La.— Interim Tv Corp.,
vhfKSLA
ch. (TV)
12.
Jr.,WJDW
uhf ch.(TV)
44. Boston, Mass.— J. D. Wrather
APPLICATIONS DISMISSED
WAAB-TV Worcester, Mass. — Wilson Enterprises Inc., uhf ch. 20.
Orlando, Fla. — Central Florida Enterprises Inc. 1
WUNC-TV Chapel
Hill, N.
granted dismissal of bid for new tv station on
noncommercial
educational,
vhf C—
ch. U.4. of N. C,
vhf ch. 6 at request of applicant. Dismissed
Salem, Ore.— Oregon Radio Inc., vhf
ch.KSLM-TV
3.
Oct. 13.
Mason City, Iowa— Twin States Tv Co. granted
WAIM-TV
dismissal of bid for new tv station on vhf ch. 3
uhf ch. 40. Anderson, S. C— Wilton E. Hall,
at request of. attorney. Dismissed Oct. 13.
WLAC-TV
Old Hickory
(Nashville), Tenn.
—Life & Casualty Ins. Co. of Tenn., vhf ch. 5.
Cape Girardeau, Mo.— KWK Inc. (KWK St.
KVAN-TV Vancouver, Wash. — Vancouver
Louis) granted dismissal of bid for new tv staRadio Corp., uhf ch. 21.
tion onmissed
vhfOct. ch.
13. 12 at request of attorney. DisAPPLICATIONS
St. Louis, Mo.— 220 North Kingshighway Inc.
granted dismissal of bid for new tv station on
WEAR-TV Pensacola, Fla.— Gulfport Bcstg. Co.
vhf ch. 11 at request of attorney. Dismissed
seeks modification of CP for vhf ch. 3 to change
Oct. 13.
ERP to 55.4 kw visual and 33.2 kw aural; studio
Oklahoma City, Okla. — Independent School
and transmitter location to U.S. Hwy 90, 1.3
Dist. (KOKH) granted dismissal of bid for new
miles SE of Belleview, Pensacola, Fla.; antenna
noncommercial tv station on vhf ch. 13 at reheight above average terrain 577 ft. Filed Oct. 9.
quest of applicant.
Dismissed Oct. 13.
KLIX-TV Twin Falls, Idaho— Southern Idaho
Bcstg. & Tv Co. seeks modification of CP for
vhf ch. 11 to change ERP to 18.58 kw visual
Existing Tv Stations . . .
and 9.29 kw aural; antenna height above average
terrain 624 ft. Filed Oct. 7.
ACTIONS BY FCC
WMAC-TV Boston, Mass. — General Teleradio
"inc. seeks modification of CP for vhf ch. 7 to
KOY-TV Phoenix, Ariz. — KOY Bcstg. Co.
and 158.89 kw
kw visual „„„„
3169.
ERP
change
granted STA to operate commercially on vhf ch.
480
ft. antenna
Filed to
Oct.height
,
above average» terrain
aural;
10 for the period ending April 27, 1954. Granted
Oct. 7; announced Oct. 13.
seeks
Inc.
WSTV-TV Steubenville, Ohio— WSTV
KrVA (TV) Yuma, Ariz.— Valley Telecasting
modification of CP for vhf ch. 9 to change studio
Co. granted STA to operate commercially on
to Altamont Hill, Steubenville Twp.,
locationFiled
vhf ch. 11 for the period ending Oct. 17. Granted
Oct. 9.
Ohio.
Oct. 7; announced Oct. 13.
KOOL-TV Phoenix, Ariz. — Maricopa Bcstrs.
Memphis
(TV)
WMCT
5 to
vhf ch. Pub.
CP forMemphis
tion ,of Tenn.—
Co. seeks modifica
Inc. granted STA to operate commercially on
above
vhf ch. 10 for the period ending April 27, 1954.
change aural ERP to 60 kw; antenna height
Granted Oct. 7; announced Oct. 13.
average terrain 1013 ft. Filed Oct. 9
Bluff, Ark.— Central South
KBMT (TV) Beaumont, Tex.— Tv Bcstrs. Inc.
KATV (TV) Pine modificati
on of CP for vhf
seeks modification of CP for uhf ch. 31 to change
Sales Co. granted
ERP to 18.5 kw visual and 10.0 kw aural; change
ch. 7 to change studio location to 100 Williams
Hwy.
studio and transmitter location to U. S. above
Rd., near Pine Bluff; antenna height above
height
antenna
Tex.;
Vidor,
of
W
mile
1
90
an9;
Oct.
Granted
ft.
1010
average terrain
average terrain 462 ft. Filed Oct. 7.
' ,
„
nounced Oct. 13.
Y— Van Curler
WTRI (TV) Schenectady, N.
of CP for uhf
New Am Stations . . .
Bcstg. Corp. granted modification
ch 35 to change transmitter location to on Mt.
northof
E
Rafinesque,
Y.; change ERP
ACTIONS BY FCC
Troy, 2 N.miles
boundary ofately
ernmostapproxim
to 214 kw visual and 112 kw aural; antenna
Granted
ft.
990
terrain
average
Denver, Colo.— Francisco V. (Paco) Sanchez,
height
d Oct. 13.
Oct. 7; above
announce
granted 1220 kc, 1 kw daytime. Estimated conBroadcasting
Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
Ixecutive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
NTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
». O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE *

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

— Established 1926 —
PAUL

& ASSOCIATES

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Member AFCCE *

LYNNE

C. SMEBY

Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

GEORGE

CO.

C. DAVIS

501-514 Munsey Bldg. STerling 3-0111
Washington 4, D. C.

Member AFCCE *

Member AFCCE *

GEORGE

E. GAUTNEY

Craven, Lohnes & Culver

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

Member AFCCE *

Member AFCCE *

WELDON
& CARR
Consulting

Washington 6,Engineers
D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS
710 14th St., N. W.
Executive 3-5670
Washington 5, D. C.

Member AFCCE *

Member AFCCE*

RUSSELL

P. MAY

711 14th St., N. W.

Sheraton Bldg.

Washington 5, D. C.

REpublic 7-3984

Member

CONSULTING RADIO ENGINEERS

Radio & Television

AFCCE •

KEAR

GODLEY

Upper Montclair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

Member AFCCE *

A. D. RING

CARDS

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE *

P. O. Box 32
AR. 4-8721
1100 W. Abram

GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Raaio-TefevisionElectronics-Communications
1610 Eye St., N. W., Wash. 6, D. C.
Executive 3-1230 — Executive 3-5S51
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)

GUY

C. HUTCHESON

ARLINGTON, TEXAS

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer Cn duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

ruction cost $25,795. first year operating cost
!7,300, revenue $50,000. Mr. Sanchez is in radio
ivertising, broadcasting and hotel owner. Post
lice address 3036 Elm St., Denver. Granted
ct. 7.
Lone Star, Tex.— Pierce W. Brooks & T. H.
arham d/b as Lone Star Bcstg. Co. granted
|500 kc, 500 w daytime. Estimated construction
pst $16,570, first year operating cost $24,000,
Jvenue $46,000. Principals in general partner|iip are Pierce P. Brooks (50%), real estate and
lsurance and T. H. Parham (50%), real estate,
ost office address c/o Pierce P. Brooks, Naonal Bankers Life Ins. Corp., Dallas. Tex.
Wanted Oct. 14.
Killeen, Tex. — Highlite Bcstg. Co. FCC desigated for hearing application for new am station
n 1050 kc, 250 w daytime. It has not been
ranted as erroneously reported B#T Oct. 5.
APPLICATIONS
Cordova, Ala. — Northern Light Bcstg. Corp.,
Broadcasting
• Telecasting

Cohen & Wearn
Consulting Electronic Engineer*
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
•
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Blvd.
Portland 11, Oregon

1450 kc, 250 w. llam-lpm, 5pm-10pm daily,
5pm-10pm Sunday. Estimated construction cost
$7,400, first year operating cost $11,500, revenue
$14,500. Applicant corporation is composed of 34
local and professional businessmen. Post office
address Box 278. Cordova. Filed Oct. 2.
Near Naples, Fla. — George Dewey Polly, 1270
kc, 1 kw daytime. Estimated construction cost
$20,245, first year operating cost $22,780, revenue
$36,000. Mr. Polly is in real estate sales and
development in Naples. Post office address
Motel Tamiami, Naples.
Filed Oct. 2.
Elizabethtown, N. C. — Cape Fear Bcstg. Co.,
(WFNC-AM-FM Fayetteville, N. C.) 1450 kc, 250
w unlimited. Estimated construction cost $8,000.
first year operating cost $40,000, revenue $45,000.
Applicant has filed bid for uhf ch. 18, Fayetteville,
N. C. Principals include President Theodore
K. Weyher (24.7%), freight agent of Atlantic
Coast Line R.R. at Dade County, Fla.; Vice President Victor W. Dawson (16.9%), manager of
WFNC-AM-FM: John G. Dawson (33.8%), Kins-

ROBERT M. SILLIMAN
John A. Moffet — Associate
1405 G St., N. W.
Washington
5, D. C.
Republic 7-6646
Member AFCCE *

Vandivere,
JOHN

MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*
HOFFMAN
RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealerl
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

Pll

Member AFCCE •
ton (N. C.) attorney, and Mary C. Weyher
(24.7%), wife of Theodore K. Weyher. Post
office address c/o Victor W. Dawson, P. O. Box
1230, Fayetteville. Filed Oct. 5.
Harlingen, Tex.— John F. Thorwald, 1240 kc,
250 w unlimited. Estimated construction cost
$15,400, first year operating cost $44,720, revenue
$52,000. Mr. Thorwald is director and minority
stockholder Empire Studios Inc., Orlando, Fla.,
October 19, 1953
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CLASSIFIED
Checks and money orders only.
Payable in advance.
Display — Tuesday
Deadline: Undisplayed — Monday preceding publication date.
preceding publication date.
Situations Wanted 20<J per word — $2.00 minimum • Help Wanted 25tf per word —
$2.00 minimum
All other classifications 30<ji per word — $4.00 minimum • Display ads $15.00 per inch
Send box replies to
No charge for blind box number.
Broadcasting • Telecasting, 870 National Press Bldg., Washington 4, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
or return.
theirsentcustody
or responsibility
any liability
repudiates photos,
ing • Telecasting
Help Wanted

Help Wanted— (Cont'd)

Managerial

CBS affiliate in Rocky Mountain area has immediate openings for two staff men. Desire one
licensed man capable of announcing and engineering and one staff announcer. Send audition
resume and wage required to KBOW, Butte,
Montana.

Manager-salesman one kilowatt daytime, one
kilowatt independent daytime. Medium southeastern market. Salary, auto, percentage. Box
107A, B.T.
Manager who can sell for new 1000 watt station in
Georgia. Will begin operation in late December.
All replies will be held confidential. Box 206A,
B.T.
Salesmen
Western NBC regional, excellent market, offers
radio-minded local salesman opportunity to earn
$10,000 plus. Weekly base, $100. against 15 percent.
Substantial tax-free car allowance. Pleasant middle-sized community, good schools, good weather
(no snow). Box 964X, B'T.
Experienced radio-minded salesman in large
and still growing southwestern area with top
rated network station. Send full details to Box
164A, B'T.
Experienced salesman wanted. Wonderful opportunity for a young man who fully knows radio
time sales and has a proven record. Rich market
in Nebraska. Car necessary. Write, wire Box
165A, B.T.
Experienced, aggressive sales-manager for midwest daytime independence. Must know radio.
Generous draw against commissions totaling
$7, 000. -$12,000. yearly. Sales aids and topnotch
programming. Forward complete information.
Box 189A, B.T.
Immediate opening radio time salesman. $100.
guarantee against commission. Contact Manager,
KCHJ, P. O. Box 262, Delano, California.
250 watt, fulltime independent wishes to add
salesman to present staff. Can be short on experience but not on ambition. Straight salary,
minimum $70. Contact KNCM, Moberlv, Missouri.
Commercial sales position in thriving county seat
independent. Excellent market assures better
than average income. $300. monthly draw against
15% commission. Send full details and references
first letter. Contact Lynn Thomas, KWRO, Coquille, Oregon.
Announcers
Announcer with at least two years combination
experience, news, DJ, with or without first class
ticket. Extra pay for ticket. Paid vacation, insurance, sick leave. Midwest. Send all details
first letter. Box 72A, B.T.
To an announcer seeking unlimited future. Outstanding opportunity for topnotch news and pop
music man. If you think you qualify, reply, Box

Ad-libber, madcap wit, "happy" voice, DJ.
ad-lib quips about records. Do "bopster"
Stan Freberg, Bob and Ray character
stage-screen impersonations. Midwest.
Box 131A, B.T.

Funny
voice,
voices,
Single.

Combo man with first class ticket for central
Pennsylvania AM-FM. Announcing should be
diversified in abilities. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume. Salary $76.00. Box 135A, B.T.

Experienced announcer wanted by a western
Penna. independent station. Send tapes or discs
to Box 181A, B-T.

Immediate opening experienced announcer-engineer. $92.50 to start. Contact Manager, KCHJ,
P. O. Box 262, Delano, Calif.
Announcer-engineer, first class. Emphasis announcing ability, not experience. Needed immediately. Excellent working conditions, car required. Top pay, permanent position for right
man. Tapes returned. Send full resume to Gene
Reiff, KCIM, Carroll, Iowa.
Good, experienced, play-by-play sports man.
Football, basketball, class A baseball. Needed
immediately, our man moved up to the big-time.
Send tapes, references, picture, salary requirements. TV sportscast. Program Director, KCSJ,
Pueblo, Colorado.
Immediate opening for good morning man at
leading CBS station in southwest major market.
Opportunity for advancement, pleasant working
conditions at station affiliated with television and
newspaper. Send audition tape, photo, background resume immediately to Bruce Barnard,
KROD, El Paso, Texas.
Experienced newscaster. Send tape and details.
KTBS. Shreveport, La.
Experienced announcer: Music-news station in
city of 105,000. Must know popular music. Starting salary $300; increases to $330. in two months.
Prefer family man interested in our profit sharing plan. Send tape and qualifications to KVSP,
Lubbock, Texas.
Combo with hard selling voice. Intelligence, personality, and character are musts. Hard worker
can name own salary. WICY, Malone, New York.
Combo man with 1st phone. Experienced on engine ring. 40 hour week. Group insurance. Paid
vacation.
Send tape and letter to WITY, Danville,
Illinois.
Immediate opening. Send references, audition,
salary requirement WKNA. Charleston, West
Va.
Announcer-engineer, first phone. 1000 watt daytime indie. Emphasis on announcing. Operate
board. Send tape, photo and references to
WLSD, Big Stone Gap, Virginia. Starting salary
$75.00.
Experienced announcer. Fulltime MBS affiliate
wants good voice and good knowledge records,
start $60.00 week. Contact WMGR, Bainbridge,
Ga.
Combination announcer-salesman or announcercopywriter. Good pay, fine future. Background
resume, photo, present salary first letter. Send
tape. Harry Weaver, Manager, WOKE, Oak
Ridge, Tenn.
Staff announcer wanted for radio station with
congenial staff. Insurance, hospitalization and
vacation. Day shift. Experienced only. Prefer
man who can compile and write local news.
Contact Charles Melton, WSIC, Statesville, North
Carolina.
Experienced announcer for morning shift. $70.00
for 44 hours. WVOP, Vidalia, Georgia. Telephone 3029.

Two experienced announcers for upper midwest
radio-television operation. Above average earnings possible. Send photo, resume of experience.
Box 202A, B.T.

At once, announcer — first phone, or announcer,
some experience. WVOS, Liberty, New York.

Announcer with first phone for 1000 watt metropolitan midwest affiliate. Voice work primary
$325.—
$350.—
44 hours. Send tape and letter to
Box 211A, B.T.

Combination man. Prefer actual radio engineering experience with voice for news. Night shift
till midnight. Beautiful resort country in northern Minnesota. Write Box 204A, B.T.

Help Wanted— (Cont'd)
Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have driver's license. Transportation supplied.
Good salary plus expenses. Send complete list
B«T.
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,
Wanted by established network station in heart
of the hunting and fishing area. Chief engineer
with some ability as announcer or traffic clerk.
Better than average earnings. Permanent position with expanding organization. Box 192A, B.T.
Chief engineer, immediately. 1000 watt directional fulltime. Telephone Herb Nelson, KOKX,
Keokuk, Iowa.
Immediate opening. Combo man. Voice important. $280.00 start . . . $320.00 in six months.
Resume, references and audition to KSYC, Yreka,
Calif.
Engineers with good electronic background,
wanted immediately for AM-FM and TV operations. John Willis, Chief Engineer, WAIM, Anderson, South Carolina.
Immediate opening for fulltime first class engineer. AM-FM operation. Desirable working
conditions.
Full benefits. Call, write or wire
6-1855.
Larry Stewart, WDWS, Champaign, Illinois.
First class engineer approx. Nov. 1st. One kw
fulltime indie. 40 hour week. Group insurance.
Paid vacation. Send resume of experience.
WITY, Danville, Illinois.
WSAZ Inc. has openings in microwave radio and
TV. Write, wire or call John Clay, Chief Engineer, WSAZ Inc., Huntington, West Virginia.
Experienced, First class transmitter engineers,
for 5 kw AM, FM and television, CBS affiliate.
TV expansion creates opportunities to join WTOC,
Savannah's Chief
pioneerEngineer,
station. WTOC,
Write toSavannah,
Kyle E.
Goodman,
Georgia.
Engineers, some with first phone, needed immediately in AM-TV operation. Union scale to
$88.00 per week. WTVH-TV, Peoria, Illinois.
Phone Wallace Wurz, 6-5561 for interview.
Immediate openings. First phone men. AM and
FM. Experienced or inexperienced. Contact
David Prozzo, LU 1292 IBEW, 212 South Jefferson, Peoria, Illinois.
Production-Programming, Others
Midwest. Attractive offer for experienced program director, news editor combination. Top
working conditions, paid insurance, vacations.
Income
individual.
tails firstbased
letter.on Box
70A, B.T.Send complete deAt once experienced female copy writer, some
air work. Good pay, paid vacations, insurance,
sick leave. Send complete details first letter.
Midwest. Box 71A, B.T.
Fulltime copywriter needed for twin network
station in Maryland. Woman preferred. Box
180A, B-T.
Immediate opening for young lady who can write
good copy, with good voice for 250 watt NBC
affiliate. Send sample copy, tape to KAWT,
Douglas, Arizona.
Copywriter man or woman for thousand watt
fulltime. Telephone Herb Nelson, KOKX, Keokuk, Iowa.
Television
Salesmen
We seek the services of a top flight, experienced
sales administrator for our television operations
shortly to be opened in the Portland-Vancouver
area. Apply in writing, giving all details you
would seek were you in our position. Box 92A,
B.T.
Salesmen wanted (2). Immediate availability for
aggressive men looking for topnotch future in
television sales. Our market 28th in nation, provides an excellent opportunity for the right men.
Send complete information, first letter. Address
replies
to James H. Crowley, WTVU, Scranton,
Pa.

Technical
Production-Programming, Others, etc.
Producer-director immediately for midwest station, iJ/2 years in operation. Send resume, photo,
phone number to Box 150A, B-T.

Situations Wanted

Situations Wanted— (Cont'd)

Managerial
General manager who knows how to produce
and does produce wants greater opportunity with
permanency. Strong on sales and station administration. Young, aggressive, college graduate. Box
126A, B«T.
Young radio commercial manager, 29, journalism
graduate. Would like to re-locate into larger
market. Steady, increased sales record. Details
by return mail. Write Box 171A, B-T.
Managerial position wanted. 10 years experience
in all phases including managerial, and sales, last
five years. Prefer midwest market. Presently
employed. Box 175A, B»T.
Here's a result getting manager who really knows
radio from long experience. Manages, sells, gets
maximum returns. Hard worker, fine character
and reliable references to prove statements.
Reasonable salary and percentage. Prefer single
station market. Available quickly. Box 197A,
B.T.
Owners — your eastern station in the black on
your terms. Two man, multiple purpose, management-operations team. Full data to Box 215A,
B.T.
Announcers
Part-time DJ late evening or early AM. Within
100 miles of Chicago. Now employed. Can sell.
Box 101A, B.T.
Announcer DJ. Experienced affiliate and indie.
Excellent news and commercial delivery, control
experience. Syracuse Radio School graduate,
married, draft exempt, available immediately.
Box 162A, B'T.
Experienced announcer, with first class ticket,
available about October 21st. Experience covers
all phases. Box 163A, B-T.
Young, versatile, limited experience, disc jockey,
news. Good, clear voice. Box 166A. B.T.
One year commercial experience — show biz background— desire move to New England. Strong
with music and sports. Fast ad-lib. Box 174A,
B'T.
Announcer. Recent broadcasting school graduate. No experience. Third class ticket. Box 183A,
B.T.
Score that extra point!! A special radio gal available now!!script
Disc jockey,
commentator,
continuity
writing, women's
promotion,
publicity,
public
relations,
Box 185A,
B.T. production. You're the winner!!
Steady staffer, 2 years east kw indie. Studio quiz,
emcee-production specialty. Seek improvement,
not job change. Sensible offer can be mutually
advantageous. Gladly travel for interview. No
tapes. No discs. 27, family. Box 186A, B.T.
Announcer, experienced, reliable, single, 26, DJ,
news, disc sent upon request. Prefer vicinity
Stockton, Calif. Salary no obstacle, Box 187A,
B.T.
Newscaster, announcer, DJ, 10 years experience
AM, TV. Excellent voice, network calibre. Proven
ability. Also write, produce and direct. Major
market preferred. Tape, picture and resume upon
request. Box 190A, B.T.
Hard hitting salesman-announcer. Prefer southwest or west. Experienced.
Box 191A, B.T.
Sincere, mature voice. Staff announcer with
convincing technique on commercials. Familiar
all phases programming and able to handle board.
Steady man, good habits, seeking permanent
position. Box 193A, B.T.
Conscientious, versatile announcer featuring
sports, limited experience, good potential. Single,
veteran, third ticket, travel, resume, tape. Box
195A, B.T.
Announcer-engineer with first — accent on announcing. Strong on news and commercials,
personable DJ. Formerly with 10.000 net affiliate
prefer northeast. Wife, car, family addition in
December. All replies answered. Gloversville 51973, Gloversville, New York. Box 203A, B.T.
Spcrtscaster-newscaster, can double as
nouncer. Background heavy in sports.
Wishes to settle in southern California
nity. Excellent references. Disc and self
immediately.
Box 209A, B.T.
Three
Prefer

staff anMarried.
commuavailable

years experience. Relaxed DJ, news. Employed large market midsouth network affiliate.
northeast
city over
uate.
25. Box 213A,
B.T. 75,000. College grad-

Available February, 1954 for west coast, 2!/2
years
experience,
22 years of L.
age'.
in news,
chats, announcing.
L. Outstanding
Brush, 1020
Lawrence, Chicago.
Announcer-experienced: staff, sports. Permanent. Background, resume, audition. Andy
Denonn. 169 Columbia Heights, Brooklyn, New
York. Main 4-0088.
Announcer, attractive voice, excellent news adlib. Interested sales. Tape on request. John
Dobbyn, 4137 49th Street, Woodside, New York.
Havemeyer 6-9488.
Two announcers school background, some experience. Desires position south. Herbert Ducham,
lina. Hawthorne Lane, Burlington, North CaroAnnouncer news, commercials, sports, board,
veteran. Will travel. Experience light. Jack
Ferrell, 76 Powell St., Brooklyn, New York.
Colored announcer-DJ. Specialize in commercials and news. Steady, ambitious and progressive, graduate operate board. Resume background
and tape. Edward Hall, 4051 South Ellis Avenue,
Chicago 15, 111.
Announcer, experienced, operate control board.
Married. Desires position within fifty mile radius
of Chicago, if possible. Excellent references.
Draft exempt. Eldon Q. Johnson, 115 North
Parkside, Chicago.
Announcer-engineer. Strong on pitch. Disc
jockey, newscaster, sportscaster. Married with
children. Tape and resume on request. Tony
Laine, 205 Park Hill Avenue, Yonkers, New York.
Announcer, desires relocation above Mason-Dixon
Line. Can do good personality DJ news. Draft
exempt. Definite asset to any station. Tom
Jeffreys, 31-38 29th Street, Astoria 6, New York.
Announcer, DJ, news, strong sports, top commercial announcer and writer. Control board versatile, ambitious, draft exempt. Free to travel.
T»pe on request. South or southwest preferred.
Melvin Marshall, 307 Eastern Parkway, Brooklyn
16, New York.
Mature, reliable. Will travel. Can handle news,
DJ, control board. Resume, tape available.
Charlie W. Pratt. 329 Crimmims Ave., New York,
New York. MOnthaven 5-4062.
Announcer, married, mature voice, genial personality.
Desires permanency.
StrongFred
commercials, news,
sports.
Tape. Resume.
Ross.
289 Emoire Blvd., Brooklyn, New York. President 3-0549.
Announcer, combo, all phases, DJ, news, special
events, strong on commercials, veteran. Dependable, good voice. 3rd phone. Michael Shield,
20 West 2«th St., New York City. Telephone Watkins 9-0132.
Announcer-engineer. First license, good commercial delivery, good voice, experienced. Minimum
$75.00. Box 315, Rushville, Nebraska, or telephone
286-J.
Technical
Audio engineer, 13 years. 50 kw. Studio and remotes. Single veteran. Union. Car. Musician.
Box 106A, B.T.

Situations Wanted — (Cont'd)
Blasted newsman wants radio-active job. Keep
me in cigars. Box 160A, B-T.
Trained and experienced writer desires position
in independent station — preferably near Washington area.
graduate
of NationalCollege
Academy ofbackground,
Broadcasting,
Washington,
D. C. Experience also in production, programming, public speaking, advertising, publicity.
Extensive experience with women's groups and
programs. Box 161A, B-T.
Young woman looking for interesting opportunity
in
copywriting and publicity work. Will travel
B'T.
any part of U.S.A. for right opening. Box 177A,
Many facets — 4A agency production, radio and TV
continuity, utility and TV promotion, advertising
and public relations. Twenty-nine, single, versatile and ambitious. College graduate. Prefers midwest city. Box 217A, B.T.
News director, radio-TV, 10 years experience, now
midwest, wishes to relocate east. Box 210A, B.T.
Television
Managerial
General or commercial manager experienced all
phases TV operation. Small-large markets.
Presently employed. Will accept position on percentage basis. Box 2A, B«T.
Technical
Young TV operations supervisor, first phone, desires location in good midsouth market. References. Box 168A, B.T.
Engineer with approximately 20 years experience
including three years TV desires position as a
technical
d'rectorBoxor 205A,
TV supervisor
especially in
warm
climate.
B.T.
Station photographer, experienced all phases;
still, movie, darkroom. BA Degree, major, pictorial journalism, age 25, veteran. Duane O.
Nielsen, 4210 E Street, Lincoln, Nebraska.
Production-Programming, Others
Film editor, college graduate, Korean veteran.
Box 170A, B'T.
TV program director with news coverage and
film experience wants to move. Extensive experience in professional theatre, TV and radio
production. A slight raise in present salary will
do it. Write Box 212A, B«T.
For Sale
Stations
One-third interest in 1000 watt midwest, by station manager who wants to step out. Write Box
167A, B»T.
Rocky mountain: 250 watt. Bills $48,000. Asking
only $28,000. Exclusive. Box 178A, B«T.

Technician, Graduate Delehanty School RadioTV, New York. Second phone, repair experience
low power transmitters. Hard, consistent worker,
considers all opportunities. Box 176A. B-T.

Midwest, 5.000 watt, fulltime: good money maker,
sound investment. Excellent assets, well equipped. Priced less than you could replace physical
plant for. Large amount of unfulfilled advertising contracts. Station definitely in the black,
but
priced
for inimmediate
sale. IfBoxyou're
to make
a deal
a hurry, contact
199A, ready
B.T.
Terms available.

Available immediately, male, 7 years control room
experience, knowledge of FM transmitter. Box
179A, B«T.

250 watt daytime AM station top rated specialization station in metropolitan market of southern
Florida. Ideal place to live and work. Financing
available. Box 207A, B.T.

Experienced AM engineer with TV training.
Available soon. Box 219A, B«T.

Equipment, etc.

Engineer, first class. Age 49. Experienced on
AM and FM. Will go anywhere. Available at
once. No combo. Box 188A, B.T.
Engineer first phone, two years technical school,
seven months AM-FM experience, 18 months
electronic experience. Box 198A, B-T.
Production-Programming, Oth ers
3D — program director, morning man, 1st phone.
ladies love and men advoice 2 that
Outstanding
mire. Available
weeks. Box 972X, B.T.

Tower bargain — 375 foot self-supporting tower
with bolts, insulators, automatic lighting, et al.
Now stored^ready to ship anywhere. Priced
for quick sale at $11,000. Ideal for UHF-FM-AM.
Wire Box 477X, B«T.
Used VHF transmission line. Good for high or
low band. Manufactured by communications
products.ducers, 842
feet of 6V8"
Also insulations,
bends, reand connectors
plusline.
standoff
suspension hangers, messenger cables and all
accessories. For complete descriptions and details write Chief Engineer, Box 76A, B«T.
(Continued on next page)

For Sale— (Cont'd)
Power tubes: one new Federal 8S2-A; four new
RCA 827-R; four WL 892 used approx. 5,000 hrs.
Will sell at loss. Make offer. Box 91A, B-T.
175 ft. self-supporting Andrews tower now installed on top of hotel building. Any reasonable
offer will be considered. Box 117A, B-T.
New TV towers ready for shipment October 15th.
Sold only
all equipment. Onedelivered
tower 340and
ft. erected
One 360 with
ft. One
tower
400 ft. Guyed type. Box 169A, B-T.
Recording equipment: Four RCA 73B recording
lathes with complete auxiliary equipment consisting of four Presto 92A recording amplifiers,
two RCA BA4C monitor amplifiers, two Weston
UU meters, attenuators, jacks, coils, pads, etc.,
parts. Write Box 210A,
plus
B.T. spare replacement
One Collins 20-T transmitter cabinet, and necessary components for three-tower directional
operation less remote meters. Also, 400 feet
amphenol 21-135, 72 ohm co-ax. Write, wire or
call Dexter
Alester.
Okla.Ferry, Chief Engineer, KNED, Mc10 kw AM transmitter, RCA type BTA-10F, with
control console complete set tubes and some
spares $17,500.00. FOB Duluth. Also approved
AM freq. and mod. monitors, ant. terminating
and phasing components available. Inquire John
M. Sherman, WCCO-TV, Minneapolis, Minn.
Model 600D Magnamite portable recorder with
all accessories, Cost $320.00. Used 8 Mo. Sell for
$200.00 Also RCA, WM-3A Grating Generator,
new. never unpacked, 10% discount. WDAY Inc.,
Farg6, North Dakota.
Truscon, self-supporting tower, model H-30, 270
feet, dismantled AM-UHF-TV with lights, ready
for
shipment. Best offer. WOKY-TV, Milwaukee,
Wisconsin.
210 ft. guyed tower, galvanized, mfd. by Tower
Construction Co., A-3 lighting. Contact WRAYTV, Princeton, Ind.
Commercial crystals and new or replacement
broadcast crystals for Bliley, Western Electric,
RCA holders, Conelrad frequencies, etc., fastest
service. Also monitor and frequency measuring
service. Eidson Electronic Co., Temple, Texas.
Phone 3-3901.
Wanted to Buy
Stations

Miscellaneous — (Cont'd)
Notice is hereby given that Radio Station KVAS,
Astoria, Oregon is to be sold pursuant to court
order by receiver. Sealed bids are to be received by William R. Ohlmann, Receiver, 612
Commercial Street, Astoria, Oregon on or before
10:00 A. M. November 6, 1953, at which time bids
to be opened and station sold, subject to confirby court,andto ready
highestforandoperation.
best bidder. Station mation
complete
Help Wanted

Situations Wanted— (Cont'd)
Prod uction -Program m ing, Oth ers
■
\ PROGRAM DIRECTOR-EXECUTIVE. Small market, 25■
! 75,000. 7 years radio, thoroughly experienced administra; tion, programming, client contact. Handle personnel, write
■
■ top notch copy, correspondence, sales letters. Fair an■ nouncer. Football, baseball. B. A. Now PD high-wattage
; net outlet southeast. Prefer South, southern Midwest, go
■ anywhere. BOX I82A, B.T.
Television
Managerial

There's always an opening for qualified radio
personnel in one of Oklahoma's 46 Radio
Stations. One contact covers the state. Apply
to — Guy Farnsworth, KCRC, Enid, Okla., Secretary, Oklahoma Broadcasters Association.
Announcers

WANTED
Chief Announcer for fast moving local
network station. Position now open.
Good

Reward

Offered

Must have experience for all-around
staff duties and be able to exhibit good
supervisory ability. Salary open.
If this is you or you know him send full
letter audition and photo immediately
to Box 21 4A, B*T.

Production-Programming, Others
CONTINUITY
A

■
»■
■;
;
S
■

TV EXECUTIVE

AVAILABLE

IMMEDIATELY
As Assistant General Manager, successfully put new television station
on the air in large market. Documented proof of outstanding record.
As Program Director for key network TV station was responsible
for many network shows. Created
several network shows, one currently running five days a week.
Received awards for local program
achievements.
A proven record of six solid years
in TV, plus seven more in all phases
of radio. A family man, college
graduate. At 33, have the youthful
capacity for hard work plus the
mature experience necessary for
top management position. Will consider only good salary plus opportunity for financial growth. Excellent references. Please reply Box
184A, B*T.

A nnouncers

WRITER

seasoned, all-round writer for

radio and television by major midwest network affiliate. Send complete details to Box 218A, B*T.

Buyer for middlewest 250 to 5,000 watt independent or affiliate station. Full details kept
confidential. Box 83A, B-T.

ROD

HUFF

WFBM-TV
Indianapolis

Television

Equipment, etc.
Used 500 watt or 2 kw channel 2 transmitter and
other studio and transmitter gear. Box 453X, B«T.
Would like to locate good used 10 kw transmitter.
Box 13A, B»T.
1 used RCA 70-C1 or D with BA2C preamplifier
or equivalent. Box 19A, B«T.
Raytheon RC-II console new or used. State condition, age, and price. Box 200A, B.T.
One 8 bay FM side mount antenna. Collins or Andrews, to operate on 92.9 MC. KREM, Spokane,
Washington.
Good used AM transmitter, 1000 watts complete:
FCC approved. Please send complete information
first letter and picture if available to Jay Lamb,
WPNX, Phenix City, Alabama.
Would be interested in 250 or 1000 watts FM
transmitter, monitor, etc. Write, wire to G.
Lozano,
1228 Caldwell St. or call 4-6421, Corpus
Christi, Texas.
Miscellaneous

An American corporation operating in the Far
East with principal offices in Manila has facilities and contacts to represent U. S. firms wishing to do business in publishing, radio or television, such as supplies, film libraries, equipment,
features, etc. Box 194A, B.T.
FCC licenses quickly by correspondence. Also
new 8-weeks resident class begins November 9.
Grantham School of Electronics, 6064 Hollywood
Blvd., Hollywood, California.

Radio-TV stations. Purchase, sales, financing.
Advertising sales representation in New York
area. Donald Hilliard, 1697 Broadway (CBS
Building), New York, New York.
Attention: Jan King — please contact me. Don Lee
Lee King, Box 51, McChord Air Force Base,
Washington.

TV

JOBS

IN FLORIDA

If you are interested in positions as
directors, cameramen, announcers,
writers, studio and transmitter technicians, film editor, news writers and
photographers, set designers, artists
and traffic managers; send complete
background, salary and photograph in
first letter to Box 819X, B*T.
Salesmen
CAN YOU SELL TELEVISION
intelligently in productive, non-competitive, prestige-high market and direct activities of other
salesmen? Must have excellent radio or television
sales record and references. Offer work with outstanding staff. Fine family and living conditions,
good salary and future incentives. Write Box
172A, B«T.
Situations Wanted
17 YEARS RADIO (SOME TV) EXPERIENCE
in management, ownership, sales and business administration, administrative assistant.
Aptitude for planning, detail, organization.
Relocation desired. Available on demand. Sober
family man, excellent record ability and integrity.
Seek reasonable offer from good radio and/or
TV station. Box 208A, B*T.

EXPERIENCED
TELEVISION

ANNOUNCER

Looking" for position
with accent
on personality

work

R e commendations
Production-Programming, Others
RUDY BRETZ
VISITING CONSULTANT
TV STAFF TRAINING (Basic or advanced)
PROGRAMMING, PRODUCTION,
OPERATIONS
Directing, Camerawork,
Film, Lighting,
~
For Sale
Artwork,
etc.
TV Production Specialist for 14 Years
Brochure sent
Croton on Hudson
on request
New York

Equipment, etc.
I for sale
1 RCA FIELD SYNC GENERATOR
I
G.E. FILM CAMERA
both nearly new
KGUL-TV,

Galveston, Texas

|
j

FOR THE RECORD

For Sale— (Cont'd)
producer of motion pictures, radio and tv productions. Post office address 1516 Pine Bluff
Ave., Orlando, Fla. Filed Oct. 7.

FOR
SALE
at substantial reduction all new
and original packing cases:
1 P. E. — 5-A GE film camera
chain

APPLICATIONS

Rogers, Ark. — G. Don Thompson amends application for new am station in 1370 kc, 1 kw daytime to change name of applicant to G. Don
Thompson and Leon McAuliffe d/b as Radio
Station KAMO.
Filed Oct. 2.
Mt. Jackson, Va. — Richard Field Lewis Jr.
amends application for new am station on 790
kc, 1 kw daytime to specify studio and transmitter location as on West side of Southern
Railway tracks, approximately 2 miles NE of
center of Mt. Jackson.
Filed Oct. 9.

1 P. F. — 3-C GE slide projector and accessories
1 Zoomar Lens
1 F. D. — 2-B Mike boom and
perambulator
These and several smaller items also
for sale are excess equipment acquired
when we took over equipment contract
of another TV station. WENS, Oliver
Building, Pittsburgh 22, Pennsylvania.

Existing

Broadcaster

interested in purchasing

250 to

1,000 watt station in Eastern
Central

time

zone.

or

All corre-

spondence will be kept confidential. Box 216A,

B*T.

WANTED

150 feet

Self standing

KGUL-TV
Galveston, Texas
^iKiniiiauimiuiujimuij'iiiiiiiiiiiinjjiaiiiiiiiranciiiiii luinnnnnaiuuiattiiinuiDDiMn noantnunci iiiiiiuujmuoaiuiuii
f Used image orthicon chain,
5 Any make.
DuMont preI ferred.
Call 7735 or wire

f
5
/

\ Glen Winter, WN0W-TV,
j York, Pa.

*
i

Miscellaneous
SALES MANAGERS
Top new market with HOUSING HEADLINES, a
fast-moving 15-minute transcribed series tailored
to suit sales promotion, needs of builders, suppliers. Home buyer problems, household tips, top
interviews featured. 13-week series available at
low cost. For particulars write to: Radio Director, National Assn. of Home Builders, 1028
Connecticut Avenue, N.W., Washington, D. C.
Employment Services
BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective service to Employer and Employee
Howard S. Frazier
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.
PERSONNEL PROBLEMS?
We render a complete and confidential service
to Radio & TV Stations (near and far) as well
as Program Producers.
Griffin & Culver Personnel (Agency)
280 Madison Ave.,
New York, N.Y. OR 9-2590
Paul Baron, Dir., Radio, TV and Film Div.
Resumes welcomed from qualified people.
Radio & TV
PERSONNEL AVAILABLE
Hoot Associates Agcy.
15 East 40th Street.
New York 16, New
York. MU 6-3714.
Broadcasting

All personnel ability
and aptitude tested by
a staff of experienced
broadcasters. Registration invited.

• Telecasting

Stations

.

RGBS Har'ingen, Tex. — Harbenito Bcstg. Co.
granted request for cancellation of license and
deletion of call letters for station on 1240 kc.
Firm has bought KSOX on 1530 kc, will rename
it KGBS.
Granted Oct. 9; announced Oct. 13.
WOLN Indianola, Miss.— W. W. Chapman. FCC
announced deletion of call letters and forfeiture
of «~p fn- "bv -<m station on 900 kc, 250 w daytime. Deleted Oct. 2.

Equipment, etc.
gllMIIIIIDIIIIUIIUtltJ I D 1l[IIIMIIIItlll.)IIIIIMIIIllQIIM[llll!ll[J!UIMNII!l[lIIIIIIIMUia[|IUIlimi[JlllllUJJIUIMMnM
TOWER

Am

ACTIONS BY FCC
WEAT Lake Worth, Fla.— James Robert
Meachem granted CP to change from 1490 kc,
250 w unlimited to 850 kc. 1 kw unlimited directional and move station from Lake Worth to
West Palm Beach. Fla. Granted Oct. 14.
WMOC Covington, Ga.-WMOC Inc. granted
request for authority to go off the air for period
of 60 days for purpose of reorganization and
possible reassignment of license. Granted Oct.
9; announced Oct. 13.
WBUT Butler, Pa. — Eagle Printing Co. granted
modification of CP to change power to 250 w
daytime. Action Oct. 14.
WITA San Juan. P. R. — Electronic Enterprises
Inc. granted CP to change from 1400 kc. 250 w
unlimited to 1140 kc, 500 w unlimited. Granted
Oct. 14.
STATIONS DELETED

Wanted to Buy
Stations
Experienced

AMENDED

CALL LETTERS ASSIGNED
KAVR Victorville, Calif.— Apple Valley Bcstg.
Co., 960 kc, 5 kw daytime. Changed from KVRV.
WABR Winter Park, Fla. — Orange County
Bcstrs. Inc., 1600 kc. 1 kw daytime.
KCRI Cedar Rapids, Iowa — Cedar Rapids Tv Co.,
1600 kc, 5 kw unlimited, directional night.
Changed from KCRG.
KMRC Morgan City, La.— Tri-City Bcstg. Co..
1430 kc, 500 w daytime.
WDOG Marine City, Mich.— Radio St. Clair Inc.,
1590 kc, 1 kw daytime, directional. Changed from
WSDC.
KLIK Jefferson City, Mo.— Empire Bcstg. Co.,
950 kc, 5 kw daytime.
KALM Thayer, Mo.— Robert Neathery, 1290 kc,
1 kw daytime.
WBBF Rochester, N. Y.-WARC Inc., 950 kc,
1 kw unlimited, directional. Changed from
WARC.
KGBS Harlingen, Tex. — Harbenito Bcstg. Co.,
1530 kc, 10 kw night. 50 kw day, directional day.
Changed from KSOX.
WAVY Portsmouth, Va. — Portsmouth Radio
Corp., 1350 kc. 5 kw, unlimited, directional.
Changed from WSAP.
KAYO Seattle, Wash. — Washington Telecasters
Inc.. 1150 kc. 5 kw day, 1 kw night. Changed from
KRSC.
WCEF Parkersburg, W. Va.— Clarence E. Franklin, 1050 kc, 250 w daytime.
APPLICATIONS
KVOE Santa Ana, Calif. — The Voice of the
Orange Empire Inc. seeks CP to change from
employing directional antenna day and night to
directional antenna night only. Filed Oct. 9.
WHCO Sparta, 111. — Hirch Communication Engineering Corp. seeks modification of CP for
approval
of
antenna,
tion as on Hwy.
No. transmitter
154. about .7andmilestudio
W oflocathe
west city limits of Sparta. Filed Oct. 9.
WAIN Columbia Ky.— Tricounty Radio Bcstg.
Corp. seeks CP to change hours of operation
from daytime to unlimited using power of 500 w
night on 1270 kc. Filed Oct. 9.
KVIM New Iberia, La.— Queen City Bcstg. Co.
seeks Special Service Authorization to operate on
1360 kc, 500 w, from local sunset until 9 p.m. CST
for period of six months. Filed Oct. 7.
Lovington, N. M. — David R. Worley tr/as Prosperity Land Bcstg. Co. seeks CP to change from
1050 kc, 250 w to 630 kc with power of 500 w.
Filed Oct. 9.
KGAE Salem, Ore.— W. Gordon Allen, John B.
Truhan and Justin H. Clark seek CP to increase
power from 1 kw to 5 kw. Filed Oct. 12.
APPLICATION AMENDED
WOKE
Oak Ridge, Term.— Air Mart Corp.
amends application for modification of CP (to
of operation from daytime to unchange hours
limited, using power of 500 w night, directional)
to make changes in directional antenna system.
Filed Oct. 9.

New

Fm

Stations

. . .

ACTION BY FCC
Tallahassee, Fla.— Fla. State U. granted CP for
new educational fm station on ch. 218 (91.5 mc)
with
power of 10 w. Granted Oct. 6; announced
Oct. 13.
Existing

Fm Stations . . .
ACTION BY FCC

WDAC (FM) Anderson, S. C— Wilton E. Hall
granted CP to change ERP to 52 kw, antenna
height above average terrain to 330 ft. Granted
Oct. 9; announced Oct. 13.
APPLICATIONS
KNX-FM Hollywood, Calif.— CBS Inc. seeks
modification of CP to change ERP to 65.7 kw
and antenna height above average terrain to
2870 ft. Filed Oct. 9.
WHAT-FM Philadelphia, Pa. — Independence
Bcstg. Co. seeks modification of CP to change to
ch. 243 (96.5 mc); ERP 38.2 kw; studio and transmitter location to Conshohocken Ave. and Windemere Ave., Phila.; antenna height above average
terrain to 288 ft. Filed Oct. 9.
WOPI-FM Bristol, Tenn. — Radiophone Bcstg.
Station WOPI Inc. seeks CP to change ERP to
10 kw. Filed Oct. 9.
STATIONS DELETED
KDTH-FM Dubuque, Iowa — Telegraph Herald
granted request to cancel license and delete fm
station. Granted Oct. 9; announced Oct. 13.
(FM)fm Honolulu,
Lee,.9
FCCKHTL
deleted
station on Hawaii—
ch. 222. Henry
Deleted T.Oct.
WOWO-FM Ft. Wayne, Ind.— Westinghouse
Radio Stations Inc. granted request to cancel
license and delete ifm station. Granted Oct. 6;
announced Oct. 13.
Ownership Changes . . .
ACTIONS BY ECC
KDAS
Malvern,
Ark. — Malvern
Bcstg. Co.
granted voluntary relinquishment of positive
control by Thomas F. Alford to J. C. Cuffman
through sale of 50% interest for $15,624. Mr.
Alford retains 49.66% interest. Mr. Cuffman is
in lumber and building supplies businesses.
Granted Oct. 7.
KROG Sonora, Calif. — Ken Randolph voluntary
assignment of license to Brewster E. Ferrel for
$11,478.23. Mr. Ferrel is concrete contractor in
Modesto, Calif. Granted Oct. 14.
WIND-AM-TV Chicago, 111. — Johnson-Kennedy
Radio Corp. granted voluntary assignment of license to parent company WIND Inc. JohnsonKennedycipals in Radio
will Wrigley
be liquidated.
PrinWIND Corp.
Inc. are
family group
(26%), Chicago Dailv News (27.7%), John T.
Carey (5.5%) and Atlass family group (40.78%).
Granted Oct. 9; announced Oct. 13.
WMPA Aberdeen, Miss. — T. A. Richardson, Joe
Phillips, Grady Imes and Ben F. Hilbun d/b as
Prairie Bcstg. Co. granted voluntary assignment
of license to T. A. Richardson, Joe Phillips and
Grady Imes d/b as Prairie Bcstg. Co. through
sale of 25%. interest by Ben F. Hilbun for $8,500.
Mr. Richardson will own 50% interest in assignee
partnership. Granted Oct. 9; announced Oct. 13.
WBUT Butler, Pa. — Eagle Printing Co. granted
assignment of license to J. Patrick Beacom for
$21,161.38. Mr. Beacom is president and 98%
stockowner of WWW. WJPB-TV Fairmont and
WETZ New Martinsville, W. Va., and president
and 40% partner in J. Patrick Beacom & Assoc.,
applicant for uhf ch. 22 in Clarksburg, W. Va.
Granted Oct. 14.
APPLICATIONS
WTCW Whitesburg, Ky.— KY-VA Bcstg. Corp.
seeks voluntary transfer of control from Charles
F. & Helen H. Trivette to Kenneth J. and Betsy
S. Crosthwait through sale of 100 shares of stock
to licensee corporation and Crosthwait family for
$22,500. KY-VA purchases 95 shares for $21,375;
Mr. Crosthwait purchases 5 shares for $1,125.
Mr. & Mrs. Crosthwait will now own 51.22%.
Filed Oct. 9.
KCMO-AM-FM-TV Kansas City, Mo.— KCMO
Bcstg. Co. seeks voluntary transfer of control
from Tom L. Evans, Lester E. Cox, Lester L. Cox
and Richard W. Evans to Meredith Engineering
Co. and Meredith Syracuse Tv Corp. through sale
of all stock for $2,000,000. Meredith Engineering
licensee of KPNO-AM-TV Phoenix, Ariz., and
owner of WOW-AM-TV Omaha, Neb., owns all
outstanding stock of Meredith Syracuse Tv, licensee of WHEN (TV) Syracuse Meredith Engineering in turn is wholly owned subsidiary of
Meredith Pub. Co. (Better Homes & Gardens and
Successful Gardens). Principals in Meredith Engineering are President E. T. Meredith Jr., vice
president and 14.65% owner Meredith Pub. Co.,
Vice President Fred Bohen. president Meredith
Pub. Co. and Secretary-Treasurer Mildred M.
Bohen, assistant secretary and 14.65% stockholder
Meredith Pub. Co. Filed Oct. 12.
WSKY Asheville, N. C— Radio Asheville Inc.
seeks voluntary acquisition of control by Zeb Lee
through purchase of 83 shares held by Mildred L.
Bamford individually for $43,575. Radio Asheville
purchases and retires 83 shares held by Mrs.
Bamford
executrix
of herowner
husband's
estate
for
$43,575. as Mr.
Lee, former
of 84 shares,
October 19, 1953
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will now be sole owner. Filed Oct. 5.
WJAN Spartanburg, S. C— Spartanburg Bcstg.
Co. seeks voluntary transfer of control from
James C. Byrd Jr. to W. Ennis Bray through
sale of 50% stock for $16,500. Bray will now be
sole owner. Filed Oct. 2.
KVLB Cleveland, Tex.— Harvard Corra Bailes
& Theodore Franklin Lott d/b as Cleveland
Bcstg. Co. seeks voluntary assignment of CP for
new am station
rectional from T.on F.1410Lottkc, to500H.w C.unlimited,
Bailes. diNo
monetary consideration. H. C. Bailes assumes all
of Mr. posed
Lott's
station.obligations
Filed Oct.in 6.connection with proKXIT Delhart, Tex.— Baird Bishop & Ed Bishop
d/b as mentDalrad
seekJ. voluntary
assign-J.
of licenseAssociates
to Robert
and Leonard
Beller d/b as Dalhart Bcstrs. Consideration is
3 year lease at rental basis of $300 per month.
Robert J. Beller (50%) is salesman-announcer
KEVA Shamrock, Tex. and Leonard J. Beller
(50<%), is in farming. Filed Oct. 5.
KLAN Renton, Wash. — Interlake Bcstg. Corp.
seeks voluntary transfer of control from Harold
E. Ridalls, William L. Simpson & Richard K.
Bush to Ralph J. Sanders through sale of all
stock for $50,000. Mr. Sanders is president and
custodian of Seattle Revival Center Inc., nonprofit, religious institution. Filed Oct. 9.
bearing

Cases
INITIAL DECISION

Detroit, William
Mich. — New
Tv, issued
uhf ch.initial
62. decision
Hearing
examiner
G. Butts
looking toward grant of application of UAW-CIO
Bcstg. Corp. of Mich, for new tv station on uhf
ch. 62. Action Oct. 12.
OTHER ACTIONS
Montgomery, Ala. — New tv, vhf ch. 12 FCC announced memorandum opinion and order denying
petition by William E. Benns Jr. tr/as Alabama
Tv Co. for review and reversal of examiner's
ruling denying petition for leave to amend its
application for new tv station on vhf ch. 12,
which was in consolidated hearing with application of Montgomery Bcstg. Co. seeking the same
facilities. Action Oct. 9.
Atlanta, Ga. — New tv, uhf ch. 36 Comr. Frieda
B. Hennock granted petition by WGST for dismissal without prejudice of its application for
new tv station on uhf ch. 36 and retained in
hearing application of WQXI. Action Oct. 6;
announced Oct. 9.
KTOE Mankato, Minn. — Minnesota Bcstg. Co.
FCC announces order granting motion filed by
KTOE for enlargement of hearing issues in the
proceeding involving its application for CP to
increase nighttime power from 1 kw to 5 kw,
operating on 1420 kc, with 5 kw day, directional
night. Action Oct. 9.
Detroit, Ferndale, Mich. — New tv, uhf ch. 62.
Comr. Frieda B. Hennock granted petition by
WEXL Ferndale for dismisal without prejudice
of its application for new tv station on uhf ch.
62 and retained in hearing UAW-CIO application.
Action Oct. 6; announced Oct. 9.
Providence, R. I. — Cherry & Webb Bcstg. Co.
(WPRO-TV) FCC ordered that effective immediately, the STA issued Sept. 23 to operate on vhf
ch. 12 is postponed pending final determination
by Commission on protest of ch. 16 of R. I. Inc.
Action Oct. 8.
KSOX
Harlingen,announced
Tex. — Harbenito
Bcstg. Co.
The
Commission
its memorandum
opinion and order of Oct. 7, 1953, granting petition of Harbenito Broadcasting Co., to further
postpone the effective date of Commission Order
of August 11, 1953, in the proceeding involving
application for modification of construction permit and for license of am station KSOX Harlingen, Texas, until 30 days from the final decision of the Court of Appeals for the District of
Columbia Circuit on the proposed appeal from
such
that release
petitioner
filesorder;
such
appealorder',
withinprovided
7 days from
of this
dismissed petition for stay filed by Roy Hof-

heinz. Action Oct. 8.
FM Allocation — On petition of WHBS-FM
Huntsville, Ala., FCC proposed rule making to
amend Revised Tentative Allocation Plan for
Class B fm station to add ch. 250 to Huntsville
and delete that channel from Birmingham, Ala.,
and delete ch. 251 from Chattanooga, Tenn. Comments may be filed on or before Nov. 16. Action
Oct. 14.
FM Allocation — FCC proposed rule making to
amend Revised Tentative Allocation Plan for
Class B fm stations to add ch. 239 to Deland,
Fla., and delete that channel from Lakeland, Fla.
Comments may be filed on or before Nov. 16.
Action Oct. 14.
Portland, Me. — New Tv, vhf ch. 13. FCC scheduled for hearing in Washington on Nov. 13 applications of WGAN and Murray Carpenter & Associates for new tv station on vhf ch. 13. Action
Oct. 14.
KOAT Albuquerque, N. M. — Alvarado Bcstg.
Co. FCC designated for hearing application to
change from 1240 kc, 250 w unlimited to 860 kc,
1 kw daytime, 500 w night, directional night.
Action Oct. 14.
Hornell, N. Y. — FCC scheduled oral argument
in Washington on Nov. 10 in proceeding involving applications of WLEA to change from 1480
kc, 1 kw day to 1420 kc, 1 kw daytime, 500 w
night and WWHG to change from 1320 kc, 1 kw
daytime Oct.
to 1420
Action
12. kc, 1 kw daytime, 500 w night.
Plainfield, N. J., Patchogue, N. Y.— FCC designated for hearing applications of WXNJ Inc.,
Plainfield for new am station on 1580 kc, 1 kw
daytime and WPAC Patchogue to increase power
from 250 w to 1 kw on 1580 kc and made WQXR
New York party to proceeding. Action Oct. 14.
Atlantic City, N. J., Philadelphia, Pa.— FCC
scheduled oral argument in Washington on November 10 in proceeding involving applications of
Atlantic City Bcstg. Co. and Press Union Pub. Co.
for new am station on 1490 kc, 250 w unlimited
and WDAS Philadelphia, Pa., to change from
1400 kc, 250 w unlimited to 1480 kc, 1 kw unlimited. Action Oct. 12.
Durham, N. C— New Tv, vhf ch. 11. FCC scheduled for hearing in Washington on Nov. 13
applications of WDNC and WTIK for new tv
station on vhf ch. 11. Action Oct. 14.
Lawton, Okla., Wichita Falls, Tex. — New Am,
1050 kc. FCC designated for hearing applications
of White Radio Co., Wichita Falls and Lawton
Bcstg. Co., Lawton, for new am station on 1050 kc,
250 w daytime,
with 14.Lawton Bcstg. using directional. Action Oct.
Portland, Ore.— St. Johns Bcstg. Co. FCC desnew am
tion on ignated
860for hearing
kc. 500 application
w daytime. forAction
Oct. sta14.
Milton, Pa. — New Am, 990 kc. FCC designated
for hearing application of West Branch Community Bcstg. Co. for new am station on 990 kc,
250 w daytime and made WILK Wilkes-Barre
party to proceeding. Action Oct. 14.
Beaumont, Tex.— New Tv, vhf ch. 6. FCC
scheduled oral argument in Washington on Nov.
10 in proceeding involving applications of WTRM
and KFDM for new tv station on vhf ch. 6.
Action Oct. 12.
Killeen, Tex. — Highlite Bcstg. Co. FCC designated for hearing application for new am station
on 1050 kc, 250 w daytime. Action Sept. 30.
Charlestown, W. Va.— New Tv, vhf ch. 8. FCC
scheduled for hearing in Washington on Nov. 13
applications of Capital Tv Inc. and WCHS for
new tv station on vhf ch. 8. Action Oct. 14.
Routine

October 9 Decisions
ACTIONS ON MOTIONS
By Hearing Examiner Annie Neal Huntting
KFBC Cheyenne, Wyo., Frontier Bcstg. Co. —
Examiner continued hearing in proceeding re application of KFBC from Nov. 16 to Nov. 17, 1953
(examiner has another proceeding previously
scheduled for hearing on same date) (Docket
10480; BMP-5864).

Florida

West

SIOOJHHLOO
A successful large market independent that is ideal for one or
two owners. Return under present absentee ownership exceeds
30%.
Financing arranged.
Appraisals

Roundup

•

Coast

$1509000.00
Profitable regional facility with
excellent coverage of one of the
country's outstanding major markets. Excellent plant and equipment. Financing available.

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
CHICAGO
SAN FRANCISCO
WASHINGTON, D. C.
James W. Blackburn
Lester M. Smith
Ray
V.
Hamilton
Tribune Tewer
William T. Stubblefleld
235 Montgomery St.
Washington Bldg.
Delaware 7-2755-6
Exbrook 2-5672
Sterling 3-4341-2
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By Hearing Examiner Fanney N. Litvin
The Brush-Moore Newspapers Inc., Stark Telecasting Corp., Tri-Cities Telecasting Inc., Canton,
Ohio— By memorandum and
order, ordered pursuant to Sec. 1.843 of rules, that Aug.
20 1953
order, as modified at further hearing conference
on Sept. 25, 1953, shall control subsequent course
of hearing in proceeding for ch. 29 at Canton
(Docket 10272; BPCT-264, et al) (Action 10/6)
Arkansas Television Co., Little Rock, Ark • Arkansas Telecasters Inc., North Little Rock,
—Examiner continued hearing conference in Ark
ceeding for ch. 11 at Little Rock, from Oct. 12pro-to
Oct.
. 1953, in Washington, D. C. (Docket 10610lU/o ) 15,
BPCT-1057) (Docket 10611; BPCT-174oT Action
United Bcstg. Co., WJW Inc., Cleveland, Ohio—
Examiner continued hearing
conferen
in proceeding for ch. 19 at Cleveland, Ohio, cefrom
Oct
10/tj)
12 to . Oct. 15, 1953, in Washington, D. C. (Docket
8650; BPCT-216) (Docket 8742; BPCT-250) (Action
By Hearing Examiner Hugh B. Hutchison
Robert W. Rounsaville, Atlanta, Ga.— Granted
ch. 36
Atlanta
tv applicat
to amend10676;
olonat.iotJea
P£
?e (Docket
BPCT-15ion
13) for
financing of proposed
station (Action 10/2) re
Taylor Radio & Television Corp., Wichita,
Kan.
—Granted petition for extension of time from
Oct. 5 to Oct. 15 to file initial affirmative Proposed Findings; Nov. 5 to Nov. 16 to file Supplemental Proposed Findings and Conclusions; and
Nov 20 to Dec. 1, 1953, to file Rebuttal Proposed
Findings m proceeding re its tv application (ch.
3) (Docket 10260; BPCT-946, et al) (Action 10/5).
By Hearing Examiner William G. Butts
Woodward Bcstg. Co., Detroit, Mich.— Granted
petition of Sept. 21, 1953, insofar as it requests
leave to amend Sec. V-C. and Sec. V-C submitted
Oct 1 and Engineering Exhibit submitted Sept.
21, 1953, were accepted: denied in other respects
Docket 10661; BPCT-1418) (Action 10/5)
Upon agreement of parties, further conference
was
this proceeding on Oct. 8 (Action bv
noticeheld
of in
10/6).
Royal Oak Bcstg. Co., Ferndale, Mich.— Dismissed motion for leave to amend its tv application (ch. 62) to show change in its corporate
name (Docket 10662; BPCT-725) (Action
10/7).
By Hearing Examiner Elizabeth C. Smith
Portland Television Inc., Portland, Ore.— Granted petition for extension of time from Oct. 5 to
Oct. 19, 1953, to file proposed conclusions and
objections to findings in proceeding re its tv application for ch. 8 (Docket 10245; BPCT-956, et al),
and time for filing answers to proposed conclusions
was
extended from Oct. 15 to Oct. 29, 1953
(Action 10/1).
WIRL Television Co., Peoria, 111.— Denied petition for indefinite continuance of hearing now
scheduled for Oct. 12 in proceeding re its application for CP' for new tv station on ch. 8 (Docket
et al) (Action 10/7).
10542; BPCT-702,
By Hearing Examiner James D. Cunningham
WCAX Bcstg. Corp., Colonial Television Inc.,
Montpelier, Vt.— Corrected order was issued in
this proceeding for tv ch. 3 to show correction
made Sept. 30, 1953, so as to include denial of
petition filed Sept. 15, 1953. by Colonial Television
Inc. The original order of Sept. 15, 1953, actually
involved disposition of petitions of Sept. 14 and
15, 1953.
By Hearing Examiner H. Gilford Irion
WVCH Chester, Pa., James M. Tisdale— Notice
is given that hearing in this proceeding (Docket
10089; BP-8100) heretofore continued indefinitely
by order dated March 16, 1953, will commence at
tion 10/2).
10 a.m.,
Nov. 9, 1953, in Washington, D. C. (AcChief, Broadcast Bureau — Upon agreement of
parties, granted petition for extension of time
to Oct. 12, 1953, to file reply to proposed findings
in proceeding re applications of Versluis Radio
& Television Inc., Muskegon, Mich., for CP for
new tv station on ch. 35 (Docket 10442; BPCT1208)
and for 10/6).
mod. CP (Docket 10644; BMPCT1140) (Action
Versluis Radio & Television Inc., Muskegon,
Mich. — Granted request for corrections in various
respects
to (Action
transcript10/7).
of testimony in Dockets
10442; 10644
Gulf Coast Bcstg. Co., Corpus Christi, Tex. —
Granted request for continuance of hearing from
Oct. 16 to Oct. 19, 1953, in proceeding re its application and that of Baptist General Convention
of Texas for CPs for new tv stations on ch. 6 in
Corpus
(Action Christi
10/8). (Docket 10559; BPCT-723, et al)
By Hearing Examiner Herbert Sharfman
Head of the Lakes Bcstg. Co., Superior, Wis. —
Granted petition for leave to amend its application for OP for new tv station on ch. 3 by revising and bringing up to date certain financial
data therein (Docket 10289; BPCT-621) (Action
10/5).
Latrobe Bcstrs., Latrobe, Pa. — Notice is given
that hearing in this proceeding will commence
with conference on Dec. 3, 1953, at 10 a.m., in
Washington,
tion 10/6). D. C. (Docket 10428; BP-8073) (AcSouth Central Bcstg. Corp., Evansville Television Inc., On the Air Inc., WFBM Inc., Evansville, Ind. — Ordered that conference which was
scheduled for Oct. 6 be continued to date to be
set later, and that hearing which was to be held
on Oct. 12, 1953, is also continued to date to be
set later (Action 10/6); ordered that further hearing conference is scheduled for Oct. 12, 1953, in
Washington, D. C. (Action 10/8).
By Hearing Examiner Thomas H. Donahue
South Jersey Bcstg. Co., Camden, N. J. — GrantBroadcasting
• Telecasting

ed petition to amend its tv application (Docket
10657; BPCT-1522), to substitute new trans, and
ant. and make attendant changes in construction
cost estimates.
By Hearing Examiner H. Gifford Irion
Gave notice that further hearing conference will
be held on Friday, Oct. 16, 1953, in re applications
of Superior Television Inc., KEYS-TV Inc., and
K-Six Television Inc., Corpus Christi, Tex. This
will not affect date for commencement of taking
testimony scheduled for Oct. 26, 1953 (Docket
10556, et al).
October 9 Applications
ACCEPTED FOR FILING
Modification of CP
KGAL Lebanon, Ore., Linn County Bcstg. Co. —
Mod. CP (BP-8223) as mod., which authorized
change in stallation
frequency,
hours
operation
inof directional
ant.offor
day andandnight
use, for extension of completion date. (BMP6332).
WKAT-FM Miami Beach, Fla.— Mod. CP (BPH1701) which reinstated BPH-492 as mod., which
authorized new station, for extension of completion date. (BMPH-4855).
WFBE (FM) Flint, Mich., Flint Board of Education—Mod. CP (BPH-1815) which authorized
change of frequency from non-commercial educational fm station to Class B commercial, for extension of completion date. (BMPH-4853).
WVAM-FM Altoona, Pa., The General Bcstg.
Corp.— Mod.
(BPH-1743)
as mod.,
which authorized newCP
station,
for extension
of completion
date. (BMPH-4854).
WFBM-TV Indianapolis, Ind., WFBM Inc. —
Mod. CP (BPCT-807) which authorized changes
in facilities of existing station, to extend completion date to 5-4-54. (BMPCT-1453).
WAFB-TV Baton Rouge, La., Modern Bcstg. Co.
of Baton Rouge Inc.— Mod. CP (BPCT-1682)
which authorized new station, to extend completion date to 3-29-54. (BMPCT-1457).
WNBF-TV Binghamton, N. Y., Clark Assoc.
Inc.— Mod. CP (BPCT-770) as mod., which authorized changes in facilities of existing station,
for extension of completion date, to 5-6-54.
(BMPCT-1455).
WGLV (TV) Easton, Pa. — Easton Pub. Co. —
Mod. CP (BPCT-261) as mod., which authorized
new station, to extend completion date to 4/1/54.
(BMPCT-1456).
WCRS-TV Greenwood, S. C, Grenco Inc. —
Mod. CP (BPCT-1536) which authorized new station, to extend completion date to 6/8/54.
(BMPCT-1454).
KLIF-TV Dallas, Tex., Trinity Bcstg. Corp.—
Mod. CP (BPCT-1388) which authorized new station, to extend completion date to 4/11/54.
(BMPCT-1458).
WMRE Monroe, Ga., Walton Bcstg. Co.— Mod.
CP (BP-8639) which authorized new station, for
approval of ant., trans., and studio location.
(BMP-6328 resubmitted).
WITY Danville, 111., Vermilion Bcstg. Corp.—
Mod. CP (BP-7114) which authorized new station,
for extension of completion date. (BMP-6327).
WNEW New York, N. Y., WNEW Inc.— Mod. CP
(BP-4309) as mod., which authorized increase
in power, installation of new trans, and change
from employing directional ant. for day and night
to directional ant. night only, for extension of
completion date. (BMP-6329).
WIEK Scranton, Pa., Scranton Radio Corp. —
Mod. CP (BP-7184) which authorized new station,
for extension of completion date. (BMP-6330).
WTVI (TV) Belleville. 111., Signal Hill Telecasting Corp.— Mod. CP (BPCT-1381) as mod., which
authorized new station, for extension of completion date to 5/1/54. (BMPCT-1448).
WTVO (TV) Rockford, 111., Wennebago Television Corp.— Mod. CP (BPCT-1052) as mod., which
authorized new station, to extend completion
date to 2/24/54. (BMPCT-1447).
License to Cover CP
WAGA-FM Atlanta, Ga., Storer Bcstg. Co.—
License to cover CP (BPH-1853) which authorized
changes in station. (BLH-925).
WAFM(FM) Birmingham, Ala., The Television
Corp.— License to cover CP (BPH-1875) which
authorized changes in station. (BLH-924).
Remote Control
Following
stations
to operate transmitters by remote controlrequest
:
WJLK-FM Asbury Park, N. J., Asbury Park
Press Inc. (BRCH-56); WGNC-FM Gastonia.
N. C, Catherine T. McSwain (BRCH-75): WFRL
Freeport, 111., Freeport Bcstg. Co. (BRC-197):
WAML Laurel, Miss., New Laurel Radio Station
Inc. (BRC-198); WBRM Marion, N. C, Lake City
Bcstg. Corp. (BRC-196).
Renewal of License
Following stations request renewal of license:
WKWF Kev West. Fla.. John M. Spottswood
(BR-1229): KTIL
Tillamook.
Ore., Tillamook
Bcstg. Co. (BR-1650): KLVL
Pasadena, Tex.,
Felix H. Morales (BR-2488); KUOA-FM Siloam
—

HOWARD
E. STARKE
Brokers and Financial Consultants

Springs, Ark., KUOA Inc. (BRH-189); KRE-FM
Berkeley, Calif., Central Calif. Bcstrs. Inc. (BRH387); KRED (FM) Eureka, Calif., Redwood Bcstg.
Co. (BRH-330); KRFM (FM) Fresno, Calif., Calif.
Inland Bcstg. Co. (BRH-622); KARM-FM Fresno,
Calif., KARM, The George Harm Station (BR449); KFOX-FM Long Beach, Calif., Nichols &
Warinner Inc. (BRH-637); KECA-FM Los Angeles,
ABC (BRH-593); KFSD-FM San Diego, Airfan
Radio Corp. (BRH-260); KDFC (FM) San Francisco, Sundial Bcstg. Corp. (BRH-706); WMALFM Washington, Washington Radio Inc. (BRH247); WTAM-FM Cleveland, NBC (BRH-439);
WSTP-FM Salisbury, S. C, Piedmont Bcstg.
Corp. (BRH-480).
APPLICATIONS RETURNED
Renewal of License
KSJO-FM San Jose, Santa Clara Bcstg. Co. —
Renewal of license.
CP to Change Hours
WTAQ LaGrange, 111., The LaGrange Bcstg. Co.
— CP to change hours of operation to unl., using
power of 500 w and installation of directional ant.
for night use only and change trans, and studio
location.
October 12 Applications
ACCEPTED FOR FIXING
Modification of CP
WKBV Richmond, Ind., Central Bcstg. Corp. —
Mod. CP (BP-8618) which authorized change
trans, and studio location and install new ant.
system for extension of completion date. (BMP6333).
Renewal of License
WBEL Beloit, Wis., Beloit Bcstrs. Inc. — Renewal of license. (BR-2064 resubmitted).
APPLICATION RETURNED
Renewal of License
KOBK Owatonna, Minn., Owatonna Bcstg. Co.
—Renewal of license. (BR-2548).
October 13 Decisions
BY THE BROADCAST BUREAU
Actions of October 9
Granted License
KTRN Wichita Falls, Tex., Texoma Broadcasting Co. — Granted license to use composite trans,
as auxiliary for daytime use, alternate-main for
nighttime use, at present location of main trans.,
to operate on 1290 kc, 1 kw, DA-N; condition
(BL-5106).
Modification of CP
WHBF-TV Rock Island, HI., Rock Island Broadcasting Co. — Granted Mod. CP to change type
trans., install power amplifiers and make other
equipment changes; ant. 370 ft. (BMPCT-1428).
The following
were dates
grantedas shown:
Mod. CP's for extension of completion
WNBF-TV Binghamton, N. Y., to 5-6-54; WAFBTV Baton Rouge. La., to 3-29-54: WGLV Easton,
Pa., to 4-1-54; WFBM-TV Indianapolis, Ind., to
5-4-54; WFBE Flint, Mich., to 10-15-53.
Actions of October 8
Modification of License
KMAK Fresno, Calif., The McMahan Co.—
Granted mod. license to change name to McMahan Broadcasting Co. (BML-1560).
Modification of CP
WMDL Meyersdale, Pa., WJAC Inc.— Granted
mod. CP for approval of ant., trans, location; condition (BMP-6263).
The following
were granted
tension of completion
dates as Mod.
shown:CP's for exWIUC Urbana. 111., to 5-15-54; WTVI (TV) Belleville. 111., to 5-1-54.

FCC Ruling to Further
Expedite Tv Hearings
(See story, Government)
FCC Oct. 14 announced additional changes in its
policies designed to expedite the completion of
comparative hearing cases involving applications
for new broadcast stations — am. fm and tv.
Additional data concerning the proposals involved in the hearings will be required of each
applicant prior to the commencement of the
hearing. This will facilitate the work of the examiner and parties at the opening hearing conference in arriving at the points upon which the
various parties will rely.
Hereafter, each pre-hearing letter sent an applicant for a new broadcast station pursuant to
Section 309 (b) of the Communications Act will
include the following paragraph:
In the event that your application is designated
for hearing you are hereby requested pursuant
to Section 308(b) of the Communications Act of
1934, as amended, to file a written statement
signed under oath, setting forth the detailed supplementary material described on the attachment
hereto. This material, which must be consistent
with and in support of your application, must be
filed not
than 15 days prior to the scheduled datelater
of hearing.
A copy of the attachment referred to in the
above paragraph is annexed to this Public Notice.
The additional information required concerns
background and experience of the applicant, proposed programs, equipment, management and
staffing, and estimated expenses.
AStaehment
1. Background and Experience: Furnish a brief
description of the background and experience of
all members of the applicant (other than staff
members) including their length of residence in
the community in which the proposed station is
to be located; their civic and community activities; and the extent to which they will participate in the day-to-day operation of the proposed station.
2. Programs:
(a) Describein the
eachprogram
of the non-network programs contained
schedule
for the proposed typical week (Program schedule
required by Section IV, Part 1 of F.C.C. Form
301). Indicate the classification in which each
such program is included in the statistical data
required under Section IV, Part 1 of F.C.C. Form
State the steps that have been taken, such
301.(b)special
as
studies, consultation with local
officials, organizations, etc., to ascertain the
community needs reflected in your program proposal and the availability to you of the local
programming sources that you contemplate using.
3. Studio and Auxiliary Broadcast Equipment:
List the major studio equipment and auxiliary
broadcasting equipment to be used in providing
the proposed program service.
4. Studio Facilities: Furnish information concerning the studio facilities which are proposed
showingsions of proposed
particularlystudios
the arrangement
dimenand control and
rooms.
5. Management and Staffing: State how you
propose to staff your station operation with
reference to activities such as: engineering, programming, news and special events, public affairs,
sales, promotion, and administrative, etc. Show
the personnel assignment schedules, if any, for
non-network programs in the proposed typical
week.
6. Estimated Budget: Submit your estimated
budget for the first year of operation; for example, salaries of personnel in engineering, programming, sales, news and special events, advertising and promotion, general administration;
general administration expenses and programming expenses, such as cost of talent, news
service, music license fees, film costs, etc.
7. Such other data as the examiner may specify
in the light of the issues of the particular case.
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editorials
Dollars

Censuses
AN energetic and wholly commendable effort appears to be shaping
up among business groups to bring about a restoration of government funds needed for the important U. S. census of business.
It is an effort which the radio and television businesses ought to
support with every means at their disposal.
As it stands now, the next business census due to be taken next
year will be an inadequate substitute for the comprehensive survey
that heretofore has been conducted every five years.
The economy-minded Congress cut the business census appropriation from the $10 million that the Census Bureau had requested to
a comparatively scanty $1.5 million. At that figure only spot checks
and slightly educated guesses can be made.
Without the detailed, city-by-city, county-by-county, state-bystate information that a real business census produces, the advertising industry will be severely handicapped. For it is from the business
census that marketing plans can be drawn, that retail sales can be
discovered and projected, that much of the basic information
needed to conduct intelligent campaigns can be obtained.
Congress has business on its side in its general determination to
cut useless spending, but in this case it cut too far. Chances are
Congress can be persuaded to restore the business census budget if
those who understand its importance make an effort to be heard.
ONE

and

'Giveawa
Looks
Court
High
of the
strangest
lawsuits
of allattime
is going ys7
to be reviewed

by the nation's highest tribunal — the four-year effort of the FCC
to ban radio and television giveaway programs as lotteries.
The case is strange because we believe that if the FCC, as presently constituted, were called upon to decide on the legality of giveaway programs, it would agree hands-down to do nothing about
them. The FCC which sought to ban these programs acted with
only four of its seven members present, and one (Comr. Hennock)
strongly dissented. This deed was done Aug. 18, 1949. Presiding
was the then Acting Chairman Paul A. Walker. Absent were the then
Chairman Wayne Coy, Comr. Robert F. Jones, and the then commissioner and now Chairman, Rosel H. Hyde.
The case is bizarre for other reasons. Those three commissioners, goaded by an aggressive legal staff, had trifled with the Constitutional guarantees, the courts, the Department of Justice (which
didn't join with the FCC in the appeal), the Post Office Department,
which previously had approved the same "giveaways," and the will
of the people, who happened to like the programs.
The FCC "majority" had ruled that effective Oct. 1, 1949, licenses of stations carrying the particular network giveaway programs
would not be renewed. The contention was that these programs
were lotteries because of the time and attention given them by the
public and that this constituted "consideration."
But three networks (ABC, CBS, NBC) appealed to a statutory
three-judge court in New York, which overruled the FCC. It was
from this ruling that the FCC (under the Fair Deal) appealed to
the Supreme Court, which last Monday agreed to take a look.
We wonder whether Attorney General Herbert Brownell, as the
chief government lawyer, would today acquiesce in such an appeal.
Would FCC Chairman Hyde (who didn't vote in 1949) and the
new members of the FCC even entertain the lottery issue? And
we wonder whether Comrs. Webster and Sterling, who voted originally with Acting Chairman Walker, would vote the same way.
Be that as it may. The case is before the highest court. The
FCC is not likely, at this late date, to seek dismissal. We do not
know whether the Department of Justice would intervene against
the FCC. Attorney General Brownell has demonstrated that he
isn't wedded to litigation instituted against business by the previous
administration. He might decide to oppose the FCC, as he
threatened to do in another case on procedure to be followed in
invoking Section 309 (c) of the Communications Act, where a
showing of economic interest is adequate to get an FCC hearing.
Lest we be misunderstood, we reiterate the position we have taken
from the start. We are opposed to money and prize giveaway programs as parasitic and undesirable. We believe they are used artificially to stimulate audience and ratings. We believe, moreover,
that as long as manufacturers can get free air credits by donating
merchandise, they won't buy time. We believe these programs
violate the commercial time limitations of the radio and tv codes.
But these are problems for the broadcast media to handle. The
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Drawn for Broadcasting • Telecasting by Sid Hix
"Miss Laverve, our sponsor has come up with what I think
is a very reasonable suggestion!"
FCC, by whatever tortured definitions it may use, can't make them
lotteries. If there is suspicion that they do contravene the law, it
is the function of the Department of Justice, under the criminal
code, and not the FCC, to prosecute them.
Programs constitute the editorial content of radio and television.
They thus fall within the purview of the First Amendment, guaranteeing freedom of the press and of speech. This is forbidden territory to the FCC. The lower court held, by a 2-1 split, that the
FCC's proposed rule constituted a form of "censorship."
We do not think the Supreme Court should waste its time hearing
arguments in what seems to be an open-shut case. But it might be
just as well to have the issue settled, once and for all time, by the
court of last resort.
Unsportsmanlike

Sports

AS IS true in all heated controversies, clear thinking is not predominating inthe constantly worsening relationship between sports
promoters and radio-television interests.
On the promoters' side, the fear of dwindling gate receipts has
rendered most sportsmen insensible to even the soundest evidence
that the fear is groundless. They occupy the irreconcilable positions
of wanting to protect the gate and coincidentally gouge radio and
television for rights to broadcast.
Understandably, broadcasters are not universally clear-headed
either. Some of them have publicly claimed that the broadcast
media have an inherent right of access to sporting events, as though
sporting events were not commercial enterprises but public institutions like the government.
The extremes of misunderstanding on both sides are most unfortunate. Itwould be to the advantage of both if blood pressure
could be brought down to manageable levels.
Take the case of the attempt last month by the International
Boxing Club to restrict broadcast coverage of the Rocky MarcianoRoland LaStarza championship fight to 75-word summaries of the
action after every three rounds. These summaries were to be prepared from blow-by-blow reports carried by the wire services. Newspapers could print the blow-by-blow accounts, but radio and television couldn't broadcast them.
The silliness of that order was best illustrated by a New York
court's refusal to uphold.it. It is to the credit of WOV New York,
whose Italian-language audience was particularly interested in the
Marciano-LaStarza fight, that the attempt of the IBC to reinforce
its order with an injunction was beaten.
However, it must be pointed out that the court sustained the
IBC's right to prohibit radio from re-creating the fight as though
it were an on-the-scene broadcast. Last week WOV filed an amended answer to the IBC's injunction action requesting the court to
remove all restrictions against broadcast use of legally-obtainec
news, i.e., from wire services.
WOV and its able manager, Ralph N. Weil, showed the gooc
sense that is customarily associated with that station in recognizing
that radio should be given the same privileges as the press to use
wire service information any way it wants to and also in recognizing
that radio cannot go beyond that point in its demands for access tc
privately-operated and wholly commercial sports spectacles.
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Represented Nationally by the Henry I. Christal Company
Canadian Representatives: Radio Time Sales, (Ontario) Ltd.
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Get

the
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Remainder

of

Iowa!

4.3% CEDAR RAPIDS
TAKE SALES OF
EATING AMD DRINKING

15.7% TRI-CITI ES •
10.9% DES MOINES •

s La
becat
s 's
ionmb
lalifi

. .

Areas

Metropolitan

PLACES,

FOR

INSTANCE!

4.1% DUBUQUE • •
5.2% SIOUX CITY •

Page 48

4.5% WATERLOO ■
61.6% REMAINDER OF STATE
Thanks
Naming

Ike

Hyde

Figures add to more than 100%
because Rock Island County, Illinois
is included in Tri-Cities.

Pago 34

TURE

SECTION

tarts on Page 83

RD

65.4%
61.6%
THE "REMAINDER44.8
OF% IOWA" ACCOUNTS FOR THESE SALES:
55.6% Unless You Cover the Entire State)
(Which You MISS
60.7% Food Stores
65.1%
73.2% Eating and Drinking Places
79.6% General Merchandise Stores
S.A.M. DAYTIME
STATION AUDIENCE AREA
60.4%
Home Furnishings
Stores
Apparel
Stores
Automotive Dealers
Filling Stations
Building Material Groups

lyLUL J! II iLt-1 ; " ■'

WISCONSIN

Drugstores
Source: 1952- 53 Consumer Markets

BUY
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WEEK
AND

"Iowa

of IOWAPlus"-with

WIHI©

year

E NEWS
R
RADIO

ALL

l. Y
TV

Des Moines . . . 50,000
FREE

& PETERS,

INC.

Watts

Col. B. J. Palmer, President
P. A. Loyet, Resident Manager

SERUTAN

and

GERITOL

do

a

complete

job

WMBG
WCOD
WTVR

Ever since it was introduced to the American

people

twenty years ago, Serutan has been the leader in its
field. Constant, careful research and high-quality
control have made Serutan a product people trust
completely.

And

this same confidence

carries over

to Geritol and other products distributed by the
Serutan Company.
Building listener confidence

for the advertiser and

his product has been the object of Havens

& Martin, Inc.,

Stations. The result . . . large and loyal audiences

in

the rich areas around Richmond. The means . . . qualitycontrolled entertainment and public service. Build
sales results on confidence
WMBG,
rjWR

WCOD

and WTVR,

in your product through
the First Station of Virginia.

—

ICHMONB^m7
\MfBNS & MARTM-MC.

WMBG

Havens
FIRST

STATIONS

OF

VIRGINIA

& Martin

am

WCOD

Inc. Stations are the only

complete broadcasting

institution in Richmond.

Pioneer NBC outlets for Virginia's first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Boiling Co.

m

WTVR

Variety
SANDY SPILLMAN SHOW
With Shirley Spillman, organist
Eloise Rowan
Producer: Sam Ewing
Director: Bob Davy
30 Mins., Tues.. Thurs., Frl. (15
Mihs., Mon., Wed.)
Participating
KPIX, San Francisco
Music, prizes and magic salted
with quiz quickies make midday
dialing fun for this stanza aimed
at a femme audience.
Sandy Spillman pumps magical
life into what might be just another quizzer by reading the minds
of contestants and plying sleight
of hand tricks for audience amusement. His clever,
yack is and
smooth
flowing1,
tricks are
his cheerful
personality and sincerity wring interesting comments from guests.
Contestants, introduced by emcee's petite wife Shirley, guess
tune titles played by organist Eloise
Rowan, answer true or false queries, and identify film clips. If correct answers are given to three
questions, contestant wins chance
to nametop the
magic
hat. article in Spillman's
When time allows, emcee walks
his mike into the studio audience
and chats with visitors, teases
them with tricks and asks a "question of the day."
Cameras
are deft in keeping
pace with emcee's magic working
hands. Commercials are ear-easy
and sincere.
Tone.
from Variety, September 2, 1953

New and refreshingly different, the
Sandy Spillman show is already tops
in Northern California TV productions.
And we'll let you in on something.
Spillman's got something in his hat
beside a happy prize; he has a selling
genie all his own who can do a
wonderful job for you. Ask your
Katz man about participations in
The Sandy Spillman Show on . . .

Affiliated with CBS and DuMont Television Networks . . . representedXbq the Katz Agencq

Published every Mondav, with Yearbook Numbers (53rd and 54th issues) published in January and February by Broadcasting Publications, Inc., B70 National Press Building, Washington 4, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C, under act of March 3, 1879.

Oldest inland city in U. S. Founded
1730. Chartered 1742. State Capital
1799-1812. Congress met here in 1777.

WGAL-TV
NBC

• CBS

• ABC

• DU

Lancaster,
Settled os Harris* Ferry by John
Harris, Sr. Town was laid out tr»
1785 by John Harris, Jr.

MONT
Pa.

A great profit opportunity
for advertisers —
the Channel 8 large, rich Pennsylvania industrial
and farm area includes Harrisburg, York,
Reading, Lebanon, Lancaster and hundreds of
smaller cities and towns. This consistently
prosperous WGAL-TV

laid out in 1741 by Proprietors. First
Pennsylvania town west of Susquehanna River. Seat of Continental
Congress 1777-1778.

ajtale

enthusiastic buying

audience spends $1,723,599,000 each year for
retail merchandise.

of

five

cities

Stimulating local interest and public service
programs and top shows from four networks
build viewer loyalty. In its FIFTH

laid out in 1748 by Thomas Perm.
Incorporated Borough 1783. Became
center of Pennsylvania Dutch area.

YEAR

of successful selling for top local and national
advertisers, WGAL-TV

can increase sales —

profitably, economically — for your product.
Represented by

Founded in 1813 by George Steiti.
Site of oldest tunnel, oldest iron ore
mines in United States.

MEEKER
New York
Chicago
Los Angeles
San Francisco

Steinman

Page 4
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Station

Clair McCollough,

President

WGAL
AM
TV FM
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Telecastin

IN THIS

dosed
AGENCIES for Colgate-Palmolive-Peet Co.
and General Mills quietly re-evaluating
audience measurements used or proffered
for their radio and tv programs, in line
with similar study launched last month
[Closed Circuit, Sept. 14] by Procter &
Gamble agencies. Effect of these studies,
coupled with exhaustive analysis of whole
broadcast rating picture now under way
by special committee of Advertising Research Foundation, could be radical change
in present rating service picture.
★ ★ ★
IDEA of astronomical sums involved in
color tv reflected in estimate by RCA-NBC
Chief David Sarnoff that $30 million will
be required to equip NBC-TV so it can
originate color programs in New York,
Chicago and Los Angeles. Single theatre

studio, like that set up in New York's
Colonial Theatre, entailed $2 million for,
equipment, lighting, air-conditioning, etc.
RCA-NBC during "introductory year" of
color tv, when it will rotate its network
advertisers in using color, gratis, will spend
another estimated $15 million.
★ ★ ★
NOVEMBER will find FCC at its busiest.
All Commissioners will be on deck to cope
with (1) color tv, on which record now is
all but closed (approval seen); (2) daytime
sky-wave interference problem (rule-making
indicated); (3) what to do about specialized
fm services like storecasting, functional

music, transitcasting, etc. (it's anybody's
guess now) and (4) number of cases already
argued orally involving precedent-rulings.
Also awaiting action is multiple-ownership
limitation proposal, which now provides
maximum of five tv stations in single hands,
but suggestion has been made to lift limit
and to give unit values for less than control
holdings.
★ ★ ★
EFFORTS of sunrise-to-sunset stations to
get NARTB district meeting endorsement
of proposals to standardize hours of operation met with opposition at current meetings. NARTB officers hold issue is partisan,
like clear channel case, and that district
meetings are not proper forum. Likelihood
is that limited-time stations will petition
FCC for 6 a.m. to 6 p.m. operation as part
of overall daytime station problem.
★ * *

REVEALED to NARTB's 4th District meeting in Asheville last Thursday was fact
that NBC, under its radio rejuvenation program, ispaying its radio salesmen considerably more than its tv sales executives as
incentive. Consensus of radio-television
broadcasters at meeting disclosed same general pattern at station level, with radio sales
men paid substantially higher commissions
than in tv.
★ ★ ★
WITH APPOINTMENT of Chris Witting
as president of Westinghouse Radio Stations
Inc., effective Jan. 1 (see story page 70),
there's possibility that name of company
Broadcasting
• Telecasting

circuit

LEAD STORY

will be changed to Westinghouse Broadcasting Co. as more representative of its functions in radio and television.
★ ★ ★
BEST

SPOT month in history will be reported for October by WRC Washington
(NBC owned). Station will show 110%
increase over October last year in national
spot sales; 60% more than any other October in past; both national spot and local
44% more than all-time; high. \
ANY NOTION that NBC is taking WBENAM-TV Buffalo switch „*
to CBS lying down
'★ ■'
is dispelled by ★
reports from hinterland.
NBC station relations men reportedly are
going after some "big ones" at personal
command of Brig. Gen. David Sarnoff,
RCA-NBC chairman, who is filling in as
NBC president, and probably will continue
to for some months.
★ ★ ★
DISCLOSURE of plans for Paul H. Raymer
Co. acquisition of O. L. Taylor Co. [Closed
Circuit, Oct. 19] brought on "open season" for ferreting of Taylor-represented
stations by other representatives. Number
of stations understood to be considering
proposals, but no switches made as yet.
Lloyd George Venard, president of Taylor,
also understood to have had several offers
from other representation firms. Meanwhile, transfer of Taylor Co. ownership
from Taylor to . Raymer slowed down by
multitude of details, but expected to be
finalized this week.
★ ★ ★
WITH

Administration emphasizing econo-

my, there's little chance that FCC will fill
vacant secretaryship prior to early next
year. T. J. Slowie, who resigned by request
following administration change, is still
drawing his pay and will until January.
FCC isn't disposed to pay two salaries for
same job. When job is filled, however, it
probably will be up-graded with pay of
$1 1,000-plus, as against present $10,300
rating.
★
UNLESS

FCC

ISSUE

★

★

goes outside agency for its

hearing division chief, it's good bet Assistant Hearing Chief Robert J. Rawson will
take over. Besides losing Hearing Chief
Frederick W. Ford to Dept. of Justice last
month, division in last year also has lost
Max D. Paglin, now legal assistant to Comr.
Robert T. Bartley, and James O. Juntilla,
to private practice.
★ ★ ★
FM multiplexing system introduced by Maj.
Edwin H. Armstrong Oct. 13 demonstrating
simultaneous transmission of programs, is
being described privately by radio inventor
as "only the beginning." He evidently is
holding under wraps other developments
for which patents have not yet finally cleared
before demonstrating them. Fm enthusiasts
predict these developments will nail efforts
of industrial users to grab any fm bands on
grounds of limited use.

It's not smooth sailing for Mutual's new
affiliate compensation plan. There's a chance
that resistance among MBS stations will
force modification or cancellation. Page 27.
ADVERTISERS

& AGENCIES

Trend toward short-term spot campaigns
shows in week's timebuying.
Page 28.
FILM
Motion Pictures for Television Inc. announces expansion. Page 29.
FACTS & FIGURES
Average commercial on tv network show
is seen by 41% of program's audience,
Starch study shows.
Page 30.
PROGRAM

SERVICES

All-Industry Committee promises aggressive effort to get "fair" fees for Ascap
music. Page 32.
TRADE ASSOCIATIONS
NARTB's District 4 thanks President
Eisenhower for appointing Rosel Hyde
chairman of FCC.
Page 34.
Richard P. Doherty, NARTB vice president, predicts tv revenue in 1954 will near
half-billion mark but warns that not all
stations will hit jackpot. Page 38.
Radio-Television News Directors Assn.
opens annual convention in Washington today. Page 42.
GOVERNMENT
FCC under
confirms
Edward
Lamb's
record
study it
to has
determine
whether
he
is qualified to hold radio-tv licenses. Page
48. Meanwhile Mr. Lamb names J. Howard
McGrath, attorney general under Truman
administration, as executive vice president
of Lamb Enterprises. Page 50.
FCC issues revised priority list for competitive tv hearings. Page 54.
STATIONS
Weekly roundup of new tv stations and
those expecting to begin operation in next
month.
Page 60.
NETWORKS
Ted Bergmann is virtually set to succeed
Chris Witting as managing director of DuMont Television Network.
Page 70.
Broadcast division of American Broadcasting-Paramount Theatres lost money in
third quarter but expects to make profit in
fourth. Page 71.
NBC-TV offers special holiday inducement to advertisers. Page 76.
FEATURES
Why listeners listen. Page 85.
What high-fidelity means to broadcasters.
Page
86. network showsheet.
Radio
Page 90.
Is tv already in a rut? Page 94.
FOR THE RECORD
Telestatus weekly summary of tv stations on the air and their estimates of tv set
distribution. Page 137.
New tv grantees' commencement
dates. Page 140.
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In Houston,
28 years, KPRC

the South's FIRST market,
has shown

programs . . . top local news
coverage . . . network
Behind
audience

top results because

up throughout

conclusively

of leadership

FIRST. For

in popular

live local

rating . ... cost per thousand

...

affiliation.

and

a sound

merchandising,

organization

of top personnel,

plus public acceptance

and

hustling

prestige built

the years.

FIRST by FIRST,, and all combined,
Call Edward

continues

coverage . . .audience

these facts stand

promotion

KPRC

KPRC

is the best buy in the Gulf Coast area.

Petry & Co., or write us direct for availabilities.

FIRST

in Circulation

FIRST

in News

FIRST

in Ratings

FIRST

in Local

FIRST

in Live

FIRST

in Merchandising

FIRST

in Public

FIRST

in Physical

Talent
Shows
and

Service
Equipment

Promotion

IN

CIRCULATION

DAYTIME

KPRC

Weekly Circulation
50- 100% Penetration

Weekly Circulation
10 - 100% Penetration

371,940

410,570

Station

B

314,590

372,050

Station

C

249,350

270,430

NIGHT-TIME
Weekly Circulation
Weekly Circulation
50- 100% Penetration
10- 100% Penetration

KPRC

339,240

364,320

Station

B

269,340

331,400

Station

C

225,580

242,220

Nielsen Coverage Service, 1952
While KPRC gained radio family
coverage since 1949, its principal
competition (Station "B")
5% daytime, 6% at night.

dropped

HOUSTON
NBC
JACK

and

TQN

HARRIS,

Nationally

on the Gulf
Vice

Coast

President

Represented

and

General

by EDWARD

PETRY

Manager
& CO.

EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:
• Largest total audience of any
Omaha station, 8 A.M. to 6
P.M. Monday thru Saturday!
(Hooper, Oct., 1951, thru
August, 1953)
• Largest share of audience, of
any independent station in
America!
(August, 1953.)

ilil
Kowh

O
'

\r\m \ nTs

M
-

A

1

i I 1 f\% mm B rsl 1 w i 1 1 rl I mt \ I Ma 11111

General Manager, Todd Storz; Represented Nationally By The BOILING CO.
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RCA-NBC

Set Color

Tv

Showing for West Coast
FIRST use of color film and first West Coast
showing of color tv to be staged by RCA-NBC
Nov. 3 for press and industry leaders at tv center in Burbank, Calif., network announced today
(Mon.). Half-hour show will be programmed
in New York and sent by closed circuit over
4,000-mile microwave link to Coast.
Brig. Gen David Sarnoff, RCA-NBC board
chairman, will head New York task force at
demonstration. Others making trip: Frank Folsom, RCA president; Sylvester L. (Pat) Weaver, vice chairman of the board, RCA; Robert
Sarnoff, vice president in charge of Film Division; Mannie Sacks, RCA executive vice president; C. B. Jolliffe, vice president-technical
director, and O. B. Hanson, vice president and
chief engineer. John K. West, NBC West Coast
vice president, will host the demonstration.
Press showing is scheduled for 11 a.m. PST;
hour not selected for demonstration before representatives of advertisers, agencies, movie
industry, stations and talent.
Philip Morris
With

Benson

Merges
& Hedges

PHILIP MORRIS & CO., fourth-ranking cigarette company, and Benson & Hedges, seventh,
merged into one corporation to be known as
Philip Morris & Co., subject to stockholders'
approval. Philip Morris products are Philip
Morris, king-size and regular; Dunhill, kingsize, Marlboro, English Ovals, and Spuds.
Benson & Hedges makes Parliament filtered
cigarettes.
Board of new company would be composed
of present directors of Philip Morris & Co.,
plus B & H President Joseph F. Cullman Jr.
and Executive Vice President Joseph F. Cullman 3d. Alfred E. Lyon and O. Parker McComas, chairman and president, respectively, of
Philip Morris, would serve new company in

LOCAL-SPOT
RADIO
TO
SPOT and local radio, showing continuous
20-year upward trend, will increase another
$100 million in next few years, according to
C. L. Jordan, executive vice president of N. W.
Ayer & Son, Philadelphia.
Addressing NARTB District 3 dinner at
Philadelphia Friday (district meeting stories
pages 34-40), Mr. Jordan based prediction on
1953 Broadcasting Yearbook radio advertising analysis showing that spot and local have
been gaining $30 to $40 million yearly for last
six years.
He predicted curve will continue for several
years and suggested stations provide agencies
with more factual information designed to help
timebuyers.
Spot radio's future, he said, "is limited only
by the number of spots that can be put on the
air." He cited spot's flexibility and said main
variables in measuring its audience are average
rating and number of spots per week.
"We are all just beginning to learn how to sell
spot radio most effectively," he disclosed, addBroadcasting
• Telecasting

RCA

deadline

RECORD

RCA sales hit all-time record of $609 million in first nine months of 1953, 29%
above last year, Brig. Gen. David Sarnoff, board chairman, said Friday. Earnings before Federal income taxes were
$54 million compared to $36 million
year ago, with net profits of $25 million
compared to $17 million in 1953, up
41%. Third quarter sales of $199 million set new record.

similar capacities. Joseph F. Cullman Jr. would
be chairman of executive committee, of which
Messrs. Lyon and McComas also would be
members. Joseph F. Cullman 3d would become a vice president of new company.
Benson & Hedges would operate as separate
division, with present Philip Morris sales organization adding Parliament cigarettes to
line of tobacco products it distributes and
promotes.
NBC Sale for 'Weekend'
FIRST sale on NBC's new Weekend radio
show (Sun. 4-6 p.m. EST) was reported Friday with announcement that B. F. Goodrich
Co., Akron, will sponsor - two participations
on program, effective yesterday (Sun.). Show
sold under plan offering eight participations
on each one-hour segment [B»T, Sept. 21].
Goodrich agency is BBDO, N. Y.
Cash to ABC Radio Sales
APPOINTMENT of Norman E. Cash as an
assistant sales manager of ABC radio [Closed
Circuit, Oct. 19], effective Nov. 2, was to be
announced today (Monday) by Charles T.
Ayres, vice president in charge of ABC radio.
Mr. Cash has had extensive experience in
radio and served most recently as general sales
manager of WLW Cincinnati. Before joining
WLW, he was with NBC for 12 years as director of radio station relations.

RISE $100 MILLION
ing that advertiser using 15 spots weekly on
program with rating of 4 can reach 55%
of homes within station's coverage area in fourweek period.
Citing time-saving devices creating new pattern of living, he said radio fits this new pattern "like a glove" at home and outdoors. He
called radio best way to get deeper appreciation for good music (see hi-fi story page 86)
and said time saved by appliances and fast
travel is more than time spent looking at
television.
"Radio was supposed to be doomed by television, but it's about the healthiest corpse I
ever saw," he said. Time sales hit $464 million
last year he declared, citing B»T Yearbook,
$100 million above pre-television years.
Whether area has television or not, or
whether spots are aired day or night, makes
little difference except in audience composition,
according to Mr. Jordan. He praised adaptability of spot to almost every variety of sales
problem and audience.

•

BUSINESS

BRIEFLY

PM, PET CO-SPONSOR • Philip Morris Co.
and Pet Milk to co-sponsor all-Negro soap
opera, Ruby Valentine, quarter-hour, five days
a week, on 40 radio stations to be selected.
Agencies: Biow Co. for PM, Gardner Adv.
for Pet Milk.
LEVER TO EXPAND • Lever Bros, planning
to expand its half-hour Lux Video Theatre on
CBS-TV to full hour, Thursdays, 9-10 p.m.
Lever's Big Town, now in Thursday 9:30-10
p.m. period, will be moved to make room for
expanded Video Theatre. Meanwhile, Lever
currently negotiating with all four networks
to clear Class A evening time for Big Town.
PARKER TO SPONSOR • Parker Pen Co.,
Janesville, Wis., has signed to sponsor two
quarter-hour programs immediately following
professional football games over 105 DuMont
Television Network stations either on Dec. 5
and 6 or Dec. 12 and 13. Agency: J. Walter
Thompson Co., Chicago.
COOKERY PARTICIPATIONS • Macmillan
Co., book publishers, buys participations on
NBC-TV's Creative Cookery, Saturdays, telecast on stations in Chicago, New York, Cleveland and Washington, D. C. Fleischmann's
yeast and National Selected Products Inc.
(frosting) buy two spots per week on local
version of show on WNBQ (TV) Chicago.
BUY

ELECTION RETURNS • Hebrew National Kosher Meat Products Co., N. Y., has
purchased complete election night radio coverage of New York and surrounding area elections on WCBS, WABC and WOR in New
York.
Agency: Rockmore Co., N. Y.
BOWES TO NBC • Walter Bowes, chief timebuyer, Hewitt, Ogilvy, Benson & Mather, N. Y„
reportedly will resign shortly to join NBC sales
development staff.
NESTLE NAMES D-F-S • Nestle's Chocolate
for its new product (Decaf, a coffee without
caffein) naming Dancer-Fitzgerald-Sample,
N. Y., to handle advertising. Television test
spot announcement schedule expected soon.
PAPER-MATE NAMES • Paper-Mate Co.
and Paper-Mate Eastern Inc., which use radio
and television spot announcements, name Foote,
Cone & Belding, N. Y.

'King Lear' Cost

$78,000

PRODUCTION of "King Lear" on Oct. 18
program of Ford Foundation Tv-Radio Workshop Omnibus series on CBS-TV (Sun., 56:30 p.m. EST) cost approximately one-half
of $150,000 at which amusement press reported it, Workshop spokesmen said Friday.
(Actual cost was understood to be about
$78,000.) Spokesman said true facts about
"King Lear" cost were important since they
show it within range of Omnibus average weekly cost of around $60,000, which they said compares favorably with that of programs of
shorter length and accordingly is within reach
of regular commercial advertisers. Omnibus
is available to four sponsors on a pro rata
basis, with three advertisers currently signed:
American Machine & Foundry, Scott Paper,
and Greyhound.
October 26, 1953
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100,000

:
WATTS

Represented Nationally by the KATZ AGENCY, Inc.
Tom Harker, V.P. and Nat'l Sales Director, 118 E. 57th St., New York 22
Bob Wood, Midwest National Sales Manager, 230 N. Michigan Ave., Chicago
Broadcasting

• Telecasting

PEOPLE

at

deadline

WILLIAM B. TEMPLETON, director of radio
and tv, Sherman & Marquette, N. Y., elected
vice president in charge of that department.
He has been with agency for past two years
and prior to that was with Kudner Adv. as
producer of Milton Berle show.
PATRICIA

GABANY, program promotion department, NBC, to N. W. Ayer & Son, N. Y.,
as member of radio-tv publicity department.

Initial Decision

Denies

Muskegon Grant Protest
PRECEDENT-SETTING economic protest by
Music Broadcasting Co. against uhf ch. 35
grant at Muskegon, Mich., to Versluis Radio
& Tv Inc. would be denied by FCC Hearing
Examiner H. Gifford Irion in initial decision
announced Friday which also would allow
Versluis to use directional antenna to feed
required signal to unserved public park area
discovered in early case by Music.
Music operates WGRD Grand Rapids. Its
Sec. 309(c) protest of alleged injury on grounds
Versluis' ch. 35 WTVM (TV) was actually
Grand Rapids station affected court suit in
which U. S. Attorney General refused to support FCC opposition to complaint. Multiple
protests of new tv grants flowed from action.
Opinion of examiner said, "It may be a
windfall that the proposed operation will find
a rich potential audience such as Grand Rapids
within its 80 dbu contour or it may be the
result of meticulous planning. But this is incidental. The test, stated broadly, is not whether
the station will serve Grand Rapids more but
whether it will serve Muskegon less." He concluded programs and coverage proved WTVM
would be "Muskegon" station, recommended
confirmation of ch. 35 grant.
Westinghouse Radio Set Sales
SALES of Westinghouse radio sets in September five times those of year ago, according
to T. J. Newcomb, manager of Tv-Radio Div.
Additional facilities for home radio production
now available at Sunbury, Pa., plant. September tv set sales up 216%.

TOM
COLOR TIME-TABLE
COLOR time-table, according to FCC
Comr. John C. Doerfer, answering inquiry at National Conference of Business
Paper Editors in Washington last week:
Staff report first or second week in November. A week or two for Commissioners to digest the report. First vote
in about four weeks. Probable final decision, before Christmas.

•

Telecasting

RALPH

RADETSKY,

aide to Mayor Quigg

Newton of Denver, named KOA-AM-TV Denver manager of news and public relations,
absorbing duties of BILL DAY, news and
special
events aredirector
future plans
not set.for 12 years. Mr. Day's

UHFA Urges Stricter Rules
MORE stringent fair trade rules in behalf of
uhf tv were recommended Friday by Ultra
High Frequency Assn. in letter to Federal Trade
Commission. UHFA counsel William A. Roberts urged FTC to incorporate two provisions
in pending fair trade practice rules: (1) "television receiver" must be one capable of receiving all channels allocated by FCC for tv, and
(2) "adapter" or "converter" must be capable
of making vhf receiver able to receive uhf signals. Earlier this week, UHFA wrote FCC explaining uhf problems and reasons for its organization (see story page 46).

BALTIMORE'S uhf ch. 18 was put into conflict for second time Friday as United Broadcasting Co., operator of WSID there, filed
bid competitive to request of WITH-TV Baltimore for change to ch. 18 from grant on
uhf ch. 60 [B«T, Oct. 19].

DuMont Gets Trophy
DR. ALLEN B. DuMONT, president of Allen
B. DuMont Labs. Inc., will be presented with
an "Oscar of Industry" trophy today (Monday)
by Financial World magazine in recognition
of DuMont organization's 1952 annual report
to stockholders, which has been adjudged best
of 300 submitted by nation's television, radio
and electronics companies.

California Effective Date Stayed by FCC

STERLING
BLASTS
MAKERS
FOR
BAD
SETS
filtering were added to the tv receivers, this inRADIO-TV receiver and transmitter manufacterference would be eliminated. When you return
turers will be taken to task today (Monday) by
to your home, take one of your own radio receivers and tune through the standard broadcast
FCC Comr. George E. Sterling for "disappointband and you will understand the magnitude of
this
interference
of which I speak.
ing" progress in overcoming serious spurious
So, it seems apparent to me that manufacturers
radiation conditions which are hurting adjacent
are following an inconsistent as well as a shortaviation and other safety of life services as
sighted policy in the design and manufacture of
communication equipment. Within the same
well as am-tv broadcast bands. He speaks at
family we find one branch manufacturing receivToronto before tv interference symposium
ers for military, aeronautical and other services
with
high sensitivity and selectivity; whereas,
of Radio Fall Meeting sponsored by engineeranother branch of the same family is manufacturing department of Radio-Electronics-Television
ing receivers as home products that spew their
harmonics and other spurious emissions into the
Mfrs. Assn. of U. S., Radio-Television Mfrs.
bands for which the other equipment was deAssn. of Canada and Professional Groups Comsigned: thus defeating the whole effort looking
towards maximum utilization of the spectrum by
mittee of Institute of Radio Engineers [B»T,
the government and non-government services.
Oct. 19].
Speech notes FCC in fiscal 1953 received
Citing excessive radiations of most uhf sets
22,264 interference complaints of which more
in Portland area measured by FCC, plus findthan 12,600 resulted from spurious responses
ing that color sets will be greatly more suscepof broadcast receivers and over 6,100 from tv
tible to 41.25 mc intermediate frequency than
sets. Some 9,600 complaints involved transis monochrome, prepared text of speech remitters.
leased Friday also chides set makers for inconsistency in producing tv receivers which
UPCOMING
will ruin am reception, hence am set sales.
Text states:
Oct. 26-28: Radio Television News DiMost of you are manufacturing radio receivers.
rectors Assn., convention, SheratonI wonder if it is good business to omit a few
Park Hotel, Washington, D. C.
cents worth of shielding on a television receiver
which by horizontal sweep radiation will limit
Oct. 26-28: Joint meeting, U. S. & Canathe market for sound receivers. As manufacturers, most of you spend considerable money and
dian Radio - Electronics - Television
effort to extoll the merits of your radio receivMfrs.
Assns.,
Toronto.
ers to the public, including some with highfrequency bands, encouraging the public to listen
Oct.
29-30:
NARTB
Dist. 2 meeting,
in on international broadcasting, marine and
other services, but on the other hand you permit
Ten Eyck Hotel, Albany, N. Y.
horizontal sweep frequency harmonics from tv
For other Upcomings see page 753.
receivers to interfere with aural reception on
these bands; whereas, if a little shielding and
Broadcasting

FLANAGAN, managing director of Station Representatives Assn., will address Chicago
Television Council's first fall meeting at Sheraton Hotel Oct. 28. He will speak on "Network
and Station Tv Conflicts," according to Council. Election of officers also slated.

Baltimore

Ch.

In Conflict;

New

18 Again

Other

Actions

Radio Station at Bowling Green

NEW am station on 730 kc with 250 w daytime, directional, at Bowling Green, Ohio,
21].
authorized by FCC Friday. It made final
initial decision favoring application of local
lumber dealer Howard R. Ward [B*T, Sept.

EFFECTIVE date of mid-September initial
decision proposing grant of uhf ch. 30 at San
Bernardino, Calif., to Orangebelt Telecasters
was
stayed byand
FCC record.
Friday Orangebelt
"pending review"
of decision
plans
$26,000
Sept.
21].home-built, three man station [B»T,
WSSB

Durham

Denied Petition

RENEWED petition by WSSB Durham, N. C,
for reconsideration of its once dismissed Sec.
309 (c) protest against uhf ch. 46 grant to T. E.
Allen & Sons Inc. for WCIG-TV Durham was
denied by FCC Friday. WSSB has bid pending
for uhf ch. 73 there.
KTVR (TV) Hitchcock, Tex., Is Deleted
KTVR (TV) Hitchcock, Tex., was deleted by
FCC late last week. Permittee of the uhf ch. 41
facility was M. B. Rudman, trading as Rudman
Television Co. The deletion of KTVR and
WRBJ (TV) Beloit, Wis., boosts to 20 the total
of post-thaw tv grantees who have surrendered
their authorization (see story page 50).
Beth

Black

to Cohen

BETH BLACK, media director, Joseph Katz
Co., N. Y., appointed head of radio-television
timebuying department of Harry B. Cohen
Adv. Co., N. Y., effective Nov. 16. Mary
Dunlavey, radio-tv media director for Cohen
for past three and one-half years, resigned effective Nov. 1 and is expected to announce
new affiliation shortly. Arthur Harrison, formerly with Charles Antell, will continue as
timebuyer on several specific accounts at Cohen
agency.
October 26, 1953
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Yes, a host of important, forward-lookin

g national and regional advertisers like those

shown on the dock above are ticketed FIRM for passage aboard "Big Mo." Many other
well-known merchandisers are negotiating for choice spots on KSTM-TV, St. Louis' new
ABC-TV outlet. You'll be missing a choice bet for reaching a large segment of this rich,
Mississippi valley market, if you don't reserve space aboard "Big Mo"
to put your product in good company . . . phone, wire or write
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IN REVIEW

PERSON TO PERSON
Network:
CBS Television
Time: Friday, 10:30-11 p.m. EST
Interviewer and Co-Producer: Edward R.
Murrow
Co-Producers in cooperation with Mr. Murrow: John Aaron and Jesse Zousmer
Director in Studio: Franklin Schaffner
Remote Directors: Robert Sammon and
Charles N. Hill
Editorial Associates: David Moore and
John Horn
Sponsors: American Oil Co. in East and
Hamm Brewing Co. in Midwest
Agencies:
Joseph Katz Co. and CampbellMithun Inc.
Guests
16 Program:
trillo on
andOct.
Richard
Simon James C. Pe-

JAMES CAESAR PETRILLO, president of the
American Federation of Musicians, was visited
by a CBS camera crew — and several million
members of the tv audience — on the Oct. 16
telecast of Edward R. Murrow's new series,
Person to Person.
The program opened with Mr. Petrillo in
the kitchen of his apartment on Chicago's
"Gold Coast," pouring drinks for his eight
grandchildren, who were grouped in the Petrillo
living room and who behaved with exceptional
decorum during their time on the air. Not so
their grandfather. If Mr. Murrow had any
thoughts of showing Mr. Petrillo as a home-loving family man, his guest quickly dissipated
them by turning his living room into a platform for a lecture on his favorite subject.
"I love children," the musicians union head
declared, going on to explain that .is why he
fears for the two million children in the public
schools who are being taught to play musical
instruments. Addressing himself to their fathers
and mothers, he cried, "Don't let your children
grow up to become professional musicians.
It's a starvation business."
Child Labor
Of the 250,000 AFM members, some 150,000
are now unemployed, Mr. Petrillo said, charging that many of them are not working because
unpaid school children, exploited by "cheap
politicians," are performing in their places.
"The children I want to help," he shouted, "are
the kids of the professional musicians who
aren't working and being paid because amateurs have taken their jobs."
Picking up a cornet, the instrument he
played when he was a working musician, Mr.
Petrillo declined an invitation to perform, saying "the union would fine me for playing
below scale." He told Mr. Murrow, "Your program is OK. What we're opposed to is shows
that substitute canned music for live musiFollowed by the cameras into his study,
where he pointed out photographs of himself
cians." President Truman an honorary AFM
making
member and shaking hands with President
Eisenhower, Mr. Petrillo was asked what he
thought of a labor party. His vehemently expressed view: "A labor party government
would not only be the finish of labor but of
the country as well."
When Mr. Murrow said he'd heard Jimmy
Petrillo called a dictator, his guest answered,
"Anyone who fights for his people is called
a dictator. I do fight for my people."
In contrast to the polemics of Mr. Petrillo,
TELEVISION AFFILIATE
WSAZ-TV
Represented by THE KATZ AGENCY
Page 14

•

October 26, 1953

the program's second guest, Richard Simon of
Simon & Schuster, discoursed quietly and without heat on the pleasures and problems of publishing.
In Person to Person viewers See Mr. Murrow in his studio in New York talking to

his guests in their own homes, their pictures
appearing behind what seems to be the window
of the room where Mr. Murrow is— a rather
clumsy technique.
Mr. Murrow makes much of the fact that
Person to Person is completely "live," with the
cameras actually present in the homes of his
famous interviewees at the time of the telecast
and no films employed. This attitude is hard
to understand from one who has used film as
successfully as Mr. Murrow has done and continues to do in his weekly See It Now series. If
Mr. Murrow, who remains in the studio, actually visitedthem
his guests
"person
to person"
interviewed
with the
cameras
presentand
to
get it all down, the program's present awkward pauses and irrelevancies could be eliminated and a more entertaining and informative
program would result.

MAKE ROOM
FOR DADDY
Network: ABC-TV
Time: Tues., 9-9:30 p.m. EST
Cast: Danny Thomas, Jean Hagen, Sherry
Jackson,McMahon,
Rusty Phil
Hamer,
Ben Frank
Lessy, Jenks,
HorArnold,
Ann ace
Doran
Sponsor: Alternating sponsorship by the
American Tobacco Co., and the Speidel
Co.
Agency:
BBDO for American Tobacco;
and Sullivan, Stauffer, Colwell & Bayles
Inc., for Speidel
Producer: Lou Edelman
Produced by: Marterto Productions
Produced at: DPI
Director: Bill Ahser
Music: Earl Hagen and Irv Spencer
Origination: Hollywood

THE merry-go-round existence of a successful
entertainer and the problems which ensue if
he also happens to be a family man provide
the basis for a new weekly film series on ABCTV called Make Room For Daddy. Danny
Thomas in the lead role turns out a more convincing performance in a supper club than he
does in his own home, a domicile occupied by
a pretty wife and two ultra-modern moppets
who, contrary to tradition, are heard as well as
seen. The children, particularly the little boy,
are the most bothersome elements in the series.
They are not precocious youngsters. They are
miniature adults far removed from a realistic
concept of the children they are intended to
portray.
For quite some time, tv writers have presumed that sentiment in large doses is almost
sure to cover up a lack of quality. Tragically
enough, they have often been correct in their
presumption. They were correct again on the
Oct. 20 telecast of Make Room For Daddy,
when Mr. Thomas discovered that his motherin-law was, of all things, a human being. He
wasn't observant enough to draw this conclusion all by himself. It took a little coaching
from his six-year-old son to make daddy see
that grandma was really a pretty nice gal,
capable of greater things than baby sitting.
And what's more, since she used to be in showbusiness she might like to get to a night club
now and then. Dutiful son-in-law picked up the
cue and grandma wound up in his act at the
club for a one-night stand.
It was a shallow, overworked yarn but one
with "heartstring" value, an asset that will
probably keep the series on tv and sell lots of
Lucky Strike cigarettes and Speidel watch
bands, alternately. This sort of programming
gets by. It sometimes even lasts a long time.
But once it is over it is not greatly missed or
long remembered.
Broadcasting
• Telecasting

"Allow

for windage, allow for windage! Is that all you can say?"

Fortunately for the flora and fauna of
McGregor, Iowa, most of the 1502 bows
and 500 dozen arrows custom-built in
1952 by archery tackle man Eddings
were exported. Archers say his bows
are works of art, as finely tuned as a concert-pitch piano. They're laminated,
with a core of native Iowa northern
maple, and capable of pulls from 23 to
115 pounds. Sold to
Hong Kong, Chicago,
and beyond, they
things a lot tougher
the Indian battles
Century.

non-belligerents in
and points between
could have made
for early Iowans in
of the Nineteenth

Eddings doesn't advertise on WMT, and
would rather shoot arrows than listen to
the radio. How he ever got in a WMT
ad almost defies explanation, except one
of the fellows at the station had this idea

Ha€ch

for a drawing. Eddings is a small sample
of the Iowa industrial population which

v\@r

jumped 67% in eight years while the
nationwide ind. pop. jumped 39%, and
which

CBS

Represented

Broadcasting

•

Telecasting

FOR

EASTERN

Cedar Rapids

the

Katz Agency

by

drags down

a $600,000,000

IOWA

Mail Address:
nationally

now

Moral:
payroll. Don't lose sight of the Iowa industrial forest for the cornstalk trees.
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OPEN
Agency
EDITOR:

IN

IDAHO

...Idaho's ONLY
TV Station
Affiliated with
NBC • CBS • DUMONT

MIKE

Recognition

Our sincere thanks for your article "Test for
Television: Toy Sales in January," appearing in
the Oct. 19 issue. We certainly appreciate your
recognition of the unusual step we took for
Playskool Manufacturing Co. in bringing them
into tv at the post-Christmas period — a venture
which, as you indicated, proved so successful
that we repeated the program's format with
our current Chicago series.
We are happy to report that as of our first
Chicago program of The Pioneer Playhouse, we
began to see the same excellent results — in
terms of both audience response and store sales
— that made our own "Philadelphia Story" so
encouraging. . . .
Incidentally, we'd certainly appreciate receiving from you 100 reprints of the article at your
earliest convenience. We are sure our Chicago
dealers — as well as dealers in future television

...Purchasing Center
for a tremendous area
400 miles from any other
metropolitan center or
TV station.

sponsor
on

more

KITE

station
Radio

Dealers

programs

than
in the

any other
market —

or TV!

KITE

EDITOR:

of The Great Northwest

Appliance

markets
— will want to read your "review" of
our
show.
Lee Friend
Friend Reiss McGlone
New York
Hi-Fi

leart of the 5th Market

Local

... It seems to me that the average station
operator, particularly those with both am and
fm operations, would do well to clean up the
fm transmitter and then program at least a
small percentage of material which would be
real hi-fi. Carry it on both transmitters but
tell the listeners honestly that if they want to
hear it as it really sounds they will need an fm
set of reasonable fidelity, or better still, a real
hi-fi installation.
After a reasonable time of duplication on
both am and fm some special programs might
be placed on fm only, with some high powered
promotion for the shows on am; the addition
to the fm audience might be rather startling.
WEPM and WEPM-FM are about ready to
give this sort of thing a try. . . .
C. Leslie Golliday, Gen. Mgr.
WEPM-AM-FM Martinsburg.
W. Va.

'"^ZiL..

San

T.f

Antonio's

Independent

Nat'l Rep. John E. Pearson Co.

))Leading

[EDITOR'S NOTE: For a comprehensive article
on high-fidelity and its meaning to broadcasters,
see page 86 of this issue.]
How-To

Series

EDITOR:

BOISE

CHANNEL

7

EFFECTIVE
RADIATED
53 kw
26.5 kw

POWER
Video
Aural

We are trying to locate a syndicated series
of tv films devoted to "do-it-yourself" activities
around the home, dealing with construction and
improvements, to be sponsored by a local building supply wholesaler.
Do you know whether or not a series of this
kind has ever been made?
Calvin G. Bersch Jr., Acct. Exec.
Bonsib Adv. Agency, Fort Wayne, Jnd.
[EDITOR'S
NOTE: Princeton
Film such
Center,
Carter Road, Princeton,
N. J., has
a series
available.]
Off The

Record

EDITOR:

ANTENNA HEIGHT:
850 ft.
Above Terrain

Here's a matter which has been galling me
for some time. The various record companies
want to charge radio stations for promotional

Represented by
BLAIR
TV Inc.

copies of the records they want "plugged." To
be sure, the station receives the good music
but actually insofar as almost every radio station subscribes to at least one e.t. library, the
good is felt far more by the record company . . . a suggestion which might be of interest
I have
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Fivst

CHIEF
STATION
CLEVELAND'S
5,000 WATTS— 850 K.C
BASIC ABC NETWORK
BY
REPRESENTED

H • R REPRESENTATIVES

CLEVELAND'S

STATION

Broadcasting

• Telecasting

NBC

WNBT

IT'S UNOBTRUSIVE. Umber gray coloring blends
it right into the TV picture. Minimum reflection.

In

the

show

without

RCA's

new

. •

.

stealing

the

act

ribbon-pressure
IT'S COMFORTABLE TO HANDLE . . . weighs only 1 lb.

JO SLIM YOU MUST LOOK, sharply
to see it ... so skillfully styled its
shape and coloring fade right into
the scene . . . this tubular microphone has won the favor of entertainers and announcers wherever it
has been shown.
Designed by RCA Laboratories
after more than three years of painstaking research, the STARMAKER
meets the long need of broadcasting,
television, and show business for a
high-fidelity microphone that — will
not hide the features of performers —
is easier to handle — and yet retains
all the high-quality features of RCA
professional microphones. Pick-up is
non-directional. Frequency response
is uniform, 50 to 15,000 cps.

Here is a "carry-around" microphone free from wind blast and air
rumble. It contains no tubes, no condensers, no high-impedance circuits,
no special amplifiers, or power supplies— is virtually impervious to mechanical shock.
The STARMAKER fits any standard
microphone stand . . . and can be
substituted for any professional highquality RCA microphone. No extra
attachments needed!
For price and delivery, call your
RCA Broadcast Sales Engineer. Or
write Dept. 22 VD, RCA Engineering
Products, Camden, N. J.
IT'S SMALL. Diameter of body is only 1V4 inches. Diameter
of pick-up point is only ys inch!

CORPORATION
RADIO
ENGINEERING
PRODUCTS
DEPARTMENT,

of

AMERICA

CAMDEN. N.J.

•OPEN

THE

OF

NEWS

PERSONALITY

SOUTHEASTERN

OHIO

MIKE

to other broadcasters who are similarly irritated
by this oligarchic action.
If all radio stations would make a note of
what companies require a charge for their
records and prohibit the name of that company or a mention of the particular "label" on
their station, it would, I'm sure, force the issue
to a show-down . . .
The co-operating companies, on the other
hand, would be rewarded by numerous menthereby.
tions or "plugs" and would be greatly benefitted
Truman H. Walrod, Prog. Mgr.
KRSD Rapid City, S. D.

Happy Birthday
EDITOR:
On my behalf and as president of the Federal
Communications Bar Assn., I wish to congratulate you and B*T on your 23 fine years
of public service to the broadcasting and television industry. . . .
Fred W. Albertson, President
Federal Communications Bar Assn.
Washington, D. C.
Added Attractions
EDITOR:
Please . . . add two new subscriptions to
Broadcasting • Telecasting to [our] present
order. The additional features of the magazine
will be of great value, we feel, to our sales
force . . .
Ben Holmes
Assistant Manager
KOMA Oklahoma City
Multiplexing
EDITOR:
In spite of Commissioner Webster's Sun
Valley speech, I do not feel that the Commission can seriously consider the taking of

Allan Land gives the tops in national, regional and local news each evening
at 6:30 over WHIZ-TV, Zanesville, Ohio.
Sponsored by "The Ohio Fuel Gas Co.," Land is a self-styled popular personality seen and heard Monday thru Friday on his show, "Land Views the
News."
Combining United Press stories, Associated Press news copy, special slides,
local and national films pointing toward regional news programming, Land
puts together the fastest moving quarter-hour show on television.
Southeastern Ohio people who want their news reported factually, without
bias and in a personable manner watch "Land Views the News" on ...

.

TV
ZANESVILLE, OHIO
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CBS

•

ABC

•

DU

When

EDITOR:
I note in your Oct. 19 issue some reference
to the subject of giveaways, the FCC and the
United States Supreme Court.
May I suggest that you go through back
volumes of Broadcasting • Telecasting magazine and you will find in one of the October
issues in the year 1948 a back cover advertisement signed by me as president of MBS. . . .
This advertisement was written at a time when

Edgar Kobak, Owner
WTWA Thomson, Ga.

Established May 23, 1953

Primary Affiliate

Remember

the subject of "audience buying" and "giveaway". programs
was receiving a great deal of
attention.
. .

aWZ

NBC

some of the broadcasters' fm frequencies for industrial purposes . . . '
The answer to the shortage of industrial
frequencies would be to have the Commission
permit fm broadcast stations to multiplex additional services without deterioration to existing
fm service.
Edward A. Wheeler, President
WE A W-AM-FM Evanston, III.

MONT

[EDITOR'S NOTE: Summarized, the advertisement saw in the FCC anti-giveaway ruling "a
danger to which we cannot close our eyes . . .
if it is possible, today, for the FCC to say 'away
with giveaways,' it will be possible, tomorrow,
for the same or another body to say 'away with
mysteries, or symphonies, or comics or drama
or documentaries.' "]
Broadcasting
• Telecasting

When

in

Mtfome.

w
V

da

as

Et tu, Brute . . . even Brutus

the

would

Mt/ownans

lend an ear

(and eye) and join the legions of Rhomans

who

enjoy their favorite gladiators from the comfortable
vantage of their living room
Rhome,
Venus
Channel

DALLAS

too, they do as Rhomans

and Prosper

8 Colosseum)
- Ft. Worth

arenas

—

—

Out

of

even in Eden, Styx

(only a chariot's race from

for throughout

market

via WFAA-TV.

the

this lush

you'll find them

attuned to Channel

8.

Great Caesar s Ghost, ask a Petry man!

Last count

—

295,000

in the Channel

sets

8 picture.

WFAA-TV
A
S
D
A
L
L

NBC
RALPH

NIMMONS, Station Manager
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EDWARD

PETRY

ABC

'

DUMONT

& CO., National Representatives
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This representative en route to an agency is loaded — in fact he's
overloaded. He has all the material — surveys, availabilities, rate
cards, coverage maps and program releases. Even his station list takes
two pages.
His intentions are the best but chances are he will never have the
opportunity to use most of his ammunition. Even some of the "best"
stations in that bulging briefcase will only get a "once over", very
lightly. Others may not even get a casual mention, for his time in the
advertiser's office will run out before he gets half way down his list.
Good national sales representation requires experience and ability . . .
but just as important, it requires sufficient manpower

per station to

analyze each advertiser's purpose and problem and then to apply
every station story in all its best aspects.
A high ratio of manpower

per station assures Raymer men the time

necessary to give the individualized attention that assures the proper
share of business to each station.

If you feel that your station is buried too deep in somebody's briefcase,
let us show you what Personalized Representation has done for some of
the Raymer stations — and what it can do for you.

PAUL

H.
RADIO

NEW YORK

•

CHICAGO

RAYMER
AND

TELEVISION
«

DETROIT

•

COMPANY,
STATION

ATLANTA

INC.

REPRESENTATIVES
•

SAN FRANCISCO

• HOUYWOOD

our

to EARLE

GfT/NTO

more

Horn

in Youngstown
Yes, dollar for dollar, WBBW gets
into more homes in busy Youngstown, Ohio. Here is the lowest
cost per thousand homes in Ohio's
third largest market. And, according to Hooper, *WBBW shows the
share of audience increased in the
morning, afternoon and evening.
Compare the rate — -compare the
weight.

of all homes in Mahoning County
tune in

WBBttf
ABC in Youngstown where Eastern
Ohio and Western Pennsylvania
hear all the Cleveland Browns and
Notre Dame Games.
*Ask Forioe about latest Hooper.
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respects

LUDGIN

"]F you get a generation of youths who won't
listen to commercials on radio and television,

make businesses grow. It's a hard-fisted business.

you're
The
Earle
agency,

in trouble!"
speaker was Earle Ludgin, president of
Ludgin & Co., Chicago advertising
and the words were not uttered heatedly

"We've got a job to do— we've got to sell.
It's not a matter of buying a program or advertising. It's not a question of a 16.7 rating. We're
competing against each other. You've got to
fight your way on the shelves and off the

or with a waggling finger. And yet, to this softspoken executive, they seem to represent the
crux of the whole problem facing advertising
today.

Mr. Ludgin's agency took Jules Montenier
three years ago and built its Stopette into a
shelves." word. It has gained results, too, for
household

Specifically, as he sees it, advertising's biggest
problem is to make commercials listened to.
Mr. Ludgin notes that a whole generation of
youths was brought up on radio and that most
children insisted they be permitted to listen
to the radio and study at the same time.
Named

AAAA

Board Chairman

Mr. Ludgin was named last month to fill
the office of board chairman of the American
Assn. of Advertising Agencies, left vacant by
the recent death of Henry M. Stevens of
J. Walter Thompson Co., New York. He had
been vice chairman since last April and a national director of AAAA for the past four years.
A native of Chicago, born July 22, 1898,
Mr. Ludgin attended Wendell Phillips High
School and later the U. of Chicago.
He claims an interest in advertising and related pursuits (theatre, script-writing) at the
university where he majored in English. He
quit work to attend school, writing the script
for the Black Friars musical play.
His first business experience came with the
Albert Pick Co. (hotel outfitter) from 1917-24
as assistant advertising manager. Then he
moved to the Paul Floring industrial agency,
handling general accounts and becoming a partner.
In June 1927, Mr. Ludgin was persuaded by
friends and associates to found his own agency.
He brought the Albert Pick Co. account into
the house.
The Earle Ludgin & Co. agency has enjoyed
success, largely because of the guiding hand
and philosophy of its founder who thinks his
business is the "most wonderful and exciting"
thing of its kind — and one of the toughest.
Says Mr. Ludgin:
"We're at the level where the decisions are
made — where the work is done and thus you

Best Foods' Ail-Purpose Rit and Shinola Dress
Parade polish. Montenier's What's My Line?
is a top-rated network program on CBS-TV,
though it shares the sponsorship now with
Remington Rand, and Rit has Garry Moore
on CBS-TV. Ludgin also represents Bendix
Home Appliances, which sponsored the successful Hoagy Carmichael show on NBC-TV
last summer.
Other clients are: Hartman Luggage, International Furniture, W. F. McLaughlin Co.,
Allen Wrisley Soap Co. and Rath Packing. It's
noteworthy that in the more successful case
histories, radio and tv were used heavily.
Opinion On Tv
Says Mr. Ludgin of tv:
"We have been able to make it pay for our
clients. The share of the market has been
very indicative of the power of television." He
feels, however, that the prospect of two and
three-station markets may pose some problems
with respect to claims for audience shares.
Mr. Ludgin finds time for a project for training youths and educators in advertising. Another
is the Advertising Research Foundation, of
which Mr. Ludgin is a director.
Mr. Ludgin, a former chairman of the
AAAA's Central Council, is chairman of the
U. of Chicago's Alumni Foundation, a trustee
of the Chicago Art Institute, trustee of the
American Federation of Arts and member of
the Orchestral Assn. of Chicago and Chicago
Federated Advertising Club. He rides horseback and collects paintings.
Mr. Ludgin married the former Mary MacDonald and they live in Hubbard Woods. They
have five children, including one married
daughter and a son, Earle Jr., who is with
Foote, Cone & Belding, Chicago. Two other
sons, Quentin and Roger, are in school and
a third, Donald, is in the Army.
Broadcasting
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station

with a 28-year reputation
What a success story! On the air since October 15th and

'
.

already a leader in the market. WHY? Because KOIN-TV
has benefited by the loyalty and audience acceptance which
radio station KOIN has built over the past 28 years. Viewers

J

have confidence in KOIN-TV's programming — they are
enthusiastic over the sharp clear picture that VHF assures.
This is the kind of impact that sells merchandise.
A POWERFUL

station reaching a BIGGER

market

What a prosperous market! KOIN-TV's 56,000 watts of
power (100,000 soon) is reaching out to a family of cities
with per capita sales MORE THAN DOUBLE the national
per capita retail sales average*. Set sales are booming —
with over 150,000** in use now and the number growing

L
HANNE

and,
6 Portl

every day. It's a rich, bustling ready-to-tap market.
Write, phone, or wire for complete information and
availabilities.

Oregon

C

*208% — based on 1952-53 Consumer Markets.
**Estimated as of October 1. 1953.
AVERY
New
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National

• Los Angeles

Representatives
• San Francisco • Atlanta • Dallas
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it's Acre...

TV

NOW!

in CHARLESTON,

W.

VA.

with

WKNA-TV
Grace Porterfield

on

the rich
multi-million
dollar
Charleston
market!

The television gateway is now
open to tap this rich, well-populated industrial market that
spends over $620,000,000 annually. And your product or service
gets tremendous consumer acceptance because of double
network programming, and the fact that WKNA-TV is
Charleston's own television station!

affiliated with ABC and DUM0NT

Television Networks

the personality station

Joe L. Smith, Jr., Incorporated
Represented nationally by WEED TELEVISION

•

accounts

"IT'S 'good to the last drop' and we believe in
pouring it on. Quality in quantity."
Thus did Grace Margaret Porterfield, timebuyer, Benton & Bowles, New York, characterize her attitude toward the product and the
saturation campaign (as many as 200 spots per
week per station) which she places for Maxwell
House Instant Coffee.
Herself a dedicated coffee-lover (seven cups
a day), Miss Porterfield previously had displayed the magnitude of her dedication by buying and clearing time for Maxwell House on
the largest regular television1 hookup on record,
127 stations on CBS-TV for the Red Buttons
Show, seen Mondays, 9-9:30 p.m.
A native New Yorker, Miss Porterfield began
preparation for her present work at Hunter College where she majored in economics, then
switched to the Washington Secretarial School
in New York, where she qualified as a secretary. She was graduated with honors and in
1942 got her first secretarial job as assistant
to Murphy & Lanier & Quinn, New York attorneys and certified public accountants.
Two years later she joined Jordanoff Aviation as an editorial assistant, helping to write
manuals and instruction booklets for the Armed
Forces.
First Radio Buy

selling
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In 1946 she moved to the Catherine Ogelsby
Adv. Agency, which then handled the Harriet
Hubbard Ayer account. Here she bought her
first radio time.
In 1946 she joined Benton & Bowles, New
York, as secretary to Esty Stowell, then executive on Maxwell House coffee (now account
supervisor and a vice president). She worked
on budgets for the account and then moved into
the media department as assistant timebuyer
to Mary McKenna. In February 1953 she became a full-fledged timebuyer with Maxwell
House as her special account. She was one
of the first persons in the agency to work on
the account seven years ago and one of the few
who have stayed with it since.
Besides her spot purchases and her activity
on the Red Buttons Show, she also bought CBS
Radio time for the daytime strip The Second
Mrs. Burton. Maxwell House Instant Coffee
currently is using 20 radio markets with its
usual four-week nationwide saturation camMiss Porterfield, a bachelor girl, lives in a
Gramercy Park apartment. She is an avid
paign.
New York Yankee fan and a devotee of scrabble and canasta. She also is an active member
of the Town Hall Club, a social-civic group.
Broadcasting
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JUNE

now

operating

5,1953-100,000

WATTS

at
power

\

... the Carolinas' first television station is also first to reach maximum

\
\

station in the nation in sets served (eighth among
out to almost

4,000,000

people

power. Twenty-first

single-station markets) WBTV

with effective buying

income

reaches

of $3,800,000,000.

The Television Service of
JEFFERSON

STANDARD

Represented

LIFE INSURANCE

COMPANY

Nationally by CBS TV Spot Sales

According to FCC Engineer, Edward Allen, 100,000 watts ^^^^^
on Channel 3 equals 316,000 watts on Channels 7-13, 5,000,000
—
watts on UHF Channels. WBTV's low channel, maximum power and
mountain-top transmitter, located 7090 feet above average surrounding terrain, give the station exceptional geographical coverage.

^^^^
^^^^^
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KWKH's

cost

per-thousand-families

is

464%

than

the

LESS

second

Shreveport

KWKH,

Shreveport,

radio audience

not only delivers the biggest

in the prosperous

Louisiana-Texas

station!

Arkansas-

LISTENERS

area — it also delivers the

PER

DOLLAR

(1-time, Vi-hour daytime

rates)

most listeners per dollar. Its "cost-per- thousand"
is 46.4% less than the second Shreveport station!

These

audience

figures are from

Station Audience
of the two
this area.

Report — the more

recent audience
Ask

the new

conservative

surveys made

your Branham

Standard

in

representative!

KWKH
A Shreveport Times Station

50,000

Watts

•

CBS

Radio

[ SHREVEPORT
The Branham Co.,

■
Arkansas

Representatives
Henry Clay, General Manager
Fred Watkins, Commercial Manager
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DECISION
AWAITS

ON
NOV.

MBS
4

PLAN

MEETING

Unconvinced Mutual affiliates balk at 'time-payment' plan — and
word from Spencer, Iowa, is that the idea 'takes the 50-cent spot to
Madison Ave.' Missouri, Oklahoma, Iowa and South Carolina are
the trouble spots.
Mb i UAL network's affiliation formula may be
overhauled, or even shelved, within a fortnight
if station opposition warrants such action.
While network officials would not comment,
it was obvious at the weekend that action awaits
a meeting of the Mutual Affiliates Advisory
Committee of 14 to be held Nov. 4 in New
York. While the MAAC group helped devise
the new plan and approved it unanimously,
seven new members will take part in the Nov.
4 meeting.
Evidence that active resistance to the plan
persists in many sections was found in reports
to B»T, particularly from the Midwest and
South, and from a nationwide survey [B»T,
Oct. 12].
The new attitude at Mutual was in line with
a report that MBS might abandon the whole
scheme this week due to lack of support. This
report was based on what was described as
a positively "horses-mouth source."
The survey was made by Missouri Broadcasters Assn. [B#T, Oct. 12]. Results were
disclosed over the weekend to a meeting of
MBA at Jefferson City. The survey showed:
• 152 reporting stations have signed MBS
contracts.
• 210 have not.
• 28 are not involved in survey (Don Lee
or Yankee affiliation).
MBA's Research
The Missouri poll was made following an
MBA protest meeting held in late September.
President G. Pearson Ward KTTS Springfield,
was directed to ask all state broadcaster associations for reports on their areas. The polling
was conducted by Catharine Roer, KWOS Jefferson City, MBA secretary-treasurer.
These results do not distinguish between
"pay" and "bonus" affiliates of the network,
which comprises roughly 560 stations in all of
which around 200 are on the bonus side.
Oklahoma, Iowa and South Carolina, besides
Missouri, appeared to be trouble spots for the
network, judging by reports from those areas.
On the other hand MBS appeared to have
scored a major victory when WWDC Washington disclosed it was signing a contract. Ben
Strouse, WWDC vice president-general manager, had previously told B»T the station could
not see any possible way of giving up 35 hours
a week from its sold-out schedule.
South Carolina made known its opposition
through the South Carolina Mutual Affiliates
Assn. This militant group of 15 outlets adopted
a series of strongly worded conclusions:
1. That the contract offered by MBS as of
Oct. 1, 1953, is not in our interest; that it proBroadcasting

•

Telecasting

hibits programming in the public interest in
its distribution of time is such that we
unable to program certain local events
the public requires.
That Mutual's interpretation of this contract as shown by its conference call of Sept.
25 pre-empts 83 station breaks per week that
have been recognized as salable property of
each radio station. The loss of this time would
mean a serious loss of revenue to each station.
3. That Mutual by its arbitrary demand for
option time as the alternate to signing this
contract constitutes a violation of good faith
and fair practice by wasting the only resource
which we have — namely — time; that the proposal is so foreign to our previous relationship
with the network, or to our knowledge of any
other networks' affiliation agreement, that we
feel bound to resist these proposals of MBS as
individual stations and as a group, and that
any action by the network shall be deemed as
an act against all stations undersigned.
Members are: WUSN Charleston, WGTN
Georgetown, WLAT Conway, WALD Walterboro, WHSC Hartsville, WFIG Sumter, WGCD
Chester, WBCU Union, WKDK Newberry,
WNOK Columbia, WJAN Spartanburg, WMRC
Greenville, WGSW Greenwood, WRHI Rock
Hill, WDIX Orangeburg.
Besides loss of program and salable time,
critics of the MBS plan in other areas claim
it will upset the whole network structure by
forcing other networks to adopt a similar
operating technique.
ABC told B»T Thursday there was no
foundation to a report that the network had
sent out a feeler to affiliates indicating it might
adopt aspects of the Mutual formula. An ABC
spokesman, after issuing a categorical denial,
said that on the contrary ABC radio affiliates
were told specifically the network was not
going to undertake such a plan.
Iowa Resistance
One of the hot spots of affiliate resistance
is Iowa, where Ben Sanders of KICD Spencer,
president of Iowa Broadcasters Assn., said no
station in the stat; had "capitulated" to MutualMr. Sanders was one of those who predicted
the MBS idea might create chaos.
"The MBS plan takes the 50-cent spot to
Madison Ave.," Mr. Sanders told B«T. "This
will sink MBS and drag representatives and
that
are
that
2.

networks into the same rut."
Suggesting MBS has made "a lot of verbal
agreements and concessions" in lining up important stations, he said, "I'll sign for Spencer
on the same basis they sign Washington, Baltimore and Cincinnati."
He proposed that an MBS affiliates committee "truly representative of affiliates" should be
formed, charging that no member of the net-

Vol. 45, No. 17
work's affiliation group had talked to any
Iowa station.
A point emphasized by those battling the
MBS idea is the loss of control over station
rates with the network described as able to sell
spots at any price it wishes and far undersell
a station's own national spot scale.
Among station representatives, who naturally oppose the plan violently, the charge was
made that MBS "insiders" were beginning to
decide the plan would not work. Here again
MBS officials were noncommittal but it was
evident they have been hearing so many rumors
that
they can't become too concerned over a
few more.
T. F. Flanagan, managing director of Station
Representatives Assn., told B • T that representatives have been aware of danger to stations in the MBS contract. "Spot business is the
best in history," he said. "When we started our
Spot Radio Crusade last spring, 1953 looked like
a fair year. September, however, was a sensation. We'll run 10% or maybe even 20% above
Further Misgivings
last year."
One midwestern station manager who didn't
want to be quoted charged that many affiliates
who didn't realize what the contract meant are
"wondering if spots are being sold from under
them." This source was one of several that contended liberal concessions are being made in
key areas, and was concerned, too, over "takeit-or-leave-it" aspects of the problem.
All sorts of oral reservations have been made,
some affiliates contend. These cover a demand
that MBS honor sports and public interest features, with some signatories deciding to fight it
out later if the network refuses to yield.
Demand for playback rights has arisen in a
number of cases. One affiliate claimed to have
been promised playback concessions but got
no reply to requests made to the network.
Cy Casper, WBBZ Ponca City, Okla., president of Oklahoma Broadcasters Assn.. who has
signed an MBS contract for WBBZ, said there
still is strong opposition to the contract within
the state. He signed following similar action
by KOCY Oklahoma City.
Poll of MBS affiliates in Oklahoma indicated
that three are signing but 12 have refused. One
affiliate said the signatory stations had signed
cn condition 90% of MBS affiliates sign.
Other states in which strong resistance is
shown in the Missouri survey include Georgia,
Illinois, Kentucky, Louisiana, Mississippi,
Nebraska. Ohio and West Virginia.
In some instances the reports of state associations don't agree with those from stations.
MBS refused last week to revise its claim
made a fortnight ago that the network had
signed 75% of its rate card.
The 200 bonus stations do not need to sign
contracts, it was pointed out. Most of the stations that have signed thus far are described
as pay stations.
There was genuine concern among representatives that the whole spot industry might
undergo radical changes, with networks becoming spot organizations selling announcements on programs fed over their lines.
October 26, 1953
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ADVERTISERS

*

AGENCIES

—

BUYS
WEEK'S
LEAD
using both radio and television on a national
scale.
Sinclair Refining Co. has launched its fall
busiradio and television spot
and
winter advertising campaign for Sinclair
ness in small lots. Another
Power X, which will continue into December.
The radio spot announcements will be carried
buyer adds stations to its list.
on 156 radio stations in 110 cities and 24 tv
SPOT BUSINESS activity last week was marked
stations in 20 cities. Morey, Humm & Johnstone, New York, is the agency.
by an advancing trend toward short-term announcements, with five major advertisers enNorthwest Airlines, through Cunningham &
listing for three and four-week campaigns and
Walsh, New York, is planning to use spot radio
one enrolling for as little as three days. The
in Canada for the first time. The agency is
"short burst" action involved both radio and
asking for availabilities in major cities.
television; the campaigns are scheduled for
Vick Chemical Co., through Morse InterNovember and December.
national, New York, is planning to add several
In addition, one major advertiser added new
markets, effective Nov. 2 for about 10 weeks,
stations to its going list.
mostly in the South.
The short-term emphasis appeared to be a
spontaneous development that is being watched
with interest by the industry. Significantly, few
Chicago Dodge Drive Set
of the products being promoted in that fashion
GRANT
Advertising Inc. has wrapped up a
could be considered "short-run" or Christmas
season items.
comprehensive program for Chicagoland
Dodge Dealers, utilizing radio, television and
The six advertisers signing for the brief
other media to introduce the new 1954 Dodge.
schedules were Cashmere Bouquet, Vitamin
Grant scheduled 240 radio and 40 tv anCorp. of America, Drug Supply Corp., Nash
Cars, Sinclair Refining Co., and Northwest
nouncements on Chicago stations over a threeAirlines.
week period on behalf of 54 Dodge dealers.
The sponsor adding new stations to its Dealer association also contracted for sponsorcurrent list was Vick Chemical Co.
ship of Northwestern U. football broadcasts
on WIND. Other commitments include a 13Cashmere Spots
week half-hour show, Inside Football, each
Saturday on WBBM-TV, and the Dodge Sports
Cashmere Bouquet hand lotion will launch
Preview on WBBM each Saturday evening.
a short-term spot announcement campaign in
more than 50 radio markets on Nov. 3 for
three weeks. Several tv markets also will
be used. Sherman & Marquette, New York,
Heet Anti-Freeze Spots Ready
is the agency.
HEET DIV. of Demert & Dougherty is launchDrug Supply Corp. for the second consecuing an extensive radio spot announcement camtive year will use a radio-tv spot announcepaign in 39 northern markets Nov. 1, it was
ment campaign to urge persons to buy Christlearned last week. Agency is Arthur Meyermas gifts in their local drug stores. Approxhoff & Co., Chicago.
imately 49 radio and 21 television stations
Company will use two or three stations in
will be used, starting Dec. 2 and continuing
each
market to advertise Heet Anti-Freeze,
through Dec. 23. Ruthrauff & Ryan, New
with
30-second
spots and station breaks rangYork, is the agency.
ing from 30 to as high as 80 per week in each
Vitamin Corp. of America, for its calometric
area over a 13-week period. -Tv spot camproduct, will start a three-to-four -week spot
paign will be launched early next year.
schedule in 25 television markets effective Nov.
is described
as thewith
"broadest"
in
1. BBDO, New York, is the agency.
theCampaign
history of
the company
the radio
Nash cars, through Geyer Inc., New York,
budget up considerably over last year. Other
media also will be used.
on Nov. 19 will start a three-day campaign
SPOTS
SHORT-TERM
Five major advertisers take

IN HIS initial appearance on television,
William B. Lewis, president of Kenyon &
Eckhardt Advertising Agency, appeared on
Meg

Kingbay's Talk of the Town over
WMIN-TV St. Paul, Minn.

Bryson to General Foods
GEORGE D. BRYSON, formerly vice president of Young & Rubicam, N. Y., where he
devoted himself largely to the General Foods
account, has been elected General Foods vice
president in charge of international operations.
NEW BUSINESS
Readers Digest is placing radio spot announcement campaign to increase circulation. This
schedule will start Nov. 7 in six midwest states
and run for one week only. Announcements are
bids for subscriptions to Digest.
Dale Dance Studios, N. Y., nationwide chain
of dancing schools, has launched its fall-winter
radio advertising schedule on following stations: WMCA and WINS New York; WAAT
and WPAT Newark; WIND Chicago; WJBK
Detroit; WLOL Minneapolis; KTLN Denver;
KJBS San Francisco; WITH and WWIN
Baltimore; WIP Philadelphia, and WEAM
Washington. Other cities are to be added.
William
is agency.Warren, Jackson & Delaney, N. Y.,
Selective Auto & Fire Insurance Co. of America, Seattle, starts Tues. and Thurs. broadcasts
of Edward R. Murrow News on 22 CPRN stations, 5-5:15 p.m. PST, for eight weeks from
tomorrow (Tuesday). Agency: MacWilkins,
Cole & Weber, that city.
Quaker Oats Co.'s Coast Fisheries Division
(Puss 'n Boots cat food) is conducting television
and radio participation campaign in more than
70 cities. Campaign started Monday, Oct. 19
and ends Nov. 26.
J-R Watch Bands, N. Y., to sponsor Back
Thai Fact on ABC-TV, starring Joey Adams,
on alternate weeks, Thursday, 9-9:30 p.m.,
starting Nov. 12. Lewis, Williams & Saylor,
N. Y., is agency.
NETWORK

J. CARLISLE Mac DONALD, (I), assistant to the board chairman of U. S. Steel, talks
about the initial tv production of The United States Steel Hour with (I to r) stars Richard
Kiley and Gary Merrill and Alexander Stronach Jr., ABC vice president of television network. Mr. MacDonald will directly supervise the hour-long program, which begins tomorrow
night on ABC-TV at 9:30 EST, on an alternate Tuesday night schedule.
Page 28
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RENEWALS

Pet Milk Co. and its subsidiary Sego Milk
Products Co. renew sponsorship of Truth or
Consequences and Mary Lee Taylor Show on
NBC Radio for 52 weeks, through Gardner
Adv. Co. and Gillham Adv. Agency, respectively. Truth or Consequences is broadcast
Thurs., 9-9:30 p.m.; Mary Lee Taylor Show,
Sat,. 10:30-11 a.m.
Faultless Starch Co. renews Faultless Starch
Time, NBC Radio, Sun., 11-11:15 a.m., for 52
weeks. Agency: Bruce B. Brewer Co.
Broadcasting
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FILM
MPTV
IN

NAMES

THREE

STEPPING-UP

TO

EXPAND

SALES

OF

FILM
SYNDICATION
previously vice president of B & K Films, has
been named administrative assistant.
Merritt, Behnke and O'Driscoll
assume account executive
"The film syndication division is now ready
to launch a concentrated sales, advertising
duties. Other personnel apand promotion drive across the country on
pointments are made in moves
MPTV's film production now under way," Mr.
Madden said. "MPTV productions will be sold
to boost syndication activities.
for local television station placement. The
programs will offer a variety of shows to naAPPOINTMENTS of three sales executives
tional, regional and local advertisers and will
and additional personnel in publicity, advercover all audiences, children, adults and the
tising and promotion, and business administration were announced last week by Edward D.
entire family."
Madden, vice president of Motion Pictures for
Television Inc., as part of a stepping-up of
Weiss Joins Guild Films;
activities for the company's film syndication
division.
'Palooka' Plans Outlined
New account executives for the syndication
IN line with its expansion program, Guild Film
division are Bill Merritt, formerly with Wyatt
Co. announced last week the appointment to
& Schuebel, New York; Verne W. Behnke,
its sales staff of George Weiss, who recently
resigned as national sales manager of United
Television Programs. Mr. Weiss has been assigned to handle eastern division sales for
various Guild shows.
Reub Kaufman, Guild president, said Mr.
Weiss' appointment will be followed by several other additions to the staff in the near
future.
Plans for national and world distribution of

Mr. Behnke

Mr. Merritt

previously an account executive with CBS-TV
Film Sales, and Francis A. O'Driscoll, formerly sales manager in Detroit for Procktor Productions. Messrs. Merritt and Behnke have
been assigned to the eastern sales division in
New York and Mr. O'Driscoll to the east-central division with headquarters in Detroit.
Handling publicity for the division will be
Michael O'Shea, theatrical press agent and
writer, who will operate out of the home office
in New York. Guy Cunningham, formerly director of sales promotion for CBS Radio Spot
Sales, has been appointed director of advertising and promotion, and Lewis P. Blumberg,
TAP

Sues for $400,000

DEMANDING $400,000 as its net profits due
on the Crusader Rabbit cartoon series, and asking an accounting, Television Arts Productions
Inc., filed a breach of contract suit in Los
Angeles Superior Court Monday against Jerry
Fairbanks Inc., NBC and Consolidated Television Sales. TAP claims it produced the 195
five-minute cartoons and charges the amount
of money requested represents a 50% share of
net profits due from sale of the series under a
contract signed Oct. 4, 1950. The defendants
deny any such claim, alleging they are sole
owners of the series.

'Superman' Premiere Set
NATIONAL Comics Publications Inc., New
York, announced last week that the 15-minute
Superman film it produced for the Savings
Bonds Division of U. S. Treasury Dept. will
have its premiere screening at the Mayflower
Hotel, Washington, on Nov. 4. Secretary of
the Treasury George Humphrey and all state
directors of the Treasury Dept. are expected
to attend the showing.
Broadcasting
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the Guild Film Co.'s new filmed tv series, Joe
Palooka Story, also were announced last week
by Mr. Kaufman, who said the series already
has been sold in two markets, to KLAC-TV Los
Angeles and KBTV (TV) Denver.
The first six episodes have been completed
at Republic Studios for $27,000 each, Mr. Kaufman revealed. He added that seven more episodes are in the cutting room and that the next
series of 13 shows is scheduled for production
in November. The series will consist of 78
episodes produced at a cost of about $2 million, Mr. Kaufman said.
Film Sales
Frederic W. Ziv Co. announced last week that
its hour-long Hour of Stars, featuring Tony
Martin, Dick Powell, Ginger Rogers, and
Peggy Lee, has been sold in more than 500
markets, with latest sales to WHK Cleveland,
KEX Portland and WHBF Davenport, Iowa.
•

the series. Richard Quine has been added to
the firm's group of directors. Stuart Reynolds
is executive producer. o
Screen Gems Inc., Hollywood, is completing
"The Happiest Day" for NBC-TV Ford Theatre,
in which Larry Parks, after a two-year absence
from films, makes his video debut co-starring
with Teresa Wright.
•
Arrow Productions, Hollywood, next week
starts another group of 13 half-hour films in
Ramar of the Jungle series starring Jon Hall.
Spencer Bennet has been signed to direct the
new films to be distributed by Television Programs of America.
Distribution
Louis Weiss & Co., Los Angeles, has acquired
distribution rights to five quarter-hour Christmas tv films produced by Lew King and directed by Adrian Weiss in Phoenix. Titled
The Little Story Shop, the films feature the
Rex Castle marionettes in seasonal stories with
the All-Youth Choir of Phoenix providing the
choral background.
e
M & A Alexander Productions, Hollywood, has
acquired telecasting rights to "Guilty of Treason," feature film based on the story of Cardinal Mindzenty. Produced by Jack Wrather,
the film stars are Bonita Granville and Charles
Bickford.
Random Shots
Filmack Studios, Chicago, reduced prices of
all tv slides 25 c/c "because local and national
advertisers, advertising agencies and an everincreasingtributednumber
tv stations"
deluge of tvof slide
orders in have
past connine
months. Irving Mack, Filmack president, announced. Filmack has expanded its facilities
50% in the past few months, he added.
•
Gordon MacRae, star of NBC Radio Railroad
Hour, now released from his Warner Bros,
contract, has formed a partnership with dance
director Al White to produce an hour-long tv
film series based on university shows. Being
negotiated are rights to such shows as Harvard's
HastyandPudding
Mask &
Wig
others. Club,
Series Pennsylvania's
will feature Hollywood
talent with Mr. MacRae serving as packagerproducer.

Sale of the Victory at Sea tv film series in five
new markets was announced last week by
John B. Cron, national sales manager for the
NBC Film Division, who noted that the series
is currently syndicated in 69 markets. The
new markets are WPMT-TV Portland, Me.;
KTVU (TV) Stockton-Sacramento; WSJV-TV
Elkhart; KBES-TV Medford, Ore., and WTSK
(TV) Knoxville. Recent sales on other division
properties, Mr. Cron said, has raised the
number of total markets carrying Dangerous
Assignment to 136; Hopalong Cassidy to 130,
and Douglas Fairbanks Presents to 106.
•
Screen Gems, N. Y., announced that Professor
Yes 'ri No, quarter-hour tv quiz program on
film, has been set for sponsorship by 14 local
advertisers in the past few weeks. The series
consists of 26 quarter-hour shows.
Production
Sovereign Productions, Hollywood, currently
filming CBS-TV General Electric Theatre series,
has signed Dennis Morgan, Peter Lawford, Virginia Bruce, Edward Arnold, Jack Carson and
other Hollywood names for upcoming films in

CONSOLIDATED Television Sales' 70th sale
of its "Station Starter Plan" is made to
WKAQ-TV San Juan, P. R. At signing (I to
r): Ralph Barush, CTS account executive;
Halsey Barrett, CTS eastern sales manager;
Angel Ramos, president, WKAQ-AM-TV,
and
R. Delgado-Marquez, stations' general
manager.
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'See It Now'
41%

OF

NOTE

VIDEO

VIEWERS

COMMERCIALS-STARCH

Daniel Starch & Staff's Jack Boyle outlines to RTES workshop some
-fresh data on tv network commercials gathered by telephone interviews within an hour after the viewing was done.
other influences are equal, Dr. Neu explained.
THE average commercial on the average netDifferent commercials for the same product
work tv program is seen by 41% of the people
are then compared and analyzed to try to find
who see the program, Jack Boyle of Daniel
out why one may produce a spread three or
Starch & Staff reported Thursday evening at
four
times as large as another, Dr. Neu said,
the opening workshop session of Radio & Telestating that no commercial is ever studied for
vision Executives Society of the 1953-54 sealess than three months and sometimes the study
son, held in ABC's tv Studio 3 in New York.
lasts for a year or more. Using three sets of
This figure, he said, corresponds remarkably
tv commercials as examples for Ipana, Blatz
close to the 40% of readers of a magazine who
and Pabst — Dr. Neu compared them on such
see a four-color page ad. Range of commercial noting runs from 15% to 66%, so even
factors as approach, scene changes, style of anthe best commercial is missed by a third of
nouncing, personality prestige of the announcer,
and display of brand name. These are only a
those who watch the program, Mr. Boyle said.
few of the factors actually considered, he said,
Two-thirds of a program's viewers see one
reporting
that when Starch began this kind of
or more of that program's commercials, Mr.
research more than four years ago it included
Boyle said. The range here is from 55% to
79%, with two out of 10 viewers not seeing
55 factors and "many more have been added
any commercial at best. Leaving the room
On then."
the basis of the few examples shown
when the commercial comes on, talking and
since
reading are the most common reasons given for
Thursday evening, it appeared that the direct
not seeing the commercials, he said.
approach (addressing the viewer as "you" and
relating the product to him) is more effective
System Explained
than the indirect approach; the fewer scene
Data on commercial viewing are gathered by
changes the better; the conversational style of
Starch interviewers through telephone interviews made within an hour after the end of the
announcing is preferable to the "standard announcer" style; an announcer who is related to
telecast, Mr. Boyle said. If the person called
the product in some way or is a program persays he saw the program, he is then asked to
sonality does better than an unrelated anondescribe any of its commercials, and if he can
ymous announcer; brand names steadily disdo that he is asked what was brought out about
played so they can be read throughout the
commercial are better than short flashes of the
the product. "If we get anything at all it's apt
name.
to be pretty accurate," Mr. Boyle said. Process is essentially copy research, to see what
Asked about the emotional effect of compoints in the tv sales message make the deepest
mercials, Mr. Boyle said there seems to be no
impression on viewers. As an example, he
correlation between a viewer's like or dislike
cited the case of commercials for two electrical
of tv commercials and his use of the product.
appliances, both middle commercials in dramaThere
is, however, a definite relationship betic shows. One was identified by 66% of those
tween the length of a commercial and its efwho saw the program, with 55% of the profectiveness, with the most effective commercials
gram's viewers able to repeat the salient points
consistently running about twice as long as the
of the commercial, while only 41% saw the
least effective ones.
All of these conclusions are for commercials
second
product's
commercial
and
only
28%
recalled what it said. The first commercial
on
network programs, Mr. Boyle said, since
therefore was doing twice as good a job as the
most of the Starch tv research has been done
second, Mr. Boyle noted. That's why the servon them and very little on tv spots. That little,
ice is of value, he commented.
he
said, has been enough, however, to indicate
Dr. Morgan Neu described a second type of
pretty clearly that between-program spots rank
Starch research on the effectiveness of tv comfar below those within the program in getting
mercials, which is done on the lines of the comseen. "The minute the viewer is sure the propany's magazine advertising research — interviewers visiting homes and asking about tv
gram is over, you've lost him," he said.
commercials the respondent has seen, then correlating that information with the product use
of the family. If 20% of the homes where the
Bakeries Increased SpotTv
commercial is not seen have the product and
TREND among bakeries to depend more
"25% of homes where the commercial is seen
heavily upon spot television advertising was
liave it, then the spread of 5% represents the
effectiveness of the commercial, assuming all
pointed up last week by the television division of Edward Petry & Co., station representatives in a presentation which showed
Levoy Tv Poll Begins
that
between
the end of 1952 and mid-1953
SIXTH annual Gordon Levoy Television Poll
the number of such firms using tv had
has started with over 1,000 questionnaires in
grown from 116 to 182 — a gain of 57% —
the mail to station program directors, national
and that the number of markets involved had
and local agency tv directors, advertising mangone from 51 to 70.
agers of network and prominent regional and
The study, based largely on statistics com'local advertisers and tv editors. Respondents
piled by WOAI-TV San Antonio, showed
are asked to list preferences in type and length
that 90 bakery tv sponsors used half-hour
I of programs, method of dramatic programming
and type of production. Additionally, they are
programs, 101 used announcements and par: asked this year to evaluate the best creative
ticipations, and 9 used quarter-hour programs. A total of 21% of those which sponsources and Hollywood's role in tv and to list
sored half-hour shows also placed schedules
opinions regarding the most significant developof spot announcements and participations to
ment in tv during the past year and its foreimplement their program sponsorships.
most need for the coming year. Report on the

High

on

Places

Nielsen

Ratings

CBS-TV's See It Now, commentator Edward
R. Murrow's news-documentary show which
was moved this fall from Sunday afternoons
to the 10:30-11 p.m. EST slot Tuesdays, placed
third on the A. C. Nielsen Co.'s ratings in per
cent of tv homes reached for the two weeks
ending Sept. 26, with the network's Racket
Squad No. 1 in this category. NBC-TV's
Dragnet was first in number of tv homes
reached.
The Nielsen listings:
NUMBER
RANK

OF TV HOMES REACHED
NIELSEN-RATING*
PROGRAM

HOMES
(000)
12,966
12,901
11,381
10,924
10,640
9,860

Dragnet (NBC)
Racket Squad (CBS)
Arthur Godfrey
(tiggett & Myers Tobacco) (CBS)
You Bet Your tife (NBC)
Toast of the Town (CBS)
Arthur Godfrey's
Godfrey Scouts (CBS)
(Pillsbury) (CBS)
Arthur Godfrey
(Toni) (CBS)
Theatre (CBS)
9 Westinghouse
Ford Theatre (NBC)

l
2
3
4
5
6
7
10

9,833
9,668

PER CENT OF TV HOMES REACHED
PROGRAM STATION BASIS
RANK
PROGRAM
1 Racket Squad (CBS)
2 Dragnet (NBC)
3 See It Now (CBS)
4 Arthur Godfrey
(Liggett & Myers Tobacco) (CBS)
5 Toast of the Town (CBS)
6 Jackie Gleason Show (CBS)
7 You Bet Your Life (NBC)
Arthur Godfrey's
98 Arthur
Godfrey(CBS) Scouts (CBS)
(Pillsbury)
10 Red Buttons (CBS)

9,257
9,245
HOMES
%
55.3
49.9
53.8
47.6
44.0
46.1
46.2
44.1
43.3
42.3

(*) Homes reached during all or any
1 tothe5
program, except for homes listening only audience
minutes. For 5-minute programs, average
basis is used.
Copyright 1953 by A. C NIELSEN CO.
part
Trendex Rates 'Lucy' Tops
TOP
10 Trendex ratings for evening sponsored
1.
network tv programs, based on the one live
telecast during the week of Oct. 1-7, are:
47.8
1 Love Lucy (CBS)
53.0
45.5
Scouts (CBS)
2. Talent
40.6
Dragnet (NBC)
3.
8.
Godfrey's Friends (CBS)
5. Milton Berle Show (NBC)
37.3
Jackie Gleason Show (CBS)
37.0
You Bet Your Life (NBC)
7. T-Men
35.5
in Action (NBC)
10.
32.5
34.4
Hour
(Martin
&
Lewis)
(NBC)
9.4. Comedy
32.8
Red Buttons (CBS)
6.
Use 57%

in Six Months

Called "The Baking Industry and Television" and designed to assist bakeries in general in formulating tv plans, the presentation reported that more than nine out of ten
of the half-hour programs consisted of western films (30 of the 90 firms sponsoring 30minute shows used Cisco Kid, with four
firms alone accounting for sponsorship of
this series in 28 markets, while Hopalong
Cassidy, Range Rider, and Cowboy G-Man
were singled out as other bakery favorites).
Increased baking firm sponsorship of adventure-mystery films and locally produced
variety shows also was noted.
In addition to the increasing number of
bakeries in tv, the study pointed out that
many leading companies in this field boosted
the number of markets used and also increased schedules in individual markets.

• tabulation is expected late next month.
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• Telecasting

RADIO,

TV

NETWORKS'

AUGUST

SALES

progresses, while network tv seems to be losing
ground. For August, 17 client groups spent
more money for radio network time and seven
groups less this year than last, while for the
January-August period there were 14 which
spent more and 12 which spent less in 1953
than in 1952. Conversely, the August record
of the tv networks shows 11 groups spending
more and 12 spending less for time this August
than in August 1952. For the eight-month
period, 18 tv network client groups spent more
this year than last compared to 10 groups who

UP

OVER
1952; YEAR'S
TOTALS
ALSO
RISE
Publishers Information Bureau figures show that sales by radio and
tv networks not only are up for August and for this year, but also
that top advertisers have increased their time purchases.
BOTH radio and tv networks sold more time
advertisers purchased more time on both types
of networks in the first eight months of this
in August this year than the same month of
year than in the like period of 1952.
last, according to figures compiled by Publishers Information Bureau, which also show
The top advertisers for each type of network
also
have increased their individual time purTOP TEN RADIO NETWORK
chases, according to PIB, which shows nine of
ADVERTISERS IN AUGUST 1953
the
top
10 radio network clients spending
1. Procter & Gamble Co.
$1,070,845
more
this
August than last, while the tv net596,148
2. Miles Labs.
work top 10 shows eight who spent more and
3. Lever Brothers Co.
483,727
two who decreased their time purchases in the
4. Gillette Co.
456,998
5. General Foods Corp.
436,690
414,466
6. Colgate-Palmolive-Peet Co.
Comparing the total time purchases of each
322,453
7. Sterling Drug
year. of network advertiser this year and last
type
8. General Motors Corp.
305,573
9. Manhattan Soap Co.
290,845
it is noteworthy that network radio seems to
272,701
10. Kaiser Motors Corp.
be improving its relative position as the year
LEADING RADIO NETWORK ADVERTISERS
BY PRODUCT GROUPS DURING AUGUST 1953
Product Group
Agriculture & Farming
Apparel, Footwear & Acces.
Automotive, Auto. Access.
& Equipment
Beer, Wines S Liquor
Bldg. Materials, Equip.
' & Fixtures
Confectionery & Soft Drinks
Consumer Services
Drugs & Remedies
Food & Food Products
Gasoline, Lubricants &
Other Fuels
Household Equipment &
Supplies
Household Furnishings
Industrial Materials
Insurance
Jewelry, Optical Goods
& Cameras
Publishing & Media
Radios, Tv Sets, Phonographs
Musical Instruments
& Access.
Retail Stores & Direct Mail
Smoking Materials
Soaps, Cleansers & Polishes
Toiletries & Toilet Goods
Transportation, Hotels &
Resorts
Miscellaneous

Advertiser
Allis-Chalmers Mfg. Co.
Cannon Mills
Kaiser Motors Corp.
Falstaff Brewing Corp.
Holland Furnace Co.
William Wrigley Jr. Co.
American Tel. & Tel. Co.
Miles Labs.
General Foods Corp.
Standard Oil Co. of Indiana
Philco Corp.
Owens-Corning Fiberglass Corp.
Reynolds Metals Co.
Mutual Benefit Health & Accident Assn.

Gross Time
Purchases
$ 17,835
43,767
272,701
114,853
126,485
117,570
78,746
596,148
429,690
98,331
122,543
59,940
5,404
98,554

Jacques Kreisler Mfg. Corp.
First Church of Christ Scientist

19,500
14,508

RCA Hiss Shoe Stores
Dr.
Liggett & Myers Tobacco Co.
Procter & Gamble Co.
Gillette Co.

79,542
213,332
1,545
662,223
456,998

Assn. of American Railroads
American Federation of Labor
t ■')£-' . St. *

79,241
97,898

Gross Radio Network Time Sales by Product Groups for
August and January-August 1953 Compared to 1952
Jan. -Aug.
Jan. -Aug.
1953
1952
Product Group
Aug. 1953
Aug. 1952
Agriculture & Farming
$
791,392
$
95,347
$ 63,248 $ 471,155
195,279
Apparel, Footwear & Access.
34,765
644,437
33,716
Automotive, Auto. Access.
678,889
& Equip.
256,381
4,377,526
2,496,265
148,488
Beer, Wine & Liquor
129,700
1,162,042
1 ,605,472
Bldg. Materials, Equip. &
109,866
200,361
Fixtures
908,638
680,798
Confectionery & Soft Drinks
232,657
528,155
2,039,307
3,967,543
129,021
Consumer Services
151,524
1,480,489
1,617,021
Drugs & Remedies
13,833,500
14,302,943
1 ,434,597
1 ,408,665
Food & Food Products
2,456,575
24,080,891
23,948,148
2,443,058
Gasoline, Lubricants &
Other Fuels
396,179
3,276,989
434,394
Horticulture
3,536,981
109,923
107,324
Household Equipment &
Supplies
53? 311
527,153
4,822,833
2,971.906
Household Furnishings
169,219
150,823
837,385
1,414,003
Industrial Materials
739,231
1,204,868
26,507
5,404
Insurance
234,159
310,633
1,395,598
2,339,216
Jewelry, Optical Goods &
Cameras
527,048
19,500
565,370
Office Equip., Stationery &
Writing Supplies
361 ,557
366,312
Political
11,634
108,969
478,930
Publishing & Media
149,948
17,854
10,632
Radios, Tv Sets, Musical
Instruments & Access.
217,745
183,444
1,545,665
1,050,018
Retail Stores & Direct by
Mail
10,506
1,545
18,414
Smoking Materials
875,960
11,027,554
10,123,313
776,349
3,360
Soaps, Cleansers & Polishes
1,268,219
10,176,561
1
1
,943,421
1,250,418
Toiletries & Toilet Goods
17,926,953
1 ,964,739
14,804,751
1,597,618
Transportation, Hotels &
Reports
79,241
603,421
554,708
Miscellaneous
47161 ,986
,695
509,804
3,602,344
3,379,729
TOTAL
$11,706,295 $106,701,855
$10,937,244 $103,982,740
Broadcasting
• Telecasting

spent less.
TOP TEN TV NETWORK
1953
ADVERTISERS IN AUGUST
1. Procter & Gamble Co.
$1,027,778
964,626
2. Colgate-Palmolive-Peet Co.
668,256
7.
3. R. J. Reynolds Tobacco Co.
615,780
American Tobacco Co.
495,814
5. Gillette Co.
6. Liggett & Myers Tobacco Co.
492,127
General Foods Corp.
482,238
462,543
8, P. Lorillard Co.
4.
456,125
Lever Brothers Co.
10. Philip Morris & Co.
439,113

LEADING
BY PRODUCT
Product Class
Apparel, Footwear & Acces.
Automotive, Auto. Acces. &
Equipment
Beer,
Wines & Liquor
Confectionery & Soft Drinks
Consumer Services
Drugs and Remedies
Entertainment
Foods & Food Products
Gaso'ine,
Fuels Lubricants & Other
Household Equipment &
Supplies Furnishings
Household
Industrial Materials
Insurance
Jewelry, Optical Goods &
Cameras
Office Equipment, Writing
Supplies,
Stationery &
Acces.
Publishing & Media
Radios, Tv Sets, Phonographs,
Musical Instruments &
Acces.
Smoking Materials
Soaps, Cleansers and
Polishes
Toiletries & Toilet Goods
Miscellaneous
Gross Tv Network

9. NETWORK ADVERTISERS
TV
GROUPS DURING AUGUST 1953
Advertiser
Griffin Mfg. Co.
Ford Motor Co.
Pabst Brewing Co.
Coca-Cola Co.
Electric Companies' Advertising Program
American Home Products Corp.
Loew's Inc.
General Foods Corp.
Gulf Oil Corp.

Smoking
by Mail Materials
Soaps, Cleansers & Polishes
Sporting Goods
Toiletries
& Toilet Goods
Transportation
Miscellaneous
TOTALS

$ 384,263
43,820
182,384
176,984
25,512
229,179
482,238
11,428
97,830
341,500
70,815
145,995
106,282
62,535

Westinghouse
Admiral Corp. Electric Corp.
Revere Copper & Brass, Inc.
Mutual Benefit Health & Accident Assoc.
Speidel Corp.
W. B. Sheaffer Pen Co.

74,292
15,653

Crowell-Collier Publishing Co.
RCA
R. J. Reynolds Tobacco Co.
Procter & Gamble Co.
Colgate-Palmolive-Peet Co.
Quaker Oats Co.

128,178
668,256
1,027,778
765,429
54,780

Time Sales by Product Groups for August

and January-August,
Agriculture & Farming
Apparel, Footwear & Access.
Automotive, Auto. Access.
& Equip.
Beer, Wine & Liquor
Bldg. Materials, Equip.
& Fixtures
Confectionery & Soft Drinks
Consumer Service
Drugs
& Remedies
Entertainment
Food & Food Prods.
Gasoiine, Lubricant &
Other Fuels
Horticulture
Household Equip. & Supplies
Household Furnishings
Industrial Materials
Insurance
Jewelry, Optical Goods
& Cameras
Office Equip., Stationery
& Writing Supplies
Political
Publishing & Media
Radios, Tv Sets,
Phonographs, Musical
Instruments & Access.
Retail Stores & Direct

Gross Time
Purchased

1953, Compared

August
'53
117,614
1,543,040
367,757
231,014
25,512
561 ,749
1 1 ,428
3,347,824
121,532
1,319,164
24,370
150,557
106,282
135,193
95,652

Jan. -Aug.4,303
'53
1,523,655
11,884,278
3,163,068
136,655
3,457,310
393,102
5,701 ,429
25,64111,428
,816
1,909,784
1 1 ,360,479
1 ,554,885
6,113
2,712,676
786,114
1 ,744,582
847,316
203,130

18,372
252,328
2,979,051
1 ,889,385
2,822,860
155,277
$16,275,961

2,321,841
23,175
22,810,870
14,341,635
51 ,723
22,983,868
222,774
1,484,076
$137,282,085

to 1952
Jan.-Aug. '52
1,950,150

August96,801
'52
1,131,454
384,331

9,518,436
3,808,149
329,014
3,284,289
256,686
3,371,619
21,508,779

361,362
81,301
367,723
2,375,287
172,620
664,143
138,806
226,725

2,335,788
12,370
6,471,343
1,461,186
260,928
2,581
,494

34,360
169,300

1 ,439,444

118,350

142,722
1 ,042,255
554,396

81 ,036
9,570
359,664
127,721
2,232,063
1,383,162
2,110,607
110,135

2,820,638
814,501
17,999,893
1 1 ,973,479

16,567,410
1,162,733
$12,736,521 $111,667,702
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FACTS & FIGURES
August
Better

Tv

Shipments

July by 48%

TELEVISION set shipments to dealers in August rose 48% over July, according to RadioElectronics-Tv Mfrs. Assn. August shipments
were 462,570 compared to 313,012 in July and
315,332 (up 39%) in August last year.
The eight-month total of tv set shipments
in 1953 reached 3,797,832 compared to 2,722,089 in the same 1952 period. Following are
tv set shipments to dealers for first eight months
of 1953:
State
Alabama
Arizona
Arkansas
California
Colorado
Connecticut . . .
Delaware
D. C
Florida
Georgia
Idaho
Illinois
Indiana
Iowa
Kansas
Kentucky
Louisiana
...
Maine
Maryland
Mass
Michigan
Minnesota
Mississippi
Missouri
Montana

Total
60,593
25,260
25,142
304,354
47,980
56,589
8,975
30,767
68.265
63,596
10,987
225,374
123,510
80,607
46,554
55,037
55,310
31,239
46,628
118,327
157,616
66,771
28,817
90,577
3,137

State
Total
Nebraska
32,718
Nevada
3,951
New Hamp. . . . 12,360
New Jersey . . 102,912
New Mexico . . 11,058
New York . . . . 357,087
N. Carolina . . 72,179
N. Dakota .... 9,364
Ohio
227,050
Oklahoma
... 70,864
Oregon
48,706
Pennsylvania . 325,040
Rhode Island . . 16,764
S. Carolina . . . 35,204
S. Dakota .... 10,326
Tennessee
.... 55,130
Texas
239,498
Utah
24,979
Vermont
6,650
Virginia
82,176
Washington . . . 88,701
W. Virginia . . 50,469
Wisconsin
80,891
Wyoming
1,743
Grand Total . 3,797,832

EFFORTS
OUTLINED
Open

TO
BY

GAIN

SERVICES

'FAIR'

ALL-INDUSTRY

letter to all tv stations

reiterates intent to get a 'reasonable' scale, either by negotiation or litigation.
AGGRESSIVE prosecution of television's fight
to secure fair and reasonable fees for the music
it uses — either by negotiation or litigation, and
both avenues will be fully explored — was
promised last week by the All-Industry Local
Tv Music License Committee in an open letter
sent Friday to all U. S. tv stations, nonsubscribers as well as those who have already
authorized the committee to act on their behalf.
Stations which have not yet contributed their
share of the committee's expenses incurred on
behalf of all tv broadcasters are urged to join
up now on the same basis as earlier subscribers
— four times their highest one-hour card rate.
The original group of 54 tv stations which
more than two years ago pledged that amount
to finance the legal action asking the Federal
District Court in New York to set fair rates
for the use of Ascap music on television already have been joined by 24 others, including
both pre-freeze and post-freeze stations, the
committee reported. In addition, "there are a
number of other stations who are taking the
initial
steps necessary to join the suit," the
letter stated.

Listening,

Viewing

Rises

To All-Time High — Nielsen
HOURS of broadcast reception now are at an
all-time high, according to A. C. Nielson Co.,
which reported listening-and-viewing averages
5 hours 18 minutes per day per U. S. radio
home. The figure for the first half of the year
has grown steadily since 1946 (pre-tv), when
it stood at 4 hours 12 minutes.
Total tv viewing is down 4% from last year
— 4 hours 54 minutes (first half of 1953)
against 5 hours 6 minutes (first half of 1952)
due in part, Nielsen said, to growing tv ownership among small families whose viewing time
is less than for large ones. But, Nielsen pointed
out, audience levels are at all-time high because of the addition of 6 million homes to
the tv total.
Radio listening volume in the morning continues to rise, Nielsen data show, with 6.4
million homes tuned in between 7 and 10 a.m.
on an average weekday, March-June 1953, to
6,334,000 the year before.

Bachelder
Ad

to

Direct

Research

Program
DR. JOSEPH E. BACHELDER has been appointed tothe staff of Gallup & Robinson Adv.
Research, Princeton, N. J., to direct a program
which will attempt to isolate and analyze advertising factors directly influencing sales.
An announcement said last week Dr. Bachelder was hired specifically to carry forward
work the company has conducted the past two
years on tv commercials. Preliminary studies
indicate it is possible to go beyond the measurement of idea registration and attitudes to
measuring the impact of television commercials
on actual sales, the announcement said.
Dr. Bachelder comes to Gallup & Robinson
from the U. of Illinois, where he was research
professor in the Institute of Communications
Research.
Page 32
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Present status of the litigation, the committee reported, is preparation for oral examination of Ascap officials. This step was postponed
at Ascap request until the court had ruled on
Ascap's motion for amendments of the consent
decree, which the All-Industry Committee
vigorously opposed. After Simon H. Rifkind,
committee special counsel, had petitioned the
court to allow WATV (TV) Newark to intervene in the hearing on the Ascap motion on
behalf of all tv stations requesting the court
to set fair music fees [B*T, Sept. 28], Ascap
abruptly withdrew its motion in toto, following
which the committee also withdrew its motion
to intervene.
Asks Decree Amendment
"Ascap's motion," the committee letter explained, "asked that the decree be amended:
( 1 ) to permit Ascap to tax spot announcements
containing no music which were adjacent to
programs containing Ascap music and (2) to
permit Ascap to decline to grant per program
licenses to any radio or television station which
had any type of license with BMI."
Now that this motion is out of the way,
examinations of Ascap officers will "be commenced as soon as we can get Ascap to produce
their people — very likely around the end of
this month," the committee said.
Not relying on the legal approach solely,
the committee said that a subcommittee plans
to meet with a similar Ascap group "in the very
near future" to see if an agreement cannot be
reached on what constitutes a fair price for the
use of Ascap music on television under either
blanket or per program licensing agreements.
The original committee which attempted to
negotiate with Ascap on behalf of the tv stations was concerned solely with terms for a
per program license, as those for a blanket
license had already been worked out and accepted by three of the four tv networks and
some individual stations. Those blanket license
contracts expire the end of this year, however,
and with this in mind the tv station operators,
meeting during the NARTB 1953 Convention

FEES

GROUP

in Los Angeles [B#T, May 4], broadened the
scope of the committee's authority to include
blanket as well as per program license fees.
Every attempt to secure fair fees by negotiation will be made, despite the failure of the
earlier negotiations, which continued for nearly
two years, to do so, and despite the lack of
progress the tv network committee has achieved
in recent meetings with Ascap to discuss acceptable terms for new blanket licenses to
succeed those expiring on Dec. 31, 1953, the
committee said.
The committee reported the appropriation
of "a very considerable sum for an expanded
program of research to ascertain the use of
Ascap music in television and other facts apertaining to the program habits of the various
Referring to the network negotiations, the
committee expressed the understanding that
stations."
"no progress has been made. The networks
continue their firm position that the rates they
are currently paying must be sharply reduced
beginning on Jan. 1." These rates amount to
3.025% of the gross income of the tv networks,
10% more than the rate for the Ascap radio
blanket licenses and appreciably more in dollars
perAscap
year. has offered to renew its blanket licenses at the present rate. The network representatives have counter-offered to sign new
agreements at 50% of the radio rate [B#T,
Sept. 28]. With neither side budging it has
been speculated that unless the situation
changes radically within the next few weeks the
networks may well approach the problem by
the legal route already taken on the stations'
behalf by the All-Industry Committee asking
the court to set fair fees, for networks as well
as stations, as provided for in the consent
decree accepted by Ascap at the end of its
break with radio in 1941.
Dwight W. Martin, vice president, General Teleradio Inc., is chairman of the all-industry local
tv music license committee. Its other members
are: Paul Adanti, WHEN (TV) Syracuse; Campbell Arnoux, WTAR-TV Norfolk; Roger W. Clipp,
WFIL-TV Philadelphia; Wayne Coy, KOB-TV
Albuquerque; Walter J. Damm, WTMJ-TV Milwaukee; Jack Harris, KPRC-TV Houston; Gaines
Kelley, WFMY-TV Greensboro; Philip G. Lasky,
KPIX (TV) San Francisco; Nathan Lord, WAVETV Louisville; Don McGannon, DuMont network; W. D. Rogers Jr., KDUB-TV Lubbock,
Tex.; Irving Rosenhaus, WATV (TV) Newark;
Robert D. Swezey, WDSU-TV New Orleans; Hugh
B. Terry, KLZ-TV Denver; C. Robert Thompson,
WBEN-TV Buffalo. Thad H. Brown, vice president and counsel to the Tv Board, NARTB, is
a non-voting observer member of the committee.

World's Weis Announces
Tv Music-Sound Library
WORLD Broadcasting System announced last
week it will make available to television stations
what it claimed is "the first transcribed service
of music and sound for the television industry."
According to Pierre Weis, World general
manager, the company has prepared for tv stations alarge catalogue consisting of all possible
music themes, backgrounds, bridges and sound
that program managers may need. The catalogue, he noted, is divided into three principal
sections in which there are listed more than
5,000 different tv program applications. The
three sections consist of an index to program
themes and backgrounds by program type,
index to selections by moods and types, and an
alphabetical index.
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Fred Ahlerr, Composer, Dies;
Former President of Ascap

DISTRICT

FRED E. AHLERT, 61, composer of popular
songs and a former president of Ascap, died
last Tuesday in New York. He was president
of Ascap from 1948-50, during which time the
first network television licensing contract was
negotiated.

FOR

Some of the songs he wrote were "Walkin'
My Baby Back Home," "I'll Get By," "I Don't
Know Why," "Mean to Me," "Love, You
Funny Thing," and "When the Blue of the
Night Meets the Gold of the Day," which for
many years was Bing Crosby's theme song.
Doctors

See Medical

In Closed

Circuit

News

Tv Tests

USE of closed circuit or "private" television as
a means of showing the latest developments in
the field of medicine was highlighted in two
separate telecasts originating from New York
last Tuesday.
From 4 to 4:30 p.m. a demonstration was
conducted on the use of atomic energy for
treating such deadly diseases as leukemia and
cancer and various circulatory deficiencies. The
telecast originated from WOR-TV New York
and was seen by physicians gathered at three
locations in New York and Newark.
From 5 to 6 p.m. the American Cancer
Society presented the first in a series of 30
weekly, one-hour color telecasts on the latest
methods of detecting, diagnosing and treating
cancer. The closed circuit program, originating
from New York's Memorial Cancer Center,
was viewed by physicians in New York, Boston,
Philadelphia, Pittsburgh, Detroit, Toledo and
Dearborn.
The telecasts employed CBS' field sequential
color system.

500

Carry Ziv Show

ZIV's Hour of Stars, hour-long, five-times-aweek radio program, has been purchased by
WCAU Philadelphia, WONS Hartford and
WFOX Milwaukee, latest of the more than 500
stations now carrying the series, Alvin E. Unger,
vice president in charge of radio sales for Frederic W. Ziv Co., has reported. Program has been
completely sold out on WSAI Cincinnati, with
nine sponsors signed after a single audition,
Ziv reported.

4

HYDE

THANKS

IKE

APPOINTMENT

Broadcasters at Asheville meeting depart from the run of resolutions by asking that President Eisenhower be thanked for naming
Comr. Hyde to FCC chairmanship and by asking FCC to speed up
the tv hearings pace. Other meetings were held at Atlanta and
Philadelphia.
the NARTB had consistently refrained from
NARTB's 4th District meeting in Asheville,
espousing the candidacy of any individual for
N. C, last Wednesday and Thursday mainpublic
office but had always encouraged aptained its "rebel" status by departing from traditional trade association activity. It adopted
pointment of qualified persons to agencies rea resolution calling upon the NARTB national
sponsible for the adminstration of the communications laws. The resolution then
board to express thanks to President Eisenhower for naming Rosel H. Hyde chairman of
recommended to the board of directors that "it
the FCC.
express appreciation to the President of the
United States for his action elevating to the
The District 4 (N. C, S. C, Va., D. C.)
chairmanship
of the FCC, Rosel H. Hyde, a
meeting was one of three held last week — Discareer government officer who, for over two
trict 5 (Ala., Fla., Ga., P. R.) at Atlanta
decades of public service, had demonstrated
Monday-Tuesday and District 3 (Pa., Md., W.
admirably his devotion to the welfare of the
Va., Del.) Friday-Saturday at Philadelphia.
public in the administration of affairs pertainOnly two meetings remain on the schedule —
District 2 (N. Y., N. J.) Thursday-Friday at
federal communication."
Albany and District 1 (New England) Nov.
Theing toresolution
dealing with tv hearings cited
4-5 at Boston.
that the NARTB expressed its appreciation to
Urge Speedy Hearings
In another resolution, avoiding the stereotypes of preceding district meetings, District 4
urged the FCC to speed its pace in setting hearings for contested tv channels. It praised the
FCC for its expediting procedures but held
this wasn't enough by imploring the Commission to put more steam behind its hearing
processes.
The 4th District session drew a disappointing
88-delegate registration, smallest in years.
Harold Essex, WSJS-AM-TV Winston-Salem,
district director, presided. Among other NARTB
directors present were Campbell Arnoux,
WTAR-AM-TV Norfolk (Television Board)
and A. D. (less) Willard Jr., WGAC Augusta
(medium stations radio director).
The resolutions included the usual group
praising NARTB executive organization, Director Essex for his fine stewardship and C. E.
Arney Jr., NARTB secretary-treasurer, who attended his first district meeting of the 1953
series. Members of the resolutions committee
were: James H. Moore, WSLS-AM-TV Roanoke, chairman; Richard H. Mason, WPTF
Raleigh, Mr. Arnoux; Walter J. Brown, WORD
Spartanburg, and Mel Warner, WCEC Rocky
Mount, N. C.
The resolution commending the appointment
of Mr. Hyde to the chairmanship cited that

ASHEVILLE'S NARTB District 4 meeting drew these broadcasters:
Seated (I to r) Carleton Smith, WRC, WNBW (TV) Washington; Cecil
Hoskins, WWNC-AM-FM Asheville; Harold Essex, WSJS-AM-TV Winston-Salem, district director; Carlo B. Keys, WFLO Farmville, Va.; A. D.
Willard Jr., Augusta. Standing, R, T. Eskew, United Press; Frank M.
Stearns, Associated Press; Charles H. Crutehfield, WBT-AM-FM WBTV
(TV) Charlotte; Robert A. Jolley, WMRC-AM-FM Greenville; Mitchell
Wolfson, WTVJ (TV) Miami; Jsmes H. Moore, WSLS-AM-TV Roanoke,
and Kenneth H. Berkeley, WMAL-AM-FM-TV Washington.
Page 34
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the FCC for its diligence in expediting tv aubut addedto that
the FCC
"is urged"
to exert everythorizationseffort
accelerate
the processing
of competitive applications for television facilities in all presently under-served areas to the
end that equitable television service will be
provided the public, this to be accomplished
with the greatest possible dispatch.
Fellows Keynotes
The two-day session covered the same agenda
followed at previous district meetings, with
President Harold Fellows delivering the keynote address on NARTB stewardship; with Vice
President Richard P. Doherty covering personnel trends as well as the television economic
outlook (see story page 38); Ralph W. Hardy,
vice president in charge of government relations, on principles of profitable radio station
operation, and presentation of the "Small Market Television Management Clinic" by James
D. Russell, KKTV (TV) Colorado Springs, Mr.
Doherty and John Crandall, media director,
Sherman & Marquette, New York.
John Fulton, WQXI Atlanta, presided at the
District 5 Atlanta meeting as district director.
NARTB headquarters speakers handled the
first morning followed by the closed session on
station problems. Speaker at the dinner meeting
was William W. Neal, partner in Liller, Neal &

CLOSE ATTENTION was paid to the speaker at NARTB's District 4
meeting by this group: (I to r) front row, Vincent T. Wasilewski,
NARTB; Don Elias, WWNC Asheville; Campbell Arnoux, WTAR-AMFM-TV Norfolk. Second row, C. E. Arney Jr., NARTB; Walter Brown,
WORD
WDXY
(FM) Spartanburg;
Raleigh.Richard Mason, WPTF-AM-FM
Pictures from Districts 5, 6 & 13 on pages 38-40
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When popular television film shows are repeated,
they almost invariably reach a greater audience
than they did the first time.
It's a fact!
Shows like "Boston Blackie" prove it. In a
6-city ARB summary reported in Billboard, "Blackie"
reached a weekly average of 199,000 homes per city
on its first run, and leaped to an average of 272,000
homes on its second run.
Shows like "Hollywood Half Hour" prove it.
In a 5-city Pulse summary reported in Sponsor, the
series reached an average of 88,000 homes per city on
its first run, 143,000 homes on its second run, and
250,000 homes the third time around!
Shows

like NBC

FILM

DIVISION'S

own

"Hopalong Cassidy" prove it. The one-hour series
was run four times in New York. "Hoppy" reached
a weekly average of 147,000 homes on its first run,
and 297,000 homes the fourth time around. When you
figure in the lower re-run program cost, it adds up
to a truly great buy.
How come these increased audiences?
First, the television audience is growing at a fantastic rate— re-runs are first runs to these millions of
new viewers . . . almost half a million new TV homes
every month. Second, millions miss even the highest-

NBC
SERVING

FILM
ALL

SPONSORS

mtQ^,

rated shows the first time 'round . . . 25,883,750
viewers in the TV audience missed the highest-rated
episode of "Dragnet"! Third, successful shows have
fans by the millions who watch for return engagements of favorite episodes.
Yes, when top-rated television film shows are repeated, they almost invariably reach a greater audience than they did the first time.
And among all re-runs, we believe that there is no
more remarkable value than NBC FILM
own profit-proved successes.
Now

DIVISION'S

is the time to investigate the opportunity

afforded you for sponsorship of such top-rated shows
as "Badge 714," formerly "Dragnet," which consistently rated among the top four in all television.
Or "Captured,"

which as "Gangbusters" boasted an

average Nielsen of 42.9 in its last season. Or "Dangerous Assignment," popular with audiences, critics
and sponsors in 131 cities. Or "The Visitor," formerly "The Doctor," now compiling enviable records in
over 46 markets.
These successful proven selling shows are now
on their way to even greater heights. You'll find
them hard to beat for drawing audiences . . .
and sales results. Before your favorite series is
snapped up in your particular markets, call or
wire today.

DIVISION
... SERVING

ALL

STATIONS

NBC FIIM DIVISION — 30 Rockefeller Plaza, N. Y. 20, N. Y. • Merchandise Mart, Chicago, III. • Suniel & Vine Sis., Hollywood, Calif. • In Canada: RCA Victor, Royal York Hotel, Toronto

EIGHT-MAN group at NARTB District 6 meeting at Biloxi (I to r):
Seated, Larry Baird, WWL New Orleans; Henry B. Clay, KWKH
Shreveport, district director; L. M. Sepaugh, WSLl Jackson; Hugh
O. Jones, WGCM Gulfport, Miss. Standing, Vic Vickery, Sesac;
Hollis Wooten, WREC Memphis; Harold Wheelahan, KSYL Alexandria; Ron Heral WAFB-TV Baton Rouge.
Battle. Mr. Neal discussed merchandising
methods.
Tuesday speakers at Atlanta were Mr. Russell, who conducted last week's small-market
television clinics, and NARTB staff executives.
On the tv panel were Shelton Weaver, WSIXTV Nashville; Mr. Doherty, NARTB, and Mr.
Crandall. Among those taking part in the
discussion were John M. Outler Jr., WSB-AMTV Atlanta; Glenn C. Jackson, WAGA-AMTV Atlanta; Louis A. Draughon, WSIX-TV,
and Hugh M. Smith, WCOV-TV Montgomery.
Resolutions followed the pattern of other
meetings in the 1953 series. Members of the
Resolutions Committee were Owen Uridge,
WQAM Miami; Henry P. Johnston, WAPI
WABT (TV) Birmingham, and Allan M. Woodall, WRDW Augusta.

NARTB

Am

Fineshriber,

Unit

Adds

Johnson

MEMBERSHIP of the NARTB Am Committee last week was increased under board directive. William H. Fineshriber Jr., NBC Radio
vice president, will represent that network and
Earl M. Johnson, MBS vice president in charge
of engineering and station relations, is the
MBS representative.
G. Richard Shafto, WIS Columbia, S. C,
is committee chairman. Other members are
J. J. Bernard, KOMA Oklahoma City; Grover
C. Cobb, KVGB Great Bend, Kan.; William
C. Grove, KFBC Cheyenne; James L. Howe,
WCTC New Brunswick, N. J.; Lester W.
Lindow, WFDF Flint, Mich.; Paul W. Morency,
WTIC Hartford; William D. Pabst, KFRC San
Francisco; and F. C. Sowell, WLAC Nashville.
NARTB President Harold E. Fellows named
Hugh B. Terry, KLZ-AM-TV Denver, to represent NARTB on the Accrediting Committee
of the American Council on Education for
Journalism. It marks the first time NARTB
has been represented on this committee, which
supervises and conducts visits to colleges to
examine curricula for journalism and broadcast training.
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TV
IN

REVENUE
1954,

AT BILOXI meeting (seated, I to r): William Stubblefield, BlackburnHamilton; F. C. Sowell, WLAC Nashville; George H. Thomas KVOL
Lafayette, La.; Norman Thomas, WDOD Chattanooga. Standing,
Irving Waugh, WSM Nashville; Earl Moreland, WMC Memphis; Robert
McRaney, WCBI Columbus, Miss.; Cliff Marshall, UP; John Crandall,
Sherman & Marquette; E. Newton Ray, KTBS Shreveport,

WILL

NARTB

NEAR

DISTRICTS

HALF-BILLION
ARE

TOLD

NARTB Vice President Doherty and Sherman & Marquette's John
Crandall outline some economic aspects of tv to broadcasters. Mr.
Doherty says 30% of new tv outlets will lose during the next year,
while Mr. Crandall expounds on the high costs of tv.
TOTAL television revenues in 1954 will near
other markets which have a potential for two
the half-billion-dollar mark and run at least
good, profitable tv stations are in the process
50% over 1952, Richard P. Doherty, NARTB
of getting three or four stations. Near-term
marginal or even over-marginal operations are
labor vice president, told NARTB district meetings last week in Atlanta, Asheville, N. C, and
bound to emerge in such markets."
34).
Philadelphia
(see district meeting story page
Television's "gold-mine" hopes, he said, "have
attracted the venture capital of many persons
and groups who seem to know very little about
Mr. Doherty joined John Crandall, media
director of Sherman & Marquette, New York,
the economics of sound broadcast station management. These persons and groups will learn
in reviewing economic aspects of television.
the hard way and the experience will cost them
Mr. Crandall explained how former ideas of
what comprises a market have been changed
plenty of money before they turn red ink into
legitimate profits.
by television.
"Marginal operations are not likely to do
Any idea that 1954 will be a "jackpot" for
the best programming and operating job. If
new tv stations was dispelled by Mr. Doherty,
such marginal operations are fairly widespread,
however, when he warned that the year will
the tv industry itself may suffer as a medium
be one "of over-expanded capacity during which
new operations will tend to expand at a relaserving
the public
Mr. Doherty
saidinterest."
he had talked with many
tively faster rate than total tv revenue will
tv licensees "who seem to have no idea of adequate tv station staffs, or of sound cost operat30% Will Lose
ing structures." He said he has been "appalled
at the utter lack of basic understanding posAt least 30% of new tv stations will lose
rise." during the next 12 to 15 months, he
sessed by some prospective tv operators conmoney
said, with the red ink showing up at both
cerning proper capital investments, market povhf and uhf stations. Some of the losing
tentials, film costs and other essential details."
operations will be affiliates of networks, he
Looking deeper into this lack of basic business knowledge, he said some persons having
predicted.
television grants know little about practical
Mr. Doherty said these losses will not be
broadcasting, figuring that a license backed
due to the "dynamic character of the industry"
up by physical facilities and some sort of staff
but rather to "the naive innocence of many
are the only ingredients necessary to success.
persons who have rushed into the field."
He contended they will need plenty of infor"Within a few years," Mr. Doherty said,
mation, guidance and experience before mas"television income will adequately support at
tering the art of profitable tv station operations.
least 500 stations but the interim growth process will be rough on the inadequately conceived,
The next year or so will bring an increase
over-capitalized and inadequately-managed new
in "management know-how," he predicted. At
the end of next year the unsound and inadequate
stations. The impact of this new station growth
operations will be obvious to all, he said,
will unquestionably also be felt by some of the
established stations.
"especially those who tossed their money into
this 'sure thing' and figured that a tv tower
"Already we are seeing a few two-station
markets where a 50-50 split of income provides
was akin to an oil-well derrick." He said wella very slim profit margin for each station;
run tv stations, new and those already operatBroadcasting
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DEEP SOUTH broadcaster group at the NARTB's Atlanta district meeting (I to r): seated, Clarence L. Menser, WJBS DeLand, Fla.; John
M. Outler Jr., WSB Atlanta; NARTB President Harold E. Fellows;
Owen F. Uridge, WQAM Miami; Henry Gillespie, Screen Gems. Standing, George W. Harvey, WFLA Tampa; Richard P. Doherty, NARTB; Jim
Howe, WIRA Fort Pierce; John Langlois, Lang-Worth; Jerry Stone,
WNDB Daytona; Hugh M. Smith, WCOV-TV Montgomery.
ing, "will prosper even in the face of mounting
competition."
Mr. Doherty predicted that television, as
an industry, "has a fabulous future ahead but
the process of growth and expansion will be
hard and cruel upon the inadequately managed
stations. Even in comparatively small tv stations relatively heavy losses can be incurred.
In large stations, annual losses can run into
the hundreds of thousands of dollars.
"The complexity of problems in television
station operations requires a high type of
competent broadcast management. Tv management 'know-how' cannot be measured by set
circulation in any given market but by that
kind of service to the viewing audience and to
the sponsors which is reflected in a profitable
station operation."
Old Concepts Disappear
Mr. Crandall said old radio-newspaper concepts of what constitutes a market have disappeared with television. It is now "market
area" which can encompass more than one
city or market, because of tv's normally greater coverage. Describing tv as the "most expensive medium strictly in the blue chip class,"
Mr. Crandall said great care is exercised in
station selection to come within budgets. He
ponted out that a Class A hour on 85 stations
comprising a major network costs $5.5 million
for 52 weeks; a commercial minute costs $1
million for a single announcement once a week
for 52 weeks. For 125 markets the Class A

one-hour would run $9 million and one commercial minute, $1.5 million.
Because it is the "most expensive medium
extant," Mr. Crandall said, "we can't afford
to fool around with television placements.
We've got to be right." While the cost is high,
Mr. Crandall said, television is the most potent
of all media. He said much of the money
spent in tv is derived from other media, including radio and newspapers.
No Objection to Uhf
Basically, Mr. Crandall declared, there is
no objection to uhf. It depends upon market
and other individual factors. Normally, when
uhf does a "good job of promotion," it is
selected, he said. One station in a market
cannot accommodate all desirable network programs, he pointed out, and the uhf outlet, if
the only other available station, will get network and national business. "But where there
are two good vhf's, a uhf station is in for a
lot of trouble," he said. Mr. Crandall cited
WSBT-TV South Bend as an example of
efficient uhf operation. There is no vhf in
the market but Chicago stations are picked
up. WSBT-TV found the formula by putting
on live basketball in the hot sports market.
Within a month, he said, the conversions to
uhf had increased from 20 to 50%. The
practice among agencies, Mr. Crandall said,
is never to cut back on radio in a market until
tv gets at least 35% saturation of homes. He
pointed out that even when tv saturation has

AT TEXAS NARTB district meeting (I to r): seated, Thad Brown,
NARTB; Martin Campbell, WFAA Dallas; Jack Harris, KPRC Houston;
Alex Keese, WFAA. Standing, Louis Cook, KNOW Austin; Al Stein,
AP; Joe Bryant, KCBD Lubbock; Ralph W. Hardy NARTB; Charles
McDowell, Ascap.
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ATLANTA district meeting sextet (I to r): William Wyatt, BAB; Jim
Hicks, WGST Atlanta; M. N. Babcock, WGBS Miami; Glenn C. Jackson, WAGA Atlanta; Henry P. Johnston, WAPI-WABT (TV) Birmingham; John Fulton, WQXI Atlanta.
reached 60% there are still 40% of radioonly homes, plus the listening that goes on
in tv homes. This, he said, represents a substantial buy for the radio advertiser.
When the broadcaster adds television, he
should not forsake radio, District 4 Director
Harold Essex, WSJS Winston-Salem, said on
the basis of 22 days of experience with WSJSTV. He pointed out that radio has been the
breadwinner for many years and that it still
must provide revenue for the joint operations.
"Don't become enchanted with tv to the extent that you forget radio," he admonished.
AAAA

Southeast

Chapter

Sets Nov. 13 Speakers
A PARTIAL list of speakers who will address
the annual fall meeting of the Southeast chapter of the American Assn. of Advertising
Agencies Nov. 13 at the Kinkler-Plaza Hotel in
Atlanta was announced last week.
The speakers include: John Cunningham,
Cunningham & Walsh, New York; Sherwood
Dodge, marketing vice president, Foote, Cone &
Belding, New York; Fred Gamble, AAAA president; J. P. Napier, executive vice president,
A. C. Nielsen Co., Chicago; Mark Seelan, vice
president and general art director, Outdoor
Adv. Inc., New York; Earle Ludgin, president,
Earle Ludgin & Co., Chicago; Walter Guy, president, Atlanta chapter of the American Assn. of
Newspaper Representatives, and J. Leonard
Reinsch, managing director, Cox radio and television properties, Atlanta.

MORE TEXANS (I to r): seated, George Cranston, WBAP Fort Worth;
Kenyan R. Brown, KWFT Wichita Falls, district director; Frank O.
Meyers, KCMC Texarkana; George B. Storer Jr., KEYL (TV) San Antonio. Standing, Lewis Siebert, KGKL San Angelo; Gordon Thompson,
KFYO Lubbock; O. L. (Ted) Taylor, KRGV Weslaco; Ralph Nimmons,
WFAA-TV Dallas; W. D. Rogers Jr., KDUB-TV Lubbock.
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RTNDA

OPENS

WASHINGTON

Briefings with high government officials, panels on radio
and tv news will occupy busy
three-day

schedule.
RADIO and tv news directors will combine
briefing sessions with high Washington officials
and workshop meetings at the annual RadioTelevision News Directors Assn. convention,
opening today (Monday) at the Sheraton Park
Hotel, Washington. Some 250 delegates are
expected.
Tom Eaton, WTIC Hartford, will open proceedings as RTNDA president. The opening
day program includes a State Dept. briefing;
luncheon talk by James C. Hagerty, White
House news secretary; atomic energy and defense briefings; cocktail party and supper with
General Motors as host, and evening forum on
coverage of radio-tv news in Washington.
Taking part in the Monday evening forum
will be Martin Agronsky, president of Radio
Correspondents Assn., chairman; Richard Harkness, NBC; Everett Holies, MBS; Lewis Shollenberger, CBS.
Richard Oberlin, WHAS-AM-TV Louisville,
will report Tuesday morning on wire services.
A discussion on the future of radio and tv news
will be led by Robert K. Richards, NARTB administrative vice president. The panel includes
Edwin H. James, senior editor of B®T, and
John S. Hayes, president of WTOP-AM-TV
Washington.
NARTB President Harold E. Fellows' will
speak at the Tuesday luncheon, with Sears,
Roebuck & Co. as host. Julian Goodman, NBCTV, will conduct an afternoon tv news work-

Tv's Service to Medicine
Extolled in AMA
Letter
PUBLIC service role of television in presenting medical and scientific programs "of great
educational value" is praised by Dr. Edward J.
McCormick, president of the American Medical
Assn., in a letter released by NARTB.
The visual medium has become "a vitally
important tool in the medical armamentarium,"
Dr. McCormick wrote NARTB. The letter
was printed in one of a series of tv information bulletins titled "Facts About Tv."
AMA found in a survey last May that 77%
of county medical societies and 91% of state
societies use some form of radio and television.
Dr. McCormick wrote:
Such shows have given the entire nation a
better concept of good health and how to preserve i—t and a better understanding of the
newest techniques, discoveries, and devices
which spell continual medical progress. Tv
allows medical information to be delivered in
a direct, personalized manner with dramatic
appeal. It brings the family doctor into the
homes of millions to talk medicine face to face,
informally and in understandable terms.
NARTB cited an American Research Bureau
showing over 11 million people saw March of
Medicine telecasts from the AMA clinic in
Denver in Dec. 1952.
Some of the programs cited by Dr. McCormick were Health Talks, WGN-TV Chicago; Stories of the Human Body, WTMJ-TV
Milwaukee; Utah Health Council programs on
Salt Lake City tv stations; From the Cradle to
Maturity, WSYR-TV Syracuse; What to Do
Until the Doctor Arrives, KING-TV Seattle.
Dr. McCormick said tv, especially in color,
has proved "a brilliant new addition to the
teaching tools of medicine."
°age 42
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MEET

TODAY

shop. An evening cocktail party and buffet
will be held with Ford Motor Co. as host.
Quaker Oats Co. will entertain at a Wednesday breakfast. Jim Bormann, WCCO Minneapolis, will report as chairman of the freedom
of information committee with J. Russell Wiggins, Washington Post managing editor, speaking as chairman of a similar committee of the
American Society of Newspaper Editors.
Theodore Streibert, director, U. S. Information Agency, and Leonard F. Erikson, director
of the Voice of America, will describe operations of their units, with Attorney General
Herbert Brownell Jr. speaking on government
information. United States Steel will be host
at the luncheon with Charles Campbell, Washington director of British Information Services,
as speaker.
Business sessions will be held Wednesday
afternoon followed by the annual banquet
and presentation of RTNDA awards.

NARFD
NOV.

SETS
2

IN

CLINIC

NEW

NARTB's trophy for the winner of a Softball
game between FCC and Federal Communications Bar Assn. at the annual FCBA outing Oct. 17 is presented to Fred Albertson
(r), FCBA (c)
president,
by NARTB's Robert
K.
Richards
with sportsmanlike
approval
from FCC Chairman Rosel H. Hyde. FCBA
beat FCC 17 to 4.

YORK
Cone

Will

Some 300 representatives of
50 stations will hold an all-

AAAA

day farm

FAIRFAX

radio-tv sales clinic.

IN an atmosphere of booming farm radio business, some 300 representatives of approximately
50 stations are expected to meet in an all-day
farm radio-tv sales clinic conducted by the
National Assn. of Radio Farm Directors at the
Hotel Commodore in New York on Nov. 2,
officials said last week.
Mai Hansen of WOW Omaha, president of
NARFD, pointed out that the volume of farm
business has gained 119% in the spot radio
field and 50% at the local level within the past
year. He said:
"Radio that appeals to rural listeners still
reaches more people and sells more products
at lower cost than any other advertising medium.
The fact that national advertising expenditures
for farm radio have increased in spot radio
from $2,764,000 to $6,043,000 (up 119%)
and in local radio from $7,722,000 to $11,599,000 (up 50%) within the last year is certainly
proof that our radio farm directors and the
stations they represent are doing a good job."
Phil Alampi, farm and garden director of
ABC's WABC-AM-TV New York and former
president of NARFD, is chairman for the
Nov. 2 clinic, third in a series conducted by
NARFD. Harold E. Fellows, president of
NARTB, will be principal luncheon speaker.
Other features of the meeting, which will open
at 10 a.m. and run to 3:30 p.m., include:
Welcome by President Hansen; talk on "How
Are You Going to Reach Them Down on the
Farm?" by Kevin B. Sweeney, BAB; "The
RFD — Your Key," by Ed Slusarczyk, chairman, NARFD Region 2; "Public Service Can
Be Commercial," by R. B. Hanna Jr., WGY
and WRGB (TV) Schenectady; "Nighttime
Farm Radio," by Bill Givens; "Farm Tv," by
Chuck Calkins, Conklin Mann & Son Adv., New
York; "The Advertising Agencies' Analysis of
Radio in Relation to the Farm Market," by
Rodney Erickson, Young & Rubicam, New
York; "Farm Radio-Tv Tips and Results," by
Norman Glenn, Sponsor magazine; "How to
Get the Most From Your Farm Radio and Tv,"
by Bill Brown, Gardner Adv., St. Louis; question-and-answer session, followed by a summary by Mr. Alampi.

Address

Eastern
CONE,

Meet

president of Foote, Cone

& Belding, will address the AAAA's 1953 eastern annual conference in New York Nov. 24,
his Chicago office reported last week.
Mr. Cone will speak on the "Ten Tv Commercials IWish We Had Done." He made a
similar talk during a session of the AAAA's
central council meeting in Chicago Oct. 16.
The eastern meeting will be held at the Hotel
Roosevelt Nov. 23-24, with addresses by top
advertising executives [B»T, Oct. 19].
Other Chicago addresses were made by Lou
Brockway, executive vice president of Young
& Rubicam, and Richard de Rochemont, J. Walter Thompson Co.
Highlight of the AAAA Chicago meeting
was a luncheon address by Thomas D'Arcy
Brophy, president of the American Heritage
Foundation.. Recounting his recent trip to Europe, Mr. Brophy described the exploits of
Radio Free Europe.

NTFC May Establish
West Coast Chapter
POSSIBILITY of establishing a West Coast
chapter of the National Television Film Council
was reported by the organization last week
following discussions in New York by Melvin
L. Gold, chairman of the board of NTFC, and
Louis D. Snader, president of the National
Society of Television Producers?
An announcement from NTFC said Mr.
Snader originally objected to an organization
housing all tv film entities, but added that he
now
to NTFC
Mr.
Snaderhashasagreed
returned
to the "in
WeMprinciple."
Coast to talk
over the advisability of such a move with producers, distributors, advertising agencies and
television stations, and will resume his talks
with Mr. Gold at a later date.
Mr. Gold stated that he had stressed in his
discussions the benefits that have accrued to
NTFC over the past five years, including the
group's standard exhibition contract and representation of all entities before congressional
committees and in union negotiations.
Broadcasting
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This is the SteubenvilleWheeling metropolitan
area— 52nd market in the
United States— and that's
all you pay for! Rates
are set on the basis of
155,872 television homes
in the SteubenvilleWheeling area. There's
no charge for that part of
the 595,472 television
homes in the Pittsburgh
area which WSTV-TV is
sure to deliver.

As a time buyer, how many times have you rattled the door to the Pittsburgh market,
but walked away empty-handed? Here, without doubt, has been one of
television's "brick wall" markets.
Not after November 30th, though!
On that date this important market, along with Steubenville, Wheeling and the
tri-state area, will enjoy VHF, yes, we said VHF coverage.
On that date WSTV-TV will blanket the Steubenville- Wheeling metropolitan area . ..
and Pittsburgh, to boot.
Here is a unique opportunity to cover not one, but several of America's essential markets
with outstanding spot adjacencies on one of the nation's most important new TV stations.
For prime availabilities call your Avery-Knodel man today!

ANOTHER
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AMERICAN

Now

-Tra nsconti nenta I Travel

UNDER
on

the

New

£5

HOURS

DC#7

Flagship

In introducing the new DC-7 Flagship, American Airlines
again demonstrates its leadership in air transportation with
the first nonstop coast-to-coast service. For the first time in
history— and at no extra fare— travelers will span the
nation in less than eight hours.
Highlighting the many

new developments in this magnificent

Flagship are the special soundproofing that makes it the
quietest plane aloft, the new 3250 horsepower "Turbo
Compound" engines, and an air conditioning system that
operates on the ground as well as in the air.
Beginning November 29th, there will be daily DC-7 nonstop
transcontinental service at regular Flagship fares. Make your
reservation with American Airlines now. Be among the first
travelers in history to enjoy coast-to-coast service nonstop.

INC.
AMERICAN
(^ylmerica's

AIRLINES
JLeadmg

A.irline

TRADE ASSNS.

UHF

Programming

For Tv Advised

'WHY'
FCC
TELLS
Newly-banded uhf operators
write Chairman Hyde to appraise the ultra high service
and explain their organizing
to promote it.
FRANK appraisal of the difficulties facing uhf
television was made to the FCC last week
when the newly-formed Ultra High Frequency
Assn. [B<»T, Oct. 19] submitted an official
recital of the reasons for its organization to
FCC Chairman Rosel H. Hyde.
A letter, written by William A. Roberts,
general counsel of UHFA, listed the following
as "obvious and serious disabilities":
1. Delay in procuring "moderate and high
power" transmitters.
2. Lack of adequate converters and the production of moderately-priced all-channel sets.
3. "Disinclination" of national networks to
affiliate with uhf stations.
4. Changes in the Commission's processing
plan, resulting in "the derogation of the National Allocation Plan."
5. "Extraordinary" number of withdrawals of
mutually exclusive applications "and in other
legalistic devices hastening the development
of vhf competition over and above that which
uhf investors feel they had a right to expect
at the time of the promulgation of the Sixth
Report and Order."
6. Proposals to add additional vhf channels
to markets now served by uhf stations "have
disastrously upset the orderly program of receiver conversion to uhf channels, and have
utterly confused advertisers . . ."
UHFA Purpose
In speaking of the formation of UHFA, Mr.
Roberts intimated that one of its objectives
may be the deletion of vhf telecasting and the
sole use of uhf for television. He said:
"They [UHFA organizers] . . . are at the
same time convinced of the Commission's rectitude in finding that the technical superiority
of the ultra high frequences and the necessity
for efficient utilization of spectrum space would
ultimately dictate that all of the television
broadcast service employ the so-called uhf
band. . . ."
Mr. Roberts said that UHFA intended to
bring to the attention of Congress, the FCC,
manufacturers, advertisers and the public "any
unreasonable obstacles" to the progress of uhf
tv.
He also declared that none of UHFA's members intended to divorce themselves from "continued participation" in NARTB.
"The association will conduct engineering
and economic surveys," Mr. Roberts' letter
continued, "and will participate in legal proceedings toward promotion of uhf television in
the public interest."
Elected president of the new organization at
an Oct. 16 meeting in Chicago was Lou Poller,
WCAN-TV Milwaukee. Other officers, chosen
to serve until the annual meeting scheduled
for sometime in February, were: Don Faust,
WENS (TV) Pittsburgh, vice president, and
Henry Tennenbaum, WTVI (TV) Belleville, 111.
(St. Louis), treasurer. Directors elected were
the officers and Ben Baylor, KEDD (TV) Wichita, Kan.; Marshall H. Pengra, KSTM-TV St.
Louis; Jack G. Garrison, KACY (TV) Festus,
Mo. (St. Louis), and Sherwin Grossman,
WBUF-TV Buffalo, N. Y.
Present at the Chicago meeting were:
Sherwin Grossman, Gary T. Cohen, WBUFPage 46
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Warns

ATTENDiNG

the reception which concluded

the fall meeting
York's
chapter of
American
Woman of inNewRadio
& Television,
held at United Nations headquarters last
Monday, were (I to r) Dorothy Kenible,
chapter president; Mrs. Frances P. Bolton,
U. S. delegate to the UN; Mrs. Dorothy
Lewis, coordinator, U. S. Stations Relations,
UN Radio, and Mrs. Doris Corwith, national
president of AWRT.
TV Buffalo, N. Y.; Bill Johns, WOSH-TV Oshkosh, Wis.; Stanley H. Durwood, Ben Baylor,
KEDD (TV) Wichita, Kan.; Paul E. Peltason,
Henry Tennenbaum, WTVI (TV) Belleville, 111.
(St. Louis); Marshall H. Pengr?., K2TM-TV St.
Louis; Jack G. Garrison, Robert E. Kilker,
KACY (TV) Festus, Mo. (St. Lcuis); Lou Poller,
Berthold L. Berkwich, WCATI-TV Milwaukee;
Don Faust, WENS (TV) Pittsburgh; Harold
Cowgill, WTBP (TV) Decatur, 111.; Ted Nelson,
WFIE (TV) Evansville, Ind.; U. R. Norman,
WTVH-TV Peoria, 111.; Brownie Ackers,
WEEK-TV Peoria, 111.

'Brotherhood Week'
To Get Tv Backing
PLANS for television support of the 1954
Brotherhood Week sponsored by the National
Conference of Christians and Jews were formulated at
Wednesday
at a meeting
of the inweek's
tv committee
the Hotel
New Weston
New
York.
The event — Feb. 21-28 — will endeavor to expand on a nationwide scale the neighborhood
parties tried out last year in Chicago and MinneCommittee members representing stations,
apolis.
networks, advertising agencies, station representatives, advertisers, film companies, package
program producers and talent agencies divided
up the tasks of preparing the material for use
by the nation's tv stations and networks. Each
station will receive a kit of visual material.

IN a
share
radio,
on a
BAB

Promotion

Tour

promotional effort to garner a larger
of the retailer's advertising budget for
four BAB executives last week embarked
30-day tour of 32 cities in nine states.
President William B. Ryan visited Detroit, Minneapolis, Kansas City and Oklahoma,
working with stations on the organization of
sales committees for joint solicitation of retail
business. Vice President Kevin B. Sweeney
conducted retailer sales clinics in Los Angeles,
San Diego, Sacramento, San Francisco and
other West Coast cities. Working on assignments similar to Mr. Sweeney's were John F.
Hardesty, director of local promotion, and
David Kimble, director of national promotion,
who were in Texas and Georgia, respectively.

by Saudek

against following

pat-

tern of early-day radio,
^
TELEVISION is acting too old for its age,
Robert Saudek, director of the Ford Foundation's Radio-Tv Workshop, declared Wednesday in a talk on "Television-1963" given at the
12th annual luncheon of The Pulse, audience
measurement organization. There are toe : ;any
indications that tv is blindly follow1: j tha
pattern developed by radio a generation ago
rather than striking out and building a new
world of its own, he said.
"The curse of television in 1953 is that- itis made up of one part show-business and nine
part rate cards, contiguous rates, dollar volume
discounts, annual rebates, 15% commissions,
favorable adjacencies, unique opportunities and;
double spottir-2;" he stated.
"And, to carry this a step farther, these nine
parts ?.r -Othing but a carry-over from the
days : radio. Nothing new has happened to
this business under the bright sunshine of television. Too many station owners spend too
much time fishing and too little time on television. Too many station managers, compensated as they are in proportion to their
station's annual revenue, are offered no incentive to invent new ways of doing their jobs,"
Looking ahead at what might happen in the
next decade, Mr. Saudek said that instead of
all networks trying to do exactly the same
thing, they might specialize their programming
as national magazines do, one modeling its
appeal on that of the "Saturday Evening Post,
others on Life, Readers' Digest or Ladies' Home
Journal." Or, he said, a network might divide,
its program department four ways, one group
handling only women's programs, another in
charge of children's shows, a third for. evening,
on
shows for Sunday.
and the final group to concentrate"
programming
"Then, at least," he noted, "we, should be
giving each part of the television schedule the
care it deserves; we should be rearing a generation of experts and replacing a jerry-built
schedule with a schedule that shows some
architecture
engineering."
Under theandpresent
system, he said, the,
creative people of television have to do too
many different kinds of things and none pfj
them is ever permitted the opportunity tq i^eacti
his potential. Likening the situation 'to the
manager of a baseball tearri' using his best
pitcher every day, Mr. Saudek said that the.
management end of tv might follow baseball
practice and set up a training for creative people
comparable to the farm system of baseball.
Ad

BAB

Styles

Council

Names

SSC&B

SULLIVAN, Stauffer, Colwell & Bayles, N. Y.,
has been appointed by the Advertising Council
to serve as volunteer advertising agency for
the Council's campaign in behalf of the 1954
Red Cross fund drive.

to Organize

Small

Agencies

A PLAN

to set up an association of small advertising agencies, with up to eight employes,

in Philadelphia by Louis B."
is beingof launched
Louis B. Klein Advertising and EdKlein
ward I. Stonehill and William J. Barber of Advertising Assoc. The idea is to provide the
smaller agencies with a medium for the exchange of ideas. The new group will be known
as Advertising Agency Executive Council.
Broadcasting
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HEIGHT
COUNTS

WAVE-TV

MOST!

Delivers:

66.7%

GREATER COVERAGE
than any other television station
in Kentucky and Southern Indiana!

AREA

19.8%

GREATER CIRCULATION
than the area's leading
NEWSPAPER!

627.3%

GREATER CIRCULATION
than the area's leading
NATIONAL
MAGAZINE!

(WAVE-TV's superiority as of July 1, 1955, and still growing!)
Tower

Height is by far the most important

factor in a television station's coverage, particularly in"reaching out" to fringe areas. Low
Channel is second in importance, and Poiver
is third.
WAVE-TV's new tower on top the highest hill
in this area gives us an over-all height of 1585
feet above sea level — 419 feet higher than
Louisville's second station!
WAVE-TV's

Channel is 3!

WAVE-TV's 100,000 watts of radiated power
is the maximum permitted by the FCC for
Channel 3/
100,000 watts at our new tower height and
lower channel is equivalent to 600,000 watts
from our old downtown

tower on Channel 5!

Ask your local dealers and distributors about

11

WAVE-TV's amazing new coverage and about
the great WAVE-TV television market.
According to FCC curves, WAVE-TV
now effectively reaches 85.5% more
square miles than previously . . .
54.6% more people . . . 51.5%
B more Effective Buying Income — g
gives you far greater coverage than
any other TV station in this area!

LOUISVILLE'S

WAVE-TV

FIRST IN KENTUCKY
Affiliated with NBC, ABC, DUMONT
Free & Peters, Inc., Exclusive National Representatives

FCC

SIFTING

POLITICAL
Comr.

LAMB

HISTORY;

MOTIVES

Doerfer acknowledges

DENIED

inquiry is underway,

welcomes chance to clear doubts
once and for all.
ONCE

AGAIN the much-investigated background of Edward Lamb is under investigation.
This was acknowledged last week by FCC
Comr. John C. Doerfer, who affirmed earlier
reports that he had urged the Commission's
review of the broadcaster's qualifications to
clear any doubt now and for all [Closed
Circuit, Sept. 14].
Other high Commission sources, however,
disclaimed the term "investigation," pointing
out FCC is only "studying the record" for the
benefit of its "newcomers" and because of new
information which it is believed was not before
the Commission in the past. It was emphasized
that no decision has been made by the Commission as to the course it will take.
Meanwhile, on Thursday Mr. Lamb announced the appointment of J. Howard McGrath, former U. S. Attorney General and
onetime chairman of the Democratic National
Committee, as executive vice president of Lamb
Enterprises Inc. (see story page 50).
Mr. Lamb, a Toledo attorney who gained
prominence in the 1930s as a civil liberties and
labor counsel, is principal owner, with his wife,
of WTOD Toledo; WIKK and vhf ch. 12
WICU (TV) Erie, Pa., where he also owns the
Erie Dispatch-Herald; uhf ch. 23 WMAC-TV
Massillon, Ohio, and WHOO Orlando, Fla. He
has purchased the construction permit of uhf
ch. 47 WTVQ (TV) Pittsburgh, subject to FCC
consent, and has tv applications pending at
Toledo and Orlando, both in contest with other
applicants. Aside from these radio-tv and newspaper interests, Mr. Lamb and his wife, through
Lamb Enterprises Inc., have extensive industrial, business and real estate holdings.
Purpose of Inquiry
Comr. Doerfer, the Wisconsin Republican
who was appointed by President Eisenhower
to neutralize FCC's political balance, denied
any suggestion that the inquiry into Mr. Lamb's
"qualifications to be a broadcast licensee" involved a Republican effort to rattle skeletons
in the Democratic closet.
"I certainly don't want to attach any political
significance to our study of this matter," Comr.
Doerfer said. "It just wouldn't be fair to the
man. Since these questions have come up, he
is entitled to a hearing and a chance to settle
this thing once and for all."
Referring further to rumors of political significance to the study, underway now for some
weeks, Comr. Doerfer said he "didn't even know
Mr. Lamb was a Democrat, until the stories
came up about his possible selection as treasurer of the Democratic National Committee.
I had thought he was an Independent."
Comr. Doerfer said he didn't know there was
a Mr. Lamb until he joined FCC, but Mr. Lamb
since has sent him data, saying he would welcome settlement of the matter.

"Investigations" of Mr. Lamb
cropped
the
entered
up from time to time ever since hehave
broadcasting field after World War II. The
reasons were usually the same: Why had he
written a book in the early 1930s titled The
Planned Economy of Soviet Russia and why
was his name "associated" with certain organiPage 48 •
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about

says broadcaster

his qualifications as licensee

zations which later turned up on the Attorney
General's subversive list.
Mr. Lamb consistently has denied the insinuations and welcomed a fair opportunity to
defend his claim as a vigorous anti-Communist.
He describes the book as an exposure rather
than defense of the USSR. He contends his
name was used without permission and unby the "letterhead organizations"
now termed knowingly
subversive.
Comr. Doerfer's comments on the Lamb
inquiry arose during questioning about his
action last Tuesday as Motions Commissioner
upon a petition by Woodruff Inc. for dismissal
of its application for uhf ch. 30 at Portsmouth,
Ohio. Woodruff is a Lamb interest. Comr.
Doerfer said he did not dismiss the application
outright, usually a routine action, but referred
the matter to the whole Commission "because
I thought they would like to know about it"
in view of the pending study. The Commission
approved the dismissal Thursday "without prejudice" and without comment.
Proposed Grant to Woodruff
The Woodruff application had been the subject of an initial grant by a hearing examiner
in June, but the effectiveness of the initial ruling was stayed by Commission order in July,
presumably because of the inquiry. The initial
grant had been made possible by withdrawal
of a competing application by WPAY Portsmouth.
In its petition to dismiss the Portsmouth bid,
Woodruff noted the "substantial period of
time" which has elapsed since the application
was first filed. During this time, it was noted,
"the applicant's thinking on both the engineering and economic feasibility of establishing a
uhf station in a market as small as Portsmouth
has changed." Counting the two tv authorizations held by the Lambs, plus the proposed
purchase of WTVQ and the Toledo and Orlando bids, the petition noted the FCC limit of
five tv stations for a single interest and said it
was decided to give up Portsmouth.
The Woodruff file includes two protests. One
is from E. McFarland, Americanism chairman
of James Dickey Post 23 of the American
A

Fair Shake

RADIO, tv and newspaper reporters are
giving President Eisenhower fair and
impartial treatment, the President believes, according to James C. Hagerty,
his news secretary. He made the statement over MBS Wednesday in an interview with commentator Les Higbie. As
to commentators and columnists, Mr.
Hagerty said, "You take those as they
come. Of course, I don't agree with many
of the things that are said about the
administration. Some I think are unfair.
Some
He are
said probably
the newswell-founded."
conferences are a
50-50 proposition giving the President
a cross-section of questions on the minds
of American people and permitting him
to give out what he regards as important
news of his Administration.

Legion, Portsmouth. The other is from Forest
L. Williams of Williams Mfg. Co., Portsmouth,
maker of women's shoes. Mr. Williams recited
a local court hearing in a 1936 strike against
his firm during which Mr. Lamb was counsel
for ClO-United Shoe Workers of America. The
letter related that Mr. Lamb's conduct resulted
in a disbarment proceeding, but after he apologized to the court the matter was dropped.
The FCC public files show both local praise
and protest when Mr. Lamb acquired WIKK
Erie. The purchase was praised by Mayor
Thomas W. Flatley; Rev. G. Weir Hartman,
executive minister, Erie Council of Churches;
John M. Hickey, superintendent of schools,
and Very Rev. Msgr. W. Lawrence Franklin,
editor-business manager of the Lake Shore
Visitor-Register, official Catholic newspaper of
the Diocese of Erie. All cited the public service
precedent of WICU (TV).
To the protest of a local citizen, FCC in
March 1952 replied in part:
When this Commission had under consideration a previous application of Mr. Lamb, it withheld action until it had contacted the Federal
Bureau of Investigation and received a summary
of information in the Bureau's files regarding
Mr. Lamb. Upon the basis of the record and material furnished by the FBI, the Commission was
unable to find that he was unqualified to be a
licensee. For your further information, the material referred to was furnished the Select Committee of the House of Representatives, 80th Congress, which conducted an investigation of the
activities of this Commission. A part of the file
report of that Commission (H. Rep. 2479, 80th
Cong., 2nd Session) was devoted to Mr. Lamb.
Therechase ofalso
was objection
to Mr. Lamb's
purWHOO,
the Commission
files show.
It was filed by Donald J. McQuade, national
commander, Catholic War Veterans, whose
protest cited Mr. Lamb's questionable "affiliations." The protest later was withdrawn for
lack of other information, an action publicized
in a news release by WTOD.
Charges Mis-representation
After return from a trip abroad, Mr. McQuade offered a new protest, contending Mr.
Lamb's news release misrepresented the withdrawal of the earlier protest and falsely attributed toCWV a commendation of the public
service record of the Lamb stations. While the
CWV official was abroad, however, FCC granted the WHOO transfer in January 1952.
FCC wrote Mr. McQuade that while it
thought the press release "prepared by Mr.
Lamb's staff might be less ambiguous, it does
not appear to warrant the Commission's taking
any
further
action to set aside" the WHOO
transfer
approval.
All of the files for the Lamb stations have
been under study by the FCC staff since early
August. Some of these records also were reviewed earlier in the year by investigators
on the staff of the Senate subcommittee directed
by Sen. Joseph R. McCarthy (R-Wis.), Commission spokesmen recall.
Sen. McCarthy brought up Mr. Lamb's
name in his recent hearing on Communist infiltration of the United Nations [B*T, Sept.
14]. The Senator asked ex-Communist John
Lautner, who was testifying on Reds in U.N.,
whether he knew Mr. Lamb, then under consideration for treasurer of the Democratic Committee. Mr. Lautner, now employed by the
Justice Dept., said Mr. Lamb was "held in very
high esteem" by Communist Party leaders, but
he did not know whether he was a party
member.
Mr. Lamb, in a statement said, "I do not recall knowing a man by the name of Lautner.
Last week I announced that I would not be
able to accept the responsibilities of treasurer
of the Democratic Party. Finally, I am proud
of The
my Commission
anti-Communist
recordwithholding
over the years."
has been
action
on all applications pending by Lamb stations
for some time. WICU (TV) license renewal
Broadcasting

• Telecasting

"Shucks

son, everyone

knows usTexans .are only
interested in the biggest
GE6

and the best . . .Thats why

POP,

I wonder

how

the

we'r settling up here *in
the eland of
01 Land

folks back in Texas
will feel about os
moving opto
Yes sir-e-e, it's time to revise your
figures — and thinking — when you
talk about Midwest markets. Things
have been happening
up in North
Dakota, and the Williston Basin. The

NORTH

agriculture:'

DAKOTA <

discovery of rich, new oil fields, together
with a steady, above-average farm income which last year topped $582
million, pinpoints North Dakota as
the promised land for wealth, expansion and a major market. KFYR
offers you the nation's largest
area
coverage — where coverage counts!

by JOHN
KFYR
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BISMARCK,

N. DAK.

• NBC

AFFILIATE

•

KC

5000

BLAIR

WATTS

October 26, 1953

•

Page 49

has been on file since April and a power boost
request since May. The WTVQ (TV) transfer was filed in July. WMAC (TV) asked for
change of transmitter site in May so it could
commence construction.
WICU has promised its transmitter to the
noncommercial educational WQED (TV) Pittsburgh, assigned vhf ch. 13, but can't make delivery until it gets its new, higher power equipment.
In the McFarland letters sent to WTOD and
WHOO respecting their tv applications, FCC
said it "is studying information which may
possibly bear on Mr. Lamb's qualifications to
own and operate a broadcast station. Should
it determine that additional issues be drawn
with respect to the matters under study, it will
advise you accordingly by subsequent letter. . . ."
Mr. Lamb summarized his position in his
"Publisher's Notebook" column in a recent
issue of the Dispatch-Herald. Recalling his
early legal experiences and other background,
Mr. Lamb noted that "even now, some politician
is discovering that I, with Supreme Court Justice Robert Jackson, Justice Ferdinand Pecora,
and many others, organized the National
Lawyers Guild. While we remained members,
I am sure that all of us merely thought that we
were attempting to improve economic conditions of the American lawyer. We resigned
many years ago when the purposes of the organization seemed to get on international issues
and many of its positions did not agree with
our individual sentiments."
Mr. Lamb wrote further: "There were many
other letterhead organizations to which my
name was used, sometimes even without my
knowledge. Much later, they popped up on
Attorney
Howard
McGrath's
list,
but I even General
now haveJ. the
satisfaction
that I had
long previously severed my connection with
them.
"At least the record is clear that I never
knowingly belonged to any Communist-front
organization. I, of course, never belonged to
the Communist party, I never registered or
voted for a Communist. If there was a Communist like Louis Budenz or Gus Hall, in any
trade union which I represented, I was representing the union — and I didn't choose its members. Indeed over the years, I developed a violent hatred for Communists and their tactics."
Relating that he has donated to candidates of
both Republican and Democratic Parties and
supported Republicans as well as Democrats
in his paper, Mr. Lamb said he wants "the
records always to show that I did not contribute a penny to any Communist, or even Socialist party.
"I was blasted by the Commies for our editorial policies and my broadcast activities,"
Mr. Lamb said. "I hardly think that I was
'esteemed' by them, at least, I never solicited
or accepted their friendship or aid."

Self-Policing
Advocated

by Industry
by Comr. Doerfer

SELF-POLICING by the broadcast industry
of its own problems was advocated by FCC
Comr. John C. Doerfer Thursday in an address
before the National Conference of Business
Paper Editors at Washington's Hotel Statler.
Comr. Doerfer reminded the editors that the
FCC has no censorship powers other than that
it can suspend the license of a station which
transmits obscene words, language or meanings. He stated his desire to "leave it there."
Regulation of program content should be left
to the industry and to public indignation, he
said.
Page 50
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McGRATH
LAMB

NAMED

EXEC.

V.P.

APPOINTMENT of J. Howard McGrath, former U. S. Attorney General, as executive vice
president of Edward Lamb Enterprises Inc.
and the various broadcasting and manufacturing companies it controls was announced last
Thursday by Edward Lamb.
FCC currently is reviewing Mr. Lamb's
qualifications to be a broadcast licensee (see
story, page 48).
Mr. Lamb's other principal interests include
the Erie Dispatch-Herald; the C. L. Bryant
Corp., Cleveland furnace manufacturer, and
White Products Corp., Middleville, Mich., maker of electric water heaters. He has additional
business and real estate interests, including
the recent
$600,000
duce Exchange
Bldg. purchase of Toledo's ProMr. McGrath, who will continue to main-

Mr. McGrath

Mr. Lamb

tain his law offices in Washington and Providence.
In making public the appointment of Mr.
McGrath, Mr. Lamb commented that "Mr.
McGrath's whole history reflects excellent
business and legal training, a maturity of judgment and a confidence in the American system of free enterprise which our organization
seeks to perpetuate. Mr. McGrath will spend
considerable time at each of our operations
and I know that the people of each community
will learn to look upon him with fondness and
Mr. McGrath is former governor of Rhode
confidence."
Island, onetime U. S. Senator and former chairman of the Democratic National Committee.
FCC

Deletes

WRBJ

(TV);

Turn-Back Total Now 19
WITH deletion by FCC last week of WRBJ
(TV) Beloit, Wis., on uhf ch. 57, a total of 19
post-thaw tv grantees have surrendered their
authorizations, chiefly for economic reasons.
The other permittees to give up their grants
were: KGKL-TV San Angelo, Tex., vhf ch. 3;
WTVS (TV) Gadsden, Ala., uhf ch. 21; KTVA
(TV) Austin, Tex., uhf ch. 24; KMID-TV Midland,
Tex., vhf ch. 2, Permian Basin Tv Co. (ch. 2 subsequently has been reauthorized to Midessa Tv
Co. under same call); WROV-TV Roanoke, Va.,
uhf ch. 27 (the only operating grantee to drop
out); KRIO-TV McAllen, Tex., uhf ch. 20; KCTV
(TV) Austin, Tex., uhf ch. 18; WHHH-TV Warren,
Ohio, uhf ch. 67; WWOD-TV Lynfhburg, Va., uhf
ch. 16; KTVW (TV) Wichita Falls, Tex., uhf
ch. 22; WKMI-TV Kalamazoo, Mich., uhf ch. 36;
KCNA-TV Tucson, Ariz., vhf ch. 9; WLEC-TV
Sanduskv, Ohio, uhf ch. 42; KNDK (TV) Minot,
N. D., vhf ch. 10; KBSM (TV) Bismarck, N. D.,
vhf ch. 12; WNOH (TV) Northampton, Mass., uhf
ch. 36; WVJS-TV Owensboro, Ky., uhf ch. 14;
KTVR (TV) Galveston, Tex., uhf ch. 41.
KFXD-TV Nampa, Idaho, has returned its
STA but said it intends to complete the ch. 6
station.
WRBJ's deletion came after Sidney H. Bliss,
trading as Beloit Broadcasting Co., petitioned
FCC fortnight ago to cancel his construction
permit because of his inability to get network
affiliation and the present availability of vhf
service in his market [B*T, Oct. 12].

Ike to Open

Drive

PRESIDENT Dwight D. Eisenhower will
launch the 1953 national campaign of
Religion in American Life in a quarterhour program to be broadcast on ABC
radio, Friday, 11:15-11:30 p.m., and
on ABC television, Sunday, 1:15-1:30
p.m. Rosalind Russell and Samuel Goldwyn also will participate.

KSTM
In

Lieu

Asks
of

for
Uhf

Vhf
Permit

KSTM-TV St. Louis, new uhf ch. 36 station
now testing, filed application with FCC last
week for change of frequency to vhf ch. 11,
now in contest among KMOX, WEW, 220
Television Inc. and St. Louis Amusement Co.
KSTM-TV asked the Commission to waive
the rule which forbids a tv station from seeking another channel while holding authorization for its present assignment.
The request to be included in the ch. 11
contest is an alternate proposal to KSTM-TV's
earlier petition seeking substitution of uhf
chs. 64, 70, 76 and 82 for vhf chs. 4 and 11
there [B»T, Oct. 19]. KWK and KXOK St.
Louis are in contest for ch. 4.
Since uhf ch. 30 is available, KSTM-TV
believes it more logical to make five channels
available for six contestants rather than two
for six. The uhf ch. 36 station also cited
economic factors, noting nearby WTVI (TV)
Belleville, 111., is operating on uhf ch. 54 while
WIL-TV St. Louis is constructing on uhf ch.
42. KSD-TV St. Louis is operating on vhf
ch. 5 while educational KETC (TV) is building on vhf ch. 9, a noncommercial channel.
KSTM-TV's counsel and part owner, Franklin C. Salisbury, explained the alternative ch.
11 application
affect the
station's
support
of the does
newly not
organized
Ultra
High
Frequency Assn. [B#T, Oct. 19].
KSTM-TV told the Commission in the ch.
11 application that should FCC decide to continue the St. Louis vhf assignments, the station
should be allowed to apply for ch. 1 1 "and thus
improve its chance to serve St. Louis." The station contended its ability to serve "will be
materially impaired if an additional vhf station
is assigned to St. Louis and granted to any competing applicant."
NFL Awaits

Court

Ruling;

Bell Says ofTv
OFFICIALS
the Helps
National Sport'
Football League
"are not going to lose" the government's antitrust case against the league, Bert Bell, NFL
commissioner, predicted last Monday. The case
has been heard by Judge Alan Grim of
U. S. District Court in Philadelphia; decision
is being awaited.
Addressing the Football Writers Assn. in
New York, Mr. Bell said player salaries have
gone up 400% in the last decade principally
due to television and radio income. If NFL
loses the court case, he added, salaries would
have to come down. He defended blacking out
of telecasts in areas where a game is being
Comr. Bell said tv "has helped the sport
played.
tremendously, with attendance well above last
season." Games are being telecast on over 150
stations. He added, "Because we are televising
our 'away' games, interest is remarkable everywhere. New fans are being made each week."
Broadcasting
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J. Paul McCaslin
J. Paul McCaslin, manager of KFPW,

Fort

Smith's pioneer CBS Radio station, is a veteran of 25 years in the radio business.
Versatile and genial, McCaslin's experience
includes engineering, sales, service and merchandising. He is well versed in the art of

W
1k& stjff
wwCoen
ol
W
iLejc two hUWmv represent

keeping a "good operation" on the air — and
making it produce results for its advertising
clients.
McCaslin recently succeeded James P. Walker
as manager of KFPW, when Walker was appointed general manager of KATV, Griffinowned VHF Television station which will serve
the Pine Bluff-Little Rock market of Central
Arkansas on Channel 7.

Lt,,,

* Reach the billion-dollar
market of Tulsa and Eastern
Oklahoma— PLUS the multimillion dollar trade area
of Fort Smith and Western
Arkansas at the lowest cost
per listener. ONE
OPERATION—ONE
NETWORK,
CBS Radio. Earn greater
discounts by using BOTH
STATIONS.

ft 0—m »

Avery-Knodel,
Affiliated
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some

spots

are

better

You've got to hand it to the women ! They've
mastered the fine art of getting money. The
ladies, bless them, now own 70% of the nation's
private wealth and they spend 85 cents of every
American dollar.
To induce them to spend more of their money

on

your product, the local Radio stations we
represent have created a brand-new

line up of

profit-making shows. They're built strictly for
women, strictly for sales.

For the best spot, at the right time, at the right place

than

others

These local shows are low in cost, delivering
impressionable

women

listeners for as little as

70 cents per thousand. They feature local top-flight
personalities who are real pros at entertaining
and selling! In addition, their programs
you exciting, new merchandising
Women

offer

representing
RADIO STATIONS:
KSD
St. Louis
WNBC
WMAQ New York
Ch icago
0

WTAM
KNBC
KGU
WRC

possibilities.

who pull the purse strings go all out for

Faye Emerson in New York
Mary Merryfield in Chicago
Captain Glenn in Cleveland
Playhouse Party in St. Louis
Marjorie King in San Francisco
Nancy Osgood in Washington
Josephine Biehl in Honolulu, Hawaii

SPOT
SALES
30 Rockefeller Plaza, New York 20, N. Y.
Chicago
Detroit Cleveland
Washington
San Francisco
Los Angeles
Charlotte*
Atlanta*
*Bomar Lowrance Associates

Cleveland
San Francisco
Washington
Honolulu, Hawaii

representing
TELEVISION STATIONS:
KSD-TV St. Louis
WNBW Washington
NBC KPTV Portland, Ore.
WRGB SchenectadyAlbany-Troy
WNBT
WNBQ
KNBH
WPTZ
WBZ-TV
WNBK
KONA

New York
Chicago
Los Angeles
Philadelphia
Boston
Cleveland
Honolulu, Hawaii

FCC

REVISES

GROUP

A

TV

DROPS

HEARING
31, GROUP

PRIORITY;
B

LOSES

23

GROUP B LIST
1. Ft. Worth, Tex.— 278,778 pop. WBAP-TV.
Applies.:
Worth Tv ch.
Co. 11— KFJZ, Lechner Tv Co., Fort
2. Richmond, Va.— 230,310 pop. WTVR. Applies.:
ch. 12— WRNL, WRVA, Richmond Tv Corp.; ch.
29— Dixie Tv Corp., Winston-Salem Bcstg. Co.
3. Jacksonville, Fla.— 204,517 pop. WMBR-TV.
Applies.: ch. 12— WJAX, Fla.-Ga. Tv Co., WPDQ.
4. Tulsa, Okla.— 182,740 pop. KOTV. Applies.:
ch. 2 — Central Plains Enterprises Inc., Oil Capital
Tv
Corp.,R. Tuls
Vision Inc.; ch. 17— Tulsa Tv Co.,
Arthur
Olson.
5. Charlotte, N. C— 134,042 pop. WBTV. Applies.:
ch. 9— WIST, WSOC, Piedmont Electronics &
Fixture Corp., Dan Nicholas.
6. Phoenix, Ariz.— 106,818 pop. KPHO-TV. Applies. :ch. 3— Arizona Tv Co., KTAR, Desert Adv.
Co.
7. Huntington, W. Va.— 86,353 pop. WSAZ-TV.
Applies.: ch. 13— WCMI Ashland, Ky., WHTN,
WPLH.

Palm Beach takes first place in the A category, with Fort Worth
ahead in the B's. Revisions came under the policy of bringing the
list up to date every 60 days.
KECK. KOSA, Odessa Tv Co.
REVISED priority list for the processing of
22. Provo, Utah— 28,937 pop. Applies.- ch. 11—
KOVO, KCSU.
competitive television applications was issued
23. Grand Forks, N. D.— 26,836 pop. Applies.:
ch. 10— KNOX, Grand Forks Bcstg. Co.
by FCC Friday morning, reducing the former
24. Sharon, Pa. — 26,454 pop. Applies.: ch. 39 —
priority list by 31 cities in Group A (no local
WPIC, Leonard J. Shafitz.
(one
B
25. Rapid City, S. D.— 25,310 pop. Applies.: ch.
operating station) and 23 cities in Group
7— The Hills Bcstg. Co., KOZY Tv Inc.
or more operating) [B«T, Aug. 31, 24]. There
26. Jefferson City, Mo. — 25,099 pop. Applies.:
8. Charleston, S. C— 70,174 pop. WCSC-TV. Apch. 13— KWOS, Capital Tv Corp., L. H. P. Co.
are 42 cities in the new Group A, 21 in Group B.
plies.: ch. 2— WUSN, WHAN, WTMA.
27.
El
Dorado,
Ark.—
23,076
pop.
Applies.:
ch.
9. Raleigh, N. C— 65,679 pop. WNAO-TV. ApSince the Commission by last Thursday night
10 — Southern Ark. Tv Co., Tv Enterprises Inc.
plies.: ch. 5— WRAL, WPTF.
(KARK Little Rock).
10. Asheville, N. C— 53,000 pop. WISE-TV. Aphad processed and issued McFarland letters in
28. Florence, S. C— 22,513 pop. Applies.: ch. 8 —
plies.:
ch. 13—Orr.
WLOS, Community Tv Co., WWNC,
William W.
Jefferson Standard Bcstg. Co. (WBT Charlotte,
the old Group A lineup to and including MansN.
C.J,
Pee
Dee
Tv
Corp.
11. Green Bay, Wis.— 52,735 pop. WBAY-TV.
field, Ohio, and in the Group B lineup to and
29. Hastings, Neb. — 20,211 pop. Applies.: ch. 5 —
Applies.: ch. 6 — WJPG, Valley Telecasting Corp.
KHAS,
Strand
Amusement
Co.
by
headed
is
priority
including Miami, the new
12. Fort Smith, Ark.— 47,942 pop. KFSA-TV. Ap30. — Beckley, W. Va.— 19,397 pop. Applies.: ch.
plies.: ch. 5 — American Tv Co., George T. HernWest Palm Beach, Fla., in Group A and by
6— WJLS, So. W. Va. Tv Inc., WHIS.
reich.
is
Worth
Fort
31.
Bogalusa,
La.—
17,798
pop.
Applies.:
ch.
39
B.
Group
in
Tex.,
Tyler, KTBB.
Tex.— 38,938 pop. KETX. Applies.: ch.
Fort Worth,
7—13.KGKB,
— WIKC, Miss-Lou Inc.
followed in order by Richmond, Jacksonville,
32. Modesto, Calif.— 17,389 pop. Applies.: ch. 14
14. Las Vegas, Nev.— 24,624 pop. KLAS-TV. Ap—Charles Thieriot, Ralph M. Brown, KTRB.
plies.: ch. 13— KRAM, Western Tv Co.
Tulsa, Charlotte, Phoenix, Huntington, Charles33.
Big
Spring,
Tex.
—
17,286
pop.
Applies.ch.
15.
Boston,
Mass.— 801,444 pop. WBZ-TV, WNACton, Raleigh and Asheville.
4— Texas Telecasting Inc. (KDUB-TV Lubbock),
TV. Applies.- ch. 5— WHDH, Greater Boston Tv
KBST,
Big
State
Telecasting
Co.
Oct.
Saturday,
due
Corp.,
WEEI,
Mass. Bay Telecasters.
was
The revised priority
34. Klamath Falls, Ore. — 15,875 pop. Applies.:
16.
San
Antonio,
Tex.— 408,442 pop. KEYL,
every
ch.
2—
KFJI,
Klamath
Falls
Tv
Inc.
list
the
revise
to
24, since FCC proposed
WOAI-TV.
Applies.:
ch. 12— KONO, KTSA, Bex35.
Clearwater,
Fla.
—
15.581
pop.
Applies.:
ch.
ar
County
Tv
Corp.
changes
all
with
Friday
issued
60 days. It was
32— Pioneer Gulf Tv Bcstrs., WBOY Inc. (WBOY
17— Omaha, Neb.— 251,117 pop. KMTV, WOWTarpon Springs, Fla.)
in markets reflected through Thursday night.
TV.
Applies.: ch. 7— KBON, Herald Corp., KFAB.
36.
Sunbury,
Pa.—
15,570
pop.
Applies.:
ch.
65
—
All cities to which McFarland letters have been
18. San Francisco-Oakland, Calif. — 1,159,932 pop.
WKOK, WISL Shamokin, Pa.
KPIX, KRON-TV, KVEC-TV. Applies.:
37. Marinette, Wis. — 14,178 pop. Applies.: ch. 11 KGO-TV,
issued are removed in the new list since proch. 2—land,KFRC,
— WMAM, WMAW Menominee, Mich.
KROW. KLX Oakland, Ch. 2 Inc. of Oakcessing of those applications and hearings now
38. Wenatchee, Wash. — 13,072 pop. Applies.: ch.
19. Minneapolis- St. Paul, Minn. — 833,067 pop.
proceed without regard to the priority.
55 — Central Wash. Telecasters, Wescoast Bcstg.
WCCO-TV, KSTP-TV, WTCN-TV, WMIN-TV.
Co.
(KVOS
Bellingham).
Applies.- ch. 9— KEYD, WLOL. Upper Midwest
Under the priority procedure, FCC starts
39. El Centro, Calif.— 12,590 pop. Applies.: ch.
Tv Co., WDGY.
s,
application
city
A
Group
16
—
Valley
Empire
Telecasters,
Valradio
Inc.
first
the
processing
20. Pittsburgh, Pa.— 676,806 pop. WDTV, WKJF40. Irwin, Pa. — 4,228 pop. Applies.: ch. 4— KQV
TV, WENS, Applies.: ch. 11— WJAS, KDKA,
then the first Group B city, continuing down
Pittsburgh, WLOA Braddock, Irwin Community
WCAE, WWSW. For ch. 4 see Irwin, Pa., No. 40
the list and alternating between Group A and B.
in Group A.
Tv Co., Wespen Tv Inc.
41.
Henderson,
Nev.
—
3,643
pop.
Applies.:
ch.
2
21. Buffalo-Niagara Falls, N. Y. — 671,004 pop.
Following is the revised priority list. Popula— Boulder City Bcstg. Co. and Southwestern Pub.
WBEN-TV, WBUF-TV, WBES-TV. Applies.: ch.
rank,
determine
to
city
each
for
tion is given
2 — WGR, Victory Tv Corp., Niagara Frontier
Co.
Amusement Corp.: ch. 7 — WEBR, Copper City
42. Hatfield, Ind. — 410 pop. Applies.: ch. 9 —
and in Group B the population is followed by
Bcstg. Corp., WKBW.
WVJX, WOMI, both in Owensboro, Ky.
local commercial operating stations, which also
determine rank. Pending applications and contested channels involved also are indicated.
DEMOS
MAY
BLAST
LEE APPOINTMENT
GROUP A LIST
from Alvin M. Bentley, now a Republican
1. W. Palm Beach, Fla.— 43,162 pop. Applies.:
Congressman from Michigan, in a meeting with
New
Commissioner's
part
in
ch. 5— WJNO, Palm Beach Tv Inc.; ch. 12— WWPG
Palm Beach, Tv Theatre of the Palm Beaches
Mr. Bentley in the office of Sen. Joseph R.
Tydings-Butler
campaign
inInc.
McCarthy (R-Wis.).
2. Lake Charles, La.— 41,272 pop. Applies.: ch. 7
cident may be further ex— KLOU, KPLC.
Mr. Lee testified that he had taken the check
3. Joplin, Mo. — 38,711 pop. Applies.: ch 12—
to
the Butler headquarters and that it had
KSWM, KFSB.
plored.
POSSIBILITY
that the confirmation of Robert
4. Cumberland, Md.— 37,679 pop. Applies.: ch.
been
endorsed over to Mr. Lee's wife and used
E. Lee to be an FCC Commissioner will touch
17— WDYK, WTBO.
by
Mr.
and Mrs. Lee in a direct-mail campaign
5. Biloxi, Miss.— 37,425 pop. Applies.: ch. 13—
off the first all-out attack by Democrats on
in behalf of Mr. Butler. The subcommittee
WLOX, WVMI.
6. Muskogee, Okla.— 37,289 pop. Applies.: ch. 8 President Eisenhower was foreseen last week
found that the $5,000 was not reported until
—Tulsa Bcstg Co. (KTUL Tulsa), KBIX.
as the recess appointment of the former FBI
after it had begun its investigation.
7. Spartanburg, S. C— 36,795 pop. Applies.: ch. 7
agent to the FCC came under attack in Con—WORD, WSPA.
Referring to this, Mr. Lee last week said
8. Hagerstown, Md.— 36,260 pop. Applies.: ch.
there was nothing irregular in his acceptance
52— W ARK, WJEJ.
Bears Looking Into
gress.
9. Enid,
Okla.—
36,017 pop.
and use of the Bentley contribution. "It apKCRC,
Streets
Electronics
Inc. Applies.: ch. 5—
parently was not reported to the proper MarySen. A. S. (Mike) Monroney (D-Okla.) said
10. Alexandria, La. — 34,913 pop. Applies.- ch. 5
— KSYL, KALB.
land
authorities
as a contribution but I don't
last week that he thought Mr. Lee's involve11. Fayetteville, N. C. — 34,715 pop. Applies.: ch.
ment in the 1950 Maryland Senatorial camsee how I could have helped that," he said. "I
18— WFLB, WFNC, WFAI.
12. Ottumwa, Iowa — 33,631 pop. Applies.: ch. 15
paign, which saw the defeat of then incumbent
had no responsibility for reporting it."
— Valley Tv & Radio Inc., Ottumwa Telecasting
Sen. Millard Tydings (D) by Sen. John Marshall
Corp.
Close Split
Butler (R), would bear further looking into.
13. Paducah, Ky.— 32,828 pop. Applies.: ch. 6—
Columbia Tv
Amusement
Co., WKYB, ch. 43— WPAD,
Closeness of the GOP-Democratic division of
Paducah
Co.
Sen. Monroney was chairman of the spethe Senate would indicate that Mr. Lee might
cial subcommittee which investigated charges
14. Bristol, Tenn.-Va.— 32,725 pop. Applies.: ch.
5— WOPI Bristol, Tenn., WCYB Bristol, Va.
have difficulty being confirmed if the Demoof irregularities in the Maryland campaign.
15. Reno,
Nev.—R 32,497
pop. Applies.: ch. 4—
Western
Tv Co.,
& L Co.
crats decided to make a party issue of his apTerming it "despicable," the subcommittee re16. Clarksburg, W. Va.— 32,014 pop. Applies.:
pointment. At present the Senate is divided
ch. 12— WBLK, WPDX; ch. 22— J. Patrick Beaferred findings to the Dept. of Justice. Attor48
Democrats,
47 Republicans and one Indecom & Assoc., Clarksburg-Fairmont Corp.
ney General Herbert Brownell Jr. announced
pendent. The Senate Commerce Committee, to
17. Albany, Ga.— 31,115 pop. Applies.: ch. 10—
Oct.
16
that
the
Justice
Dept.
had
found
no
WJAZ, WALB, WGPC.
which Mr. Lee's name will be sent for conevidence of Federal violations.
18. Wausau, Wis. — 30,414 pop. Applies.: ch. 7—
firmation, isnow divided with seven RepubWis. Valley Tv Corp., WOSA.
Mr. Lee, who has made no bones about his
licans and seven Democrats. Among the mem19. Jackson, Tenn. — 30,207 pop. Applies.: ch. 9 —
WTJS, Dixie Bcstg. Co.
bers of the committee are Sens. Monroney and
activities in that campaign, had appeared be20. Daytona Beach, Fla.— 30,187 pop. Aoplics.:
fore
the
investigating
subcommittee
to
report
Butler,
and also Sen. Lyndon Johnson (D-Tex.),
ch. 2— WNDB, WMFJ.
Democratic leader.
21. Odessa, Tex.— 29,495 pop. Applies.: ch. 7—
on a $5,000 campaign contribution he received
Broadcasting
• Telecasting
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GOVERNMENT-

'APPROVE

PRESSURE
PUT
ON
FCC
cerned with the record that they will urge an
Congressional spokesmen —
oral session to clear up questions regarding reColorado's Sen. Johnson and
ceiver and studio equipment costs and complexities raised by Paramount Television,
New Jersey's Rep. Wolverton
Chromatic Television Labs., and by CBS.
— u r g e the Commission to
Away from Washington at the present time
waste no time in okaying the
are Comr. Webster, who has been in Chicago
NTSC standards.
and will be in San Francisco this week, returning to Washington Nov. 1, and Comr. Robert
THE FCC found itself last week under mountT. Bartley, who has been in Texas, and who
is due to return Nov. 2.
ing Congressional pressures to authorize compatible color television immediately.
Meanwhile, RCA announced last week that
At the same time, it was learned there was
first deliveries of its compatible color equipment
to permit stations to transmit network color
no possibility of formal Commission consideration before next week. This was due to the
programs will be delivered beginning in Defact that two commissioners have been away
cember. RCA also announced that the first
from Washington and are not due back until
technical color seminars for broadcast engineers
and executives would be held in Camden Oct.
this coming weekend. It is believed that Chairman Rosel H. Hyde does not wish to take up
28-29, for consulting engineers.
the subject with less than a full Commission
One or more stations in 57 cities have ordered RCA color broadcast equipment, T. A.
present.
With the lack of any significant opposition to
Smith, RCA Victor Engineering Products vice
the standards proposed by the all-industry
president said. Equipment for the origination
National Television System Committee — and
of live and filmed color shows will be ready
with the general acknowledgment that the
for delivery in March 1954, Mr. Smith added.
demonstrations in New York two weeks ago
He said that stations in the following cities
left few doubts regarding the effectiveness of
have ordered color equipment:
the color signals [B*T, Oct. 19] — it is thought
Atlanta, Austin (Texas), Baltimore, Bethlehem,
Birmingham, Boston, Buffalo, Charlotte, Chiin some circles that the Commission might apcago, Cincinnati, Cleveland, Columbus, Dallas,
prove compatible color tv by or before Nov. 15.
Dayton, Denver, Detroit, Fort Lauderdale, Fort
Worth, Grand Rapids, Harrisburg (Pa.), Houston,
Other observers of Commission activity are
Huntington (W. Va.), Indianapolis, Jackson
less sanguine. They recall that both Chairman
(Miss.), Johnstown (Pa.), Kansas City, Lancaster,
Los Angeles, Louisville, Memphis, Milwaukee,
Hyde and Comr. Edward M. Webster warned
Minneapolis,
New Haven, New Orleans, New
that so momentous a decision was not going
York City, Norfolk, Oklahoma City, Omaha,
to be made hastily. It was also pointed out that
Philadelphia, Portland (Ore.), Providence, Richmond, Roanoke, Rochester (N. Y.), St. Louis,
it .was normal to expect a number of official
Salt Lake City, San Antonio, San Francisco,
South Bend, Spokane, Syracuse, Toledo, Tulsa,
Commission meetings before any significant
Washington (D. C), Wilkes-Barre, Wilmington
matter received the approval of all seven com(Del.), and Youngstown.
missioners.
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'Clear Up the Confusion'
Sen. Edwin C. Johnson (D-Colo.), senior
Democratic member of the Senate Commerce
Committee vtfio has taken an active interest in
color tv from the beginning, wired Chairman
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The demonstration was successful, Sen. Johnconfusion."
son declared he had been informed. He said he
has been asked when color tv would be a reality
all over the country.
Unless there are some defects known to the
FCC, Sen. Johnson went on, there is no reason
why the standards cannot be adopted at this
time.
Rep. Charles A. Wolverton (R-N.J.), chairman of the House Commerce Committee which
investigated the color tv question last spring,
urged
the "prompt adoption" of the NTSC
color standards.
In a statement, Rep. Wolverton called the
demonstration
"anunless
outstanding
success." now
"It
seems
to me that
the Commission
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specifies with particularity any questions or
reservations it has with regard to the proposed
new standards, it should proceed immediately
to adopt these standards," Mr. Wolverton said.
Senate Commerce Committee Counsel Robert D. L'Heureux also wrote the FCC last
week asking for information on the status -of
color tv. He said that he needed the information in order to answer queries from members
of the Senate committee.
Why the FCC has been put under pressure
by "Hill" solons has Commission members
guessing. One line of thinking leans to the
theory that Congressmen fear influences are at
work to hold off a final FCC decision until after
the Christmas selling season is passed.
There is also the fear, it is apparent, that
some FCC engineers or lawyers may be so con-

Zenith-CBS

Chicago

Case

Gets New Legal Argument
ZENITH Radio Corp. has raised a question
regarding the legality of the FCC's proposal
to hold a comparative hearing on its application for Chicago's ch. 2 in consolidation with
the renewal application of CBS-owned WBBMTV Chicago. This was the subject of "McFarland letters" sent to both last month [B»T,
Sept. 29].
In its answer, Zenith said that the U. S.
Court of Appeals had stayed any action on
Chicago's ch. 2 until it has decided the Zenith
appeal against the FCC. This was the action
which
dismissed Zenith's application for that
frequency.
Also, Zenith added, the WBBM-TV renewal
application is for ch. 4, not ch. 2. WBBM-TV
is
operating on ch. 2 under temporary FCC
authority.
CBS' reply to the FCC's McFarland letter
said that it is willing to have the WBBM-TV
renewal application set for comparative hearing with Zenith if the latter so desired or if
it failed to answer the Commission notice.
CBS, however, questioned the validity of
Zenith's application, which it pointed out had
been dismissed by the Commission.
Zenith, in its response to the Commission,
pointed out that one of the issues in the Court
of Appeals was whether, if its initial application should be heard, the hearing should be
against Balaban & Katz Inc. or CBS. Balaban
& Katz owned WBKB (TV) Chicago on ch. 4,
and sold those facilities to CBS for $6 million
early this year when the Paramount case was
decided. The Zenith application for ch. 2 was
filed in 1948. In the end-of-the-freeze report
the FCC
Chicago's
then
WBKBdeleted
to move
to ch. ch.
2. 4 and ordered
Broadcasting
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GOVERNMENT

Sale

of

KGW

Among

Multiple Approvals
FCC authorizes a bumper crop
of transfers that amount to
more than a million dollars.
APPROVAL was granted by FCC last week
to more than a million dollars worth of radio
and tv station transfers, including sales of KGW
Portland, Ore.; WNJR and WVNJ Newark;
KABS (TV) Honolulu; WPNX Phenix City,
Ala., and WGBA Columbus, Ga. (details of
all transfers in For the Record).
The Commission authorized sale of KGWAM-FM by publisher Samuel I. Newhouse Jr.
for $500,000 to KING-AM-TV Seattle (40%)
and principals in North Pacific Television Inc.,
vhf ch. 8 contestant there. KING controls
North Pacific. For dropping a competitive bid
for vhf ch. 6 at Portland, Mr. Newhouse acquired option for substantial minority holding
in KOIN-TV, the ch. 6 grantee.
At Newark, FCC approved the Evening News
Pub. Co.'s sale of WNJR for $145,000 to Rollins
Broadcasting Inc. and its purchase of WVNJ
from Earle H. Rodney, Arthur Walsh and associates [B*T, Sept. 28, 7]. The News pays $96,750 for WVNJ and assumes 4% bearer notes
totaling $300,000 plus.
protest
an would
"employes
group"
at Concerning
WNJR who a said
the bystaff
be cut
and
Negro programming instituted, FCC wrote:
Upon consideration of the matters raised in
your petitions and the facts appearing in the application, the Commission is of the opinion that
Rollins Broadcasting Co. has made a showing that
it is in the public interest for the Commission to
consent to the assignment of license of WNJR.
The Evening News operated WNJR at a loss for
many years. It is unrealistic to expect a station
to operate indefinitely at a financial loss. The
method of operation proposed by the new applicant is designed to put the station on a sound
financial basis.
Rollins Broadcasting, whose board chairman
is Delaware Lt. Gov. John W. Rollins, operates
WRAD Radford, Va.; WFAI Fayetteville,
N. C; WJWL Georgetown, Del., and WRAP
Norfolk. The firm holds permit for uhf ch.
40 WHRN (TV) Dover, Del., and has a tv application pending at Fayetteville. New am station bids are pending at Jacksonville, Fla.; Indianapolis; Wilmington, Del., and Houston, Tex.
Rollins concurrently announced appointment
of Albert Lanphear,. vice president of Richard
Eaton's United Broadcasting Co., to be manager of WNJR.
The WRBL, WGBA and WPNX transfers
stem from merger of the principals in WGBA
and WRBL for a vhf ch. 4 grant at Columbus
[B«T, Aug. 31]. The Columbus Ledger-Enquirer sells WGBA for $25,000 to Community
Broadcasting Co. (WPNX owner) which in turn
sells WPNX for $30,000 to L. H. Christian and
C. A. McClure, owners of WRFC Athens, Ga.
Community will move WGBA on 1460 kc (1
kw fulltime, directional) to Phenix City, changing call to WPNX, while Christian & McClure
will switch the present WPNX on 1270 kc
(1 kw day) from Phenix City to Columbus,
changing call to WGBA. Changeover is to
commence today (Monday), it was reported.
WRBL is assigned by J. W. Woodruff interests to Columbus Broadcasting Co., new
merger firm holding the ch. 6 grant. The
Woodruff group holds 49% and R. W. Page
Corp., Ledger-Enquirer owner, 51%.
The ch. 4 permit for KABS (TV) Honolulu
is assigned from American Broadcasting Stations Inc. (WMT-AM-TV Cedar Rapids) to
Pacific Frontier Broadcasting Co., whose ownership is divided between the WMT group and
principals in KJBS San Francisco. Pacific
Frontier is operator of KULA Honolulu.
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WAY
BY

PAVED
FCC

UHF

FOR
CH.

HARTFORD
18

GRANT

MERGER
THERE

FCC also makes final its proposed grant to WIBG Philadelphia for ch.
23. WQXI Atlanta gets an initial decision towards authorization
on ch. 54.
PREVIEWING a merger of the Hartford radio-tv interests of General Teleradio Inc.
(WONS) and the Hartford Times (WTHT),
FCC last week granted a construction permit
for uhf ch. 18 there to General Times Television Corp., a new firm owned 100% by General Teleradio but in which 45% option is held
by the Times.
The merger proposal was disclosed to FCC
Tuesday when the new General Times Television Corp. bid was filed and WONS and WTHT
withdrew their respective competing ch. 18 applications. After the merger is effected and approved by the Commission, it is planned to
dispose of the WTHT assignment (1230 kc, 250
w fulltime) and to continue the WONS operation (1410 kc, 5 kw fulltime, directional day
and night).
Aiken Ch. 54 Awarded
In other television actions, FCC ( 1 ) awarded
uhf ch. 54 at Aiken, S. C, to Aiken Electronics
Advertising Corp., operator of WAKN there;
(2) made final an examiner's initial decision to
grant uhf ch. 23 at Philadelphia to Daily News
Television Co., licensee of WIBG there, and
(3) announced an initial decision by Examiner
Hugh B. Hutchison looking toward grant of
uhf ch. 36 at Atlanta, Ga., to Robert W. Rounsaville, operator of WQXI Atlanta.
The ch. 18 authorization is Hartford's first
commercial tv station. Uhf ch. 24 there is
under permit to the Connecticut State Board of
Education for noncommercial WEDH (TV).
Only other channel available is vhf ch. 3, in
contest between WTIC and Hartford Telecasting Co. WTIC has a merger agreement pending
with former ch. 3 contestant WDRC, should
it win out [B*T, Sept. 28]. Hartford Telecasting, meanwhile, has protested the legality of the
WTIC application [B*T, Oct. 19].
The WONS-WTHT merger plan was jointly
announced by Thomas F. O'Neil, president of
General Teleradio, the radio-tv subsidiary of
General Tire & Rubber Co., and by David R.
Daniel, publisher of the Times. General Teleradio owns the Don Lee and Yankee Networks
(including WONS) and WOR-AM-TV
York, plus control of Mutual.

New

'Welcome Association'
Mr. O'Neil commented, "I welcome this association with the Hartford Times because of
the increased service that General Teleradio
Inc. can render greater Hartford and central
Connecticut by availing itself of the knowledge of the interests and desires of the community and the ability to meet those desires
which the Hartford Times has gained through
its many years of outstanding service. We will
bend every effort to serve greater Hartford and
central Connecticut with television as quickly
possible."
as Mr.
Daniel said, "Our newspaper, with its
long and widely recognized record of service to
the community as well as our 17 years in broadcasting, will combine with an organization of
long experience in the television field. This
combination should provide greater Hartford
and central Connecticut area with the type of

television service which such an important area
WONS is a Mutual affiliate. WTHT is an
ABC outlet.
deserves."
Details of last week's grants follows:
Hartford, Conn. — General Times Television
Corp. granted uhf ch. 18; effective radiated
power 209 kw visual and 112 kw aural; antenna
height above average terrain 820 ft. Authorization is subject to condition that it is without
prejudice to any action the Commission may
take with respect to any future applications
which are filed to effectuate the merger agreement between General Teleradio Inc. and Hartford Times Inc.
Philadelphia — Daily News Television Co.
(WIBG). In final decision, FCC granted uhf
ch. 23; ERP 1,000 kw visual and 500 kw aural;
antenna height above average terrain 620 ft.
Ruling was made possible by withdrawal of
competing bid by Lou Poller, operator of
WCAN-AM-TV Milwaukee.
Aiken, S. C. — Aiken Electronics Advertising
Corp. (WAKN) granted uhf ch. 54; ERP 17.4
kw visual and 9.33 kw aural; antenna height
above average terrain 350 ft.
At Atlanta, the initial ruling proposing to
grant ch. 36 to WQXI was made possible by
withdrawal of a competitive bid by the U. of
Georgia's WGST Atlanta. WQXI reimbursed
WGST for expenses in the amount of $4,500
and promised to allow the school to train
students in tv technique at its prospective tv
outlet.
Premature Construction
The Commission moved to settle a question
of premature construction in the Savannah, Ga.,
vhf ch. 3 case last week and ordered inclusion
of a new issue to determine "whether construction of the station proposed by WSAV Inc. has
been begun within the meaning of Sec. 319 of
the Communications Act." Sec. 319 says FCC
may not license a station prematurely built before it was authorized.
The order was based upon a petition by ch.
3 contestant WJIV Savannah which earlier
sought disqualification of the WSAV bid, then,
when unsuccessful, asked for certification of the
partially completed record to the Commission
for ruling on WSAV's evidence on the WJIV
charge of illegal construction [B • T, Oct. 12].
In the ch. 3 contest at Madison, Wis., FCC
turned down Badger Television Co.'s (WIBA)
petition to return as defective and illegal an
amendment filed by Radio Wisconsin Inc.
(WISC) showing changes in stock ownership
which have occurred since the original bid was
filed. FCC

also denied Badger's plea for enlargement of issues respecting Radio Wisconsin's financial qualifications.
Respecting the uhf ch. 46 contest between
Notre Dame U.'s Michiana Telecasting Corp.
at Notre Dame and South Bend Broadcasting
Corp. (WHOT), South Bend, Ind., the Commission granted a petition by Michiana to
delete hearing issues concerning its financial and
technical qualifications since these have been
clarified. FCC denied WHOT's plea that the
issues be retained with another issue included
concerning Michiana's legal qualifications.
Broadcasting
• Telecasting
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STATIONS

GOVERNMENT
Tower
Plan

Marking
Studied

Deadline

TOWER

by FCC

A DEADLINE for marking radio and tv antenna towers — so hazards to air navigation will
be known even while the tower is under construction— is under consideration at the FCC.
The proposal may be forthcoming in a week or
two.
Under present rules, towers must be lighted
and marked, but there is no specific time limit
set for such warning signs except that the provision is part of the construction permit and
must be accomplished before the license is
granted.
Lighting already is provided for under the
rules, so that each time a radio or tv tower
rises to a specified height, a light is required
to serve as a warning to airplane pilots.
However, painting and additional markings
— such as the word "Hazard" in 30-ft. high
letters — are not required until completion of
the terms of the CP. This is the provision for
which a change is under study, to require action
before the tower is completed.

Color

Tv Threatens

Radar

for

Armed Forces — Adm. Ruble
VEILED implication that the advent of color
tv may hamper the procurement of radar
equipment for the armed services was voiced
last week by Rear Admiral R. W. Ruble, USN,
director, Aviation Plans Division, Office of the
Chief of Naval Operations, before more than
300 delegates to the fall assembly of the Radio
Technical Commission for Aeronautics in
Washington.
Admiral Ruble was the featured dinner
speaker Thursday night. His remarks touching
on color tv followed a tribute to the efficacy
of radar during World War II. "We couldn't
get it fast enough and we couldn't get enough
of it," he said. "We still can't — and with the
coming general use of color television, that
problem will be intensified."

FCC Allocation Changes Made
FCC made final last week its proposal to add
vhf ch. 3 minus to Wilmington, N. C, and vhf
ch. 4 to Fayetteville, W. Va., with changes of
the offset carrier requirements to plus for ch. 3
at Savannah, Ga., and ch. 4 at Chapel Hill,
N. C.
The Commission denied the petition of High
Point Enterprises Inc. to assign ch. 6 to High
Point, N. C, by deleting that channel from
Wilmington, N. C, and Beckley, W. Va., and
substituting therefore chs. 3 and 4 respectively.
The petitioner operates WHPE High Point.
FCC also denied a petition by the Daily Telegraph Printing Co. to assign ch. 6 to Bluefield,
W. Va., where it owns WHIS, by substituting
ch. 4 for ch. 6 at Beckley.
In another allocation action, FCC noted the
counterproposal of WEBC Duluth to add vhf
ch. 10 to Duluth (it earlier sought allocation
of ch. 12 there) and adopted further proposed
rule-making to assign ch. 10 to Duluth and ch.
13 to Buhl, Minn., with uhf ch. 32 to be deleted from Superior, Wis.; vhf ch. 10 from both
Hibbing, Minn., and Hancock, Mich., and uhf
ch. 26 from Virginia, Minn. Buhl is between
Hibbing and Virginia. FCC extended deadline
for comments until Nov. , 2, with replies due
Nov. 12.
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SEVEN

COLLAPSE
MORE

TV

DELAYS

WJHL-TV;

STATIONS

COMMENCE

List of starters includes first outlets in five markets, a second
ville, and a third for St. Louis.
emergency tower.
PLANS have been drawn by WIHL-TV Johnson City, Tenn., to construct a temporary 60-ft.
antenna tower so it can begin operations as
soon as possible in the wake of the collapse of
its 556-ft. steel tower Oct. 17, Hanes Lancaster
Sr., president, said last week.
Station was scheduled to commence regular
programming Oct. 24. All but 120 ft. of the
steel tower crashed to the ground, injuring two
men. Damage to the transmitter building was
not ascertained immediately. Part of the tower
steel came to rest on the beams of the unfinished studio building.
This was the second tower to be built for
the station. The first was discarded because of
defective steel.
First local tv stations came to five cities last
week when seven new grantees began regular
operation. The five cities getting their initial
local outlets are: Yuma, Ariz.; Panama City,
Fla.; Lebanon, Pa.; Parkersburg and Wheeling,
W. Va. Second local station began airing in
Knoxville, Tenn., and the third in St. Louis, Mo.
Of the seven newly operating stations, four
were uhf and three vhf. They were:
KIVA (TV) Yuma, Ariz., vhf ch. 11 (DuMont),
represented by W. S. Grant.
WJDM (TV) Panama City, Fla., vhf ch. 7 (CBS,
ABC), represented by George P. Hollingbery Co.
KSTM-TV St. Louis, Mo., uhf ch. 36 (ABC),
represented by H-B Tv Inc.
WLBR-TV Lebanon, Pa., uhf ch. 15.
WTSK (TV) Knoxville, Tenn., uhf ch. 26, represented by Pearson Tv Inc.
WTAP (TV) Parkersburg. W. Va., uhf ch. 15
(ABC, DuMont), represented by Forjoe Tv Inc.
WTBF-TV Wheeling, W. Va., vhf ch. 7 (NBC),
represented by George P. Hollingbery Co.
Scheduled to begin commercial operation
Dec. 10 on vhf ch. 4, KOMO-TV Seattle made
its public bow early this month with a weeklong closed circuit telecast, received on sets
placed throughout the Bon Marche, Seattle department store, the station reported.
WITV (TV) Fort Lauderdale, Fla., bringing
coverage to the Miami area, has moved operations personnel, equipment and supplies to its
new studio building in Hallandale in preparation for its first telecast in November on uhf
ch. 17. Adjacent to the studio are 35 acres

WJHL-TV

for Knox-

plans to quickly erect an

which WITV will use for outdoor programming,
the station said.
Governor lohn S. Fine of Pennsylvania was
to "throw the switch" when WLBR-TV Lebanon, Pa., made its first commercial telecast
Sunday on uhf ch. 15, according to the station.
KATV (TV) Pine Bluff, Ark., vhf ch. 7, with
target date of Dec. 1, paraded its 1,000-ft.
tower on a convoy of trucks through the streets
of Pine Bluff and Little Rock en route to the
transmitter site.
WKNY-TV Kingston, N. Y., held ground
breaking ceremonies last week. Mayor Oscar
V. Newkirk was among the speakers. The station expects to be on the air in lanuary on uhf
ch. 66.
Stations due on the air in the next 30 days are:
CALIFOBNIA
KQED
Nov.
1. (TV) Berkeley-San Francisco, vhf ch. *9,
KTVU (TV) Stockton, uhf ch. 3S, represented
by George P. Hollingbery Co., Oct. 30.
KCOK-TV Tulare-Fresno, uhf ch. 27 (DuMont),
represented by Forjoe Tv Inc., Nov. 9.
COLOBADO
15).KLZ-TV Denver, vhf ch. 7 (CBS), represented
by The Katz Agency, Nov. 1 (granted STA Oct.
GEOBGIA
WRBL-TV Columbus, vhf ch. 4, represented by
George P. Hollingbery Co., Nov. 1.
ILLINOIS
WBLN (TV) Bloomington, uhf ch. 15 (ABC),
represented by Joseph McGilvra Inc., Nov. 1.
WCIA (TV) Champaign, vhf ch. 3, represented
by George P. Hollingbery Co., Nov. 7.
INDIANA
WFIE (TV) Evansville, uhf ch. 62, represented
by O. L. Taylor Co., Nov. 1 (granted STA Aug. 6).
WKJG-TV Fort Wayne, uhf ch. 33 (NBC), represented by Paul H. Raymer Co., Nov. 15.
WRAY-TV Princeton, uhf ch. 52, represented
by Walker Representation Co., Oct. 31.
IOWA
KGTV (TV) Des Moines, uhf ch. 17, represented
by George P. Hollingbery Co., Nov. 11.
KANSAS
15.KOAM-TV Pittsburgh, vhf ch. 7 (NBC, CBS,
DuMont), represented by The Katz Agency, Nov.
WIBW-TV Topeka, vhf ch. 13 (CBS), represented
by Capper Sales, Nov. 15 (granted STA Sept. 22).
LOUISIANA
KTAG (TV) Lake Charles, uhf ch. 25 (CBS,

NEGOTIATORS of a contract whereby Avery-Knodel Inc. becomes the national representative for WSTV-TV Steubenville, Ohio, can look through this window to the site of the
station's present fm and future tv tower. The pactmakers are (I to r) John J. Laux,
WSTV-TV vice president-general manager; Lewis Avery of the representation firm;
Carl Weinman, secretary, and Jack N. Berkman, president, of WSTV-TV.
Broadcasting
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WESTERN

MICHIGAN

WKZO-TV gets more than twice as many viewers as the
second Western Michigan station, morning, afternoon and
WKZO-TV AREA PULSE
(27 COUNTIES)
SHARE OF AUDIENCE— MON.-FRI.—
APRIL, 1953
52%
25%
23%
826a.m.12 midnight
12
noon
126 noon%
p.m.
52%
2
3
6
p.m.-(a)
%
62%
(a)
12%
WKZO-TV
25% (a)
STATION "B"
OTHERS
(a) Does not telecast for complete period and the share
of audience, is unadjusted for this situation.

night.

Here's why:
WKZO-TV has a higher TOWER

. . . lower

CHANNEL . . . greater POWER . . . better RELAY FACILITIES . . . finer PROGRAMMING!
WKZO-TV

is the Official Basic CBS

Television Outlet for

Kalamazoo-Grand Rapids. Its brilliant Channel 3 picture
effectively serves more than 300,000 TV homes in 27 Western Michigan and Northern Indiana counties — a far larger
television market than is available in and around such
cities as Rochester, New Orleans or Denver!
Get all the facts and you'll choose WKZO-TV, the dominant
station in Western Michigan and Northern Indiana.

&/te ,¥ef (/ <e) fjPtaticnb
WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN, NEBRASKA
KOLN-TV — LINCOLN, NEBRASKA
Associated with
WMBD — PEORIA. ILLINOIS
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Avery- Knodel,

CBS

FOR

Inc., Exclusive

WESTERN
National

MICHIGAN
Representatives

Storer

Retains

Michaels

As Manager or KABC
BILL MICHAELS, manager of KABC San Antonio since 1946, will continue as manager of
the station under its ownership by Storer Broadcasting Co., George
B. Storer Jr., vice
president and general
manager tonio
of .Broadcasting
San AnCo., licensee of
KABC and KEYL
(TV), announced last
week. Storer Broadcasting acquired
KABC from Gene L.

OREGON Gov. Paul Patterson (2d r) officially dedicated Portland's KOiN-TV when it
began operations Oct. 15. With the governor are (I to r): C. Howard Lane, managing
director of the CBS-affiliated station; M. J. Frey, publisher of the Portland Oregonian,
and Ted R. Gamble, president of KOIN-AM-FM-TV. The station is the first vhf in
Portland, which has had uhf KPTV (TV) for a year.
ABC. DuMont), represented by Adam Young Tv
Inc.. Nov. 1.
WJMR-TV New Orleans, uhf ch. 61 (DuMont),
represented by The Boiling Co., Nov. 1 (granted
STA Oct. 14).
MASSACHUSETTS
WWOR-TV Worcester, uhf ch. 14. represented
by Paul H. Raymer Co., Nov. 1.
MICHIGAN
WBCK-TV Battle Creek, uhf ch. 58, represented by Headley-Reed Tv Inc., Nov. 1.
MINNESOTA
WJON-TV St. Cloud, vhf ch. 7, represented by
William G. Rambeau Co., November '53.
MISSOURI
KOMU-TV Columbia, vhf ch. 8 (ABC, CBS,
DuMont,
Nov.
1. NBC), represented by H-R Tv Inc.,
MONTANA
KOOK-TV Billings, vhf ch. 2 (CBS, DuMont).
represented by Weed Television, Nov. 1 (granted
STA Aug. 11).
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
represented by Meeker Tv Inc., Nov. 13.
NEW YORK
WHCU-TV Ithaca, uhf ch. 20, Nov. 15.
WHEC-TV Rochester, vhf ch. 10 (ABC, CBS),
represented by Everett-McKinnev Inc., Nov. 1
(share time with WVET-TV).
WVET-TV Rochester, vhf ch. 10 (ABC, CBS),
represented by The Boiling Co., Nov. 1 (share
time with WHEC-TV).
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), repre-

sented by The Boiling Co., Nov. 15.
WCIG-TV Durham, uhf ch. 46 (DuMont, NBC),
represented by H-R Tv Inc., Nov. 1.
WCOG-TV Greensboro, uhf ch. 57 (ABC-TV),
represented by The Boiling Co., Oct. 30.
WNCT (TV) Greenville, vhf ch. 9 (CBS. DuNov. 15. Mont), represented by John E. Pearson Tv Inc.,
OHIO
WIFE (TV) Dayton, uhf ch. 22, represented by
Headley-Reed Tv Inc., Oct. 26.
OKLAHOMA
KLPR-TV Oklahoma City, uhf ch. 19 (DuMont),
represented by The Boiling Co., Nov. 1.
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Nov. 14.
PENNSYLVANIA
WNOW-TV York, uhf ch. 49 (DuMont), represented by George P. Hollingbery Co., October '53.
SOUTH CAROLINA
WIS-TV Columbia, vhf ch. 10 (NBC), represented by Free & Peters Inc., Nov. 7.
TENNESSEE
WSIX-TV Nashville, vhf ch. 8 (CBS), represented by George P. Hollingbery Co., Nov. 15
(granted STA Sept. 9).
TEXAS
KMID-TV Midland, vhf ch. 2, Nov. 1.
KCEN-TV Temple, vhf ch. 6 (NBC), represented by George P. Hollingbery Co., Nov. 1.
VIRGINIA
WTOV-TV, Norfolk, uhf ch. 27 (ABC, DuMont),
represented bv Forjoe Tv Inc., Nov. 15.
ALASKA
KFIA
(TV)
Anchorage,
vhf ch. 2 (ABC, CBS),
Nov. 1.

Cagle, president of
Texas State Network, and associates
a few months ago.
Mr. Michaels has

Mr. Michaels

been with the station since 1940, has been broadcasting Southwest Conference football since
1942.

MISS Joan Carol Petry, daughter of Mr.
and Mrs. Edward Petry of New York and
Spring Lake, N. J., and LeGrand Snowden
Redfield were married Oct. 17 in New York.
Mrs. Redfield's father is head of the Edward Petry & Co. station representation organization. Mr. Redfield is the son of L. L.
Redfield of Picard, Marvin & Redfield Advertising Agency, New York, and is a time
salesman for the Petry organization. (New
York Times photo).

Baskerville

Gets

WNAO

Post

CHARLES G. BASKERVILLE has been appointed general
of WNAO-AM-FMTV Raleigh,
N. manager
C,
station President
John W. English announced last week.
Mr. Baskerville
ceeds Charles sucW.

ARCHITECT'S drawing depicts the $250,000 building being constructed by Storer Broadcasting Co. in Miami, where Storer will consolidate its national headquarters. Executive
offices in Toledo, where the Storer operation started as the Fort Industry Broadcasting Co.
26 years ago, and in Birmingham, Mich., where executive and staff officials (except finance) have been located for the past five years, will transfer to the new 1 4,000-squarefoot building at Broad Causeway (96th St.) and West Bay Harbor Drive. The two-story
building, topped by a penthouse, is expected to be completed early next year.
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Stone, who is returning to terests
business
inin Erie, Pa.
Mr. Baskerville had
been with K R I C
Beaumont, Tex., as
general manager
since May 1952, and
earlier was manager
Mr. Baskerville
of WFLA Tampa,
Fla., during his more than 20 years in radio.
Broadcasting
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WHBQ-TV-M

PHIS-

IS

ON

Now

. . . it's 13 for 11. WHBQ-TV,

13 - a CBS

THE

EM
AIR!

affiliate - now

television sets (September

Channel

covers the 225,000
1st estimate) in the

nation's eleventh wholesale market.

Write,

wire or telephone for availabilities.
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BAXTER

TO

MARTIN

WSFA,

HEADS

WAPI

THE resignation of Lionel F. Baxter, vice president of The Television Corp. and radio operations manager for WAPI Birmingham, to become vice president-general manager of Montgomery Broadcasting Co. Inc., operator of
WSFA-AM-TV Montgomery, Ala., was announced last week by Henry P. Johnston, president of The Tv Corp., licensee of WAPI WAFM
(FM) WABT (TV) Birmingham, and managing
director of the Birmingham News Co.'s radiotv properties.
Herbert M. Martin Jr., WAPI sales manager

Mr. Martin

Mr. Baxter

since July 1 and formerly sales manager of
WSGN Birmingham under Birmingham News
Co.'s ownership, will succeed Mr. Baxter at
WAPI, Mr. Johnston said. The changes are
effective Nov. 15.
Mr. Baxter, who joined WAPI in 1934 as an
announcer, became program director in 1938

patting

and in 1949 was made operations manager for
WAPI and WAFM. He is president of the
Birmingham Advertising Club, a board member of Alabama Broadcasters Assn. and the
Birmingham Symphony Orchestra and is past
president of the Catholic Men's Club there.
"It is with real regret that we are losing Mr.
Baxter, but our best wishes go with him in the

HARRE
WENR

TO

MANAGE

CHICAGO

ARTHUR F. HARRE, formerly .general manager of WJJD and WCFL Chicago, was appointed manager of WENR that city last week.
He will report directly to Sterling C.

new
opportunity
which has come to him," Mr.
Johnston
said.
Mr. Martin joined WSGN in May 1950 as
sales manager. He came to Birmingham in
1946 and was with a local advertising agency
and served a year with the Birmingham Post
advertising staff. A native of Auburn and a
graduate of Alabama Polytechnic Institute, he
was an army officer in World War II and presently is public information officer of the 87th
Infantry Division of the U. S. Army Reserve
Corps.

(Red) eral
Quinlan,
managergenof
WENR and WBKB
(TV), who
announced the appointTuesday.ment, effective last
Mr. Quinlan said
"impactMr.is certain
that
Harre'sto
be felt in the new
programming and
commercial
activities now underway

Mr. Harre

WAAM
(TV) Sets New Rates
WAAM (TV) Baltimore last week announced
new rates effective Nov. 1. The new rates
range from $850 for one hour of Class A time
to $250 for one hour Class E. The station
time for the vhf ch. 13 outlet is broken down
as follows: Class A — Sunday through Saturday
7:29 p.m. -10:30 p.m.; Class B — Sunday through
Saturday 6:59 p.m.-7:29 p.m., 10:30 p.m.-10:59
p.m.; Class C — Monday through Friday 5:59
p.m.-6:59 p.m., Sunday through Saturday 10:59
p.m.-ll:29 p.m., Saturday and Sunday 12:59
p.m.-6:59 p.m.; Class D — Monday through Friday 11:59 a.m.-5:59 p.m., Sunday through Saturday 11:29 p.m. -11:59 p.m., Saturday and
Sunday 11:59 a.m. -12:59 p.m.; Class E — Sunday through Saturday 11:59 p.m.-ll:59 a.m.

at WENR" and termed his job as one of the
station's "key operating positions."
WPIX

(TV) Oct. Sales

Up 30%

BUSINESS at WPIX (TV), New York independent, is 30% over that of October 1952,
Fred M. Thrower, vice president and general
manager of the station, reported last week.
He pointed out that sale of spot announcements reached a record high during August
and continued "at an even greater pace" during
September and October. Mr. Thrower said
the current total of 94 individual advertisers
is the largest number of accounts for the station.

fQtg

...NBC
FULL

lOOkw

CHOICE

CHANNEL

Oew/&&

NBC
CALL
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• Made for television by the producer of the network hit
shows BIG STORY and T-MEN IN ACTION.
• Finest stories . . . best authors
• Leading Broadway and Hollywood actors
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UNIVERSAL

APPEAL

• Combines two of the highest Nielsen popularity
classifications — drama and mysiery (averaging
25.7 and 28.4)
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• Full variety of stories . . . comedy . . . drama . . .
suspense . . . mystery . . . human interest
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IMPACT

• Costs drastically less for time and program than a
half-hour show — yet gives you the same amount
of commercial time
• Enables you to reach your customer two, three, or
five times weekly as required.
Phone, wire or write today your nearest MCA-TV
office for a private screening.
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from
NEW YORK: 598 Madison Avenue - PLaza 9-7500
CHICAGO: 430 North Michigan Ave. - DEIaware 7-1100
BEVERLY HILLS: 9370 Santa Monica Blvd. - CRestview 6-2001
SAN FRANCISCO: 105 Montgomery Street -EXbrook 2-8922
CLEVELAND: Union Commerce Bldg.-CHerry 1-6010
DALLAS: 2102 North Akard Street -PROspect 7536
DETROIT: 1612 Book Tower- WOodward 2-2604
BOSTON: 45 Newbury Street -COpley 7-5830
MINNEAPOLIS: Northwestern Bank Bldg.-LINcoln 7863
ATLANTA: 611 Henry Grady Bldg. - LAmar 6750
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STARTING
SEPT. 28

OWNER,
DIES AT
81
FUNERAL services were held Tuesday in
Salt Lake City for O. P. Soule, 81, principal owner and president of radio stations
KTFI Twin Falls and KSEI Pocatello, Idaho.
Mr. Soule, long a prominent attorney in
Utah and southern Idaho, died Oct. 17 of a
heart attack. He was the senior partner in the
law firm of Soule, Day & Cayias, and was
active in his work up to the time of his death.
Mr. Soule entered the broadcasting field in
1928 when he and his son, the late Stanley
Soule, founded KTFI and later KSEI. Born in
Farmington, Utah, Mr. Soule attended the
U. of Utah and held a law degree from the
U. of Michigan. He was a member of the
Radio Pioneers and the Salt Lake City Advertising Club and was a deacon in the Salt
Lake Congregational Church.
Mr. Soule is survived by his wife, Hanna
Hansen Soule; a daughter, Florence Gardner,
two brothers, and a sister. Following Stanley
Soule's death in 1937, Mrs. Gardner became
general manager of KTFI.
Reeder

//
7^
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SOLD.

IMMEDIATELY

to Head

WCOL

Following Smith Death
CHARLES REEDER, program director of
WING Dayton for 17 years, has been appointed
acting manager of WCOL Columbus, Ohio,
J. P. Williams, executive vice president of Air
Trails Network, said last week.
Mr. Reeder replaces Neal A. Smith, WCOL
station manager, who died Oct. 10 after a heart
attack. Mr. Smith managed WCOL from
1937-44, then served at WLW Cincinnati, returning as WCOL manager in January 1952

Mr. Reeder

Mr. Smith

NBC AFFILIATE 5,000 WATTS— 790 K. C.
National representatives, The Branham Company

when the station was- purchased by Charles
Sawyer.
Mr. Williams also announced appointment
of Michael Ryan as WCOL program director to
replace Myles Foland, who has relinquished
that position to devote full time to his radio
shows on the station. Mr. Ryan had been at
WMRF Lewistown, Pa., NBC New York, WIP
Philadelphia and most recently at WLEA Hornell, N. V., where he was program manager
for four years.
Bob Wery, chief announcer and production
director at WMNC Morgantown, N. C, has
joined WCOL as an announcer and will have
his own disc jockey show, Mr. Williams said.

WMCF

260 KW Simultaneously Duplicating AM Schedule

Whitelaw

WMCT

First TV Station in Memphis and the Mid-South

SEYMOUR WHITELAW, account executive
with CBS-owned KCBS San Francisco, has
been named to the new post of eastern sales
representative for KCBS, with headquarters in
New York. He will work in cooperation with
CBS Radio Spot Sales in promoting KCBS
sales in the East.

WMC

MEMPHIS

Owned
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STATIONS

Omaha
Red
This

is Mr.

Harry

President, Empire
General

Tire

This

Tire Company,

Distributor,

is what

Wiseman

Billings, Montana

he

says

"Wet have sponsored Fulton Lewis, Jr.
over KB MY {Billings, Mont.) for seven consecutive
years.
Throughout this period
our sales have consistently increased. We
have been able to trace a large part of this increase
directly to our sponsorship of Mr. Lewis.
Through the publicity derived, the Empire Tire Co.,
General Tire Distributor, has become
the best known

in the Billings trade area."

Stations

Feather

Simulcast

ALL of Omaha's radio and television stations
participated in a half-hour simulcast Oct. 1 1 on
behalf of the Omaha Community Chest, according to Harold Soderlund, KFAB Omaha general
sales manager and chairman of a simulcast
committee of radio-tv executives.
The simulcast's title was "Life Begins With
Forty," referring to the 40 Red Feather agencies
in Omaha. Stations participating were KBON
KFAB KMTV (TV) KOIL KOWH and WOWAM-TV.
Other members of the simulcast committee
were Dick Welna, KBON; Garry Schroeder,
KOIL; Frank Fogarty, WOW-AM-TV; Glen
Harris, KMTV; Todd Storz, KOWH, and Harry
Burke, KFAB. The simulcast was sponsored by
the Omaha Advertising Club, which acts as the
Chest's publicity committee. Henrietta Keiser
of Bozell & Jacobs, Omaha, was chairman of
the radio and tv committee.
The program was written by Amos Eastridge
of KMTV and Jim Harker of KBON, directed
by Paul Borge of KMTV and produced by Lou
Jeffrey of KMTV. Most of the radio-tv stations
canceled time to clear for the public service
program, according to Mr. Soderlund.
The Omaha Community Playhouse furnished
actors who created tableaus depicting various
problems which the Chest agencies help to
solve. Newscasters who told how the agencies
solved the problems were Lyell Bremser,
KFAB; Ray Clark, WOW-AM-TV; Floyd
Kalber, KMTV; Dick McCann, KBON; Dean
Naven, KOIL and Virgil Sharpe, KOWH.
Leslie W.
Former

Joy Dies;

KYW

is Fulton

Lewis,

Jr.

whose 5-times-a-week program is available for sale
to local advertisers at local time cost plus pro-rated
talent cost. Currently sponsored on 364 Mutual
stations by more, than 750 advertisers, the program
offers a tested means of reaching customers and
prospects. Check your local Mutual outlet or the
Cooperative Program Dept., Mutual Broadcasting
System, 1440 Broadway, NYC 18 (or Tribune
Tower, Chicago 11).

Manager

LESLIE W. JOY, former general manager of
KYW Philadelphia, died last Wednesday at
his home in Chester Springs, Pa.
He had been manager of the station 12 years
before retiring in 1947. He also was manager
of WDAS Philadelphia for about a year.
Mr. Joy started his radio career at NBC New
York as an announcer and was in radio more
than 25 years.
Surviving are his wife, the former Ann Lutz;
a son; a sister, and two brothers.
T. J. Fontelieu

This

Stage

Dies

FUNERAL services for Theodore J. (Teddy)
Fontelieu, 56, sales manager of WSMB New
Orleans, were held there Oct. 14. He had
been sales manager of the station 25 years and
conducted several of its early-day disc jockey
and special events programs. Mr. Fontelieu
was known in New Orleans broadcasting as
"the dean of radio."
Mrs.

Evans

Nord

Dies

MRS. NAN NORD, wife of Evans Nord, general manager of KELO-AM-TV Sioux Falls,
S. D., died Oct. 17 after a lengthy illness. She
is survived by her husband, three children and
her parents.

WILS-TV
Completes Link
WILS-TV Lansing, Mich., has completed its
privately-owned microwave link to Detroit in
24 days, the station announced last week.
WILS-TV will carry ABC-TV and DuMont network programs over the connection.
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FIRST.'

FIRST.'

YOUR

BUY.

BEST

CONTINUOUS

. . COVER

COVERAGE

FROM

THE

THE

GOLD

TEXAS

COAST
BORDER

OF

THE

TO

GULF

AREA

PENSACOLA,

FLORIDA

1ROWNSVIUE

KAOK
*

WXGff
*

FIRST

FIRST

CHARLES

BATON

According to the latest O'Connor survey for the
month of August, KAOK has the largest share
of audience during the entire broadcast day
from 7:00 AM to 10:00 PM with 45.1% of the
listeners; station "B" has 27.3% and station
"C" 19.5%. This big audience with the highest
purchasing power in the State of Louisiana has
a real potential for national advertisers.
Proven Programming

and Results

KAOK's Hillbilly and Negro programs carry a
share of audience as high as 70% . . . largest
of all stations in the market. Actual proven
results for well known national and regional
advertisers make this a must for Southwest
Louisiana. At low, low rates KAOK on the OK
Group package deal is economy purchase that
cannot be beat.
A

*

IN

IN
LAKE

WB0f

Low

Cost

Buy

ROUGE

According to the latest Hooper survey for the
months of June-July WXOK is first in total
audience between the hours of 8:00 AM to
6:00 PM with 25.4% of the audience, leading
three network stations by substantial amounts.
WXOK captured this large share of audience
with its tested block programming beamed at
the Negro and Hillbilly listeners. National,
regional and local advertisers such as bread
. . . beer . . . drugs . . . soft drinks . . . coffee
. . . department stores . . . appliances . . . have
already tested WXOK and have gotten startling
results.
Top Notch DJs
Diggie Doo for Blues and Jive . . . Golden
Boy for spirituals are the top rated Negro
shows in Baton Rouge. Cornpone Bishop and
Buzzy Fuzz lead the entire market for 16 consecutive quarter hours during their hillbilly
programs. You can't miss with these master
pitch men.
. . . One

Contract.

.. One

NEW

FIRST
AMONG ALL
INDEPENDENTS IN
ORLEANS

According to the July Hooper report WBOK
was first in the morning with a 12.8 share
of audience and first in the afternoon with
a 12.3 among all independent stations and
third in the 11 station market both morning
and afternoon. In the quarter hour breakdown
WBOK is first in 23 out of 24 quarter hours
programmed to reach the Negro. With its
hillbilly western programs WBOK is first in
reaching this type of White audience. ON
WBOK you have block programming with top
rated pitch men who dominate the White
and Negro market at one low cost.
Major Market Dominance
You can buy New Orleans and the three station
OK GROUP at one low cost. Top rated in all
three markets you reach a total of over
1,500,000 people with continuous coverage
stretching from Panama City, Florida to
Orange, Texas.
Affidavit.

. . One

Billing.

Nobody . . . but nobody can reach more people or sell more goods at a lower cost per thousand on the Gold Coast
of the Gulf Coast than THE OK GROUP Stations. Make the 3 station buy and save money . . . give your advertiser
high power coverage at low priced cost.
WRITE
Forjoe

and

Co.

National Reps.
New York, Chicago,
Los Angeles, San
Francisco and Atlanta
Broadcasting

•

Telecasting

. . . WIRE

. ..FOR

AVAILABILITIES.
Stanley W. Ray Jr.
Vice President and
General Manager
505 Baronne Street
New Orleans, La.
October 26, 1953

•

Page 69

NETWORKS
BERGMANN
WITTING

What's

WVEC-TVs
Conversion
In

Score

1953

and

October

26,

growing

steadily

at a rate of 2,000

a week!

These

conservative

are based
made

on a dealer survey

certified

public

ac-

countants of Norfolk,
accepted

by the NBC

and

Televi-

sion Research Department
for network

use.

Our

sors are pleased
many

families

within

five weeks,

great

NBC

spon-

that

to see the

Television

"Star'

Represented

Page 70

•

so

converted,

pro-

grams only on

The

Station

by Rambeau

October 26, 1953

DIRECTOR

as WRS
Huggins Westinghouse
said it "reflects thepresident,
increasing Mr.
importance
is placing on its broadcasting activities." Mr.
Witting "brings with him an intimate experience
with both network and station operations which
should prove invaluable to us as we broaden

page 46); was on the committee which super-

figures

by Chilton, Sheffield &

Hilton,

SUCCEED

the
our television
the scope
currentof WRS
chief said.and radio activities,"
With the DuMont organization since 1947,
Mr. Witting has directed the network operation since 1951, having risen from the general
managership. He helped to set up and later
directed the organizations which operated
WABD (TV) New York, WTTG (TV) Washington, and WDTV (TV) Pittsburgh, all owned
by Allen B. DuMont Labs, which also operates
the network.
Since his assumption of the managing directorship, the DuMont Tv Network has expanded to a present total of 186 stations, and
billings this year are expected to aggregate
$186 million.
Mr. Witting also is chairman of the television
committee for Brotherhood Week (see story

Area

As of Monday,

TO

MANAGING

Managing ceptanceDirector
Chris J.
acof the presidency
of Witting's
Westinghouse
Radio Stations, effective Jan. 1 .
The promotion of Mr. Bergmann to the top
operating executive post of the 186-station net-

The

Norfolk

DTN

SURE

The network's general manager is virtually certain to fill the vacancy
due Jan. 1 when Witting joins Westinghouse Radio Stations as its
president. Further expansion of the WRS broadcasting ventures is
indicated by the hiring of the new chief.
ELEVATION of Ted Bergmann from general
has gone through FCC hearings on an application for a tv adjunct for KEX and has applied
manager to managing director of the DuMont
Television Network was understood to be
for a station in Pittsburgh.
In announcing the selection of Mr. Witting
virtually assured last week in the wake of

Everybody's
Asking

AS

SEEN

Mr. Bergmann
work would be in line with DuMont's policy
of promoting from within and also would give
recognition to the sales record he compiled
during his tenure as director of sales before he
was made general manager last July.
Selection of Mr. Witting as full-time presiof Westinghouse's
radio-tv
station dentinterests
was seen aspioneering
indication that
the
company intends to put greater emphasis not
only on tv, in which it is seeking expansion,
but also on the overall commercial aspects of
all its broadcasting operations, both radio and
television.
E. V. Huggins, who currently holds the
WRS presidency, cannot devote full time to
that post because of his additional responsibilities as a vice president of the parent company, Westinghouse Electric Corp. But he will
continue to maintain top-level supervisory interest in WRS, with Mr. Witting reporting to
him.
WRS currently operates five radio stations
and two television outlets and is seeking two
other tv stations. Its administrative headquarters is in Washington, but — lending credence to
reports of increased concentration on commercial phases — the possibility of moving "home
offices" to New York coincident with Mr.
Witting's assumption of duties reportedly is
being considered.
The WRS radio stations are WBZ and
WBZA Boston and Springfield (am and fm);
KDKA-AM-FM Pittsburgh; KYW-AM-FM
Philadelphia, WOWO-AM-FM Fort Wayne,
Ind., and KEX-AM-FM Portland, Ore. WRS
tv stations are WBZ-TV Boston and WPTZ
(TV) Philadelphia. Additionally, the company

Mr. Witting
vised the merger of the NAB and the old Television Broadcasters Assn. into the present
NARTB, on whose board he continues to serve;
is a member of the Advertising Council, and,
last week, was named to the Broadcast Advisory
Council of the U. S. Advisory Commission on
Information. He was an executive advisor of
USO camp shows during World War II, and
currently is a member of its advisory board.
Like Mr. Witting, Mr. Bergmann joined the
DuMont organization in 1947. He started in
the sales department and rose to the post of
sales director two years ago, continuing in that
office until his promotion to general manager
of the network last summer. He is credited
with guiding negotiations for many national
accounts, including Procter & Gamble, General
Foods, and Westinghouse.
Telecasting
Broadcasting

AB-PT

QUARTERLY

PROFITS

$1

MILLION

ABC division of AB-PT has
operated at a loss since the
merger, but a profit is expected
for this year's last quarter,
says AB-PT President Leonard
Goldenson.
CONSOLIDATED earnings for the third quarter of 1953 for American Broadcasting-Paramount Theatres amounted to 51,009,000, although the broadcast division operated at a
loss for the third quarter and to date, Leonard
H. Goldenson, AB-PT president, announced last
week in a report to stockholders.
He pointed out that the loss sustained by
the broadcasting operations had been anticipated
and he attributed it to "normal seasonal slack
and the initial costs involved in reorganizing
and strengthening the operations of the radio
and television networks and stations of ABC."
Mr. Goldenson said the earnings reflected
a profit in the operations of the theatres amounting to $946,000 and to $63,000 in capital gains.
He said theatre attendance in "certain of the
major metropolitan areas which have reached
tv set saturation in the past year or two has
continued strong." He commented that the
third quarter brought the public unveiling of
Cinemascope with the movie. "The Robe," and
its success "lends substance to the belief that
wide-screen presentations can make an important contribution to the motion picture industry."
Despite the losses suffered by the ABC division to date, Mr. Goldenson said, the division
is expected to operate at a profit in the fourth
quarter. He pointed out that several of the new
ABC television programs have received favorable public response and referred to the extensive advertising and promotion campaign
over ABC stations as another factor that will
stimulate the public interest in ABC.
"With the public looking and listening more
and more to the television network and its affiliates." Mr. Goldenson said, "advertisers and
advertising agencies are turning in increased
numbers to ABC as an effective advertising and
merchandising medium."
Mr. Goldenson noted that figures for the
third quarter and for the nine months of 1953
included the ABC division as of Feb. 10, 1953,
and prior to that date included WBKB (TV)
Chicago, which was sold after the merger to
comply with government regulations.
The third quarter figure of $1,009,000, Mr.
Goldenson said, compares with net earnings of
$1,927,000 for the same period of 1952, of
which $300,000 represented capital gains. For
the first nine months of the year AB-PT consolidated earnings of $7,559,000 were reported,
of which $4,377,000 was listed as capital gains.
This compared with net earnings of $5,435,000
for the corresponding period of 1952, of which
$1,465,000 was capital gains.
AT&T
Hookups Reach 207
WROW-TV Albany, WKLO-TV Louisville and
WTVH-TV Peoria have been connected with
AT&T's nationwide tv network facilities, making a total of 207 interconnected stations in
131 cities, AT&T has announced. The company also reported that a new Louisville-Atlanta microwave route has been opened, immediately providing two new telephone channels in each direction and with a southbound
tv channel to be made available later this year
for program transmission from Louisville to
Nashville.
Broadcasting

•

Telecasting

Factarg-besh

for

your

protection

Now you can be sure the RCA-5820 Image
Orthicon you buy for replacement use is new,
unused and untouched by human hands since it
left the factory. Each RCA-5820 is sealed in its
own tamper-proof, transparent container.
The unbroken seal is visible assurance that you
are the first to take the factory-fresh 5820 from
its container.
Customer

protection like this is a typical

example of RCA's never-ending effort to provide
TV and broadcast stations with the most dependable tubes the industry can offer.
See your local RCA Tube Distributor for fast
service on factory-fresh Image Orthicons . . . and
all types of RCA Tubes.

RADIO
ELECTRON

CORPORATION
TUBES

of

AMERICA
HARRISON,
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All in the

Family

NBC is taking pains to point out that
"Dragnet," the song based on the radio and television show of the same
name, reached — and has been heard on —
the Hit Parade. With Liggett & Myers
soonsoring the Dragnet shows for
Chesterfield cigarettes and American
Tobacco Co. (Lucky Strike cigarettes)
underwriting the Hit Parade on an alternating basis, there had been speculation as to whether the Dragnet theme
would ever be heard on the Hit Parade's "Lucky Seven" [B«T, Sept. 14].
NBC pointed out that it made it— and
was heard Oct. 10. NBC's interest? The
network carries both Dragnet and Hit
Parade.

NBC
To

Remains

Station

the

ARB

only

that

Delivers

Norfolk

Market

Reports

in trie Norfolk
VHF

the

on

VHF

- UHF

Metropolitan
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Area:*

(WTAR-TV)

Saturation
(140,175 TV
UHF
(Channel 15) Saturation
(17,521 UHF
Total WTAR-TV Circulation in
41 counties . . . Oct. 1 . . . 199,600 TV

79.6%
homes)
10%
homes I
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Transmit

WTAR-TV
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Camera

2 Film

Tube

Shows

WHAT NBC claims is the smallest television
film camera tube ever developed for broadcast
use was introduced on two NBC-TV film programs fortnight ago. It is a Vidicon tube,
described by NBC as weighing only two ounces
but possessing three times the sensitivity of the
iconoscope tube normally used for film pickup
[B«T, Oct. 5J.
O. B. Hanson, NBC vice president and chief
engineer, said the tube was used in the transmission of Superman on WNBT (TV) New
York and the, RCA Victor Show starring Dennis Dayp.m.
over EST).
the full NBC-TV network (Mon.,
9-9:30
The tube was developed by the RCA Victor
Division of RCA, and is the outgrowth of the
Vidicon tube for industrial closed-circuit tv
systems announced by RCA last year. It
measures one inch in diameter and six and onequarter inches in length. Among features are:
It equals or exceeds the iconoscope tube in
quality of picture produced; because of its small
size and simplicity, it makes possible more compact and less expensive tv film cameras and associated equipment for film pickup; it contributes no appreciable noise to the video signal; it needs only one-third the light requirements of an iconoscope for televising motion
picture films; it is "highly suitable" for reproduction ofcolor films on a monochrome system; it shows no grain structure and provides
a precise picture reproduction unaffected by
electron distribution, edging effects or flare;
with a spectral response characteristic approaching that of the human eye, it produces a picture
with "vastly improved" gray scale.
ABC-TV

*ARB Survey Sept. 15 — 21 inclusive covering the Norfolk-Portsmouth
and Hampton-Warwick-Newport News Metropolitan Areas.

New

Adds

4 Outlets,

Bringing Total to 163
ADDITION of four stations to ABC-TV as
affiliates, raising the total to 163, was announced last week by Alfred R. Beckman, national director of the ABC radio and television
station relations departments. The new affiliates
are: WROL-TV Knoxville (ch. 6), owned and
operated by the Mountcastle Broadcasting Co.,
with W. H. Linebaugh as general manager,
effective Oct. 1; KCRI-TV Cedar Rapids, Iowa
(ch. 9). Cedar Rapids Television Co., with
Frank D. Rubel as general manager, Oct. 15;
KTVQ (TV) Oklahoma City (ch. 25), Republic Television & Radio Co., with lohn Esau
as general manager, Oct. 25, and KRBC-TV
Abilene (ch. 9), Reporter Broadcasting Co.,
with Howard Barrett as general manager, about
Nov. 1.
Broadcasting

• Telecasting
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DuMont

Harry Abbott
Station Manager

Raymond
Ruff
Sales
Manager

Adds

25 Shows,

Sees 'Strongest' Schedule
INCORPORATION of 25 new shows into the
DuMont Television Network's programming
this fall has resulted in "the strongest and most
attractive schedule" ever presented by DuMont,
according to James L. Caddigan, director of
programming and production.
He said the programming covers a wide
range of formats and has been designed for
viewers of varied tastes and interests. He
listed such programs as the Chicago Symphony
Orchestra and Opera Cameo Shows for the
serious music lover; Foursome, Mono-Drama
and a series featuring actor Joseph Schildkraut,
for the drama fan; The Roy Doty Show, Magic
Cottage and Saddle Scouts, for children, and
Love Story, Glamour Secrets, Kitchen Faire
and The Igor Cassini Show, for women.

JOHN
ESAU
AND
THE

Two Buy Today7 Time
LUDEN'S Inc., Reading, Pa., will sponsor
nine participations on NBC-TV's Today program (Mon.-Fri., 7-9 a.m. EST), starting tomorrow (Tuesday), and the National Cranberry
Assn., Hanson, Mass., has ordered three participations on the same show, starting Nov. 3.
Agencies are J. M. Mathes, N. Y. (Luden's) and
BBDO, N. Y. (National Cranberry Assn.).

ALL
GANG

Bill Sadler
Program Director
SAY-

WELCOME

toKTVQ
CHANNEL

NOW!

25

LIVE

in the Oklahoma
richest markets!

Watch

Oklahoma

TELEVISION

OKLAHOMA

CLEARANCE
City market,

CITY

SHAKING hands on it after KHOL-TV
Kearney, Neb., signs a primary affiliation
agreement with CBS-TV are Herbert V.
Akerberg (I), CBS-TV vice president in
charge of station relations, and Duane L.
Watts, KHOL-TV station manager.

fo r your programs
one

City . . . Watch

of America's

KTVQ

Television

INTERCONNECTED

INTERCONNECTED

To Reserve Time on KTVQ, Write,
Wire or Call John Esau, or —

H-R
NEW YORK 17, N. Y.
Chrysler Bldg.
MUrray Hill 9-2606
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TELEVISION.
SAN FRANCISCO, CAL.
110 Sutter St.
EXbrook 2-3407

INC.
HOLLYWOOD, CAL.
Equitable Bldg,
GRanite 1480

WKY-TV
to Drop
As KWTV
Nears

CBS-TV
Affiliation

WKY-TV Oklahoma City last week served
notice on CBS-TV, which recently signed
KWTV (TV) as its forthcoming basic affiliate
there, that it will not carry CBS-TV proprams
after Nov. 14. KWTV is slated to start operations about mid-December.
WKY-TV, a basic NBC-TV affiliate, was said
to have taken the position that it was not feasible to continue to carry CBS-TV programs
which soon would be moving to an opposition
station. The same attitude reportedly caused
two other NBC-TV basic outlets, WDAF-TV
Kansas City and WTMJ-TV Milwaukee, to
cancel CBS-TV programs in the past few
months.
WKY-TV was said to have been carrying
approximately 30% of the CBS-TV commercial
program schedule.
Broadcasting
• Telecasting
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'ROSAH'
NBC-TV'S
ADS
HOLIDAY
SEEKS
PLAN

to attract to television some of the holiday advertising dollars traditionally spent in
printed media, which was announced Monday
by Sylvester L. (Pat) Weaver, NBC vice chairman and head of NBC-TV Network programs,
met with a generally favorable reception by
the week.
network's tv affiliates, he reported later in
the
Called "Run-of-Schedule Advertising — Holidays," the plan offers advertisers the chance to
run one-minute filmed announcements in unsold
portions of five NBC-TV weekday morning programs, with NBC to determine the precise location of each announcement, as magazines 'deter-

mine the position of the advertisements in any
issue. ROSAH became effective immediately
and runs through Dec. 31.
In his message announcing the ROSAH plan
to all NBC-TV affiliates, Mr. Weaver said, "A
purchaser will be informed, probably after the
run, where and when his advertising appeared
and the circulations reached where ratings are
available. It is expected that Nielsen ratings
can be sent advertisers for their records and, of
course, all advertisers can judge from general
program ratings what the average value in circulation terms will be."
Programs included in ROSAH are all broadcast Monday through Friday, between 10 a.m.
and noon. They are: Ding Dong School, 1010:30 a.m.; Glamour Girl, 10:30-11 a.m.;
Hawkins Falls, 11-11:15 a.m.; The Bennett

Story, 1 1 : 15-1 1 : 30 a.m.; Three Steps to Heaven,
11:30-1 1:45 a.m., and Follow Your Heart,
1 1 :45 a.m. -12 noon.
Price of each announcement is $3,530 gross,
commissionable. Two one-minute participations will be placed in 15-minute programs,
three in half-hour shows, Mr. Weaver said.
"We will always place orders with you for
an entire program period of either 15 or 30
minutes, specifying products to be advertised,"
he told the stations. "We will place such orders
as far in advance as practicable and in every
case you will have advance notice of at least
one full working day. You will receive your
full compensation for each program period on
the same basis as if one sponsor had purchased
an entire period."
ABC

a

Judge

By

It

As

the

to Midnight,

Station

1, during the prime hours

of 6:00

P.M.

were being spon-

sored by national or regional spot advertisers on WGN-TV.
Twenty other programs
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Growth

improves ABC's clearance picture," the network said in its booklet, "The P's and Q's of
V's and U's.". "This fall, ABC-TV can assure
the network advertiser of broad coverage and

Companies

sixteen different programs

Station

For Improved Tv Position
IN ITS STUDY of uhf and the importance of
that portion of the tv band (see story page
78), ABC took occasion to point out its own
improved position as a network with the growth
in number of stations.
"The launching of uhf stations, together with
the construction of new vhf stations, vastly

Keeps —

of October

Cites

Station

excellent
Before clearance."
the lifting of the licensing freeze last
year, ABC asserted, ABC-TV had 63 affiliates,
about two out of three of which were in singlestation markets. "By Sept. 1 [1953]," the report
continued, "ABC had 154 affiliates, an increase
of 150%. Of these affiliates, three out of five —
59% — are in multichannel markets."
Further, the report asserted, "ABC-TV has
considerably better inside coverage of the top
200 retail sales markets than any other network." Of these 200 markets, the report said,
ABC-TV has local stations in 127, whereas "the
nearest competing network has inside coverage
of only 116" (CBS-TV).
Officials said ABC-TV
57 to 60 uhf affiliates.

currently has signed

LaRosa, Bleyer Dismissals
Attributed to Outside Work
DISMISSAL of singer Julius La Rosa from
all Arthur Godfrey CBS programs and of
musical conductor Archie Bleyer from all
Godfrey shows except the Monday night Talent
Scouts was announced last week in a move
attributed to the outside professional activities
of Mr. La Rosa and Mr. Bleyer.
Mr. Godfrey told a news conference in
New York Wednesday that Mr. La Rosa had
b;en dismissed largely because he had signed
a talent management contract the previous
week with the General Artists Corp. though he
knew of the Godfrey policy that prohibits
outside management for his entertainers. He
said Mr. Bleyer had been released largely
because he had made a recording featuring
Don McNeill, an ABC personality, for his
record company, Cadence Records and Publications Co., New York, with which Mr. La
Rosa also is associated. He said that Mr.
Bleyer's contract for the Talent Scouts program
has eight more weeks to run, and indicated
that the conductor will be retained for an indefinite period beyond that date.
Mr. La Rosa's contract with CBS is still
in effect. The singer would join Ed Sullivan
day).
on Toast of the Town, starting yesterday (SunBroadcasting

• Telecasting
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Now nearing completion at a cost of more than a quartermillion .dollars, the new WOWO transmitter is another example of
Westinghouse's

continuing faith in radio. WOWO,

always outstanding

for audience-action, will become Indiana's only full-time
50,000-watt station . . serving 3,701,600 people and offering
advertisers a greater value than ever!
WESTINGHOUSE
RADIO
STATIONS Inc
WBZ • WBZA • KYW • KDKA • WOWO • KEX • WBZ-TV • WPTZ
National Representatives, Free & Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales

Broadcasting

•

Telecasting

October 26, 1953

•

Page 77

NETWORKS
ABC

BOOKLET

COMPARES

Network releases booklet designed to set the record straight
about uhf as compared with
vhf in providing nationwide
service. The network in midNovember also will release
an ARB study on viewing
habits in uhf-converted homes.
A DRIVE to set the record straight about uhf
and its essential role alongside vhf in providing nation-wide television service was launched
last week by ABC with the release of a 59-page
booklet, "The P's and Q's of V's and LPs."

UHF

AND

VHF

Unveiling the study to newsmen Thursday
afternoon preliminary to distributing it among
advertisers, agencies and others, ABC officials
also disclosed that the network has commissioned American Research Bureau to conduct
what ABC considers the first nation-wide study
of viewing habits in tv homes which have converted to uhf. Results are expected to be
available in mid-November and officials said
that, perhaps for the first time among networks,
ABC was committing itself in advance to reveal the findings "even though we do not know
nowOliver
what Treyz,
they will
ABCbe."director of research and
sales development, pointed out that approximately three homes out of five now have tele-

vision and estimated that approximately 10%
are uhf-equipped. He said ARB studies had
shown that, as of September, there were 50
markets reached by both uhf and vhf signals
and that, in these markets, the median pene50%.
tration of uhf in television homes was about
To point up uhfs growth, Mr. Treyz noted
that in June there were 32 such "mixed"
markets and that uhfs median penetration in
these was 46% of the tv homes. For these
same 32 markets the median penetration of
uhf had increased to 62% by September, he
asserted. It also was estimated that in the
"typical" market uhf reaches or passes 50%
conversion in 60 to 90 days.
Referring to the forthcoming ARB viewinghabits study, Mr. Treyz said:
"It is believed that the homes which first
convert to uhf are the heavy viewing homes.
It is known that television, like any other
medium, is somewhat selective, in that certain
homes view more than others.
"It is quite likely, therefore, that the heavy
viewing homes are the first to convert to uhf.
The study which ABC has commissioned ARB
to undertake this month will develop data on
the hours of total viewing by uhf-equipped and
vhf-only homes. It will develop national ratings for specific network programs in two
classifications: vhf-only homes and homes
equipped
bothJr.,uhfABC
and vice
vhf stations."
Ernest to
Leereceive
Jahncke
president
and assistant to the president, said it is ABC's
view that uhfs only "disadvantage" as compared to vhf is in circulation — and that this
will be cleared up in time. From the standpoint of stations, it was pointed out that as of
the preceding week there were 199 vhf and 93
uhf outlets on the air; counting stations authorized and under construction as well as the
operating stations, uhf had almost pulled even,
with 241 grants and stations compared to 281
vhf grants and stations, while in the matter of
total allocations uhf is far ahead, FCC having
provided for 1,281 uhf and 504 vhf stations.
Asked about sponsors' attitudes toward uhf,
Mr. Treyz said he knew of no "sponsor defections" from uhf, but did know of uhf "sponsor

take
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at
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over

Columbia,

most

powerful

MARKET

South

Engineering Vice President Frank Marx, disaccretions."
cussing technical features, predicted that within
two years at least one uhf station would be on
the air with the maximum permitted power of
1,000,000 w (one megawatt).

Carolina's

station—

I

Phillipson

COLUMBIA — one of America's fastest-growing cities!
U. S. Census reports 39.3% increase between 1940 and
1950 — three times the national average.

COLUMBIA — center of thriving 14-county trading area.
Population: 595,700. E.B.I. $578,686,000!*

*SOURCE — Sales Management Survey of Buying Power
May 10, 1953 — covering 14-county trading area credited
to Columbia, S.C.
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ABC

In Policy Differences
WILLIAM PHILLIPSON, general manager of
ABC Western Division, last Monday in New
York resigned (effective Nov. 1) over disagreements on policy with Earl Hudson, Western
Division vice president. Not elaborating on
the nature of the disagreements, Mr. Phillipson
said he was in complete accord with tother network executives.
Although offered an executive post with ABC
in New York, Mr. Phillipson said he turned
it down, preferring to remain on the West
Coast. A practicing attorney in New Jersey
before joining ABC New York four years ago,
he became Western Division general manager
a year ago. For a year prior to that he was
Western Division director.

\

Nefworfc Aviation: mmm

Quits

Early 18th Century Blunderbuss

After Mr. Phillipson's resignation, Mr. Hudson announced that the post of Western Division general manager has been eliminated. Besides absorbing some of those responsibilities
himself, others have been assigned to Fran
Conrad and Donn B. Tatum, director of radio
and television, respectively, for ABC Western
Division, he said.
Broadcasting

• Telecasting
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KROD-TV
has been operating on full power — 56,300 watts, since August 1st,
from the finest transmitter location in the Southwest, atop Mt. Franklin, 1585
feet above downtown El Paso.
This

means

means

EVEN

EVEN

BETTER

BETTER

COVERAGE

PICTURES

of the Fabulous

in an enlarged

KROD-TV

This means that more of the best programs — locally and
and ABC networks will reach an even greater audience.
Naturally
prospects.
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KROD-TV

Southwest.
Trading
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This
Area.
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Planning a TEST Campaign? El Paso is the perfect test market. It's
more than 400 miles away from any city of equal size or larger. It is
the center of distribution for the Fabulous Southwest.
It's the Nation's largest trade territory with a total population of over
half a million. Write us for complete details on our amazing, low-cost
testing plan.
RODERICK
BROADCASTING
Dorrance D. Roderick
Chairman of Board

D-T
KRO
Affiliated with KROO — 600 Kc — CBS — 5,000 Watts
and the El Paso Times
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year ago the

View Canning

Company

took the

wise step of advertising its Luck's
Pinto Beans on WFMY-TV.
Well sir, a hillbilly band
weekly

was featured on a

1 5-minute show —

of Luck's Pinto Beans

and the fame

raced across

WFMY-TV's 29 counties with the speed
of Jack's Beanstclk!
Last year Mountain
750

View

produced

about

cases of Luck's Pinto Beans

a week. This year it's over 5,000 cases
a week ! Factory space and staff have
tripled, and still grocers can't keep a row
of these beans on the shelf!
Sales magic

like this is nothing new with

WFMY-TV. When the people in 29
surrounding counties have $1,500,000,000
to spend ... the only TV station tapping
all that buying power

is bound

to be

popular with advertisers and viewers!
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Harrington, Righter & Parsons, Inc.
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'

democ-

ALONG with churches and synagogues, radio
was described last week by Brig. Gen. David
Sarnoff, chairman of the boards of RCA and
NBC, as the institution that brings truths to
the peoples of the world behind and outside the
Iron Curtain.
Gen. Sarnoff offered this evaluation Thursday at a luncheon in New York at which he
received a citation from the Jewish Theological
Seminary of America for his contributions to
"religion in all its manifestations, to American
democracy and to civilization itself." The citation was presented in commemoration of the
tenth anniversary of the Eternal Light radio
program (Sunday, 12:30-1 p.m. EST), which is
carried as a public service by NBC under the
auspices of the seminary.
Gen. Sarnoff acknowledged that his characterization ofradio as a carrier of truths, along
with churches, was a "startling statement," and
he conceded he had not thought of radio in
this light until he heard a former Polish
diplomat tell of his experiences behind the Iron
Curtain. At an American Heritage Foundation
dinner in Washington Wednesday night, Gen.
Sarnoff said, this man spelled out clearly that
the churches and the free radio stations were
the only media that could carry the truth to
freedom-starved peoples.
"The invisible waves of radio, truly a manifestation of an 'infinite reason,' recognize no
national origins or territorial frontiers," Gen.
Sarnoff asserted, "nor do they discriminate
against race, religion or creed. And no matter
how hard the forces of evil try, they cannot
control the air waves. Somehow, people who
want the truth badly will hear it."
The citation was presented to Gen. Sarnoff
by Dr. Louis Finkelstein, chancellor of the
seminary, and was read by Edgar J. Nathan Jr.,
member of the board of directors of the seminary and chairman of the Eternal Light Committee. Itread in part:
David Sarnoff, Brigadier General, U. S. Army,
chairman of the board, Radio Corp. of America
and the National Broadcasting Co., on behalf of
the faculties, board of directors and board of
overseers of the Jewish Theological Seminary of
America, we extend to you and your associates
in NBC cordial felicitations at the opening of the
tenth notable
year ofachievements
the 'Eternal of
Light'
program.
The
this radio
instrument
for
spiritual enlightenment of the whole community
are based on the remarkable teamwork developed between the officers and staff of NBC and
their colleagues at the seminary. . . . Your vision
has contributed mightily to Judaism as a faith,
to religion in all its manifestations, to American
democracy and to civilization itself.
Brief talks were made by Rev. Edwin B.
Broderick, director of radio and television
communications for the Archdiocese of New
York; Rev. Clayton Griswold, chairman of the
board. Broadcasting & Film Commission of
the National Council of the Churches of Christ
in U.S.A., and Rabbi Simon Kramer, past
president of the Synagogue Council of America.
CBS-TV Signs Director Vail
LESTER VAIL, veteran director of stage, radio
and tv, has signed a long-term contract with
CBS Television, Hubbell Robinson Jr., CBS
Television vice president in charge of network
programs, announced Thursday. His initial
assignment will be to direct Meet Millie, returning to CBS-TV Oct. 31, Sat., 7-7:30 p.m.
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FROM

TODDLER
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MILWAUKEE'S
SHORT

BIG
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WCANTV

WEEKS

thousands

of Milwaukee

FIVE WEEKS

the air a week

homes.

LATER, VtfCd

high, wide, and

handsome

into almost 150,000

NOW,

VMM

and

right into tens of

walking

Infant

TV

Yes, W^AN'TV Milwaukee's milliondollar TV baby, changed from diapers to
long trousers fast. On

Baby

only

Milwaukee

is running

all over town,

homes.

He's really covering the rich Milwaukee market for canny local advertisers.
And

WCAN-TV

is getting blanket cover-

age for America's largest and
national advertisers.

smartest

So, if you haven't seen Milwaukee's
newest baby, take a peek now. For even a
baby knows that in Milwaukee
best on Channel 25, WCAN-1

you're seen

TELEVISION

PRIMARY

CHANNEL
25,
REPRESENTED NATIONALLY BY 0. L. TAYLOR & CO.

AFFILIATE

MILWAUKEE
ALEX R0SENMAN, NEW YORK, BUSINESS MANAGER

$
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PERSONNEL
FCG

Endorsed

Covers

RELATIONS
by NABET;

Production

Employes

Film Craftsmen's Guild sets
worker classifications. New
organization

hopes

to avoid

'feather-bedding,' prepares invasion of AFL jurisdiction.
JURISDICTION over employes of all types in
any kind of motion picture production will be
held
the recently
organized
Craftsmen's
Guildbywhose
affiliation
with theFilm
National
Assn.
of Broadcast Engineers & Technicians was endorsed at the recent NABET national convention in Buffalo. With only the affiliation terms
to be worked out, FCG is preparing for an
invasion of the AFL-held motion picture production field.
The constitution, as set up by the fifty-member charter group of Hollywood workers in
FCG, encompasses workers in two classifications: Type A covers production of films over
two minutes in length made for television release and production of films intended for
theatrical release which are budgeted over
$50,000 each; Type B covers production of
films primarily for training, industrial, government and education purposes, budgeted under
$50,000 each and television commercials of
less than two minutes in length.
Established work classifications include director, unit manager, production manager, assistant director, first, second, third and animation
cameraman, sound mixer, electrician, carpenter, prop man, art director, picture, sound and
tv newsreel editor, script clerk and others.
FCG has been designed, a NABET spokesman pointed out, to eliminate "feather-bedding"
by furnishing complete production units to producers, thus necessitating their dealing with only
one union.
Officers of the new organization are Donald
Henderson, production manager, president; Melvin R. Kells, cameraman and editor, vice-president; John E. Mattias, film editor, secretary,
and Marcia Endore, film editor, treasurer.
Richard Kaplan, writer-producer and film technician, ismembership committee chairman.
Through FCG, NABET is expected to add
more video film bargaining contracts to those
already in effect in the field in addition to those
held for radio-tv station publicists, engineers,
transcription clerks, office workers and others.

KFRE

to Vote

on IBEW

ELECTION to decide if technical employes
wish to be represented by IBEW has been ordered at KFRE Fresno, Calif., by National
Labor Relations Board. The bargaining unit
as specified by NLRB includes technicians as
well as employes cutting, processing and spinning records, transcriptions and tapes, with
professional and supervisory employes excluded. The station had contended that tv
employes should not be included in the unit
since the station is merely an applicant. NLRB
reached no decision regarding employes who
have been operating tv test equipment.

TWA's Writing Course
TELEVISION Writers of America offers its
second weekly seminar course of eight lectures
for writers hoping to enter the field, starting Oct.
28. The course, held in Hollywood, features
talks by established tv writers, producers, actors
and agents on the art and craft of preparing
various types of tv scripts.
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MANUFACTURING

—
GE,

DuMont

Transmitter

Report
Shipments

GE shipped transmitters and amplifiers to the
following tv stations and grantees last week:
5 kw transmitter to KHOL-TV Kearney, Neb.
(ch. 13); 20 kw amplifier and six-bay antenna to
WSIX-TV Nashville, Tenn. (ch. 8); 35 kw amplifier to WRGB (TV) Schenectady, N. Y. (ch.
6); 1 kw amplifier to KFSA-TV Fort Smith,
Ark. (ch. 22); 12 kw transmitter to KTVU (TV)
Stockton, Calif, (ch. 36). Also shipped were
six-bay antennas to KTTV (TV) Los Angeles
(ch. 11); KTVA (TV) Anchorage, Alaska (ch.
11) and WTVJ (TV) Miami (ch. 4). Five-bay
antennas were shipped to KCOK-TV TulareFresno, Calif, (ch. 27); WJMR-TV New Orleans
(ch. 61); KLPR-TV Oklahoma City (ch. 19),
KACY (TV) Festus, Mo. (ch. 14); WKAR-TV
East Lansing, Mich. (ch. 60), and WLOU-TV
Louisville, Ky. (ch. 41). A four-bay antenna
was shipped to KING-TV Seattle.
GE also announced that new contracts signed
last week were as follows: for November delivery, 5kw transmitter to Ridson Inc., Superior,
Wis. (ch. 6), and WAPA-TV San Juan, P. R.
(ch. 4). Signed for delivery of a 12-kw amplifier was WCAN-TV Milwaukee (ch. 25) and
for a 12 kw transmitter WTVT (TV) Chattanooga, Tenn. (ch. 43).
DuMont announced that it has sold a 25 kw
transmitter to Lee Radio Inc., Mason City,
Iowa (ch. 3), and that it has shipped a 25 kw
transmitter to its owned WDTV (TV) Pittsburgh (ch. 2).
GE

Electronics

Graham

Named

Of Electrotechnical

DuMont

Sales Up 26%
NET SALES of Allen B. DuMont Labs, for
the first 40 weeks of 1953 were reported last
week at $65,896,000, which was said to represent a26.4% increase over sales of $52,128,000
for the same period in 1952.
Profit before provision for Federal income
taxes amounted to $1,910,000 as compared
with $718,000 for the corresponding period
last year. Net profit after taxes was $935,000
as against $359,000 for the 40-week period
in 1952.

RETMA's 'Kite and Key'
DEVELOPMENT of the electronics industry
from Benjamin Franklin's kite flying days to
the present age is depicted in layman's language in a new booklet, The Kite and the Key,
which Radio-Electronics-Television Mfrs. Assn.
is distributing. Publication was authorized by
RETMA's board of directors on recommendation of its membership promotion committee.
The electronics story takes in radio, tv and
then pushes forward from mass communications to modern warfare, medicine and electronic gadgets. Distribution can be handled
in limited quantities by RETMA's headquarters, 777 14th St. N. W., Washington 5, D. C.

Unit

ELECTION of Virgil M. Graham, director of
technical relations of Sylvania Electric Products
Co., New York, as a vice president and member
of the executive committee of the U. S. National Committee of the International Electrotechnical Commission was announced last week
by the American Standards Assn., the American parent body of IEC.
IEC is the international standardizing organization inthe electrical and electronics field
with the objective of promoting the interchangeability of the electrical and electronic
equipments of various nations in all countries.
Mr. Graham, who has been active in standardization work in the radio and electronics
field for 30 years, is chairman of the communications and electronics sections of the electrical
standards board of the joint electron tube engineering council of the Radio-ElectronicsTelevision Mfrs. Assn. and the National Electrical Mfrs. Assn., and associate director of the
RETMA engineering department.
ideco Promotes Irwin
PATPvICK IRWIN has been appointed erection
department manager of Ideco, Columbus, Ohio,
C. E. Ponkey, president, announced last
week. Mr. Irwin will
supervise
the radio
erection of Ideco
and television towers
and industrial and
commercial steel
buildings.
Mr. Irwin, who
joined Ideco in July

Creates

Laboratories Department
CREATION of a Laboratories Department
within GE's Electronics Division was announced Friday by Dr. W. R. G. Baker, GE vice
president and general manager of the division.
Brig. Gen. Tom C. Rives (U.S.A.F. Ret.)
has been named to direct the unit, which will
comprise activities of the Electronics laboratory
at Syracuse, N. Y., and the Advanced Electronics Center at Cornell U., Ithaca, N. Y. The
new unit's headquarters will be at Syracuse.
Gen. Rives has been manager of technical
military liaison for GE since 1950.

to Duties

1946, neerwas
engiin the an
building
engineering, department prior to his
present promotion.
During World War II he served as commanding
officer of a tanker after attending the Coast
Guard Academy at New London, Conn.
Mr. Irwin

Record Sales for Sylvania
RECORD net sales and earnings for Sylvania
Electric Products Inc. for the first nine months
of 1953 were reported Thursday. Sales, at
$224,469,087, were 38% over the $162,222,117
for the same period last year; income, at
$7,562,941, was 50% over the $5,031,701 of
1952. Per-share basis on stocks was $2.73 on
2,425,506 common shares outstanding; last
year's per-share was $2.18 on 1,867,872.
RCA

Gear

to WATZ,

WTCM

RCA Victor Division's Engineering Products
Dept. has shipped new 250 w am transmitters
to WATZ Alpena and WTCM Traverse City,
both Michigan, and both licensed to Midwestern Broadcasting Co., the department said last
week. WATZ is on 1450 kc, WTCM is on
1400 kc.
Gates Ships Three
TRANSMITTERS for one new station, one
which is replacing its old unit and one which
is increasing power have been shipped by Gates
Radio Co., it was announced last week by L. J.
Cervone, Gates' general sales manager. In
order, they are: a 250 w unit to WMTS Murfreesboro, Tenn.; a 250 w unit to WJMB Brookhaven, Miss., and a 500 w transmitter to
WWPF Palatka, Fla.
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WREC...

i& IfVlemplils

lf]o. 1 Station

It's a fact! Hooper, Pulse and Standard
Audit & Measurement Survey ALL acclaim WREC as Memphis top radio
station.

And,

it's a fact advertisers

on

WREC-600 reach the "better half" of
both the rural and metropolitan listeners
with
LESS,
1946.

a single schedule.
per thousand

Cost???

10%

listeners, than

in

ieprtnts of articles
earing in this jectlon
are available
nominal cost. Writ* to
■ R0ADCA8TINQ . TKLECASTINQ
RMd'. •
Dim »70
H Pr*M ii « » ••' ■
4, 0. C

WREC
MEMPHIS

REPRESENTED

BY THE

KATZ

AGENCY

. . . Affiliated with CBS

NO.

1 STATION

Radio— 600 KC— 5,000 Watts

The United States Steel Corporation announces with pride
the first performance of THE UNITED STATES STEEL
HOUR — a new TV show designed to bring fine dramatic entertainment into homes across the nation. The stories: new
plays written especially for TV and adaptations of famous
novels, all with a broad popular appeal. The stars: both
established personalities of movies and TV and promising
youngsters on their way to the top. Produced by the famous
Theatre Guild, THE UNITED STATES STEEL HOUR
aims to compel the interest of America's discriminating
viewers. The first show is "P.O. W." and it stars Gary Merrill.
Don't miss it.
9:30

p. m. Alternate

WABC-TV—

Tuesdays

CHANNEL

7

In other cities, check your local newspapers for station, channel, djy and tjjjie
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WHY do listeners like radio?
WGAR Cleveland decided to find out by asking the listeners
themselves. Accordingly, the station conducted two "I Like Radio
Because . . ." contests — one on Henry Pildner's show at 5:15 p.m.
and the other on Hal Morgan's classical music program at 10:30 p.m.
The result was 3,000 letters from listeners, with a total of 12,000
reasons why they preferred the aural medium. The information
originally was intended to be used as a WGAR guide for future
program planning, according to the station, but the tabulation of
radio's appeals has evolved into an effective promotional weapon.
WGAR, which reports it already had suspected that radio's "lusty
1953 status is based on key assets never adequately documented,"
said nearly 48% of the survey responses indicated that people like
radio because it is possible for them to do something else while
listening.
The key reasons favoring radio, as disclosed by the replies to
WGAR, are:
► Because it is a great time saver. People can listen while doing
other things. ,
► Because of its versatility and wide program selection. With
several stations available in most areas, there's always something on
radio to fit the mood.
► Because it is the most relaxing form of entertainment. It
lightens the most arduous form of work.
► Because it is mobile, moving from room to room and outdoors,
wherever people go.
► Because it is effortless, requiring only the twist of a dial for
information and entertainment.
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► Because it exercises the imagination, providing drama with
limitless scenery.

at its source

Tell

top agencymen

94.

Toni

contest.

in a rut? Two

► Because it is timely, presenting last-minute news in relatively
unbiased fashion.
► Because it is available anytime, providing 'round-the-clock
news and musical service in most regions.
► Because its freedom of choice represents and helps preserve
American freedom and democratic ideals.
WGAR reports it also collected a number of "snappy advertising
slogans" from the contests. Examples: "You can only stay in the
know, wherever you go, with radio." "With cost so low and entertainment so high, radio must surely be today's best buy." "Radio
has first word in news, last word in entertainment." "Radio enables
'me to see with my ears while I look at what I'm doing." "Wherever
I go, I take my show, with a portable radio."
WGAR also tabulated individual preferences of listeners, with
popular music first choice among 57% of respondents. Some 49.6%
listed drama, comedy and variety as favorite program types. Newscasts and commentary rated second behind music on 51% of returns. Other favorite program types were sports, religion, homemaking, discussions, weather and time reports.
The station said it is "hammering away on the all-media promotional front" with the ideas documented through the study, and
that WGAR Program Director Reg Merridew is planning drastic
format changes to take better advantage of radio's exclusive qualities.
radio's relation to television, WGAR reported,
wasBest
this expressing
entry:
"I like my radio because of its single sense-appeal sound. Like
a good impressionist painter, radio leaves to my own creative mind
the pleasurable occupation of completing the picture. I thereby
create characters physically appealing to me, settings that fit my
fancy, and unite them in emotions befitting the occasion."
October 26, 1953
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HIGH-FIDELITY (Hi-Fi), a new hobby
that has touched off another mass production industry, has many definitions — almost
as many definitions as cycles.
They range all the way from just plain
"good-listening" and "realism" to "psychoacoustical sophistication."
The enthusiasms of the hobby's addicts
cover just as wide a range. Most of these
addicts play their avocation from the depths
of living-room sofas as lovers of realistic
reproduction of music. At the other extreme are the tinkerers whose torrid enthusiasm over the shriek of a clarinet is exceeded only by the searing heat of a nearby
soldering iron.
At the living-room end of the hi-fi hobby
rests the makings of a new market for
manufacturers of electronic and audio devices.
More important to broadcasters is the
audience potential — probably the most
promising source of new listeners and increased listening that has developed since
television started competing for public
attention.
Putting it bluntly, hi-fi will greatly improve the broadcaster's product at the point
of delivery — the listener's ears.
This relatively new burst of interest in
the quality of reproduced sound means that
the public wants to enjoy more fully two
products of long standing — broadcast signals
and phonograph records.
It promises to start, at last, a new era for
ears.
It promises, also, to dispel the illusion
that lovers of long-hair music are the only
people who like good sound from their
loudspeakers.
The facts of hi-fi life have been grossly
exaggerated and dramatized in recent magazine articles, whose very appearance is a
testimonial to the rapid growth of public
interest in good listening. Sales of the
Page 86
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new
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components that go into custom and hobbyist installations have been estimated as high
as $700 million a year at retail, and the
number of homes with very good sound
systems has been placed at figures soaring
upwards to five million.
Wringing out the enthusiasm and sales
puffery of hi-fi's ardent protagonists, the
actual retail situation looks about like this:
• Sales of component parts to public in
1953— $70 million.
• Sales of phonograph records in 1953 —
$225 million.
® Sales of all types of radio sets in 1953
—$241 million.
• Sales of all types of tv sets in 1953 —
$1,377 million.
That's the 1953 equipment situation,
based on best available information from
Radio-Electronics-Tv Mfrs. Assn., RCA
and other sources. A rather small share
of radio and tv production can be described as hi-fi.
Now, how about 1954, assuming entrance
of hi-fi into the mass production phase
brings the public response anticipated by
major manufacturers? Here is an educated
guess, based on the same sources:
• Sales of component parts and hi-fi
radio-phonograph assemblies — $200 to $300
million, depending on how fast the massproduced stuff catches fire.
Should that goal be attained, there will
be at least five times as many homes with
very good sound systems at the end of 1954
as there are today. RCA Victor, which has
been working hard for some months on the
hi-fi problem, hopes the total may be 10
times the 1953 figure.
That raises the question nobody can answer: How many homes are equipped with
sound devices that will turn out good reproduction?
RETMA has been trying for months to
set up a statistical system for hi-fi, but thus

for

radio

audience

high-fidelity

gear

far hasn't been able to get its manufacturing members to agree on definitions of minimum standards.
If one out of 25 radio homes of the estimated 43 million has high-quality sound,
the hi-fi audience could be estimated at 1.7
million homes. Some of hi-fi's best friends,
however, place it at around a million.
The surest sign that hi-fi has emerged
from the fad phase to enter the mass market is found in the sudden activity at RCAVictor, Philco, Admiral, General Electric
and other major manufacturers.
These companies have been scanning the
reports of their statisticians and engineers.
They see in hi-fi a new business opportunity.
That's why their recent advertising has
started to emphasize the ability of their
radios, phonographs and tv sets to supply
high-quality sound.
Mass production for a mass market will
be reflected soon in much more intensive
advertising — and intensive advertising has
been responsible for nearly every industrial
success story in the nation's history.
Those who have been crystal-balling hi-fi's
future believe that one out of every four or
five homes is a good prospect for good
sound equipment.
The big electronic manufacturers contend
that hi-fi can attain mass proportions only
if it can be supplied in a ready-made package that can be fit into the living room as
easily as a television set. A compromise is
found in the lines of most manufacturers,
mass and custom. These firms now supply
speakers, amplifiers, pickups, turntables and
other gear in flexible assortments that can
be assembled with a screwdriver, to suit the
buyer's taste and pocketbook.
For the fussy there are combinations that
cost up to $1,000, and on up some more, if
desired. Then there are modest starter
outfits that can be put together for $100.
Some of the consumer advertising for this
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By J. Frank

Beatty

HI-FI

equipment is really lusci(5flfTTor instance:
"silky smooth"; "hemispheric sound";
"gratify your wish for excellence"; "incomparable"; "golden matched"; "concert hall
realism."
An excursion into the salubrious semantics of hi-fi promoters will leave the nontechnical customer in a temporary tizzy but
after a few hours of study the situation starts
to clear
terms as
abandon
88).
Right

and developer of high-rated amplifier circuits, says am stations can easily adapt their
equipment to compare favorably with fm
both as to distortion and signal-to-noise
ratio close-in to the station. He explains
that am modulators are available that will
effect an on-the-air distortion, both harmonic and intermodulation, of less than 1%
from 20 to 20,000 cycles.

up and he'll be tossing off such
"tweeter" and "woofer" with the
of a veteran (see glossary, page

Pickups, pre-amplifiers and main amplifiers, he adds, will perform at less than 0.5%
distortion "and in fact will compare as above
stated with fm in all respects except from

inside the broadcasting industry

background and noise-rejection standpoints." He said all weak links such as
poor microphones and poor recordings must
be eliminated.

rages a hi-fi argument that's good for heated
debate any time am and fm executives get
together.
The fm-only operator is likely to insist
that wide-range sound with a high degree
of fidelity is unobtainable on am. The fm
proponent will argue unto death that if it
isn't flat to 15,000 cycles it isn't hi-fi. Raymond S. Green, who runs WFLN (FM)
Philadelphia, contends that if it isn't fm, it
isn't hi-fi broadcasting.
On the other hand, Elliott M. Sanger,
operating WQXR-AM-FM New York and
one of the first of the good-music broadcasters, contends his am stations audio signal
is flat to 8,000 cycles, and falls off 5 db at
15,000 cycles. This, he contends, satisfies
most of the music lovers, so long as harmonic distortion is avoided.
Another good-music operator who has
both am and fm, Robert Rogers of WGMSAM-FM Washington, D. C, points out that
an am station can be flat to 10,000 cycles
and that the transmitter can be modulated
to 15,000 cycles if side-band splatter doesn't
clash with stations on adjacent channels. In
an area four or five miles around the transmitter, he added, am can be about as good
as fm depending on static and other interference.
Frank H. Mcintosh, consulting engineer
Broadcasting
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Hi-Fi Broadcasting
To obtain high-fidelity, according to Mr.
Mcintosh, the broadcast station (am particularly) needs a new modulator, recheck
and analysis of the audio channel from
microphone and pickup head out. For the
fm station, there should be a re-check of
noise and distortion characteristic of transmitter (which ordinarily should be well
below 1%), plus a check of the audio
channel right from the microphone and
pickup.
He says the theory that the ear could not
appreciate less than 4% to 5% distortion
is no longer subscribed to by experienced
engineers since tests show people can detect
a change in distortion of 0.5% or less.
Mr. Mcintosh stresses the importance of
record pickups that will play without plowing off the high-frequency waveforms.
Any time two people try to define the
term "high-fidelity" and the more popular
"hi-fi" the results are likely to be diversified
if not confusing. The purist thinks in
terms of a perfectly true signal from 30 to
15,000 cycles whereas the more practical
manufacturer, thinking in terms of volume

markets, is willing to settle for maybe 60
to 10,000 cycles and throw in a latitude of
plus or minus 8 db — a tolerance whose mere
mention is likely to rip asunder the sensitive
ear drums of the purist.
Everett L. Dillard, operator of WASH
(FM) Washington, who has helped nurse
fm through what he confidently believes are
its worst years, defines hi-fi this way: "low
harmonic distortion in transmission and reception, wide audio frequency band width
and low noise level." Getting less technical,
he paraphrases it this way: "realism in
reception or feeling of presence."
Harry F. Olson, of RCA Labs., offers this
simple definition for the layman: "sound reproduction in which characteristics of the
original are reproduced with realism and
Manufacturers have been disagreeing for
naturalness."
years on what constitutes high-fidelity and
some of the claims actually are of no help to
the buyer who knows what he wants. With
the skyrocketing of hi-fi popularity in the
last two years they have been trying, through
RETMA, to reduce this technical jargon to
some form of uniformity so people would
be able to buy intelligently.
Unfortunately the joint effort by equipment makers to agree on standards and definitions as well as a hi-fi seal has run afoul
of intra-industry feuding. A set of definitions
was nearing the final stages a fortnight
ago under a subcommittee headed by F. M.
Slaymore of Stromberg - Carlson. This
RETMA-sponsored movement was set back
months when the small component makers
staged an anti-big-fellows debate. They
charged that a set of minimum standards
would ruin the terms hi-fi and high-fidelity
because everyone would cut down to the
minimum.
The large production-line companies
argue that phony advertising claims of highfidelity for obviously inferior stuff will spoil
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these terms, now backed by years of prestige
and promotion. They note that the small
custom firms still can make superior gear
far above the minimum standards and attract the big spenders.
Last Oct. 15 Mr. Slaymore's subcommittee threw up its hands and an impasse has
been reached while a new subcommittee is
named to study what action should be taken
towards adoption of a code of advertising
practices [B*T, Oct. 19].
Had the small vs. big factories feud not
developed, RETMA might have been able
to insert the advertising code into the Fair
Practice Code soon to be adopted for the
whole set manufacturing industry under
Federal Trade Commission sponsorship.
So the manufacturers find themselves unable to adopt a seal that would prevent sale
of inferior goods under a hi-fi banner. With
possibility that hi-fi advertising abuses continue there may be need for an entirely new
set of terms. RETMA's board may solve
the problem at its November meeting.
Hi-fi's peculiar value to broadcasters lies
in the fact that all but the tinkering faddists
are interested in music — classical, semiserious and popular. Even the tinkerers are
music lovers, spending much more time listening than gadgeteering.
Good Music Fans
Stations specializing in the more enduring forms of music have found that one out
of ten radio listeners likes classical selections
of the operatic, symphonic and concert type.
They figure that 3Vz million families are
regular listeners to good musical broadcasts.
This figure is steadly increasing, sparked
by the fast-expanding supply of good-music
programming on fm and the astonishing improvement in the quality of phonograph
records.
Good Music Broadcasters Inc., a 14-station group stretching across the nation,
claims it regularly serves 1 V2 million homes,
and its list does not include many of the
major cities. Another 22 stations want to
join the group, which sells time on any segment or all of the stations.
GMBI has such national sponsors as John
Middleton tobacco, Omega watch, Swiss
Knight cheese, Air France, French government tourist office, Atlantic Monthly, Scandanavian air lines and Macmillan books.
The spread of hi-fi already has doubled
the audience of some music stations. This
audience, contrary to popular conception, is
not limited to retired professors of philosophy and dreamy students. It is quite the
contrary — a cosmopolitan group of lawyers,
bricklayers, mechanics, doctors, housewives,
high school kids, ministers, clerks, reporters,
chemists and assorted others.
At the same time it is above average in
that 55% are college-educated and 50%
own their homes.

Even if it were confined to lovers of longhair music, GMBI recalls that 30 million
people attend concerts in a year compared
to the 45 million who see ball games.
It reminds, too, that good-music listeners
listen an average of three hours a day and
20 hours a week, with a majority in the
32-50-year-old bracket.
WQXR-AM-FM New York feeds an extensive northeastern hookup with its hi-fi
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HI-FI

JARGON

AUDIO — Alternating current translated into sound by the ear, usually
between 50 and 15,000 cycles.
AUDIOPHILE — Hi-fi fan who takes
it seriously.
BAFFLE — Loudspeaker chamber partition giving additional front-to-back
low-frequency radiations.
CARTRIDGE — Crystal or magnetic
device converting movement of needle
into electrical signals.
CROSSOVER NETWORK — Filter
dividing passage of different frequencies to separate speakers.
CYCLE — -Basic unit of sound frequency (cycles per second).
DECIBEL — Comparative unit of loudness.
DRIFT — Slow changes in pitch due
to uneven turntable speed (not wow);
shift of signal on dial.
DISTORTION— Added sound frequencies not found in original performance. v
FILTER — Electrical device altering
frequency response.
FLUTTER — Rapid change in pitch
due to uneven turntable speed.
MAGNETIC PICKUP— Electrical
coil in magnetic field changing needle
motion into electrical signals.
RUMBLE — Noise caused by poorly
mounted turntable motors.
TWEETER— Loudspeaker for highfrequency sounds.
WOOFER — Loudspeaker for low-frequency sounds.
WOW — -Severe changes in tone pitch
caused by uneven turntable speed.

musical service, most of the stations taking
the fm signal out of the air and supplying
fm service to their listeners. Starting out in
the 30s as W2XR on 1560 kc with wideband service, John V. L. Hogan and Elliott
M. Sanger pioneered serious music programming. The New York Times bought WQXR
in 1944.
The two WQXR signals are now broadcast on a "binaural" or two-channel basis
so that persons who want all possible realism
can feed an am set in one corner of a room
and an fm set in the other. WQXR now
claims a half-million families as regular
listeners in the New York area, and estimates
40% of New York's 3Vi million homes have
fm receivers.
Operating in the Northeast is another
regional hookup, Rural Radio Network,
aiming originaly at the farm populace of
New York State. It grew out of a cooperative effort by 10 farm organizations, starting
with six stations in 1948 and now comprising a 13-station fm network feeding specific
programs to a 16-station am network.
Donald K. deNeuf, RRN general manager, said the network has an agreement
with WQXR, carrying 10 hours a day of
WQXR programming from New York.
RRN's own audience, he said, runs around
128,000 families. Its list of advertisers has

included such national firms as Allis-Chalmers, Aluminum Corp. of America, Amana,
Avco, Ball Bros., Beech-Nut, General Electric, Simon & Schuster, United Fruit and
Zenith, to mention a few.
Continental hi-fi network, with WASH
(FM) Washington as key, feeds a 15,000cycle intercity high-fidelity line with musical
programing. Symphonic programs, concerts and service band music are fed over the
line to WFKN (FM) Philadelphia, KE2XCC
Alpine, N. J. (Maj. Armstrong's fm station), WXHR (FM) Cambridge and WGBH
(FM) Boston (educational). Programming
averages three hours an evening. WCFM
(FM) and WGMS Washington are cooperating with WASH in supplying live concert
material to Continental.
WFLN (FM) Philadelphia started hi-fi
music of the serious type in 1949. Growth
of interest in music is shown, Mr. Green
said, by audience expansion from 50,000
homes in 1950 to 125,000 in 1952 and 270,000 in 1953.
Similar stories of growth are told by
WGMS; Jean Putnam of WCFM (FM)
Washington; Steven A. Cisler, KEAR (FM)
San Francisco; Edward A. Wheeler, WEAW
(FM) Evanston, 111., and many others.
Robert Rogers, with both am and fm at
WGMS (call letters stands for "good music
station"), argues that stations can't live on
long-hairs alone. Programming of the stations ranges from Burl Ives and show music
to the symphonies and operas. Education of
young people to the charms of better music
broadcast with fidelity is bringing results, he
said.

Hi-Fi Advertising

He

observes that retailers, distributors

and manufacturers of hi-fi radio and phonograph gear are finding hi-fi stations an excellent way of reaching their best prospects.
C. Leslie Golliday, of WEPM-AM-FM
Martinsburg, W. Va., says the expansion of
the hi-fi hobby means "more listeners, and
all radio station operators should be highly
interested in anything which means more
dials tuned to their frequency. Perhaps in
high-fidelity we have the salvation of fm
broadcasting and at the same time something which can offer television stiff competition. Above all, high-fidelity enthusiasts
with 'listening'."
concerned
areOne
way of measuring interest in goodmusic stations is to note the number of listeners who pay $1 upward to buy monthly
program listings. A few examples: WQXR,
60,000 subscribers; WGMS-AM-FM 7,500;
WFLN 10,000 and KEAR KXKY (FM)
San Francisco, 6,000. KEAR has a Friends
of Good Music Club whose members pay
$5 a year dues and get the program guides
free, plus other benefits. Last summer Mr.
Cisler offered to sell 1,000 shares of KEAR
preferred voting stock at $50 to finance a
10 kw transmitter and supply capital for a
year. The alternative was to drop good
music July 1. Listeners showed their loyalty by subscribing and paying in over
$53,100.
Listener loyalty is one of the important
phases of the two "goods" — good music and
good sound reproduction. Music listeners
spend more time listening to radio and owners of hi-fi equipment use it consistently.
At that point arises one of the special
(Continued on page 93)
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Frank Edwards Fibber McGee
(151)
Can You
Put It To Pat
Top This?
10:00 Fights
Gillette
Melodies For
Jane Pickens
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Show
Relaxation
Co-op
Martha Lou
No Network
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Ed Pettitt-News
S
News ol
Frank 8
U.N.
the World
Jackson
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Morgan Beatty

- FRIDAY
MONDAY
ABC
MBS
CBS
P8G Crisco
Dr. Malaae
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U. af Chicago Closed Circuit
with Lopez
PSG(162)Duz
Ranndtable
Guiding Lighl
(161)
GF Swan-Cal.
Co-op
SayMusic
It With
Mrs. Burton
The Hour
Catholic
(145)Tide
PSG
M.M.McBride
2:25 Johnson 8
Perry Mason
Son, News
(169)
Toni, Seeman
Nora Drake
American
Jack's Place
Wonderful
Forum
Co-op City
PSG (195)
Ivory Fl.
2:35-4:00
of the Air
Brighter Day
(174)
Miles Labs
E. Holies
Hilltop House
8 News
Golden
Voices
Lever,
(147)Kellogg
R .
Gen Mills
" John B.
Houseparty
*
Joe Emerson
Pillsbury
(191) Party
R
House
(27 sins )
TheTreasury
Golden
\ Gambling
Toni, Man. Soap
Co-op
Wizard of Odds
(177) R*
(191)
Ben. Fds.(4-4:05)
RobL Q. Lewis
Baukhage-News
(84)
Jack Owens
No Service
Corn Prod.
Sunshine Sue
Co-op
Music in the
(56)
Afternoon
Welcome Ranch
S
4:55-5 News
Weekend
Co-op
TuSTh Quaker
Big Jon 8
Sgt.
thePreston
Yukon
M-W-F
Songsof
Sparkie
The Westernaires No Service
if the SB-BAR-B
Co-op
5:30-5:55
Lum 8 Abner
M W-F-Kellogg
Wild Bill Hickok
Miles Labs
Tu 8 Th
John Conte
Cart Massey Derby-Sky
King
S
Time H49) R
NBC

NBC
Co-op
Pauline Fredericl
Reporting —

OR
FRIDAY
CBS
MBS
Metro. Life Ins.
Allan Jackson
(30)

NBC

ABC
Labor
Co-op

SATURDAY
CBS
MBS
Hormel 8 Co.
Music with
Girls
Viieait Lapez > Hormel
(125)
S
Shaw
ARC

Armour (191)
Garroway
Dial
Dave

PSG
Road(170)
of Life
PSG
Pepper(163)Young
PSG
(166)
Right tonessHappi(163)
PSG
Backstage Wife
Sterling Drug
Stella(175)Dallas
Sterling
(151)Drug
Young
Brown Widder
(151)
Manhtn. Soap
Woman in My
House (181)
Whitehallt
Just Plain Bill
(143)
Whitehall
Front
Page
Farrellt (138)
C-P-P
Lorenzo Jones
(191)
It Pays To Be
Married

SATURDAY
CBS
MBS
Sam Jones
Politics

Kaltenbora
NBC
Orchestra
Management
UN on the
Dance
Guest Book
S
Sports
Review
Record
Kid
Strips
Saturday
Dwight Cook's
Repeat if
No Service
No (MM)
Network
Bob Finnegan
Co-op
Service
Soorts
Sports Roundup Dinner Date
Kaiser-Frazer
Sun
Oil
Co.
3-Star Extra
Una Mae
Lowell Thomas
Carlisle
DanielNewsSchorr
Co-op
(34)
Toni,(155)
Man. RSoap Fulton Lewis jr. Inter. Harvester
(53)
News Parade Disaster Strikes
Al Heifer
Family Skeleton
General
Foods
No Network
(342)
(174)
BeulahR
The Pentagon
The 3 Suns
Service
Three Suns
Report
From
7:30-7:55
Johnny Mercer
Miles
Laos
Where
In
The
Union
Pharma.
(110) Miss
R
of World
Junior
Gabriel Heatter News (168)
Show
Dinner At The
World
Miles Labs
StateIns.FarmCo.
Auto
Am.
8 Myers 1 Man's Family Green SRoom
Ed. R.Oil-Hamm
Murrow Liggett
(166) Rp
Perry Como
C. Brown
Coca-Cola Co.
Gen. Foods
(98)
P8G
Coke Time
Gunsmoke
Brylcreem
(195)
Take a Number
Co-op
Chevrolet
Co-op
20 Questions
Mr. Keen
Sanka Salute
Dinah Shore
8:25-30 p.m.
Amer. Dairy
(99) R
(199) R
Bob Hope
(198)
Starlight
(99)* R
Dancing Party Gangbusters
(198)
Virginia
Theatre
DanceBarn
Co-op
Money
S
Stage Struck
RCAFaye
as
9:05
Harris
Philip Morris
P. Lorillard
(Co-op)
Two For The England
Barn
DanceNew
Newsreel
Jamboree
(205)
Sporls-"Ten"
Swayze News
Great Day
Locke Stove
Stewart-Warner
Lombardoland
Duke of
U.S.A.
Paducah
Show
S
House of Glass
Saturday Night
(26)
Country Style
89:35-10
Molly
A. F. ol L.
Frank Edwards Fibber McGee
(26;
Orchestra
S
Cloakroom
Can You
Capitol
Football
Chicago
Top This?
of theTheatre
Air
10:30-10:35
Tomorrow's
Robert Trout
S
10:30-35
Co-op
Dance
Co-op
DanielNewsSchorr
Listen to
Treasury Show
Orchestra
Washington
Cedric Adams
Dance
Orchestra
Dance
Newt
Orchestra
No Network
Newt
E. D.NewsPettitt
News
S
Service
Ed Pettitt
U.N.
News of
Orchestra
Dance
Dance
the World
Orchestra
Dance
Highlights
Orchestra
Orchestra
Morgan Beatty

NBC
U. S. Army
Band
S

No Service

Jane Pickens
2:55 News
Banghart
PSG
Life-Beautiful

NOVEMBER

1:30-35News
Johnson
1:35 Sports
1:45-50
Camel
Lineup
R.Parade,
J. Reynolds

Co-op

Football

1:50 Co-op
Football
GameWeekof
the
Football Games
(Sust.)

Mac Shaw
McGinn
Harp

5-5:05

Martha Lou

Paulena Carter
Club Aluminum
Club Time
(20)

Football
Games
2-6 Approx.

Saturday at
the Chase

Johnson News
5:05 Walter
Preston's Show
Shop, 85:55Son
Johnson
News

Sports Programs]
Games
Following -
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6:00 PM 1

NBC
George
NewsHicks
H. V. News
Kaltenborn

6:15
6:30

TBA

NBC
Lecture Hall
College

6:45
7:00

7:15
7:30
7:45
8:00

Quiz Bowl

8:15
8:30

Know Your
8:45
9:00
Baron and
the Bee
NBC's
Grand Ole Opry
R. J. Reynolds
(91)

9:15
9:30
9:45

Ralston Purina
ShowCo-op
(115)
Eddie
Arnold
Pee Wee

10:00
10:15
10:30

King Show
News from
NBC
Joseph
C. Harsch
Commentary

10:45
11:00

11:15PM

Explanation: Listings in order: Sponsor, name or
program, number
of stations:
rebroadcast
West Coast
: TBA toS besustaining:
announced It; RP
repeat performance. Time EDT.
ABC (319).
— 8:55-9 a.m.. 2:30-2:35 p.m.. 4:25-4:30 p.m..
M.W.F., Time for Betty Crocker, Gen. Mills
7:55-8
p.m..& M-F,
Chesterfield
Griffith
The News.
(332). Cigarettes, Les
10:30-10:35
p.m.,
M-F.
Philco
Edwin(310)C.
Hill and the Human Side ofCorp.,
the News
weekend.
Chevrolet now sponsors 24 5-minute newscasts each
12-12:05 p.m. Sat. Campana— Bill Shadel 188
CBS— S:30- 9:15 a.m. Sun. General Hoods Corp.
Sunday Gatherin'
11:30-11:35
a.m. Sun.109.Peter Hackes— News (S)
3:15- 3-30 p.m. MWF Lever— Houseparty ISO
3:15- 3:30 p.m. Tue Kellogg — & Houseparty 191
' 3:153:30 p.m.
Giant — Houseparty
Houseparty 171
3:30- 3:45
p.m. Fri
M-ThGreen
Pillsbury—
191
3:30- 3:45 p.m. Fri Kellogg — Houseparty 192
4-4:05 p.m. M-F Gen. Fds.— Robert Q. Lewis 84
Arthur Godfrey Clients 10-11:30 a.m.
10- 10:15 a.m. Knowmark & Kellogg (alt. Fri.)
192. a.m. Snow Crop & Kleenex (alt. days) 199.
10:15-30
10:30-45
a.m. Frigidaire Tu. Th. ; Star JSist M.
W.
Fri.)Alt.
203. Fri. 198.
10:45-11 a.m. Lever M.-W.. Toni Tu-Th. (alt.
11-Bis.,
11:15Tu.-Th..
a.m. Pillsbury
alt. Fri.M.-W..
203. alt. Fri.: Natl.
11:15-30
a.m.
Liggett
&
Meyers M.-W.-F.;
Pillsbury Tu.-Th. 206.
11:25-30 a.m. Sat. Gen. Fds., Galen Drake— 149.
MBS—Block
M-F Drug8:55-9:00
& VCA a.m.—
Labs, Gabriel
alternateHeatterdays
11:25-11:30 a.m.. M-Sat.. Johnson & Son. Newa
5:55-6:00 p.m.. M-F. Cecil Brown-S. C. Johnson
9-9:05 p.m.. M-F, Johns-Manville. Bill Henrv.
Saturday 8-8:30 p.m. — Twenty Questions — Credit
Union National Assn. Sponsors 15 min only —
alternate
weeksPlan:
— p.m.
Multi-Message
M-F 8:00-8:30
Participating
Co. — Mon., Tues. & Thurs.
J. p.m.
Reynoldssponsors—
Tobacco
&R.-8:30
Wed.
Emerson Drug — Mon.
S.O.S. & Co.—
Mon-Frl
Emerson
Drug.
Tues.
Thurs..
7:45-7:50 p.m. — Titus MoodyCarter and Camels co-sponsor Squar Room, 6:30-7
p.m. 8-8:15
Sun. a.m.. Skelly Oil, M-F. News (28);
NBC—
8:15-8:30
M-F, Serutan Co., "Victor Undlahr", a.m.,
153 stations,
t Page
Whitehall
Pharm.
"Just Plain Bill", "Front
Farrell"
alt.
* MM — "Minute
Man"days.Programs.
* OT Operation Tandem
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(Continued from page 88)
broadcast problems — the competition of
phonograph records.
Every person who buys a good recordplayer is a good prospect for an fm or fm-am
tuner, if the outfit lacks this basic item. And
every person who has this quality equipment, including tuner, is a good prospect for
the broadcast station that has good engineering and musical programming.
It narrows down to competition between
broadcasters and purveyors of phonograph
records for the ears of hi-fi owners.
Milton Sleeper, publisher of High Fidelity
magazine, reminds broadcasters that record
manufacturers with their greatly improved
product are stealing millions of listening
hours from radio shows.
To win listeners, he continues, broadcasters should use 15,000-cycle network lines
and improve the quality of their programming and engineering. Nearly all hi-fi installations include an fm tuner, according
to Mr. Sleeper, and they're crying for more
and better musical programming. Incidentally, he notes, not all stations programming
music are turning out suitable signals.
Aiming at the much larger segment of
the public that isn't long-hair but likes instrumental music of the semi-classical and
standard type is WWDC-FM Washington,
managed by Ben Strouse, NARTB board
member

and one of fm's fighting'est protagonists. WWDC-FM takes the air at 7
a.m. and shuts up shop at 2 a.m., carrying
an entirely different set of programs from
its standard broadcast brother, WWDC.
Audience Reaction

Mr. Strouse wondered recently what his
fm audience thought of the service and put
on several announcements explaining that
the station was contemplating duplicating
am programming part of the time. Within
a week he had 3,005 letters of protest from
professional men, college students, housewives, office workers and the wife of a
Senator whose name figured prominently in
the 1952 campaign.
That convinced him. WWDC-FM
is
doing better than ever, much better. It has
a score of sponsors, including several hi-fi
firms and eight proprietary accounts. A subsidiary, Tempo Inc., feeds WWDC-FM's
music, purged of plugs, to 200 banks, stores
and restaurants. In addition the station has

contends the hi-fi surge '•'gives fm stations
the best opportunity they have had in a long
time." It's his view that parts and set manufacturers along with the recording industry,
music stores and radio dealers, "are creating
a promotional climate for the fm station."
He adds, "The tendency of the average
listener is to seek through radio a form of
entertainment that television does not provide in such quantity."
Tv, incidentally, has been educating the
public to the lack of interference and static
in its fm-delivered sound signals.
Mechanical reproduction of sound started
in the late 70s when Thomas Edison first
turned out a few recorded squeaks. The
phonograph industry developed slowly, soon
becoming a contest between the Edison
cylinders and Victor discs. Eventually the
disc won because of longer performance and
easier handling.
Electronic recording came in the mid-20s
when Brunswick put out its costly Panatrope.
Quickly the industry converted to electronic
techniques, a stimulus that was soon reflected in public appreciation.
Unfortunately, recording techniques just
about stood still until World War II brought
a shortage of the shellac coating used on
records and transcriptions. Plastics were
gradually adopted for transcriptions despite
difficulty of processing. They gave quieter
ing.
surfaces
and permitted high-fidelity recordIn 1944 the British started to feature
high-fidelity records and American industry
followed the pattern. With introduction of
the General Electric magnetic cartridge in
1947, Columbia long-playing discs and
RCA's 45 version, the phonograph industry
finally was able to deliver to the public a
reproduction that bore good resemblance to
the original. Diamond needles, light-weight
tone arms and tape-recording methods were

adopted and now the hi-fi hobbyist can obtain well-recorded music from discs and
tapes, as well as from stations that feature
live and recorded programming delivered
with a well-engineered signal.
Interest in music, given its greatest
stimulus by radio in three decades of development, isconstantly increasing. Even
the pop music fans are discovering that hi-fi
gives them practically all the rhythms, basses
and trebles supplied by the instrumentalists
and vocalists. Schools are building record
libraries and putting in hi-fi equipment. A
Society of Music Enthusiasts has been
formed with chapters in every state and
many foreign countries. It has a regular
program on WNBC New York.
Columbia Records has its 360, plus an
XD unit for three-dimensional sound. RCA
offers intermatched hi-fi units and assemblies
with some 200 combinations. Philco has its
Phonorama, Hoffman its trio-phonic.
Binaural, or dual-channel reproducing systems are reaching a commercial basis and
double-grooved records are available for
around $5. Hi-fi expositions are taking
place in major cities everywhere.
So what does hi-fi mean to the broadcaster?
Its industrial boosters, who think in terms
of production and selling, dream of 9 or 10
million hi-fi homes in the next five years . . .
and that's a good omen for fm, too.
Optimistic, perhaps, but they have found
that people who first hear top-quality sound
reproduction are highly impressed. They
have found, too, that people who have good
sound available simply won't condone the
tinny tone of a cheap table radio — and there
are millions of cheap fm sets, too. They
have found that people with good equipment use it a lot.
It looks as though 1954 will be a good
year for ears.

Here are the main elements of a hi-fi assembly, as produced by RCA.
Suggested total retail price for these, plus variable reluctance cartridge with diamond stylus and sapphire stylus: $600.28.

a tieup with Peoples Drug Stores and is installing speakers in 78 of the chain's outlets.
The "Drugcasting" service carries only the
drug commercials.
WITH-FM Baltimore has one of good
music's most spectacular contracts, an allday Sunday program bought by May Co.,
one of the city's major department stores.
The 52-week contracted series started in
June and involves $20,000 in time costs.
Music is picked off the air from WGMS.
These are some of the stations that have
been pioneering fm and/or good music.
Some have had their hungry moments; some
are doing nicely. All have suffered the trials
of the ground-breaker but now they are
getting results. As to the future, they're full
of confidence — especially when they watch
the public interest in hi-fi equipment.
John H. Smith Jr., NARTB fm manager,
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Two important agency executives think television is failing
to exploit its opportunities. In talks Oct. 16 at the annual
meeting of the Central Council of the American Assn. of
Advertising Agencies they identified the problems and suggested cures. Here are excerpts of their presentations.
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IT SEEMS to me that television commercials show a greater
range of quality — from a high degree of excellence to a low
degree of inferiority— than you will find in a printed form.
Some of the better ones — and there
are many of them — show great ingenuity and daring, as fine examples
of imaginative advertising as can be
found anywhere.
Is the reason for the wide range in
television the fact that we do not yet
have an array of facts and figures to
guide us in the construction and execution of television commercials? As
information about the subject grows
and replaces intuition and hunch, will
commercials achieve an average of mediocrity?
I hope not because the excitement and newness of television
has stimulated some fine creative commercial work which should
not be inhibited by too much knowledge — knowledge not wisdom
— about the subject.
The vehicle which carries our advertisements, the show, is
far ahead of the commercials in going down the road that becomes a rut. And the reason is not hard to find. It appears
weekly, bi-weekly, or monthly depending on what rating service
you take.
We know, according to ratings, that a comedy show is the
most popular type of show. But good comedians are hard to
come by and they are susceptible to all kinds of trouble, even
bishops.
We know that dramatic shows, as a class, are the safest. They
are likely to get a good steady rating and be more durable than
comedy shows.
So, by a not-to-difficult-to-follow process of reasoning, we
develop a hybrid, the situation comedy, a comedian starring in
a dramatic vehicle. And situation comedies break out like a
rash all over the television screens.
Ratings indicate that mystery shows, as a group, have the
lowest cost per thousand. So the advertiser with only a million
or two to spend — a limited tv budget — finds himself with a
mystery, perhaps in more ways than one.
Now I am not unaware of the practical problems besetting
the agency and client going into tv. Moreover, I live in a glass
office and have no desire to start a rock-throwing contest.
I submit, however, for prayerful consideration, the opportunity for creative effort in television and the responsibility of
management to encourage it.

I HAVE been in and about television long enough to realize that
there is a job to be done, and to be done very quickly, if television isto become as effective a medium and as potent a force
in American culture as its technological
excellence, and what I can only call its
miraculous quality, entitles it to be.
In my opinion, the gap between the
promise and the fulfillment is not being
closed up by the networks, nor by the

Mr. .Brockway has been executive vice president of Young &
Rubicam since 1943 and with the agency since 1930.
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Mr. de Rochemont, a vice president of J. Walter Thompson Co.,
is a former producer of March of Time.
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packagers, nor by Hollywood. If television isto be all that it should be, and
all that we want it to be, the job is very
squarely up to the advertising agencies
and the talents, services and experience
which they are best able to mobilize.
That, in brief, is all I am going to say, though it will take more
words for me to say it.
My own background, as you may know, has been primarily
in motion pictures and, at a time when much of television is
being made on film and many shows are being put together by
film-makers in Hollywood and elsewhere, I think the moment
is propitious for some re-examination of the two media, as to
the audience psychology of each, the purposes of each industry
and. the factors for change which exist in each of them.
In the first place, as has been repeated to us endlessly, the
movies reach a crowd, a mass audience in a place of public
assemblage. The average motion picture audience, in spite of
popcorn and the crackling cellophane bags, has very little to
distract it from the picture in front of it. It sits in a darkened
room with very little possibility of wandering about, doing and
thinking of other things.
The television audience, on the other hand, is, for the most
part, subjected to all the distractions of home and the family.
The phone can ring, the soup can boil over, the baby can get
into trouble and, in general, attention is at a very low intensity
compared to that of the motion picture audience.
This basic difference in the psychological attitude of the two
audiences would seem to me to indicate that these are, in spite
of certain superficial points of resemblance, two different audiences in the same way that a group of people who go to church
is quite a different audience from the same people when they
go to a ball game. This question of the television audience
has to be thought through very carefully, with as much attention as the motion picture people ever gave to theirs, and, since
the volume of entertainment offered and the hours of attention
(Continued on page 96)
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demanded are much greater, with even more
ingenuity, and primarily without prejudices
of any kind.
The purposes also are different. Primarily
the motion picture showman wants an audience that will pay at the box office. As in
certain other entertainment establishments,
people pay on the way in, not on the way
out. Perhaps, if they paid on the way out,
they would not pay at all.
Television, on the other hand, has what
is, for practical purposes, a non-paying audience. If they pay at all, they pay on the
way out, if and after they have been satisfied and when their curiosity, interest or
emotional need has been reasonably rewarded.
In this connection I think we could all
agree that the end to be achieved is not
simply to have an audience, but to make
sure that this audience, having been well
pleased, pauses voluntarily at the box office,
which may be the supermarket or the automobile agency, and makes its contribution
gladly and without rancor. I do not mean to
say that audience ratings do not have their
place, as a current guide to the perpetual
question "Is anybody listening?" but that we
have to go beyond ratings to results, which
in the case of television means sales of
products and services.
The evolutionary factors are something
not to be ignored either in the motion
picture or in television. The motion picture
has finally had its rigidity shattered, largely
by the competition of television. Today the
producers of motion pictures have had to
revise their thinking and reach out for such
devices as 3-D, wide screen, greater use of
color, etc. They are doing this in a struggle
for survival, but, if they show the same
capacity for readjustments which they have
shown in the past, I, for one, am far from
predicting the end of the motion picture
theatre or of the great studio.
Are Arteries Hardening?
Television, much younger, is showing
some of the early symptoms of hardening
of the arteries. Too many shows repeat
slavishly the formulas of other shows. Programming tends to fall into rigid patterns
and, although these things have not proceeded far enough to be disastrous, they do
seem to indicate a trend and one which is
not a very happy one.
With all due respect for the great men of
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the motion picture business, the great exhibitors and showmen and for television's
own showmen, it is evident that the showmen's view of television is by no means a
complete one. Your showman, for instance,
has very little idea of the role of television
as an agent in mass distribution. He has
great difficulty in accepting an idea such
as that of the commercial, which he is still
inclined to regard with some horror, having
become a real social force in our American
culture. An example of this is the way
children have reacted to the music and
jingles of some of the more attractive
commercials.
Your

showman

also

has

difficulty in

understanding what I call "the box office
in escrow," that is, the idea of people who
pay after thinking it over, after they have
been away from the show for a week or
more, instead of paying just before they see
Little Egypt do her dance and having no
recourse afterwards.
By and large, television has set up new
ground rules and made it evident that the
showman's vaunted intuition is, for the most
part, bankrupt. There may be other things
in television that also appear bankrupt, or
close to it, but what I mean by my last remark is that no longer can a producer produce a sudden good idea for one show, as
has been the case from time to time in
Hollywood, and without study or examination of his market run the idea into millions
of dollars. This television is evidently a
business where things have to be thought
out in advance and where the ingenious improvisation cannot be made to stand up for
26, 39 or 52 weeks. This is not a business
for Barnums.
Perhaps I am being a little severe, or
exaggerating, when I say that television is
not a showman's business. What I mean is
that there is more to it than selling tickets.
Mistakes Are Easy
In another sense, it is not entirely a
businessman's business, and from time to
time we are reminded how men whose judgment, in industry, seems almost infallible
can make fantastic mistakes about tv.
I am not concerned with those errors due
to simple ignorance or inexperience. If they
had the right agency these mistakes would
be corrected and avoided, we presume.
What worries me, and surely some of you,
is whether they have a clear concept of how
television should operate, and the various
roles to be played by network, producer,
agency and client.
What are the limits of responsibility?
Can they be defined? Is the network the
custodian of all tv responsibility? Is the
packager competent to assume the editorial
role?
On the other hand, is the sponsor, our
client, a publisher? Is he qualified, and is
he willing, to take on such a grave cultural
and social responsibilty on his own as the
production of a tv series, or a group of
shows, requires him to assume? Obviously,
some sponsors are. But should they, all
alone? Does high competence as a business
man imply this required kind of social
vision? I don't mean anything obscure or
double-domed when I talk about social
vision. All I mean is the ability to see our
country and the audience clearly, and in not
one, but many of its relationships.
stance, the audience. What do we
We are all consumers, and to some
we all consume the same things, and

For inmean?
degree
in vast

quantities. This is the source of America's
power, more than its power to produce,
perhaps.
But as we tend to divide into separate,
smaller consumer groups when we progress
beyond the food and soap level of consumption, so does our audience divide, and divide
almost infinitely into distinct preference
Network television at its most banal seems
groups.
to recognize few distinctions, beyond simple
ones such as night and day, male and
Broadcasting
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PIONEERING in a new radio technique
as one feature of its drive for newspaper
leadership in the highly-competitive Ohio
Valley, the Cincinnati Times-Star
is relying heavily
on radio in its bid
for more intense
readership and
circulation gains.
The 1 13 -year -old
newspaper owned
by the Taft family
reports its experiments as "highly
Mr. Holloway
successful."
The new technique is a five times a
week, five minute, objective, common
sense and humorous viewpoint on news
and events titled / See Today by Holloway. The program is presented on WKRC,
Times-Star affiliate, Monday through Friday at 6:40 p.m., by Hubert Holloway,
former Washington correspondent and
public relations consultant.

female, young and old, indoor and outdoor.
But I am sure that if we could achieve the
variety in television production, programming and distribution which exists among
publications, we would be able to reach
these many audiences which are asking for
the chance to enjoy, and be satisfied by,
what is definitely the technological wonder
of our age, television at its best.
In too many homes, the tv tube is dark
most of the time and too many members
of the American community, who have
been attracted by the miracle, have been
driven away from it in boredom, or despair
of ever finding it in what they need and
can enjoy.
In my opinion, it is up to the advertising
agencies to do something about this. They
have the talents and the general experience
in communications and they enjoy the
valuable advantage of impartiality. They
are not networks or stations, renters of wires
and electronic impulses. They are not producers, selling primarily their particular
brand of entertainment and with little interest in the other kinds.
If we could see television not as one
medium, comparable to a vast picture magazine bought by everybody, where the only
competition is for readership of articles and
for ad position near the most-read pieces,
but as a whole constellation of media, we
might be nearer to the solution of television's dilemma and a fuller understanding
of what the agency can do.
Remembering, as I feel sure you do, that
the aim is not simply audience, but the
satisfied, grateful audience, the client's own
audience, you can see why the agency must
be watchful, aggressive, creative and discriminating and not let the client be
stampeded in his choice of programs, of
time, or for that matter of the medium
itself.
The agency with a reasonable cross-section of accounts is in an excellent position
Broadcasting

Telecasting

USES

RADIO

KPt/BrJV

"While / See Today by Holloway is
one of many projects of the Times-Star
in its expanding efforts and service to

(J

readers and advertisers," said Lloyd B.
Taft, executive vice president, "the program does hit home runs in our overall
teamwork. We feel that it has played
an important role in more intensive readership and a circulation increase of more
than 10%. There is every reason to feel
that the program has given Cincinnati a
lift.

LUiBOCK,

TEXAS

"In response to requests from readers
and listeners, we are now considering
/ See Today for tv and as an editorial feature. Hubert Holloway has demonstrated a unique way to make friends at a
time when friends are a newspapers'
most valuable asset. He has also proven
a new idea for greater use of radio and
28th to Oct. 3rd KDUB
Panhandle-South Plains
f the studio shows moved
i-ground
stage. to originate
and camera"

tv on the part of newspapers."
Mr. Taft said that there "have been
numerous requests that the program be
given more time on the air, televised and
printed as an editorial feature.

to exert a powerful influence on the future
of television.
Let me hark back to the history of motion
pictures. At first there were silent images,
lacking the dimension of sound, much as
radio lacked the dimension of the image.
Yet these two means of communication,
silent films and radio, won themselves huge
audiences, incomplete as they proved to be.
Sound came to the movies, not so long
ago, only 25 years ago, and a new surge
of life and profit came over the industry,
reaching its peak in post-war 1947. Then

pening day 22,000 picflplB
were bygiven
— fuesj;
andperformers
63,000 given
the
eek's end. KDUB's "remote" stage
was encircled by an enthusiastic audience everJfday . . . positive proof of
KDUB's Hvfig-room acceptance.

something happened and it wasn't all television. The movies discovered they had
lost their audience of people over 30. These
older people had come, by and large, to the
conclusion that the pictures had nothing
more to offer them. They just stayed away.

audience contact was a successI effgrty aimed at helping maintain
gh£>orly, local touch indigento V||st Texans and K"DUB"-TV.

They didn't burn down the picture houses
and didn't stop the kids from attending.
But there were vacant seats, as there are
today many darkened tv tubes, and the results were disastrous. To avoid anything
like the disaster which hit the movies, let
us, who work for and with the agencies,
exert our best efforts at every level to make
sure that television has something for everybody, as far as is possible. Let's have great
popular shows, lots of them, but let's also
have programs of special interest to special
groups and find a way to get them to these
groups efficiently and economically.
We will need the support of all kinds of
people if our industry is to prosper and we
are going to have to earn that support. Of
course, we will have to get behind all kinds
of public service programs, real ones. But
over and above that we should remember
that there are whole sections of our nation
asking for bread and still getting a stone.
As technicians in the molding of public
opinion and public taste, we cannot afford
to lose touch with those elements of the
public who themselves, in their spheres, also
create, shape and sanction public taste.

DUMONT

PARAMOUNT

KDUOTV
W. 0. "Dub" Rogers. President Mike Shapiro, Asst. Mgr.,
Director of Soles
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dustry. The trip, as well as tv and film
tests, were her prizes. She was accompanied
by Walter Hiller, Toni's radio-tv director,
and Eileene
Oberling, the firms's beautyfashion
director.
How

radio and

big hand

television gave

in a national

paign to make

Toni Co. a

promotion

co-eds conscious

cam-

of home

permanents.

Toni

Goes

IF YOU'RE an advertiser and want to
crown your own beauty queen, your best
promotion bet may be a nearby television
or radio station.
In fact, the local station may step in
where a broadcast critic might fear to tread,
when it comes to scanning beauty.
At least, the Toni Co. is sold on the promotional value of the broadcast media, on
the basis of a four-month campaign to
crown a queen for its Prom Home Permanent. Radio-tv coverage was nothing short
of comprehensive, according to the Prom
division of the Gillette Co.
And when Marjorie Hightower, a 21 -yearold, winsome lass from Dallas went out to
California, the winner among eight regional
finalists, Cascade Pictures tested her, not
alone for the screen but television as well.
The Prom contest was a full-blown effort
involving the participation of Toni's public
relations office and counsel, as well as its
radio-tv department. The contest was extensively promoted on its network shows
and by individual stations.
College Round-Up
Last April, Toni sent letters to 1,825
U. S. and 250 Canadian colleges, announcing the contest and enclosing entry blanks.
Local stations joined ihe effort by conducting their own contests, in some instances,
and by arranging personal appearances.
Eight regional winners were chosen early
in June, with more radio and tv publicity
in their respective home towns. Toni phoned
program directors of tv stations in areas
where they lived and lined up guest appearances. Where there were no tv outlets,
radio stations were called. The judging and
coronation were held in Chicago June 13.
As an example of pre-regional competition, KTBC-TV Austin held its own Prom
contest, selecting a U. of Texas coed to enter the national contest. But this was as
nothing compared to prominence given the
event by stations, once Miss Hightower was
chosen. Toni successfully combined radioOctober 26, 1953
Page 98

To

College

tv with a beauty contest gimmick not exactly new.
For the coronation, NBC-TV photographed her for its Camel Caravan. Fox
Movietone tv newsreel and WGN-TV Chicago also gave it a good play.
The Prom Queen made eight radio and
tv appearances while in Chicago and continued to shine along radio-tv row, back to
Dallas, and out to Hollywood. The Chicago
stints: Jack Eigen's Chez Paree show on
WMAQ June 13; Danny O'Neills' program
on WBKB (TV) June 15; Mr. Eigen's tv
show on WBKB June 15; Mr. O'Neill's
Chicago at Night June 15; Hi Ladies on
WGN-TV June 16, and Shopping with
O'Reilly on WBBM-TV June 16.
Back in Dallas, she was a guest on Julie
Benell's tv show.
The Hollywood trek had all the ingredients of a high-powered campaign once the
exculsive domain of the motion picture in-

Leo Burnett Co., which handles the Prom
account, went into high gear, cooperating
with Toni brass to get Miss Hightower on its
sponsored West Coast radio and tv shows:
Place the Face on NBC-TV (which shifted
to CBS-TV Aug. 27), Wizard of Odds on
CBS and Family Skelton on CBS.
Additionally, Miss Marjorie guested on
the Al Jarvis show (ABC-TV), Ed McElroy program (NBC-TV) and Meet the
Missus on the CBS Pacific Coast Radio
Network.
Once in Hollywood (last June 28), Miss
Hightower got the full treatment for Cascade Pictures of California, which makes
film for all Toni products and other clients
(Halmark cards, Kellogg cereals, Carnation
milk, Oldsmobile).
The tv tests occupied the better part of
two days at Cascade, located on the Hal
Roach studio lot in Culver City. The test
is being screened for all of Cascade's clients.
Miss Marjorie was on the go every minute. On July 2, she was a guest on the initial Place the Face tv show sponsored by
Prom.
The four-month contest was handled by
Robert Peck, Toni's public relations director, with assistance from Daniel J. Edelman
& Assoc., public relations counsel for Toni,
and Mr. Hiller.
Only college queens were eligible for the
contest, with selections based on charm,
poise, appearance, artistic talents, scholastic record and campus activities. Finalists
came from various geographical locations of
the country, each receiving an all-expense
paid weekend July 13-14 at the Ambassador
East Hotel in Chicago before the finalist was
chosen and given a $100 U. S. Saving Bond.
A similar contest was held in Canada,
with Merne Perry winning out. She was a
guest on two CFCF Montreal radio shows.
Among the judges were H. Leslie Atlass
Sr., vice president of CBS Central Division,
and Wendell Kling of Kling Studios Inc.

Marjorie Hightower, Toni prom queen, meets actor Richard Carlson (I), Bernard Carr,
president, Cascade Pictures, and Walter Hiller (r), radio-tv manager of Toni.
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Yes, Miss . . . everything needed to put your station
on the air and keep it there — one source, one responsibility
... a comprehensive service developed through more than
25 years of Graybar experience in supplying the
broadcasting industry. Via Graybar you can select complete
TV and AM equipment installations from among the nation's
most outstanding product lines — dependable, precisionengineered items all broadcasters know and respect.
You get the planning help of capable Graybar Broadcast
Equipment Representatives — expert advice on the selection,
operation, and maintenance of your facilities . . . plus,
if you desire, a complete packaged proposal covering all of the
electronic equipment items you require.
For your TV or AM requirements, call Graybar first — it's the
best way to get everything electrical for your station when and
where you need it. Graybar Electric Co., Inc. Executive Offices:
Graybar Building, U20 Lexington Ave., New York 17, New York
376-110

*
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Another

"Scotch"

Brand

Development!

First in the industry..

©

Stops

Tape

©

Minimizes

Spillage
Timing

Errors

Exclusive design of this first truly
functional large hub reel accomodates
standard lengths of all magnetic tapes
regardless of date of manufacture . . .

It's the

"V"

SLOT

"SCOTCH"

7"

Brand

PLASTIC

stops tape spillage on take-up reels . . .
minimizes timing errors. Get it today
from your electronic parts distributor.

REEL

@"V" SLOT offers easiest, quickest
threading device available
©WIDE SPOKES give extra rigidity, true
balance
iB 1 1 mmmmm

-

© TAPERED FLANGES eliminate frayed
tape edges
@ COSTS NO MORE than ordinary reels

Bic.us.wi.ofr.

SCOTCH

Magnetic

Tape

The term "SCOTCH" and (he plaid design are registered trademarks for Sound Recording Tape made in U.S.A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn.—
also makers of "Scotch" Brand Pressure-Sensitive Tapes, "Underseal" Rubberized Coating, "Scotchlite" Reflective Sheeting, "Safety- Walk" Non-slip Surfacing,"3M" Abrasives, ^
"3M" Adhesives. General Export: 122 E. 42nd St., New York 17, N.Y. In Canada: London, Ont., Can.
***>

AM

EVER
W^5

f^GraybaR

PEX
MAGNETIC

RECORDERS
the

finest
for

tape

recorders

broadcast

use

For uses where utmost reliability, "perfect" fidelity and accuracy
of timing are of prime importance, Ampex Tape Recorders are universally preferred. America's four major broadcasting networks,
the country's leading phonograph record manufacturers and various important musical organizations are among those whose usage
has
soundestablished
recording. Ampex
SERIES

as the world's standard of excellence in

300

These, the finest of the Ampex line, are the machines used where
speaking or musical performances justify the best recordings it is
possible to make. Because of their supreme reliability, the 300
Series machines are used by major radio networks to originate,
delay and rebroadcast important radio shows. Record manufacturers use the Series 300 for master recordings because of their
high signal-to-noise ratio and low flutter and wow.
SERIES 350

Series 300 console

Series 350 table top console on base

Newest of Ampex's general purpose audio recorders, the 350 has
a 30° slant on the top-plate. This puts reels, editing knobs and
all controls within easier reach of the operator. Tape editing is
faster and less tedious. A three motor tape transport (also used
on the higher priced Model 300) provides excellent tape control
and utmost reliability of operation. The Series 350 is unusually
accessible for servicing.
SERIES 400
The Series 400 was the first tape recorder to bring the Ampex
standard of performance within reach of smaller radio stations,
schools, conservatories, high fidelity enthusiasts and semi-professional users. The 400 Series portables are the lightest of the Ampex
models and consequently the best suited for professional quality
recordings on location.

Series 400 single case portable

MODEL 450
For background music, automatic broadcasting and TV test patterns,
the Model 450 Continuous Tape Reproducer provides up to 8 hours
of continuous unrepeated program. The Model 450 uses 14-inch
NARTB reels with double track pre-recorded tapes. Starting, stopping, reversing and program repeating are controlled automatically
with no attention from a standby operator.
TAPE DUPLICATOR
Designed to make duplicate tapes at minimum labor cost, the Ampex
Tape Duplicator makes from 1 to 10* duplicates simultaneously and
employs a time-saving speedup. Double track tapes are made in
one pass. Fidelity is high (see specifications). Duplicates of any
standard tape speed can be made from masters of any standard

Model 450 console on base

speed.
'User has the option of buying from 1 to 10 slaves to operate from one master unit.
Tape
"SPECIFICATIONS
Write for further information to Dept 1498-D
Series 300 Series 350 Series 400 Model 450
Frequency reDuplicator
sponse (Tape
15 in/sec -—30 to 15,000 cps. within ± 2 db
speeds shown
7'/3 in/sec — 40 to 15,000 cps. within ± 4 db
pre not all
1)
40 to 10,000 cps. within ± 2 db
available in all
EH
A
models)
3% in/sec. — 50 to 7,500 cps, within ± 4 db
■
Signal-to-noise
CORPORATION
rolio
(by Over (40 db Over 55 db
Over 55 db Over 50 db
NARTB
ards) StandOyer 45 db
AMPEX CORPORATION
Well under Well under Well under Well under
Flutter
934 Charter Street • Redwood City, California
0.2%at rms.
0.2% rms.
0.1% rms,
0,4%at rms. Ampex Data
and wow
Branch offices: New York, Chicago, Atlanta, San Francisco and
1 5 in/
sec.
15 in/sec.
1 5 in/sec. 3% in/sec. Bull. 3-3-1
at
College Park, Maryland (Washington, D. C. area)
Available
at
Unmounted
Console,
rack
and
portable
mounting
"Full specifications are given in bulletins on each individual series or model.
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TRANSMITTER

CONTROL

quickly

REMOTE

M

SYSTE

Monitor
Type
ReceiverMR-1

Assemb,y
You can perform all
operating, metering, and
monitoring functions right at
the studio with this reliable, high

quality equipment. Units shown at
left are for installation at studio or
control point . . . units below at transmitter site.
Outstanding Features
• SIMPLIFIED OPERATION with no telephone
dials or charts.

Remote
Type TRC-S1
Control
Unit

• FILAMENT

AND

PLATE CONTROL

by a

toggle switch and PLATE OFF and ON buttons. Supervisory lights show transmitter condition. Time delay
protects rectifier filaments.

• OVERLOAD

INDICATION by supervisory

light operated by a return signal from the
transmitter.

Remote
e TRC-S2*
Typrol
Cont
Unit

Assembly
Transmitter

• MONITOR

RECEIVER feeds modu

lation and frequency monitors; indicates
field intensity; sounds alarm if
transmitter fails.

at

Location

* TRC-S2 and TRC-T2 Units provide complete,

Transmitter
Type
Control
x
UnitTRC-T1
t

independent control of a second transmitter, either
AM or FM, if required. These units can be a part
of the initial installation, or may be added later.

Check the money-saving
features of this new Continental equipment for your
new or remodeled station.
Call or write your Graybar Eleetronie Salesman
for complete details.

Transmitter
TypetroTRC
l -T2X*
Con
Unit

MANUFACTURING
4212 S. Buckner Blvd.

COMPANY

-jr

Dallas 17, Texas

IDEALLY

n

EMOTE

OPERATION

SUITED

TO

LONTROL

... The CjaryL±JL^Lj^Hj-aJL

5000

WATT

AM

Type 315

TRANSMITTER

Remote Control operation emphasizes
the need for utmost reliability in
transmitter performance. The extra
quality built into the conservative
design of this sturdy, extremely
stable transmitter is your assurance
of trouble-free, unattended operation.
The unusual stability of operation
attained in the Continental Type 31 5
Transmitter results from the use of
vacuum capacitors and special ceramic coil forms in all RF circuits. All
components are conservatively rated.
For 10 KW operation, Continental
also offers Type 31 6 Transmitter with
identical features and performance.

Your

best

When

bet for REMOTE

CONTROL

planning a new station or

the modernization of your present facilities, for radio broadcasting at its best, specify a
complete Continental installation— of both Transmitter and
Transmitter Remote Control
Equipment.

MANUFACTURING

It will bring you

greater convenience . . . reliability . . . and economy.

4212 S. Buckner Blvd.

COMPANY

Phone EVergreen 1137

Dallas 17 Texas
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Specify T & B grounding sheath connectors for shielded conductors

Here's a neat, easy way to ground and terminate shielded or co-axial conductors. Ideal for all AF and RF applications, T & B compression-type grounding
sheath connectors assure positive, uniform contact between braid strands
and ground lead — without soldering . . . without damage to insulation.
Simply slip hard metal inner sleeve under conductor braid.
ground lead and slip on larger soft metal sleeve. Compress with T &
STAKE hand tool and the job is done! T & B grounding sheath
can be supplied for conductors from .046 to .312 in diameter.
available with integral terminal tongues.

Then, add
B SHURE
connectors
. .are also

SHURE STAKE tools do the
job quickly and conveniently

Specify T & B Sta-kon® pressure terminals for power circuits

Sta-kon terminals provide mechanically-strong, electrically-sound power
cable connections in all current ranges as well as audio circuits.

insulated
SelfSta-kon

Just slide bronze Sta-kon barrel over conductor and compress with T & B
SHURE STAKE tool. Staking indentor forces conductor into copper Sta-kon
tongue assuring a permanent, low-resistance joint.

Sta-kon connectors are available in a variety of tongue styles for conductors
from #22 to 250 MCM. Self-insulated Sta-kons can be supplied where
leads are crowded or overlapped.

Specify T & B construction fittings for conventional electrical systems

EMT fittings

floor boxes

Lighting, power, and inter-com systems for your station can be installed faster
and at less cost when you standardize on T & B products. There's a T & B
engineered fitting designed for every connecting job . . . and designed to do
it better.

Like all T & B products, they're sold only through leading electrical distributors in your area. The savings and convenience inherent in this method of
distribution are an additional reason why it pays to standardize on T & B.

For free samples and engineering data,
just write: Thomas & Betts Co., 21 Butler
Street, Elizabeth 1, New Jersey

THE

ground fittings j

THOMAS

&

I

flexible conduit
fittings

BETTS

CO.

INCORPORATED

Thomas and Betts, Ltd. Montreal, P.Q. Canada
MANUFACTURERS

OF

ELECTRICAL

FITTINGS

SINCE

1898

Look

to

Graybar

best

in TV

for

the

equipment

It's just good common sense to match that fine transmitter
equipment in your station with the best possible tower
available in both guyed and self-supporting types.
In heights to 1000 feet (or higher), you can select the
Blaw-Knox

tower that will insure maximum

coverage.

Soundly designed and sturdily constructed, with a minimum
of deflection, these towers are engineered to provide
the highest safety factor regardless of location.
Heavy galvanizing gives longer life at
lowest maintenance cost.
For over 30 years Blaw-Knox has been building
towers that are considered the standard of comparison
throughout the world. The result of this
experience is yours for the asking . . . Graybar
can furnish capable engineering
assistance in selection of the right
tower for your facilities.

BLAW-KNOX
Antenna

TOWERS

EVERYTHING

ELECTRICAL

FOR

'GraybaJ

need

you

VHF

Your

every need

station equipment

OR

for complete
can be sup-

plied by Federal Telecommunication Laboratories — a single,

UHF
UHF

station

installations

throughout the United States,
Mexico, and South America are
operating

successfully

with

dependable source for the finest
in television station equipment.

equipment designed to meet
their specific requirements.

Federal's outstanding facilities
for research, design, engineering, and manufacturing offer the

Whether

flexibility essential to today's
wide range of telecasting requirements. Federal VHF and

Mobile TV Pick-Up Unit
A new design in Mobile Television
Units. Over-all size carefully chosen for
optimum maneuverability combined
with spacious, efficient interior layout.
Completely equipped with provisions
for dual field camera chain and portable
microwave link. Air-conditioned, attractive in appearance, yet moderate in cost,
FIT'sery-respect.
Mobile Unit is outstanding in ev-

your needs

are for a

small "two-man" operation or
an elaborate multi-studio installation, Federal has the equipment and the know-how to do
the job!

Microwave

TV

Links

For Studio-Transmitter Link, Inter-city
Relay and Remote Pick-ups. Groundmounted antennas, unattended automatic operation and advanced circuitry provide most widely accepted unit for this
service. High-power output and crystal
control provide maximum circuit dependability. Sound Channel Equipment
—an exclusive FIT development—permits multiplexing audio and video.

HH
Highest Gain Antennas for Channels 7-13. Sixteen-Ioop
array provides maximum ERP with only 25 Kw r-f power and single transmission
line. Simplified structure reduces tower and erection costs. For better over-all coverage, new phasing system eliminates minor lobe nulls . . . provides high field
strength in primary service area. One of the greatest new advances in VHF antennas.

for

VHF

from

TV

and

UHF

Transmitters

Modern, high-efficiency VHF transmitters with outputs of 1, 5, 7.5 and 25
Kw, and UHF transmitters of 1 and 10
Kw. Proven design and performance
features include: "mid-level" modulation, broad band r-f circuits, long life,
and low costs. Supplied with Master
Control Console. Sideband niters, dummy loads and all auxiliary monitoring
equipment also available.

FEDERAL
INCLUDES

TV

Federal

"poly-Efex" Scanner
Federal's outstanding innovation for the
best in television programming. Provides 4-channel video switching for its
two self-contained slide sources, plus
any two external signals. Permits an untold variety of special effects, montages,
superpositions, wipes, 3-speeid automatic or manual lap dissolves and fadesail with a single operator. Forms the operating heart of the TV station.

EQUIPMENT

THE

OUTSTANDING

FOLLOWING
UNITS:

• VHF and UHF Transmitters
• VHF and UHF Antennas
• Frequency and Modulation Monitors
• Transmitter Auxiliary Equipment
• Field, Studio and Film Camera Chains
• Synchronizing Generators
and Auxiliary Equipment

UHF Antenna
Consisting of all-metal slotted sections ... has
no insulators, no de-icing problems and offers
beam tilt and null fill-in for variations in
vertical radiation pattern.
Custom built for each installation, this
highly-rated antenna offers models with power
gains of 14 and 25. Proven operating performance and dependability for every UHF
channel.

• Flying Spot Scanners
• Master Control Equipment
• Picture Monitors
• Television Microwave
• Mobile Pickup Units

Relay Links

Federal

Telecommunication

TELEVISION BRANCH
ROUTE 17, LODI, N. J.
Main Office: 500 Washington Avenue, Nutley, N. J.
In Canada: Federal Electric Manufacturing Company, ltd., Montreal, P. Q.
Export Distributors: International Standard Electric Corp., 67 Broad St., N.Y.
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PRODUCTS

CORD

A light, extremely flexible microphone cord. It has been an industry standard
since the early days of radio. Widely known

for its ability to withstand abuse.

Smooth jacket will not catch on stages or sets.

TIREX

PORTABLE

CORDS

0 A very tough, extremely flexible cord for a great variety of uses. Frequently
used in connection with portable lights and with banks of overhead lights. Jacket
is special neoprene compound

SIMPLEX

that will withstand toughest service.

ANHYDROPRENE
«$ For power distribution, panel board wiring and for signal service. Has a thin
jacket of neoprene in place of fabric braids. Jacket is colored for circuit identification. A special Simplex-ANHYDROPRENE,

Type WD-75,

is available

for use in both wet or dry locations at 167° F. (75° C).

For these and many other Simplex wires and cables see your local Graybar
branch. If they do not have them in stock they can get them for you quickly.

WIRES

SIMPLEX

El

WIRE

&

CABLE

CO.,

iCTRICAl

79

Sidney

FOR

Street,

&

CABLES

Cambridge

39,

Mass.
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On
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/^TELEVISION
Auricon 16mm

Sound-On-Film Cameras provide ideal working tools

for the production of Television Newsreels, film commercials,
dramatic

inserts and local candid-camera

AURICON

programming.

Ask our distributor or write direct for free illustrated catalog.

■^C 200 ft. film capacity for 514 minutes
of continuous sound-on-film.

$695.00 (and up)

■^t Self-blimped for quiet studio

With 30 day money-back
Guarantee

CINE-VOICE

operation.
Synchronous motor for "single" or
"double-system" sound-recording.

Photograph a sound track along one

•+C Studio
image. Finder shows large upright

edge of your picture film with the
•+C $1310 (and up) with 30 day moneyback Guarantee.

Auricon "Cine-Voice" 16mm Camera.
Same film cost as old-fashioned silent
movies! Edit your own talking pictures
on any make of 16mm sound projector.

BERNDT
7365

BEVERLY

- BACH,
BLVD., LOS ANGELES

MANUFACTURERS

OF

INC.
36, CALIF.

-0t

Two independent Finder Systems plus instant Ground-Glass Focusing
through the Camera lens.
Self-blimped for quiet studio operation.
1200 foot film capacity for 33 minutes of continuous recording.
Variable Shutter for fades or exposure control.

m

$4652.15 complete for 16mm sound-on-film... lenses additional.
Also available without sound for $3377.90.
Sold with 30 day money-back Guarantee. RCA licensed sound.

SOUND-ON-FILM
RECORDING
Ho||yWOod^

EQUIPMENT

SINCE

1931

EP

YOU

nth

RELIABILITY

Graybar's
TUBES

■

FOR

AM

BROADCAST

Drivers, and

Rectifiers — Incorporating Machlett

improvements

"keeping
The Machlett line of broadcast

in design and processing — For reliable, low-costsi

selection of the Machlett

of transmitting tubes is its best assurance

SERVICE

Final Stage Amplifiers, Modulators,

ON

line

to you of

you on the air."

tubes is designed and pro-

duced to satisfy the needs of all broadcasters

per-hour operation.
— AM,

FM and TV

— and to provide reliable, low cost operation
FM

BROADCAST

at all power

TUBES

Manufactured
■

1, 3, 10 and 50 Kilowatt Amplifiers as well as

■

Drivers and Rectifiers — Tubes

11

of power requirements — With

jj

by Machlett

in construction for top performance
quency service.

advances

and

in high-fre-

■

TUBES

FOR

TV

been

inherently a part of

Laboratories

since 1897.

This established

coupled with the added

jjj ciency design; sturdy, close-tolerance construction;
and Machlett-developed, special processing techcost, reliable perform-

ance in high-power, high-frequency

have

Machlett

SERVICE

Very-High-Power Single-Tube Amplifiers for VHF
Channels — Featuring: coaxial, compact, high-effi-

niques— Providing: minimum

production for over 50 years,

these tubes incorporate all the techniques and skills
which

TRANSMITTING

Laboratories, Incorporated,

specialists in electron tube design

tor a broad range
Machlett

levels up to the very highest.

advanfage

bility made possible by Graybar's

of immediate
widespread

quality,

availadistribu-

service.
tion system,, guarantees

Graybar's

pledge

— "to keep you on the air."
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Gray

It's

EASY

to

. . . television,
or

plan

tower

lighting

radio,

microwave

relay

with
CR01SE
^^^^^^^^^^^^^^^^ ' -^-'^ ^- ^
■

Tower

your

^^M*.

ig

. . .
HINDS
t. fa X m. fa.

Aj

Bulletin

Crouse-Hinds Technical Data Bulletin
381-F contains important information on
television, radio, and microwave relay tower
lighting and tells you exactly what you need
to do the job. There are layout drawings with
complete bills of material for lighting towers
of all heights. All of the information meets
the requirements
cations.

of FCC

and

CAA

specifi-

A complete line of alarm relay equipment
is available for remote indication of lamp
failure as required by the FCC for unattended
stations.
Send for your copy of this helpful bulletin
today.

CROUSE-HINDS

COMPANY

Syracuse 1, N. Y.
OFFICES: Birmingham — Boston — Bullalo — Chicago — Cincinnati — Cleveland — Dallas — Denver
Detroit — Houston — Indianapolis — Kansas City — Los Angeles — Milwaukee — New Orleans
New York — Philadelphia — Pittsburgh — Portland. Ore. — San Francisco — Seattle —St, Louis — St Paul
Tulsa — Washington. RESIDENT REPRESENTATIVES Albany — Atlanta — Baltimore — Charlotte
Corpus Christi — Reading. Pa. — Richmond. Va — Shreveporl
Crouse-Hinds Company ol Canada. Ltd.. Toronto Ont.

Photoelectric Control
provides automatic operation
of lighting circuits

Type EOL Single
Obstruction Light

A Television Tower
with Crouse-Hinds
Obstruction Lighting
Equipment
Type TSS
Flashing Switch

AIRPORT

Type FCB-12
Fresnel
Beacon

LIGHTING

■ FLOODLIGHTS
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• CONDULETS

• TRAFFIC

SIGNALS

T

NEWEST

A

P

E

PRESTO TAPE

E

QUI

LONG-PLAYING

RECORDER RC-11
Radical new "unitized" construction with
self-contained capstan drive unit. Reel size
up to 10% inches; three enclosed heads;
push button operation; heavy ribbed aluminum panel, presto's most advanced tape
recording mechanism.
J

P

ME

T

TURNTABLE-DRIVEN

TAPE

AM

PRESTO PORTABLE PT-920
This popular portable tape machine is shown
here with the new RA-1 reel adapters which
increase its reel size to 10% inches. Three
motor drive without friction clutch or friction brakes, 15,000 cps. frequency response
and excellent dynamic range.

TAPE

REPRODUCER TL-10
Most amazing development to hit the recording field in years. Makes any standard 16"
turntable quickly adaptable to tape. Turntable acts as motor; speeds of IV-i" /sec. and
15"/sec. Plugs into standard studio speech
input equipment; no preamplifier required, m

REPRODUCER PB-17
Designed especially for background music in
industrial plants, entertainment locations,
ships and trains. Eight hour tape cycle at
3%"/sec; dual track; 4800 ft. reel capacity;
frequency resp. is 50 to 8,000 cps. (±2db)

RECORDING

PL

I F IE

R

S

PRESTO PORTABLE 90-B
Qualities of high fidelity studio console but
portable, with complete facilities for remote
operation. Distortion of less than 1.5% at
maximum output. Equalizers for flat, NAB
33% rpm, phono, NAB playback and automatic. Three-microphone input with mixer
»and master gain control.

DISC

EQUIPMENT

PRESTO TRANSCRIPTION
PRESTO STUDIO CONSOLE 8 D-G
Designed to cut the finest instantaneous and
master recordings. Has radial cantilevered
overhead requiring no turntable contact. 1-D
cutting head. Direct gear drive and twin
motors. Eight different feed pitches in each
direction, including 250 lpi. microgroove.

N

TURNTABLE

10-B
Here is an improved
model of the famous
presto 10-A which has been the preferred
turntable in hundreds of broadcast stations.
The 10-B is a rim-driven table of exceptional
accuracy with 3-speed mechanism. Offered
_as chassis only or in console cabinet.

PRESTO PORTABLE RECORDER 6-N
World favorite! Unusual reliability under
all recording conditions. Low mechanical
noise level. Speed accuracy excellent at 78
and 33% rpm. Equipped with 1-D cutting
head. Microgroove attachment available at
.extra cost.

Q(^|J!y1JAL513' LI
RECORDING CORPORATION • Paramus, New Jersey
Export Division: 25 Warren Street, New York 7, N. Y. • Canadian Division: Walter P. Downs, Ltd., Dominion Square Bldg., Montreal
WORLD'S

LARGEST
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FOR

LONG
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TROUBLE-FREE

PERFORMANCE

ELECTRICAL
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CONNECTORS

MADE

Qwist'JbcK
CONVENIENT AND EASY TO USE
A Twist of the Cap, and If s Locked.

QwistJbck. . . first and still the finest separable electrical connection
. . . has faithfully served the Broadcasting and Stage Lighting industry
for more than 23 years. It is used on permanent or portable apparatus,
such as motors, power outlets, audio packs, sound equipment, loud
speakers, portable lights, testing and recording equipment. The unique
locking principle insures uninterrupted electrical contact regardless of
vibration. Owistjgck. never disconnects accidentally. <^^M:J&ck. is
manufactured in complete lines of two, three and four wires, grounded
or not grounded. Ratings range from 10 to 50 amperes. lJWiSi:Jl$cM.
provides a maximum of safety and a minimum of time-loss and inef iciency inoperation.
Twist-lock devices in use on a Davis
portable dimmer.
Jiubbellock
FOR HEAVY-DUTY SERVICE
eaki or Seals a Circu
a Split S«cond

Here is the ideal connector for heavy-duty use because it permits instant "make" or "break" of the circuit, yet stands up under continuous
tough service. Once twisted in position, it is impossible for this device
to disconnect accidentally, yet a simple turn, and presto, the spring
loaded unit disconnects automatically. Vibration is no problem for
Jiubbfllock There is nothing to jam out of order. Rugged construction throughout prevents shifting out of alignment, bending or twisting.
For convenience, safety and dependability, specify JiUbbelJock
for heavy-duty use.

Our development laboratory will cooperate with
your engineers to adapt Twist-lock or Hubbellock
to your application . . . write
HARVEY

Hubbellock in use on a stage lighting
panel.

HEAVY

DUTY

HUBBELL,

INC.

Bridgeport, Conn.
Dept. H
* First and

still

the finest!!

IVIiYfif

ELECTRICAL

FOR

R

IT'S

NEW.

. . THE

CONNECTION

PERFECT

FOR

SOLDERLESS

RADIO

AND

Designed

WIRING

TELEVISION

for the quick connecting

disconnecting

of radio and

and

television

wiring either at time of assembly

or

in service.

Here is a revolutionary new Hubbell product that may
save you endless time, effort and expense by speeding
product assembly or repair. Interlock makes it possible
in a matter of seconds to join the wires in a section that
otherwise would take minutes or even hours. Interlock
is widely used on test equipment, control panel boards,
telephone equipment, sound effect equipment, patch
boards, terminal strips and make-up boards.

Note

these

Features:

proof; Automatic
Low

Contact

Vibration-proof;

Locking

Action;

Pull-

Constant

resistance.

Above: Type A capacity 10 amps., and
Type B capacity 5 amps.
(both shown actual size)

Constant coil spring pressure presses the
Interlock contact head against the jack
contact, thus eliminating uncertain friction and contact fatigue. Interlock controls actual contact pressure within close
limits.

Only Interlock plugs have two separate
contact surfaces in parallel. If pressure
on the clamping head "1" (primary contact) decreases through vibration, impact or extreme temperature changes,
pressure on the secondary sleeve contact "2" increases proportionately.

Applications Unlimited!
How can the Hubbell Interlock help you
save time, trouble and expense? Our
staff of Hubbell sales engineers will gladly
study your problem and recommend a
solution. Write for complete information.
HARVEY

HUBBELL,

INC.

Bridgeport, Conn.

SELF-LOCKING

FIRST

. .

and
still
Positive locking action — vibration and
impact proof. No catches or separate
locking parts. The contacts themselves
form the locking mechanism. The lock is
as perfect as the electrical connection
because they are one and the same
thing.

Constant resistance is low and stays that
way throughout the life of the plug due
to constant spring pressure. Contact
surfaces are self-wiping. Wiping action
breaks through any dirt or oxide film.
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/
conserves

WAVEGUIDE

IN

SERVICE

POWER
in

UHF-TV!

Broadband

Coaxial

Transmission

Lines

Lowes f Power
No

Electrical

Loss

Discontinuity

Designed for continuous service at any frequency to 2700
MCS, Prodelin Series 800 transmission line offers the
highest microwave signal transmission efficiency with the
lowest VSWR obtainable anywhere! And Prodelin Series
800 line can be cut at any point in the system, without
regard for insulator spacing— it still retains its extremely
high efficiency and low VSWR! Available in
\W>
and Wz" sizes and in 50 ohm impedance.
Prodelin Air-Tite couplings are electrically smooth and completely
air tight. Simple mechanical assembly cuts field installation time by
50% [(Proved in actual field installations by experienced installers.)

gyg dn>

m a

KAL

Small increments of attenuation
in coaxial transmission lines result
in excessive power losses when used in
conjunction with hi-gain antennas in the
UHF range. This loss of effective
radiated power is often as high as 50%.
The best solution to the problem is
waveguide. Waveguide provides lower
attenuation, greater coverage for equal
antenna height ... it can be used in combination with UHF coaxial line . . .
requires no dehydration or pressurization.

For audio equipment, smart broadcasters place their confidence in
the Altec Lansing Corporation. Experience has shown
equipment

that Altec

is always better; its quality unsurpassed; and its dependability beyond expectations. Altec equipment

is designed to

work together, without extra matching transformers or other expensive adaptations. Whether

it is the new 601 A Duplex monitor

speaker or a complete speech input installation, you'll find Altec
audio equipment will do the job better, longer, more economically.

250A Console. This beautiful master
console represents a new quality standard for speech input equipment. Like
all Altec consoles and mixers, its frequency response, noise level and low
distortion more than meet the most
Ask our distributor or write direct for complete
information on any item of Altec audio equipment.

9356 Santa Monica Blvd., Beverly Hills, Calif.
161 Sixth Avenue, New York 13, New York
Plug-in Preamplifier. . .A-428B
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We

recommend

SEAL

O

UHF

HARD

TRANSMISSION

RANGE

DRAWN
LINE

IMF

SEAL-O-FLANGE*
SIZE

3V8"**-50

OHMS

(A) Cat. No. 200-506 Transmission Line

(F) Cat. No. 305-506 Flange, fixed type

(B) Cat. No. 301-506 Elbow, Mitre, 90°, flanged

(G) Cat. No. 311-506 Reducer 3Vb" to TVs", flanged

(C) Cat. No. 303-506 Elbow, Mitre, 45°, flanged

(H) Cat. No. 312-506 Coupling flange - Compression type

(D) Cat. No. 306-506 Gas Stop
(I) Cat. No. 98-506 "0" Ring gasket
(E) Cat. No. 310-506 Anchor insulator and inner conductor assembly

TRAHSMIS
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(I)
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NEW
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QUICK

STARTS

WITHOUT

:
NEW

3-SPEED

TURNTABLE

PROVIDES

GUARANTEED TIMING FOR "DUBBING"
AND ON-THE-AIR , BROADCASTING

Reaching stable speed— less than
V2 revolution
33V3—
in
minimum
time,at this
newly
designed turntable provides
quick start from motor switch
without overshooting. Successor
to the 2-speed model 524, the
Fairchild 530 is equipped with
integral 3-speed drive, all three
speeds synchronous. Ideal for
"dubbing" operations, on-the-air
broadcasting and laboratory
applications, the 530 provides
guaranteed accurate timing at
all speeds, is virtually free of
rumble and vibration. More than
300 already in use!

Eouol'iol.on
FoxcMd
UnitCu'ves
205C Pois..e Equol'itr
WITH THE
FAIRCHILD 205. As demonstrated by chart
at right, this unit provides matching equalization curves for various types of lateral
and vertical records and transcriptions, in
accordance with NAB standards.
Qm& turret head holdsTW,
moving coil cartridges...
1

The simplicity of this 3-in-l Turret Head
obsoletes multiple arms, equalizers and
throwover switch. Use only one Fairchild
Turret Head Arm, it mounts up to three
Fairchild Miniature Moving Coil Cartridges at one time— ready for instant selection at the turn of a knob, which also sets
correct stylus pressure. All critical adjustments, usually inherent in viscous damped
arms, have been eliminated in the current
Fairchild 201-B. A completely redesigned
base assembly with a new method of pivoting now incorporates automatic temperature control.

'"Corporate m,„ srandards and
f-esPmcutomXf
ud""npyicesXd^'ve
fea.
Dnve.A
rfrn,?""0''
and others. Fairchild Ta d °ntro'

e" are also built t !pe Reco,"dCia'-d apptUa't!ons0rder fof **
RECORDING

EQUIPMENTS
Tenth Avenue, Whitestone, N. Y.
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Get

all

your

TV

needs

from

this

as

single,

a

"Package

convenient

source—

Graybar
Graybar, today, offers you a packaged planning and
supply service for new TV installations ■— a complete
package that can put you on the air with efficient, well
engineered equipment in the shortest possible time.
From camera to antenna, Graybar Broadcasting
Equipment Representatives will work with you or
your consulting engineers to develop practical
solutions to any TV problem.
Graybar also distributes a complete line of equipment
and supplies for studio and tower lighting, as well as
everything else you require for wiring, ventilating, and
communication systems. In these fields, too, other
Graybar specialists are at your service.
Whatever

your telecasting (or broadcasting)

requirements, call Graybar first — it's the easy way
to get everything electrical when and where
you need it. Graybar Electric Co., Inc. Executive
Offices: Graybar Building, Neiv York 17, Nexv York.
346-14

EVERYTHING
A Few of Our Leading Supplier-Manufacturers — Altec Lansing • Ampex •
Berndt-Bach • Blaw-Knox • Cannon
• Century Lighting • Communication
Products • Continental Electronics •
Crouse-Hinds • Daven • Fairchild •
Federal Telecommunication Laboratories • General Electric • General Radio
• Houston-Fearless • Karp Metal •
Kliegl • James Knights • Machlett •
Meletron • Minnesota Mining • MoleRichardson • Presto • Rek-O-Kut •
Sarvis • Tung-Sol • Webster • Western Electric • Zoomar
Everything Electrical For Broadcasting-Telecasting—Amplifiers • Antennas
• Consoles • Frequency and Modulation Monitors, Test Equipment • Loudspeakers and Accessories • Microphones
and Accessories • Recorders and Accessories • Speech Input Equipment •
Towers • Tower and Studio Lighting
Equipment • Transmission Line and
Accessories • Transmitters, AM and TV
• Tubes • Turntables, Reproducers,
and Accessories • TV Cameras and Film
Equipment • Video and Audio Monitors • Wiring Supplies and Devices

EVERYTHING

ELECTRICAL TO KEEP YOU ON THE AIR . . .
IN OVER
100 PRINCIPAL CITIES

Graybar's nation-wide network of more than 100 offices and
warehouses assures you of convenient service wherever you
are. Graybar Broadcast Equipment Representatives are located in the following 21 cities.
ATLANTA
John Kluttz,

CLEVELAND
A. C. Schwager,

Cypress 1751
BOSTON
J. P. Lynch,
Kenmore 6-4567
CHICAGO
E. H. Taylor,
Canal 6-4100
CINCINNATI
W. H. Hansher,
Main 0600

Cherry 1-1360
DALLAS
C. C. Ross,
Randolph 6452
DETROIT
A. E. Byers,

JACKSONVILLE
W. C. Winfree,
Jacksonville 6-761 1
KANSAS CITY, MO.
R. B. Uhrig,
Baltimore 1644

Temple 1-5500
HOUSTON
R. T. Asbury,

LITTLE ROCK
W. E. Kunkel,
Little Rock 5-1246
LOS ANGELES
R. B. Thompson,

Atwood 4571

Angelus 3-7282

ELECTRICAL

FOR

PITTSBURGH
R. F. Grossett,
MINNEAPOLIS
C. W. Greer,
Geneva 1621
NEW YORK
R. W. Griffiths,
Exeter 2-2000
OMAHA
L. J. O'Connell,
Atlantic 5740
PHILADELPHIA
J. W. Crockett,
Walnut 2-5405

Allegheny 1-4100
RICHMOND
E. C. Toms,
Richmond 7-3491
ST. LOUIS
J. P. Lenkerd,
Newstead 4700
SAN FRANCISCO
K. G. Morrison,
Market 1-5131
D.
1. Craig,
SEATTLE
via
Mutual 0123

Graybar has everything you need in broadcast equipment . . . PLUS
everything for wiring, ventilating, signaling and lighting your entire
station and grounds.
For complete information on any of the items described on the
previous pages, consult your nearest Graybar Broadcast Equipment
Representative. You'll find him well qualified to assist you in every
phase of station planning or expansion as well as modernization of
existing transmitter and studio facilities.
The names and locations of Graybar
sentatives are listed below :
ATLANTA
John Kluttz, Cypress 1751
BOSTON
J. P. Lynch, Kenmore 6-4567
CHICAGO
E. H. Taylor, Canal 6-4100
CINCINNATI
W. H. Hansher, Main 0600
CLEVELAND
A. C. Schwager, Cherry 1-1360
DALLAS
C. C. Ross, Randolph 6452
DETROIT
A. E. Byers, Temple 1-5500
HOUSTON
R. T. Asbury, Atwood 4571
JACKSONVILLE
W. C. Winfree, Jacksonville 6-7611

Broadcast

Equipment

Repre-

LITTLE ROCK
W. E. Konkel, Little Rock 5-1246
LOS ANGELES
R. B. Thompson, Angelus 3-7282
MINNEAPOLIS
L. S. Sellner, Geneva 1621
NEW YORK
R. W. Griffiths, Exeter 2-2000
OMAHA
L. J. O'Connell, Atlantic 5740
PHILADELPHIA
J. W. Crockett, Walnut 2-5405
PITTSBURGH
R. F. Grossett, Allegheny 1-4100
RICHMOND
E. C. Toms, Richmond 7-3491
ST. LOUIS
J. P. Lenkerd, Newstead 4700

SAN FRANCISCO
KANSAS CITY, MO.
R. B. Uhrig, Baltimore 1644
K. G. Morrison, Market 1-5131
SEATTLE
D. I. Craig, Mutual 0123

A few of Our Leading Supplier-Manufacturers — Altec
Lansing • Ampex • Berndt-Bach • Bishop •
Blaw-Knox • Cannon • Century Lighting •
Communication Products • Continental
Electronics • Crouse-Hinds • Daven • Fairchild • Federal Telecommunication Laboratories •General Electric • General Radio •
Houston-Fearless • Hubbell • Karp Metal
• Kliegl • James Knights • Machlett •
Meletron • Minnesota Mining • MoleRichardson • Plastic Wire & Cable • Presto
• Prodelin • Rek-O-Kut • Sarvis • Simplex
• Thomas & Betts • Tung-Sol • Webster •
Western Electric • Zoomar
Everything Electrical for Broadcasting -Telecasting —
Amplifiers • Antennas • Consoles • Frequency and Modulation Monitors, Test
Equipment • Loudspeakers and Accessories • Microphones and Accessories • Recorders and Accessories • Speech Input
Equipment • Towers • Tower and Studio
Lighting Equipment • Transmission Line
and Accessories • Transmitters, AM and
TV • Tubes • Turntables, Reproducers,
and Accessories • TV Cameras and Film
Equipment • Video and Audio Monitors •
Wiring Supplies and Devices

PROGRAMS
'BALTIMORE IS DIFFERENT'
WITH Baltimore has released a colorful,
multi-paged booklet entitled "Baltimore is Different" which leads up to the point that besides
white marble steps and row houses, Baltimore
is peculiar in regards to radio timebuying too.
By means of clever illustrations, the booklet
points out that the Maryland population is dominated by stations in Washington, Philadelphia
and Pittsburgh and that Hagerstown and Frederick are self-contained listening areas, and
network affiliates in Baltimore are duplicated in
their coverage areas by affiliates in other cities.
The point is that in buying time on a Baltimore
station, the target is Baltimore almost exclusively, therefore it's smart economy to buy
independent WITH rather than a higherpowered network affiliate. The booklet goes on
to point out WITH advantages in terms of
advertising results, programming, and economy.

TOUR

OF

UN

ON

CBS-TV

HOUR-LONG telecast, which took viewers
on a complete "tour" of UN headquarters in
New York, was scheduled to be presented over
the full facilities of CBS-TV Saturday 1:302:30 p.m. EST. Among personalities scheduled
to participate in the program were Dag Hammarskjold, UN secretary-general; Madam Viajaya Laksmi Pandit and UN Ambassador
Henry Cabot Lodge Jr. Telecast was arranged
by the U. S. Committee for UN Day in cooperation with Harold Fellows, president of
NARTB.

UHF

BIRTHDAY

BOOKLET

KPTV (TV) Portland, Ore., first commercial
uhf station, has released a birthday booklet
titled "The First Year of KPTV." Filled with
many pictures of the station and pictures seen
on KPTV, the booklet contains stories of its
"firsts," a message from the station's President
Herbert Mayer, excerpts from publications taking note of the uhf station's first anniversary
(including B»T, Sept. 28) and pictures of the
station's layout, interior photographs, letters of
approbation, pictures of the staff and a summing-up by Station Manager Russell K. Olsen.

KBIG

GIANT

MATCH

BOOK

FIFTEEN hundred advertisers and agencymen
have received giant match books from KBIG
Avalon, Calif. On the cover is the message:
"For a BIG MATCH . . . look inside. For
a BIG BUY that's matchless, check KBIG, The
Catalina Station, giant economy package of
Southern California radio." On the 4lA x 3Viinch back cover is printed the station's schedule of daily, weekly and monthly special spot
announcement packages, including prices for
10-second, 30-second and one-minute announcements in five different quantity orders.

WJR Airs Barn Project
WJR Detroit marked the 553d broadcast
of its weekly public service presentation,
In Our Opinion, on Oct. 18, from Almont,
Mich., where moderator George Cushing
interviewed a representative group from
a hundred farmers who worked together
to rebuild the barn of a neighbor after it
was destroyed by fire. WJR described the
farmers' project as a "rebirth of the
American pioneer spirit."
Broadcasting

Telecasting

&

PROMOTION

Morning Mysteries
KSUN Bisbee, Ariz., reports it has made
a radical departure in morning programming by airing adventure-mystery programs from MBS. KSUN programs Starlite Theatre, Let George Do It, High Adventure, Bulldog Drummond and Nightmare Mon.-Fri., 9:30-10 a.m., because a
great percentage of Bisbee's population
is made up of copper mining employes
who work on alternate eight-hour shifts
every two weeks around the clock. KSUN
said it also had found "that the housewives welcome this type of program in
the morning hours, because in the evening so many interruptions make it impossible to listen to these favorite adventure-mysteries unbothered."
'ONE OF TWENTY-THREE'
THE CBS network was to rebroadcast 10 minutes of the WJR Detroit documentary report,
"One of Twenty-Three," revealing the turbulent
home life and background of a Lincoln Park,
Mich., soldier who is one of the 23 Americans
renouncing their country in favor of Communism. The network broadcast was to be heard
yesterday (Sunday) on The World Today program, 4-4:30 p.m. The original 25-minute
broadcast on WJR, narrated by Joseph Hainline, included interviews with the soldier's relatives, friends, teachers, employers and former
school principal in an attempt to disclose the
factors that may have influenced him to reject
his native land. WJR reports that the state
publication of the American Legion, The Michigan Legionnaire, is running a front-page story
about the program and reprinting the 25-minute
radio script in its October issue. The publication will be mailed to all Legion state headquarters, Congressmen and Senators, as well as
75,000 Michigan Legionnaires, according to the
station.
WTOV-TV MERCHANDISING PLAN
WTOV-TV Norfolk, Va., has released a brochure outlining its "Baker's Dozen" Merchandising Package which it offers to national advertisers. The sales promotion weapons listed
are: (1) Out-shelf merchandising in all Colonial
Stores; (2) Window displays in all Peoples Service Drug Stores; (3) Jumbo post cards mailed
to all Norfolk retailers; (4) Movie trailers in
six theaters; (5) Outside bus-dashes on Virginia Transit Co. busses; (6) Counter cards
placed in dealer stores; (7) Window streamers in
major retail stores; (8) Free courtesy announcements; (9) Promotional letters; (10) Personal
calls on key jobbers and distributors; (11)
News sheet mailed to retail food stores; (12)
News sheet mailed to retail drug stores; (13)
Monthly merchandising report.

IN THE

KSTP-TV
now

reaches

nearly

Two

Million

regularly

with

its

100,000

watts

on
channel

5

DEPARTMENT STORE ADVERTISING
L. L. DAGGETT commercial manager of
KYNO Fresno, Calif., has prepared a report
entitled "Department Store Advertising" the
purpose of which is to explode the myth that department stores must depend on newspapers
one hundred per cent in order to have a successful advertising campign. Using circulation
figures, Mr. Daggett claims that a newspaper
reaches only 30% of the population. He
shows that a cessation of newspaper advertising,
as was the case during the Pittsburgh printers'
strike in November 1950, had no adverse effects
on sales of those department stores using radio.
Mr. Daggett concludes by saying that it is vir-

MINNEAPOLIS

- ST. PAUL

October 26, 1953

•

Page 123

PROGRAMS

& PROMOTION
'THE WAYS OF MANKIND'
WBBM Chicago is presenting a new program,
The Ways of Mankind, which attempts to explore the origin and development of cultures,
customs and folkways in various parts of the
world. The program, which is produced by the
National Assn. of Educational Broadcasters
under the terms of a grant from the Fund for
Adult Education, established by the Ford
Foundation, has as its purpose the understanding of the ways of other peoples so that we can
live with them successfully. The 13 -week
series premiered Oct. 16 and is heard Friday
8:30-9 p.m. CST.

THREE WBZ Boston
an affair celebrating
Nash-Kelvinator Co.;
sales

radio executives were guests of the New England Nash Dealers at
Nash sales increases during the past year: (I to r) George Rogers,
Tom Dunn, WBZ account executive for Nash; Tom Meehan, WBZ
manager, and Paul E. Mills, WBZ station manager.

tually economic suicide for a department store
to devote all its advertising budget to either
newspapers or radio, that it could save 20% of
its budget and reach more people by using both.

WKRC-TV

CITES MOTORISTS

MANY Cincinnati motorists have received a
pleasant shock recently when stopped by traffic
officers who have given them simulated gold
coins instead of traffic tickets. The coins state
that the motorist has been singled out for an
award because of some act of courtesy as a
driver. Sponsored by WKRC-TV there in cooperation with the Cincinnati police department, the Courtesy Safe-Driver awards will be
handed out for the next year, averaging five a
day. The "courteous" motorist is also given a
card on which he writes reasons for driving
courteously and mails it to the station. Each
week the motorist with the best reasons is invited to the WKRC-TV studio for an interview
at which time he is given a certificate proclaiming him the Courtesy Driver of the Week.

For

KFWB OFFERS MINK
MINK stole, valued at $1500, will be one of
37 awards in a contest sponsored jointly by
Vitamin Corp. of America (Rybutol) and Savon Drug stores (Los Angeles area chain) for
finishing the statement: "I like Rybutol because. .." in 25 words or less, on KFWB
Hollywood Jerry and Beverly duo disc-m.c.
program.
SHOPPING TO MUSIC
SHOPPING in downtown Compton, Calif., is
done to music these days after Pan American
Broadcasting Co., Beverly Hills, contracted to
supply a broadcast music system along the main
street of the community, with local merchants
footing the bill for six weekly 11-hour programs. Broadcast schedule of KUTE (FM)
Glendale is used, with commercials eliminated.
Year-around contract, believed to be first of its
kind in the country, was negotiated between
Robert Brazy, president of Pan American, and
William Jenner, secretary of Compton Chamber
of Commerce.

MINUTE
to

call

any

Headley-Reed

spots

or

. . .
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St

Deerfield

Revisited

RADIO

can take credit for the re-publication of a boy's adventure book, The
Boy Captive of Old Deerfield, which was
published in 1904 and had been out of
print for 17 years.
Back in 1950, WHAI Greenfield,
Mass., was so dissatisfied with available
children's programming that it decided to
read The Boy Captive of Old Deerfield
over the air for three weeks. Audience
response was so enthusiastic, according to
WHAI General Manager John Haigis Jr.,

Mr. Haigis added that booksellers and
the Greenfield Public Library were

Ohio
office

'THE SYMPHONY STORY' ON KPOJ
A NEW program, entitled The Symphony Story,
has made its debut on KPOJ Portland, Ore.,
under the sponsorship of the Portland resident
offices of J. Henry Helser & Co., West Coast
investment managers. Aired Sunday, 10:3011:30 p.m., each program in the 13-week
series is devoted to the history, description and
use of the instruments within a symphony orchestra. To illustrate the varying ensemble and
solo uses of the instruments, the program will

that the readings were continued and expanded to include all the books of the
Old Deerfield and Young Puritan series,
written by Mary P. Wells Smith. Interest was so high, Mr. Haigis said, that
the entire series was repeated not once,
but twice with every expectation of continuing indefinitely.

SELL

Youngstown,

CLOSED CIRCUIT CANCER DATA
THE latest techniques in cancer research and
treatment will be shown to physicians and surgeons on a closed-circuit television program at
the WCAU-TV Philadelphia auditorium. The
program, first of a series, will originate at the
Francis Delafield Hospital and Memorial Cancer
Center in New York. The closed circuit will
link New York, Boston, Pittsburgh, Detroit,
Toledo and Philadelphia.

and

TELEVISION
Phone

RI

3-4121

swamped with requests for books. Starting in 1951, he worked continuously on
a project to have The Boy Captive of Old
Deerfield reissued. This entailed the acquisition of publishing rights from the
author's heirs and the re-making of plates
that had been destroyed.
Public response to the book reportedly
is so enthusiastic that Mr. Haigis is making plans to have re-issued the seven other
titles of the Old Deerfield and Young
Puritan series.
Broadcasting

• Telecasting

utilize illustrative musical passages from folk
music and the classics, interwoven with explanatory material. Interviews will be scheduled
with instrumentalists from the Portland Symphony Orchestra, who will perform, as well as
with some of the guest conductors who will
appear with the orchestra — Arthur Fiedler, Igor
Stravinsky, Dimitri Mitropoulos and others.
Announcements in behalf of the Portland Symphony Society will be a part of the program.
'LIFE BEGINS' ON KTBC-TV
A NEW program titled Life Begins adds a new
educational service to the roster of KTBC-TV
Austin, Tex. Designed to show the young
mother or mother-to-be the do's and don't's of
raising a family, the series is conducted by Eve
Martin, a woman of experience who is the
mother of 11 children (the 12th is on its way)
whose family was featured in American Magazine as one of the country's most interesting
families. The format allows Mrs. Martin and
husband to roam through a studio home, utilizing a nursey, kitchen and living room set. Produced by Bob Hellar, the program is co-sponsored by the ABC Shop, local maternity shop
owned and operated by the Martins, and Bray
& Jordan Pharmacists.

NBC-TV's Quick Rio Films
NBC-TV last week claimed a possible
speed record in getting on the air with
films showing President Eisenhower and
Mexican President Adolfo Ruiz Cortines
dedicating Falcom Dam on the Rio
Grande last Monday. A "hot developer"
was used to process, edit, and cut the
film aboard a chartered plane which flew
from the dedication site to Dallas where
WFAA-TV originated the coverage for
the network's Camel News Caravan when
it went on the air two hours twenty seconds after the Falcom Dam ceremony,
according to Frank McCall, Caravan
producer.

$499.50

COMPLETE
'TV COMES TO CHARLESTON'
"TV COMES to Charleston" is the headline
on a recent section of the Charleston Daily
Mail. With a cover colored in yellow, the 30page section was devoted to news about WKNATV Charleston. Included were stories covering
the history of tv, the various aspects of a tv
station's operation, how certain effects are
achieved on tv and television's relation to social
living. There were a number of pictures of personnel as well as equipment.
WTOP-TV

3-D

STAR

WTOP-TV Washington's morning man Roy
Meachum is the first 3-D star in D. C. tv, claims
the station. He is the "cover boy" in a 3-D
photo featured on more than 1,000 jumbo
mailing cards sent to advertising and public
relations executives. The promotion, which
pictures Mr. Meachum seated in his set at the
studio, was made up for Colortone Press of
Washington by Robert L. Green Assocs.,
public relations counsel. The caption reads,
"Roy Meachum, Washington's only local morning television host, 7 to 9 on channel 9, WTOPTV, and the first Washington television star to
be photographed in 3-D." Copy on the card
plugs: "Life-like 3-D litho by Colortone Press
offers unlimited potentials for all sales literature!" Special 3-D glasses come with card.
Broadcasting
• Telecasting

The Portable Magnecordette is the first professional recordplayback-P.A. system in one case, designed and priced for
the small radio station! It's a standard PT6-AH recorder— first
choice of broadcast stations everywhere—complete with amplifiers
and speaker for high fidelity playback!
Rack-mount this Magnecordette for studio use. Carry it into the
field for remotes. Use it to present recorded shows to agencies or
local advertisers. Amplifier-speaker unit can be operated up to
1000 feet away from the recorder, with volume controlled by
either unit. Or it can be used separately as a P.A. system,
with mike, phono, radio, or other sound source.
Look in the phone book under
"recorders" for your dealer.

Dept. B-10A
INC.
225 West Ohio Street, Chicago 10, Illinois
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George W. Davidson, general sales manager,
and Frederick P. Riedel, brewmaster, Piel Bros,
(beer), N. Y., elected vice president in charge
of personnel, traffic, sales and advertising and
vice president in charge of brewing, packaging
power plant and maintenance, respectively.
A. Dix Leeson appointed advertising manager
of Budd Co., Phila.

As the advertising agency for
various Southern advertisers,
we've found that radio pulls its weight
without pulling its sales punch.
That's why we'd like to handle the trade
paper advertising of one more radio
station or one more television station
outside the state of Tennessee.
We

Agencies
Alden H. Kenyon, formerly of Geyer Adv.,
N. Y., to Biow Co., N. Y., as vice president
and member of key executive group.
William D. Tyler appointed to newly-created
position of vice president in charge of copy
department, Leo
Burnett
cago.
Co., ChiGeoffrey Garth
named vice president, Lee Ramsdell
& Co., Phila. Mr.
Garth will be account executive on

can point with pride to such

national sales-making

ideas as:

newly acquired account, C. R. Bard
Inc., Summit, N. J.

Mr. Tyler

Russ Zeininger promoted from head of

media dept. to account supervisor at
McNeill & McCleary Adv., Hollywood. Media
duties will be handled by John McNeill, in
charge of radio and tv, and Loretta Skelton, in
charge of space.
★

★★★*★★*★★★
INDEPENDENT
BUT

NOT

ALOOF

Ideas that make your station talked about
— ideas and sales plans that sell your
station.
Drop us a letter. We'll be glad to give full
details on our setup of providing your
station with full national trade paper
advertising agency service.

*And have you noticed the "HATCHED" full
page ad for WHBQ-TV in this issue. The series
brought in the sales.

Rosengarten

Steinke,

&

Inc.

A Nationally Recognized
Advertising Agency

483

UNION AVE. • MEMPHIS, TENN.
PHONE 37-4566
Sf you don't want to wait to write

AFFILIATED OFFICES IN 40 CITIES
Copyright 1953 R& S, Inc.
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George V. Genzmer, merchandising director,
Erwin, Wasey & Co., L. A., to head newly
formed sales promotion department. Donald E.
Gehring, formerly sales and advertising manager, Nutrena Mills Dog Food Div., named
his assistant.
Anthony Joseph Walton to Lohmeyer, Adleman & Montgomery, Phila. advertising agency,
as production manager.

THREE broadcasters with an interest in
plowing flew to Cobourg, Ontario, for the
World Plowing Matches: (I to r) Larry Haeg,
manager, WCCO Minneapolis; Jim Hill,
WEAU Eau Claire, Wis., farm director, and
Herb Plambeck, farm director of WHO Des
Moines. All had worked with the National
Plowing Contest held recently at Augusta,
Wis. [B«T, Oct. 12].
Neil Leroy, account executive of Toronto office
of O'Neil, Larson & McMahon, named radio-tv
director, and John H. Roberts named manager
of Toronto office, which has moved to new
address at 67 Yonge St.
Clarence R. Palmer, media director, John Falkner Arndt & Co., Phila., has retired. Mrs. William A. Farren will succeed him. Mr. Palmer
will continue with agency on consulting basis.
Edith Wright Kram, fashion coordinator,
Millicent Deming Modeling Studios, Hollywood,
to Glasser-Gailey Inc., L. A., as production
manager.
Joseph I. George, former general merchandise
manager of Patterson Bros., N. Y. hardware
firm, to Wilson, Haight, Welch & Grover Inc.,
Hartford, Conn., and N. Y., as marketing
director.
Charles H. Weissner Jr. to Roy S. Durstine Inc.,
N. Y., as assistant account executive. He formerly was with Morse International.
Phil Flad Jr., former program director at
WAND Canton, Ohio, to radio-tv of Jack
Lacey Advertising Agency, Tampa, Fla.

Jay Wieder, Cecil & Presbrey, to Doyle Dane
Bernbach Inc., N. Y., as production manager.

Fred de P. Rothermel, former director in Phila.
Museum School of Art, to art department of
Beaumont, Heller & Sperling, Reading, Pa.,
advertising agency.

Bill Munsell to Minneapolis office of Bruce B.
Brewer & Co. agency as account executive. He
was formerly account executive with W. D.
Lyon Co., Cedar Rapids, Iowa.

Dirk Watson to service, N. W. Ayer & Son.,
Phila., John H. Trux Jr. to plans-merchandising;
Murray E. Morse Jr., public relations, and Albert E. Stott, outdoor advertising.

Vernon Nelson, art director at Charles Temkin Inc. advertising agency, Chicago, to Cowan
& Dengler Inc., Chicago branch of N. Y.
agency, in same capacity, succeeding Robert
Larson who joins Klau Van Pietersom-Dunlap
Agency, Milwaukee.
Elwyn R. Welshe, associate director, NBC New
York, to Sherman & Marquette, N. Y., as a
producer-director in radio-tv department.
Horace D. Nalle, formerly of N. W. Ayer, to
Geare-Martson Inc., Phila. agency, as account
supervisor and member of plans committee.
Paul H. Kerr Jr. to Geare-Marston as copy
director. He was with William C. Esty Co. and
BBDO. Richard Cummins, former art director
of Gray & Rogers, Phila. advertising agency
to Geare-Marston, in same capacity.

Frances Lindh, Ruthrauff & Ryan and AveryKnodel station representative, S. F., to John
Cohan Adv. Inc., Salinas, Calif.
George L. Peck, former manager of promotion
and publicity for WGY and WRGB (TV)
Schenectady, N. Y., and associated with General Electric Co., to Robert C. Russell Adv.
Agency there.
Stuart Sneed to copy staff of John Falkner

CUT

YOURSELF

A SLICE

OF AMERICA'S RICHEST EMPIRE
You Con Get A Shore of East Texas
by Appointing os Your Spokesman .
^
^ *L
— -TEXAS
"Voice of Longview"
KFRO
Broadcasting
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Arndt, Phila. He was formerly with RCA.
John Ball Jr., former N. Y. newspaperman,
also to John Falkner Arndt.
Roy Van Hook, John Falkner Arndt, Phila., to
copy department of Gray & Rogers, same city.

DIESEL

Maxwell Dane, Doyle Dane Bernbach Inc.,
N. Y., named chairman of advertising division
of Federation of Jewish Philanthropies of N. Y.
John F. Devine, legal staff of J. Walter Thompson Co., N. Y., appointed chairman of Committee on Radio and Television Production of
AAAA. He repaces Walter Craig, vice president and director of advertising for Pharmaceuticals Inc., N. Y.

GENERATOR

SETS

Stations
W. M. Carpenter and Joseph B. Matthews,
general manager and sales manager, respectively, of WLOW Norfolk, to WTOV-TV Norfolk where they will assume duties similar to
those at WLOW. Bob Drepperd, program director at WLOW, also to WTOV-TV as program
director. He will be succeeded at WLOW by
Art Ross, who will be in charge of film dept.
at WTOV-TV as well.
Jack Maurer, vice president of WCUE Akron,
Ohio, adds duties as commercial manager of
station.
George Nickson,
formerly manager of
KEEP Twin Falls,
Ida., to KBIF Fresno, Calif., in same
capacity. In radio 20
years, he was previously manager of
KXXX Colby, Kan.

WJR — Detroit, Michigan, uses 200 kw. GM
Diesel generator set as stand-by power for
50,000-watt transmitter. Compactness of unit
permitted installation in garage adjoining
transmitter building — eliminating cost of a
specially designed building.

If you are planning stand-by power, be sure to check the advantages ofGeneral Motors Diesel generator sets, listed briefly

Jack Powell, accoiint
executive, KVEN
Ventura (Calif.), to
to KXOC Chico as
general manager.

Mr. Maurer

below. GM

Bill Montgomery, disc jockey at WNOR Norfolk, Va., promoted to program director.
L. J. Ronder appointed program director at
WCFL Chicago, succeeding Robert Piatt.
Louis B. Ames, acting program manager of
Broadcasting

•

Telecasting

power for more than 1100 telephone and

telegraph exchanges — for microwave relay stations, for. hospitals, government buildings, banks, airports. There is a GM
Diesel distributor near you who will analyze your power re-

•
•

F. A. Higgins, former general manager
of WITZ Jasper,
Ind., to WITY Danville, 111., in same
capacity. Other appointments are:
Ward White, commercial manager;
Kenn Early, proMr. Curry
gram director; Jack
Brookbank, chief engineer; Max Winter, news
director; Fran Early, traffic manager and copy
chief; Delores Czapski, bookkeeper; Lynn Knox,
sales; Jane Anne Joyce, sales; Charles Roeder,
engineer.

Diesel generators are meeting the exacting requirements ofmilitary service in all parts of the world. They

supply emergency

Fred L. Vance, formerly with O. L. Taylor Co.,
station representative firm, in charge of Dallas
office, appointed sales manager of KWTV (TV)
Oklahoma City, new vhf ch. 9 outlet which
plans to start in December.
John T. (Jack) Curry Jr., CBS sales promotion
departments at KMOX St. Louis and WBBM
Chicago, appointed
director of sales promotion at WEEI
Boston.

WKTV— UTICA, N. Y., uses a 100 kw. General Motors Diesel generator set for stand-by
power. Set can be started remotely from the
control room. Low vibration characteristic of
engine permitted installation in room adjacent to transmitter and within 30 feet of
studio.

•

•

quirements and make his recommendations without obligation. Look in the yellow pages of your phone book for his listing, or write direct to us.
• Instant push-button power starting on
Wide range of models— I 2 Vi to 200
safe Diesel fuel — or fully automatic
kw., 220 or 440 volts, single or threestarting. Immediate power, no "warmphase current.
up" period.
Excellent frequency and voltage regu•Dependable starting — no sparklation for the most exacting requirements.
ignition system to fail because of dampness or corrosion — always ready to
start.
Powered by General Motors Diesel engines— dependable, smooth 2-cycle
• Easy to install — compact — lightweight
operation — low cost maintenance —
— requires nospecial building, no special
easy to service.
vided.
base. Complete instrumentation proBuilt by one manufacturer — one warranty, one responsibility for both encountry.
• Distributors and Dealers throughout the
gine and power generator.

DETROIT DIESEL ENGINE DIVISION
GENERAL MOTORS • DETROIT 28, MICHIGAN
SINGLE ENGINES ... 1 6 to 275 H.P. MULTIPLE UNITS ... Up to 840 H.P.
/t pays to Standardize on
Write for Generator Set Catalog 6 SA 20.

GM
DIESEL
POWER
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WPIX (TV) New York promoted to program
manager of station.

Chet Randolph to WNAX
farm service director.

Donald T. Ralph, former manager of KCVR
Lodi, Calif., and account executive at KSTN
Stockton, Calif., appointed general manager
of latter station, replacing D. M. Greene who
has been appointed manager of operations of
KTVU (TV) Stockton.

Elby Stevens promoted to sports director at
WTWN Johnsbury, Vt.

Roland (Pete) Peterson, farm news editor at
WNAX Yankton, S. D., promoted to production manager.

Robert A. Curtis to WBZ

Jack Van Nostrand,
chief commercial
traffic coordinator,
KNXT (TV) Hollywood, promoted to
sales service supervisor, replacing
Nancy Cameron,
who becomes secretary to CBS-TV producer Bill Brennan.
Fran Haughn, traffic
coordinator clerk,
assumes Mr. Van

Mr. Peterson

Joseph McMillan, WLW Cincinnati, to WMALAM-TV Washington as merchandising assistant.
Paul Collin, WBEL Beloit, Wis., to WREX-TV
Rockford, 111., as traffic manager.
Richard A. Jackson, assistant editor of Sponsor
magazine, to WOR-AM-TV New York as
news editor.

DAY

70

Boston sales staff.

Arnold Routson, WCOL Columbus, Ohio, to
WBNS-TV there as account executive.

Ray Brosseau, WLWD (TV) Dayton, Ohio,
salesman, promoted to operations chief, his
former post being filled by George A. Jones.
Mary Lou Myers, formerly with Holbrook Film
Library & Television Enterprises, Hollywood,
to station as film director. Bob Rhoades, WHOO
Orlando, Fla., to WLWD as announcer.
Roy Green named chief operator of CHUM
Toronto.
Dominick Bruno, WPIX (TV) New York technical director and previously staff engineer
at WPAT Paterson, N. L, promoted to engineering supervisor of station.
Gene Dailey promoted to assistant program
director of WBBM Chicago. Russ Mayberry

SATURATION

SCHEDULE
Sells

Kevin Drummond, commercial manager at
KYOU Greeley, Colo., to KMYR Denver as
account executive and disc jockey.

Henry E. Rhea, chief engineer in charge of
operations for WFIL-AM-TV Philadelphia,
named to newly created post of chief engineer
in charge of operations and maintenance, assuming duties of Louis E. Littlejohn who has
resigned.

Nostrand's duties, succeeded by Bruce Hoffman,
CBS-TV Hollywood operations.

10

Yankton, S. D., as

•CTTINOORF
ANO
OAVCNPORT
IN IOWA
ROCK ISLAND
MOLINE
ANO EAST MOLINE
IN ILLINOIS

Automobiles

In August 1953, Dahl Motors, Ford agency in Davenport,
received an extra shipment of new cars.

To sell these automobiles, Dahl planned ten day new car
promotion sparked by 35 announcements on WOC radio. No
other advertising was used except one classified ad in local
paper.

Net results— 41 NEW CARS SOLD ... 29 USED CARS
SOLD. This approximates $135,000 in sales at an advertising investment of less than i/2-of-l per cent.

Outstanding sales successes like the above is the one big
big reason why BUSINESS IS BETTER THAN EVER AT
WOC.
Get further facts from your nearest F & P office.
FREE & PETERS, INC.
Exclusive National Representatives
Davenport, Iowa
Basic NBC Affiliate
5000 W. — 1420 KC
Col. B. J. Palmer, President
Ernest C. Sanders, Manager
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NEW executives of WAPA-AM-TV San
Juan, P. R., are signed by Jose Ramon
Quinones (c), president. They are Charles
E. Bell (I), former tv director for Jefferson
Standard Broadcasting Co. (WBTV [TV]
Charlotte, N. C), WAPA-TV general manager, and Ary R. Moll, formerly radio-tv
director for Young & Rubicam's Mexico City
office, WAPA-AM general manager and assistant to the president. WAPA-TV target
date has not been announced.

promoted to assistant commercial program
director and Mark Reinsberg appointed assistant
promotion director of WBBM-TV Chicago.
Herb Howard named director of WLS National
Barn Dance at WLS Chicago. He succeeds
George Biggar, who has resigned to head up
WLBK DeKalb, 111., as president and general
manager. He is partner in purchase of station.
Betty Howard named to succeed John Drake,
promotion-publicity director, and Warren Middleton, sales promotion director, at WLS (now
B«T midwest sales manager in Chicago).
Fran Walsh, WSYR-TV Syracuse, promoted to
tv director. Joe Turrisi, cameraman and director
at WTVU-TV Scranton, Pa., to WSYR-TV.
Edith M. Holland, copywriter with Allen &
Reynolds Adv. Agency, to KFAB Omaha as
continuity writer and promotions assistant.
Ellen Marshall to WERE
men's director.

Cleveland as wo-

Jack day
Drees,
CBS-TV's
evening sportscaster
Pabst Blue onRibbon
fights,Wednessigned
to conduct daily music-sports show on WJJD
Chicago, Monday through Friday.
Maryann Meldrum appointed assistant director
sas City.
of women's
activities at KCMO-AM-TV KanFrank Tumpane, columnist of Toronto Globe
& Mail, morning daily, to newscast staff of
CKEY Toronto, succeeding Lorene Greene who
has moved to legitimate theatre in N. Y.
Vince Lee has taken over as m.c. of KYW
Philadelphia's Morning Salute program (Monday through Saturday, 5-5:30,) and has joined
Farm Director Bill Givens on daily KYW Farm
Hour.
Cliffie Stone, KLAC-TV Hollywood personality
and m.c, signed to exclusive year $100,000
contract by station.
Mrs. Norma J. Morse, Decca Records, to KBIG
Avalon, Calif., as music librarian.
0
Broadcasting
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Comdr. Mortimer W. Loewi, president of
WITV (TV) Miami, appointed to National
Brotherhood Week Television Committee.
William H. Sylk, president of WPEN Philadelphia, named director of 3 2d anniversary
campaign of Golden Slipper Square Club. Drive
is being carried out to enable organization to
continue its welfare work and provide additional help for club's camp for needy boys
and girls.
Irwin D. Wolf,
Pittsburgh, vice
one of owners
with citation at
of Distribution
the advancement

vice president of Kaufmann's,
president of The May Co. and
of KQV Pittsburgh, honored
21st annual Boston Conference
for significant contribution to
of distribution in last 25 years.

W. C. Swartley, manager of WBZ-TV Boston,
received special award from Tv Guide in recof station's Acorn
film coverage
Worcester
tornado ognition
disaster.
Films, of
Boston,
also
received award for filming of disaster for WBZTV.
Donald W. Thornburgh, president and general
manager of WCAU-AM-TV Philadelphia,
named chairman of centennial membership enrollment of YMCA of Phila.
Nick Basso, WSAZ Huntington, W. Va., received plaque and citation in appreciation for
"comprehensive news presentations" from
Veterans of Foreign Wars.
Robert Mitchell, organist, KFI Los Angeles,
and director, Robert Mitchell Choirboys, admitted as Fellow of Trinity Colldge of Music,
London.
Lloyd Harris, chief engineer for WMAZ

Ma-

con, Ga., father of girl, Donna Elizabeth, Sept.

Al Holmes, cameraman at WAAM (TV) Baltimore, father of girl, Susan Carol, Sept. 15.

Frank Harden, program director at WIS Columbia, S.C, has adopted daughter, Mary Dell,
born Oct. 10.

Jack Littleton, publicity director, KFI Los Angeles, and Barbara Bailey, formerly executive
secretary on KLAC-TV Hollywood on Television, were married Oct. 16.

8.

Lee Millar, Hollywood radio-tv actor, father of
girl, Oct. 14. Mother is Edith Simmons Millar,
radio-tv actress.

NBC
NBC

Henry T. Hede, administrative assistant in
treasurer's office of ABC, promoted to administrative manager of television network
sales for ABC-TV.

Globetrotters

claimed last week that members

Richard Buch appointed southeastern area
manager of CBS Television Sales with headquarters in Atlanta, succeeding James Orchard, who has been transferred to N. Y. office
as account executive. Mr. Buch was manager
of Consolidated Television Sales, Atlanta.

of its Spot Sales staff are "the most
traveled salesmen in broadcasting work."
According to Hank Shepard, manager
of promotion and new business for NBC
Spot Sales, members of the radio and tv
staff have travelled more than 200,000
miles since Jan. 1, which he estimated
to be approximately eight times around
the world at the equator. He added:
"These modern day Marco Polos of the
broadcasting industry are in constant
search of more station and market information. They get a first-hand picture of
what our stations have on the air, the
local personalities and other important

David Kittrell appointed manager of Atlanta
office of CBS Radio Spot Sales. He replaces
H. W. Maier, who
was promoted to
account executive of
CBS Radio Spot
Sales in N. Y. Mr.
Kittrell served with
Katz Agency in
Dallas.

details of interest to timebuyers."
Hal Swaney, chief announcer for WIDE
ford. Me., father of boy, Sept. 27.

Networks

David Barnhizer returns to NBC Chicago as associate tv
director after two

Bidde-

Bill Johnson, announcer at WNAX Yankton,
S.D., father of boy, Oct. 1. Billy Dean, WNAX
singer, father of girl, Oct. 4. Fred Burgi, instrumentalist on "One-and-Only WNAX Bohemian
Band." father of girl, Oct. 4."

years with U. S.
Marine Corps.

Mr. „.„
Kittrell„

Natalie Hinderas, American pianist, signed to
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talent contract by NBC. Miss Hinderas will
appear on variety of programs during coming
year on both network and NBC o & o stations.

Hoskins Is NCAB
Head
CECIL HOSKINS of WWNC Asheville
is president of the North Carolina Assn.
of Broadcasters. A story in B®T's Oct.
12 issue indicating that Ward Coleman
of WENC Whiteville had been named
NCAB president should have read that
Mr. Coleman was named president of
the North Carolina Associated Press
Broadcasters Assn. Other officers of
NCAPBA are: first vice president, J. T.
Snowden Jr., WCPS Tarboro; second
vice president, Edmund H. Smith, WIRC
Hickory, and secretary, Paul Hansell,
North Carolina AP bureau chief.

William S. Hedges, NBC, named chairman of
Radio Div. in campaign of Travelers Aid
Society of N. Y. to raise $364,000.
Hubbell Robinson Jr., CBS-TV vice president
in charge of network programs, and Peter
Arnell, producer of The Wheel of Fortune
(CBS-TV, Fri., 10-11 a.m. EST), received
citations from U. S. Marine Corps Friday for
the "outstanding contributions" that The Wheel
of Fortune program has made to Marine Corps.

what's

Tom

Moore, m. c. of MBS

Ladies Fair,

honored by American Red Cross for "outstanding work" in connection with "Share Your
Blood for Independence Campaign."
George Gobel, NBC-TV star, named one of
"Chicago's outstanding young men of the year"
by
Chicago Junior Assn. of Commerce &
Industry.

theon Mfg. Co., Waltham, Mass., appointed
assistant vice president of company.
William L. Kelley, formerly vice president of
Motorola Inc., Chicago, appointedpost
to
newly-created
of vice president in
charge of marketing
for Allen
DuMont
Labs., B.
Nutley,

Carroll McKenna, research director, ABC
Hollywood, father of son, Michael Carroll,
Oct. 14.

N. L,sion ofwith
supervireceiver
sales
division and receiver

Gordon J. Kahn, 52, chief editor of Information Please television program, died of heart
ailment Oct. 15.
Film
Stanley Kallis, story editor, Allied Artists,
Hollywood, to William F. Broidy Productions,
that city, in same capacity on Wild Bill Hickok
tv film series.
Hank McCune, star of Video Pictures' Hank
McCune Show, tv film series, awarded a Certificate of Appreciation by Civil Defense and
Disaster Corp., Los Angeles, for "The Civil
Defense Story," first program in new series
which "points up many problems that beset
the average citizen trying to find his niche in the
civil defense program."
Manufacturers
Gordon S. Humphrey, executive assistant to
general manager of equipment division of Ray-

happening

film

advertising and merchandising departments.
John E. Martin, senior staff member,
appointed director
of research, Gabriel Labs., Needham Hts.,
Mass.
Mr. Kelley

James J. Shallow, sales manager, Philco Distributors Inc. of Phila., appointed general manager of Accessory Div. of Philco Corp. He
is succeeded as sales manager by David Brody.
Michael Ames, manager of public relations for
Emerson Radio & Phonograph Corp., N. Y.,
and previously vice president of David O. Alber
Assoc., N. Y., promoted to director of public
relations for Emerson.
William E. Skinner, branch manager for Arvin Industries Inc., to Zenith Radio Corp.'s
field sales organization as regional manager.

to

for

television

?

♦

Dr. O. G. Haywood Jr., formerly colonel in
U. S. Air Force who
headed Office o f
Scientific Research
of Air Research and
Development Command in Baltimore,
to Sylvania Electric
Products Inc., N. Y.,
as manager of engin e e r i n g planning
staff.
Jack Colvin, formerly chief engineer
and plant manager
of Commercial RaMr. Haywood
dio Co., of N. Y.,
appointed director of engineering of Gates Radio Co., Quincy, 111.
James H. Sweeney, sales manager for germanium products, General Electric, Syracuse,
N. Y., named manager of marketing in Germanium Products unit of newly-formed Commercial Equipment Dept. of firm's Electronics
Div. Also appointed to that unit are James E.
Keister, former manager of semiconductor engine ring, as manager of engineering, and Theodore E. Jamro, former manager of company's
germanium products plant at Clyde, N. Y.,
manager of manufacturing.
Marcus N. Brooks, purchasing agent for Westinghouse Standard Control Division, Beaver,

Pa., appointed purchasing agent for firm's Television-Radio Division, Metuchen, N. J. Also
appointed to that division is Henry D. Clark
who will serve as sales training manager.
Robert C. Sprague, chairman of board of
Sprague Electric Co., North Adams, Mass., appointed by Senate Armed Forces Subcommittee on Preparedness to direct full-scale study
of hydrogen and atomic bomb defense.
Virgil M. Graham, director of technical relations of Sylvania Electric Products Inc., N. Y.
elected vice president and member of Executive
Committee of U. S. National Committee of International Electrotechnical Commission.
H. Leslie Hoffman, president, Hoffman Radio
Corp., L. A., elected to board of directors of
Calif. Mfrs. Assn.

Youle

Buys

Paper

SALE of Galena, 111., Gazette & Advertiser, semi-weekly, to Clint Youle, NBC
Chicago radio-tv weather reporter and
star of WNBQ-TV The Weatherman, was
announced fortnight ago by Peter Miller,
president of Galena Gazette Inc. and publisher of the La Salle, 111., News Tribune.
Mr. Miller is president of WLPO La
Salle.

TWO new members of the sales department
at WCCO Minneapolis confer with the
bosses. The four: (I to r) Phil Lewis, sales
manager; Jack Lucas, former station accountant who has been transferred to the
newly-created position as sales service representative for national accounts; Larry
Haeg, general manager, and Richard P.
McClanahan, new account executive who
formerly served KHDM Des Moines.
Services
Robert F. Fisher appointed midwestern regional
manager for Cappel, MacDonald & Co., Dayton sales incentive firm.
Eugene Sayet, formerly recording engineer with
WHOM New York and WIP Philadelphia, to
Nola Recording Studios, N. Y., as recording
engineer.

!

INTERNATIONAL

Canada's

First

Independent

Tv

Starts

CANADA'S first independent television station was scheduled to begin operation yesterday (Oct. 25) with CKSO-TV Sudbury, Ont.,
commencing a regular five-hour schedule each
evening. Test patterns and test films were first
carried on the ch. 5 outlet last Tuesday.
According to Wilf Woodrill, manager of the
CKSO-TV, the independent outlet went on the
air just six months after receiving its authorization to construct.
Sudbury becomes the fourth Canadian city
to have a television outlet. CKSO-TV will
carry Canadian and American network shows
on film.
Station is licensed to CKSO Radio Ltd., also
operator of CKSO.

CBC

Starts News

For Canadian

EDUCATION

-

Service

Tv Outlets

A NATIONAL television news service has
been established by the Canadian Broadcasting
Corp. from its Toronto program headquarters
to supply CBC and independent Canadian tv
stations with a Monday-Saturday 10-minute
newsreel package on film. Gunnar Rugheimer
has been appointed national tv news editor,
under CBC news editor W. H. Hogg.
The film will be airmailed to stations from
Toronto, and will be aired on the seven CBC
and 14 independent tv stations which will be
on the air early in 1954. In addition, the na-

tional tv news service also will prepare for
stations the present weekly CBC News Magazine on film.
Mr. Rugheimer has been with CBC-TV at
Toronto for the past year and has developed
CBC's daily half-hour Tabloid news program
and CBC News Magazine. He will have a
staff of 12 at Toronto, and newsrooms at CBC
tv centers across Canada.

CCBA

Announces

For Toronto

Agenda

Meet

Nov. 2-3

SPORTS programming, news broadcasting, and
service to sponsors will feature panel discussions at the annual meeting of the Central
Canada Broadcasters Assn. at the Royal York
Hotel, Toronto, Nov. 2-3.
A tentative agenda by CCBA President Cliff
Wingrove, manager of CKTB St. Catherines,
lists the opening day of the meeting for agency
executives, advertisers and CCBA members.
The second day's meeting is closed so CCBA
members may discuss business, elect officers,
and hold separate sessions for management,
promotion, program and sales personnel.
The opening day will include talks and discussions on sports and community programming by Norm Marshall, CHML Hamilton;
agency problems by a panel under Ev Palmer, radio-tv director of McCann-Erickson
Ltd., Toronto; better handling of news by
Gordon Sinclair, CFRB Toronto, and "A Better Understanding of Radio" by a panel led
by Leigh Lee, CHUM Toronto.

SIEGEL

DESCRIBES

ROLES
Radio

OF
and

destined

RADIO-TV

tv are the media

to speed

up educa-

tion, New York City's radio
director, Seymour Siegel, says
at a 'New York Herald Tribune' Forum session.
RADIO and television were described last
week by Seymour N. Siegel, director of radio
communications for the City of New York, as
the mass communication media that primarily
must meet the challenge of speeding up processes of education in an era that acutely requires an informed citizenry.
Mr. Siegel advanced this view Tuesday in a
talk on "New Horizons in Educational Television" before the third session of the 22d annual
New York Herald Tribune Forum at the Waldorf-Astoria Hotel in New York. The speech
and all other portions of the Forum were broadcast over the New York-owned station, WNYC,
starting at 3:15 p.m. EST.
Quotes BBC Official
Mr. Siegel prefaced his remarks about the
responsibility of radio and television as an educational force by referring to an observation
made by Miss Barbara Ward of the British
Broadcasting Co. board of governors. He
quoted Miss Ward as saying the U. S. is "embarking on one of the most startling experiments mankind has ever attempted — basing
government not on a single group — not on
those who have the most education — but upon
everybody.
"The challenge of our time, "Mr. Siegel continued, "is whether education can catch up in
time. Whether it can spread to enough people
a sufficient sense of responsibility ... a sufficient sense of the breadth of the problem . . .
and a sufficient objectivity of mind to make
them competent to carry this tremendous burden of government. This is precisely the
challenge presented to the mass communication
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WBNS

HAS

LISTENERS

OTHER

DOUBLE

OF

ANY

STATION...

Here's the absolute proof that WBNS is Central Ohio's most listened-to station
Five local stations broadcast Ohio
football games. All 'have the same game
coverage ... all are heard the same State
time. Yet WBNS held twice as many listeners
as any other station . . . week after
week!
Yes . . . WBNS is Central Ohio's most listened-to station. The 20 top-rated programs (Pulse) in this rich Central Ohio market area are heard on WBNS. CBS
programming plus popular local talent gives WBNS an edge in listener appeal
. . . BUT when they listen most to WBNS when all local stations have the same
program, you know listening has become a habit ... an instinctive preference
sponsors can cash in on by using WBNS all the time.
JOHN
ASK

BLAIR

£6$ for CENTRAL OHIO
radio
COLUMBUS, OHIO
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media, especially to radio and television."
In a world that is growing more complex
day by day, Mr. Siegel declared, Americans
have to know more now than ever before. He
warned that democracy cannot endure if the
majority of the people "can be taken in from
one day to the next by the kind of spurious
stuff that was handed out by Nazi propagandists,
that is cast out to the unfortunate millions behind the Iron Curtain."
Mr. Siegel pointed out that it is unreasonable
to expect commercial broadcasters, who have
financial responsibilities, to "devote as much
time as is necessary to develop that reasoned
judgment in our citizens which can be brought
about
by the mass
media."
declared
that
the broadcaster
could
not thusHe meet
the mass
audience he requires, but added:
"On the other hand, it surely cannot be in
the best interest of our nation that such a large
percentage of our listening time is devoted to
soap operas, vaudeville and light music, audience participation shows . . . which are incredible even to the people who present them
on the air . . . squalid crime shows, nonsensical
quiz programs. This is the indictment in the
broadest
sense,"expressed the belief that comMr. Siegel
mercial television will compel commercial radio
to lift its sights. To support this contention, he
mentioned that a national network has released
a series of programs "presenting Shakespeare
Broadcasting
• Telecasting

...

IDECO

uiie-

the

contract

tower

source!

With a single contract you place aN of your tower details
in experienced hands. Planning and design . . . fabrication
. . . foundation and erection . , . equipment installation . . .
final inspection . . . complete insurance coverage . . .
CLASS demonstrations at San Diego (Calif.)
State College benefit from the use of an fm
transmitter through the generosity of KFMB
San Diego, which discontinued its fm broadcasting three years ago. Inspecting the
transmitter are Howard L. Chernoff (r),
KFMB general manager, and Dr. Malcolm
Love, college president.

all these are in the Ideco Tower "package."
Here's how
you can put the entire responsibility for your tower
in one set of capable hands:
Ideco Towers are planned from the ground
up . . . wind loading and soil bearing factors
are computed for your individual location.
Ideco Towers are shop-fabricated to close,
pre-determined tolerances. All diagonal members are pre-tensioned, eliminating any possibility of inaccurate manual field adjustment.

and straight lectures by such personalities as
Toynbee and Oppenheimer."
"Hopevisionand
challenge,
too, lie
242 telechannels
which have
beenin the
reserved
for
noncommercial educational television," Mr. Siegel asserted. "The hope is that educational
television will provide a mature, adult and

Every part of an Ideco Tower is hot-dip
galvanized for complete and lasting rust protection . . . maintenance costs are cut to a
minimum.

literate program service."
In this connection, Mr. Siegel said there will
be seven educational tv outlets on the air by
Jan. 1 and 20 more by the next October.
Other developments in the educational broadcasting field touched upon by Mr. Siegel were
the establishment of a national education and
television exchange at Ann Arbor, Mich., and
of an extensive culture exchange between educational radio stations of the U. S. and the
broadcasting systems of Western Europe.
Buffalo

Leaders

Educational

Tv

Whether your location calls for a selfsupporting or guyed tower, careful Ideco
design insures a "true" structure, free from
indeterminate stresses ... a tower that will
keep you on the air in any kind of weather.
Ideco installs the transmitting system . . .
also needed equipment such as lighting, call
letters, microwave parabolas, de-icing circuits.

Talk
Plans

EDUCATIONAL television under community
sponsorship in Buffalo, N. Y., was to have been
considered last Friday in a second meeting of
20 leaders in business, labor, welfare and education. The meeting followed an Oct. 16 session at Buffalo's Hotel Statler at which George
A. Newbury, executive vice president of the
Manufacturers & Traders Trust Co. and acting
chairman of the group, said an initial $500,000
would
needed touhfmake
use of that city's
reserved beeducational
ch. 23.
Mr. Newbury, working from information
supplied by the National Citizens Committee
for Educational Television, said $350,000 would
be needed to build a community educational
noncommercial station and $150,000 for the
first year's operations. He said Ford Foundation's Fund for Adult Education would authorize on a matching basis grants up to $150,000
for the station. Similar stations are underway
in New York, Schenectady, Syracuse and
Rochester, he added.
At the meeting U. of Buffalo Chancellor T.
Raymond McConnell cited WBEN-TV's cooperation insuch U.B. shows as U. of Buffalo
Roundtable, Modern Medicine, Law and You
and Made In Buffalo, and Buffalo State College's Live and Learn.
A special state commission last February
ruled there was no justification for spending
large amounts of public funds to carry out

Ideco engineers make a thorough final
inspection . . . stay with the job until you
sign on the air. The complete Ideco service
assures you a safe tower for the years ahead.
Complete insurance coverage protects you
throughout the entire tower erection and
antenna installation.

I
Scientific triangular design, pioneered
by Ideco, best resists distortion by
wind pressure . . . uses fewer members, with less dead weight.
Triangular design means only
three sides to paint, too.

Tall or short... for TV, Microwave,

AM,

Ideco Tower

on the air.

know-how

keeps

you

FM...

the State Board of Regents' proposal for a
state-supported 10-station educational tv network [B«T, March 2, et seq.].
Broadcasting

•

Telecasting
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■ EDUCATION
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PROFESSIONAL

SERVICE

—

DESIGNED
EOR
YOUR
SPECIFIC
RADIO
NEEDS!

Yes,
SESAC

the

new

Library

for all yonr

radio

needs!—

Program

wise!
Pocket

wise!

The Lowest-Priced
Complete Program Service

* Sales Aids that Sell Time for You
* Program

Notes

* Network-Calibre
* Bridges, Moods

Scripts

and Sponsor

your

Educ.

Tv

Prescribed

As Aid to Broadcasters
A GREATER NUMBER of educational tv stations will reduce the possibility of more commercial video outlets than advertising can support and prove beneficial to commercial telecasters, Dr. John T. Rettaliata, president of the
Illinois Institute of Technology, declared Oct.
15 before a luncheon session of the A AAA
Central Council at Chicago's Blackstone Hotel
[B«T, Oct. 19].
Dr. Rettaliata said the commercial tv industry has a "large interest" in educational television and should help promote noncommercial
operations. He claimed educational channels
will widen the tv audience, including that for
commercial fare, and in view of high costs save
commercial interests experimentation by presenting new ideas. He said there may be too
many commercial outlets for the health of the
industry.
The IIT president is head of a group of 17
organizations which have banded together under
the Chicago Educational Television Assn. to
seek vhf ch. 1 1 in that city.

and Themes

* Music for Every Type of Program

Keep

Sponsors

renewing-

Chicago Educ. Tv Sets Date
CHICAGO Educational Television Assn. has
set Oct. 1, 1954, as target date for operation of
the educational tv outlet it hopes to be granted
on vhf ch. 11 in Chicago, the Illinois Institute
of Technology announced Friday. More than
$774,000 of a $1 million goal has been raised
thus far.

let the
SESAC
Library

the

of all your

Promotion

Head
Unit

EDWARD M. KIRBY, former NARTB public relations director, last week was named public relations counsel for the Greater National
Capital Committee,
a promotional organization for Washington, D. C.
Mr. Kirby has
just completed a tour
of duty as chief of
the Radio-Television
Branch ofInformation
the Army's
Public
Division. He is a
colonel in the Army
Reserve; during
World
War II he
Mr. Kirby
served as radio chief
for the AEF.
In addition to his public relations duties for
NARTB, Mr. Kirby was secretary for the first
Program Code Committee. He is the author
of Star Spangled Radio, a story of radio's use
in WW II, and won the Peabody Radio Award
for his work as Army radio chief.

David

Tolman

Found

Dead;

Attorney with SS&H
FUNERAL services for David E. Tolman, 42,
partner in the Washington law firm of Segal,
Smith & Hennessey, who last Tuesday was
found dead of a bullet wound were held there
Friday. Interment was in Arlington Cemetery,
Mr. Tolman's body was found in his office.
A hunting rifle was lying across his desk. He
was said to have been depressed and in ill
health during recent months.
Active in communications law practice, Mr.
Tolman joined Paul M. Segal, senior partner,
25 years ago as a stenographer. After graduation from George Washington U. law school
in 1936, he became associated with the firm
as an attorney. He served in the Navy in
World War II, assigned to communications
work with the Joint Chiefs of Staff.
He leaves a wife and two children, Michael,
8, and Nancy, 13. They live at 4724 N.
Seventh Rd., Arlington, Va.

radio

For All Broadcasting Equipment
• Quincy, Illinois
• New York City

write for special offer

• Washington, D.C.
• Houston, Texas

Transcribed Library

THESE OFFICES
TO SERVE YOU

475 Fifth Ave., New York 17

•
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C.

to

backbone

programs!
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WNBQ
Lends a Hand
CHICAGO viewers got a chance to see
educational television fare planned by an
as yet non-existent educational tv outlet
— thanks to the efforts of a commercial
station. WNBQ (TV) Chicago Oct. 18
offered a special half-hour program,
Channel 11, comprising three different
program concepts — law, archeology and
psychology. The program ended with a
report by Edward L. Ryerson, chairman
of the Chicago Educational Television
Assn., on the progress of a fund drive for
the proposed ch. 11.
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• Los Angeles, Calif.
■ Atlanta, Georgia
• New York,
International Div.
• Montreal, Quebec,
Canada

123 Hampshire Street
51 East 42nd Street
13th & E Streets, N.W.
2700 Polk Avenue
7501 Sunset Blvd.
13th & Spring Streets

Telephone 8202
Murray Hill 7-7971
Metropolitan 8-0522
Atwood 8536
Hollywood 2-6351
Elgin 0369

13 East 40th Street

Murray Hill 9-0200

Canadian Marconi Co.

Atlantic 9441

AWARDS
DUPONT
SET

AT

DEADLINE
DEC.

When

31

Tell

Industry leaders are asked to
nominate a commentator, a
radio or tv station of less than
5 kw

and

Customers
Dealers:

a station of more

than 5 kw for the 1 953 duPont
awards.
NOMINATIONS will be accepted through Dec.
31 for the 11th annual awards of the Alfred I.
duPont Awards Foundation in the radio-tv industry for 1953, O. W. Riegel, foundation curator and director of the Lee Memorial Journalism Foundation at Washington & Lee U.,
said last week.

WPEN-AM-FM General Manager William
B. Caskey (r) receives a plaque from the
Philadelphia Junior Baseball League for his
leadership in promoting sandlot sports.
Presenting the award are Harry Hawkins
(I), general business manager of the Evening Bulletin, and Arthur N. Hinkle, president of the Junior Baseball Federation.

The three duPont awards — one to a radio
or tv news commentator for "aggressive and
consistently excellent and accurate gathering
and reporting of news in the public interest,"
a second to a radio or tv station of more than
5 kw power and a third to a radio or tv station of less than 5 kw, both of which have performed "outstanding public service" — carry
stipends of $1,000 and embossed citations
recognizing the recipient's contribution to the
field.
The awards committee includes Mrs. Jessie
Ball duPont, who established the awards in
1942 in honor of her husband; Dr. Francis P.
Gaines, president of Washington & Lee U.,
which administers the awards; Ben McKelway,
editor of the Washington Star; Dr. Hadley
Cantril, director of Princeton U.'s office of
public opinion research, and Mrs. Oscar A.
Ahlgren, president of the General Federation
of Women's Clubs.
Use of Award Money
Mr. Riegel said winners may make the cash
awards the basis for scholarships and fellowships for advanced study in radio-tv in their
own and the foundation's name. Nominations
should be mailed to: Curator, Alfred I. duPont
Awards Foundation, Washington & Lee U.,
Lexington, Va.
Winners in 1952 were WBNS-TV Columbus,
Ohio; WMT Cedar Rapids, Iowa, and Gerald
W. Johnson, commentator at WAAM Baltimore.

MBS, WOR
Honor Streibert
THEODORE C. STREIBERT, director of the
U. S. Information Agency and formerly president of WOR New York and a member of the
MBS board, was honored by former broadcasting colleagues last week. A committee of
WOR-Mutual executives presented him a citation "in recognition of his years of leadership
and services" and as "a reminder of the deep
appreciation, devotion and earnest best wishes
of his fellow workers." The presentation was
made in Mr. Streibert's Washington offices by
a committee headed by Nat Abramson, director
of the WOR entertainment bureau. The committee included Jules Seebach, vice president
of General Teleradio (licensee of WOR stations) and Charles Singer, WOR chief engineer.
Praise

for KEYT

(TV)

KEYT (TV) Santa Barbara, Calif., has received
a letter of commendation from the Santa
Barbara Chamber of Commerce, citing KEYT
for its "effort to bring the finest type and quality
of programs to its television audiences." The
Chamber indicated its appreciation for "the
great promotional and publicity value of KEYT
to Santa Barbara," according to Colin M.
Selph, KEYT president.

Advertising Agency
FIRST

It proves
have

your messages

the ring of authority!

WGAR commands the respect of
a large listening audience because
of authoritative news reporting,
outstanding shows and special
events, both local and CBS. This
buying audience is yours — to ring
up results in cash registers!
ADVERTISERS

GET

RESULTS

ON

WGAR

Sales results obtained through
use of WGAR are reflected in
the number of years both local
and national advertisers have
been with Cleveland's Friendly
Station !
221 advertisers 3-5 years
94 advertisers 6-10 years
17 advertisers. ... 11-15 years
16 advertisers, .over 16 years!
WGAR'S

PLEDGE

Based on 2 3 years' experience,
"WGAR secures from its staff
and its clients, careful preparation and delivery of advertising
messages to maintain high
standards and good taste."
Listeners quote WGAR because
they've learned to respect its voice
of authority. We invite you to share
the impact of this voice for your
sales messages.

AGAIN!
In Northern Ohio

— and

now BY

A

RECORD

MARGIN!
WGAR

Advertising Agency Magazine's subscribers in agencies now total:
20% more than Advertising Age
62%
297%

more tban Printers' Ink
more than Tide

Never before has any advertising publication won such commanding leader-

Advertising
Broadcasting

•

Agency

Telecasting

ship in the agency field — center of influence for 98% of all national advertising expenditures.
The reason? Only Advertising Agency
Magazine is specifically edited for agency
executives whose time-buying decisions
affect you !

Magazine

THE SPOT FOR SPOT RADIO
C Ievel a n d
Q *50,000 watts «■*♦•«<.c,
CBS
Eastern Office: at
4»
665 Fifth Ave.. N.Y.C.
Represented by The Henry I. Christal Co.
In Canada by Radio Time Sales, Ltd., Toronto

r?:f^.Y.
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A

SIX

YEAR

RECORD

OF

LEADERSHIP
October 27th rounds out WMAR-TV's sixth year of Television leadership in Baltimore. That date in 1947 marked the beginning of video service in Maryland,
serving 1,600 receivers. Since then more than 500,000 TV receivers have been
sold in Baltimore.
HERE'S

THE

RECORD:

RATINGS: Cumu lative totals of ALL ARB ratings made in Baltimore since
the beginning of 1952 show WMAR-TV leading in 50 percent of all
quarter-hour segments rated while all three of the city's TV stations
were on the air.
POWER:

Last July 22 WMAR-TV went to the full maximum power (for Channel Two) permitted by the FCC — 100,000 watts of effective radiated power.
Even our "sneak previews" caused excitement in WMARyland — the first one
alone evoking 300 un-asked-for letters from viewers over an area that ran
from north of Harrisburg, Pa., to below Richmond, Va.

REMOTES:

Two mobile units, with which an outstanding record of 1,949 successful telecasts from locales remote from WMAR-TV studios has been
compiled, have given our crews unusual skill and experience in this
tricky phase of Television — production 'know-how' which pays off in
effective programming for discerning sponsors.

PROGRAMMING: The CBS-Television network 'powerhouse' of daytime and
evening programming, (which dominate the 'top ten' in any survey) plus
WMAR-TV's own imaginative video shows, give CHANNEL TWO an edge
in any competition for audience attention.

CLIENTS:

The noteworthy selling power of WMAR-TV has attracted national attention and this station is a "must" for any campaign that
the
important Baltimore market. Cost-conscious and audience-seeking includes
advertisers
like and buy the leadership WMAR-TV offers and delivers.

In

Maryland
CHANNEL

Telephone
Represented

Most
7

MUlberry

SUN
5-5670

by THE KATZ AGENCY,

People
PAPERS
*
Inc.

Watch

TV
ARTELEVISION
BALTIMORE,
WM
MARYLAND

TELEVISION

AFFILIATE

OF THE

New York, Detroit, Kansas City, San

COLUMBIA

BROADCASTING

Francisco, Chicago, Atlanta,

SYSTEM

Dallas, Los Angeles

FOR
TELESTATUS
TV

STATIONS

ON

THE

RECORD

Oct. 26, 1953
THE

AIR

and Reports of Tv Sets in Their Coverage Areas —
Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question
about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Outlets on Air
Sets vhf
in Station uhf
Area
Outlets on Air
Sets in Station Area
City
and Channel
and Channel
vhf uhf
Mo.)
WEEK-TV (19)
(43)
Peoria
ALABAMA
WTVH-TV
Quincy
WGEM-TV
(10)
WABT
(13)
87,000
89,127
27,200
Birmingham
KHOA
(see
Hannibal,
WBRC-TV (6)
184,300
WREX-TV
(13)
WTVO
(39)
Rockford
Mobile
WALA-TV (10)
133,854
39,900
49,000
WKAB-TV (48)
WHBF-TV (4)
39,900
217,000
Rock
Island
15,200
Montgomery
WCOV-TV (20)
WICS (TV) (20)
Springfield
ARIZONA
INDIANA
WTTV (10)
KTYl-TV (12)
Mesa
71,500
Bloomington
276,000
WFBM-TV
(6)
Phoenix
KPHO-TV (5)
Indianapolis
71,500
394,000
WFAM-TV
(59)
Tucson
Lafayette
KO°0-TV (13)
WLBC-TV (49)
KVOA-TV (4)
Muncie
16,150
30,600
WSBT-TV (34)
37,300
South Bend
ARKANSAS
75,547
IOWA
Fort Smith
KFSA-TV (22)
WOI-TV (5)
Ames
KRTV (17)
little Rock
142,085
(9)
Cedar Rapids KCRI-TV
30,000
WMT-TV (2)
CALIFORNIA
185,000
WOC-TV(21)(5)
Davenport
KQTV
215,000
Fort
Dodge
Bakersfield
KERO-TV (10)
KVTV (9)
51,661
Sioux City
KAFY-TV (29)
25,000
59,493
KHSL-TV (12)
Chfco
26,402
KANSAS
K I EM-TV (3)
Eureka
KJEO (47)
Fresno
KTVH (12)
Hutchinson
KEDD (16)
45,440
KMJ-TV (24)
49,629
Wichita
KECA-TV
(7)
los Angeles
32,026
KHJ-TV (9)
KENTUCKY
KLAC-TV (13)
WEHT
(50)
KNBH (4)
20,240
WAVE-TV (3)
Henderson
KNXT (2)
293,102
Louisville
WHAS-TV (11 )(b)
KTLA (5)
WKLO-TV (21)
KTTV (11)
1,681,073
KTHE (28)
LOUISIANA
KMBY-TV (8)
Monterey
WAFB-TV (28)
KCCC-TV
(40)
Baton Rouge KNOE-TV
co#ramento
(8)
KSBW-TV (8)
180,506
Salinas
32,000
Monroe
KFAZ (43)
70,000
KFMB-TV (8)
San Diego
KFSD-TV (10)
206,382
WDSU-TV
(6)
New Orleans
15,160
210,076
San Francisco KGO-TV (7)
KPIX (5)
MAINE
San Luis
K RON -TV (4)
752,350
WABI-TV (5)
Bangor
Obispo
KVEC-TV (6)
WPMT (53)
39,750
19,000
Portland
Santa
KEYT (3)
Barbara
371 ,332
MARYLAND
WAAM (13)
COLORADO
Baltii
WBAl-TV (11)
KKTV (11)
Colorado
WMAR-TV (2)
30,253
KRDO-TV (13)
Springs
502,863
31 ,000
KBrV (9)
Denver
WBZ-TV
MASSACHUSETTS
(4)
KFEL-TV (2)
164,750
Boston
Pueblo
KCSJ-TV (5)
30,000
WNAC-TV (7)
KDZA-TV (3)
35,000
Cambridge
WTAO-TV (56)
1,089,696
52,600
WHYN-TV (55)
CONNECTICUT
WWLP (61)
Springfield
75,000
WICC-TV (43)
Bridgeport
26,664
New Britain
WKNB-TV (30)
MICHIGAN
90,411
New Haven
WNHC-TV (6)
635,190
WPAG-TV
(20)
Ann
Arbor
12,300
Waterbury
WATR-TV (53)
81,666
WBKZ-TV (64)
Battle Creek
WJBK-TV
(2)
55,924
Detroit
DELAWARE
WWJ-TV (4)
WXYZ-TV (7)
Wilmington
1,100,000
WDEL-TV (12)
155,322
WTAC-TV (16)
FPnt
WOOD-TV
(7)
DISTRICT OF COLUMBIA
259,987
Grand Rapids WKZO-TV (3)
310,900
Kalamazoo
Lansing
WJIM-TV (6)
WMAL-TV (7)
Washington
231,000
WNBW (4)
WILS-TV (54)
17,000
WKNX-TV (57)
WTOP-TV (9)
WTTG (5)
46,325
477,143
Saginaw
MINNESOTA
KMMT (6)
FLORIDA
WFTV (38)
Austin
59,546
Ft. Lauderdale WFTL-TV (23)
85,926
32,784
Duluth
Jacksonville
WMBR-TV (4)
175,000
WCCO-TV
(4)
WTVJ (4)
Minneapolis
Miami
193,500
WTCN-TV (11)
WPFA (15)
Pensacola
KSTP-TV (5)
401,200
St. Petersburg WSUN-TV (38)
St.
Paul
401 ,200
WMIN-TV
(11)
39,000
West Palm
KROC-TV (10)
Beach
Rochester
395,220
WIRK-TV (21)
43,000
GEORGIA
MISSISSIPPI
WJTV (25)
Atlanta
WAGA-TV (5)
Jackson
' 50,666
WLWA (8)
WTOK-TV (11)
24,103
Meridian
11,000
WSB-TV (2)
330,000
Columbus
WDAK-TV (28)
12,500
MISSOURI
WMAZ-TV (13)
Macon
70,000
KHQA-TV (7)
WETV (47)
Hannibal
Rome
24,544
KCMO-TV (5)
Kansas City
75,'506
WROM-TV (9)
KMBC-TV (9)
WDAF-TV (9)(4)
WHB-TV
IDAHO
323,352
KCTY
(25)
Boise
K I DO-TV (7)
10,900
41,952
KFEQ-TV
(2)
Pocatello
KWIK-TV (10)
St. Joseph
KSD-TV (5)
75,439
St.
Louis
ILLINOIS
WTVI (See Belleville, III.)534,500
KYTV
WTVI (54)
Belleville
KTTS-TV(3) (10)
28,817
127,000
Springfield
WBBM-TV (2)
Chicago
WBKB (7)
WGN-TV (9)
KOPR-TV MONTANA
(4)
WNBQ (5)
Butte
1,575,000
KXLF-TV (6)
WTVP (17)
Decatur
86,700
Broadcasting
Telecasting

now

there
are

394,000

sets

in

coverage
WFBM-TV's
area

. . . and the audience is growing
every day. Put
your sales message
on Channel 6.

WFBM-TV

City

C?ty
EVEN

DELHI

WATCHES

WHEN

Lincoln
Omaha
Las Vegas
Reno
Atlantic City
Newark
Albuquerque
Roswell
Albany
Binghamton
Buffalo
Elmira
New York

Rochester
Schenectady
Syracuse
Utica
snake-charmer

would

starve in Delhi —
folks there have

eyes

only for WHEN.

Natch, no nautch girls in York
State's Delhi, but if there
were they'd be dancing in
the streets. That's how happy
Delhi is about WHEN . . . and
Delhi is only one of more than
250 communities brought to the
Syracuse market by WHEN.
Got any used cobras to sell?
Maybe Delhi, N. Y., is not
your market, but somewhere
in WHEN's vast audience are
customers eager for your
product, whatever it is.

Fargo
Minot
Akron
Ashtabula
Cincinnati
Cleveland
Columbus
Dayton
Lima
Toledo
Youngstown
Zanesville
Lawton
Okla. City

Medford
Portland
Altoona
Bethlehem
Chambersburg
Eatton
Erie
Harrisburg
Johnstown
Lancaster
New Castle
Philadelphia

A
MEREDITH
STATION

Pittsburgh
Reading
TELEVISION
SYRACUSE

Scranton
Wilkes-Barre
York
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NEVADA
KLAS-TV(8) (8)
KZTV

NEW YORK
WROW-TV (41)
WNBF-TV (12)
WBEN-TV (4)
WBES-TV (59)
WBUF-TV (17)
WECT (18)
WTVE (24)
WABC-TV (7)
WABD (5)
WCBS-TV
WNBT (4) (2)
WOR-TV (9)
WPIX (11)
WHAM-TV
WRGB
(6) (6)
WHEN (8)
WSYR-TV (3)
WKTV (13)

NORTH DAKOTA
WDAY-TV (6)
KCJB-TV (13)
OHIO
WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9)
WKRC-TV (12)
WLWT (5)
WEWS (5)
WNBK (4)
WXEL (9)
WBNS-TV
WLWC (4) (10)
WTVN (*)
WHIO-TV (7)
WLWD (2)
WLOK-TV
WSPD-TV
WFMJ-TV
WKBN-TV
WHIZ-TV

(73)
(13)
(73)
(27)
(50)

OKLAHOMA
KSWO-TV (7)
WKY-TV (4)
KTVQ
(25)
KOTV (6)

Charleston
Columbia
Greenville

SOUTH CAROLINA
WCOS-TV (5)
(25)
WCSC-TV
WNOK-TV (67)
WGVL (23)

62,834
206,907
8,700
Sioux Falls

NEW JERSEY
WFPG-TV
WATV (13)(46)
NEW MEXICO
KGGM-TV (7)(13)
KOAT-TV
KOB-TV (4)
KSWS-TV (8)

Providence

Sets in Station Area
Outlets on Air
vhf uhf
and Channel
RHODE ISLAND
WJAR-TV (10) 1,073,000

Sets in Station Area
vhf uhf

3,520,000

14,635

Knoxville
Memphis
Nashville

31,533
10,176

155,000

50,000
53,667
14,926
12,000

4,101,000
190,000
284,700
262,070
125,000

NORTH CAROLINA
WISE-TV
WBTV (3) (62)
WFMY-TV (2)
348,150
WNAO-TV (28)
179,740
Winston-Salem WSJS-TV(12)
WTOB-TV (26)
141,140

SEE YOUR NEAREST

CBS
ABC
DUMONT

Outlets on Air
and Channel
NEBRASKA
KFOR-TV (10)
KOLN-TV
KMTV (3), (12)
WOW-TV (6)

Asheville
Charlotte
Greensboro
Raleigh

Tulsa
KATZ AGENCY

FOR THE RECORD

16,000

Abilene
Amarillo
Austin
Dallas
El Paso
Ft. Worth
Galveston
Harlingen
Houston
Longview
Lubbock
San Angelo
San Antonio
Texarkana
City
Waco
Tyler
Wichita Falls

31,200
Salt Lake

SOUTH DAKOTA
KELO-TV (11)
WROL-TVTENNESSEE
(6)
WMCT
WHBQ-TV(5) (13)
WSM-TV (4)
TEXAS
KRBC-TV (9)
K FDA-TV (10),
KGNC-TV (4)
KTBC-TV (7)
KRID-TV (4)
WFAA-TV (8)
KROD-TV (4)
KTSM-TV (9)
WBAP-TV (5)
KGUL-TV
(11)
KGBS-TV
(13)
KPRC-TV (2),
KUHT (8)
KNUZ-TV
KTVE
(32) (39)
KDUB-TV
(13)
KTXL-TV
KCBD-TV (8)
KEYL (5),
WOAI-TV (4)
KCMC-TV (6)
KETX (19) (34)
KANG-TV
KFDX-TV (3)
KWFT-TV (6)

35,000
30,000
28,183
39,752
21R.200
29,429
125,533

12,680
45,733
32,677
300,000
31,993
30,788
279,423
235,000
276,000

22,500
27,900

34,225
14,077
160,787
34,714
39,500

UTAH
KDYL-TV (5)(4),
KSL-TV
139,600

11,654
26,121
435,000
797,492

Bellingham
Seattle

306,950
300,000
228,666

VIRGINIA
Hampton WVEC-TV (15)
Harrisonburg
WSVA-TV (3)
WTAR-TV
Lynchburg
WLVA-TV
(13)
WTVR
(6)(33)(4)
Newport NewtWACH
Norfolk
WSLS-TV (10)
Richmond
Roanoke

Spokane
Tacoma
12,497

Yakima

80,510
10,936

Charleston
Huntington

31,221
225,698

Green Bay

156,325

Madison

OREGON
KBES-TV (5)
KOIN-TV (6)
KPTV (27)
PENNSYLVANIA
WFBG-TV (10)
346,462
WLEV-TV (51)
WCHA-TV
(46)
WGLV (57)
WICU (12)
198,500
WHP-TV (55)
WTPA (71)
WJAC-TV (6)
WARD-TV (56)
691,045
WGAL-TV (8)
237,428
WKST-TV (45)
WCAU-TV (10)
WFIL-TV(3) (6)
WPTZ
1 ,747,984
1,597,057
WDTV (2)
1,681,876
730,000
WENS (16)
WKJF-TV (53)
WEEU-TV (33)
WHUM-TV (61)
WGBI-TV (22)
WTVU (73)
WBRE-TV (28)
WILK-TV (34)
WSBA-TV (43)

Milwaukee
113,711

Oshkosh
Honolulu

34,278
41,343
78,300
48,123

100,000
54,633
127,350
75,000
150,424
106,000
65,100

WASHINGTON
KVOS-TV
(12)
KING-TV (6)(5)
KHQ-TV
KXLY-TV (4)
KMO-TV (13)
KTNT-TV (11)
KIMA-TV (27)
WEST (49)
VIRGINIA
WKNA-TV
WSAZ-TV (3)
WBAY-TVWISCONSIN
(2)
WKOW-TV (27)
WMTV (33)(4)
WTMJ-TV
WCAN-TV (25)
WOKY-TV (19)
WOSH-TV (48)

73,154
199,626
174,182
91,600
294,000
29,757
39,634
294,100

227,132

6,000
13,500

88,257
589,134

10,000
125,000
4,000

KGMB-TV HAWAII
(9)
KONA (11)

MEXICO
Matamoros
(Brownsville,
Tex.) XELD-TV (7)
(San Diego,
Tijuana
Calif.)

28,046

XETV (6)

35,000

31 ,200
211,920

Total Stations on Air 293*
Total Cities with Stations on Air 192*
Total Sets in Use 27,408,100
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.
Telecasting
Broadcasting

XETV

CATCH

THE

EARS

SAN

EYES

OF

AND

THE

DIEGO

MARKET

i
FOR

INSTANCE,
*20

IN

SECOND

SAN
CLASS

ANNOUNCEMENTS

it it
ON •ONE
TIV
STA
B time rate)
ET
STATION

C

tt

DIEGO
A

COST

$80.00
$120.00

it

$100.00

REPRESENTED

BY

WEED
TELEVISION
NEW YORK

CHICAGO

DETROIT

SAN FRANCISCO HOLLYWOOD
BOSTON ATLANTA

XETV
4233 PARK BOULEVARD
SAN DIEGO 3, CALIFORNIA

Broadcasting
• Telecasting
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Information in following order: Location, call Utters,
channel, date granted, starting target date, network
and representative.
New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 137
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

ALABAMA

COLORADO

Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSl-TV (23), 12/26/53-2/1/54.
Montgomery,
Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.

Denver, KDEN (TV) (26), 7/U/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver
KLZ-TV15).(7), 6/29/53-11/1/53, CBS, Katz (granted
STA Oct.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV ("6), 7/1/53 — 1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT

ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-2/1/54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-11/15/53, AveryCALIFORNIA
Berkeley-San
Francisco, KQED
(TV) (*9), 7/24/5311/1/53.
Corona, KOWL Bcstg. Co. (52), 9/16/53— Unknown.
Fresno, KCAF (TV) (53), 8/12/53-Unknown.
Lo» Angeles, KPIK (TV) (22), 12/10/52-Late '53.
Merced, Merced Tv Corp. (34), 9/16/53— Unknown.
Sacramemo, KBIC (TV) [46), 6/26/53-Fall '53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), 11/6/52-Fall '53, HolllngSan Bernardino, Orange Belt Telecasters (30), Initial
decision 9/18/53.
SanSTAFrancisco
KBAY-TV (20), 3/11/53-Nov. '53 (granted
Sept. 15).
SanGillvra.
Francisco, KSAN-TV (32), 4/29/53-Jan. 54, McSan Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU (TV) (36), 1/8/53-Oct. 30, Hollingbery.
Tulare-Fresno,
KCOK-TV
(27), 4/2/53-1 1/9/53— DuM,
Forjoe (N. f.), Cal-Central Network.
Yuba City, KAGR-TV (52), 3/11/53-Unknown.

Bridgeport, WCTB (TV) (*71), 1/29/53-Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
Hartford, General Times Tv Corp. (18), 10/21/53 —
Unknown.
Hartford, WEDH (TV) (*24), 1/29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dec. '53-Headley-Reed TV.
Norwich, WCTN (TV) (*63), 1/29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/11/53— Unknown.
Wilmington, Delaware Bcstg. Co. (83), 10/14/53 —
Unknown.
FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-11/30/53,
DuM, Taylor.
Fort Myers, WINK (TV) (11), 3/11/53-Dec. '53— Weed TV.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV
(30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31/52-Unknown.

SIDE

I F 1 HE DIAL
NOW
THREE

.'(The biggest

talent

"steal"

in Pittsburgh's

the

MONEY

radio history)

Put your product before three separate audiences every
day on the ONE Pittsburgh station with personality appeal !!

Saturate
m

the fabulous

- at tremendous

Pittsburgh

market

triple

| bonus package. Take advantage of Radio Pittsburgh's three /
top radio personalities — Bill Brant in the morning, Barry^g
<Kaye in the afternoon, and Hilary Bogden in the evening
As little as $9.72 per announcement.*
YOUR
LIFE!!

THE

TIME

OF
mm

5000

Watts

1320 KC.

Write . . . phone . . . or wire
George

P. Hollingbery Co.

*26 week package as published in S.R.D.S.
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IDAHO
Boise-Meridian,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
lingbery.
Boise, KTVI (TV) (9), 1/15/53-October '54, ABC, HolIdaho Falls, KID-TV (3), 2/26/53-Unknown, CBS.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC Hollingbery.
Meridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
Nampa,
bery. KFXD-TV (6), 3/1 1/53-Unknown, Hollingbery.
Pocatello, KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
Twin Falls, KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingILLINOIS
Bloomington, WBLN (TV) (15), 3/4/53-11/1/53, ABC,
McGillvra.
bery.
Champaign, WCIA (TV) (3), 2/26/53-11/7/53, HollingChampaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago, WHFC-TV (26), 1 /8/53-Unknown.
Chicago,
WIND-TV (20), 3/19/53-Unknown.
McKinney.
Danville,
WDAN-TV (24), 12/10/52— Unknown, Ev.rertEvanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, WJOL-TV (48), 8/21/53-Unknown.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53— Unknown.
Evansville, WFIE (TV) (62), 6/10/53-11/1/53, Taylor
(granted STA Aug. 6).
Fort Wayne, WKJG-TV
(33), 5/22/53-11/15/53, NBC,
Raymer.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/1 1/53-Unknown.
Princeton,
WRAY-TV (52), 3/11/53-10/31/53, Walker.
—Unknown.
Terre
Haute, Wabash Valley Bcstg. Corp. (10), 10/7/53

KANSAS
Manhattan, KSAC-TV (*8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), Initial Decision 10/6/53.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA Sept. 22).
KENTUCKY

across the board

in a lifetime"

savings with this "once

Augusta, WJBF-TV (6), 9/16/53-11/26/53, ABC, NBC,
Hollingbery (granted STA Sept. 18).
Augusta, WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyReed.
Columbus, WRBL-TV (4), 8/27/53-11/1/53, Hollingbery.
Savannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional WGOV-TV (37), 2/26/53-Nov. '53, Stars Na-

Mason
Weed City,
Tv. Lee Radio Inc. (3), 10/14/53-Summer '54,
Sioux City, KCTV (TV) (36), 1 0/30/52— Unknown.
Reed.
Waterloo,
KWWL-TV
(7), 9/2/53-11/26/53, Headley-

OFFERS
for

Tampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC, Blair Tv.
GEORGIA
Atlanta,
10/15/53.Robert W. Rounsaville (36), Initial Decision

Waterloo, WINT (TV) (15), 4/6/53-12/15/53.
IOWA
■/
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/1 1 /53-Unknown.
Deslingbery.
Moines, WHO-TV (13), 9/2/53-Unknown.
DesMoines,
KGTV
(TV) (17), 3/26/53-11/53, Hol-

MONEY
the^WNNY

Orlando, Orlando Bcstg. Co. (6), 10/14/53-Apr. '54,
CBS, Blair-Tv.
Pensacola,
WEAR-TV (3), 6/3/53-11/2/53, CBS, Hoi-

Ashland, WPTV (TV) (59), 8/14/52-Summer '53.
Louisville, WLOU-TV (41), 1/15/53-Unknown.
Paducah, Paducah Tv Corp. (43), 9/16/53 — Unknown.
Richmond, WBGT (TV) (60), 4/29/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KTAG (TV) (25), 12/18/52-11/1/53, CBS,
ABC, DuM, Adam Young.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '53,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans, WJMR-TV (61), 2/18/53-11/1/53, DuM,
Boiling (granted STA Oct. 14).
New Orleans, WTIO (TV) (20), 2/26/53-Unknown.
Shreveport, KSLA (TV) (12), 9/19/53— Unknown.
MAINE
Lewiston,WLAM-TV
(17), 7/8/53-12/1/53, EverettBroadcasting

• Telecasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MISSOURI
CapeUnknown.
Girardeau, Hirsch Bcstg. Co. (12), 10/14/53 —
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8). 1/15/53-11/1/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-Nov. '53.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA
St. Louis, WIl-TV (42), 2/12/53-Late '53.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KOOK-TV
(2), 2/5/53-11/1/53, CBS, DuM,
Weed (granted STA Aug. 11).
Billings, KRHT (TV) (8), 1/15/53-Early Fall '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
Great
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula, KGVO-TV (13), 3/11/53-7/1/54, Gill-Perna.
NEBRASKA
Kearney,
Meeker. KHOL-TV

(13), 7/22/53-11/13/53,

CBS, DuM,

NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY

AFFILIATIONS for KFIA (TV) Anchorage
and KFIF (TV) Fairbanks, both Alaska,
.with CBS-TV are reviewed by Bert Lown (I),
CBS-TV station relations representative,
and Dick Rollins, co-owner with Keith
Kiggins of the Alaska stations. KFIA plans
to start Nov. 1. KFIF is aiming for commencement next spring.
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Asbury
WRTV (TV)
(58), 1/8/53-Unknown.
10/2/52-Dee. '53.
Atlantic Park,
City, WOCN
(TV) (52),
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (»19), 12/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1 /23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/14/52-Unknown.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-11/15/53.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Ithaca,
WIET WJTN-TV
(TV) (*14),
Unknown.
Jamestown,
158),1/8/53—
1 /23/53-Unknown.
Kingston, WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie.
WEOK-TV
1 1 /26/52— Jan. ABC,
'54. CBS,
Rochester, WHEC-TV
(10),(21),
3/11/53-11/1/53,
Everett-McKinney (share time with WVET-TV).
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown
Rochester, WVET-TV (10), 3/11/53-11/1/53, ABC, CBS,
Boiling (share time with WHEC-TV).
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) C43), 9/18/52-Unknown.
Utica, WFRB IW) (191. 7/1 /53— Unknown.
Watertown, WWNY-TV (48), 12/23/52— Unknown, Weed
Tv.
NORTH CAROLINA
Chapel Hill, WUNC-TV (*4) 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-11/15/53, ABC, Boiling.
Durham
WCIG-TV (46), 2/26/53-1 1 /l /53— DuM, NBC,
H-R Television.
ling.
Goldsboro, Goldsboro Tv Corp. (34), 9/30/53— Unknown.
Greensboro, WCOG-TV (57), 11/20/52-10/30/53, ABC, BoiGreenville,
Pearson. WNCT (TV) (9), 3/11/53-11/15/53, CBS, DuM,
Hendersonyille. WHKP-TV (27), 3/1 1/53— Early '54, Headley-Reed Tv
Mount Airy, WPAO-TV (55), 3/11/53-Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53-Unknown,
Blair Tv.
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Unknown.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Dayton, WIFE (TV) (22), 11/26/52-10/26/53, HeadleyReed (granted STA Oct. 2).
lima, WIMA-TV (35), 12/4/52-Late '53, Weed Tv.
Massillon, WMAC-TV
(23), 9/4/52— Unknown, Petry.

McKinney (N. Y.), Kettell-Carter (Boston) (tests due
Nov. 15).
Poland. WMTW (TV) (8), 7/8/53-4/1/54.
Portland,
WCHS-TV (6), 7/30/53-12/20/53, NBC, Weed
Tv.
MARYLAND
Baltimore, WITH-TV (60), 12/1 8/52-1 /l/54-For|o«.
Frederick, WFMD-TV (62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston, WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBH-TV (*2), 7/16/33-10/1/34.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Unknown.
Fall River, WSEE-TV (46) 9/14/52— Unknown.
Lawrence. WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North
(TV) (74), 2/18/53-12/25/53,
Walker.Adams, WMGT
Worcester,
WAAB-TV (20), 8/1 2/53-Spring '54, Hollingbery.
Worcester, WWOR-TV
(14) 6/18/53-11/1/53, Raymer.
MICHIGAN
Bay City, WNEM-TV (5), 9/2/53-Fall '53.
Battle
Reed.Creek, WBCK-TV (58), 11/20/52-11/1/53, HeadleyBenton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/1/54, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO
Bcstg Corp. (62), 'Initial Decision
10/12/53.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/11/52-Unknown.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw, Booth Radio & Tv Stations Inc. (51), Initial
Decision 9/29/53.
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-Nov. '53, Rambeau.
St. Paul, WCOW-TV (17), 3/1 1 /53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11 /53-Unknown.
Gulf port, WGCM-TV (56), 2/11 /53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jcm. '54-ABC, Weed TV.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery.
Meridian, WCOC-TV (30), 12/23/53-Unknown.
Broadcasting
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JACKSON'S
(MISSISSIPPI)

1*VHF
TELEVISION

STATION

WSII-TV
. . . located in the heart of Mississippi's
fastest growing market with a potential
audience of 1,224,000 people who are
ready, willing and able to buy.

Salem,
KPIC (TV) (24), 12/9/53-12/15/53. granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes Tv Co. (35), 10/14/53 — Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-12/15/53— Cooke.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA (TV) (21), 5/7/53-Late '53, Taylor.
Lewistown, WMRF-TV (38), 4/2/53— Unknown.
Philadelphia, WIBG-TV (23), 'Initial Decision 10/2/53.
Philadelphia, WIP-TV (29), U/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Headley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Williamsport, WRAK-TV (36), U/13/52-Unknown.
York,
WNOW-TV
(49), 7/11/52-Late October, DuM,
Hollingbery.

MISSISSIPPI'S WEALTHIEST MARKET
/
\
Weed Television — National Representative

now/

m

m

unifwmife
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RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence,
WPRO-TV
(granted STA
Sept. 23).(12), 9/2/53-Fall '53, Blair Tv
SOUTH CAROLINA
Aiken,
Aiken Electronics Advertising Corp. (54), 10/21/53
— Unknown.
Anderson, WAIM-TV (40), 9/30/53— Unknown.
Camden, WACA-TV (15), 6/3/53— Jan. '54.
Columbia, WIS-TV (10), 2/12/53-11/7/53, NBC, Free &
Peters.
Greenville, WFBC-TV (4), 7/30/53-12/15/53, Weed.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.
TENNESSEE

output

with SOUNDCRAFT

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Portsmouth, Woodruff Inc. (30), Initial Decision 6/8/53.
Steubenville,
WSTV-TV
(9), 8/12/53-12/1/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KLPR-TV (19), 2/11/53-11/1/53, DuM,
Oklahoma City, KWTV
(TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53-11/14/53, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene, Eugene Tv Inc. (13), 5/14/53 — Unknown, HolPortlandToreO-Vancouver
(Wash.), KVAN-TV (21), Initial
Decision 6/18/53.

*
TAPE

it s ^

_ .

Perfect reproduction — that's the reason
shed'
JiProfessional
you'll want to use Soundcraft
Recording Tape. Every high is crisp, clean
—every low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high frequency response, better head contact
and longer head life.

Chattanooga,
WOUC (TV) (49), «/21/52-Unknown. Pearson.
Chattanooga, WTVT (TV) (43), 8/21/52-Unknown.
Johnson
(11), 1 /29/53— Unknown,
Pearson. City, WJHL-TV
Nashville, WSIX-TV (8), 7/30/53-11/15/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS
Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, AveryFort Worth, KTCO (TV) (20), 3/1 1/53-Unknown.
Galveston, KTVR (TV) (41), 1 1 /20/52— Early Fall '53.
Houston, KTVP (TV) (23), 1 /8/53-Unknown.
Houston, KXYZ-TV (29), 6/1 8/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Late '53, Taylor.
Lufkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSl (TV) (16), 6/25/53— Unknown.
Midland, KM ID-TV (2), 7/1/53-11/1/53.
San Antonio, KALA (TV) (35), 3/26/53— Unknewn.
San Juan, WKAQ-TV (2). 7/24/52-1954, Inter-American.
Sherman, KSHM (TV) (46), 3/4/53-Late Summer '53.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS,
bery.
Avery-Knodel.
Temple, KCEN-TV (6), 1/29/53-11/1/53, NBC, HollingVictoria, KNAL (TV) (19), 3/26/53-Unknown, Best.
Weslaco, KRGV-TV (5), 7/16/53-11/26/53, NBC, Taylor.
UTAH
SaltHollingbery.
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
Montpelier,
10/2/53.

WCAX

VERMONT
Bcstg. Corp.

(3), Initial Decision

VIRGINIA
Charlottesville,
WCHV-TV
(64), 1/29/53-Winter '53,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion, WMEV-TV (50), 4/2/53— Unknown, Donald Cook.
Norfolk, WTOV-TV (27), 7/8/53-11/15/53, ABC, DuM,
Forjoe. (Test patterns due Nov. 1).
WASHINGTON
Seattle,
(4), 6/10/53-12/11/53, NBC, Hellingbery.KOMO-TV
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52 -Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perna.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
bery.
Eau Claire, WEAU-TV (13), 2/26/53-12/1/53, HollingMadison, Wisconsin State Radio Council (*21), 10/7/53—
Unknown.
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah, W NAM-TV (42), 1 2/23/52-late Nov. '53, Clark.
Superior, Ridson Inc. (6), 10/14/53 — Unknown.
WYOMING
Casper, KSPR-TV (2), 5/14/53-Unknewn.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CIS.
ALASKA
Anchorage, KFIA (TV) (2), 7/30/53-11/1/53, ABC, CBS
(granted STA Sept. 29).
Anchorage, KTVA (TV) (2), 7/30/53-12/15/53
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53— Unknown.
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Station

Authorizations,
(As Compiled

Applications

By B»T)

Oct. 75 through Oct. 27
Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, hearing calendar, new petitions, rules & standards changes and routine roundup.
Abbreviations:
CP — construction permit. DA — directional antenna. EKP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur.— aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification, trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
Grants since July 7 7, 7952;
Total
vhf
uhf
273
Commercial
172
Educational
8
22
in 14U.
Total Operating Stations
Total
292
vhf
uhf
Commercial on air
199
93 S.:
Noncommercial on air
1
1
2

As of Sept. 30, 1953*
AM
FM
540
Licensed (all on air)
2,468
CPs on air
20
31
113
CPs not on air
Total on air
57121
2,488
Total authorized
592
2,601
2
Applications in hearing
141
183
5
New station requests
143
26
Facilities change requests
898
94
Total applications pending
0
8
Licenses deleted in Sept.
3
0
CPs deleted in Sept.

TV
101
tl87
246
534
t288
152
. 304
16
415
0
5

*Does not include noncommercial educational
FM and TV stations.
tAuthorized to operate commercially.
Am and Fm Summary through Oct.
lne 21 ing
In
Appls.
On
76
Air
Licensed
CPs
PendHearAm
193
134
2,501
2,472
52
0
Fm
6
572
547
ACTIONS
New

Tv

OF

Stations
ACTIONS

Applications filed since April 14, 7952:4451
New
Amnd.
vhf
uhf Total
Commercial
842
337
664
515
1.7802
Educational
50
26
50 3
Total
892
337
68824
541 1,830^
1 Twenty CPs (6 vhf, 14 uhf) have been returned.
2 One applicant did not specify channel.
3 Includes 22 already granted.
1 Includes 460 already granted.
•
«
•
Note: Amended processing procedures and revised city priority list (containing only those
cities with contested applications) went into effect Aug. 24 [B-T, Aug. 31, 24].

ter DuMont, antenna GE. Legal counsel Arthur
W. Scharfeld, Washington. Consulting engineer
Kear & Kennedy, Washington. Principals include
President Jacob A. Young (23.6%), president
Presque Isle Bcstg. Co. (WERC); Vice President
A. R. Minadeo (20%), Vice President-General
Manager Charles E. Denny (10.5%), general manager WERC; Treasurer B. Walker Sennett (10.5%),
Secretary James A. Quisenberry (5%). Granted
Oct. 14.
Aiken, S. C. — Aiken Electronics Advertising
Corp. 17.4
(WAKN),
granted
ch. 54antenna
(710-716height
mc);
ERP
kw visual,
9.33uhfaural;
above average terrain 350 ft. Estimated construction cost 3184,500, first year operating cost $100,000, revenue $156,000. Post office address % John
Mare, Station WAKN Aiken, S. C. Studio and
transmitter location on north side of old U. S. 1,
east margin of village of Stiefeltown, 3.8 mi. west
of business district of Aiken, at point about 250 ft.
south of WAKN (AM) tower. Geographic co33' 11.5"
N. Lat.,
47' 14" W. Long.
Transmitterordinates 33°and
antenna
RCA.81° Consulting
engineer W. J. Holey, Atlanta, Ga. Principals include
President B. T. Whitmire (20%), Vice President
Jack Younts (10%), Vice President J. P. Williamson (10%),
Secretary-Treasurer
Mare (30%),
Oliver
Grace
(20%) and JohnJohnShealy
(10%).
Granted Oct. 21.
Superior, Wis. — Ridson Inc. (WDSM), granted
vhf ch. 6 (82-88 mc); ERP 100 kw visual, 50 kw
aural: antenna height above average terrain 791
ft., above ground 584 ft. Estimated construction
cost $406,021.75, first year operating cost $330,000,
revenue $396,000. Post office address 921 Tower
Ave., Superior. Wis. Studio location 921 Tower
Ave. Transmitter location 5th Ave. W. & 10th St.,
Duluth,
47' an20"
N. Lat., Minn.
92° 06' Geographic
51" W. Long. coordinates
Transmitter48°and
tenna GE. Legal counsel Fly, Shuebruk & Blume,
New York City. Consulting engineer John M.
Sherman, Minneapolis. Principals include President Robert B. Ridder, officer and director of various Ridder companies; Vice President Herman H.
Ridder, publisher of St. Paul Dispatch Pioneer
Press; Vice President Rodney A. Quick; Vice
President Joseph B. Ridder, officer and director of
various Ridder companies; Vice President Daniel
H. Ridder, officer and director in various Ridder
companies; Vice President Walter T. Ridder, officer and director in Ridder companies; SecretaryTreasurer Bernard H. Ridder Jr., officer-director
in various Ridder companies. All 800 issued and
outstanding shares of the common stock of Ridson
Inc. are owned by Northwest Publications Inc.,
which in turn is 69.4% owned by Ridder Publications Inc. Ridder Publications Inc. controls the
Aberdeen News Co. Inc. (80%), licensee of KSDN
Aberdeen, S. D.; Grand Forks Herald Inc. (60%),
licensee of KILO Grand Forks. N. D.; Mid Con-

FCC

. . .

BY FCC

Hartford, Conn. — General-Times Tv Corp.,
granted uhf ch. 18 (494-500 mc); ERP 210 kw visual, 112 kw aural; antenna height above average
terrain 820 ft., above ground 401.5 ft. Estimated
construction cost $489,083, first year operating cost
$421,000, revenue $350,000. Post office address 54
Pratt St.. Hartford. Studio location 54 Pratt St.
Transmitter location Montevideo Rd., Avon. Geographic coordinates 41° 48' 11.6" N. Lat., 72° 48'
07.5" W. Long. Transmitter and antenna RCA.
Legal counsel Pierson & Ball, Washington. Consulting engineer I. B. Robinson. Boston. Principals include General Teleradio Inc. (100%), licensee of WNAC-AM-FM-TV Boston, WONS
Hartford, WEAN Providence, WOR-AM-FM-TV
New York, KHJ-AM-FM-TV Hollywood, Calif.,
KFRC San Francisco and KGB San Diego; President Thomas
O'Neil;
Treasurer-Secretary
John
B. Poor
and F.Vice
President
Dwight W. Martin.
The Hartford Times Inc. (WTHT) has option to
purchase 45% interest for the sale price of WTHT.
General Teleradio will pay for its 55% interest,
in event option is exercised, bv transferring
WONS to the new corporation. WTHT and General Teleradio dismissed their respective applications prior to merger agreement and filing of
new application. Granted Oct. 21.
Wilmington, Del. — Delaware Bcstg. Co. (WILM),
granted uhf ch. 83 (884-890 mc): ERP 13.2 kw visual, 7.1 kw aural; antenna height above average
terrain 425 ft., above ground 406 ft. Estimated
construction cost $304,730, first year operating cost
$180,000, revenue $200,000. Post office address 920
King St. Studio location 920 King St. Transmitter location adjacent to Bayard Blvd. near Rockmanor Golf Course. Geographic coordinates 39°
46' 6.5" N. Lat., 75° 32' 20.6" W. Long. Transmitter and antenna RCA. Legal counsel Bingham,
Collins, Porter & Kistler, Washington. Consulting engineer Jansky & Bailey. Washington. Principals include President Ewing B. Hawkins (60%),
program producer, and W. W. Hawkins Jr. (40%),
drama critic of N. Y. World-Telegram. Granted
Oct. 14.
Erie, Pa. — Great Lakes Television Co., granted
uhf ch. 35 (596-602 mc); ERP 66 kw visual, 33 kw
aural; antenna height above average terrain 415
ft., above ground 1,362 ft. Studio and transmitter
location near intersection of Grandview Blvd.
with Parade Blvd. Geographic coordinates 42°
05' "55.7" N. Lat., 80° 03' 14.5" W. Long. TransmitBroadcasting
• Telecasting

Bulletin To: Monochrome
Who

Wish

To

Television

Advance

Engineers

in the Field of

COLOR

TV

In preparation for color television, RCA now has several
excellent positions open in the design and development of:
COLOR

CAMERA

COLOR

• TRICOLOR

MULTIPLEXING

MONITORS

EQUIPMENT

We are looking for senior engineers with design and development experience in either the monochrome or color TV field.
This is an opportunity to build your future on the sound
foundation of RCA's experience in television . . . advance into
a stimulating field that is new and challenging.
At RCA you will enjoy unsurpassed laboratory facilities,
professional recognition and pleasant suburban or country
living in the greater Philadelphia area.
Interviews arranged in your city.
For additional information regarding
and benefits for you and your family
MR. ROBERT E. McQUISTON,
Specialized Employment Division, Dept.
ration of America, 30 Rockefeller Plaza,

RADIO

CORPORATION

career opportunities
. . . write today to :
Manager
B-401, Radio CorpoNew York 20, N. Y.

of AMERICA
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in

tinent Radio-Television Inc. (50%), licensee of
WTCN-AM-FM-TV Minneapolis. Former competitor Lakehead Telecasters Inc. has option to purchase 49% interest. Granted Oct. 14.

Dayton

APPLICATIONS

only

D

WLW-

"plusses"

your

TV

advertising

with

.*

C.S.D
Client

Service

Department

LaGrange, Ga. — LaGrange Bcstg. Co. (WLAGAM-FM). uhf ch. 50 (686-692 mc); ERP 21.32 kw
visual, 10.66 kw aural; antenna height above average terrain 236 ft., above ground 242 ft. Estimated construction cost $111,256, first year operating cost $84,000, revenue $90,000. Post office
address 305-307 Broome St., LaGrange. Studio
and transmitter location 305 Broome St. Geocoordinates 33° and
02' 27"antenna
N. Lat„RCA.
85° 01'Con37"
W. Long.graphic
Transmitter
sulting engineer W. J. Holey, Atlanta, Ga. Principals include President Roy C. Swank (33I/3%),
owner LaGrange Daily News; Vice President
Frederick G. Storey, as trustee of estate of Arthur
Lucas (16%%), theatre owner; William K. Jenkins
(16%), theatre owner and stockholder WSAV
Savannah, Ga. and WHAN Charleston, S. C. and
Fuller E. Callaway Foundation (33%%), charitable
foundation. Filed Oct. 19.
Traverse City, Mich. — Midwestern Bcstg. Co.
(WTCM Traverse City; WATT Clam Lake Twp.;
WATZ Alpena Twp.; WMBN Bear Creek Twp.;
WATC Gaylord, Mich.), vhf ch. 7 (174-180 mc);
ERP 51. .2 kw visual, 30.7 kw aural; antenna
height above average terrain 761 ft., above ground
462 ft. Estimated construction cost $188,524.70,
first year operating cost $75,000, revenue $100,000.
Post office address Paul Bunyan Bldg., Traverse
City. Studio and transmitter location M-72 West,
3 miles W of center of Traverse City. Geographic
coordinates 44°and46' antenna
32" N. Lat.,
85° 41'Legal
02" W.counsel
Long.
Transmitter
RCA.
Dow, Lohnes & Albertson, Washington. Consulting engineer George C. Davis, Washington.
Principals include President Les Biederman
(30%), Vice President William H. Kiker (161/4%),
Secretary-Treasurer Drew McClay (15%), Fred
G. Zierle (16V4%) and Edward G. Biederman
(22V2%). Filed Oct. 14.
APPLICATIONS AMENDED
St. Louis, Mo. — St. Louis Telecast Inc. amends
application for vhf ch. 11 to change studio and
transmitter location to 5100 Berthold Ave., St.
Louis; antenna height above average terrain to
622.2 ft. Filed Oct. 14.
St. Louis, Mo. — Missouri Valley Tv Co. amends
application for vhf ch. 4 to change studio location
to 2218 Locust St., St. Louis; transmitter location
to Union Rd. & Will Ave., St. Louis; antenna
height above average terrain to 1,082 ft. Filed
Oct. 14.
Ft. Worth, Tex. — Texas State Network Inc.
(KFJZ) amends application for new tv station on
vhf ch. 10 to specify vhf ch. 11 (198-204 mc);
ERP 316 kw visual, 158 kw aural; antenna height
above average terrain 594 ft. Filed Oct. 20.
APPLICATIONS

WSYR-TV
Syracuse, N.Y.

Channel

100

3

kw

Stockton, Calif. — E. F. Peffer (KGDM) granted
dismissal of bid for new tv station on vhf ch. 13
at request of attorney. Dismissed Oct. 20.
Hartford, Conn. — The Hartford Times Inc.
(WTHT) granted dismissal of bid for new tv station on missed
uhfOct. ch.
20. 18 at request of attorney. DisHartford, Conn.— General Teleradio Inc. (WOR
New York) granted dismissal of bid for new tv
station on uhf ch. 18 at request of attorney.
Dismissed Oct. 20.
Cleveland, Ohio— WJW Inc. (WJW) granted
dismissal of application for new tv station on uhf
ch. 19. Dismissed Oct. 13.
Honolulu, T. H. — Royaltel, granted dismissal of
bid for new tv station on vhf ch. 2. Dismissed
Oct. 13.
Existing

The Only Low-Band
V.H.F. Station in
Central

New

York

Headley-Reed
National Representatives

NBC

Affiiiate

WSYR-TV
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DISMISSED

Tv Stations . .
ACTIONS BY FCC

KIEM-TV Eureka, Calif.— Redwood Bcstg. Co.
granted modification of CP for vhf ch. 3 to
change studio location to 7th and Bay Sts. Granted Oct. 15; announced Oct. 16.
KLEM-TV Eureka, Calif. — Redwood Bcstg. Co.
granted STA to operate commercially on vhf ch.
3 for the period ending March 10. Granted
Oct. 9; announced Oct. 20.
KLZ-TV Denver, Colo. — Aladdin Radio & Tv
Inc. granted STA to operate commercially on vhf
ch. 7 for the period ending Feb. 26. Granted
Oct. 15; announced Oct. 20.
WPFA-TV Pensacola, Fla. — WPFA-TV Inc.
granted STA to operate commercially on uhf ch.
15 for the period ending Oct. 24. Granted Oct.
14; announced Oct. 20.
KLIX-TV Twin Falls, Idaho — Southern Idaho
Bcstg. & Tv Co. granted modification of CP for
vhf ch. 11 to change ERP to 26.9 kw visual and
13.5 kw aural; antenna height above average terrain 660 ft. Granted Oct. 14; announced Oct. 20.
KCRI-TV Cedar Rapids, Iowa — Cedar Rapids
Tv Co. granted STA to operate commercially on
vhf ch. 9 for the period ending April 4. Granted
Oct. 9; announced Oct. 20.
WKLO-TV Louisville, Ky. — Mid-America Bcstg.
Corp. granted STA to operate commercially on
uhf ch. 21 for the period ending Oct. 24. Granted
Oct. 14; announced Oct. 20.
WJMR-TV New Orleans, La. — Supreme Bcstg.

Co. granted STA to operate commercially on uhf
ch. 61 for the period ending April 1. Granted
Oct. 14; announced Oct. 20.
WROW-TV Albany, N. Y. — Hudson Valley
Bcstg. Co. granted STA to operate commercially
on uhf ch. 41 for the period ending Feb. 15.
Granted Oct. 14; announced Oct. 20.
WHEN
(TV) granted
Syracuse,
Meredith
cuse Tv Corp.
CP N.to Y.—
replace
expiredSyraCP
which authorized new tv station on vhf ch. 8.
Granted Oct. 16; announced Oct. 20.
WSTV-TV Steubenville, Ohio — WSTV Inc.
granted modification of CP for vhf ch. 9 to
change studio location to Altamont Hill, Steubenville Twp. Granted Oct. 15; announced Oct. 20.
KBES-TV Medford, Ore. — Southern Oregon
Bcstg. Co. granted modification of CP for vhf
ch. 5 to change main studio location to 2.3 miles
E. of Gold Hill, Ore. Granted Oct. 15; announced
Oct. 20.
WLBR-TV
Lebanon, Pa.— Lebanon Tv Corp.
granted STA to operate commercially on uhf ch.
15 for the period ending Feb. 26. Granted Oct.
14; announced Oct. 20.
WQED (TV)
Pittsburgh,
Pa. — granted
Metropolitan
Pittsburgh
Educational
Tv Station
STA
to operate noncommercially on vhf ch. 13 for the
period ending
nounced Oct. 20.April 13. Granted Oct. 14; anKTVE (TV) Longview, Tex.— James Henry
granted STA to operate commercially on uhf ch.
32 for the period ending Jan. 4. Granted Oct.
8; announced Oct. 20.
KANG-TV Waco, Tex.— Central Texas Tv Co.
granted STA to operate commercially on uhf ch.
34 for the period ending Jan. 15. Granted Oct.
14; announced Oct. 20.
APPLICATIONS
WLTVmodification
(TV) Wheeling,
seeks
of CP W.
for Va.—
uhf Polan
ch. 51 Industries
to change
ERP to 120.5 kw visual and 68.4 kw aural; antenna height above average terrain 173 ft. Filed
Oct. 16.
New

Am

Station
ACTION

. . .

BY FCC

Durham, N. C. — Southern Radiocasting Co.
(WKMT Kings Mountain), granted 1410 kc, 1 kw
daytime. Estimated construction cost $14,275,
operating $24,000, revenue $36,000. Principals include general partners J. C. Greene Jr. and R. H.
Whitesides. Post office address Box 641, Rock
Hill, S. C. Granted Oct. 21.
APPLICATIONS
Sitka, Alaska — Voice of Sheldon Jackson Inc.,
1400 kc, 250 w unlimited. First year operating
cost $22,000, revenue $6,000. Purchased second
hand station for $7,000. Principals include Board
of National Missions of the Presbyterian Church
in U.S.A. (99.93%), President R. Roland Armstrong, president Sheldon Jackson Junior College,
Vice President Norman C. Banneld, attorney and
Treasurer R. B. Wurster, Dean of Sheldon Jackson Junior College. Post office address % R.
Roland Armstrong, 206 Behrends Ave., Juneau,
Alaska. Filed Oct. 12.
Marksville, La. — Avoyelles Bcstg. Corp., 1340
kc, 250 w unlimited. Estimated construction
cost $16,244, first year operating cost $24,000, revenue $38,000. Principals include President W. L.
Billups (99.92%), oil and petroleum products,
Vice President Chester J. Coco (0.04%), attorney,
and Secretary-Treasurer Clarence E. Powell
(0.04%), accountant. Post office address % C. J.
Coco, Box 506, Marksville, La. Filed Sept. 28.
Newburyport, Mass. — Sherwood J. Tarlow, 1340
kc, 250 w unlimited. Estimated construction cost
$14,765.59, first year operating cost $45,500, revenue
$52,300. Mr. Tarlow is owner WHIL Medford,
Mass., and applicant for new am stations in Plymouth and Beverly, Mass. Post office address %
WHIL, 99 Revere Beach Pkwy,, Medford. Filed
Oct. 15.
HOW
For

MUCH
LIBEL

or

SLANDER

BEST
ANSWEROUR
UNIQUE
SPECIAL
INSURANCE
Covering this and related
hazards — it's surprisingly
INEXPENSIVE
WRITE
FOR
DETAILS
AND RATES
EMPLOYERS
REINSURANCE
CORPORATION
INSURANCE
EXCHANGE
KANSAS CITY, MISSOURI
Broadcasting

Telecasting

. . . Still
Skyharbor, Nev. — Voice of Lake Tahoe, 1490
kc 250 w unlimited. Estimated construction cost
$2,000, first year operating cost $10,000, revenue
$36,000.Auburn,
Mr. Halstead,
owner-manager
KDIA
Calif., is former
sole owner.
Post office
address P. O. Box 99, Auburn, Calif. Filed Oct. 12.
Muleshoe, Tex. — Theodore Rozzell tr/as Blackwater Valley Bcstrs., 1050 kc, 250 w daytime.
Estimated construction cost $8,873.06, first year
operating cost $24,000, revenue $34,000. Mr. Rozzell is in real estate and former co-partner KBIM
Roswell, N. M. Post office address Box 232, Clovis, N. M. Filed Oct. 15.
Grand Prairie, Tex. — Jessie Mae Cain, 1220 kc,
250 w daytime. Estimated construction cost
$11,231, first year operating cost $30,000, revenue
$48,000. Miss Cain is former assistant program
director-manager KTAN Sherman, Tex. Post
office address P. O. Box 703, Grand Prairie. Filed
Oct. 14.
Fond du Lac, Wis. — Fond du Lac Bcstg. Co.,
1600 kc, 500 w daytime. Estimated construction
cost $17,330, first year operating cost $72,000, revenue $84,000. Principals include President William E. Walker (21%%), president-50% stockholder WMAM Marinette, Wis.; president-36%
stockholder WBEV Beaver Dam, Wis.; president45.4% stockholder KXGI Madison, Iowa; president-10% stockholder Badger Tv Inc., applicant
for Madison tv station on vhf ch. 3: Vice President Joseph D. Mackin (21%%), secretary-treasurer and 20% stockholder WMAM; secretarytreasurer and 37.5% stockholder WBEV and secretary-treasurer and 22.8% stockholder KXGI;
Vice President William R. Walker (21%%), vice
president and 5.7% stockholder WBEV and vice
president and 10% stockholder KXGI; Executive
Vice President Charles R. Dickoff (21%%). vice
president-5.7% stockholder WBEV. Post office
address % WBEV Beaver Dam, Wis. Filed Oct. 12.
Existing Am

Stations

. . .

APPLICATIONS
WTAQ La Grange, 111.— Russell G. Salter, Charles
F. Sebastian and William A. Murphy d/b as LaGrange Bcstg. Co. resubmits application for CP
to change from daytime to unlimited using power
of 500 w with directional night and change transmitter location to 0.3 mi. SE of intersection of
U. S. Hwys. 66 & 45, 2.5 mi. S of LaGrange. Filed
Oct. 9.
WEBC Duluth, Minn.— Head of the Lakes Bcstg.
Co. seeks CP to change from 1320 kc directional
night to 570 kc directional day and night and
change transmitter location to 7.8 miles SE of
Superior, Wis. Filed Oct. 9.
KDKD Warrensburg, Mo. — Clinton Bcstg. Co.
seeks modification of CP to change main studio
location to on Hwy. #50. 0.23 mi. E of Junction of
Hwys. #50 & 13. Filed Oct. 9.
WCHL Chapel Hill, N. C— Village Bcstg. CO.
seeks CP to change hours of operation from daytime to 6 am-7:30 pm using 500 w night and 1 kw
day. Filed Oct. 19.
WRIO Rio Piedras, P. R. — Master Bcstg. Corp.
seeks CP to increase daytime power from 1 kw
to 5 kw. Filed Oct. 19.
KERV Kerrville, Tex. — Kerrville Bcstg. Co.
seeks CP to change from 1230 kc 250 w unlimited
to 970 kc. 1 kw daytime. Filed Oct. 12.
KLIF Dallas, Tex. — Trinity Bcstg. Corp. seeks
CP to change from 5 kw day, 1 kw night, directional to 50 kw day, 1 kw night, directional day
and night. Filed Oct. 19.
APPLICATION

AMENDED

WGSM Huntington, N. Y. — Huntington-Montauk Bcstg. Co. amends application for CP to increase power from 1 kw to 5 kw to specify 1 kw
using non-directional antenna.
Filed Oct. 15.

JOS. WEED & CO.,
350 Madison Ave., New York,
Know About the
5000

Watt

Transmitter
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HALIFAX

NOVA

SCOTIA

The Maritimes
BUSIEST
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Broadcasting

•

Telecasting

New

Fm

Station
ACTION

Going

. . .
BY FCC

Tampa, Fla. — Frank Knorr Jr., Jerome P. MacBraswell and Frieda P. MacBraswell d/b as FM
Bcstrs. seek new fm station on ch. 299 (107.7 mc)
with ERF of 10.44 kw. Filed Oct. 19.
Existing

Fm Stations . . .
ACTIONS BY FCC

WHA-FM Madison, Wis. — State of Wisconsin
State Radio Council granted CP for noncommercial educational fm station on ch. 204 to change
ERP to 22 kw and antenna height above average
terrain to 185 ft. Granted Oct. 14; announced
Oct. 20.
APPLICATIONS
WLYC-FM Williamsport, Pa.— Lycoming Bcstg.
Co. seeks CP to change ERP to 0.842 kw; antenna
height above average terrain to 1,145 ft. Filed
Oct. 19.
WCMF (FM) Memphis, Tenn. — Memphis Pub.
Co. seeks modification of CP to change ERP to
299 kw and antenna height above average terrain
to 938 ft. Filed Oct. 19.

A

coffee account, using KGW, increased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW

Economical and efficient medium

for

covering the mass market.
Ownership

Changes

ACTIONS

. . .

BY FCC

WPNX Phenix City, Ala— Community Bcstg.
Co., granted voluntary assignment of license to
L. H. Christian and C. A. McClure d/b as Christian & McClure for $30,000. Mr. Christian is
vice president and 36%% owner WRFC Athens,
Ga., and Mr. McClure is president and 52% owner
WRFC. Christian & McClure agrees to change
call letters to WGBA and operate on 1270 kc in
Columbus.
Ga. Contingent
on grant
of assignment of WGBA.
Granted Oct.
21.
WGBA Columbus, Ga. — Georgia-Alabama Bcstg.
Co., granted voluntary assignment of license to
Community Bcstg. Co. (WPNX Phenix City. Ala.)
for $25,000. Community is to change call letters
to WPNX on 1460 kc in Phenix City. GeorgiaAlabama conveys some assets to Christian and
McClure, prospective purchaser of WPNX, for
$12,000. Sale is contingent on grant of assignment
of WPNX.
Granted Oct. 21.
KCLV Clovis, N. M. — New-Tex Bcstg. Inc.
granted voluntary transfer of control to Odis L.
Echols and Odis L. Echols Jr. through sale of
62% interest for $10,000. Odis L. Echols handles
public relations and his son is student manager
of KTTC Lubbock, Tex. Granted Oct. 21.
WBRK (AM)-WMGT (TV) Pittsfield, Mass. —
Greylock Bcstg. Co. granted voluntary relinquishment of control by Leon Podolsky through issuance of new stock. Mr. Podolsky formerlv owned
51% and will now own 36.06^. Granted Oct. 21.
WNJR Newark, N. J. — Evening News Pub. Co.
granted voluntary assignment of license to Rollins
Bcstg. Inc. (WRAD Radford, Va.; WJWL-AM-FM
Georgetown. Del.; WFAI Fayetteville, N. C;
WRAP Norfolk. Va.) for $145,000. Principals include President John R. Rollins (62.5%), Vice
President-Secretary O. Wayne Rollins (33 3%)
and Secretary Katherine E. Rollins (4.2%). Rollins Bcstg. is applicant for new am stations at
Jacksonville. Fla.. Indianapolis, Ind., and Houston,
Tex., and etteville.applicant
for new
N. C. Granted
Oct. tv
21. station at FayWVNJ Newark, N. J. — Newark Bcstg. Corp.,
granted voluntary transfer of control to Evening
News Pub. Co. (WNJR) through sale of all stock
for $96,750 and assumption of 4% bearer notes
totalling $311,478.83. Principals include President
Edward W. Scudder Jr. (0.7%), Vice President
William E. Hocker (0.03%) and Secretary-Treasurer Edward D. Sugrue (0.03^). Sale is conditioned upon approval of sale of WNJR to Rollins
Bcstg. Inc. [B»T, Sept. 7]. Granted Oct. 21.
KWCO Chickasha. Okla. — Clarence E. Wilson
and Phillip D. Jackson d/b as Washita Valley
Bcstg. Co. granted voluntary assignment of license
to Jack L. Pink tr/as Washita Valley Bcstg. Co.
for $80,000. Mr. Pink is vice president and 2%
stockholder KONO-AM-FM San Antonio. Tex.
Granted Oct. 21.
KGW-AM-FM Portland, Ore.— Pioneer Bcstrs.
Inc. Samuel I. Newhouse Jr. and Mitzi E. Newhouse granted voluntary transfer of control
through sale of all stock for $500,000. Principals
include KING Seattle (40%); Henry A. Kuckenberg (35%),
generalstockholder
constructionNorth
and vice
president and 11.16%
Pacific
Tv
Inc., applicant for vhf ch. 8 in Portland; Paul F.
Murphy (16%), real estate and vice president and
11.17% stockholder North Pacific: Gordon D. Orput (6%),
manufacturer
6^ stockholder lumber
North Pacific;
W. Calder and
McCall
(2%),
distributor of heating oils and vice president
and 11.17% stockholder North Pacafic. and Prescott W. Cookingham (1%), Portland attorney.
Granted Oct. 21.
WTYC Rock Hill, S. C. — Tri-County Bcstg. Co.,
granted voluntary transfer of control from W. G.
Reid to T. Lamar Simmons through sale of all
stock for $32,500. Simmons is 50% owner Cruise
In Theatre. Lillington, N. C, and partner Erwin
Supply Co., Erwin, S. C. Granted Oct. 21.

KGW
on t fie efficient 620

frequency
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Triode — in stock for immediate
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RCA-892R, $385
RCA-891R. Forced-Air-Cooled
Triode.
RCA-891R, $385

WHTB Talladega, Ala.— Voice of Talladega Inc.
seeks voluntary transfer of control from R. A.
Davidson to Talladega News Pub. Co. through
sale of 80% interest for $35,000. Principals include President-Treasurer Cecil Hornady (65%),
Vice President Elizabeth N. Hornady (10%) and
Alec O. Thomson (25%). Filed Oct. 12.
KFWB Los Angeles, Calif. — KFWB Bcstg. Corp.
seeks voluntary assignment of license to Union
Bcstg. Corp. of Calif. No consideration is involved as stockholders in both corporations are
identical and will retain their respective shares.
Upon FCC
solved. approval
Filed Oct. 9. KFWB Bcstg. will be disKFSD-AM-FM-TV San Diego, Calif.— Airfan
Radio Corp. Ltd. seeks transfer of control from
Thomas E. Sharp to Roger Revelle, Henry Wood
Shelton and Harrison G. Sloane, voting trustees
for group of stockholders of T.B.C. Tv Co. The
T.B.C. Tv Co. had dismissed application for vhf
ch. 10 and had received an option to purchase
the one-third interest [B-T, March 16]. Filed
Oct. 15.
WPRY Perry, Fla. — J. E. Massey and L. C. McCall d/b as Palatka Bcstg. Co. seeks voluntary
assignment of CP for new am station on 1220 kc,
250 w daytime to Pasco Bcstg. Co., applicant for
new am station in Dade City, Fla. Principals in
partnership include Elmo B. Kitts (25%), general
manager and V3 owner WEBK Tampa, Fla.; E. P.
Martin (25%), V3 owner WEBK; Alpha Martin
(25%), i/3 owner WEBK; John A. Branch (12Vz%).
Tampa attorney, and John D. Goff (12^%),
Tampa attorney. Filed Oct. 12.
WLOF Orlando, Fla. — Hazlewood Inc. seeks
voluntary transfer of control through sale of
all stock by Joe Sears and Walter C. Shea to
John W. Kluge and 5 others. Principals include
President Joseph L. Brechner (26%), secretarytreasurer and stockholder WGAY Silver Spring,
Md.; Secretary-Treasurer John W. Kluge (25%),
president-stockholder WGAY; Mrs. John W.
Kluge (10%), treasurer-stockholder WGAY; Vice
President Vasil Polyzois (20%), accountant, and
Horace holder
H. Thomson
vice president-stockWGAY. Filed (15%),
Oct. 12.
WAUG-AM-FM Augusta, Ga.— Melvin H. Purvis, Chester H. Jones & George O. Nicholson d/b
as Garden City Bcstg. Co. seeks voluntary assignment of license to Chester H. Jones & George
O. Nicholson d/b as Garden City Bcstg. Co. Mr.
Nicholson
Mr. valued
Purvis' at50%
interest
for
$1,400 and purchases
1951 Cadillac
$3,600
and will
now own 75%. Mr. Jones retains his 25% interest. Filed Oct. 14.
KIOA Des Moines, Iowa — Independent Bcstg.
Co. seeks voluntary assignment of license to
Town & Farm Co. (KMMJ Grand Island, Neb.,
KXXX Colby, Kan.) for $150,000. Sale is necessitated by Independent Bcstg. merger with WHO
Des Moines in new tv venture on ch. 13 there.
Principals include President Don Searle (40%),
packager of radio-tv programs and executive vice
president-stockholder KOA-AM-FM-TV Denver,
Colo.; Vice President H. A. Searle (20%), manufacturer and marketer of petroleum porducts;
Secretary Helen Searle Blanchard (20%), and
Treasurer Herbert Hollister (20%), owner KBOL
Boulder, Colo. Filed Oct. 14.
KWBW Hutchinson, Kan. — Bess Marsh Wyse
tr/as Nation's Center Bcstg. Co. seeks voluntary
assignment of license to partnership of Bess
Marsh Wyse & George H. Marsh d/b as The Nation's Center Bcstg.
Co. Mr.
accountant,
purchases
5% Marsh,
interestOdessa
for (Tex.)
$4,500.
Filed Oct. 13.
KIYI Shelby, Mont. — Tri-County Radio Corp.

Our prices and conditions of sale are
identical to those of the manufacturer.
Look to ALLIED for prompt delivery
of all RCA Broadcast-type tubes. Let us
save you time and effort.

Refer to your ALLIED 268-page
Buying Guide for station equipment and supplies. Get what
you want, when you want it.
Ask to be put on our "Broadcost 8ulletin" mailing list.
ALLIED

RADIO

100 N. Western Ave., Chicago 80
Phone: HAymarket 1-6800
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seeks voluntary transfer of control to John J.
Lyon and Frank E. Krshka through sale by John
J. Hurley and C. B. Aronow of 19,850 shares of
stock for $23,474.85. Mr. Lyon is in airplane crop
spraying
Mr. Krshka
was formerly
in retail
furniture and
business.
Filed Oct.
12.
WIFM-AM-FM Elkin, N. C— John A. Hinshaw
tr/as Valley Bcstg. Co. seeks voluntary assignment of license to James B. Childress for $31,500.
Mr. Childress is former manager-10% owner
WHCC Waynesville, N. C. Filed Oct. 13.
WATG-AM-FM Ashland, Ohio— Mahoning Valley Bcstg. Corp. seeks voluntary assignment of
license to Ashland Bcstg. Co. for $65,000 cash.
Principals include Robert S. Burk (50%), practicing dentist and former owner of 20% interest
WONW Defiance, Ohio, and Carl N. Fox (50%),
manufacturer of canning equipment and former
owner of 20% interest in WONW.
Filed Oct. 12.
KFYO-TV Lubbock, KGNC-TV Amarillo, Tex.
— Plains Radio Bcstg. Co. seeks assignment of
CP to parent corporation Globe-News Pub. Co.
Globe-News Pub. Co. owns 81% interest and
Globe-News Employes Pool owns 19%. Filed
Oct. 7.
WEMP Milwaukee, Wis. — Milwaukee Bcstg. Co.
seeks voluntary transfer of control to President
Andrew M. Spheeris and six other employes
through sale and exchange of stock for $76,500.
The employe
est. Filed Sept.group
30. will now own 50.5% inter-

KABS (TV) Honolulu, T. H.— American Bcstg.
Stations Inc. (WMT-AM-TV Cedar Rapids, Iowa),
granted voluntary assignment of CP for new tv
station on vhf ch. 4 to Pacific Frontier Bcstg. Co.
for $1. Pacific assumes obligation to RCA for
$167,117. American Bcstg. advances loan of $100,000 toward construction. Principals include
WMT-AM-TV (41.11%), KJBS San Francisco
(33.33%), President Jack A. Burnett (10%), William B. Quarton (5%), E. P. Franklin (7V2%) and
Stanley G. Breyer (2yi%). Granted Oct. 21.
APPLICATIONS

ALLEN

Hearing

Cases
FINAL DECISIONS

Superior, Wis. — New Tv, vhf ch. 6. FCC announced order making effective immediately examiner's initial decision granting Ridson Inc.
application for new tv station on vhf ch. 6.
For details see New Tv Stations. Action Oct. 14.
Wilmington, Del.— New Tv, uhf ch. 83. FCC
announced order making effective immediately
examiner's initial decision granting WILM application for new tv station on uhf ch. 83. For details see New Tv Stations. Action Oct. 14.
Chester, 111. — FCC gave notice that hearing examiner's initial decision denying for default application of Cecil W. Roberts for CP for new am
station fective
on Oct.1450
250 wOct.unlimited,
became ef21. kc,
Action
21.
Erie, Pa.— New Tv, uhf ch. 35. FCC announced
order
immediately
examiner's
initial making
decision effective
granting Great
Lakes Tv
Co. application for new tv station on uhf ch. 35. For
details see New Tv Stations. Action. Oct. 14.
INITIAL DECISIONS
Atlanta, Ga— New Tv, uhf ch. 36. FCC Hearing
Examiner Hugh B. Hutchinson issued initial decision looking toward grant of the application of
WQXI for CP for new tv station on uhf ch. 36.
Action Oct. 19.
Cleveland, Ohio— New Tv, uhf ch. 19. FCC
Hearing Examiner Fanney N. Litvin issued initial
decision looking toward grant of the application
of WHK for CP for new tv station on uhf ch. 19.
Action Oct. 16.
OTHER

ACTIONS

Savannah, Ga. — Ch. 3 proceeding. The Commission announced its order granting petition
filed by WJIV insofar as it requests enlargement
of issues in proceeding involving its application
and that of WSAV for new tv stations in Savannah on ch. 3, and added an issue to determine
whether construction of the station proposed by
WSAV has been begun within the meaning of
Section 319 of the Communications Act; denied
petition in all other respects. Action Oct. 16.
WHLM Bloomsburg, Pa. — FCC announced order
granting petition to grant without hearing application for CP to change from 690 kc, 1 kw daytime to 550 kc, 500 w unlimited, directional. Action Oct. 14.

KANDEH

CN.ecjotiator
FDR

THE
□ F

PURCHASE

RADIO

AND

AND

SALE

TELEVISION

STATIONS

Barr

Building

Lincoln

• Washington

Building

. Mew

York

6, D. C, IMA. 8-3233
17, N.Y., HIV. 7-4242
Broadcasting

Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
•xecutive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
P. O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE •

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE •

KEAR

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Member AFCCE •

LYNNE

C. SMEBY

"Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.

JAMES

C. McNARY

CARDS

— Established 1926 —
PAUL

GODLEY

CO.

GEORGE

C. DAVIS

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

Upper Montclair, N. J. MO- 3-3000
Laboratories Great Notch, N. J.

Washington 4, D. C.

Member AFCCE *

Member AFCCE •

Member AFCCE *

A. D. RING

& ASSOCIATES

GEORGE

E. GAUTNEY

501-514 Munsey Bldg. STerling 3-0111

Craven, Lohnes & Culver

30 Years' Experience in Radio
Engineering
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

Member AFCCE •

Member AFCCE •

WELDON
& CARR
Consulting

PAGE, CREUTZ,

RUSSELL
711 14th St., N. W.
Washington 5, D. C.

P.

MAY

CONSULTING RADIO ENGINEERS

Sheraton Bldg.

Radio & Television

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

REpublic 7-3984

Engineers
Washington 6, D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W. Executive 3-5670
Washington 5, D. C.

Member AFCCE •

Member AFCCE*

Member AFCCE'

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE •

GEORGE P. ADAIR
Consulting Radio Engineer*
Quarter Century Professional Experience
Radio-TeUvitionElectronics-Communications
1610 Eye St., N. W., Wash. 6, D. C.
Executive 3-1230 — Executive 3-5SS1
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

C. HUTCHESON

P. O. Box 32

AR. 4-8721

1100 W. Abram
ARLINGTON, TEXAS

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

KANSAS CITY, MISSOURI

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer &n duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

Canton, Ohio— New Tv, uhf ch. 29. The Comlission announced its memorandum opinion and
rder which, upon consideration of a petition
y WCMW for declaratory ruling or revision of
earing issues, ordered that the issues in the
roceeding involving the applications of WHBC,
YCMW, and Tri-Cities Telecasting, Inc., for new
/ stations in Canton, Ohio, on ch. 29, may be
nlarged by the hearing examiner, upon sufficient
negations of fact made in support of said enirgement, to add an issue to determine whether
le funds available to WHBC, will give reasonble assurance that the proposals set forth in its
pplication will be effectuated; further directed
le examiner to go forward with the proceeding
l a manner consistent with the memorandum
pinion and order. Action Oct. 15.
Cleveland, Ohio— WJW Inc. (WJW). Comr.
lobert T. Bartley granted petition for dismissal
/ithout prejudice of its application for new tv
tation
uhf WHK
ch. 19 for
and same
retained
in hearing
aplicationon of
channel.
Action
let. 13.
e Telecasting
Broadcasting

ROBERT M. SILLIMAN
John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6646
Washington
5, D. C.
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)
Vandivere,

JOHN

MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.

Cohen & Wearn
Consulting Electronic Engineer*
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
•
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING CO.
6100 N. E. Columbia Blvd.
Portland 11, Oregon

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE •
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE •
HOFFMAN
RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for local Dealer!
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

WJET Erie, Pa. — Jet Bcstg. Co. FCC designated
for hearing application to change from 1570 kc
250 w daytime to 1400 kc 250 w unlimited and
made WBNY Buffalo, N. Y., party to proceeding.
Action Oct. 21.
San Juan, Mayaguez, P. R. — By memorandum
opinion and order, FCC denied joint petition of
Dept. of Education of Puerto Rico and Radio
Americas Corp. for waiver of Rule 3.610 (b) with
regard to the mileage separation requirements
applicable to transmitter sites proposed by petitioners for operation on adjacant channels 5 and
6 in San Juan and Mayaguez respectively. Action Oct. 21.
Providence, R. I. — Ch. 12 grant postponed. On
protest filed by Channel 16 of Rhode Island, Inc.,
permittee of tv station in Providence on ch. 16,
directed against
grantsauthority
of construction permit the
and Commission's
special temporary
to Cherry and Webb Broadcasting Co. (WPRO)
for a new tv station in Providence on ch. 12, the
October 26, 1953

•

Page 147

CLASSIFIED
Payable in advance.

ADVERTISEMENTS

Help Wanted— (Cont'd)
Experienced announcer for morning shift. $70.00.
for 44 hours. WVOP, Vidalia, Georgia. Telephone 3029.
Technical

Checks and money orders only.

Deadline: Undisplayed — Monday preceding- publication date.
Display — Tuesday
preceding publication date.
Situations Wanted 204 Per word — $2.00 minimum • Help Wanted 25$ per word —
$2.00 minimum
All other classifications 30$ per word — $U.OO minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 870 National Press Bldg., Washington 4, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
separately,
please).expressly
All transcriptions,
etc. sent
to box numbersfor are
at owner's
risk. Broadcasting • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted
Opportunity to advance with reorganized staff,
announcers, copywriter, salesmen. Contact
WPDR, Portage, Wisconsin.
Salesmen
Western NBC regional, excellent market, offers
radio-minded local salesman opportunity to earn
$10,000 plus. Weekly base, $100. against 15 percent.
Substantial tax-free car allowance. Pleasant middle-sized community, good schools, good weather
(no snow). Box 964X, B«T.
Experienced salesman wanted. Wonderful opportunity for a young man who fully knows radio
time sales and has a proven record. Rich market
in Nebraska. Car necessary. Write, wire Box
165A, B.T.

Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and . maintain specialized
audio devices. Will be traveling continually. Must
have driver's license. Transportation supplied.
B»T. salary plus expenses. Send complete list
Good
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,

Help Wanted— (Cont'd)
At once, announcer — first phone, or announcer,
some experience. WVOS, Liberty, New York.
Combo man with first class ticket for central
Pennsylvania AM-FM. Announcing should be
diversified in abilities. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume.
Salary $76.00. Box 135A, B.T.
Experienced announcer wanted by a western
Penna. independent station. Send tapes or discs
to Box 181A, B«T.
Announcer — immediate opening. Must have at
le?st five years experience and good references.
Offer good pay for hard work. Over 40 hours
weekly. Want good ad-libber able to handle
board, do good newscast and adapt self to community of thirty thousand in south. Send tape,
B'T.
Dhoto, background and references. Box 232A,

Experienced, aggressive sales-manager for midwest daytime independence. Must know radio.
Generous draw against commissions totaling
$7. 000. -$12,000. yearly. Sales aids and topnotch
programming. Forward complete information.
Box 189A, B.T.
Salesman to handle agency and local accounts in
southern New England metropolitan market
Salary and excellent incentive plan. Immediate
opening. All replies confidential. Box 233A, B«T.
Northwestern Ohio radio and TV station needs
experienced salesman Substantial ffuarantee
and commission in 91st market, Stockton, Cali243A, B«T.
Permanent position with substantial guarantee
and commission in 91st market, Stockton. California. Network, 1000 watt fulltime. Sizeable
account list to begin with, prospects unlimited
Write Box 259A, B.T.
Immediate opening radio time salesman. $100.
guarantee against commission. Contact Manager,
KCHJ, P O. Box 262, Delano, California.

First
fluentor Spanish,
little "Combo"
work.
Send phone,
photo, tape
disc, experience;
all returned.
Daytime operation. KEVT, Tucson, Arizona.

250 watt, fulltime independent wishes to add
salesman to present staff. Can be short on experience but not on ambition. Straight salary,
minimum $70. Contact KNCM, Moberly, Missouri.

Experienced newscaster. Send tape and details.
KTBS, Shreveport, La.

Commercial sales position in thriving county seat
independent. Excellent market assures better
than average income. $300. monthly draw against
15% commission. Send full details and references
first letter. Contact Lynn Thomas, KWRO, Coquille, Oregon.
Sales crew manager. We have an opening for
an experienced phone crew manager in a very
successful radio-TV promotion. Only highly
capable men with a background of dependability
and honesty and a record of clean selling will
be considered. 40% commission, plus bonus, to
an acceptable man. American Radio Publications,
Inc., 119-A North Washington St., Peoria 2, Illinois.

Immediate opening for better than average announcer. Good working conditions and excellent
pay. Give salary requirements, past experience
first letter, WMJM, Cordele, Georgia.

Ad-libber, madcap wit, "happv" voice, D J.
ad-lib quids about records. Do "bopster"
Stan Freberg, Bob and Ray character
stage-scre
Box 131A. en
B.T.impersonations. Midwest.
©oooooooooo

o

Experienced announcer. Position permanent to
right person. Contact Dr. F. P. Cerniglia, KLIC,
Monroe, Louisiana.
First class announcer with program and production experience; must have lots ad-lib ability,
lots of ideas. Excellent opportunity, good pay,
5000 watt CBS affiliate. Write air mail Station
Manager,
KOOL, Phoenix, full details with audition.

Staff announcer AM and TV. Good voice, news,
commercials, experience. Send audition, experience, references to KVOS, Bellingham, Washington.
Announcer, WKLO AM and TV, Louisville. Send
tape with news, ad-lib commercials and record
show, list experience, salary expectancy. Contact Everbach.
Experienced announcer. Fulltime MBS affiliate
wants good voice and good knowledge records,
start $60.00 week. Contact WMGR, Bainbridge,
Ga.
Immediate opening for announcer in Central
Michigan. Experienced man who can handle
console preferred. WOAP, Owosso, Michigan.

A nnouncers

oooooo oooooo

Experienced announcer for North Dakota 5 kw
network station. Send tape, full details Box
241A, B-T.

Funny
voice
voices
Single

Combination man with emphasis on good announcing, 1st class license desirable but not necessary. Metropolitan Washington, D. C. WPIK,
Alexandria, Virginia.
Experienced announcer with first class license
for fulltime 250 watt NBC affiliate. Starting
salary $75.00 week. WPNF, Brevard, N. C.

oooooooooooooooo

SALES

oooooooo

ooooooo

ooooooo

ENGINEERS

§

RADIO

AND TV BROADCASTING
EQUIPMENT
O Prominent national manufacturer of TV, radio broadcasting and communications
q equipment is expanding its sales force and has openings for Sales Engineers in
O the Midwest, Northcentral, and West Coast territories.
O These are permanent positions involving travel for qualified men who are anxious
U to advance with progressive midwest company. Desire to sell and knowledge of
0 broadcasting equipment essential. These are salaried positions with increased reO numeration for more sales. Send full details first letter with photo, if possible,
w and territory preference. Write Box 240 A, B*T.
oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

o
O
§
O
Q
O
§
Q
O

o

Combination man. Prefer actual radio engineering experience with voice for news. Night shift
till midnight.
resort
ern Minnesota. Beautiful
Write Box
204A,country
B.T. in northWanted by established network station in heart
of the hunting and fishing area. Chief engineer
with some ability as announcer or traffic clerk.
Better than average earnings. Permanent position with expanding organization. Box 192A, B.T.
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A, B.T.
Immediately, first class transmitter engineer for
5 kw AM station. CBS affiliate. Opportunity to
work into TV. Write Lloyd R. Amoo, Director
of Engineering, KCJB, Minot, North Dakota.
Combination engineer-announcer. Must be experienced. Position will be permanent to right
person.
Contact Dr. F. P. Cerniglia, KLIC, Monroe, Louisiana.
Chief engineer, to take complete charge of 250
watt station. Write A. G. Meyer, Station Manager, KMYR, Denver, Colorado, giving complete
experience, qualifications, salary desired.
Engineers with good electronic background,
wanted immediately for AM-FM and TV operations. John Willis, Chief Engineer, WAIM, Anderson, South Carolina.
Immediate opening first or second class engineer.
WOBT, Rhinelander, Wisconsin.
WSAZ Inc. has openings in microwave radio and
TV. Write, wire or call John Clay, Chief Engineer, WSAZ Inc., Huntington, West Virginia.
Chief engineer wanted. $82.25. for fifty hour
week. WSON, Henderson, Kentucky.
Experienced, First class transmitter engineers,
for 5 kw AM, FM and television, CBS affiliate.
TV expansion creates opportunities to join WTOC,
Savannah's pioneer station. Write to Kyle E.
Goodman,
Chief Engineer, WTOC, Savannah,
Georgia.
Engineers, some with first phone, needed immediately in AM-TV operation. Union scale to
$88.00. per week. WTVH-TV. Peoria, Illinois.
Phone Wallace Wurz, 6-5561 for interview.
Production-Programming, Others
Fulltime copywriter needed for twin network
station in Maryland. Woman preferred. Box
180A, B«T.
Experienced male continuity writer for midwest
radio-TV station. AFRA minimum $4,030. first
B-T.
year; $4,680. second year; three weeks vacation.
Send copy samples, photo first letter. Box 225A,
Radio director for business organization in Washington, D. C. High degree of writing skill in
complex economic subjects essential plus experience with radio-television media. State salary
requirements.
Box 235A, B«T.
Woman for continuity writing and to be generally useful in continuity department of progressivewest
50.000Texas.
wattGood
radio climate
station, winter
CBS affiliate,
southand summer
and good working conditions. Write Continuity
Chief. Radio Station KGBS, Harlingen, Texas.
Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent position. Send full particulars, WVSC,
Somerset, Fa.
Television
Salesmen
We seek the services of a top flight, experienced
sales administrator for our television operations
shortly to be opened in the Portland-Vancouver
area. Apply in writing, giving all details you
B.T.
would seek were you in our position. Box 92A,

Situations Wanted— (Confd)

Help Wanted— (Cont'd)
TV Salesman with multi-market experience now
active wanted for major market western station.
Send all details, photo, references, money required, first letter. Box 260A, B.T.

Situations Wanted — (Cont'd)
Excellent staff announcer, good voice, worker,
veteran, married, commercials personality. Box
274A, B.T.

Woman with first class license, experienced, remotes and transmitter work. Box 247A, B-T.

WEHT-TV CBS Evansville-Henderson needs a
salesman with TV or radio experience or both.
Write Bill Vogel, Sales Manager, 12 Vi S. E. Second St., Evansville, Indiana. Phone 5-3406.

Singlecialveteran,
young,
versatile,
DJ. Control
board.
Thirdnews,
classcommerticket.
Resume, tape. Free to travel. Tony Cosmo, 105
Sea View Ave., Staten Island 4, N. Y.

Chief engineer available immediately. Long and
varied experience in all phases and departments.
Excellent references. Will consider first class
engineers assignment at a class outlet if future
prospects for promotion good. Box 253A, B.T.

Young, ambitious, deDendable. Heavy commercials. Board, news, DJ. Move promptly. Limited experience. Carl Dino, 781 47th St., Brooklyn, N. Y.

Chief engineer, 5 years AM-FM to 5 kw, including construction. Year as chief; operation, maintenance entire station. Interested television. Can
announce.
New England. Box 277A, B-T.

Announcer. 25. Experienced news, music, board.
Ford, 719 S. W. 5th Avenue, Miami, Florida.

First phone, married, 2 years radio and engineering schooling, 3 years experience radio station
AM and FM. Jack Herring, Cullman, Alabama,
Route 2, phone 1028-W.

Production-Programming, Others
TV writers
(2) — TV
Chicago
national
agencywill
supplement
staff office
with two
experienced
TV writers for diversfied accounts; $6,000. start.
Box 239A, B«T, for appointment.
Situations Wanted
Managerial
Young radio commercial manager, 29, journalism
graduate. Would like to re-locate into larger
market. Steady, increased sales record. Details
by return mail. Write Box 171A, B«T.
Owners — your eastern station in the black on
your terms. Two man, multiple purpose, management-operations team. Full data to Box 215A,
B.T.
Profits? I'll make them. Low overhead specialist.
16 broadcast years. 7 years management. Box
250A, B.T.
Excellent at organization. Experienced 16 years
sales, production, technical. College. Will speculate. Box 251A, B«T.
Past controlling interest owner of successful station available as station manager. Run stations
to make money, do large portion of selling. I sell
for renewals, I cultivate close relations with
clients. (31) years, married (4) children, college,
first ticket, member of Lions, Chamber of Commerce, Junior Chamber of Commerce, American
Legion, native of south, desire station in south.
Not afraid of competition. Available for personal interview. Box 262A, B.T.
Salesmen
Radio-minded salesman seeking employment in
Rocky Mountain area or Pacific Coast. Proven
sales record. Years of experience in radio — all
phases. Box 228A, B«T.
Announcers
Negro announcer-disc jockey. Beginner, friendly,
easy approach, reliable, will do good job. Married. Photo, disc available on request. Available two weeks. Box 226A, B«T.
Announcer. Smooth air style. Interested in
permanent radio or TV position in large market.
College graduate; three years experience. Box
230A, B-T.
News, music, special events . . . family man, six
years experience, one as program director. Cooperative. References. Box 231A, B-T.
Looking? So ?m I! Presently employed announcer-producer-director. Network experience. Also
write copy. Best references, tape and details
upon request. Box 234A, B«T.
News-sports man: versatile for staff work; 2V2
years experience; also have newspaper background; want permanent spot; aggressive, sober,
reliable. Box 236A, B-T.

Midwestern graduate seeking employment as
staff announcer. Heavy on music, rural or popular. Available immediately. Emil Ginther,
1400 N. Damen, Chicago, Illinois.
Versatile announcer, board operator. Small station experience. Brad Harris, 331 Alabama Avenue, Brooklyn 7, New York. Hyacinth 8-5479.
Announcer, mature, reliable, draft exempt, light
experience, high potential, news, commercials,
platters. Permanent connection, 3rd class license.
Resume, references, tape. Mel Marvin, New
Alpine Apts., 113 East 14th St., New York 3. New
York.
Desire permanent staff announcing position, midwest. Approximately year experience, including
network outlet. University background, single,
31. Good commercial voice, news, record shows.
Charles May, 4001 Bell, Kansas City, Missouri.
Phone Valentine 6755.
Announcer, negro. DJ. news, personality. Control board. Married, veteran. Some experience,
well trained. Tape available on request. Free to
travel. Carl Motlev. 244 Amherst St., East
Orange, N. J. OR 3-7442.

Staff announcers. Board trained, capable and
sober. Write copy. Smooth DJ show. Tom
Bowers and Ed Dugan. Southeast preferred.
Pathfinder School of Radio. 737 11th Street N. W.,
Washington, D. C. ME 8-5255.
Announcer-engineer. First license, good voice,
good commercial delivery. Experienced. Minimum $75.00. Box 215, Rushville, Nebraska, or
phone 286-J.
Technical
Inexperienced first class radio operator. Desires
position as broadcast engineer anywhere in U. S.
Box 248A, B.T.
Engineer first phone, two years technical school,
seven months AM-FM experience, 18 months electronic experience. Box 219A. B«T.
First phone, TV Workshop graduate, good electronics background desires job with TV or broadcasting station. Box 229A, B«T.
Engineer operator. Experienced construction,
maintenance, remotes, recording, etc. Eastern
states. Box 242A, B«T.

I Radio

Announcer, strong on DJ. Single, draft exempt.
Limited experience. Tape on request. Box
245A, B-T.

J used

Recent MBS graduate wants to begin radio career. Good newsman, versatile. DJ. All offers
considered. Disc, photo on request. Box 258A,
B.T.

News director, radio-TV, 10 years experience, now
midwest, wishes to relocate east. Box 210A, B.T.
Writer-producer for national consumption now
sales in a 1,500,000 metro. Will sell, write and
produce morning show for right salary plus
usual 15 percent. Desire midwest— Michigan
preferred. Married. Box 244A, B«T.
Program production executive, capably creating
successful commercial cooperative presentations
inexpensively. Exceptional references, experience, background, scrapbook. Box 246A, B-T.
Available now. Radio gal with experience and
ability to handle programming, production, sales
promotion,
public
relations,
commentary, publicity,
disc jockev.
interviews
and women's
writing.
Will locate anywhere.
Box 264A, B.T.
Copywriter, experienced. A. B. Degree in writing, programming, and directing. Prefer Virginia
or Carolinas. Box 278A, B.T.

Negro, DJ. News, personality, control board.
Married, some experience. Tape available upon
request. Free to travel. George Truhart, 2406
8th Ave., New York, N. Y., Apt. 12 G.

Recent radio school graduate. Good voice. All
phases of announcing. Can handle control board.
Box 237A, B-T.
Staff announcer, versatile, sports specialty. Can
handle board. Data available. Box 238A, B.T.

Negro announcer, DJ, experienced. Korean veteran. Disc available. Age 24. Box 257A, B.T.

Production-Programming, Others

Broadcast
(former

General or commercial manager experienced all
phases TV operation. Small-large markets.
Presently employed. Will accept position on percentage basis. Box 2A, B-T.
Manager or sales manager, VHF TV station. 4
years TV sales experience, top billings on staff.
Experienced in all phases, learned TV from
ground up.
family,
tration. 32.
Box 268A,
B.T.degree business adminisSalesmen
Have car, initiative. New York television film
commercial sales, "live" production background.
Seek station opportunity. Box 267A, B.T.
A nnouncers
Weathercaster in 7th year broadcasting for
weather bureau, considering TV "weatherman"
"natural"
ideas for
Have B.fresh
propositions.
in TV. Pilot with
S. Degree.
Box a 273A,
B«T.
(Continued on next page)
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Six months experience, all phases, good news,
commercial delivery. Reliable, veteran, good
potential, Free to travel. Box 266A, B.T.
Conscientious negro DJ, announcer, board. Light
experience, thoroughly trained, third ticket. Tape,
resume on request. Box 272A. B.T.
Announcer. Recent broadcasting school graduate. No experience. Third class ticket. Box 183A,
B.T.

MOSBY'S,
!i 127

E. Main

Incorporated

St.

Missoula,

Mont.

J

Situations Wanted— (Cont'd)
Technical
Engineer with approximately 20 years experience
including three years TV desires position as a
technical director or TV supervisor especially in
warm climate. Box 205A, B.T.
TV-AM engineer, prefer work in home state
California, experienced, presently employed,
Married. Box 254A, B.T.
Production-Programming, Others
Film editor, college graduate, Korean veteran.
Box 170A, B-T.
Publicity-merchandising — solid radio, television,
movie background. 29. College grad. Want
responsibility. Box 227A, B«T.
TV director-supervisor, 33, with 3 years TV and
4 years radio, desires change to more progressive
station. Box 256A, B.T.
Program director. A veteran, seasoned TV piobut looking for a chalneer,
happily employed
lenge
in newer
TV station. New York, Hollywood
and other references. Reasonable in every sense
of the word. Box 265A, B.T.
Newsman with 14 years experience wants news
station in small city. Recent Eurojob with
pean TV
experience and 7 years in Washington.
Best references. Call Logan 7-2585, Washington,
D. C, or write Box 279A, B«T.
For Sale
Stations
Midwest, 5,000 watt, fulltime: good money maker,
sound investment. Excellent assets, well equipped. Priced less than you could replace physical
plant for. Large amount of unfulfilled advertising contracts. Station definitely in the black,
but
priced
for inimmediate
sale. IfBoxyou're
to make
a deal
a hurry, contact
199A, ready
B.T.
Terms available.
Third of new 1000 watter. Reasonable. East
coast. Ideal for work-ownership. Doing well.
Owner, Box 275A, B.T.
1 kw daylight, best section Georgia, now off air,
reorganization, bargain $25,000, half cash. WMOC,
Covington, Georgia.
Equipment, etc.
New TV towers ready for shipment October 15th.
Sold only
with 360
all ft.
equipment. Onedelivered
tower 340andft. erected
One tower
One
tower 400 ft. Guyed type. Box 169A, B.T.
Recording equipment: Four RCA 73B recording
lathes with complete auxiliary equipment consisting of four Presto 92A recording amplifiers,
two RCA BA4C monitor amplifiers, two Weston
UU meters, attenuators, jacks, coils, pads, etc.,
plus spare replacement parts. Write Box 201A,
B.T.
Presto 6N in IB case— $350.00. Microphones
44BX— $79.00. WE-369— $65.00. Box 255A, B.T.
One Collins 20-T transmitter cabinet, and necessary components for three-tower directional
operation less remote meters. Also, 400 feet
amphenol 21-135, 72 ohm co-ax. Write, wire or
call Dexter
Alester,
Okla.Ferry, Chief Engineer, KNED, Mc10 kw AM transmitter, RCA type BTA-10F, with
control console complete set tubes and some
spares $17,500.00. FOB Duluth. Also approved
AM freq. and mod. monitors, ant. terminating
and phasing components available. Inquire John
T/L Sherman, WCCO-TV, Minneapolis, Minn.
-jrouse-Hinds F.C.B.-12 500W beacon with flasher,
ustin lighting transformer.
60A 12V charging
stem for auto. Best offer, as is. Engineering
Jepartment, WDGY, Minneapolis 1, Minnesota.
210 ft. guyed tower, galvanized, mfd. by Tower
Construction Co., A-3 lighting. Contact WRAYTV, Princeton, Ind.

For Sale— (Cont'd)
Bell Howell 70 D. L. camera with
400 ft. magazine, synchronomous
new, never been used. Bargain.
films, 810 North Sheridan, Peoria,

Help Wanted— (Cont'd)
Television

turret, 1" lens,
motor. Brand
Central TeleIllinois.

Wanted to Buy
TV
Stations
Buyer for middlewest 250 to 5,000 watt independent or affiliate station. Full details kept
confidential. Box 83A, B-T.
Want small local radio station with good potential. Will buy outright or controlling interest.
Will bring to operation sound big-time agency
and station experience. Box 263A, B.T.
Equipment, etc.
Would like to locate good used 10 kw transmitter.
Box 13A, B«T.
1 used RCA 70-C1 or D with BA2C preamplifier
or equivalent. Box 19A, B«T.
Used 500 watt or 2 kw channel 2 transmitter and
other studio and transmitter gear. Box 453X, B«T.
Any good used equipment for erection of 1 kw
station. RCA, Collins, Gates. State complete
particulars in first letter. Box 252A, B.T.

JOBS

IN FLORIDA

If you are interested in positions as
directors, cameramen, announcers,
writers, studio and transmitter technicians, film editor, news writers and
photographers, set designers, artists
and traffic managers; send complete
background, salary and photograph in
first letter to Box 819X, B»T.
Announcers
Unusual announcing position immediately
available on University of Missouri commercial VHF operation. Right man with
experience and imagination can qualify for
chief announcer-producer position. Rush
complete detailed application to Program
Director, KOMU-TV, Columbia, Missouri.

1 kw or less FM transmitter. KTKT, Tucson,
Arizona.
Good used AM
FCC approved.
first letter and
WPNX, Phenix

transmitter, 1000 watts complete:
Please send complete information
picture if available to Jay Lamb,
City, Alabama.

Used, factory built 10 kilowatt transmitter. Send
price and complete information to Grant Wrathall, Aptos, California.

Production-Programming, Others
we

need

a

PROMOTION
MANAGER

. .

Miscellaneous

a man with practical knowledge
of TV station selling, presentation
writing, and general advertising

An American corporation operating in the Far
East with principal offices in Manila has facilities and contacts to represent U. S. firms wishing to do business in publishing, radio or television, such as supplies, film libraries, equipment,
features, etc. Box 194A, B.T.

principles. He'll work in the New
York headquarters of a well-known
station representative, backing up

FCC licenses quickly by correspondence. Also
new 8-weeks resident class begins November 9.
Grantham School of Electronics, 6064 Hollywood
Blvd., Hollywood, California.
Help Wanted
▲▲▲▲▲▲▲▲▲▲▲▲▲▲▲▲▲▲AAAAAAAAAAAAAAAAAA
< There's always an opening for qualified radio ►
■4 personnel in one of Oklahoma's 46 Radio ►
^ Stations. One contact covers the state. Apply £
3 to — Guy Farnsworth, KCRC, Enid, Okla., Sec- £
4 retary, Oklahoma Broadcasters Association. £
■4
►
▼TTTTVTTTTTTTTTTTTTVVTTVTTTTTTTTTTVT
Production-Programming, Others
CONTINUITY

WRITER

sales tionactivities
with sound promoaids.
If you're qualified for the job,
write us and say why. Also state
what you think your experience is
worth. If you want your application confidential, we'll keep it that
way.
Box 269A, B*T.
Situations Wanted
Announcers
HIGHLY COMMERCIAL ! ! !
MR. & MRS. D J -PERSONALITY TEAM with
national award winning show. You've read about them
in syndicated columns, trade papers, and in national
publications such as, RADIO-TV MIRROR and
NEWSWEEK. A PROVEN, power-packed SALES
package for station and sponsors.
For information, write to box 270A, B»T.

A seasoned, all-round writer for
radio and television by major midwest network affiliate. Send com-

Television
Managerial

plete details to Box 218A, B*T.

»
£
Radio-TV program manager re- *'
J gional network
radio station J
* about

to begin

TV

operations

Top network
to relocate outsideproducer-director
of New York Cityanxious
with family
so that his network and advertising agency
experience will be more fully utilized as program director of television station in a progressive and alert community. Excellent references. Box 249A, B.T.

*

For Sale
" Equipment, etc.

I wants a top-grade manager for j
S combined radio and television $

Truscon tower four foot triangular uniform crosssection 193 feet high with available engineering
for conversion to guyed base insulated tower.
Contact Carl Smith, 4900 Euclid Avenue, Cleveland 3, Ohio.

I program department.
Creative j
* and executive abilities are musts $

Concertone network tape recorder, faders, cases;
new; unopened carton, $940; Model 1501, $295;
FOB Long Beach; Robert Nicholas, 1012 45th
Way, Long Beach, Calif.

\ lars at once to Box

f for this job. Send full particu- f
280A, B*T.

J

RCA

TT2AH

TRANSMITTER

used as on interim less than 1,250 hours.
Immediate delivery.
BOX 282A, B»T

FOR THE RECORD

For Sale — (Cont'd.)
Commission granted the protest, ordered hearing
in this matter, and postponed the effective date
of grants pending a final determination in the
hearing. The order setting forth the hearing
issues, procedure and date of hearing will be
released in the near future. Commissioner Doerfer dissented. Action Oct. 16.
Madison, Wis. — Ch. 3 hearing. The Commission
announced its orders (1), denying petition filed
by Badger Television Co. to return as defective
and illegal an amendment filed by WISC which
included certain changes of stock ownership
which had taken place since filing its original
application for new tv station; (2), denying petition filed by Badger Television Co. to enlarge
the hearing issues in the above-mentioned proceeding to include an issue to determine whether
WISC is financially qualified to construct, own
and operate a television station. Action Oct. 16.
Wis., Duluth,
Minn. — Tv Allocation.
TheSuperior,
FCC announced
its memorandum
opinion
and order denying petition filed Aug. 21, 1953,
by the Head of the Lakes Broadcasting Co.
(WEBC) for reconsideration of Commission action of Aug. 13 in the Superior, Wis. -Duluth,
Minn., ch. 3 tv proceeding which, among other
things,
petitioner's
request ch.
for 6 leave
to
amend denied
its application
to specify
in lieu
of ch. 3 and to designate its amended application
for hearing in consolidation with pending applications for ch. 6 in Duluth-Superior, or, in the
alternative, to designate all pending DuluthSuperior applications for both ch. 3 and ch. 6
for hearing in a single consolidated proceeding;
on Commission's own motion, amended hearing
issue No. 5 in the ch. 3 proceeding to determine
whether a choice can be made between the appliof Section 307 (b) of the Combasis
cations on themunications
Act and if so, whether a grant to
one or the other of the applicants will provide
efficient, and equitable distribution
more fair,Action
the service.
of
Oct. 15.

for sale
RCA

FIELD SYNC GENERATOR
G.E. FILM CAMERA
both nearly new

KGUL-TV,

Galveston, Texas

FOR
SALE
at substantial reduction all new
and original packing cases:
1 PE-5-A GE film camera
chain
1 PF-3-C GE slide projector and accessories
1 Zoomar Lens
1 FD-2-B Mike boom and
perambulator
These and several smaller items also
for sale are excess equipment acquired
when we took over equipment contract
of another TV station. WENS, Oliver
Building, Pittsburgh 22, Pennsylvania.

SCOTCHLITE CALL LETTER SIGNS $2.95
Beautiful, wide angle, red, all weather call
letters for rear bumper or back window complete with dial setting or network plus radio
symbols — die cut @ $2.95 per set or 10 sets
for $25.00.
Staff cars — buses — taxis

Routine

Wanted to Buy
Stations

October 1 3 Decisions
Actions of October 6
Modification of CP

Broadcaster

interested in purchasing
time

zone.

Mod. CP's for exg were
The followin
dates shown:
on granted
tension of completi
2-1-54: WVEC-TV
to
Tex.,
KTRE-TV Lufkin,
Wis.,
Hampton, Va., to 1-4-54; WNAM-TV Neenah. 4-1-54;
to 11-30-53: KTBC-TV Austin, Tex., to
4-1-54.
WTAP Parkersburg, W. Va., to
Actions of October 5
Remote Control
The following stations were granted authority

250 to

1,000 watt station in Eastern
Central

or

All corre-

spondence will be kept confidential. Box 216A,

. . .

October 1 3 Applications
ACCEPTED FOR FILING
Modification of CP
N. J., Bremer Bcstg. Corp.
Newark,
WATV (TV)
— Mod CP (BPCT-57) as mod., which authorized
(BMPCT-1459).
new station, to change type ant.Polan
Industries
Wheeling, W. Va., authorized
WLTV (TV)(BPCT-104
new
which
8)
CP
—Mod.
station, for extension of completion date to
5/11/54. (BMPCT-1462).
License to Cover CP
Cincinnati, Crosley Bcstg. Corp. —
WLWT to(TV)
cover CP (BPCT-914) as mod., which
License
155).
authorized changes in existing station. (BLCT-

SCOTCHLITE ROAD SIGNS
$19.95
PREPAID
Large red 10 inch Scotchlite calls on gold
baked lacquer background — 5 feet high and
2 feet wide. America's best stations are
using these signs. Order yours now. Radio
Productions, Box 1207, Madison, Wis.

Experienced

Roundup

B*T.
Employment Services

Experienced operators, interested in
buying AM station up to 5000 watts.
Busy market preferred. Send details

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
and Radio
Executive Personnel for Television
Effective service to Employer and Employee
Howard S. Frazier
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.

in confidence. Box 28 1 A, B*T.

Equipment, etc.

Miscellaneous

i Used image orthicon chain,
? Any make. DuMont pre/ ferred. Call 7735 or wire

f
?
f

* Glen

*
1

j York,

Winter,

WN0W-TV,

Pa.

TOWER
150 feet

WANTED
Self standing
ling

KGUL-TV
Galveston, Texas
Broadcasting

•

Telecasting

OPPORTUNITY FOR RADIO-TV
REP SALESMAN TO
START

NEW

BUSINESS

Individual, with large station on
long term contract, desires to start
new rep firm in New York. If you
j
two or three good radiorepresent
|
j TV
stations or have strong contacts
TV sta
eal
" to
want management
ar ndgetpf;t them and
and partnership arrangement with
real future write Box 261A, B*T.
—
tin nn^— tiB1^—

to operate transmitters by remote control:
WEKY Richmond, Ky.; KEYD Minneapolis,
Minn.;
Y.; WJMB
haven, WEOK
Miss.; Poughkeepsie,
WPTS Pittston,N. Pa.;
KTBB BrookTyler,
Tex.; KLPM Minot, N. D.
Granted License
WSTR-FM
Sturgis.
Mich.,
Inc.—276),
Granted
license for fm station;
103.1WSTR
mc (Ch.
$.285
kw, unl. (BLH-922).
Modification of CP
KOA-TV Denver, Colo., Metropolitan Television
Co. — Granted Mod. CP for slight change in trans,
location (coordinates only), type of ant. and other
changes; vis. 100 kw, aur. 50.1 kw; ant. 1030 ft.
(BMPCT-1420) (Completion date 5-9-54).
The following
were dates
grantedas shown:
Mod. CP's
for extension of completion
WABD-TV
New York, N. Y., to 4-6-54; WDIA Memphis,
Term., to 1-16-54; conditions.
October

14 Decisions

By the Commission En Banc
Denied Request
KTBS Shreveport, La., KTBS Inc.— Denied request that KDBS Alexandria, La., be required to
change its call letters.
Commission does not
think confusion is likely.
Renewal of License
The following stations were granted renewal
of licenses for the regular period:
KMBL Junction, Tex.; KCLF Tempe, (Clifton)
Ariz.; KIFI Idaho Falls, Idaho; KSIL Silver City,
N. M.; WCOH Newman, Ga.; KASL Newcastle,
Wyo.; KBOR Brownsville, Tex.; KCBD Lubbock,
Tex.; KCLO Leavenworth, Kan.; KCRG Cedar
Rapids, Iowa; KCRV Caruthersville, Mo.; KFYN
Bonham, Tex.; KJAY Topeka, Kan.; WLNA Peekskill, N. Y.; WRGA Rome. Ga.; WTTH Port Huron,
Mich.; WTTS Bloomington. Ind.; KCRC Enid,
Okla.; KLO Ogden, Utah; KSUM Fairmont, Minn.;
KTJS Hobart, Okla.; WGEM Quincy, 111.; WSDC
Marine City, Mich.; KSLM Salem. Ore.
October

15

Decisions

ACTIONS ON MOTIONS
By Hearing Examiner Herbert Sharfman
WKNK Muskegon, Mich., N-K Bcstg. Co.— To
accommodate
hearing
continued to date examiner's
to be set by
later schedule,
order hearing
now scheduled for Oct. 26 (Docket 10648).
By Hearing Examiner Annie Neal Huntting
Gordon Bcstg. Co., Cincinnati, Ohio — Granted
petition to accept its late appearance in proceeding re its tv application and that of Tri-City
Bcstg. Co., Newport, Ky. (Docket 10674, BFCT1722) (Docket 10675; BPCT-1737) (Action 10/8).
Elyria-Lorain Bcstg. Co., Elyria, Ohio — Granted
motion for change in dates for filing of briefs
referred to in statement and order after first
hearing conference, dated Sept. 24. 1953, and dates
are changed from Oct. 15 and Nov. 2 to Oct. 22
and Nov. 9, 1953, respectively (Action 10/13).
By Hearing Examiner James D. Cunningham . .
Radio Wisconsin Inc., Madison, Wis. — Granted
petition for leave to amend its tv application in
certain minor details, viz., to specify street address for its proposed main studio location and
by adding two employes to its proposed staff
(Docket
Southern8959;
Tier BPCT-410).
Radio Service Inc., Binghamton,
N. Y.— Granted petition for leave to amend its
tv application to set forth stockholders and ownership of present stock in applicant corporation
and to list 61 new subscriptions to capital stock
(Docket 10681; BPCT-892).
By Hearing Examiner J. D. Bond
Times World Corp., Roanoke, Va. — By memorandum opinion and order denied petition for
leave to amend its tv application (Docket 10655,
BPCT-1056) to show increased hours of operation, operating costs and revenues, increases in
staff personnel and program changes.
By Hearing Examiner Basil P. Cooper
South Bend Bcstg. Corp., South Bend, Ind. —
Granted motion for leave to amend its tv application to substitute different type trans. (Docket
10534. BPCT-1012) (Action 10/9).
California Inland Bcstg. Co., KARM, The George
Harm Station, Fresno, Calif. — In first order controlling conduct of hearing for ch. 12 at Fresno,
recited action and rulings taken at Sept. 28
hearing (Action 10/9).
Perkins Brothers Co., Sioux City, Iowa — By
memorandum opinion and order granted petition
of Sept. 16 to show revised cost estimates of certain equipment, including ant. and associated
equipment;
studio
technical
equipment;
construction of studio
building;
increased
hearing
costs;
revised estimates of cost of operation and revenues; current financial condition; change in
program proposal: and change in minimum daily
hours
operation (Docket 10672; BPCT-688)
(Action of10/13).
By Hearing Examiner Robert T. Bartley
Meredith WOW Inc., Omaha, Neb. — Granted
petition for leave to amend application of Radio
Station WOW Inc. (WOW). Omaha, Neb., to substitute Meredith WOW Inc. as party to proceeding in Dockets 9785, 9786, in lieu of Radio Station
WOW Inc.; and to bring up to date pert ..ent
information relating to operation of Station vVOW-

October 26, 1953

*
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light
the

way. . .
. . . to extraordinary lighting effects
. . . at extraordinary savings! Rent
whatever you need in specialized display,
theatrical, studio and motion picture
equipment from Jack Frost/ For finer
lighting . . . at fewer dollars . . .
for complete lighting service that
includes installation and removal
wherever you are . . .
you're headed the right way . . .

the
JACK
Tf

I
way!
For Full Information On Rental Equipment Write:
JACK A. FROST, DEPT. B, 234 PIQUETTE AVE.
Detroit 2, Michigan

EH

•

TRinity 3-8030

CUMPAR

published
ROSARCH

by

October 16 Applications
ACCEPTED FOR FILING
Modification of CP
WINK Fort Myers, Fla., Fort Myers Bcstg. Co.
—Mod. CP (BP-8773), which authorized erecting
new ant. and mounting tv ant. on top (increase
height), change trans, location (coordinates
6337).
only), for extension of completion date (BMPKLIK Jefferson City, Mo., Empire Bcstg. Co. —
Mod. CP (BP-8151) which authorized new station,
for approval of ant., trans, and studio location as
on North Tenmile Dr., 1.75 miles west of Jefferson City (BMP-6334).
WLIB New York, New Bcstg. Co.— Mod. CP
(BP-8543) as mod., which authorized change in
trans, location and make changes in ant. and
ground system, for extension of completion date
(BMP-6336).
WABT (TV) Birmingham, Ala., The Television
Corp.— Mod. CP (BPCT-847) as mod., which
authorized changes in existing station, for extension of completion date to 11/15/53 (BMPCT1472).
WMSL-TV Decatur, Ala., The Tenn. Valley
Bcstg. Co.— Mod. CP (BPCT-1488) which authorized new station, for extension of completion
date to 4/25/54 (BMPCT-1466) .
KHSL-TV Chico, Calif., Golden Empire Bcstg.
Co.— Mod. CP (BPCT-1310) which authorized new
station, for extension of completion date to
12/15/53 (BMPCT-1461).
KAGR-TV Yuba City, Calif., John Steventon—
Mod. CP (BPCT-1336) which authorized new station, for extension of completion date to 5/11/54.
(BMPCT-1467).
KIFT (TV) Nr. Idaho Falls. Idaho, Idaho Falls
Tv Inc.— Mod. CP (BPCT-1278) which authorized
new station, for extension of completion date to
4/25/54 (BMPCT-1470).
WPTV (TV) Ashland, Ky., Polan IndustriesMod. CP (BPCT-1009) as mod., which authorized
new station, for extension of completion date
to 4/13/54 (BMPCT-1464).
WJMR-TV New Orleans, La., Supreme Bcstg.
Co.— Mod. CP (BPCT-1447) which authorized new
station, for extension of completion date to
4/1/54 (BMPCT-1452).
WJIM-TV Lansing, Mich., WJIM Inc.— Mod. CP
(BPCT-883) as mod., which authorized changes
in existing station, for extension of completion
date to 1/18/54 (BMPCT-1475).
WTVE (TV) Elmira, N. Y., Elmira Tv— Mod. CP
fBPCT-1161) as mod., which authorized new station, for extension of completion date from
11/19/53 (BMPCT-1468).
Extension of Authority
The Hampden-Hampshire Corp., Springfield,
Mass. — Authority to transmit programs to CHRC
Quebec, Canada, from 1300 Liberty St., Springfield (BFP-241).
Burns Ave. Baptist Church, Detroit — Extension
of authority to transmit programs from Burns
Ave. Baptist Church at Detroit to CKLW Windsor, Ont., for period beginning 8/2/53 (BFP-240).
Remote Control
Following stations request to operate transmitters by remote control:
WROX Clarksdale, Miss., Birnev Imes Jr. (BRC201); KGFW Kearney, Neb., Central Neb. Bcstg.
Corp. (BRC-200); WJLK Asbury Park, N. J.
(BRC-199).
Renewal of License
Following stations request to renew license:
KWTC Barstow. Calif., Mojave Valley Bcstg.
Inc. (BR-1775): KICO Calexico, Calif., Charles
R. Love (BR-1552); KRDU Dinuba, Calif., Radio
Dinuba Co. (BR-1434): KBOP Pleasanton, Tex.,
Atascosa Bcstg. Co. (BR-2609); KCSB San Bernardino, Calif.,
F. P. D'Angelo (BR-1606);
San Diego.
Wrather-Alvarez
Bcstg. Co. KFMB
(BR1133); KSRO Santa Rosa, Calif., Finley Bcstg. Co.
(BR-939): KTUR Turlock, Calif. (BR-2362);
WBCU Union, S. C, Bcstg. Co. of Union Inc.
(BR-2345).

APPLICATION RETURNED
Renewal of License
KDAC Fort Bragg, Calif., Edward Mertle— Renewal of license (BR-2649).
October 19 Applications
ACCEPTED FOR FILING
License to Cover CP
WEAR Bartow, Fla., Wm. Avera Wynne— License to cover CP (BPCT-8724) as reinstated
5121)
and .mod., which authorized new station (BLWLON Lincolnton, N. C, Lincoln County Bcstg.
Co.— License to cover CP (BP-8693) as reinstated
5122)
and .mod., which authorized new station (BLWISO Ponce, P. R., South Puerto Rico Bcstg.
Corp. — License to cover CP (BP-8074) as mod.,
which authorized new station (BL-5120).
WJOT Lake City, S. C, Lake Bcstg. Corp. — License to cover CP (BP-8674) which authorized
new station (BL-5124).
WBTN Bennington, Vt., Catamount Bcstrs. Inc.
— License to cover CP (BP-8168) as mod., which
authorized new station (BL-5109).
WSGN-FM Birmingham, Ala., The Jemison
Bcstg. Co.— License to cover CP (BPH-1874)
which authorized changes in licensed station
(BLH-926).
WKPT-FM Kingsport, Tenn.. Kingsport Bcstg.
Co.— License to cover CP (BPH-1852) which authorized changes in licensed station (BLH-927).
Modification of CP
KUGN-FM Eugene, Ore., KUGN Inc.— Mod. CP
(BPH-1642) as mod. and reinstated which authorized new station, for extension of completion
date (BMPH-4857).
WHP-FM Harrisburg, Pa., WHP Inc.— Mod.
CP (BPH-410) as mod., which authorized new
4859).
station, for extension of completion date (BMFHWEEK-TV Nr. Peoria, 111., West Central Bcstg.
Co. — Mod. CP (BPCT-701) as mod. which authorized new station, for extension of completion date
to 12/27/53 (BMPCT-1477).
CP to Replace Expired CP
WKVM San Juan, P. R.. American Colonial
Bcstg. Corp. — CP for replacement of expired CP
(BP-5031) as mod., which authorized changes in
existing station.
Renewal of License
Following stations request renewal of license:
KIBS Bishop, Calif., Inyo Bcstg. Co. (BR-2828);
KMAK Fresno, Calif., The McMahan Co. (BR2826): KMJ Fresno, Calif.. McClatchy Bcstg. (BR7);
KFWBLosHollywood,
Bcstg. Corp.
KFAC
Angeles, KFWB
Los Angeles
Bcstg.(BR-8);
Corp.
(BR-14); KECA Los Angeles. American Bcstg. Paramount Theatres Inc. (BR-50): KBLF Red
Bluff, Calif., Hal K. Shade (BR-1348): KGMS
Sacramento, Capital Radio Enterprises (BR-2719);
KDON Salinas. Calif., Charles Blackwood Grant
(BR-2208): KJBS San Francisco, KJBS Bcstrs.
1810).
(BR-40); WPWA Chester, Pa., Lou Poller (BROctober 20 Decisions
BY THE BROADCAST BUREAU
Actions of October 16
Modification of CP
WJIM-TV Lansing, Mich., WJIM Inc. — Granted
mod. CP for extension of completion date to
1-18-54 (BMPCT-1475).
Actions of October 14
Renewal of License
KA-9440, area Boise, Idaho, KIDO Inc. — Granted
renewal of license on regular basis (BRRE-1097).
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
WJLK Asburv Park, N. J., KGFW Kearney,
Neb., WROX Columbus, Miss.
Granted License
WAFM (FM) Birmingham, Ala., The Television

PUBLISHING

CORP.
Radio

RECORDED

BY

Station

and

Newspaper

Appraisals
other personal problems create the need for an
independent appraisal. Extensive experience and a national organization enable Blackburn-Hamilton Company to make accurate, authoritative appraisals in minimum time.

Tax, estate and many

JULIUS LaROSA . . . . Cad ence

Appraisals

BROADCAST
MUSIC, INC.
580 FIFTH AVE., NEW YORK 36
^ J*EW YORK • CHICAGO • HOLLYWOOD • TORONTO • MONTREAL
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Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
SAN FRANCISCO
WASHINGTON, D. C.
CHICAGO
James W. Blackburn
Lester M. Smith
Ray
V.
Hamilton
William T. Stubblefield
Tribune Tower
235 Montgomery St.
Washington Bldg.
Exbrook 2-5C72
Delaware 7-2755-6
Sterling 3-4341-2
Broadcasting

• Telecasting
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Corp.— Granted license for changes in fm stakw, unl. (BLH-H24).
258), 72
tion; 99.5 mc (ch.
WMMW-FM
Meriden,
Conn., Silver City Crystal
Co.— Granted license for changes in fm station;
95.7 mc (ch. 239), 7 kw, unl. (BLH-923).
WAGA-FM Atlanta, Ga., Storer Bcstg. Co.—
Granted license for changes in fm station; 103.3
mc (ch. 277), 43 kw, unl. (BLH-925).
Granted CP
WDAN Danville, 111., Northwestern Publishing
Co.— Granted CP to install new trans. (BP-9026).
KWTO Springfield, Mo., Ozarks Bcstg. Co. —
Granted CP to install new trans, at present location of main trans., to be operated on 560 kc, 500
w (BP-8997).
Modification of CP
KTIB Thibodaux, La., Delta Bcstrs. Inc. —
Granted mod. CP for approval of ant., trans, location, specify studio location and change type
trans.; condition (BMP-6319).
Saint Augustine Bcstg. Co., St. Augustine, Fla.
—Granted mod. CP for annroval of ant., trans,
location; condition (BMP-6321).
The following
were granted
of CP's for
extension
of completion
dates asmod.
shown:
WBRY Waterbury Conn., to 1-1-54; conditions;
WVAM-FM Altooha, Pa., to 1-31-54; WLTV
Wheeling, W. Va., to 4-11-54; KICU SalinasMonterey, Calif., to 1-14-54; WJLD Homewood,
Ala., to 2-10-54; WBAM Montgomery, Ala., to
12-20-53; WKBV Richmond, Ind., to 2-12-54; condition; WITY Danville, 111., to 2-4-54; WNEW
New York, N. Y., to 5-6-54: conditions; WIEK
Scranton, Pa., to 12-15-53; KGAL Lebanon, Ore.,
to 12-2-53.
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
WBRM Marion, N. C, WFRL Freeport, 111.,
WAML Laurel, Miss.
Actions of October 15
Granted License
WAYZ Waynesboro, Pa., Richard Field Lewis
Jr. — Granted license for am station; 1380 kc, 1
kw, D (BL-5114).
KRSD Rapid City, S. D., Heart of the B'ack
Hills Station — Granted license for am station;
1340 kc, 250 w, unl. (BL-5119).
WESK Escanaba, Mich., M & M Bcstg. Co. Inc.
— Granted license for am station; 1490 kc, 250 w,
unl. (BL-5115).
Granted CP
WLCK Campbellsville, Ky., Taylor County
Bcstg. Co. — Granted CP to replace expired CP
(BP-8215) which authorized changes in ant.
system (BP-9025).
KFIF Fairbanks, Alaska, Kiggins & Rollins —
Granted mod. CP to change description of trans,
and studio location; correct coordinates (not
move) and make changes in ant.; ant. minus 70
ft. (BMPCT-1418).
Modification of CP
The following
were granted
mod. CP's for
extension
of completion
dates as shown:
WABT Birmingham, Ala., to 11-15-53, WPTV
Ashland, Ky., to 4-13-54, KHSL-TV Chico, Calif.,
to 12-15-53, KIFT Idaho Falls, Idaho, to 4-25-54.
Actions of October 12
Remote Control
The following stations were authorized to
operate transmitters by remote control:
WGNC-FM
Park,
N. J. Gastonia, N. C, WJLK-FM Asbury
Modification of CP
WJMR-TV New Orleans, La., Supreme Bcstg.
Co. — Granted mod. CP for extension of completion date to 4-1-54 (BMPCT-1452).

KCSJ-TV Pueblo, Colo., The Star Bcstg. Co.—
Mod. CP (BPCT-1103) as mod. which authorized
new station, for extension of completion date to
12/20/53 (BMPCT-1481).
KFDX-TV Wichita Falls, Tex., Wichtex Radio
& Tv— Mod. CP (BPCT-722) as mod., which authorized new station, for extension of completion
date to 11/17/53 (BMPCT-1483).
CP to Replace Expired CP
WHEN (TV) Syracuse, N. Y., Meredith Syracuse
Tv Corp.— CP to replace expired CP (BPCT-434)
which authorized new station (BPCT-1782).
APPLICATION RETURNED
CP to Install Antenna
WNBK
(TV) Cleveland, NBC— CP to install
auxiliary ant. to be located 92.5 feet from main
tower.
10/15/53 seal.
returned for applicant's
signatureLetter
and notorial
October 21 Decisions
ACTIONS ON MOTIONS
By Hearing Examiner H. Gifford Irion
Gulf Coast Bcstg. Co., Baptist General Convention of Texas, Corpus Christi, Tex. — Upon agreement of parties, ordered that further hearing in
proceeding for ch. 6 in Corpus Christi, be continued to Oct. 30, 1953.
Darrell E. Yates, Jacksonville, Tex. — Granted
petition for continuance of hearing from Nov. 23,
1953, to Jan. 11, 1954. proceeding re its application
(Docket 10429; BP-8285).
By Hearing Examiner Fanney N. Litvin
The Brush-Moore Newspapers Inc., Canton,
Ohio — By memorandum opinion and order denied
petition for leave to amend its tv application for
ch. 29 regarding proposed studio facilities (Docket 10272; BPCT-264).
By Hearing Examiner Thomas H. Donahue
South Jersey Bcstg. Co., Camden, N. J.; Patrick
Joseph Stanton, Philadelphia, Pa. — Upon agreement of parties, hearing in this proceeding was
continued from Oct. 19, 1953, to Nov. 9, 1953
(Docket 10657; BPCT-1522) (Docket 10658; BPCT1674) (For ch. 17).
By Hearing Examiner John B. Poindexter
Ordered pre-hearing conference in proceeding
re applications of KWTX Bcstg. Co. (Docket
10694: BPCT-814) and WACO Television Corp.
(Docket 10695: BPCT-873) for CPs for new tv
broadcast stations on ch. 10 on Oct. 20, 1953, at
Washington, D. C.
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Nov. 13: AAAA's Southeast Chapter, annual
meeting, Kinkler-Plaza Hotel, Atlanta, Ga.
Nov. 19-20: Louisiana Assn. of Broadcasters, election of officers, Captain Shreve Hotel, ShreveNov.
AAAA's New
annual
Hotel23-24:
Roosevelt,
York.Eastern Conference,
Dec.
7: FTC hearing on proposed trade practice
port.
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 10: Supreme Court to hear Oral Argument
on 6:
FCC's
"giveaway"
Washington.
Jan.
Second
session ofregulations.
83d Congress
begins.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Feb. 14-20: Advertising Recognition Week.
SPECIAL LISTING
(NARTB District Meetings)
Oct. 29-30: Dist. 2, Ten Eyck Hotel, Albany,
N. Y.
Nov. 4-5: Dist. 1, Somerset Hotel. Boston.

the finest **
system available . . .

r

TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
New York 22, N. Y.
ELdorado 5-0405

Oct. 26-28: Radio Television News Directors
Assn., convention, Sheraton-Park Hotel, Washington, D. C.
Oct. 26-28: Joint meeting, U. S. & Canadian Radio-Television-Electronics Mfrs. Assns., Toronto.
Oct.
28; Export
Assn.,York.
Presidents'
Luncheon,
Hotel Advertising
Roosevelt, New
Nov. 1-7: National Radio & Television Week.
Nov. 2: North Carolina Broadcasters Assn., meeting, Asheville.
Nov. 2-3: Central Canada Broadcasters Assn.,
annual meeting. Royal York Hotel, Toronto.
Nov. 2-6: Amer. Institute of Electrical Engineers,
fall meeting, Hotel Muehlebach, Kansas City,
Mo.
Nov. 5: Upper Midwest Sales Conference, Hotel
Radisson, Minneapolis.
Nov. 5-6: Ohio Assn. of Radio-Tv Broadcasters,
meeting, Neil House, Columbus.
Nov. 9-10: New Jersey Broadcasters Assn., fall
meeting, Hildebrecht Hotel, Trenton.
Nov. 12-13: Professional Group on Vehicular
Communications of the Institute of Radio Enton.
gineers, annual meeting, Somerset Hotel, Bos-

remote control

October 20 Applications
ACCEPTED FOR FILING
Renewal of License
Following stations request renewal of license:
KRE Berkeley, Calif., Central Calif. Bcstrs.
Inc. (BR-3); KPRL Paso Robles, Calif., Radio Station KPRL (BR-1536); KAFP Petaluma, Calif.,
Warner Bros. (BR-2453); KDB Santa Barbara.
Calif., F. Robert Bauer (BR-48); KGO San Francisco, American Bcstg. -Paramount Theatres (BR28); KARM Fresno, Calif., KARM, The George
Harm Station (BR-954); KSIJ Gladewater, Tex.,
Gladewater Bcstg. Co. (BR-2254).
Modification of CP
KEYT (TV) Santa Barbara, Calif., Santa Barbara Bcstg. & Television Corp.— Mod. CP (BPCT1122) as mod. which authorized new station, for
extension of completion date (BMFCT-1476).
KFXJ-TV Grand Junction, Colo., Western Slope
Bcstg. Co.— Mod. CP (BPCT-1305) for extension
of completion date (BMPCT-1479).
WPAQ-TV Mt. Airy, N. C, Ralph D. EppersonMod. CP (BPCT-1329) which authorized new station, for extension of completion date (BMPCT1480).

"HOWARD
E. STARKE
Brokers and Financial Consultant!

UPCOMING

positive control
20 metering circuits
40 control circuits

SCHAFER

REMOTE

CONTROL

SYSTEM

satisfied customers coast to coast
one yeor guarantee
two weeks delivery
complete — ready to install $1 645
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editorials
Yesterday's Vision . . .
THE MOST astonishing aspect of electronics is that its scientists
seem always to seek the impossible — and achieve it.
Today in government and private laboratories are projects that
were regarded as wishful thinking only months ago. Before the
very eyes of broadcasters a compatible color television system has
been delivered during the last three years, a la carte.
The feature story writers are having a field day with such stories
as Project Tinker-toy of the Bureau of Standards, and the printedcircuit receivers developed by the Signal Corps — that "Dick Tracy"
wrist watch radio.
Not so fantastic at all. More than two decades ago, Gen. David
Sarnoff predicted the "personal" radio which now is in general
vogue. He also predicted the wrist watch radio innovation which
now seems quite possible.
The miniaturization program in electronics is moving inexorably
toward smaller, more effective units, in both transmitting and receiving apparatus. Transistors gradually will take over some of
the work of the vacuum tubes. Radio transmitters of 1 kw that
used to occupy a large-sized room now can be housed in a broom
closet.
We have no doubt that Gen. Sarnoff's wrist watch radio, used
in fantasy so successfully by Dick Tracy, is on its way. There's
economic justification for it. And in electronics economic support
is the mother of invention.
Let's imagine what a wrist watch radio might achieve. First, it
actually could become a watch, give you the precise time by a push
of the little knob, tuned to the "radio clock" station. In Havana,
they have a station called "Radio Clock," which provides a few
seconds of news, a quick commercial, and the correct time.
You could get the news by "dialing" a selected station. Or,
through a "hearing aid" attachment, you might listen to your favorite programs, or to a football game, without disturbing the person
sitting next to you.
When the day of the wrist watch radio arrives, Webster will have
to contrive a new definition for "saturation." Today radio is the
saturation medium, with more sets in use than there are homes,
because there's more than one set in most homes, aside from those
out of home sets, totaling a mere 35 or 40 million.
With the wrist watch receiver, one's radio will become as "personal" and as essential as his handkerchief, or, if you please, his
watch. It would revolutionize the watch-making industry.
There are those who foresee the two-way wrist watch radio, with
each person having his individual frequency. We're not disposed
to wait around for that one — but there we go, talking the "impossible" which those geniuses in the laboratory will toss at us (and the
FCC as the licensing authority) one of these days.

. . . Today's Fact
MINIATURIZATION is only one technological advance of significance to the future of broadcasting. In the welter of other
developments that have occurred in recent years, at least two hold
great commercial promise for radio.
In this issue of BeT is a report on the emergence of high-fidelity
receiving equipment from the hobbyist's play-thing to the massmarketed instrument. There is every prospect that the spread of
hi-fi will present radio broadcasters with new opportunities.
Two weeks ago B*T reported a demonstration of fm multiplexing by Maj. Edwin H. Armstrong. Multiplexing will permit the
simultaneous broadcast of two different programs within a standard
fm band. The commercial potentialities of adding secondary services are obvious.
As this week's article points out, the high-fidelity audience is a
devoted audience. As it grows, it will provide a bigger and more
receptive advertising target, assuming, of course, that broadcasters
give that audience what it seeks — good music delivered with good
quality transmission. By good music we do not mean classical
music alone. We mean music of all kinds but having the common
characteristic of being well played.
The technological developments of the past few years that have
received the most attention have been mainly in the television
field. Because tv is still a relatively novel system, it naturally holds
Pas* 154
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Drawn for Broadcasting • Telecasting by Sid Hix
"You advertised for an aggressive tv salesman?"
the center of the stage. But it is important to notice that the
scientists have been far from idle in the field of aural communication.
Radio technology is by no means frozen. It is steadily advancing.
The commercial capitalization on the technological discoveries is
inevitable.
Getting

Out

of a Rut

TWO disquieting criticisms of television programming have been
made by two very important customers of television, as explained
in the article, "Is Tv Already in a Rut?," on page 94.
Richard de Rochemont, vice president of J. Walter Thompson
Co., and Louis N. Brockway, executive vice president of Young
& Rubicam, are publicly worried over mediocrity and slavish
imitation in tv shows.
To some extent we join Messrs. de Rochemont and Brockway
in their concern. There is no doubt that the present climate of
television is unhealthy for the adventurous. We cannot, however,
agree that the blame for conservatism can be placed wholly on
the networks and the packagers.
The unhappy fact is that a network or a packager has a very
trying time indeed finding any agency that will ask a client to
buy a show that strays from established formats. The principal
resistance to the new or unusual comes from the agencies, not
from the creators of programs. However unfortunate it may be
for the good of the viewing public, this resistance is quite explainable in practical terms.
Because television costs a lot, an account can be quickly won
or lost on the success or failure of a single television investment.
The extreme risk that an agency runs in presenting a tv show to
a client does not encourage gambles with unknown odds.
It seems to us that the responsibilities for opening the vistas
of television cannot be handed over to the agencies, as Mr. de

Rochemont suggests, without assuring an even more rigid adherence to tradition and tenser fear of exploration than now exist.
What is needed is a clearer understanding by the agencies that
freshness and imaginativeness in programming are quickly subdued if commercial support is not available.
Networks must continue to create and retain property rights
to programs, else the networks deteriorate into mere conduits
carrying information and amusement devised by somebody else
and outside their practical control. They cannot turn over these
functions to advertising agencies without abdicating their basic
obligations to serve the public.

It is to the mutual advantage of telecasters, agencies and advertisers that the networks remain as the program source, that the
and that the adagencies be more receptive to creative proposals
vertisers wait until more evidence than the first rating is available
before deciding to sack a show and the agency that recommended it.
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1953) shows KOWH

still in first place in all time periods — weekday mornings,
weekday afternoons, all day Saturday. During many
has more
quarter hours KOWH
other stations combined!
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"America's

Most

Listened-to

Independent

Represented Nationally by The Boiling Co.
KOWH Omaha, Todd Storx, General Manager
OF

RADIO

AND

TV

Station'

WLS

has long been

noted

for its station

personality— and for the personalities
on the station. One of those who has
helped

to build

GRACE

that reputation

is . . •

CASSIDY

Twenty-nine years ago a radio station to be known as
WLS was to go on the air for the first time. In and out of a
tiny room, which served as the first WLS studio, seeing to
the million and one details that are necessary to putting a
new station on the air, was Grace Cassidy . . . and she has
remained with WLS to become Traffic and Personnel
Manager.
To members

of the WLS

staff her position means

over a

quarter century of efficient handling of schedules, transcriptions, personnel and tasks so important to the smooth
running of the station. To WLS listeners her position
means the efficiency of broadcasting without error.
There's a bond of friendship between WLS personalities
and the radio listeners of Midwest America, a friendship
that has grown closer through the years. Through their
long association with WLS our people have learned to
know what listeners like, what they want and need.
Our staff understands what listeners like . . . knows how
to influence them to act . . . that's why WLS

LISTENER

Gets Results!

LOYALTY

PREDICATES
ADVERTISING

RESULTS
CHICAGO

7
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WLEV-TV

is the one medium

reaching all of Pennsylvania's rich Lehigh

Valley — a consistently prosperous industrial and farm area. Two
Steinman Station

years

of experimental television testing have established the WLEV-TV
signal — assured the coverage to reach the homes, serve the
people, sell advertisers' products profitably, economically.
Take advantage of the steady profit potential offered
you by this large, rich market —
$1,097,387,000 spent annually

Nazareth

in retail sales. Buy

WLEV-TV.
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dosed
WHAT MAY become top-drawer controversy iswell-developed project of Air Force
to establish low-power tv station at Limestone Air Force Base, Me. Brig. Gen. Joe
W. Kelly, director, legislative liaison of Air
Force, has already talked with FCC about
getting ch. 8, with operation hoped for by
Jan. 1. RCA equipment and kinescopes
only would be used and station would quit
"if a new commercial station is established
in this area." Station would "test the feasibility of using television as a recreational,
educational and morale factor for personnel
stationed in isolated areas." FCC authorization would provoke opposition since it would
open way for other allocations within U. S.
to military installations which also would
serve civilian populations within eye-shot
and utilize frequencies ear-marked for public rather than military purposes.
★ ★ ★
WHETHER IT'S apathy about business or
impending approval of color, large tv manufacturers reportedly are cutting back on
personnel and production lines. Situation
has caused concern among labor union people at both large and small plants.
★ ★ ★
CIO is negotiating with both NBC-TV and
CBS-TV for weekly half-hour television show
to start after first of year. Wyatt & Schuebel
New York, counsel for Kaufman Agency,
Washington, D. C, is handling negotiations.
CIO already sponsors quarter-hour strip on
ABC Radio.
★ ★ ★
DOMINANT SENTIMENT on FCC is that
question of qualification of Edward Lamb
as licensee should be neither political football nor whitewash. Consequently it's likely
regular hearing will be scheduled sometime
soon before trial examiner, with probable
ultimate argument before FCC itself (story
page 44). It's certain that both Comrs.
John C. Doerfer and Robert E. Lee, newest
GOP members, will want to question Mr.
Lamb personally on his past activities and
associations.
★ * ★
CBS-TV not only maintains its Arthur (Fire
'Em on the Air) Godfrey is in as solid as
ever, despite recent furor over firing of
singer Julius La Rosa [B*T, Oct. 26], but
reportedly is pushing sponsors of Godfrey
90-minute morning strip to add five to ten
West Coast stations to current list, on kinescope basis, effective Nov. 9. Network
asking advertisers to pick up line charges at
$300 per quarter-hour segment.
★ ★ ★
PLAN for non-film tv program syndication
to be launched by Bernard Schubert Inc.,
N. Y., production and package firm. Schubert will provide stations with "You Produce It" package on royalty basis, package
including script, directions for producerdirector, lighting and camera positions, etc.
Details expected to be announced within
fortnight.
Broadcasting

Telecasting

Special study prepared for Katz Agency
proves nighttime radio draws bigger audiences than daytime.
Page 27.

circuit
FCC this week plans to determine its course
on tv color, with all members expected to
be present. Likelihood is that target date
will be set for consideration of action on
NTSC petition for approval of compatible
color — probably not later than Dec. 1.
★ ★ ★
NOVEMBER meeting of Radio-ElectronicsTelevision Mfrs. Assn. board of directors
planning to salvage wreck of hi-fi minimum
definitions and standards, victims of feuding
by small custom manufacturers. RETMA
quietly rewriting standards in move to get
them into upcoming fair trade practice compact soon to be adopted under Federal Trade
Commission auspices.
★ ★ ★
SIX STAFF attorneys of Dow, Lohnes &
Albertson soon will be announced as members of Washington law firm. They are
John P. Carr, Francis X. McDonough, William P. Sims Jr., Earl R. Stanley and Thomas H. Wall. Firm has 18 lawyers of whom
12 will be members, with new appointments.
★ ★ ★
INEVITABILITY

& AGENCIES

Last-quarter spot and regional campaigns
pushed by major advertisers. Page 28.
DuPont anti-freeze proposal gets the big
chill. Page 29.
FILM
Guild Films sees $6 million gross next
year. Page 30.
Dore Schary
cards for major
Advice to film
in first year for

says tv films aren't in the
movie studios. Page 30.
makers: Amortize products
tax purposes.
Page 31.

FACTS & FIGURES
Standard Audit postpones proposed am-tv
circulation study. Page 32.
TRADE ASSOCIATIONS
Radio-Television News Directors protest
barriers to free speech. Page 34.
NARTB District 3 wants qualitative research. Page 38.

of commercial tv (and

perhaps radio, ultimately) throughout British Empire indicated in almost steady stream
of emissaries to learn more about U. S.
commercial operations. Edward Davies,
general manager of Press Association, cooperatively owned news gathering organization of Great Britain, last week concluded
inspection of newspaper-owned television
stations in East. Now on scene is A. N.
Finley, assistant general manager of Australian Broadcasting Commission, who is concluding two-month tour. In recent months,
two executives of BBC, as well as representatives of New Zealand interests, have toured
operations.
IT'S PRETTY good bet FCC will authorize
three-year licenses for television stations this
week. Proposal was made by FCC last July
and only dissenter was Comr. Frieda B. Hennock . It probably will wind up 6-1.
ANN JANOW1TZ, timebuyer with Benton
& Bowles, New York, expected to succeed
Walter Bowes as timebuyer at Hewitt, Ogilvy,
Benson & Mather, New York. Mr. Bowes
is joining NBC

ADVERTISERS

sales development staff [B#T,

COMMUNITY television case before FCC
is far from closed. Although Joseph E.
Belknap Assoc. failed to answer Commission's list of policy questions, due Sept. 24,
principals called staff ^fortnight ago, asked for
60-day extension which was granted. Plea
for extension was made on grounds company, which asked for micro-wave frequencies to pick up St. Louis and Memphis video
signals, transmit them to Kennett, Mo., and
Osceola, Ark., was being reorganized. No
details were given. Meanwhile, National
Community Television Assn. hired Washington counsel, Welch, Mott & Morgan, which
also represents Jerrold Electronics Corp.,
largest manufacturer of community tv gear.

GOVERNMENT
, Edward Lamb charges economic injury in
FCC investigation. Page 44.
President Eisenhower may broadcast news
conferences.
Page 54.
STATIONS
$1.45 million worth of Storer Broadcasting stock sold to Jefferson Standard, and
Storer plans public sale of 200,000 shares
of common stock in mid-November. Page
56.
Weekly round-up of tv stations just beginning operation or planning to in next 30
days. Page 64.
NETWORKS
ABC makes wider split between radio and
television. Page 68.
Mutual Affiliates Advisory Committee
meets this week to sort out station reaction
to network's new affiliate compensation plan.
Page 72.
MANUFACTURING
RCA demonstrates three ways of color
film telecasting. Page 74.
FEATURES
How radio helps sell more power in Ohio.
Page 81.
Are uhf receivers as good as vhf?
Page 82.
Radio-tv spot campaign leaves car dealer
earless. Page 88.
FOR THE RECORD
Telestatus weekly summary of tv stations on the air and their estimates of tv sets
in their areas. Page 101.
New tv grantees' commencement
dates. Page 105.
November 2, 1953
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Funny

about radio: the lighter it gets,

the more

weight

it carries.

For no other advertising
up in so many

medium

different shapes and

sizes, to reach out to so many
customers.
intimate

And

terms

the customer

turns

different

no other's on such
that it goes wherever

goes— from

to car to pocketbook,

home

right up to the

point of sale.
All because

of one thing: wherever

they

go, whatever they're doing, Americans
like to listen to radio.
shall

What

else explains the 110 million new

sets people have bought
eight years. And
ave

the 14 million more

radio
they're buying
What

wherever

this year.

else explains the demand

list. . .The customer

that's got the set-maker
goes

for a set

so light it can ride along with the
shopping

she

in the last

more

than a thousand

enthusiasm

turning out

a day. . . And

the public's eagerness for lighter and
even smaller sets that transistors
promise

for tomorrow.

Today— by adding

a new outlet every

3 seconds— radio is growing
any other advertising
Radios

now

faster than

medium.

fit any pocket. ..Radio

always has.

CBS

RADIO

NETWORK

. . whem America listens most

Once
to

in a while, one radio station comes

capturing

draws

the true nature

its strength from

have made

close

of its city . . .

the same

its city great . . . and

forces that
because

of

this gives strong, forceful, popular voice to the
entire city. This has happened

in Pittsburgh . . .

and the station is WWSW.

liked

because

it is most

like

most

byXPittsburghers

. • .

Pittsburgh!

WWSW

at

NBC

to Preview

Programs

Radio

for Timebuyers

NBC Spot Sales, which introduced "Electronic
Spot Buying" few weeks ago to enable agency
timebuyers to see tv programs being offered
them [B»T, Sept. 28], announced Friday this
selling system will have its first radio demonstration Thursday. Estimated 100 timebuyers
will gather in NBC Spot Sales offices in New
York and Chicago to watch, by closed circuit
tv, 45-minute roundup of radio programs available for sponsorship on NBC-owned WMAQ
Chicago (including musical show featuring
binaural sound).
Explained Charles R. Denny, NBC vice
president for o & o stations: "Television cameras in the radio studios of WMAQ will pick
up the activities connected with the presentation of the special show and the picture will
be televised over a closed circuit to New York
and by direct line to the sales office in Chicago.
It will give timebuyers the same feeling as
though they were seated in the client's booth
of the radio studio. . . . While Electronic Spot
Buying was devised principally for the presentation of television programs, the benefits of
the technique as applied to radio sales are
evident."
NBC announced meanwhile it is distributing
28-page promotional booklet on ESB, including numerous letters from agencies praising
technique, to timebuyers throughout U. S.
New

Tv

Production

Firm Announced

in N. Y.

FORMATION of new tv production company,
as yet unnamed, was announced in New York
Friday. Officers include Martin lones, one-time
radio-tv director of Buchanan Co.; Gordon
Knox, head of Princeton Film Center, Princeton, N. J., who has produced programs for
ABC-TV Album series, and Henry C. Olmsted, described as electronics expert with long
association with theatrical enterprises.
First venture of firm, according to announcement, will be half-hour, weekly filmed tv series
with U. S. Marine Corps background for which
Corps has pledged full cooperation. It is said
that files, equipment and personnel of Marine
Corps will be made available to producers.
Westinghouse Corp. Shifts
SERIES of shifts in executive responsibility in
television-radio division of Westinghouse Electric Corp. announced by T. J. Newcomb, manager. Appointed marketing manager is J. F.
Walsh, former division sales manager. Succeeding Mr. Walsh is R. L. Sandefur, previously merchandising manager. R. J. McCusker,
former assistant sales manager, appointed radio
sales manager, and A. H. Kuttruff, division
service manager.
Buick Drafts Campaign
BUICK CARS, through Kudner Agency, New
York, understood to be planning to repeat its
annual spot announcement campaign in radio
and television four days before new '54 model
is unveiled Jan. 8. Approximately same number of stations will be used.
Broadcasting

•

Telecasting

FALSTAFF

deadline

IN 118

FALSTAFF beer will sponsor MCA-TV
film City Detective, starring Rod Cameron, in 1 18 present and future tv markets.
Station list covers entire Falstaff sales
territory. Film also is sponsored by 53
other advertisers in other areas, making
grand total of 171 markets in which program is carried regionally. FalstafFs contract calls for 39-first-run films. DancerFitzgerald-Sample, N. Y., is agency.
F & P Station

Executives

Study Spot at Chicago Clinic
ESTIMATED 150 key executives of radio and
tv stations represented by Free & Peters to
meet with 35 F & P men Tuesday through
Thursday at Chicago's Edgewater Beach Hotel
in spot sales clinic on theme of "How to make
spot radio and spot television more productive
for the advertiser and his agency."
Subjects for examination at closed-panel
meeting, which F&P President H. Preston Peters
will open at 10 a.m. Tuesday with address outlining objectives, include rates, survey practices,
merchandising, promotion, station procedures
and traffic and programming. Separate radio
and tv sessions are scheduled. It will be second such spot sales clinic conducted by Free
& Peters, which held first in June 1950. Executives of some 33 radio and 17 tv stations
represented by firm, and F&P men from offices
in New York, Chicago, Detroit, Atlanta, Fort
Worth, Hollywood and San Francisco will be
on hand.
ABC

Film

Syndication

Appointments Announced
FOUR ADDITIONAL appointments to staff
of New York and Chicago offices of ABC Film
Syndication being announced today (Mon.) by
George T. Shupert. vice president in charge of
division.
John B. Burns, account executive with CBSTV, has been named supervisor of Chicago sales
office of division. He formerly was member of
ABC Radio sales staff in Chicago and also has
served KROC Rochester, Minn., and WTMA
Charleston, S. C. Another addition to Chicago
office is Patrick W. Rastall, who will serve as
account executive. He was previously with ABC
Radio sales staff in same city.
Frank Freeman, with ABC since 1946 and
most recently assistant manager of film program department of ABC-TV, appointed administrative assistant to Mr. Shupert in New
York. Joseph Greene appointed to New York
staff of division as traffic manager. He formerly
was with NBC Film Division as manager of
film exchange.
Second 3-Plan Buyer
PAPER-MATE Co., Culver City, Calif., second
advertiser to buy NBC's "Three Plan," starting
Nov. 16 will have three participations per week
on Fibber McGee & Molly (Mon.-Fri., 10-10:15
p.m.) for six weeks. Agency: Foote, Cone &
Belding, Los Angeles. Lewis-Howe Co. (Turns)
was first "Three Plan" client.

•

BUSINESS

BRIEFLY

FILTER CIGARETTE SPOT • L & M filter
cigarettes, through Cunningham & Walsh,
N. Y., placing radio and video spot campaign
in more than 50 markets starting various dates
in November. Campaign is for four weeks.
NATIONAL BUYS ORIOLE TV • National
Brewing Co., Baltimore, will sponsor radio
and tv coverage of Baltimore Orioles baseball
games next season in addition to its radio and
television coverage of Washington Senators.
Kenyon & Eckhardt, N. Y., is agency.
YULE CAMPAIGN • Giant Balloons once
again starting its pre-Christmas radio campaign
early in November. Duane Jones, N. Y., handling account. Contracts run from two to
six weeks.
MOVIE BUYS • Loew's "Kiss Me Kate" movie
buying five-minute segments of disc jockey
shows in 40 cities for six days to promote
contest in connection with film. Three-day
spot campaign follows the six-day promotion.
SIGN COLUMNIST • Maurice H. Zouary
Television Productions, N. Y., signs Joe Williams, sports columnist for Scripps-Howard
newspapers, to appear in Live, half-hour sports
drama series based on sports figures of past.
MILLER

SIGNS • Miller Brewing Co., Milwaukee (High-Life beer), signs to sponsor professional football game between Detroit Lions
and Green Bay Packers Thanksgiving Day,
Nov. 26, over DuMont Television Network,
starting at 1 1 a.m. Miller has ordered 95 DuMont stations, with 69 confirmed so far and
at least 10 more stations expected to sign by
game
time. Agency: Matthisson & Assoc.,
Milwaukee.
SULPHUR SWITCH • Sulphur Chemical Co.,
N. Y., handled by Harry B. Cohen, N. Y., for
past year, expected to return to Herchel-Deutsch
agency, N. Y. Advertiser is heavy spot sponsor.
SNOW TIRES IN SOUTH • Gulf snow tires,
product normally used in North, will also place
time farther south this year since tires can be
used in mud as well as snow. Young & Rubicam,
N. Y., planning to use radio spot announcement campaign in about 35 markets, effective
Nov. 30.
TOURNAMENT PARADE • F. W. Woolworth Co., N. Y., to sponsor Tournament of
Roses parade from Pasadena on Jan. 1 over
NBC-TV, 12:15-1:45 p.m. EST. Agency: Lynn
Baker, N. Y.
ARGOSY 2-WEEK DRIVE • Argosy magazine turning to radio spot announcements to
promote itself for two-week campaign, starting
Dec. 1. Campaign, placed through SilversteinGoldsmith, N. Y., is for 15 major markets.

Stromberg-Carlson

Report

STROMBERG-CARLSON Co., Rochester, reported Friday that net sales for nine months
ended Sept. 30 amounted to $46,398,403 as
against $31,333,383 for similar period of 1952.
Net earnings were said to be $1,328,391 as compared with $779,614 for corresponding period
last year.
November 2, 1953
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BILL MICHELSEN — Colorado's PULSE-leading video newscaster presents the latest
news three times daily over KBTV. The
latest local, regional, and international
news is reported vividly by film and local

Place

your

products
hands

in
of

the
these

KBTV-DENVER
stars

top
They've
they

who

VINCE MONFORTE— Professional meteorologist Vince Monforte brings Channel 9
viewers all the weather news twice daily
and is rated asBy one
of Denver's
TV
personalities.
means
of mapstop and
charts,
he
tells
the
complete
national
and
local weather story.

enjoy

ratings.
proved
can

sett.

FRANCES O'CONNOR — Conducts "Menu
Matinee." Formerly an Assistant Editor,
"Better Homes and Gardens," Director
'Tasting-Test" Kitchen.
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Ask Delay on WSAZ-TV
Move;
Other Commission Action
REQUEST that FCC withhold action on application of WSAZ-TV Huntington, W. Va., to
move transmitter site was made Friday by WTIP
Charleston and WMON Montgomery, W. Va.
Reason for request, according to WTIP and
WMON, was that if WSAZ-TV move were approved it would wipe out only area in Montgomery where a vhf ch. 2 transmitter could be
sited. WTIP and WMON petitioned FCC
Oct. 16 for rule-making to put ch. 2 in Montgomery, but because of co-channel and adjacent
channel stations, found only five square mile
triangle was available for Montgomery station.
On Oct. 21, WSAZ amended previous application for power boost to include transmitter site
change. Charleston and Montgomery are about
30 miles apart.
Booth Saginaw Grant Made Final
SECOND tv station for Booth Radio & Television Stations Inc. was granted by FCC Friday in order making final initial decision to
award uhf ch. 51 at Saginaw, Mich., to Booth's
WSGW there upon dropout of competitive bid
by Tri-City Tv Corp. [B«T, Oct. 5]. Booth
operates WBKZ Battle Creek and owns WJLB
Detroit and WBCC Flint, Mich.
WWBZ Hearing Ruled Necessary
PETITION of WWBZ Vineland, N. J., for renewal of license without hearing designated
by FCC on horse-race program issue was turned
down by Commission Friday. FCC order said
hearing will "inquire fully into the extent to
which the broadcast of horse-racing information might be particularly susceptible of use
by persons engaged in illegal gambling activities" and noted "extensive coverage of horseracing information may result in the rendition
of an over-all program imbalance."
When FCC Broadcast Bureau Chief described
WWBZ programming as "bookmakers' delight"
in brief opposing petition, station contended
term was "misleading" and pointed out wide
community interest in racing. Station said it
could cite other outlets in area giving even
more data than WWBZ.
Third Uhf Asked for Chicago
THIRD uhf station requested at Chicago with
filing Friday at FCC of bid by Lewis College
of Science & Technology for uhf ch. 38 there.
Station would be commercial. School operates
noncommercial WFJL (FM) Chicago. Uhf
outlets already granted for four-vhf station
market are ch. 20 WIND-TV and ch. 26
WHFC-TV.
Fifth application for vhf ch. 7 at BuffaloNiagara Falls tendered by Community Television Co., new co-partnership of Buffalo businessmen M. J. Montesano, attorney; J. C. Stiglmeier, banking and insurance; C. C. Grimm,
plumbing contractor, and G. E. Adema, contractor. Other contestants for ch. 7 are WEBR
Buffalo, Copper City Broadcasting Corp.,
WKBW Buffalo and Frontier Television Inc.,
Niagara Falls. Four are competing there for
vhf ch. 2: WGR Buffalo, Victory Television
Corp., Niagara Frontier Amusement Corp. and
Niagara Falls Gazette Pub. Co. (WHLD).
Broadcasting
• Telecasting

deadline

TODAY' BUYS
GENERAL MOTORS Corp., Pontiac
Motors Div., Detroit, has purchased eight
participations on NBC-TV's Today show
(Mon.-Fri., 7-9 a.m. EST and CST ) during week of Dec. 14; General Electric
Co., Schenectady (Mascot photo-electric
exposure meter) has bought two participations on same show for Dec. 7 and
Dec. 10, and Pinnacle Orchards. Medford, Ore. (Fruit-of-the-Month), one participation on Nov. 13. Agencies are MacManus, John & Adams, Detroit (General Motors), Foster & Davies, Cleveland
(General Electric), and Carvel, Nelson
& Powell, Portland (Pinnacle Orchards).

Daytime Broadcasters
Association Formed
FORMATION of Daytime Broadcasters Assn.
— to "promote interests of daytime station operators"— was announced Friday. Group,
which met Oct. 24 in St. Louis, is headed by
Kenneth Patterson, WSIV Pekin, 111., as president; has as its objectives formulation of uniform sign-off time and opposition to any rule
which might lessen daytime operations. Organization isplanned on state-by-state basis, with
next meeting scheduled for Jan. 8 in St. Louis.
Formal convention is tentatively set for Chicago
when NARTB meeting takes place in May.
Representing more than 25 stations, announcement also said DBA would intervene in
any rule-making proceedings before FCC involving daytime operations (including daytime
skywave proceedings).
In addition to Mr. Patterson, other officers
are: Robert Harrison, KCRV Caruthersville,
Mo., vice president; Ray Livesay, WLBH Mattoon, 111., secretary-treasurer. Directors: George
Dodd, WGGH Marion. 111.; Jerrell Shepherd,
KNCM Moberly, Mo., and George Basil Anderson. KJSK Columbus, Neb. Fred O. Grimwood & Co., St. Louis, was chosen consulting
engineer and Harry J. Daly, Washington, counsel. Messrs. Harrison and Dodd were understood to be initiators of organization.
UPCOMING
Nov. 1-7: National Radio & Television
Week.
Nov. 2: North Carolina Broadcasters
Assn. meeting, Asheville.
Nov. 3: RCA-NBC color tv demonstration for press and industry, Burbank,
Calif.
Nov. 4: Mutual Affiliates Advisory Committee meeting to consider affiliation
plan, Hotel Astor, New York.
Nov. 4-5: NARTB Dist. 1 meeting,
Somerset Hotel, Boston.
Nov. 5-6: Ohio Assn. of Radio-Tv
Broadcasters meeting, Neil House,
Columbus.
For Other Upcomings see page 104.

E. G. GERBIC, vice president of Johnson &
Johnson, elected treasurer of Assn. of National
Advertisers at ANA board meeting in New
York. Other officers, named at ANA annual
meeting in September [B«T, Sept. 28], include
Ben R. Donaldson of Ford Motor Co., chairman, and Guy Berghoff, Pittsburgh Plate Glass
Co., vice chairman.
ANGUS D. MACKINTOSH, director of sales,
Goodson-Todman Productions, N. Y., to Grant
Advertising, N. Y., as director of business development.
CHARLES A. BRANHAM, former advertising
and sales promotion director for Encyclopaedia
Britannica, to Weiss & Geller, Chicago advertising agency, as account executive.
ROBERT L. SHAW, district sales manager for.
north central zone of radio and television of
Sylvania Electric Products Inc., named radio
field sales manager of division under Arthur A.
Currie, recently appointed sales manager of
unit.
THOMAS P. ROBINSON, business manager of
sales department of ABC until early this year
when he resigned to become executive vice
president of Fairmont and Clarksburg Television Cable Corps., in West Virginia, appointed
assistant to sales manager and business manager
of sales department of WPIX (TV) New York.
MARTIN McGEEHAN to ABC Radio Network in Chicago as account executive and
FRANK McGIVERN to WBKB (TV) Chicago. ABC station, in similar capacity. Both
previously were with other Chicago stations.
JOSEPH B. BELL, with Ruthrauff & Ryan,
N. Y., since 1928, elected treasurer of agency.
AAAA

Sets

In Chicago

Examination
Nov.

14

APPLICATIONS are now being accepted for
annual AAAA advertising examination to be
held in Chicago Nov. 14. Tests will be held
in 20 cities and are designed to "attract high
calibretionyoung
people toinadvertising."
Examinacovers aptitudes
radio and television,
media selection, merchandising and other subjects. Deadline on applications is Nov. 6. Blanks
may be obtained from Box 1151, Chicago. Tests
will be held in Room 101, Wieboldt Hall, Northwestern U., 339 E. Chicago Ave.
Griesedieck Names Krupnick
GRIESEDIECK BROS. Brewery Co., St. Louis,
for many years with Ruthrauff & Ryan, St.
Louis and Chicago, names Krupnick & Assoc.,
St. Louis, to handle its advertising, effective
Jan. 1. Company will spend $2,000,000 in
vertising.
radio, television, newspapers, and outdoor adWNEW,

WABD

Coverage

WNEW

New York has cancelled . all programs on election night, tomorrow (Tuesday),
starting at 8 p.m., to carry coverage of election
contests in New York and New Jersey. Station
will set up two separate studio operations, with
one concentrating on returns and the other on
analysis and commentary.
Beacon Purchases
Beacon Co., Boston (Beacon floor wax), has
purchased coverage of Tuesday's election night
activities over WABD (TV) New York from
9-10 p.m. and 11 p.m.-12:30 a.m. Agency is
Allied Adv., Boston. (See early story, page 62.)
November 2, 1953
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CAR CARDS with
sponsor credit appear
throughout the year
and cover the entire
city.
24-SHEET BILLBOARDS
blanket the complete
Philadelphia Market
area, promoting WIBG
programs.
WINDOW DISPLAYS
of sponsor's products
face directly on Walnut
Street— downtown—
the only such display
on this busy thorofare.
DIRECT MAIL goes out
regularly to selected
dealer lists. Hard-hitting broadsides promote sponsor's campaign and urge store
cooperation.

10,000 Watts
Philadelphia's
Most
Powerful
independent
REPRESENTED BY
Radio
Representatives
Inc.
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The surprise is that it took so long for the
COLONEL

!

HUMPHREY

FLACK

Network:
DuMont Television Network
Time: Wed., 9:00-9:30 p.m. EST
Stars: Alan Mowbray and Frank Jenks
Producer: Stark-Layton Productions Inc.
Director: Lester Vail
Script Editor: Ed Jurist
Sponsor: American Chicle Co., for Clorets
and Dentyne
Agency: Dancer-Fitzgerald-Sample Inc.
Origination: New York City
AN adventure series sans gun battles, valiant
private eyes, blond bombshells, murder, intrigue and suspense is an innovation these
days. "Adventure" to the radio-tv scripter is
synonymous with violence, or so it would seem
from the staggering number of hair-raising
yarns they grind out annually.
Audiences will find the new weekly DuMont
series called Col. Humphrey Flack a relaxing
change. There is nothing earthshaking about
the distinguished colonel and the situations in
which he becomes involved, but perhaps that
very fact contributes to his appeal. The plot,
pleasant, amusing and strangely enough still
adventuresome, follows the escapades of Col.
Flack, a contemporary Robin Hood, and his
sidekick, Garvey.
In the role of Col. Flack, Alan Mowbray,
an English actor possessing the aplomb and
reserve characteristic of his nationality, gives
a most entertaining performance. Each show
finds the colonel, who has mastered the trick
of living like a king without a dime in his
pocket, coming to the rescue of a friend in
need — usually financial need. Last Wednesday
he was bent on retrieving $250 lost by a
bell-hop pal of his. The unsuspecting bell-hop
had placed a bet on a horse through a con-man
posing as- a bookie. The colonel, with the
noble assistance of Garvey played by Frank
Jenks, outsmarted the racketeer, returned $250
to its rightful owner and made a small profit
on the side.
The characters of Col. Flack and Garvey
were created by Everett Rhodes Castle in a
group of short stories in the Saturday Evening
Post. Ed Jurist, script editor on the series, has
skillfully transferred from narration to dialogue the colonel's humor and dexterity at
picking up a quick buck. Both the colonel and
Garvey are a welcome addition to tv.

THE

UNITED STATES
STEEL HOUR

Network: ABC-TV
Time: Alternate Tues., 9:30-10:30 p.m. EST,
beginning Oct. 27
Premier Dramatization: "P. O. W."
Cast: Gary Merrill, Richard Kiley, Brian
Keith, Phyllis Kirk, Don Hanmer, Johnny
Stewart,
CameronHardie,
Prud'homme,
Anne
Seymour, Russell
Morley Change,
Lloyd Knight, Michael Dreyfuss
Producer:
The Theatre Guild
Director: Alex Segal
Writer (for premiere): David Davidson
Sponsor: The United States Steel Corp.
Agency: BBDO
Associate Producer:
John Haggott
Conductor-Composer:
Bernard Green
Art Director: James McNaughton
Designer: Albert Heschong
Managing Director: H. William Fitelson
Editor: S. Mark Smith
Lighting: Imero Fiorentino
Audio Engineer: William Blumel
Makeup: Harry Burkhart
Material Researcher: Dorothy Hechtlinger
THE PREMIERE of The United States Steel
Hour Oct. 27 on ABC-TV came as no surprise.

United States Steel Corp., the program's sponsor, to invade the television medium with its
precedent-setting, quality drama familiar to
radio listeners and theatre devotees as Theatre
Guild on the Air. This award-winning series
was a television "natural." If the Theatre
Guild, producer of the new series, works as
expertly with a camera as it has for years
with a microphone, The Steel Hour promises
a rewarding hour of dramatic entertainment
every other week.
Production-wise, the initial telecast, "P.O.W.,"
gave every indication that such a promise will
be realized. The show was done live, allowing
for a certain percentage of error. But there
were no visible production flubs in "P.O.W." It
was a polished teleplay. Although the series is
new, the people involved in the production of
"P.O.W." were, almost without exception, experienced in the intricate ways of tv. James
McNaughton, one of video's first-rate designers, supplied some appropriate and workable
sets. Music, under the direction of Bernard
Green, was used effectively. The lead roles
were convincingly portrayed by a group of
players who looked and acted as though they
may well have just returned from P.O.W. Camp
No. 9. In particular, Richard Kiley, as Sgt.
John Dover, the character around whose prisoner experiences the story was built, and John
Stewart as Cpl. Fred Benton, a young soldier
who temporarily gave in to Communist torture, gave fine performances.
Well-Paced Play
Alex Segal, engaged by Theatre Guild as director on the series, shaped "P.O.W." into a
generally well-paced play. The show had its
awkward moments, but neither Mr. Segal nor
his actors can be blamed for them.
It is unfortunate that, in content, the series'
first offering fell short of the high standards
Theatre Guild set for itself in its selection of
radio scripts. As the title implies, "P.O.W."
dealt with the emotional and intellectual adjustments facing repatriated Korean war prisoners. It's a touchy subject — dramatically too.
The very timeliness of the prisoner of war issue
makes it a poor dramatic risk. David Davidson, who wrote "P.O.W.," over-dramatized certain aspects of his story. The result was phony
rather than effective.
In typical theatre
"P.O.W."
had two
"intermissions"
when fashion,
the various
functions
of
steel were explained to viewers. Film clips
gave substantial backing to U. S. Steel's claim
that "only steel can do so many jobs so well."
As was the case in radio, George Hicks supplies
the verbal highlights of the workings of the
steel industry.

Books
TRANSISTORS AND THEIR APPLICATIONS IN TELEVISION - RADIO - ELECTRONICS, by Louis E. Garner Jr. Published by Coyne Publications Inc., distributed by Howard W. Sams & Co., 2201 E.
46th St., Indianapolis 15. About 100 pages.
$1.50.
THE author of this book has written many technical books and articles on transistors and has
become an authority on the subject. His latest
seeks to give a practical explanation of transistor action for the service technician, laboratory worker, ham operator and experimenter.
Book is designed to clarify such phases as circuitory, installation, testing techniques, theory
and servicing. An appendix lists commerciallyavailable transistors as reference data.
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The

ONLY

professional

tailored

"fine

turntable

specifically

groove"

33k

for

or

automatically
changes

45
with speed

New, smaller sire . . . only 28"
high, 20" wide, 16lA" deep
Faster starts. Full speed in less
than H turn
Easier cuing . . . through faster
starts and disengaging of driver
idlers

• No record slippage. The center of the platter is recessed to
handle the inside shoulder of
45's. Easy to handle

Goodbye
operating errors.
Center hole diameter changes

• Wow and flutter as low as
RCA 70 series turntables

Smaller

than any Professional Broadcast

turntable . . . yet

capable of delivering the same high-quality output as RCA's
famous 70 series . . . Type BQ-1A is your answer for a simpledesign turntable matched and styled to meet the trend in
transcription requirements.

It enables you to take full advan-

tage of the vast library of 45's and 2>"&Vis now available. It takes
up less space in your control room. It enables you to take advantage of the important space-saving features offered by
"fine-groove." And
RCA Type BQ- 1 A Fine-Groove Tran
scription Turntable. There is ample room
for a booster amplifier — and plenty
of shelf space for program records.

Note

This Fact: The price is right!

Type BQ-1A is ready for immediate delivery, complete — or
mechanism only. For details, call your RCA Broadcast Sales
Representative.

OPEN

One Man's
EDITOR:

it's here

with

W.

Meat

. . . I'm an avid reader. Knowing the importance of technical information to the broadcaster side of the trade, I appreciate the fact
that this type of news must (and should) be
presented. I think you do an excellent job of
balancing this type of necessary material which
nevertheless is less interesting to an advertiser

. . .NOW!

in CHARLESTON,

TV

MIKE

VA.

than what are, to me, "meatier" items and essays. Inever miss an issue.
Robert D. Lilien
Assistant Advertising Manager
Whitehall Pharmacol Co.
New York

WKNA-TV

Domestic

Relations

EDITOR:
. . . This letter is written after sharp words
from my wife who reads my copy [of B#T]
before I see it.
Mrs. C. has held reservations about me and
my contemporaries in the industry all during
our happily married life, but the issue of Oct.
19 confirmed her conclusions about us.
After page 58, the pages were upside down
until the reader reached page 74 . . .
Walter A. Callahan
V.P. — Sales
WKAT Miami Beach, Fla.

selling

the rich
multi-million

[EDITOR'S NOTE: As far as the editors know,
Mr. Callahan's copy was unique. Let Mrs. C.
take notice that printers can be even less predictable than radiomen.]

dollar

Required

Charleston

EDITOR:
B*T is now 100% subscribed in my camera-

Reading

production classes. The "feature section" is
required reading. Keep the features coming.
Al Preiss
Instructor American Telecasting Corp. Hollywood

market!

Firsts
EDITOR:
... I would like to take this means of rectifying amisrepresentation in the Oct. 26 issue of
Broadcasting • Telecasting, an announcement
that states that the World Broadcasting System
has just released "the first transcribed service
of music and sound for the television industry."
For the record it should be noted that Associated Program Service (Muzak Corp.) has

The television gateway is now
open to tap this rich, well-populated industrial market that
spends over $620,000,000 annually. And your product or service
gets tremendous consumer acceptance because of double

been serving television stations with a tv transcription library service since 1947 . . . Amplifying our original service, two years ago APS
brought out a second transcription library for
television stations which we call our APS Tv
Production Music Transcription Library . . .
Edward Hochhauser Jr.
General Manager

network programming, and the fact that WKNA-TV is
Charleston's own television station!

affiliated with ABC and DUMONT

Television Networks

Associated Program Service
New York
the personality station

Joe L. Smith, Jr., Incorporated
Represented nationally by WEED TELEVISION
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Hadacol

■

Again

EDITOR:
. . . Hadacol has done business directly with
radio stations and they certainly plan to continue this method of buying time. This procedure is followed because Hadacol was able to
break the rate structure of radio stations like
no other advertiser ever attempted before.
We radio reps are proud of this by-pass by
Broadcasting

•

Telecasting

Even

NOW

...2nd

largest

market

in

Minnesota

WDSM

ABC

MUTUAL

QEJ

DULUTH
STUDIOS

IN

BOTH
►

TACONITE*
FACTS

ABOUT

is creating

SUPERIOR

a

permanent

WDSM

5,000 watts— 710 KC— at the "Head of the
Great Lakes": Third largest coverage area
of all stations in Minnesota; affiliated with
Duluth Herald & News Tribune.
Taconite Ore Industry boom is increasing
our population and buying power by leaps
and bounds.
•
Leading sportscasting station — including
network fights, Big League & Northern
League Baseball, Laker Basketball, Minnesota football & local high school sports.
Our basis population is enlarged by tourists in the summer and mining interests the
year round.
•
Compare the cost of reaching the 148,950
homes in our area with any other market!

boom!

TACONITE
As usual
Taconite
Taconic
rich iron

the Greeks had a name for it.
means melted rock. The melted
rocks, extremely hard, contain
ore.

The discovery of a practical way of
processing Taconite for smelting opens
up new billions of tons of iron ore to go
from our port by water and rail to the
steel mills of the east.
Taconite — makes our iron mining industry even bigger. When you learn that
80% of the ore used in our steel mills
goes thru our port— think what this new
body of Taconite Ore does for us!
Duluth-Superior, even now, as a port,
is second only to New York in water
freight shipment.

RODNEY A. QUICK
General Manager
National Representatives
FREE AND PETERS

Broadcasting

•
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MIKE

No.

PERSONALIZED

Hadacol and let me add that ... no one connected with Hadacol can ever buy spots on
Hil F. Best radio stations except at our published card rates and that every campaign must
be paid for cash in advance. This advice is in
writing to Hadacol . . .
Hil F. Best
Hil F. Best Co., Detroit
Friendly FCC
EDITOR:

s

t

o

p

S

Home
town

HOME

ANN

and

BOB

KEEFE

REACTION

RICH

SALES

REAPS

YIELD

Your Closed Circuit [B*T, Oct. 19] item
anent Comr. Lee's philosophy of regulation adds
to the growing feeling of optimism many of us
hold as a result of current expressions from
FCC members.

1

Radio
in New Haven

Buy

Merchandising
more guaranteed in-store
food display than any
other New Haven station.

Pro
live
wirems
local plus NBC
ogra
affiliation - proven
audience. >

While many of us had hoped that the President's choice of a "practical broadcaster" would
be carried out, it is quite evident that Comr.
Lee has no quarrel with the basic concept that
broadcasters are qualified to run their own
business in the public interest. He is certainly
off to a good start.
Coupled with such highly encouraging comments as were contained in Chairman Hyde's
address to the national convention, and Comr.
Webster's excellent talk given before the 14th
district meeting at Sun Valley, there is good
reason to feel that industry relations with its
administrative agency are at an all time high.
A far cry from the conditions of a short
decade ago.
Rex Howell
Pres. & Gen. Mgr.
KFXJ-AM-TV Grand Junction,
Colo.

WNHC

Free Ride

radio

Saturation
run of station • day and
night • 20 spots a week
• 1-13-26 week package
• $45 —

$48 —

$60

per

week.
•
— three steps cover —
New Haven's ultra-rich
market on

ASK

KATZ

EDITOR:
Around here "Hometown"

has become

part

of the neighborhood. "Hometown" at 1:20 each afternoon Monday through Friday is real kin-folk
entertainment.
These next door neighbors of the air
have successfully projected their genuinely friendly personalities into every
village, town and hamlet in WHAMland to make friends for their advertisers. Increased sales at a low cost
per thousand have won for Bob and
Ann the sponsors' admiration.
Use these high-Pulse gadabouts to tap
the big 350,100 radio family WHAM
market in Western New York to promote your product or service.
50,000 WATT CLEAR CHANNEL

WHAM
ROCHESTER
77U SCx&Ktexy
AM-FM
Geo
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A recent series of events has brought to our
attention the fact that many name brand companies are continuing to buy their advertising
from large newspapers and radio stations in big
markets, then sending the smaller stations in
nearby markets all the free stories and spots.
Some that quickly come to mind are duPont,
General Electric, Westinghouse, and many cosmetic companies
When up?
are the nation's
radio stations
going. .to. wake
William G. Stewart
Sta. Mgr.
KFKA Greeley, Colo.
Clues to Fm
EDITOR:

Profits

Your thorough article on the high fidelity"
movement [Oct. 26] plus B»T's editorial on multiplexing and other technological developments
must lend a great deal of encouragement to
fm broadcasters,
It is my hope that many radio stations which
have been seeking the economical answer for
their fm transmitter will find in these two items
the clues to new markets and profits.
High fidelity is something which fm radio
can do best. It is unlikely that those who become accustomed to high fidelity reception will
long tolerate static and interference.
The so-called fm problem has never been
more than a receiver problem. Now that the
major manufacturers are putting extensive push
behind high fidelity receivers any station
equipped for fm transmission has an excellent
opportunity to capture an audience with new
and intense interest in radio listening which
cannot fail to be attractive to advertisers.
John H. Smith, Jr.
Mgr. of Promotion and Fm
NARTB, Washington

Local Food

Accounts,

Automo-

bile Accounts, Department
Stores, and
sponsor

Appliance

more

Dealers

programs

on

KITE than any other station in
the market — Radio or TV!

KITE

*

San Antonio's
Independent

|l Leading
Nat'l Rep. John E. Pearson Co.
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^Listener

interest, of course

WITH

a tough local competitive news situation (5 stations, 2 dailies)

WLEU

at Erie, Pa., exercised a little ingenuity and evolved a program

high in listener appeal . . . equally high in sponsor satisfaction.
The station offered — and sold — this attractive format to the Bank of
Erie, for a daily noontime newscast:
Regular opening . . . commercial . . . AP

national and regional news to

12:09 . . . commercial . . . then by remote to the Bank of Erie where President W. J. Flynn delivers a brief commentary . . . then back to the studio
for the weather and close.
For his commentary

background, the bank president uses the daily

AP feature, "Between the Lines". Mr. Flynn has the deep conviction the
program is not only good business, but good citizenship as well.
In his commentator

role, the bank officer daily visits the homes of

people he serves. Here, the traditionally stilted bank advertising has been
replaced by advertising that is dignified yet carries a warm
overtone.
The moral? Says WLEU's

and human

General Manager Philip B. Hirsch:

"The secret of any sale is to find the right combination of sponsor and
vehicle. News is a natural for bank sponsorship . . . and since banks
make their mark on dependability and prestige, what's more natural
for them than a program of Associated Press news?"

If your station is not yet using Associated Press
service, your AP Field Representative can
give you complete information. Or write

Those
know

Broadcasting

who

know

the most

•

famous
famous

Telecasting

brands

brand

. . .

in news

is JP
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STATION

WSAZ
HUNTINGTON, WEST VIRGINIA
SERVING 3 STATES

Meet

the

Guy

Sells

Who
Early

the

Morning

our

to EDWIN

respects

NEWTON

WRAY

Tri-State
Listeners

Tom

Brooks

"BABBL

ING
It

BROOK

S

6:10-6:55

A.M.

7:05-7:55

A.M.

MON.

THRU

SAT.

5,000 WATTS DAY
1,000 WATTS NIGHT
930 KC

TELEVISION AFFILIATE
WSAZ-TV
Represenfed by THE KATZ AGENCY
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TO youngish (36) Edwin Newton Wray, president-general manager of KTBS Shreveport, La.,
10 kw NBC affiliate, the listener is the powerhouse in radio broadcasting.

managers and networks have been cutting am
rates because of television, Mr. Wray raised
both KTBS rates and billings.

As Mr. Wray sees it, "We cannot do our
job unless the listeners know what the job is,
unless they are informed as to what we are
supposed to do and not supposed to do. Our
listeners are lively, critical and clear sighted
enough to recognize a responsible performance

In his usual foresighted manner, he was also
quick to evaluate tv without prejudice from the
fact that KTBS has enjoyed such success in
the field of radio.

and they will demand it if they do not see it."
Mr. Wray, who was born in Shreveport
March 30, 1917, the son of Mr. and Mrs.
George D. Wray Sr., feels that radio has been
and still is a challenge. The long and successful record of KTBS provides the answer as
to how he answered this challenge.
He pioneered the cattle and cotton market
of the Arkansas-Louisiana-Texas area covered
by his station with the first full-time radiofarm department it had ever known.
Quality Local Production
Mr. Wray also conceived and saw completed
one of the most modern and functional physical broadcasting plants in his section of the
country. According to one of his employes,
Mr. Wray's leadership inspired responsible and
highly-trained personnel to bring KTBS listeners a quality of local production never before
attempted by the station. For the first time,
this spokesman said, the KTBS audience
learned that public service programs could
be more than sugar-coated pills.
KTBS, in its deep southern location, cut
racial lines to unite all public and parochial
schools in a continuing series of educational
programs such as Report Card and Youth
Views the News. Where a roughshod approach
would have resulted in discord, according to
the station, a tactful approach has brought
for years high praise from educational leaders
in the three-state area.
The spectre of television did not haunt Mr.
Wray, who instead made a frontal attack.
During the past few years, when many station

Sought Tv Early

Mr. Wray has this to say about television:
"If others are afraid of what it will do to
am, then that's a sure sign it's what we want."
Accordingly, with this truism in mind, KTBS
set its sights on television shortly after the green
light was given commercial tv following World
War II. The first Shreveport application in those
days before the television freeze came to the
FCC from KTBS.
After the freeze KTBS filed for vhf ch. 3 in
Shreveport (in June 1952), but its application
is mutually exclusive with that of KWKH
Shreveport. The applications are still in
hearing.
Mr. Wray attended Sewanee Military Academy, Tulane U. and U.C.L.A. He married
the former Florence Eleanor Hendrick of
Shreveport, and they have two children, Lois
Hendrick, 10, and Edwin Newton Jr., 5. From
1944 to 1946 Mr. Wray served in the Navy with
the rank of lieutenant junior grade as a gunnery
officer aboard the U.S.S. Nields.
Heads State Association
Mr. Wray's radio leadership is not just local.
He is president of the Louisiana Assn. of
Broadcasters. He also serves on the board of
directors of the First Baptist Church in Shreveport and is chairman of the subcommittee on
publicity for the Shreveport Chamber of
Commerce.
As for the future of KTBS, Mr. Wray says:
"KTBS has passed its 30th anniversary, but
we haven't even begun to come into our own."
And the people who have worked with him,
as well as the people whom he has served and
who know him best — the, KTBS audience —
wouldn't dare to bet you otherwise.
Broadcasting
• Telecasting

J

YOU

CAN

KATE

NOW

SMITH

SMALL

SPONSOR

WITH

A

BUDGET

With programs like "Your Show of Shows" and "Today," NBC has made
the purchase of bigtime television so flexible that it is within the means
of virtually every national advertiser.
Now

the same flexibility applies to the "Kate Smith Hour."

Beginning

immediately,

the 3 :00 to 3 :30 pm portion of this popular show

is available on a multiple participation basis. Each participation
represents IV2 minutes of program
commercial.

time including IV2 minutes of

You may buy as few as six of these participations and use them

in as long as a twelve-week

period.

Kate Smith will personally introduce your commercials

to the more

than five million people who watch each program.
If you buy Monday,

Wednesday

or Friday segments, the total price for the

minimum

six participations is $41,000 for a 42-station lineup. On

Tuesdays

and Thursdays

the station lineup is larger— 55 stations— and

the price is $47,094.
With this change, NBC

offers large advertisers more frequency at low

cost, and makes it possible for additional advertisers to sponsor America's
No. 1 saleswoman.
For full details of the new Kate Smith
NBC

Sales Plan, call your

representative.

ISION

3 of America
a®
service of©
Radio Corporation
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TEXAS

MARKET!

The
delivered
ONE

order +

ONE

rich Central
complete
medium

Texas

market

by KCEN-TV
-

. . .

ONE COMPLETl

package

Sid Tannenbaum

smttter located
Eddy between
Waco and
Temple.

*
H
C
Heretofore coverage of Central Texas has been possible
only by the use of a combination
media.
750,000

Now

of more

than

payroll of nearly

$900,000,000.00, can be blanketed by the most powerful television station in the Southwest.
KCEN-TV starts with the highest antenna, 833 feet,
and with maximum power, 100,000 watts ... and is
the only VERY High Frequency television in this area.
K-CENtralize your advertising dollars if you want
to sell the market they buy.

Channel
KCEN

TEMPLE
TEXAS

owned and operated by the Bell Publishing Company
represented by George P. Hollingbery, national representative
Clyde Melville Co., Texas representative
Page 24
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all

accounts

A TALENT for creative writing was the entree
to the advertising field for Sid Tannenbaum,
president of Weightman Inc., Philadelphia advertising agency. As a free lance writer he had
written numerous fiction and articles for King
Features, Esquire, American Weekly, Fortune
and other magazines.
In 1942 Mr. Tannenbaum joined N. W. Ayer
as a copywriter. He wrote house advertising
and copy for other Ayer accounts for six years.
In 1948, inspired by the phenomenal success
of two other Ayer alumni, Young and Rubicam, who had left Ayer in 1930, Mr. Tannenbaum decided to open his own advertising
agency.
In a period of five years, Weightman Inc.,
headed by Mr. Tannenbaum, had reached a
million-dollar-a-year billing.
Mr. Tannenbaum is thoroughly convinced
th
radio crn s?li to the- largest group at the
lowest cost. "Nothing sells merchandise," said
Mr. Tannenbaum, "like the warm, human voice
of a radio personality. Radio delivers more
impressions per dollar and sells harder than
any other medium. In the case of a small
budget advertiser, radio gives 100% impressions for every dollar spent; 25 to 40% of
the advertising dollar does not have to be used

of several kinds of

. . . this great audience

people, with an annual

on

6

the Weightman
Agency active radio
forAmong
production
cost."
accounts are the Phillies baseball club, Cream
Whipped salad dressing, Barnet Brodie kosher
smoked meats, Formost kosher smoked meats,
Holiday butter beef steaks, and Al-PO dog
food.
In the first 18 months that radio was used
for the Al-PO account, 90% of the advertising
budget was used for radio, and in this period
the sales of this higher-priced dog food increased 100%. As a result, each time a new
market is opened for this product, in order to
gain a foothold, the same percentage is used
for radio.
Another radio account is Pennsylvania Dutch
Bott Boi, whose radio slogan is "Enjoy the
Golden Touch of the Pennsylvania Dutch."
Weightman Inc. recently bought Freedom
U.S.A., starring Tyrone Power, for the Seaboard Container Corp. account for a period of
26 weeks.
Sidney Alan Tannenbaum was born in Philadelphia Sept. 17, 1911, and attended public
schools there. He married the former Ruth
Rotman. They have a 6-year-old son, Marc.
Mr. Tannenbaum is a member of the Television Assn. of Philadelphia. His home is in
Mt. Airy, a suburb of Philadelphia. Hobby:
Broadcasting
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WE'RE

NOW

CASTING

100,000

A

WIDER

NET

IN

HAWAII

WATTS

KGMB-TV
CHANNEL 9 HONOLULU
HAWAII'S
MORE

MOST

THAN

90,000

POWERFUL
families

CBS

ABC

national

representative:
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HOOPER

YOU

ON

GET

THE

KRNT,

MORNING,

BOX

BIG

DES

FIRSTS

Jlen&i

PROVES

OUT

MOINES

AFTERNOON

and

PERIODS

EVENING!

"Ike

SCORE

YOUR
BIG

RADIO!

TIME

OF

STATION
ON

AUDIENCE

ALL-TIME

TIME

BUY

WITH

THE

FABULOUS

ALITIES AND ASTRONOMICAL
THE

ONLY

CAN

TALK

DES

MOINES

PERSON-

HOOPERS—

STATION

THAT

HOOPERS!

MORNING:
FIRST

in all 23 rated

periods (51.1%)

Represented by THE KATZ
AGENCY . . . SOURCE: C. E.

AFTERNOON:
FIRST

Hooper Des Moines Audience

in all 24 rated

periods (49.8%)

out of 20
(36.9%)

REGISTER
AND
TRIBUNE
STATION

EVENING:

13 FIRSTS

Index, June, 1953.

THE

and 7 seconds
rated

periods
P.S.: Those Saturday Hoopers are pretty fancy, too! . . 12
6:00 p.m.)
firsts
and 4 seconds out of 20 rated periods (8:00 a.m.-

Page 26

•

November 2, 1953

Broadcasting

• Telecasting

BROADCASTING
TELECASTING
November

2, 1953

NIGHTTIME
MORNING

RADIO
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in all homes, the survey also examined the
number of radio sets-in-use specifically in tv
homes and found that, during the average
quarter-hour, 17.1% of all tv homes had radio
sets in use between 8 and 10 p.m., as against
the 20.8% level of radio listening shown in
tv and non-tv homes combined.

TOPS

AUDIENCE-KATZ

Pulse survey of 12 tv markets,

made

for The Katz Agency,

shows

Market by market, the radio sets-in-use
figures for tv homes are compared with those
for all homes in the following table:

more people listen to radio from 8-10 p.m., peak tv viewing time,
than during the 7-8 a.m. period considered by advertisers to be

RADIO SETS-IN-USE
QUARTER-HOUR AVERAGE, 8-10 P.M., MON.-FRI.
JANUARY- FEBRUARY, 1953

'non-tv' viewing time. Study also points up fact the radio listening in
evening is in far more locations than the living room alone.
MORE people listen to radio during the peak
evening televiewing time, 8-10 p.m., than during the early-morning 7-8 a.m. time which is
in much demand among advertisers who consider it a non-tv hour, according to a special
analysis of 12 tv markets being released today
by The Katz Agency, station representative
firm, for whom the study was made by The
Pulse Inc.
Made early this year (January -February),
the analysis covers listening in 12 cities, all
established tv markets and with an average tv
set penetration of 67.1% in the rating areas
at the time of the study. The cities were
Birmingham, Boston, Buffalo, Chicago, Cincinnati, Los Angeles, Minneapolis-St. Paul, New
York, Philadelphia, San Francisco-Oakland, St.
Louis, and Washington.
More than one-fifth (20.8%) of all homes
had their radio sets in use during the average
quarter-hour in the two-hour evening period,
8-10 p.m., Monday through Friday, the study
revealed.
Katz Study Comparison
By use of the concept of listeners per thousand homes, based on a correlation of sets-inuse and listeners-per-set, first developed in a
Katz Agency study released early in the year
[B»T, March 3], it was shown that there were
380 radio listeners per thousand homes during
the 8-10 p.m. peak tv period, whereas the
listeners-per-thousand homes during the socalled "non-tv" 7-8 a.m. period numbered 368.
Comparing the extent of radio listening
during the 8-10 evening period with that during
radio's peak daytime tune-in period, 10 a.m.
to 12 noon, the study showed the evening segment's 380 listeners per thousand compared
with 321 per thousand for the 10-noon morning
period.
"This means," the report pointed out, "that
there are 18% more people listening to the
radio in the evening — when tv competition is
strongest — than in the prime mid-morning
hours."
Additionally it was found that although the
10 a.m. to noon period had a 25.4% radio
sets-in-use average compared to 21.6% for the
7-8 a.m. period, the latter had 368 radio listeners per thousand homes as against 321 for the
10-noon period.
The study also compared levels of nighttime listening in cities with widely varying
degrees of tv penetration. When the survey
Broadcasting
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was made, tv penetration ranged from a low
of 44% in one market to a high of 76% in
another. Yet it was found that "average radio
tune-in between 8 and 10 p.m. in the 'low' tv
city was 23.1%," and "in the 'high' city (with
more than 70% greater tv saturation than in
the low city) radio tune-in was still a healthy
Evening Listening Strong
"Despite the fact that the
18%."
admittedly
not as high in the
before the advent of tv," the
"the comparison of nighttime
ing points up the continuing

radio audience is
evening as it was
report continued,
vs. daytime listenstrength of night-

time radio." audience composition during the
Appraising
various periods, the study showed that between
7 and 8 a.m. there were 141 men listeners per
thousand homes during the average quarterhour, while in the 8-10 p.m. period this total
had increased to 154 men per thousand.
The findings in terms of both sets-in-use and
audience composition by sex of listeners were
summarized in the following table covering
listening in all homes:
LISTENERS-PER-THOUSAND-HOMES
Sets-in-Use Men Women Total*
Early morning (7-8
a.m., Mon.-Fri.) 21.6%
141
198 368
Late morning (10 a.m.
to noon, Mon.-Fri.) 25.4%
42
248 321
Evening (8-10 p.m.,
Mon.-Fri.)
20.8%
154
181 380
* Includes teenagers and children.
While the above table showed radio listening

Ryan

Spells

Out

Market

Birmingham
Boston
Buffalo
Chicago
Cincinnati
Los Angeles
Minneapolis-St. Paul
New York
Philadelphia
San Francisco-Oakland
St. Louis
Washington
Twelve-City average

"2. Grasp the concept of today's nighttime listening — understand that it is indi-

All Homes

16.9
16.9
17.1
15.9
16.2
18.5
17.5
17.1
17.7
17.7
16.6
17.5
17.1

23.1
21.1
19.3
18.4
19.1
24.0
20.4
20.4
18.0
24.0
19.9
21.3
20.8

"Remember that all figures in this analysis
are based only on in-home listening," the
Katz report admonished. "Out-of-home listening adds a further dimension to the radio
audience.
Radio Wherever You Go
"This study presents further conclusive proof
that nighttime radio listening is a hardy, well
established habit that does not disappear when
tv enters the living room. Instead, as many
surveys have repeatedly proved, radio listening
is transferring its locale from the living room
to the bedrooms, kitchens, workshops, automobiles, etc.
"Wherever you go, whenever you go — morning, noon or night — radio is there."

Nighttime

THREE fundamentals for advertiser success
in the use of nighttime radio were spelled out
by William B. Ryan, president of BAB, in a
speech prepared for delivery before the Advertising Club of Wheeling, W. Va., last
Thursday, but which could not be given due
to interrupted plane schedules.
Mr. Ryan described the three as follows:
"1. Gear nighttime programs and announcements to the selling of merchandise
as has always been done in daytime radio.

Tv Homes

Radio

Rules

vidual, not family listening — each to his
own set — with a tremendous several-part
audience of individuals in bedrooms, kitchens, playrooms, and automobiles, as well as
living rooms — and deliver the right sales
talk to these selected audiences.
"3. Use enough nighttime radio to obtain
the all-important advantage of repetition of
sales message, at low cost. This after all is
the priceless ingredient in radio, which, over
the years, has built the fabulously successful
advertisers in this medium."
November 2, 1953
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Department Stores Plan
'Large Items' Campaign

Super, Cola,

Lipton tea and soup, American Chicle, Kent cigarettes
and Davis handkerchiefs line
up for vigorous end-of-year
advertising campaigns. Pal
blades is preparing a drive
for next year.

A HALF-DOZEN major advertisers are lining
up for vigorous last-quarter drives in the form
of end-of-the-year spot and regional campaigns,
while at least one other sponsor is already exploring openings for the first quarter of next
year. The spot and regional clients are Pal
blades, Penick & Ford, Super Cola, Lipton
soup, American Chicle, Kent cigtea, Lipton
arettes and Davis handkerchiefs.
Pal blades, division of American Safety
Razor Co., New York, is preparing a radio and
television campaign to start around Jan. 1 for
52 weeks. Radio spot announcements will be
heard on more than 125 stations, while the
television budget will include participations on
a daytime network program in over 50 markets. Al Paul Lefton. New York, is the agency.
Penick & Ford (My-T-Fine desserts) launches
its annual spot campaign early in November in
more than 50 radio and television markets. Contracts, placed through BBDO, New York, are
for six weeks on most stations and four weeks
on a few stations.
Super Cola (soft drink) through Ted Bates
Inc., New York, will start a television campaign in Florida in the middle of November,
using one-minute and 20-second announcements.
After the first of the year the firm will expand
its distribution in four or five other states with
spot tv campaigns to accompany the distribution.
Lipton tea through Young & Rubicam, New
York, is using ten top television markets, starting today (Mon.) for five weeks. In addition,
Lipton's soup selected three markets for a
radio spot announcement test, starting Nov. 9
for six weeks.
American Chicle (Dentyne) also starts today
with a radio spot campaign in 17 markets. Contracts for 52 weeks are placed through DancerFitzgerald-Sample, New York.
Kent cigarettes bought a half-hour tv film
called Kent Theatre from Ziv Television Programs to be placed in 40 markets starting midNovember. Young & Rubicam, New York, is
the agency.
Davis Handkerchief Corp. (Sniffies, disposable handkerchiefs, is starting a radio test campaign with daily participations on the following WABC New York shows: The Fitzgeralds,
Dean Cameron, Bobby Sherwood and Maggi
McNellis. Gibraltar Adv., New York, is the
agency.

Motorola Buys ABC-TV Hour
MOTOROLA Inc., Chicago, will sponsor Motorola Tv Hour on ABC-TV, 9:30-10:30 p.m.,
alternate Tuesdays, starting Dec. 1, according
to a joint announcement from Edward R.
Taylor, vice president of Motorola, and Robert
E. Kintner, ABC president. The Motorola
programs will be live tv dramas, alternating
with the United States Steel Hour, which premiered on ABC-TV last Tuesday. Ruthrauff &
Ryan, Chicago, is agency for Motorola, whose
radio and tv receivers and other electronic products will be advertised in the new tv series.
Page 28
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C-P-P

Goes

C-P

COLGATE-Palmolive-Peet Co. shortened
its name to Colgate-Palmolive Co. effective last Friday. The shorter version
by the company's stockwas approved
holders at the annual stockholders meeting last April. No change in corporate
entity is involved. Contracts and agreements now active will not be affected, and
there will be no need for stockholders
to exchange share certificates, officials
said.

Coca-Cola

of

N.Y.

Names

Murray V.P. for Radio-Tv
THOMAS D. MURRAY, associated with the
Coca-Cola Bottling Co. of New York since
December 1952, was elected vice president in
charge of television and radio last week.
Coca-Cola Bottling Co. of New York currently is engaged in the heaviest advertising
and promotion campaign in its history. On
television, the firm sponsors Sense and Nonsense, ahalf-hour show, five times weekly on
WABD (TV) New York, and The Adventures
of Kit Carson, half-hour program, Tuesday
evenings on WNBT (TV) New York. On radio,
the company co-sponsors the Notre Dame football broadcasts in the metropolitan area on
WMCA. In addition radio and television spot
schedules are used.
Mr. Murray also supervises
son between the New York
Eddie Fisher Show, seen twice
TV and sponsored by the
Atlanta.

Philip Morris

and acts as liaibottler and the
weekly on NBCCoca-Cola Co.,

Profits Up

PHILIP MORRIS & Co. reported Thursday
that net profit for the six-month period ended
Sept. 30 was $7,072,864, or $2.64 per share of
common stock, as compared to $5,784,649, or
$2.11 per common share, for the corresponding
period of 1952. Net sales for the period were
listed at $157,466,415 as against $157,013,219
for the similar period last year.

THIS YEAR, department stores are going to
do much more advertising of large items, normally thought of as non-Christmas merchandise, in the Thanksgiving-Christmas season
when 25% of their total year's business is done,
according to the latest issue of Department
Store Studies' Radio Studies.
"Stores are thinking this way," DSS reports:
"Our small items, gifts, etc., move well anyway.
So why not get additional business in the larger
ticket items and increase our overall volume?"
To get this business, DSS suggests that station salesmen use the following arguments:
"Large ticket items require sell. Radio sells,
not merely advertises.
"Large ticket items are bought on time. Radio sells time payments . . . well.
"Practical gifts should appeal to young homemakers. Young mothers do very little newspaper reading . . . much radio listening.
"For a store's radio usage, besides regular
item advertising, sell this theme: 'Make Your
Christmas Gift a Practical One.' Stress a
Christmas gift for the whole family. Stress the
'sell' of radio to move large ticket items. Stress
the 'sell' of radio to sell time payments."
Closed

Circuit

Launches

Esso

Tv
Drive

THE BIGGEST advertising campaign in its
history was launched by Esso Standard Oil Co.
at a meeting conducted via closed circuit television last Thursday in 14 cities throughout the
18-state Esso territory.
The "meeting" originated at DuMont's
WABD (TV) New York, with more than 600
members of Esso Standard's central marketing
department as well as representatives of other
departments and personnel from the company's
New York sales division viewing the presentation on 21 -inch screens at the Ambassador
Theater. Simultaneously, approximately 1,200
field personnel also witnessed the show in other
cities.
To supplement the company's regular radio
and tv activities, a large number of spots —
both radio and tv — have been purchased. Your
Esso Reporter program currently is carried by
55 radio stations and 13 tv stations in the Esso
territory. Marschalk & Pratt, New York, is
the agency for both radio and television as well
as for the closed circuit presentation.

SAMPLING Lever Brothers' Good Luck margarine recipes after Lever timebuy on NBC-TV's
Today for Good Luck and other products are (I to r): Steve Dietz, GL account supervisor,
Hewitt, Ogilvy Benson & Mather; Richard Pinkham, Today executive producer; William
K. Eastham, advertising manager, GL Division; Mort Werner, Today producer, and John
Allen, Lever radio-tv program manager.
Broadcasting
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How

to Win

And

Influence

Red

Friends
BBDO

hot proposal from publicity agent seeking free air

plugs for DuPont anti-freeze
brings cool refusals from stations.
WANT to be pals with BBDO?
Want to help Ruder & Finn Assoc., New
York, show DuPont "how many friends we've
got?"
It's easy.
Real easy.
Just give your disc jockey a string of free
plugs for DuPont's Zerone and Zerex.
The rest is just as simple.
Fill out the convenient post-paid postal
where it says: "I used some of the material
on Anti-Freeze Week and played some of the
" Then
No
records.
suggested
fill out two
other Yes
blanks with name of disc
jockey and station call letters.
Incidentally, Ruder & Finn adds, "We also
represent Frankie Laine and will be glad to
help you out with any material you might
want on him. Thanks. Regards, (signed)
David Finn."
Mr. Finn explains the programming material "is a little something for our client
named DuPont" and their advertising agency,
BBDO, both of whom seem wildly interested
in this whole idea."
Judging by some of the reactions voluntered to B»T, stations are wildly disinterested
in the whole idea.
First, the press agent sent the letters to a
disc jockey at each station.
Second, as Wayne J. Hatchett, manager of
KIMO Independence, Mo., suggested in a
letter to BBDO, enclosing a rate card, BBDO
should "contact the business office in the future regarding commercial advertising."
And as George Gothberg, president of WFPA
Fort Payne, Ala., suggested: "DuPont probably could have bought several spots with the
money they spent on having a publicity agency
circularize us."

White in Hollywood
WHITE Advertising Agency, Tulsa and Oklahoma City, Thursday announced opening of
Hollywood office at 6351 Selma (Hollywood
3-5694), with Miss Betty Newell as secretarymanager.

Girdles,

Models,

Tv

A "UNION of modesty and merchandising" which permits girdles to be demonstrated on tv by — and on — live models
was claimed last week by Harold M.
Mitchell Inc., New York, agency for I.
Neuman & Sons. In what was said to be
the first time, the Neuman company thus
showed its sarong girdles on a spot commercial on WOR-TV New York last
Wednesday night. The technique? The
model, encased in black tights and wearing a girdle coated with phosphorescent
paint, was filmed under black light, the
result giving the effect of a girdle walking
and twirling all by itself, the wearer invisible. Gimbel's tied in with a strong
promotion of sarong girdles, built around
the "no body" commercial.
Broadcasting
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THE 300th member firm of the American Assn. of Advertising Agencies was welcomed
during the 4-A Central Council's Chicago convention along with the first Memphis
affiliate of the organization. Vance Pidgeon (I) of Vance Pidgeon & Assocs., Minneapolis,
receives his certificate as No. 300 from Harold H. Webber, Foote, Cone & Belding, Central
Council chairman, while Holton C. Rush (r) of Greenhaw & Rush, Memphis, gets his from
Earle Ludgin, Earle Loudgin & Co., 4-A's chairman of the board.
Standard

Oil of Ind.

Sets Big Ad
STANDARD

Campaign

OIL Co. of Indiana last Tues-

day announced plans for "the largest advertising campaign in its history," designed to promote its new premium, anti-stall gasoline.
Standard has signed up 52 radio outlets in 51
key midwest cities and 15 tv stations to carry
its commercials, according to Wesley I. Nunn,
advertising manager. A schedule of radio spots
in 11 large markets will supplement the other
radio-tv commitments. Also planned are ads
in 1,740 daily and weekly newspapers and 3.129
outdoor posters.

Richfield, Agency Sued
CHARGING Richfield Oil Corp.. and its
agency, Hixson & Jorgensen Inc.. Los Angeles,
with appropriating the promotion package idea
"Adventures Into Space," Nasser-Bien Productions Inc., Hollywood, filed suit for $250,000
in compensatory damages against the two firms
in Los Angeles Superior Court Oct. 23.
Nasser-Bien said it conceived the "Adventures Into Space" idea and had spent at least
$10,000 in development, only to have Richfield
Oil Corp. and its agency take over the property
without permission last May, and use it for
radio, tv and other media advertising.
The complaint set worth of the package at
$500,000 and said unauthorized use of the
idea by defendants has cut its value in half.

NETWORK

General Foods Corp., N. Y. (Jello products),
renews Bob Hope Show (NBC Radio, MonFri., 10:30-10:45 a.m. EST) on 162 stations,
effective Nov. 9. Agency: Young & Rubicam,
N. Y.
Longines-Wittnauer Watch Co. signs for fifth
straight year to sponsor hour-long Festivals of
Music on CBS-TV on Thanksgiving and Christmas days, 5-6 p.m. EST in each case. Choraliers
and Symphonettes will be featured, as in past.
Agency is Victor A. Bennett Co., N. Y.
AGENCY

APPOINTMENTS

American Express Money Orders, N. Y., names
Benton & Bowles, N. Y., as its advertising
agency.
American Houses Inc., N. Y., prefabricated
homes, appoints John Falkner Arndt, Phila.
Allen B. Wrisley Distributing Co., Chicago
(soap, toiletries), appoints Fulton, Morrissey
Co,, same city to handle advertising. R. C.
Peitscher, vice president, is account executive.
Radio and television will be used.
Victor Products Corp. (home freezers, air
conditioners, refrigeration equipment), Hagerstown, Md., appoints VanSant, Dugdale & Co.,
Baltimore. Dan J. Loden, vice president, is
account supervisor and J. Raymond Rodgers is
account manager.
AGENCY

NEW

BUSINESS

General Motors of Canada, Oshawa (Frigidaire
and General Motors products) early in December starts weekly series of live Canadian dramas
on the CBC-TV network, consisting of CBLT
Toronto, CBOT Ottawa, and CBFT Montreal,
which will be kineoscoped for independent tv
stations. This is the first live series of dramatic shows to be sponsored on Canadian tv.
Details have not been announced as yet.
Dennison's Food Co., S. F., assumed co-sponsorship of CBS Radio News Room, Sunday
Desk on 23 CPRN stations, Sun., 5:30-6 p.m.
PST, for 52 weeks from Oct. 25. Agency: Biow
Co., S. F. Albers Milling Co. is co-sponsor.

RENEWALS

SHORTS

J. Walter Thompson Co. Ltd., Toronto, has
moved to hew quarters on entire fourth floor at
600 University Ave.
Irwin Co., which maintains offices in Beverly
Hills and L. A. Crenshaw district, has changed
name to Irwin Crenshaw Adv.
Paul Grant Inc., advertising, Chicago, changes
name to Grant, Schwenck & Baker Inc., with
Paul Grant heading agency as chairman. James
E. Schwenck, Schwab & Beatty Inc., New York,
becomes president.
Leonard Oxenberg Adv. moves to 1820 Spruce
St., Phila.
November 2, 1953
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SEES $6
FILMS
GUILD
Reub Kaufman, Guild president, looks toward increased
billings and announces appointment ofBarney Goldman
as general sales manager as
part of firm's expansion program.
PREDICTION that Guild Films Co. will gross
at least $6 million in the 1954 fiscal year was
voiced Thursday in New York by Reub Kaufman, president of Guild. Mr. Kaufman offered
this projection of business activity at a news
conference at which he announced the appointment of Barney Goldman, former account
executive for Ziv Radio, as general sales manager. He noted that Mr. Goldman's appointment was the forerunner of a large-scale expansion program in both production and personnel
at Guild within the next few months.
Mr. Kaufman asserted that his estimate of
business at $6 million for 1954 might appear
"optimistic," but he pointed out that billings for
October 1953 were $427,000. He voiced the belief that billings for 1953 will be about $2Vi
million. To achieve the $6 million figure, Mr.
Kaufman continued, Guild plans to implement
a far-reaching expansion program in every area
of operation, including production, advertising,
promotion and personnel within a few months.
He said that details would be made public in a
few months from Hollywood. One indication
of Guild's stepping-up of activities, Mr. Kaufman said, was that the company was to move
last Saturday to larger headquarters at 420
Madison Ave., New York. The telephone will
remain Murray Hill 8-5365.
He said the continued growth of the company would be based on the philosophy that
Guild would produce as well as distribute its
own films. Currendy, Guild produces and distributes Liberace, Life With Elizabeth, and Joe

Major Studios Won't Make
Pictures for Tv — Schary
"MAJOR movie studios will not make films for
tv because it is economically unfeasible and
because recent successful theatrical motion pictures indicate the majors need not turn to tv
film to survive."
Dore Schary, vice president in charge of
production, M-G-M Studios, Culver City, made
this statement in a question-and-answer period
following his Oct. 24 broadcast on NBC Radio's
Lecture Hall from Hollywood. His topic was
"Entertainment and its Responsibilities to Enlightenment."
Asked the role of Hollywood and the major
studios in tv film production, Mr. Schary said,
"I imagine the answer to that question is something that interests the television companies to
a great degree and also some studio management. My personal opinion is that there is no
possibility of big studios making tv films in the
foreseeable future. Big studios are so economically geared that the potential revenue from
tv films makes it unwise and unprofitable to
embark on tv production.
"Further, the tremendous success of so many
films in recent years makes it obvious that
there is still a need and demand for theatre
exhibition, and I believe that this demand will
remain constant for quality pictures."
Asked about the movies' "lost audience," he
said the audience still remained, even though
it is shared by newer forms of entertainment,
such as television.
Page 30
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IN '54
MILLION
Palooka and distributes Jungle Macabre, Secret
Chapter, Lash of the West, Invitation Playhouse, in addition to the Guild sports library
and feature films.
JVIr. Goldman has been brought into the organization, Mr. Kaufman said, to head up a
reorganized and enlarged sales staff. John C.
Alicoate will continue as assistant sales manager
under Mr. Goldman.

Blumberg, Eel Is, Hoffman
Named to TPA Sales Staff
APPOINTMENT of three executives to the
sales staff of Television Programs of America
was announced last week by Michael Sillerman,
executive vice president of TPA, in the
latest of a series of
recent personnel acquisitions.
Named as assistant
to the executive vice
president was Kurt
Blumberg, formerly
associated with Ziv
Television. He will
assist Mr. Sillerman
in coordinating national sales and distribution.

Mr. Hoffman

most recently was special New England representative for Ziv Television and previously organized and headed Bruce Eells Assoc., radio
transcription company. Mr. Hoffman was an
account executive for Unity Tv Corp., New
York.

'Royal7 Grosses $VA Million;
UTP Expands Sales Staff
RECORD GROSS for a syndicated film series is
claimed by Wynn Nathan, national sales manager of United Television Programs Inc., Hollywood, with the announcement that Royal Playhouse has passed the million dollar mark, having grossed $1,250,000 to date. The Bing Crosby
Enterprises series, distributed by UTP, was
originally telecast as Fireside Theatre.
In line with UTP's expansion of the sales
staff, Mr. Nathan announces further appointments. Johnny Rohrs, former manager of the
UTP Chicago office, rejoins the firm in the
same capacity, additionally covering Minneapolis and the state of Ohio. Dale Sheets, film
director, KTTV (TV) Hollywood, joins the
UTP headquarters sales staff in that city. Ray
Wild, former RKO sales representative in Texas,
will cover the same territory for UTP, headquartered inDallas.

Floats

On

MORE than 100 Bulova watch dealers
have bought spot announcement time on
as many local television stations to place
a commercial produced by Van Praag
Film Productions Inc. and underwritten
by the Bulova Co.
The commercials are issued in three
lengths — two minutes, one minute, and
twenty seconds. They depict the test
made of four Bulova Clipper watches sent
over Niagara Falls to check their shockresistant and water-proof qualities. The
timepieces, attached to four partially
inflated weather balloons and weighted to
keep the watches immersed in water,
went on their journey through the
Niagara rapids and over the 160-foot
drop. Three Clippers, fished out of the
rapids, still ran perfectly; the fourth was
lost. Norman Gladney, Bulova tv executive, who conceived the idea, speculated
that the lost Clipper probably is running
somewhere at the bottom of the river,
constantly wound by the motion of the
water.

NEW

Mr. Blumberg
Other appointments were those of Bruce Eells as western division manager and Robert Hoffman as account
executive for the mid-Atlantic states. Mr. Eells

Mr. Eells

Time

TO

REPUBLIC
MAKE

TV

FIRM
FILMS

REPUBLIC Productions' latest venture into tv
film production developed last week with the
formation of a new subsidiary, Studio City
Television Productions Inc., headquartered on
the movie studio's North Hollywood lot.
The move follows a recent announcement by
Herbert J. Yates, Republic president, that the
studio would expand operations to cover tv
film production in addition to distribution, currently handled by Hollywood Television Service Inc., a subsidiary. He declared at the time
that the movie industry must fuse with tv to
survive [B«T, Sept. 7].
Morton W. Scott, vice president and general
manager of Hollywood Television Service, becomes president and production executive for
the new firm which shortly will start shooting
the initial group of films in Outlaws of the
Century, half-hour tv films.
Casting is now in progress, he said last Tuesday, and stars for the first 13 tv subjects will
be set within a week. Mr. Scott declared these
are the only plans Studio City Television Productions has at present. He hopes to announce
additional plans within 30 days.
Republic went into tv film production about
two years ago through its distribution subsidiary, but after making several pilots of a
science fiction series, temporarily postponed the
project. The studio, however, continued to
sell its backlog of old movies to television.

Buys714'Badge
Antell
SALE of Badge
to Charles714'
Antell Inc. for
ten cities has raised total markets carrying
the filmed series to 80, John B. Cron, NBC Film
Division national sales manager, said last week.
Antell bought the series for showing on WNBW
(TV) Washington, KPRC-TV Houston, KRLDTV Dallas, WDSU-TV New Orleans, WHASTV Louisville, WOW-TV Omaha, WSYR-TV
Syracuse and WICU (TV) Erie, Pa. Other NBC
Film Division sales last week raised total markets on Captured to 62, Inner Sanctum to 9 in
first week and Dangerous Assignment to 136,
Mr. Cron said.
Broadcasting
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Amortize

Film

First Year#
Take

sought for San Antonio and Houston. Special
openings and closings for the program are
being filmed for Pearl Beer by Winik Films
Corp. Other recent sales of series include
KWFT-TV Wichita Falls, Tex., and KMJ-TV
Fresno, Calif., for Bonnie Dog & Cat Food.
•

Products

Producers

amortization

first year when

Told

in full the

paying

income

1

taxes, attorney Charles Walker advises tv film producers in
talk to lawyers
ants.

and

account-

TELEVISION film producers should amortize
their products in full the first year when paying income taxes.
This recommendation was made by Charles
M. Walker, Los Angeles attorney, in addressing
500 lawyers and accountants attending the
sixth annual Institute on Federal Taxation at
the U. of Southern California School of Law
recently.
Because tv is such a young industry it has
not had time to develop depreciation standards
for pictures filmed expressly for video or for
old feature-length movies bought to show on
the new medium, Mr. Walker pointed out.
"Resolve the doubts in your own favor," he
advised tv film producers. "Take amortization
in full for the first year, minus a dollar or two,
and negotiate the problem later with the tax
people."
If the government demands additional taxation, 6% interest will have to be paid on it,
but Mr. Walker said tv film producers have
no other road to take until they build up a
backlog of experience so they can estimate the
useful life of their pictures and anticipate the
revenue they will earn.
"For feature-length pictures in theatre distribution." he said, "amortization is fairly well
standardized, using either the distributor's experience or a formula based on estimated
revenue.
"For pictures filmed for tv, the residual value
for secondary release depends upon the type
of program and coverage achieved by the first
release. Some secondary release is certain because few, if any. programs make back costs
in the first release.
"No useful life can be estimated for old
feature length films purchased for tv. Some
old pictures released to tv for a first run at a
nominal sum have brought several times the
first-run price at the third showing."
Answers

in 16mm

Ordered

To

Film

Be Held

Suit

Sealed

MANTLE of secrecy was thrown over answers
of defendants Warner Bros. Pictures Inc..
Warner Bros. Picture Distributing Corp. and
Films trust
Inc.,
in the
Justice'sfeature
antisuit to
forceDepartment
release ofof 16mm
motion pictures to tv and other outlets.
This action was taken by Federal Judge Ben
Harrison in Los Angeles last Wednesday when
he ordered the answers sealed on motions of
attorneys Gordon L. Files for Warner Bros,
and Robert T. Meyers for Films Inc.. who said
that the answers would reveal "trade secrets
and other confidential information."
Eight other defendants in the Government's
suit filed their answers to the interrrogatories
without requesting they be sealed. They include
Columbia Pictures Corp. and subsidiary Screen
Gems Inc.; Universal Pictures Corp. and subsidiary United World Film Corp.: 20th Century-Fox Film Corp.: Republic Pictures Corp.:
Republic Productions Inc.. and Pictorial Films
Inc.
Broadcasting
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JAPANESE and Chinese editions of Herbert
A. Philbrick's / Led Three Lives, which is
dramatized by Ziv Television Programs Inc.,
are examined by the author and John L.
Sinn (r), Ziv president. The story of Mr.
Philbrick's nine years as an FBI undercover
agent in the Communist party is currently
on 110 tv stations.

Five Salesmen

Added

by Ziv

ADDITION of five salesmen to the Ziv Television Programs sales staff was announced last
week by M. J. Rifkin, sales vice president, who
disclosed that additional appointments for the
midwest areas will be made shortly. He added
that present plans call for the addition of ten
men by the end of the year.
The New England sales group was bolstered
by the acquisition of Edward Callahan, former
New England sales manager for 20th CenturyFox, and Harry Wheeler, previously sales manager for WCOP Boston. Other assignments
include those of Bernard Benjamin, former eastern sales manager for National Transitads, to
upper New York State; Thomas Beemer to the
western region with headquarters in Salt Lake
City, and Joseph Kotler to the midwest division.
Mr. Rifkin said he has scheduled several
days of conferences with Frank O'Leary, Ziv
representative in Chicago, to discuss further
expansion plans in the Chicago area, as well
as proposals for new Ziv tv property.
Film Sales
Standard Oil Co. of CaJif., San Francisco, replaces weekly half-hour Chevron Theatre with
Waterfront, weekly half-hour series filmed by
Roland Reed Productions, Culver City, on an
initial 10 Western tv stations, starting Jan. 3.
Series, starring Preston Foster as a tugboat
captain, was selected, according to a BBDO
spokesman, because a continuing character is
believed to become more easily identified with
the product. Stations set are KMJ-TV Fresno,
KFMB-TV San Diego. KTTV (TV) Hollywood,
KGO-TV San Francisco. KERO-TV Bakersfield. KPHO-TV Phoenix, KPTV (TV) Portland, KDYL-TV Salt Lake City, KHQ-TV
Spokane and KING-TV Seattle. Agency is
BBDO.
•
DuMont Tv Film Sales, New York, announces
the sale of the 1953-54 season of Madison
Square Garden to Pearl Beer, San Antonio,
Tex., through Pitluk Adv. Co. Telecasts are
scheduled to start Wednesday on WBAP-TV
Fort Worth, and time clearances are being

Sarra Inc., New York and Chicago, has completed three 60-second commercials for BurtonDixon Corp. (mattresses, pillows), Chicago,
through Robert B. Wesley & Assoc.; two 60second commercials for Aluminum Goods
Mfg. Co. (cooking goods), Manitowoc, Wis.,
through Cramer-Krasselt Co., Milwaukee; two
20-second commercials for Barton Mfg. Co.
(shoe polish). St. Louis, through Gardner Adv.
Co.; six 60-second commercials for Beatrice
Foods Co. (Chinese foods), Chicago, through
Foote, Cone & Belding, and one 60-second
commercial for Allen B. Wrisley Co. (bubble
bath), Chicago through Earle Ludgin & Co.
Distribution
Emerson Yorke Studio, New York independent
film producer, has signed a contract with
Sterling Television Corp., also New York, for
exclusive tv release and distribution throughout the U. S. and Canada of a series of 13
one, two and three-reel pictures produced by
Yorke. Deal is for three years. Special Spanish
tracks are being recorded for the Latin American tv market. Films were on the tv restricted
list heretofore.
Production
Flying A Productions, Hollywood, has been
contracted to film a group of half-hour programs in ABC-TV Cavalcade of America series
for DuPont. Production, with Armand Schaefer
personally supervising, starts the end of the
\ear. Firm has also started production on first
six half-hour films in Annie Oaklev, a CBS-TV
film.
•
Gross-Krasne Inc.. Hollywood, this week (Nov.
5) starts production on new Lone Wolf halfhour tv film series starring Louis Hayward.
Shooting starts on location at the Sands Hotel,
Las Vegas* Barney Girard, former producerwriter-director with Bing Crosby Enterprises, is
set to direct from scripts by Robert Dennis.
•
Cornwall Productions, N. Y., has signed Joan
Harrison as producer on first 13 Janet Dean,
R. N.. tv films, on which production is scheduled to start today (Monday) at the Marion
Parsonnet Studios on Long Island. The films
will be distributed through Motion Pictures for
Television, N. Y.
•
United Press Movietone reported last week it
is again preparing "Cavalcade of 1953" and the
"Year-End Sports Review for 1953" for release
to television stations. Both the news and sports
shows will run 26'/2 minutes each, with up to
seven breaks for commercials.
Cornell Film Co., N. Y.. has signed golf professional Jimmy Demaret to appear in a series of
13 quarter-hour tv filmed programs. The script
will be written by Bob Brumby, well-known
•
golf writer.
Keitz & Herndon. Dallas, announces it has
begun shooting a 30-minute documentary film
in color of the 1953 State Fair of Texas for the
Texas State Fair Assn. The firm also has in
production thirteen 15-minute tv shows entitled
"Fin and Feather Forum" dealing with hunting,
fishing and game conservation.
November 2, 1953
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COVERAGE

STUDY
POSTPONED
does not justify our going ahead with it.
B«T spot check shows adverInstead, Standard will defer its present plans
tisers, agencies, networks and
for another year and at that time will announce
its plans to conduct a study in the spring of
station representatives for the
1955. In the meantime we will continue to
service the industry with the data available
most part oppose study of radio-tv circulation next spring.
from the 1952 measurement." He said Standard
Whether Nielsen measurement
is returning the contracts already received for
the 1954 study.
will proceed is uncertain.
Nielsen, which has a nation-wide tv set
PLANS of Standard Audit & Measurement
census under way, has not sounded out networks
Services to conduct a national study of radio
or stations about a 1954 coverage measurement,
and television station circulation next spring
according to spokesmen. However, some 150
have been postponed, SAMS announced last
stations in signing up for NCS No. 1 signed for
No. 2 as well, thereby getting the benefit of a
week, attributing the decision to insufficient industry interest in another study so soon after
special price.
that of 1952. Whether A. C. Nielsen Co., whose
first Nielsen Coverage Service measurement
also was conducted in 1952, will proceed with
New York Non-Tv Homes
another one in 1954 meanwhile appeared uncertain. Nielsen authorities said a second one
Cut by Half — Advertest
would be made, but not necessarily next spring,
NON-TV homes in the New York metropolitan
area have been cut from 36% to 17% since
and that timing would be determined by industry desires.
July 1951, according to a September survey
A spot-check by B*T among advertisers,
among 754 non-tv homes by Advertest Reagencies, networks and station representatives
search, that organization reports in its current
issue of The Television Audience of Today.
turned up no strong sentiment for — and, more
Based on current predictions this 17% will
frequently, revealed active opposition to — another study in 1954.
be cut to 9% within two years, the survey indicated, adding that in 1951 some 49% of nonCoverage versus Sales
tv homes surveyed reported they expected to
One station representative said coverage
buy a tv set within two years. The study indimeasurements could not come close to showing
cates non-owners have smaller than average
the full extent to which radio sells merchandise
families, 68% reporting no children.
Some 98% have seen a tv program and 55%
and that he would be "happy" if his station
clients never subscribed to another one, alwatch tv regularly, mostly on weekends and
mostly in the homes of friends. The shows
though he did feel a state-by-state count of tv
s,et ownership would be helpful. Nielsen is most non-owners recall viewing are Arthur
Godfrey and Your Show of Shows, with Toast
launching such a set-count this week., Another
of the Town and / Love Lucy third and fourth,
representative said he, too, would advise against
respectively.
another study in 1954, asserting that it had
taken until recently to put data from the last
Non-owner daily tv viewing has risen from
11 to 13 minutes during the two years, with
survey into useful form, so that another one
the average radio time up from two to three
next spring would mean stations were getting
hours daily among the same group.
only slight mileage out of their 1952 subscriptions and the money they cost.
The greatest number of non-owners do not
A network spokesman noted that not only
are such studies expensive, but tha't "We have
a three-year pattern established and don't see
why we should change now to a two-year
pattern." He felt that "There are a lot of other
areas of radio research that need exploring and
seem more worthy of our budget than another
coverage study."
On the other hand, an official of a major
agency said he would like to see coverage measurements come out every two years, while an
advertiser reported that, although he would like
to see such studies made more frequently, he
felt that one starting early next year would be
tabulated too late in the season to be of real
value. Spokesman for another agency said its
decision to buy another coverage study would
depend upon the cost in relation to what it considered the need.
In announcing SAMS' decision to postpone
its own 1954 study plans, President Kenneth
H. Baker said that "The response to Standard's
proposal to do another national study in 1954

SEPTEMBER

NETWORK

PIB reports $30
radio-tv timesales

million in
during the

month. First nine-months figures also are up over 1952.
COMBINED gross time sales of the nationwide radio and tv networks in September
amounted to a total of $30,390,316, an increase of 10.5% from the $27,501,474 gross
for September 1952, according to data provided Broadcasting • Telecasting by Publishers Information Bureau. Combined radio-tv
network gross for the first three-quarters of the
year shows this year 10.9% ahead of last —
$274,349,688 to $247,451,627.
Tv networks in September grossed 24.8%
more than in that month of last year. Radio
networks, however, were off 5.7% from September of 1952. For the nine-month periods,
NETWORK
ABC

Jan.
Feb.
March
April
May
June
July
Aug.
Sept.
Total
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NETWORK RADIO TOTALS TO DATE
NBC
CBS
ABC
MBS
$ 2,674,622
$ 4,670,089
5,156,404
$ 1,786,134
$ 4,260,555
2,538,663
1,638,075
3,813,602
5,526,360
2,797,544
1,995,478
4,342,082
5,375,243
2,637,364
2,008,990
4,196,009
2,593,923
5,333,481
2,038,210
4,141,070
5,226,096
1,926,865
2,113,725
3,979,471
4,869,719
2,030,989
1,830,467
3,494,330
1,958,683
4,790,114
1,738,248
3,219,250
1.777,795
2,152,066
5,006,909
3,221,419
$21,497,579
$16,740,262
$45,954,415
$34,667,788
November 2, 1953

Total
$ 12,660,429
13,877,715
14,661,464
14,217,606
14,106,684
13,246,157
12,225,505
11,706,295
12,158,189
$118,860,044

Jan.
May
Feb.
March
July
April
June
Aug.

$ 1,604,892
1,481,032
1,728,446
1,640,597
1,813,985
1,607,320
1,299,471
1,244,993
1,376,017
Sept.
Total
* Revised
$13,796,753
10/26/53

own a tv set because they can't afford it. Onefourth said they don't have sets because they
don't
terested.like present programs or are not inOf the entire sample, 20% plan to buy
set within a year and 31% have made up
minds what brand they prefer, compared
72% in 1951. RCA leads, followed by
Mont, the same preferences as in 1951.

'Lux

Theatre'

Tops

a tv
their
with
Du-

NNR,

Godfrey Leads Daytime
NATIONAL Nielsen Rating for radio
during the week of Sept. 20-26 again
Radio Theater at the top with an
audience of more than three and one
lion homes.

programs
puts Lux
estimated
half mil-

The weekday ratings show that daytime listening to two Nabisco segments of Arthur Godfrey reached more than three million homes.
The NNR follows:
Homes Reached
Rank
Program
(000)
EVENING, ONCE-A-WEEK
(Average for all Programs)
(1.071)
1 Lux Radio Theater (CBS)
3,536
2 People Are Funny (CBS)
3,401
3 My Little Margie (CBS)
3,312
4
Arthur
Godfrey's
Scouts
(CBS)
3,267
5 You Bet Your Life (NBC)
3,178
6 Great Gildersleeve (NBC)
3,043
7 Jack Benny Show (CBS)
2,909
8 Mr. and Mrs. North (CBS)
2,551
9 Richard Diamond (CBS)
2,462
10
Yours Truly, Johnny Dollar (CBS) 2,462
EVENING, MULTI-WEEKLY
(Average for all Programs)
(985)
1
One
Man's
Family
(NBC)
2,148
2 News of the World (NBC)
1,925
3 Lowell Thomas (CBS)
1,656
WEEKDAY
(Average for all Programs)
(1,745)
1 Arthur Godfrey (Nabisco) (Tu & Th) (CBS) 3,133
2 Arthur Godfrey (Liggett & Myers) (CBS) 2,999
3 Arthur Godfrey (Lever) (CBS)
2,954
4 Arthur Godfrey (Pillsbury) (CBS) 2,909
5 Arthur Godfrey (Star Kist) (CBS) 2,864
6 Romance of Helen Trent (CBS)
2,864
7 Our Gal, Sunday (CBS)
2,730
8 Wendy Warren and the News (CBS) 2,730
9 Ma Perkins (CBS)
2,730
10
Arthur Godfrey (Nabisco) (Fri.) (CBS) 2,730
Copyright 1953 by A. C. Nielsen Company.
SALES

JUMP

10%

the tv network total time sales this year were
21.6% ahead of those for the same period a
year ago. Radio networks were just about even,
with the January-September 1953 gross 0.2%
ahead of that for the same months of 1952.
Network-by-network PIB reports for September and January-September, for both radio
and tv, this year compared with last, follow:
NETWORK RADIO
Sept.
-Sept. Jan.1952
-Sept.
1953 Sept.
1952 Jan. 1953
ABC $ 2,152,066 $ 2,533,785 $ 21,497,579 $ 26,592,063
CBS
5,006,909 4,846,978 45,954,415 42,436,131
MBS
1,777,795 1,607,485 16,740,262 14,534,500
NBC
3,221,419 3,901,715 34,667,788 35,046,302
Total $12,158,189 $12,889,963 $118,860,044 $118,608,996
NETWORK TELEVISION
ABC $ 1,376,017 $ 1,172,057 $ 13,796,753 $ 14,170,605
CBS 8,504,925 5,860,751 67,947,826 48,419,024
DTN
602,556 809,475 7,159,425 6,944,100
NBC 7,748,619 6,769,228 66,585,640 59,308,902
Total $18,232,127 $14,611,511 $155,489,644 $128,842,631
TELEVISION
CBS
$ 7,083,619 $
6,621,629
7,739,812
7,770,181
7,622,432
7,399,078
7,422,337
7,783,813
8,504,925
$67,947,826
$

TOTALS
DTN
982,794
862,299
1,054,857
819,398
864,870
803,848
511,047
657,746
602,566
7,159,425

Broadcasting

TO DATE
NBC
$ 7,604,638
6,876,029
7,513,430
7,998,131
8,052,545
7,324,315
6,903,092

Total
$17,275,943
15,840,989
18,521,246
17,743,606
18,353,832
17,134,561
16,135,947

18,232,127
7,748,619
$66,585,640 $155,489,644
16,251,393"
6,564,841 *
• Telecasting
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TRI-CITIES*

16.9%

DES MOINES

5.4%

DUBUQUE*

8.4%

SIOUX CITY

5.7%

WATERLOO

44.8%

REMAINDER

Iowa!
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FOR
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OF STATE
65.4%

Figures add to more than 100%
because Rock Island County, Illinois
is included in Tri-Cities.
S.A.M. DAYTIME
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CEDAR RAPIDS

13.7%

IS 24

Metropolitan

M

41
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THE "REMAINDER OF% IOWA" ACCOUNTS FOR THESE SALES:
44.8%
(Which You MISS Unless You Cover the Entire State)
Food Stores
65.1% Eating and Drinking Places
General Merchandise Stores
73
79.2
.6%%
55.6%
Stores
60.4% Apparel
60.7%
Home Furnishings Stores
Automotive Dealers
Filling Stations
Building Material Groups

WISCONSIN
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Source: 1952-'53 Consumer Markets
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RADIO-TV
BARRIERS

NEWSMEN
TO

FREE

PROTEST
SPEECH

Washington convention of Radio-Television News Directors hears
progress reports on the efforts to increase the importance of news
in station operation, and takes government and the courts to task
for discriminating against broadcast coverage.
RADIO and tv newsmen have made notable
progress in their fight to beat down barriers to
freedom of speech and to obtain equality with
other media, delegates of the Radio-Television
News Directors Assn. learned last week at their
annual convention in Washington.
They face a long fight, however, as they continue aleading part in the all-media campaign
to protect basic American rights. The radio-tv
newsmen spent the week reviewing achievements
of the year and studying ways of enlarging the
station revenue brought in by newscasts — one
of the most important money sources in the
industry.
In their Monday-Wednesday convention the
newsmen met with high government officials
and frankly talked over the problems of obtaining equal access to public events. By Wednesday night, when the convention closed its sessions, these developments were on the record:
• Attorney General Herbert Brownell Jr.
promised White House relief from the old Truman censorship order. He invited newsmen to
keep him posted on news coverage techniques
as well as instances of discrimination.

proceedings on a par with printed media (see
story page 54. Among speakers endorsing
radio-tv equality were Leonard F. Erikson,
Voice of America director; Chairman Lewis
Strauss, Atomic Energy Commission; John DeChant, Civil Defense Administration director of
public affairs, and Sen. James H. Duff (R-Pa.).
The speakers also commended radio and tv on
their reputation for accuracy iq covering the
news.
In its business session RTNDA elected James
Byron, WBAP-AM-TV Fort Worth, president;
Russ Van Dyke, KRNT Des Moines, vice president; Sheldon Peterson, KLZ Denver, treasurer;
four board members — Godfrey Hudson, CFQC
Saskatoon, Sask.; Dick Cheverton, WMT Cedar
Rapids, Iowa; Jim Monroe, KCMO Kansas
City, and Ed White, WMCT (TV) Memphis.
Robert Downey, WKAR Michigan State College, was reappointed executive secretary. Chicago was selected as the 1954 convention site.
The RTNDA board named the following regional officials: Robert Grant, KRNR Roseburg, Ore. (West); William F. Hogg, Canadian
Broadcasting Corp. (Canada); Jack Knell,
WBT
Charlotte
(South);
James McGaffin,

LOCAL ARRANGEMENTS for the news directors meeting were handled by Ted Koop, (I),
CBS Washington, who is seated here with (I to r): Beckiey Smith, KQV Pittsburgh; John
F. Hogan, Voice of America; James A. Byron, WBAP Fort Worth, new RTNDA president,
and James C. Hagerty, news secretary to President Eisenhower.
• NARTB President Harold E. Fellows
warned of governmental and judicial bars to radio and tv and said RTNDA must be alert to
stand for coverage rights and oppose censorship tactics.
• RTNDA adopted a series of resolutions
pledging greater efforts to combat efforts to close
news sources.
• The RTNDA Freedom of Information
committee urged a series of actions to protect
industry rights.
• J. Russell Wiggins, managing editor of the
Washington Post and chairman of the American Society of Newspaper Editors' Committee
on Freedom of Information, warned that access to judicial and governmental proceedings,
a basic principle of democracy, "is in more
jeopardy than in many generations."
While delegates spent much of their time
working on the protection of fundamental rights,
they held a series of workshop sessions and
briefings in which ways to improve news service
were studied.
James C. Hagerty, news secretary to President Eisenhower, joined other government officials inrecognizing the right of radio and television to cover public events and government
Page 34
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Omaha (Midwest), and Monroe Benton, WNYC New York (East).
Resolutions adopted by the delegates commended WOV New York for leading the fight
to get round-by-round coverage rights to the
Marciano fight and its effort to obtain unlimited
rights to broadcast any news that can be obtained legally; endorsed the basic principle of
the Cleveland Press appeal from conviction on
a contempt charge following use of a courtroom
photo; commended the Northwestern U. television news seminar held last spring; praised
work of officers and committees; noted with
concern the increasing tendency of Congressional committees to close their doors to microphones and tv cameras, and demanded equality
with other media.
Discrimination Condemned
A resolution condemning the military for instances of discrimination against radio and tv
was sent to the board for revision, with power
to act. The new language will apply to a
broad field of public agencies.
Attorney General Brownell pointed to a new
"open-door policy" at the Dept. of Justice in
pardons, tax settlements and similar proceedings. He countered this, however, with the
statement that he agreed with American Bar
Assn. thinking on the subject of court restrictions against microphones and cameras.
In a question-answer session he invited views
of broadcast newsmen on the subject and asked
to be kept informed on technical developments
that permit broadcast coverage without interrupting, delaying or hampering proceedings.
Newsmen described briefly the successful techniques used to cover United Nations deliberations.
The Attorney General disclosed that the
President will soon issue an order that will
eliminate much of the unnecessary secrecy in
governmental agencies. It will succeed the
September 1951 order (No. 10290) of President
Truman which granted Federal officials broad
powers to suppress news. This order has built
up strained relations between news media and
the government.
He said the new order, based on conferences
with media, is expected to withdraw authority
of many agencies to classify information; give
only the agency head the right to classify information in specified agencies, a right that
cannot be delegated; kill the "restricted" classification, acatch-all clause; direct each agency
to review classified material; provide more ex-

FOUR top award winners at the Radio-Television News Directors Assn. convention accepted
Medill School of Journalism station trophies (I to r): Ralph A. Renick, WTVJ (TV) Miami;
Godfrey Hudson, CFQC Saskatoon, Sask.; Paul W. White, KFMB San Diego, and James
A. Byron, WBAP-TV Fort Worth.
Broadcasting
• Telecasting
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TRADE ASSNS.
plicit definitions and examples, and set up a
continuing system of independent review for
classified material.
Jim Bormann, WCCO Minneapolis, reporting as chairman of the RTNDA Freedom of Information Committee, recommended that the
association continue to take an active role in
the all-media campaign "to defend the right
of the people to know." The recommendation
was adopted.
The committee reported in detail on legislation and rulings "inimical to our concept of
freedom of information" and found "a notable
decline in attempts to restrict these important
media so far as access to the news is concerned." The important victory of coverage of
the 1952 political conventions was cited. The
committee advocated advisory conferences between media and those who would exclude
broadcast facilities.
The Tv Committee, headed by R. J. Rowley,
WXEL (TV) Cleveland, reported that court
bans against television are "almost complete"
and predicted the day may come when court
rooms and Washington committee rooms have

headed by Dick Oberlin, WHAS-AM-TV
Louisville. Other members are Mr. Grant and
Ed Kirk, WPTF Raleigh, N. C.
Some of the questions to be answered are:
"How much do we pay them for what they
provide us in the way of news? Are they overpaid or underpaid? Do we get the services
for which we are paying? What can be done
to improve that service? What additional
services might we reasonably demand that are
not being provided? Is our importance to the
UP, AP and INS in the next two or five or
ten years going to remain the same? Will it
decrease? Or will we be more important?
If we are going to be more important — rather
than less — should we not prepare ourselves
for added responsibilities? And how can we
bestThedo committee
this."
is to be self-perpetuating,
with overlapping personnel from year to year.
Future studies will be based on findings of the
policy group.
Mr. Oberlin presided at a panel on the
future of radio and television news. Participants were John S. Hayes, president of WTOP-

'News Conferences'
PRESIDENTIAL Secretary James C.
Hagerty was pleasantly chided last week
because his title isn't "News Secretary"
or better still, "Radio-Television Secretary." Introducing Mr. Hagerty to the
Monday luncheon of Radio-Television
News Directors Assn., Paul White, KFMB
San Diego, recalled the long-time effort of
the broadcast media to obtain White
House recognition.
"I've always been careful to call the
President's conferences 'news conferences,' "Mr. Hagerty said.
projection equipment and a fast film-developing unit. Taking part in the tv news panel
were Julian Goodman, NBC Washington news
manager, panel chairman; William R. McAndrew,
NBC ofmanager
news; Miami;
"Ralph Howard
Renick,
news director
WTVJ of(TV)
Kaney, CBS-Television manager of news and
news films, and Fritz Littlejohn, ABC-TV director of news and public affairs.
Facsimile systems were demonstrated by
International News Service and United Press.
Seven

HEAD TABLE diners at the news convention included (I to r): Paul White, KFMB San Diego,
who presided at the Monday luncheon; Tom Eaton, WTIC Hartford, retiring RTNDA
president; Arthur M. Barnes, WSUI Iowa City; Charles Harrison, WFIL-AM-TV Philadelphia, and Russ Van Dykes, KRNT Des Moines, new vice president.
permanent equipment for radio, tv and newspaper coverage.
News provides the "bellwether program" oi
American radio, as much as anything on the
air, and its "basic service," Mr. Fellows told the
Tuesday luncheon. Techniques for its presentation even today are only partially explored, he added, and predicted an even more
important role for news when new transmitting and receiving techniques are perfected.
Recognizing the growing interest of management in news, he said, "More and more broadcasters are turning to professionally qualified
newsmen to handle this delicate assignment.
More and more news is being scheduled on
radio and television. More and more station
managements are requiring that those charged
with this news and editorial function report
directly to station management, recognizing
the unusual marriage of the station's interest
to the public interest in this aspect of broadcasting."
Mr. Fellows called on the association to
"dig out" the "liars and libelers, the irresponsible and unjust." He urged the newsmen to
fight for their right of access to public events
and recalled the recent fight against efforts to
conrol radio and tv coverage of a recent championship fight.
He said radio stations are prospering, along
with television and newspapers, and noted that
broadcasters at the 15 NARTB district meetings showed renewed confidence and optimism.
A new policy committee will be named by
RTNDA to "find out just what is the place
of radio and television news in the scheme of
things of the wire services." The delegates
adopted the report of a study committee
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AM-FM-TV Washington; Robert K. Richards,
NARTB administrative vice president, and
Edwin H. James, B»T senior editor.
Explaining importance of news to his stations, Mr. Hayes said the news staff comprises
41 persons. He suggested four basic policies
for stations: (1) separate news department; (2)
news director must have autonomy with access
to the station manager; (3) news should be
written by skilled newsmen, not announcers;
(4) stations should spend whatever is necessary
to do the job.
Mr. Richards, citing NARTB's recent survey
of station news activities, said management is
finally starting to appreciate the value of news.
Answering a query, he advocated editorializing on an expanded basis but warned that
radio must protect its record for impartiality
and fairness. "You will be more respected if
you have an opinion," he said, but suggested
more caution is needed in tv editorializing.
He found a tendency toward integration of
radio and tv in production of news for the
air.
Mr. James said radio news is well established and will be a vital force as long as
there is radio, which is "infinity." He called
for more original reporting. Television news
is still developing, he said, and might well
copy some of the reporting techniques of the
older media.
Radio and tv newsmen will receive wider
recognition among Washington officials, according to Mr. Hayes, with arrival of new
generations that have grown up knowing the
power of these two relatively new media.
NBC staged a television news workshop
Tuesday afternoon, using film and live cameras,

Stations

Win

Med ill News Awards
SEVEN awards to radio and tv stations for
news coverage were presented at the convention of Radio-Television News Directors Assn.
in Washington last week. The annual competition is conducted by the radio-tv department
of Medill School of Journalism, Northwestern U.
Prof. Baskett Mosse, radio-tv chairman of
the school and head of the awards committee,
presented gold trophies to the four winners of
"outstanding service" awards and certificates
to
stations for
Presentations
were"distinguished
made at theachievement."
Wednesday
meeting. winding up the three-day RTNDA
banquet,
The four trophy winners were:
CFQC Saskatoon, Sask. — Outstanding radio
news operation (95% of programs are commercial); Godfrey Hudson, news director; A. A.
Murphy,
WTVJ president.
(TV) Miami— Outstanding tv news operation (second consecutive year); Ralph A.
Renick, news director; Mitchell Wolfson, president.
WBAP-TV Fort Worth — Outstanding tv reportingtor;
or special
event; James
A. Byron,
news direcGeorge Cranston,
general
manager.
KFMB San Diego — Outstanding radio investigative reporting by Paul W. White, executive
editor; Howard L. Chernoff, general manager.
Distinguished achievement awards for radio
news were made to WHO Des Moines and
WCAU Philadelphia; for television news to
WBAP-TV; for radio reporting, KOWH Omaha.
Contest judges were Erie Smith, KMBC Kansas City; William Ray, NBC Chicago, and
Prof. Floyd Arpan, Medill.
AWRT

Plans Convention

for the April 22-25, Kansas City convention of American Women in Radio & Television will be drawn up at an Oct. 31 -Nov. 1
meeting of AWRT's board of directors in
Kansas City. Doris Corwith of NBC, AWRT
president, will preside. Anne Hayes, KCMO
Kansas City, is convention chairman; Edyth
Neserand, former AWRT president, is convention director.
The Heart of America chapter of American
Women in Radio & Television will be host to
the convention. Martha Bohlsen, radio-tv home
economist for Tidy House Products Co., Shenandoah, Iowa, is chapter president.
PLANS
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on
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channel
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After December 11 your sales message will reach this vast, rich
market with a stronger, clearer signal and picture on KOMO-TV,
Channel 4. Maximum power of 100,000 watts combined with a
maximum antenna height of 1,000 feet (highest in the area) on low
Channel 4 will give your TV advertising the best Western Washington coverage of any station in the area. Hitherto "blind spots" and
fringe areas will now be covered by big and powerful KOMO-TV.
and

S

E

AT

T

L

more

KOMO-TV will be the NBC television affiliate for Seattle and Western
Washington. KOMO-TV will have the star-studded programs at the
same time they are aired in New York City. The outstanding personalities inthe Pacific Northwest in news, home service and variety
are scheduled as participation features. Plan your TV spots adjacent
to, or in, the best shows in Western Washington.
KOMO's prestige and leadership in the field of radio for over
twenty-six years is the heritage of KOMO-TV. Studio facilities which
were designed and built for television are second to none in Western
Washington for accessibility, acoustical qualities and size. KOMO-TV
has the personnel, talent, facilities and experience to do the best
television advertising job in Western Washington.

EE YOUR

GEO.

P. HOLLINGBERY

»POT ADJACENCIES-MINUTE,
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REPRESENTATIVE

20 SECOND

OR

NBC

FOR

ID-TO

FOR SEATTLE AND

TIME, PARTICIPATION
START

DEC. 11. PLACE

WESTERN

WASHINGTON

AVAILABILITIES
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ORDER
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DIST. 3 URGES
NARTB
to Philadelphia
Delegates
meeting take stand against
quantitative ratings, favor
qualitative studies.
BROADCASTERS should make the advertising
and media world acutely aware of new research
material showing radio's wide penetration and
its strong hold on the public, in the opinion
of NARTB District 3 delegates who met Oct.
23-24 at Philadelphia.
Following a strong condemnation of coincidental rating studies by Gordon Gray, vice
president of the Goodwill Stations, the district
called on NARTB to cooperate in such research
as the Politz studies for stations represented
by Henry I. Christal Co. [B»T, July 27].
The NARTB resolution also urged full publicity for tv research as well. The Politz study
showed radio to be the indispensable medium
commanding a universal audience.
Other resolutions adopted at the district
meeting praised service of Director George H.
Clinton, WPAR Parkersburg, W. Va., and the
NARTB staff executives, along with speakers.
Tribute was paid Clarence L. Jordan, executive
vice president of N. W. Ayer & Son, Philadelphia, who forecast extensive growth of spot and
local radio [B*T, Oct. 26]. WOV New York

RADIO'
'BOOST
flight round-by-round.
District 3 took a firm stand against bait advertising, calling it "misrepresentation" and
declaring it impairs the integrity of radio and
tv advertising. It urged stations to cooperate
in worldwide celebration of the 250th anniversary of Benjamin
birth.
Mr. Jordan
is chairman
of the Franklin's
international
observance.
Mr. Gray pointed out that broadcasters compete with themselves instead of other media

in using coincidental ratings. Noting that radio
research emphasizes quantities of radio without
demonstrating its qualities, he answered the
question, "What do you use if you don't use
ratings?" in this fashion:
"What we use for selling tools are the
fundamental tools that we will always have to
use, namely, your facility, its power, frequency,
and mechanical coverage; the story of your
local programs, or your network affiliation; of
your standards of practice, what you will do
and what you will not do commercially; of

MORE NARTB District 3 delegates (I to r): Will Ketner, WVAM Altoona; Jack Snyder,
WFBG-AM-TV Altoona; Clarence L. Jordan, N. W. Ayer & Son; Roger W. Clipp, WFILAM-TV Philadelphia; Mrs. L. H. Rogers and Mr. Rogers, WSAZ-AM-TV Huntington,
W. Va., and Ed Smith, WCMB-AM-TV Harrisburg.

was commended for it's role in leading the fight
for right to report the Marciano-La Starza
mists

your integrity of management; of your stature
in your own area (are your public service programs public service or just a gesture); of your
audience confidence; how do you compare to
The New York Times for acceptability; of the
company you keep; of your adherence to your
rate card; of your relative cost, and last but

In-

notThe
leastNARTB
your success
district stories."
meetings slate ends this
week with District 1 in Boston's Somerset
Hotel Wednesday and Thursday.

Farm

AT NARTB's District 3 meeting in Philadelphia were (I to r): seated, George Clinton,
WPAR Parkersburg, district director; Roy Morgan, WILK-AM-TV Wilkes-Barre; Mrs.
Douglas Holcomb, WGBI-AM-TV Scranton; Tom Martin, WEEU-AM-TV Reading; standing,
Clair R. McCollough, Steinman Stations; L. Waters Milbourne, WCAO Baltimore; Roy
Thompson, WRTA Altoona, Pa., and W. J. Thomas, WCPA Clearfield.

Programs

Discussions

Set for Chicago NARFD Meet
HALF of a day will be set aside for discussion
of successful farm tv programs during the upcoming convention of the National Assn. of
Farm Directors in Chicago, Nov. 27-29. All
sessions will be held at the Conrad Hilton Hotel.
The afternoon of Nov. 28 will be utilized
for analysis and talks on farm tv promotion,
sales and programming, according to Harold
J. Schmitz, KFEQ St. Joseph, Mo., who also
edits the NARFD monthly Chats.

Funny thing, CBS, this could happen only once in a million years ! We mean it.
ok

you

left

the

us

bag;

has

a

CBS

holding

but

gun

ours

in

it!

We picked up the N. Y. HERALD TRIBUNE* this morning
(Oct. 26) and saw your grand full-page, "She shall have
radio wherever she goes . . ."
It was, and is, a sizzler and BROADCASTING-TELECASTING is proud to carry it, too.
(See pages 6-7).
But —
Joe Creamer wrote "why the girl in Barlow's office packs
a .25" a few weeks ago. (See pages 40-41).
We'll be darned if the photo in your piece wasn't almost
identical with the one Joe planned even to the strewn coins.
But, Joe packed a .25 in our purse.
Gun or not, we're both telling a radio story!
* Also ran in New York Times and Wall Street Journal.
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NOW—

MAXIMUM
HIGHER

Increased

POWER!
TOWER!

Imagine the increased effectiveness

LOW
BAND^^
TV
WKY-

of WKY-TV's weekly 115 hours of
popular programming . . . now
telecasting with maximum power
over Oklahoma's ideal flat terrain
using new 6 Bay Antenna from
a 975 foot tower.

FIRST

IN

to

OKLAHOMA

MAXIMUM

POWER

CHANNEL

*T

WITH

IN

LOW

BAND

VHF

Before increased power
WKY-TV reached
more than 232,310
TV homes (Ocf. 1, 1953)

Formula

for Advertisers

WKY-TV's

H

WKY-TV's

Broadcasting

•

Their Agents

Radiated

Power

Established Audience

SELLING

Telecasting

+

Leadership

INCREASED

_
~"

Increased

and

POWER!

Owned

and operated by

The Oklahoma

Publishing Co.

The Daily Oklahoman
Oklahoma City Times
The Farmer-Stockman
WKY-Radio. Represented by
THE KATZ AGENCY
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Why

the

girl

in

Barlow9

office

packs

This is a rather strange little tale.
of Ellen

Friendly*.

a

It's an incident
Now,

don't

from

Avenue

office of Barlow

■ But Ellen packs a .25 . . .
It gleams dimly in the corner of her secretarial handbag. Ellen's never used the darn
thing, but you know how stories go.

Ellen

for Harvey

is the devoted

Barlow,

senior partner

& Benninger.

make a Pawtucket potato blush a tomato red.
He, Barlow, marks all this precious and
not-to-be-had-anywhere-else information with
the precise care of a Congressional librarian.
No wonder his associates — and that goes

The story —
Barlow's a fiend at radio and television
though he's good at tossing a fast curve when
it comes to a newspaper, magazine or outdoor
campaign.
But radio's his meat.

the life

get us wrong.

secretary and jane-of-all-trades
in the Madison

.25

You'll find his and

his co-workers' commercials walloping a client's
story into homes in Ponce, Puerto Rico, or
Sitka, Alaska; or maybe in Chicago, Syracuse
or Seattle.

for you, too, Benninger! — head for his Yearbook when they're holed for an immediate
answer.
It's just a lazy habit and Miss Friendly
knows it. "Why not use their own Yearbooks?" she asks. And she's right. The place
is packed with 'em. Well, Miss Friendly's fed
up with the thing and somebody's going to get
a you-know-what from that .25 if the habit
isn't broken fast.

Barlow knows at the Hip of a finger what
the rates are wherever radio is sold, or bought.

Broadcasting

He knows exactly who's who in the top personnel
brackets — not to mention their accounts. He

wonder that it snaps the people-who-count in
radio to attention faster than a new account?

knows

up-to-the-minute gross radio revenue

and what he doesn't know about Hooper, Nielsen and other crack radio analysts you coidd
fit in a midget's thimble . . . thanks to his
Broadcasting Yearbook.
You want to spray Lander, Wyoming,

with

profit-making sound? (Yes, there is a Lander
and it's in Wyoming.) Harvey can tell you
with a flip of his finger why Lander's a sizzler
for some things and a dud fol^others — products
and services we mean.

Is it any

wonder

that advertising in

Yearbook

w-o-r-k-s? Is it any

What we don't know, our customers will
tell you. They are up to their hips in the
largest, most-attention-attracting, most fruitful, most compact guide to everything that's
everything in American radio today — more
than 17,000 of them !
Remember, you're not in radio if you're
not in the Broadcasting Yearbook. The
rates are astonishingly low, the results higher
than you'd ever imagine.
Write, w-ire or phone now for an immediate

Barlow's got maps in the Broadcasting
Yearbook that would make The National

Yearbook's
space reservation.
crack
creative staff Broadcasting
will supply copy and layout

Geographic (adv't) grow green with envy. He's
got such precise marketing data that it would

free of charge if you wish based on your own
data.

remember — you're not in radio if you're not in
BROADCASTING
1735 DeSales St., N. W.
Washington
*No relation to Maggie Friendly, Bolivian carousel queen.

6, D. C.

ME

8-1022.
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IN THE
AIMS
Upper

Midwest^

Stations

Upswing

in

Note

Business

Metropolitan operators at
Omaha convention report on
their activities — and on how

KSTP-TV

now

reaches

nearly

Two

Million

people

regularly

with

its

100,000

watts

on

channel

5

they pay their salesmen.
BETTER than three-fifths (62%) of stations
belonging to the Assn. of Independent Metropolitan Stations report their business has increased
during the past year, they reported at the annual meeting of AIMS held Oct. 19-20 at
Omaha.
In surveying its membership, AIMS found
that business of 12% of stations was unchanged, with 26% reporting business was below a year ago. Of those reporting a decline,
none had fallen off more than 10%.
Independent stations are more than holding
their own despite a decrease in hours of listening, it was pointed out, because their share of
audience has increased.
Three new members were accepted by AIMS
— KOL Seattle, WTIX New Orleans and CKXL
Calgary, Alta.
Todd Storz, KOWH Omaha, presided at the
meeting as retiring chairman. New officers
elected were Sherman Marshall, WOLF Syracuse, chairman, and Robert D. Enoch, WXLW
Indianapolis, vice chairman.
Another AIMS survey showed that 1 1 stations
pay salesmen by commission only compared to
six who pay both salary and commission. No
reporting station paid salary only. Commissionsalary total payments ranged from $50 to $100
a week.
Amount of commissions were as follows:
10%, five stations; \2Vz%, three; 15%, ten;
20%, four. Six stations had a guaranteed floor
ranging from $50 to $100 a week, with none
having a ceiling. Fourteen stations pay salesmen commission on agency accounts, the fee
ranging from 10% to 15%. Twelve pay entertainment expenses of salesmen; five do not.
Five pay transportation allowance ranging from 10 cents a mile to $10 a week; 11 do
not have allowances. Eleven pay talent commission; six do not. Four base commission
on sales; 13 on collections. Sixteen have "house
accounts"; one does not. Fifteen have drawing
accounts or advances to salesmen, with nine
charging them back later; two have no drawing
accounts.

Kentucky
Name

Broadcasters

Layman

President

MIKE LAYMAN of WSFC Somerset was
elected president of the Kentucky Broadcasters
Assn. during the group's fall meeting at Kentucky Dam Village Oct. 22-23. He succeeds
Joe Eaton of WKLO Louisville.
Principal speaker at the meeting was Herbert Evans, vice president-general manager of
Peoples Broadcasting Co., Worthington, Ohio.
F. E. Lackey, WHOP Hopkinsville, director of
NARTB District 7, reported on the October
meeting of that group.
Other officers elected include: Sam Livingston, WKYB Paducah, first vice president; Gilmore Nunn, Nunn Stations, second vice president; Hugh Potter, WOMI Owensboro, reelected secretary-treasurer; directors, Mr. Eaton;
Arthur Eilerman, WZIP Covington, and Hecht
Lackey, WSON Henderson.
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OFFICERS of the Assn. of Independent
Metropolitan Stations, elected Oct. 19-20
at an Omaha meeting, are (I to r): Robert
Enoch, WXLW Indianapolis, vice chairman;
Todd Storz, KOWH Omaha, retiring chairman, and Sherman Marshall, WOLF Syracuse, new chairman.
Cancer

Society

to Hear

K&E's Lewis, WHAS'
Sholis
WILLIAM B. LEWIS, president, Kenyon &
Eckhardt, and Victor A. Sholis, vice president,
WHAS Louisville, are scheduled as featured
speakers at the publicity forum of the annual
meeting of the American Cancer Society, being
held this week (Nov. 1-6) at New York's Hotel
Commodore.
Mr. Lewis, who served as chairman of the
radio-tv committee during the 1953 fund raising campaign of ACS, will talk on "Public Relations and Advertising." Mr. Sholis will discuss
"Radio and Television." The Wednesday evening (8-11 p.m.) session also will include a discussion of "Newspapers and Science Reporting"
by three science editors: Alton L. Blakeslee of
AP, Jack H. Geiger of INS and Delos Smith
of UP.
N.C.

Broadcasters

Set

Thursday-Friday Agenda
NARTB Administrative Vice President Robert
K. Richards, radio management consultant
Fred Palmer and Station Representatives
Assn.'s Reginald Rollinson will address the
North Carolina Assn. of Broadcasters at its
fall meeting Thursday-Friday at Asheville's
George Vanderbilt Hotel.
NCAB President Cecil Hoskins, WWNC
Asheville, will preside at the meeting, which
will be welcomed on the first day by Asheville
Mayor Carl W. Eller. Mr. Richards will speak
that day on "Radio for Better Profit," and Mr.
Rollinson on "Potential of Spot Radio." The
first day also will feature talks by Mr. Palmer
on "How to Close a Sale" and by Ted Hyman,
extension editor of North Carolina State
College.

Daytimers' of Hours
SENTIMENT
daytime-only stations for
revision of FCC rules to provide for uniform,
year-'round hours of operation will be given a
boost this week at the North Carolina Assn. of
Broadcasters' meeting, scheduled this Thursday
and Friday at Asheville (see story above).
Bob Wallace, president of WOHS Shelby,
N. C, wrote the 43 other daytime outlets in
the state urging they attend the meeting so
"we daytimers will be able to get together and
discuss our problem." He noted it is "apparent
that if we are to accomplish our objective, we
will have to go it alone since there are powerful
segments of the industry opposed to any
change" in FCC's rules and regulations.
Broadcasting
• Telecasting
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MINNEAPOLIS
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ST.
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CHANNEL

ABC
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11

DUMONT

appointment
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GOVERNMENT
EDWARD

Radio-TV Week
NATIONAL Radio & Television Week
got under way yesterday (Sunday) under
auspices of NARTB and Radio-Electronics-Television Mfrs. Assn. Chief event
of the week on a national basis is the
formal opening of the annual Voice of
Democracy Contest in which U. S. Junior
Chamber of Commerce joins the two industry trade associations.
Senior high school students will listen
to model transcriptions on their local
stations, hearing discussions on democracy by leading citizens. School contests will get under way the following
week as students prepare their broadcast
scripts. School eliminations take place
Nov. 16-20, with state judging starting
Dec. 7. National judging will start Jan.
4 with the four winners to be announced
Feb. 1.

New

Jersey

Schedule

Broadcasters

Radio

Institute

SIXTH annual Radio Institute of the New
Jersey Broadcasters Assn. will be held Nov.
9-10 at the Hotel Hildebrecht, Trenton, it was
announced last week by Paul Alger of WSNJ
Bridgeton, president of the association.
Harold Fellows, NARTB president, will address the group at a banquet Nov. 9. He heads
a program which includes a forum and a panel
discussion. The first event, Nov. 9, will feature
talks by faculty members of co-sponsoring Rutgers U. A Nov. 10 panel on "Legal and Legislative Aspects of Radio & Television" will be
chairmanned by Irving Rosenhaus, president of
WAAT-WATV (TV) Newark, and includes
Ralph Hardy, NARTB vice president; Edward
J. Curry, president of the New Jersey Bar
Assn.; William C. Musto, minority leader, and
C. Clifford Thomas, majority leader, New
Jersey State Assembly.
Trenton stations WTTM, WTOA and WBUD
are hosts for the institute. WTTM Manager
Fred L. Bernstein is in charge of arrangements.
Election of officers is scheduled for the opening session Nov. 9; present officers include
Everett Rudolff, WJLK Asbury Park, vice
president, and Kenneth Croy, WMTR Morristown, secretary-treasurer.

Five NARTB
Scheduled

Committee

Meets

for November

SERIES of NARTB committee meetings will
be held this month, according to NARTB President Harold E. Fellows. First will be that of
the convention committee, which meets Nov.
12 at the Palmer House, Chicago, to work on
plans for the May industry convention in Chicago. Kenyon Brown, KWFT Wichita Falls,
Texas, is chairman.
Other meetings are:
Membership— Palmer House, Chicago, Nov. 13;
Henry B. Clay, KWKH Shreveport, La., chairman.
Copyright— NARTB Washington headquarters,
Nov. chairman.
16-17; Edward Breen, KVFD Fort Dodge,
la.,
Television Labor Advisory — Waldorf-Astoria,
New York, Nov. 20; Robert D. Swezey, WDSU-TV
New Orleans, chairman.
Sports — Waldorf-Astoria, New York, Nov 2324; George J. Higgins, KMBC Kansas City, chairman.
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DELAYS

LAMB
ON

HIS

PETITION
TV

PROTESTS

FCC

APPLICATIONS

Toledo attorney-broadcaster charges that FCC's unwarranted delays
on several of his tv applications have caused serious economic and
public injury. Petition alleges the Commission has failed to give
specific reasons for procrastination, contrary to legal principles.
CITING extensive economic and public injury,
Edwari Lamb and two of his television interests— Dispatch Inc., operator of vhf ch. 12
WICU (TV) Erie, Pa., and Midwest Television
Co., permittee of uhf ch. 36 WMAC (TV)
Massillon, Ohio — petitioned FCC last week for
immediate action upon several applications delayed by the Commission pending another
review
Oct. 26].of Mr. Lamb's qualifications [B*T,
"The very element of delay, unwarranted by
any fact or responsible charge known to your
petitioners, has caused them great financial
loss," the petition contends. It points out that
"public television service has long been denied
in vital areas; that the interest of the Commission and the public in promoting uhf television
service has been impaired, and that the public
acceptance of uhf as a recognized basis for
television service has been dealt a body blow."
The applications, part of which have been
on file since last April, include requests for
license renewal of WICU and for increase of
power
facilities,andbidimprovement
for change
and request for consent
struction permit of uhf
Pittsburgh by Mr. Lamb.

thesite
Erie
station's
ininthe
of WMAC
to purchase the conch. 47 WTVQ (TV)

Another 'Investigation'
FCC has withheld action on these applications pending another "investigation" of Mr.
Lamb's background. This was acknowledged a
fortnight ago by Comr. John C. Doerfer when
he referred to the full Commission a petition
by Woodruff Inc., another Lamb interest, seeking routine dismissal of an application for uhf
ch. 30 at Portsmouth, Ohio. Woodruff's initial
grant, on the eve of becoming final last July,

mission, on these occasions, held exhaustive
hearings or inquiries on this issue. Complete
factual testimony was adduced and upon a
complete record of testimony, the issue was
finally adjudicated and Edward Lamb was held
qualified as a broadcast licensee. No question
has ever been raised as to the propriety or
legality of the petitioner's conduct as broadcaster or licensee."
The protest observed that "even the Commission is bound by some of the simple basic elements of due process of law, and a change of
complexion of administration cannot warrant
the evolvement of any constitutional principles
or even of new proceedings running counter to
broadly recognized tenets of fair play."
"Licensee and the public are entitled at some
reasonable time," it continues, "to rest assured
that the Commission's thoroughly considered
decisions mean what they say."
The pleading notes that the Commission
"may not, under law, act upon whimsy or
caprice and it may not, even as an administrative agency, abandon the principles of our legal
system. Its job it to follow legal principles
and not to issue new ones like railroad tickets
good for the day and for the one party. Had
the Commission any such arbitrary or capricious power, a sense of responsibility would demand that it not be exercised where the public
and private values at stake are so impressive."
Mr. Lamb has appointed J. Howard McGrath, former U. S. Attorney General, to be
executive vice president of Lamb Enterprises
Inc. [BeT, Oct. 26]. The Lamb broadcast
interests also include WTOD Toledo, WIKK
Erie, WHOO Orlando and tv applications at
Toledo and Orlando.

was stayed by the Commission pending "further
The dismissal request did not receive action
for two months after it was filed, the petition
study."
notes.
The protest to the delays, filed by onetime
FCC Chairman James Lawrence Fly, now
New York partner in Fly, Shuebruk, Blume &
Gaguine, New York-Washington radio-tv law
firm, asserts that Mr. Lamb's qualifications have
been investigated before and no matters have
been indicated for a review at this time.
The pleading points out that the reasons for
"the extraordinary treatment" by the Commission have been revealed only by indirect, general statements. "Moreover, the Commission
has failed to . provide any procedural means
whereby the aforesaid question might be
speedily resolved and action taken on the foregoing vital matters," the petition charged.
"This unwarranted delay," it is alleged,
"has necessarily resulted in grave financial injury to your petitioners and in serious injury to
the public in the area where television service
is being denied or curtailed. And all of this
. . . without any basic fact that raises any
serious question as to the personal qualifications of Edward Lamb."
"The same question of personal qualifications
was placed in issue in 1946," the petition
notes, "in connection with an application of
Unity Corp. for an fm station in Mansfield,
Ohio, and periodically since then. The Com-

Sixth Applicant Enters Bid
For Vhf Ch. 10 in Miami
HALF-DOZEN applicants now seek vhf ch.
10 at Miami with filing last week of a new
bid for that channel by Public Service Television Inc., wholly owned subsidiary of National Airlines [Closed Circuit, July 20]. The
application marks the first entry of aviation
interests into the tv field.
Other competitors for ch. 10 there include
WKAT Miami Beach; WFEC Miami; L. B.
Wilson Inc. (WCKY Cincinnati); North Dade
Video Inc., North Miami, and Storer Broadcasting Co. (WGBS Miami).
The ch. 10 contestants were advised of their
forthcoming comparative hearing when FCC
sent them McFarland letters a fortnight ago
just prior to revising the city priority list for
application processing [B»T, Oct. 26]. Similar
notice was sent to ch. 7 contestants Biscayne
Television Corp., partly owned by WIOD and
WQAM Miami and Niles Trammell; Mel
Foster & Harold Hoersch; Jack C. Stein, and
East Coast Television.
Public Service Television is headed by G. T.
Baker, Miami resident, who is president and
17% owner of National Airlines. Estimated
construction cost of the proposed station is
nearly $900,000. First year operation cost
would total $750,000.
Broadcasting

• Telecasting

Yes, indeed! There's big news in St. Louis! "Big Mo," St. Louis7 long-awaited ABC television affiliate, has arrived, and commercial programming is now underway. Missouri televiewers, like national advertisers, are coming aboard the entertainment battlewagon for a
variety of the very best in television entertainment.
Yes, there's big news in St. Louis! And, there can be big news around your sales office,
if you reserve space . . . today . . . for your product on "Big Mo!" Join the many important, forward-looking national and regional advertisers on KSTM-TV, and let "Big Mo"
fight and win your sales battles!
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VARIETY, October 14, 1953
It's the most original, delightful program of the new season. It captures
the active attention

of children and

the glad approval
"WINKY
DINK

of parents. It's
AND
YOU."

Already,

thousands

are talking

and

of youngsters

playing

WINKY

DINK. (The very first on-the-air
announcement of the WINKY DINK
KIT brought 4,000 letters, each with
50(2, from
And

New

York

City alone.)

this is the secret: The
ence is a part of the program

way

wholly

new

audiin a

to broadcasting.

It's a performance that goes on as
much in the home as in the studio.
It's playing

a game,

it's living a

story, and it's all enjoyment.
And it's a performance that can go
on in the stores that stock your

. . . a new technique in children's
shows that should prove a bonanza —
audience and sponsorwise. What they've
done is reached a practicable way in
which the at-home kiddies can actually
participate in the show, and it works.
Device is simply a drawing kit that
consists of a transparent plastic mat
which the kiddies place right on their
television screens, some crayons and
a cleaning cloth. Jack Barry, in the
studio, stands looking through a glass
screen. He proceeds to draw something
and the kiddies at home simply follow
his strokes with their own. When
both are finished, the kiddies can take
their mat off the screen and they've
got a finished picture.
. . . other sources of interest for the
kids : an elfin cartoon character called
Winky Dink, whose picture is animated
on a sort of blackboard and who talks
to Barry, plays games with him and
is altogether as enchanting a character
for the moppets as any puppet who's
hit the video screens. Both Barry
and Winky tell stories, with Winky

product. For as sponsor of WINKY

accompanied by'animated pictures. Barry
tells a story (Columbus discovering
America, for example) about the picture
he draws for the listeners (a ship,

DINK,

of course) .

you can convert this response

of total participation
CBS

into sales.

TELEVISION

Altogether, it's quite a show .... Barry
is extremely likeable in his role, putting
himself on the children's level without
looking down on them. John Gart's music
is a definite plus.

■ GOVERNMENT

WPRO-TV
w

SET

TEE

E

ALABAMA

STRONG

OF

NORTHEAST

AS

THE

ADVERTISING

DEVELOPING

INDUSTRIAL

OUR

MISSISSIPPI

ENTERTAINMENT

FAST

DOMINATES

IN NORTHWEST

IN LISTENERS

ON

STRONGEST
THIS

SIGNAL

AND

STRONGEST

AND

HEARING
NOV.

18

Hearing
involving WPRO-TV
Providence
is outgrowth of
complaint filed by WNET (TV).
The latter charges FCC acted

f
STRONGEST

IN

FOR

i

THE

0.1 MV/M

AREA.
14,695

AND
VALUE

FARM
WERH

SQUARE

CONTOUR.

978,754
259,734
205,212
172,551
$118,381,890
$497,311,567

MILES

too quickly upon a three-waymerger proposal application.
ISSUES and procedure for the Sec. 309(c) economic protest hearing on the grant of vhf ch.
1 2 at Providence, R. I., to WPRO-TV were set
forth by FCC last week. Ordered upon the
complaint of uhf ch. 16 WNET (TV) Providence [B»T, Oct. 19], the hearing is to begin
in Washington Nov. 18.
Although allowing inquiry into the dates and
nature of Commission action upon the merger
proposal of three contestants which resulted in
the ch. 12 grant to Cherry & Webb, WPRO
licensee, the Commission refused to accept
broad issues proposed by WNET which would
permit detailed inquiry into the Commission's
"mental processes" and the time spent by the
FCC staff in each phase of processing.
FCC's memorandum opinion and order directed that the hearing examiner would prepare an initial decision upon five issues relating
to basic facts of the case. The initial decision
would set forth findings only, without legal
conclusions. Thereupon, the record is to be
certified to the Commission itself and at a
date to be scheduled later, the Commission en
banc will hear oral argument on exceptions and
on a final issue dealing with legal questions.
Ch. 16 of Rhode Island Inc., permittee of
WNET, alleged in its complaint that the ch. 12
grant to WPRO-TV was improper because FCC
acted too quickly upon the three-way merger
proposal application. The protest attacked a
potential "unconscionable consideration" of
$205,500 which WPRO-TV could eventually
pay to C. George Taylor and Robert T. Engles,
former principals in Greater Providence Broadcasting Co., should stock options be revoked.
WNET further charged WPRO-TV with premature construction.
FCC announced on Sept. 3 its grant of ch.
12 to Cherry & Webb. On Sept. 1 two competitors, Greater Providence Broadcasting Co.
and Hope Broadcasting Co., dismissed their
applications and acquired options for part interest in a new firm to be formed for operation
of WPRO-TV. Greater Providence would acquire 20% and Hope Broadcasting 25% interest. Messrs. Engles and Taylor received
option for a collective 13% share. On Sept.
23, FCC issued a special temporary authorization for WPRO-TV to commence interim operation, but the effective date of both the STA and
the ch. 12 permit are stayed pending completion of the hearing.
Comr. lohn C. Doerfer dissented from the
actions calling for the hearing, observing that
Ch. 16 of Rhode Island has held its permit for
WNET for more than six months and has yet
to commence construction.
J untilla With Law Firm
I AMES O. JUNTILLA, who resigned a fortnight ago as tv attorney with the Hearing Division of the FCC Broadcast Bureau [Closed
Circuit, Oct. 26], is on temporary assignment
with the Washington radio-tv law firm of Dempsey & Koplovitz. Mr. Juntilla had been with
the Commission's Broadcast Bureau since October 1949 and worked on the merger of ABC
and United Paramount Theatres for the duration of the case.
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GOVERNMENT

OWNERSHIP
STALLS

TWO

ISSUE

Obviously

BIDS

IN VIEW of the long-pending proposal to
modify its multiple ownership rules for broadcast stations, FCC has advised two television
applicants in pre-hearing McFarland letters
that a question is raised over bids because of
their several tv interests. The applicants are
CBS-owned KMOX St. Louis, contestant for
vhf ch. 1 1 there, and Chesapeake Services Inc.,
seeking vhf ch. 10 at Norfolk and owned 40%
by General Teleradio Inc.
FCC's rules limit tv station ownership by
the same interest to a total of five outlets.
In both letters, the Commission cited its
opinion in the cases of WSTV Steubenville,
Ohio, and Merced Television Corp., Merced,
Calif. [B*T, Sept. 21]. FCC advised KMOX
and Cheasapeake that "a question is raised as
to whether your application should be dismissed without being heard."
In the WSTV proceeding, the Commission
advised Storer Broadcasting Co. it must choose
between its Wheeling-Steubenville vhf ch. 9
bid or its Miami vhf ch. 10 bid since it already
owned four tv outlets and could have only one
more. Storer dropped the Wheeling-Steubenville application and ch. 9 was granted to
WSTV-TV. This was the first instance in
which FCC required an applicant to limit its
number of bids as well as actual stations to
the total of five.
When the Commission granted uhf ch. 34 at
Merced to Merced Television it conditioned the
permit upon withdrawal by George Becker,
New York attorney, of his part interest in that
firm or in any one of five others holding uhf tv
permits.
CBS is licensee of WCBS-TV New York and
WBBM-TV Chicago, permittee of KNXT (TV)
Los Angeles, 45% owner of WTOP-TV Washington and 47% owner of WCCO-TV Minneapolis. Besides seeking ch. 1 1 at St. Louis,
CBS has applications pending for vhf ch. 5 at
Boston (WEEI) and Irwin, Pa.'s vhf ch. 4 at
White Oak Borough, Pa. (KQV Pittsburgh).
CBS' ch. 11 competitors at St. Louis are St.
Louis Telecast Inc., St. Louis Amusement Co.
and 220 Television Inc.
The multiple ownership issue with respect to
Chesapeake Services, however, becomes moot
since General Teleradio, in merging its WON5
Hartford interests with WTHT there to acquire
grant of uhf ch. 18 [B»T, Oct. 26], indicated
it is giving up its holding in the Norfolk ch. 10
applicant. The 40% holding is to be redistributed proportionately among the other
present stockholders in Chesapeake Services.
Aside from the Hartford ch. 18 grant, General Teleradio operates WOR-TV New York,
WNAC-TV Boston and KHJ-TV Hollywood
and is applicant for vhf ch. 2 at San Francisco
(KFRC).

D. C, Corpus Christi
Get New Uhf Channels
tv allocations of uhf ch. 50 to Washington, D. C, and uhf ch. 43 to Corpus Christi,
Tex., were announced last week by the FCC.
The new assignments make possible the elimination of hearings for the contested uhf ch. 20
in Washington and uhf ch. 22 in Corpus
Christi. In Corpus Christi, contestants for uhf
ch. 22 facilities are oil producer H. L. Hunt
and Coastal Bend Tv Co. In the Washington
contest for uhf ch. 20 are WEAM Arlington,
Va., and WGMS Washington.

OUTSTANDIN

G

IT'S

NEVER

TOO

EARLY

.

TO

SELL

PEORIAREA

19,000 industrial workers alone report for work in Peoriarea
BEFORE 7:15 AM.
These are the people who make . . .
Caterpillar Tractors
Hiram Walker Whiskey
Keystone Steel & Wire
Le-Tourneau-Westinghouse
ABC-Nash-Kelvinator
Pabst Blue Ribbon Beer
Hyster Lift-Trucks
$280,670,000.00 annual production of manufactured
$7,779,366.00 weekly Peoria payroll.
$1,854.00
$6,049.00

goods.

per capita income, ranks Peoria 26th in the nation.
per family income ranks Peoria 38th in the nation.

WMBD
"beams" early morning programs
with frequent reports on . . .
World News

to these

people

Local News
Temperature
Weather
Time

People listen to WMBD (61% of "early morning" Peoriarea*)
because WMBD's morning service features are relied on for
accurate up-to-the-minute information . . . and pleasant entertainment.
To SELL the Heart of Illinois BUY

WMBD.

NEW

Broadcasting

•

Telecasting

See
Free & Peters

*C. E. Hooper report, Dec. '51 — Apr. '52.

PEORIA
FIRST in the
Heart of Illinois

CBS

Radio Network
5000 Watts
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STREIBERT

DETAILS

Letter to President also points
out programming changes to
and comnews
mentaries. News is factual
to increase
unslanted

emphasize
and

credibility acceptance
overseas listeners.

PROGRESS

USIA

among

PROGRESS report on the new U. S. Information Agency, which replaced the International
Information Agency under the President's reorganization ofthe government's overseas information program, was made by its director,
Theodore C. Streibert, last week in a letter to
the President and later at a news conference.
Mr. Streibert, who took over as head of the
agency Aug. 7 after appointment by President
Eisenhower [B»T, Aug. 10, 3], said the agency
since Aug. 1 has been organizing under the
new setup and reprogramming activities within
the "limitation of the present appropriation."
He explained what has been done to date by
USIA along lines laid down by a statement
adopted by the President and the National Security Council, and released Wednesday by
Mr. Eisenhower at a news conference, for the
agency's guidance. The statement said USIA's
purpose will be to "submit evidence to peoples
of other nations by means of communication
techniques that the objectives and policies of
the U. S. are in harmony with and will advance
their legitimate aspirations for freedom, progress and peace."
Mr. Streibert, former MBS board chairman,
described USIA's work since taking over the
Voice of America, U. S. libraries overseas, the
motion picture service and the press and publications service, all former activities of the
State Dept. Under the new setup Mr. Streibert
reports to the President through the NSC.
Stresses Factual News
He said USIA's machinery, in its new autonomy, had worked "extremely well." USIA,
which still receives policy guidance from the
State Dept., has encountered "no difficulty
whatever" on that score, Mr. Streibert said.
He told the news conference Thursday that
USIA and the Voice has curtailed such former
programming as entertainment and music and
is adopting a policy of broadcasting news and
commentary.
He said that instead of slanting the news and
using other propaganda methods to make the
news favor U. S. objectives, the news broadcasts would concentrate on facts, to increase
the credibility of those people who are unable
to obtain news of the outside world from other
sources.

directors, all of whom have been in the field
in different geographical areas, and said two
have just brought back reports from "on the
spot." They have helped in spreading USIA
personnel over 176 posts in 77 countries to
get the maximum benefit from their work, and
have assisted in making a broader program
possible by sending back valuable material, he
said.
He said also that USIA has introduced flexibility into its operations, which was not possible under IIA. USIA can reduce or increase
certain operations for more effectiveness, he
said.
USIA now has 6,500 employes, he said, and
a 1953 budget of $86 million. Employes probably will be down to 6,200 by next June to fit
the 1954 budget of $70 million. He had hoped,
he said, to move the Voice's operations from
New York to Washington by January, but because of the existing policy of using only government buildings instead of renting space, the
move might not be made by next June. The
Voice in New York has 800 or 900 people
on its payroll, he said.
Mr. Streibert said USIA expects to get help
from business and private organizations in carrying forward its objectives.
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Roars

Subside

Clarifies
Comr.

as Webster

Stand
E. M.

on

Fm

Webster

Band
and

NARTB
Ike

Likes

Music

PRESIDENT
Eisenhower
music "of
the familiar classical
type. likes
He discussed
his musical tastes informally at the opening performance of the National Symphony Orchestra in Washington. The
President told Conductor Howard Mitchell and other orchestra officials that
while he has not been a regular concertgoer, he listens to WGMS-AM-FM Washington. The stations specialize in music
programming.

Koteen
To

&

Burt

Practice

Formed

Before

FCC

FORMATION of Koteen & Burt, new Washington, D. C, law firm to specialize in practice
before FCC, the Civil Aeronautics Board, the
Federal courts and other administrative agencies, was announced last week by Bernard

There was a great deal of waste in the previous administration's foreign information program, said Mr. Streibert. "We scattered our
shot too widely."
In his letter to the President, dated last Tuesday, Mr. Streibert said USIA will pinpoint activities on fewer but more vital programs.
He expressed belief the agency's work reflects the recommendations of the Senate's Special Subcommittee on the Overseas Information Program, headed by Sen. Bourke B. Hickenlooper (R-Iowa), asking changes to strengthen the foreign information program. USIA's
activities also embody the concept of the President's Committee on International Information
Activities (William H. Jackson Committee) that
psychological activities and strategy cannot be
divorced from official policies and actions, Mr.
Streibert said.
He cited work done by four assistant USIA

THEODORE C. STREIBERT (I), who left a
year ago as WOR-AM-TV New York president and General Teleradio vice president
and was a former board chairman and director of MBS, and who now is director of
the U. S. Information Agency [B*T, Aug.
3], accepts a plaque in recognition of his
years of leadership and services at WORMBS from Emanuel Dannett (c), MBS general counsel, and Nate M. Abramson, WORMBS artists bureau manager.

Mr. Naftalin

Mr. Koteen

Koteen, who left FCC in 1948 to establish his
own law office.
Mr. Koteen's partner is William C. Burt,
one time with the CAB office of general counsel.
A new associate of the firm is Alan Y. Naftalin,
who resigned last week from the FCC Office of
Opinions & Review. Offices of Koteen & Burt
are in the Wyatt Bldg.

Fm Committee Chairman Ben Strouse exchange
letters to clear air.

THE running controversy over comments by
FCC Comr. E. M. Webster about the future
of the fm broadcast band started to subside last
week after an exchange of letters between Comr.
Webster and Ben Strouse, WWDC-AM-FM
Washington, NARTB Fm Committee chairman.
Comr. Webster had suggested in a speech
to NARTB District 14 at its Sept. 21-22 meeting
in Sun Valley that industrial users want a piece
of the fm band and might be entitled to it unless broadcasters made full use of the band.
Last week Comr. Webster made public a
long reply to Mr. Strouse's letter of Oct. 8
[B»T, Oct. 12], explaining in more detail his
original remarks and raising another point —
his experience in non-broadcast fields. He said
he felt this experience had not influenced any
of his FCC actions.
The Strouse reply accepted Comr. Webster's
observation that fm has "undeniably better
service qualities." The Commission should
"do everything possible to foster this 'superior'
service for the benefit of the public," Mr. Strouse
said.
Secondly, he said, both parties recognize that
a serious policy question is involved and
long study will be necessary. Next, according
to Mr. Strouse, there seems to be "mutual
recognition that future development and growth
of radio service in America is more dependent
on complete and effective use of the fm band
than on any other factor."
He cited recent developments in multiplexing
and growing public interest in high-fidelity reception.
Comr. Webster analyzed his September comment this way: "I advised the NARTB District
14 meeting that if the broadcast industry does
not take some steps to increase the utilization
of the fm frequencies I would have difficulty
in finding it in the public interest to retain all
of the 88-108 mc band for fm broadcasting in
the event the Commission is petitioned to real ocate portion
a
of that band to accommodate
new or existing services."
Broadcasting

• Telecasting
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UHF

ASSOCIATION

MILWAUKEE

CH.

6

QUESTIONS
PROPOSAL

New association protests recent priority list — will request FCC
policy statements in behalf of uhf.
NEW Ultra High Frequency Television Assn.
[B»T, Oct. 26, 19] made its first moves last
week.
It jumped into the controversial Milwaukee
ch. 6 situation, and protested the FCC's new
priority list.
In an official motion, the organization representing militant uhf operators and grantees
asked the Commission to dismiss the Hearst
Corp. request for the assignment of vhf ch. 6
to Whitefish Bay, Wis. (a suburb of Milwaukee),
or to defer final action on the proposal for 90
days after the Nov. 9 deadline for action [B»T,
Oct. 12, 5].
At the same time, Lou Poller (WCAN-TV
Milwaukee), president of UHFTA, wired FCC
Chairman Rosel H. Hyde in protest to the
FCC's latest hearing priority list [B«T, Oct. 26].
Gist of Mr. Poller's complaint was that the
new list removed applicants from the priority
schedule on issuance of "McFarland letters"
notifying them that a hearing on their applications must be held. This is an injustice to
uhf stations, Mr. Poller alleged, because it
permits faster action on vhf applications than
was expected.
Other Steps Seen
From UHFTA officials, it was indicated that
additional moves could be expected. They
would include such matters as:
1. Amendment of the priority principles to
give uhf permittees and applicants more consideration before vhf stations are granted.
2. Revision of the rules so uhf permittees
may apply for a vhf channel without having to
give up their uhf authorization. This has already been requested by KSTM-TV St. Louis
[B*T, Oct. 26]. It was because of this rule, that
WROV-TV Roanoke, Va., ceased operations
and surrendered its uhf ch. 27 permit, and is
now an applicant for vhf ch. 7 there [B«T,
July 6].
3. Opposition to expedited practices regarding mergers and time-sharing agreements which
permit 24-hour action by the FCC.
4. Request for the FCC to issue policy statements in behalf of uhf to influence networks
and manufacturers. Object would be to make
it easier for uhf stations to get network affiliations and to push manufacturers into high powered uhf transmitter development and production and the improvement of uhf receivers and
converters.
In its brief to the FCC on the Milwaukee
situation, UHFTA said that it has underway
several studies looking to the "complete reevaluation by the Commission of the regulatory
status of uhf broadcasting."
UHFTA said it was making a "comprehensive legal study" of all instances where the
Commission has changed the allocations since
the issuance of the Sixth Report in 1952.
Opposition to the assignment of vhf channels "which distorts the assured plan under
which uhf stations were financed and built"
was also voiced by UHFTA.
Referring to the Milwaukee ch. 6 proposal,
UHFTA declared that WCAN-TV began broadcasting Sept. 6, 1953, and had spent or committed more than $1 million. "The economic
effect of the addition of another vhf channel
to the Milwaukee metropolitan area at^ this
time
stated.is as painful as it is obvious," the brief
In asking the Commission to delay final action on the Milwaukee allocation, UHFTA said
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issue

that the Commission's right to establish a national table of allocations was in question in the
U. S. Court of Appeals — the Logansport Broadcasting Co. case [B*T, Oct. 19].
UHFTA also questioned the wisdom of the
Commission's recent moves to expedite the
processing of hearing cases.
"We submit that the proposed rule making
would justify the warnings of both dissenting
Commissioners [former Comr. Robert F. Jones
and Comr. Frieda B. Hennock, both of whom
dissented from the Sixth Report] and nullify
the philosophy of the majority Commissioners," the UHFTA brief said. "Addition of vhf
channels to large cities like Milwaukee at a
time when uhf applicants have been induced
by expressions of the Commission itself to obtain construction permits and to make substantial investments in operating facilities would
so penalize the permit holder as to cause abandonment of his permit in many cases. Additional vhf channels will permit all or most
vhf applicants to avoid mutually exclusive hearings and not only increase competition but also
expedite it. Thus the time for development of
uhf is so shortened as to prevent successful
operation . . .
"It is fair to say that few of the applicants
who have received grants for uhf stations since
April 14, 1952, would have accepted the grants
and expended substantial sums of money had
they known in advance that in addition to disheartening technical delays, allocation and
procedural changes would deprive them of any
headstart over vhf stations authorized to operate in competition with them . . ."
Cites Merger Practice
In discussing the various steps through which
the priority processing principles have passed
since the original schedule was established,
UHFTA referred to the present practice of
permitting a merged application to be filed "at
one minute before five o'clock on Tuesday
and to be granted the next day."
"Not only does this procedure encourage
trafficking in frequencies belonging to the public;" the brief said, "but it prevents public
scrutiny of representations which on hearing
might lead to denial or modification of the
All of these actions have benefited vhf applicants, UHFTA added, and since equipment is
much
more
available for vhf than for uhf, has
grants."
aided in the establishment of such stations and
their operations sooner than was believed possible.
". . . either the Commission reached erroneous conclusions in its Sixth Report and
Order, or by its change of allocations and
relaxation of procedural rules since April 14,
1952, it has taken away from uhf promised
time to develop in its competitive relationship
with vhf. In other words, the Commission has
acted in a manner which nullifies the significance of the conclusions upon which the uhf
allocations were predicated. If the present trend
of rule making continues, uhf service will soon
be relegated to the inferior position of fm in
the aural facilities field, and television will
become something less than nationwide or
Hearst Corp., operator of 5-kw WISN Milefficient."
waukee (on 1150 kc), applied pre-freeze for
vhf ch. 10 there. Following the end of the tv

processing
which saw Milwaukee's
ch.
10 reservedfreeze
for non-commercial
educational
use, Hearst Corp. carried on a legal battle with
the Commission to have ch. 10 opened for commercial use. The Commission turned down
Hearst three times. Hearst appealed to the
U. S. Court of Appeals on the last denial.
Meanwhile, it requested the allocation of ch. 6 to
Whitefish Bay, six miles from Milwaukee. This
the Commission proposed to do in a notice of
rule-making issued last month [B«T, Oct. 12].
Uhf

Abandonment

Charged

by FCC

WFTV (TV) Duluth and KSTMTV St. Louis, seeking to apply
for vhf channels while retaining uhf authorizations, have
been advised by FCC that their
proposals are self-defeating.
TWO UHF permittees, who seek relief under
FCC's rules so they can keep their uhf authorizations and at the same time apply for
local vhf channels to "improve" their facilities
and service to the public, were advised by the
Commission last week that their proposals
are self-defeating and constitute abandonment
of uhf.
The stations involved are uhf ch. 38 WFTV
(TV) Duluth and uhf ch. 36 KSTM-TV St.
Louis. WFTV, owned by Great Plains Television Properties of Minnesota, asked the Commission to amend subsection 2(c) of footnote
10 of Sec. 1.371 of the television rules (temporary processing procedure) so as to allow it
to keep the uhf permit while competing for the
new vhf ch. 10 or 12 proposed to be added to
Duluth-Superior [B*T, Sept. 28]. KSTM-TV,
owned by Broadcast House Inc., requested
waiver of the rule to allow it to file an amendment of its already granted ch. 36 bid to
specify ch. 11 [B*T, Oct. 26].
In its memorandum opinion and order turning down the Great Plains' petition, the Commission said the proposal "would enable a
single applicant to tie up two facilities and
would furnish an incentive to the ultimate
abandonment of uhf stations."
The order continued, "We are not impressed,
furthermore, with the contention the proposed
rule change
would
reward uhf
for
their
enterprise
in pursuing
uhf 'pioneers'
at an early
date. This argument is patently self-defeating.
For the reward that is sought is the privilege
of Citing
abandoning
uhf." Plains opinion, FCC inits Great
formed Broadcast House that its request indicated a "misunderstanding" of the purpose of
subsection 2(c) since its petition would result
in the "straddling" of two facilities, a situation
2(c) seeks to avoid.
Both WFTV and KSTM-TV are operating
under special temporary authorizations.
Waterloo

Bid

in Clear

APPLICATION of real estate investor Charles
H. Gurney for uhf ch. 16 at Waterloo, Iowa,
was put in the clear last week as L. E. Kelly,
local electrical goods wholesaler-retailer, dismissed his competitive application. Mr. Gurney,
however, has asked FCC to delay action on his
bid. Earlier, vhf ch. 7 there was granted to
KWWL after KXEL gave up its bid and the two
stations dismissed anti-trust and counter suits
[B»T, Sept. 7].
Broadcasting
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READ

"I would

THIS

like to take this opportunity to congratulate

3B/a

your

entire staff for a perfectly mag• oo""1 1

nificent job of radio reporting
on the recent baseball story out
of

The writer of the letter above is the seasoned,
hard-boiled, public relations director of the

New

York

concerning

the

shift of the St. Louis Browns

to

Baltimore.

Colts, Baltimore's big-league football team.
The letter was completely unsolicited.
What

"Beginning

took us by surprise was the fact that

Sunday

eve-

tv
1

ning, WFBR displayed more initiative and ingenuity in covering

we don't consider our coverage of this event
in any way unusual. The shift of the St. Louis
Browns

on

to Baltimore was big-league news, and

this dramatic

we covered it as such. We've been behaving like
that for many years, not only with news, but
with all our shows.

event

than

all

5>f ■

other radio or television facilities in Baltimore

combined."

That's why Baltimore listeners have shown
such gratifying loyalty to

ABC
5000
Broadcasting

WATTS
•

IN BALTIMORE,
Telecasting

MARYLAND

BASIC
•

NETWORK

REPRESENTED

NATIONALLY

BY JOHN

BLAIR
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GOVERNMENT

IKE'S NEWS
CONFERENCE
MAY
BE AIRED
keeping with the high office rather than in one
Presidential Secretary James
of the government auditoriums.
Answering questions, he said there has been
C. Hagerty, addressing the Radio-Television News Directors
no pressure from the press to keep tv cameras
out of conferences. Asked about the problem
Assn. convention, disclosed
of direct quotes, necessarily a factor in a live
that a Presidential news conpickup, he insisted no problem existed.
ference may be broadcast and
When a newsman asked who would repretelecast soon.
sent news-gathering agencies in a telecast conference, he said, "That's the bug. I won't
MINIATURE version of a Presidential news
choose those who go on the program. It can
conference "within the dignity of the office"
be worked out." The June 3 telecast in which
may be telecast and broadcast within the next
four Cabinet members chatted informally with
few months if a suitable formula can be found,
the President drew a 14-to-l favorable public
James C. Hagerty, press secretary to the Presiresponse, he told a questioner.
dent, said Monday in addressing the RadioMr. Hagerty said the President may go on
Television News Directors Assn. convention in
radio-tv
once or twice before the end of the
Washington.
year
but
no format has been worked out. He
Mr. Hagerty said that while plans have been
temporarily shelved for live pickups of news
recalled that he had "inherited" a radio-tv plan
whereby a spokesman for the media confers
conferences from the Indian Treaty Room in
with him monthly on possible pickups of the
the old State Dept. Bldg., now used for the
President. Julian Goodman, NBC, currently
Presidential staff, plans for some sort of live
represents the broadcast media covering the
programming are still very much alive.
White House in these conferences.
The alternative would appear to be a more intimate format in which a small group representSince the "Korean incident" last December
when tv was left out of the pool covering the
ing news gathering agencies will confer with
the President, Mr. Hagerty said, noting that
President's trip to the island, Mr. Hagerty said
installation of cameras and tv gear would cut
all White House planning is based on the principle of equal treatment for the four news
seating capacity of news conferences from 211
to about 100. He insisted the conferences
media — radio, television, newspapers and newsreels.
should be held on White House premises in
Trinity, Howard

Seek

KLBS Transfer Approval
APPLICATION for FCC approval to the sale
of KLBS Houston by Trinity Broadcasting Co.
for $350,000 to Howard Broadcasting Corp.
[B*T, Oct. 19] was to be filed with the Commission last Friday.
KLBS, along with KLIF Dallas, both Gordon
B. McLendon interests, are the subject of a
complaint pending before the Commission by
the Brooklyn Dodgers and New York Yankees

Mr. Davis

Col. Burriss

involving alleged game re-creations [B®T, Aug.
17]. FCC has taken no action on the protest.
Mr. McLendon's defunct Liberty Broadcasting
System has a $12 million damage suit pending
against some big league clubs.
Howard Broadcasting includes President
Howard W. Davis, owner of KMAC San Antonio; Vice President Howard L. Burriss, U. S.
Air Force colonel and owner of KTAN Sherman, Tex., and Treasurer Barbara Jester Burriss. Mr. and Mrs. Burriss also are part owners of KWTX Waco, Tex.
KLBS, assigned 5 kw on 610 kc, directional
day and night, is an independent outlet. It
was founded in 1948 by the late W. Albert Lee
and was originally licensed as KLEE. The
property was transferred in 1952 to Trinity
Broadcasting under a lease-purchase arrangement by the Lee estate.
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Two

Tv

was independent of Mr. Saghoian's and that
he had met him at the Waldorf-Astoria color
demonstrations in New York [B»T, Oct. 19].
Mr. Saghoian told B*T that Mr. Ostrow
had called him from New York the day after
the Commission dismissed a new plan for
color tv, submitted by Mr. Saghoian and S. L.
Cooke Jr. [B*T, Sept. 14]. They made arrangements to meet at the color demonstration
in New York, he said. It was then that they
decided to approach Congress, he declared.
The 26-year-old Mr. Saghoian, who owns a
3-man electronics manufacturing firm in Richmond specializing in apparatus for doctors,
biologists and chemists, stressed the significance
of what he called convertibility — the means of
changing a monochrome set so it can receive
colorcasts in color — over compatibility.
NTSC standards backers have agreed that
there would be little if any conversion of existing black and white sets — that the cost would
be out of proportion to the job and practically as much as the cost of a complete new
color receiver. Relatively small Sightmaster
Corp. recently announced, however, that it
would have $250 converter units on the market
after compatible color tv is approved. General
estimate among industry officials is that the
first color tv receivers will cost between $800
and $1,000.

Engineers

Challenge
New

its use of spectrum space, and superior to any
other known system.
The Forest Hills engineer-inventor, who had
argued much the same way in a letter to the
FCC when comments on the proposed NTSC
standards were called for, said that his action

NTSC

Color

York

and Virginia independents, who have submitted
protests to the FCC against
approval of the compatible
system,

team up to direct objections to Congress and the

TWO unknowns in the color tv field threw a
press.
fast ball at the FCC last week — but as far as
could be learned the Commission was still at
bat and compatible color tv was still due for
approval before the year is up — perhaps by
Christmas or before.
In communications to Senators, Eugene
Ostrow, Forest Hills, N. Y., and Marshall
Saghoian, Richmond, Va., both engineers,
charged that approval of the compatible color
tv standards evolved by the National Television
System Committee would give RCA a monopoly. Mr. Saghoian made the same charge
in letters to 200 newspapers throughout the
country.
This was based, according to the two men,
on the fact that (1) the NTSC was made up
of engineers working for companies which are
licensees of RCA, and (2) that the only workable tri-color receiver tube was that developed
and owned by RCA.
Mr. Ostrow, who is associated with Associated Patsnt Service, described as a non-profit
group aiding independent engineers and inventors in patent and copyright problems, wired
all 14 members of the Senate Commerce Committee asking for an investigation.
The NTSC standards do not permit conversion of black-and-white sets, Mr. Ostrow said.
Adoption
of thea "RCA-NTSC
color he
system"
would establish
virtual monopoly,
said,
and "saddle the public with an unnecessarily
high cost color system." He said that the
field sequential system was most efficient in

Fort

Wayne

Uhf

Grant

Proposed to McNutt
INITIAL decision proposing to grant Anthony
Wayne Broadcasting a new tv station on
uhf ch. 69 at Fort Wayne, Ind., was issued
last week by FCC Hearing Examiner Annie
Neal Huntting. Ex-Gov. Paul V. MuNutt is
part
Theowner.
initial decision found each of the applicants, Anthony Wayne Broadcasting and
WANE, legally, financially and technically
qualified. Although finding no justifiable preference on the basis of adequacy of staff, the
initial decision concluded that preference must
be given to Anthony Wayne Broadcasting on
grounds of better integration of local ownership and management, better programming
service and proposed use of equipment to
produce local programs outside of its studios.
With respect to diversification of media of
mass communication, the initial decision
further concluded that "the radio interests of
one applicant are counterbalanced by the newspaper interests of the other, and neither applicant is entitled to preference on this factor
which would outweigh the other significant
differences which are found herein to exist
between the applicants and their proposals."
Anthony Wayne Broadcasting is a partnership
of James R. Fleming and Paul V. McNutt, who
have equal interests. Mr. Fleming is a Fort
Wayne lisherattorney,
stockholder
co-pubof the Fort 13%
Wayne
Journal and
Gazette
and
former state representative and senator. Mr.
McNutt is a well-known New York-Washington
attorney, stockholder in the Fort Wayne Journal
Gazette and former governor of Indiana, chairman of the War Manpower Commission and
member of the boards of the War Production
Board and Office of Economic Stabilization.
WANE'S capital stock is owned by Universal
Broadcasting Co., licensee of WISH Indianapolis,
and owner of all outstanding stock of WHBU
Anderson and WHOT South Bend, Ind. WISH
is applicant for vhf ch. 8 at Indianapolis and
WHOT is applicant for uhf ch. 46 at South Bend.
Principals include President C. Bruce McConnell
(54.9%); Vice President Robert B. McConnell
(0.09%); Second
President (14.5%),
Charles Kennedy;
Treasurer
Frank Vice
E. McKinney
Secretary
C9.4%).H. Schmidt (14%) and Frank M. McHale
Earl
Broadcasting

• Telecasting

ME

use

radio

YES,

in

YOU,

IF 21 0

FAMILIES

STATION
Total
Radio Homes
in Area
20,370
18,190
66,940
14,570

18,260
19,440
14,290
23,930
12,290

16,750
225,030

STATE
NCS Area
County

COVERAGE
No. of
Counties

WEST VIRGINIA
FAYETTE
GREENBRIER
MONROE
SUMMERS
KANAWHA
LEWIS
BRAXTON
DODDRIDGE
GILMER
LOGAN
MERCER
NICHOLAS
CLAY
WEBSTER
RALEIGH
ROANE
CALHOUN
JACKSON
WIRT
WYOMING
BOONE
10 TOTAL

*==% of Radio Homes in Area

OAK

HILL,

1
4

IS YOUR

KIND

OF BUY!
26-time rate

DETAIL BY NCS AREAS
DAYTIME
Weekly

Average Day

4-Week Cum.

NCS Circ.

NCS Circ.

NCS Circ.
18,490
15,490
10,310
3,110

90
85
15
21

1
1
3

2,780
8,000
11,450

15
41
80

1
4

20,220
2,720

84
22

2
21

va.?

PER-THOUSAND-

49

If you look it up, you'll find that West
Virginia ranks 31st among the 48 States. Also
that Oak

1
3

w.

9,630
102,200

89
83
10
15

18,220
15,130

10,150
6,720

36
11
06

7,180
2,280

19,610
1,990

16
81

1,020
3,990
6,620
8,540
1,460

8,610
92,540

top-

drawer stuff! But if you're interested in
radio listeners, please consider this: NCS

05
%* 20
46
35
11
40

all yours for a comfortable

$21.60 per quarter-hour!
We'd love to tell you more about WOAY,
including some rather amazing facts about
%*
our national business. No representative yet,
so please write direct. Address
Thomas,

51

57

Virginia's cities. Hardly

21 counties —

%*

1,960
11,080
6,480

West

credits us with 102,200 daytime families in

4,410
1,680
10
33
77

among

Hill (population, 4600) ranks 18th

Jr., Manager,

Robert

at:

6,730
51,320
WOAY
OAK

HILL,
5000

WEST

Watts,

20,000

VIRGINIA

Daytime

Watts

FM

R.

GOVERNMENT

First
At

Tv

La

STATIONS

Granted

Crosse,

Wis.

Merger of former contestants
WKBH and WKTY brings LaCrosse grant, without prejudice to any future action the
FCC may take in approving the
merger when effected.
FIRST tv station for La Crosse, Wis., on vhf
ch. 8, was granted by FCC last week upon a
merger of two former contestants, WKBH and
WKTY there.
The Commission awarded ch. 8 to WKBH
Television Inc. without prejudice to any future
action it may take in approving the merger
when effected. According to the proposal,
WKBH will hold 49% interest and WKTY
41%, the remaining 10% to be divided among
five local residents acceptable to both groups.
Upon merger, WKTY's facilities would be
disposed of.
WKBH, owned by Howard Dahl and family,
is assigned 5 kw on 1410 kc, directional night
and is NBC-affiliated. WKTY, owned by the
La Crosse Tribune Co., is assigned 1 kw on 580
kc, directional, and is an ABC outlet.
The merger agreement provides that should
WKTY be sold for less than $140,000, WKBH
will put up one-half of the difference.
In other television actions last week, FCC
designated for hearing the vhf ch. 8 contestants
at Petersburg, Va. — Petersburg Television Corp.
(identified in ownership with WLEE Richmond
and WITH-AM-TV Baltimore) and Southside
Virginia Telecasting Corp. (WSSV). The hearing is to begin Nov. 27 in Washington.
The application of Hattiesburg Television
Co. for vhf ch. 9 at Hattiesburg, Miss., was
designated for hearing since the bid includes
principals in both WHSY and WFOR there.
No date was set.
The Commission advised KLIF-TV Dallas,
uhf ch. 29, that its request for extension of
completion date "cannot be granted on the
basis of current information" and afforded the
applicant "opportunity to reply." KLIF-TV
is owned by Trinity Broadcasting Corp., a Gordon McLendon interest. The permittee has
advised FCC its proposed site is unsatisfactory
because the building has been sold and three
other buildings under construction nearby would
cause shadow problems, hence study is underway for a new site.
Allen, Turner Back to U. S.
FCC Chief Engineer Edward W. Allen Jr. and
George S. Turner, chief of the Commission's
Field Engineering & Monitoring Bureau, returned to their Washington headquarters offices
last Thursday following their return from
London where they attended a meeting of the
Consultative Committee on International Radio. The CCIR session began in early September.
El Paso Channel Open
SOLE application for uhf ch. 20 at El Paso,
Tex., was dismissed by FCC last week for lack
of prosecution. The Commission found that
Claude H. Craig, trading as Franklin Broadcasting Co., had failed to clarify questions concerning financial qualification. Mr. Craig is operating partner in Winslow B. Felix Co., Los Angeles Chevrolet dealer. Three vhf stations are
authorized at El Paso: KROD-TV, ch. 4;
KTSM-TV, ch. 9, and KEPO-TV, ch. 13.
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STORER
COMMON

OFFERS

MINORITY

STOCK

FOR

SALE

Preferred stock totaling $1,450,000 has been sold by Storer Broadcasting toJefferson Standard Life Insurance Co. The Storer organization also plans to sell 200,000 shares common in mid-November,
according to papers on file with the SEC. George Storer/s interest
remains intact.
PLANS for the sale of 200.000 shares of common stock of Storer Broadcasting Co. at a
proposed offering price aggregating $2,800,000
were disclosed in papers on file with the Securities & Exchange Commission last week.
It also was revealed that Jefferson Standard
Life Insurance Co. had acquired $1,450,000 in
newly issued preferred stock of the company in
what was described as an investment for its insurance business.
The transactions do not affect President
George B. Storer's ownership of approximately
51% of the voting stock, and therefore control
of the company, which described itself in the
SEC papers as the "largest independent (as distinguished from network) radio and television
broadcasting owner and operator in the U. S."
A registration statement filed with SEC on
Oct. 23 showed that the bulk of the 200,000
shares of common $1 par stock to be offered
for sale, at a proposed offering price of $14
per share, is being sold by J. Harold Ryan,
vice president, treasurer, and a director of
Storer Broadcasting, and his wife, Mrs. Frances
S. Ryan.
Mr. Ryan, brother-in-law of President Storer,
is selling 63,125 shares and Mrs. Ryan 102,500,
but they will retain 50,000 shares each and
together remain the No. 2 stockholder in the
firm, which owns seven radio and five television
stations. Additionally, Mr. Ryan owns the only
preferred stock (500 shares) outstanding aside
from that acquired by Jefferson Standard.
Breakdown of Offered Stock
With the 165,625 shares of common being
sold by Mr. and Mrs. Ryan, the 200,000-share
issue is rounded out with 34,375 shares being
sold by. Detroit Trust Co. from a trust set up
previously by Mr. Storer for members of his
family. The trust company is retaining 65,620
shares of common in the trust.
The common stock of the company is of two
types, common $1 par and Class B common,
the only difference being that the common $1
par currently pays somewhat higher dividends.
The two types carry the same voting privileges.
It is the common $1 par that is being sold.
Shares retained by Mr. and Mrs. Ryan and
the Detroit Trust Co. are Class B common, as
are all those owned by Mr. Storer.
The 200,000 shares will be offered to the
public through Reynolds & Co., New York,
with SEC expected to complete its examination
of plans in time for the offering to be made
about the middle of November.
A total of 8,8791/2% of the 14,500 shares
of preferred (non-voting) stock acquired by
Jefferson Standard Life Insurance Co. at $100
a share came from Mr. Storer, while the rest
were bought from some 20 or more other stockholders. The projected sale of the 200,000
shares of common, however, does not include
any stock personally owned by Mr. Storer, who
owns 640,125 out of 1,106,000 common shares
outstanding.
Jefferson Standard, which through its subsidiary Jefferson Standard Broadcasting Co.
owns WBT and WBTV (TV) Charlotte, controls WBIG Greensboro and has a minority
.interest in WFMY (TV) Greensboro, acquired

the 14,500 shares of preferred under an Oct. 19
agreement which also provided that while the
Storers control 51% of the voting stock the
company will not undertake any new funded
indebtedness or issue any additional stock unless approved by the holders of 75% of the
preferred
Jeffersonstock.
Standard has indicated its desire
to buy more television properties in the North
and South Carolina area (see story, page 58).
It also was reported that in the near future
Storer Broadcasting Co. stock will be listed on
the American Stock Exchange and the Midwest
Stock Exchange.
Storer Broadcasting Co. originally was organized as Fort Industry Oil Co. on July 11,
1927. The firm subsequently withdrew from
the oil business and expanded in radio, and on
May 2, 1952, the name was changed to Storer
Broadcasting. The company currently owns
WAGA-AM-FM-TV Atlanta, WGBS-AM-FM
Miami, WJBK-AM-FM-TV Detroit, WSPDAM-FM-TV Toledo, WBRC-AM-TV Birmingham, KABC and KEYL (TV) San Antonio,
and WWVA-AM-FM Wheeling, W. Va. The
company plans to consolidate its national headquarters, currently located in Detroit and
Birmingham, Mich., in a new structure now
being built in Miami and slated for completion
early
year. 1 also owns 95% of Television
The next
company
del Caribe, S. A., which holds a permit for a
tv station at Havana, Cuba, upon which construction isunderway; the Miami Beach Florida
Sun, and 46.5% of the Class B common stock
of the Standard Tube Co., Detroit, while individual members of the Storer family own other
blocks of stock in that firm.
The company also maintains sales offices in
Chicago and New York and with its subsidiaries, employs 675 people.
Changes Oct. 14
Storer on Oct. 14 had amended its articles
of incorporation to authorize issuance of
1,500,000 shares of common stock at $1 par;
1,500,000 shares of Class B common stock at
$1 par, and 15,000 shares of 7% cumulative
convertible preferred stock at $100 par. Holders
of the old common stock ($1 par) were allowed
to exchange it for either new common stock or
Class B common on a share-for-share basis and
were allowed to trade in their old 5% cumulative convertible preferred stock ($30 par) at
the rate of 3 1/3 shares for one share of the
new 7% preferred stock. All old capital stock
was exchanged before Oct. 22.
The preferred stock purchase agreement with
Jefferson Standard provides that if the Storers
reduce the number of shares owned or controlled by the family to less than 51%, Mr.
Storer shall cause the company to offer to buy
all preferred stock at $107 per share plus
accrued dividends.
Jefferson Standard agrees not to "exercise
the right" to convert its preferred stock into
common for four years provided that the company redeem at least 20% of outstanding preferred before the end of the fifth year from the
date of agreement, at $107 per share plus acBroadcasting
• Telecasting
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reasons:
'J'HIS isn't just another new television
station. KCRI-TV sells a balanced market

Iowa's second largest urban market.*
Northeast Iowa — the richest corner of the

Farm

and

Urban

in Cedar

story

Rapids,

signal beamed toward northeastern Iowa's
high income farmers. (3) Live, local programming especially produced to satisfy
the interests of both farm and urban

nation's wealthiest farming state.
Why can KCRI-TV deliver both big
city and big farm audiences? For three

KCRI-TV

(1) Location

audiences.

Market:

(interim

coverage)

Total population 1952: 536,190

• Total retail sales: $622,658,000.00

Total number

• Retail sales index: 122

Farm

(

Iowa's fastest growing city, second in volume of retail sales. (2) A strong, clear

of farm and city families. Cedar Rapids —

The

station

of families: 162,150

• Gross farm income: $485,112,000.00

population: 143,550

KCRI-TV: located in Iowa's second largest urban
market, deep in the nation's richest farming area.

Sell these two great markets
the economical way:
Two will get you three on KCRI-TV
KCRI-TV sells these two rich
markets at 2/3 the cost of other
local TV media.
Get all the facts from
H-R Television, Inc.

Minneapolis £

Chrysler Bldg., New York 17
33 East Wacker Drive, Chicago 1
* Dollar volume of retail sales.
CEDAR
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O

W

RAPIDS

Chicago
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kcri-tv
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CEDAR

RAPIDS,

Covering
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Kansas City

Broadcasting

•

St. Louis
Telecasting

Basic

channel
IOWA

Northeast

Iowa

by H-R Television, Inc.

ABC

Network

Affiliate

November 2, 1953

•

Page 57

crued dividends. The company also must pick
up 20% per year thereafter at a like price.
Should the company pay any dividends to
holders of common stock while preferred stock
is outstanding and such dividends should reduce
the earned surplus of the company below the
amount existing on Jan. 1, 1953, Jefferson
Standard is relieved of restrictions against conversion of preferred to common.
Storer's 1952 profit before income taxes was
$3,963,304, and net profit $1,594,956. For the
eight months ending Aug. 31, 1953, profit (not
audited) before tax provision was $3,750,881,
with net profit $1,417,758, as compared to profit
for the eight months ending the previous
August of $2,432,315 before taxes, net profit of
$878,915.
Gross am revenues in 1952 were $4,610,424,
for tv $6,865,194. Gross revenues for the eight
months ending Aug. 31, 1953, were $3,001,470
for am, $6,154,595 for tv, compared with the
eight months ending Aug. 31, 1952, of $2,957,575 for am, $4,115,768 for tv.
The company claims a . television coverage
for its stations of 2,207,658 sets or a population
of 13,189,200. It has ordered color equipment
for its stations in Atlanta, Birmingham, Detroit,
and Toledo, and plans color equipment for its
San Antonio station.
It claimed revenue for broadcasting in 1952
was derived as follows: Am — national spot
45%, local 40% and network 15%; tv — national spot 39%, local 34% and network 27%.
Jefferson
Seeks

New

Standard
Tv Outlets

JEFFERSON STANDARD Broadcasting Co.,
operator of WBT-WBTV (TV) Charlotte and
WBIG Greensboro, plans to acquire, "if possible," other television properties in the North
and South Carolina area, according to an announcement last week by Joseph M. Bryan,
president of the broadcasting company and first
vice president of Jefferson Standard Life Insurance Co.
Mr. Bryan made the announcement coincident with the disclosure of plans to enter color
television in the spring of 1954. He said WBTV
had contracted for necessary equipment for
colorcasting of CBS-TV Network programs.
As part of the company's expansion project,
Thomas Howard, former technical director of
WPIX (TV) New York, has been named director of engineering.
Mr. Bryan did not disclose whether there
were any active negotiations at present for
acquisition of new tv properties. The company
now has pending before the FCC an application for ch. 7 in Florence, S. C., scheduled for
hearing because of competing applications.

A

Nation

Responds

WHAS-AM-TV Louisville, Ky., last
week reported they had been besieged
with nationwide telephone calls in response to Arthur Godfrey's network
simulcast for aid to 4-year-old Temple
"Tempie" Lewis, who died last Friday,
several days after being bitten by a
rabid dog.
Victor A. Sholis, vice president and
director of WHAS, in response to
"Tempie's" father's request for help,
urged Mr. Godfrey to voice an appeal
on his Wednesday morning program. The
station reported that a multitude of
heartwarming responses ranging from
blood donations to many old time remedies have been pouring in.
Page 58
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FLANAGAN
AGAINST

WARNS
NETWORK

TV

STATIONS

ENCROACHMENT

Station Representatives Assn. executive charges in Chicago talk that
the major networks are trying to obtain monopolistic control of tv
stations built by independent investors.
He cites radio pattern.
MAJOR

networks are trying to obtain monopolistic control of the tv stations that independent investors have built, T. P. Flanagan,
managing director of Station Representatives
Assn., charged Wednesday in an address to the
Chicago Television Council.
Extreme vigilance must be exercised, Mr.
Flanagan warned, or the "patterns of radio,
good and bad, will automatically be fixed upon
television."
Citing a major network's "devious devices"
such as selling radio announcements "contrary
to the historic conception of network service,"
he said stations actually suffer another form
of rate cut through the bookkeeping transfer
for spot announcement dollars to network
classification.
Mr. Flanagan said the station gets 70% of
the advertiser's dollar from national spot compared to 30% from network business. Network income is only 13% of total station income, according to FCC data, he said.
The diversion of non-network business to
network in a period of declining radio network
income does not justify a similar invasion of
television spot business in a period of soaring
tv time sales, he declared, adding:
'Needs No Sacrifices'
"Network television needs no sacrifices of
fractions of station income because of loyalty
to networks, not to guarantee the future of networks. Yet a plan for the sale of participations in sustaining network television shows is
now announced as an experiment, as a Christmas business program, as a way to compete
with magazines, heavily laden with increasing
volume
advertising."
Some ofstations
reacted
"ROSAH Plan" of selling
in sustaining shows, he
that stations have their

unfavorably to the
spot announcements
continued. Stating
present and future

destiny in their own hands, he said, "It is true
that networks demand loyalty, require obedience. ... So if you're a station owner, and
have put half a million dollars more or less
into a television station, and you want a network affiliation, remember the network motto
for stations: Loyalty, sacrifice, obedience,
Mr. Flanagan referred to network representahumility."
tion of non-network national spot and FCC
rules calling for competition between stations
and networks. He cited a CBS affiliates committee statement of station responsibility to
determine for itself the rate it will charge for
its program service.
"Total control of the broadcasting business is
the exact fact that leads to more government
regulation, suits, divestiture," he said.
Noting feeling among some timebuyers and
advertisers that film does a better job and is
more flexible for television, he said he felt, on
the contrary, "there is a need for some interconnected service for great national events, national news, etc. But, of course, that doesn't
necessarily have to be commercial networks;
and it is certainly true that networks are much
more monopolistic of station time in television
than they were in radio. Three hours of network, in three segments of a day, or nine hours,
represents a very large proportion of the time
that a station operates. The television day will
grow longer, but the fact is that the time
precedents held over from radio are unfair for

the television advertiser."
Mr. Flanagan forecast that national spot "is
certain to be a most important item of station
income, perhaps somewhat larger in proportion
than it is in radio. As in radio, the stations
depend upon the networks for some programming, but with less dependence as film develops,
and not for large income."
He found "a problem of television income"
in stations in small markets; uhf stations in
general and markets with too many stations
(New York and Los Angeles). A "large fund
of national spot promotion money should soon
be raised and wisely expended to fill up with
spot business the stations in the new markets,
the small markets, the uhf stations and the
stations in the markets where you have plentiful competition," he said. "The business is to
be had, but it will take work."
Progress in national newspaper advertising
business from $167 million in 1935 to $526 million in 1952 while radio, magazines and television were growing was marked by a $ 1 .5 million
annual promotion and sales fund spent through
the newspapers' Bureau of Advertising, he said,
adding, "Both radio and television, of course,
must do likewise if they are to properly promote
Mr. business."
Flanagan said a $500 billion economy is
their
"not too far-fetched an expectation" with advolume. vertising conceivably able to double its present

Grabhorn to WAAT-WATV
As Director of Sales
MURRAY GRABHORN, widely-known broadcasting executive, will join WAAT and WATV
(TV) New York as director of sales, effective
today (Monday), President Irving R. Rosenhaus announced last week. The appointment,
linked with the imminent transfer of WATV's
transmitting site to the Empire State Bldg.
tower, was termed a move to amplify and
augment the station's sales activities. In the
newly created post of director of sales Mr.
Grabhorn will work in conjunction with
Edmund Lennon, vice president in charge of
sales.
Mr. Grabhorn formerly was in charge of
new business development for the Edward
Petry & Co. station representation firm, and
before that served as managing director of
National Assn. of Radio & Television Station
Representatives, predecessor of Station Representatives Assn. For some 10 years he was
associated with ABC, where he served as vice
president in charge of o&o stations. He has
twice served as president of the Radio & Television Executives Society.
WNBC,
WNBT
(TV) Sales Up
LOCAL time sales at both WNBT (TV) and
WNBC New York during the month of October
were described last week as "the highest in history" and representing "spectacular increases"
over the previous record highs for a monthly
period. In a memorandum made available by
the stations, it was pointed out that local time
sales at the radio outlet during October exceeded the previous high by 34% and that local
time sales at the tv station exceeded the previous monthly high by 45%.
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We have it in black and white — evening radio time is even
better than early morning which has always been a splendid
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This is one in a continuing series of advertisements based
on regular syndicated audience measurement reports.
To achieve a uniform basis of measurement, the radio
stations chosen for this series are all John Blair-represented outlets ... all in major markets.
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THIRD and final stage of WTOP-AM-FMTV Washington's move to its $2,000,000 plus
"Broadcast House" location was completed
last week, lohn E. Hayes, president, has announced.
Tv was the first of the CBS-affiliated stations' operations to occupy the 40th & Brandywine Sts. site. The building is constructed
around the television transmitter, which began
operations in January 1949. The radio side
moved from the former location in the Warner
Bldg. Oct. 18; the business office moved last
Thursday.

BROADCAST HOUSE, WTOP-AM-FM-TV Washington's new, five-story, $2,000,000 building, went into complete operation last week. All broadcasting activities will be handled
from the structure with the exception of the am transmitter which remains at Wheaton, Md.
Film

Mixup

Delays

Telecast

By 'Under-Fire' Official
Program finally presented on
delayed basis. Area stations
ready plans for election coverage.
CIRCUMSTANCES surrounding the telecast
of a talk by New York State Sen. Arthur H.
Wicks, carried Oct. 20 after a two-day delay,
highlighted spirited radio and television activities of pre-election campaigning in New York's
mayoralty contest.
Sen. Wicks was scheduled to have presented
an explanation for his visits to convicted labor
extortionist Joseph S. Fay in Sing Sing prison
over a New York state-wide network of six
stations, originating from WNBT (TV) New
York on Oct. 18, starting at 1 p.m. The halfhour telecast was delayed, an NBC spokesman
said, when it was discovered at show time that
the can of film was in the processing department instead of the broadcasting studios.
The talk finally was caried over WNBT at
2:30 p.m. that day but the telecast on upstate
stations was cancelled because of conflict with
local programming. A scheduled radio broadcast of Sen. Wicks' talk was made over Mutual
stations in New York State at 5:30 p.m.
On Tuesday, the telecast was repeated on
WNBT and carried for the first time on stations in Buffalo, Syracuse, Utica, Binghamton,
Elmira and Rochester at 9 p.m.
Meanwhile, New York City area radio and
television stations prepared extensive programming centering around the campaign for the
mayoralty office and for coverage of the election tomorrow (Tuesday).
Among them:
WQXR New York presented a 55-minute program, "Meet Your Next Mayor," on which the
featured speakers were the major candidates.
These included Rudolph Halley, Liberal Party;
Clifford T. McAvoy, American Labor Party; Harold Riegelman, Republican, and Robert F. Wagner
Jr., Democrat.
WWRL announced that it is offering each candidate a 15-minute program during which he may
be heard in person or by recording. Special
nights
talks. have been designated for the political
WCBS-TV offered a special half-hour program
on its An Eye on New York series, titled "The
Issues of This Election." Spokesmen for nonpartisan, New York civic organizations presented
reports on information gathered by a questionnaire sent to each mayoralty candidate.
WABD (TV) reported that organizations backing major candidates in the New York mayorality
election, plus two nominees in the New Jersey
gubernatorial election, have purchased time on
the air, ranging from one-minute spot announcements to half-hour programs.
WPIX (TV) announced that the National CarPage 62
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bon Co., New York, through William Esty Co.,
New York, has bought the station's election night
coverage in behalf of its Prestone anti-freeze
preparation. Election bulletins will be presented,
starting at 9 p.m., and at 11:15 p.m. WPIX will
give complete reports on the election.
WOR will broadcast coverage of election returns of both the New York mayorality and New
Jersey gubernatorial races, starting at 8:30 p.m.,
as a public service. A spokesman said the station has notified sponsors that it is cancelling all
commercial programming except news shows on
election night.
WATV (TV) Newark has sold election night
coverage of the New Jersey and New York contests to Howard Savings Banks and the Packard
Dealers, both of Newark. Coverage will begin
at 9 p.m. with bulletins on the hour and a 15minute summary on the half-hour until about
10:30 p.m., when programming will be devoted
solely to election returns.
New York-owned WNYC, noted its thorough
coverage of elections, will start at 7 p.m. EST,
with reports directly from New York City police
headquarters on mayoralty returns and from
WTTM Trenton, WPTR Albany and WSTC Stamford on neighboring state elections.
WMCA New York's election night coverage
will be sponsored by Willys Motors Inc. through
Ewell & Thurber Assoc., New York, with summary programs every 15 minutes after the polls
close and a 10-minute prediction program at 7:50
p.m. EST.
WCBS New York will present a complete summary of election returns at 10:15-10:30 p.m., and
starting at 11:30 p.m. will remain on the air until midnight with follow-up reports. Station
plans
Dawn hourly
program.reports on the all-night Music 'Til
WCTC New Brunswick, N. J., teamed up with
Johnson & Johnson to present a debate among
four New Jersey gubernatorial candidates
earlier this month. Station granted free air time
of ten minutes to each candidate. Johnson &
Johnson hired an auditorium for the event and
handled invitations, publicity and programs.
WMGM New York announced plans to interrupt
all programs with bulletins of the progress of
election contests in and around New York. Fiveminute summaries will be presented at 7:55 p.m.,
8:55 p.m. and 9:55 p.m. EST.
Complete coverage of election races throughout
Connecticut and in Springfield, Mass., is planned
by WNHC-AM-TV New Haven. Various programs have been scheduled between 6 p.m. and
10:45 p.m. for presentation of returns and analyses of the voting.
DuMont Television Network will present the
three major party candidates in the New York
mayoralty contest in a symposium on The Big
Issue program today (Monday) 8:30-9 p.m. EST.
Discussing the topic, "How to Run the World's
Biggest City" will be Robert Wagner (Democrat),
Harold Riegelman (Republican) and Rudolph
Halley (Liberal).

WCKY

October

Record

BIGGEST October in its 24-year history was
reported last week by WCKY Cincinnati. L. B.
Wilson, president-general manager, and C. H.
Topmiller, executive vice president, said the
50-kw independent had more than 100 national
and local advertisers, 15% more than for
October 1952, spending 12% more than in
the same month last year.

The 92,484 sq. ft. structure includes three
tv and four radio studios, one combination
studio, a network film developing and processing lab, and a basement cafeteria. Newsroom
is shared by both radio and tv.
The WTOP stations are owned by the Washington Post (55% ) and by CBS (45% ). Official
dedication of Broadcast House tentatively isscheduled for January.
NCAA

Tv

Plan

Studied

By Unhappy Big Ten
THE BIG TEN is still unhappy with the
NCAA's controlled football tv plan and will
take the matter up at its next regular meeting
in Chicago Dec. 7-12, it was reported last week.
The Western Conference feels that the exceptions granted by NCAA on certain local
football telecasts this fall represent a "compromise and not a solution" to the problem, according to Bill Reed, conference publicity director.
Two years ago the Big Ten had to reject an
estimated $1.5 million offer for telecasts of
sectional games because of the NCAA ruling,
he noted. The exceptions granted this fall have
not followed a pre-arranged pattern and did
not allow contractual negotiations beforehand,
he said.
Whatever action it takes will be submitted '
to the NCAA at its meeting next January.
Despite this dissatisfaction with NCAA tv policy, the Big Ten would go along with its decision, Mr. Reed added.
KVSM Sold to Malloy
KVSM San Mateo, Calif., has been sold for
$100,000 to John F. (Les) Malloy, San Francisco radio-tv personality, and associates, subject to FCC approval. Hugh H. Smith, motel
operator, will transfer KVSM to a new firm,
KVSM Inc., headed by Mr. Malloy, who also
is 10% stockholder in KROY Sacramento. Sale
of the 1 kw daytime independent on 1050 kc
was negotiated by Blackburn-Hamilton Co.,
station broker.

Ike#s Day

on WTPA

(TV)
FIRST television coverage of President
Eisenhower's birthday party in Hershey,
Pa., is claimed by WTPA (TV) Harrisburg. Station cameraman Guy Pugilesse
filmed shots of the President and First
Lady at the box luncheon in Hershey
Stadium, their entrance by horse and
buggy into the huge circus tent erected
for the occasion, and of the $100-a-plate
banquet. WTPA used a speed-developing
process to have the film ready for showing 25 minutes after the event. A fullhour program on the party was presented
the following night.
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EIGHT

STATIONS,

BEGIN

COMMERCIAL

KLZ-TV

Denver

5

is third new

New Orleans, Rochester,
Tenn., and Temple, Tex.

VHF,

station there.

Dayton,

KCEN-TV Temple, Tex., vhf ch. 6, was to
start commercial operation yesterday (Sunday)
with FCC Comr. Robert Bartley and Sen Lyndon Johnson (D-Tex.) attending the opening
ceremony.
WJHL-TV Uses Temporary Tower
After having its antenna tower collapse just
days before it was to begin commercial programming, WJHL-TV Johnson City, Tenn., vhf
ch. 11, constructed a temporary 60 ft. tower
and began operations Oct. 24, the station reported.
First station for Alaska is scheduled to make
its debut Nov. 15 when KFIA (TV) Anchorage
begins operation on vhf ch. 2. Tests began
mid-October. Delay in arrival of projection
equipment postponed the debut for two weeks,
reported James G. Duncan, general manager.
KTVU (TV) first video outlet for Stockton,
Calif, (uhf ch. 36), expects to be on the air
commercially Nov. 7, Knox LaRue, general
manager, reported last week. KCAF (TV)
Fresno, Calif., has leased a building adjacent
to City Hall for its uhf ch. 53 operations.
WBLN-TV Bloomington, 111., uhf ch. 15, expects to be on the air commercially Nov. 8 with
an 11 -man staff recruited by owner Cecil W.
Roberts.
WTRF-TV Wheeling, W. Va., commenced
commercial operations Oct. 24 on vhf ch. 7,
after failure of vital pieces of equipment to
arrive threatened postponement, Robert W.
Ferguson, vice president, reported. This is the
first tv outlet for Wheeling. WLBR-TV
Lebanon, Pa., began regular programming Oct.
25 on low-band uhf ch. 15, general manager
Lester P. Etter announced. KANG-TV Waco,
Tex., officially started commercial operations
.yesterday (Sunday) on uhf ch. 34, manager
Bob Walker reported. KSTM-TV St. Louis,
Mo., made its commercial debut Oct. 25 on
uhf ch. 36. This station has asked the FCC
•
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UHF,

Leahy

OPERATION

KLZ-TV Denver, Colo., was to commence commercial operation yesterday (Sunday) on vhf
ch. 7, to become the third outlet in the Rocky
Mountain city. Telecasts have started from the
station's new Radio-Tv Center although considerable construction remains. Inaugural program featured appearances by Mayor Quigg
Newton of Denver and other dignitaries. The
CBS affiliated station received the first post
freeze hearing grant after contested hearing with
the Wolfberg theatre interests.
KLZ-TV is one of the eight stations, but
seven signals, that went on the air last week.
Among them were WHEC-TV and WVET-TV
Rochester, N. Y., sharing time on vhf ch. 10.
Johnson City, Tenn., and Temple, Texas, got
their first home outlets.
Stations that went on the air were:
KLZ-TV Denver, Colo., vhf ch. 7 (CBS), represented by The Katz Agency.
WJMR-TV New Orleans, La., uhf ch. 61 (DuMont), represented by The Boiling Co.
WHEC-TV Rochester, N. Y., vhf ch. 10 (ABC,
CBS), represented by Everett-McKinney Inc.
(share time with WVET-TV).
WVET-TV Rochester. N. Y., vhf ch. 10 (ABC,
CBS), represented by The Boiling Co. (share
time with WHEC-TV).
WIFE (TV) Dayton, Ohio, uhf ch. 22, represented
by Headley-Reed Tv Inc.
KLPR-TV Oklahoma City, Okla., uhf ch. 19 (DuMont), represented by The Boiling Co.
WJHL-TV Johnson City, Tenn., vhf ch. 11, represented by John E. Person Tv Inc.
KCEN-TV Temple, Tex., vhf ch. 6 (NBC), represented by George P. Hollingbery Co.
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3

Others

Oklahoma

take the air in

City, Johnson

City,

to permit it to apply for vhf ch. 1 1 without
relinquishing its uhf authorization.
Stations due on the air in the next 30 days are:
CALIFORNIA
KBAY-TV San Francisco, uhf ch. 20, November
'53 (granted STA Sept. 15).
KTVU (TV) Stockton, uhf ch. 36, represented
by George P. Hollingbery Co., Nov. 7.
KCOK-TV Tulare-Fresno, uhf ch. 27 (DuMont),
represented by Forjoe Tv Inc., Nov. 9.
FLORIDA
WITV (TV) Fort Lauderdale, uhf ch. 17 (DuMont), represented by O. L. Taylor Co., Nov. 30.
WJDM (TV) Panama City, vhf ch. 7 (CBS,
ABC),
represented
by George P. Hollingbery Co.,
Nov. 15.
GEORGIA
WJBF-TV Augusta, vhf ch. 6 (ABC, NBC), represented by George P. Hollingbery Co., Nov. 26.
WRBL-TV Columbus, vhf ch. 4, represented by
George P. Hollingbery Co., Nov. 15.
WCOV-TV Valdosta, uhf ch. 37, represented by
Stars National, November
IDAHO '53.
KBOI (TV) Boise-Meridian, vhf ch. 2, Nov. 27
(granted STA Sept. 29).
KBOI (TV) Meridian-Boise, vhf ch. 2, Nov. 27
granted STA Sept. 29).
ILLINOIS
WBLN (TV) Bloomington, uhf ch. 15, represented by Joseph McGilvra Inc., Nov. 8.
WCIA (TV) Champaign, vhf ch. 3, represented
by George P. Hollingbery Co., Nov. 7.
WSIL-TV Harrisburg, uhf ch. 22, November '53.
INDIANA
WFIE (TV) Evansville, uhf ch. 62, represented
by O. L. Taylor Co., Nov. 15 (granted STA Aug. 6).
WKJG-TV Fort Wayne, uhf ch. 33 (NBC), represented by Paul H. Raymer Co., Nov. 15.
WRAY-TV Princeton, uhf ch. 52, represented
by Walker Representation Co., Nov. 15.
IOWA
KGTV (TV) Des Moines, uhf ch. 17, represented
by George P. Hollingbery Co., Nov. 11.
KWWL-TV Waterloo, vhf ch. 7 (NBC, DuMont),
represented by Headley-Reed,
KANSAS Nov. 26.
KOAM-TV Pittsburgh, vhf ch. 7 (NBC, CBS,
DuMont), represented by The Katz Agency, Nov.
15.
WIBW-TV Topeka, vhf ch. 13 (CBS), represented by Capper Sales, Nov. 15 (granted STA
Sept. 22).
LOUISIANA
KTAG (TV) Lake Charles, uhf ch. 25 (CBS,
ABC, DuMont), represented by Adam Young Tv
Inc., Nov. 15.
MASSACHUSETTS
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer Co., Nov. 15.
MINNESOTA
WJON-TV St. Cloud, vhf ch. 7, represented by
William G. Rambeau Co., November '53.
MISSISSIPPI
WCOC-TV Meridian, uhf ch. 30, Nov. 15 (tests
due Oct. 29).
MISSOURI
KACY (TV) Festus,
uhf ch. 14, November '53.
MONTANA
KOOK-TV Billings, vhf ch. 2 (CBS, DuMont),
Nov. 9 (granted STA Aug. 11).
KFBB-TV Great Falls, vhf ch. 5 (CBS), represented by Weed Tv Inc., November '53.
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS. DuMont),
represented by Meeker Tv Inc., Nov. 13.
NEW YORK
WHCU-TV Ithaca, uhf ch. 20, Nov. 15.
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Nov. 15.
'53. (TV) Greenville, vhf ch. 9 (CBS, DuWNCT
Mont), represented by John E. Pearson Tv Inc.,
Nov. 15.
OKLAHOMA
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Nov. 14.
PENNSYLVANIA
WNOW-TV York, uhf ch. 49 (DuMont), represented by George P. Hollingbery Co., November
SOUTH CAROLINA
WIS-TV Columbia, vhf ch. 10 (NBC), represented by Free & Peters Inc., Nov. 7 (granted
STA Oct. 19).
TENNESSEE
WSIX-TV Nashville, vhf ch. 8 (CBS), repre-

Keeps

Coaching

YOU can't keep a good man down —
especially if he's a football coach and
television is available. Thanks to the
efforts of WSBT-TV South Bend, Ind.,
Coach Frank Leahy of Notre Dame last
Tuesday was able to direct squad practice
through closed circuit tv from his room
in St. Joseph's hospital. Mr. Leahy was
convalescing after a collapse during the
Notre Dame-Georgia Tech game Oct. 24.
WSBT-TV
voluntarily arranged the

elaborate setup, connecting a 1,200-ft.
cable with a truck-mounted camera and
a microwave station atop Notre Dame
Stadium. The truck camera followed
practice on Cartier Field. Telecast was
aired to a second microwave station atop
the hospital, and a direct telephone line
was made available. WSBT-TV indicated it would continue the arrangement
until Coach Leahy is released from the
hospital.
sented by George P. Hollingbery Co., Nov. 15
(granted STA Sept. 9).TEXAS
KMID (TV) Midland, vhf ch. 2, Nov. 15.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by O. L. Taylor Co., Nov. 26.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented
STA Oct. 16).by Forjoe Tv Inc., Nov. 15 (granted
WISCONSIN
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc.,
November '53.
ALASKA
KFIA
(TV)
Anchorage,
vhf ch. 2 (ABC, CBS),
Nov. 15.

WPMT
(TV), WLAM-TV
Set
Combination Sales Policy
COMBINATION

station time sales has been

set up by WPMT (TV) Portland and WLAMTV Lewiston, both Maine, Frank S. Hoy, general manager of both stations, has announced.
WPMT has been on the air since Aug. 31;
WLAM-TV is due to begin commercial operations in December. The cities are 30 airline
miles apart.
The Portland rate is $200 for Class A one
hour time and that at Lewiston has been set at
$150. Both stations can be bought for $250,
Mr. Hoy explained. Grade A and B areas will
cover about one-half of Maine's population, Mr.
Hoy said — 354,608 people. Portland covers
185,885 persons and Lewiston will embrace
168,723 persons. There are 19,200 tv sets in
Portland at the present time, Mr. Hoy said. The
combination has also been offered to all four
networks.
In linking his stations together, Mr. Hoy reported that a high-gain receiving antenna will
be installed at both Lewiston and Portland so
that originations in one station will be fed to
the other for simultaneous broadcast. WPMT
presently is affiliated with all four networks.
Broadcasting
• Telecasting

WNBT

(TV) Plans

Power

Boost

WNBT (TV) New York will boost its range
to maximum permissible power allowed under
FCC regulations early in December when the
station's effective radiated power will be increased from 24 kw to 30 kw, it was announced
last week by Hamilton Shea, general manager
of WNBC-WNBT (TV).
According to Charles H. Colledge, director
of technical operations for NBC's owned-andoperated stations, the new power increase will
result in an improved picture for such fringe
areas as Asbury Park, Hightstown, N. J., and
Stamford, Conn., and will bring pictures to
such out-of-range localities as Danbury, Conn.,
Newburgh, N. Y., and Milford, Pa.

Raymond P. Bottom Dies;
Was WGH
President
RAYMOND P. BOTTOM, 60, president of
WGH-AM-FM Newport News, Va., died early
Thursday morning from a heart condition. Mr.
Bottom had suffered a heart attack about two
months ago but had been working half-days
for the last fortnight. He worked Wednesday
until 6 p.m., becoming seriously ill about 1:30
Thursday morning.
Funeral services were to be held Sunday afternoon at the First Presbyterian Church, Newport
News.
Mr. Bottom was president of these corporations: Daily Press Inc.; Hampton Roads Broad-

casting Co. (WGH); Hampton Roads Music
Corp., and Southern Colorprint Corp. He had
headed the newspaper firm since 1931. During
World War II he served as a lieutenant commander in the Navy.
Surviving are his wife, Mrs. Dorothy B.
Bottom; a son and two daughters.
Eaton

Named

WKLO

JOE EATON, general manager of WKLO-AMTV Louisville, was elected president of the stations at a meeting of the stockholders and directors of MidAmerica Broadcasting Corp., licensee,
last Tuesday. He will
continue as general
manager of both stations. Mr. Eaton succeeds Emanuel Levi,
who will continue to
serve on the board
of directors. James
F. Brownlee, partner
in J. H. Whitney &
Co., New York, will
continue as board
chairman. WKLO

ii

Mr. Eaton

ew York"^^

Head

began operations in 1948; WKLO-TV
Oct. 18.

began

Chicago

^y^1 Detroit
San Francisco

St. Louis *
Charlotte

^

Memphis

Los Angeles

Atlanta
*
Dallas

Andersons
Of KAFY

Sell Control
for $200,000

DIVESTMENT by Sheldon Anderson and Mrs.
Geneva Anderson, his mother, of controlling
interest in KAFY-AM-TV Bakersfield, Calif.,
was announced last week, with a 49% share
being purchased by Chronical Pub. Co., operator of KRON-TV San Francisco. The Andersons sell 52% for total consideration of about
$200,000, including assumption of a $75,000
loan by the buying parties.
Mr. Anderson, who also is principal stockholder in KCOK-AM-TV Tulare, Calif., will
retain 8.3% interest in KAFY-AM-TV. The
transfer, subject to FCC approval, was handled
by Albert Zugsmith & Assoc., Hollywood, station broker.
Charles Thieriot, KRON-TV general manager, increases his 15% holding in the KAFY
properties to 16.67% while Harold P. See,
KRON-TV station manager, acquires 1% of
the Bakersfield stations. John Hearne, attorney
for Mr. Anderson, retains a 25% share.

Si B ranham

offices representing Radio and Television Stations
Officers, Board Members
Named for WABI Licensees
NEW

THE
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COMPANY

officers and board for Community Broadcasting and Community Telecasting Co. (licensees of WABI-AM-TV Bangor, Me.) were
elected by stockholders last fortnight.
The officers: Ambasador to Pakistan Horace
A. Hildreth, president; John M. Kimball of
Portland, Ore., vice president; Carleton D.
Brown, owner of WRKD Rockland and WTVL
Waterville, vice president; James F. White,
Bangor, treasurer, and Leon P. Gorman Jr.,
general manager-assistant treasurer.
George F. Eaton and Arnold L. Veague of
the law firm of Eaton, Peabody, Bradford &
Veague were named secretaries of WABI and
WABI-TV, respectively.
William H. Rea, Pittsburgh; Harold P. Meyer,
manager of WPOR Portland, and Walter L.
Dickson, operations manager of WABI-AM-TV,
were named to serve on the board of directors
with the officers.
Broadcasting

• Telecasting
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WNBQ
(TV) Kates
To Increase 20%
SCHEDULE of increased rates covering local
programs and station breaks will be put into
effect Nov. 1 by WNBQ (TV) Chicago, NBC
o&o outlet, Harry Kopf, NBC vice president
and general manager of WNBQ and WMAQ,
announced last Tuesday. The increase will
amount to approximately 20%.
Mr. Kopf observed that there has been a
28% jump in Chicago tv set ownership since
Jan. 1 when the station last changed its rate
card. No changes in time volume and the frequency discount structure are contemplated.
Rate for one hour of Class A time moves
from $1,800 to $2,200, and a half hour from
$1,080 to $1,320, according to Charles Dresser,
WNBQ sales director. Fifteen-minute slots
jump from $720 to $880.
Other changes, involving 20-second station
breaks: Class AA time, from $350 to $450;
Class A, $300 to $330; Class B remains at
$225; and Class C, from $175 to $200.

Brown

Confirms

Report

IL !s Up for Sale
REPORT that 5-kw ABC-affiliated KOIL
Omaha (on 1290 kc) was up for sale was confirmed last week by Max Brown, general
manager of the Nebraska Rural Radio Assn.owned properties — which also includes KRVN
Lexington, Neb. Mr. Brown said two nonbroadcast groups are negotiating for the 28year-old station bought by the farm cooperative early this year from Stuart Investment Co.
[B*T, March 23].
The Stuart firm sold KOIL for $189,175
with NRRA paying it out on installments. The
investment company retained a mortgage on
the property. A third group made an offer
last month, but withdrew because of factors
not apparent when discussions got underway.
The group comprised Glenn Snyder, general
manager of WLS Chicago, and Edward Borroff, ABC Central Division. KOIL is represented by Paul H. Raymer Co.

WMIN-TV

Names

H-R

Tv

WMIN-TV St. Paul-Minneapolis announces
that it has switched national representative
from O. L. Taylor Co. to H-R Television Inc.,
effective yesterday (Sunday). N. L. Bentson,
station president, points out that the change
effects WMIN Broadcasting Co.'s television
property only.

TREYZ

we

pleaded

are

I
I-

CHAPIN

TAKE

operations at ABC.
IN A MOVE designed to strengthen both its
radio and its tv network operations, ABC is
making two major extensions in its divorcement of radio and tv at the top-command level.
President Robert E. Kintner announced Friday that Oliver Treyz, heretofore director of
research and sales development for both radio
and television, had been named to the new post
of director of the radio network, while Eugene
Accas, who has been manager of radio sales
development, becomes director of network radio sales development, and Dean Shaffner, second in command in Mr. Treyz's former radiotv department, becomes director of network
radio research.
The television counterparts of these radio
operating executives will be Slocum Chapin,
formerly in charge of ABC-owned tv stations
and most recently assigned to development of
daytime tv network programming, who was
named director of the ABC television network;
Don Durgin, former manager of tv sales development, named director of network tv sales
development, and Donald Coyle, former manager of ABC's research department, appointed
director of tv network research.
Changes Are in Effect
The changes became effective yesterday (Nov.
1 ) . Mr. Treyz will serve under Charles T.
Ayres, vice president in charge of the radio
network, and Mr. Chapin under Alexander
Stronach Jr., vice president in charge of the
television network.
"We have made substantial progress on both
the ABC Radio network and the ABC Television network during the past few months," Mr.
Kintner said in his announcement. "Our objective is to improve further our radio and television programming and to increase radio and
television network sales for the benefit of both
the networks and their affiliates."
Other officials also cited the radio appointments of Mr. Treyz and Mr. Shaffner, No. 1
and No. 2 men in the formerly combined department, as evidence that ABC has no intention
of concentrating on television at the expense
of radio.
ABC intends to strengthen, not
««««««««««««««««««««««<«««««,;

to announce

LINTON

Lad Lecome
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counterpart duties as director of the television network. Additionally,
others are re-assigned in moves to strengthen both radio and tv
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In a top-level executive realignment announced Friday, Oliver Treyz
becomes director of the radio network. Slocum Chapin assumes
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"down-grade" its radio operations, one key
executive asserted.
The term "down-grade" was used in answer
to queries about recurrent reports that ABC was
considering a plan of affiliation comparable to
the controversial system instituted by Mutual
(see story page 72).
Officials said categorically they were not
considering such a plan and would not conceivably do so unless it should happen that the
Mutual plan should "catch fire" and be adopted
by other networks to ABC's business detriment.
They said ABC regrets not only Mutual's
adoption of such an affiliation system but also
the multiple-participation plans represented by
such techniques as NBC's "Three Plan," CBS
Radio's "Power Plan," and Mutual's "MultiAsserting
that the record would show ABC
Message
Plan."
had never adopted such a technique except
when necessary to "meet the competition" arising from similar plans on other networks, they
conceded they were now considering the advisability of coming up with something comparable to "Three Plan," "Power Plan," "MultiMessage Plan," etc. — their own, old "Pyramid"
participation plan folded some time ago — but
have not yet reached the point of deciding to
put such a technique into effect or even seek
affiliate approval of it.
They added that they doubted that the multiple-participation technique had added much
to network radio's income, or affected greatly
the distribution of advertisers' budgets among
the various networks.
Aside from the new split-up of radio and tv
executive functions, officials pointed out that
they had separated radio and television in the
vital areas of sales and programming some time
ago, and, as further indication of their attention
to radio, had just named Norman E. Cash of
WLW Cincinnati, formerly with NBC for 12
years as director of radio station relations, to a
key radio sales post. Mr. Cash joins ABC
today as assistant sales manager of ABC Radio
[B®T, Oct. 26].
Creates
In Activities

s
\
I

New

Jobs

Expansion

INCREASED programming and other expanding network activities have led to the creation
of four additional technical positions in the
engineering department of the DuMont Tv
Network, Rodney Chipp, director of engineering, announced last week.
The new positions will be filled by men within the network, Mr. Chipp said, and will enable
DuMont to have seven-day-a-week coverage at
the top administrative level. The four jobs are
under the jurisdiction of Eric Herud, chief
technical operations engineer.
Filling the new positions are John Crossman,
who joined DuMont in 1948 after experience
as radio repair man; John Auld, who has been
with the network since 1948 following service
as a flight radio operator and assistant chief
engineer with Pan-American World Airways;
Michael Stefanic, an audio operator with DuMont since 1948 and previously a transmitter
Broadcasting

• Telecasting
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engineer with WLEE Richmond, WKJG Fort
Wayne and WOR New York, and Kenneth M.
Reichenbach, who became associated with DuMont Labs in 1945 as a development technician
and later moved to the broadcasting division.

BERGMAN

N

TO

HEAD

Dr. Allen B. DuMont, DTN president, confirms the anticipated
appointment

of Ted Bergmann

as the network's managing
director effective Jan. 1, when
Chris Witting assumes

the WRS

presidency.
APPOINTMENT of Ted Bergmann as director
of broadcasting for the Allen B. DuMont Labs,
heading up the active direction of the DuMont
Television Network, was announced last week
by Dr. Allen B. DuMont, president.
Mr. Bergmann will succeed Chris J. Witting,
who has accepted the presidency of Westinghouse Radio Stations Inc. Both moves become
effective Jan. 1.
Elevation of Mr. Bergmann, long a dominant

CONFERRING with Rodney ChJpp, director
of the DuMont Tv Network engineering
dept. (seated) are (I to r) Kenneth Reichenbach, John Auid and Michael Stefanik, all

figure in the network's sales operations and
general manager of the network since July, had
been regarded as virtually certain [B»T, Oct.
26] since shortly after Mr. Witting's decision
to accept the WRS presidency was revealed.
The newly-named director has been identified
with DuMont sales activities since 1947, when
he joined what DuMont claims was the first
tv network sales staff in the industry.
He is credited with having participated in
"most of the major contracts for DuMont
time," including General Foods' purchase of
the Captain Video series, said to be the first
sale of five evening half-hours per week to a
single sponsor; Procter & Gamble's sponsorship

recently promoted to the department's
technical administrative staff.

CBS-TV's Science Fiction
AUDITION recording of Out of This World,
described as the first television dramatic series
dealing with adult science fiction, will be put
on camera within the next few weeks for a
forthcoming presentation over CBS-TV, it was
announced last week. '

ON

THE

NOV.

AIR

15,

1953

DUMONT

of Fashions on Parade, described as P&G's
first tv effort; Old Gold's purchase of the
Original Amateur Hour, first hour-long program sale on DuMont, and, most recently,
Admiral Corp.'s purchase of Bishop Fulton J.
Sheen's Life Is Worth Living, and Westinghouse's sponsorship of the first nation-wide
schedule of professional football broadcasts
this fall and winter.
He also is credited with helping to develop
the Drug Store Television Productions project,
which embraced Cavalcade of Bands and Cavalcade of Stars and, according to DuMont
authorities, set the pattern for multiple sponsorship of high-budgeted network shows.
Under his direction, DuMont network sales
are reported to have shown a 40% annual increase since 1951. Gross billings this year are
expected to approach $18 million (a typographical error in the Oct. 26 issue of Broadcasting •Telecasting erroneously listed 1953
anticipated billings at about $186 million).
Mr. Bergmann also has served as chairman
of the NARTB Contract Standardization Committee, which developed standardized tv time
contracts for the industry.

General

This tomove
logical in General
desire
effect isa consolidation,
Willet
president of the Don Lee Division
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Tv

WIBW-TV

Won't Replace Newspapers
TELEVISION was characterized last week by

Interim

John K. M. McCaffery, NBC news commentator, as a news medium that can never replace
the newspaper because it is limited in the
amount of time it can devote to news coverage
and lacks the diversification of newspapers.
He offered these remarks Wednesday as
featured speaker at the opening session of the
second annual Joseph Medill Patterson Lecture
series at Fordham U. in New York. He added
that tv had not lived up to its promise as a
news medium, particularly in the fast-breaking
spot
news mobile
field, mainly
cost of
sufficient
units tobecause
cover a"the
community
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CBS-DuMONT-ABC
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saturation

Set installations are skyrocketing, but our realistic rates and six-month protection are based
only on 39,633 TV homes.
* Electric Ass'n. of Kansas City, 8-30-53
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adequately would be so exorbitant that no
sponsor could afford it."
AT&T

Topeka,
Kansas
Ben Ludy, Gen. Mgr.
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Teleradio,

Don Lee Name
H-R
GENERAL TELERADIO Inc. late Friday announced the consolidation of its national radio
and television representation with the appointment of H-R Representatives Inc. as exclusive
representative for the Don Lee Division effective Jan. 1. H-R currently represents other General Teleradio am and tv properties.

NBC's

The Kansas

NETWORK

Rep: Capper

Publications, Inc.

Links

Three

More

INTERCONNECTION of three more television stations with the Bell Telephone System's
nation-wide network facilities was announced
last week by the Long Lines Dept. of AT&T.
Network tv service is now available to 210
stations in 132 cities in the U. S. The latest
stations receiving the service are WTRF-TV
Wheeling, W. Va., KSTM-TV St. Louis and
WIFE (TV) Dayton.
Broadcasting
Telecasting

27

New

Raise

Affiliates

NBC-TV

Bannister

notes

to
that

144
126

of

stations already are on the air.
This figure includes 12 of the
new affiliates.
ADDITION of 27 new television stations as
NBC-TV affiliates in recent months, enlarging
the network to 144 stations, was announced last
week by Harry Bannister, NBC vice president
in charge of station relations. He noted that of
this group, 12 stations already are on the air
and bring to 126 the number of NBC-TV stations currently operating.
New NBC-TV affiliates already on the air
were listed as:
KRBC-TV Abilene, Tex. (ch. 9). owned by Reporter Broadcasting Co.; KXLF-TV Butte, Mont,
(ch. 6), owned by Television Montana; KEROTV Bakersfield, Calif, (ch. 10), owned by Kern
County Broadcasters Inc.; WROL-TV Knoxville,
Tenn. (ch. 6), owned by Mountcastle Broadcasting Co.; WTOK-TV
Meridian, Miss. (ch. 11),

H0W

^ron'coSmercial

SOUND
ANNOUNCER: television
This is Gen. Nathan Bedford
Forrest, the famous Confederate
cavalry officer who coined
the phrase "first with the

^

PICTURE
most
Tight" . shot of Gen. Nathan
Bedford Forrest statue.

0
SOUND
In Memphis, WMCT is certainly
"first with the most"
in television programming and
technical know-how.
PICTURE
Show title to right.

in programming

in know-how

0
SOUND
For five years - since 1948,
TV sets in the Memphis area
have been tuned to WMCT
exclusively.
PICTURE
Show medium shot of homes with
antennas.

WCSH-TV Portland, Me., scheduled on the
air Dec. 20 on vhf ch. 6, signs NBC-TV
affiliation. Negotiators are (I to r): seated,
William Rines, WCSH-TV general manager,
and Harry Bannister, NBC vice president in
charge of station relations; standing, George
Kelley, vice president. Congress Square Hotel Co., licensee, and Jack Atwood, national
sales and assistant station manager for tv.

0
SOUND
Today, we know that 225,000
TV sets with and without low
band antennas pick up WMCT
clearly.
PICTURE
Show title to right.

225,000

TVhames
owned by Southern Television Corp.; WICS-TV
Springfield, 111. (ch. 20), owned by Plains Television Corp.
WNAO-TV Raleigh, N. C. (ch.. 28), owned by
Sir Walter Television Co.; WSJS-TV WinstonSalem, N. C. (ch. 12), owned bv Triangle
Broadcasting Corp.; KEDD-TV Wichita, Kan.
(ch. 16), owned by KEDD Inc.; KMO-TV Tacoma,
Wash. (ch. 13), owned by KMO Inc.; KNOE-TV
Monroe, La. (ch. 8), owned bv James A. Noe;
KETX Tyler, Tex. (ch. 19), owned by Jacob A.
Newborn Jr.
The 15 stations which have affiliated with
NBC-TV but are not yet on the air were
listed as:
KTVA Anchorage, Alaska (ch. 11), Northern
Television Inc.; KOA-TV Denver (ch. 4), Metropolitan Television Co.; WFIE-TV Evansville,
Ind. (ch. 62), Premier Television Inc.; WIS-TV
Columbia, S. C. (ch. 10), WIS-TV Inc.; WFBC-TV
Greenville, S. C. (ch. 4), WMRC Inc.; WJHL-TV
Johnson City, Tenn. (ch. 11), WJHL Inc.; KMIDTV Midland-Odessa,
Tex. (ch. 2), Midessa Television Co.
KOAM-TV Pittsburg. Kan. (ch. 7), Pittsburg
Broadcasting Co.; WCSH-TV Portland. Me. (ch.
6), Congress Square Hotel Co.; KOMO-TV Seattle
(ch. 4). Fishers Blend Stations Inc.; WCEN-TV
Temple-Waco, Tex. (ch. 6). Bell Publishing Co.;
KWWL-TV Waterloo-Cedar Rapids, Iowa (ch. 7),
Black Hawk Broadcasting Co.; WJDT Jackson
(ch. 3), Lamar Life Broadcasting Inc.; WJHP-TV
Jacksonville (ch. 36), Jacksonville Journal Co.;
KSLA-TV Shreveport (ch. 12), Interim Television
Corp.
Broadcasting
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SOUNDto sell Memphis, you need
So,
WMCT, the station that is
clearly "first with the
most" for its advertisers.
PICTURE
Show title to right.

WMCT
First TV Station
WMC — WMCF — WMCT
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National Representatives
The Branham Co.

Owned and operated by
The Commercial Appeal

November 2, 1953

•

Page 71

MAAC
ON

MEMBERS

RESERVE

CONTROVERSIAL

Both the network

JUDGMENT

PLAN

and the 14 members

ready for the Wednesday

meeting.

OF

Not

MBS

of the affiliate committee

MAAC

members

want

get

to study

their districts' reactions before taking a definite stand.
on a nationwide MBS survey conducted by its
MUTUAL network's top officials and the 14
members of the Mutual Affiliates Advisory
fact-finding committee at a meeting held Oct.
25 in Jefferson City. The survey was made by
Committee, representing the 560 affiliated stations, meet Wednesday in New York to decide
Catherine Roer, MBA secretary-treasurer. It
showed that 152 reporting stations have signed
whether to adopt, amend or junk the new MBS
affiliation and sales formula.
MBS contracts, 210 have not and 28 did not
need to sign contracts to continue their affiliaMAAC members polled by B«T generally
tion. No action was taken by the Missouri
were reluctant to commit themselves in advance
association
at its meeting.
to a position on their own behalf, or their districts. Their on-the-record comments do not
Dismissed Representative
confirm evidence that large numbers of affiliates
are resisting the plan.
At least one station is reported to have disMBS officials did not elaborate on well-placed
missed its national representative on the ground
indications that the network is ready to take
that Mutual will be selling spot business under
radical action if intense opposition develops
its new affiliation contract.
The reactions given by MAAC members
at Wednesday's meeting [B»T, Oct. 26].
follow:
Thomas F. O'Neil, network president, has
conferred with MBS executives at his home. He
Bob McRaney, general manager of WCBI
is recuperating from an operation. MBS ofColumbus, Miss. — "Stations in our district are
ficials have been working on various proposals
on the spot. They need network service for
for a sales plan to support the new affiliation
programs and prestige yet are concerned over
contracts but it was indicated no action will
prospects the network will invade national,
be taken prior to the Nov. 4 meeting.
regional and even the local spot field. HowWhile MAAC members are mostly neutral,
ever, stations realize Mutual did not instigate
they will go to the New York meeting armed
this type of operation and all network stations
with polls taken in their districts. Some of the
are facing the same thing."
hot spots of opposition such as South Carolina,
Victor C. Diehm, president-general manager
Missouri, Iowa and Oklahoma have not indiof WAZL Hazleton, Pa.— "I was on the MAAC
cated any softening of their antagonism.
committee that met and unanimously endorsed
Missouri Broadcasters Assn. heard a report
the plan at the Cape Cod meeting in late June.

in the Script

AN IMPROMPTU expletive with a racetrack connotation set off a chain reaction
at WWDC Washington Wednesday and
brought countless calls to MBS affiliates
carrying the Fulton Lewis jr. commentary
When Mr. Lewis, from Leonardtown,
program.
Md., was several seconds late responding
to a cue following the mid-program public service break, the announcer at
WWDC voiced his surprise with the twosyllable observation, assuming his mike
was cut off.
WWDC apologized Thursday morning
to all MBS stations over closed circuit.
It apologized to Mr. Lewis; wrote a letter
of explanation to the FCC; fired the announcer, withholding his name, and suspended the engineer.
All of the committee members acting as an
advisory committee to Mutual pledged to
Mutual that any releases concerning the meeting would come through Mutual. I honestly
do not know how many of the non-metropolitan
markets I represent in District 1 have accepted
the plan. I do know some of the larger markets
have signed the contract. I have sent a letter
to all stations I represent asking for their, comment for use at Nov. 4 meeting."
Rex Howell's Answer
Rex Howell, president-owner-general manager, KFXJ Grand Junction, Colo. — "Majority
of Mutual affiliates in this district approved
the new MBS plan. We feel that the principle
benefit derived from any network affiliation is
the opportunity to integrate national interest
programs into our local schedules. Revenues
from network were never sufficient to be important. Through the sale of co-op shows with
nationally-known talent we obtain much better
return than from network payments previously
received and at the same time offer our local
advertisers superior programs; also the fact
that network option hours are reduced is important. While most affiliates agree in principle,
there are some who are not wholly satisfied
with present MBS program lineup but feel that
necessary corrections will be forthcoming."
Mort C. Watters, vice president-general manager of WCPO Cincinnati — "I have polled
views of Mutual stations in my district and
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await
replies." general manager of WILD
Don their
D. Campbell,
Birmingham, Ala. — "I do not have the exact
number of metropolitan Mutual stations signing
the new contract. First reaction was not too
favorable but I believe stations are now finding
they will net more by adding reasonable talent
fees over time costs to attractive and salable
periods and features offered by Mutual. Stations have the advantage of setting this fee
and playing programs at times best suited to

New

Library
York

17,

M.

Y.

WOMI
stations
MAAC
attempt

nowJohn
would
incomplete."
M. beWalter,
general manager, WJPG
Green Bay, Wis., and president of Wisconsin
Network — "I am withholding firm comment on
the Mutual contract until the New York meeting. WJPG signed and submitted a contract
listing exceptions which the station could not
meet, particularly on sports. I have had no
contact on the subject with other Mutual stations in this
area."
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KTR-lOO
provides in almost unbelievably light and compact form complete equipment for multiplex wide band video and
high quality audio transmission and reception.
Highly portable yet ideally adapted for permanent installation,
it is extremely easy to set up and operate in any location — with installation, control and servicing features never before available.
From unit packaging to IF strips, RF plumbing and audio circuits, the Raytheon KTR-lOO is entirely new. Introduced only after
long research and development, it combines the best efforts of
Raytheon specialists in every phase of electronics with the advice
of television engineers, industry professionals and consulting engineers.
Before you buy equipment for remote pick-up, STL or network
interconnection, look into the Raytheon high and low power
microwave — DESIGNED FOR TELEVISION. Write for complete
information.

Economy
RES
1. Multiplex audio-video-range to 25 miles
2. Up to 500 ft. of camera cable may be
used between control units and RF heads
3. Cable length compensation by capacity
switch
4. Provisions for frequency, modulation and
klystron power monitoring
5. Temperature-controlled fused quartz
cavity
6. Simplified AFC with improved limiter
using same discriminator as video
7. Entire system operates over — 30°C, to
-f-50 C ambient temperature range

you
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want

most

Convenience
in Microwave

8. Transmitter klystron voltages regulated
for 7000 mc frequency stability
9. Klystrons housed in temperature controlled ovens
10. Only 4 light compact units with all components accessible
11. 2, 4 and 6 ft. dishes available with
simplified antenna feed
12. Meter jack in Receiver Control for peaking dish with Simpson meter
13. Vertical or horizontal antenna" feed
14. Test switch meter and test points for
checking system during operation

RAYTHEON

I Circuit design and
packaging by specialists.

• Operating

MANUFACTURING

• Reliability
Equipment

15. All caps and covers attached to units
16. Intercom between control units and RF
heads
17. 110 volt outlet in completely waterproofed RF heads
18. Standard tubes and circuitry with
proven dependability
19. Embodies every technique of simplified,
ruggedized, miniaturized design
20. No FM broadcast interference in interconnecting cables
21. Convenient luggage-style aluminum
cases with rugged baked finish

CO

Equipment Sales Division
Dept. 6270 BT
WALTHAM 54, MASSACHUSETTS

TCU with
Lightitcndar
and convenient
dued
connections at end of case.
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NETWORKS

Davis Drops Newscasts
ELMER DAVIS, veteran ABC commentator, announced on his radio program last Monday that he was discontinuing his ABC news broadcasts (Mon.-Fri.,
7:15-7:30 p.m. EST) because of ill
health. He stressed that he was leaving
because of his "blood pressure" and not
because of "political pressure or economic
pressure." Starting last Tuesday, Mr.
Davis' broadcasts were taken over by
Austin Kiplinger, ABC radio and television commentator. A spokesman said
Mr. Kiplinger probably will fill the spot
regularly
until to
Mr.broadcast
Davis' health
him
to return
work. permits

Seven Join ABC-TV;
Affiliates Total 170
SEVEN more stations have joined ABC-TV
as affiliates, raising the total number of outlets to 170, it was announced last week by
Alfred R. Beckman, national director of the
ABC Station Relations Departments. New
affiliates are:
WTRF-TV Wheeling, W. Va. (ch. 7), which is
owned by Tri-City Broadcasting Co. with Robert
W. Ferguson as general manager, effective Oct.
24; KGBS-TV Harlingen, Tex. (ch. 4), owned by
Harbenito Broadcasting Co. with Troy McDaniel
as general manager, effective yesterday (Sunday);
KFIA-TV Anchorage, Alaska (ch. 2), Kiggins &
Rollins with James G. Duncan as general manager, effective yesterday.
WWOR-TV Worcester, Mass. (ch. 14), Salisbury
Broadcasting Corp. with Ansel E. Gridley as vice
president and general manager, effective on or
about Nov. 15: KGTV (TV) Des Moines, Iowa
(ch. 17), Rib Mountain Radio Inc. with S. H. McGovern as general manager, effective on or about
Nov. 15; WDAN-TV Danville, 111. (ch. 24), Northwestern Publishing Co. with Robert J. Burrow
as general manager, effective on or about Dec. 1,
and WBTM-TV Danville, Va. (ch. 24), Piedmont
Broadcasting Corp. with Edward C. Gardner as
general manager, effective on or about Jan. 1.

President's Church Message
PRESIDENT Dwight D. Eisenhower, in a
message over the radio networks of NBC, CBS,
ABC and Mutual last Friday, launched the fifth
consecutive campaign which American business
is conducting through the Advertising Council
to increase church and synagogue attendance
throughout the country. The President's message was scheduled to be heard again yesterday
(Sunday) on television networks.
The campaign, which is conducted throughout November, will be supported by radio-tv
messages on network commercial and sustaining shows through the Council's radio and
television allocation plans. Films to television
networks and stations were contributed as a
public service for the third consecutive year by
the lam Handy Organization. Voluntary advertising agency on the campaign is the J.
Walter Thompson Co.

Lewine Appointed at CBS-TV
APPOINTMENT of Richard Lewine as a
CBS-TV executive producer, with color television his first assignment, was announced last
week by Hubbell Robinson Jr., vice president
in charge of network programs for CBS Television. He also announced the assignment of
Jerry Danzig to prepare a new hour-long dramatic show for the network.
Mr. Lewine has been with CBS-TV since
1949 and since last April has served as supervisor of network daytime programming, assisting in the development of several program
series.
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RCA

COLOR

FILM

DEMONSTRATED

PROCESSES

AT

SEMINAR

New Jersey showing describes the equipment a station will need
to operate under the compatible standards. Three methods for telecasting color film are trotted out for 40 broadcast engineering consultants.
THREE methods of telecasting color film —
one already in commercial production, the
other two still in the laboratory stage — were
demonstrated for the first time Thursday to
some 40 broadcast engineering consultants
attending a color tv seminar conducted by
RCA's Victor Division.
Seminar was on the broadcasting problems
of compatible color, particularly the new equipment stations will need at transmitter and
studios and the modifications necessary to
make present monochrome equipment suitable
for color telecasting as well. The two-day
meeting (Wednesday-Thursday) was held in
RCA Bldg. 3 in Camden, N. L, with the consulting engineers present receiving an intensive
briefing on what color will mean to their station operator clients.
RCA spokesmen reported that one or more

System Committee, with a clarity and lucidity
that won him unstinted praise from the engineers present.
W. J. Poch, manager of the broadcast studio
engineering section of the RCA Victor Enginering Products Department, discussed and
conducted the demonstrations of the various
types of colorcasting film programs. The one
which RCA in now producing, following thorough field testing by NBC in New York,
utilizes a flying spot scanner tube in conjunction with a 16mm fast pulldown projector.
The word "fast" in the name is justified, as
Mr. Poch explained that this scanner moves the
film from a standstill position to a speed of
22 miles per hour and stops it again, all in
little more than one-one thousandth of a second.
Each frame of the film remains stationary

CONSULTANTS attending the first color tv equipment seminar conducted by RCA observe
demonstration by W. J. Poch (2d I), RCA manager of broadcast engineering. They are
(I to r): George Adair, George Gautney, Howard Head (A. D. Ring & Assoc.) and George
Davis, all Washington.
stations in 57 cities have already placed orders
for equipment that will enable them to broadcast network color programs in their areas and
announced that delivery of such equipment
will be started before the end of this year.
In line with the 17 clinics on black-and-white
tv problems held by RCA in the past six years
for engineers and consultants, RCA said that
a similar series of color clinics will be scheduled as soon as the FCC acts on the proposed
new standards for compatible color tv.
Topics covered at the two-day technical
color session, in addition to the color film
equipment and methods of telecasting, covered
all aspects of broadcasting in color from the
simplest step — transmitting network color programs— to full scale local colorcasting of
slides, film and live studio and remote programs. One of the seminar's highlights was a
two-hour lecture, made the opening afternoon
by John W. Wentworth, supervisor of advanced
development of color tv, who in that brief
time summarized the entire theory of compatible color as developed by RCA, with standards
tested and approved by the National Television

in the projector gate while the beam on the
flying spot tube is scanning a complete raster,
Mr. Poch said. "The particular advantage
gained by using this method of color film
scanning is that the three signals obtained
from the three photocells corresponding to the
three primary colors are automatically in
A drawback of this system, however, is that
the force necessary to start and stop the film
so rapidly puts a great strain on the film,
register." its use to 16mm film and to film
restricting
that has not been spliced or which has been
spliced with extreme care. One method of
avoiding this difficulty, with which RCA is
now experimenting, utilizes three Vidicon
camera tubes which simultaneously scan the
film, which can be either 16mm or 35mm, as
it is run through a standard projector. Colors
are separated by means of dichroic mirrors
which deliver the right color to the right tube.
While hopes are held out that this method
of telecasting color film may be successful, the
engineers demonstrating it warned that it is
still strictly experimental, with such problems
Broadcasting
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as getting tubes with well-matched characteristics and obtaining precise color registration
still to be solved.
The third method, also still in the laboratory
stage, is derived from German experiments and
from subsequent work by Bell Labs. This
system involves the use of 24 mirrors which
rotate on a wheel, with each individual mirror
also rotated on its own cam. Each mirror
follows a frame of film, the image being picked
up by a flying spot scanner, with one frame
dissolving into the next as the two pickups
overlap, about 20% of the time. Servomechanisms are used to correct the pictures
for brightness, as the amount of light drops
during the straddle or overlap; for jitters,
the waviness apparent in the unadjusted film
telecast, and for film shrinkage, by moving the
gate up and down so that the film is in perfect
register. Unlike the other experimental method,
where the problems are chiefly electronic, the
problems of this third system of color film
pickup are largely mechanical.
These experimental film processes as well
as the single Vidicon studio color camera which
RCA has under development were used by T.
A. Smith, vice president in charge of the
Engineering Products Department, to illustrate
his advice to the consulting engineers and
through them, to the tv station operators, that
equipment for colorcasting should be purchased
only as needed, but that when it is acquired it
should be the kind that will enable the station
to deliver the best transmission possible.
Plan for the future and allow for expansion, he said, but he warned against buying
equipment not currently needed, pointing out
that with all the experimental work now going
on, by the time it is needed better — and less expensive— equipment may be available. However, he urged no one who could profitably go
into color telecasting at this time to delay because better equipment may be available at
some later date.
To Tell Color's Story
W. W. Watts, vice president in charge of
technical products, who joined Mr. Smith in
welcoming the consultants to this first broadcasting color clinic, said that RCA was holding this session, as it has previously conducted
meetings for tube and receiver manufacturers,
in the belief that by telling one whole industry
all it knows about color it will stimulate progress that will be good for all, including RCA.
After Mr. Wentworth's explanation of the
fundamentals of the RCA color system, which
not only transmits color pictures for reception
on color receivers, but he said, is doubly compatible, permitting the reception of color pictures in monochrome on present monochrome
sets and the reception of monochrome pictures
on color sets, R. J. Smith, of the television systems group, discussed the equipment arrangements necessary for color. Starting with the
transmission of network color programs, the
simplest way, and progressing through slide,
film and live local color broadcasting, Mr.
Smith described briefly the equipment and adjustments needed at each stage.
T. N. Gluyas, supervisor of uhf and color
transmitting equipment, final speaker of the
Wednesday session, discussed transmitter operation with color signals. There are no fundamental new requirements, he said, with any
transmitter that is doing a very good job of
broadcasting monochrome signals likely to be
all right for colorcasting. But he warned that
degradation of the broadcast signal is much
more serious in color than in black-and-white
tv, as it influences the hue and saturation of the
colors as well as the brightness, so double care
must be taken with color. Transmitters, he said,
should be adjusted so that the phase shift from
Broadcasting
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black to white does not exceed three degrees,
and that, he stated, is a pretty hard standard
to meet.
Opening the Thursday morning session, A.
H. Lind, manager of the tv terminal equipment
group, described in detail the color monitor,
stabilizing amplifiers and other auxiliary equipment for color, pointing out that some present
equipment can be modified to handle color as
well as monochrome transmission.
J. A. Bauer, manager of the test and engineering group, described the test equipment
needed to check on color telecasting, presenting
an instrumentation list of 14 items which, in
answer to a question from the floor, he estimated would cost from $10,000 to $12,000 for
the lot. Color, he stated, makes greater demands for quality than monochrome, and so

may be expected to increase the demands for
test equipment. One consultant was overheard to comment that at that rate television
broadcasters might well spend more for test
equipment for color than they did for their
original monochrome transmitters.
Color flying spot scanners were discussed
by W. E. Tucker, supervisor in charge of design
and development of flying spot scanners. Mr.
Tucker's explanation of this scanning process
dealt chiefly with its use for telecasting color
slides, leading into Mr. Poch's discussion of
color film telecasting. F. W. Millspaugh, supervisor of the color design group, concluded
the talks with a description of the RCA color
camera and its associated equipment for live
color telecasts.
The two-day seminar ended with an inspec-
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tion tour of the first complete RCA vhf 50 kw
tv transmitter, said to be capable of providing
vhf stations with the maximum allowable radiated power.
Among those attending the seminar were:
F. G. Kear, R. L. Kennedy, W. C. Beecher, G.
C. David, W. L. Davis, R. Compton, J. Cohen,
J. W. Collier, R. E. Dippell, R. Rohrer, J. McNary, R. Duncan, D. Bain, C. D. Pitts, Ray
Wilmotte, Howard Head, John McMahon, John
Gilbert, L. H. Carr, Millard Garrison, Russ
May, George Adair, John Mullaney, Peter
Gureckis, Richard Purcell, George Gautney,
George Flagerty, William Ellsworth, Vergne
Hoke, Julian Dixon, Hart Cowperthwait, Frank
Mcintosh, Robert Baluta, Charles Brady, and
S. W. Kershner, all of Washington, D. C.
Also: J. R. Poppele, South Orange; B. Adler,
New Rochelle; C. W. Kauffman and P. F.
Godley Jr., Upper Montclair; R. Rainey, J.
Silva, and McMyers, New York; Roger Phelps,
Philadelphia; Carl Napper, Baltimore; T. B.
Friedman, Cleveland; T. Wright, D. A. Peterson and E. Cullum, Dallas.

RCA's Tube Dept. Starts
New Marketing Plan
ORGANIZATION of an overall marketing
operation which unifies all sales and^ commercial activities to provide better service for
customers has been announced by the RCA
Tube Department. Four marketing divisions,
which will concentrate on the marketing of
specific RCA product lines, have been established. The divisions are receiving tube and
transistor marketing, headed by Kenneth G.
Bucklin. cathode ray and power tube marketing,
headed by Michael J. Carroll, electronics components marketing headed by Harry B. Wilson
and parts and equipment marketing, managed
by Leonard J. Battaglia.
Under the new organization, Lawrence S.
Thees, general sales manager, has been promoted to general commercial manager under
Richard T. Orth, vice president in charge of the
tube department. Direct marketing operations
will be under the supervision of Douglas Y.
Smith, former manager of sales operations.
The new marketing operation also includes
a separate sales division managed by Lee F.
Holleran.

DuMont Ships to Eight
ALLEN B. DuMONT Labs Inc. reported microwave equipment shipments last week to KOYTV and KOOL-TV Phoenix, Ariz., sharing time
on ch. 10; KOAT-TV Albuquerque, ch. 7;
WGEM-TV Quincy, 111., ch. 10, and KHQATV Hannibal, Mo., ch. 7. WNOW-TV York,
Pa., has been shipped a 1 kw DuMont transmitter for uhf ch. 49. A 25 kw transmitter
shipped to WDTV (TV) Pittsburgh, vhf ch. 2,
and a 5 kw transmitter to KBOI (TV) BoiseMeridian, Idaho, vhf ch. 2, also were reported
by DuMont last week.

FTL Microstrip Sessions
FEDERAL Telecommunications Labs., Nutley,
N. J., a division of IT&T, will hold a symposium on Microstrip for representatives of the
Armed Forces today (Monday) and for the
electronics industry on Wednesday. Microstrip
is a new system in microwave communications
which substitutes "printed circuits" for the
reportedly "more expensive and cumbersome"
waveguides or components in the conventional
systems.
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3-4 years, manufacturer predicts, color tv sets

equivalent in size to the present black-and-white 21-inchers will be on the market for
$500.
COLOR tv sets equivalent in screen size to
present 21 -inch black-and-white receivers will
be available for approximately $500 within
three or four years but the cost factor will
prevent any "immediate wide-spread swing" to
color. Dr. Allen B. DuMont, president of DuMont Labs, predicted Friday.
In a speech prepared for delivery Friday
night before the Industrial Council at Rensselaer Polytechnic Institute at Troy, N. Y.,
Dr. DuMont said color tv today is at a stage
of development comparable to monochrome
television in 1941, but expressed assurance
technical and manufacturing progress will be
such that "over the next 10 to 20 years color
television will be integrated with our present
black-and-white broadcasting."
He said America already is entering what he
called the "Telectronic Age," which "in my
opinion will find its greatest usefulness in the
closed-circuit type of transmissions" — in education, for example; in the fields of medicine;
in industry and transportation; in financial institutions, and in the protection of industry and
business.
Speaking of education television, Dr. DuMont pointed out that although educators in
particular are apt to criticize commercial programming, nevertheless strictly cultural and
educational programs rank far down the list
in popularity surveys, and broadcasters must
"give the people what they want, or we won't
have any income" with which to continue
programming.
Wide Choice to Viewers
"And yet," he continued, "despite the lower
ratings achieved by the cultural type of program, the networks are doing a prodigious job
in presenting a very wide variety of excellently
conceived programs of this type. The point that
I want to make is that if a television viewer is
selective in the station to which he is tuned, he
has available to him a very wide choice in programs of intense cultural and educational
In addition to these programs, Dr. DuMont
interest."
said, many dramas and plays have "serious and
cultural impact," and tv's coverage of public
events — political conventions, inauguration,
coronation proceedings, and the like — has educational importance that cannot be ignored.
Further, he asserted, although FCC set
aside 242 channels for non-commercial use by
educators, only two strictly educational tv
stations have yet gone on the air. But he held
out high hopes for educational usage of closedcircuit television, asserting that "I don't think
it is beyond the realm of possibility that in
another quarter of a century almost every
school system and educational institution in
the country will be equipped to take advantage
of this type of television."
Dr. DuMont traced the development of television through the years, including the growth
of his own company from its start in 1931 with
an investment of $1,000, its development of
the cathode-ray tube and subsequent developments and expansions that carried its total
sales from $70 in its first year of operation to
an expected $90 million this year.

'Showcase1

Visits

MORE than 100 applicants and construction permit holders have visited the two
DuMont 5 kw uhf "showcase" transmitters at Easton, Pa., and Columbia, S. C,
to check the progress of operations there,
according to Herbert E. Taylor Jr., manager of the transmitter division of Allen
B. DuMont Labs. Both Richard Hubbell,
manager of WGLV (TV) Easton, and H.
Moody McElveen, general manager of
WNOK-TV Columbia, have reported to
Mr. Taylor that visitors are chiefly interested in the transmitters themselves
and the reception quality afforded. Among
visitors, Mr. Taylor said, have been operators of 1 kw uhf stations already on
the air who plan to move to higher power
in the future.

CBS-Columbia
Division

of

Becomes

CBS

Inc.

ACTIVITIES previously carried on by CBSColumbia Inc. as a subsidiary of CBS Inc. will
in the future be carried on by the same organization as a division of the parent company
under the designation of CBS-Columbia it was
announced last week by William S. Paley, chairman of the board of CBS Inc.
CBS-Columbia is engaged in the manufacture and sale of radio and television receivers,
with plants in Brooklyn and Long Island City.
Mr. Paley explained that the organizational
change was made to simplifiy the over-all
corporate structure and to allow greater integration of CBS-Columbia with CBS Inc. He
added that under the same pattern, CBS Radio,
which conducts all radio broadcasting activities;
CBS-TV, which conducts all television activities, and CBS-Hytron, which manufactures
receiving and picture tubes, had previously
been organized as operating divisions of
CBS Inc.

RCA

Sets Tv Gear

Clinic

FIVE-DAY CLINIC in basic theory, design,
operation and maintenance of uhf and vhf
television equipment will be held at the RCA
Victor plant in Camden, N. L, commencing
Nov. 30.
In making the announcement last week the
Broadcast Marketing Div. of the RCA Engineering Products Department said that engineers from all over the country and from
abroad are expected to attend the sessions
which will be conducted by 50 of the company's leading engineers. Clinic, the eighteenth
in a series conducted by RCA over a five-year
period, will be the last of its kind scheduled for
this year. Enrollment is still open.

'Off-Shore7

Equipment

Shipped

FIRST electronics equipment for anti-submarine
warfare to be built in Great Britain under the
U. S. Off-Shore Procurement Program has been
delivered to U. S. Navy officials in London, it
was announced last week by Meade Brunet,
vice president of RCA and managing director
of the RCA International Division. Mr. Brunet
said the equipment, consisting of sonar (echoranging) apparatus, was manufactured by RCA
Photophone Ltd., associated company of RCA
in London.
Broadcasting
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PROGRAM
Sarnoff

Cites

Electronic

Strides

COLOR television, "tiny" radio sets, and video
tape recordings were among the "important
electronic contributions to mid-century living"
cited by Brig. Gen. David Sarnoff, chairman of
the boards of RCA and NBC, in an RCA fullpage advertisement in the annual HeraldTribune Forum section of the New YorkHe raid-Tribune Oct. 25.
Under the heading "New Electronic Pattern
for Mid-Century Living as Seen by David
Sarnoff, Chairman of the Board of RCA," the
advertisement also cited electronic appliances
in the home "within the next few years," electronic computers, electronic health aids, use of
closed-circuit tv for educational, industrial and
household purposes, and electronic aids to
automobile driving.
"As the science of electronics continues to
unfold," Gen. Sarnoff was quoted, "new discoveries will be made, new inventions will be
created and new products and services will be
developed. Indeed, the advances of the next
half century will make those of our generation
pale into insignificance."
'53 Sylvania Tv Set Sales
Seen 156% of 1952 Figure
PREDICTION that total sales of Sylvania
television sets during 1953 will be at least 156%
of the 1952 figures was expressed last week by
Bernard O. Holsinger, general sales manager
of the radio and television division of Sylvania
Electric Products Inc., Buffalo.
He said sales of Sylvania tv sets as of Sept.
30, without considering the final quarter, already had exceeded those for the entire year
of 1952. He said October, November and December constitute "one of the peak tv periods
of the year, with Christmas gift buying a strong

New

Agent

Firm

Formed;

Will Design Stars7 Shows
FORMATION of a company that will attempt
to create television formats to fit the talents
of performers under its personal management
has been announced by George (Bullets)
Durgom and Hal Friedman, founders of an
organization to be known as D & F Productions, New York.
The company, with offices at the Park Sheraton Hotel, will submit its contract players to
network and agencies complete with packaged
shows designed to utilize specific talents of its
artists, the announcement said.
Mr. Durgom is the manager of Jackie Gleason, Marguerite Piazza, and Merv Griffin and
was formerly manager of Jo Stafford, Dick
Haymes and Andy Russell. Mr. Friedman has
produced such television programs as Broadway Open House, All Star Revue, and Dagmar's Canteen, and recently concluded an arrangement with Young & Rubicam under which
singer
Bettycommercials.
Johnson will do the Borden Co.'s
television

Storecast

Signs

Christopher Shows Mark Year
THE Christopher program has completed its
first year on radio and television and is now
carried on 787 outlets, it was announced last
week. The program started a year ago on 48
stations.
The 202nd television station to request the
Christopher series was WTAO-TV Cambridge.
WKLO Louisville was the 585th radio station
to sign up for the series. A total of 96 tv films
have been produced to date by the Christophers
for its television series and for special events.

Capitol Sells Discs
CAPITOL RECORDS, Hollywood, discontinuing its transcribed musical library service, is
disposing of the discs through outright sale to
station subscribers. Sale price is 25 cents per
transcription for those now in the hands of
leasing station, with 50 cents each for additional discs from Capitol's inventory. After
mid-November, Capitol will offer the library
to non-subscriber stations at $1.15 per disc,
with a 200 disc minimum. The transcribed
library service, started in 1946, consists of some

Seven

700 recordings.
Capitol willmusic.
continue its "q"
series
library of production

SIGNING of seven new sponsors for the supermarket merchandising service provided by the
Storecast Corp. of America was announced by
the company last week. Firms signing for
"point-of-sale" representation were Peter Paul
Inc., Seven-Up Bottling Inc., Johnson & Johnson, Twin City Shellac Co., Ventura Farms
Frozen Foods, Southern Biscuit Co., and Nylonge Corp.

SOUTHWEST

VIRGINIA'S

SERVICES

To Handle English Series
CHARLES MICHELSON Inc., New York,
radio-tv transcription firm, has been named exclusive sales distributors in the U. S. for Towers
of London's new half-hour transcribed dramatic radio series, Secrets of Scotland Yard.

STATION

radio

Pia+tee/i

factor."
Roanoke's

DuMont Ships Microwave Gear
DuMONT microwave equipment has been
shipped to five additional television stations, it
was announced last week by the television
transmitter division of Allen B. DuMont Labs.
Inc. The stations are KOY-TV and KOOL-TV
(ch. 10) Phoenix (share-time stations); KOATTV (ch. 7) Albuquerque; WG EM-TV (ch. 10)
Quincy, III., and KHQA-TV (ch. 7) Hannibal,
Mo.
The equipment includes microwave transmitters, receivers, power supplies and control units
for use in remote broadcasts beamed back to
the stations for regular transmission from their
transmitter sites.
Manufacturing Shorts
Waldom Electronics Inc., Chicago, has broken
ground for construction of a new plant designed
to double its production capacity, with an estimated cost of $250,000. Firm's complete line
now numbers over 2,000 electronic components
and other products. New plant will be located
at 4621-4645 W. 53d St. Waldon now is at
911 N. Larabee St.
Sylvania Electric Products Inc., N. Y., announces new tube type, 6BQ7A, suited to
grounded grid balanced amplifier service for
frequencies up to 300 mc.
Alden Products Co., Brockton, Mass., announces development of "Mini-test" point jacks,
front panel check point for critical internal
circuit voltages.
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NAEB convention hear Chair-
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The most prosperous and responsive LatinAmerican market in the Western Hemisphere comprises the 10 million Spanishspeaking adults and millions more children
who live here in the U. S. . . . NORTH
of the Border. Your advertising messages
reach them . . . AND SELL THEM . . .
over the CLEAR CHANNEL STATION

man Hyde and ex-Chairman
Walker as featured speakers.
ANNUAL convention of the National Assn.
of Educational Broadcasters was held last Thursday through Saturday on the campus of the
U. of Oklahoma at Norman with discussion
centering around the theme of "Better Communications for Better Understanding."
Co-hosts for the conference with NAEB,
which numbers more than 200 members in
both radio and television, were the U. of Oklahoma, Oklahoma City Public Schools, U. of
Tulsa, and Oklahoma A & M College.
Featured speakers included Gov. Johnston
Murray of Oklahoma, FCC Chairman Rosel H.
Hyde, Peter Aylen, director of radio for the
UN, and other persons associated with civic,
educational and communications activities.
The opening session on Thursday was devoted to a talk by Mr. Aylen on "The Need for
Better Communications Between Peoples of the
World," and another by NAEB President Graydon Ausmus on "The Place and Responsibility
of NAEB as a World Leader in CommunicaHeading Friday's activities was a luncheon
speech
Hyde on "The FCC Looks at
tions." by Mr.Radio
Educational
and Television." Other
talks at Friday's session were by Harold McCarty, director of the Wisconsin State Council,
on a "Summary of Foundation Contributions
in the Field of Educational Communications,"
and by a panel of speakers which explored "The
Contributions of National Broadcasting Systems to Better International Understanding."
Panel participants were Neil Morrison, director
of talks for Canadian Broadcasting Corp.; Basil
Thornton, representative of BBC; Miss Alice
Lewitin, representative of Radiodiffusion-Television Francaise, and Seymour Siegel, director
of New York-owned WNYC and former president of NAEB.
Featured speaker at the NAEB banquet Friday night was Paul A. Walker, former chairman
of
FCC, whoInstitutions
spoke on in
thethe
"Responsibility
Educational
Preservation of
of

XERF
Licensed

to operate

150,000

watts

Transmitter located 1 mile from Texas
border. AND YOU CAN DO THE WHOLE
JOB WITH THIS ONE STATION . . . That's
a strong statement, and we expect to
have to prove it . . . WHICH WE CAN.
Will you give us the opportunity? For
full information about the powerful, clearchannel 150,000 watt station

XERF
WRITE, WIRE, PHONE
DWIGHT

AND

ASSOCIATES

75 E. Wacker

Drive,

Chicago 1, III.
AN. 3-3788
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Chicago
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Hopefuls

Stymied by Money Problems
THE Chicago Educational Television Assn. is
beset with difficulties because of the high
premium it has placed on money for the proposed construction and operation of an educational tv outlet in that city. '
And, as a result, it may find itself hard
pressed to meet the suggested Oct. 1, 1954,
target date on vhf ch. 11.
Still short $323,000 of its $1,100,000 goal
for building and operating the station for two
years, CETA last month appealed "informally"
to the Ford Foundation's Fund for Adult Education for more money.
The Ford Foundation, which has been extremely generous in its allocations to educators,
rejected CETA's bid for, an additional grant,
it was learned Thursday. The fund, which previously doled out $150,000 for ch. 11, said it
could not justify additional allotments to Chicago in light of needs of other communities.
The sum sought by CETA was not revealed.
However, Chicago educators still are convinced they need $1,100,000 and have decided
against purchasing any equipment or hiring
personnel until they reach at least the $900,000
mark. Contributions thus far total $777,000.

IN

OKLAHOMA

Democracy through Improved Communications." Mr. Walker, a citizen of Oklahoma, is
an honorary member of NAEB.
An educational television clinic highlighted
Saturday's activities at the convention. Participants included directors of all educational tv
stations in U. S., as well as representatives of
the Joint Committee on Educational Television
and the National Citizens Committee for Educational Television,
The final session at a dinner meeting on Saturday night was to be addressed by the newly
Friday.
elected NAEB president, who was to be chosen
The convention was attended by an estimated
200 persons, representing adult educational
groups, schools, audio-visual, theatre, film and
other related organizations.

WHAS-TV
Inside Schools'
Highlights Education Week
WHAS-TV Louisville conducted its third annual
"Inside Our Schools" program last week during
Kentucky Education Week, the station said.
The programs are to acquaint viewers with the
problems of the local school systems. Featured
were telecasts direct from the classrooms and
phoned-in question and answer periods conducted by school officials with the tv audience.
A brochure titled "Inside Our Schools" was
distributed by WHAS-TV to the 150,000 children attending the school systems that cooperated in this project, including the public
schools of Louisville, Jeffersonville, New Albany and Jefferson County, and the Archdiocese of Louisville.
CBS Radio Scholarship
CBS Radio Network is offering a tuition
scholarship to the Columbia U. Graduate
School of Journalism for the best script for
Rogers of the Gazette, newspaper drama series
starring Will Rogers Jr., submitted by a student at the school. Prize-winning script will
be broadcast on a January program of the
Thursday, 8:30-9 p.m., CBS Radio series.
Judges for the contest, which opened yesterday
(Sunday), are all graduates of the Columbia
School of Journalism, including Oliver Gramling, assistant manager of AP; Meryle Rukeyser,
INS economic commentator, and Elliott Sanger,
executive vice president, WQXR New York.
RCA Awards Scholarship
RCA scholarship for $800 a year has been
awarded to Arnold Oksenkrug, 25-year-old
junior-year student majoring in electrical engineering at Polytechnic Institute of Brooklyn.
Under the scholarship, one of which is awarded
each year to an outstanding graduate of RCA
Institutes, he will continue his studies until he
receives a baccalaureate degree. The scholarship committee included RCA Institutes President George F. Maedel; Dr. Alfred N. Goldsmith, consultant, and Maj. Gen. George L.
Van Deusen (Ret.), RCA Institutes president
emeritus.
WKAR-TV
Mounts Antenna
ANTENNA for WKAR-TV East Lansing,
Mich., noncommercial educational outlet of
Michigan State College, was mounted atop the
station's transmission tower last fortnight. The
completed structure is 1,034 ft. above ground.
WKAR-TV, on uhf ch. 60, has a Jan. 1 target.
Broadcasting

• Telecasting

BROADCASTING

TELECASTING

I i

IN

SURVEY

AFTER

SURVEY

WREC
IS

FIRST

Yes, in surveys conducted by phone,
by personal interview and by mail,
Hooper, Pulse and Standard Audit
and Measurement Survey unanimously declare WREC first with
listeners in the $2 Billion Memphis
market. That's why we say WREC600 delivers the "better half" of both
the rural and metropolitan listeners
with a single schedule . . . And, rates
today are lQc/c LESS, per thousand
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The world's most famous towers are, left to right, the Eiffel
Tower, the Tower of London and the Leaning Tower of Pisa.
By now the tower-come-lately (right) may be just as
familiar to you as these old landmarks. It is one of the many
radio-relay towers that speed television service coast to coast.
It was in May, 1948, that the Bell Telephone System
opened the first commercial TV

network service using some

of these towers. Its 916 miles of channels served just five
eastern cities.
In only five years the network has grown to 34,000 channel miles, serving 120 cities with a potential single audience
of 95,000,000 people. These facilities represent an investment
of almost a hundred million dollars.
Plans for the future call for even greater investments to
keep channel growth in pace with the industry's needs.
Yet the cost of the service is low. Bell System charges,
for the use of its intercity television facilities, average about
ten cents a mile for a half hour of program time.
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tional and international affairs, using the experience of his trips
abroad as background on various topics.

story

Show

uhf receivers

Electricity

AN Ohio power company's use of a radio news program as a tie-in
with the firm's "Bright Future Parties" for women's groups has
paid off in increased use of kilowatt hours.
The Columbus & Southern Ohio Electric Co., serving central and
southern Ohio, has sponsored Paul Frank and the News on a fourstation network, WATH Athens, WBEX Chillicothe, WHKC Columbus and WJEH Gallipolis, since last March 2.
Mr. Frank makes his newscast at "Bright Future Parties" held by
the electric company and which consist of movies on lighting,
cooking and other uses of electricity to bring higher standards of
living to homes. They are shown to clubwomen and other women's groups in towns throughout the electric firm's area.
Paul Frank and the News began Dec. 1, 1952, on WHKC Columbus and during the winter months more than 1,834 housewives
visited the electric company's assembly center in Columbus during
the lunch hour to watch Mr. Frank give his newscast from there.
The newscasts are aired at 12:30 p.m. Monday through Friday.
The success of the WHKC show led to establishment of the fourstation network. First the movies are shown to the women, with
each "Bright Future Party" planned to entertain, educate and sell
electricity. Then Mr. Frank speaks authoritatively on current naBroadcasting
• Telecasting

Maxine Kramer, the electric company's women's activities director, in coordination with the advertising and promotion department, acts as hostess at the parties, according to Stan Dennis, advertising and promotion director. Carl Glade, WHKC account
executive, coordinates the activities with the four-station network.
Prominently displayed at the "Bright Future Parties" is "Reddy
Kilowatt," symbol of electric utilities throughout the country.
"Reddy" appears in large cardboard cut-outs and a voice simulation
of the electric power symbol opens and closes each newscast.
Columbus & Southern Ohio Electric Co., Mr. Dennis says, "is
convinced that radio is here to sell. It sells direct and direct results have been obtained." Listeners call to have their clubs booked
to watch the radio newscasts, Mr. Dennis says.
The tie-in of a radio personality with the presentations on electricity "can and does do a very effective job of selling service to
the consumer," says Mr. Dennis. He sums up the four-point selling job accomplished by the news show as follows:
1. It helps sell consumer use of electricity.
2. It gives prestige to the local Columbus & Southern Ohio Electric Cp.'s managers in the towns covered by the radio newscasts
and3. "Bright
Parties." more conscious of the part electricity
It makesFuture
the housewife
can play to make her life easier.
4. It delivers the most sales and institutional impressions at the
lowest cost-per-thousand of any medium available.
November 2, 1953
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THERE is fear in some television quarters
that uhf receivers are not all they should be.
What worries some uhf broadcasters —
who have plenty of problems vis-a-vis vhf
— is this:
It's acknowledged that viewers will look
at a sub-standard picture if the program is
interesting enough. But it will be a mighty
rare uhf station which will be 100% programmed with outstanding programs. Generally, this thinking goes, the program output of several stations in the same market
will be about equal. Thus, if there is a vhf
station and a uhf station in the same area
and if the uhf picture is not as good as the
vhf picture, viewers will tend to tune to the
vhf signal.
To determine the facts, B«T checked with
Washington consulting engineers, manufacturers of tv receivers and makers of tv tuners and converters.
From a substantial response, these points
stand out:
9 There is no technical reason why a uhf
picture should not be as good as a vhf picture— all other things being equal. In fact,
the uhf picture should be better than the
vhf since it is less susceptible to interference.
• However, the uhf receiver is more
critical than the vhf equipment. Signal
strength is a must. Transmitters must be
more carefully adjusted than their vhf counterparts. Proper receiving antenna installations are a requirement. The receiver itself,
at this stage of development, is more "noisy"
and less stable than its vhf companion.
The general consensus is that it takes
about 300 micro volts to drive a uhf receiver properly. This compares to the 100
micro volts on which a vhf receiver will
operate satisfactorily.
To get this kind of a differential, uhf stations need power. Radiated power for uhf
is still only on the order of 200-250 kw, far
below the 1,000 kw maximum authorized by
the FCC. Transmitters being delivered to
uhf operators today are mostly 1 kw, with a
sprinkling of 5 kw and 12 kw. RCA delivers only a 1 kw; DuMont has a 5 kw, and
GE, a 12 kw.
There is no question that someday there
will be uhf transmitters rated at 50 kw
which, with antenna gains of 20, will permit a megawatt of power to be sent out.
All engineers agree that the basic problem,
Page 82
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power tubes, will be licked. But none will
venture any timetable.
Just as important is transmitter adjustment. In uhf even more than in vhf, proper
alignment of the complex array of transmitting tubes, coils, and connections is a significant key in getting a correct signal to the
receiving antenna.
Other factors are the proper siting of
the transmitting antenna, the type of terrain,
and the distance from and the power of cochannel and adjacent channel stations. All
enter into the situation and determine
whether a good, clean uhf signal is getting
to the receiving antenna.
The correct positioning of the receiving
antenna is considered one of the vital links
in getting the proper signal into the receiver.
Where vhf reception may be had in many
instances with indoor antennas — and in some
cases with built-in antennas — uhf at its
present level of development requires all
the bag of tricks of perfect antenna installation: properly cut and sited antenna and
properly matched lead-in.
Critical Antennas
The lack of proper antenna installations
has been cited by some as one of the primary causes of poor uhf reception. Servicemen, it is said, have grown careless because they heard all this about vhf installations and then discovered that it was not as
critical as the engineers said it was. "Servicemen have to be re-educated on this," one
factory engineer said.
There is no question but that uhf receivers
are not as sensitive as vhf sets. It's in the
nature of the beast, as it were, since it is
axiomatic that the higher you go in frequency the noisier and less stable will be
the internal circuits of the receiver.
This below-par circumstance is due to
several elements in the receiver. One is the
radio frequency amplifying tube. At the
present time there is none that will operate
at 470-890 mc with the same efficiency as
at 54-216 mc. The oscillator stage at the
higher frequencies generates more noise
than the same circuit at the vhf wavelengths.
Those are the two principal difficulties — according to those who look at the receiver
alone.
Most manufacturers refuse to agree that
poor uhf pictures are solely due to receiver

inadequacies. They will admit to the possibilities for improvement, and the industry
acknowledges that it is working toward that
end. But none will concur that given the
proper signal strength and installation, the
uhf picture can be less than the equivalent
of a vhf picture.
Some manufacturers point to improper
transmitting antenna locations and "sloppy"
transmitter operation. Others insist that
servicemen are letting uhf down with installations that are not up to the rigid requirements of, uhf.
Perhaps the most succinct estimate of the
uhf reception picture was that given by Dr.
W. R. G. Baker, vice president and general
manager of the Electronics Division of GE.
At a news conference in Washington not so
long ago, Dr. Baker made these observations:
"It's not all in the sets. Some of it is in
transmitters and in antenna locations, and
some in tuner design, but there's nothing
fundamentally wrong. In a new field, not
everything
works toright
first."improvement
Others point
the atsharp
which has taken place in vhf receivers since
the first sets started trickling off the production lines in 1946. "Remember all the fuss
about boosters," one engineer said, "now
you don't hear a thing about them. All along
the line, improvements have come about —
transmitter operation, power, better receivers.
That seems to be the answer to today's
technical problems in uhf — time takes care
of all things, including uhfs immediate
difficulties.
Tuner makers are specific. Since it is the
"front end" which is the key to better uhf
receivers, they are close to the problem and
are willing to acknowledge the failings and
point to the developments which will lift
uhf sets out of the critical class.
Here are the comments of two leading
tuner manufacturers:
Sarkes Tarzian, president, Sarkes Tarzian
Inc.: "It is a well known fact that from an
engineering standpoint it takes 1,000 times
the vhf power to do an equivalent coverage
job with uhf.
"The industry as a whole does not yet
have in production a radio frequency amplifier tube that it can use in television receivers so that performance in fringe areas of
Broadcasting
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uhf can be as good as vhf. This, coupled
with low power transmitters at uhf, means
the service area of uhf stations is going
to be limited. This will be true until such
time that (1) uhf stations can radiate 1,000
times vhf power and (2) the receiving tube
manufacturers can produce in production
quantities an rf amplifier tube that will give
as much gain and as low a noise factor as
present vhf tuners."
E. P. Thias, engineering vice president,
Standard Coil Products Co. Inc.: "From our
investigation in the field it seems that a high
percentage of the trouble lies in the failure
of those installing the uhf tv sets to properly
appreciate the importance of the uhf antenna
installation. Because of the nature of uhf
reflection and the possibility that a reflection
may come from an extremely close object,
we have noticed a tendency toward smear
of the picture which can, in some cases, be
corrected by moving the receiving antenna
only a few feet. The correction of this situation requires better training of those technicians responsible for making the installations and, to my knowledge, most television
set manufacturers are actively cooperating in
such training programs.
"Another factor which contributes to poor
picture quality in certain cases has been difficulty encountered at the uhf transmitter.
This is certainly a condition which is rapidly
being corrected by operators of the uhf
stations.
"As to the contribution of the television
receiver toward deteriorating the picture received on uhf frequencies, there are several
possibilities. In order to obtain the same
gain at the uhf frequencies as is obtained at
the vhf frequencies, it is almost always necessary to utilize one or two additional stages
of intermediate frequency amplification for
uhf operation. This additional amplification
is required because to date it has not been
practical to include an rf amplifier stage in
the uhf tuning units, although this is the
normal practice for vhf, and in addition,
almost all manufacturers of uhf tuning units
have adopted a crystal mixer for uhf first
detection.
"While the crystal mixer appears to give
a better noise figure than the tube mixer at
uhf frequencies, there is a signal loss through
a crystal mixer which must be compensated for by additional 'if gain. Inclusion
Broadcasting
Telecasting
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of so much gain in the television receiver
makes it much more difficult to achieve
stability of the if amplifier response and
freedom of regeneration in the overall receiver when adjusted for uhf performance.
I am sure that all the television set manufacturers are aware of this problem and
are working toward achieving adequate
stability of bandpass phase response and
freedom from regeneration in their receiver
chassis.
"In addition to the effect of if gain, there
is the problem of uhf oscillator stability,
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incorporating all desirable improvements
would require tubes which are not available
at the present time, I am not able to make
any estimate of when such a tuner may be
available. We are cooperating with the
various tube manufacturers to find a solution to this problem. We are also working
with the television set manufacturers to continually improve the performance of presently possible uhf tuner design.
"I am sure we can look forward to continual improvement of uhf transmitters, television sets and tuning units, and that the

These pictures show that uhf reception can be as good as vhf. They were taken during
a DuMont demonstration in New York. Set at left is tuned to WABD (TV) on vhf ch. 5
in New York. Set at right is tuned to WGLV (TV) on uhf eh. 57 in Easton, Pa., 70 miles
away.
Both stations carried same show.
the lack of which may affect picture quality.
Oscillator tubes used at uhf frequencies are
quite susceptible to frequency change with
voltage fluctuation. Therefore, if there, is
common coupling between the oscillator
supply voltage source and other circuits of
the television receiver, picture quality may
be affected. The problem of oscillator stability is of major concern to us as tuner
manufacturers and we expect to make improvements along this line as fast as the
development of tubes and techniques will
permit.
"An ultimate solution to the problem will
probably be the inclusion of an rf amplifier
stage at uhf, as well as vhf, plus the development of more stable local oscillators for
the uhf range.
"While we are actively engaged in a program to develop tuners improved in uhf
performance, since the production of a tuner

complaint of poor quality pictures on uhf
versus vhf will rapidly disappear."
Here are some of the comments to B«T's
queries from manufacturers:
Allen B. DuMont Labs.: "Commercial
television transmission in the ultra high frequencies was authorized such a short time
ago by the FCC that it is only natural that
some problems should be experienced. Both
broadcasting station operators as well as
servicemen in the field handling the receivers are learning as quickly as possible some
of the peculiar problems associated with
ultra high frequency broadcasting.
"We would first like to discuss the status
of uhf transmitters. Where sufficient care
and correct equipment have been utilized on
all phases of uhf transmitter installations,
the signal coverage of the transmitter has
more than justified the faith in uhf which
was implied by the FCC when it reserved
November 2, 1953
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the entire uhf spectrum of 470-890 mc for
commercial television broadcasting.
"As to receivers . . . the major difference
between uhf and vhf receivers is in the design and construction of their tuners, or
front ends. The balance of the receiver performs the same functions whether it is being
used for uhf or vhf reception. In view of
this, DuMont has concentrated its efforts on
improving front end performance. The
quality of the tuners in current DuMont
receivers is such that uhf reception comparable to that of the very best vhf receivers is assured under most conditions . . .
(Bheeh
First
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"Recognizing that a good antenna installation isjust as important as the receiver itself,
the DuMont Service Dept. is conducting a
nationwide educational program for tv technicians. It is a recognized fact in the industry that precise and careful installation
of uhf receivers is vital for optimum reception quality. Path of the lead-in line —
away from metal objects, the use of long
standoffs, exact location and height of antenna, and correct choice of antenna type
are the most important factors. Specialized
instruction in uhf antenna installation techniques is given to technicians at service
meetings held in uhf areas. A technical booklet covering all phases of uhf tv has been
prepared and is being given wide distribution . . .
"The Television Receiver Division of DuMont believes strongly that a high-quality
uhf receiver properly installed will provide
clear, sharp, interference-free pictures in
almost all instances — provided the transmitter itself is providing the receiver with
an acceptable video and audio signal. DuMont believes that research and development currently underway in the design of
uhf receivers, tuners and transmitters equipment will further step up the picture quality
and receiver performance."
Uhf Equals Vhf
L. F. Hardy, president, Television & Radio Div., Philco Corp.: "It is our experience
that uhf consistently gives as good a television picture as vhf within the service areas
of the respective stations and in many instances abetter picture. There is no reason
inherent in the uhf system why this should
not be the case.
"There are sets of unequal quality on
the market to receive both vhf and uhf.
But, with sets of equal quality it is impossible to differentiate between the quality of
the picture from a uhf signal and that from
a vhf station, all other factors being equal.
Where it is possible to tell the difference,
the uhf picture is better.
"Philco product performance crews have
been in 30 uhf areas. We can state without
fear of contradiction that the Philco receiver with the Philco designed all-channel
uhf tuner surpasses expectations for stability, freedom from noise and all other factors
that make for good television reception. The
uhf picture on this equipment is in all respects equal to vhf or better. Philco is
enthusiastic about uhf and the reception of
uhf signals on our sets."
Major manufacturer who does not wish
his identity revealed: "The problem you
speak of concerning the quality of uhf pictures is not attributable to the receivers as
we have been able to study this problem,

L. F. Hardy
Philco likes uhf
but to some other factors, namely, to the
matching of the uhf antenna with the transmitter and getting from the antenna the
actual power that was built into the transmitter bythe manufacturer . . .
"We have found where everything is correct on the part of the transmitter and the
customer's home, namely, proper use of an
all-channel converter, proper type of receiving antenna on the house, and the use
of proper lead-ins, that the uhf picture is
superior to a normal vhf picture ...
"We believe that considerably more experience isbeing gained by uhf stations and
they are setting up their equipment in a more
efficient manner today than they were during
the past six months, and that stations going
on the air are putting out a much better
signal than our early experience would
indicate.
"From the customer's viewpoint, he has
seen a very good uhf picture and most of
the sets operating in the areas where the
uhf signal will be a major factor have not
always experienced the critical conditions
on setting up antennas that is so true with
uhf. As more servicemen know of the problems of setting up the proper antenna equipment and orienting these, we feel that signals
will be received very satisfactorily and the
set owners will enjoy a very fine uhf picture.
"As you know there are two types of uhf
tuners, one being the strip tuner and the
other the all-channel type. In the case of
the strip tuner, our experience has indicated
that the signal is very well received in the
metropolitan and local areas of the station,
but when you get out into the fringe area
the efficiency of the unit falls off rather
rapidly. Contrarily, the all-channel unit has
proven very worth-while because it has the
two extra stages of rf amplification, which
of course provides better sensitivity and nets
down to a better picture. We feel there is
a great deal to learn on uhf, and as time
goes on it should prove to be a very fine
transmission medium for television."
Dorman D. Israel, executive vice president, Emerson Radio & Phonograph Corp.:
"Our experience in general, as well as my
own in particular, on field test trips have
indicated that excellent uhf pictures can be
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More audience plus favorable Beeline combination rates naturally means lowest cost per
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received in at least as good quality as vhf.
Within certain reasonable and known propagation limits a uhf broadcasting station can
and develop a substantial v
a fine service
give desirable
audience.
and
"In the case of our own sets, I can tell
you that our policy and experience are best
summarized in the following three: (1) We
make use only of top quality components
and best engineering practice in our uhfvhf sets. (2) Barring the expected and known
differences in uhf propagation characteristics, we find our sets' uhf performance to be
equal to vhf. Proper antenna installation is
more critical for all uhf than vhf for similar
well-known reasons. (3) Our current tuner
vhf sets perform equally well though there
is slight, theoretical edge in favor of our
complete uhf-vhf designs."
Another major manufacturer who does
not wish bis identity revealed: "I am at a loss
to understand any question regarding the
quality of uhf pictures on present tv receivers. We are getting very fine results with
both strips and our all-wave tuner, and all
things being equal, I mean as far as terrain,
station's power, etc., are concerned, we find
that the uhf picture is a more pleasing one
than the vhf picture. I do not believe that
there is anything in the [deleted] receiver
which might make a uhf picture seem worse

than a vhf picture."
Early Trouble
Ted Leitzell, Zenith Radio Corp.: "Early
in the uhf game we had some troubles with
the performance of strips for our sets out
in the field. Since then we have hurdled
these troubles and our uhf strips are working very satisfactorily all over the country.
"In our current line of receivers we have
also made available a continuous uhf tuner
to be used instead of strip replacement. This
has been giving very satisfactory service
with pictures under equally good conditions,
just as good as those received on vhf."
RCA Victor: "It has been RCA Victor's
experience that uhf receivers, under favorable receiving conditions, produce pictures .
that are the equal in clarity, contrast and
detail of pictures on vhf receivers.
"The company manufactures three selectors for attachment to vhf receivers for reception of uhf programs. The uhf pictures
produced with the aid of the selectors are
equal in quality with vhf reception under
favorable conditions.
"It is well to bear in mind that 'favorable
conditions' for uhf reception include a properly designed antenna, correctly installed,
and a receiver expertly aligned for optimum
performance.
"Present-day uhf receivers have approximately the reception range of the first vhf
receivers.
"RCA Victor is confident that uhf receivers will repeat the success of vhf receivers
■— that by steadily improved transmission
and receiving techniques the industry can
extend the uhf range, pushing the 'fringe'
area farther and farther away from the point
of signal origination, as has been done with
vhf.
"In weak signal areas uhf receivers and
uhf converters of all makes have a higher
noise factor than vhf receivers. The industry is overcoming this deficiency by improved tubes and circuitry."
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LISTENING
Job-Finding Plan

AT its final meeting of 1952, the board
of the Radio & Television Executives Society found itself in a quandary. An unusually successful Christmas party had deposited several thousand dollars in the
Society's welfare fund, and the board,
which theretofore had worried chiefly
about how to raise funds, was now faced
with the novel problem of how to disperse
them.
There was no lack of suggestions. There
are many worthwhile charities in many
fields. Then a different sort of suggestion was made — that RTES undertake
the task of doing something for its own
people at the time they need help most,
when they are out of work. Here was
a cause that seemed ideally fitted to the
old advice about charity beginning at
home.
Further, here was a project already begun and already so successful that it had
outgrown the resources of its founders
and needed the office space and personnel
that the RTES funds could provide. The
project for helping their fellow workers
in radio and tv had been informally
launched some months before by a halfdozen men who knew what it was to
hold good jobs — and to lose them.
This, the RTES board members agreed,
was it. And so, the first of this year,
RTES added a new committee, "The
Listening Post." The name, according
to Wally Duncan, MBS account executive,
who was one of its founding fathers and
its most indefatigable worker, was chosen
"because our chief function is to hear of
job availabilities as soon as they happen
and to pass the word of them along to
qualified workers who happen to be unemployed." Too Much Work
The original Listening Post members,
Mr. Duncan said, were willing to continue their weekly interview sessions when
they talked to job hunters and tried to
steer their efforts to find employment into
the most likely channels, but as word of
their work got around they found their
office phones bringing more calls from
those who wanted their help in finding
jobs than was good for their own jobs,
"and we didn't want our efforts for the
unemployed to land us in their ranks."
"RTES has given us the space and
help we needed at its own headquarters,"
Mr. Duncan told B»T, "but more than
that the society has given us a thousand
new Listening Post members, who call
or write when they know of a job one
of our applicants might fill and who have
helped us in many other ways whenever

POST'
Really Works

long as the interviews require, always
until after 8, sometimes until 9 or even
10 o'clock. An average of a dozen interviews are completed each week, dropping
during the summer but picking up to 20
on some evenings.
Placements naturally do not keep pace
with interviews, but the Listening Post
report for September shows 1 8 applicants
placed that month and a total of 93 since
January. These positions run the full
gamut of jobs "on our side of the microphone and camera," which are classified
under the headings, production-direction,
management, sales, promotion and public
relations, and general. Most are in the
lower and middle salary range, but Mr.
Duncan proudly reports that one executive was placed by Listening Post efforts
in a $50,000-a-year position.
No fees are charged of those receiving
Listening Post help whether applicant or
employer. There are only two requirements imposed on job-seekers: They
must be bona fide radio-tv workers and
they must be out of work.
No Competition
"We aren't trying to compete with
the commercial employment agencies,
who can help an employed person get a
better job," Mr. Duncan said. "In fact,
we urge those who come to us for help
to go to other agencies, to follow the want
ads in the trade press and to use all other
avenues they can think of or we can suggest to put them back into the ranks of
the employed. That's our main purpose.
"But the Listening Post is not completely one-sided," he said. "We can help —
we have helped — station and network
management to find qualified workers for
hard-to-fill jobs. We recently found a
man who filled a position in the upper
executive ranks at a station which had
held the job open for six months because
it had been unable to find the right man.
"Nor is our service limited to the New
York area. We've helped stations all
over the country, particularly new tv stations which are hard put to find experienced personnel in their own communities. And we've helped station representatives, program firms and advertising
agencies and other kinds of broadcast
service organizations, as well as broad-

we have called on them."
Accomplishments of the RTES Listening Post since Jan. 1 may be summarized
with a few statistics. A third to a half

But the best picture of the RTES Listening Post does not come from Wally Duncan or his fellow committee members.
casters."
The real story of what this operation
means is best told, by the letters from
those who have come to the Listening
Post for help. Many of these letters are
written by those who want to say thank
you for jobs secured through Listening
Post assistance. But a surprising number

of the Listening Post committee's 20 members is on deck each Thursday at 5:30
p.m. to interview applicants, staying as

comes immediately following the writer's
initial meeting with the Listening Post
committee.
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Walker Motor Sales, Dayton Lincoln-Mercury dealer, tried a concentrated promotion
using radio and television spots augmented by newspaper advertising. The result:
Walker had to turn out the lights in midsale because it had run out of automobiles.

and smaller ads Thursday, $204. Grand
total advertising cost was $7,125 — $4,053
to radio-tv, $2,686 to newspapers and $208
for post cards.
"The Tuesday response was at least as
strong as Saturday," Mr. Walker says, and
there was a high "slop-over" response Monday from the Saturday sale.
"No one knows how many Mercurys
might have been sold had the cars been
available to continue the sale at full speed

through Wednesday," Mr. Walker says. As
it was, he says, he had no choice but to call
off the sale Tuesday evening.
Saturation

Spot

Campaign

Murphy & Lang, faced on Tuesday with
calling off the sale, advised all broadcast
media immediately and "excellent coverage
was obtained both on late radio and tv news-

Leaves

Car

Dealer

A SATURATION auto sales promotion
campaign on radio and tv is credited by a
Dayton, Ohio, Lincoln-Mercury dealer with
carrying the payload in selling 243 Mercurys
(plus eight Lincolns and 57 used cars) during three days of sales in September.
So successful was the sales event, says
John V. Walker, president of Walker Motor
Sales Inc., that promotion had to be cancelled in midsale. The Walker LincolnMercury firm became so swamped with back
orders that no more could be taken until
deliveries caught up. For comparison, Walker's August sales total of new Mercurys
was 90, itself a new 30-day record in the
firm's five-state factory district.
The event originally was intended to be
a one-day affair, but mushroomed and had
to be stopped before the end of the third
day's sales because Walker ran out of new
Mercurys, with further deliveries uncertain,
according to John R. Murphy, partner in
Murphy & Lang Advertising, Dayton, which
handled the advertising campaign.
The Walker firm's campaign utilized
"teaser" spot announcements on WHIO-TV
and three Dayton am stations, WING,
WONE and WHIO, from Sept. 12, a week
before the sales day, to Saturday, Sept. 19,
day of the sale. On the day before the sale
the Lincoln-Mercury firm used full-page ads
in two Dayton newspapers giving details of

Carless

the radio stations. This schedule was built
up gradually through the following week,
reaching a maximum of 33 to 36 announcements daily by Friday, Sept. 18. Tv activity (other than Walker's regular tv schedule)
started Thursday, Sept. 17, and all announcements were amplified somewhat Friday to
tie in with the morning and evening newspaper ads of that day. Post cards also
were mailed.
The promotion campaign for the Saturday sale cost $4,620 — $3,082 of which went
for a total of 545 radio-tv announcements
(WING 180, WONE 150, WHIO 174,
WHIO-TV 41). Two full-page newspaper
ads cost $1,330 and post cards $208.
By noon Saturday the decision was made
for the repeat sale. Arrangements were
made by telephone with Lincoln-Mercury
Division in Detroit for shipment of more
cars and Murphy & Lang "burned the candle at both ends" over the weekend preparing the second campaign, Tuesday-Wednesday, Sept. 22-23. Some 242 announcements (WING 88, WONE 80, WHIO 69,
WHIO-TV 5) were made at a cost of $971,
plus full-page ads again Tuesday, $1,330,

casts," says Mr. Murphy. Both morning
and evening newspapers carried stories on
the sale cancellation and radio-tv announcement copy was made to conform. Thursday
newspaper ads also advised of the cancellation.
The reaction in the trade, both automobile and advertising, was immediate and
far-reaching, says Mr. Murphy. A group
of Cincinnati Mercury dealers immediately
contacted Murphy & Lang for information
and Mr. Murphy said he understood similar
plans are afoot in Detroit, Louisville and a
number of other cities. Regular and prospective clients have asked that we stage "an
equally
promotion for them,"
says Mr. successful
Murphy.
Mr. Murphy said his agency does not
pretend to know all the answers on why the
campaign was so successful, but feels heavy
promotion did most of the job, plus the
messages in the radio-tv announcements offering prospective buyers a saving of $300.
Mr. Murphy adds this note of caution:
Walker Motor Sales is not a flash-in-the-pan
advertiser, but has a heavy year-round advertising schedule which became the foundation for the saturation schedule.
He also says the benefits gained by Walker have renewed the confidence of other
businessmen in the willingness of the public
to buy when good value is offered, "and
also make it crystal clear that radio — television enthusiasts to the contrary notwithstanding— can still do a job."

the sale and tying in with the "teaser" announcements.
The result was 145 Mercurys sold that
Saturday, when Walker had expected to
move only 50, with buyers braving a chill
rain. The delighted Lincoln-Mercury firm
promptly announced a repeat sale for the
following Tuesday and Wednesday. The
same radio-tv and newspaper technique was
followed, with the result that the sales total
for new Mercurys was brought to 243 by
9 p.m. Tuesday, and R. H. Boos, general
manager, had to clear the crowded showroom by "the simple expedient of turning
out the lights."
The slogan, M-U-A-O (make us an offer)
Day was used in the radio-tv teaser announcements. On the first day 10 eight-second announcements were made on each of
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One day's batch of orders for new cars
surrounds John V. Walker, president, and
R. H. Boos, general manager, of Walker

Motor Sales. The two auto executives hold
a horse-size hypodermic used as a gag to
"needle" salesmen in the whirlwind sale.
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TO

FLASH

BACK

to the candidate's early life . . .
to do this realistically and at low cost

USE

FILM

Complete information concerning film selection
and processing available . . . also details
concerning special Eastman technical
services, equipment, and materials.
Address: Motion Picture Film Department,
Castman Kodak Company, Rochester 4, N. Y.
East Coast Division, 342 Madison Avenue,
New York 17, N. Y. Midwest Division, 137 North
Wabash Avenue, Chicago 2, Illinois. ■
West Coast Division, 6706 Santa Monica Blvd.,
Hollywood 38, California.

PROGRAMS
WMAL

RADIO

NEWSREEL

SIXTY participations weekly will promote Dennison Foods on KSFO San Francisco as a result of this contract signed by (I to r) Clifford
Trotter, KSFO accf. exec; Lyndon Gross of
the Biow Co., for Dennison, and KSFO Gen.
Mgr. Alan Torbet.

AFFILIATES of World Broadcasting System will
get these items in a Christmas merchandising
package prepared by the firm. Examining the
display are Robert Friedheim (I), v. p., and
Dick Lawrence, sis. mgr.

COSTLY

TV

&

PROMOTION

SET

WMAL-TV Washington reports that the costliest set for any tv show in Washington was
the studo set for Just for Fun on that station,
Oct. 23. Three thousand orchids representing
almost every orchid-growing country in the
world were displayed on the show in conjunction with the sixth annual Orchid Show of the
National Capital Orchid Society, sponsored by
the American Security & Trust Co. of Washington. The current Community Chest drive
was saluted on the program with a red feather
constructed from 800 orchids. Women in the
studio audience were awarded orchids from
the display.
'TIP TOP MERRY-GO-ROUND'
A NEW children's program on WAAM (TV)
Baltimore titled Tip Top Merry -Go-Round will
feature "Mr. Toby and his magic suitcase"
from which he will draw costumes for stories
that will involve a merry-go-round. Among
the plans for the program, sponsored by the
Ward Baking Co., will be a touring merry-goround which will visit supermarkets and residential neighborhoods, offering free rides to
youngsters. Children will be asked to draw
pictures and send them to the station for a
showing each week on the program. The program will be telecast Sunday, 4 p.m., starting
Nov. 8. A Brent Gunts package production,
the show will be produced by Henry Otto and
directed for WAAM by Ed Sarrow.
MEXICAN

MARKET

INFORMATION

KOWL Santa Monica (Calif.) has compiled a
comprehensive eight-page digest of available
information on the economy, characteristics,
distribution and size of the Mexican and
Mexican-American population of Los Angeles
County. Utilizing 13 listed sources, KOWL
states that the 400,000 persons of Mexican
descent in the county constitute the "largest
minority in the third largest metropolitan area
in the United States." Aimed at this audience,
KOWL broadcasts 20 hours weekly in the
Spanish language and 12 hours weekly for the
Mexican-American market, devoting a total of
32 hours weekly for the entire minority group.
KOWL, known as "The Dominant Negro and
Language Station West of Chicago," earlier
this year dealt with the Negro market in a
booklet titled "The Fastest Growing Minority

QUINTET celebrates Land Title Guarantee &
Trust Co.'s 52-week sponsorship of Moments
for Music on WGAR Cleveland. The five (I to
r): Hal Morgan, WGAR; Lois and Marc Wyse,
Wyse Adv. Agn.; Mannie Eisner, WGAR acct.
exec, and Walter Belding, v. p. for the sponsoring firm.

A NEW series on WMAQ Chicago will advertise this and other products of House for Men.
Details were worked out at this gathering by
(I to r): standing, W. C. Fuller, H-M secretary;
Rudi Neubauer, WMAQ sis. mgr.; John Keys,
WMAQ prom, mgr.; seated, Charles Dresser,
WMAQ-WNBQ (TV) sales dir.; Charles Cameron, H-M v.p., and Stanley Dial, Dial Adv.

in Los Angeles."
LIVING

HABITS

TRACED

CHANGES in our daily living habits are being
traced on a new program, entitled Perspective,
on WBAL-TV Baltimore. The 13-week series
with Wilbur H. Hunter, director of the Peale
Museum, as instructor, presents such subjects
as houses, furniture, homemaking, food, light
and schools in terms of their development during the past three centuries, with the use of
material and visual aides from the Peale
Museum and Maryland Historical Society. The
program is directed by Arnold Wilkes.
FIFTY

WALLETS

LOST

GEORGE CRAWFORD, WOL Washington
disc jockey, lost his wallet — on purpose. As a
matter of fact, he lost 50 wallets in the Washington area in an effort to win new listeners.
Identification card in each wallet states: "You
have just found a wallet that was purposely
lost by George Crawford, Wake Up, Washington, 5:30 a.m. to 9:00 a.m. daily, Radio
Station WOL." Card informs finder that he
may keep the wallet and use the two passes to
a movie which are enclosed.

Brand

Names

Day

NEW date for "Brand Names Day —
1954" is April 28, it was announced last
week by Henry E. Abt, president of
Brand Names Foundation Inc. He said
the date was changed from the second
week in April to avoid conflict with retailing and business activities planned
during Easter week.

RCA DISTRIBUTORS' CONTEST
"WHAT'S the Big Idea?" is the title of a contest being conducted by RCA Victor to promote
its tv and radio-sponsored programs locally
by distributors' sales promotion managers and
salesmen. More than $10,000 in cash prizes
are offered for the promotion of the RCA
Victor Show starring Dennis Day on NBC-TV
and the Phil Harris- Alice Faye Show on NBC
Radio, with prizes awarded weekly over a fourweek period. Winner for the first week of the
contest was Barton O. Williams, salesman for
the Leo J. Meyberg Co., Los Angeles distributor. Mr. Williams helped RCA Victor dealers
set up counter and window displays, wrote
interviews with the dealers and placed the
interviews along with pictures of dealers and
their displays in Los Angeles newspapers that
were running RCA Victor product advertising.
FIGHT

AGAINST

SMOG

KTLA (TV) Hollywood's first Smog Fight Mass
Meeting was telecast from the station, Oct. 24,
with Klaus Landsberg, vice president of Paramount Tv Productions Inc. and general manager of KTLA, as host. The station has been
active in efforts to rid Los Angeles of smog.
Appearing on the program with Mr. Landsberg
were the governor of California, mayor of Los
Angeles, representatives of the Air Pollution
Control District, U.S.C. Medical School and
Chemistry Department and others.
CHILDREN

PERFORM

SHOWCASE for young talent is the format of
a new program, Talent Tots, launched Oct. 15
by WGN-TV Chicago. Connie Baxter introduces children while Starnoters furnish setting
for musical, dancing and dramatic presentations. Program is unusual in that no prizes are
awarded or winners announced, station notes.
Children range in age from 9 to 14. Program
is sponsored by Nicolay-Dancey Inc. for New
Era potato chips.
YOUTHS

URGED

TO

ENTER

ADV.

AMERICAN Assn. of Advertising Agencies
is cooperating with WMAQ Chicago on a
series of two programs, Opportunities in Advertising, designed to encourage qualified young
people to enter such a career. Series was
launched Oct. 24 with talks by Fred Winter,
Tatham-Laird, chairman of the AAAA Tests
Committee, and Wilton Haff, BBDO, associate
committee member. Mr. Haff described aptitude
tests and locations for taking them in Chicago.
Similar tests will be offered in other Midwest
areas.
ADMIRAL

HI-FI BOOK

READY

ILLUSTRATED booklet, "What You Should
Know About High Fidelity," has been published by Admiral Corp. for hi-fi fans. W. C.
Johnson, Admiral vice president, credits tv's
popularity with stimulating interest in high
fidelity, noting that 25 million tv receivers use
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"FILL'ER UP" — SOVIET STYLE. Rare photograph shows Russian driver
filling own gasoline tank at one of Moscow's 5 "service" stations. Station

attendant offers no service — just collects rationing coupons. Sign on stateowned station doesn't announce a brand of gasoline. It just says : No Smoking.

From
THIS

IS

A

MOSCOW

"SERVICE"
Unretouched
Motorists

Pictures

STATION
Show

Conditions

Face Today In Russia

behind

the Iron Curtain come recent photographs of a

typical Moscow "service" station showing what the Russian
motorist is up against.
American editors who recently visited Russia report that even
the fortunate few who do own cars have serious motoring problems. (Only 1 out of every 3,000 Russian families owns a car,
while America has more cars than there are families.)
At the few filling stations service is non-existent— gasoline is
rationed. Black market gasoline costs $f .00 a gallon. Travel outside cities is almost impossible if you aren't a party official.
Conditions like these are what you can expect under a system
where all industry is controlled by the State and where there is
no competition for the motorist's business.
It's far different over here! Americans are used to having many independent service station operators compete for their
business by offering them the world's finest oil products at reasonable prices. U. S. gasoline today, for instance, costs about the
same as gasoline did in 1925 — only the taxes are higher.
This contrast between conditions here and in Russia shows
once again how important it is to all of us that America's system
of privately-managed industry be continued.
Oil Industry Information Committee
American Petroleum Institute, 50 W. 50th St., New York 20, N. Y.

■ ANOTHER VIEW OF same "service" station shows Russian motorist's daily prohlems.
Car in foreground has broken down — owner usually must fix it himself. With only
5 filling stations for Moscow's 5 million inhabitants, cars must wait in line.

i
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PROGRAMS
fm sound. Admiral recently entered hi-fi field.
Twelve-page booklet may be obtained from
Admiral Advertising Department. 3800 Cortland St.. Chicago 47, 111., for 10 cents.
KLIF'S NEW MOBILE UNIT
KLIF Dallas has recently acquired a new Ford
"Courier" truck, colored bright red. in which
is housed some $3,500 worth of mobile shortwave equipment. The truck is on a 24-hour call
in the Dallas area to cover any news event
there. At the scene of the event the roving
newsman broadcasts via shortwave to the main
studios where report is piped direct to KLIF's
transmitter. Gene Edwards, new news director
at the station, is the man behind the wheel
and the mike.
WBZ-TV COVERS EXPLOSION
WBZ-TV Boston claims to have scored an exclusive with the story of an explosion on board
the aircraft carrier Leyte in dry-dock at the
South Boston Naval Annex. The station reports
to have received a tip minutes after the explosion and fire occurred. Its newsman was the
first and only newsman aboard while the carrier
was still burning, and it was the only station to
get films of the event, the station reports. In
addition to a number of newscasts on WBZ-TV
which carried news of the explosion throughout the evening, the station also fed news to the
NBC network.
'NAME THE STARS' CONTEST
TO PUBLICIZE its programs and increase
listenership, CKOC Hamilton, for one week
in October conducted a "Name the Stars" contest with $500 in prizes. Newspaper advertising was used to picture 24 stars heard on
CKOC, with no names, but clues under each
picture. More clues were announced during
the week on the station's programs, and official entry blanks were distributed to stores
throughout the city. Contest made many listeners acquainted with CKOC's programs and
also made newspaper advertising by station
more effective with a higher readership.

KCNI

& PROMOTION
USES

UNUSUAL

FLOAT

FOR the local celebration commemorating
the 75th anniversary of Custer County, KCNI
Broken Bow, Neb., employed a rather unique
float — a manure spreader on which hung a sign
reading "For the Land's Sake — It's Scott and
Bud, KCNI." Its occupants, including Bud
Crawford, president of the station, tossed out
bits of teletype paper along the two-mile route.
He reports that most of the spectators were
quite impressed with the float.
WEAU

CLOSED

CIRCUIT

WEAU-TV Eau Claire, Wis., which expects to
go on the air on vhf ch. 13 by Dec. 1, has
completed a series of closed circuit tv demonstrations atseveral northern Wisconsin fairs as
promotion for the advent of tv over the station
and reports it will continue the showings in area
department stores. The station also is holding
dealer meetings throughout the area.
INTERVIEW

POLITICAL

TV

NEWSREEL

WAGA-TV Atlanta will air Yesterday's Newsreel by terms of pact being signed by (I to r):
Seated, James A. Furniss, asst. v. p., Citizens &
Southern Nat'l Bank, sponsor, and Ross Wilhelm, acct. exec, Burke Dowling Adams
Agency, Atlanta; standing, John W. Collins Jr.,
sis. mgr., and Lorenzo Jones, acct. exec, both
WAGA-TV, and Don Brogdon, Ziv Tv Ga. repr.

REFUGEE

JAN CWIKLINSKI, former captain of the
Polish liner Batory was heard describing conditions in Red Poland on a newscast from WABJ
Adrian, Mich. He is now a political refugee in
London having fled from the Batory. The feature interview was obtained from the BBC.
which short-waved it from London to New
York where it was recorded and shipped to
Adrian. WGRO Bay City. Mich., a predominant Polish region, also used the interview.
DEE JAY

SUPPORTS

LA ROSA

MILTON Q. FORD, disc jockey at WWDC
Washington, has started a nationwide campaign for all disc jockeys "opposite Godfrey"
to play singer Julius La Rosa's recordings. Mr.
Ford has written to all radio personalities
throughout the nation with programs "opposite
Godfrey" to feature records by Mr. La Rosa so
that he "be rescued from oblivion." Julius La
Rosa was recently fired by Arthur Godfrey
publicly.

BIG BEAR STORES Inc. will sponsor Auction
Antics on WLWC (TV) Columbus. Signing
(I to r): James Leonard, v.p., WLWC; Jack
W. Miller, pres., Horry M. Miller Inc. agency;
Wayne E. Brown, pres., and E. M. Hart, adv.
mgr., Big Bear Stores.

ARRANGING for col orcast of Pasadena Tournament of Roses Parade next New Year's Day
are (I to r): Lewis S. Frost, NBC western div.
pub. rel. dir.; Harry Hurry, Tournament of
Roses Assn. pres.; Barry Wood, NBC-TV color
coordinator. Sponsor is F. W. Woolworth Co.

REGAL Amber Brewing Co., S. F., is sponsoring
Your Claim to Fame on ABC-TV Pacific Coast
Regional Network as part of ad campaign.
Previewing show at KECA-TV Hollywood are
(I to r) George Fenneman, show moderator;
Angelo Campodonico Jr., Regal pres., and
Donn Tatum, ABC western div. tv dir.

REPRESENTATIVES of Omaha stations which participated in a simulcast for the Community Chest [B*T, Oct. 26] were (I to r): seated, Glen Harris, KMTV (TV); Todd Storz,
KOWH; Harry Burke, KFAB; standing, Dick Welna, KBON; Garry Sehroeder, KOIL;
Frank Fogarty, WOW-AM-TV and Harold Soderlund, KFAB.
Broadcasting
Telecasting

Advertisers
Arnold S. Leavitt appointed merchandising director of Kraft FcoaS Co., Chicago.
Benjamin S. Kate, president-treasurer and director of Gruen Watch Co., Cincinnati, retires
from active duties with company but will serve
Gruen in consultant capacity. John R. Bullock of law firm of Taft, Stettinius & Hollister
and director of Gruen, elected board chairman,
and Abraham S. Brautle, vice president in
charge of sales, elected director, filling Mr.
Katz's vacancy. Ira R. Katz, vice president
and director, will assume increased responsibilities and duties.
William B. Loeber promoted to sales promotion manager of Nesco Inc. (decorated ware,
tinware, electric roasters), Milwaukee.

Edward E. Wilson, president of Wilson Pontiac-Cadillac automobile agency, Birmingham,
Mich., and General Motors truck dealership
in Pontiac, Mich.,
to Denman & Baker
Inc., Detroit, as
member of board of
directors with special assignment.
Charles O. Hazard,
art director, and
Elizabeth C. Koke,
supervisor of copy
and media, Wise
Adv. Inc., B a 1 1 i more, elected vice
president in charge

jyjr< Wilson

Allan P. MeEachern, formerly brand manager
with Seagram's Distillers Corp., appointed vice
president in charge of sales for Van Merritt
Brewing Co., Burlington, Wis.

Jack C. Greig named manager and account
executive of newly-opened Indianapolis office
of Poorman, Butler & Assoc., Muncie, Ind.

Robert Wickstrom, former merchandising and
sales promotion manager of Fox Head brewery,
Waukesha, Wis., to advertising department of
Miller Brewing Co., Milwaukee.

Fred E. Gerberding appointed vice president
and account executive, Mitchell WerBell Adv.,
Louisville, Ky., office. He was formerly vice
president of Bush-Krebs Co.

Irving Lessin, assistant advertising manager,

George H. Gilbert and Emniajean T. Balshaw,
both formerly with Eldridge Co., Phila. advertising agency, have formed Gilbert-Balshaw
Agency, same city.

Rod Maclean, assistant vice president and director of advertising, Union Bank & Trust Co.,
L. A., elected first vice president of Financial
Public Relations Assn. at annual convention
in Denver.
Agencies
Tod Reed, vice president, Ruthrauff & Ryan,
Detroit, elected to board of directors. George
A. Rudnkk, creative group head at Ruthrauff
& Ryan, Chicago, appointed vice president and
copy chief.
William J. Bienemann named vice president of
MacFarland, Aveyard & Co., Chicago. John
C. Wheatley, formerly vice president and assistant copy director of Ruthrauff & Ryan
Inc., to MacFarland, Aveyard & Co., as vice
president and creative director.
Carl W. Sickler, co-owner, Pacific Adv. Staff,
Oakland, assumes full ownership. Program
and staff expansion is planned.
J. Morse Ely, account executive at Henry M.
Hempstead Co., elected vice president.
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L. T. Steele, administrative vice president for
television and radio for Benton & Bowles, appointed member of committee on radio and
television production of American Assn. of
Adv. Agencies.
Charles E. Denny, general manager of WERC
Erie, Pa., appointed general manager for Great
Lakes Tv Corp., recently granted CP for ch.
35 in Erie. Replacing Mr. Denny as general
manager at WERC is Arthur Ingram, sales
manager of station. Jay Young, WERC sports
director, promoted to program director.
Claire O. Banks, former manager of KELS
Kelso, Wash., named manager of KENI Anchorage, Alaska, replacing August G. Hiebert
who
becomes
manager of KTVA (TV) Anchorage.
Elmer F. Jaspan has resigned as assistant general manager of WCAN-TV Milwaukee. His
future plans as yet unannounced.
McVay promoted to commercial manager, KFJI Klamath Falls, Ore.; Shirley Ware
named traffic manager of station, and Nadine

Edmund D. Herr, radio-tv staff of Coe agency,
Syracuse, N. Y., named radio-tv director of
William Spitz & Co., that city.

director.
Robertson,
women's

John C. Wells, public relations director, S. F.
Boy Scout Council, to Wells Agency, L. A.,
advertising-public relations firm, as associate.

Geerge Ross, manager, W. S. Grant
Co., S. Broadcasting
F., to McClung

J. J. Franz Jr., art director, Creamer & Co.,
L. A., to Stromberger, La Verne, McKenzie
Adv., same city, as manager of art and production.

TV K V(KHSL-AMC I (FM)
Stations
Chico; KVCV

Dr. Howard D. Hadley, technical director,
Daniel Starch & Staff, N. Y., to Morey, Humm
& Johnstone, N. Y., as director of research.
Florent Forget, formerly program director of
CBLT (TV) Montreal, named radio and tv director of Vickers & Benson Ltd., Montreal.
Roger Combs, sales promotion manager, Pacific Outdoor Adv. Co., L. A., to West-Marquis
Inc., same city, as account executive.

KVRE
Mr. McVay

(FM) Redding; KYOS and

KVME (FM) Merced) as national sales
manager, with offices
at 703 Market, S. F.

Erwin Needles appointed local tv sales manager, WKNB-TV New Britain, Conn., and
David Scott promoted to newly-created position of national tv sales manager.

John Bowie, BBDO Minneapolis account executive, to Minneapolis office of Bruce B. Brewer
& Co.

Thomas L. Thompson, production manager for
WBAP-TV Fort Worth, Tex., appointed program director at KGUL-TV Galveston, Tex.
Ellen Heller, Zimmerman Adv. Agency, Houston, to station's
motion manager.Houston office as assistant pro-

Kennett R. McMath, formerly account executive with Lennen & Mitchell, N. Y., to Gordon
Best Co., Chicago, in similar capacity.

Bayliss (Jim) Corbett resigns as promotion manager of KWBU Corpus Christi, Tex., to form
his own radio-tv advertising agency.

J. G. (Buck) Weaver, electronics advertising
manager, Crosley Div. of Avco Corp., to Benton & Bowles, N. Y., as account executive on
Pream account.

Roy J. Johnston, WETV (TV) Macon, Ga., and
George C. Jenkins, airport engineer at Lawson
Air Force Base, appointed production director
at WRBL-TV Columbus, Ga., and promotionpublicity director at WRBL, respectively.

Robert D. Williams, formerly with N. V/. Ayer
& Son, and Jehu S. Nagel, Young & Rubicam,
to account executive staff of Needham, Louis
& Brorby Inc., Chicago. Dorothy Kane, formerly with Advertising Division Inc., to agency's
copy department.
Tom Mulling, account executive, Noble Adv.
Co., L. A., to Irwin Crenshaw Adv., that city,
as assistant to Frank Warren, account executive
in charge.
Jack W. Nides, advertising and promotion man-
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Harry J. Accurso, advertising manager of Lincoln National Bank & Trust Co. of Syracuse,
N. Y., to writing staff of radio-tv department
of Barlow Adv. Agency, Syracuse.

Stations

of art and production, and secretary-supervisor
media, respectively.

Los Angeles Soap Co., L. A., to Van de Kamp's
Holland Dutch Bakers Inc., same city, in
similar capacity.

ager, Nides Inc., Denver, to Martin R. Klitten
Co., L. A., as account executive.

George E. Ledell Jr., account executive with
KHJ-TV Los Angeles, appointed special station representative for KCCC-TV Sacramento.
Carl Erickson, morning newscaster .at WBEN
Buffalo, N. Y., named program director succeeding W. Robert Rich, who transfers to WPIX
New York as program executive.
George Sanford Holmes, Washington newsman, appointed Washington correspondent for
KFEL-AM-FM-TV Denver.
Broadcasting

• Telecasting

PEOPLE
IN- THE
Larry Crenshaw, program director at WCMA
Corinth, Miss., named to succeed Jim Hoppers
as program director of WDXI Jackson, Tenn.
Mr. Hoppers goes to
Kenyon & Eckhardt.
Vincent Lawrence
appointed program
director at WCMA.
Edward W. Pearson,
director of research
at Channing L. Bete
Co., Greenfield,
Mass., public relations and sales promotion firm, named
program director of
WMGT (TV) Pittsfield, Mass.

Jack Lucas, accountant at WCCO Minneapolis,
named to newly-created post of sales service
representative for national accounts. Mary
Dougherty succeeds Mr. Lucas as director of
accounting department. Richard P. McClanahan, salesman at KHDM Des Moines, to station as account executive.
John A. Lavan, manager of NBC accounting
department, appointed controller of WNBW
(TV) and WRC Washington, succeeding Arthur
Hamilton, appointed
controller for WNBC
and WNBT (TV)
New York.
George E. Ledell
Jr., account executive, KHJ-TV Hollywood, to K C C C
(TV) Sacramento as
special station representative inL. A.
and S. F. markets.

Cleve Hermann,
sportscaster, KNBH
(TV) Hollywood, named station director of
sports.
Mr. Lavan

Edward R. Janney, engineer, KOY Phoenix,
promoted to chief engineer of station and supervising engineer for Arizona Network (KTUC
Tucson, KSUN Bisbee, KOLS Flagstaff and
KYMA Yuma). He succeeds Cliff Miller, transferred to KOY-TV and KOOL-TV Phoenix as
chief engineer.
George Thomas, news staff, WDTV (TV) Pittsburgh, promoted to assistant director of news
and special events. Joseph Samul, manager of
film department, operations director and cameraman at WDSU-TV New Orleans, to WDTV
as staff director.
George Crumbley Jr., traffic manager for WSB
Atlanta, Ga., to sales department of WSB-TV.
Charles Welsh appointed am farm service director, replacing Lee Morris who has been
named radio traffic manager.
•

Telecasting
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May we extend a helping
"voice"?

PASO
EL
Buy
KEPO,station,
El Paso's
powerful
withmostits
10,000 watts covering the
Southwest ... an area with
over 55 5,000 people who last
year spent more than $534,000,000 in retail sales alone!
Buy KEPO
and you'll
that
the results
cannotagree
be
measured in small proportions.
Buy KEPOsponsiveandaudiencereach
rewho a will
receive your product well.
It's good business to do business withyour
KEPO.
like list
to
include
name We'd
on our
of advertisers who realize we
are a station that "knows
how" and is "doing it."
Figures from Sales Management.
May 10, mation,
1953.
further
contact For
AveryKnodel.infor-

F. Douglas Chingo, public relations department
of Western Electric, Chicago, to sales staff of
WNAM Neenah, Wis.
Granville Landell, WAAB Worcester, Mass.,
and Howard Chase, commercial manager of
WARE Ware, Mass., to WWOR-TV Worcester
as announcer-writer and member of sales staff,
respectively.
Armin Furch, member of WCCO
sales department, to WBBM-TV
similar capacity.

MARKET

1

James McEnaney to local sales staff of WEAN
Providence.
Mr. Crenshaw

75*

- TEXAS'

Edwin . J. Brockman, advertising director of
Miami Beach Sun newspaper, appointed to sales
staff of WITV (TV) Miami.

John Aldern, account executive at KELO Sioux
Falls, S. D., to KOA-AM-TV Denver as assistant promotion manager. Bill Lydle, KOA sales
staff, named regional sales representative for
"KOA Food League." Cy Penley transfers
from KOA sales staff to sales staff of KOA-TV.
Jud Woods, executive assistant manager, KOAAM-TV, named program operations manager
for KOA-TV. John McGuire, account executive for Sarra Inc., to KOA-TV as sales representative and C. Van Haaften, KOA producerannouncer, transfers to KOA-TV as producer.

Broadcasting

Robert D. Gordon, formerly continuity director, producer and writer for KSL-TV Salt
Lake City, appointed producer, KOMO-TV
Seattle. David H. Lee, also to production, was
formerly associated with WNBQ (TV) Chicago,
on Kukla, Fran and Ollie, The Dave Garroway
Show and other network programs. Technical
coordinator, for KOMO-TV will be Paul S.
Morris, KOMO radio producer. Cecil E. (Cec)
Perkins, sales staff of KRSC Seattle, appointed
account executive for KOMO.

Minneapolis
Chicago in

Jack Griswold, WLFH Little Falls, N. Y., to
announcing staff of WQAN Scranton, Pa.
Randy Kent and Chuck Bill, announcers at
WBBM-TV Chicago, to WBKB-TV same city.
Russ Hunt and Jim Holmes to station as directors.
Parker Willson to KXOL
disc jockey.

10 kw

Fort Worth, Tex., as
CABC

at 690

. . . Still

Pat Helm, traffic department. Don Lee Broadcasting System, Hollywood, to Hollywood
traffic staff of KBIG Avalon.

Going

Klaus Landsberg, general manager. KTLA (TV)
Hollywood, was commended by L. A. County
Board of Supervisors for recent station telethon
which raised $250,000 for Duarte, Calif., nonsectarian, free City of Hope hospital leukemia
wing and cancer clinic.
Bob Thomas, manager of WJAG Norfolk,
Neb., received Merit Scroll of Achievement
from Central Air Defense Force in recognition
of outstanding assistance rendered U. S. Air
Force in Ground Observer Corps recruitment.
Lee Fondren, national sales manager, KLZ
Denver, elected president, Advertising Club of
Denver; with Billy D. Prescott, Ball & Davidson Inc., first vice president; Lewis R. Cobb,
director of advertising and publicity, State of
Colorado, second vice president, and Lawrence
Effinger, Mountain States Telephone & Telegraph Co., treasurer.
Bill Leyden, KTTV (TV) Hollywood disc-m.c.
and personality, honored for "outstanding,
wholesome entertainment presented throughout
the years," by 20-30 Club of Long Beach at
recent dinner meeting.
Bob Lee, news director, WNGO Mayfield, Ky.,
awarded first prize in Kentucky Chamber of
Commerce contest to devise best slogan for
state's vacation centers. His winning entry:
"Kentucky, vacationland for mid-America."
Arnold J. Kapan, account executive, KNXT
(TV) Hollywood, father of boy, Oct. 24.
Carolyn Osterberg, WNAX

Yankton, S. D.,

A

coffee account,

using

KGW,

in-

creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW
Economical and efficient medium
covering the mass market.

for
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on the efficient 620
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and Floyd Paulson were married recently.
Albert Philip Entzminger, 56, chief accountant
for WKY-AM-TV Oklahoma City, died Oct. 17
due to heart condition.
Elizabeth P. Gordon, 26, wife of Tack Got Ion,
program director of KDAL Duluth, Minn., died
Sept. 29.

becomes affiliated with South Fia. Television
Inc., applicant for ch. 7 in Miami.
David Wear, free-lance producer of tv films
and previously head of literary department of
William Morris Agency on West Coast, to
Goodson-Todman Productions, N. Y., tv film
production company, as coordinator of sales.

Aleen Leslie, creator of ABC-TV Date With
Judy, has completed 12 half-hour scripts in
Martha Ellen, proposed tv series dealing with
career girl.

Albert C. Morey named director of film syndication sales operations for Motion Pictures for
Television Inc. in Chicago area. Previously, he
was mid-western sales manager for ProcktorTelevision enterprises. John W. McGuire to
Motion Pictures for Television as Central Division sales manager.

Ed Simmons and Norman Lear signed to head
writing staff for Dean Martin and Jerry Lewis
on their five NBC-TV Colgate Comedy Howshows this season.

Bernard Nelson Mochan, director of advertising and sales promotion, Spencer Inc., New
Haven, to Transfilm Inc., N. Y., as sales
manager.

Hal Hudson, general manager of CBS-TV
Hollywood, is chairman of awards committee
to select nominees for the 1953 Academy of

Taylor nical
Byars,
directortechand
chief cinematographer, Five Star Productions Inc., Hollywood, named general
managing director.

Networks

Television Arts & Sciences "Emmys." Serving
with him are: Thomas McCray, director of
NBC Western Division network program operations; John Reynolds, general manager of
KHJ-TV Los Angeles; Don McNamara, vice
president of Dudley Television Corp.; Joseph
Brenner, Beverly Hills attorney and former
FCC regional attorney, and Bea Benadaret,
who portrays Blanche Morton on CBS-TV
George Burns and Grade Allen show.
Jess Oppenheimer, producer and head writer,
CBS-TV / Love Lucy series, recently demontrated his invention, Jay O Viewer, to group of
CBS-TV executives in Hollywood. Device,
which permits newscaster or announcer to read
lines while looking directly at tv camera, will
be marketed to tv industry nationally.
Frank Edwards, Mutual commentator, presented with Certificate of Merit by AMVETS
for campaigning for G.I. commissary privileges
and first class air transport for returning
veterans.
Robert LeMond. announcer, CBS Radio Hollywood, father of boy, Barry, Oct. 23.
Stanley McClellan, 50, singer on former NBC
Manhattan Merry-Go-Round and other radio
programs, died Oct. 25.
Film
Frank J. Brodock named general manager of
Reela Films Inc., Miami. Formerly sales
manager of firm, he replaces Labe B. MeSl who

Len Firestone appointed national
sales manager for
Unity Television
Corp. in re-alignment of sales staff.
Mr. Byars
Other appointments:
Paul D i a m ond,
Eastern Division manager; Vic Bikel, South
Central manager; Bill Young, North Central
manager; Noah Jacobs, South Eastern manager;
Jerry Weisfeldt, North Eastern manager; Al
Shepard, East Central manager; Sid Hirsch,
Mid-West manager, and Sid Mayers, station
relations director.
Charles W. Alsup, formerly with Arrow Productions, and Kyle Thomas, formerly with
Armed Forces Public Information Office, to
Tom J. Corradine & Assoc., Hollywood film
distributors, as sales representative for 1 1
Western states and assistant to Mr. Corradine,
respectively.
Jack Drum, formerly sales representative with
United Artists, to George Bagnall & Assoc.,
Beverly Hills, as Western sales representative.
Robert Stevenson signed by Jack Denove Productions Inc., Hollywood, to write and direct
Cavalcade of America tv programs which
Denove is producing for DuPont Co.

RALPH RADETSKY (I), newly appointed
manager of news and public relations for
KOA-AM-TV Denver [B»T, Oct. 19], confers with Don Searle, executive vice president and general manager of KOA Inc. Mr.
Radetsky, who has been administrative assistant to Denver Mayor Quigg Newton and
now also is secretary of KOA Inc., initiated
a newscast 20 years ago that is still carried
daily on KOA.

John Capsis, radio-tv department of Southwest
Adv. Agency, Fort Worth, Tex., to On-Film
Inc., Princeton, N. J., as writer-director.
Ancil Payne, manager of Criterion Films Inc.,
Seattle, named chairman of public information
effort for movies and television of Seattle-King
County Chapter, American Red Cross. Chairman for radio is Reg Miller, KOMO Seattle
public service manager. William J. Martin,
principal in agency of Martin & Tuttle, is chairman for advertising.
Manufacturers
H. Joseph Sarlin, New England regional sales
manager for Allen B. DuMont Labs., appointed
manager of Chicago factory distributorship of
company.
Robert F. Lewis, technical director of Prodelin
Inc., Kearny, N. J. (telephone and television antennas and transmission lines), appointed vice
president of company.
James T. Campbell,
Trans World Airlines,salesappointed
district
engineer
manager for Washington, D. C, for
Standard Electronics
Corp., subsidiary of
Claude Neon Inc.
He willtomers inserve
cusDel., Va.,
W. Va. and Md., in
addition to duties
Mr. Campbell

with FCC and consultants in Washington.

Ham

W. Garstang, works manager, appointed assistant vice president in charge of
manufacturing, Television-Radio Division, Raytheon Mfg. Co., Chicago, and Francis D. Edes,
attorney in legal department, appointed administrative assistant vice president and general
manager of division;
Dr. Harvard L. Hull appointed vice president
Page 96
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and general manager of research and development division of Capehart-Farnsworth Co.,
IT&T subsidiary! Philo T. Farnsworth, vice
president and technical director, will continue
to handle special research activities.
Representatives
Charles Cowling, national sales manager,
KM PC Hollywood, adds duties as West Coast
manager of Am Radio Sales Co. KMPC recently appointed firm as national sales representative.

For TV towers

up to 3000

feet

Otis P. Williams of WOR-TV New York and
previously sales manager of Video Pictures,
N. Y., to N. Y. office of Free & Peters, national
representatives, as television account executive.

Specify Emsco engineered

Robert L. Brockman, member of ABC Spot
Sales in Chicago, to sales staff of George W.
Clark Inc., same city.

Conservatively engineered, Emsco

"Towers of Strength"

towers rigidly meet both RTMA
and AISC standards. Their bolted

Services

construction permits quick, sure

Ralph L. Helmreich, operating vice president,
Mountain States Tel. & Tel. Co., to Long Lines
Dept., AT&T, as director of operations. He
replaces A. F. Jacobson, who becomes assistant
vice president, AT&T. Mr. Helmreich also becomes member of Long Lines board.

visual inspection. Hot dip galvanizing reduces maintenance costs . . .
and insures long structural life.
Every Emsco tower design is unconditionally guaranteed! . . . backed

John J. McKenna, formerly director of public
relations-publicity, McCann-Erickson, and with
Benjamin Sonnenberg, to Vernon Pope, N. Y.
public relations firm, as associate.

by a pioneering experience of more
than 25 years in steel tower fabrication . . and by a staff of structural

Mrs. Doris L. Selinger is president of Philadelphia Mail Survey Service for Broadcasters &
Publishers, which has incorporated, and Gerald
F. Selinger, vice president of Lee Ramsdell
& Co., Phila., has been made vice president.
Bert C. Daikeler becomes sales manager, Helen
S. Doberstein, chief analyst, and Myra J. Barry,
market analyst.

engineers who
tower design.

are specialists in

For guyed or self-supporting towers
unequalled for safety . . . performance . . . and economy . . . specify

S. Neil Fujita, artist and designer and art director of N. W. Ayer & Son, Phila., appointed art
director of Columbia Records, N. Y. Albert
Shulman, manager of sales service for transcription division of Columbia Records, promoted to newly-created post of national sales
manager of division.

Emsco. Prompt delivery assured!

Charles Neal, Beaumont & Hohman agency,
Omaha, to creative department of Allen &
Reynolds News Service, Omaha.
Col. Barney Oldiield, NATO armed forces
publicist, U. S. Air Force, to Headquarters Air
Defense, Colorado Springs, Colo., effective in
Jan.
Owen (Jack) Safford, former sales representative for American Airlines, Washington, to McGeary-Smith Labs (motion picture lab for commercial and tv film), that city, as sales manager.
Program

Services

EMSCO

MANUFACTURING COMPANY
LOS ANGELES, CALIFORNIA
Houston, Texas
•
Garland, Texas

Jack Feldmann, recently separated director of
public relations, March Air Force Base, Calif.,
to Frank Oxarart Productions, Hollywood, as
producer.
Trade

Associations

Don DeFore, tv actor, and Maurice Levy, legal
counsel, named to board of directors of
Academy of Television Arts & Sciences, Hollywood.
Perry Winston, former NAB (NARTB) auditor,
has opened office as certified public accountant
in Arlington, Va.
Broadcasting

•

Telecasting

November 2, 1953

•

Page 97

—

PROFESSIONAL

Wells

To

SERVICE

INTERNATIONAL

—

Be Eastern

PERON

Crisler Representative
LINTON WELLS, executive vice president of
WGHF (FM) New York and president of Air
Music Inc. until he sold his interests in the
two corporations to Muzak Corp. last year,
has become an active partner and eastern
representative of R. C. Crisler & Co., Cincinnati, brokers for radio-tv stations and newspapers. Richard C. Crisler, in making the
announcement last week, said that Mr. Wells

TIGHTENS

GRIP

Herbert Clark, B»T correspondent in Buenos Aires, herewith
reports how the new Argentine laws are bringing the
broadcast medium even further under government control.
THE PERON regime is today in the process
of regimenting Argentine radio more directly
into government service than it has been since
1947, with next Jan. 1 set up as
ARGENTINA target date for the re-grouping operation.
The "new order," made possible by congressional approval of the administration's Law to
Regulate Radio Broadcasting Services, will have
the incidental effect of precluding any possibility of establishing new stations, through a provision that radio shall be in the hands of four
networks — one the government's own, the other
three "private" — with all stations to be associated with one or the other of those networks.

Mr. Crisler

Mr. Wells

will headquarter at 20 Church St., Greenwich,
Conn.
Mr. Wells, author and foreign correspondent,
joined NBC in 1937 as radio's first roving reporter for the Magic Key of RCA program.
He served with CBS as analyst and commentator, leaving in 1942 to head a government mission in Africa for more than four years.
Mr. Crisler, who entered radio in 1947 as
executive vice president of Transit Radio Inc.
and later became president, organized R. C.
Crisler & Co. in late 1951. As Transit Radio
became increasingly inactive, Mr. Crisler expanded the brokerage business and established
a permanent eastern representation office.

RING AROUND A ROSY
A pocket full of posies
Last one down's a cry-baby!
The KMBC-KFRM Team has
welded a ring around the
"rosy" Heart of America. And
the pockets full of posies are
the nice green-backed kind that
always look good in the
pockets and purses of
advertisers who use The Team.
If your sales are down and
you feel just a little like
weeping, call KMBC-KFRM,
Kansas City, or your nearest
Free & Peters office, for time
availabilities on The Team.
The folks who can fill
your pocket with posies in the
great Kansas City Trade Area
aren't crying— they're too
busy buying the things
they hear about on
the radio station they
listen to most . . .

-fta KM

B

C-r^,

RADIO KFR'M
FOR THE HEART 0
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The law stipulates in the first of its 26 articles that broadcasting is a public service, with
the government empowered to authorize indidividuals to supply it under licenses awarded
in public auction. The government is to call
for bids on Jan. 1, award contracts 45 days
later. All outstanding licenses lapsed with the
passage of the law, though holders are to continue to operate their facilities until new owners are selected.
The law tacitly admits that all stations are
now in official hands by making no provision
for payment by new owners for existing installations: Congress may have assumed that
the three existing networks would bid in their
present contracts for the future, but the fate
of non-network stations is ignored except by
the implication that they will be assimilated
into network broadcasting and probably moved
to new spots under the stipulation that each
of the approved networks "shall give nationwide coverage."
In addition to the original tender, successful
bidders are to pay an annual contribution to
the state, which not only has power to fix that
fee, but to. "increase the amount due whenever it sees fit." Funds accruing from both bids
and the annual assessments are to be used to
finance the Official Broadcasting Network and
the Official International Broadcasting Service,
both to remain in government hands.

ON

RADIO

ensure adequate participation by talent from
the interior." The usual prohibition is appended, forbidding all shows "contravening laws or
morals, inciting to treason, provoking public
alarm, perturbing the economy or jeopardizing
international relations."
Final twist repeals laws requiring stations
to carry official programs to order "except for
dispositions in that sense which may form part
of the bids by which licenses are awarded."
That phase of Peronista broadcasting thus goes
on a free-will basis; bids may be expected to
voluntarily offer a given amount of time for
the free transmission of official programs, thus
eliminating any future references to commandeering of time by decree.
Broadcasting was a private operation in Argentina until shortly after Peron's formal election to the presidency in 1946. Since that time
the then owners have been bought out, usually
under pressure. Ownership is still ostensibly
private, though when it does not trace directly
to the government it turns up in the hands of
companies wholly owned by top-level Peronistas. An example is ALEA, a firm of which
the late first lady Evita Peron was a founder
and which now holds the Radio El Mundo
chain through one subsidiary, the Radio Belgrano properties through another. The firm is
now headed by Major Carlos Aloe, once
Peron's top-sergeant, later his executive secretary, now governor of Buenos Aires province.

'Pipe' Directional

Antenna

A SPECIAL type of directional television antenna has been designed by RCA Victor Ltd.,
Montreal, for Canadian stations. Called a
Wavestack, it is a self-supporting
CANADA
metal pipe which looks like a
steam plant chimney. The pipe
itself acts as a coaxial cable and connects at
the top with two or more slots which are the
driven elements. The stack can be built to any
height for any power. It's use eliminates low
power loss in transmission, costly transmission
lines and a complex coaxial distribution harness and requires no de-icing equipment, its
maker said. The first Wavestack is in use at
CBOT (TV) Ottawa, and similar equipment
has been ordered by CKLW-TV Windsor,
Hamilton, CJBR-TV Rimouski and
CHCH-TV
CJCB-TV Sydney.

20-Year Licenses
Licenses will be granted for twenty-year
periods to "native Argentines or to firms in
which all directors and technicians are native
Argentines and 70% of capital is of native
Argentine origin." Pessimistically admitting the
possibility of future fallings-out, the law provides for "sanctions, not to exceed suspension
for 30 days during which the network may be
required to broadcast without commercial
sponsorship" and "revocation of licenses, which
shall not be grounds for any claims to redress."
Rather narrow limits are fixed for operations.
"Services shall be so organized," the law says,
"as to subordinate private interests to those of
the Nation — social, cultural, economic and

as to "enso ahandled
shall be
ming broadcas
Program
t is
of
high exponent
sure that each
political."
level
ual
intellect
and
moral
the
culture, lifting
of the people, and contributing to the spiritual
unity of the Nation in accord with the State
public edculture."
n and
program
by the
is guarante
talent bases
Broadeningofof educatio
stipulation that programs shall be arranged "to

Standardized

Program

Costs

Committee
Sought by CAAA
A JOINT RADIO and television committee to
standardize rates, actors' fees and other expenses
involved in radio-tv programming, was formed
at the annual meeting of the CanaCANADA
dian Assn. of Advertising Agencies
at Montreal in mid-October.
The CAAA also decided on a public relations campaign to acquaint Canadians in general, and business firms in particular, with
their work, and put into effect certain standards
of practice in dealing with clients. It was
planned to possibly start a "chair of advertising" at a Canadian university and to finance
a number of advertising scholarships. A code
of relationships between agencies and their
clients formulated last year, is to be put into
effect this year.
George C. Hammond, Montreal manager of
Cockfield, Brown & Co., was elected president,
succeeding Russell C. Ronalds of Ronalds Adv.
Agency Ltd., Montreal. Vice presidents elected
Telecasting
Broadcasting

U.

S. Commercial

Radio

PLANNING the only American commercial
broadcasting station in the Far East, KUAM
Agana, Guam, "The Voice of the South Pacific," has both its compensations
GUAM
and headaches for Harry Engel,
president of Radio Guam, licensee,
who hopes to start operation shortly after
Jan. 1.
He points out KUAM will be the only commercial station in Guam, which has a current
population of slightly less than 100,000 and
a fantastic birth rate, 25,000 radios (not including car radios), 15,000 automobiles and
retail sales last year of approximately $75
million.
Support for the new station, farthest under
jurisdiction of the FCC, has come from civic,
religious and military leaders, including the
bishop of predominately Catholic Guam, leading merchants and military and naval authorities.
But Mr. Engel, who is also president and
general manager of KVEN Ventura, Calif., and
heads his own station representative firm, has
problems as well. In locating his station site,
it had to be approved by the Civil Aeronautics
Authority and the commanders of the Naval
Air and Air Force stations: The property had
to be near utilities. Guamanian heirs to the
property, all of whose consent was needed,
had to be tracked down all over the world.
Finally, approval of island military and naval

Co., Towere Mark Napier. J. Walter Thompson
ronto, and H. E. Smith, Stevenson & Scott Ltd.,
ToSpitzer & Mills Ltd., Alex
Montreal. W. H. Reid,secretar
y-treasurer
ronto, was elected
at
offices
with
Miller was re-appointed manager,
Toronto.
CBC, News Guild Sign Pact
CANADIAN Broadcasting Corp. and the
American Newspaper Guild have signed an
agreement covering some 60 newsroom employes in both radio and tv, following almost a year of negotiations.
CANADA
The CBC-ANG agreement provides
for a general wage adjustment, 40-hour workweek, improvement in holiday pay, night shift
differential, overtime pay, modified form of
union security, paid vacations and sick leave,
and provisions relating to jurisdiction, seniority and grievance procedure. Al Ouimet, CBC
general manager, and H. Bramah, CBC treasurer, signed for the CBC, with L. H. Chambers
and S. D. LeMyre signing for Canadian Wire
Services Guild, Local 213, ANG.

Is Coming

to

Guam

commanders was required.
Programming also promises to be somewhat
of a headache, including how to squeeze in
something for everyone in an 18-hour broadcast day. "I can't go heavy on anything," Mr.
Engel says. "I've got to keep everyone happy."
Present plans call for close cooperation with
the networks, wherever possible, but local programming, especially public service campaigns,
are practically a must in a one-station locality,
Mr. Engel feels. Included is a drive to cut
traffic fatalities, as high proportionately as the
mainland U. S. Typhoon warnings, public
health broadcasts and round table discussions
of local village commissioners also are to be
heard, as well as programs in Chamorro, native
Guamanian tongue, and Tagalog for the island's
Filipino population.
Commercially, nearly all national brands of
foods, drugs, automobiles and other products
are on Guam, with local representatives eager
to use radio advertising. Mr. Engel must work
out programming to satisfy them, timewise. He
admits being pressed by advertisers and agencies, but adds, "I'm cautious about making
commitments until actual operations and the
overall program structure is
Key station personnel will
the U. S., Mr. Engel says.
engineers, announcers and
be hired locally.
New

Zealand

Tv

determined."
be brought from
Others, including
newscasters, will

Backers

Balk at
'Wait' Policy
SOME
manufacturers
in New Zealand feel
introduction of the proposed 405-line monochrome television service to that country should
not be delayed despite a governNEW ZEALAND ment "wait awhile" policy announced Sept. 30 by R. M.
Algie, minister in charge of broadcasting.
Mr. Algie, also chairman of a special committee which studied the possibility of establishing tv, said on Sept. 30 that the government
did not feel it wise to enter into "any firm commitments atthe present time," and did not view
"sponsored television" with favor. He also
indicated the proposed system might soon become obsolete because of rapidly changing tv
development.
A New Zealand spokesman for private tv

Pa.

Twenty-eight years radio experience and Roy Thompson's life dedicated to the community has made
WRTA Altoona's friendliest station.
People like to do business with
friends. Of course, WRTA— advertised products — sell!

Represented by
Robert Meeker Associates \p6on
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THE
JOB

WHOLE
74h*fcf*4

From coast to coast you
will find installations where
TOWER'S "Package" service is
paying off. We manufacture the
tower and erect it — handle your
job from the planning stage on
through
service. complete maintenance
A NEW
DUTY

HEAVY
600

FT. TV

TOWER
Guyed type . . . heavy legs and braces
. . . designed for 100 MPH wind and
one-half inch ice load . . . hot dipped galvanized or shop coat of primer undercoat
. . . supports
all types
television
antennas and coaxial
feedof line
or wave
guide .enced. crews.
. complete erection by experiMICROWAVE
TOWERS
AND
REFLECTORS

enterprise
there isZealand
a "strongto and
influential"
movement said
in New
make
a fresh
start in tv and depart from "the 17-year-old
pattern of state-owned commercial and [predominantly] non-commercial broadcasting."
Although the subject is a "hot one," he said,
the government probably would take notice
if a strong case could be sustained for "free
enterprise tv alongside a non-commercial state

Altoona,

ii

network."
Canadian Tv Set Sales
SEPTEMBER sales of television sets in Canada totaled 42,640 units valued at $17,001,796,
bringing total sales during 1953 to 199,376
units valued at $81,931,702. The
CANADA
Radio-Television Mfrs. Assn. of
Canada reports that its projected
production for the next three months is to be
142,285 sets. Close to half the sets sold in
Canada in 1953 were sold in the TorontoHamilton-Niagara Falls area (89,356 units);
about one-third of the sets (60,502 units) were
sold in the Montreal area; 16,042 sets were
sold in the Ottawa area, and 13,462 in the region close to Windsor (opposite Detroit).

TOWER
a pioneer reflectors.
in Microwave
ers and isMicrowave
We toware
manufacturers of famous Microwave
passive reflectors used by the U. S Government, Bell Telephone System and
leading manufacturers
reflectors are used widely. .by. TOWER
TV stations
to direct microwave signal from studio
to transmitter. We invite you to check
with our satisfied customers.

TOWER

SIOUX

CITY,
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Atlanta's

WSB-TV

. . . truly

a

great

AREA

station

The audience impact of the recent world series afforded an unusual

opportunity

to measure station preferences in the great area served by WSB-TV.
for the measurement was a city which provided a rest test — Macon,
75 miles airline from the 1062-ft. WSB-TV tower.
There
World

are two television stations in Macon,

Series, as was WSB-TV. The American
ment. Here is what they found in Macon :

Sept. 30 - 1 :00 to 3:00 P. M.
Sets in use U8.0%
WSB-TV
Station B (Macon)

.

Station C (Macon)

...

Station D (Atlanta) .
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26.9
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.
.

one of which

Research

Oct. 3-1:00

Bureau

was

carrying

the

did the measure-

to 3:00 P. M.

Sets in use 58.7%
WSB-TV

37.9

. 14.5

Station B (Macon)

.

.

. 13.4

5.4

Station C (Macon)

.

.

•

6.3

1.2

Station D (Atlanta) .

.

.

1.1

.

Selected
Georgia,

Broadcasting
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FOR

THE

RECORD
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TELESTATUS

®

TV

THE

STATIONS

ON

Nov. 2, 1953
AIR

and Reports of Tv Sets in Their Coverage Areas —
Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Outlets on Air
Sets in Station Area
Sets in Station Area
Outlets on Air
and Channel
City
vhf uhf
vhf uhf
and Channel
WEEK-TV
(43)
Peoria
ALABAMA
Quincy
WTVH-TV (19)
WABT (13)
87,000
89,127
Birmingham
WGEM-TV (10)
27,200
184,300
WBRC-TV (6)
KHQA
(see
Hannibal,
Mo.)
Rockford
Mobile
WALA-TV (10)
39,900
WREX-TV (13)
133,854
WKAB-TV (48)
WTVO (39)
39,900
Rock Island
49,000
WCOV-TV (20)
Montgomery
16,300
WHBF-TV(4) 217,000
WICS (TV) (20)
Springfield
ARIZONA
INDIANA
71,500
KTYL-TV (12)
Mesa
Bloomington
KOOL (10)
Phoenix
WTTV (10)
276,000
Indianapolis
KOY-TV (10)
WFBM-TV (59)
(6)
399,000
Lafayette
WFAM-TV
WLBC-TV
(49)
KPHO-TV (5)
71,500
Muncie
Tucson
KOPO-TV (13)
37,300
30,600
South Bend
WSBT-TV (34)
KVOA-TV (4)
78,155
16,156
KIVA (11)
Yuma
IOWA
Ames
ARKANSAS
WOI-TV (5)
(9)
142,085
Cedar Rapids KCRI-TV
KW0°TV-W
Fort Smith
KFSA-TV (22)
KRTV (17)
WMT-TV
little Rock
(2)
Davenport
185,000
30,000
Fort Dodge
CALIFORNIA
Sioux City
KVTV (9)
64,015
KERO-TV (10)
51,661
Bakersfield
KANSAS
KAFY-TV (29)
25,000
KHSL-TV (12)
26,402
Hutchinson
Chlco
Kl EM-TV (3)
KTVH (12)
57,639
Eureka
Wichita
KEDD (16)
KJEO (47)
Fresno
32,026
KMJ-TV (24)
KENTUCKY
49,629
Los Angeles KECA-TV (7)
WEHT (50)
KHJ-TV (9)
Henderson
20,240
KLAC-TV
(13)
Louisville
WAVE-TVV (U)(
(3)
302 251
KNBH (4)
WHAS-T
b)
.
.
WKLO-TV (21)
KNXT (2)
KTLA (5)
LOUISIANA
KTTV (11)
1,681 ,073
Baton Rouge WAFB-TV (28)
KTHE (28)
32,000
Monroe
KMBY-TV (8)
Monterey
KCCC-TV (40)
15,160
Sacramento
KFAZ
. "70,660
.
KNOE-TV(43)
(8)
180,506
KSBW-TV (8)
Salinas
New Orleans WDSU-TV (6)
210,076
KFMB-TV (8)
San Diego
MAINE
KFSD-TV (10)
206,382
Bangor
San Francisco KGO-TV (7)
WABI-TV
(5)
39,750
19,000
KPIX (5)
Portland
WPMT (53)
San Luis
780,000
KRON-TV (4)
Obispo
KVEC-TV (6)
WAAM MARYLAND
(13)
Santa
Baltii
KEYT (3)
WBAl-TV (11)
Barbara
371,332
COLORADO
WMAR-TV (2)
502,863
KKTV (11)
MASSACHUSETTS
Colorado
WBZ-TV (4)
32,315
Boston
KRDO-TV
Springs
31 ,000
KBTV
(9) (13)
Denver
WNACTV
(7)
1,103,507
Cambridge
KFEL-TV (2)
164,750
WTAO-TV (56)
63,700
WHYN-TV
(55)
Pueblo
KCSJ-TV (5)
30,000
Springfield
KDZA-TV (3)
WWLP (61)
75,000
35,000
CONNECTICUT
MICHIGAN
WICC-TV (43)
Bridgeport
35,479
Ann
Arbor
WPAG-TV
(20)
12,300
New Britain
WKNB-TV (30)
WBKZ-TV (64)
90,411
Battle
Creek
New Haven
WJBK-TV
(2)
WNHC-TV (6)
635,190
55,924
Detroit
WWJ-TV (4)
Waterbury
WATR-TV (53)
81,666
DELAWARE
WXYZ-TV) (7)
1,128,632
Flint
WTAC-TV (16)
Wilmington
Grand
Rapids
WOOD-TV (7)
259,987
WDEL-TV (12)
155,322
Kalamazoo
Lansing
WKZO-TV (3)
310,900
DISTRICT OF COLUMBIA
WJIM-TV (6)
231,000
17,000
WILS-TV (54)
WMAL-TV (7)
Washington
WNBW (4)
WKNX-TV (57)
Saginaw
46,325
WTOP-TV (9)
MINNESOTA
WTTG (5)
477,143
Austin
KMMT
(6)
59,546
FLORIDA
Duluth
WFTV (38)
32,784
Ft. Lauderdale WFTL-TV (23)
WCCO-TV
(4)
Minneapolis
85,926
Jacksonville
WMBR-TV (4)
175,000
WTCN-TV(ll) 401,200
WTVJ (4)
Miami
193,500
St. Paul
WPFA (15)
KSTP-TV (5)
401,200
Pensacola
WMIN-TV (11)
395,220
St. Petersburg WSUN-TV (38)
Rochester
39,666
West Palm
KROC-TV (10)
43,000
Beach
15,501
WIRK-TV (21)
MISSISSIPPI
GEORGIA
Jackson
WJTV (25)
24,103
Atlanta
WAGA-TV (5)
Meridian
WTOK-TV (11)
11,000
WLWA (8)
'
7
5,439
WSB-TV (2)
330,000
MISSOURI
' 75,500
Columbus
WDAK-TV (28)
KHQA-TV
(7)
70,000
12,500
HannibalCity
Macon
WMAZ-TV (13)
KCMO-TV (5)
50,666
Kansas
WETV (47)
KMBC-TV (9)
24,544
WDAF-TV (4)
Rome
WROM-TV (9)
WHB-TV (9)
IDAHO
323,352
KCTY (25)
41,952
KFEQ-TV
(2)
Boise
St.
Joseph
K I DO-TV (7)
KSD-TV
(5)
10,900
Pocatello
KWIK-TV (10)
St. Louis
128,666
534,500
KSTM-TV (36)
ILLINOIS
WTVI (See Belleville, III.)
KY1V
(3)
WTVI (54)
Belleville
KTTS-TV(IO)
28,817
127,000
Springfield
WBBM-TV
Chicago
WBKB
(7) (2)
MONTANA
WGN-TV (9)
KOPR-TV (4)
WNBQ (5)
Butte
1,575,000
WTVP (17)
Decatur
KXLF-TV (6)
86,700
Broadcasting
Telecasting

Dallas

TELEVISION
MARKET

with
MAXIMUM
POWER
100,000 Watts Video
50,000 Watts Audio
DALLAS
FORT

and

WORTH

More than a Million
urban population in the
50-mile area
More than TWO

MILLION

in the 100-mile area . . .
NOW

TELEVISION

HOMES

EFFECTIVE COVERAGE
in KRLD-TV'S
AREA
EXCLUSIVE
TELEVISION

CBS

OUTLET

FOR

DALLAS-FORT WORTH
AREAS
—

This Is why — _

KRLD-

TVJ

" Is your best buy

Channel >^IP Represented by
The BRANHAM Company
Page
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City
ROPED

. . .

HOG-TIED

City

and

BRANDED
Lincoln
Omaha

KROD-TV "ropes" more viewers
because our full-power transmitter with mountain-top location gives the greatest coverage.
We "hog-tie" more viewers because we give them top-rated
programs both locally and
nationally.

Las Vegas
Reno

Why don't you "brand" them
with your brand by taking
availabilities on KROD-TV?

Albuquerque

YOU'LL SELL MORE
ON CHANNEL 4
Let a BRANHAM MAN help you
select choice availabilities and
give you complete details on
EL PASO— the IDEAL Test
Market.
KROD-TV is affiliated with
KROD-600— CBS-5000 watts
and the El Paso Times

Atlantic City
Newark

Roswell
Albany
Binghamton
Buffalo
Elmira
New York

Rochester
Schenectady
Syracuse
Utica

TV
KRO
CHANNEL
4 D
• ELPASO.
TEXAS
Roderick Broadcasting Corp.
Dorrance D. Roderick
Chairman of Board
Val Lawrence
Dick Watts
Pres. & Gen. Mgr. Gen. Sales Mgr.
The BRANHAM Co., National Representative
THE NEW
KEY

Asheville
Charlotte
Greensboro
Raleigh
Winston-Salem
Fargo
Minot
Akron
Ashtabula
Cincinnati

TO

Cleveland
Columbus
Dayton
Lima
Toledo
Youngstown
Zanesville
Lawton
Okla. City
Tulsa

WKJF-TV
PITTSBURGH
NOW

ON

THE AIR WITH

OUTSTANDING

NBC SHOWS...

Kraft TV Theatre • Dennis Day
Show of Shows • TV Playhouse
Mr. Peepers • My Little Margie
Bob Hope • Milton Berle . . . and
many others !
Pittsburgh's
Pioneer
UHF
WKJF-T1

Television

PITTSBURGH

Station
National Representatives:
WEED TELEVISION

Page 102

November 2, 19S3

Medford
Portland
Altoona
Bethlehem
Chambersburg
Eatton
Harrisburg
Erie
Johnstown
Lancaster
Lebanon
New Castle
Philadelphia
Pittsburgh
Reading
Scranton
Wilkes-Barre
York

FOR THE RECORD
Outlets on Air
and Channel
NEBRASKA
KFOR-TV (10)
KOLN-TV
KMTV (3), (12)
WOW-TV (6)

Sets in Station Area
vhf uhf
Providence
62,834

NEVADA
KLAS-TV (8)
KZTV (8)
NEW JERSEY
WFPG-TV
WATV (13) (46)

8,700

Sioux Falls
' 14,872
3,520,000

NEW MEXICO
KGGM-TV (7)(13)
KOAT-TV
KOB-TV (4)
KSWS-TV (8)
NEW YORK
WROW-TV (41)
WNBF-TV (12)
WBEN-TV (4)
WBES-TV (59)
WBUF-TV (17)
WECT (18)
WTVE (24)
WWABD
ABC-TV(5) (7)
WCBS-TV (2)
WNBT (4)
WOR-TV (9)
WPIX (11)
WHAM-TV(8) (6)
WHEN
WRGB
(6)
WSYR-TV (3)
WKTV (13)

Charleston
Columbia
Greenville

206,907

Knoxville
Memphis
Nashville

31,533
10,176
Amarillo
Abilene
..,
50,000
155,000
53,667
14,926
12,000

Austin
Dallas
El Paso
Ft. Worth
Galveston
Harlingen
Houston

4,101,000
190,000
284,700
262,070
125,000

NORTH CAROLINA
WISE-TV (62)
16,000
WBTV(3)
348,150
WFMY-TV
(2)
184,379
WNAO-TV (28)
31,200
WSJS-TV(12) 141,140
WTOB-TV (26)
NORTH DAKOTA
WDAY-TV (6)
KCJB-TV (13)
11,654
OHIO
WAKR-TV (49)
26,121
WICA-TV
WCPO-TV (15)
(9)
WKRC-TV (12)
WEWS
(5)
WLWT
435,000
WNBK (5)
(4)

Longview
Lubbock
San Angelo
San Antonio
Texarkana
City
Waco
Tyler
Wichita Falls
Salt Lake

WTVN (6)
WHIO-TV
(7)

306,950

Seattle

WLWD (2)
WLOK-TV (73)
WSPD-TV (13)
WFMJ-TV
(73)

300,000
••••••• 12,497
228,000

Spokane
Tacoma

Bellingham

78,300
WTPA (71)
WJAC-TV (6)
691,045
WARD-TV (56)
WGAL-TV (8)
237,428
WLBR-TV (15)
WKST-TV (45)
68,300
WCAU-TV (10) 1,747,984
WFIL-TV (6)
1,597,057
WPTZ (3)
1,681,876
WDTV (16)
(2)
770,000
WENS
WKJF-TV (53)
WEEU-TV (33)
WHUM-TV(61)
WGBI-TV (22)
WTVU
WBRE-TV(73)
(28)
WILK-TV (34)
WSBA-TV (43)

100,000
54,633
127,350
75,000
150,424
106,000
65,100

35,000
29,312
30,000
28,183

KELO-TV
(11) DAKOTA
SOUTH
WROL-TV
(6)
TENNESSEE
WTSK (26)
WHBQ-TV(5) (13)
WMCT
WSM-TV (4)

39,752
29,429
218,200
125,533

KRBC-TV (9)
TEXAS
K FDA-TV (10),
KGNC-TV (4)
KTBC-TV (7)
KRLD-TV (4)
WFAA-TV (8)
KROD-TV (4)
KTSM-TV (9)
WBAP-TV (5)
KGUL-TV
(11)
KGBS-TV
(4)
KPRC-TV (2),
KUHT (8)
KNUZ-TV (39)
KTVE (32)

45,733
300,000
31,993
30,788
279,423
235,000

KDUB-TV
KTXL-TV
(8)(13)
KCBD-TV
KEYL (5),
WOAI-TV (4)
KCMC-TV (6)
KETX (19)
KANG-TV
(34)
KFDX-TV (3)
KWFT-TV (6)

34,225
14,077
163,725
36,689

UTAH
KDYL-TV (4),
KSL-TV (5)

WVEC-TVVIRGINIA
(15)
WSVA-TV (3)
WLVA-TV (13)
(6)
Lynchburg News WTVR
Newport
WACH (33)
Norfolk WTAR-TV (4)
WSLS-TV (10)
Richmond
Roanoke

797,492

PENNSYLVANIA
WFBG-TV(IO) 346,462
WLEV-TV(51)
34,278
WCHA-TV (46)
41,343
WGLV (57)
198,500
WICU
WHP-TV(12)
(55)

WCSC-TV
SOUTH(5) CAROLINA
WCOS-TV
(25)
WNOK-TV
WGVL (23) (67)

12,680
33 277

276,000

Yakima
Charleston
Huntington
Parkersburg
Wheeling
Green Bay
Madison
Milwaukee
Oshkosh
Honolulu

WASHINGTON
KVOS-TV
(12)
KING-TV (5)
K HQ-TV (6)
KXLY-TV (4)
KMO-TV (13)
KTNT-TV (11)
KIMA-TV (27)

22,500
27,900

41,250
'199,626
139,600

Hampton
Harrisonburg

WXEL (9)
WBNS-TV
WLWC (4) (10)

8°'510
WKBN-TV (27)
I".'36
WHIZ-TV (50)
OKLAHOMA
KSWO-TV
(7)
3I4°
KTVQ
(25)
V«m£
232,310
WKY-TV (4)
156,325
KOTV (6)
OREGON
KBES-TV (5)
KOIN-TV (6)
125,000
113,711
KPTV (27)

vhf
Sets in Station Area
Outlets on Air
and Channel
uhf
RHODE ISLAND
WJAR-TV (10) 1,073,000

44,000
82,845
174,182
91,600
29,757
294,000
39,634
294,100

WEST (49)
VIRGINIA
WKNA-TV
WSAZ-TV
WTAP (15)(3)
WTRF-TV (7)
WBAY-TVWISCONSIN
(2)
WKOW-TV (27)
WMTV (33)
WTMJ-TV
(4)
WCAN-TV (25)
WOKY-TV (19)
WOSH-TV (48)

227,132
445,190
88,257
589,134

22,000
144,000
125,000

KGMB-TV HAWAII
(9)
KONA (11)

Tex.)
MEXICO
Matamoros
(Brownsville, XELD-TV (7)
Calif.)
(San Diego, XETV (6)
Tijuana

6,000
13,500

8,500
35,000

31 ,200
211,920

Total Stations on Air 302*
Total Cities with Stations on Air 197*
Total Sets in Use 27,417,000
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported, Last report
was 205,544 on July 10, 1953.
Telecasting
Broadcasting

WATCH

KOLN-TV

GROW

IN

UHCOLN-LAND
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BIG
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MARKET
IN

TVNEBRASKA!

■
07ie &<e£yek 3fa/wm
WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN. NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Associated with
WM8D — PEORIA, ILLINOIS
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best

way

to

sell the
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FARM
MARKET
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use

WILK-TV Wilkes-Barre Pa., went on the air last month on eh. 34 these dignitaries attended ceremonies (I to r): Thomas P. Shelburne, managing director, WILK-TV;
attorney Joseph Saporito, mayor of Pittston; Frank Hanlon, mayor of Scranton; attorney
Mitchell P. Jenkins, president of Wyoming Valley Broadcasting Co. (licensee) and former
Congressman; Gov. John S. Fine of Pennsylvania; Roy E. Morgan, executive vice president,
WILK-AM-TV; Luther M. Kniffen, mayor of Wilkes-Barre; attorney Leon Schwartz, chairman of the state Public Utilities Commission and director in the licensee, and Clifford
Harmon, mayor of Williamsport.

the
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UPCOMING
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WIBW
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Ben
Ludy, Gen. Mgr.,
Rep. Capper Publications, Inc.
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NARTB, RETMA, U. S. Jr. Chamber of Commerce, Williamsburg, Va.
Feb. 21-28: Brotherhood Week.
April 22-25: American Women in Radio and Television, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
April 28: Brand Names Day.
SPECIAL

LISTING

Nov. 12: NARTB Convention Committee, Palmer
House, Chicago.
Nov. 13: NARTB Membership Committee, Palmer
House, Chicago.
Nov. 16-17: NARTB Copyright Committee,
NARTB Headquarters, Washington.
Nov. 20: NARTB TV Labor Advisory Committee,
Waldorf-Astoria, New York.
Nov. 23-24: NARTB Sports Committee, WaldorfAstoria, New York.

Nov. 13: AAAA's Southeast Chapter, annual
meeting, Kinkler-Plaza Hotel, Atlanta, Ga.
Nov. 17-19: Radio-Electronics-tv Mfrs. Assn. fall
meeting, Palmer House, Chicago.
Nov. 19-20: Louisiana Assn. of Broadcasters, election of officers, Captain Shreve Hotel, Shreve-

with

Buy

Nov. 1-7: National Radio & Television Week.
Nov. 2: North Carolina Broadcasters Assn., meeting, Asheville.
Nov. 2: National Assn. of Radio Farm Directors,
Sales Clinic, Hotel Commodore, New York.
Nov. 2-3: Central Canada Broadcasters Assn.,
annual meeting, Royal York Hotel, Toronto.
Nov. 2-6: Amer. Institute of Electrical Engineers,
fall meeting, Hotel Muehlebach, Kansas City,
Mo.
Nov. 3: RCA-NBC color tv demonstration for
press and industry, Television Center, Burbank,
Calif.
Nov. 4: Mutual Affiliates Advisory Committee
meeting to consider affiliation plan, Astor Hotel,
New York.
Nov. 4-5: NARTB Dist. 1, Somerset Hotel, Boston.
Nov. 5: Upper Midwest Sales Conference, Hotel
Radisson, Minneapolis.
Nov. 5-6: Ohio Assn. of Radio-Tv Broadcasters,
meeting, Neil House, Columbus.
Nov. 5-6: North Carolina Assn. of Broadcasters,
fall meeting, George Vanderbilt, Asheville.
Nov. 9-10: New Jersey Broadcasters Assn.. fall
meeting, Hildebrecht Hotel, Trenton.
Nov. 12-13: Professional Group on Vehicular
Communications of the Institute of Radio Enton.
gineers, annual meeting, Somerset Hotel, Bos-

!

Nov.
Southwest Sub-Section, Society of Moport.20:
tion Picture & Television Engineers (Ark., La.,
Tex., Okla.), Fort Worth.
Nov. 20-22: Midwestern Advertising Agency Netcago. work, quarterly meeting, Sheraton Hotel, ChiNov. 23-24: AAAA's annual Eastern Conference,
Hotel Roosevelt, New York.
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 10: Supreme Court to hear Oral Argument
on FCC's "giveaway" regulations, Washington.
Dec. 11: Authors League of America, Screen
Writers Guild, joint meeting to merge organizations, New York.
Jan. 6: Second session of 83d Congress begins.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Feb. 14-20: Advertising Recognition Week.
Feb. 19-21: Democracy Workshop, sponsored by

AT OPENING ceremonies for WILS-TV Lansing, Mich., on uhf ch. 54, were (I to r):
John Pomeroy, WILS-TV chief engineer;
James Keachie,"54"
RCA,neckties.
and W. A. Pomeroy,
WILS-TV president-general maanger. Note
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New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are
listed in
TELESTATUS page 101
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 1 2/1 8/52-Unknown.
Decatur, WMSl-TV (23), 12/26/53-2/1/54.
Montgomery, Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.
ARKANSAS
little Rock, KARK-TV (4), 6/18/53-2/1/54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-12/1/53, AveryCALIFORNIA
Berkeley-San Francisco, KQED (TV) (*9), 7/24/53January '54.
Corona, KOWL Bcstg. Co. (52), 9/16/53— Unknown.
Fresno, KCAF (TV) (53), 8/12/53-Unknown.
Lot Angeles, KPIK (TV) (22), 12/10/52-Late '53.
Merced, Merced Tv Corp. (34), 9/1 6/53— Unknown.
Sacramento, KBIC (TV) (46), 6/26/53-Fall '53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), 11/6/52-Fall '53, HolllngSon Bernardino, Orange Belt Telecasters (30), Initial
decision 9/18/53.
SanSTAFrancisco
KBAY-TV (20), 3/11/53-Nov. '53 (granted
Sept. 15).
San Francisco, KSAN-TV (32), 4/29/53-Jan. 54, MeGlllvra.
San Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU (TV) (36), 1/8/53-11/7/53, Hollingbery.
Tulare-Fresno,
KCOK-TV
(27), 4/2/53-1 1 /9/53—DuM,
Forjoe (N. Y.), Cal-Central Network.
Yuba City, KAGR-TV (52), 3/1 1/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/1 1 /52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV C6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holrran.
CONNECTICUT
Bridgeport, WCTB (TV) («71), 1/29/53— Unknown.
Bridgeport, WSJL (TV) (49), 8/1 4 /52-Unknown.
Hartford,
Unknown. General Times Tv Corp. (18), 10/21/53—
Hartford, WEDH (TV) (»24), 1 /29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dec. '53-Headley-Reed TV.
Norwich, WCTN (TV) (*63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Idaho Falls, KID-TV (3), 2/26/53-Unknown, CBS.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC Hollingbery.
Meridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
Nampa, KFXD-TV (6), 3/1 1 /53-Unknown, Hollingbery.
Pocatello,
(TV) (6), 2/26/53-Nov. '54, CBS.
bery.Falls,KISJ
Twin
KLIX-TV (11), 3/19/53-5/1/54, ABC, Holling-

For

Reliability

Specify

a

STUDIO

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ILLINOIS
bery.
Champaign, WCIA (TV) (3), 2/26/53-11/7/53, HollingChampaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
McKinney.WDAN-TV (24), 12/10/52— Unknown, EverertDanville,
Evanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, WJOL-TV (48), 8/21/53-Unknown.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53— Unknown.
Evansville, WFIE (TV) (62), 6/10/53-11/15/53, Taylor
(granted STA Aug. 6).
Fort10/27/53.
Wayne, Anthony Wayne Bcstg. (691, Initial Decision

of Remote

C/TVLlJLn-euiJLa-L

Boise-Meridian, KBOI (TV) (2), 5/14/53-11/27/53 (granted
STA Sept. 29).
Boise,
KTVI (TV) (9), 1/15/53-October '54, ABC, Hollingbery.
Broadcasting

•

Telecasting

Operation...
Installation

ASSEMBLY

Type MR- 1 Receiver . . . and
Type TRC-S1 Remote Control Unit

You can perform all operating,
metering and monitoring functions right at the studio with
this dependable Continental
Equipment. Besides being moderate in price, this convenient
Remote Control System will pay
for itself many times over by
greatly reducing AM and FM
operating costs. Even the smallest station will find this equipment well within its budget.
TypeTRC-Tl Transmitter Control Unit
installed at Transmitter Location

Dover, WHRN (TV) (40), 3/11/53— Unknown.
Wilmington,
Unknown. Delaware Bcstg. Co. (83), 10/14/53 —
FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-11/30/53,
DuM, Taylor.
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53— Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV (30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31 /52-Unknown.
Orlando,
Orlando Bcstg. Co. (6), 10/14/53-Apr. '54,
CBS, Blair-Tv.
Panama City, WJDM (TV) (7), 3/11/53-11/15/53, ABC,
Hollingbery.
Pensacola, WEAR-TV (3), 6/3/53-12/1/53, CBS, Hollingbery.
Tampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC, Blair-Tv.
GEORGIA
Atlanta, WQXI-TV (36), Initial Decision 10/15/53.
Augusta, WJBF-TV (6), 9/16/53-11/26/53, ABC, NBC,
Hollingbery (granted STA Sept. 18).
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyColumbus, WRBL-TV (4), 8/27/53-11/15/53, Hollingbery.
Savannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional. WGOV-TV (37), 2/26/53-Nov. '53, Stars NaIDAHO

Control

Specify both Continental Transmitters and
Transmitter Remote Control Equipment for your
new or remodeled station. Call or zvrite your
Graybar Electronic Salesman for complete details.

MANUFACTURING
4212 S. Buckner Blvd.

Outstanc ing Features
• SIMPLIFIED OPEF
larts.
ATION with no telephone dials or c
• FILAMENT AND ILATE CONTROL by a
I PLATE OFF and ON
toggle
switch
an
buttons. Supervis
Time
delay
mitter condition, iry
lights
showprotects
transrectifier filament:
• OVERLOAD INDIC 1TI0N by supervisory
light operated by a return signal from
the transmitter.
• MONITOR RECEI\ ER feeds modulation
and frequency mi nitors; indicates field
intensity; sounds alarm if transmitter
fails.

COMPANY
Dallas 17, Texas
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The

TIME

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Life—
Your
on the

©f

Fort Wayne, WKJG-TV (33), 5/22/53-11/15/53, NBC,
Raymer.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/11/53-Unknown.
Princeton, W RAY-TV (52), 3/11/53-11/15/53, Walker.
Terre
Haute, Wabash Valley Bcstg. Corp. (10), 10/7/53
—Unknown.
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.

MWJAS

*

MONEY

*

THE^iyNNY
OF

SIDE

THE DIAL

Serving the
GREATER PITTSBURGH

5000
Watts

Metropolitan
Area ...

A
NATt©NAL
■ George

REP
P. Hollingbery

Co.

WSYR-TV
Syracuse, N.Y.

IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/11/53-Unknown.
Des Moines, WHO-TV (13), 9/2/53-Unknown.
Deslingbery.
Moines, KGTV (TV) (17), 3/26/53-11/11/53, HolMason
Weed City,
Tv. Lee Radio Inc. (3), 10/14/53-Summer '54,
Sioux City, KCTV (TV) (36), 1 0/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/26/53, NBC, DuM,
Headley-Reed.
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53-Unknewn.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), Initial Decision 10/6/53.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA Sept. 22).
KENTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Summ.r 'S3.
Louisville, WLOU-TV (41), 1/15/53-Spring '54.
Paducah, Paducah Tv Corp. (43), 9/16/53 — Unknown.
Richmond, WBGT (TV) (60), 4/29/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknawn.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KTAG (TV) (25), 12/18/52-11/15/53, CBS,
ABC, DuM, Adam Young.
NewGill-Pema.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '53,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans, WTLO (TV) (20), 2/26/53-Unknown.
Shreveport, KSLA (TV) (12), 9/19/53— Unknown.
MAINE
- Tv.
Lewi=tnn,WLAM-TV
(17), 7/8/53-12/1/53, EverettMcKinney
Nov. 15). (N. Y.), Kettell-Carter (Boston) (tests due
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCHS-TV (6), 7/30/53-12/20/53, NBC, Weed

Channel
100

The

Only

Y.H.F.
Central

3

MARYLAND
Baltimore, WITH-TV (60), 1 2/1 8/32-1 /1/54-Forioe.
Frederick, WFMD-TV (62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.

kw

Low-Band

Station
New

in

York

MASSACHUSETTS '
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBM-TV (*2), 7/16/53-10/1/54.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Unknown.
Fall River, WSEE-TV (46) 9/14/52— Unknown.
Lawrence, WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North Adams, WMGT
(TV) (74), 2/18/53-12/25/53,
Walker.
bery.
Worcester,
WAAB-TV (20), 8/12/53-Spring '54, HollingWorcester, WWOR-TV

Headley-Reed
National Representatives

NBC

Affiliate

WSYR-TV
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(14), 6/18/53-11/15/53, Raymer.
MICHIGAN

Information in following orders Location, call letters,
channel, date granted, starting target data, network
and representative.
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-Nov. '53, Rambeau.
St. Paul, WCOW-TV
(17), 3/1 1/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/1 1/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54-ABC, Weed TV.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian,
Oct. 29).WCOC-TV (30), 12/23/52-11/15/53 (tests due
MISSOURI
Hirsch Bcstg. Co.

CapeUnknown.
Girardeau,
(12), 10/14/53 —
Cape Girardeau, KGMO-TV (18), 4/1 6/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-Nov. '53.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA
St. Louis, WIl-TV (42), 2/12/53-Lato '53.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KOOK-TV
(2), 2/5/53-11/9/53, CBS, DuM
(granted STA Aug. 11).
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great
bery. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
Tv.
Great Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula, KGVO-TV (13), 3/11/53-7/1/54, Glll-Perna.
NEBRASKA
Kearney, KHOL-TV (13), 7/22/53-11/13/53, CBS, DuM,
Meeker.
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-Dee. '53.
Atlantic City, WOCN (TV) (52), 1/8/33-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/33-Unknewn.
New Brunswick, WTLV (TV) f19), 12/4/32-Unknewn.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/14/52-Unknown.
Buffalo, WTVF-TV («23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-11/15/53.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston, WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52— Jan. '54.
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) C21), 7/24/52-Unknown.

WNM

FAMOUS

Bay City, WNEM-TV (5), 9/2/53-Fall '53.
Battle Creek, WBCK-TV
(58), 1 1/20/52-January '54,
Headley-Reed.
Benton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/1/54, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO
Bcstg. Corp. (62), Initial Decision
10/12/53.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/11/52-Unknown.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 1 2/23/52-Unknown.
Saginaw, Booth Radio & Tv Stations Inc. (51), Initial
Decision 9/29/53.
Broadcasting
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1 /53— Unknown.
Watertown,
WWNY-TV (48), 12/23/52— Unknown, Weed
Tv.

Nashville, WSIX-TV (8), 7/30/53-11/15/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.

Norfolk, WTOV-TV (27), 7/8/53-11/15/53, ABC, DuM,
Forjoe (granted STA Oct. 16).

NORTH CAROLINA
Chapel Hill, WUNC-TV (*4) 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-11/15/53, ABC, Boiling.
Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, Goldsboro Tv Corp. (34), 9/30/53— Unknown.
Greensboro, WCOG-TV
(57), 1 1 /20/52-Unknown, ABC,
Boiling.
Greenville, WNCT (TV) (9), 3/11/53-11/15/53, CBS, DuM,
Pearson.
Hendersonville, WHKP-TV (27), 3/1 1/53— Early '54, Headley-Reed Tv.
Mount Airy, WPAQ-TV (55), 3/11/53— Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53-Unknown,
Blair Tv.
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 12/4/52-Late '53, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52— Unknown, Petry.
Steubenville,
WSTV-TV
(9), 8/12/53-12/1/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53-11/14/53, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene,
lingbery.Eugene Tv Inc. (13), 5/14/53-February '54, HolPortland (Ore.)-Vancouver (Wash.), KVAN-TV (21), Initial
Decision 6/18/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1/53— Unknown.

TEXAS
Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, AveryFort Worth. KTCO (TV) (20), 3/1 1/53-Unknown.
Houston, KTVP (TV) (23), I /8/53— Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Late '53, Taylor.
lufkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID (TV) (2), 7/1/53-11/1/53.
San Antonio, KALA (TV) (35), 3/26/53— Unknewn.
San Juan, WKAO-TV (2), 7/24/52-1954, Inter- American
Sherman, KSHM (TV) (46), 3/4/53-Late Summer '53.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, lest.
Weslaco, KRGV-TV (5), 7/16/53-11/26/53, NBC, Taylor.

Salt
Lake City, KUTV
Hollingbery.

UTAH
(TV) (2), 3/26/53-3/1/54, ABC,
VERMONT

Montpelier,
10/2/53.

WCAX

Bcstg.

Corp.

(3), Initial Decision

VIRGINIA
Charlottesville,
WCHV-TV
(64), 1/29/53-Winter '53,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion, WMEV-TV (50), 4/2/53— Unknown, Donald Cook.

9

WASHINGTON
Seattle,
(4), 6/10/53-12/11/53, NBC, Hellingbery.KOMO-TV
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
cairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perna.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
bery.
Eau Claire, WEAU-TV (13), 2/26/53-12/1/53, HollingLa Crosse, WKBH Television Inc. (8), 10/28/53-Unknown.
Madison, Wisconsin State Radio Council (*21), 10/7/53—
Unknown.
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah, WNAM-TV (42,) 1 2/23/52-Nov. '53, Clark.
Superior, Ridson Inc. (6), 10/14/53 — Unknown.
WYOMING
Casper, KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KTVA (TV) (2), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1 /53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53— Unknown.

C

PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/1 2/53— Unknown.
Erie, Great Lakes Tv Co. (35), 10/14/53— Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-12/15/53— Cooke.
Haileton. WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWIA (TV) (21), 5/7/53-Late '53, Taylor.
Lewistown, WMRF-TV (38), 4/2/53— Unknown.
Philadelphia, WIBG-TV (23), 10/21 /53-Unknown.
Philadelphia, WIP-TV (29), 11/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Headley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Willlamsport, WRAK-TV (36), 1 1/13/52-Unknown.
York,
WNOW-TV
(49), 7/1 1/52-November '53, DuM,
Hollingbery.
RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Fall '53, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, Aiken Electronics Advertising Corp. (54), 10/21/53
— Unknown.
Anderson, WAIM-TV (40), 9/30/53— Unknown.
Camden, WACA-TV (15), 6/3/53— Jan. '54.
Columbia, WIS-TV (10), 2/12/53-11/7/53, NBC, Free 4
Peters (granted STA Oct. 19).
Greenville, WGCT (TV) (4), 7/30/53-12/15/53, Weed.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.
TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21 /52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21 /52-Unknown.
Broadcasting
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Telecasting

the finest
remote control
1ST

system available . . .
positive control
20 metering circuits
40 control circuits

SCHAFER

REMOTE

CONTROL

SYSTEM

satisfied customers coast to coast
one year guarantee
two weeks delivery
complete — ready to install $1645

p,au I ©chafer

Gusto

hi #n y i n e e n n g
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FOR THE RECORD

Station

Authorizations,
(As Compiled

Applications

by B • T)

Oct. 22 through Oct. 28
Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.
Abbreviations:
CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification, trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given In parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
Grants since July 11, 7952:
vhf
uhf Total
Commercial
181 274 4551
Educational
7
15
22
Total Operating Stations in U. 5.:
vhf
uhf Total
Commercial on air
202
97
299
Noncommercial on air
112

As of Sept. 30, 1953*
AM
FM
540
Licensed (all on air)
CPs on air
20
31
2,468
113
21
CPs not on air
Total on air
571
592
Total authorized
2,488
2,601
141
2
Applications in hearing
5
New station requests
183
143
26
Facilities change requests
94
898
Total applications pending
0
8
Licenses deleted in Sept.
3
0
CPs deleted in Sept.

TV
101
246
tl87
t288
534
152
304
16
415
0
5

•Does not include noncommercial educational
FM and TV stations.
•(•Authorized to operate commercially.
Am

and Fm Summary through Oct. 28
On
Air

Am
Fm

Licensed
2,477
547

2,501
572

52CPs
130

Appls.
In
Pend- Heartae toe
193 76
6
0

Applications filed since April 14, 7952:
New Amnd.
vhf
uhf Total
Commercial
844
337
665
516
Educational
54226
337
Total
894
689
50
24 been returned.
1 Nineteen CPs (5 vhf, 14 uhf) have
2 One applicant did not specify channel.
'Includes 22 already granted.
1.1812
4 Includes 477 already granted.
1,231 4
Note: Amended processing procedures and 50re-3
vised city priority list (continuing only those
cities with contested applications) are now in
effect [B«T, Oct. 26]. ,

FCC
New
Safer

to

Christmas

Seals!

Like a protective radar network, a
barrier formed by Christmas Seals
helps to guard us against tuberculosis.
The money which ijoa donate for
Seals fights TB the year round —
with continuing medical research,
education, rehabilitation, and case
finding.
To keep the barrier high, send your
contribution today, please, to your
tuberculosis association.

Buy Christmas
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Tv

ACTIONS

Seals

November 2, 1953

Philadelphia, Pa.— Daily News Tv Co. (WIBG),
granted uhf ch. 23 (524-530 mc); ERF 1,000 kw visual, 500 kw aural; antenna height above average
terrain 620 ft., above ground 528 ft. Estimated
construction cost $640,815, first year operating
cost $600,000, revenue $500,000. Post office address :1425 Walnut St., Philadelphia. Studio location: 13th and Market Sts., Philadelphia. Transmitter location: Vernon Rd. and Cheltenham
Ave., Philadelphia. Geographic coordinates: 40°
04' 42" N. Lat, 75° 09' 46" W. Long. Transmitter
DuMont, antenna GE. Legal counsel Robert &
Mclnnis, Washington. Consulting engineer Craven,
Lohnes & Culver, Washington. Principals include Seaboard Radio Bcstg. Corp. (84%), Philadelphia Daily News Inc. (10%), President Paul F.
Harron, First Vice President Joseph Lang, Second
Vice President Lemuel Schofield (3%), SecretaryTreasurer Katharine A. Harron. Granted Oct. 21.
La Crosse, Wis.— WKBH Television Inc. (WKBH)
granted vhf ch. 8 (180-186 mc); ERP 100 kw visual,
50 kw aural; antenna height above average terrain 810 ft., above ground 579 ft. Estimated construction cost $239,500, first year operating cost
$90,000, revenue $75,000. Post office address: 409
Main St., La Crosse, Wis. Studio location: 409
Main St. Transmitter location: Town Road and
School Section Road. Geographic coordinates
43° 41' 44" N. Lat., 91° 12' 09" W. Long. Transmitter RCA, antenna RCA. Legal counsel Dow,
Lohnes & Albertson, Washington. Consulting engineer Jansky & Bailey, Washington. Principals
include President Howard Dahl, Vice President
Harry Dahl and Secretary-Treasurer Kenneth
Dahl. Grant was made possible by dismissal of
of competitive bid by WKTY. WKTY receives option to purchase 41% interest for $41,000 and
agrees to dispose of WKTY facilities. WKBH is
to purchase 49% interest for $49,000 and 5 mutuallychase
agreedremainder.
upon LaGranted
Crosse Oct.
residents
28. are to purAPPLICATIONS
Miami, Fla. — Public Service Tv Inc., vhf ch, 10
(192-198 mc); ERP 316 kw visual, 189 kw aural;
antenna height above average terrain 241 ft.,
above ground 265 ft. Estimated construction cost
$882,500, first year operating cost $750,000, revenue
$600,000. Post office address 3240 W. 27th Ave.,
Miami. Studio location to be determined. Transmitter location 312 NE 1st St., Miami. Geographic

coordinates
25° 46' 28.8"
Lat., 80°RCA.
11' 18.2"
W.
Long.
Transmitter
and N.antenna
Legal
counsel Denning & Wohlstetter, Washington.
Consulting engineer George P. Adair Engineering
Co., Washington. National Airlines Inc. will be
sole owner of stock. Principals include President
G. T. Baker, president and 16.84% stockholder
National Airlines; Vice President George W.
Gibbs Jr., shipbuilder and director of National
Airlines; Treasurer J. C. Brawner, treasurer of
National Airlines, and Secretary R. P. Foreman,
secretary of National Airlines. Filed Oct. 27.
Baltimore, Md. — United Bcstg. Co. of Eastern
Md. Inc. (WSID), uhf ch. 18 (494-500 mc); ERP 104
kw visual, 58.5 kw aural; antenna height above
average terrain 304 ft., above ground 300 ft.
Estimated construction cost $275,935, first year
operating cost $175,000. revenue $175,000. Post
office address 912 North Charles St., Baltimore,
Md. Studio and transmitter location 912 North
Charles St., Baltimore. Geographic coordinates
39° 17' 26" N. Lat., 76° 37' 19" W. Long. Transmitter DuMont, antenna RCA. Legal counsel
Cohn & Marks, Washington. Consulting engineer
UBC Engineering Dept., Washington. Principals
include President Richard Eaton (2%), president
and 98% owner World News Service, Washington
news gathering agency; Secretary-Treasurer
Margaret G. Eaton (1%), Assistant SecretaryTreasurer Lavalle G. Hart, owner Alexandria
Tribune, Fairfax Journal, both in Va., and secretary and 2% stockholder World News Service.
United Bcstg. Co. (97%) is beneficial owner of
stock held by Mr. & Mrs. Eaton. All of the stock
is voted by Richard Eaton. United Bcstg. is
owner of WOOK WFAN (FM) Washington;
WANT Richmond, Va.; WARK Hagerstown, Md.;
WINX Rockville, Md., and WJMO Cleveland.
Ohio. Filed Oct. 21.
APPLICATION AMENDED
Kirksville, Mo. — KBIZ Inc. (KBIZ Ottumwa,
Iowa) amends application for uhf ch. 15 in Ottumwa to specify vhf ch. 3 (60-66 mc) in Kirksville; ERP 100 kw visual and 50 kw aural; antenna height above average terrain 1,081 ft.
Filed Oct. 20.
APPLICATIONS DISMISSED
Waterloo, Iowa— L. E. Kelly. FCC dismissed
bid for new tv station on uhf ch. 16 at request
of applicant. Dismissed Oct. 27.
Portsmouth, Ohio — Woodruff Inc. FCC granted
petition to dismiss without prejudice its applicaOct. tion
21.for new tv station on uhf ch. 30. Dismissed
El Paso, Tex. — Claude H. Craig tr/as Franklin
Bcstg. Co. FCC dismissed application for new
tv station on
Dismissed
Oct.uhf15. ch. 20 for lack of prosecution.
La Crosse, Wis. — La Crosse Bcstg. Co. (WKTY)
FCC dismissed bid for new tv station on vhf
ch. 8 at request of attorney. Dismissed Oct. 27.
Existing

Tv

Stations

. . .

ACTIONS BY FCC
WEAR-TV Pensacola, Fla. — Gulfport Bcstg. Co.
granted modification of CP for vhf ch. 3 to
change ERP to 55 kw visual and 33.1 kw aural;
studio and transmitter location to U. S. Hwy. 90,
1.3 miles SE of Belleview, Pensacola, Fla.; antenna
height above average terrain 580 ft. Granted
Oct. 20; announced Oct. 27.
WLBC-TV Muncie, Ind. — Tri-City Radio Corp.
granted modification of CP for uhf ch. 49 to
change ERP to 14.1 kw visual and 7.59 kw aural;
antenna height above average terrain 500 ft.
Granted Oct. 21; announced Oct. 27.
WRAY-TV Princeton, Ind. — Southern Indiana
Telecasting Inc. granted modification of CP for
uhf ch. 52 to change ERP to 166 kw visual and
89.1 kw aural; antenna height above average
terrain 470 ft. Granted Oct. 20; announced
Oct. 27.
WOC-TV Davenport, Iowa— Central Bcstg. Co.
granted modification of CP for vhf ch. 5 to change
aural ERPnouncedto
60.3 kw. Granted Oct. 23; anOct. 27.
WJBT Jackson, Miss. — Lamar Bcstg. Co. granted STA to operate commercially on vhf ch. 3
for
the period
Oct. 29. Granted Oct. 19;
announced
Oct. ending
27.
WHEC-TV Rochester, N. Y.— WHEC Inc. granted STA to operate commercially on vhf ch. 10
for the period ending March 27. Granted Oct.
22; announced Oct. 27.
WVET-TV Rochester, N. Y.— Veterans Bcstg. Co.
granted STA to operate commercially on vhf
ch. 10 for the period ending March 27. Granted
Oct. 22; announced Oct. 27.
WIS-TV Columbus, S. C— WIS-TV Corp. granted
STA to operate commercially on vhf ch. 10 for
the periodnouncedending
Oct. 27... Feb. 11. Granted Oct. 19; anWTOV-TV Norfolk, Va. — Commonwealth Bcstg.
Corp. granted STA to operate commercially on
uhf ch. 27 for the ptsriod ending Oct. 26. Granted
Oct. 16; announced Oct. 27.
WTRF-TV Wheeling, W. Va.— Tri-City Bsctg. Co.
granted STA to operate commercially on vhf ch.
7 for the period ending Feb. 19. Granted Oct. 20;
announced Oct. 27.
KSL-TV Salt Lake City, Utah — Radio Service
Corp: of Utah granted modification .of CP for vhf
ch. 5 to Change ERF to 28.2 kw visual and 17.4
kw aural: antenna height above average terrain
4280 ft. Granted Oct. 20, announced Oct. 27.
Broadcasting
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(4%), attorney in Pikesville, Ky.; Hazel T. Dotson
(4%); Vice President Elmo Mills (4%), auto
dealer in Freeburn, Ky., and Betty O. Mills (4%).
States Bcstg. is applicant for new am statipn
in Ashland, Ky. Post office address c/o Charles
F. Trivette, Mt. Sterling, Ky. Filed Oct. 21.

APPLICATIONS
WJDM (TV) Panama City, Fla. — J. D. Manly
seeks modification of CP for vhf ch. 7 to change
studio location and description of transmitter
location to U. S. Hwy. 98 approximately 1.6 miles
W of Hathaway Bridge and approximately 3
miles from city limits of Panama City. Filed
Oct. 20.
WOC-TV Davenport, Iowa — Central Bcstg. Co.
seeks modification of CP for vhf ch. 5 to change
aural ERP to 60 kw; antenna height above average terrain 602 ft. Filed Oct. 26.
WAAB-TV Worcester, Mass. — Wilson Enterprises Inc. seeks modification of CP for uhf ch.
20 to change ERP to 74.66 kw visual and 41.32 kw
aural; change studio location to Asnebumskit
Hill, Paxton, Mass.; antenna height above average terrain 824.1 ft. Filed Oct. 21.
WITH-TV Baltimore, Md.— WITH-TV Inc. seeks
modification of CP for uhf ch. 60 to specify uhf
ch. 18 (494-500 rac); ERP 90.597 kw visual, 50.155
kw aural; change transmitter location to South
Side of New Edmonson Ave., Ext. between Ingleside and Winters Lane, Baltimore; antenna height
above average terrain 514 ft. Filed Oct. 20.
KSTM-TV St. Louis, Mo.— Broadcast House Inc.
seeks modification of CP for uhf ch. 36 to change
to vhf ch. 11 (198-204 mc); ERP 316 kw visual
and 168 kw aural; antenna height above average
terrain 577 ft. Filed Oct. 20.
KXJR-TV Valley City, N. D. — N. D. Bcstg. Co.
Inc. seeks modification of CP for vhf ch. 4 to
.Change ERP to 100 kw visual and 57.5 kw aural;
-transmitter location to TA miles S, 3 miles W of
"PHlsbury, N. D.; studio location to be determined;
-antenna
above average terrain 1091.5 ft.
Filed Oct.height
23.
WUTV (TV) Youngstown, Ohio— Albert S. Polan
et al d/b as Polan Industries seeks modification
of CP for vhf ch. 2 to change ERP to 236 kw
visual and 124 kw aural; change transmitter and
studio location to Market St. between Avondale
and Brooklyn Avenues, Youngstown; antenna
height above average terrain 414 ft. Filed Oct 23.
WGCT (TV) Greenville, S. C— Carolina Tv Inc.
seeks modification of CP for vhf ch, 4 to change
transmitter location to On Top of Paris Mt., near
Greenville; antenna height above average terrain
1145 ft. Filed Oct. 21.
.
APPLICATION AMENDED
KBAY-TV San Francisco, Calif.— Lawrence A.
Harvey amends application for modification of
CP for uhf ch. 20 to change studio location to 1
La Avenzada. San Francisco. Filed Oct. 20.

APPLICATIONS

Redding, Calif. — VALR Inc. amends application
for CP for new am station on 1230 kc, 250 w
unlimited to specify 1400 kc. Filed Oct. 19.
Neosho, Mo. — John V. Turner & Lawrence P.
Neumeier d/b as Ozarks Playground Bcstrs.
amends application for new am station on 1390
kc, 500 w daytime to specify 1420 kc. Filed Oct.
27.
Existing

Am

Stations
ACTION

Am

Stations

ACTION

BY FCC

KIBH Seward, Alaska — Alaska Bcstg. Co. seeks
modification of license to increase hours of operation from 3:30 to 10:30 p.m. Monday through
Saturday & 1:00 to 10:30 p.m. Sundays to 12:00
noon to 12:00 midnight, seven days a week. Filed
Oct. 26.
KIFW Sitka, Alaska — Alaska Bcstg. Co. seeks
modification of license to increase hours of operation from 5:00 to 11:00 p.m. Monday through
Saturday and 1:00 to 11:00 p.m. Sundays to 12:00
Noon to 12:00 Midnight seven days a week. Filed
Oct. 26.
WFRM Coudersport, Pa. — Farm & Home Bcstg.
Co. seeks CP to increase power from 500 w to 1
kw. Filed Oct. 20.
WHHM Memphis, Tenn. — Mid-South Bcstg.
Corp. seeks CP to change transmitter location to
Somerville St., E of Elmwood Cemetery, Memphis. Filed Oct. 23.
KOL Seattle, Wash.— Seattle Bcstg. Co. seeks
CP to change from employing directional day
and night to directional night only. Filed Oct. 26.
APPLICATION

AMENDED

WIBV Belleville, 111. — Belleville Bcstg. Co.
amends application for CP to change from 1060
kc, 250 w to 1010 kc, 1 kw to specify 1260 kc.
Filed Oct. 19.
APPLICATION

. . .

BY FCC

Mt. Sterling, Ky. — States Bcstg. Systems Inc.,
950 kc, 500 w daytime. Estimated construction
cost $16,490, first year operating cost $72,000, revenue $84,000. Principals include President Charles
F. Trivette (44%), former state senator and Va
owner WTCW Whitesburg, Ky.; Helen H. Trivette
(8%); Secretary - Treasurer Herman G. Dotson

ALLEN

DISMISSED

WLOW Portsmouth, Va. — Commonwealth Bcstg.
Corp. FCC dismissed application for modification
of license to specify Norfolk and Portsmouth as
main studio location. Dismissed Oct. 23.
STATION DELETED
WKRF Prestenburg, Ky. — Elkhorn Bcstg. Corp.
FCC cancelled CP for new am station on 1270
kc, 1 leted
kw Oct.daytime
and deleted call letters. De20.

Bowling Green, Ohio — Howard A. Ward granted
730 kc, 250 w daytime; estimated construction
cost $20,639.95. Mr. Ward is owner Kell Lumber
& Supplies Co. Granted Oct. 21.
APPLICATION

. .

KVON Napa, Calif.— Napa Bcstg. Co. granted
modification of license to change name to Gibson
Radio & Pub. Co. Granted Oct. 23.
APPLICATIONS

PERMITS DELETED
KTVR (TV) Hitchcock, Tex.— M. B. Rudman
tr/as Rudman Tv Co. FCC granted deletion of
station on uhf ch. 41. Deleted Oct. 15.
WRBJ (TV) Beloit, Wis.— Sidney H. Bliss tr/as
Beloit Bcstg. granted deletion of station on uhf
ch. 57 at request of applicant. Deleted Oct. 14.
New

AMENDED

New

Fm

Stations
ACTION

. . .

BY FCC

Zarephath, N. J.— Pillar of Fire Inc. (WAWZ)
granted CP for new Class B fm station on ch. 256
(99.1 mc); ERP 4.8 kw and antenna height above
average terrain 175 ft. Granted Oct. 28.
APPLICATION
Berkeley, Calif.— Paciflca Foundation (KPFA)
seeks new fm station on ch. 207 (89.3 mc); ERP

KANDER

CM.ecjothaior
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. New

York

6, D. C, IMA. 8-3233
17, N.Y., MU.

7-4242

640 w and antenna height above average terrain
of minus 97.6 ft. Filed Oct. 23.
Existing

Fm

Stations

ACTION

. . .

BY FCC

WOPI-FM Bristol, Tenn.— Radiophone Bcstg.
Station WOPI Inc. granted CP to change ERP
to 10 kw. Granted Oct. 13; announced Oct. 27.
APPLICATION
KRON-FM San Francisco, Calif. — Chronicle
Pub. Co. seeks modification of CP to change ERP
to 12.8 kw visual and antenna height above average terrain to 1231 ft. Filed Oct. 23.
STATIONS DELETED
KDRO-FM
Sedalia, Mo. — Milton J. Hinlein
granted request to cancel license and delete fm
station on ch. 259. Deleted Oct. 19.
WNJR-FM Newark, N. J. — The Evening News
Pub. Co. granted request to cancel license and
delete fm station on ch. 274. Deleted Oct. 19.
Ownership

Changes

ACTIONS

. . .

BY FCC

KBLO Hot Springs, Ark.— Robert S. Bielow
tr/as National Park Bcstg. Co. Granted consent
to assign construction permit to National Park
Bcstg. Co., partnership composed of Robert S.
Bielow
and J. W. Meredith (25%) for $5,000.
Granted (75%)
Oct. 28.
KWBW Hutchinson, Kan. — Bess Marsh Wyse
tr/as Nation's Center Bcstg. Co. granted voluntary assignment of license to partnership of Bess
Marsh Wyse & George H. Marsh d/b as The Nation's Center Bcstg. Co. Mr. Marsh, Odessa (Tex.)
accountant, purchases
5% interest for $4,500.
Granted Oct. 23.
WLMJ Jackson, Ohio — Luther M. Jones granted
voluntary assignment of CP to WLMJ Inc. for
$1,000. Principals include President Frances D.
Moore (40%); Vice President Ernestine B. Miller
(20%); Secretary-Treasurer Marrianne B. Camp(10%),E.station
WJEH Galli'polis,
Ohio: bell
John
Hallidaymanager
(10%), president
and 79%
owner WJEH and president and 55% owner
WBEX Chillicothe. Ohio; William R. Mnich (10%),
station manager WBEX, and Truman A. Morris
(10%), secretary-treasurer and 20% owner WJEH
and
secretary-treasurer
and 33% owner WBEX.
Granted
Oct. 28.
WJEL Springfield Ohio — Champion City Bcstg.
Co. granted voluntary transfer of control to
George R. Walker through sale of 50% interest
by Chester R. Hinkle for $1,000 and assumption
of liabilities for approximately $41,055. Mr. Walker will now own 100%. Granted Oct. 28.
WENS (TV) Pittsburgh, Pa. — \. Donovan Faust,
Larry H. Israel, Wm. H. Rea, Thomas P. Johnson
and Henry Oliver Rea d/b as Telecasting Co. of
Pittsburgh granted voluntary assignment of CP
for uhf ch. 16 to Telecasting Inc. for $290,042.85,
the sum expended to acquire and build the tv
station. Purpose is to use corporate form of business operation and to bring in new stockholders.
Principals purchasing shares in new corporation
include President T. P. Johnson (13.8%) for $7,500;
Vice President A. D. Faust (25%) for $1,500; Vice
President L. H. Israel (25%) for $1,500, and Harry
D. Rea (8 35% for $4,500. Granted Oct. 28.
WEMP Milwaukee, Wis. — Milwaukee Bcstg. Co.
granted voluntary transfer of control to President
Andrew M. Spheeris and six other employes
through sale and exchange of stock for $76,500.
The
employe
will now own 50.5% interest.
Granted
Oct. group
?8.
KFBC-AM-TV Cheyenne, Wyo. — Frontier Bcstg.
Co. granted voluntary relinquishment of positive
control by Cheyenne Newspapers Inc. to William
C. Grove et al. through issuance of new stock
to present stockholders. Cheyenne Newspapers
former owner of 66% interest will now own
33%. Granted Oct. 28.
APPLICATIONS
WMMB Melbourne, Fla. — Melbourne Bcstg.
Corp. seeks voluntary transfer of control from
Henry Dravneek, Suzanne Dravneek and John
J. Schantz to Frederick H. & Dorothy S. Kury
through sale of 66.8% interest for $57,500. Mr.
Kury is former vice president NEA Services Inc.,
syndicated newspaper and editor and publisher
Adirondack Daily Enterprise, Saranac Lake, N.
Y. Filed Oct. 21.
KBIM Roswell, N. M. — William Paul Brown,
Paul F. Jergins and Vernon Newton Hughes d/b
as Radio Station KBIM seeks voluntary assignment of license to Taylor Bcstg. Co. for $55,000.
Principals include President W. C. Taylor (50%),
Vice President Gene Reischman (27.3%), Secretary
Homer F. Glover (5.7%), J. Kenneth Smith
(11.3%) and J. Raymond Harris (5.7%). All are
local businessmen. Filed Oct. 20.
KOIN-AM-FM-TV Portland, Ore.— Mount Hood
Radio and Tv Bcstg. Corp. seeks voluntary transfer of control to Theodore R. Gamble & Harvey
S. Benson, trustees, and Samuel I. Newhouse Jr.
and Mitzie E. Newhouse. S. I. Newhouse Jr.
(33y3%)
andto M.acquire
E. Newhouse
exercise
theirprice
option rights
50% interest
for sale
of KGW-AM-FM Portland. KGW had dismissed
competitive application for vhf ch. 6 in Portland.
Approval is simultaneously sought for transfer
of stock by original stockholders to voting trust.
Filed Oct. 20.
Broadcasting

•

Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
xecutive Offices
National Press Building
iffices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE *

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

JAMES

— Established 1926 —

C. McNARY

Consulting Engineer
National Press Bldg.., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE *

A. D. RING

& ASSOCIATES

PAUL

WASHINGTON

GEORGE

P. MAY

CONSULTING RADIO ENGINEERS

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

•

Member AFCCE *
PAGE, CREUTZ,

WELDON
& CARR
Consulting

Sheraton Bldg.

Radio & Television

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Washington 5, D. C.

REpublic 7-3984

Washington 6,Engineers
D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W.
Executive 3-5670
Washington 5, D. C.

Member AFCCE *

Member AFCCE*

Member

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE ■
GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Radio-Tele v iiionElectronks-Communicatiom
1610 Bye St., N. W., W«sh. 6, D. C.
Executive 3-1230— Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

C. HUTCHESON

P. O. Box 32

AR. 4-8721

1100 W. Abram

JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)

Telecasting

Hearing

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
•
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

ROBERT M. SILLIMAN
John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6646
Washington
5, D. C.

ARLINGTON, TEXAS

Vandivere,

WTWN St. Johnsbury, WIRE Newport, Vt.—
jvin State Bcstrs. Inc. seeks voluntary transfer
control from E. Dean Finney (46.1%) and his
ife Tacy Hood Finney to themselves jointly and
[verally. Twin State is controlling stockholder
Memphremagog Bcstg. Co. (WIKE). Filed
it. 21.
WOL-AM-FM Washington, D. C — Peoples
;stg. Corp. (WRFD Worthington, Ohio; WTTM
•enton, N.assignment
J.; WMMN ofFairmont,
Va.) seeks
iluntary
license toW. Washington
:stg. Co. for $75,000. Principals include Fresi;nt Henry Rau (80%), former electrical appliices distributor and Charles E. Dillon (20%),
lief Radio-Tv Branch, Office of Public Informam, Office of Secretary of Defense. Filed Oct. 16.
WBRV West Bend, Wis.— West Bend Bcstg. Co.
eks voluntary acquisition of positive control
r August C. Berkholtz through purchase of
% interest from Paul J. Ripple for $6,000. Mr.
erkholtz will now own 62%. Filed Oct. 19.
Broadcasting

MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.

711 14th St., N. W.

6, D. C.

"Registered Professional Engineer"
311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

501-514 Munsey Bldg. STerling 3-0111
Washington 4, D. C.

Craven, Lohnes & Culver

Member AFCCE *

Hudson 3-9000

C. SMEBY

E. GAUTNEY

Member AFCCE*

RUSSELL

C. DAVIS

Member AFCCE *

Member AFCCE*

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

LYNNE

CO.

30 Years' Experience in Radio
Engineering
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

& KENNEDY

302 18th St., N. W.

GODLEY

GEORGE

Upper Montclair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

AFCCE •

KEAR

CARDS

CO.

WILLIAM

E. BENNS,

JR.

Consulting Radio Engineer
3738 Kanawha St., N. W„ Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*
HOFFMAN
RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealer!
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

Cases . . .
FINAL DECISIONS

Bowling Green, Ohio — New Am, 730 kc. The
Commission announced order making effective
immediately hearing examiner's initial decision
granting application
Ward foron construction permit for ofa Howard
new amR. station
730
kc, 250 w, davtime directional. Action Oct. 21.
Philadelphia, Pa.— New Tv, uhf ch. 23. The
Commission announced order making effective
immediatly hearing examiner's initial decision
granting the application of the Daily News Television Co. (WIBG) for construction permit for
new tv station on ch. 23. Action Oct. 21.
INITIAL DECISIONS
Fort Wayne, Ind. — New Tv uhf ch. 69. Hearing
Examiner Annie Neal Huntting issued initial deNovember 2, 1953

•
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ADVERTISEMENTS
CLASSIFIED
Checks and money orders only.
Payable in advance.
Display — Tuesday
publication date.
preceding
Deadline: Undisplayed — Monday
preceding publication date.
Situations Wanted 204 per word — $2.00 minimum • Help Wanted 25«S per word —
$2.00 minimum
. .
_
,
,
. ,
All other classifications 30«S per word— $i.00 minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St. N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please) expressly
separately
or return.
theirsentcustody
or responsibility
any liability
repudiates photos,
ing • Telecasting
Help Wanted

anized staff,
advance with reorg
Opportunity tocopyw
Contact
riter, salesmen.
:
announcers
n.
si
WPDR, Portage, Wiscon
Managerial

capital investment Capital reManagerquired with
only to insure interest in job. 250 watter
near N. Y. Box 295A, B«T.
established
Sales manager— experienced, for well with
major
station
southeastern regional radio
have
Must
.
market
network affiliation in tv
proven sales record. Prefer man who knows both
incensales and programming. Good salaryforandadvance
nities
opportu
nt and
Excelle
plan.Furnish
tivement
of
tion
detailed informa
photo
previous experience. Box 327A, B.T.
Salesmen

offers
Western NBC regional, excellent market,
radio-minded local salesman opportunity to earn
$100. against 15 percent.
$10,000. plus. Weekly base,allowanc
e. Pleasant midSubstantial tax-free cargood schools,
good weather
community,
dle-sized
<no snow). Box 964X, B«T.
Permanent position with substantial guarantee
in 91st market, Stockton, Caliand commission
fornia. Network, 1000 watt fulltime. Sizeable
account list to begin with, prospects unlimited
Write Box 259A, B.T.
Wonderful opporExperienced salesman wanted.
tunity for a young man who fully knows radio
time sales and has a proven record. Rich market
in Nebraska. Car necessary. Write, wire Box
165A, B»T.
,
__
southto sell time at kw market
Experienced announcerdaytime,
one station
eastern Pennsylvania
Single or married.
. . salary, commission.
Box 296A, B«T.
staTime salesman for central Virginia 250 wattAutofuture.
tion. Small town with industrialopening.
Salary
mobile necessary. Immediate
plus commissions.
Box 316A, B'T.
5,000 watt southeastern station wants salesman
job on smaller station. Ideal oppordoing good
tunity for good man who wants to advance to
sales manager. Salary plus percentage. Box
356A, B.T.
imSalesman or commercial manager wanted
mediately. Car necessary. A personal interview
Siler
WNCA
Morris,
Tom
is necessary. Contact
City, N. C. Earnings can exceed $600.00 monthly.
Salesmen— now calling on radio and tv stations!
Sell our line of call letter specialties. Fast sellers;
profits! Write RE-TEL, Box 770, Huntsville,
big
Alabama.

Radio
used

Transmitter
lucrative

Ad-libber, madcap wit. "happy" voice, DJ. Funny
ad-lib Freberg,
quips about
"bopster" voices,
voice,
Stan
Bob records.
and RayDo character
stage-screen impersonations. Midwest. Single.
Box 131A, B.T.
Combo man with first class ticket for central
Pennsylvania AM-FM. Announcing should be
diversified in abilities. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume.
Salary $76.00. Box 135A, B.T.

sale

business

Needed immediately. Staff announcer-board man.
Good disc, commercial, news presentation a must.
Smooth on board. Also good play-by-play man.
Contact KRSD, Rapid City, South Dakota.
Washington area radio station needs experienced
announcer who can also gather and write local
news. Prefer man with rich authoritative voice.
Excellent opportunity to crash large metropolitan
market. Send tape and all particulars to WGAY
Silver Spring, Maryland, or phone Juniper 9-1050.
Experienced all-round announcer and newsman
for 1,000 watt daytime independent. WKBC,
North Wilkesboro, North Carolina.
Announcer — good personality. Prefer MC
with programming and writing experience.
nish photo and previous exprience. Write
eral Manager, Radio Station WMC, Post
Box 311, Memphis, Tennessee.

type
FurGenOffice

Immediate opening for better than average announcer. Good working conditions and excellent
pay. Give salary requirements, past experience
first letter, WMJM, Cordele, Georgia.
Experienced announcer with first class license
for fulltime 250 watt NBC affiliate. Starting
salary $75.00 per week. WPNF, Brevard, N. C.
Announcer with engineering background. Metropolitan Washington, D. C— WPIK, Alexandria,
Virginia. Send resume, disc or tape, first letter.
One announcer with experience and one first
class engineer with at least three years experience. Pay commensurate with experience. Radio Station WPRS, Paris, Illinois.

Three first class combination engineer-announcers. Must be experienced. Positiois will be permanent to right persons. $70.00 week, 40 hours,
time and half-time overtime plus talent. Positions must be filed immediately. Send tapes, disc
and all details
network
station.to Box 328A, B«T. North Carolina

WTXL, West Springfield, Mass., independent
wants experienced announcer who knows and
likes the music-news format. No beginners!
Prefer northeast native. Rush tape, resume and
photo. If you seem to have what me want, we
will call you by telephone and make appointment for interview and live audition.

Staff announcer, am and tv, established CBS affiliate in major Ohio markets. Radio experience
essential. Tv experience desirable but not required, permanent position. Immediate opening.
Send full details and picture by letter to Box
359A, B.T. Do not send audition until requested.

Excellent DJ-announcer. 1000 watt new daytime
independent. Send tape and resume to Program
Director, Box 688, Albuquerque, New Mexico.

Experienced radio announcer for livewire independent station in active Gulf Coast market.
Starting salary $70.00 per week. Apply KBRZ,
Freeport, Texas.
Have immediate opening for first phone combo
man. Seventy dollars to start. New studios and
equipment by February first. Wonderful climate
and congenial staff. Send complete details and
audition to Gene Rader, KGFL, Roswell, New
Mexico.
KFLW-CBS, Klamath Falls, Oregon, one of best
Pacific Coast intermediate market stations, needs
another top announcer-salesman with a first
class license. Our men earn 3 figures weekly.
Tv potential. Character, integrity, ability count
most with us. Phone for interview. Bud Chandler, General Manager.

for

a

Complete,

sale.

Electric,

at $10,000.00.

with

Announcer-engineer, first phone. 1000 watt fulltime.
Iowa. Telephone Herb Nelson, KOKX, Keokuk,

Experienced announcer for North Dakota 5 kw
network station. Send tape, full details Box
241A, B-T.
CBS upper midwest affiliate desires newscaster
for major newscasts. Some experience. Forward
audition and details. Box 300A, B'T.

Western

KGVO)
for

Announcers

Equipment

Broadcast
(former

Help Wanted— (Cont'd)
Sales crew manager. We have an opening for
an experienced phone crew manager in a very
successful radio-tv promotion. Only highly
capable men with a background of dependability
and honesty and a record of clean selling will
be considered. 40% commission, plus bonus, to
an acceptable man. American Radio Publications,
Inc.,
nois. 119-A North Washington St., Peoria 2, Illi-

Help Wanted— (Cont'd)
Combination announcer-traffic chief and local
news editor who can use portable Magnecord.
Texas.
Air
mail tape and letter to KFRD, Rosenburg,

powerful

Watt

5,000

Get

into

station

this
very

Negro disc jockey for spiritual gospel type program. Must be intelligent, preferably some college; smooth talker with no accent in speech;
capable ad-lib ability to sell commercials. Must
have knowledge of spiritual gospel music. Associated with same owners who develped nationally
famous Okey Dokey and Honeyboy WBOK;
Diggie Doo WXOK; Bubber Lutcher, KAOK, Salary based on experience, ability, knowhow including talent, commisson. Send letter giving
complete details including experience, education,
past employment, picture, audition disc or tape.
Write
Manager,La. "The Ok Group" 505 Baronne,
New Orleans,
Technical
Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
B»T. driver's license. Transportation supplied.
have
Good salary plus expenses. Send complete list
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,
Wanted by established network station in heart
of the hunting and fishing area. Chief engineer
with some ability as announcer or traffic clerk.
Better than average earnings. Permanent position with expanding organization. Box 192A, B'T.
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A, B.T.
Immediately, first class transmitter engineer for
5 kw AM station. CBS affiliate. Opportunity to
work into tv. ; Write Lloyd R. Amoo, Director
of Engineering, KCJB, Minot, North Dakota.

cheaply.

First ticket man. No experience necessary.
KNAL, Victoria, Texas.

127

MOSBY'S,
Incorporated
Missoula,
E. Main St.

Mont.

First phone engineer wanted at once by five
thousand watt fulltime. Engineering knowhow
most important. Some announcing helpful. Good
salary for right man. Gates equipment. Wire
or phone WKNK, Muskegon, Michigan.

Help Wanted— (Cont'd)

Help Wanted— (Cont'd)

Situations Wanted— (Confd)

Technical director with Degree in EE. Present
5 kw day, 1 kw night radio. 30 kw vhf tv future
plan and installation, 5 kw night radio. 316 kw
tv. Box 341A, B.T.

Producer-director with two to three years experience for midwest tv station. Must be
thoroughly versed TS10 and master two camera
operation. No amateurs, no school graduates.
Commensurate salary, good living conditions,
topnotch equipment to work with. Write Box
350A, B.T.
Television director doubling in announcing. Exnecessary. Send details WOKY-TV,
Milwaukee,perience
Wisconsin.

Personality DJ, fast ad-lib, special events, three
years experience, first phone, musician, desires
New York or Pa. Box 322A, B.T.

WSAZ, Inc., has openings in microwave radio and
tv. Write, wire or call John Clay, Chief Engineer, WSAZ, Inc., Huntington, West Virginia.
Engineers, some with first phone, needed immediately in am-tv operation. Union scale to
$88.00. per week. WTVH-TV, Peoria, Illinois.
Phone Wallace Wurz, 6-5561 for interview.
Production-Programming, Others
Fulltime copywriter needed for twin network
station in Maryland. Woman preferred. Box
180A, B-T.
Program director: Combination announcer-engineer, as program director for concert music station, New England. First class ticket preferred.
Male or female. Box 294A, B»T.
Program director and production manager for
network station in large midwestern city. Prefer college graduate. Must love work and have
management interests at heart. This can be big.
Send all details, including snapshot and salary
requirements, to Box 318A, B«T.
Topflight news
has opening for
for combination
writer-reporter,
experience. Box

station, midwest clear channel,
mature, experienced news editor
radio-tv job. Must be first rate
preferably with some newspaper
337A, B.T.

Program director, experienced producer. 5 kw
midwestern Mutual, #1 Hooper station. Box 340A,
B.T.
Newsman: 1000 watt midwest prestige independent needs a local news reportor. Have an immediate and permanent opening for a man who
has experience pounding a newsbeat; can write
an interesting, factual story; and who has a good
air voice. $80.00 per week to start. Opening
created because of a promotion. Send everything
first letter. Box 342A, B.T.
Experienced traffic girl, to handle radio and tv.
Send experience, references, photo, salary requirements. Program Manager, KCSJ, Pueblo,
Colorado.
Woman for continuity writing and to be generally useful in continuity department of progressive 50,000 watt radio station, CBS affiliate, southwest Texas. Good climate winter and summer
and good working conditions. Write Continuity
Chief, Radio Station KGBS, Harlingen, Texas.
Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent position. Send full particulars, WVSC,
Somerset, Pa.
Television
Salesmen
WEHT-TV CBS Evansville-Henderson needs a
salesman with tv or radio experience or both.
Write Bill Vogel, Sales Manager, 12'/2 S. E. Second St., Evansville, Indiana. Phone 5-3406.
Announcers
Tv announcer. Only channel in major midwest
market. Extensive local operation. Experience
unnecessary if radio background good. Must be
strong on commercials. Send tape, photo, resume.
Program Director, KVTV, Sioux City, Iowa.
Technical
Engineers. Am control, tv studio, master control.
5 day week. Paid vacations. Midwest vhf. Advise background and include photo. Box 330A,
B.T.
Need good film man for southern tv station. Must
be able to handle entire operaton of film department. Editing, storing, records, trans-shipment.
Write Box 349A, B.T.
New Florida west coast television station has
opening for young technician with first class license. Southerner preferred. Box 351A, B.T.
Production-Programming, Others
Tv writers (2) — Chicago office national agency
will supplement tv staff with two experienced
tv writers for diversified accounts; $6,000. start.
Box 239A, B«T, for appointment.

Situations Wanted
Managerial
Owners — your eastern station in the black on
your terms. Two man, multiple purpose, manB.T.
agement-operations team. Full data to Box 215A,
Profits?
I'll make
them.
Low overhead
specialist.
16 broadcast
years.
7 years
management.
Box
250A, B.T.
Past controlling interest owner of successful station available as station manager. Run stations
to make money, do large portion of selling. I sell
for renewals, I cultivate close relations with
clients. (31) years, married, (4) children, college,
first ticket, member of Lions, Chamber of Commerce, Junior Chamber of Commerce, American
Legion, native of south, desire station in south.
Not afraid of competition. Available for personal interview. Box 262A, B.T.
General manager desires position with greater
opportunity. Five years experience in secondary
market. Not a floater, but young and aggressive.
Excellent references. Box 299A, B'T.
Manager-salesmanager. 20 years constructive radio and television background. Presently employed as sales manager for a tv station. Can
manage your station successfully and economically. Strong on sales. Sober and reliable family
man seeking relocation. Box 329A, B.T.
Manager/commercial manager. Outstanding record in metropolitan area. Wants to settle in
single station area. Excellent background, long
experience, mature. Tops in sales, programming,
public service. Married, settled. Salary, plus
B.T.
percentage. Available immediately. Box 344A,
Salesmen
Ten years experience. Presently employed 5 kw.
University graduate, veteran, single, radiominded, prefer midwest. Like to work, available
if guarantee salary is right. Selling renewals,
holding large accounts on station in tough market despite adverse engineering conditions. Box
323A, B.T.
Top calibre, aggressive salesman. Employed medium market selling both radio and tv. University graduate, eight years sales, production and
announcing. Desire contact solid metropolitan
operation. Box 306A, B-T.
Announcers
Announcer. Recent broadcasting school graduate. No experience. Third class ticket. Box
183A, B-T.
Experienced announcer desires to further career.
Experience Includes news, commercials, DJ, staff.
References, tapes. Box 290A, B-T.
Almost 18. Month experience. Prefer far west,
California if possible. Box 291A, B-T.
Announcer. Three years' staff experience all
phases. Personality DJ, authoritative news. Presently employed major market midsouth network
affiliate. Seeks northeast city over 100.000. Veteran, 25, college graduate. Box 293A, B»T.
Announcer-newscaster-salesman. 10 years experience top stations. Age 34. Box 297A. B-T.
Can you use topflight news and commercial announcer? 9 years experience. Best references.
Box 298A, B-T.
Presently employed. Desire change. Announcerproducer-director. Also write copy. Network
experience. Am-tv. Best references, tape and
details upon request. Box 308A, B«T.
Announcer, single, 5 years experience all phases
radio. Prefer south. Box 310A, B»T.
Experienced announcer — Four years of commercial work. AFRS writer. With some little theter experience,
ready me
for out
tv ifforyoutwoare.
Prefer east. Illness I'm
knocked
months.
Salary not prime requisite. News my specialty.
Hillbilly DJ in Virginia and pop man in West
Virginia and Michigan. Box 313A, B«T.
Announcer-copywriter with car. Heavy independent station experience. Have done play-byplay football. Box 315A, B«T.
Announcer-engineer third class. Inexperienced
but good potential for small southern California
station. Box 319A, B-T.

At large! Man of many records! Poses as one of
nation's
top deejays.
Guilty of entering
homes and
stealing attention.
Culprit many
loves
money and large metropolitan areas and has habitcastofforselling
sponsor's
product.
12 years.
Face also
familiar Alarm
on tv. broadZaney
personality but shrewd and clever. Successful
jobs other
pulled states.
in New Tape
York recording
City-California-Miami
and
available of
work made by private detective. Big reward to
party that catches. Contact authorities: Box
332A, B.T.
DJ sportsman with feet on ground. Short on experience but plenty of enthusiasm and knowhow.
Dependable. Work any location, prefer southB.T.
west. Disc and resume on request. Box 333A,
Newscaster-announcer, DJ (combo). Sincere, mature voice with enthusiasm and conviction. Prefer progressive solid station in southern Michigan
market. Box 334A, B.T.
One year experience. Young, dependable, ambitious. Did all-round announcing-Canal Zone,
play-by-play-stage
on west coast. Box experience.
335A, B.T. Wants start. Now
Country DJ, experienced musician. Can do staff.
Nothing small, please. Box 352A. B.T.
Announcer-newscaster. Authoritative delivery.
Enthusiastic commercials. Can write, edit. College graduate. 29. Background, disc available.
Box 353A, B.T.
Sportscaster. Available end of football season.
Play-by-play
football,Four
baseball,
Tape,
resume, references.
years,basketball.
including news,
special
events.
Married,
27,
one
child.
Box
355A,
B.T.
Air salesman. Good voice. Personality, experiience. Dependable,
congenial.
license.
Time sales sober,
experience.
Car. Engineer's
Box 357A,
B.T.
Strong on news, broad radio background, administrative experience, first class license, married. Box 361A, B.T.
Copy-announcer. Versatile, news, commercials,
DJ. control board, reliable, married veteran.
Graduate radio school, light experience. Tape
or disc on request. Box 365A, B.T.
Dj, news, sports, strong commercials, control
board. Ambitious and conscientious, single, veteran, free to travel, tape and resume upon request. Box 366A. B.T.
Commercials, news DJ, versatile, conscientious
and ambitious. Single, veteran, free to travel.
Tape and resume upon request. Joseoh Fletcher,
433 Nepperhan Ave., Yonkers, New" York.
Versatile announcer, board operator. Small station experience. Brad Harris, 331 Alabama Avenue, Brooklyn 7, New York.
Available. Selling voice, 2\'2
Understanding in news, views,
edits news. Board experience.
LeRoy Brush, 1020 Lawrence,

years experience.
and chats. Writes,
School grad. Leif
Chicago, Illinois.

Well experienced, excellent. Single, Immediately.
Len Osborne, 623 Cornell, Lorain, Ohio. Phone
66971.
Announcer, veteran. Some experience, high capabilities. Strong news, selling, pop music. Tape
and data on request. John Steger, 119-10 235th
Street, Cambria Heights, Long Island 11, New
York, LAurelton 8-6515.
Young, versatile. Limited experience. Disc
Jockey, news, good clear voice. Gil Stenson, 530
East 156th St., Bronx 55, New York.
Announcer strong on DJ, single, draft exempt.
Limited experience. Tape on request. Paul Valen,
1829 Washington Avenue, Bronx 57, New York.
Announcer-program director wants job with future. Six years experience. Age 27. Write or
call John Vroman, 120 West 2nd, Frankfort,
Kentucky.
Announcer-engineer. First license, good commercial delivery, good voice, experienced. Minimum
$75.00. Box 315, Rushville, Nebraska or phone
286-J.
(Continued on next page)

Situations Wanted — (Cont'd)

Situations Wanted— (Cont'd)

Technical

Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opportunity to discuss
your present or future needs and my qualifications. Not above accepting lesser capacity with
good associates. Twenty year successful broadcasting background. Box 331A, B.T.

Technician — first class license, experience studio,
transmitter, remotes, recordings. Box 292A, B-T.
First class licensed engineer, employed; but would
make change. 51 years old. One year experience.
Radio background.
Box 301A, B-T.

Production-Programming, Others

Engineer, first phone, 31, reliable. Considerable
studio and transmitter experience. Seeking employment within 250 miles of N.Y.C. State salary,
please. Box 314A, B-T.

Program production executive, capably creating
successful commercial cooperative presentations
inexpensively. Exceptional references, experience, background, scrapbook. Box 246A, B.T.

First phone. In or near New York City. Box 320A,
B.T.

Tv director-supervisor, 33, with 3 years tv and
4 years radio, desires change to more progressive
station. Box 256A, B.T.

Combination man, first phone, plenty experience.
Remotes, boxing, morning shows, programming,
copy, and repair equipment. Excellent references,
available immediately. Western states. Box 343A,
B.T.

Experienced newscaster. Four years as producerdirector and on-camera with NBC affiliate. Seeking bright opportunity. Box 309A, B»T.

First class ticket. Four years experience radio
broadcasting. Desire office Mississippi stations.
Available now, write Box 345A, B.T.

Program assistant, education: University program-production, complete coverage on close
circuit (NY). Experience: two years affiliated
with established midwest station, production
staff, 28 years, single. Box 354A, B.T.

Announcer-engineer. Experienced air salesman.
Conscientious, dependable, sober. Good voice.
Congenial personality. Can write. Car. Box 358A,
B.T.
Tv, am or fm — no combo. First phone. 3 years,
am and fm, single. Prefer Calif, or Texas. J. K.
Kendall, 4314 Arlington, Los Angeles, Calif.
Combination man. 7 years experience all phases
including chief engineer. Commercials, news,
play-by-play. Steady, dependable, veteran, family
man requires good salary, permanent position.
Arkansas, Texas, Louisiana, Oklahoma. Available November 7. P. O. Box 4003, Shawnee, Oklahoma.
Production-Programming, Others
News director, radio-tv 10 years experience, now
midwest, wishes to relocate east. Box 210A, B.T.
Program production executive, capably creating
successful commercial cooperative presentations
inexpensively. Exceptional references, experience, background, scrapbook. Box 246A, B*T.

Diversified broadcasting and communications
background, member of Federal Communications
Bar Association, available for position as news
director and assistant to owner. Box 363A, B.T.
For Sale

Midwest, 5,000 watt, fulltime: good money maker,
sound investment. Excellent assets, well equipped. Priced less than you could replace physical
plant for. Large amount of unfulfilled advertising contracts. Station definitely in the black,
but
priced
for inimmediate
sale. IfBoxyou're
to make
a deal
a hurry, contact
199A, ready
B.T.
Terms available.
Third of new 1000 watter. Reasonable. East
coast. Ideal for work-ownership. Doing well.
Owner, Box 275A, B.T.
Northeast 250 watt net affiliate, ideal for ownership-operation. Other interests of present owners
necessitates sale. Owner, Box 325A, B-T.

PD-announcer. Accent on programming. Married, vet, car. 4 years announcing, two programming. Prefer northeastern metropolitan market.
Personal interview. Box 307A, B-T.

1 kw daylight, best section Georgia, now off air,
reorganization, bargain $25,000, half cash. WMOC,
Covington, Georgia.

Writer — Young woman with metropolitan New
York experience. Commercial copy, continuity,
sales promotion, music supervisory positions as
editor and program director. College graduate.
Box 311A, B'T.

Our new list of excellent buys is now ready. You
must write for your free copy today. Jack L.
Stoll & Associates, 4958 Melrose Avenue, Los
Angeles 29, California.

Copy, news, continuity writing, production;
young man, 24, experience free lance writing,
editing; MA. Box 338A, B.T.
Newscaster with understandable, authoritative
presentation; can handle administration and programming. Box 362A, B.T.
Experienced "Girl Friday": servicing accounts,
traffic,tor,continuity,
programming,
woman's special
direcsinger, pianist,
lady disc jockey,
events. Grace Lookhoff, Sunrise, North, Twin
Falls, Idaho.

Equipment, etc.
Recording equipment: Four RCA 73B recording
lathes with complete auxiliary equipment consisting of four Presto 92A recording amplifiers,
two RCA BA4C monitor amplifiers, two Weston
UU meters, attenuators, jacks, coils, pads, etc.,
plus spare replacement parts. Write Box 201A,
B.T.
One RCA type TF3A, MI-19021 diplexer now adjusted for use on channel 3. Input 72 ohms, output 51 V2 ohms, maximum power 50 kw. Write
Box 321A, B.T.
Truscon, self-supporting tower, model H-30, 270
feet, dismantled am-uhf-tv with lights ready
for
shipment. Best offer. WOKY-TV, Milwaukee,
Wisconsin.

Managerial

Complete Gates 250 watt station equipment, all
new delivered from factory October 23rd. Transmitter, frequency and modulation monitors, turntables, remote equipment, studio warning lights
and console. Will sell all or part. All equipment
in original crates, never unpacked. Write, phone
or wire Nathan Frank, Henderson, N. C.

Managerial position wanted. 11 years experience
in all phases of radio and tv. Experienced in
putting new tv outlet on the air. Salary and
commission. Presently employed in midwest.
Box 305A, B-T.

For television studio lighting one major four unit
dimmer board with switching unit. Sixteen
1000 watt dimmers. Original cost $6000. Like new
$3750. H & E Balaban Corp., 190 N. State, Chicago, Illinois.

Television

Tv station manager available. #2 man in successful vhf seeks new opportunity permanent
basis. Fully qualified for top position tv station
on air or about to begin operations. 13 years
experience engineering, programming, film buying, sales, promotion. National and station references. Presently employed.
Box 317A, B«T.

Equipment, etc.
Used 500 watt or 2 kw channel 2 transmitter and
other studio and transmitter gear. Box 453X, B«T.
Dramatized transcribed kiddies stories, not over
eight minutes long to incorporate in local show.
Box 304A, B-T.
Monoscope or other device for transmitting test
patterns. Will buy or pay good rental for two
weeks use. J. B. Fuqua, WJBF, Augusta, Georgia.
AndrewNetwork,
8 Bay Multi-V
antenna — unmounted.
Dixie
Jackson, fmTenn.
Television film wanted for distribution or outright sale. Libraries, shorts, features, musicals,
dramas, travelogs or old pictures on 16mm. only.
Write, Wire or phone Palmetto Broadcasting
System. Phone LD-14, Anderson, S. C. Producers
of Uncle Remus features.
Used, factory built 10 kilowatt transmitter. Send
price and complete information to Grant Wrathall, Aptos, California.
Miscellaneous

Rocky Mountain. 250 W. Good area. Billing
$48,000. Price $34,000. Box 360A, B.T.

Girl experienced in air work and copy, 50 kw
station, desires change. Box 326A, B«T.

Wanted to Buy

Stations

Experienced radio-tv newsman wants opportunity
with stable, news-minded operation. Degree.
Vet. married. Write Box 302A, B-T.

I'm young,
hard working,
draft opportunity.
exempt, experienced copywriter.
Want right
Box
312A, B.T.

For Sale— (Cont'd)
Call letter specialties. Anything you want! Big
Xmas
special—
ties, $2.00. RE-TEL, Box 770,
Huntsville,
Alabama.

Bell ft.
Howell
70 D. synchronomous
L. camera with
400
magazine,
new, never been used. Bargain.
films, 810 North Sheridan, Peoria,

turret, 1"Brand
lens,
motor.
Central TeleIllinois.

Writers, speakers! Handy classified directory,
6,000 quips; $3.00. Cream of Wit, Sebring, Fla.

Quotation wanted . . . Wincharger tower type
#300, 340 ft. Have 170 ft. erected and lighted at
present. Want bid on erecting rest and repaintingneer,
entireWLCK,
structure.
J. B. Crawley,
Chief EngiCampbellsville,
Ky.
FCC licenses quickly by correspondence. Also
new 8-weeks resident class begins November 9.
Grantham School of Electronics, 6064 Hollywood
Blvd., Hollywood, California.
Help Wanted
There's always an opening for qualified radio ►
personnel in one of Oklahoma's 46 Radio
Stations. One contact covers the state. Apply
to — Guy Farnsworth, KCRC, Enid, Okla., Seeretary, Oklahoma Broadcasters Association.
Announcer

COMBINATION MAN
Needed at once, engineer-announcer with first class
license. Strong on announcing, car, vet or draft
exempt, tape, references and photo. Desire person
interested in permanent position. Contact Manager
or
Chief Engineer, WCSI, Columbus, Ind. 2-1123
or 3397.

Technical

CHIEF ENGINEER for directional and nondirectional array. Reliable, experienced man.
Permanent position with solid future. Minimum
announcing desired but not mandatory. Immediate opening. Contact N. C. Haagenson,
Manager, KGDE, Fergus Falls, Minnesota.

Production-Programming, Others
CONTINUITY

WRITER

A seasoned, all-round writer for
radio and television by major midwest network affiliate. Send complete details to Box 218A, B#T.

►
£
£
X►

Help Wanted— (Cont'd)
Television

FOR THE RECORD

For Sale— (Cont'd)

EQUIPMENT

TV

JOBS

IN FLORIDA

If you are interested in positions as
directors, cameramen, announcers,
writers, studio and transmitter technicians, film editor, news writers and
photographers, set designers, artists
and traffic managers; send complete
background, salary and photograph in
first letter to Box 819X, B*T.

FOR

SALE

1 RCA type 250 K transmitter. 190 foot
Wincharger type 101 tower, complete with
CAA, A-3 lighting, Andrew type 49 antenna
tuning unit and miscellaneous equipment.
For further details, write or call Clyde J.
Burderte, Chief Engineer, WORD, Spartanburg, S. C.
Wanted to Buy
Stations

TV PERSONNEL
FOR BIG STATION
We have excellent prospects of going on the
air in not too distant future. We are interested in applications from experienced
personnel on all levels from assistant manager, program manager, sales manager on
to directors, cameraman, technicians, etc.
If you are interested in a connection with
a big station, get your application in now.
All information please, including salary
expectation. Your application held in strictest confidence. Box 336 A. B.T.
Situations Wanted
Announcers
TOP

POP
DJ
(am-tv)
Now in medium size market, seeks opportunity in larger market. East preferred.
Brochure and tape on request. Write to
Box 339A, B«T.
Television
Managerial
GENERAL
MANAGER
7 years all phases of tv. Put successful >^
tv station on air. Excellent record and
references. Write Box 324, B*T.
y1
For Sale
Equipment, etc.
EQUIPMENT FOR SALE
Priced to sell, all good-to-excellent condition. Federal 10 kw fm transmitter and Collins 8 Bay side
mount antenna
93.7 miscellaneous
MC. Approximately
Andrew
ZVs coaxforwith
hardware 300'
and
RCA BAFI4A am-fm isocoupler. Gates and Collins
console. Collins Mm iter. Miscellaneous racks, patch
panels and cord, line equalizers and turntablesBox 900X, B.T.
FOR
SALE
at substantial reduction all new
and original packing cases:
1 PE-5-A GE film camera
chain
1 PF-3-C GE slide projector and accessories
1 Zoomar Lens
1 FD-2-B Mike boom and
perambulator
These and several smaller items also
for sale are excess equipment acquired
when we took over equipment contract
of another tv station. WENS, Oliver
Building, Pittsburgh 22, Pennsylvania.
Broadcasting

•

Telecasting

DESIRE
to BUY
100 to 250 watt station, preferably in
south. Will keep correspondence confidential. ERIC HATCH, C/O Box
364A, B»T.

J

Employment Services
BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Rmdio
Effective service to Employer and Employee
Howard S. Frazief
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.
PERSONNEL PROBLEMS?
We render a complete and confidential service
to Radio & TV Stations (near and far) as well
as Program Producers.
Griffin & Culver Personnel (Agency)
280 Madison Ave., New York, N.Y. ORegon 9-2690
Paul Baron, Dir., Radio TV and Film Div.
Resumes welcomed from qualified people.
cision looking toward grant of the application
of Anthony Wayne Broadcasting for construction
permit for a new tv station in Fort Wayne. Ind.,
to operate on ch. 69: enginering condition (Docket 10425; BPCT-1400), and denial of the competing
application of Radio Fort Wayne, Inc. (WANE).
Action Oct. 28.
Muskegon, Mich.— New Tv, uhf ch. 35. FCC
Hearing Examiner H. Gifford Irion issued initial
decision looking toward (1) denying a protest of
Music Broadcasting Co. (WGRD) Grand Rapids
Mich.,tiondirected
of the Inc.,
applicaof Versluisagainst
Radio the
and grant
Television
for
construction permit for new tv station in Muskegon,
on ch. 35 andpermit
application
for modificationMich.,
of construction
to specify
use
of a directional antenna (21 granting application
for modification of permit; and (3) confirming
grant of construction permit as amended. Action
Oct. 23.
OTHER ACTIONS
San Bernardino, Calif. — New Tv, uhf ch. 30.
The Commission announced order staying the
effective
of hearing
decision date
which looked
toward examiner's
grant of theinitial
application of Orange Belt Telecasters for construction
permit for new tv station on ch. 30, pending
review. Action Oct. 23.
Danville, 111. — New Am, 980 kc. The Commission announced memorandum opinion and order
denying petition for rehearing filed by WCFL
Chicago,
directedapplication
against theofCommission's
Decision 111.,
granting
Vermillion
Broadcasting Corp. for construction permit for
a new am station in Danville on 980 kc, 1 kw,
unlimited, directional night. Action Oct. 21.
South Bend, Notre Dame, Ind. — Uhf ch. 46 contest. The Commission announced order granting
request by Michiana Telecasting Corp. for deletion of hearing issues with respect to its financial
and technical qualifications, and denying a request by South Bend Broadcasting Corp. that the
Commission retain those issues and add an issue
with respect to the legal qualifications of Michiana in the proceeding involving South Bend and
Michiana applications for new tv stations in
South Bend, Ind., and Notre Dame, Ind., respectively, on ch. 46. Action Oct. 21.
Evansville, Ind. — Vhf ch. 7 contest. The Commission announced memorandum opinion and
order denying petition filed by South Central
Broadcasting Corp. (WIKY) for review and re-

versal of hearing
examiner's
ruling
which denied
petitioner
leave to
amend its
application
so as
to increase by $28,814.76 the amount of money
proposed
to be spent with
for studio
technical
ment in connection
application
for equipa new
tv station which is in consolidated hearing in the
Evansville, Ind., ch. 7 proceedings. Action Oct. 21.
Hattiesburg, Miss. — Hattiesburg Tv Corp. FCC
designated for hearing application for new tv
station on vhf ch. 9. Action Oct. 28.
Durham, N. C. — New Tv, uhf ch. 46. The Commission announced memorandum opinion and
order denying a petition filed by Public Information Corp.
for reconsideration
of Commission(WSSB)
Decision granting
application of
T. E.
Allen & Sons Inc., for construction permit for
anock
new dissented.
tv station Action
on ch. Oct.
46. Commissioner
Hen23.
Providence, R. I. — Cherry & Webb Bcstg. Co.,
Ch. 16 or R. I. Inc. FCC by memorandum opinion
and order, designated for hearing applications
of Cherry & Webb involving CP for new tv
station on ch. 12 and STA for interim operation;
placed burden of proof on protestant Ch. 16 of
Rhode Island Inc. and made Chief of Broadcast
Bureau party to proceeding; scheduled hearing
to start on Nov. 18 before an examiner on issues
1 to 5 inclusive, on which he will issue initial
decision setting forth findings and certify the
record to the Commission; at a time to be designated later. Commission en banc will hear oral
argument
on in
anyaddition,
exceptions
examiner's
findings and,
will filed
hear toargument
on
issue 6: subsequent to such oral argument the
Commission will issue a final decision. Comr.
Doerffer dissented. (On Oct. 16. 1953 the Commission, on protest of Ch. 16 of Rhode Island Inc.,
stayed the effective date of its grants to Cherry
& Webb.) Action Oct. 28.
Clinton, S. C. — Clinton Radio Advertising Co.
FCC bv order dismissed without prejudice for
lack tionofon 660
prosecution
for newOct.am 28.stakc. 500 w application
daytime. Action
Spur, Tex. — Marshall Formby. FCC Comr.
Frieda B. Hennock granted petition for dismissal
without prejudice of its application for new am
station on 1260 kc, 250 w daytime. Granted Oct.
28.
Slaton. Lubbock, Tex. — FCC Comr. Frieda B.
Hennock granted petition of South Plains Bcstrs.
for dismissal without prejudice of its application
for new am station on 1340 kc. 250 w unlimited
and retained in hearing application of Texas
Telecasting Inc. for same facilities in Lubbock.
Granted Oct. 28.
Tv Allocations — In view of counterproposal filed
bv WEBC Duluth, Minn., the Commission adopted
Notice of Further Proposel Rule Making to assign
ch. 10 to Duluth. and ch. 13 to Buhl, Minn., and
to delete chs. 32 from Superior. Wis., 10 from both
Hibbing, Minn., and Hancock. Mich., and 26 from
Virginia, Minn.: and extended the time for filing
comments in these proceedings to Nov. 2, 1953
and replies thereto to Nov. 12. 1953. Action Oct.
21.
Tv Allocations — By report and order, the Commission finalized rule making and amended its
table of tv assignments, effective immediately,
by adding ch. 3 minus to Wilmington, N. C, and
ch. 4 to Fayetteville. W. Va., and changing the
offset carrier requirements on these channels
to plus at Savannah, Ga.. and Chapel Hill, N. C.,
respectivelv. At the same time, the Commission
denied petitions of High Point Enterprises Inc.,
to assign ch. 6 to High Point. N. C, by deleting
that channel from Wilmington. N. C, and Becklev. W. Va.. and substituting therefor chs. 3 and
4. 'respectively,
the Daily
Printing Co. (WHIS) andto ofassign
ch. 6 Telegraph
to Bluefield,
W.
Va , by deleting that channel from Beckley, W.
Va.. and substituting ch. 4 therefor: also denied
requests for change in zone lines. Action Oct. •22.
Price, Utah— Carbon Emery Bcstg. Co. On
protest filed bv KJAM Vernal. Utah, FCC postponed effective date of CP granted Carbon Emery
for new am station on 1340 kc, 250 w unlimited.
Action Oct. 28.
Petersburg, Va. — New Tv vhf ch. 8 contest.
FCC designated for consolidated hearing competetive applications of Petersburg Tv Corp. and
WSSV for vhf ch. 8 in Washington on Nov. 27.
Action Oct. 28.
Washington, D. C. — The Commission announced
order ton.denying
filed by WOOK
WashingD. C. forpetition
reconsideration
of Commission
order of August 1, 1951 retaining in hearing
status the application for authority to establish
and operate nighttime hours only a synchronous
amplifier at 5321 First St., N. E., Washington,
D. C. Action Oct. 21.
Routine

Roundup

October
ACTION

. . .

21 Decisions
ON MOTIONS

By Commissioner John C. Doerfer
Woodruff Inc., Portsmouth, Ohio — Referred to
full commission for action petition to dismiss its
application for CP for new tv station on ch. 30
in Portsmouth (Docket 10440: BPCT-1430).
WMPS Memphis. Tenn., WMPS Inc.— Petition
for leave
to intervene
proceeding
tion of Radio
St. Louisin Inc.
(KSTL). reSt.applicaLouis,
Mo. (Docket 10700; BP-8381), was denied without
prejudice to refiling of second such pleading by
petitioner when it can be supported in accordance
with requirements of Sec. 1.388(a) of rules.
Tri-Cities Telecasting Inc., Canton, Ohio —
Granted petition for extension of time for filing
November 2, 1953

•
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oppositions to petition for review of examiner s
ruling filed by The Brush-Moore Newspapers
after examInc. on Oct. 2, 1953, until seven days
petition for
upon Brush-Moore(Docket
iner has passed filed
10606;
1953
5,
Oct.
amend
to
leave
BPCT-1738 et al).
By Commission En Banc
McFarland Letter
Central City-Greenville Bcstg. Co., Central City,
Central
Ky.; Muhlenberg-Ohio-McLean Bcstrs.,
City, Ky.— Are being advised that applications
(BP-8951 and BP-8789) for new am stations to
on 1380 kc, 500 w-D, indicate necessity
operate
of
hearing.
Delaware Valley Bcstg. Corp., Morrisville, Pa.;
Mercer Bcstg. Co., Trenton, N. J.; Drew J. T.
O'Keefe, Jack J. Dash and William F. Waterbury,
Levittown-Fairless Hills, Pa— Are being advised
BP-8714; BP-8964)
s (BP-8799;
that
to operate on 1490 kc, 250 w,
am stations
for newapplication
unl., indicate necessity of a hearing.
Rollins Bcstg. Inc., Jacksonville, Fla.— Is being
advised that application (BP-8760) for new am
to operate on 1580 kc, 50 kw-D, indicates
station
necessity of hearing.
Action Withheld
WMEX Boston, Mass., The Northern Corp.—
(BPIs being advised that action on applicationunl.
to
8771) to change power from 5 kw, DA-1
5 kw-N, 10 kw-LS, DA-2, unl., on 1510 kc, will
be withheld pending conclusion of Daytime Skywave proceeding (Docket 8333).
Renewal of License
The following stations were granted renewal
of licenses for the regular period:
WNJR Newark, N. J.; WEPM-FM Martinsburg,
W. Va.; KIEM Eureka, Calif.; KJCK Junction
City, Kan.; KXOA Sacramento. Calif.; WACA
Camden, S. C; WBEL Beloit, Wis.; WBRY &
Aux. Waterbury, Conn.; WGRY Gary, Ind.;
WKWF Kev West, Fla.; WOKO & Aux. Albany,
N Y.; KSTN Stockton, Calif.; KTRE Lufkin,
Tex.: KXLF Butte, Mont.; WACO Waco, Tex.;
WCSC Charleston, S. C; WDEF & Aux. Chattanooga, Tenn.; WEAM & Aux. Arlington, Va.;
WGTC Greenville, N. C; WMBR & Aux. Jacksonville, Fla.; WWRL & Aux. New York, N. Y.;
KCBC Des Moines, Iowa.
October 21 Applications
ACCEPTED FOR FILING
Renewal of License
Following stations request renewal of license:
KHUM Eureka, Calif., Carroll R. Hauser (BR1417); KMBY Monterey, Calif., The Monterey
Radio-Television Co. (BR-870); KNBC San Francisco, NBC (BR-42); KSAN San Francisco, Golden
Gate Bcstg. Corp. (BR-41); KIST Santa Barbara,
Calif., Radio KIST Inc. (BR-1381); KSPA Santa
Paula, Calif., Santa Paula Bcstrs. Inc. (BR-2231).
TENDERED FOR FILING
Special Service Authorization
WNYC New York, City of N. Y. Municipal
Bcstg. System— SSA to operate from 10 p.m. EST
Nov. 3, 1953, until 6 a.m. Nov. 4, 1953, on present
facilities.
October 22 Decisions
ACTIONS ON MOTIONS
By Hearing Examiner Herbert Sharfman
Further hearing conference will be held Qfi
Oct. 23, at 10 a.m., in Washington, D. C, re appfii
cations of South Central Bcstg. Corp., Evansville
Television Inc., On The Air Inc., WFBM Inc., for
CPs for new tv stations on ch. 7 in Evansville,
Ind. (Docket 10461; BPCT-707 et al).
By Hearing Examiner Claire W. Hardy
Notice is given of conference in proceeding re

applications of The Texan Telecasting Co., Plains
Empire Bcstg. Co., Panhandle Television Co., for
CPs for new tv stations on ch. 7 in Amarillo, Tex.
(Docket 10704; BPCT-1410 et al) on Oct. 30, 1953,
in Washington, D. C.
By Hearing Examiner H. Gifford Irion
Superior Television Inc., KEYS-TV Inc., K-SIX
TelevisionmentalInc.,
Corpus
Christi,continued
Tex. — In hearing
supplestatement
and order
in this proceeding from Oct. 26 to Nov. 12, 1953,
and further amended statement and order of
Aug. 6 to include rulings made at conference of
Oct. 16, 1953 (Docket 10556; BPCT-1031 et al).
By Hearing Examiner Fanney N. Litvin
Stark Telecasting Corp., Canton, Ohio — Granted
petition for leave to amend its tv application
(Docket 10273: BPCT-949) to show change in
legal title to 25% of its stock and to show change
of vice president.
By Hearing Examiner Basil P. Cooper
KARM, The George Harm Station, Fresno,
Calif. — Granted petition for leave to amend tv
application (Docket 10650; BPCT-1061) to show
change of construction cost figures, revise certain
cost
estimates, method of financing and estimated
revenue.
October 22 Applications
ACCEPTED FOR FILING
License to Cover CP
KDUZ
Hutchinson,
Minn., McLeod County
Bcstg. Co.— License to cover CP (BP-8418), as
mod., which authorized new station (BL-5127).
Modification of CP
Following stations request modification of CP
as indicated:
WNXT Portsmouth, Ohio, Portsmouth Bcstg.
Co.; WWLP (TV) Agawam, Mass., Springfield
Television, 11/1/53; KSWO-TV Lawton, Okla.,
Okla. Quality
Bcstg.,
4/23/54; WBRE-TV
WilkesBarre,
Pa., Louis
G. Baltimore;
KTCO (TV)
Ft.
Worth, Tex., Tarrant County Television Co.,
4/11/54; KNAL-TV Victoria, Tex., KNAL Television Co., 4/26/54; KMO-TV Tacoma, Wash., KMO
Inc., 12/24/53.
Remote Control
Following stations request to operate transmitters by remote control:
WGWD Gadsden, Ala., Etowah Bcstrs. (BRC209);
Gary Ind.,
Inc. (BRC-206);
KMAN WGRY
Manhattan,
Kan., WGRY
Manhattan
Bcstg. Co.
(BRC-205); WJJL Niagara Falls, N. Y., John J.
Laux (BRC-204); WDOS Oneonta, N. Y., Ottaway
Stations Inc. (BRC-210); KTMC McAlester, Okla.,
McAlester Bcstg. Co (BRC-203); WVPO Stroudsburg, Pa., Pocono Bcstg. Inc. (BRC-208); KTXN
Austin, Tex., Radio KTXN Inc. (BRC-207); WRAP
Norfolk, Va., Rollins Bcstg. Inc. (BRC-202).
Renewal of License
Following Stations request renewal of license;
KWKW Pasadena, Calif., Southern Calif. Bcstg.
Co. (BR-2050); KUKI Ukiah, Calif., Marguerite
E. Sims. (BR-2572).
APPLICATION RETURNED
License to Cover CP
WBAW Barnwell, S. C, Blue Ridge Bcstg. Co.
— License to cover CP (BP-8380) as mod., which
authorized new station.
October 26 Applications
ACCEPTED FOR FILING
Modification of CP
WNIA Cheektowaga, N. Y., Niagara Bcstg. System—Mod. CP (BP-8766) which authorized new
station, for approval of ant., trans, and studio
location (BMP-6343).
KSML Seminole, Tex., Marshall Formby — Mod.
CP (BP-8542) which authorized new station, for

Southwest

Carolina
86 O.OOO.OO

1000 watt network facility, earning

Network affiliate. Last year's gross
in excess of $80,000.00. Need alert

$50,000.00 annually. Metropolitan

management.

market. Financing can be arranged.

Financing available.

Appraisals

•

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefield
Washington Bldg.
Sterling 3-4341-2
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CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

approval of ant., trans, and studio location
(BMP-6344).
as Following
indicated: stations request modifications of CP
WKAB-TV Mobile, Ala., Pusley Bcstg. Service
Inc., 3/1/54; WIND-TV Chicago, WIND Inc.,
5/26/54; KHQ-TV Spokane, Wash., KHQ Inc.,
2/1/54;
WWOL-FM Buffalo, N. Y., Greater Erie
Bcstg. Co.
License to Cover CP
KTTS-FM Springfield, Mo., Independent Bcstg.
Co.— License to cover CP (BPH-1831) which authorized changes in licensed station (BLH-928).
WTUN (FM) Tampa, Fla., U. of Tampa— License
to cover CP (BPED-220) as mod., which authorized new station (BLED-140).
Remote Control
Following stations request to operate transmitters by remote control:
WVLN Olney, 111., Olney Bcstg. Co. (BRC-214);
WDXB Chattanooga, Tenn. (BRC-212); KDNT
Denton, Tex., Harwell V. Shepard (BRC-213);
WMNE Menomonie, Wis. (BRC-211); WMAS-FM
Springfield,
WMAS Inc..(BRCH-59) ; KDNT58). Denton,Mass.,
FM
Tex., Harwell V. Shepard (BRCHOctober 27 Decisions
BY BROADCAST BUREAU
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
WMAS-FM Springfield, Mass.; WVLN Olney,
111.; KDNT Denton, Tex.; WDXB Chattanooga,
Tenn.; WMNE Menomonie, Wis.; WDOS Oneonta,
N. Y.; WGWD Gadsden, Ala.; WVPO Stroudsburg, Pa.; KTXN Austin, Tex.; WGRY Gary, Ind.;
KMAN Manhattan, Kan.; WJJL Niagara Falls,
N. Y.; KTMC McAlester, Okla.; WRAP Rehoboth
Beach, Del.; KTIB Thibodaux, La.
Extension of Authority
American Broadcasting - Paramount Theatres
Inc., New York, N. Y. — Granted extension of authority to transmit recorded programs from 7 W.
66th St., New York, and other points throughout
the United States where licensee maintains studios to all broadcast stations under control of
Canadian authorities that may be heard consistently in United States, for period beginning
3 a.m. EST Nov. 9, 1953, provided program has
been, is being, or will be broadcast in United
States by licensee; construction to commence
11/9/53 and end 11/9/54.
Granted License
WTUN
(FM)
Fla., U. of educational
Tampa— Granted license
for Tampa.
noncommercial
fm
broadcast station; 88.9 mc (ch. 205), 77 kw, unl.;
antenna 240 ft. (BLED-140).
WISO Ponce, P. R., South Puerto Rico Bcstg.
Corp. — Granted license for am broadcast station;
1260 kc, 1 kw, unl., condition (BL-5120).
WBTN Bennington, Vt., Catamount Bcstrs. Inc.
— Granted license for am broadcast station; 1370
kc, 500 w-D (BL-5109).
WJOT Lake City, S. C, Lake Bcstg. Corp. —
Granted license for am broadcast station; 1260
kc, 1 kw-D (BL-5124).
WFAH
Alliance,
Review station;
Pub. Co. —1310
Granted license
for amOhio,
broadcast
kc,
1 kw, DA-D, Daytime; condition (BL-5110).
WBAR license
Bartow, forFla.,
Avera
Wynne1460
—
Granted
am William
broadcast
station;
kc, 1 kw-D (BL-5121).
Granted CP
WAWZ
N. J., Pillar
of Fire—tower
Grant-of
ed CP to Zarephath,
mount fm antenna
on center
am array; condition (BP-8858).
WVOS Liberty, N. Y., Sullivan County Bcstg.
Corp.
— Granted CP to install new transmitter
(BP-9049).
Modification of CP
KAIM Honolulu, Hawaii, Christian Bcstg. Assn.
— Granted mod. CP to make shift in antenna
from roof to a tower adjacent thereto, of same
height (BMPH-4860).
KBLP Falfurrias, Tex., Ben L. Parker — Grant6342).
ed mod. CP to change type transmitter (BMPThe following stations were granted mod. CPs
for extension of completion dates as shown:
KXLF-TV Butte, Mont., to 4/25/54; KMO-TV
Tacoma, Wash., to 12/24/53; WINK Fort Myers,
Fla., to 2/11/54; WLIB New York, N. Y., to 2/19/54;
WHF-FM Harrisburg, Pa., to 1/11/54.
Actions of October 22
Granted STA
WPTZ (TV) Philadelphia, Pa., Westinghouse
Radio Stations Die. — Granted STA to operate
facilities of television broadcast station WPTZ,
on experimental basis in accordance with Sec.
3.666 of rules under call KG2XDT for transmission of non-standard color television signals for
period Oct. 26 through Nov. 25, 1953 (ch. 3).
Modification of CP
KARK-TV Little Rock, Ark., Arkansas Radio
& Equipment Co. — Granted mod. CP to change
type of antenna and make other equipment
changes; antenna 1,650 ft. (BMPCT-1331).
KSWO-TV Lawton, Okla., Oklahoma Quality
Bcstg. Co. — Granted mod. CP for extension of
completion date to 4/23/54.
Broadcasting
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KNAL-TV Victoria, Tex., KNAL Television Co.
— Granted mod. CP for extension of completion
date to 4/25/54.
Actions of October 21
Modification of CP
KFDX-TV Wichita Falls, Tex., Wichtex Radio
■& Television Co. — Granted mod. CP for extension
•of completion date to 11/17/53.
WWLP Agawam, Mass., Springfield Television
Bcstg. Corp. — Granted mod. CP for extension of
completion date to 1/1/54.
Actions of October 20
Granted License
KROW Oakland, Calif., KROW Inc.— Granted
license covering change in trans, location and
installation of new trans. (BL-5072).
Modification of CP
WSOK-FM Nashville, Tenn., Nashville Bcstg.
Co. — Granted mod. CP to change type trans.
(BMPH-4851).
Remote Control
KDNT-FM Denton, Tex., Harwell V. Shepard —
Granted authority to operate trans, by remote
■control.
Modification of CP
WLOU Louisville, Ky., Robert W. Rounsaville —
Granted
mod. CP to change type trans. (BMP6338).
KYAK Yakima, Wash., Yakima Bcstg. Corp.—
Granted mod. CP to change type trans, and make
■changes in DA system; conditions (BMP-6280).
WATV (TV) Newark, N. J., Bremer Bcstg. Corp.
— Granted mod. CP to change type of antenna
(BMPCT-1459).
Completion date 3/15/54.
The following were granted mod. CPs for extension of completion dates as shown:
KFXJ-TV Grand Junction, Colo., to 5/22/54:
KCSJ-TV Pueblo, Colo., to 12/20/53; KEYT (TV)
Santa Barbara, Calif., to 3/27/54.
Actions of October 19
Granted License
WKLF-FM Clanton, Ala., Southeastern Bcstg.
Co.— Granted license for fm broadcast station;
100.9 mc, (ch. 265); 370 w, unl.; antenna 302 ft;
•condition (BLH-892).
WKPT-FM Kingsport, Tenn., Kingsport Bcstg.
Co. Inc. — Granted license for changes in fm
broadcast station; 98.5 mc (ch. 253), 10 kw, unl.
(BLH-927).
WSGN-FM Birmingham, Ala., Jemison Bcstg.
Co. — Granted license for changes in fm station;
93.7 mc (ch. 229), 29 kw, unl. (BLH-926).
WPTS Pittston, Pa., Midway Bcstg. Co. Inc.—
Granted license for am broadcast station; 1540 kc,
1 kw-D (BL-5079).
WHAR Clarksburg, W. Va., Mountain State
Bcstg. Co. — Granted license covering installation
of new antenna (increase height) and move
tower 20 feet (BL-5113).
KWRN Reno, Nev., KWRN Inc.— Granted license covering change in frequency; 1230 kc,
250 W, unl. (BL-4997).
Granted CP
WHBT Harriman, Tenn., The Harriman Bcstg.
Co. — Granted CP to make changes in antenna
system
dition). (increase height of tower) (BP-9008) (conWMSL Decatur, Ala., Tennessee Valley Bcstg.
Co.— Granted CP to install new trans. (BP-9029).
WJMB Brookhaven, Miss., Brookhaven Bcstg.
Co. — Granted CP to install new trans. (BP-9013).
Modification of CP
WPRY Perry, Fla., Palatka Bcstg. Co.— Granted
mod. CP for approval of antenna, trans, and studio location; condition (BMP-6324).
WTLS Tallassee, Ala., Tallassee Bcstg. Co.—
Granted mod. CP for approval of antenna, trans,
-and studio location: condition (BMP-6325).
WEEK-TV Peoria, HI., West Central Bcstg. Co.
— Granted
mod. CP for extension of completion
date
to 12/27/53.
WTVE (TV) Elmira, N. Y., Elmira TelevisionGranted mod. CP for extension of completion
•date to 5/19/54.
October 27 Applications
ACCEPTED FOR FILING
Modification of CP
Following
stations
request mod. CP's as indicated:
WGOV-TV Nr. Valdosta, Ga., WGOV-TV Inc.,
4/30/54; KTYL-TV Nr. Mesa, Ariz., Harkins
Bcstg. Inc., 5/19/54; KWIK-TV Pocatello, Idaho,
Eastern Idaho Bcstg. & Tv Co., 4/25/54; WSIL-TV
Harrisburg, 111., Turner-Farrar Assn., 5/11/54;
WNES (TV) Indianapolis, Ind., Empire Coil Co.,
5/25/54: WWJ-TV Detroit, The Evening News
Assn., 5/20/54; KXLF-TV Butte, Mont., Television
Montana, 4/25/54; KIMA-TV Yakima, Wash., Cascade Bcstg. Co., 1/20/54.
=
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New York 22, N. Y.
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License to Cover CP
WFBE (TV) Flint, Mich., Flint Board of Educa929).tion— License to cover CP (BPH-1815) which authorized change in fm commercial band (BLHSpecial Service Authorization
WNYC New York, City of N. Y. Municipal
Bcstg. System — Special Services Authorization to
operate additional time from 10 p.m. EST Nov. 3
until 6 a.m. Nov. 4, 1953, as necessary, using directional ant. designed therefore (BSSA-280).
Renewal of License
Following stations request renewal of license:
KROP Brawley, Calif., William B. Ross, amended to change name of Fred E. Carr (BR-1247);
WOW Omaha, Neb., Meredith WOW Inc. (BR686).
APPLICATIONS RETURNED
CP for Am . .
Sherwood J. Tarlow, Newburyport, Mass. — CP
for new am to be operated on 1340 kc with power
of 250 w and unl. hours of operation.
Transfers of Control
WPBC untary
Minneapolis,
People'scontrol
Bcstg. ofCo.licensee
— Volacquisition of positive
corp. by William V. Stewart through purchase
of 334 shares of stock from Arthur J. Eaton.
Modification of CP
WBTL Emporium, Pa., Bucktail Bcstg. Corp. —
Mod. CP (BP-8247) which authorized new station,
for approval of ant., trans, and studio location.
October 28 Decisions
BY COMMISSION EN BANC
Renewal of License
The following stations were granted renewal
of licenses for the regular period:
KMYR Denver, Colo.; KOA-AM-FM Denver,
Colo.: WUOM Ann Arbor, Mich.; WJQS Jackson,
Miss.; WMBC Macon, Miss.; KWON Bartlesville,
Okla.; KUSC Los Angeles, Calif.; KAST Astoria,
Ore.; KATL Houston. Tex.: KBOP Pleasanton,
Tex.; KERN Bakersfield, Calif.; KTRI Sioux
City. Iowa; KWYO Sheridan. Wyo.; WBCU
Union, S. C: WLEE Richmond, Va.: WMMW
Meridan, Conn.; WNAV Annapolis, Md.; WPGW
Portland, Ind.; WSPC Anniston, Ala.: KLMS
Lincoln. Neb.: KVON Napa, Calif.; WBGR Jesup,
Ga.: KASH Eugene, Ore.; KGNO & Aux., Dodge
City, Kan.
McFarland Letter
KLIF-TV Dallas, Tex., Trinity Bcstg. Corp. —
Is
being
(BMPCT1458)
for advised
additionalthat
timeits toapplication
construct tv
station
cannot be granted on basis of current information; applicant is afforded opportunity to reply
(ch. 29).
ACTIONS ON MOTIONS
By Commissioner Frieda B. Hennock
The Brush-Moore Newspapers Inc.; Tri-Cities
Telecasting Inc., Canton, Ohio — Granted joint
petition for extension of time to file petition for
review of hearing examiner's denial of petition
for leave to amend tv application and for extension of time to file opposition to petition for reof examiner's
ruling;examiner
time extended
period viewseven
days after
has actedto
upon Brush-Moore petition for leave to amend
(Docket 10272; BPCT-264 et al).
Chief, Broadcast Bureau — Granted petition for
extension of time to Nov. 5, 1953, to file opposition
to motion of Times-World Corp., Roanoke, Va., to
clarify and enlarge issues (Docket 10655; BPCT1056 et al).
By Hearing Examiner J. D. Bond
Times-World Corp.; Radio Roanoke Inc., Roanoke, Va. — In order after partial hearing conference recited action and rulings taken at hearing
conferences held on Oct. 7 and 15, 1953, which
shall control subsequent course of hearing in
this proceeding provided that requests for clarification or modification of this order may be informally presented on record at further conference which will be held Nov. 19, 1953, and rulings
thereon will be made and stated in order to be
entered after completion of hearing conference
procedure (Docket 10655; BPCT-1056) (Docket
10656: BPCT-1743).
By Hearing Examiner William G. Butts
Booth Radio & Television Stations Inc., Woodward Bcstg. Co., Detroit, Mich. — Further hearing
conference in this proceeding will be held Oct.
29, 1953. in Washington, D. C. (Docket 10660;
BPCT-724) (Docket 10661; BPCT-1418). (Action
10/26).
By Hearing Examiner Annie Neal Huntting
Elyria-Lorain Bcstg. Co., Elyria, Ohio — Granted
petition for leave to amend its tv application to
specify different trans, and to give information
with respect thereto (Docket 10526; BPCT-1124)
(Action 10/23). Granted motion for change in
dates for filing of briefs referred to in statement
and order after first hearing conference, dated
Sept. 24, 1953, and dates for filing briefs referred to in paragraph 6 of statement and order
are changed to Oct. 29 and Nov. 16, 1953, respectively (Action 10/22).

By Hearing Examiner Herbert Sharfman
Head of the Lakes Bcstg. Co., Superior, Wis. —
Denied motion of Oct. 20, 1953, to postpone for
30 days hearing in proceeding re its application
and that of Red River Bcstg. Co. Inc., Duluth,
Minn., in ch. 3 tv proceeding (Docket 10289;
BPCT-621) (Docket 10290; BPCT-903).
By Hearing Examiner Claire W. Hardy
Plains
Empire Bcstg.
Co., Amarillo,
Tex. —
Granted petition,
as amended
by supplemental
petition, to amend its tv application to show
change of Secretary-Treasurer, show changes in
financial figures and new ant. site and substitute
an amended engineering exhibit with reference
to changes and type and location of proposed
ant. (Docket 10705; BPCT-1437).
By Hearing Examiner Basil P. Cooper
Perkins Brothers Co., KCOM Bcstg. Co., Sioux
City, Iowa — In first order controlling conduct of
hearing recited schedule for hearing procedure
agreed on at conference, held on Oct. 12, 1953,
in this proceeding. After exchange of exhibits
and further conference (Nov. 3), points of reliance will be specified in detail in hearing order
864).
(Docket 10672; BPCT-688) (Docket 10673; BPCTOctober 28 Applications
ACCEPTED FOR FILING
Modification of CP
WOWO Fort Wayne Ind., Westinghouse Radio
Stations Die. — Mod. CP (BP-4019) which authorized increase power, install new trans, and directional ant. for night use and change trans,
location, for extension of completion date.
(BMP-6346).
WMVP Mount Vernon, Ohio, The Mount Vernon Bcstg. Co.— Mod. CP (BP-8665) which authorized new station, for extension of completion
date. (BMP-6347).
Renewal of License
Following stations request renewal of license:
KBMX Coalinga, Calif.. Pleasant Valley Radio
Co. (BR-2581); KYOS Merced, Calif., Merced
Bcstg. Co. (BR-896); KVOE Santa Ana, Calif.,
The Voice of the Orange Empire Inc. (BR-47);
KEEN San Jose, Calif., United Bcstg. Co. (BR1602); WLAQ Rome, Ga., News Pub. Co. (BR1512); KOBK Owatonna, Minn. (BR-2548).
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editorials
Godfrey's Gaucherie
ASIDE from coming perilously close to proving that the encyclicals
of the CBS publicity department have erred and that Arthur Godfrey is fallible, the contretemps resulting from the dismissal of
Julius La Rosa and Archie Bleyer may be dismissed for the trivial
incident it was.
It would not in itself deserve further comment if it did not
suggest the existence of a widespread and growing problem in television. Unless held under some control by management, the star
system may engulf tv.
However massive his billings, Mr. Godfrey is not CBS. He is,
in fact, an employe and should be subject to direction by officers
whose job is to look after the general welfare of the entire network.
Unhappily, in dealing with talent of proven commercial value,
executives of all networks have tended to abdicate their own prerogatives ofcontrol. Mr. Godfrey is not the only star who has been
given a chance to exert excessive influence in network operations.
The talents which enable a television performer to become a star
do not ordinarily include financial perspectives reaching beyond his
own bank account. A star should be given reasonable authority to
oversee the creation and production of his own program, but that
authority should not include complete autonomy which, in a number
of contemporary cases, makes princelings of performers and untouchable principalities of their shows.
There is a real bite in Fred Allen's remark, as quoted by John
Crosby: "I understand Godfrey has given CBS 24 hours to get out."
You Can't Turn Back the Clock
WITH the speed that animates television itself, a new trade association has been conceived and developed in less than a month. The
Uhf Television Assn. is functioning full blast from temporary
Washington headquarters, emitting letters, telegrams and petitions
with a vigor that many an older trade group might envy.
Uhf Assn. was formed by a group of aggressive larger market
operators and grantees to protect and promote the interests of those
stations whose lot it is to compete with the entrenched vhf telecasters. The vhf's were there first and have the benefit of "circulation" built through vhf-only sets installed since World War II.
Most of the stated objectives of the uhf group are desirable and
plausible. They protest delay in the development of medium and
high power transmitters. They want all-channel receivers of good
quality, along with adequate converters. They want efficient and
reasonably-priced conversions. They seek to indoctrinate the networks and buyers of tv time on the virtues of uhf.
But the temptation is to crusade to turn back the tv clock.
Already there's evidence of going overboard, like the suggestion
that the ultimate objective may be the "deletion" of the vhf band,
with all tv to go uhf. That's the kind of poppycock that boomerangs.
It's about as simple as abolishing the railroads in favor of bus or
aviation travel. It's as foredoomed as the plan of the fm zealots
to eliminate am by wishing it away.
In the same negative vein is the effort to block the licensing of
new vhf stations. That's tilting with windmills, because the FCC
is under mandate to move forward, without regard to the consequences of competition.
There isn't a uhf broadcaster today who wouldn't swap for a
vhf assignment. Later, when full-power is available and fullspectrum receivers are in general vogue, the story could be different.
Evidence of this is found in the am parallel. It wasn't too long
ago that any broadcast assignment above 1,000 kc was regarded as
undesirable. Today they're operating quite well up to 1,600 kc.
The daytime independent used to be low-man on the radio totempole. They're now, for the most part, among the elite.
No one knows what the future in tv will bring. Little is known
about what full channel occupancy and adjacent channel operation
will do, or whether color, as the ultimate service, will work better
on uhf or vhf. Already there are many encouraging stories of uhf
successes.
The FCC isn't wedded, forevermore, to the existing allocations.
Once the "hard core" hearing cases are all under way, it's probable
that the vacant channels will be made available for assignment
wherever they will work. And once the bloom is off the "reserved"
non-commercial educational channels, it's just as likely that they
too will be thrown open. They just can't sit there. Existing tv
November 2, 1953
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Drawn for Broadcasting • Telecasting by Sid Hix
"Those seven weeks of short hops seem to have left their mark on
stations will then find opportunities
to upgrade to better assignments
Dingleblutz."
as has been historic in radio.
The Uhf Assn. approach is subject to question for another
reason. It creates a class distinction between vhf and uhf. There
had been the hope that all would be sold as television — a single
type of service.
Television — whether high or low band — is selling itself. The
Uhf Assn., now that the die is cast, should exploit circulation
and recognition by buyers. There will be success stories aplenty,
as there are in all services in radio.
It should be remembered that post-war television is about eight
years old; that only 18 months have elapsed since the freeze, and
that the first commercial uhf has been on the air just a year.
Eyes, Ears and the Nose for News
THOUGH handicapped by meager funds and, until recently, by
the disinterest if not disapproval of many station managers, the
Radio & Television News Directors Assn. is developing as a significant professional society.
At its annual convention last week in Washington the association
worked commendably hard on a number of important problems.
Among them was the one of assuring the growth of the RTNDA.
What the RTNDA hopes to become is the radio-television counterpart of the respected American Society of Newspaper Editors.
It is a goal which is perfectly possible of attainment, providing
both the news directors and their station managements cooperate.
It is up to the editors to make radio and television news more
interesting and more complete. It is up to management to select
news editors of ability and to let them do their jobs well.
In the main, newspaper editors enjoy a closer association with
and higher regard from their bosses, the publishers, than radio-tv
news editors enjoy vis-a-vis their bosses, the station managers. The
reason is that the newspaper editor runs the whole show, while the
news editor is responsible for only part of the total product of radio
and television.
Yet that part is probably the most important one, for a station's
stature is largely determined by the quality of its information
output. To a large extent it is the news editor who shapes the station's editorial character.
The public's reliance on radio news has been repeatedly demonstrated. A well-operated newsroom must remain one of a radio
station's greatest assets.
As yet television has not become a primary news media, except,
of course, for the live special event at which it excels. With proper
encouragement from management, television news should become
even more important than radio news. It has the technical capacity
to achieve that destiny.
In time, the RTNDA will be recognized as a professional society
at least equal in importance to the ASNE — if its members continue
to improve their product, which the public already approves, and
if management develops full awareness of the obligations and
opportunities which radio and television have to inform the public.
Broadcasting
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DATA

Population
12,601,300
Radio Homes
3,785,540
Farm Radio Homes
328,990
Drug Sales
$ 464,447,000
Food Sales
$ 3,266,766,000
Retail Sales
$13,613,431,000
Filling Station Sales
$ 739,614,000
Passenger Car Registrations
4,116,934

U.% S.ofmarket
total
8.3
8.6
5.9
10.3
10.1
9.3
9.4
10.2

WJR is the one salesman that can effectively and economically
increase your volume in all of this rich market area. Every single
day of the year WJR, the most influential voice in the Great Lakes
region, will carry your advertising message to millions of buyers
in Michigan, Ohio, Indiana. Pennsylvania and Ontario. Let WjR's
success and popularity do a real selling job for you!
Contact WJR or your Christal representative today to get the most
for your advertising dollar in one of the nation's richest markets.
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The Goodwill Station
BS Radio Network
50,000 watts
AN IMPORTANT AREA FOR YOU
—A FAMILIAR AREA TO US

WJR, Fisher Building, Detroit 2, Michigan
WJR, Eastern Office: 665 Fifth Avenue, New York 22
Represented Nationally by the Henry I. Christal Company
Canadian Representatives: Radio Time Sales, (Ontario) Ltd.
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WSWD-TV WJBK-TV WACA-TV
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W8SC-IV
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Allonta. Oo. San Antonio, Texas Birmingham, Ala.
WSPD
WJBK
WAGA
KABC
WBRC
WWVA
WOBS
Toledo, Ohio Oefroit, Mich. Atlanta, Oo. San Antonio, Texas Birmingham, Ala, Wheeling. W, Vo. Miami, fia.
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WCOD
WTVR

"Atlantic keeps your car on the go"—
slogan for Atlantic Hi-Arc gasoline and
Atlantic Aviation motor oil— expresses the happy
result of the Atlantic Refining Company's
"complete job" from oil wells to service stations.
Havens & Martin Inc. provide Virginians with
another kind of "service stations"— complete
entertainment and public service via WMBG—
WCOD— WTVR. They comprise the first complete
broadcasting institution of the South. Today
advertisers are as enthusiastic as audiences—
and vice-versa— about Havens & Martin Stations.
That's your cue, Mr. Timebuyer.

WMBG

**

WCOD

Havens & Martin Inc. Stations are the only
FIRST

STATIONS

OF

VIRGINIA

complete broadcasting institution in Richmond.
Pioneer NBC outlets for Virginia's first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Boiling Co.

™
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WBRE-TV

* verified
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in

set

the

Here at WBRE

count

country!

we have the experience

. . . 29 years of it .. . . we have a full
schedule of NBC

shows, plus highly rated

local shows

we

...

have

a superior

quality picture which keeps the majority
of this vast audience continually tuned to Channel
28.

When

audience

an advertiser buys WBRE-TV,

...

to build one
*1 10,000

UHF

he buys

he doesn't spend his money

trying

. . . it's there!
Sets as of September

30, 1953

V

WBRE
Ch.28
DAVID M. BALTIMORE

LOUIS G. BALTIMORE

NBC
Affiliate
Wilkes-Barre,
Pa.
AM-FM-TV
Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February by Broadcasting Publications, Inc., 1735
DeSales St., N.W., Washington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C, under act of March 3, 1879.

KRLD does give a thorough, complete and practical coverage of its
own

« :::.r-:-:-'X-i

primary market area, overlapping the primary coverage divisions
of other major stations adequately
north, south, east and west with the
minimum of waste.
30.8% of all Texas radio homes
are tuned regularly to KRLD . . . SAMS
report Fall, 1952.
KRLD = the coverage of 68 secondary stations within its (0.5 Mv line
or) primary coverage area.
It's the "MAKE

SENSE

BUY."

Clyde W. Rembert
Preiident
EXCLUSIVE

OUTLET

FOR

CBS

50,000 watts
NETWORK

SHOWS

IN DALLAS

AND

FT. WORTH

Owners and Operators of KRLD-TV, Channel 4
THE BRANHAM COMPANY, EXCLUSIVE REPRESENTATIVE
Volkh
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LEAD STORY

dosed
CONVERSATIONS in final stages last week
for purchase of 49% interest in KPIX (TV)
San Francisco by Westinghouse Radio Stations Inc. for $2,450,000. Westinghouse
would acquire stock of minority holders
with Wesley I. Dumm holding 51% control.
Transaction also would include right of first
refusal for Mr. Dumm's stock. KSFO, radio
affiliate, is not involved. Westinghouse now
holds two tv station licenses, WBZ-TV Boston and WPTZ (TV) Philadelphia, and is
applicant in Pittsburgh and Portland, Ore.
★ ★ ★
ABANDONMENT
of Mutual free hour
plan doesn't mean network will content itself with permanent return to old line operation. Tom O'Neil, MBS president, feels
eventual economic salvation of network 'lies
in providing press association type of service, for which affiliates would pay established
fee and "sell" as they see fit. He had regarded this last co-op project as first step
in that direction.
★ ★ ★
IF PRESENT trend in automotive field continues, there will be greatest deluge of co-op
spot business in history out of Detroit beginning in January. Competition will be
so stiff that most manufacturers will work
with dealers on underwriting of "marathon"
campaigns which involve buying all of available radio and tv spots in given market to
blitz-sell new models as well as unload used
cars.
★ ★ ★
WPIX (TV) NEW YORK, most spectacular
of major market money losers, has turned
corner. It is in black ink now and is destined
to continue that way, with credit given 20year veteran Fred Thrower, who took over
operation six months ago. Station had lost
as high as $125,000 per month.
★ ★ ★
IN ADDITION to its purchase of Three
Steps to Heaven on NBC-TV (see Business
Briefly), Procter & Gamble last week ordered CBS-TV 1-1:15 p.m. period across
board to promote number of its products,
bringing its total daytime tv sponsorships to
approximately 28 quarter-hours per week
not counting options, it was understood, for
IV2 others. Agency in CBS-TV negotiations:
Young & Rubicam, N. Y.
★ ★ ★
MULTIPLE ownership proposal studied full
day Friday by FCC, as advertised, with
chief views (1) limit am, fm and tv holdings
as proposed; (2) lift lid entirely, handling
cases on individual merit and public interest
where concentration of control might ensue.
★ ★ ★
CASE

of newspaper helping to sell television show developed last week when Jack
Gould, New York Times radio-tv columnist,
editorially resented DuMont's dropping Author Meets the Critics. As result, network
received hundreds of protesting letters and
major advertiser indicated interest in sponsorship. Additionally, local television station and another network came to fore with
Broadcasting

• Telecasting

circuit
offers to carry show. Author, owned and
packaged by Kagran Inc., N. Y., has been
on television for seven years and on radio
for 15. It was one of first sponsored tv shows
(General Foods).
★ ★ ★
VAGARIES of uhf propagation take odd
turns. Engineers checking uhf reception in
southern pine country have discovered that
good, strong signals fade to virtually nothing
if pine forest intervenes between transmitter and receiving antenna. It's been found
that signal attenuation drops 15-20 db. This
can be overcome without too much trouble
if servicemen reverse their normal thinking
regarding positioning of receiving antennas:
put 'em low down instead of high up. In
that way, uhf signal coming in under boughs
of pine trees can be received.
★ ★ ★
UNBEKNOWNST to their colleagues (or
to RCA-NBC), FCC Chairman Rosel H.
Hyde and Comr. George E. Sterling last
fortnight viewed first color rendition of opera
("Carmen") on test receivers at FCC Laboratory atLaurel, Md., about 20 miles from
Washington. Both were impressed with
high definition of color and ease of tuning.
Two sets, RCA and GE, were used with
equally good quality. Flesh tones, however,
varied somewhat between receivers.
★ ★ *
COMPETITIVE applicants who file their
McFarland letter responses after 30-day
deadline may find themselves facing dismissal proceedings under provision of letter
warning of such action and included only
during past four months. Test case may result where timely applicant seeks dismissal
of delinquent competitor on ground latter
gets unfair look at opponent's hand before
putting his own cards on table.
★ ★ ★
SOME engineers are holding out great promise for new CBS color tube. They believe
it will hasten arrival of lower-priced sets
and also of larger rectangular tube.
★ ★ ★
COLOR TV, in minds of several members
of the FCC, will pull uhf out of whatever
economic doldrums may confront stations in
that band. Demand of local advertisers
for color commercials, they feel, will more
than justify heavy outlay entailed for equipment for local color pick-up.
★ ★ ★
RISING resentment among state broadcaster groups over surge of exorbitant coverage
fees for scholastic sports events may lead
to court action against high schools in at
least one state (see story page 9).
★ ★ ★
ONE OF MORE RECENT success stories
in tv is campaign by Sheaffer Pen Co. Firm
reveals an 8% sales boost first half of fiscal
year and attributes it partly to the "great
job" its co-sponsored CBS-TV Jackie Gleason show had done to acquaint public with
the Snorkel pen. Reactions from dealers
have been overwhelming, firm reports.

Affiliate opposition forces Mutual to
shelve its station payment plan. Page 27.
ADVERTISERS & AGENCIES
Happy sponsors are expanding tv station
lists. Page 28.
FACTS & FIGURES
ANA survey of leading advertisers promises expanded radio-tv budgets in 1954.
Page 30.
Nearly half of all U. S. families have tv,
according to new consumer research.
Page 31.
TRADE ASSOCIATIONS
Theatre Owners of America convention
hears gloomy predictions of what subscription tv would do to cinema business.
Page 32.
Importance of farm radio service stressed
at clinic of National Assn. of Radio Farm
Directors. Page 40.
COLOR

TELEVISION

RCA announces tape recording system for
color tv and demonstrates compatible color
telecasts to West Coast. Page 42.
Appliance dealers ask FCC to delay color
approval. Page 46.
GOVERNMENT
For first time in history broadcasters are
faced with paying license fees to federal
government.
Page 48.
Eisenhower throws out military-type censorship. Page 58.
STATIONS
Ways of making spot radio and tv more
profitable to advertisers explored at Free &
Peters clinic. Page 64.
Los Angeles police arrest announcer and
warn of future prosecution if tv stations
continue to air bait and switch advertising.
Page 68.
Two vhf and one uhf station begin operations during week. Page 70.
NETWORKS
ABC will show "good profit" in fourth
quarter, meeting of security analysts is told.
Page 78.
PROGRAM

SERVICES

ASCAP requests renewal of blanket licenses; all-industry committee warns stations to
go slow. Page 84.
FEATURES
Ten stages in the making of a tv film.
Page 90.
How to tie in premium offers with spot
film shows. Page 92.
A locally-produced station promotional
film. Page 98.
EDUCATION
Michigan progress in planning noncommercial, educational tv station reported.
Page 114.
FOR THE RECORD
Weekly Telestatus summary of tv stations on the air and their estimates of tv
sets. Page 117.
Commencement target dates of all new
tv grantees. Page 120.
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SALES

a

market/that

makes

news
Wilmington
D

Viewers

throughout

market — Delaware,
New

a

12 for up-to-the-minute

Channel
local,

news, this loyal, growing, buying

audience

sees local on-the-spot

filmed by WDEL-TV's

news

camera

stories

crews and

processed in the station's modern laboratories.
Because they look, they buy. Every year
this audience

spends:

$1,054,410,00001
263,997,000

retail items

on food

54,272,000 on general
29,268,0000^
Reach

drug

merchandise

items

them, sell them — profitably, economically -

on WDEL-TV,

CHANNEL

12.

WDEL
MEEKER
New York

Chicago

a

r e

parts of Pennsylvania,

regional and national news. In addition to NBC
network

w

the large, rich WDEL-1

Jersey and Maryland — look to

CHANNEL

e

Los Angeles

AM
TV FM
Steinman Station
San Francisco

12

While the court finds it's true, and
definitely you
Get less time than KOWH

with your wife

That's no grounds
aware of course,
KOWH's
home

for divorce — you're

part of the whole
life!"

,.

town's
[ [~~\

^

.

AVERAGE
HOOPER

KOWH

35.7%
iloral
EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:
• Largest total audience of any
Omaha station, 8 A.M. to 6
P.M. Monday thru Saturday!
(Hooper, Oct., 1951, thru
August, 1953)
• Largest share of audience, of
any independent station in
America!
(August, 1953.)

Kowh

O

M

A

General Manager, Todd Sterz; Represented Nationally By The BOILING CO.
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All-Media Group Urged
Under New Security Policy
PRESIDENT Eisenhower has been urged by
Radio-Television News Directors Assn. to form
advisory committee of media spokesmen to
consult with Bernard M. Shanley, special counsel to President, in enforcement of new executive order abolishing government censorship
(see story page 58).
Jim Boorman, WCCO Minneapolis, chairman of RTNDA's freedom of information
committee, made request Friday in telegram
to James C. Hagerty, whom he addressed as
"news secretary" to President. On behalf of
RTNDA he voiced appreciation of new order
as reducing danger of secrecy in government
and showing that government can tolerate freedom of information without endangering national welfare.
Mr. Boorman will recommend Tuesday at
national convention of Sigma Delta Chi, to
be held in St. Louis, that fraternity form
all-media council to lead fight for freedom of
information.
Counsel Objects to ASCAP
Rates for Tv Stations
RATES of ASCAP's present blanket licenses for
tv stations, which ASCAP has offered to extend
for another four years (see story, page 84), are
said to "discriminate against tv and [to be] unreasonable" bySimon H. Rifkind and Stuart
Sprague, counsel to the All-Industry Local Tv
Music License Committee, in letter to Dwight
Martin, committee chairman. Letter concludes:
Finally, we would remind you that there is no
need for hasty action on the part of a station
which now has an ASCAP blanket license. Apparently ASCAP's
contemplates
that a station
willrenewal
have atproposal
least until
Dec. 31,
1953, to accept or reject it.
Moreover, a station, which now holds an
ASCAP blanket license does not face the choice
of signing a renewal agreement by Dec. 31, 1953,
or ceasing its use of ASCAP music. Under the
consent decree, of course, the station may, before
Dec.
reject
ASCAP's proposal
ask the
court 31,
to fix
a reasonable
rate for aand
renewal
license. While such a rate-fixing proceeding is
pending, as you know, the station has an automatic license to go on using ASCAP music.
RADIO

SET

OUTPUT

Nine-Month Figures
In nine-month period (39 weeks) 10,149,163
radio sets were manufactured compared to
7,528,412 for same period last year. Tv set
output reached 5,524,370 for nine months compared to 3,670,590 last year.
September output of 1,216,525 radios compared to 970,109 in 1952. Tv total for month
was 770,058 sets compared to 755,665 in 1952.
Of 5,524,370 tv sets made this year, 919,902
left factory with uhf tuners (193,212 in September). Figure does not include separate
uhf converters. Radios with fm circuits totaled
• Telecasting

RECORD

TELECAST of fifth (Sunday) World
Series game achieved largest audience of
any sports telecast in history, according
to A. C. Nielsen Co., which reported that
14,776,000 homes had receivers tuned
to this program.

Ohio

Association

Condemns

High School Sports Fees
HIGH SCHOOL spokesmen in Ohio were
warned Friday by Ohio Assn. of Radio & Television Broadcasters they will be treated "like
any other advertiser" when they want station
time unless they stop practice of assessing outlandish fees for rights to cover sports events by
radio and tv.
OAB adopted resolution condemning practice
after discussing it with state scholastic officials.
Action was taken on second day of meeting held
in Columbus. Adna Karns, WING Dayton,
president of OAB, presided at sessions. Second
OAB resolution called for admission of mikes
and cameras into courtrooms.
Joseph Spadea of Henry I. Christal Co. engaged in debate with Robert Bailey, vice president of McCann-Erickson, Cleveland, over
merits of program ratings. Mr. Spadea contended ratings are useful only to program department of agencies and of no value in purchase of time. Mr. Bailey contended survey
material is helpful to buyers.
Newton Cross, advertising manager of Weidmann Brewing Co., major buyer of time, said
firm had shifted advertising emphasis from
radio to tv but credited radio with having built
brewery to its present position. Carl Haverlin, president of BMI, and Robert J. Burton,
vice president, took part in sessions.

PASSES

RADIO set output for first nine months of 1953
passed 10 million mark in September, highest
figure since 1950, according to Radio-Electronics-Tv Mfrs. Assn.
Tv set output passed five million mark, alltime nine-month record. September produced
similar records for both types of receivers.

Broadcasting

SERIES

deadline

10

MILLION

39,873, with 8,093 tv sets having fm-band
tuners.
Monthly output of radio and tv sets for first
nine months of 1953 follows:
Portables
Home Sets
Television
January
May
719,234
93,962
February
361,921
402,742
177,656
87,711
730,597
442,101
March (5 wks)
201,476
810,112
204,065
286,974
567,878
July
481,936
278,156
April
287,724
239,189
June (5 wks)
524,479
145,460
78,434
172,197
316,289
299,939
603,760
August
770,085
147,355
September (5 wks)
529,427
1,375,308
Total
3,061,181
5,524,370
Auto
Total
Radio
January
Clock
1,093,142
189,592
447,667
May
February
1,192,439
210,924
491,062
1,549,203
March (5 wks)
275,079
654,367
1,158,936
198,394
July
483,092
1,108,991
129,391
497,379
April
1,163,831
674,459
June (5 wks)
131,144
505,774
991,637
336,208
87,620
169,301
376,937
August
1,216,525
September (5 wks) 357,326
182,417
10,149,163
1,562,862
4,149,812
Total

•
BUSINESS BRIEFLY
P&G BUYS • Procter & Gamble Co. (Duz)
will sponsor Three Steps to Heaven (NBC-TV,
Mon.-Fri., 11:15-11:30 a.m. EST) on Tuesday,
Wednesday and Friday basis one week and
Tuesday and Friday following week, starting
Dec. 1. Agency: Compton Adv., N. Y.
HEINEKEN'S TEST • Van Munching Co.
(Heineken's beer), N. Y., through HirshonGarfield, N. Y., planning test radio or television spot campaign in New York, Miami, and
Los Angeles to start Dec. 15 and Jan. 1.
LUDEN'S, BORDEN SPONSOR • Luden's Inc.,
Reading, Pa. (cough drops), has started sponsorship of seven-and-one-half minutes of Thursday, 3: 15-3 : 30 p.m. EST, portion of Kate Smith
Hour (NBC-TV, Mon.-Fri., 3-4 p.m. EST),
and Borden Co., N. Y. (Borden instant coffee),
will sponsor Wednesday, 3:30-3:45 p.m. portion
of same show, starting Jan. 6. Agencies are
J. M. Mathes, N. Y. (Luden's), and Doherty,
Clifford, Steers & Shenfield, N. Y. (Borden).
NEW TODAY SPONSOR • Textile div. of
U. S. Rubber Co. effective Feb. 2 will sponsor
participations on NBC-TV's Today for five
weeks for its asbestos fabric type ironing board
cover. Fletcher D. Richards, N. Y., is agency.
PARKER PEN SIGNS • Parker Pen Co., Janesville, Wis., has signed to sponsor two NBC-TV
programs on one-time basis and another two
times during December as part of holiday advertising. Company has bought time usually
occupied by Hallmark Hall of Fame (Sun.,
5-6 p.m. EST) on Dec. 6 for presentation of
Man of the Year show in cooperation with
Time magazine; will sponsor Meet the Press
(Sun. 6-6:30 p.m., EST) on Dec. 20 and 4-4:15
p.m. segment of Welcome Travelers (Mon.-Fri.,
4-4:30 p.m. EST) on Dec. 7 and 17. Agency:
J. Walter Thompson, N. Y.
SELL CAPTAIN VIDEO • Walter H. Johnson
Candy Co., Chicago, has bought Thursday
portion of Captain Video (DuMont, Mon.-Fri.,
7-7:15 p.m. EST) for 26 weeks, starting Jan.
7, 1954. Agency: Franklin Bruck Adv., N. Y.
PIEL SPONSORS • Piel Bros., N. Y., is sponsoring Dangerous Assignment filmed program
on WOR-TV New York on Saturday, 9-9:30
p.m. EST, and Wednesday, 9:30-10 p.m. EST,
for 26 weeks, starting last Saturday. Agency:
Young & Rubicam, N. Y.
Whitney Succeeds Chernoff
GEORGE WHITNEY last Friday was appointed general manager of KFMB-AM-TV San
Diego succeeding Howard L. Chernoff, who had
resigned. Mr. Chernoff, veteran West Virginia
and West Coast broadcaster, has not announced
plans. Mr. Whitney, prior to joining Don Lee
two years ago, was sales manager of KFI Los
Angeles.
CBS-Columbia

Set Sales

SALES of television receivers by CBS-Columbia advanced 46.5% for first nine months of
1953 over corresponding period of 1952, according to announcement released yesterday
(Sunday) by David H. Cogan, president. He
noted average industry sales gain at 37%.
November 9, 1953
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TERRIFIC

NOW

NEW

GET

WITH

POWER
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WJBK-TY

270,000 additional TV sets now reached by WJBK-TV's
greater power, higher tower! That's the terrific coverage
bonus you get with our new 1 00,000 watts ERP . . . our
new 1,057 foot tower. And this 270,000 set additional
coverage (which costs you not one penny extra) is the
equivalent of a whole extra city, with more sets than
in the average TV market throughout the country
lit**

You buy at our present card rate, based on 1,000,000
set coverage. You get 1,270,000 set coverage! There's
further proof that Channel 2 is the spot for you . . . that
WJBK-TV,

Michigan's most powerful station, is your
most powerful sales tool in Michigan's richest market.
*

***

Nationally by
Represented
THE KATZ

Detroit

TOP
STORER BROAI
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New Topeka Ch. 42 Grant;
Other Actions of FCC
NEW TV station on uhf ch. 42 at Topeka, Kan.,
granted by FCC Friday in order making final
initial decision favoring bid of Alf M. Landon,
operator of WREN there.
Chicago Educational Tv Assn. granted 25th
post-thaw noncommercial, educational permit,
for city's reserved vhf ch. 11 with ERP 61.7
kw visual, antenna 610 ft.
In memorandum opinions, Commission
denied pleas of two Pittsburgh applicants for
early comparative hearings. Petitioners: KDKA,
ch. 11; KQV, seeking ch. 4 at White Oak
Borough.
WCAV Norfolk, Va., was advised bid for
$125,000 sale to Larus & Bro. Co., operator
of WRVA Richmond, requires hearing on overlap question.
Commission announced further rule-making
on plan to amend annual ownership report form
324 to incorporate additional simplification and
delete summary estimates form 324-A. Comments due Dec. 7.
Two Tv Applicants Withdraw
TWO tv applicants withdrew their applications
Friday. Crosley Broadcasting Corp.. with four
owned stations, elected to drop its Toledo. Ohio,
vhf ch. 11 bid., retain its vhf ch. 8 application
for Indianapolis, Ind. Crosley owns WLWT (TV)
Cincinnati, WLWC (TV) Columbus, and WLWD
(TV) Dayton, all Ohio, and WLWA (TV) Atlanta.
Because
FCC's
five-to-a-company
rule, itAvco
subsidiaryof was
notified
last month by FCC
had
to choose between Toledo and Indianapolis applications. This leaves five applicants competing in
Toledo and three (including Crosley) in Indianapolis. In Boston, Hildreth & Rogers Co.. former
owner of WLAW Lawrence, Mass., withdrew its
vhf ch. 5 application. It sold 50-kw Lawrence
station earlier this year to Yankee Network Div.
of General Teleradio and is no longer in broadcasting [B'T, June 15]. This leaves five applicants still pending for Boston vhf frequency.
WSAL Logansport Request Denied
REQUEST of WSAL Logansport, Ind., for allocation of vhf ch. 6 there was turned down Friday
by FCC on ground change would involve wholesale shifting of frequencies in cities extending
from Indiana to Gulf of Mexico. WSAL in U. S.
Court of Appeals last month attacked legality of
fixed table of allocations in appeal from FCC
decision denying its request to assign vhf ch. 10
to Logansport
instead of to Terre Haute I B'T,
Oct.
19].
Vhf Channels Made Final
FIRST vhf channels proposed to be allocated to
Selma, Ala. (ch. 8 minus), and Columbus, Miss,
(ch. 4 minus), made final by FCC Friday in order
to become effective 30 days after publication in
Federal Register. Ch. 8 is deleted from West
Point, Miss., where uhf ch. 56 remains.
Carpenter Seeks Bangor Ch. 2
MURRAY CARPENTER, who seeks dismissal of
his ch. 13 bid at Portland, Me. (early story page
63), filed bid Friday for ch. 2 at Bangor, Me..
where he plans purchase of WGUY from Gannett
interests for $45,000.
Liberalize Territorial Am Assignments
FULLTIME Class II standard stations with powers
up to 50 kw soon will be possible in Alaska. Hawaii, Puerto Rico and Virgin Islands on Mexican
clear channels 730, 800, 900, 1050. 1220 and 1570 kc.
FCC Friday finalized proposal to allow such assignments, effective 30 days after publication in
Federal Register [B'T, Sept. 14].
Two More Tv Permits Returned
TWO more tv permits returned to FCC, boosting
total post-thaw dropouts to 22. They are: WSEETV Fall River, Mass., uhf ch. 46; WBGT (TV)
Richmond, Ky., uhf ch. 60.
Miami Applicant Names Ex-Chairman Fly
EX-FCC Chairman James Lawrence Fly is to become stockholder and board chairman of revised
vhf ch. 7 application of Jack Stein at Miami. Mr.
Fly affirmed late last week. Stein bid also to
include 15 local residents.
Broadcasting
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WIP

AIRS

HEARING

NOTWITHSTANDING threat of suit,
WIP Philadelphia Friday night aired two
and three-quarter-hour tape recording of
court hearing involving Magistrate Joseph
Molinari, charged with subornation of
perjury. Hearing, held Nov. 5 before
Common Pleas Judge Edwin Lewis, sitting
as committing magistrate, was put on tape
by WIP with Judge Lewis' permission,
who overruled objection by Mr. Molinari's attorney. Scheduled to be put on
the air at WIP's 6 p.m. newscast Thursday, threat of legal action forced station to postpone broadcast until clearances were obtained from its own attorneys. Go-ahead was approved by station's counsel early Friday. WIP President Benedict P. Gimbel Jr. termed case
"no longer a local story, but a threat
to freedom of the press and radio."
Increased

Tv

Film

Use

Noted
by for
NBC's
USE
of films
televisionKiever
increasing rapidly,
with many top rated shows in this category,
H. Weller Kiever, central sales manager of
NBC Film Division told Michigan Assn. of
Broadcasters Friday (early story page 38).
Mr. Kiever said film shows are readily merchandised, permit valuable re-runs and are
handled by growing list of distributors. As
many as 26 million people missed first run of
Dragnet, he said, providing re-run market.
He took part in tv program panel with Gayle
Grubb, WJBK-TV Detroit, as chairman. Dr.
Armand Hunter, general manager of WKARTV Lansing and general director of tv development, Michigan State College, discussed problem of informing large bodies of people and
responsibility of both commercial and educational broadcaster. He said WKAR-TV has
commercial license but will operate noncommercially. W. A. Pomeroy, WILS-TV Lansing,
president of MAB, reported on educational tv
activities in state.
John Wismer, WHLS Port Huron, reported
on activities of the sports committee and discussed privilege fees.
WMIN
Names Clarke
WMIN-AM-FM Minneapolis has named George
Clarke Inc. as national representative. WMIN
Broadcasting Co. owns stations and also
WMIN-TV, which fortnight ago appointed H-R
Television Inc. its national representative.
UPCOMING
Nov. 9-10: New Jersey Broadcasters
Assn., Hildebrecht Hotel, Trenton.
Nov. 12: NARTB Convention Committee, Palmer House, Chicago.
Nov. 13: NARTB Membership Committee, Palmer House, Chicago.
Nov. 13: AAAA Southeast Chapter,
Dinkler-Plaza Hotel, Atlanta.
(For other U pcomings see page 131)

Appointment of GEORGE DIEFENDERFER
as manager of radio network sales for NBC
Central Division announced Friday by Fred
Horton, director of sales for NBC Radio Network. Mr. Diefenderfer has been with NBC
Central Division sales since 1940.
BERT S. WEST, manager of CBS Radio Spot
Sales office in San Francisco, named general sales
manager of KNX Hollywood and Columbia
Pacific Radio Network by William D. Shaw,
general manager. He succeeds Edward W.
Buckler, who resigned to join Wayne Steffner
Productions, Hollywood.
Promotion of JOHN PEFFER, operations
manager of WTAR-AM-TV Norfolk, to assistant general manager of station announced
Friday by Campbell Arnoux, president-general
manager. Previously, as chief engineer at
WTAR stations, Mr. Peffer had planned and
supervised construction of WTAR-TV center.
A. W. KEEN, manager of application coordination section at research center of Sylvania Electric Products Inc.. Bayside, L. I., appointed
commercial manager of company's television
picture tube division in Seneca Falls, N. Y.
KARL

LANDT, veteran of 25 years in broadcasting both as performer and salesman, has
been appointed sales representative of Global
Telefilms. N. Y., which films commercials in
Europe using free-moving puppets.
GEORGIA McCARTY, formerly promotion
manager of WORZ Orlando, has joined WVECAM-TV Hampton, Va., as promotion manager.
EDWARD W. ALLEN Jr. named manager of
publicity and publications of Allen B. DuMont
Labs. In six years with company he has handled
employe relations, systems analysis and corporate public relations; he will now be responsible
for corporate and divisional publicity activities
except for DuMont Tv Network.
CARL M. POST, former vice president with
Foote, Cone & Belding, Chicago, elected to
similar
Chicago.capacity at Henry M. Hempstead Co.,
Crosley Takes
For Lawrence

License
Color Tube

FIRST license for Lawrence tri-color tube has
been taken by Crosley, will be used for largescreen, rectangular color receivers as soon as
FCC approves compatible color, it was announced Friday. Called "Chromatron," tube
already is in pilot run at Crosley's Batavia, 111.,
tube plant. License was secured from Chromatic Television Labs., half-owned by Paramount Pictures Inc., which has been instrumental in developing single-gun tri-color tube.
Crosley said, however, it will also use other
tubes in its color set production. Lawrence tube
heretofore has been manufactured in limited
quantities by Chromatic. Only other tri-color
tube in advanced commercial state is RCA's
12'/2-in. model. Last month, CBS-Columbia
showed 15-in. tri-color tube.
Zenith

to Make

Quantity

Limited

of Color

Sets

ZENITH Radio Corp. plans to produce "limited
quantity of color tv receivers" and continue research with subsidiary Rauland Corp., Zenith
President E. F. McDonald Jr. announced Friday. He reported radio-tv set sales for third
quarter ending Sept. 30 up substantially from
same quarter a year ago. Zenith reported estimated net consolidated profits for parent corporation and subsidiaries for first nine months
of 1953 as $4,098,074 after $5,726,689 for income taxes. Profits were up 59% over 1952.
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A multi-million daily cigar production is
maintained at the King Edward cigar plants
in Jacksonville, Florida and nearby Waycross,
Georgia, which together employ over 3000 persons.

THIS

IS

JACKSONVILLE
FLORIDA...

WMBR

is Jacksonville's

most-listened-to
radio

. .

. and

cigar

box

of

the

southeast!
f

station

WMBR-TV

is

WMBR
Florida's

most

television

powerful
station!

Source: Latest Pulse Reports

AM-FM-TV

Represented by CBS Radio
and Television Spot Sales

USES

G-E

35

KW

Prior to improving

AMPLIFIER

existing equipment

at WCBS-TV in New
work officials examined
book

York City, netthe best record

in the world . . . experience

General

with

Electric transmitters! The

rec-

ords show operation for nearly two years
utilizing dual 5 KW

units with only a

few seconds off the air ! This performance
testimony was more than enough support
of a decision to answer the demands

for

increased power with G-E! Today, their
leading flagship station boasts a 35 KW
amplifier that increases all program
nals in the complete market

sig-

area.

Get all the facts on this and other new
equipment
Vlilland, Phyllis Avery and Gordon

Jones — stars of

G-E Comedy Theatre's "Meet Mr. McNutley"
TV and Radio — CBS networks — weekly.

-

developments

from your local

G-E broadcast representative today! Or
write to General Electric Co., Sec. 2113-9,
Electronics Park, Syracuse, New

York.

TO

BLANKET

WORLD'S

LARGEST

TV

MARKET

IN REVIEW

CATHY

ON

TOP

& ELLIOT LEWIS
ON STAGE
Network: CBS Radio
Time: Wed., 9:00-9:30 p.m. EST
Producer and Director: Elliot Lewis
Writers (11/4): Ross Murray and Tony
Barret
Play
Woman With a Vengeance"
Music:(11/4):
Fred "ASteiner
Stars: Cathy and Elliot Lewis

IN

IDAHO

...Idaho's ONLY
TV Station
Affiliated with
NBC • CBS • DUMONT

CATHY LEWIS, who is best known for her
Jane Stacy characterization in My Friend Irina
on CBS, radio and tv, has a new radio show
stressing capabilities different from those which
made her a radio-tv star. She currently is upholding the distaff side of a new drama series
on CBS Radio, Cathy & Elliot Lewis On Stage,
sharing equal billing with her husband, Elliot.
She is a young lady with a versatile talent, as
convincing a straight actress as she is a
comedienne.
Mr. and Mrs. Lewis are turning out some
credible radio drama. Different writers are
used each week. Mr. Lewis is permanent producer-director and co-star. The Nov. 4 radio

Heart of the 5th Market
of The Great Northwest
...Purchasing Center
for a tremendous area
400 miles from any other
metropolitan center or
TV station.

KIDO-TV

play, "A Woman With a Vengeance," one with
a psychological twist, was concerned with a
spoiled, pampered young woman bent on destroying her husband because she had been his
second choice. It could have been dreadful
but it was played for mood rather than content,
thereby saving the day.
These two performers seem to be experts at
underplay. Both Mr. and Mrs. Lewis have
been blessed with appealing speaking voices
and Elliot Lewis, in the director's chair, has
demonstrated that he knows how to use them
before a microphone.

THE

TV

HOUR

Network: ABC-TV
Time: Alternate Tues., 9:30-10:30 p.m. EST
Play (premiere): "Outlaw's Reckoning"
Writer (premiere): Adapted by Halsted
Welles, from an original story by Ernest
Haycox
Executive Producer: Herbert H. Brodkin
Assistant Producer: Phil Stein
Director (premiere): Ralph Nelson
Cast (premiere): Eddie Albert, Jane Wyatt, Wallace Ford, Vicki Cummings, Lee
Marvin, George Mathews, John Shellie,
Ruth Gates, G. Albert Smith, Dickie
Allen, Dennis Bohan, Dan Frazer
Music (premiere): Composed and conducted by Ralph Norman
Scenic Designer (premiere): Fred Stover
Origination: New York

BOISE

CHANNEL

7

EFFECTIVE
RADIATED
53 kw
26.5 kw

POWER
Video
Aural

ANTENNA HEIGHT:
850 ft.
Above Terrain
Represented by
BLAIR
TV Inc.
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APPARENTLY intent on firmly establishing
a glowing reputation for itself in the field of
video drama, ABC-TV last Tuesday introduced
The Tv Hour, an hour-long live production
scheduled to alternate with the new United
States Steel Hour, reviewed last week in this
column. The debut telecast of The Tv Hour
was sustaining. On Dec. 1 and alternate Tuesdays thereafter, Motorola Inc. will pick up the
tab for the new drama series. Generally speaking, the first show, "Outlaw's Reckoning," indicated that Motorola will be making a fairly secure investment. The play was a compact, absorbing production, if not altogether dramatically sound or startlingly original.
The story was in the tradition of the American West during the era when a man without
his pistol was as safe as a pilot when his motor
conks out. "Outlaw's Reckoning" was realistically flavored with a fine set, correct costuming, afew horses and a stage coach. A "live"
Western must prompt tv production men to

drink more than their share of black coffee but
the challenge of moving broncos on and off
camera in a television studio not quite as roomy
as the wide open spaces was capably met on this
telecast.
Exception must be taken with the score composed and conducted by Ralph Norman especially for the telecast. It was intended as background music. But somewhere along the line
it got out of hand. There were certain scenes
when it dominated the action.
Eddie Albert turned up in the lead cowboy role. He .gave a convincing performance.
If that comes as a surprise it may help to explain that his role was a variation on the standard cowboy type. Mr. Albert portrayed a
sensitive cowboy, the champion of peace and
quiet in a not-so-peaceful Western locale. He
didn't even carry a gun. The supporting cast
played well together. One role, entrusted to
Vicki Cummings, should have been written out
of the script. Miss Cummings arrived on the
scene as a stage coach passenger. She took an
immediate but ultimately futile interest in Mr.
Albert. The part had no bearing on the main
story line. It was not strong enough to constitute asub-plot.

THRU

THE

CURTAIN

Network: ABC-TV
Time: Wed., 8:15-8:30 p.m. EST
Produced by: ABC-TV Public Affairs DeProducer:
partment Francis Littlejohn
Director: Shelley Hull
Origination: New York City
AN

AUTHORITATIVE, timely discussion series called Through the Curtain has been added
to ABC-TV's Wednesday evening schedule. It
shows off tv to its very best advantage as a
powerful medium for the transmission of ideas.
The network's public affairs staff has done a
masterful job in bringing viewers, in laymen's
language, a concise summary of one facet of
the Soviet plan to dominate the thinking of
people behind the Iron Curtain — the operation
of the Russian press.
George Hamilton, ABC-TV news commentator, and Leo Gruliow, editor of The Current
Digest of the Soviet Press, are the sole participants on the program, presented in straight
interview fashion. On the Nov. 4 telecast,
Mr. Hamilton was equipped with several pertinent, well-thought-out and well-phrased questions on the coverage Soviet newspapers and
magazines have given the discovery of atomic
energy and the use of the atom bomb in the
final phase of World War II.
Mr. Gruliow, whose publication is devoted to
the study and analysis of all Soviet-controlled
periodicals and their treatment of news stories
of international importance, stated, for example, that when the first atomic bomb was used
the Russian people would hardly have guessed
the so-called Atomic Age had been born. The
story merited only a few lines on the back page
of all Russian papers. The program's director
had wisely chosen to illustrate Mr. Gruliow's
comments. As he spoke, the camera frequently focused on marked copies of papers
to which he referred, pointing up and strengthening his statements.
Through the Curtain is effective for one particular reason. The man around whose opinions itrevolves has something to say. Mr. Gruliow is intelligent and well informed. It's to
the viewers' advantage that he is also capable
of passing on his information in a brief but
interesting way. His only handicap seems to be
a time limitation. Through the Curtain merits
more than a quarter-hour of ABC-TV's sustaining time.
Broadcasting
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Indispensable
EDITOR:

Mr. W. B. Kroske
Ketchum,

MacLeod

Pittsburgh,

MIKE

& Grove

Pa.

V

As an old reader of Broadcasting • Telecasting, Ican assure you I find it indispensable
in my work.
John H. Boyle
Dir., Radio-Tv Adv.
Reynolds Metals Co.
Louisville
Dig That
EDITOR:

Cool Man

One of our accounts, a music store, owed us
some money and couldn't pay. As partial settlement we took in a set of drums. Knowing that
Glenn Snyder [general manager of WLS Chicago and part owner of KTUC Tucson] had
for years cherished and desired to own a set
of drums, we packed them up and sent them
to him.
Just today I received the enclosed picture of

Dere

have
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The
Snyder rehearsing. I thought you might have
a little fun with it. . . .
Lee Little
Pres. & Gen. Mgr.
KTUC Tucson, Ariz.

we're
rec-

lEDITOR'S NOTE: Not as much fun as Mr. Snymade.]
der obviously was having when the picture was

way

FARM
Hi-Fi
EDITOR:
The fine article on good music and hi-fi [B»T,
Oct. 26] . . . will be most helpful in our sales
work locally. ... I think your article is pointed
too much on the eastern good music operations.
You have virtually nothing to say about KFAC,
KSON, KISW-FM or KEAR on the West
Coast; KIXL Dallas; WFMT Chicago; and
others who are doing a job. You should have
given some of the information on the audio
shows being held around the country, and how
radio stations 99% of the time ignore them,
being most stupid about our own assets. ... I
think you might well make a sequel to this
very line start.
Stephen A. Cisler
President
KEAR San Mateo, Calif.
KXKX (FM) San Francisco
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gratefully appreciate the consideration
you gave to our Good Music stations
story and we'd very much like to have
100 additional reprints if possible. . . .
J. E. Arens, Sales Manager
Good Music Broadcasters
New York

the

KANSAS

EDITOR:
Congratulations on your fine high fidelity
story!

West Virginia's Leading Advertising Medium

to

sell the
KANSAS

Duquesne.

Yrs.,

best

FARM
STATION
WIBW

CBS RADIO
in Tepeka

Ben Ludy, Gen Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.
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to ALEXANDER

respects

STRONACH

JR.

THERE probably are more vice presidents in
the broadcasting-telecasting field than there are
people in the Samoa Islands of the Pacific, but
there probably isn't one in the industry, other
than Alexander (Sandy) Stronach Jr., vice president in charge of the ABC Television Network,
who has ever spent time in those far-away
islands. And there are few in the business
with the wealth of his experience.

doors and moved its studios to the West Coast,
he took a crack at publicity writing, promotion
and even as a serious writer.
In 1938 he decided to try the agency field
and secured a position with Young & Rubicam
in New York as a researcher. It wasn't long
before he was made a full-time writer with
the agency and about a year later was appointed
assistant director.

Mr. Stronach's first impressions and touch
with the theatrical world came in Pago Pago
in those Pacific islands, when as a boy not yet
in his teens, he saw the great Harry Lauder
and Madam Melba, the famed Australian nightingale, perform. His father had moved the
family from North Carolina when he was
assigned by the American government to codify
the islands' native laws into English.
Both Lauder and Melba, although leaving
an impression upon the youthful Alexander,
did not leave such an indelible imprint that
he was "taken" with show business. Even had
he been there was little he could do to further
this desire in Pago Pago.

Subsequently he produced and directed such
shows as The March of Time, Mystery Theatre,
We the People, and many others of the toprated shows in radio at that time.
Thereafter he became production supervisor

So young Mr. Stronach attended a native
school, and was educated in the ways of Stateside life; experienced "normal" island living
dodging hurricanes, earthquakes, a tidal wave
and even a visit by the distinguished German
sea raider — Count Felix von Luckner — who
made a night foray into the island's harbor.
This was hardly show business, but it proved
exciting, Mr. Stronach recounts.
Back to States
After six years of South Pacific living (and
Mr. Stronach claims he had a longer run in
Pago Pago than the show of the same name
did on Broadway), the Stronach family returned to the States and settled in Great Neck,

The Iowa farmer and his city neighbor have different
interests, but when it comes to television they both think
of KCRI-TV. The station that serves the interests of both.
The station that sells Iowa's second largest urban market
(dollar volume of retail sales) and Northeast Iowa's rich
farm market at 7A the cost of other local TV media.
Pop. 536,190. Retail sales $622.6 million. Gross farm
income $485 million. Get all the facts from H-R Television, Inc.
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Long Island — then the "Hollywood of the East."
He vividly remembers the impression that
show personalities made upon him, through
his meetings with them as a youthful golfer on
the fairways of a local country club. There
were Eddie Cantor, David Torrence, Raymond
Hitchcock, Groucho Marx, Oscar Hammerstein, the Talmadge Sisters — Norma and Constance— as well as many others. Young Mr.
Stronach saw them, talked with them, got to
know them and liked them. They, in turn,
liked this lad with a ready smile and easy-tomeet manner.
So it happened that when the Famous Players
first opened studios in Long Island, Mr.
Stronach secured bit parts in motion pictures
through the friends he had made on the golf
course. When Paramount closed its Long Island

and head of the agency's talent department.
In 1947 he left the agency field to join William
Morris as one of the first tv salesmen. He
remained there a year, and then moved to the
American Broadcasting Co. in 1948 as the network's eastern television program manager.
At that time ABC had just started its television activity and Mr. Stronach rapidly met
the challenge as a program innovator via new
techniques for television programming.
His abilities to surmount the new and challenging business of telecasting were recognized
by the network with a promotion to director
of tv operations for ABC and, in 1951, to the
position of vice president in charge of television
programs. In May 1951 he was named vice
president in charge of the ABC-TV network,
the position he now holds.
As head of ABC-TV, Mr. Stronach's sphere
of responsibilities encompasses all network
■operations. However, he says, "I find myself
constantly returning, whenever I can, to my
real love — programming — the life's blood of tv
Alexander Stronach Jr. — he has no middle
entertainment."
name — was born July 22, 1905, in New York
City, the son of Alexander and Margaret
Kenney Stronach. When young Sandy was 2Vi,
the family moved to Raleigh, N. C, remaining
there until the move to Samoa.
Mr. Stronach is now married to the former
Lee Adams Garthwaite (whom he met while
at Young & Rubicam). They and Bettina, 8,
and Judith Lee, 11, live in mid-Manhattan.
When he has the time, he putters assiduously
in the pocket-handkerchief backyard plot he
refers to as "the garden." When he has more
time, he likes underwater swimming along Long
Island's south shore, where he has a summer
home at Quogue, or even more rarely trying
the merits of a Royal Coachman or a Parmacheene Belle in the trout streams of North
Carolina, the scene of his early boyhood years.
Broadcasting

• Telecasting

has

hit the

BIG

WAIT

Oregon

NO

MORE.

Now

Market
toft

you can hit the rich,

able-to-buy Northwest market with the increased
coverage and assured picture quality you should
expect. KOIN-TV'S 56,000 watts ERP (100.000
soon) and 1 1 14-foot antenna height above average
terrain (1536 feet soon), is reaching thousands of
homes in Oregon and Southern Washington w hich
cannot receive good service from any other station.
COVERAGE

IS TERRIFIC

Letters by the hundreds keep pouring in telling of
KOIN-TV's strong, clear signal from as far as 200
miles away. Countless shadow areas now get a sharp
picture. This viewer enthusiasm again reaffirms the
fact that VHF delivers a solid and complete coverage.
150,000 SETS-INCREASING RAPIDLY
All TV sets in the area are VHF receivers with
UHF devices added or built-in. KOIN-TV's top
CBS Television Network shows plus selected ABC
Network

and local programs are capturing audi-

ences everywhere. Set sales are sky-rocketing. It's a
bustling, ready-to-tap market!
*208%— Based on 1952-53 Consumer Markets.
^ CENTR ALIA
LONG£VIEWCHEHALIS
WASH.

A VANCOUVER
PORTLAND
MCMINNVILLE

OREGON CITY

HOOD RIVER
OREGON

FOLKS
:ORVALLIS

KOIN

EUGENE

For 28 years radio station KOIN has offered the
people of this region the tops in local, national, and
public service programs. KOIN is known and respected as a fellow citizen. This reputation is
reflecting itself in a tremendous popularity and

CBS

public acceptance.
Write, phone, or wire for complete information
and availabilities.

TELEVISION

Broadcasting

KNOW

THE DALLES

Telecasting

Avery Knodel, Inc., National Representatives
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Harry Abbott
Station Manager

Raymond
Ruff
Sales
Manager

Clark W. Davis

on

all

accounts

CLARK WERNER DAVIS is a rare combination of producer, director, writer and account
executive in Chicago radio-tv agency circles,
with a background reading like a station's program log.
In his new capacity as radio and television
director of Phil Gordon Agency there, he
brings a wealth of creative talents to an
agency that has specialized more in direct sales
than other media. He was appointed to that
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post in mid-August.
Mr. Davis has been in virtually all facets of
the industry and even today finds time to free
lance his own programs and program ideas.
Born in Krefeld, Germany, May 5, 1926,
young Davis and his family moved to the U. S.
on Thanksgiving Day, 1933. He soon became
a naturalized citizen. His education was received at Ogden-Oak schools in La Grange, 111.;
Senn (in 1939) and Lane (in 1940) high schools
and the Central "Y." He also attended the
Goodman School of Theatre.
Mr. Davis was writing scripts for Chicago
radio at the early age of 14. He opened a stock
company in Woodstock, 111., in 1947 and returned to Chicago to write and produce a
nightly two-hour radio show for Marty Hogan
(now general manager of WCFL) and restaurateur Ernie Byefield. He also free lanced
in Chicago and New York, returning to the
Windy City in April 1949.
Early in 1948, Mr. Davis entered the agency
field, joining Sherwin Rodgers where he spent
19 months. He helped develop commercial
pitches and handled film features for Masser
Furniture, Jene' Home Permanent, Sandra Motors, Rosen's Rye and others. Late in 1951, he
went with Ross Roy Inc., heading up the
agency's radio-tv department and serving as
account executive.
Through 1952 and 1953 Mr. Davis maintained ownership-partnership in Sperling-Davis
Production, continuing to handle radio-tv production for the agency.
Later he joined Martin A. Rothbardt agency,
after working for CBS Chicago for about four
weeks on a special assignment. At one time
he also wrote and produced programs for
WBKB (TV). At Phil Gordon he is responsible for Stewart Greeting Cards, Southern
Greeting Cards, World's Products Co., Artistic
Card Co. and other accounts.
Mr. Davis married the former Ellen Bloch.
They have two children, Larry Scott, 5, and
Karen Lynn, 2Vi. He still likes to write (he
prefers comedy material) and play golf.
Telecasting
Broadcasting

Spinning prosperously in this textile center of the
South are 1 !4 million spindles — more than in any
other county in the world. Gaston County's 130
textile mills pay an annual wage of more than
65 million dollars.

spinning
in

the

GASTONIA,

satellite

Charlotte

market

N.C. — as close to Charlotte as Long Beach to Los Angeles

Penetration
of County
Charlotte's
BIG 2 in Gaston
WBT 76%

More

than 200

manufacturing

plants evidence

a scant 18 miles west of Charlotte. Gastonia
communities

WBTV 99%

the industrial strength of Gastonia,

is one of half a hundred

circling in the orbit of the Charlotte market — encompassing

industrial
more

than 114 million people within a 50 mile radius of Charlotte. For coverage
the Charlotte market, draw

on Charlotte's big 2, WBT

and WBTV.

to match

Mighty

Mover!

Paul Bunyan was so strong, it's said,
that when it came time to move his logging
camp to a new location, he simply picked
up the whole camp at one swoop.
Quite a feat, that. Brings to mind the
real-life exploits of wcco

radio, the

Northwest's 50,000-watt giant— which
so powerful it can move merchandise

is

en masse for you throughout 109 'primary
counties in four Northwest states (an
area of some 86,700 square miles)! Fact is,
wcco

radio delivers a bigger weekly

audience of potential customers

in 82

of these counties than any of the more
than 200 other radio stations heard
throughout the entire area.* And does
all this at an astonishingly low cost per
thousand

circulation— 64 per thousand

families daytime, 114 nighttime!
If you want to move

a mighty lot of your

product in the Northwest,

call CBS

Radio Spot Sales or Phil Lewis,
sales manager

of . . . WCCO
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EFFECTIVE

DEC.

31

New compensation concept goes by the board after a three-month
tryout. Plan is chucked by Mutual because of heavy affiliate opposition to idea of payments in form of free programs for local sale
(rather than in dollars). If revived, as indicated, plan probably
will bear little resemblance to current one.
MUTUAL's "revolutionary" and widely disputed new affiliation concept fell last week beneath the weight of affiliate opposition.
The network announced that the plan, in
which the affiliates would get their payments
from the network in the form of free programs
for local sale rather than in dollars, would be
shelved Dec. 31 after a three-month trial which
did not find sufficient acceptance among the stations.
The announcement followed an all-day meeting of the Mutual Affiliates Advisory Committee, which recommended that after the close of
business Dec. 30 all affiliation agreements revert to the terms in effect before the new plan
was launched Oct. 1.
In a statement incorporated in the network
announcement, Victor C. Diehm of WAZL
Hazelton, Pa., newly elected chairman of
MAAC, said a majority of stations considered
the new concept sound in principle but that,
since its "common denominator" did not win
"solid acceptance," it was considered advisable
to return to the old type of operation "pending
further evaluation of ways in which the advantages of the plan can be incorporated in
Mutual's operations."
Little Resemblance
While Mr. Diehm's statement indicated that
the plan may be revived in another form at
some later late, general speculation was that if
a new attempt is made the formula will bear
little resemblance to the one now being put
aside.
Mr. Diehm and network sources pointed out
that the plan had brought to Mutual a "program upgrade" with many new stars and programs, and expressed confidence that the best of
these programs would be retained.
If they are, affiliates who fought the plan
may be said to have cast substantial doubt on
the adage that one cannot "have his cake and
eat it too," since the program upgrading —
through the acquisition of new and better shows
(out of money formerly paid to the affiliates
for carrying network commercial programs) —
was one of the chief objectives of the plan.
First reaction of anti-plan affiliates, when
the decision to table the move was disclosed,
reflected little inclination to boast, however.
Stations in such hotbeds of opposition as Oklahoma, Iowa and Missouri, for example, indicated they intend to cooperate fully with the
network and prove that their thinking was
correct all along.
Neither mutual authorities nor opponents of
Broadcasting

•

Telecasting

the new concept appeared to hold much doubt
that stations which did sign the new contracts
will be willing to return to the terms of the
old ones. Any who may insist upon continuing under the new formula presumably will
continue to be served in accordance with the
provisions of the new contract at least until
next Oct. I, when, under the terms of the contract itself. Mutual has a right to revert to its
old style of operation, authorities asserted.
Aside from its disposition of the new affiliation plan, the 14-man MAAC in its meeting
held Wednesday
in New York with MBS

MUTUAL Affiliates Advisory Committee's
new officers for 1953-54, elected at
MAAC's quarterly session Wednesday in
New York, are (I to r): Bob McRaney,
WCBI Columbus, Miss., secretary; Victor
C. Diehm, WAZL Hozleton, Pa., chairman,
and Rex Howell, KFXJ Grand Junction,
Colo., vice chairman.
President Thomas F. O'Neil and other key network officials also elected officers for 1953-54;
noted the network's increase in gross billings,
acquisition of additional major advertisers, and
addition of new star-name programs, and expressed gratification for Mutual's progress.
It was noted that forward strides have been particularly great in nighttime broadcasting, with
the network's evening business as well as audience greater now than a year ago.
New MAAC officers elected, in addition to
Chairman Diehm, were Rex Howell of KXFI
Grand lunction, Colo., committee vice chairman, and Robert McRaney of WCBI Columbus, Miss., secretary.
The network's new affiliation plan was devised with the help of, and approved by, the
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MAAC group in a meeting at Cape Cod last
June. But seven of the 14-man committee
which met last week have been elected since the
Cape Cod session. There was no disclosure of
the stand taken by any particular member, but
Chairman Diehm's statement summarized their
official viewpoint in these words:
A majority of the affiliates felt that the basic
principles of the plan were sound; however,
actual practice has indicated that the common
denominator of the plan was such that 100%
unanimity among affiliates could not be obtained.
Traditionally, Mutual policies have been predicated upon solid acceptance by the entire affiliate body. Since the plan has fallen short of
such acceptance, we think it wise to set the
plan aside and revert to our previous plan of
operation pending further evaluation of ways in
which the advantages of the plan can be incorporated in Mutual's operations.
What Might Have Been
Under the new contract, Mutual reduced the
number of network option hours from nine a
day to an average of five (of which approximately 3'/4 are said to be sold). Participating
stations are not paid in money for carrying network commercial programs unless such programs fall outside of network option time.
Instead of being reimbursed in money for
carrying network commercial shows, they receive from Mutual a weekly total of 14 free
hours of programming which they can offer for
local sale, full receipts of which they retain
for themselves.
Opposition to the plan mounted gradually.
A survey by Missouri Broadcasters Assn. a few
weeks ago indicated that 152 reporting stations
had signed the new contracts, 210 had not, and
28 others were not involved in the poll, being
members of the Mutual ownership family
[B«T, Oct. 26]. This survey did not, however,
distinguish between "pay" and "bonus" affiliates
of the network, which has approximately 560
stations of which about 200 are "bonus."
Mutual authorities, meanwhile, had reported
that they had signed up stations representing
approximately 75%. of the MBS rate card.
Why They're Waiting
The decision to await the end of the year
before reverting to the old affiliation contract
was attributed primarily to two reasons: (1)
other contractual commitments extending to
that time, and (2) a desire on the part of
Mutual management for time in which to try
to work out arrangements that will permit the
continuation of new star-name shows already
added under the plan.
Frank Schreiber, general manager of WGN
Chicago, expressed surprise at the report MBS
was dropping its controversial affiliation plan
and said, "It's news to me." He declined further
comment pending official notification from
MBS President O'Neil in New York.
Sid Bliss, president of WGEZ Beloit and
WCLO Janesville, Wis., both MBS affiliates, said
the problem was one of meeting the wishes of
sponsors and their agencies and that affiliates
as a whole probably would have gone along
with the proposed plan, "one way or another."
He said it was not a question of whether the
proposed

plan was "right or
November 9, 1953
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whether it would have commanded the support
of the stations at the local level.
A station manager told B«T there was evidence that not enough Mutual stations felt the
proposed plan was satisfactory for better local
programming. He said his station would be
able to program better under the old MBS rate
plan.
Ben Strouse, WWDC Washington— "The
affiliates won a victory over the network. This
isn't the first time in recent years that affiliates
have objected to a plan to the point it couldn't
be put into effect. In the end it should work
out to the satisfaction of both network and
stations."
'Good News'
Ben Sanders, KICD Spencer, Iowa, president of the Iowa Broadcasters Assn. which
had vigorously opposed the plan — "This is
good news to all of us. Although it's a victory
for the affiliates I earnestly appeal to all of
you to work together with Mutual more than
ever before. The least we can do is prove
that our thinking is right. We can help by
cooperating in every way possible to make
Mutual a bigger and better network." IBA
contended no Iowa station had signed the new
contract.
Cy Casper, WBBZ Ponca City, Okla., president of Oklahoma Broadcasters Assn., another
state in which opposition was strong — "We're
very happy under the new setup since we prefer
working under the old contract. The consensus of OBA stations at our Sept. 27 meeting
was opposed to the new plan. We feel our
affiliate representatives have spoken for us and
that Mutual has listened. It has recognized
the feelings and needs of the smaller stations.
More and more these smaller stations are
fitting into the network picture, especially in
television markets."
W. Earl Dougherty, KXEO Mexico, Mo.,
chairman of the MBS affiliates committee of
Missouri Broadcasters Assn. — "Cooperation of
affiliates brought about this result. Our association conducted a nationwide survey showing
over 200 MBS affiliates had not signed contracts [B«T, Oct. 26]. Only one side of the
story had been told up to that time. Station
men wanted the whole story. We're not mad
at MBS but merely wanted information we
weren't getting. Missouri affiliates are anxious
to cooperate." Mr. Dougherty formally offered
this
cooperation
and Mr.
lohnston.in letters to President O'Neil
Welcomed

in Michigan

The Mutual decision was welcomed by practically all of the network's affiliates informally
contacted during the meeting of Michigan Assn.
of Broadcasters (see story page 38).
The 14-hours-a-week group supplied free
by the network to the stations for local sales,
included
"Spotlight Parade,"
consisting of
six five-minute shows a day and having various
formats; Bulldog Drummond, Counterspy , Mr.
District Attorney, Starlight Theatre, Nightmare,
The Three Sons and Betty Clooney, Welcome
Ranch, and three quarter-hour news strips.
MAAC
members to
attending
meeting, in addition
newly Wednesday's
elected Chairman
Diehm, Vice Chairman Howell, and Secretary
McRaney, included Roy Thompson, WRTA Altoona, Pa.; Carter C. Peterson, WCCP Savannah;
M. C. Watters, WCPO Cincinnati; Don Campbell,
WILD Birmingham; John M. Walter, WJPG
Green Bay, Wis.; Boyd Kelly, KTRN Wichita
Falls, Tex., and Collin Lowder, KLO Ogden, Utah,
all new
members and all representing metropolitan markets.
Also, Jack Younts, WEEB Southern Pines,
N. C; Hugh Potter, WOMI Owensboro, Ky.; E. J.
McKellar, KVOX Moorhead, Minn., and Wendell
Mayes, KBWD Brownwood, Tex., representing
non-metropolitan markets. The three officers
also represent non-metropolitan markets.
Page 28
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ADVERTISERS

M&M,

LEVER,

& AGENCIES

L-M

EXPAND
COVERAGE
fer,
said
the "sales success we have enjoyed
Candy firm points to high rasince going into television heavier last spring
tings and sales as motivating
has convinced us that television is one of our
best media for demonstration and selling our
factor. Lincoln - Mercury innew messproof Snorkel pen."
put 'Toast
of The Town'
He pointed out that reports from dealers and
on over crease100
stations.
salesmen indicated that the Gleason show
helped increase sales approximately 8% during
A FLURRY of network and regional program
the first half of the fiscal year.
expansions developed in television last week
with at least three major advertisers indicating
a boost in their present station lists.
At the same time four additional sponsors
figured in other sales activities.
Advertisers involved in the expansions were
Hawley & Hoops (M&M candy), Lever Bros.,
and Lincoln-Mercury dealers. Other sponsors
in the week's business developments included
Revlon Products, Swift & Co., G. A. Swanson
& Sons and Sheaffer Pen Co.
Hawley & Hoops, Newark, through Roy S.
Durstine Inc., New York, went on the air
about nine months ago with a half-hour package
show entitled Johnny Jupiter, owned and packaged by Kagran Inc., and placed on nearly 50
stations on a regional basis. The rating of the
PREMIERS of CBS-TV's new anti-crime
program has been so high and candy sales
series. The Man Behind the Gun, sponsored
have shown so formidable an increase that the
by Bristol-Myers for tpanes toothpaste and
advertiser has directed the agency to shop for
other products, was attended by (I to r):
a new increment of stations to be added to the
Bernard Prockter, president, Procter Tv
Enterprises;
Will C. Turnbladh, executive
present list.
director, National Probation & Parole Assn.,
Similarly, Lever Bros, effective Jan. 1 will
and Joel Jacobs, vice president, Doherty,
increase the station list on each of four netClifford, Steers & Shenfield Inc., agency.
work shows by 10 to 30 stations. Programs
to receive increased coverage will be Arthur
Godfrey, Lux Video Theatre, Big Town, and
Art Linkletter's House Party, all on CBS-TV.
Dealers Urged To Push
Agencies handling Lever shows are J. Walter
Thompson, McCann-Erickson, and BBDO, all
New York.
One Appliance Line
DISTRIBUTORS should strengthen their dealer
Lincoln Mercury Dealers Assn., effective Dec.
organizations and encourage them to promote
8, will expand its tv station lineup on the Ed
a single outstanding major appliance line, with
Sullivan Toast of the Town show with a view
support from television and radio tie-ins, a
to carrying the list well over the 100-station
Hotpoint Co. executive told 900 distributors
mark. The program, seen on CBS-TV on Sunand salesmen last week.
days, is in its sixth year. Kenyon & Eckhardt,
New York, is the agency.
A dealer who promotes a single line will
realize greater profits and margins because
Revlon Switches
"He'll identify his store as a headquarters for
one line, and in that way, a dealer can take
Meanwhile, Revlon Products, which had
advantage of local tie-ins with national adversponsored Revlon Mirror Theatre on CBS-TV
(Sat., 10:30-11 p.m.), is switching to the Bertising, television and radio," John F. McDaniel,
vice president in charge of marketing, said.
nard Schubert package, Mr. & Mrs. North on
NBC-TV (Tues., 10:30-11 p.m.) effective Jan.
"Greater advertising impact will result in single3. William H. Weintraub Co., New York, is the
line merchandising," Mr. McDaniel added,
noting that many lines cause a split in the
agency.
dealer's advertising dollar.
Swift & Co., Chicago, a current sponsor, is
adding another quarter-hour period of the
Garry Moore Show, seen five times weekly on
NEW BUSINESS
CBS-TV, effective Dec. 2. The new segment to
be underwritten by Swift is the Wednesday
Swift & Co., Chicago (Pard dog food), buys
1:30-1:45 p.m. period. The other Swift porKukla,
Fran & Ollie on NBC-TV, Sundays,
tion is Thursday, 1:30-45 p.m. period. J.
2:30-3 p.m. CST starting Nov. 29 or Dec. 20.
Walter Thompson Co., Chicago, is agency for
Swift. Other sponsors on the program are C. H.
Program changed time Nov. 8 from 3-3:30 p.m.
Contract for 52 weeks placed through J. Walter
Masland & Sons, the Hoover Co., Cat's Paw
Thompson Co., same city.
Rubber Co., Best Foods, Norge Division of
Borg-Warner Corp., Ballard Division of PillsRCA and RCA Victor are sponsoring half-hour
bury Mills, Converted Rice, and Kellogg Co.
evening musical program weekly on 14 stations
C. A. Swanson & Sons of Omaha has reof Good Music Broadcasters, coast-to-coast for
newed effective Dec. 8 The Name's the Same
eight weeks, starting last week. Recording of
for an additional 26 telecasts on ABC-TV
each program is made in New York and sent
(Tues., 10:30-11 p.m.). The advertiser sponin advance to member GMB stations for broadsors the show on alternate weeks through
cast at time scheduled in their cities. Agency:
Tatham-Laird Inc., Chicago. American Chicle
J. Walter Thompson Co., N. Y.
Co. is the alternate-week sponsor.
Sheaffer Pen Co. effective Dec. 19 will reRhodes Pharmacal Co., Cleveland, Ohio (Imnew co-sponsorship of the Jackie Gleason Show,
drin), started co-sponsorship of Carroll Allcott's
World Today on 23 CPRN stations, Mon.,
on CBS-TV (Sat.,' 8-9 p.m.) for 26 weeks,
through its agency, Russel M. Seeds, Chicago.
Wed., Fri., 5:30-5:45 p.m. PST, for 52 weeks
Don A. Reed, advertising manager of Sheaffrom Nov. 2. Firm also starts 6-6:10 newscast,
Broadcasting
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KNX Hollywood, for 52 weeks from Nov. 10.
Agency: O'Neil, Larson & McMahon, Chicago.
Household Finance Corp., Chicago, will sponsor
single Review
half-houron program
Harmon's
End
13 CPRNTomstations
Dec. Year
30.
Agency is Needham, Louis & Brorby, Chicago.
George Weston Biscuit Co. (cookies) will sponfor Tower of London Package The Queen's
Men, half-hour story of Royal Canadian
Mounted Police, on Canadian Broadcasting Co.
network effective Jan. 1.
SPOT
Griesdieck Bros. Brewery Co., St. Louis
(Griesedieck Beer), starts Mon.-Fri. quarterhour programs starring western entertainer
Tennessee Ernie on 64 Midwest stations for 52
weeks from Nov. 9. Programs wiU be recorded
in Hollywood and shipped to stations. Agency
is RadiOzark Enterprises, St. Louis.
California Central Airlines, Burbank, started
spot announcement campaign to promote
"Thriftliner" flights serving L. A., S. F. and San
Diego on initial station line-up of KYA and
KSFO San Francisco, KMPC Hollywood and
KBIG Avalon, from Nov. 1. Agency: Calkins
& Holden, Carlock, McClinton & Smith Inc.,
L. A.
AGENCY

MPTV

SIGNS

PEARSON

Jan. 8 target date is set for the
series, which
'Washington

will be

titled

Merry-Go-Round'

after Mr. Pearson's
column.

newspaper

SIGNING of Drew Pearson to an agreement
under which he will appear in a 26-week series
of 15-minute telefilms to be produced and distributed by Motion Pictures for Television was
announced Friday by Edward D. Madden, vice
president and general manager of MPTV's
film syndication division.
The series, to be called Drew Pearson's Washington Merry -Go-Round, will be produced in
Washington under the supervision of Charles
Curran. According to Mr. Madden, the series
v/ill be available for a Jan. 8 starting date. He
said Mr. Pearson will go before the cameras
every week, and MPTV will rush the finished
footage to tv stations via air express on Friday
mornings for weekend viewing.
Mr. Madden said the series will be sold to

FOR
SERIES
national spot, regional and local advertisers
on a "26-week, firm non-cancellable basis."
The format, according to Mr. Madden, will
feature Washington "exclusives" and "predictions," in addition to a weekly feature story.
Mr. Pearson currently is on 280 radio stations weekly.

'Firestone'

Goes

Abroad

KINESCOPES of NBC-TV's Voice of
Firestone program will be distributed by
the U. S. Information Service throughout
Europe, the Far East and Latin America,
according to a State Dept. announcement circulated last week by the NBC
Film Division. Kinescope prints will be
supplied by the Division. The Voice of
Firestone will be part of a new U. S. Information program called Your Tv Concert Hall, and, according to an NBC Film
Division spokesman, plans are being
formulated to release other outstanding
NBC-TV musical shows through the pro-

gram.

APPOINTMENTS

Advertising Assn. of the West, S. F., appoints
BBDO that city, for 1954 Advertising Recognition Week, Feb. 14-20. Radio and tv will
be used in publicizing "Advertising Helps
Everyone" theme. Harry Burton is account
executive for the voluntary undertaking.
Delaware Lackawanna & Western Coal Co.
(Blue Coal) appoints Sullivan, Stauffer, Colwell
& Bayles, N. Y., to handle its advertising. Media plans as yet undetermined.
Kaye-Halbert Corp., Culver City (tv set mfrs.).
Pacific Instrument and Control, L. A. (electronic devices), Porta-Fold Inc., L. A. (convertible aluminum ladders), and Kaufman Enterprises, L. A. (Woodnik assembly toys), appoint
Vick Knight Inc., that city.
David Bogen Co., N. Y. (high fidelity amplifiers
and tuners, tv boosters and uhf converters),
names Friend-Reiss-McGlone, N. Y., as its advertising agency. Harold Reiss, agency principal, will supervise account.
The Stanley Works, New Britain, Conn.,
appoints Wilson, Haight, Welch & Grover Inc.,
Hartford, Conn., and N. Y., as agency for
Stanley hardware, Stanley and "Yankee" tools
and Stanley electric tools, effective Jan. 1.
Jaguar Cars Ltd., Coventry, England, and
Charles H. Hornburg Jr., L. A., western distributor, appoint Stromberger, La Vene, McKenzie Adv., L. A., starting Jan. 1. Tv and
radio will be used. Ted Stromberger is account
executive.
AGENCY

SHORTS

McNeill & McCleery Adv., Hollywood, has
moved to new olfices at 6777 Hollywood Blvd.
Telephone is Hollywood 4-7252.
Tandy Adv. Agency Ltd., Toronto, has moved
to new quarters at 20 Carlton St., where it
occupies two floors.
Boylhart-O'Connor, L. A., has moved to 601 S.
Rampart Blvd.
Broadcasting
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FINAL shooting day of the current NBC-TV Fireside Theatre series is celebrated on set in
Hollywood by (I to r) Lewis H. Titterton, director of radio-tv production, Compton Advertising Inc., New York.; James J. Seaborne, manager of Compton's West Coast office;
George Giroux, West Coast supervisor for Procter & Gamble Co.; Frank Wisbar, Fireside
Theatre producer-director, and William Craig, Cincinnati, P & G tv director.
Official Films Names Nidorf
ELECTION of Michael Nidorf as board chairman of Official Films Inc. was announced last
week following the annual stockholders meeting and a board meeting. Mr. Nidorf. who
was vice president and a stockholder and board
member, succeeds Isaac D. Levy, who continues as a board member, stockholder and an
active participant in the firm's affairs.
Harold L. Hackett was re-elected president
and board member, and Herman Rush, sales
manager, was elected vice president. Other
board members re-elected were Frank Satenstein, Henry Jaffe and Herbert J. Siegel.

Screen Gems' Expansion
IN LINE with expansion plans, John H. Mitchell, vice president of sales for Screen Gems
Inc., tv subsidiary of Columbia Pictures, left
New York last week for a business trip through
the Middle West where he expects to establish
new offices in either Detroit or Cleveland and
in Toronto and St. Louis. His first stop was
scheduled at Chicago, where he was to hire
a divisional sales manager for that territory.

FILM

SALES

Kling Studios Inc., Chicago, announces sale of
its Boxing From Rainbo show to KOOL-TV
Phoenix, Ariz., WRAY-TV Princeton, Ind.,
KACY-TV Festus-St. Louis, WLBR-TV Lebanon, Pa., KTVA-TV Anchorage, and KATV
(TV) Ketchikan, Alaska; Bert and Elmer to
WOC-TV Davenport, and Paradox to KMMTTV Austin, Minn.
•
Morton Television Productions announces sale
of 15-minute This is the Story to stations in
St. Louis, Miami, Minneapolis, Pittsburgh and
Lebanon, Pa.
o
United Television Programs Inc., despite the
fact that Fulton Lewis jr. quarter-hour tv film
version won't be available for distribution until
Jan. 8, announces that six tv stations have
purchased the series. Tv stations affiliated with
MBS stations, under terms of Mr. Lewis' contract with Mutual, have first refusal of the
commentary series which will be filmed in
Washington every Friday morning, developed
edited and shipped to subscribers that same
November 9, 1953
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day. Initial stations are KFEL-TV Denver,
KSL-TV Salt Lake City, KOY-TV Phoenix,
WMT-TV Cedar Rapids, KFDA-TV Amarillo
and KCOK-TV Tulare, Calif. With the radio
version sponsored on more than 500 MBS
stations, Wynn Nathan, UTP national sales
manager, expects a minimum of 100 tv stations
to acquire the video series.
•
SALE of Badge 14 (formerly Dragnet) to Pure
Oil Co. for 26 markets was announced last
week by John B. Cron, national sales manager
for the NBC Film Division, who noted that
the filmed series currently is syndicated in 106
markets. He added that the series is the fourth
Division property sold in more than 100 markets. Others are Dangerous Assignment (137),
hour-long Hopalong Cassidy (129), and Douglas Fairbanks Presents (106).
KOPO-TV Tucson, KXLY-TV Spokane and
KSL-TV Salt Lake City have concluded negotiations with Interstate Television Corp., Hollywood, to telecast Ethel Barrymore Theatre,
series of 13 half-hour video films starring
Hollywood name talent.
PRODUCTION
Sovereign Productions Inc., Hollywood, is
shooting 3 half-hour films this month for CBSTV GE Theatre series at Eagle-Lion Studios,
same city. In production are "Wild Luke's Boy,"
comedy western starring Alan Young and written by Nathaniel Curtis; "Hot Body," a mystery
by Robert Riley Crutcher, and to "Lift a
Feather," a suspense drama by Rose Cohn.
•
Herbert S. Laufman & Co., which has opened
offices in New York at 9 E. 75th St., announces
production of four new tv shows: Gloria DeHaven Show and Lisa Ferreday Show both
sponsored by Kirsch Beverage Co. through
Grey Adv.; Time for Fun sponsored by Ward
Baking Co. through J. Walter Thompson Co.,
and Noontime Showboat.
•
Signet Productions, Culver City, headed by
Norman Cerf, has completed six half-hour films
in A Day in the Life of a Famous Person, new
series promoting human interest angles. With
Eva Gabor as hostess, film clips of each subject's special talents as displayed in the past are
combined with an interview with the subject
personality as he is and works today. Personalities include Mickey Walker, one-time simultaneous holder of world's welterweight, lightweight and middleweight championship titles;
Jack Kramer, Davis Cup winning team member
and twice winner at Wimbledon, now turned
tennis pro., and Ellsworth Vines, former AilAmerican basketball and tennis player, now
turned golf pro. Minimum of seven more films
are scheduled for the series, the distribution of
which will be handled by Eli Landau.
RANDOM

SHOTS

Family Theatre, Hollywood, announces that
150 tv stations have requested use of the
Inspiration Please series of spot films based
on the value of prayer in the lives of great
figures of history. Filmed by Roland Reed Productions, Culver City, the series is available to
stations at no charge.
©
Jack Denove Productions Inc. moves from General Service Studios into larger quarters at the
Sam Goldwyn Studios in Hollywood. Firm has
signed contract with du Pont Co. for series of
Cavalcade of America half-hour programs. Jack
Denove will produce the shows.
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ADVERTISING
1954,

SAYS

DOLLARS

ANA

SURVEY

Study shows 80% of companies polled now are buying tv time and
34% of radio time users will increase their respective budgets. Ten
of 12 media listed show an increase for 1954.
MORE advertisers now using the broadcast medium is not necessarily an indication that
media intend to increase their time purchases the medium's overall dollar income will move
in 1954 above the 1953 level than to decrease accordingly, since not all advertisers spend
them, according to results of the 1953 annual the same amount of money in that medium,
survey of the Assn. of National Advertisers, When questioned about this year's overall
made public last week.
advertising expenditures as compared to last
In its report, which covered data from 170 year's, 115 companies said they spent more in
companies
on trends in their advertising ex- 1953 than in 1952, with 19 reporting decreased
1)
4) ANA
2)
penditures,
cautioned that the figures are expenditures.
In estimates of 1954 advertising
3)
5)
7)
Number of companies and percentage of total indicat6)
ing that 1954 expenditures will increase, decrease or
9)
remain about the same
15 as 1953
17 Decrease
75
Same
Increase
Percent
Percent
Medium
Total Number
46
of
Total
Percent
of Total
No.
of Total
Reporting Use No.
65
8) Television (network & local)
11
60
80
4
5
46
No.
51
71
50
37
138
12
Consumer magazines
40
22
21
10
19
Sunday supplements
33
Newspapers
46
39
17
15
42
Point
of
purchase
38
55
9
7
120
Outdoor
117
38
27
49
21
7
13
55
53
10) Radio (network & local)
17
29
34
33
39
23
27
85
12)
11) Direct mail
42
80
63
5
4
31
41
54
Business (trade papers)
29
96
66
8
5
146
127
21
58
62
16
17
93
Farm magazines
4
14
61
5
22
23
Sunday comics
5
16
20
65
6
19
Transportation
(Car cards)
19
not projectible, but the association also stated
that these companies "do represent the best
available cross-section of substantial advertisers
in a broad range of industries."
The list of 12 media, analyzed by ANA in
accordance with the expectations of reporting companies as to their use of each medium
next year as compared with this, is headed by
television, with 80% of the 75 companies now
buying time on tv stations or networks stating
their intention to buy more time in 1954; 15%
stating that their video time purchases will remain about the same next year as this, and
only 5% anticipating a decreased use of tv in
the year ahead.
Radio, too, will be used more in 1954 by a
greater percentage of companies who answered
the ANA questions than the number which expect to decrease their expenditures for radio
station and network time. Of the 85 companies
reporting present use of radio to advertise
their merchandise or services, 34% said they
expect to increase their use of radio next year,
39% expect their 1954 radio time purchases to
be just about the same as in 1953 and 27%
expect to spend less for radio next year than
they did this year.
Ad Outlook Good
Overall, the 1954 advertising picture looks
good, with ten of the 12 media shown as going
to more advertising dollars next year than
they did in 1953 — at least so far as the companies cooperating in the ANA survey are
concerned. Consumer magazines, Sunday supplements, newspapers, point-of-purchase, outdoor, direct mail, business papers, and farm
magazines next year will receive increased appropriations from more of the reporting companies than the number planning to spend less
for these media.
That situation is reversed for only two media
— Sunday comics and car cards — for which
more present advertisers anticipate decreased
expenditures than the number planning on
increasing their use of these media next year
(see table). In line with the ANA caution, it
should be pointed out that the number of
companies raising or reducing their use of a

budgets as compared to 1952, the anticipated increases exceeded the decreases by 123 to 7.
When, however, advertising expenditures are
expressed as a percentage of net sales, the
median for all industry classes of advertising
dropped from 2.75% in 1952 to 2.6% this
year. Too few advertisers provided this information for 1954 to permit calculation of the
1954 advertising-to-sales ratio, ANA stated.
Tabulating the respondent companies by
industry groups, ANA reported on the anticipated increases or declines in the use of each
medium by the members of each group for
1954 as compared to 1953. In the majority of
classes, the number of reporting advertisers
using radio or tv were too small to be significant,
but the data of those groups from which the
broadcast media derive most of their revenue
seem worth reporting. Figures in each case are
the number of reporting companies and cover
both network and station time purchases.
TELEVISION
RADIO
Up Same Down
Foods and Groceries
12
Drugs & Toiletries
9
Petroleum
Household Furnishings
13
&Electrical
Equipment
Non -electrical
Soaps, Cleansers,
Polishes

Nielsen

Marks

8 Down
4
Up6 Same
5
45
4 35

30

A. C. NIELSEN CO., celebrating its
30th anniversary in the market research
field with a 60% space addition to its
home building in Chicago, has issued a
special anniversary issue of its house
organ, The Researcher. The issue relates the first Nielsen surveys were conducted in 1923, the Drug Index launched
in 1933 and the Food Index a year later,
the Radio Index in 1942 after six years
research, and the Tv Index in 1950.
In a foreword Mr. Nielsen urged advertisers toexercise intelligence and caution in the selection of the research techniques best suited to their needs.
Broadcasting
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Nielsen

Again

Nods

To 'Lucy' Supremacy
CBS-TV's front-running / Love Lucy Tuesday
program is back in its first place slot in the
A. C. Nielsen Co. ratings of the top 10 tv network programs. First Nielsen listing for the
post-summer hiatus period placed Lucy at the
top for both the number of tv homes and the
percentage of tv homes reached. The complete
listing for the two weeks ending Oct. 10:
*
NUMBER NIELSEN-RATING
OF TV HOMES REACHED
HOMES
PROGRAM
RANK
(000)
1
1 Love Lucy (CBS)
15,117
2
Dragnet (NBC)
13,617
3
Colgate Comedy Hour (NBC)
13,369
4
Racket Squad (CBS)
12,584
5
Buick-Berle Show (NBC)
12,110
6
You Bet Your Life (NBC)
11,511
7
11,291
Arthur
Godfrey's
Scouts
(CBS)
8
Arthur Godfrey (CBS)
10,907
(Liggett & Myers Tobacco)
9 *Arthur Godfrey
10,267
(Pillsbury) (CBS)
10
Philco TV Playhouse (NBC)
10,176
PER CENT OF TV HOMES REACHED
PROGRAM STATION BASIS
HOMES
PROGRAM
RANK
%
1
1 Love Lucy (CBS)
65.9
2
56.5
Dragnet (NBC)
3
Colgate Comedy Hour (NBC)
54.1
55.2
4
Racket Squad (CBS)
5
Buick-Berle
Show
(NBC)
52.7
6
Arthur
51.0
47.1
7
You BetGodfrey's
Your Life Scouts
(NBC) (CBS)
46.0
8
Arthur Godfrey (CBS)
(Liggett & Myers Tobacco)
45.5
9
Jackie Gleason Show (CBS)
10
43.9
Philco TV Playhouse (NBC)
(*) Homes reached during all or any part of the program, except for homes listening only 1 to 5 minutes.
For 5-minute programs, average audience basis is used.
Copyright 1953 by A. C. Nielsen Co.

'DRAGNET'

RATES

OVER
'LUCY'— ARB
NBC-TV's Dragnet has usurped the supremacy
of CBS-TV's / Love Lucy, according to American Research Bureau's ratings for the second
week of October. First since April 1952, Lucy
ranked second with a 60.2 rating, behind Dragnet's 64.2, ARB reported last week.
ARB pointed out that the new Dennis Day
show on NBC-TV in the same 9 p.m., Monday
night slot, commanded a 15.3 rating in October.
This would indicate that deeper competitive inroads were being made into the usual Lucy
audience.
With total number of viewers, however, the
CBS-TV show retained its top spot in reaching
nearly 44 million people in the 102 cities where
the show is carried. Dragnet ranked second in
that respect, reaching more than 41 Vz million
viewers in 81 markets.
ARB Director James Seiler also announced
last week that ARB service would be expanded
within the next five months to include 25 more
individual city ratings. The bureau currently
rates 35 individual cities and reports national
viewing twice a month.
National ratings for the second week of
October are as follows:
Program
Network Rating
(NBC) 64.2
l.2 Dragnet
I Love Lucy
(CBS) 60.2
3. You Bet Your Life
(NBC) 56.7
4. Godfrey & Friends
(CBS) 50.9
(CBS) 49.6
5. Talent Scouts
(CBS) 49.5
6. Jackie Gleason
7. Ford Theatre
(NBC) 45.8
(NBC) 45.2
8. Milton Berle
9. Comedy Hour (J. Durante) (NBC) 43.6
10. Television Playhouse
(NBC) 42.2
Treasury Men in Action
(NBC) 42.2
Program
Network Viewers
1. I Love Lucy
(CBS) 43,750,000
2. Dragnet
(NBC) 41,520,000
3. You Bet Your Life
(NBC) 40,650,000
4. Godfrey & Friends
(CBS) 35,160,000
Comedy
Hour
(J.
Durante)
(NBC) 34,990,000
5.
6. Jackie Gleason
(CBS) 30,560,000
Milton Berle
(NBC) 30,100,000
7.
8. Talent Scouts
(CBS) 29,360,000
9. Television Playhouse (NBC)
27,550,000
10. Toast of the Town
(CBS) 25,250,000
Broadcasting
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NEARLY

HALF

TV

AS

SETS

OF

OF

U. S. FAMILIES

JULY,

MRCA

OWN

REPORTS

Market Research Corp. of America reports the percentage at 49 of all
families in this country. It represents an increase of 1 1 % since Jan. 1,
1953, of homes which are furnished with television sets.
SOME 49% of all U. S. families owned at least
National Consumer Panel
one television set as of July 1, 1953, according
Report on
to a report last week by Market Research Corp.
Television Ownership
of America. This figure, based on the company's continuous National Consumer Panel,
SmiUesln-Ecreri
was said to represent an increase of 11% in
Market Division Percent
,
, ir.,,
S. Total
49 lnc,r?ase
11
'53 July'53
Ja"-44
of U. S. television homes sinceU.
the
Jan. number
1, 1953.
„Regions:
.• _
The report showed that the Northeast still whe°St.: [y.'.'.'.'.:'.'.:::: 24
30
25
includes a higher percentage of television
North Central
46
so
families (69% ) , followed by the North Central "a'cYric*. ^"V?.
.
47
"
(50%), Pacific (47%), Mountain and South- city Size:
west (31%) and South (30%). It was pointed under '2 500
22
26
18
out that the South, which had recorded a 71%
2,500 to '50,006 . . . . . . . . . '. 26
31
19
gain in tv penetration in 1952, showed an addi*2n°2V°»& 5°0
000
H75
|'
%
3
77
Over
500,000
■
• athe «firsti SIX
•
, increase
tlOnal
f.
Ofe««
25% in
months Economic Class:
of 1953, and the Southwest followed up an
A— (High) . .'
increase in television homes of 145% in 1952 c "!!!""!
with a gain of only 15% in the six-month
D— (Low)
Education:
od
ri
pe
r
'
Grammar School
The trend toward increased television pene- coMegt^00'
tration in rural areas continued in the first six occupation:
months
1953,
according
to
The
Prof. &Sales
Exec
, of
,
j.families
... with
... the
.report.
...
Cler.,
& Serv
number
of£ farm
tv
was said
to
CraftS( skM|ed Labor
have increased „,
from 18%T ,
in January to slightly
Laborer & Operator
Farmer
more than 23% as ofc Ju
ly.
Sjze of Fami|y.

55
45
29
38
45
53
49
56
47
16

58
50
32

5
11
10

43

13

48

7

55
54
6]
54
20

104
9
15
25

12
38
34
\ *, 2 Members
in television peneBiggest
.
, rpercentage
. about
, gains
„«„/
47
52
117
tration
(averaging
20% s
) were reported in
43 Members
& 5 Members
54
58
13
53
47
towns and Cities With leSS than 50,000 popilla- 6 Members & Over
tion. Smallest percentage gain (4%) occurred
'Ty^ Sunder":
54
58
7
in the large cities and metropolitan areas, where
6 Thru 12 Years
55
58
5
77% of families now have television.
N3C chIjSL^.'!. '..''.'.'. '. 35
39
11
—
population
the
in
Though all income groups
search corporation ot America.
in tV owner- tjr°"r"- The National Consumer Panel of Market Reshown increases
tO have percentage
Were
ship, Said
the highest
gain (11%) was
listed in the lower-middle income group. The
richest fourth of the population, the report

ki:0lcori
I axiat. R»rte Anraa
has 58% ownership but Mieiben, Lever DT05. Mgree
currently
pointed
increasedout,
only
5% from
January to July of Oil Additional Services
this year.
NEW long-term agreement covering Nielsen
In the study of occupational groups, the re- Radio and Television Index services for all
port revealed that in recent months television its network programs and Food and Drug
has gained most significantly in families headed Index services has been signed by Lever Bros,
by unskilled workers and farmers. Highest tv
A c Njeisen Co. said previous services will
penetration (61%), it was said, was among be continued, others extended and a new service
U. S. families headed by craftsmen and skilled added in reportjng national consumer sales,
laborers. Smallest percentage gain of all occu- retailer purchases and retail inventories on a
pational groups was made in the first half of monthly basis.
this year among families headed by profes- A c Nfeisen, president of the research firm,
sionals and executives with the percentage of said 217 users of the Nielsen Food and Drug
tv set ownership rising from 53% in January Index serv;ces will receive full information "as
to 55% in July.
promptly as possible."1 New techniques will
The report indicated that the tv market con- be applied to additional subjects "as rapidly as
tinues to absorb large families and families our production facilities can be expanded to
with small children. It showed that as of July, handle the load," he added. Standard food and
53% of America's largest families (six or more drug indices have been issued every two months.
members) had television; 58% of all families
with four or five members, and only 38% of
all families with one or two members.
Factory Tllbe Sales Up
All educational groups in the population FACTORY sales of receiving and cathode tubes
were reported to have gained about equally in are higher for September and for the first nine
tv penetration during the first six months of months of the year, in comparison with 1952
the year. Highest percentage (57%) was in figures, according to Radio-Electronics-Tv
households where the head of a family had Mfrs Assn Cathode tube sales follow: Sepcompleted high school, but the most significant tember 1953, 875,712 units; September 1952,
gains in the period were made in households 7g8,107 units; nine months 1953, 7,522,862
where the family heads did not go beyond units; nine months 1952) 3,908,745 units. Regrammar school (from 38% to 43%).
ceiving tube sales follow: September 1953,
The table (at top of column at right) shows 38,929,539 units; September 1952, 34,196,286
the penetration of television by major market units; nine months 1953, 347,152,450 units;
characteristics as of January and July 1953. nine months 1952, 245,689,629 units.
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AT

TOA'S

TV

THREAT

CONVENTION

IN

meet this challenge of home
the grant given us by the FCC,
no one but ourselves to blame
withers and dries up, as many
deep sorrow, have seen many

MULLED
CHICAGO

Also raised is question of blacking out sports radio broadcasts
theatre tv rights have
AB-PT's Goldenson

been

termed

sold exclusively.

television as 'potentially motion

greatest ally.'
HOME television is no longer the No. 1 arch
rival of the nation's motion picture exhibitors,
but just another competitor. The new villain
is subscription or home-metered television.
That conviction emerged among delegates
at the annual Theatre Owners of America
convention in Chicago last week.
The prospect of subscription or home box
office video is a "serious threat," exhibitors
were warned.
At the same time. Theatre Network Television, through its spokesman, Nathan Halpern,
resurrected the question of blacking out radio
broadcast of fights sold exclusively to theatre
video. TNT aired its fears in the TOA virtually
admitting it would be treading on soft ground
in attempting to "stop radio broadcasting."
The three-day TOA convention and trade
show with equipment displays of the major
motion picture companies was held at the
Conrad Hilton Hotel. Among developments:
Theatre Tv Rights
• A committee of exhibitors will be organized to counsel with Mr. Halpern and TNT
on the propriety of obtaining exclusive theatre
tv rights to the disadvantage of radio stations.
• Exhibitors were told of a plan for obtaining new theatre tv equipment and blanketing
the U. S., thus putting the medium on a profitable basis.
• Claim that the public will demand and pay
for championship fights, operas and other entertainment in their theatres was heavily stressed.
• TOA's board of directors endorsed the
"purposes and principles" of the National
Exhibitors Theatre Television Committee,
which helped win the FCC fight.
• Exhibitors were warned that FCC's decision, under which applications will be entertained for certain frequencies for theatre tv,
is a "victory — providing we translate our plans
into concrete action," and that common carrier
services will continue to eye this coveted
spectrum space.
• Prospect was raised that color theatre tv
will provide a heavy impetus for progress of
that medium.
Highlight of the TOA convention was a
session on theatre tv vs. subscription tv last
Wednesday morning, with S. H. Fabian, chairman of TOA's Theatre Tv Committee, and
Mitchell Wolfson, WTVJ (TV) Miami, Fla.,
presiding.
Mr. Halpern, head of TNT, described the
growth of his organization in five years, and
said TNT carried about 50 events last year.
He said people will pay to see outstanding
attractions in theatres and it would prove
profitable for exhibitors. But, he said, while
some theatres have shown profits already, the
cost has been high because of the limited
number of houses. He urged caution in selecting
equipment.
Mr. Halpern cited the recent New York State
Supreme Court decision in connection with a
suit filed by International Boxing Club against
WOV New York. Broadcasters were deprived
of the right to recreate or give blow-by-blow
descriptions of the Marciano-LaStarza bout
but permitted to air post-round summaries
Page 32
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luncheon
pictures'

[B«T, Oct. 19, Sept. 28].
The exclusivity feature "proved very advantageous to every theatre in the country, whether
it had theatre tv equipment or not," Mr.
Halpern said. But he warned that it created
a "fury" in the broadcast industry and was "a
very difficult thing to cope with.
"Some independent stations still carried the
fight. There is evidence that the big trade
association in the field [apparently referring to
NARTB] gave its blessings and promised support to stations in their wildcatting of the fight
broadcasts in any litigation that may ensue,"
Mr. Halpern asserted.
Mr. Halpern said he would welcome views
of exhibitors "because it has an effect on your
box office." In response to questioning from
the floor, he said he personally felt it would
be a "mistake to try and stop radio broadcasting." He cited these three reasons: (1) the
same court argument might be used in the tv
field, (2) permitting radio to carry direct broadcasts would relieve "a great deal of public
pressure on us and (3) there is the factor of
motion picture rights that are given."
Mr. Halpern said attorneys — presumably for
TNT — are studying the matter. Mr. Fabian
described it as a very "serious matter" and
suggested it be pursued behind c!osed doors
by a committee in future weeks.
Mr. Fabian earlier had given a report by
TOA's Theatre TV Committee tracing the history of the FCC decision to entertain bids for
frequencies in the common carrier band. The
report admonished:
"We are faced with a serious threat of home
metered tv. This is now an actuality in that
pictures, programming and tv facilities are
available and ready for use to test a selected
distribution system of entertainment brought
directly into your own living room. Unless we

tv by utilizing
we shall have
if our business
of us, to our
phases of our

industry
drop out."
Mr. Fabian
reported NETTC had adopted
resolutions to work for continued progress of
theatre tv; to encourage manufacturers to work
toward better receivers through research and to
obtain color equipment; and to apply to the
FCC for channels on an inter- and intra-city
basis, or both.
Mr. Wolfson told delegates the public is entitled to "the best service possible in electronics
and it's a question whether the opportunity is
accepted by theatres or box office tv." He
wondered whether there "would continue to be"
any place for theatres, "if first-run movies are
made available to subscription tv and if FCC
changes the present system of broadcasting."
He thought it conceivable theatre tv could be
deprived of all events.
Marcus Cohn, Cohn & Marks, Washington,
and TOA counsel, reviewed the history of the
theatre tv fight. He said TOA applied for space
because AT&T had not provided quality facilities, the cost was exorbitant and the reliability
of inter- and intra-city facilities was suspect.
He noted FCC looked on theatre as a "recognized service in the public interest." But he
warned: "No one can give you any assurance
that the allocation of theatre tv frequencies will
be available one or two or more years from
Greatest Ally
Tuesday's luncheon gathering heard Leonard
H. Goldenson, president of American Broadcasting-Paramount Theatres Inc., wipe away
the specter of television on the motion picture
horizon.
now." He agreed television is a competitor
for man's leisure time but felt it is "potentially
motion pictures' greatest ally." He said tv will
no more put pictures out of business than home
cooking has put restaurants out of business. He
said:
"I have said this many times before, but now
I am glad to be able to tell you what statistics
are beginning to prove — that in the most
heavily saturated television areas, where television has been in existence long enough for
the novelty to have worn off and the sets to be
paid for, people are returning to the theatres
in increasing numbers.
". . . Commercial television in the U. S. is
primarily a merchandising and selling medium.
I fear we have neglected this potential while
all other industries embraced it. . . ."
Mr. Goldenson said he felt tv is particularly
suitable to advertise motion pictures for it
provides a method of bringing a sample of
the product into the potential user's home." But
he thought that motion pictures have "not yet
found the right method of using television."
Echoing these sentiments was retiring TOA
President Alfred Starr, who said he is more
convinced than ever that "there is no conflict
between two great media of entertainment" and
that "the motion picture lion and the television
lamb can lie down together and neither will

NEW OFFICERS of the Assn. of National
Advertisers are (I to r): E. G. Gerbic, vice
president of Johnson & Johnson, who was
named ANA treasurer by his fellow directors
in New York a fortnight ago; Ben R. Donaldson, Ford Motor Co. director of advertising and sales promotion, ANA chairman,
and Guy Berghoff, Pittsburgh Plate Glass
Co. director of public relations and advertising, ANA vice chairman, both elected
at ANA's recent annual meeting.

devour the other." He spoke at the industry's
banquet Thursday evening.
Walter Reade, president of Walter Reade
Theatres, was elected new TOA president.
Other officers include E. D. Martin, president
of Martin Theatres, Columbus, Ga., as a vice
president, and Si Fabian, president of StanleyWarner Theatres, New York, as treasurer.
Mitchell Wolfson, WTVJ (TV) Miami, Fla.,
was named a co-chairman of the Finance
Committee.
Broadcasting
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Remainder

GENERAL

6.3%

CEDAR RAPIDS

13.7%

TRI-CITIES- •

16.9%

DES MOINES*

5.4%

DUBUQUE*

8.4%

SIOUX CITY •

5.7%

WATERLOO

44.8%

REMAINDER

MERCHANDISE

S.Dl

Iowa!

SALES,

FOR

INSTANCE!

•
OF STATE
THE "REMAINDER OF IOWA" ACCOUNTS FOR THESE SALES:
(Which You MISS Unless You Cover the Entire State)

S.A.M.. DAYTIME
D
STATION AUDIENCE AREA

MM

b MBlilyl

of

Areas

•

Figures add to more than 100%
because Rock Island County, Illinois
is included in Tri-Cities.
I
MINNESOTA L

Metropolitan

lEODOll

WISCONSIN

65.4% Food Stores
61.6% Eating and Drinking Places
44.8% General Merchandise Stores
55.6% Apparel Stores
60.7% Home Furnishings Stores
65.1% Automotive Dealers
73.2% Filling Stations
79.6% Building Material Groups
60.4% Drugstores
Source: 1952-'53 Consumer Markets
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Is

Your

Representation

Made-to-Order?
There is no question that mass production plays an important
role in our economic
some

way

of life. Yet everyone

things are still produced

will agree that

best by the individual skills of

specialized craftsmen. Take a fine suit of clothes, for instance. The
hard-to-fit as well as the easy-to-fit gentleman

will unquestion-

ably derive better results from custom tailoring.
The same

made-to-order

representation. Maximum

service holds true of national sales

sales potential is achieved only if sales

activity is specifically tailored to fit the individual station requirements.
Only deep, careful analysis can unearth the special features,
the specific advantages,
carefully administrated

one station has over all others. Only

time and effort can develop a sales story

patterned particularly for that station alone.
The custom
Raymer

service is one of the most significant aspects of

Personalized

Representation.

It is rendered

impartially

to all Raymer stations, so that each receives his proper share of
attention and business.
There is no better evidence

of the results achieved

made-to-fit service than the substantial percentage
producing for Raymer

stations. You,too,may

could be developed

and

by this

of sales it is

have qualities which

sold with our kind of made-to-order

representation.

PAUL
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SAN FRANCISCO
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DISTRICT

AS

NARTB

MEETS
SERIES

TOTAL
ENDS

1,

SN

District 1 (New England) holds final meeting of this year's NARTB
series at Boston, where President Harold Fellows tells the Yankee
that radio has survived the so-called 'television crisis.'
for the year with 120 delegates at the recent
NARTB's annual series of 17 district meetings
session.
closed Thursday in Boston with a total attendDistrict 2 went farther than most of the
ance of roughly 1,400, exceeding that of the
districts
that had met previously in calling for
1953 regional conventions.
an
industrywide
effort to combat discriminaPresident Harold E. Fellows and staff exection
against
radio
and television and to obutives who took part in the cross-country schedtain more protection in political campaigns.
ule concluded the meetings with the belief that
Delegates asked that government agencies
radio has nicely survived the so-called "television crisis." All through the nation they
found aural broadcasters exuding confidence
and reporting in a majority of cases they had
settled down to as good or better business than
ever, once the opening impact of tv had passed
[see "Television Is Radio's Best Friend," B®T,
Oct. 5],
The Wednesday-Thursday District 1 meeting
was held in Mr. Fellows' old stamping ground,
Boston. The six New England states joined
other districts in demanding full rights for
radio and television in covering public events.
broadcasters

They commended the association's headquarters staff and paid special tribute to Mr. Fellows.
District 1 delegates asked the NARTB board
to give the problem of amending Sec. 315 of the
Communications Act high priority. They
pointed to the difficulty experienced by stations
in living under the impractical libel provisions
covering statements by political candidates.
NARTB has long sought a change in this section. Another resolution condemned bait copy
and called for integrity in advertising.
Official attendance at the 17 meetings follows,
by districts:
98
1952
1953
1952
10
Dist.
1953
Dist.
12
11
86
1
128
113
67
2
75
114
11.5
13
104
3
133
65
105
105
14
4
88
72
64
66
5
86
73
16
82
102
119
15
50
6
92
49
82
59
84
7
17
65
8
69
44
86
Total
9
65
1,441
63
1,424
Starting with the District 17 meeting at Seattle Sept. 14-15, interest ran well above that
of last year. All West Coast districts had record
attendance. The Mountain and Southwest areas
showed a falling off from last year as did the
Eastern Seaboard.
District 1 set a new record
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Craig Lawrence, WCBS-TV New York, chairman; Simon Goldman, WJTN Jamestown, and
G. T. O'Connor, WINR Binghamton.
Mr. Kelley led the District 2 panel discussion
on building and operating a tv station. On the
panel were Richard P. Doherty, NARTB; Gary
L. Cohen, WBUF-TV Buffalo; Thad Brown,
NARTB, and Mr. Vadeboncoeur.

MORE NARTB District 2 delegates (I to r): sea ed, Dave Williams, INS-TV; Al Anscombe,
WKBW Buffalo; Robert B. Hanna Jr., WGY Schenectady; standing, George Bingham,
Ithaca; Ken Sparnum, BMI; Harold E.
WK1P Poughkeepsie; Michael R. Hanna,
Fellows, NARTB, and W. W Carter Jr., WTRY-AM-TV Troy.
and officials be asked to grant equal access to
public proceedings for all media, with a nationwide campaign advocated to secure recognition of this principle.
Pointing to ambiguities in liability of radio
and television licensees during political campaigns, the district asked the NARTB board
to give high priority to efforts to secure equity
for candidates, broadcasters and the public.
Discrimination must be stopped in coverage
of sports events, District 2 decided, commending WOV New York for its fight to obtain
equality in reporting the recent heavyweight

ATTENDING NARTB's District 2 meeting (I to r): seated, Craig Lawrence, WCBS-TV New
York; Jan Gilbert, Sherman & Marquette; Jack Harrington, Harrington, Righter & Parsons; standing, Gaines Kelley, WFMY-TV Greensboro, N. C; H. S. Brown, Rural Radio
Network; Jack Kennedy and Arthur W. Kelly, WHAM Rochester, and Si Gold man, WJTN
Jamestown.
Page 36

boxing match. Other resolutions praised service of E. R. Vadeboncoeur, WSYR Syracuse,
District 2 director, and NARTB President Harold E. Fellows as well as his staff; thanked
two speakers, Gaines Kelley, WFMY-TV
Greensboro, N. C., and Herbert E. Evans, Peoples Broadcasting Corp., Columbus, Ohio.
Members of the Resolutions Committee were

Streibert

to Address

Sigma Delta Chi Meet
THEODORE C. STREIBERT, director of the
U. S. Information Agency, will be among the
key speakers at the 34th annual convention of
Sigma Delta Chi in St. Louis' Jefferson Hotel
this week. Plans for the four-day meeting, which
officially gets underway Nov. 12, were announced last week by general chairman Al
Dopking, AP. He said that over 400 members
would attend the professional journalistic fraternity's "greatest convention."
Radio and newspaper personalities will address the meeting with a number of panel discussions tabbed for the agenda. Lee Hills,
Detroit Free Press and SDX President, will
open the convention Thursday morning. Irving
Dilliard, St. Louis Post-Dispatch, will deliver
the keynote speech.
Thursday's sessions include public relations,
small newspapers and "Freedom of Information— What Does It Mean." Missouri Atty.
Gen. John M. Dalton will join Jim Bormann,
news director, WCCO Minneapolis; Brewster
Campbell, Detroit Free Press, and V. M. Newton Jr., Tampa, Fla., Morning Tribune, on the
information panel. James C. Hagerty, Presidential press secretary will address a dinner meeting
Thursday sponsored by the St. Louis GlobeDemocrat. Bill Stern, sportscaster, will appear
at a Friday luncheon. A panel of five syndicated
columnists
will feature the Friday evening dining.
ner sponsored by the St. Louis Post-Dispatch.
Business will be completed by Saturday mornBroadcasting

• Telecasting

This $66,000,000 steam-electric generating station, the Philip Sporn Plant at Graham Station,
W. Va., is among the world's largest and most modern. Its output capacity of 600,000 kilowatts supplies power for major industries and industrial communities throughout WSAZ-TV's 114-county area.

FULL

STEAM

AHEAD!

Where industry thrives, so does business.
For industry (among its other multiple products)
also creates big payrolls.
Here, within the industrial center of the United States,
hundreds of giant plants work at full steam to
supply enough goods for consumers all over the world.
The resultant pressure of buying power today tops
four billion dollars in 114 industrial counties served
daily by WSAZ-TV ! As the only television station
covering this enormously busy area, WSAZ-TV's
influence upon buying decisions of high-income
families has proven a potent force.
To put a full head of steam behind your sales
in America's industrial heart, WSAZ-TV
is a uniquely profitable investment.

Broadcasting

Telecasting

Huntington-Charleston, West Virginia
Channel 3-84,000 watts ERP - NBC-CBS-Du Mont- ABC
Lawrence H. Rogers, Vice President & General Manager, WSAZ, Inc.
Represented nationally by The Katz Agency
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MICH.

BROADCASTERS

Timebuyers want full information about a radio station —
its coverage, service and facilities— two agency executives
tell MAB at its two-day meeting in Grand Rapids.
MEDIA buyers want full information about
radio station coverage, service and facilities in
setting up advertising campaigns, two timebuyers told the Michigan Assn. of Broadcasters
at its Thursday-Friday meeting, held at Grand
Rapids.
Thomas B. Adams, account executive of
Campbell-Ewald Co., Detroit, and Carl Georgi
Jr., vice president and media director of D. P.
Brother & Co., Detroit, discussed reasons for
selection of stations in campaigns. Both criticized the practice of some stations in quoting
different rates for the same facility to different
agencies and sponsors.
Mr. Georgi said stations selected in a campaign are usually those that supply the most
useful information, have better local acceptance, do a superior public service job and offer
attractive merchandising aids. He felt tv is the
best medium for the automotive industry because the product is motion and tv shows
moving parts as well as action shots. Dealers
like tv and buy more time than manufacturers,
he said.
Mr. Adams said "real sales presentations by
national representatives" are helpful to agencies.
Campbell-Ewald has taken careful notice of
the rapid increase in the number of auto radios,
he said. At the same time he suggested enthusiastic radio salesmen should realize that radio
is not the entire approach to all sales problems.
Impact of the press has waned, with radio
and television coming in to fill the void,
Michigan Gov. G. Mennen Williams said
Thursday noon. He recalled that he was elected
last year without the support of a single daily
newspaper.
Willard Schroeder. WOOD-AM-TV Grand
Rapids, served as chairman of a television sales
panel. He observed that Michigan has only 70
am stations, with not all of them making
money. How then, he asked, can the state
support stations on each of the 63 tv channels
assigned to it?
W. A. Pomeroy, WILS-TV Lansing, presi-

HEAR

BUYER

NEEDS

dent of MAB, in a panel talk on ways of selling uhf against vhf, suggested uhf stations
should not be too optimistic about rates at the
start and not to expect an easy time.
Fred Knorr, WKMH Detroit, was chairman
of a Thursday am sales panel that included
Milton L. Greenebaum, WSAM Saginaw; O.
William Myers, WABJ Adrian, and Mr. Adams.
Mr. Greenebaum discussed problems in adjusting station rates. Mr. Myers pointed to the
danger of hiring salesmen who are too wellknown in a community. Such salesmen, he
said, are easily put off by business friends
whom they solicit.
T. F. Flanagan, managing director of Station
Representatives Assn., said spot radio will increase 8% this year. He advocated a uniform
rate card, a practice he said had been developed to a high degree in Southern California.
BAB President William B. Ryan described
radio, because of changing patterns of listening
brought on by "extra" sets, as "your newest
medium . . . biggest, too."
Radio today can reach everyone (1) whenever they want to listen, (2) wherever they are
and (3) whatever else they are doing, Mr. Ryan
pointed out.
$250,000 Brings Opportunity
Elmore B. Lyford, director of station relations for DuMont Television Network, told
the
ownermeeting
has a
of $250,000
to get into

that "if affiliation
a prospective
station
network
and a tv
minimum
to spend, he has the opportunity
the most exciting, interesting in-

dustry in the world."
But he cautioned that timebuyers are "acutely
conscious of cost-per-thousand," and that, accordingly, "a station investor must be prepared
to sustain and simultaneously promote his station until circulation builds sufficiently to attract
cash customers."
Mr.a Lyford
"if you
have
network estimated
affiliation that
you must
countdon't
on
a minimum of $250 a day for programming —
and not much of it will be of a nature to
attract maximum audience. This amount, of
course, does not include personnel, supplies,
Robert K. Richards, NARTB administrative
vice president spoke (see story this page).
Sen. Homer Ferguson (R-Mich.) addressed
the closing session Friday.
etc."

Sholis Tells Cancer
How

to Use

Local

Group
Radio-Tv

TECHNIQUES for effective use of radio and
television locally in educational and fund-raising activities of the American Cancer Society
were outlined by Victor A. Sholis, vice president
and director of WHAS-AM-TV Louisville, to
the publicity forum Wednesday night during the
society's annual convention last week in New
York.
Mr. Sholis, a director of the Kentucky division of ACS for the past seven years, admonished divisional and local leaders to take a
year-around approach in use of radio and tv;
to "localize your story" and to .dramatize it as
much as possible to get greatest listener and
viewer attention. He reviewed projects by his
own stations, including WHAS' documentary
story — later adapted and broadcast by CBS
Radio — of a woman with cancer, and WHASTV's live telecast of a cancer operation.
G. Maxwell Uhle, vice president and director of research for Kenyon & Eckhardt, which
is preparing ACS campaign material, said effective communication, whatever the medium,
requires "dynamic integration" of imagination
with a knowledge of people and the way they
respond. Pinch-hitting for K & E President
William B. Lewis, who was called away on
business, Mr. Ule stressed to the ACS group the
many changes that have occurred in the American society — higher educational levels, more
leisure time, greater personal mobility, increased
interest in security, etc. — in the past 10 to 20
In other broadcast developments during the
convention, held Sunday through Friday, it
years.
was announced doctors will receive postgraduate credit for viewing the series of closed circuit color telecasts dealing with cancer detection, diagnosis and treatment and sponsored by
ACS and CBS. The credit will be awarded by
American Academy of General Practice, which
requires 100 hours of informal study every
three years. The ACS-CBS series currently is
seen over closed circuit by doctors in seven
cities and will consist of 30 one-hour programs.
Two telecasts on cancer were witnessed by
ACS delegates on specially-installed screens at
the Commodore Hotel convention site.

Radio's
Here,

Second
Richards

Generation
Tells

NCAB

THE broadcast medium, solidly entrenched as
the result of the industry's pioneers, is moving
into its second generation, Robert K. Richards,
NARTB administrative vice president, told the
North Carolina Assn. of Broadcasters Thursday at a meeting in Asheville.
The "certainties" of radio make it the medium "that is most wanted and in so very many
ways, most needed," he said.
Mr. Richards listed the "virtues and special
trademarks of radio" as follows: "Radio is
close to the people ... is imaginative ... is
the constant medium ... is the companionable
medium ... is trusted ... is the omnibus

CERTIFICATES of membership in American Assn. of Advertising Agencies are presented
three newly-elected Los Angeles firms at a recent Southern California chapter meeting.
Participants in the ceremony are (I to r) Frederic R. Gamble, national AAAA president;
Harry W. Witt, Southern California chapter chairman and Los Angeles manager. Calkins
& Holden, Carlock, McClinton & Smith Inc.; and new members John R. West, president,
West-Marquis Inc.; Willard R. Gregory, owner, Willard R. Gregory & Co., and Paul Jordan,
owner. The Jordan Co.
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medium ... is personal."
Referring to NARTB's study into management experience of 20 radio stations in five
markets, he cited three principles practiced by
successful stations: scheduling of public interest
programming; the most successful stations are
those managed by broadcasting professionals,
and the evident factor of team play and team
confidence exhibited between station management and personnel.
Broadcasting

• Telecasting

Whether
Standard

it's Hooper, Pulse or
Audit & Measurement

Survey, in the Memphis
they ALL

Market

give the biggest slice to

WREC-600.

Advertisers on WREC

get the "better half" of both the
rural and metropolitan listeners in
this $2 billion market
schedule.

Consult

with a single

your Katz

man

today about choice fall and winter
availabilities. You'll be pleasantly
surprised at the cost, 10% LESS,
per thousand
1946!
MEMPHIS
REPRESENTED

Broadcasting

NO.
BY THE

Telecasting

listeners, than

in

1 STATION
KATZ

AGENCY

. . . Affiliated with CBS

Radio— 600 KC— 5,000 Watts

November 9, 1953

•

Page 39

RADIO'S

HUGE

BY

CITED

FARM

FELLOWS

NARFD

BEFORE

NARTB's president tells the assembled
farmers have amassed savings of more
ROLE that broadcasters play in catering to the
needs of some 32 million people who live on
American farms and who have "amassed total
savings of over $20 billion" was discussed
last week by Harold E. Fellows, NARTB president, in one of the principal speeches at a
radio-tv clinic conducted in New York by the
National Assn. of Radio Farm Directors.
In a luncheon talk Monday titled "32 Million
Can't Be Wronged," Mr. Fellows asserted any
broadcaster who is "so shortsighted that he will
overlook this vast market and sacrifice it to
the expediency of what might be at the moment
'easier programming' is a poor businessman
indeed . . . and needs to reflect upon the requirement implicit in the license he holds that
he serve the public interest."
He paid tribute to members of NARFD for
providing information to farmers of latest
scientific advancements and of weather reports
and market reports. He declared they are bringing to the farm population "a sense of business
acumen that was not known before the introduction of commercial broadcasting in the
S." Fellows said farm programming fitted
U.Mr.
well in a pattern of specialization in radio
broadcasting that has emerged because of competition from television. He said radio can
perform a "magnificent" selling job but requires "greater skill and imagination on the
part of the advertiser, since it is a medium of
highly
specialized techniques."
He recommended
that broadcasters consider
that the farmer of today is "an essential citizen
to our society, in some ways the most essential
citizen."
Public Service Can Be Commercial
R. B. Hanna Jr., manager of WGY Schenectady, said public service broadcasting can be
commercial, maintaining this type of program
is defined by its content and not by the presence
or absence of commercial sponsorship. He said
some groups are under the impression the FCC
requires operators of radio and television stations to assign a certain percentage of their
broadcast time to sustaining public service programming, and added:
"This false conclusion, of course, is drawn
from an incorrect premise. FCC does not require the assignment of time on a sustaining
basis. Harold Fellows pointed out in a recent
speech that the Communications Act requires
that stations 'operate in the public interest,
convenience and necessity.' Of course, this
means that the public is to be served, but it is
a far cry from the assignment of time to various
public interests."
Mr. Hanna asserted the "solution to the
problem of misconception" by certain educational groups lays in "good taste and in good
programming"
these conceptsHe also
be extended toandthesaid
commercials.
saidcana
commercial which contributes to the well-being
of individuals also is serving the public interest.
In a speech titled "How Are You Going to
Reach Them Down on the Farm?" Kevin
Sweeney, BAB vice president, emphasized that
radio reaches a double target in serving both
the farmer as a producer and a consumer and
that radio's coverage far outdistances that of
other media.
He cited studies made among farm groups
showing magazines reached a relatively small
Page 40
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Usefulness

POTENTIAL

radio farm directors that
than $20 billion.

number of farmers; weekly and daily newspapers, about 70%; television, about 15%, and
radio, 99.4%.
Bill Brown of Gardner Adv., St. Louis, outlined steps takeh by the Ralston-Purina Co. to
"get the most" from money spent on farm radio.
The achievement of this objective, he said, entails a "marriage" of the product and radio.
He described a series of meetings between company representatives and radio stations in 1953
at which all phases of the advertising campaign
were discussed.
"It paid off in sales results," he continued.
"In 1953 and also in 1954, farm radio receives
the biggest percentage of Purina's advertising
budget. In fact, Purina will spend more on
farm radio than for all other media combined."
Presenting the viewpoint of an advertising
agency toward farm radio was Rodney Erickson, manager of account planning for the radio
and television department of Young & Rubicam. He called on radio farm directors to supply agencies with all types of information that
will persuade an advertiser on the effectiveness
of farm radio. Mr. Erickson said he felt widespread actual listenership, not coverage, is an
important consideration, and in this connection discounted the significance attached to outof-the-home listening on farms, such as in milk
sheds and in tractors.
Mr. Erickson's view was sharply challenged
at a question-and-answer period following the
meeting. Several radio farm directors presented information indicating out-of-the-home
listening by farm audiences is a vital factor.
Other speakers included Mai Hansen, WOW
Omaha and president of NARFD; Ed Slusarczyk, WIBX Utica; Bill Givens, KYW Philadelphia; Chuck Calkins, Conklin Mann & Son
Adv., New York; and Phil Alampi, WABC
New York and past president of NARFD.
The meeting, attended by about 175 persons, was arranged by a committee consisting
of Mr. Alampi, Mr. Slusarczyk, George Haefner, WHAM Rochester, and Homer Martz,
KDKA Pittsburgh.

vs. Results

MAJOR point made in a BAB booklet
being distributed to members is that
a newspaper may be more useful to the
housewife, but radio has proved to be
more productive for the advertiser by
helping to sell merchandise. The fourpage booklet, titled "Which Is More
Useful?" was written in answer to a
survey
Northwestern
U.'s
Medill conducted
School of byJournalism,
which
claimed that a majority of Chicago area
housewives found newspaper advertising
more useful to them. BAB's booklet replies that a more important question is
to find how housewives learned about
merchandise they purchased, and adds:
"Overwhelmingly, the housewives name
radio as the way they learned about the
merchandise."
NARTB

Recounts

Radio-TVs

USA'
in 'Radio
History
THE
basic facts
of radio and
television broadcasting are condensed for public consumption
in a new booklet, Radio USA, published last
week by NARTB. It is a revision and updating
of the 1941 ABCs of Radio published by the
old NAB. Fran Riley, NARTB information
manager, prepared the booklet.
NARTB has published 10,000 copies. They
are available to stations, schools and organizations. Space is left on the back cover for imbution. printing of station call letters for local distri-

AWRT

Board

Sketches

'54 Convention

Plans

PROGRAM schedule for the third annual convention of American Women in Radio & Television, to be held April 23-25 at the Hotel
Muehlebach, Kansas City, was drafted at an
Oct. 31 -Nov. 1 meeting of the AWRT board.
The three-day program will include committee sessions as well as caucuses and business
meetings. A series of workshops will take up
practical broadcast problems of women in radio,
including ways to improve sponsor service and
attract business.

IRE Sets Fall Symposium
At

Philadelphia

Nov.

16

THIRD annual fall broadcast symposium sponsored by the Institute of Radio Engineers professional group on broadcast transmission systems will be held Nov. 16 at Franklin Institute
in Philadelphia, it was announced by Lewis
Winner, chairman of the group.
Six technical papers, dealing with problems
of tv broadcasting, will be presented at the
day-long session, which will open at 10:15 a.m.
Bernard Eichwald, B. Eichwald & Co., will
speak on "Tv Station Construction Problems";
G. Edward Hamilton, ABC, "High-Power Amplifiers for Tv"; Owen Fiet, RCA Victor Division, "Uhf Directional Antennas."
Afternoon papers include: "A 1-kw Uhf-Tv
Transmitter," by Paul Tissor and W. N. Wylde,
Allen B. DuMont Labs; "Compatible Color Tv
and Its Relationship to the Broadcaster," by
George H. Brown, RCA Labs, and Robert E.
Shelby, NBC; "Uhf-Tv Satellite Operation," by
John B. Grund, Sylvania Electric Products.

BAB's 'Radio Gets Results'
Contest Announced for 1953
BAB last week announced details of its 1953
"Radio Gets Results" contest designed to highlight effective use of radio by advertisers in 11
classifications.
BAB President William B. Ryan said stations
must submit their entries by midnight Dec. 1,
1953. He said that winners of first, second, and
third place in each of the 1 1 classifications will
be announced on Jan. 1, 1954. Bronze on mahogany plaques will be presented to the winning
stations, with a duplicate plaque going to the
advertiser in each case and honorable-mention
the
top.to stations and advertisers placing near
scrolls
The 11 classifications of advertisers in the
contest are: apparel, automotive, department
stores, drug stores, drug products, financial,
food and grocery products, food and grocery
stores, home furnishing stores, specialized
services and miscellaneous.
Broadcasting

• Telecasting
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RCA

TAPES

EARLY

VIDEO

COLOR;

UTILIZATION

SEEN

Brig. Gen. David Sarnoff tells how RCA scientists have come through
with one of the three developments he wants most, to mark
his 50th anniversary in electronics in 1956. Commercial tape recording of black-and-white and color tv seen in two to three years.
an outgrowth of a request he made in 1951 at
TAPE recording of tv signals — in black-andthe anniversary of his 45th year in electronics
white and in color — will be commercially feasithat RCA scientists give him three presents
ble in two to three years.
to mark his 50th anniversary in 1956. The
That is an estimate by those who have been
close to this newest giant step in electronics.
other two requests were for an inexpensive electronic air conditioner without moving parts and
Yesterday considered a likely laboratory
a true amplifier of light. He said:
development, today the tape recording of tv
stands on the threshold of production design.
"When I watched a demonstration a week
or two ago in our laboratories I was amazed
Latest step in this almost fantastic developat the results. The process is electronic for
ment— certain to revolutionize motion picture
the camera, for the making of the tape record,
production and exhibition as well as tv — was
the announcement last week by Brig. Gen.
and for playing the tape. And there is the
David Sarnoff, RCA-NBC board chairman, that
added advantage that the tape may be 'wiped
off' and re-used again and again. Moreover,
RCA has "taped" successfully both black-andwhite and color tv pictures.
the original tape can be multiplied to many
First public demonstration will be held Dec.
tapes for convenient and widespread distribution to television stations throughout the coun1 in RCA's Princeton, N. J., laboratories.
No details were vouchsafed by Gen. Sarnoff
try and eventually throughout the world.
or other RCA executives.
"I believe that further technical progress,
Imminence of color tv was understood to be
which is certain to continue, will make the
magnetic tape-recording process inexpensive
the reason for RCA's stepped up activity in
the television tape recording field. Key to the
and economical. This new development obimpetus, it was understood, was the complicated
viously holds great promise for the motion
method of film-recording color tv pictures —
picture industry as well as for the television
industry.
requiring three prints, and involved and timeconsuming processing for each print.
"Magnetic tape recording of video signals
should make possible simple means by which
A subsidiary reason for RCA's push, it was
understood, was the same complicated and ina tv set owner can make recordings of televolved method of making color films.
According to the best information, RCA will
show an "adequate" representation of a tv picture— both monochrome and color — at its Dec.
1 public demonstration. Its development has
been along orthodox lines, it is understood. It
uses a half-inch tape, magnetic means for recording, and a direct electronic signal from a
tv camera.
Only other development of tv tape recording which has been announced publicly is that
by Bing Crosby Enterprises. A public demonstration of its VTR (Video Tape Recorder) was
held in Los Angeles early this year [B*T, Jan. 5].
"In my lifetime I have witnessed many advances in radio, television and electronics," said
Gen. Sarnoff in telling of the RCA development, "but few have stirred my imagination
more in recent years than color television and
video tape recording."
Wide Horizon
Gen. Sarnoff's announcement was made during the RCA color tv demonstration in Hollywood last week (see story at right).
"Electronic motion pictures — in black and
white and in color — for television, for the
theatre and for the home will stem from this
remarkable development," Gen. Sarnoff said.
"Today we are only on the threshold. But the
electronic door has been opened wide and gives
us a fascinating vista of the future.
"Here is an electronic development endowed
with a far wider horizon than its immediate
purpose in tv broadcasting. It is a method that
records and reproduces pictures in motion in
black and white and in color with no intermediate steps such as film processing. It does
away with all chemical processing. The pictures can be viewed the instant they are taken,
which adds new flexibility in the making of
motion pictures. There will be no need to wait
for the next day or days to see the rushes."
Gen. Sarnoff said the RCA development was
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RCA

SHOWS

Color film makes

ITS

COLOR

its first ap-

pearance inthe Burbank demonstration — and comes off
the sketches
'live' prodsecond
u c t i obest
n. toNBC
its
plans for color's introductory
RCA brought compatible color tv to the West
Coastyear.
via closed circuit from New York for
the first time Nov. 3 with advertisers, executives of advertising agencies, networks, motion
picture studios and entertainment personalities
and newsmen rubbing shoulders in NBC-TV's
Burbank studios to watch the coast-to-coast
demonstration on matched pairs of color and
black-and-white tv receivers.
The demonstration, carried over the Bell
System's 4,000-mile radio relay circuit, also featured the first use of color film. The last segment of the half-hour program was devoted to
the telecast of a 16mm Technicolor film.
Some observers felt that the reproduction of
the color film was somewhat soft, subdued and
lacking in definition, though not to an objectionable degree. However, scenes shot in the English countryside and in a textile mill tended
toward delicate rather than vivid colors.
Brig. Gen. David Sarnoff, chairman of the
RCA and NBC boards, explained that the original 35mm color film had been reduced to
16mm with no special care, but that room
existed for improvement of film processing.
"After all," Gen. Sarnoff said, "we at RCA
are constantly obsoleting today what we developed yesterday in this swiftly moving business."
Reception in Burbank was generally very
clear and sharp in renditions of both color and

vision pictures in the home. And they can then
be 'performed' over and over through the television receiver just as a phonograph record is
played at will. It may also be possible to make
video tape home movies with no need to send
the tape away for processing.
"We consider it vital for the future of the
television art to move rapidly toward perfection of video tape recording in order to provide
low-cost solution of program recording, immediate playback, and rapid distribution.
Further, an unlimited number of copies of
such tapes can be made quickly, and copies can
also be preserved for historic reference or other
uses. In fact, magnetic tape recording has many
advantages over photographic film processes
and kinescope recording which I am sure are
obvious to you in this film capital."
Recording pictures on tape has been a dream
of electronic engineers for years. Development has been underway in virtually every
large research organization in the country.
Key to the successful recording of video pictures is the ability to compress on half-inch or
one-inch tape the myriad information contained
in one six-mc video channel. Present audio
tapes carry intelligence ranging from near zero
to as high as 20,000 cycles. A tv picture has
a bandwith of 4.5 million cycles. Coupled to
this is the sound portion of the video picture,
running 50,000 cycles in bandwidth. Color tv
adds infinitely more complex complications.
Most engineers believe successful video tape
recording will come with multiple track recording and higher speeds for moving the tape past
the recording stylus.
Cost of making a tv or feature "film" will
be reduced between one-fifth and one-tenth of
today's optical expense, it has been predicted.
TO

WEST

COAST

compatible black and white, especially of the
brilliantly-costumed performers in the live part
of the program.
Viewers remarked on the life-like quality of
the RCA color, particularly brighter colors.
Only once during the demonstration did color
lapse, when skin tones of an announcer turned
deep red for several seconds.
Commercials in color made a striking impression, with bright products and containers sharply contrasted against lively backgrounds used
to carry primary advertising messages.
No Engineers
The eight pairs of tv sets showed the live
telecast, direct from New York's Colonial
Theatre and featured Nanette Fabray, Ben
Grauer, George Burton's Love Birds, the Hit
Parade dancers and the color film, without
engineers or technicians in evidence.
Sylvester L. (Pat) Weaver, vice chairman of
the NBC board, announced the network's plans
for an introductory year of color television.
Pending FCC approval, NBC is planning to
convert its Burbank and Brooklyn studios to
color. Presently, in addition to the Colonial
Theatre, the network has another color studio
in New York, a color film studio and a remote
color unit for outside pickups. Additionally, 20
color cameras, 20 camera chains, remote gear
and associated equipment is on order with
RCA Victor, he said.
Also pending FCC approval, "we are planning, for the remainder of this year, to colorcast
Mr. Peepers, Bob Hope, Donald O'Connor,
Dave Garroway, Your Show of Shows, Kraft
Theatre, This is Your Life and Amahl and the
Night Visitors, (the last sometime around
Christmas). We will telecast the Tournament
Broadcasting

• Telecasting
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COLOR

of Roses parade in color," he stated.
"Under our introductory year plan," he said,
"each show will have a color premiere and each
show's creative group will work with our color
corps
to get
experience
in using color."
Stating
NBCdirect
has no
rules or prejudgments
on

AN

EDITORIAL

from

The

New

York

September

MEAT

AND THE MIDDLEMAN

Few things concern so many Americans every day — and hence are so
politically explosive — as the price of
meat. Not so long ago the emphasis
of this concern lay with the housewife,
appalled by the skyrocketing cost of
bacon, lamb chops and steaks. Today
the emphasis is more at the other extreme, with cattle growers aroused by
the more than one-third decline during
the past year in the price of choice beef
at the farm. It is obviously in response
to the pressure from the livestock raisers
that Secretary of Agriculture Benson
has ordered an investigation to determine whether middlemen's profits are
excessive. This newspaper's farm specialist, William M. Blair, reported yesterday that Republican Congressional
leaders are hoping that the new investigation will soothe farmers and consumers, though skeptical that any really
important results will emerge.
The middlemen — the meat packers
in this case — are, of course, the traditionally appointed scapegoats in every
period of farm unrest or consumer dissatisfaction. Politicians seeking to
divert the wrath of large voting blocs
find it convenient to spread the stereotype of the middleman as an unconscionable ogre reaping vast profits at
the expense of producers and consumers
alike. Farmers, highly conscious of the

TV

Times

28, 1953

hard work and great risks they have to
take struggling with nature, are sometimes particularly susceptible to the
notion that the "heartless corporations"
who buy their crops or livestock are
oppressing them by artificially lowering
prices.
This devil theory of economics completely ignores the reality that between
the time a Texas steer is sent to market
and the time some of that animal
reaches the consumer a great deal of
effort has been expended and much risk
has been taken. Few industries work
with a more perishable product than
the meat packers; few have to provide
the community with a more varied
group of end products from the initial
raw material; few have to contend with
more complex patterns of changing consumer taste and seasonal fluctuations
of supply. And the reward at the end,
as measured by the ratio of profits to
sales, is often less than one cent out of
every dollar taken in.
If an investigation of the meat packers is fairly conducted, it may well have
a useful educational effect. The danger
is that political pressures will aim at
converting such an investigation into
a hunt for scapegoats. Fortunately,
Secretary Benson's personal record is
such as to inspire confidence that he
is interested more in facts than in
politically useful fictions.

what color can or cannot do, Mr. Weaver continued, "Our introductory year, following expected FCC approval, includes advertising, and
what you saw today is part of our regular
agency and client color indoctrination activity.
We have thus far covered some 25 agencies and
over
60 products."
Affirming
other reports, he said color sets
will come off production lines six months after
FCC approval of new color standards, with
small production and high cost at first. No purchaser need fear buying a black-and-white set
with the highly compatible color system, but
when color is wanted, a color set is required,
he warned.
Noting big changes in marketing with color
tv, Mr. Weaver opined advertising patterns
would change as radically as at the introduction
of television five years ago. Present program
patterns will change, under a probable sharedsponsorship system, with small and large national advertisers using both color and blackand-white commercials.
"The new medium will be so effective it will
gather a far larger share of the advertising
budget of the country, now some $7 billion
annually," he said.
In a question-and-answer period following his
address, Gen. Sarnoff stated RCA would make
a "reasonable" number of color picture tubes
and parts available to both RCA licensees and
competitive set manufacturers.
On the FCC's stated intention to reach a
decision on RCA's color tv system "before
Christmas," he expressed a hope that the decision be expedited to "before before Christmas."
Asked about comparable production costs between color and black-and-white tv, Mr. Weaver
admitted color would come higher. However,
he pointed out NBC is absorbing much of that
tariff in its introductory year. With increased
technical experience, costs should come down,
he said, but refused to hazard a guess on
how much.
The demonstration, held in two installments
during the morning, was viewed by over 1,000
persons. Cost to NBC was estimated at more
than $100,000.
Accompanying Gen. Sarnoff and Mr. Weaver
to Hollywood for the demonstration were Frank
Folsom, president, RCA; Robert W. Sarnoff, vice
president in charge, NBC film division; Kmanuel
Sacks, staff vice president; Dr. Charles B. Jolliffe,
vice president and technical director, RCA, and
O. B. Hanson, vice president and chief engineer,
NBC. John West, NBC Western Division vice
president, Hollywood, introduced Gen. Sarnoff
and Mr. Weaver.

Appliance Dealers Ask
Delay in Color Decision
The NARDA

wants

up its approval
We reprint this editorial because we feel it is in the public interest for the people
to have a clear understanding of factors that influence the price of meat. We feel
that The New York Times has reported on many of these factors, in the editorial
above, in a manner that merits the consideration of every thinking person.
AMERICAN
Headquarters, Chicago
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• Members throughout the U. S.

FCC to hold
of the NTSC

system until just before Christmas— so that the public won't
cut out black and white tv
from its Yule buying plans.
THE ANGUISHED cry of the tv dealer was
heard at the FCC last week.
Request that the Commission delay its color
decision until shortly before Christmas — so
dealers can sell black and white receivers during this normally lush selling season — was
made by the National Appliance & Radio-Tv
Broadcasting
• Telecasting
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national and regional advertisers like those

shown on the dock above are ticketed FIRM for passage aboard "Big Mo." Many other
well-known merchandisers are negotiating for choice spots on KSTM-TV, St Louis' new
ABC-TV outlet. You'll be missing a choice bet for reaching a large segment of this rich,
Mississippi valley market, if you don't reserve space aboard "Big Mo" . . . today. Yes,
to put your product in good company . . . phone, wire or write
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Dealers Assn. in a letter to FCC Chairman
Rosel H. Hyde.
Although there was some expectation that
the FCC would begin preliminary discussions
on the compatible color tv subject, none were
held last week. A meeting this week to fix a
chronology for consideration of color tv is
expected, it is understood. All indications still
point to a final color decision by Christmas.
NARDA's request for postponement of a
color decision until shortly before Christmas
was predicated on the harm that would befall
black and white set sales during the height of
the selling season.
Signed by Mort Farr, Upper Darby, Pa.,
radio-tv dealer, as chairman of NARDA's
Government Relations Committee, the letter
refers to the National Television System Committee's standards as "the right one." Manufacturers have already started pilot runs of
color receivers, Mr. Farr said. He predicted
that manufacturers would produce no more
than 105,000 color sets in 1954.
What concerns him most, Mr. Farr said, was
that "the day your decision is made and published . . .we can expect a marked decline in
demand for black and white sets in many, if
not most, of our principal markets. . . ."
Traditionally, radio-tv dealers sell 36% of
the year's volume in the fourth quarter, Mr.
Farr pointed out.
Release of the color decision "as close to
Christmas 1953 as circumstances permit" was
urged by Mr. Farr. The start of color would
in no way be delayed by such a move, he said.
As of the end of the first nine months of
1953, there were close to 2.4 million tv receivers in the industry's "pipelines" it has been
estimated. This takes into account those receivers in manufacturers, distributors and retailers inventory. This compares to the approximately 1.5 million inventory for the same
period in 1952.
October Sees 6.1 Million
A more realistic appraisal of business conditions, however, is believed to be the figures on
production. For the first nine months of 1953,
5,524,370 tv sets were produced. This compares to 3,670,590 for the same 1952 period.
By the third week in October, it is understood,
production had passed the 6.1 million mark —
the total for all of 1952.

GOVERNMENT

BRUNT
MAY

OF

FALL

FCC
ON

LICENSE

BROADCASTERS

Budget Bureau directive that Federal agencies must draw up a
schedule of license fees brings rapid speculation as to how the
Commission will act. It's the educated
the revenue, the greater the fee/
FOR the first time in the history of radio regulation, broadcast stations and others holding
authorizations from FCC will be required to
pay fees for their "public convenience and necessity" privileges.
FCC and other Federal licensing agencies
were directed by the Bureau of the Budget
Thursday to draw up proposed schedules of
fees and make them public by Feb. 1, 1954,
thereafter to afford opportunity to affected parties to make comment.
After the announcement by Joseph N. Dodge,
Budget Bureau director, these speculations were
in evidence:
• Because broadcast licensees enjoy proportionately greater revenue from their FCC authorizations than do non-broadcast licensees,
radio and tv station owners probably will pay
the greater share of license fees to the Commission
ment when
policy.it puts into effect the new govern• Not only could a station owner be required to pay a fee when he files his station
application, according to the new government
directive, but he may also be required to pay
for his construction permit, again for his license
and yet again annually— based upon his gross
revenue or class of station.
Radio and tv station authorizations total less
than 5,000 while FCC has more than a million
licenses of all types outstanding, but the vast
majority represent amateur and commercial
operator licenses and authorizations for innumerable, small nonbroadcast units such as
mobile and fixed stations in some 60 radio
services.
Before the proposed fees and policies are
made effective, the Budget Bureau announcement stated, "each agency is to provide a
suitable opportunity for affected parties to present comments and suggestions as to the level

Meanwhile, the first account of a layman's
experience with a color tv receiver was related
by radio-tv critic Jack Gould in the Nov. 1
New York Times.

and form of the proposed charges."

Describing his reception of NBC's Oct. 31
colorcast of Carmen, Mr. Gould first paid high
tribute
"a breathtaking
color into his
own home. experience" in having

agency "at least once every two years," the
Budget Bureau said.
The Budget Bureau directive was issued pursuant to executive order of the President. It
stems from the wish of Congress to put such
activity on a pay-as-you-go basis. The 1952
appropriations law, passed in 1951, authorized
agencies to charge such fees and some did make
use of it.
The Budget Bureau directive specifically
cited FCC as the type of licensing agency which
will be concerned with the new order. The

Using an Emerson color set with a 12-in.
picture at Old Greenwich, Conn., 25 miles from
the Empire State Bldg., Mr. Gould said tuning
was "surprisingly easy." Familiar controls (station selection, fine tuning, brightness and contrast) are adjusted in the conventional manner,
he said. New chrome control is used last and
can be adjusted to run the color gamut from
faint tints to brilliant hues, he explained. He
also said the convergence control (to determine
the correct positioning of primary red, green
and blue colors) may require adjustments.
Although adjustments on a color set are more
critical than those on a black and white receiver, Mr. Gould thought that the constrasting
hues will act much like a "tuning eye" and
make it simpler for the viewer to determine
whether his adjustments are correct.
Room lighting must be turned down to watch
color, Mr. Gould said. But, he added, with
color there is no sense of glare as there is in
watching monochrome tv in a darkened room.
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FEES

Pay-As-You-Go Basis
The fee schedules would be reviewed by each

notice also picked out "radio operators licenses
and radio station licenses" as the kind of privileges for which fees may be levied.
FCC Chairman Rosel H. Hyde commented
that the Commission would begin immediately
to consider the Budget Bureau circular which
outlines the Administration's new policy. He
said the directive is to be taken up at staff level
today (Monday) by the FCC bureau heads at
their regular weekly meeting.
A formal rule-making proceeding will be
called, Chairman Hyde said, once the Commission and its staff have had opportunity to draft
the necessary rules changes and highlight the

guess

that 'the greater

administrative and industry problems inherent
in the license fee procedure.
The biggest problem at the moment, Chairman Hyde conceded, is for the Commission to
determine a proposed policy which would effect a uniform and equitable distribution of
fees among the FCC's million licensees.
Other FCC officials could offer no guess as
to how much will be charged for what and
when, aside from just who will be charged.
"The number of patterns in which this fee
schedule could be worked out is about as infinitemanas the
noted.moves on a chess board," one spokesAnother observed the complex problems involved include such details as determining how
much to charge a television applicant in comparison to a request for a taxicab transmitter
license or an amateur operator "ticket."
"They sure aren't the same in value," he
stated, "but just how are you going to set up a
scale
that is fair?"
A further
typical problem concerns charges
for applications which must go through hearing, since processing and administrative costs
are much higher.
"The fellow who has to ,go into hearing certainly won't like to pay a higher fee," a Commission representative said. "He will point out
it wasn't his idea that a competitive bid would
be filed to require the hearing."
"What fee will we charge on applications to
transfer or assign a station license to another
interest?" it was asked. "Could the fee be a perof thehousekeeping
sale price?" headaches involved
There centageare
for FCC in the plan. Officials are asking just
how the fees would be collected and records
kept. How receipt of such fees would affect
the annual budget procedure before Congress
is another detail. FCC will have to report
changes in its income to the Budget Bureau
when the fee system gets underway.
In the Budget Bureau's circular, Mr. Dodge
stated that Federal agencies engaged in licensing activities "are to provide a system of fair
and equitable fees which, taking account of the
value to the recipient and the public policy or
interest served, shall recover, to the full extent
possible, the aggregate cost incurred in the conduct of these activities."
The circular is part of the "continuing effort
of the government to reduce the cost to the
general taxpayer of those services which provide
a special benefit to limited groups of individuals,
businesses, or organizations," the Bureau explained.
"While government licenses are generally for
the welfare and protection of all the people,
they usually give some special benefit as well
to limited groups," the announcement said.
"By establishing uniform principles to be used
by all agencies in determining and revising
charges for government licenses, the circular
aims at correcting the present hodgepodge system under which some fees have not been revised for over 20 years despite substantial increases in costs."Bureau estimated that the govThe Budget
ernment presently is spending some $50 million
annually on licensing activities, of which about
Broadcasting

• Telecasting
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She's one of 26 million television
housewives

who— before the stores close

today- will spend $204,000,000.
And

every day she also spends 26 million

hours with television in the daytime—
an ideal time to get her attention and
get on her shopping list.
You can do this best through the 10
stations represented by CBS

Television

Spot Sales. During the past two years,
these stations have—
. . . doubled in daytime audiences—
with 13,500,000 different viewers
. . .doubled in daytime economy—
with costs-per-M as low as 34 cents
. . . tripled in sponsor participation—
with 2,000 messages

weekly.

So if you'd like to get to housewives

while

they are deciding what to buy, the best
time and place is daytime and . . .

CBS

Television

Spot

Sales

Representing wcbs-tv, New York ; wcau-tv, Philadelphia ;
wtop-tv, Washington ; wbtv, Charlotte ; wmbr-tv, Jacksonville ;
wabt, Birmingham ; wbbm-tv, Chicago ; kgul-tv, GalvestonHouston ; ksl-tv. Salt Lake City ; KNXT, Los Angeles and
ctpn, CBS Television Pacific Network.

Sources on request

$20 million is recovered by current fees. "Hence,
the general taxpayer is now providing about
$30 million a year to defray the uncompensated
cost of government licenses," it was asserted.
Since present practices of the agencies vary,
provisions of the directive will affect different
licenses in different ways, the Budget Bureau
explained. The agencies also will have to make
"their own evaluations of some of the factors
to be considered in establishing these schedules,
and in some cases new legislation may be re-

quired."
Budget Bureau said it could not "tell at this
time precisely how much of the $30 million in
costs . . . will be recovered . . ., but it is expected to be substantial."
The Bureau of the Budget circular covers
"the processing of applications for and the issuance, renewal, modification, transfer, or termination of any license, permit, certificate, charter, registration, exemption, or similar form of
authorization granted or otherwise provided by
Federal agencies."
The types of activities covered include, "but
are not limited to," the following:
Certificates of public convenience and necessity
issued by the Civil Aeronautics Board, the Interstate Commerce Commission, the FCC and
the Federal Power Commission.
Patents granted and trademarks registered by
the Patent Office of the Dept. of Commerce.
Radio censes
operators
licenses
issued by the
FCC. and radio station liRegistrations, conditional exemptions from
registration and qualifications filed with the
Securities and Exchange Commission.
Visas, passports and similar permits issued by
the Dept. of State.
Airman certificates issued by the CAA.
Vessel inspection certificates issued by the
Coast Guard.
Certificates issued under the Pure Food and
Drug Act.
Licenses to classify, grade, or weigh agricultural products, issued by the Dept. of Agriculture.
The circular stated it does not cover either
permits for the use of government property
(such as grazing permits or timber cutting permits) "or any activities of the legislative branch,
the Judiciary, the municipal government of the
District of Columbia or the Canal Zone government."
Base for Fees
The circular set forth in some detail the criteria to be used "to provide a system of fair
and equitable fees." This guide was given:
a. To the extent possible, each agency shall
classify its various types of licensing proceedings into groups involving substantially comparative cost factors so as to obtain the basis
for a general schedule of fees.
b. Where there is relatively little variation
in the cost of individual proceedings of a given
type, the fees shall be set at a uniform level
so as to recover all or substantially all of the
cost of such type of proceedings.
c. Where there is considerable variation in
the cost of individual proceedings of a given
type, the following principles shall apply: (1)
If it is possible to classify applications in advance on the basis o'f probable cost of the
resulting proceeding, especially by using suitable units of measurement, the agency shall
establish a graduated fee scale based upon such
classification. (2) If it is not possible to classify the applications in advance, the agency
shall establish a uniform fee designed to recover as much as possible of the cost to the
agency for proceedings of such type, while
minimizing the burden to applicants in lowcost proceedings.
d. In those cases in which fees, if established
in accordance with subparagraphs a, b and c
above, would not fully meet the policy set
forth at the opening of this paragraph, or in
which it appears to the agency that fees, if
so established, would be less likely to be fair
and equitable, the agency shall supplement
these specific fees with a system of more general fees to be paid annually by all parties
holding such licenses. These general fees
might, for example, take the form of annual
Page 52
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registration fees graduated in relation to volume of business, revenue, or other appropriate
characteristic of the individual entities subject
to such regulation. In cases where annual fees
are appropriate, the agency should seek such
statutory authorization as may be necessary to
impose such fees.
Among the costs of licensing to be considered, the Budget Bureau stated, are "direct labor costs of personnel assigned to carrying out
the licensing activities full-time or part-time.
These include the costs of personnel assigned
to processing applications, conducting hearings,
publishing decisions, conducting staff analyses
and making inspections or examinations directly
related to the issuance, modification, renewal,
transfer or termination of a license."
Not to be included as costs, however, are
"enforcement activities, rate regulation, denial
proceedings instituted by the agency when involving charges of misconduct, or revocation
The Budget Bureau explained there may be
proceedings."
cases in which the agency does not wish to recover fully or substantially the cost of licensing,
a discretion left to the head of the agency. The
circular cited these conditions:
a. State or local governments or their agents
when payment of the full fee would not be in
the
stateinterest
law. of the program or would conflict with
b. Foreign countries or international organizations or their agents when the furnishing of the
service without charge is an appropriate courtesy.
c. Nationals of a foreign country with which
comparable fees are set on a reciprocal basis.
d. Charitable non-profit organizations.
e. When full-cost recovery would manifestly
impair the public interest.
f. When the cost of collecting the fees would
outweigh the cost of the activity.
The circular also provided that the head of
each agency shall report to the Bureau of the
Budget by May 1, 1954, "on the steps he has
taken to comply with the circular. The report
shall list the licensing activities of the agency
and indicate the steps taken to reexamine costs
and fees, the specific schedules of fees prescribed
under this circular (or where none has been prescribed, the reasons therefor), the effective
dates of such schedules, the anticipated change
in income from such fees for the fiscal years
1954 and 1955 (showing the annual income and
change therein distributed according to the accounts credited)," and appropriate or necessary
legislative measures taken.
Hill Coverage

Activity

Expected by Radio, Tv
TELEVISION will be permitted to cover a
Senate Judiciary subcommittee hearing on juvenile delinquency.
Sen. Robert C. Hendrickson (R-N. J.), subcommittee chairman, said he expected the hearings to be televised nationally. He said Sen.
Thomas C. Hennings (D-Mo.), a subcommittee
member, agreed with him that tv be permitted.
"The problem is one on which the public should
be
informed and
Hendrickson
said. television will help us," Sen.
The public hearing will open in Washington,
D. C, Nov. 18. Sen. Hendrickson said no arrangements have been made yet for tv but he
assumed the pickup would be carried by national network. FBI Director J. Edgar Hoover
and other Federal officials are expected to
testify but Sen. Hendrickson said no juveniles
would be called. "I'd not expose any of our
young people to public hearings," he said.
Meanwhile, radio and television coverage of
a Senate hearing on Korean war atrocities is
being planned for early December. Details have
not been worked out. Sen. Charles E. Potter (RMich)., acting chairman of a Senate Permanent
Investigations subcommittee group is looking
into charges of atrocities committed against
U. S. war prisoners.

WSM
OR

ASKS

BOOSTER

SATELLITE

RULE

Need for bringing tv to small
communities cited by station
in request for FCC rule-making.
REQUEST for the commercial establishment
of booster or satellite television -stations was
made to the FCC last week by WSM Inc.
(WSM-TV Nashville).
Petition for rule-making came two months
after a similar request by Sylvania Electric
Products Inc. for the establishment of satellite tv operations [B«T, Sept. 21].
In both the booster and satellite operation, a
big-city station's signals are picked up and rebroadcast with low power to a fringe area, or
to a community not receiving adequate tv signals. A booster retransmits on the same frequency as the "mother" station; a satellite, on a
different channel.
WSM asked the FCC to authorize booster
or satellite stations only when licensed to the
same owners as the main station. It also recommended that the boosters or satellites use
vertical polarization to obviate interference to
regular tv stations (tv stations now radiate on
the horizontal plane); that they be authorized to
operate unattended; that radiated power be
limited to 10 w for low band vhf channels,
31.6 w for high vhf band, and 100 w for uhf
— all with antennas of 300 ft. height.
Other recommendations involving interference, aural identification, frequency checks,
minimum hours of operation, etc. also were
explained in the WSM brief.
WSM-TV Tests
WSM-TV has been conducting tests on
booster operation at Lawrenceburg, Tenn., 70
miles from Nashville [B»T, Jan. 19]. Until
recently it was understood the Nashville station felt the booster operation would be preferred to a satellite operation. In its petition
last week, the station said there probably were
areas where boosters might be preferred and
other areas where satellite operation might be
more acceptable.
Cost of a booster or satellite was estimated
at about $10,000, WSM said. This is close to
the Sylvania estimate of a satellite.
The Nashville station said there were 898 of
the 1,283 cities allocated tv channels by the
FCC as of Oct. 10 which have had no applications or grants. This is 70% of the total, it
pointed out. Of the 898 cities, 114 have populations of 20,000 or more, 253 have 10,000-20,000 population, and 531 are below 10,000.
Of 385 cities which have grants or applications pending, only 22 have populations of less
than 10,000, WSM said. Only three of the 22
are not adjacent to some larger metropolitan
area which can be covered by the small cities'
tv signals, the WSM petition related.
Referring to the Peter Levin article in B*T
April 27 which predicted only 60 cities in the
U. S. could support economically one small tv
station, WSM calculated that of these 60, with
populations ranging from 10,000 to 65,000, 19
have no grants or applications, 12 have contested applications and 29 have received permits
for tv stations.
At the same time, WSM said 18 CPs and 100
applications have been dropped between May
1953 and Oct. 10, 1953.
It seems, WSM figured, that regular broadcast tv stations are going to be too expensive
for cities in the 10,000-20,000 population class.
Boosters would be more saving of spectrum
space than satellites, WSM felt, because they
would be on the frequency of the main station.
Broadcasting

• Telecasting

20th

Post-Freeze

Tv

Permit

Returned to FCC by WHKP-TV
TWENTIETH post-freeze television permit
was returned to FCC last week by uhf ch. 27
WHKP-TV Hendersonville, N. C, because of
difficulty in obtaining network programs and
change of interest on the part of national and
regional advertisers. The station cited availability of vhf service as responsible.
B. M. Middleton, president and 25% owner,
wrote the Commission that "this forces us,
reluctantly, to conclude that a uhf station
built here at the present time would not only
show a financial loss from the start but would
have little hope of breaking even in the foreseeable future."
Summary of the 19 other post-thaw stations
deleted follows:
KGKL-TV San Angelo, Tex., vhf ch. 3; WTVS
(TV) Gadsden, Ala., uhf ch. 21; KTVA (TV)
Austin, Tex., uhf ch. 24; KMID-TV Midland, Tex.,
vhf ch. 2, Permian Basin Tv Co. (ch. 2 subsequently has been reauthorized to Midessa Tv Co.
under same call); WROV-TV Roanoke, Va., uhf
ch. 27 (the only operating grantee to drop out);
KRIO-TV McAllen, Tex., uhf ch. 20; KCTV (TV)
Austin, Tex., uhf ch. 18: WHHH-TV Warren,
Ohio, uhf ch. 67; WWOD-TV Lynchburg, Va.. uhf
ch. 16; KTVW (TV) Wichita Falls, Tex., uhf ch.
22; WKMI-TV Kalamazoo, Mich., uhf ch. 36;
KCNA-TV Tucson, Ariz., vhf ch. 9; WLEC-TV
Sandusky, Ohio, uhf ch. 42: KNDK (TV) Minot,
N. D., vhf ch. 10; KBSM (TV) Bismarck. N. D.,
vhf ch. 12; WNOH (TV) NorthamDton, Mass., uhf
ch. 36; WVJS-TV Owensboro, Ky., uhf ch. 14;
KTVR (TV) Galveston, Tex., uhf ch. 41; WRBJ
(TV) Beloit, Wis., uhf ch. 57.
KFXD-TV Nampa, Idaho, has returned its
STA but said it intends to complete the ch. 6
station.
KSTM-TV
FOR

ST.

AGAIN
LOUIS

POWER
50.200
MOST POWERFUL
RIVER BETWEEN
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GEM
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VHF

Telecasting

GEM
Illinois CITY

POWER
SPENDABLE INCOME $529,911,000
HOUSEHOLDS 129,594
POPULATION 389,223

CONTENDING experience shows that the FCC
policy to allocate uhf channels to established
vhf markets tends to create a monopoly for
vhf, KSTM-TV St. Louis, now operating on
uhf ch. 36, re-filed its application last week
for St. Louis vhf ch. 11, but this time seeks to
establish the station in East St. Louis, 111.
FCC dismissed the station's earlier ch. 1 1 bid
because its rules preclude an existing outlet
from filing another application in the same
community, contending the KSTM-TV request
amounted to abandonment of uhf [B»T, Nov. 2].
KSTM-TV also has pending a rule-making
petition seeking the substitution of four uhf
channels at St. Louis for the two unassigned
vhf chs. 4 and 11, alleging this will give competitive relief to uhf [B«T, Oct. 19]. Now
pending for ch. 11 are KMOX, WEW, 220
Television Inc. and St. Louis Amusement Co.
KWK and KXOK seek ch. 4.
KSTM-TV explained that its East St. Louis
ch. 1 1 bid is entitled to hearing under both
FCC's rules and the Communications Act since
it is not for the "same community" where it
now operates. The station said its proposal
meets the requirement of Sec. 307(b) of the
Act calling for fair distribution of services.

Broadcasting
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BIDS

WITH-TV
Now Seeks Ch. 72
WITH-TV Baltimore petitioned FCC last week
to allocate uhf ch. 72 there, contending it can
make more effective and economic use of that
facility than it can its authorized uhf ch. 60
because a channel spacing problem limits the
locations where ch. 60 can be used in the Baltimore area. WITH-TV wants to use its present
fm tower and transmitter facilities for tv. The
station earlier asked FCC for change to uhf
ch. 18, but this has been opposed by United
Broadcasting Co. of Eastern Maryland, affiliated in ownership with WSID Baltimore, new
ch. 18 applicant.

WATTS

Oct Moines 217 Mils,

served

Quad Cities
146 Milt*

by
IOWA
OA VIS euHEN
VAN

131Peoria
Miles

outlet
M of . . .
aanGE
Springfield
104 Miles

Kansas City
212 Miles

St. Louis 133 Miles

POWER
TO MAKE YOUR SALES SPARKLE
IN THE TRIPLE TAKE

ILLINOIS, IOWA,

MISSOURI

MARKET

National Representative: The Walker Representation Co., Inc
ORIGINATING

FROM

QUINCY,

1 CHANNEL

ILLINOIS ...

H
F

V

10

V

H

rGEM.iv
QUINCY, ILLINOIS

J

F

Joseph Bonansinga, General Manager
affiliated with the NBC
i

and ABC

networks

. . . ,

November 9, 1953

•

Page 53

GOVERNMENT

36

UHF

CHANNELS

ALLOCATED

J

'54

BY

FCC

IN ORDER "to alleviate competitive hearings
and bring tv service ... at an early date,"
FCC made final last week its proposal to add
36 uhf channels to 35 communities in 16 states.
In most cities involved, there is more than one
applicant for a given channel already assigned
[B»T, Sept. 14].
The new allocations are effective 30 days
after publication in the Federal Register. Only
change made by the Commission over its earlier proposal is the addition of uhf chs. 18 and
70 at Lexington, Ky., in lieu of just ch. 70,
since there are two contestants each pending
for chs. 27 and 64. WLAP and West Bingham
Tv Co. seek ch. 27; WLEX, WVLK seek ch. 64.

JETOHM

TIC

Concerning the U. of Kentucky's informal
suggestion that a channel be reserved there for
future educational use [B#T, Oct. 19], the Commission found that the school "has not made
sufficient showing warranting the reservation of
a noncommercial educational tv channel for

"No,

we

don't

recommend

When

driving!"

CITY

for

ii

you advertise in Kentucky, you don't have to hit the

road and cover the wide open spaces. Most of the State's business
is done within a gentle drive from WAVE'S

tower!

The Louisville Trading Area accounts for 51.3%

of Kentucky's

food sales . . . 59-8% of its drug sales. WAVE covers this'
concentrated area thoroughly, and also tosses in a quarter-billiondollar slice of Southern Indiana — all without ivaste, at
budget-wise cost!
How

about it — want to get going, now?

5000

WATTS

NBC

AFFILIATE

WAVE
LOUISVILLE

Free & Peters, Inc., Exclusive National Representatives
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Lexington
time."and city list of the new
Followingat isthisa state
channel allocations. The added channel is listed
after the city in parentheses, after which pending tv contests are indicated. Since the original
proposal, application dropouts and changes
have resulted in grants in eight of the cities.
Ft. Smith, Ark. (Ch. 39)— American TV Co.,
George T. Hernreich seek Ch. 5; EI Centro, Calif.
(Ch. 56)— Valley Empire Telecasters, seeks Ch. 16;
Merced, Calif. (Ch. 66)— Modesto, Calif. (Ch. 58)
Charles Thieriot, Ralph M. Brown, KTRB seek
Ch.
Stockton,
(Ch. 64)— KXOB
Diablo14; Inc.
seek Ch.Calif.
13; Clearwater,
Fla. (Ch.Radio
50)
—Pioneer Gulf TV Bcstrs., WBOY Inc. (WBOY
Tarpon Springs) seek Ch. 32; Daytona Beach, Fla.
(Ch. 53)— WNDB, WMFJ seek Ch. 2; Orlando,
Fla. (Ch. 47)— WHOO. WORZ, WLOF seek Ch. 9,
Orange TV Enterprises, Central Fla. Pub. Co.
seek Ch. 18.
Terre Haute, Ind. (Ch. 73 plus) — Polan Industries seeks Ch. 63; Ottumwa, Iowa (Ch. 63) — Valley
TV & Radio Inc., Ottumwa Telecasting Corp. seek
Ch. 15; Waterloo, Iowa (Ch. 46 plus)— Chas. H.
Gurney seeks Ch. 16; Lexington, Ky. (Chs. 18 plus
& 70 plus) — WLAP, West Bingham TV Co. seek
Ch. 27; Paducah, Ky. (Ch. 72)— Columbia Amusement Co. and WKYB seek Ch. 6; Alexandria, La.
(Ch. 74)— KSYL, KALB seek Ch. 5; Bogalusa, La.
(Ch. 78)— WIKC, Miss-Lou Inc. seek Ch. 39; Lake
Charles,
La. (Ch. 60 plus)— KLOU, KPLC seek
Ch. 7.
Cumberland, Md. (Ch. 30 minus) — WTBO seeks
Ch.
Hagerstown,
Md. Girardeau,
(Ch. 68 plus)—
W ARK,
WJEJ17;seek
Ch. 52; Cape
Mo. (Ch.
69),
Asheville, N. C. (Ch. 78)— WLOS, Community TV
Co., WWNC, William W. Orr seek Ch. 13; Durham, N. C. (Ch. 73 minus)— WDNC, WTIK seek
Ch. 11; WSSB seeks Ch. 73. Fayetteville, N. C.
(Ch. 54 minus) — WFLB, WFNC, WFAI seek Ch.
18; Goldsboro, N. C. (Ch. 72)— Klamath Falls,
Ore. (Ch. 17)— KFJI, Klamath Falls TV Inc. seek
Ch. 2; Salem, Ore. (Ch. 66).
Charleston, S. C. (Ch. 17 plus)— WUSN, WHAN,
WTMA seek
Ch. 2;Bcstg.
Florence,
C. (Ch. Charlotte,
60)— Jefferson Standard
Co.,S. (WBT
N. C.) Pee Dee TV Corp. seek Ch. 8; Spartanburg,
S. C. (Ch. 74 minus)— WORD, WSPA seek Ch. 7;
Big Spring, Tex. (Ch. 34 plus) — Texas Telecasting
Inc. (KDUB-TV Lubbock), KBST, Big State Telecasting Co. seek Ch. 4; Tyler, Tex. (Ch. 72)—
KGKB, KTBB seek Ch. 7; Wenatchee, Wash. (Ch.
67) — Central Wash. Telecasters, Wescoast Bcstg.
Co. (KVOS Bellingham) seek Ch. 55; Beckley,
W. Va. (Ch. 66)— WJLS, So. W. Va. TV Inc.,
WHIS seek Ch. 6; Clarksburg, W. Va. (Ch. 69
minus)— WBLK and WPDX seek Ch. 12, J. Patrick Beacom & Assoc. and Clarksburg-Fairmont
Corp. seek Ch. 22; Green Bay, Wis. (Ch. 70 plus)
— WJPG, Valley Telecasting Corp. seek Ch. 6;
La Crosse, Wis. (Ch. 72)— La Crosse TV Corp.
and Belle Co. (WMIL Milwaukee) seek Ch. 38.
In making the above channel changes, FCC
was required to substitute ch. 72 at Gallipolis,
Ohio, for ch. 18. These offset carrier requirements were ordered: Red Wing, Minn., from
ch. 63 to ch. 63 minus; Duncan, Okla., from
39 to 39 minus, and Aiken, S. C, from 54
minus to 54.
Cities and applicants granted since the channel addition proposal was announced include:
Merced, Calif.— Merced Tv Corp., ch. 34; Orlando, Fla. — WDBO, ch. 6; Terre Haute, Ind. —
WTHI, ch. 10; Paducah, Ky. — Paducah Tv Co., ch.
43; Cape
boro, N. C.Girardeau,
— GoldsboroMo.—
Tv KFVS,
Corp., ch.
ch. 12;
34; GoldsSalem,
Ore.— KSLM, ch. 3; La Crosse, Wis., WKBH Tv
Inc. (WKBH and WKTY merger), ch. 8.
Broadcasting
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busy catering to folks in all sizes . . .
including yours.
JNEXT

!
You'll like our special tonic of radioflavored programming
new shows just added

($1,000,000

in

to a long-run

lineup for listeners). You'll also benefit
from

our special home-town

treat-

ment (560 local experts, no waiting).
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the Master

PLUS,

Barber

tends the cash register— where

all our matchless
Have

himself, Mister

facilities add up to the

you noticed our clientele lately?
lowest costs anywhere.

There's a distinctive, well-groomed
about the whole, handsome
we're serving more
(Mutual

air

lot— and

of them all the time.

is the only shop in town

doing more
every month

business than last year, for

The cup rack over on the left reveals
that 17 of the top 25 U. S. advertisers
are regular patrons of this shop
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SALES-COMPLEXION

!

Daytime . . . Evenings . . . Weekends
+
$1.00 (or less) per 1,000 families
+
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to 11 a year ago.
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to Multi-Million Homes
+
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BY

NEW

CENSORSHIP
EISENHOWER

OF

MEDIA

ORDER

More than two years of military-type censorship will come to the
end on Dec. 15. Broadcast groups were in the forefront of the
successful fight for greater freedom.
the relief order would soon appear.
THE blanket censorship put into effect within
The Attorney General described the order
the government two years ago has been wiped
off the books by President Eisenhower.
as "clear recognition that our form of government requires that the public obtain a maxHeeding loud protests by broadcasters, teleimum amount of information, a free flow of
casters, printed media and affiliated industries,
the President signed a new order (EO 10290)
facts about what the government is doing."
He credited radio, television and the press
Thursday afternoon. His action was taken
with helpful cooperation in wiping out a form
following a lengthy study of the whole problem
of censorship that was generally regarded by
of keeping necessarily secret information from
media as anti-democratic.
enemy hands [B«T, Nov. 2].
In signing the order President Eisenhower,
The "Restricted" label, he said, "covered just
about anything that had to do with national
a life-long military career man, threw out a
military-type federal censorship imposed Sept.
security." He added that the old order con24, 1951, in an order by former President
tained "no precise definitions," with the result
Truman.
that classification orders were affixed with
The new order, effective Dec. 15:
great abandon and with little consideration for
the public.
• Sharply limits the right to classify informaThe system of continuing independent review
tion by wiping out the much-abused "Reprovides for downgrading and declassification.
stricted" stamp, a blanket device loosely
applied to vast quantities of routine matter.
It was explained at the White House this way:
• Provides a continuing review of classified
By more clearly defining the official information which is subject to classification, and by
matter so citizens may know more about what
making the requirements of the defense intertheir government is doing.
ests of the United States the test as to whether,
• Gives only the chairman of the FCC auand how, information may be classified under
thority to classify FCC information, with no
the order, the danger of misuse of the order
to hamper freedom of information, so vital
power to delegate this authority.
to preservation of our form of government, is
• Removes classification power from 28
minimized.
federal agencies, including Federal Trade ComA comparison of the order with an earlier
mission, Interstate Commerce Commission and
proposed
draft published on June 17, 1953 [B-T,
Securities & Exchange Commission.
June 22], will disclose a number of revisions.
These have been adopted at the suggestion of
NARTB, American Society of Newspaper
various departments and agencies in the execEditors, Sigma Delta Chi, Radio-Television
utive branch, representatives of the press, and
News Directors Assn. and many other organizaprivate individuals and organizations.
tions took an active part in the long battle to
Throughout the lengthy consideration of this
defeat the order. Basic research and spearheadorder it has been the purpose to attain in it
ing of the campaign were in the hands of J.
the proper balance between the need to protect
information important to the defense of the
Russell Wiggins, managing editor of The WashUnited States and the need for citizens of this
ingtononPost
and chairman
of the ASNE's Comdemocracy to know what their government is
mittee
Freedom
of Information.
doing. The issuance of this order will revise
Details of the order were explained at the
in a manner more in keeping with the AmeriWhite House Thursday by Attorney General
can tradition of freedom of information existHerbert Brownell Jr., who had promised the
ing requirements for the safeguarding of defense information.
RTNDA convention the previous week that

FCC
FINALIZES
3-YEAR
OVER renewed protest of Comr. Frieda B.
Hennock, FCC last week made final its proposal to extend television license renewal periods to three years, eliminating the present
requirement for annual filing of the renewal
applications [B*T, July 27].
The move' is designed to ease administrative
and economic burdens for both the Commission and tv licensees. To become effective 30
days after publication in the Federal Register,
the change involves amendment of Sec. 3.360
of the Commission's rules.
Henceforth, television licenses will run for
three years concurrent with existing am and
fm licenses under the same ownership in a
given area, as will associated auxiliary tv stations such as studio-transmitter links, remote
pickups and intercity relays.
Comr. Hennock registered her initial dissent
when the three-year license plan for tv was
proposed. She called for a factual study of
television programming with the calling of a
government-industry conference and ultimate
"open public hearings."
In its order last week, the Commission majority found that a "formal hearing" would
serve "no useful purpose at this time" since
Page 58 • November 9, 1953

LICENSE
PLAN
all interested parties had ample opportunity to
file written comments and nothing could be
brought out at a public hearing that could not
have been better said in writing.
The Commission received only two protests
to the three-year tv license proposal. These
were from the American Veterans Committee
and the San Francisco branch of the American
Assn. of University Women. Comments in support were filed by ABC, CBS, DuMont, NBC,
NARTB, Storer Broadcasting Co., WGN Chicago, WDEL Wilmington, Del., WGAL Lancaster, Pa., WTOP Washington, the Washington
Post Co. (WMBR Jacksonville, Fla.) and Associated Broadcasters Inc. (KSFO San Francisco).
Sec. 3.630 is amended to read as follows:
§3.630 Normal
period.
television
broadcast
stationlicense
licenses
will— (a)
be All
issued
for a
normal license period of three years. Licenses
will be issued to expire at the hour of 3:00 A.M.
Eastern Standard Time, in accordance with the
following schedule and at three-year intervals
thereafter.-1
1 Renewals of licenses will be granted for the
period specified in the rule; Provided, however,
That if as a result of the transition from the
previous schedule to the above schedule the
period for which a license is renewed is 6 months
or less, the licensee may within the period 60
days to 30 days before the expiration date of such

renewed license file, in lieu of renewal application (FCC Form 303), a written application under
oath for the next renewal of license which shall
consist of (1) a request that its license be rerenewed; (2) a statement that no substantial
changes have been made in its operations or in
its plans for future operations since its last renewal application; or if changes have been made
or proposed, a statement specifying such changes;
(1) For stations located in Delaware and Pennsylvania, August 1, 1954.
(2) For stations located in Maryland, District
of
Columbia,
Virginia, West Virginia, October 1,
1954.
(3) For stations located in North Carolina,
South Carolina, December 1, 1954.
(4) For stations located in Florida, Puerto Rico
and Virgin Islands, February 1, 1955.
(5) For stations located in Alabama and GeorApril stations
1, 1955. located in Arkansas, Louisiana
(6)gia,For
and Mississippi, June 1, 1955.
(7) For stations located in Tennessee, Kentucky
and Indiana, August 1, 1955.
and (3) a statement that the applicant waives any
claim to the use of any particular frequency or
of hte other as against the regulatory power of
the United States because of the previous use of
the same, whether by license or otherwise. Upon
review of such statements, the Commission may
grant a renewal of license for the full period provided for in the rule; or if the Commission requires additional information, it may require the
filing of renewal application (FCC Form 303).
(8) For stations located in Ohio and Michigan,
October 1, 1955.
(9) For stations located in Illinois and Wisconsin, December 1, 1955.
(10) For stations located in Iowa and Missouri,
February 1, 1956.
(11) For stations located in Minnesota, North
Dakota, South Dakota, Montana and Colorado,
April
(12) 1,For1956.stations located in Kansas, Oklahoma,
Nebraska, June 1, 1956.
(13) For stations located in Texas, August 1,
1956.
(14) For stations located in Wyoming, Nevada,
Arizona, Utah, New Mexico and Idaho, October
1, (15)
1956. For stations located in California, December 1, 1953.
(16) For stations located in Washington, Oregon, Alaska, and Hawaii, February 1, 1954.
(17) For stations located in Connecticut, Maine,
Massachusetts, New Hampshire, Rhode Island,
Vermont, April 1, 1954.
(18) For stations located in New Jersey and
New York, June 1, 1954.
1 1 New

Am

Announced

Grants
by FCC

TOTAL

of 11 new standard stations were authorized by FCC last week in what was the largest group of am grants for several months.
Five existing stations won approval of applications for improved facilities.
Two new stations were granted for Vero
Beach, Fla., while other construction permits
went to grantees in Madison, Ind.; Concordia,
Kan.; Waynesboro, Miss.; San Juan, P. R.;
Darlington, S. C; McKenzie and Newport,
Tenn., and Sinton, Tex. (see For The Record).
Improved facilities went to WPBC Minneapolis;
KTXJ Jasper, Tex.; KOVE Lander, Wyo.;
Forrest City, Ark., and WAPL Appleton, Wis.
New am station at Vancouver, Wash., was
awarded to Western Broadcasting Co. for 1
kw daytime on 1150 kc, conditioned upon
principal owner Charles Weagant severing connections with KBPS Portland, Ore., where he
is chief engineer.
Md.

Channel

Unopposed

UHF CH. 17 became unopposed for WTBO
Cumberland, Md., last week as a competitive
application by WDYK there was dismissed by
FCC at the request of Western Maryland
Broadcasting Co., WDYK operator. The Commission deferred action on the WTBO bid
pending submission of an amendment, which
was filed later in the week.
Comr. Webster to Speak
FCC Comr. E. M. Webster is scheduled as a
feature speaker in Boston Thursday at the fourth
annual meeting of the Professional Group on
Vehicular Communications of the Institute of
Radio Engineers. Comr. Webster will speak
on "A Commissioner's Reflections on the Mobile Radio Services."
Broadcasting

• Telecasting
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dependability!

The greatest high power transmitter ever offered to
television broadcasters. The new Du Mont 25 KW
transmitter

(low band)

is designed for better

television broadcasting. It incorporates more
of everything
It's the PLUS

TELEVISION TRANSMITTER
ALLEN B. DUMONT
CLIFTON, NEW JERSEY

DIVISION

LABORATORIES,

INC.

the broadcaster

25 KW

transmitter.

wants.

Adv.
DENVER -HIGH

DU

MONT

AT

ALL-TIME

Accelerated

TRANSMITTER

production schedule to meet delivery commitments

"Both VHF and UHF models are being built
to fill orders on schedule. Increased production rates are possible due to finalized designs
in high power UHF and VHF models."
Mr. Taylor goes on to say, "Our policy has
always been to be sure of the product before
we produce it. This policy has necessitated
long periods of engineering and development
in the case of high power VHF and UHF
transmitters. We know that our transmitters
will provide the dependability, performance
and operating economies that are required by
the television broadcaster. Our equipment
lives up to specifications and expectations
when it is installed."
In reviewing the tremendous strides made
in television station equipment during the

Time

PRODUCTION

HIGH

"PRODUCTION of Du Mont television transmit ers isrunning at an all-time high," quotes
Herbert E. Taylor, Jr., Manager of the
Du Mont Television Transmitter Division.

Full-Power

POWER

Factor

past few years, Taylor pointed out, "The spirit
of pioneering and integrity of workmanship
and engineering is reflected in the new
Du Mont 25 KW transmitter recently delivered toKFEL-TV. We at Du Mont are continually pioneering in all phases of television.
This fact is witnessed by the revolutionary film
scanner introduced over a year ago, and now
available to broadcasters in a practical, commercial form. The dramatically new Du Mont
5 KW UHF transmitter design employing the
Eimac Klystron is still another example of
practical pioneering here at Du Mont."
The Du Mont Television Transmitter Division manufactures a complete line of television broadcasting equipment. Triple-duty
image-orthicon camera chains, film systems,
complete studio monitoring and control equipment, VHF and UHF transmitters are among
the many items offered by Du Mont.

EVERETT L. DILLARD, (C) Consulting Engineer for
Television Station KFEL-TV, Denver, Colorado, and
James B. Tharpe, National Sales Manager for
the Du Mont Television Transmitter Division, observe Art Yockel, Du Mont Engineer, as he concludes final tests on the new Du Mont 25 KW
transmitter prior to shipment to KFEL-TV, Denver.

in

Sales-O'Fallon

GENE O'FALLON of KFEL-TV, AM, FM,
Denver, Colo., reports that power is an important factor in time sales in television as
well as AM and FM.
"Our experience in
radio — both AM and
FM, showed us that
power played a very
important part in selling time. We now
know that power in
television broadcasting plays as great a
part, if not more, in
selling time than it
does in radio. The
television audience is
GENE O'FALLON
more critical than the
radio audience.

Du

Mont

Transmitter

THE power tube of the new Du Mont 25
KW transmitter is an Eimac tetrode. It
is reported that the Eimac tube requires
less driving power and has a longer life
than is usually expected in a tube of this
Eimac and Du Mont have worked totype.
gether in many developments for both
UHF and VHF television broadcast
transmitting equipment. The revolutionary 5KW UHF transmitters that recently
set new performance standards were

Employs

Eimac

Tube

direct results of the co-engineering between these two firms.
George Wunderlich, Vice-President
and General Manager of Eitel-McCullough. Inc., observes, "Application of the
time-proved Eimac 4W20,000A by Du
Mont in 25 KW VHF-TV transmitters
and utilization of Eimac klystrons in Du
Mont 5 KW UHF-TV transmitters marks
a complete high-power coverage of the
television spectrum."

"With the installation of our new Du Mont
25 KW transmitter and 6 bay antenna, we are
servicing our area with the best possible signal. We enjoy loyalty among our viewers because they get a better picture. This loyalty
is important to the time buyer. His sales
message is seen and heard— because the people
of the Denver area like the reception they get
on channel 2, KFEL-TV."

Engineering

Specs

Available
COMPLETE engineering specifications on
the new Du Mont 25 KW VHF transmitter
are available upon request from the Television
Transmitter Division, Allen B. Du Mont Laboratories, Inc., 1500 Main Avenue, Clifton,
N. J. Specifications are furnished in book
form and are arranged according to the FCC
requirements of such information.
Adv.

RHEAN CUNNINGHAM, Chief Engineer for KFEL-TV Channel 2 Denver, shown inspecting
the completed installation of KFEL-TV's new 25 KW Du Mont transmitter, the first of
its kind delivered by Du Mont. Although this transmitter is rated at 25 KW, KFEL-TV
needs only 17.8 KW which coupled with a 6 bay antenna produces an effective radiated
power of 100,000 watts on Channel 2— the maximum allowed by law.
Broadcasting • Telecasting

Adv.

DENVER -HIGH
TOP

POWER

_____

PRODUCTION

FACILITIES
FOR

KFEL-TV

Amazing growth of nation's
first post-freeze station in 16
months of operation reported.
WHEN America's first post-freeze station
KFEL-TV went on the air July 18, 1952
(seven days after the FCC granted a construction permit) the complete staff consisted of
eight persons. In 16 months, operating space
has been more than tripled.
Three Studios
KFEL-TV has two studios in use at all
times. Studio "A" with 1,500 square feet of
floor space and Studio "B" containing 1,000
square feet. Both studios are lighted with
pantographs mounted to rails by rolling trolleys. Facilities for large sets, props and automobile displays are available. The third studio
at the Rainbow Ballroom is equipped for
audience participation shows. The Rainbow
Studio which is located one-half block from
KFEL-TV's other studios has a seating capacity ofover 2,000 persons. Two camera platforms are suspended from the ceiling to
provide coverage of the entire 75 x 125 foot
floor.
Live Facilities
KFEL-TV employs two complete field camera chains with dual cameras plus two permanently mounted cameras at the Rainbow
Studio. In addition to the Television Zoomar
Lens, primarily for sporting events and other
outdoor functions, KFEL-TV has installed
two Electra-Zoom lenses for greater flexibility
in staging studio programs. The ability to
change the focal length or "Zoom" permits
the field of view to be continuously adjusted
to fit varying and unexpected conditions of
live action programming. A fifteen-inch telephoto lens is also put into use when needed.
Film Facilities
In the film projection room we find two film
camera chains mounted on trolley tracks with
pedestals modified for wheels for fast changeover in case of emergency. Two film projectors
and one turret slide projector (2x2) feed
into one film camera while a Time and
Weather multiscope employing 3x4 cards and
ticker tape is utilized with the other film
camera. For on-the-spot news and public interest coverage, KFEL-TV has available a Bell
and Howell and a Bolex 16 mm silent camera
and a 16 mm Auricon sound on film camera.
Two Polaroid cameras and a 4 x 5 Speed
Graflex are used for still pictures.

WITH the installation of the 25 KW Du Mont transmitter on August 20th, KFEL-TV
reached the maximum power allowed by law of 100,000 watts on Channel 2. Definite
improvement in the picture was noted locally while the fringe area was extended considerably. Performance of the transmitter, which will transmit color without modification,
has lived up to every expectation. KFEL-TV covers Cheyenne, Wyoming (100 miles to
the north), and viewers report good reception in Kansas, Nebraska and New Mexico.
Watching KFEL-TV's top power signal are left to right: Gene O'Fallon Jr., M. J. O'Fallon,
Frank Bishop (standing), Brad Robinson, Bill Conklin, Gene O'Fallon (standing), Bob
Hart and Harry Mack.

Denver

Potential

Market

Analysis

Shows

Station

"THE number of television stations utilizing
Du Mont equipment is growing larger all the
time," according to James B. Tharpe, national
sales manager of the Television Transmitter
Division of the Allen B. Du Mont Laboratories, Inc. "More and more stations are realizing the inherent economies and fine
performance of Du Mont transmitters, control
equipment, cameras and antennas. We feel
that the acceptance of Du Mont equipment is
due to this exceptional dollar-for-dollar value
represented in all Du Mont Broadcasting

Sales

KFEL-TV, Channel 2, Denver, Colo.,
represented by Blair TV, Inc., offers the
time buyer a very valuable circulation.
Now operating at television's top power
of 100,000 watts on Channel 2, KFEL-TV
offers a blanket coverage of the Denver
area, including all outlying districts.
According to Standard Rate and Data
Service, Inc.'s CONSUMERS MARKETS, metropolitan Denver offers the
advertiser the following:
Population
_ _..575,800
Households
„
175,630
Total Retail Sales
$762,003,000
Food Group _
153,003,000
General Merchandise
197,935,000
Furniture-Appliances _
-..35,356,000
Automotive
133,116,000
Gasoline-Service 37,718,000
Lumber-Hardware
45,530,000
Drug & Proprietary _..35,245,00O

Acclaims
Shooting

Du Mont-Equipped
Roster Grows

Heavy

Great-

Trouble
System

RHEAN CUNNINGHAM, Chief Engineer of
KFEL-TV, acclaims the trouble-shooting system of the new Du Mont 25 KW television
transmitter. "A breakdown is a serious occurrence —the audience is not patient. They
switch to another channel very quickly, and
we are out of the running for the duration of
the"With
program."
the efficient trouble-shooting system in
our new Du Mont transmitter, we can locate
and analyze any failure within a matter of seconds. We can get back on the air with little
or no 'audience switch'."
The trouble-shooting system in KFEL-TV's
new transmitter is incorporated in all Du Mont
VHF and UHF television transmitters.

EIMAC'S 4W20.000A, with indirectly heated
thoriated tungsten cathode, final amplifier in
the Du Mont 25 KW VHF-TV transmitter, is
the highest-power member of the famous Eimac
radial-beam power tetrode family. The tetrodes
feature high power gain and low driving power
requirements.
Eimac

In Full Production

"TO MEET the demands of VHF-TV and other
electronic applications, Eimac 4W20,000A
radial-beam power tetrodes are in full production at our San Bruno plant," states Gordon
Howes, Director of Factory Engineering of
Eitel-McCullough, Inc.
Highest power member of the famous Eimac
radial-beam power tetrode line, the 4W20.000A
combines the latest developments in electronpower tube research and production techniques.
In VHF-TV operation through channel 13
the 4W20,000A easily delivers a peak sync
power output of 25 KW with only 500 watts
driving power. This high power gain and low
driving power requirement are inherent features of Eimac tetrodes.
"Through Eimac research in applying
rugged ceramics to electron-power tube construction we have been able to incorporate a
ceramic envelope in the 4W20.000A which
minimizes RF losses and increases operational
life," explains Howes.
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TYPICAL OPERATION
Class- B Linear Amplifier — Television Visual Service
(Per tube, 5 mc bandwidth, 216 mc.)
Load
D-C
D-C
D-C

650
7000
1200
—150

Impedance
Plate Voltage
Screen Voltage
Control-Grid Voltage

ohms
volts
volts
volts

Peak
Black Level
4.5 amps

Sync Level
6
D-C Plate Current
230
D-C Screen Current
90
D-C Grid Current
280
Peak RF Grid Voltage
500
Driving Power
42
16
Plate Power Input
Plate Dissipation
26
Useful Plate Power Output

FOR THREE
has been

YEARS

THE EIMAC

100
45
220
300
32
16.5
15.5

ma
ma
volts
watts
kw
kw
kw

4W20,000A

proving itself an outstanding

power tube in a variety of electronic applications. In VHF-TV operation it gives an
easy 25 kw peak sync power output with only
500 watts driving power. This high power output with low driving power requirements is
typical of Eimac

radial-beam

power

tetrodes

Rugged 4W20,000A construction includes a ceramic envelope that minimizes losses and increases
operational life. In pulse service, FM and TV operation the 4W20,000A is the only time proved tetrode
in its power class.

Information about the 4W20,000A or
any of Eimac's complete line of electron
power tubes can be obtained by writing
our Application Engineering department.
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KAKE
FOR

PROPOSED
WICHITA

Initial decision

TV

would

rival Mid-Continent

FCC

deny

Television.

INITIAL decision proposing to grant KAKE
Wichita, Kan. a new tv station on vhf ch. 1-0,
was issued last week by FCC Hearing Examiner
Hugh B. Hutchison.
The proposal found each of the applicants,
Mid-Continent Television Inc. and KAKE
legally, financially and technically qualified.
The initial decision concluded that Mid-Continent proposals were superior with respect to
training and experience of key staff members,
the size of such staff, studio facilities, equipment and its more careful, detailed and advanced planning with respect to props, sets and
production schedules.
Notwithstanding the above advantages, the
initial decision concluded that preference must
be given to KAKE on grounds of better integration of local ownership and management and
greater participation in public service and
community affairs.
Principals in KAKE are President Mark H.
Adams (12.5%), local attorney; Vice President
H. E. Zoller (24%), independent oil operator;
Secretary Richard B. Dockum (19%), retail drug
stores; Treasurer Charles E. Jones (12.5%), local
attorney; Dwight Merle Rounds (10%), lumber,
and Owen Coe McEwen (10%), dairy products.
Mid-Continent is composed of President Theodore Gore (12%), oil production; Vice President
George H. Bruce (4%), oil; Vice President and
Assistant Secretary Lloyd R. Pickrell (4%), oil
and retail electrical applicances; Vice President
Sam Bloomfield (4%), aircraft manufacturing;
Secretary S. O. Beren (12%), oil production;
Treasurer A. M. Smith, oil; and Sherrill C. Corwin (24%), California theatres owner.

Amarillo,
Tv Grants

Portland
in Sight

PROSPECTS for the granting of new tv stations on vhf ch. 13 at Portland, Me., and vhf
ch. 7 at Amarillo, Tex., became evident last
week as petitions were presented for dismissal
of competing applications in both cities.
At Portland, Murray Carpenter & Assoc.
asked dismissal of its bid for ch. 13 there,
which would leave uncontested the ch. 13 apWGAN

to

Deny

Bids

If Rules Conflict
IN A MOVE to cut down on excess television
and other applications, FCC last week amended
Sec. 1.361 of its rules so as to preclude the
filing of applications which are in conflict with
the Commission's rules even though they might
be accompanied by petitions for changes in
such rules.
Bids which are affected include those by
existing uhf stations seeking a local vhf channel while still retaining their uhf franchise, applications in excess of the maximum limits
for stations under common ownership and requests involving minimum mileage separation
requirements for tv.
The change is to become effective Nov. 13
after publication in the Federal Register. FCC
believes it "will promote more orderly procedure and particularly, will eliminate the
pendency before the Commission of applications which cannot be acted upon for extended
periods because of their interrelation with complex, unresolved rule making proceedings."
In specific application, the Commission will
be able to refuse acceptance of a new television
bid from a firm which has four stations plus
an application for a fifth outlet already on file.
However, the provision is not retroactive to
applications now pending if they are accompanied by the proper petition for rule making.
Subsection (c) of rule 1.361 is amended as
follows:
(c) Applications which, because of the nature
of the particular rule, regulation, or requirement
involved, are patently not in accordance with
the Commission's
regulations,
requirements
will be rules,
considered
defective orandother
will
be dismissed unless accompanied by a request
of applicant for waiver of, or exception to, any
rule, regulation, or requirement with which the
application is in conflict. Such requests shall
show the nature of the waiver or exception desired and set forth the reasons in support
thereof. »«
"" This sub-paragraph shall not apply to applications filed prior to its effective date (Nov. 13,
1953); such applications, which could be accepted
for filing even though patently not in accordance
with the Commission's rules, regulations, or
other requirements if accompanied by an appropriate rule-making petition, will remain on file.

Only fk combination

on the petition which explains that "applicant's
efforts to secure financial assistance for the
Portland project were unsuccessful."
Mr. Carpenter meanwhile has reported his
intention to purchase WGUY Bangor, Me.,
from the Gannett interests and to file an application for vhf ch. 2 in Bangor, his home
town. It is understood the WGUY purchase
price is $45,000.
At Amarillo, Motions Comr. Robert T.
Bartley on Tuesday granted dismissal pleas
by Texas Telecasting Co. and Panhandle Television Co., leaving Plains Empire Broadcasting
Co., licensee of KLYN Amarillo, as sole
survivor for ch. 7.

Broadcasting
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TWO

GETS

GRANT;

AWARDED

EDUC.

FOLLOWING a merger with competitive applicant WINO West Palm Beach, Fla., Palm
Beach Television Inc. was granted vhf ch. 5
by FCC last week. Noncommercial educational
grants went to the U. of Michigan for uhf ch.
26 at Ann Arbor and the U. of Illinois for vhf
ch. 12 at Champaign, 111.
Palm Beach Television, owned 20% by President William H. Cooke and 20% by Washington attorney Theodore Granik, has given
50% interest to WJNO Inc. Secretary-treasurer
of the grantee is Jeanne F. Cooke, wife of the
firm's president and daughter of RCA President
Frank M. Folsom. Mr. Granik produces American Forum of the Air on NBC, radio and tv.
In the merger transaction, the subscription
rights of James Robert Meachem for a 9%
holding were purchased by the grantee for
$20,000. This also covered cancellation of an
employment contract. Mr. Meachem owns
WEAT Lake Worth, Fla.. and WELM Elmira,
N. Y.
Comrs. Frieda B. Hennock and Robert T.
Bartley dissented from the ch. 5 merger grant
on the grounds that the consideration paid to
Mr. Meachem was excessive.
Bell Granted

Microwave

Relay

For Community Tv Service
FIRST grant to a Bell System company to set
up a microwave relay system to bring tv signals
to a community television operator was granted
last week by the FCC.
Grant authorized Mountain States Telephone
& Telegraph Co. to establish a common carrier
microwave link between Laramie and Casper,
Wyo., 1 18 miles apart. At Laramie, Community Television Systems of Wyoming Inc. will
establish a high-gain, directional receiving antenna to pick up Denver tv signals, 118 miles
away. At Casper, CTS plans to distribute them
to subscribers.
Conditions imposed on the Mountain States
grant were concerned with certain tariff provisions, itWas understood.

«§rc stations can cover Georgia's major

plication ofGuy Gannett Broadcasting Services'
Portland. Action is expected this week

Both the WGAN and KLYN applications
will remain in hearing status before the same
examiner, Claire W. Hardy, who will prepare
initial decisions in the two cases.

WJNO

WAGA
ATLANTA

WMAZ
MACON

5000 w
590 kc
CBS Radio

1 0,000
940 kcw
CBS Radio
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Georgia

markets.

WTOC
SAVANNAH
5000 w
1290 kc
CBS Radio
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STATIONS

PRIZES

IN

$2,000

F&P

CLINIC

SPOT

COVERS

RADIO,

VIDEO

Three-day Chicago clinic studies a multitude of broadcastMEMO

TO:

All ad agency

FROM:

people

all advertising personnel

of companies

using television or radio.

KSBW-TV

-

CHANNEL
California .

SUBJECT:
You

"NAME

name

television and radio

ers' problems. Participants:
108 station personnel, 36 representative executives.
WAYS and means of making spot radio and
tv more profitable for advertisers and their
agencies, as well as broadcasters, were thoroughly canvassed at a three-day sales clinic held
by Free & Peters, national station representative firm, at Chicago's Edgewater Beach Hotel
last week.

KMBY-TV
8.

Salinas-Monterey,

THIS MARKET"

it - and win a prize!

CONTEST

$1,000

hard, cold

cash if you come up with the name selected!
We' ve
racked (wrecked?) our brains for the all-inclusive
name to most aptly describe this metropolitan market.
Seven

basic towns, clustered

in the Salinas Valley

and Monterey Bay area, shut off by mountains (you
know what that means in TV!) depend on CHANNEL
8 for television. It's separate and apart from any
other California region
a strong market by itself. Itcannot be served from without. It must be
served from within.

Salinas, Alisal, Monterey,

Pacific Grove,

Carmel,

Watsonville, Santa Cruz - with a population of
over 250,000; retail sales, $269,000,000; spendable
income,
make

$356,000,000

a "MUST

BUY"
Name

plus the others served..

it, and win:
$1 ,000

2nd Prize

$500

5th Prize

$50

3rd Prize

$250

6th Prize

$50

4th Prize

$100

7th Prize

$50

Send

phases of station operation but merely "let
down their hair" on problems of mutual concern among non-competitive stations.
Free & Peters representatives from New
York, Chicago, Detroit, Atlanta, Fort Worth,
Hollywood and San Francisco met with station
policy-makers on the common ground of seeking more profitable enterprise, with the F&P
men serving as moderators on all panels.
H. Preston Peters, Free & Peters president,
opened the clinic Tuesday morning, outlining

to CHANNEL
8. Entries must be in by December 31 , 1953, accompanied by 50 words or less as to

why you selected

the name.

All entries become

property of Channel 8. Prizes will be awarded
uary (in time to pay your Christmas bills).
Your

Hollingbery

man

has complete

the
in Janicts of st
ation
Perform
ance

details.

k

sharing time

KSBW-TV
SALINAS,
Page 64

The closed-door clinic was similar to one
held by Free & Peters three years ago, but
more representative of station operation, with
program and promotion managers participating.
About 108 broadcast station personnel joined
with 36 station representative executives. There
were separate sessions for radio and television.
It was emphasized that participants did not
reach any definitive conclusions on various

objectives, with the day's sessions devoted solely
to radio. Viewpoints of the advertiser, his
agency and the broadcast industry dominated
the opening meeting. Participants included
Alfred C. Waack, advertising director, Household Finance Corp., Dick Grahl, William Esty
Co., New York, and Kevin Sweeney, BAB.
Mr. Sweeney stressed the importance of an
aggressive station sales policy and effective

for sales in California.

1st Prize

The clinic was hailed by station executives
and F&P representatives alike as very gratifying, with an enlightening exchange of views
on rates, audience promotion, surveys, sales
promotion, programming, traffic and sales
service and merchandising. The meetings were
abundant with case histories.

CAL.
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KMBY-TV
MONTEREY,

CAL.

on my

i

H. PRESTON PETERS, president of the station representation firm, opens the Chicago
clinic.
Broadcasting

Telecasting

Riviera Beach
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PALM
BEACH
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(430,000 Wafts
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Lake Worth
HIGH
(762
Boynton Beach
Delray Beach

TOWER

Feet

overall)

Television's first long oval pattern directional antenna . . .
beamed - to - population along
Florida's Billion-Dollar- A- Year
GOLD COAST MARKET.
Top Programs

Boca Raton
Deerfield Beach

Pompano Beach

O Q j Oakland Park
FORT
LAUDERDALE
Dania
Hollywood
Hallandale
Norfh
Miami Beach

ABC

and

from

DuAAont

NETWORKS
Out-of-door Live Shows daily
from Florida's first outdoor TV
Studio. Complete indoor studio
facilities in Florida's first studiotransmitter building designed
exclusively for TV. Outstanding
films including Unity "1001" and
"plus 80", first run for MiamiFort Lauderdale area.
^STUDIO-TRANSMITTER locationHallandale Beach Blvd. & N. E. 4th Ave.,
Hollywood, Florida

MIAMI
BEACH

Grade A —
Nov. 1953

National
O.

Sales Representatives

L. TAYLOR

CO

WITV Sales Offices:
Professional Bldg.,
Miami

32, Florida

Grade
Feb.
1954A —
POPULATION in area shown — over
Plus Miami area's
'Round.spending
Yearvisitors
800,000
2Vs
million
250 million
dollars in 7 months season.
NATIONAL RANK — Miami (Dade
County) 27th in population! 26th in retail sales! 12th in drug store sales.
Source: Sales Management
Grade B-1954
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TRAFFIC as it is handled at WHO Des Moines and WOC-AM-TV DavenTHREE ATTENDEES of the Chicago sales clinic gather at the main
port (Quad cities) is demonstrated by (I to r) Ralph Evans, station exentrance.
They are (I to r) George Higgins, KMBC-AM-TV Kansas
ecutive vice president; Ernie Sanders, Davenport resident manager, and
City; F. VanKonynenburg, WCCO-AM-TV Minneapolis, and Lloyd GrifPaul Loyet, Des Moines resident manager.
fin, head of F & P's television division.
ing, it was brought out. John A. Cory and
advertisers are generally suspicious of some
management. He explained that what's good
Hal Hoag led the panel.
merchandising plans using performance rather
for the station is usually good for the advertiser
than claims as the criterion.
and his agency alike. Mr. Waack traced the
Means of promoting stations to advertisers
at the local and national levels were reviewed
history of his firm's use of radio. He said
Theme of the audience panel was "ConvincHousehold has found spot broadcasting very
during a sales promotion panel under Mr.
ing More People More Often to Listen to More
Woodruff and Dan Moseley. Tom Barnes,
important because of marketing factors. Mr.
Programs on My Station," with Frank WoodWDAY Fargo, N. D., recounted how aggressive
ruff and Jack Thompson serving as moderators.
Grahl talked on cost-per-thousand factors from
the viewpoint of the agency timebuyer.
Methods of building up a station into a comaudience
promotion
pulledgeneral
up his manager,
station's
Hooper ratings.
FredhadNahas,
munity institution and creating and holding a
A rate panel reviewed the 1950 clinic disKXYZ Houston, stressed personalities as a
cussions on rate card formats, cash discount,
loyal audience were canvassed.
means of establishing a station in the hearts
The confused survey picture in radio also was
annual rebates, P.I. deals, rate-cutting and the
of its community.
continuing discount policy rate protection.
explored at another session. Discussions cenThe radio clinic continued Wednesday with
Special packages also were discussed along with
tered on the "decreasing acceptance" of Hooper
quantity discounts based on frequency of spots.
procedures used in selling and servicing a
ratings and the emergence of Pulse studies.
Some stations are using mail maps to good
national spot schedule. Merchandising comA departure from the 1950 clinic — and attestadvantage and some have become so confused
manded a separate session Wednesday in terms
ing to the importance of the subject — was a
of what it means to F & P stations in selling
about the current survey picture that they are
split of promotion into audience and sales.
Merchandising, a controversial subject in its conducting surveys on surveys in quest of remore national spot radio. Stations gave case
histories on various forms of merchandising
own right, also arose. It was brought out that
liable audience coverage data for today's sell-
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Quick Facts on KMJ-TVs
A and B Service Area
Four rich counties — Fresno, Madera, Kings and
Tulare. (Bigger in total area than Maryland and
Delaware combined.)

you

stations.

561,300 people— 167,000 families. Net effective
buying incdme: S828 million.*
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KMJ-TV

availabilities

now!

$641 million total retail sales — (more than
Nevada or New Hampshire) including $158 million food sales, SI 14 million automotive sales.*
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McClatchy Broadcasting Company
Paul H. Raymer, National Representative
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$494 million gross cash farm income* — from
area's 21,000 farms.**
*Sales Management's 1953 Survey of Buying Power
* * I 9 5 0 Census of Agriculture
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services, showing how they (1) increased new
business; (2) increased present schedules, and
(3) aided in obtaining renewals. Art Bagge
and Ray Neihengen moderated.
Jones Scovern and Bill Bryan presided over
a Wednesday panel designed to point out how
local programming gets more national spot
dollars directly and indirectly through its influence on station audience share. Examples
of local shows which have licked competition
and brought in substantial revenue were offered.
The tv session brought together Bob Anderson, BBDO, Arthur Porter, Leo Burnett Co.,
and John Crandall, Sherman & Marquette, for
a discussion on the agency's place in the media.
Mr. Anderson discussed cooperative auto funds;
Mr. Porter, traffic system views, and Mr.
Crandall, budgets and markets.
Sales Service
Sales service was emphasized throughout the
sessions. Selection of media, cost estimating
and cost of spot television to an agency were
broached.
Other topics at the tv clinic were programming, sales and audience promotion and merchandising.
Programming unit took up feature films,
library deals, packages, local news, women's
shows and other subjects, with considerations
for both live and film programming.
Likewise various phases of promotion — national sales, trade journal space, station presentations, audience promotion, merchandising
— were thoroughly explored and embellished
with case histories.
Clinic closed Wednesday with a cocktail
party and informal dinner given by Free &
Peters.

Newark's WVNJ# WNJR
Switch Ownerships
WVNJ and WNJR Newark were to begin
broadcasting yesterday (Sunday) under their
new ownerships, following FCC approval of the
sale of WNJR by the Newark News to Rollins
Broadcasting Co. and of the News purchase of
WVNJ from Newark Broadcasting Corp. Both
stations operate fulltime with 5 kw, WVNJ on
620 kc and WNJR on 1430 kc.
WVNJ will operate from studios and offices
formerly occupied by WNJR. Harry D. Goodwin, former general manager of WNJR, will
serve in the same capacity at WVNJ. Ivon B.
Newman, vice president of WVNJ under its
former owner, will be director of sales. Peter
Testan, chief engineer of WNJR, assumes that
title at WVNJ. A complete integration of
other members of the staffs of these two Newark
studios has been accomplished, they report.
Albert R. Lanthear, former vice president of
United Broadcasting Co., owner of stations in
Balti more; Cleveland; Richmond; Hagerstown,
Md.; Rockville, Md., and Washington, has
joined WNJR as general manager. Station is
inaugurating a new programming policy, directed exclusively at the Negro population of
the New York-New Jersey metropolitan area,
said to be the first station in this locality to
go to complete Negro-audience programming.
WNJR is establishing studios and offices at
its transmitter site on Route 22. Both stations,
to avoid confusion among clients and agencies,
are retaining the telephone numbers associated
with their call letters — WNJR at Market 3-2700;
WVNJ at Mitchell 3-7600, both Newark numbers.
Broadcasting
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Telecasting
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L. A. 'BAIT' AD
AFTRA defends announcer,
contending

responsibility

for

commercials' content does not
belong to him.

o

there's

adio

You

ride with the winner

when

you ride with WGR

...the

most

listened-to

station all over Western
New

York, Northwestern

Pennsylvania
Ontario.

and

nearby

For instance: WGR's exclusive
broadcasts of Notre Dame football, Buffalo baseball, Canisius
basketball, plus all-around
sports coverage win top audiences.

LOS ANGELES city officials last week issued
a warning that prosecution will follow if that
city's television stations continue deceptive advertising after the arrest earlier of a KTTV (TV)
Hollywood announcer who is charged with
fraud
delivering commercials for a vacuum
cleanerincompany.
The announcer, William Griffith, and three
men connected with the vacuum cleaner firm
were arrested by a city police bunco squad
after complaints of "switches" were received.
Dan J. Whiteside, chief deputy city attorney,
warned that stations should check advertisers'
claims, declaring that violators will be prosecuted under a state law prohibiting false advertising ifmisleading commercials aren't eliminated.
Bernard H. Linden, FCC engineer in charge
of the Southern California area, who said his
office also has received complaints, indicated
federal action may be taken if stations do not
correct the situation.
Meanwhile, AFTRA's Hollywood board of
directors last week voted unanimous support to
Mr. Griffith, terming the police charges as
"rank injustice," and contending Mr. Griffith
was employed by an advertising agency to deliver commercials the agency wrote and that an
announcer is not responsible for the content of
copy given him to read.
The union maintained Mr. Griffith received
no complaints that the sponsor had failed to
fulfill promises made in the commercials and
that the agency had hired other announcers to
read the same messages on other tv stations.
Complaints to FTC
The Federal Trade Commission has acted
on a number of complaints involving "bait"
advertising of "reconditioned" and new vacuum
cleaners and sewing machines on radio, tv and
newspapers, and FCC spokesmen have indicated complaints the Commission has received
about misleading radio-tv advertising are considered sufficient to warrant license renewal
hearings for the stations involved [B»T, May 4,
et seq.]. The FTC actions have been directed
against bait advertising on radio-tv making
phony offers of vacuum cleaners and sewing
machines at ridiculous prices to gain entrance
into the home for salesmen who high pressure
the prospect into buying an overpriced or inferior product. The FTC charged other firms
with failing to disclose the origin of foreignmade sewing machines.
The statements by Mr. Whiteside and Mr.
Linden followed a meeting Wednesday at the
Los Angeles City Hall at which representatives
of
the and
police
detail,
city executives
attorney's
office
the bunco
FCC met
with the
station

CBS
Radio
Network

to discuss numerous complaints received and
how to correct them.
BROADCASTING
CORPORATION
RAND

National
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BUFFALO

Free

&

3, N.Y.

Peters,

Inc.

The U. S. Attorney's Office for the District
of Columbia indicated several weeks ago that
radio and tv stations and newspapers may be
prosecuted under a D. C. criminal law against
false advertising if bait advertising continues in
that area [Closed Circuit, Sept. 28]. Consternation was expressed over the number of outof-court settlements made before prosecution
could be begun against bait advertisers.
Broadcasting

• Telecasting

SEATTLE-TACOMA
IN THE CENTER
OF

THE

FABULOUS

PUGET-SOUND
AREA
(SERVED

THE

PUCET

CANNOT
BUYING

The

SOUND

BE

Grade

CITY

A

KTNT-TV

KTNT-TV)

AREA

PURCHASED

ONE

BY

BY

ALONE

Contour

of

completely

encompasses

the

city limits

entire

of:

SEATTLE
KTNT-TV

TACOMA

QUICK

FACTS

AREA
AND

FIGURES

BREMERTON
Population Distribution
OLYMPIA
City of Seattle

37.65%

Balance of King County
Pierce County

21.37%

(Including Tacoma)

22.22%

Balance of Areas
West and South

18.76%

TOTAL

T-W

KTN

CHANNEL

11

125,000

WATTS

Affiliated with CBS & Dumont

Television Networks

Represented
Broadcasting

•

Nationally by Weed
Telecasting

(1,250,000)

Grade A contour

100.00%

covers over 1 ,000,000

people; Grade A and B contour covers
over 1,250,000 people; INFLUENCE
AREA covers over 1,500,000 people
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STATIONS

TWO
CFPL
LONDON

DEBUT

CANADA

VHF,

ONE

DURING

UHF
WEEK

THREE more tv stations, two vhf and a uhf,
went on the air last week, bringing home video
outlets to Bloomington and Champaign, 111.
Columbia, S. C, got its third station but first
vhf signal in an area already covered by two
uhfs.
The stations that went on the air last week
were:
WBLN

TV

SJati&fi

(TV) Bloomington, 111., uhf ch. 15, represented by Joseph McGilvra Inc.
WCIA (TV) Champaign, III., vhf ch. 3, represented by George P. Hollingbery Co.
WIS-TV Columbia, S. C, vhf ch. 10 (NBC),
represented by Free & Peters Inc.
Serving the twin cities of BloomingtonNormal, 111. (combined population 50,000),
WBLN Bloomington has sold enough time to

✓

Make sure your product is advertised over the only TV station
completely covering the wealthy London and Western Ontario
market of over % million people. At present there are over
12,500 television homes in Grade A area alone, as estimated
in the September

1953 Teleratings, published by Elliot-Haynes.

cx
ST* MARY'S

•

" S^>^

A

MARKET

\

o

X?4TA

Grade A area
350,000 population
Grade A and B areas
455,000 population
Grades A, B and C areas
837,600 population
(Grade C area — 100 microvolt per meter area)

begin
operations
"in the black" on uhf ch. 15,
the station
reported.
KFYR-TV Bismarck, N. D. (vhf ch. 5) has
received approval from the North Dakota State
Board of Administration for installation of a
temporary antenna atop the 19-story State
Capitol Bldg., enabling the station to start telecasts early in December, the station announced.
A delay in the arrival of its 12 kw amplifier
has forced KTVU (TV) Stockton, Calif., to
postpone its starting date on uhf ch. 36, Knox
LaRue, general manager, reported. The station
was due to begin operation Nov. 7.
KQTV (TV) Fort Dodge, Iowa (uhf ch. 21)
is now on test pattern. This is the first uhf
station in Iowa and expects to begin commercial programming Nov. 30, Ed Breen, presidentgeneral manager, reported.
Scheduled to begin programming Dec. 15,
WWTV (TV) Cadillac, Mich, (vhf ch. 13) is
sending six local "queens" to New York for a
week to tell the "Northern Michigan Story" to
advertising agencies there, the station announced. WWTV is a primary CBS station but
is also affiliated with DuMont and ABC.
KTVQ (TV) Oklahoma City made its official
commercial debut Nov. 1 on uhf ch. 25. The
first uhf station in the Plains country is receiving reports of a clear signal 100 miles away,
John Esau, president, reported.
Making its target date of Nov. 1, KLZ-TV
Denver (vhf ch. 7) reported that strong signals,
both audio and video, were received 125 miles
north and 80 miles south of the station, Lewis
Thomas, promotion manager, said.
Stations due on the air in the next 30 days are:
CALIFORNIA
KBAY-TV San Francisco, uhf ch. 20, November
'53 (granted STA Sept. 15).
KTVU (TV) Stockton, uhf ch. 36, represented
by George P. Hollingbery Co., Nov. 30.
KCOK-TV Tulare-Fresno, uhf ch. 27 (DuMont),
represented by Forjoe Tv Inc., Nov. 9.
FLORIDA
WITV (TV) Fort Lauderdale, uhf ch. 17 (DuMont), represented by O. L. Taylor Co., Nov. 30.
WJDM (TV) Panama City, vhf ch. 7 (CBS,
ABC), 15.represented by George P. Hollingbery Co.,
Nov.
WJBF-TV Augusta,GEORGIA
vhf ch. 6 (ABC, NBC), represented by George P. Hollingbery Co., Nov. 26.
WRBL-TV Columbus, vhf ch. 4, represented by
George P. Hollingbery Co., Nov. 15.
WCOV-TV Valdosta, uhf ch. 37, represented by
IDAHO '53.
Stars National, November
KBOI (TV) Boise-Meridian, vhf ch. 2, Nov. 27
(granted STA Sept. 29).
ILLINOIS

AllABLE
CANADA
AVaIl
A BLe"IN
IN '"takia
rvA '*-H ALL
^ CANADA
PRODU^ION
PROGRAMS
TELEVISIONFACILITIES
IN U.S.A. AND
- WEED
& CO.
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WSIL-TV Harrisburg, uhf ch. 22, November '53.
INDIANA
WFIE (TV) Evansville, uhf ch. 62, represented
by O. L. Taylor Co., Nov. 15 (granted STA Aug. 6).
WKJG-TV Fort Wayne, uhf ch. 33 (NBC), represented by Paul H. Raymer Co., Nov. 15.
WRAY-TV Princeton, uhf ch. 52, represented
by Walker Representation Co., Nov. 15.
IOWA
KGTV (TV) Des Moines, uhf ch. 17, represented
by George P. Hollingbery Co., Nov. 11.
KQTV (TV) Fort Dodge, uhf ch. 21, represented
Broadcasting
Telecasting

ARY
FOR

HAS

ONE

ROOM

MORE

ADVERTISER!

Sell

Your

"Mary

Product

McAdoo

—Highest- Rated
Women's

Show

on

At

Home"

Local -Live
in Los

Angeles!

For 3 years the Security-First National Bank of
Los Angeles has achieved remarkable tested results
from the "Mary McAdoo at Home" TV program.
And the Pfaff Sewing Machine Distributor in
the Southwest is now in its third 26-week
cycle of sponsorship.

A

this program

available!

McAdoo,

is now

third segment

of

Mary

gracious hostess, welcomes

famous people from the fields of
Art, Science, Literature, Education,
Fashion, Medicine, etc. She demonstrates the art of happy home life to a
loyal, receptive audience ... so loyal
that this is the highest-rated, local-live
women's

show

CO-SPONSOR

in Los Angeles !

1 SAYS-

LET

"Bank customers of 15 and
25-years' standing have
requested 8,500 I.D. cards
offered exclusively on 'Mary
McAdoo at Home.' We are
consistently pleased with the
fine response obtained from

SELL

YOUR

PRODUCT

this show."
Security-First National
Bank of Los Angeles

NBC

MARY

"Mary
KNBH

that
has
and
than

'Mary McAdoo
at Home'
created
more floor
traffic
home demonstrations
any other single form of

advertising we have used."
A. C. Weber & Co.
Pfaff Distributor

HERE

HOLLYWOOD

CO-SPONSOR 2 SAYS"Almost all of the 100 Pfaff
Sewing Machine distributors
in Southern California report

McAdoo at Home" is televised over
on Monday, Wednesday and Friday,

1: 00 - 1: 30 p.m. Here is your opportunity to
televise your sales story in top company, on
a top-rated quality program. For details contact KNBH, Hollywood, or your nearest NBC

Channel
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STATIONS

maximum

TOWER

HEIGHT

maximum

POWER

maximum

RESULTS
coming

to

WTAR-TV
JANUARY

FIRST

Our new 1049-foot tower and 100,000
watts power will give advertisers the
only total primary coverage of America's
Miracle Market — Norfolk, Portsmouth,
Hampton, Warwick, Newport News and
contiguous area of Tidewater Virginia
and North Carolina.
Within
Grade A,
Grade
Within A

Population. . .
Effective
Buying Income

Within
Grade A
and Grade B Grade Band
100 rnv Line

784,690
1,156,000

1.600,400

$1,073,371,850 $1,415,186,000 $2,040,385,800

Retail Sales...

$702,570,950

Families in Area

207,825

$919,355,950 $1,406,713,050
295,655

419.335

Data from SALES MANAGEMENT'S Survey
of Buying Power, May 10, 1953.

WTAR-TV
Norfolk
«3W
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by John E. Pearson Tv Inc., Nov. 30.
KWWL-TV Waterloo, vhf ch. 7 (NBC, DuMont),
represented by Headley-Reed,
Nov. 26.
KANSAS
KOAM-TV Pittsburg, vhf ch. 7 (NBC, CBS,
DuMont), represented by The Katz Agency, Nov.
15.
WIBW-TV Topeka, vhf ch. 13 (CBS), represented by Capper Sales, Nov. 15 (granted ST A
Sept. 22).
LOUISIANA
KTAG (TV) Lake Charles, uhf ch. 25 (CBS,
ABC, DuMont), represented by Adam Young Tv
Inc., Nov. 15. MASSACHUSETTS
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer Co., Nov. 15.
MISSISSIPPI
WCOC-TV Meridian, uhf ch. 30, Nov. 15.
MISSOURI
KACY (TV) Festus, uhf ch. 14, November '53.
MONTANA
KOOK-TV Billings, vhf ch. 2 (CBS, DuMont),
Nov. 9 (granted STA Aug. 11).
KFBB-TV Great Falls, vhf ch. 5 (CBS), represented by Weed TvNEBRASKA
Inc., November '53.
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
represented by Meeker Tv Inc., Nov. 13 (granted
STA Oct. 29).
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Nov. 15.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuNov. 15. Mont), represented by John E. Pearson Tv Inc.,
OKLAHOMA
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Nov. 14.
PENNSYLVANIA
WNOW-TV York, uhf ch. 49 (DuMont), represented by George P. Hollingbery Co., Nov. 9.
TENNESSEE
WSIX-TV Nashville, vhf ch. 8 (CBS), represented bv George P. Hollingbery Co., Nov. 15
(granted STA Sept. 9).
TEXAS
KMID (TV) Midland, vhf ch. 2, Nov. 15.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by O. L. Taylor Co., Nov. 26.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented
STA
Oct. 16).by Forjoe Tv Inc., Nov. 23 (granted
WISCONSIN
WNAM-TV Neenah, uhf ch. 42, represented by
ALASKA
George W. Clark Inc.,
November '53.
KFIA (TV) Anchorage, vhf ch. 2 (ABC, CBS),
Nov. 15 (granted STA Sept. 29).
WLW

SALES

POST

GOES
TO
FRANCO
THE APPOINTMENT of Carlos A. Franco,
veteran advertising executive, as general sales
manager for WLW Cincinnati was announced
last week by Robert E. Dunville, president of
Crosley Broadcasting Corp. Mr. Franco's wide
experience in the
agencywillandpermit
allied
fields
"additional service
to be rendered WLW
clients,"
ville said. Mr. DunThe new sales
manager was with
Young & Rubicam
as executive and
stockholder from
1935 to 1949 when
that firm was one of
the major buyers of

Mr. Franco
time, the announcement said. He also served with the Kudner
Agency and William H. Weintraub Co., prior
to joining Crosley earlier this year as general
consultant.
To assist clients, Mr. Franco's principal office
will be moved from Cincinnati to New York.
His service to the advertising industry earned
for him the chairmanship of the Radio-Tv
Committee of the American Association of
Advertising Agencies and appointment as consultant for the Inter-American Committee,
headed by Nelson Rockefeller.
Telecasting
Broadcasting

which

will

the

one

make

sale?

i'i
It
Ii

We can't tell you his name. But you can be sure he's the
salesman best equipped to understand the problem—
and best able to give the buyer a profitable answer.
Specialization is today's key to successful selling. That's
why we maintain that quality TV station representation
demands

exclusive

attention, uncompromised

demands

of other media.

Television

by

is that important.

(. . . don't try to guess which hat above belongs
to the Harrington, Righter and Parsons man.
He made

his call ahead of the pack, and

probably added to the spot billing of the
distinguished TV

Harrington,

Righter

and

Parsons,Inc.
New
York
Chicago
San Francisco

Exclusively

television

— no

newspapers,

no radio

stations listed here.)

WAAM

Baltimore

WB EN-TV

Buffalo

JVFMY-TV

Greensboro

WDAF-TV

Kansas City

WHAS-TV

Louisville

WTMJ-TV

Milwaukee

STATIONS

LOCAL

Results

STATIONS

of elections

AIR

in New

York, New Jersey and Pennsylvania were given comprehensive coverage by local stations.
ELECTION DAY last Tuesday proved mostly
to be a local affair with stations on the scene
providing comprehensive coverage while across
the country radio-tv emphasis was put on
polling results which seemed to mark a trend.
New York metropolitan area activities that
day were covered by stations in New York,
New Jersey and Connecticut, starting about
7:30 p.m. EST with bulletins interrupting regular programs. Recapitulations were given.
Later, stations cancelled programs and carried
analyses and commentary from headquarters'
points of the various candidates.
Among stations reporting continuous coverage to B»T were WNYC-AM-FM, WNEW
and WOR, all New York. City-owned WNYC
operated 7-10 p.m. with its fm station carrying on 10-10:55 p.m. because of FCC limitations on the am operating hours. WNEW
carried election information 8-11 p.m. and election inserts through the night. WOR was on
the air with results and comment from 8 p.m.
until shortly after midnight.
Advertisers of election night programming included Hebrew National Kosher Meat Products
on WCBS, WABC and WOR, all New York; Prestone Anti-Freeze on WNBT (TV) New York and
WNHC-AM-TV New Haven; Chock Full O' Nuts
on WNBC New York; Beacon Co. on WABD (TV)
New York, and the National Carbon Co. on
WPIX (TV) New York.
In Pennsylvania, Rube Werling, WBIG Philadelphia production manager, was elected a
member of the Council of Shalfont. Among
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ELECTION

RETURNS

Quaker City stations active in election coverage
were KYW with recorded interviews of leading
political figures, results of the New York mayoralty race and a live pickup of the New Jersey
governship battle; WPTZ (TV) with a 15-minute show carried 11:20 p.m., Dick McCutchen
on camera; WCAU-TV with an 11 p.m. show
conducted by John Facenda; WCAU with returns every 15 minutes and direct hook-up to
party headquarters; WIBG with latest returns
interrupting normal programming and WPEN
cutting in to programs from 8 p.m. to 2 a.m.
John Franklin and John Raleigh shared broadcast in KYW's coverage while at WPEN Jules
Rind and Sam Elber handled returns for announcer J. V. Boiler.
WFIL-AM-TV coverage in Philadelphia was
featured by a special Election Party from 8 to
11 p.m. with newscaster John Roberts assisting
Charles H. Harrison, director of news and special events. On radio, Shelly Gross gave the
returns while Mr. Harrison handled tv. Election data of regional races were compiled at
the Philadelphia Inquirer and relayed to the
stations' audiences.
Paul Sullivan did the commentating and analyses at WIP where returns were compiled
under direction of Program Director Murray
Arnold and Station Director of Special Events
Sam Serota.
In New Jersey, WTTM Trenton claimed an
exclusive victory statement from Democratic
Governor-designate Robert B. Meyner at 11:36
p.m. by direct wire from his home in Phillipsburg, N. J. Later, NBC received the statement.
At 12:10 a.m., the station aired the conceding
of election by the defeated Republican Paul L.
Troast.

A RUSSIAN tv set-, known as the Leningrad
T-2, will be displayed today (Monday) over
NBC-TV's Today show, WBAL-TV Baltimore
telecasting that part of the show. Checking
the set's operation are William Bareham
(I), WBAL-TV chief engineer and John Wilner, vice president in charge of engineering.
The set, obtained a few months ago in East
Germany, has an eight inch tube.
WSRS Sets Up Interurban
Network on Local Affairs
AN "Interurban Radio Network" taking in the
key suburbs of Greater Cleveland has been set
up by WSRS Cleveland, Ohio, to provide direct
broadcasts from community city halls and council chambers. WSRS permanently installed
amplifiers, microphones and broadcast lines.
Communities may broadcast simply by dialing
WSRS, the station explains.
Initial broadcast took place a week ago Sunday with several hours devoted to reports by
dignitaries of the various municipalities taking

Broadcasting

• Telecasting

part. Broadcast is called The Great Cleveland
Political Showcase.
Station reports that with the aid of these
facilities it was able to sign the Society for
Savings, one of Cleveland's largest and oldest
banking firms, for its Election Party Tuesday.

Hayes Denies CBS Control
Of WTOP
in Letter to SRA
CBS has no control, "actual or imaginary,"
over WTOP-AM-TV Washington nor does it
have any say in the management of the stations, John S. Hayes, president of WTOP Inc.
and radio-tv vice president of Washington
Post Co., operating the station, wrote T. F.
Flanagan, managing director of Station Representatives Assn., Thursday in reply to charges
the latter made to the Radio & Television Executives Society.
Mr. Hayes outlined the WTOP-CBS relationship this way:
The Washington Post Co. owns, and votes,
55% of the stock of WTOP Inc. In addition,
through a voting trust agreement, Philip L.
Graham, president of The Washington Post
Co., votes the stock which is owned by CBS.
CBS exercises no control, actual or imaginary,
over WTOP Inc., nor over the management
of WTOP Radio and WTOP-TV.
WTOP Inc. chose CBS Radio Spot Sales and
CBS Television Spot Sales to represent its stations nationally because, and only because,
WTOP Inc. determined independently that it
desired such representation. WTOP Inc. continues this representation because, in its judgment, CBS Radio and Television Spot Sales
continue to offer a most successful national
representation.
In Jacksonville, Fla., The Washington Post
Co. is itself the licensee of WMBR radio and
WMBR-TV. CBS has no interest, direct or indirect, in their management. They were purchased by The Washington Post Co. alone and
CBS had nothing to do, officially or otherwise,
with its decision to buy them. Both were already basic CBS affiliates upon their purchase.
When The Washington Post Co. assumed
control of them, it decided entirely on its own
initiative to cancel their then current representation agreements and to approach CBS Spot
Sales divisions with a request that they undertake national representation of these stations.
CBS acceded to this request. At no time did
CBS either solicit or request such national representation. The decision of The Washington
Post Co. was based solely upon its own knowledge of the record of performance of CBS
Radio Spot Sales for WTOP in Washington
and of CBS Television Spot Sales for WTOPTV.

RCA 8008 and 872-A, half-wave
mercury-vapor rectifiers

• • •

ever stop to figure out
DIDjustyou
how little it costs you to

steady dependability that failures
of broadcast transmitters due to

operate RCA
rectifiers?

mercury- vapor

the rectifier tubes are almost unheard of today.

average life expect-

Dollar for dollar, you can't
beat the economical, trouble-free
service that these tubes provide.
Whenever you need replacements,
insist on RCA mercury -vapor
rectifiers.

Based

on

ancy, the RCA-8008 or the 872-A
cost you only one- tenth of a cent per
hour of tube life. Yet, day in and
day out, these tubes perform on a
round-the-clock basis with such

AT the opening of WPFA-TV Pensacola,
Fla., were (I to r): F. E. Busby, vice president-general manager; C. W. Lamar Jr.,
president, and T. E. Gibbens, vice president.
Mr. Lamar is president, Mr. Gibbens vice
president and Mr. Busby stockholder in
KTAG-TV Lake Charles, La., and Mr. Gibbens vice president-general manager and
Mr. Lamar stockholder in WAFB-TV Baton
Rouge, La.
Broadcasting

Telecasting

RCA

For fast efficient service on the complete line of
broadcast tubes, get in touch with your local RCA Tube Distributor.
Keep his phone number handy for those unexpected emergencies.
®
\ RAD tO
' ELECTRON

CORPORATION
TUBES

of

AMERICA
HARRISON.

N.J.
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Walker Quits WBT WBTV,
Becomes WSOC
Executive
LARRY

WALKER, vice president and secretary-treasurer ofthe Jefferson Standard Broadcasting Co. and assistant general manager of
WBT WBTV (TV)
Charlotte, has resigned to take over
as executive vice
president and general
manager of television operations for
WSOC Inc. (WSOCAM-FM that city).
The change was
announced jointly
last week by Earle
Gluck, president-general manager of
WSOC Inc., and
Walker
Charles H. Crutchfield, executive vice president-general manager
of Jefferson Standard. Mr. Walker will prepare
for WSOC's hearing on its application for Charlotte vhf ch. 9, and will be in charge of the tv
operation if granted by the FCC. He also will
acquire a stock interest and serve on the WSOC
Inc. board, Mr. Gluck said. The amount of
Mr. Walker's interest in WSOC Inc. will be
10%, it was understood.
WSOC's application for ch. 9 is mutually
exclusive with those of WIST that city, Piedmont Electronics & Fixture Corp., and Dan
Nicholas, real estate operator.
Mr. Crutchfield, who temporarily will assume
Mr. Walker's duties at WBT WBTV, said Mr.
Walker's successor will not be named before
the first of the year.

KHMO
Adopts Single Rate
WILLIAM SHAW, general manager of KHMO
Hannibal, Mo., has announced that effective
Nov. 1 the station is operating with a single daytime and nighttime rate. New rate cards are
being issued to advertisers.
RTPS

Formed

in New

York

As Representation Firm
ESTABLISHMENT of Radio-Tv Promotion
Syndicate as a radio and television station
representation company was announced last
week by Alvin H. Perlmutter and Irwin J.
Breslauer, founders and co-directors of the
firm. Headquarters are in Suite 2600, 245 Fifth
Ave., New York 16.
A secondary aim of the company, according
to Mr. Perlmutter, is to provide a promotional
service for local outlets throughout the country.
Until recently, Mr. Perlmutter was radio-tv
officer for Headquarters, First Army, in New
York, and previously was promotion director
and account executive for WEOK Poughkeepsie. Mr. Breslauer resigned recently as
midwest field sales representative for King
Features Syndicate and previously was associated with General Features Corp. as sales
representative and with WEOK as news director.

Plains

Names

Katz

PLAINS Radio Broadcasting Co. has named
The Katz Agency as national representative for
its KGNC-AM-TV Amarillo and KFYO Lubbock effective Dec. 1, Tom Kritser, general
manager of KGNC-AM-TV and secretary-treasurer of the licensee, said last week.
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CBS

INC.

EARNINGS,

For the first nine

months

SALES

of

1953 the net profit after taxes
reached $5,661,343, a 49%
gain over the same

period last

year.

Sales are up 28%, earnings 58%.
SALES and earnings of CBS Inc. during the
first nine months of 1953 were the highest in
the company's history, with net profit after
taxes reaching $5,661,343 for a 49% gain over
the same period of 1952, Board Chairman William S. Paley announced at a board meeting
Wednesday.
His report showed sales for the nine-month
period this year aggregated $223,109,649, representing a28% increase over the total for the
corresponding period last year, while earnings
before Federal tax on income reached $14,961,343, up 58% above the same period in 1952.
COLUMBIA
AND

HIT

RECORD

At last week's meeting the CBS board declared a dividend of 40 cents a share, and a
special dividend of 25 cents a share, on Class A
and Class B stock, both payable Dec. 4 to
stockholders of record at the close of business
Nov. 20.
For the first nine months, the report showed,
net earnings per share amounted to $2.42, as
against $1.63 for the first nine months of 1952.
Third-quarter business was described as record-setting, with sales rising 23% above the
previous year's record high to reach a total of
$71,855,969. Net profit for the third quarter,
after taxes, was up 73% to a total of $1,657,966.
Sales figures for both years cover those of
CBS-TV and CBS Radio; Columbia Records
Inc. (phonographs and records), CBS-Hytron
(radio and tv tubes) and CBS-Columbia (radio and tv receivers).
The nine-month financial data is shown in
the following consolidated income statements:

BROADCASTING SYSTEM,
DOMESTIC SUBSIDIARIES

INC.

Consolidated Income Statements
Nine Months Ended
Oct. 3, 1953 (39 Weeks;
Oct. 4, 1952 (40 Weeks)
GROSS INCOME (Note 1)
$223,109,649
$174,819,597
Less — Discounts, commissions and returns
54,184,007
38,609,309
168,925,642
136,210,288
Deduct:
Operating expenses and cost of goods
sold (Note 1)
$124,298,463
$103,230,817
Selling, general and administrative expenses
26,776,734 21,770,883
Provision for depreciation and amortization of leasehold improvements
2,744,553
1,860,469
153,819,750
126,862,169
15,105,892
9,348,119
Miscellaneous income, less miscellaneous
deductions
144,549
99,052
Income before federal taxes on income
14,961,343
9,447,171
Provision for federal taxes on income:
Income tax
$ 8,300,000
$ 5,610,000
Excess profits tax
1,000,000
30,000
9,300,000
5,640,000
NET INCOME FOR PERIOD
$ 5,661,343
$ 3,807,171
Earnings per Share
$2.42
$1.63
Italics denote red figures
Notes:
1. Late in 1952 the Company discontinued the practice of netting related operating expenses against
certain talent revenues. Accordingly, the amounts of "gross income" and "operating expenses
and costported of
haveended
each October
been increased
over the
amounts
refor thegoods
nine sold"
months
4, 1952 in$15,462,305
order to reflect
these
amountspreviously
on the new
basis. This change in accounting treatment does not affect net income.
2. The 1953 results are subject to year end adjustments and to audits by Lybrand, Ross Bros. &
Montgomery.
SAMUEL R. DEAN,
November 4, 1953
Treasurer
ABC

Slates

Meetings

For Radio-Tv Affiliates
THIRTY-EIGHT executives from 29 ABC
affiliates in the New England and North Atlantic states convened in New York Friday
for the first of seven regional meetings arranged by ABC to assist its radio and tv aflicity. filiates inlocal advertising, promotion and publohn W. Pacey, ABC director of public relations, and Mitchell De Groot, director of advertising and promotion, are conducting the
meetings, in each case holding separate radio
and television sessions. Both radio and tv affiliate members may attend either one or both
of the sessions, however.
Second meeting in the series will be held
today (Monday) in Cleveland, followed by
Atlanta on Wednesday, Fort Worth Friday,
Denver on Nov. 16, San Francisco Nov. 18, and
Minneapolis Nov. 23.

Lawrence to Stock Exchange
RUDDICK C. LAWRENCE, former director
of promotion, planningforandthe
development
radio
and television networks of NBC, has
been appointed a
vice president of the
New York Stock Exchange,nounced
it was
anlast week
by Keith Funston,

Mr. Lawrence

president change.
ofIn his
the new
expost,
Lawrenceof
will beMr.
in charge

coordinating and developing the efforts of the exchange with its
member firms in market research, planning,
advertising and public relations.
Broadcasting
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NEW^WEs

to

better

Our

LOS

ATLANTA,

serve

Industry

ANGELES,

CALIF

GA
I

The Address: 13th & Spring Sts.
Telephone: Elgin 0369
Store Manager:
Ready: Open

Howard

The Address: 7501

Decker

Sunset Blvd.

Telephone: Hollywood 2-6351
Store Manager: Robert Kuhl

Now

A brand new building that will soon be brimming full of apparatus and parts for broadcasters. Plenty of room to park on one of

Ready: Open

Atlanta's main

the only exclusive supply house for broadcasters. Like all Gates offices, this new
branch in Los Angeles is staffed with fine

thoroughfares.

Here

Now

Located on easy to reach, Los Angeles famous Sunset Blvd., Gates brings to the west

is the

southeast's only exclusive supply house for
the broadcasting and television industry.

people as well as being stocked with quality
materials.
Houston, Texas, 2700 Polk Avenue, Telephone Atwood 8536, is another popular Gates branch house with a big stock — exclusive for
broadcasters. — Other Gates offices: 51 East 42nd Street, New York
City and the Warner Bldg., Washington, D. C.

Buy
mm

Houston, 2700 Polk Avenue
New York, 51 East 42nd Street

Broadcasting

•

Telecasting

GATES

RADIO

GATES

COMPANY

Manufacturing Engineers Since 1922
Washington, D. C, Warner Bldg.
Los Angeles, 7501 Sunset Blvd.
New York, International Oiv., 13 East 40th St.

- Conveniently

QUINCY,

ILL., U. S. A.

Atlanta, 13th & Spring Sts.
Montreal, Canadian Marconi Co.
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'PROFIT'
ABC
PREDICTS
ident of AB-PT, in a talk last Thursday before
the New York Society of Security Analysts.
Drawing heavily upon information provided
rity analysts group that 'radio
to stockholders in a report several weeks ago
is here to stay' after predicting
[B*T, Oct. 26], Mr. Goldenson traced the deAB-PT will show a profit the
velopment and progress in rebuilding the division, concentrating on the television phase of
last quarter of 1953. Acoperations, but also pointing out:
knowledging the drain by
"In these days many people still tend to
ABC-TV so far, he is optimistic
discount the future of radio. Let me reiterate
here my firm conviction that radio is here to
about current 'blue chip sponstay. The figures on the number of radio sets
in circulation belie the stories on the medium's
sors.'
BELIEF that the ABC Division of AB-PT will
demise. With multiple set homes, with portable
and car radios on the increase, with radios in
show "a good profit for the fourth quarter"
business
and public places all swelling the
was reiterated by Leonard H. Goldenson, presAGAIN
GOLDENSON
AB-PT president assures secu-

Rad

io'

s

\f\

GROWING

Because
five

radio

years,

portable

homes

Chicago

In the past

approximately

8,369,000

radios

States.*
And in the
more

is everywhere.

sold

middlewest,
per

station

advertising

were

week

* *-a

in the

WGN
than

basic

United

reaches
any

buy

other

in any

schedule.

* Electrical Merchandising
** Nielsen Coverage

Service

Chicago 11
A Clear Channel

Illinois
50,000 WatU
Serving the Middle West
720
MBS
| ^ On Your Dial
Chicago Office: 441 N. Michigan Ave.. Chicago II
■aster* Sates OSHe: 221 C 42nd Strut New Ytrk 17. N.Y. ftr New Ytrk City, Philadelphia aad Btetea
Qm. P. Helllnfber* Ca.
Advertising Solicitors far All Other Cities
Ires Aaieles— 411 W. Ith Street . New Tart— 600 8th Avenue . Atlanta— SIS Feaehtree Street
Chicago— SOT N. Michigan Avenue . Ban Itanclseo— «St Ifsrket Street
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number of sets in circulation, radio is still an
extremely effective medium for advertisers,
particularly those with smaller budgets, or those
with specialized needs. The fact is that ABC
Radio
continues to be
He acknowledged
thatprofitable."
television was a strong
factor in declining grosses of AB-PT, but
declared that the ABC Division has "turned the
corner" and is currently attracting "blue chip
advertisers," listing such sponsors as U. S.
Steel, duPont, American Tobacco, Kraft, Sherwin-Williams and General Mills.
As basis for his optimism in the future, Mr.
Goldenson cited the "complete revamping of the
network's program schedule" to include such
personalities as Danny Thomas, George lessel,
Ray Bolger, Paul Hartman and Brande de
Wilde, and such new dramatic shows as Kraft
Television Theatre, U. S. Steel Hour and the
Motorola Theatre.
Mr. Goldenson voiced the belief that approximately %Al/i million has been committed in the
improvement of ABC facilities and an added
"substantial amount" for program development.
He noted that this was separate from $8,200,000 used for retirement of ABC's funded debt
shortly after the merger with United Paramount
Theatres became effective last February.
Progress Noted
Although he expressed satisfaction with the
amount of progress achieved to date, Mr.
Goldenson declared that much will depend on
sponsor and public reaction to ABC programming, and added:
"So far it has been good. If it continues this
way, I think ABC will be well on its way
toward earning its keep in 1954. This is not
to minimize in any way the problems still
facing the network. Still a great problem is the
clearance of affiliated tv stations even for our
bigger programs. Where the production nut
is high, the network can make a profit only by
clearing a large number of affiliated stations.
Although the lifting of the freeze should
eventually ease this situation, clearance problems are still being encountered in many of the
major markets where there have been no or
fewMr.
new Goldenson
station grants."
traced the history of the
ABC-UPT merger and revealed that the AB-PT
funded debt is about $41Vi million, $38,875,000 of which he said, is the unamortized
portion of $45 million term credit set up by
UPT in 1950 with Metropolitan Life and a
group of banks.
He referred to AB-PT's third-quarter report
of operations which showed declines in earning
both in the third quarter of 1953 and the first
nine months of the year as compared with the
corresponding periods of 1952. He pointed out
that the ABC Division was not the sole responsible factor, declaring:
"As part of the merger transaction, we were
required to sell a television station in Chicago.
Accordingly WBKB was sold to CBS for $6
million. While a net capital gain of some
$4,200,000 was realized on the deal, I should
note that WBKB was a very substantial earner
for us in 1952 and the first month of this year.
In 1952, before taxes, the station earned
million for the first nine months. The loss of
these earnings is naturally reflected in the lower
1953 operating revenues."
Touching upon the company's theatre business, Mr. Goldenson said that a definite improvement was noted for the third quarter and
first nine months of 1953 over business in
1952. He disclosed that the reorganization of
AB-PT's theatre holdings, required by the
Consent ludgment issued in 1950, is nearing
completion. From a total of 1,424 theatres in
which UPT had a whole or partial interest at
the time of the Consent Judgment, Mr. GoldenBroadcasting
• Telecasting

U-H-F

FIRST

IN

Fast

TV

MASSACHUSETTS!

6-E

tube

service

rfcCOtcUtty. t* GEORGE R. TOWNSEND,
WWLP, Springfield, Mass.

helped

Chief Engineer,

' WTe began regular service March 17 this year, giving the state its first
W' u-h-f TV, and western Massachusetts its first television of any kind.
We were working around the clock to make the target date . . . and local
G-E tube service worked right along with us!
"More than 1,000 tubes, big and small, power tubes, modulators,
rectifiers, receiving types — WWLP had to have new tubes fast when any
of these needed replacement. G-E distribution in Springfield knew that.
They got us tubes by rush delivery, whether we phoned day or night.
Our problems were theirs.
"In my book, G-E tube service shares the credit for putting us on the
air and keeping us there! We've been mighty pleased."
Fast delivery service, close cooperation in meeting your tube needs —
they're as near to you as your desk phone. Dial your G-E tube
distributor! Tube Department, General Electric Company,
Schenectady 5, New York.

PROGRESS ^

• Dinosaur tracks found in the region— 150 million years old— were a feature of
WWLP's first telecast, linking the Springfield area's remote past to its 195 3 present.
With President R. L. Putnam of WWLP (center) are Selectman Fred C. Emerson of
Agawam (left) and Councilman John H. Hurley, who represented the Mayor of Hartford
at the opening of the station.

GENERAL

Broadcasting

Telecasting

• Heart of Channel 61 's powerful transmitter is
the 15-kw G-E klystron tube at Chief Engineer
Townsend's right. It airs WWLP's television
signal over a wide radius. Clear pictures are
further assured by the 320-foot transmitting
tower based 640 feet high on Provin Mountain
in the limits of the town of Agawam.

ELECTRIC
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NETWORKS
AT&T
Bing's Tvtelevision
Debutdebut of
LONG-AWAITED
Bing Crosby will be made on CBS-TV
on Jan. 3, 1954, from 9-9:30 p.m. EST.
Sponsored by the General Electric Co.
through BBDO, New York, the Bing
Crosby Show will replace the G. E. Theatre originally scheduled for that night.

To

Receive

SEVEN

son said, the company now has 627 whollyowned theatres and 53 partly-owned theatres,
of which 65 remain to be divested under the
terms of the Consent Judgment.
In connection with the motion picture theatres, Mr. Goldenson remarked that he expected television to be an ally of the movies.

Connects

7 Stations

Programs

additional stations have been connected to the AT&T nationwide tv network

facilities to receive programs from the originating centers of the tv networks for simultaneous telecasting. They are KCEN-TV Temple, Tex.; KROC-TV Rochester, Minn.; WHECTV and WVET-TV Rochester, N. Y.; KTVQ
(TV) Oklahoma City; KLZ-TV Denver and
WJ MR-TV New Orleans. Tv network service
is now available to 217 stations in 134 U. S.
cities, AT&T reported.

SPOT

BUYING

SHOWED

BY

NBC

NBC's Spot Sales Division last week demonstrated its new Electronic Spot Buying technique as applied to radio, using closed-circuit
television to give agency timebuyers a look at
radio programs being offered them for sale.
An estimated 40 timebuyers gathered in New
York Spot Sales offices and a reported 150 in
NBC quarters in Chicago and watched a special
45-minute program from NBC-owned WMAQ
Chicago called Inside WMAQ, consisting of
segments of a number of WMAQ radio shows
which are available for sale to advertisers. The
presentation was carried by closed circuit tv to
receivers set up for the agency buyers gathered
in each city.
The technique as applied to the showing of
tv shows available for sale was similarly demonstrated afew week ago [B»T, Sept. 28].
AT&T

Plans

Florida

to Construct

Coaxial

Cable

PLANS for construction of a new coaxial cable
between West Palm Beach and Miami were revealed last week by the Long Lines Dept. of
AT&T as part of a $29 million program submitted for FCC approval.
"The projected West Palm Beach-Miami
cable
wouldfurnishing
supplement
the existing' between
coaxial
cable now
communications
these two cities," a Long Lines spokesman said.
"Four of the eight coaxial tubes in the cable
would be developed initially. They would provide three southbound and one northbound
video channels. At present, there are two tv
channels — one in each direction — on the existing cable. These would be transferred to the
new system. The two additional video channels
provided by this rearrangement would be used
for anticipated network tv expansion in this
The newest type of carrier system — called
L-3 — will be installed in the new cable, enabling
one pair of coaxials to transmit one tv program
in each direction, plus 600 telephone conversations.
area."
Identify

the White

McFadden

Coat,

Requests

Agencies

ADVERTISING agencies received letters last
week from Thomas B. McFadden, director,
NBC Spot Sales, asking them to identify tv
commercials delivered by persons wearing doctors', dentists' or nurses' garb as "dramatizaThe letter explained the request is in accord
with Jnstructions from the NARTB Television
Code Review Board, stemming from a complaint
made by the American Medical Assn. Stations
represented
by NBC Spot Sales are participating
tions."
members of NARTB, the letter noted.
Asks Insert
Specifically, Mr. McFadden asked "that on
those commercials handled by you on our facilities currently affected, you arrange for a live
or video insert either immediately preceding or
FREE

&

Exclusive
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INC.,
Representatives

following the commercial to the effect that, 'The
following is a dramatization.' "
George Frey, vice president and sales director, NBC Television Network, has sent a similar
letter to agencies placing business on that network.
Broadcasting

• Telecasting

Soundcraft is proud to have participated in the historymaking realization of CinemaScope, 20th CenturyFox's revolutionary Anamorphic Lens process.
Critics and public are hailing CinemaScope as a
major milestone in entertainment. They are also hailing
Magna-Stripe — Soundcraft's magnetic oxide striping
process — for making it possible for 20th Century-Fox
to put the breathtaking perfection of stereophonic sound
on the release prints of "The Robe" . . . combining, for
the first time, four separate magnetic sound tracks on
one 35-millimeter film strip.

Complication of apparatus is minimized. And stereophonic sound reaches new technical perfection.
The same superior magnetic oxide coating chosen
for "The Robe" is applied to the Soundcraft Magnetic
Recording Tape you use in your film studio, radio
station, TV studio, business or home tape recorders.
For information on how both 16 mm. Magna-Stripe
Film and Soundcraft Tape provide outstanding advantages in your field, write to us at once.
*T. M. Reeves Soundcraft Corp.

How four Magna-Stripe sound
tracks are placed on a single 35
mm. release print:

Mixing, dubbing and editing with Magna-Stripe
have already revolutionized Hollywood sound reproduction. And now, thanks to the excellence of MagnaStripe oxide coating process, 20th Century engineers
have chosen to apply it to the release prints of "The
Robe" itself.

SOUNDCRAFT
CORP.

Thrilling thousands today, "The Robe's" four separate Magna-Stripe sound tracks energize playback
heads built right into the theater projectors. Savings
over separate synchronized sound processes are notable.

Dept. "Q": 10 East 52nd Street,
New York 22, N. Y.
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MANUFACTURING
RCA, GE Report Shipments
Of Tv Transmitter Units

IT'S

when

NEWS..

WBZ-TV

NEWS

for

has

sale

!

And it's good news for advertisers with courage enough
to challenge a superstition.
Not so long ago superstition crowed, "Daytime television
can't pay off." We've scotched that claim a hundred
times over.

RCA Victor reported shipments of five vhf television transmitter units last week.
WALA-TV Mobile, Ala. (ch. 10), and
WEAU-TV Eau Claire, Wis. (ch. 13), were
shipped 10 kw high-band vhf transmitters.
WALA-TV went on the air last January and
WEAU-TV expects to begin operation in December. A 25 kw amplifier was sent to WTTV
(TV) Bloomington, Ind., enabling the station
to increase its power and change its channel
from 10 to 4, which the FCC has approved,
the announcement said. WINK (TV) Fort Myers, Fla., which expects to be on the air in December on ch. 11, was shipped a 2 kw transmitter, and KMID (TV) Midland, Tex., (ch. 2)
was sent a 5 kw unit. RCA also reported that
a 1 kw uhf transmitter is en route to WSJV
(TV) Elkhart, Ind. (ch. 52) and a 1 kw am
radio transmitter to WLOU Louisville.
General Electric Co. announced shipments of
television transmitting equipment to six stations last week. A 35 kw amplifier was shipped
to WHBF-TV Rock Island, 111. (ch. 4); 100 w
transmitters went to WTRI (TV) Schenectady
(ch. 35) and KXYZ-TV Houston (ch. 29); 1 kw
amplifiers to WBLN (TV) Bloomington, 111.
(ch. 15) and WM AC-TV Massillon, Ohio (ch.
23), and a five-bay antenna to WROW-TV Albany (ch. 41). GE also shipped a two-bay antenna to WVET-TV and WHEC-TV, which
share time on ch. 10 in Rochester.

Now superstition chortles, "People won't watch a TV news

Three-D

program at noon."

By Webster-Chicago in N. Y.
DEMONSTRATION of t h r e e-dimensional
sound in a new portable tape recorder was held
in New York last week by the Webster-Chicago
Corp., manufacturer of tape recorders. Principal
feature of the recorder was said to be three
speakers that are matched to afford full-range
reproduction of the high and low frequencies.
The unit, model 2030, is said to have twospeed recordings in both directions and fast rewind speed in both directions; inputs for microphone, phonograph or radio; five-tube amplifier,
with multiple-purpose tubes giving eight-tube
performance and motor and amplifier shut-off
at the end of the tape in either direction.
Sales of Webster-Chicago for the nine months
ended Sept. 30 were reported at 67% over
those for the same period of 1952. Net sales
were listed at $19,763,094 as compared with
$11,795,120 last year. Net profit of $539,933
after Federal taxes was reported for the period
as against a loss of $350,793 after tax carryback in 1952.

WBZ-TV says they will! So we're backing our belief
with one of the liveliest, timeliest news programs ever
televised. .

NEWS

AT

NOON

A 15-minute program of local, national and world news, combining
the latest headlines, film highlights
from United Press, stories on the
local scene, and a complete report
on the day's personalities and events.

"News at Noon" runs Monday through Friday, from
12:00 to 12:15. . just the right time to capture housewives

Sound

Demonstrated

taking their "noon break." Want to reach them with a
sales message? Do it through "News at Noon."
NBC Spot Sales will be glad to give you full details and
realistic rates.
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Improved Transistor
DEVELOPMENT of a new transistor,
described as 100-times more powerful
than those now available commercially,
was announced by Minneapolis-Honeywell Regulator Co. last Wednesday.
The unit has an output of 20 watts
compared with 20/100 watts for those
electronic devices now in production, acto Dr. Finn Its
J. Larson,
company's
research cordingdirector.
size is about
that
of a thimble. Dr. Larsen said the development involved discovery of an effective
means of removing heat from the germanium alloy utilized in the device.
Transistors perform the functions of
vacuum tubes.
Broadcasting

• Telecasting
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...and

give

thanks

yon

This thanksgiving as you bow your head to express
your gratitude for your private blessings, remember
to give thanks for one you share with over 150 million
other people:
The blessing of living in America.
Nowhere else in the world are your personal rights
so well guarded, and your work so well rewarded.
The average American wage, for instance, is $3100
... the Russian but $720.
The American gets an average of 323 pounds of
meat per year . . . the Russian gets only 33 pounds.
The American has an average of 38 pounds of
sugar to sweeten his life yearly . . . the Russian just
18 pounds.
The American spreads a minimum of 18 pounds
of butter and margarine on his bread in a year. The
Russian gets but 4.2 pounds.
Authority for these Russian production figures?
Georgi Malenkov, Premier of Russia. These are his own
statistics in his official speech to his Deputies.

Broadcasting

•

Telecasting

live

He gives
television sets,
of World War
almost none of

in America

no figures for the production of cars,
refrigerators. Eight years after the end
II the Russian is apparently getting
these things.

Such unwitting testimony for the free American
way of life — from the one who would destroy it —
should give us pause this November 26th.
Pause to express our thanks for the gift of American citizenship, and the inalienable rights this gift
bestows.
Pause to determine to protect this way of life
for
ourselves and our children's children... against any
odds!

UNION

OIL
COMPANY
OF CALIFORNIA

Incorporated in California, October 17, 1890
MANUFACTURERS OF ROYAL TRITON, THE AMAZING PURPLE MOTOR OIL
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PROGRAM

Gates Radio Shipments
GATES RADIO Co., Quincy, 111., reported last
week that during the latter part of October it
shipped 1-kw transmitters to WHRY Bogalusa,
La., and KWPM Thayer, Mo.; a 5-kw transmitter to CKOM Saskatoon, Sask., Canada, for
a power increase, and remote control equipment to: KNEA Jonesboro, Ark.; WAJF Decatur, Ala.; WENK Union City, Tenn.; WQUA
Moline, 111.; WATW Ashland, Wis.; WRMN
Elgin, 111.; WMOP Quincy, Fla.; WDSR Lake
City, Fla.; KATE Albert Lea, Minn.; WFGM
Fitchburg, Mass.; WROX Clarksdale, Miss.;
WMWI Marquette, Mich.; WBMS Boston,
Mass.; WIMB Brookhaven, Miss.; WYVE
Wytheville, Va.; KDBS Alexandria, La.; WWSC
Glens Falls, N. Y.; WCCP Savannah, Ga.;
WDMG Douglas, Ga.; KDLA DeRidder, La.

ASCAP

SUGGESTS

BLANKET

MUSIC

SERVICES
TV

STATIONS

LICENSES

4

EXTEND

MORE

The All-Industry Local Tv Music License Committee's
Martin

terms ASCAP

letter proposing

renewals

YEARS

Chairman

Dwight

a 'unilateral action

by ASCAP' and says stations should not be hasty in signing.
nication came a letter from Dwight W. Martin,
THE ASCAP problem, that hardy perennial in
chairman
of the All-Industry Local Tv Music
the broadcasters' garden of headaches, began
License
Committee,
pointing out the proposal
to bloom again last week as those tv stations
to renew the present contracts on the same
who have taken out blanket licenses for use of
ASCAP music on their video programs received
terms "is a unilateral action taken by ASCAP
letters from ASCAP reminding them these
and is not the result of any negotiations," such
as those the committee was authorized to underlicenses expire Dec. 31, and suggesting they
take on behalf of the tv industry, except for
sign now to extend the present agreements another four years.
the networks' o & o tv stations.
Hard on the heels of the ASCAP commuMr. Martin urged careful consideration of
ASCAP's offer by the stations and said that
since existing agreements with ASCAP do not
specify any deadline for stations to notify
ASCAP of their intentions to renew, "there
is no reason for you to act precipitously upon
ASCAP's proposal." He also reported the feeling of the committee "that the rates in the current blanket agreements are excessive."
As an incentive to tv station operators to sign

■

the new agreements without delay, ASCAP's
renewal forms include this clause: "If we enter
into any more favorable agreement with any
station, similarly situated for the term of this
renewal agreement we will offer the same agreement to you for the period commencing as
In

this

Any

PULSE

OF

April,

5-Station

way

you

look

1953

SECOND

FIRST
to 212%

1952
WSYR

FIRST

by 29.8%

\ACUSE
570 KC
WSYR-AM-FM-TV-f/ie
•

in 22 periods
(that's 72
all there is)

1952

by 47%
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it

^^^15-Min. Periods, 6 a.m. to Midnight I
WSYR
FIRST ... in 50 periods 1

WSYR

SAMS

at

SYRACUSE

WSYR

NIELSEN

of Jan. 1, 1954."
May Prove Illusory

Market,

to 239%

NBC Affiliate • Write, Wire, Phone or
Ask Headley-Reed

Only Complete Broadcast Institution in Central New
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Commenting on this clause, Mr. Martin said
in his letter: "Committee counsel advises that
the 'most favored nation' clause may well prove
illusory because of the lack of a definition of
'similarly situated station' and what constitutes
a 'more favorable agreement.'
"If you sign the renewal agreement," he
warned, "it may well represent an indication on
your part that you consider the terms and condition contained in the existing blanket agreement, including the rate contained therein, to
be fair and equitable. Any such indication on
the part of stations would undoubtedly be used
by ASCAP in negotiation as an argument that
the existing rates are not excessive and, therefore, need not be lowered. It goes without saying that this will make the task of your committee much more difficult."
The three networks which in the fall of 1949
accepted the first blanket license agreements
from ASCAP for themselves and their o & o tv
stations — ABC, CBS, NBC — have received
similar letters from ASCAP offering four-year
renewals, but without the "most favored nation" clause of the station renewal forms.
There are no indications, however, that any
of the three networks has any intention of renewing these agreements at the same terms,
approximately 10% more than the ASCAP radio
blanket licenses percentagewise but far in excess
of these networks' radio payments for the use
of ASCAP music in terms of actual dollars.
Several meetings of network executives with
ASCAP officials to work out terms of a new
license got nowhere, the networks insisting that
the present terms are far too high; ASCAP refusing to consider any reduction [B»T, Sept.
28]. There has been no meeting of the two
groups for more than a month and none is
scheduled.
If the tv networks and their o & o tv stations
and the 40 more tv stations with ASCAP blanket agreements do not renew them by the end
Broadcasting

Telecasting

Mr. Teviah Sachs is President of Waltham Watch Company, established as America's first watchmaker 103 years ago.

r.

Sachs

likes

"A fine watch is a valued gift," says Teviah Sachs. "The
jeweler must provide exactly what his customer wants— in time
for the gift occasion.
"Can he do this without tying up too much capital in inventory? Yes— with Air Express!
"Take a typical case. A father in Omaha wants to buy a
wrist watch for his daughter's graduation. He likes a particular
watch in the Waltham catalog better than any the jeweler has
in stock. Graduation is only two days away.
"But there is no emergency. Within 24 hours, the watch is
delivered via Air Express. On graduation day, daughter

to

see

time

proudly sports her new Waltham— thanks to Dad and a wideawake jeweler !
"We use Air Express day in and day out to ship fast-moving
styles from current lines, and to get new sample lines to wholesalers where every hour saved is important.
"Going back into our records for the past five years, I found
that not a single shipment handled by Air Express had been
lost or damaged. Yet most of these shipments cost us less by
Air Express than by any other commercial air service!"
It pays to express yourself clearly. Say Air Express ! Division
of Railway Express Agency.

F'HST
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fly!

via U.S. Scheduled Airlines
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could be arranged to allow for their completion.
The same would also be true for the network
negotiations.
If that happy outcome does not occur, another possibility is that the present blanket
licensees of ASCAP — networks as well as stations— might join the more than 80 tv stations
who have asked a Federal court in New York
to set fair fees for the use of ASCAP music
on television. While this action is pending, the
continued use of ASCAP music by these litigants is assured. Whatever fees are set by the
court will be retroactive to Jan. 1, 1949, dats
ASCAP first requested payment for its tv
licenses. Presumably, in the case of tv broadcasters who have been paying ASCAP, the
fees set by the court in their case would become effective as of Jan. 1, 1954.
Virtually every pre-freeze tv station is either

of the year it is possible that radio history will
repeat itself in television and that New Year's
Day 1954 will find no ASCAP music on these
stations. Just 13 years before, on Jan. 1, 1941,
the radio networks and most stations started the
year without ASCAP tunes rather than submit
to the excessive terms on which they were offered. Radio's break with ASCAP continued
for some months, ending only after ASCAP
had accepted a government Consent Decree for
a reorganization on non-monopolistic lines.
That possibility is not considered likely to
become a fact, however. If negotiations by the
All-Industry Committee, which the Los Angeles
convention of NARTB authorized to represent
all stations except the networks' o & o's in negotiating blanket as well as per-program licenses
with ASCAP, should show signs of fruitful outcome, it is probable that an extension period

A special issue containing

15

N.T.S.C.

MonographsThe National Television Systems Committee has authorized
IRE to publish its long awaited Monographs in the January
1954 special Color Television issue of "Proceedings of the
IvR'E" — thus giving them industry-wide distribution for
the first time in print.

•

25

additional

Color

TV

articles-

will also appear in this issue, which brings the reader upto-the-minute on the developments of Color Television. Copies of the first Color Television issue are still available and
combined with this second Color Television issue will form
a complete bibliography of major historical importance.
Also included in the January issue will be a complete listing
of the N.T.S.C. system specifications as submitted to the
F.C.C. ; and field test reports on the system's performance.

in

"Proceedings
of the
l-R-E" January
'54
Available to non-members for $3.00. Extra copies to I R E
members are $1.25. All members get one copy free!

I R E is an organization of 33,312 member-engineers. There are
no company memberships. Operating continuously since 1913,
its sections meet in 78 cities. 21 specialized Professional
Groups widen the scope of its member-services and 40 technical committees help the industry.

a party to the court action or holds a blanket
ASCAP license, it was learned. A considerable
number of stations licensed since the end of
the freeze also have joined in the court action.
No station, either pre-freeze or post-freeze, has
accepted the per-program license offered by
ASCAP, which, it was said, would call for payments nearly double those paid by radio perprogram licensees.
Reason for setting the blanket license renewals at four years instead of the five-year
terms of the original agreements is so that
their expiration date will not coincide with
that of the nine-year radio licenses issued by
ASCAP, which terminate Dec. 31, 1958. Under
the proposed four-year term, the tv licenses
would end Dec. 31, 1957.

Ziv's 18th Anniversary
Sees Record Business
FREDERIC W. ZIV, president of the Frederic
W. Ziv Co., announced last week that business
in both the radio and television phases of the
company's operations stands at a record high.
The Ziv organization celebrates its 18th anniversary this month.
He declared that Ziv business "this year has
far exceeded that of any in comparable months
of preceding years and strengthens my belief
that as long as stations are offered good programming and merchandising, radio will conto grow
Mr. tinueZiv
saidstronger."
Ziv Television Programs, subsidiary of the Ziv radio company and producers
and distributors of television films, has reported grossing 50% more business in the first
ten months of 1953 than in the corresponding
period of 1952. He noted that the latest Ziv
tv show, / Led Three Lives, currently is sponsored on 1 1 1 stations.
Mr. Ziv added that World Broadcasting System, affiliate of the Ziv Co. and distributors of
transcribed sales and program service, recently
announced a record-breaking business, with
more than a thousand station subscribers.
Commenting on the 18th anniversary of the
company, Mr. Ziv pointed out there are 294
years of cumulative service within the organization. He singled out such long-time employes as John L. Sinn, executive vice president
of the radio company and president of the television subsidiary, 17 years; Joseph L. Moore,
treasurer, 16 years; M. J. Rifkin, vice president
in charge of tv sales, 15 years; Leo A. Gutman
Jr., advertising director, 15 years, and Alvin E.
Unger, vice president in charge of radio sales,
14 years.
Keystone

THE

INSTITUTE

OF RADIO

\*R*E"
ENGINEERS

1 East 79th Street, New York 21, N. Y.
Please place orders before December 10th.
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8 Outlets

ADDITION of eight new affiliates was announced Monday by Keystone Broadcasting
System, making the total, 680. New stations
are WCEH Hawkinsville, Ga.; KWGB Goodland, Kan.; KCIL Houma, La.; WTUP Tupelo,
Miss.; WNNC Newton, N. C; WIAM Williamston, N. C; KWRO Coquille, Ore., and WAZY
Waynesboro, Pa.
Shows

Published
"Proceedings
of bythe

Adds

on Air Power

THE FIRST of six radio shows titled Air Power
in an Age of Peril, dealing with military aviation, aircraft manufacturing, air transport and
congressional action, on air power, all sponsored by the American Legion, is ready for
distribution. The first program concerns light
planes and helicopters. Participants in a panel
discussion are Fred B. Lee, Civil Aeronautics
Administrator, and Lt. Col. William P. Mitchell,
commander of a helicopter squadron.
Broadcasting
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Through

this

will

Door

pass

world's

the
most

fortunate

sponsors
It's the most famous door in America. Its eerie
creaking has been heard by millions and millions of potential customers.
It is a sound so distinguished, in fact, that it
is one of the only 2 ever granted a U. S. Government copyright. You heard it when the door
opened on "Inner Sanctum"
known radio thriller.

. . . America's best-

section of
Now
umber 9. 1953
JADCASTING • TELECASTING

this door is going to be seen as well

as heard, for "Inner Sanctum" now comes to
Television. This is a million-dollar production.
Its visual impact will be tremendous.

1735 DeSalesSt.. N. W.
Washington 6. D. C.

"Inner Sanctum"
Open

can be your "open sesame"

to big audiences, high ratings, new sales records. And it is an opportunity that can come
to only one advertiser in each area.
During 10 years on radio, it moved millions
of dollars worth of merchandise consistently
. . . for America's smartest advertisers, including Colgate-Palmolive-Peet, Thomas J. Lipton,
Emerson Drug, Carter Products, Mars Candy.
And their sponsorships were renewed for a total
of Jf6 times!
"Inner Sanctum" is now available to you in
39 brand-new half-hour films — available with a
proven, ready— made audience — for your own
exclusive local or regional TV sponsorship.

the door fo "Inner Sanctum"

NBC
Serving

by calling or wiring today!

FILM
DIVISION
NEW YORK • CHICAGO • LOS ANGELES
AM

Sponsors. ..Serving

AN

Stations

ii

ARCHIE

mmm

"MISS
PATTEE
as
CHAPMAN

ALAN
REED
as

JIMMY
CONLIN
as
"CHARLIE"

FINNEGAN"

DUFFY"
For auditions,
DUFFY'S TAVERN, produced by HAL ROACH Jr., comes
to television with 39 NEW % hour custom made TV films
Ready for January 1st air date . . . for local, regional, and national
spot sponsorship!

MOTION

PICTURES

655 Madison Avenue, N. Y. 21, N. Y.
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FOR

TELEVISION,

Film Syndication Division

INC.

prices, and sales planwrite, wire, or phone:
HERB JAFFE
655 Madison
New
York CityAve.
TEmpleton 8-2000
FRANK O'DRISCOLL
2211
Detroit,Woodward
MichiganAve.
Woodward 1-2560
JOHN W. McGUIRE
830 N. Wabash Ave.
Chicago, III.
WHitehall 3-0786
MAURICE GRESHAM
9100 Sunset Blvd.
Los Angeles, California
CRestview 1-6101

Broadcasting

• Telecasting

• Ten

stages

• How

to

shows.
• A

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiini

fMm

tie in premium
Page

locally

Page

in the making

of a tv film.
offers

with

Page
spot

90.
film

92.

produced

station

promotional

film.

98.

llllllllllllllllllllllllllllll MIIIMIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

maker

/j j

Martin

N. Leeds

AS executive vice president in charge of production for Desilu
Productions, Hollywood, Martin N. Leeds finds himself doing the
kind of work he likes with the kind of people he likes to do it with,
which comprises his formula for happiness.
His early decision to go into the business field led him to study
law. Born 37 years ago in New York City, he soon displayed
evidence of knowing exactly what he was doing by speeding through
New York U. liberal arts and law schools in six years. He received
his B.S. in history and economics in 1936 and his LL.B. two years
later, at which time he was admitted to the N. Y. Bar.
Following graduation, the dynamic Mr. Leeds spent the next
year as associate general counsel for a union, working on the first
wage and hour case under the new law. Then, to acquire a background in general legal practice, he worked for a New York attorney during 1940 and specialized in tax problems.
His next association was with Wabash Appliance Corp., Brooklyn, as director of personnel and assistant to the president. He
resigned to join Davis & Gilbert, New York law firm, and from
1942-44 served as industrial and business relations consultant to
Best Foods Inc.
From this affiliation came his reputation as a troubleshooter,
which served him well when he moved to Los Angeles to become
director of industrial relations for the then newly unionized Flying
Tiger Line. He had been admitted to the California Bar by the
time he left the firm in December 1947.
Three days later Mr. Leeds joined CBS in the newly created
job of West Coast business manager of network programs. He handled such radio shows as Suspense, My Friend Irma, Our Miss
Brooks, My Favorite Husband, Jack Benny and Amos 'n' Andy.
His duties were then enlarged and he became associate director of
Broadcasting

Telecasting

business affairs for both radio and television. When he left in
March 1953 to assume his current position with Desilu, he was
then controlling the budgets on Burns and Allen, Amos 'n' Andy,
I Love Lucy, Our Miss Brooks and Jack Benny as director of business affairs for CBS-TV.
Having argued money with Desi Arnaz, Desilu president and
co-star on CBS-TV / Love Lucy, for two years, Mr. Leeds still finds
himself in that position. His current duties involve handling or
supervising union and contract (production and talent) negotiations, tax and legal problems, purchase of equipment, filming outside packages, screening new program ideas, checking costs and
network-advertising agency contacts.
Desilu, an organization which has grown in two years from
scratch to a $6 million property, will this year produce two-and-ahalf hours of tv film weekly, more than twice the amount of film
being produced by any major motion picture studio.
Substantiating Mr. Leeds' theory that the majority of dollars
spent should appear on the screen, Desilu is putting its profits back
into the programs, endeavoring to develop better video techniques.
The firm also plans to develop and produce new film packages.
Additionally, the company has created a special commercial
division, spearheaded by Mr. Leeds, for the express purpose of
aiding the advertising agencies in the production of their commercial messages.
Desilu is currently handling the technical filming of NBC-TV's
Letter to Loretta (Loretta Young) for Lewislor Enterprises, ABCTV's Where's Raymond (Ray Bolger) for B & R Enterprises and
ABC-TV's Make Room for Daddy (Danny Thomas) for Marterto
Productions.
Mr. Leeds and his wife, Doris, make their home in Studio City
with their son Richard, 4.
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In

Of

A

Stages

The

Tv

Making

Film

Show

1. Bill Stern s shooting schedule begins with makeup,
applied here by Randolph G. Liszt.

As tv shows go, 'The Big Playback' is comparatively simple to produce. It's a 1 5-minute sports program, produced by Screen
Gems Inc., New York. It stars Bill Stern and

being

4. Electrician Art Jones turns on set lights under direction of
chief electrician, Wallace Skidmore.

features mostly commentary by Mr. Stern
and interviews between him and leading
sports figures.
But even as unpretentious a production
as this requires plenty of planning and
plenty of manpower behind the cameras.
In these photographs, the 10 major stages
of shooting a single show are shown, beginning from the moment that Mr. Stern
gets his greasepaint.

8. William
Jordon,
sound engineer,
flashes recording room and rings bell
warning stage is in action.
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2. Ben Berenberg, producer-director, goes over day's shoot3. Sol Roizman, cameraman, takes light reading tvhich will
ing schedule with Mr. Stern.
enable him to adjust camera lenses.

5. Matt Keehan, boom man, moves mi6. Victor Valenzio, assistant cameraman,
7. Mr.
Berenberg
calls out, "Settle
crophone into proper position to pick up
checks focus as George Reseller, cameradown, everybody."
Script girl beside
sound.
man, awaits first take.
him is Connie Rizzo.
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November 9, 1953

•

Page 91

Guild Films has developed
premium

campaign

a unique

method

of tieing in a

with a television film show

sold on a

spot basis to different sponsors in different markets.
how it works.

Adding

Premiums

By Reub

WHAT

makes a premium campaign successful over television?
The answer is that before the campaign is
inaugurated, it must be fortified by four
prerequisites :
• A sponsor who recognizes an opportunity.
• A gimmick.
• A consumer group enthused to a high
degree of receptiveness.
• And behind the gimmick a worthwhile
product or service to which the gimmick is
the sales key.
At least that has been the experience of
Guild Films Co. in its successful promotion
of Liberace records as premiums.
Obviously there are other factors. But
these four are the basic ones on which to
build a premium promotion. Then come
the most important of all factors — a well
balanced combination of these four, plus
the right timing.
In the past six months, Guild Films has
delivered to sponsors of the Liberace show
more than 50,000 records which they in turn
gave away as premiums. The Liberace record promotion has proven a veritable business bonanza for the sponsors using it, since
each record given away is tied to either the
sale of a product or to sale of a service. The
number of Liberace records being processed
for that purpose is increasing weekly. New
sponsors are joining the premium promotion
with unusual enthusiasm.
As is generally known, a good many of
the Liberace sponsors are banking institutions. Contrary to the prevalent opinion
that bankers are staid, stick-in-the-mud individuals, Guild Films has found them on
their toes, alert to public impact and public
reaction — in short, they fulfill the first preMr. Kaufman is president of Guild Films Co.
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To

Spot

Here's

Film

Shows

Kaufman

requisite, "sponsors who recognize an opThe Citizen's National Trust & Savings
portunity."
Bank
of Los Angeles led off the Liberace
record promotion parade. Sponsoring Liberace in a live television show over KLACTV Los Angeles, it was the first to launch
the campaign. The arrangements were
similar to those that have since been made
with other sponsors.
The deal is this: Liberace cuts a record
with Columbia Records Co. especially for
the sponsors. At the present time the platter bears on one side Brahms' "Lullaby" in a
special arrangement by Liberace and on the
other side, "Dark Eyes," played and sung by
Liberace. The sponsor's name is on the
label of the record, and also on the sleeve,
containing the record. The orders come
through Guild Films.
Drive for Savings
The campaign started with the Citizen's
National announcing during its commercial
over the Liberace show that it was offering
the record to anyone opening a new savings
account of $10 or more. It repeated the
announcement on three telecasts.
The results were so phenomenal that
Harry E. Peterson, vice president and advertising director of the bank, was moved to
write a letter to Don Fedderson, then general
manager of KLAC-TV.
The banker wrote: "The offer produced
nearly 2,500 new savings accounts with initial deposits totalling close to $500,000 and
with accounts averaging $200 each. This
business came to us as a result of one brief
commercial on each of three shows during
our second 13-week series. Many folks are
still coming into the bank to open new savings accounts and to ask for a copy of the
Other banks have since followed in the
record."

footsteps of the Citizens' National, all of
them registering the same tremendous responses.
Thus, the Valley National Bank of Tucson,
Ariz., virtually upset all banking statistics
with the Liberace record offer. M. G. Reade,
advertising director of the institution, sent
a series of letters and telegrams to Guild
Films about it.
In a telegram June 30, Mr. Reade messaged: "Our seven-week offer of an exclusive Liberace record with every new savings account of $10 or more has just passed
$1 Inmillion
in deposits."
an earlier
letter on June 18, Mr. Reade
gave an "inside look" into the methods used
by a sponsor "who recognizes an opportunity." He revealed that the Valley National Bank made its first announcement of
the record offer on May 18. The letter adds:
"We repeated the offer on at least one
of the two commercials every week through
June 9. In addition, we prepared countercards, with a record on display and a photo
of Liberace for all of our offices in tv areas
(25 offices). Our employes received weekly
bulletins telling them how the record offer
was going . . . urging them to tell their
friends and to establish "Liberace" parties
on The
tv night.
. . ."says that the average acletter then
count ran to over $750, instead of the $10
minimum — and that "many five-figure accounts were opened." It added: "Since
this offer was made only on television, to
capitalize on the artistic popularity in nontv areas, we have moved to newspaper and
radio media as well. While this latter move
was made only a few days ago, we promptly
ran out of records."
Since the Liberace show, which is now
sponsored in 125 markets, has other sponsors besides banks, notably many food companies, the record premium idea was offered
Broadcasting
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NEW YORK: 598 Madison Avenue - PLaza 9-7500
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Time. EST;
L. lire; network;
F, aim: M.K. Midwestern.
kinescope recording; E, Eastern
NBC— Mon. thru Frt. "Today" 7-9 a.m., EDT &
CDT. 7:15-20 Wed.— Participating sponsors.
Mon. thru Fri. "Kate Smith"; 4-4:15. Mon. thru
Thurs. P&G 4:45-5, Mon. Nestle— 4 :15-30.
Tue. Doeskin — 4:45-5. Tucs. Johnson & Johnson— 1:30-45, Wed. Pillsbury — 4:45-5. Wed
Gerber — 4:15-30. Thur. Penick & Ford — 4:30-45.
Thurs.
MimlteTonl.Maid— 4:45-5, Thur. Simoniz—
4:45-5.
4:00-15. Fri.
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** Quaker Oats— Mon. & Fri.
•Tuesdays. 8-9 p.m., Texas Co. for Berle except
every fourth week when Buick sponsors "Circus.
5:30-6 p.m., M-F. Firms listed sponsor Howdy
Doody in 15 min. segments.
CBSM.— &M. W.
-Til.Knomark.
Arthur Godfrey
10-10:15 a.m.
Tu. & Time
Th. Kellogg.
10:15-10:30 International Cellucotton alt. days with
Snow Crop Mon. -Thurs.
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Tu. Hour."
& M.Th. & W. Star-Kist Tuna— Frigidaire.
10:45-11 p.m. M. & W. Lever Tu. & Th. Toni Co.
Biscuit.
11-11:15 M. & W. Pillsbury. Tu. & Th. Nat'l
11:15-11:30 Liggett & Myers M. & W. Godfrey
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taining.
Tu. & Th., Strike It Bich, sus-
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Borg-Warner; Fri. 1:45-2 p.m. Converted Bice.
2:30-45 p.m., Thurs. — Green Giant; Tues. — Kellogg
2:30-45 p.m., M. . W.. Th.— Lever
2:45-3
House p.m.,
Party. M.-Thu— Pillsbury; Fri.— Kellogg;
DUMONT— 11:30 a.m. -noon. Sat. — Alt. with
"Secret Files of Capt. Video"
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to them also. Many of them took advantage
of the promotion.
Breast O' Chicken Tuna, which sponsors
Liberace in five markets, undertook the promotion on a self-liquidating basis. It offered
the Liberace record for two labels plus 35
cents to cover cost of the record and its
distribution. Here is a letter from Foote,
Cone & Belding, an advertising agency not
given to superlatives in its correspondence
with those from whom it buys television
shows. Byron Mayo, of the Los Angeles
office, wrote on Aug. 17:
"We need an additional 2,000 Liberace
records — for our Liberace record premium

\

wbns-tv

your

top

test

offer which just keeps rolling along."
In addition to sponsor alertness, the Liberace record promotion has a single gimmick. Itis an article that cannot be obtained
any other way than from the sponsor. This
is part of the deal with Columbia Records,
and Gil McKean, who is special products
director, guards this obligation zealously.
The record is not for sale at any music store
that merchandises Liberace albums or his individual records. In a sense, it becomes a

market

collector's item.
Likewise, Guild Films has been careful
on the timing of the Liberace record offer
by sponsors to make sure that the third
prerequisite to the success of such a campaign is there — an enthusiastic and receptive audience. Although many sponsors are
anxious to launch the campaign with the
telecasting of the first show, Guild Films
has been advising patience. Liberace's popularity should be fully established in that
area before the offer is made. As in all successful shows, it takes several programs for
the Liberace performances to catch fire.
Timing Is Important
The letter of the Citizens Trust of Los

Rated Tops for coverage in the rich Central Ohio market, WBNS-TV,
the nation's No. 1 test market, carries 12 of the 15 top rated once-aweek programs and 8 of the 10 top multi-weekly shows. (Columbus
Telepulse, 1953.) Backing these top ratings are WBNS-TV's extensive facilities, the most complete in Central Ohio. From creative
inception to on-the-air presentation, the art, film, slide, talent, copy
and promotion departments continually "pay off" on the numerous
test campaigns placed on this station. Such facilities are available
to you for use on spot adjacencies to top network and local programs, all pre-tested for peak sales value.

bns-tv
COLUMBUS, OHIO
•
CHANNEL

10

CBS-TV NETWORK — Affiliated with Columbus Dispatch
and W BNS- AM • General Sales Office: 33 North High St.
REPRESENTED BY BLAIR TV

Angeles pointed up that idea of timing by revealing that the premium offer was made
during the second 13-week series. The same
letter said in part: "Before the first 13
weeks had expired, we were able to trace
nearly $7,000,000 worth of business directly to our tv show."
A similar procedure took place in Phoenix.
Mr. Reade's letter of June 18 had said, also:
"We had the Liberace show on Phoenix and
Tucson stations for about seven weeks to
establish the listening audience before beginning our record offer on May 19."
With the basic enthusiasm established, the
record offer can be promoted through devices similar to those revealed by the Valley
National Bank. The description given in
the letter does not exhaust the possibilities
of stirring interest in the premium. Other
soonsors have used mailings extensively, envelope stuffers and circularizing of writers
of fan mail.
Finally, Guild Films has learned by experience that the product of the sponsor
should match the premium in quality and
price range. When the premium is not too
expensive, the product should be popularly
priced and the service within the moderate
income range. Also, the sponsor's products
should be of top quality. For while the
premium creates current demand for the
product, the permanent demand can be sustained only by how good the product itself is.
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For

feature

films

• • 'available
• • and

the

first

time

produced*
NEW

in 70- minute

54- minute

versions

• • • many

of them

complete

TV!

for

in color
equitable

to all

merchandising

service

CORPORATION
producing and distributing films for TV

An organization owned by TV stations,

YOUR NEAREST OFFICE IMMEDIATELY

expressly

• • • and

VITAPIX

PHONE, WRITE OR WIRE

history

with positive pricing

• • • using top talent

FOR COMPLETE INFORMATION,

in

Chicago

New York

Los Angeles

509 Madison Avenue

30 N. La Salle St.

8949 Sunset Boulevard

PLaza 8-3073

ANdover 3-2950

BRadshaw 2-1764

*Produced by Princess Pictures, Inc.
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USING

FILM

A 20-minute sound film reviewing the
past-to-present progress of television in the
Northeastern Ohio area has been completed by WEWS (TV) Cleveland. The
film details the progress of not only WEWS
but also nine other existing or prospective
tv station in that area, all competitive with
WEWS.
The WEWS film, titled "Right Before
Your Eyes," was designed to introduce
viewers to the programs and personnel of
new uhf stations in the WEWS area. The
film made its tv debut Oct. 24 on WEWS
and is set for re-showing by the Cleveland
station.
Earlier the film had been shown to executives of the stations involved, newspapermen from their respective cities and Northeastern Ohio set dealers on Oct. 14.
Featured in the film are the stages of
progress and activities of WFMJ-TV
WKBN-TV Youngstown, WAKR-TV Ak-

WEWS

IN

PROMOTION

ron, W1CA-TV Ashtabula, WMAC-TV
Massillon (now in pre-construction stage),
WERE-TV Cleveland (also in pre-construction stage) and WHK Cleveland (applicant
for tv), all uhf, and WXEL (TV) and
WNBK (TV) Cleveland, both vhf stations.
WEWS General Executive Dave Baylor
describes the WEWS two-reel sound film,
produced for the Cleveland outlet by Coleman Motion Pictures, as one of the most
unusual films ever made for television.
The film, after treating the uhf outlets,
deals in a final section with WXEL, WNBK
and WEWS.
"The whole story of how tv serves the
public had to be told not by showing just
WEWS, but all the stations now on the air
or
said.soon to begin operations," Mr. Baylor
The film, according to Mr. Baylor,
sketches the service rendered by tv in entertainment, education and information

(TV) promotion film traces tv from early days when crowds
gathered around small-screen sets, as above.

from seven-inch-screen and corner tavern
days to the present, with new uhf stations
shown as meeting needs of their communities and higher power broadening existing
viewing areas.
Besides entertainment aspects, "Right
Before Your Eyes" shows local newsfilm
coverage (by WAKR-TV), reports by public officials (WICA-TV Ashtabula), cooking and home improvement programs
(WFMJ-TV and WXEL) and educational
tv (WEWS). Backstage views and construction are subjects of sequences at other
stations.
WEWS has saluted other tv stations
as they come on the air in its area with
special film and studio programs ever since
the Scripps-Howard tv outlet went on the
air in 1947, Mr. Baylor said.
"Right Before Your Eyes" script is by
Don Perris, WEWS director of news, special events and promotion.

In this scene from film J. Harrison Hartley, station director, and James
C. Hanrahan, general manager, discuss future power of WEWS.

Among sequences featuring other stations is one showing how
Film shows WNBK (TV) news show in production with Tom Field
WICA-TV Ashtabula telecasts reports by city officials.
reporting, as he does regularly, on latest world events.
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MEW

TV

CHAMPION

WFMJ-TV Youngstown sequence opens with
Leonard E. Nasman, commercial manager,
leading audience into station's studios.
with a ready-made
audience of . . .
70

MILLION

FOL

LOWERS

7-5
• HAM FISHER'S
beloved ALL AMERICAN CHAMP . . . now brings
the impact of his unparalleled influence and public acceptance to Television . . . high adventure, romance, humor, boxing ... in a superb
Hollywood production with an ALL-STAR CAST, including Joe Kirkwood, Cathy Downs, Sid Tomack and Maxie Rosenbloom.
• JOE PALOOKA, dramatic half hour series, is your best guarantee of
maximum audience . . . maximum results.

Technical crewmen get to sample results of
cooking show, one of WFMJ-TV productions
in the WEWS (TV) film.

GREAT
2

FOR

NEW

LOCAL

SHOWS

AND

REGIONAL

SPONSORSHIP

PLUS . . . Comprehensive Promotion, Exploitation and Merchandising Aids
wflHli

^fiffi»9'
Life

Human!

i0ye-9i>/ef

with

Elizabeth

New studios of WAKR-TV Akron are shown
from exterior in this still from the promotional film.

LIFE WITH ELIZABETH is 30
minutes of the gayest, funniest
and most heart-warming comedy
to capture
the .hearts
of television audiences
. . starring
TV
Academy Award winner, Betty
White, voted "Queen of Hollywood television" and featuring
irrepressible'
Moore on
.. tested
and
proved Del
successful
the
West Coast . . . now available on
film . . . your opportunity for
greater sales ... 39 episodes —
half -hour weekly — sponsor's
commercials cued without impairing or interrupting the show!

4>4
STARRING
BETTY WHITE

C O At />A /V y /A/C.
420 MADISON AVE., NEW YORK 17, N. Y.
Murray Hill 8-5365

HOLLYWOOD

Interior of WKBN-TV Youngstown studios,
among the most modern in the region, is
used for this in-production sequence.
Broadcasting
Telecasting
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Mag

ic in a

A SQUARE of gelatine appears on a bare
plate, and just as suddenly, it disappears.
A man sitting on a sofa is transported, in
an eyeblink, to behind the wheel of an
automobile.
These and other effects are achieved by
Impositer, a device to produce special
effects on either live or filmed tv commercials, offered for agency and station use
by Leonard & Assoc., Hollywood. Larry
Leonard, formerly a tv program packager, is president and sales manager of
the firm, and inventor Robert Marks,
photography and optics researcher, is vice
president and chief engineer.

Currently in use on NBC-TV's / Married Joan series commercials, the Impositer isincorporated in a portable box,
into which a single tv or film camera is
focused. The camera is not fixed, and can
be swung to other uses at will. Effects,
achieved in the box, are shot directly into
the film or tv camera, eliminating extra
laboratory work and reducing costs, Mr.
Leonard and Mr. Marks explain.
Leonard & Assoc. is offering use of Impositer on per program basis for live,
and on footage basis for filmed commercials. Estimated basic cost for latter is
$20 to $25 a foot, with full animation
commercials running somewhat higher.
However, important factor, according to
owners, is saving on time and therefore
costs. Complicated sequences can be prepared by relatively simple techniques in
as little as 12 hours, they say.

The

Incomparable
APS

Production

ON

Box
THE birth of a baby by Caesarian section,
filmed by KFMB-TV San Diego, was presented as an exclusive feature on the station's
local newsreel. Originally filmed to a length
of 17 minutes, the reel was cut and edited
to a showing time of 1 minute, 51 seconds.
Great care was taken in editing to omit
scenes that would offend viewers and yet
retain the succinct drama of the delivery.
Paul W. White, KFMB executive editor who
planned the filming, said the station received
a deluge of plaudits from its viewers and
that the main criticism was that the film was
too brief.
The mother, Mrs. Earl Wentworth, had
given birth to a daughter by Caesarian section six years ago, and consented in the interests of medical science and with the cooperation of members of the County Medical Society to permit KFMB-TV's cameraman, Mel Forbes, to photograph the opera-

SOUNDFILM
tion. Less than 24 hours before the surgery,
she had been a guest on Harold Keen's
KFMB-TV program, People in the News.
Scenes on the newsreel showed Mrs. Wentworth being brought to the operating table;
a doctor administering a spinal anaesthetic;
surgeons handling their instruments as they
performed their task; the first view of the
baby's head in the actual delivery; doctors
completing their care of the baby and handing it to a nurse; a nurse bringing the baby
back in its first clothes, and then a final
scene as the father clasped his wife's hand
in a dramatic closeup.
Films of the actual delivery were made
with sound, recording a nurse's exclamation,
"It's a boy!" followed by the baby's first
cries which resounded with startling vitality
and life. A longer version of the film will
be shown on the program, Your Doctor
Answers, Nov. 22 on KFMB-TV.

. . .

TV
Music

LIBRARY
321 different TV Production Aid Selections, available from no other source,
and built expressly for telecasters.

Film camera shows preparation for delivery.

More telecasters use APS than any other
transcription library — once you've heard
this
know APS
why. TV production music, you'll
HERE'S WHAT YOU GET:
321 different TV Production Aid Selections
— music available from no other source —
all carefully coded by production experts
in a specially designed catalog which
actually spells out the most functional
use of every single selection. Every selection precisely timed, all faithfully reproduced on 16 inch virgin vinylite lateral transcriptions for ease of handling
and highest fidelity. Every selection
tailored to meet the most exacting requirements.
HERE'S WHAT YOU PAY:
Just $19.50 per month on a simple one
year contract basis.
Write, wire or phone.

that pqum lor ttaeW*
Iff! fflf«I* TK|> library
%l"%Meia^
Service
(A DivisionProgram
of Muzak Corp.)
237 West 54th Street • New York 19 . PLaza 7-7700
After delivery, Mel Forbes, cameraman, chats with new mother.
Page 100

November 9, 1953

Broadcasting

• Telecasting

Fax automatic animation camera

SPECIAL
CUTS

and crane.

From

GEAR

FILM

Station

COST

approach to making filmed tv commercials atreported two-thirds saving under
ordinary costs has been developed by Hubbard Hunt, president of Hubbard Hunt Productions, Hollywood. Identified as Fax
Editing Service, it utilizes special automatic
equipment and the concept of letting the
client do much of the work.

to

NEW

Not the usual production service which
writes, organizes and films a commercial,
Fax has issued many extensive production
manuals to clients, whose staffs assemble and
prepare art material and narration copy,
which is then filmed by Fax. Much photographic and art material not normally suitable for such filming can be used with Fax
step-by-step synchronization, Mr. Hunt explains, including such material as catalogue
illustrations, borrowed historical or personal
photographs, printed matter, lithography
and actual merchandise, if small enough.
Fax uses a number of special effects, including fade-in and fade-out dissolves and
truck-ins and truck-outs, in addition to supplying the titles.
These production short cuts allow Fax,
acting merely as a contractor — much as a
printer handling advertising copy — to set
standard, published rates based on length
and number of films ordered. For instance,
says Mr. Hunt, rates for 10 or more 10-to-20
second spot announcements are set at $75
each; similar number of one-minute spots
costs $94 each. Delivery is guaranteed in
10 days from delivery of video material,
with layout and tuning, photography, laboratory, cutting and synchronization and
final printing.
The Fax camera and crane are designed
to produce standard effects within the camera, eliminating need for optical printers
and other methods, he explained.
Hubbard Hunt Productions has produced
approximately 95 Fax-edited films for 25
clients in eight months of the service's operation. Included are spot announcements for
Weber Bread as insert on ABC-TV Cisco
Kid (when Duncan Renaldo, the "Cisco
Kid," was injured recently, Fax made a special trailer for station showing, reassuring
his young viewers), Sylvania Television and
Zenith Television.
Broadcasting

Synchronizing sound track with film on Fax gear.

Break

Feature
the

. . .

NEW

"BALANCED"
TVJripod
is doing
whale
every

a
of a job

day!

"BALANCED"
TV TRIPOD
mounted
on
3-wheel
dolly
portable
collapsible
illustrated.
PERFECT BALANCE prevents mishap if the lock
lever is not applied. Quick release pan handle
locks into desired position. Mechanism is enclosed, rustproof, needs no lubrication. Ten*
sion adjustment for Camera Man's preference.
Built-in spirit level. Telescoping extension pan
handle. We defy you to get anything but the
smoothest, most efficient operation out of this
tripod beauty.

WE CALIBRATE LENSES - - • Precision "T" STOP CALIBRATION of all type lenses, any focal length. Our method is
Picture Industry and Standard Comapproved by Motion
mittee of SMPTE. Lenses coated for photography.
"RANK
Special TV coating.
WE

RENT AND

SERVICE

MOVIOLAS

WE DESIGN and manufacture lens
Mounts and camera equipment for
16mm — 35mm and TV cameras.
C. ZUCKER

(Tflm^RH
€ouipmenT
;600 BROfloujfly
\ new yoRK city

CAMERAS *
DOLLIES • • • Complete line
of 35mm and 16mm equipment available for rental.
MITCHELL: Standard, Hi-Speed, BNC, NC, 16mm. Bell &
HOWELL: Standard, Shiftover, Eyemos. MAURER: 16mm
Cameras. ARRIFLEX. MOVIOLA: Editing machines. Synchronizers.

IF YOU WORK

(6.

WITH FILM.. .

It will pay you to get to know us.
The country's foremost
professionals depend upon our
portable, versatile, adaptable
equipment.

Telecasting
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Into the communist
Europe

darkened

is directed the most

lands

of Central

elective weapon

possesses— the TRUTH.

The

the

»

Free World

powerful

-

"Crusade for Freedom" tower installation at Biblis,
Germany, keeps tins weapon unremittingly on target

1°
»**
" ""•

Here — in a mighty curtain antenna array — you
will find WINCH ARQER towers used to beam the
story of Freedom into the shrouded areas. •
The WINCHARGER

CORPORATION

is proud of the role its tower

installations have been chosen to play in this worthy crusade!

gWINCHARGER
skill will help

engineering
keep your

message "on the beam."
Whatever your tower problems, our engineers are qualified to advise you.

A new booklet describing the
latest WINCHARGER towers is
yours for the asking, and our
consultation service is readily
available to you without charge.
Write —

wire —

or 'phone.

V

■

Page 102

WINCHARGER

•

November 9, 1953

CORP.

2125

E. 7th Street

SIOUX

CITY

2.

IOWA

Broadcasting

• Telecasting

PROGRAMS
WTVJ

WINDOW

STREAMERS

WTVJ (TV) Miami has made up 1,000 window
streamers which show the station's new coverage area as a result of its switch to a new
transmitter and tower next January. The streamers, which also list some of the programs
offered by the station, are being distributed
by television wholesalers to their dealers
throughout southern Florida, the station reports. The television distributors expressed the
opinion at a WTVJ-distributor meeting last
month that the station's new power and coverage will mean set sales exceeding 30,000 sets
before February.
COOKBOOKS

OFFERED

COOKBOOKS are being offered to Chicago
area radio-tv listeners by WMAQ and WNBQ
(TV) Chicago, NBC o&o outlets, under station promotion plan now under way. The Encyclopedia of Cooking has been prepared in the
form of 24 volumes by the Culinary Arts Institute. Cookbooks have been made available
through leading food chain stores on a volumea-week basis since Oct. 1.

Waiting

Room

Only

KXLW

St. Louis, that city's "only exclusively disc jockey station," reported last
fortnight its time is sold out solid "from
sign-on to sign-off," with not a single
opening available for spots or program
segments. This, says Les Ware, KXLW
general manager, is despite the opening
of the St. Louis area's third tv station last
month and the existing four am network
stations, five am independents and one
fm station. Said Mr. Ware: "We don't
feel this is an unusual condition, however, but rather proof that word-ofmouth advertising by a friendly, trusted
personality . . . remains the ne plus ultra
of advertising."
NBC

SPORTS

POLL

NBC Radio is polling sportscasters at each of
its 200 affiliates across the country for selection of an All-American football team, it was
announced last week. The ballots will be returned to NBC Sports Director Tom Gallery
by Dec. 5, and will be tabulated by a panel of
NBC sports personalities, including Mel Allen,
Lindsey Nelson, Russ Hodges, Joe Hasel and
Curt Gowdy.
SYLVANIA

FROM

POLICE

STATION

IN COOPERATION with local police, WKNE
Keene, N. H., is presenting a weekly series of
on-the-spot broadcasts from the Keene police
station. The program is tape-recorded at the
station with a background of teletype and police
radio sounds to lend realism. It spotlights the
police chief, who tells of police activity during
the week, warns of suspicious characters reported in the area, and gives a safety message
at the end of the broadcast.
Broadcasting

PROGRESS

PROMOTIONS
FORUM

WLEC Sandusky, Ohio, opened the second year
of its community panel discussion series with
a program entitled "What Can be Done to
Improve Sandusky?" The program proved so
popular, the station reported, that it was taperecorded and repeated the following week, and
the local newspaper printed the text verbatim.
The series, aired at 12:30 p.m. alternating Sundays, is organized mainly by the Radio Committee of the local Chamber of Commerce and
is moderated by the local Common Pleas
Judge. Other topics discussed have been the
traffic problem solution, the mental health
guidance program and the housing shortage. A
recent program was scheduled to be extended
to an hour with the local candidates for the
City Commission as guest participants.

WKY-TV

DANNY WILLIAMS, personality on WKY-TV
Oklahoma City, recently received a letter from
a little boy saying he likes Dennis Doughnuts
(advertised on a spot on the show) because
they're good. Mr. Williams also received a
letter from the child's mother explaining that
the boy who is handicapped with cerebral palsy
took great pains to write the letter. Television
has meant a great deal to him, she explained,
and he has watched it so much that he feels
"he knows all of you at WKY." In reply to the
child's letter, the station sent a giant postcard
(about 3 by 5 feet) with a message of encouragement and pictures of people at WKY-TV
with a personal note from each.
DR.

TELECASTS

FOR

DOCTORS

KDYL (TV) Salt Lake City in cooperation
with the U. of Utah College of Medicine is
offering a tv program of post-graduate medical
education designed solely for practising physicians. This is the first program of its type in the
U.S., according to the station. Beginning tomorrow (Tuesday) four programs are scheduled,
running through Dec. 1, after which the College
will evaluate the series to determine programs
to be offered in the future for the greatest
advantage of the medical profession. Aired
Tuesday, 7-8 a.m., the series will be telecast
from Salt Lake General Hospital using a
straight clinical technique with as clear a presentation aspossible, the station reports. Content
and language will not be slanted toward lay
understanding, although the program will be
accessible to the public.
'CHOOSE YOUR CAREER'
EXECUTIVES of Chicago newspapers are participating ina new educational program, Choose
Your Career, which bowed on WBBM-TV Chicago Oct. 17. High school students query executives on all phases of the publishing business,
with Frank Reynolds serving as moderator.
Purpose of the program is to give as complete
a picture as possible of considerations students
should take into account before entering field.
Panel advises them on ways of preparing for
career, type of experience and how to get a
newspaper job. The program is a public service
feature presented by WBBM-TV's education
department in cooperation with Chicago public
schools, industry and manufacturers. Series is
produced by Barbara Tobin and Ted Liss and
directed by Don Norton.

CORRESPONDENCE

I.Q. GOES

ON

TV

ONE of the earliest quiz programs on radio,
Dr. I.Q., will make its television debut on
Wednesday over ABC-TV (Wed., 9:30-10 p.m.
EST) as a regular, weekly co-operative show.

Seven League Boots
RADIO is no respecter of distance. CBS
Radio reported last fortnight that KNX,
the network's outlet in Los Angeles, had
received a note from a listener aboard a
cruiser off Jacksonville, Fla., saying he
had listened to a Phil Norman program
carried by the station. As further examples of radio's long-distance coverage,
CBS added that its own shows and those
of its affiliates have been heard in Australia, New Zealand and Canada. A
seaman from Worcester gleefully reported he had picked up a program from
WTAG Worcester while listening to his
set
away.at the U. S. Naval Station on Adak
in the Aleutian Islands — 4,800 miles

'FREEDOM CHALLENGES YOUTH'
A NEW program, Freedom Challenges Youth,
made its debut Oct. 25 on WPEN Philadelphia.
The format features a panel composed of students from colleges and universities in and
around Philadelphia discussing the credo of the
Freedoms Foundation and the rights and responsibilities of students in a democracy. In
addition to panel discussions, the studio audience is invited to participate in discussions.
There is also a contest in which listeners submit

BOOKLET

SYLVANIA ELECTRIC PRODUCTS Inc.,
New York, has recently released a booklet
titled "How You Can be Sure of Television
Picture Tube Quality." Questions about picture
tubes are posed and answered, such as: What
is a quality picture tube; how can you recognize
quality; does it give a clear, sharp picture; will
it last a long time; will the manufacturer stand
behind his product?
PROGRAM
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•
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short explanations of their understanding of
the problems discussed. Moderator for the series
is Robert D. Breth, author and past-winner of
four Freedoms Foundation Awards. Program
is written and produced by Allen Gray and
Frank Kent.
PARTY

FOR

TWINS

NBC Chicago's Welcome Travelers will hold a
community party Nov. 1 1 for citizens of Alma,
Mo., a village with a population of 376. Occasion is a tribute to two handicapped twin sisters, with Welcome Travelers stars traveling
there for the program. Tommy Bartlett and
Bob Cunningham will share emcee honors.
Idea for the community party emerged last
September when Anna and Erna KalthofT, who
are confined to wheelchairs with muscular
dystrophy, appeared on the radio-tv programs
in Chicago. They told the audience how the
village people gave them the opportunity to
live normal lives by raising money and supplying food and equipment.
USE OF FARMER'S ALMANAC
SUPPLY of the Old Farmer's Almanac in
Chicago bookstores has been exhausted since
last September, thanks to the efforts of WBBMTV that city, and the station's Lee Phillip, who
conducts nightly weather show, Meet Miss Lee,
that station reports. WBBM-TV program department surveyed bookstores in the Loop and
could find no copy. The station, whose only
copy had disappeared thus prompting the
search, had to send to Dublin, N. H. for a copy.
Listeners have looked to the almanac for accurate weather forecasts which Miss Phillip
compares each evening with the official U. S.
Weather Bureau predictions.

LESSON ON UHF CONVERSION
WRTV (TV) Asbury Park, N. J., scheduled to
telecast test pattern Dec. 1 on ch. 58, will
present a discussion on uhf conversion for
servicemen on Nov. 16 in one of the city's
theatres. Speakers will include an antenna engineer of the JFD Mfg. Co., Brooklyn, and
an expert on tuner conversion from RCA. In
the past two months the station has presented
a series of consumer-servicemen trade shows,
exhibiting tv receivers and indicating the type
tuner conversions required.
'YOUR DOCTOR ANSWERS'
AT THE request of the San Diego County
Medical Society, a series of programs titled
Your Doctor Answers has been revived on
KFMB-TV San Diego, Calif.. Bill Cox, program director, announced. Presented once each
month on Sunday afternoon, the program features a panel of four doctors discussing a
medical question posed by Ray Wilson, moderator.
PARKING VIOLATORS
JACK MILLS, news director at KSIB Creston,
Iowa, broadcast the complaints of parking
violators paying the 25^ fine for not putting
a nickle in the city's newly-installed parking
meters. Mr. Mills concealed a tape recorder
and microphone at the desk of a local police
station in order to pick up the candid complaints of the people receiving parking tickets.
The result was two hours of recordings which
Mr. Mills cut and narrated ala Dragnet. Another result, Mr. Mills reports, is that the attitude of fine-payers has changed considerably —
they come in, look for the concealed mike, he
says, and act very pleasant.

Tv in Taos
SWARMS of Indians stormed into the
340-year-old plaza at Taos, N. M., last
fortnight. The pueblo people, not on the
war path,
view Taos'
first successfulcame
television toreception,
according
to
an AP dispatch. After Dick Gainer,
local appliance dealer, had made several
futile attempts with various aerials to
bring in other stations, he was successful
in obtaining a clear picture when KOBTV Albuquerque tested its new transmitter site about 110 miles away, the report said.
KCEN-TV

BARBECUE

FOUR full pages of pictures in the Temple
(Tex.) Daily Telegram welcomed KCEN-TV
to the Temple-Waco area. Pictured were the
station studio and many photographs of the
barbecue given Oct. 20 in honor of the station's debut. Most of the pictures were of the
barbecue's entertainers as well as the 2,000person crowd lining up for 800 pounds of beef
that were dished out at the event, the cut lines
explain.
ORANGE
KELLOGG

BOWL

CONTEST

CO., Battle Creek, Mich., which

sponsors the first half-hour of ABC-TV's Super
Circus each Sunday, has started a four week
Orange Bowl football contest, offering some
103 prizes to winners. Contestants are asked to
complete statements, in 100 words or less,
which start: "I think the (school name) high
school team of (town and state) should go to
the Orange Bowl game Ian. 1 because . . . ."
First prize will be 35 all-expense trips to Miami
and 50-yard line seats for the game, plus $2,500
cash for the school's athletic fund and a $1,000
savings bond. Super Circus originates in Chicago,, 4-5 p.m. CST.

CnltU

^°rb

Mike Mearian
TOPtCAl SATIRE & MUSIC

Clint BueMmman
MUSICAL CLOCK
Top Rated ^^^^

'YOUTH LOOKS AT POLITICS'
A NEW educational series, Youth Looks at
Politics, has been started on KYW Philadelphia.
Set up in cooperation with the Board of Education, the program originates each week from
an American History classroom in one of the
city's public high schools. A panel of 12thgrade students question a leading Philadelphia
political authority on a current issue involving
local or state politics. Program is aired Thursday at 8:30 p.m. with KYW newsman Paul
Taylor as moderator. Producer is Grady Edney.
'ROMEO AND JULIET'
NBC will present a two-hour broadcast of the
Old Vic Theatre production of Shakespeare's
Romeo and Juliet, co-starring Claire Bloom
and Allen Badel, this Saturday from 6-8 p.m.
EST. This is said to be the first radio performance of the forthcoming RCA Victor
recording of the play and the second presentation in NBC's Old Vic Theatre series.
PROGRAM
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FROM

NIGHT

CLUB

WWRL Woodside, L.I., will broadcast a twohour disc jockey show every night from 1 1 p.m.
to 1 a.m. from Marty's Riviera, Brooklyn night
club. The program will be beamed primarily at
the New York Negro market. In this connection, WWRL announced plans for a promotion
campaign in various Negro sectors of New
York, including ads in Negro and New York
dailies, record shop streamers and window displays, and a tie-up with 100 supermarkets.
Broadcasting
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PEOPLE
Agencies
Thomas J. Ross Jr. elected vice president of
Ruthrauff & Ryan, N. Y.
W. James Bridges and Jack C. Sharp form new
agency, Bridges-Sharp & Assoc. with offices in
Callahan Bldg., Dayton, Ohio. Mr. Bridges
was vice president of Guenther, Brown & Berne
Agency in charge of its Dayton office. Mr.
Sharp owned and operated Adv. Enterprises,
Cincinnati.
E. D. Geoffrey Garth, account executive at Lee
Ramsdell & Co., Phila., elected vice president.
Fred Tobey, founder and president of Fred
Tobey Assoc., has closed organization to join
Abbott Kimball Co., N. Y., as creative executive
and member of plans board.
B. Morgan Scherer and Thomas E. Jasper appointed vice presidents of LaGrange & Garrison Inc., Indianapolis. Mr. Scherer was copy
director for agency and Mr. Jasper was account
executive.
Norman S. Livingston, vice president in charge
of radio, television and motion pictures, Edward Kletter Assoc., N. Y., has resigned, effective Jan. 1.
James Baxter appointed chairman of board of
McKim Adv. Ltd., Montreal and Toronto, with
D. E. Longmore elected president. H. R. McDougal
appointed
executive vice-president,
C. D. Dennis, vice-president, named manager
at Montreal, and H. D. Roach, vice-president,
named manager at Toronto.
Gil Babbitt to Adrian Bauer Adv. Agency,
Phila., as television director.

John J. Remillet Jr. to Grant Adv., N. Y. as
account executive for five eastern regions of
Dodge Div. of Chrysler Corp.
Anthony Joseph Walton to staff of Lohmeyer,
Adleman & Montgomery, Phila., as production
manager. He was formerly employed with
Robert Adleman & Assoc., Phila., also as a production manager.
Russell R. Torreson, formerly with Tri-State
Adv. Co. to J. Cunningham Cox, Phila., as assistant director of radio and television. Thomas
E. McCarty to agency as account executive.
Mr. McCarty was formerly associated with
Reuben Donnelly Corp. Anthony J. Padden
formerly with Philadelphia Evening Bulletin,
named account executive at Cunningham.
Albert H. Kane, account executive, Hewitt,
Ogilvy, Benson & Mather, N. Y., to Vick Knight
Agency, Hollywood, as assistant to Mr. Knight.
Aubrey C. Green, radio director of Winnipeg
office of McConnell, Eastman & Co. Ltd.,
named tv director of agency's Winnipeg office.
Edward W. Cottingham, D'Arcy Adv., N. Y.,
to Warwick & Legler, N. Y., as art director.
George Wichterman to media staff of John
Falkner Arndt & Co., Phila. He was formerly
with Neal D. Ivey Agency, same city.
Samuel G. Michini formerly with Link Belt Co.,
and William Drake, formerly with Brown Instrument Div., Minneapolis-Honeywell Regulator Co., Phila., to Harris D. McKinney Inc.
Phila. agency, as copywriters.
Floyd G. Van Etten, former account executive
at NBC Chicago to radio-tv department of J.
Walter Thompson Co., same city.

WHO SAID television is for low-brows?
'
st thattotheMet
Toa
Ed Sullivan
asked
tv studio
audience for his Toast of the Town program
last night (Sunday) wear formal attire
for the special "Toast to the Met" show
in commemoration of the 70th anniversary of New York's Metropolitan Opera
House. They only concession to this ruling was that balcony audiences, as at
the Met, could forego evening clothes.
The program originated from the Opera
House with a cast including Rise Stevens,
Richard Tucker, Hilda Guedin, Cesare
Siepi, Robert Merrill and Roberta Stevens.
Barbara Kimbrell, publicity department, Young
& Rubicam Inc., Hollywood, to Benton &
Bowles Inc., same city, in similar capacity.
A. Hays Busch, account executive, West-Marquis Inc., L. A., to Stromberger, Lavene, McKenzie Inc., that city, in same capacity.
Stations
Charles F. Grisham, general sales manager for
WLWA

(TV) Atlanta, appointed to
newly created executive post of local
sales manager at
WABT

(TV) Birmingham, Ala.

Lloyd B. Gibson, account executive and
program director
WEBR
Buffalo,at

your advertising "do liar dis-

Measure

tance" in terms

of sales

N. Y, to WBBF
Rochester, N. Y., as
sales manager.

tion to get your advertis-

Mr. Grisham
-T .,. „„
T ,
John E. North, account executive Chicago office of WOR-TV New York, appointed
sales manager of KEDD (TV) Wichita, Kan.
Mr. North formerly was vice president in charge
of Radio Representatives in Chicago.

ing message across in the

Richard C. Dawson, television
for account
Paul H.executive
Rayner

response!
the lower

Detroit

Choose

CKLW,

cost major

area!

...

sta-

and

^

Co.,

station representative, appointed

national sales man-

watch your sales chart
grow up up Up!

ager of KACY-TV
St. Louis, with headquarters in N. Y.
Bernard W. Carney
named

CKLW

manager ofIndianapoWFBMAM-TV
lis. Dwight Barr,
WLBC Muncie, Ind.,

covers a 17,000,000

population area in five
important states!

Adam J. Yaung Jr., Inc.
National
" Repreienfatfve

50,000

J, £. Campeau, President

800
Guardian Building
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Detroit. 26*

WATTS
KC.

promotion

Mr. Dawson

cer.station as announto

Don Lodge, former
head of art department, KFOR Lincoln, Neb.,
promoted to production manager. June McCracken succeeds him. Bob Askey, continuity
chief, now devotes full time to announcing,
with Nanci DeBord, continuity writer, replacing
him as head of continuity. New manager of
KFOR-AM-TV promotion department is Mrs.
Ruth Thone.
Frederick Griffiths, assistant program manager
at WJAR-TV Providence, named to head traffic department of station.
Broadcasting

• Telecasting

Al Larson, local and regional sales manager
for WOW-TV Omaha, Neb., appointed
commercial manager
for KPHO-TV
Phoenix.
Donald F. Volkman,
former assistant
chief of field operations for Radio Free
Europe, appointed
chief engineer of
WRTV (TV) Asbury
Park, N. J., WRTV
(TV) has a target
date of on-the-air
test pattern for the
first week of December

Advertisement

From

6y

where

Joe

Marsh

Mr. Larson

Andy Scott, announcing staff of WSGN Birmingham, Ala., promoted to chief announcer.
Mary F. Childers returns to station as promotion manager.
Harry R. Lipson appointed to newly-created
post of assistant
managing director
of WJBK-AM-FMTV Detroit.
Merrill Inch, radionewspaper executive,
announces his resignation as general
manager of Reno
Newspapers Inc. to
return to radio or tv.
Boyd Hinton Jr. and
Glen Broughman,
news director at
Mr. Lipson
WQUA Moline, 111.,
to WRBL-AM-TV
Columbus, Ga., as news director and news editor, respectively.

h"
Sheriff's "Pus
Pulls a Vote

Was

talking with our newly elected

Sheriff Williams
He

told me

stopped

just the other day.

one about

a fellow who

by his place late one night

just before election.
"Heard

a knock

at the door," he

said. "Fellow I never saw before. Told
me his car went dead down the road
and

would

I give him

boy, Flip, and

I went

a shove. My
out to his car

with him. We're all set to push when
he steps on the starter and the motor

John Alexander has resigned his post as producer at WBBM-TV Chicago.

turns over.

Johnny Most to WCOP
rector.

"Well, Flip and I just stood there
when the fellow leans out the window

Boston as sports di-

Charles R. Tranter, WNAE Warren, Pa., to
WNBF-TV Binghampton, N. Y., as director.
Carl. G. McCrillis, sales representative, KGFJ
Hollywood, promoted to credit manager.
Ray Grant, assistant sales manager, WOKY
Milwaukee, to KBIF Fresno as account executive.

and says, 'Just wanted
you're the right man

to make

sure

to vote for.' "

From where I sit, the fellow who's
quick to lend a hand makes any community abetter one. But

you

don't

Joe Sammon, WBRK Pittsville, Mass., to
KWKW Pasadena, Calif., as account executive.

have to run for office to prove you're a
good neighbor. One way I know is just

Herb Shields former time salesman-newscaster
at KLBM LaGrange, Ore., to sales staff, KCSJ
Pueblo, Colo.

to have

Mildred Alexander appointed women's direc-

La Rosa Begins Own Show
JULIUS LA ROSA will begin his own
series over CBS Radio today (Monday),
it was announced last week by Lester
Gottlieb, CBS Radio vice president in
charge of network programs. The singer,
dismissed by Arthur Godfrey several
weeks ago [B*T, Oct. 26]), will appear
on the radio network on Monday, Wednesday and Friday from 7:35-7:45 p.m.
EST.
Broadcasting

•

I sit

Telecasting

a little regard for the other

fellow. Whether

your

neighbor

likes

beer or buttermilk, don't try to push
him to your choice. Just give him
your "vote of confidence."
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PEOPLE
CKSON'S
JA(MISSISSIPPI)

«L,

Irene Corbally Kuhn returns to WOR
York as commentator.

1S'V

HF

TELEVISION

tor at WTAR Norfolk. Mrs. Alexander formerly was women's director at WGH Newport
News, Va.

STATION

WSIJ-TV
. . . can help you get your share of the
whopping $788,526,000 in retail sales
which are rung up each year in this rich
central Mississippi market.

New

Sian Warwick, newscaster and announcer at
KOIN Portland, Ore., to announcing staff of
KOMO Seattle. He will be responsible for station's new John Dough Show, Mon. through
Sat., 6-6:45 a.m., in addition to regular duties
as newscaster, special events man and staff
announcer.
Bob Anthony, disc jockey at KVOO Tulsa, to
announcing staff of KMOX St. Louis.
Mrs. Aileen Hanimans appointed home economist for Kitchen Fair homemaker's show on
WBNS-TV Columbus, Ohio.
Bob Will, formerly senior announcer at WXYZ
Detroit, to announcing staff of WWDC Washington.
to
Paul Larson, WNEB Worcester, Mass.
WORC that city as disc jockey.

Betty
Gunning,
women's
director
at District
WJAR
Providence,
elected
treasurer
of First
of Adv. Federation of America, covering New
England area.
Jack Stable, account executive, KECA Hollywood, father of boy, Craig Winslow, Oct. 27.
Mother is former Betty McCreery, daughter of
president of Walter McCreery Adv., Beverly
Hills.
John Kelly, producer-director at KTXL-TV
San Angelo, Tex., father of girl, Kathleen
Diane, Oct. 3.
George Heinemann, programming manager of
WMAQ and WNBQ (TV) Chicago, and Jacquelyn Pashley, former secretary to Dr. Frances
Horwich of NBC-TV's Ding Dong School, were
to be married Nov. 7.
Joan Haug, continuity staff at WOL Washington, and Theodore Dorf were married Oct. 4.
Gene Berger, disc jockey at station, father of
boy, Gregory Allen, Oct. 25.
Networks

Denny Walker, WJOI Florence, Ala., to WAVU
Albertville, Ala., as disc jockey.
Robert O. Reynolds, vice president and general
manager, KMPC Hollywood, received 1953
Hollywood Coordinating Council Award for
outstanding service to youth.
MISSISSIPPI'S WEALTHIEST MARKET
\
I
Weed Television — National Representative

Sam Serota, special events director at WIP
Philadelphia, awarded citation for outstanding
community service from City of Phila.
Estelle M. Sternberger, commentator at WLIB
New York, named "Jewish Woman of the
Month" by Jewish Theological Seminary, N. Y.,
for work in public service and loyalty to Jewish
tradition.
E. L. Brooks, account executive, KRKD Los
Angeles, won table radio for low gross golf
score at Southern California Broadcasters Assn.

i

+CBS

i Adds

|

I

i

up to:

BETTER

QUAD-CITY
COVERAGE
AT
NO

INCREASE

i

IH
m

Abby Wershoff, formerly editor with Bantam
Books in N. Y., to ABC as publicity writer.
Jerry Beranek, manager of technical operations,
CBS Radio, Hollywood, named industry coordinator for six L. A. area stations using 1240
kc band under Conelrad Civil Defense plan.
Mark Richards, ABC news writer and previously
announcer for WJKO Springfield, Mass., named
production assistant on ABC-TV's John Daly
and the News program (Mon.-Fri., 7:15-7:30
p.m. EST).
Florence Rinard, permanent panelist on Twenty Questions on MBS and DuMont Tv Network,
to receive honorary degree of Doctor of Humane Letters from De Pauw U. on Nov. 16 for
contribution to American cultural life on pro-

gram.

|f

COST!

Les Johnson, V.P. and Gen. Mgr.

I

l

I

l

I

WHBF
TELCO BUILDING, ROCK ISLAND, ILLINOIS
Represented by Avery-Knodel, Inc.
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annual "Whingding."
George Putnam, KTTV (TV) Hollywood newscaster, was honored on his 20th anniversary as
radio-tv newsman Oct. 30, when he received
plaques and certificates from American Legion,
Lion's Club and Mt. Sinai Men's Club, citing
his efforts for civic betterment.

George Herman, chief correspondent in Far
East for CBS Radio, covering Korean War
since Aug. 1950, named White House correspondent for CBS Radio.
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WILLIAM ESTY Co.'s Vice President Thomas D. Luckenbill (I) congratulates Hamilton
Shea, newly appointed general manager of WNBC-WNBT (TV) New York as Charles R.
Denny (r), vice president of NBC in charge of o&o stations, welcomes Mr. Luckenbill's son,
David, to the New York reception in Mr. Shea's honor.
Broadcasting
Telecasting

Homer Fickett, 55, director of The Theatre
Guild on the Air, sponsored by U. S. Steel
Corp., on ABC Radio and recently appointed
consultant to new tv program, The U. S. Steel
Hour, on ABC-TV, died Nov. 2.
Film
John Grant, formerly with CBS-TV New York,
to Desilu Productions, Hollywood, as resident
attorney and assistant to executive vice president Martin Leeds.
Marvin Paige, formerly with CBS-TV and its
You Are There series, to Sandy Howard Productions, N. Y., as director of business and
promotion. He also will serve as television production coordinator for Ray Heatherton's
Merry Mailman program on WOR-TV New
York and Bruce Mayer's Ladies Man on WABD
(TV) New York.
Tom Harmon, CBS Hollywood sportscaster,
adds duties as commentator of filmed tv half
hour Sports 30 and quarter hour Sports Quarter
series, both 52 weeks, in preparation by Sportsvision Inc., same city. Bill Dyer, sportscaster,
WCAO Baltimore, to Sportsvision Inc., Hollywood programming staff.
Manufacturers
Ray Brewster, assistant president at CapehartFarnsworth Co., elected commercial vice president of that firm, division of IT&T.
William C. Brown, manager of the Magnetron
Research & Development Laboratories of Raytheon Mfg Co., Waltham, Mass., appointed
assistant vice president of company.

THE TELEVISION Committee overseeing promotion of Brotherhood Week, to be sponsored
by the National Conference of Christians & Jews next Feb. 21-28, includes these network
representatives (I to r): Norman Knight, WABD (TV) New York director, for DuMont Tv
Network; Doris Corwith, representing NBC-TV and AWRT; Slocum Chapin, ABC-TV vice
president; Chris J. Witting, president of Westinghouse Radio Stations Inc., committee
chairman and DTN managing director and Dallas Townsend, CBS-TV news manager.
Pat Byrne, formerly of CFJR Brockville, to
sales staff of Radio Time Sales Ltd., Montreal.

Succeeding Miss Kerner is Alexander J. Sayles,
comptroller.

Services

Charles B. Seton, N. Y. attorney specializing
in radio and television and trustee and officer
of the Copyright Society of the U. S. A., elected chairman of board of trustees of Federal
Bar Assn. of N. Y.

Hank Sylvern, radio and television musical conductor and arranger, commissioned by publisher
to write textbook on arranging and conducting
music for radio and television.
Anna M. Kerner, secretary of Muzak Corp.,
N. Y., has retired but will continue as consultant to Muzak on music copyright matters.

L. Wolfe Gilbert, author of "Ramona," "Waiting for the Robert E. Lee" and other pop tunes,
elected to board of directors of ASCAP to fill
unexpired term of late Fred E. Ahlert.

J. E. Schlener, sales engineering supervisor for
Sylvania Electric Products Inc., named merchandising manager for Sylvania Electronics
Div., with headquarters at Woburn, Mass.
Isadore Waber named vice president in charge
of sales by C-B-C Electronics Co., Phia., manufacturer of Picboost television picture tube
brightener. Before joining C-B-C, Mr. Waber
was advertising and sales promotion manager
for Radio Electric Service Co., distributor of
electronic parts and equipment in Phila.

MONEY
e^HNNY
OF

THEY'RE

Hans E. von Kahrs, retail sales manager, Bodine-Oliver Appliances & Television, L.A., to
Westinghouse Electric Supply Co., same city,
as district tv-radio sales manager for Southern
Calif., Ariz., Utah and Idaho.
Stanley D. Crane appointed director of engineering and research for Special Products Div. of
Raytheon Mfg. Co., Tv & Radio Div. He was
previously chief engineer of Special Products
Radar Div. of. firm.
Harry R. Carradus, chief accountant. Philco
Corp. of Canada Ltd., Toronto, promoted to
assistant treasurer, to be succeeded by Merritt
L. Harding who transfers from Philco International headquarters in Phila. to Toronto.
Edward W. Allen Jr., manager of publicity and
publications for Allen B. DuMont Labs., Clifton, N. L, father of boy, Charles Scott, Oct. 31.
Representatives
Tom Miller, former account executive at CBSTV, and Bob Gilbertson, sales representative
at Chicago Tribune, to Harrington, Righter &
Parsons, Chicago, tv station representative firm.
Broadcasting
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Mr.

SIDE
THE

DIAL

CALLING

HIM

Scoop

66

99

. . . And Herb Morrison, WJAS's News Editor, richly deserves
the title. Take the story of the Turnpike slayer, for example:
Herb Morrison gave Pittsburgh listeners a thrilling on-thespot account of the capture of John Wesley Wable, the confessed killer, at Albuquerque, New Mexico . . . THE FIRST
COMPLETE
REPORT OF THE CAPTURE direct from
the arresting officer.
Morrison's radio news techniques have made him the most
talked about newsman in the Pittsburgh market. More and
more Tri-State listeners are turning to Morrison every
morning for their latest news. "Mr. Scoop" ... a newsman's
newsman ... is the finest radio news buy in the Pittsburgh
market today.
Serving the
GREATER

PITTSBURGH

Metropolitan

Area

5000

Watts

1320 KC.

Write . . . phone ... or wire
George

P. Hollingbery Co.

*26 week package as published in S.R.D.S.
November 9, 1953

•

Page 109

INTERNATIONAL

CENTRAL
CANADA
STUDIES
WAYS
TO

BROADCASTERS'
MEET
ATTRACT
AUDIENCE

Panels on sportscasting, news

handling,

tions and service to sponsors
Toronto.

feature

BETTER methods of holding the audience
were discussed at the third annual meeting of
the Central Canada Broadcasters Assn. at
Toronto, Nov. 2-3, under chairmanship of Cliff
Wingrove, CKTB St. Catherines.
About 100 broadcasters and industry representatives attended the first day's
CANADA sessions, to hear panels on sportscasting, news handling, programming, public relations and servicing sponsors.
Sports programming led off the talks. Norm
Marshall, CHML Hamilton, heading a sports
panel, pointed out that while sports account
for about 5% of his station's revenue, total
program time is a much smaller percentage of
the day's broadcasts. Wes McKnight, CFRB
Toronto, reviewed sportscasting in Canada over
two decades, and urged broadcasters to develop
school sports.
Al Cauley, CJAD Montreal, recommended
news flashes of sporting events to help ease the
load on the telephone switchboard and to keep
regular audiences and develop good will. Other
panelists were Rex Stimers, CKTB St. Catherines, and George Ludgate, CHEX Peterborough.
How stations can better serve agencies and
sponsors was discussed by Ev Palmer, McCannErickson Inc., Toronto, and a panel including

Available
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Hugh Horler, MacLaren Adv. Co., Toronto;
Howard Whiting, Procter & Gamble of Canada
Ltd., Toronto; Bob Amos, F. H. Hayhurst Co.,
Toronto, and W. A. Lindsey, Baker Adv.
Agency, Toronto.
Opinions were expressed by the panel on
development of a stated program policy, development of local programs to attract most
listeners, more qualitative research to tell sponsors more about audience characteristics, development of annual or semiannual audience
makeup surveys by the association and individual stations and contact by stations at the
local level with distributors for advertisers.
It was pointed out advertisers would like
some acknowledgement of the start of a new
contract and that the station management
should give the contract close attention.
Agency men suggested frequency discounts
on spot and flash announcements could be
eliminated, local program charges should be
standardized and submitted to agencies on a
gross basis along with time costs, and CCBA
and agencies should study refinements on rate
card standardization.
Ways to improve newscasts by centering
them about people were discussed by Gordon
Sinclair, CFRB Toronto newscaster.
Public understanding of radio could be im-

for Sponsorship
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programming,

Ike's Ottawa

over

WIOD,

Miami

Visit

on

Tv

PRESIDENT
visit
to Ottawa Dwight
Nov. 14D.willEisenhower's
be telecast
by the Canadian Broadcasting Corp. and
offered to U. S. tv networks. Program
that day will start at 10:45 a.m. EST,
and will include the outside reception at
Parliament Hill, opposite the U. S. Embassy; Prime Minister Louis St. Laurent's
address of welcome; President Eisenhower's speech to the House of Commons, and replies from speakers of both
chambers.

proved on the local level, a number of broadcasters said in a panel headed by Wally Slatter,
CJOY Guelph. Vin Dittmer, CKNX Wingham,
said station personnel could improve public
relations by appearances at local and nearby
organization meetings the year around.
Bill Hawkins, CFOS Owen Sound, told delegates how public service broadcasts should be
reported to the public, local authorities, and to
organizations for whom such broadcasts are
made. Ralph Snelgrove, CKBB Barrie, deevents. scribed proper promotion of public service
Lyman Potts, CKOC Hamilton, described the
need for more locally-created programs and
uses of tape and microgroove processes. Howard
Caine, CKFH Toronto, showed how good popular standard musical programs could build
audience for advertisers, and pointed to different
programming as being necessary today. Educating the public in a fresh way has proved
successful for Al Bestall, CHLO St. Thomas,
who uses lively local shows and quiz shows.
Jack Howlett, CFCF Montreal, spoke on the
need for a better trained staff.
Production Study
Faced with increasing difficulty in obtaining
adequate staffs, the CCBA members recommended at a business meeting Tuesday that the
Canadian Assn. of Radio & Television Broadcasters study production of a booklet setting
forth the merits of private radio broadcasting
as a career for potential employes. The booklet would outline the status of private radio, its
future, and what the industry offers its personnel.
The business session also dealt with recommendations regarding libel and slander legislation, with training of station personnel, and
with measures to obtain BAB promotion material for Canadian stations. As there had
been no slander cases in eastern Canada since
broadcasting began, the CCBA committee recommended that no attempts be made to have
libel and slander legislation in the provinces
changed. Sales executives of central Canadian
stations recommended a separate sales seminar
in the future to give more time to the subject.
Bill Stovin, CJBQ Belleville, was elected
CCBA president to succeed Cliff Wingrove,
CKTB St. Catherines. W. T. Cruickshank,
CKNX Wingham, was elected first vice-president, with Tom Darling, CHML Hamilton, as
second vice-president. Harvey Freeman, Northern Broadcasting Co., Toronto, was elected
secretary, and Howard Caine, CKFH Toronto,
treasurer.
Growth of CCBA to 38 members was reported by Mr. Wingrove, who noted that this
included all private stations in central Canada.
CKLC Kingston is the newest member. He
reviewed activities of the association in the
past year, and dealt with the possibility of
forming a farm broadcasting group.
Wally Slatter, CJOY Guelph, and J. Arthur
Broadcasting
• Telecasting

Areas

Increase

Tv Sets-in-Use Ratings
AN INCREASE in sets-in-use ratings and a
greater increase in viewing on Canadian stations
is shown in the October Teleratings report of
Elliott-Haynes Ltd., Toronto, covCANADA ering the Montreal and southern
Ontario regions. There are now
almost 400,000 tv receivers in Canada, most
covered by the report. Heaviest concentration
is in southern Ontario, where sets-in-use rating
in October was 70.2, up 11.5 from September.
Most popular programs from CBLT Toronto
were NHL Hockey (Canadian) rating 54.1,
Jackie Gleason Show 43.2, Douglas Fairbanks
Theatre 37.5 (British), Red Feather Hockey
30.9 (Canadian) and Showtime 29.6 (Canadian).
From U. S. stations in southern Ontario
(mostly WBEN-TV Buffalo), most popular
programs were Letter to Loretta 77, Groucho
Marx Show 71.6, Tv Playhouse 71.4, Arthur
Godfrey 68.6, and / Led Three Lives 66.9.
In the Montreal area sets-in-use went to 71.8
from 60.4. Most popular programs from
CBFT Montreal were NHL Hockey 87 (Canadian), Studio One 83.9, Wrestling 83.1 (Canadian), Hit Parade 82.5, and Tv Theatre 80.2.
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QUICK

NEW

3-SPEED

STARTS

TURNTABLE

WITHOUT

PROVIDES

GUARANTEED TIMING FOR "DUBBING"
AND ON-THE-AIR .BROADCASTING

Reaching stable speed— less than
V2 revolution
— in
minimum
time,at 33
thisV3newly
designed turntable provides
quick start from motor switch
without overshooting. Successor
to the 2-speed model 524, the
Fairchild 530 is equipped with
integral 3-speed drive, all three
speeds synchronous. Ideal for
"dubbing" operations, on-the-air
broadcasting and laboratory
applications, the 530 provides
guaranteed accurate timing at
—v
all speeds, is virtually
free of
rumble and vibration. More than
300 already in use!

WITH THE
FAIRCHILD 205. As demonstrated by chart
at right, this unit provides matching equalization curves for various types of lateral
and vertical records and transcriptions, in
accordance with NAB standards.

ForcfMd U»l

QmZi turret head holdsTW
moving coil cartridges...
1

The simplicity of this 3-in-l Turret Head
obsoletes multiple arms, equalizers and
throwover switch. Use only one Fairchild
Turret Head Arm, it mounts up to three
Fairchild Miniature Moving Coil Cartridges at one time— ready for instant selection at the turn of a knob, which also sets
correct stylus pressure. All critical adjustments, usually inherent in viscous damped
arms, have been eliminated in the current
Fairchild 201-B. A completely redesigned
base assembly with a new method of pivoting now incorporates automatic temperature control.

1-

Canadian

FOR

'1

Dupont, CJAD Montreal, were elected CCBA
representatives on the CARTB.
Jim Allard, CARTB executive vice-president,
reviewed the political history of Canada's
present broadcasting system, and dealt in some
detail on the music copyright problem, now
before the Supreme Court of Canada. He
stated that should the CARTB lose its case before the Supreme Court, involving payment of
copyright fees of 1%% of gross revenue to
the Composers, Authors, Publishers Assn. of
Canada (CAPAC), it was planned to ask the
Canadian Copyright Board either for clearance
at the source or a dual copyright licensing system. He pointed out that a large percentage
of Canadian private broadcasters had already
signified their intention to stop using CAPAC
music in case CAPAC won the case before the
Supreme Court.
Allard also reported that the recent Canadian concert at Carnegie Hall, New York, on
Oct. 16, was a private radio venture insofar as
its success was concerned, as only CBC chairman D. Dunton represented that organization
at the concert. No member of the Massey
Commission had accepted invitations to attend. Some 30 Canadian stations had bought
boxes and sent local musicians to the concert.
F. H. Elphicke, CKWX Vancouver and
CARTB president, reported closer cooperation
with CBC regarding television and appointment
of a committee of CARTB directors to meet
with CBC executives. The committee consists
of Malcolm Neill, CFNB Fredericton; Ted
Campeau, CKLW Windsor; Henri LePage,
CHRC Quebec, and Jim Allard, CARTB. Mr.
Elphicke reported on renovation of CARTB
headquarters at Ottawa, and plans to finance
research.
At closed sessions Tuesday, Pat Freeman,
CARTB sales and research director, reported
progress on national and local account research and promotion plans, and a number of
commercial managers reported on station promotion measures and status of business in competition with television.

feaS^
iS
f^
and
others
Patch
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?mg Contro'
e« are also built ^ Record-

appiic"t!ons°rder fo' ^
RECORDING

Tenth Avenue, Whitestone,
N. Y.
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AWARDS

INTERNATIONAL

IN PUBLIC

SERVICE

Christmas Seal Promotion
Survey

Local

NATIONAL Tuberculosis Assn. will launch its
1953 Christmas Seal Sale Nov. 16 with promotion including radio and television packages of
10 quarter-hour transcribed shows, two groups
of spot announcements and 12 tv film spots.
Cooperation is pledged by all radio and tv
networks, independent stations, advertising
agencies and national sponsors, the Advertising
Council, AFM, AFTRA, ASCAP and BMI.
Personalities who have contributed their time
and services include among others Eddy Arnold,
Mimi Benzell, Edgar Bergen and Charlie McCarthy, Bing Crosby, Bob Crosby, Doris
Day, Frankie Laine, Jeanette MacDonald,
Dinah Shore, Kay Starr and Margaret Whiting.

Ads

A SURVEY of local accounts on independent radio stations is being made during November by the Canadian Assn. of
Radio & Television BroadCANADA
casters. Member stations are
keeping a record of all local
advertisers by product category who use
radio. Compilation of the list will be
made early next year by Pat Freeman,
sales and research director, and the list
is expected to show at least 10,000 local
accounts using Canadian radio.

Tv in Two

Platoons

For Flemish,

Walloons

IT'S tv in Belgium all right, but it's far from
simple.
The Belgians' first tv started Oct. 31. The
complication: The government-controlled system uses the country's two national
BELGIUM
languages, Flemish and French.
Programs are transmitted simultaneously in each language and on different
wavelengths.
The sets are tailored to meet the two-tongued
Belgians' desires. There are two knob positions.
One permits a pick-up of the 625-line scanning
system on which Flemish programs are broadcast as well as programs from the Netherlands.
This is made to satisfy the Flemish who show
partiality toward the Dutch.
The other knob permits pick-up of the 819line system on which the Walloon programs
are broadcast in French as well as programs
from France. Again, this is designed to satisfy
the Walloons who are close to France.

Cenoda Pay-See Tv
PAY-AS-YOU-SEE television in Canada is
making slow progress in French-speaking middle
income class districts in Montreal, according to
a report from Rediffusion Inc.,
CANADA Montreal, a subsidiary of the British Broadcast Relay Service Ltd.
Some 3,000 subscribers in Montreal receive all
CBFT Montreal programs and film from Rediffusion's Montreal office, as well as five radio
station programs, and a Muzak recorded program. The company supplies the radio-tv set.
The original $100 installation charge and weekly
rent of $4.60 have been cut to $5 and $3.75.

DANIEL A. KOPS (I), vice president-general
nKsafacsgsr of WAVZ New Haven, accepts on
behalf of the station a $500 bond from
Howard Dietz, vice president of M-G-M Pictures. Bond was a first prize award for
the most effective promotion and the best
mail response (in relation to its metropolitan
area population) in connection with tunes
from the film "The Bandwagon." Competition was among disc jockeys and WAVZ's
Tiny Markle and George LeZotte also received $100 awards.
Sorority

Award

to Rogers

FIRST "Printer's Devil" award for contributions to journalism, presented by Theta Sigma
Phi, national women's journalism sorority, was
to be given Will Rogers Ir., star of CBS Radio
Rogers
of the of
Gazette,
at the
organization's
annual Ladies
the Press
luncheon
in Los
Angeles today (Monday). The award, first
ever given a male by the journalism sorority,
was presented for Mr. Rogers' "authentic portrayal of a small town editor." Mr. Rogers is
former editor-publisher of the Beverly Hills
Citizen.

KFI's Anthony Lauded
EARLE C. ANTHONY, owner-manager of
KFI Los Angeles, has been cited by the U.
of Judaism (West Coast branch of the Jewish
Theological Seminary of America) for "his
inter-faith understanding, contribution to religion and to American democracy," and will
be presented an award at its 6th annual Founders Day dinner in the Los Angeles Biltmore
Hotel next Sunday.

Only 10% of the time does the advertiser make changes
in a schedule recommended by his agency.
Are

So your prime target is the agency. It can put you on
the schedule . . . and keep you there nine times out
of ten !

You

Advertising
Against

10

1

Because it is the only magazine specifically edited for
them, 73.1% of our readers in agencies are Presidents,
Owners, Partners, Board Members, Branch Managers,
Vice Presidents, Account Executives, or Media Executives— key men who can make your sales story oddson choice !

Odds?

Advertising
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Far more executives in these agencies pay to read Advertising Agency Magazine than any other advertising
publication.
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Blood Appeal Succeeds
WNBH New Bedford, Mass., and WFMR (FM),
its fm affiliate, made an emergency appeal for
blood donors to supply blood to a man critically-ill in a local hospital who had an uncommon negative-type blood. The appeal resulted in a "flood of donors" from whom more
than six pints of blood were obtained, with
more donations scheduled later, according to
J. Thomas Mathers, manager of the stations.
Calif. CD Tapes Conelrad
TO EXPLAIN Conelrad to listeners who did
not stay up for past-midnight nationwide tests
on Sept. 16 [BaT, Sept. 21], a half-hour program, Report on Conelrad, was taped and made
available to California network and independent
radio stations by the State Civil Defense Office,
with CPRN and ABC Western Division broadcasting to the entire regional networks during
the past fortnight.
KXOK
KXOK

Drouth Documentary

St. Louis has reported the broadcast

of an original documentary entitled "Drouth,
1953 — A Land Without Water" in an effort to
focus attention on that very serious problem.
The documentary was written by Walter Ross
after visiting 15 drouth-stricken counties in
Missouri and Illinois and recording the inhabitants' sentiments. Copies of the documentary may be secured by other stations in
Missouri and Illinois by writing to Bruce Barrington at KXOK, who narrated the program.
Five to Air N.Y. Telethon
TELETHON of the Arthritis and Rheumatism
Foundation, originally planned for telecast
only over WPIX (TV) New York, was carried on a "feed" from WPIX (TV) to New
York's WCBS-TV WNBT (TV) WABD (TV)
and WOR-TV last fortnight. In announcing the change in plans, co-producers Jim
McGarry and Bill Mogle said that "never in
television's history have otherwise competitive
tv stations cooperated so fully to bolster the
good work of any foundation."
KTTV Begins Chest Drive
KTTV (TV) Hollywood kicked off the 1953 Los
Angeles Community Chest fund campaign Nov.
2 with a telecast of "Red Feather School House,"
instruction and inspirational program for an estimated 63,000 fund volunteers who, immediately after the program, began door-to-door
solicitation. The hour-long program also presented afilm, "The Long Way Home," prepared
by the motion picture industry for the drive.
Broadcasting
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KTLA (TV) Raises $250,000
PLEDGES of over $250,000 are reported by
KTLA (TV) Hollywood in its 18Vi hour telethon last month to raise funds for free,
non-sectarian City of Hope hospital in Duarte,
Calif. The money will be used to open a new
pediatric wing for leukemia treatment and expand the existing cancer detection clinic facilities. The telethon, dubbed Operation Mercy,
was produced by Klaus Landsberg, station vice
president and general manager, and sponsored
by Greater Los Angeles Press Club. Gov.
Goodwin Knight headed a roster of over 200
radio, tv, motion picture and civic personalities
who appeared on the program.
Cooperation in Cleveland
CLEVELAND radio and tv outlets last month
joined in an all-out effort to open the community fund drive there. A drama entitled "It
Could Be You" was aired by WGAR WTAM
WHK WDOK WERE and WSRS. WJW presented a show emceed by Allen Freed. An hour-long
tv show produced by WXEL (TV)'s Bruce
Stauderman was presented by that station and
by WEWS (TV) and WNBK (TV).
Memento

From WCKY

WCKY Cincinnati made a tape recording of
the farewell honors bestowed by officials and
dignitaries in that city upon Jesse Locker, Negro
city councilman of Cincinnati, who was appointed Ambassador to Liberia by President
Eisenhower. WCKY President-General Manager L. B. Wilson mailed the record to Mr.
Locker in Monrovia, Liberia. The record was
scheduled to be aired on the radio station in
Monrovia after Liberia's President Tubman received the U. S. ambassador's credentials.
WBOW's Wheel Chair Project
WBOW Terre Haute has launched a public
service project to obtain wheel chairs for disabled citizens of that community. The station
reports four chairs already have been bought
from funds raised by WBOW's 20-year-old
Sunshine Hour.

'Deathless Days1
KRNT Des Moines, Iowa, has presented
its "Deathless Days" traffic safety award
to Wilmington, Del., it has been announced by Joe Hudgens, the station's
promotion manager.
The award, sponsoed by KRNT in cooperation with the Des Moines and National Safety Councils, goes to the city
in the 100,000 plus population class which
goes the longest from Jan. 1 without a
traffic fatality. Wilmington had 129
deathless days to win the plaque award;
last year's winner, Little Rock, Ark.,
went for 145 days. Des Moines placed
second in 1952 with 145 days, but dropped
out of the race after 25 days this year.

WTAG

WTAG Worcester, Mass., last Monday, the
day before city elections, launched a campaign
in local newspapers to get out the vote. Employing the slogan, "I'm going to vote tomorrow, are you?", the station featured WTAG air
personalities in 10 newspaper ads. Ten-second
announcements were aired each quarter-hour
throughout the day with the stars delivering
the slogan.
WPIX
TO HELP the
1953 campaign
New York will
today (Monday)

(TV) Aids Hospitals
United Hospital Fund in its
for $3.5 million, WPIX (TV)
present an hour-long program
10-1 1 p.m. EST, featuring such

It's So
to
Central

$32,126 Cleveland Promotion
WTAM WNBK (TV) Cleveland, NBC o & o
outlets, used their facilities to promote two
benefit performances of the Ice Capades in
that city, with the result that 16,749 persons
attended the events in the Cleveland Arena
and $32,126 was collected for the Society for
Crippled Children, according to Lloyd E. Yoder,
general manager of the stations. It was the
largest donation in the history of the event,
he said.
WFIL-TV's Palsy Telethon
WFIL-TV Philadelphia will hold a 15-hour
telethon Nov. 14-15 on behalf of the United
Cerebral Palsy Assns. of Pennsylvania and
Southern New Jersey. This will be the third
year WFIL-TV has presented a benefit telecast
for cerebral palsy victims. The telethon will
feature such names as Dennis James, Jane
Pickens, John Reed King, Stu Erwin and June
Collyer. Last year the station raised $220,000.

KSL-TV Draws $70,000
EIGHTEEN hours of telethon programming by
KSL-TV Salt Lake ' City brought in $70,000
plus recently for the United Cerebral Palsy
Assn. of Utah.
Broadcasting
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Vote Campaign

Easy

to

personalities as Henry Youngman, Toni Arden,
Ted Steele, Benny Fields and Ed Sullivan, who
will serve as master of ceremonies. The show
will be presented during the peak of the Fund's
campaign which benefits 81 member, voluntary,
non-profit hospitals throughout New York.
Bergen Drive for Hospitalized GIs
CBS RADIO'S Edgar Bergen will launch his
third annual "Operation Santa Claus," the collection of holiday gifts for hospitalized servicemen, in New York Nov. 12. Gift packages for
the project should be addressed to Mr. Bergen,
in care of CBS Radio, Hollywood 28: Last
year's "Operation Santa Claus" yielded more
than 40.000 pounds of gifts distributed in
veterans' hospitals throughout the U. S.
NBC

Chicago Gets Out Vote

NBC's o&o WMAQ-WNBQ (TV) Chicago
launched a "get out the vote" drive last Monday using all available live station break
time to urge Chicagoans to vote in the judicial
election the following day. Personalities at both
stations also took an active part in the campaign, planned in cooperation with the Citizens
of Greater Chicago Committee and other civic
organizations. Station breaks were aired as
a public service.
WHOO

Builds a Home

AFTER the home of a 76-year-old Orlando,
Fla., farmer burned to the ground, Jim Wilson
of WHOO set out to help. He broadcast appeals
for donations of labor and construction materials. One hundred and fifty men volunteered
for the job. In three days the farmer had a new
home.

Listen

WBNS
Ohioans

set

their dials at WBNS
and relax. More

Central

Ohio people listen to
WBNS
than any other
station. Popular staff
personalities, plus top
CBS

programs

add up

to the 20 top-rated programs and hour after
hour of listening pleasure. Sponsors profit
more

when

they reach

this big audience

of

steady listeners.

CBS for CENTRAL OHIO

JOHN
ASK

BLAIR

radio
COLUMBUS, OHIO
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EDUCATION
MICHIGAN
PROGRESS
WKAR-TV
to begin

EDUC.

equipment and its entire tv instructional department from campus to a building in downtown Ann Arbor which is being remodeled at
a cost of $112,000. Closed circuit equipment
includes three camera chains and a kinescope
unit.
The U. of Michigan last Wednesday was
granted reserved uhf ch. 26 at Ann Arbor by
FCC. It proposes a 12 kw transmitter and
1,000 ft. tower. Plans are for commencement
of operation in 1954, it was indicated. With
Detroit 35 miles distant, the school predicts

TV

REPORTED

East Lansing expects
noncommercial educational tv programming in

January.
PROGRESS in Michigan toward establishment
of educational tv stations was reported last
week by Earl Minderman, field liaison officer
for the Joint Committee on Educational Television. He has completed a four-week tour of
the state.
WKAR-TV East Lansing, noncommercial
outlet on uhf ch. 60, expects to begin operation
in January, he reported. The station has completed its 1,034 ft. tower and with a 12 kw
transmitter expects to cover a radius of some
65 miles, including fringe area.
Michigan State College has been on closed
circuit operation and has been making kinescopes since June 1951, Mr. Minderman recalled. WKAR-TV will be used to train students in tv technique and to record programs
for other stations. About 400 students already
have been trained in tv at the school, it was
noted.
The Detroit Educational Television Foundation expects to reach its fund goal of $1.25
million by the end of December, Mr. Minderman said. Some studio and other equipment
already are on hand. The foundation, composed
of 17 educational and cultural institutions in
the area, has not yet filed application for reserved uhf ch. 56 there.
At Ann Arbor, Mr. Minderman stated, the
U. of Michigan is moving its closed circuit

ALBANY

•

the station will serve 56% of the state's population.
Mr. Minderman explained that the U. of
Michigan has more than 200 students enrolled
in 1 1 tv courses. The school's tv office has been
producing shows on commercial stations three
years. Each Sunday, he noted, the university
telecasts a program on WWJ-TV Detroit. The
station donates the services of a production
crew plus $100 a week to help meet expenses.
Average weekly audience for this show is estimated at 150,000 and more than 7,000. viewers
have registered for formal courses during the
three years.
Sault Ste. Marie Plan
At Sault Ste. Marie, Mr. Minderman said, a
citizens educational tv committee was organized
in late September, including representatives of
the adjoining Ontario city of the same name.
Since the cities are planning a 100th anniversary
celebration of the locks in St. Mary's River
which connect Lake Superior and the other
Great Lakes, there has been a proposal that the
planned tv outlet be a memorial to commemorate the event, the JCET executive reSimilar citizen group progress and interest
ported.

TROY

•

SCHENECTADY

WTRI

POWER

programs carry its public service messages on the need for better schools.

was reported for Traverse City, adjoining the
National Music Camp at Interlochen; Bay CityMidland-Saginaw, and Flint.

Mehlig Questions N.U/s
Research Integrity
CHARGE that the integrity of Northwestern
U.'s research has been jeopardized by a survey
of media effectiveness was made by Lee P.
Mehlig, sales representative of KTLN Denver
and formerly of WNMP Evanston, 111., where
the university is located.
Mr. Mehlig charged in an open letter that
Dr. Charles L. Allen, assistant dean and research director of the university's Medill School
of Journalism, had refused to see him in regard
to use of radio by State Bank & Trust Co.,
of which Dr. Allen is advertising consultant,
and had refused to look at research material.
As to Dr. Allen's survey of media impact
["Newspapers Are Wonderful," B»T, Sept. 7],
Mr. Mehlig posed this question: "Should any
man with a lengthy background in only one
medium ever attempt such a project without
consultation and assistance from other qualified
men in dissimilar fields to balance the penduMr. Mehlig
diffiicult for
to
understand
how continued,
a director"Itofis research
Northwestern U. could ever use such one-sided,
biased questions as you have, under the protection of the school as a noncommercial
organization. ... As a resident of Evanston
for lum?"
more than 12 years and as a graduate of
Northwestern U., I am confident that neither
Dean Kenneth Olson of Northwestern's Medill
School of Journalism nor Basket Mosse, Medill's own radio and television director, could
attest, in all fairness, to your logical, analytical,

Television's

COVERAGE

Well Worth

Waiting

For!

nation's 27th market.
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with

WTRY

Value

to Students

by DuMont

Executive

MORE

You can soon get LIVE
CLEARANCE for your TV
network programs in the

Associated

Messages

AS PART of its campaign in behalf of
American Education Week on Nov. 8-14,
the Advertising Council has asked that
network commercial and sustaining radio

Extolled
WIDER

Week

unprejudiced fairness."

TELEVISION

HIGHER

Education

(CBS)

than any other educational tool, television can make students concentrate (and
thereby learn), Keeton Arnett, general assistant
to the president of Allen B. DuMont Labs, told
members of the Monday Afternoon Club of
Passaic, N. J., last Monday.
He cited tests made by the armed forces,
in which "live" teaching, motion pictures, and
television were rotated as means of training
groups of servicemen, with tv scoring highest
both in the amount of information conveyed
to and the amount retained by the trainees.
An illustration of the use of tv as an educational tool was provided concurrently with Mr.
Arnett's address. The proceedings of the meeting were picked up by DuMont cameras and
fed by closed circuit to receivers set up so
that club members could watch the speakers
in person and also see them on tv.
Broadcasting

• Telecasting

PERSONNEL
UNIONS

RELATIONS

STUDYING

TELETHON

DEMANDS

RESTRICTIONS on the number of telethons
on behalf of charitable organizations were
indicated last week following a meeting of
various talent unions and the reported approval
of this step by talent agents.
A large number of telethons, according to
George Heller, executive secretary of American
Federation of Television and Radio Artists,
poses a threat to the amusement industry as it
places a drain on time and talent and conceivably could lead to cutting down of potential
earning power by name personalities. He
pointed out that the unions themselves realized
that many worthwhile charities were benefited
but added that "reasonable" conby telethons,
trol must be exercised.
One of the means by which the talent unions
hope to exercise "reasonable" control, Mr.
Heller said, is by reactivation of the Eastern
Theatre Authority, which would be comprised
of representatives of the talent unions and
would screen proposed benefit programs, including radio and television. Mr. Heller said
that a meeting was held by delegates of the
member unions of the Associated Artists and
Actors of America last month and another
session is scheduled for Thursday.
Mr. Heller denied a report that a ban had
been placed on network telethons, which would
have affected the Dean Martin-Jerry Lewis
four-hour program on ABC-TV on Thanksgiving Eve for the benefit of the Muscular
Dystrophy Assn. He said the approach by
talent unions was still in the "exploratory"
stage but that they were giving the problem
"serious consideration." He indicated that the
Martin-Lewis telethon may be permitted because of commitments that already have been
made but that no concession may be extended
to proposed telethons in the future.
Under Eastern Theatre Authority a percentage of revenue accruing from a benefit performance would be earmarked for the talent
unions.

Producer

Austin

Protests

Runaway Classification
JOHN AUSTIN, producer, has challenged
what he terms organized labor's attempt to
dictate where a producer should shoot his motion pictures. He has protested the "runaway"
production classification threatened him by
Hollywood AFL Film Council if he continues
to produce abroad the tv film series Overseas
Assignment.
In asking the council's clearance for his overseas filming, Mr. Austin said he agreed to take
with him a unit consisting of "a star, a female
lead, a director and cameraman, as well as a
writer and possibly a unit manager." His overseas plans were vetoed. In preliminary negotiations he had agreed to do all dubbing and
scoring in Hollywood and also shoot the commericals in this country.
Mr. Austin declared it is not possible, within
a competitive budget, to produce his tv film
series in this country. He further felt it was
necessary to produce it abroad to get authentic
background and atmosphere desired. Mr. Austin charged the unions with "overstepping the
bounds of their jurisdiction" and warned that
they are "creating ill feeling in the industry."
He further criticized the council for publicizing
the ban on his series.
Broadcasting

•

Telecasting

MILESTONES

—
►EDWARD G. SMITH, general manager of
WTCN-AM-TV Minneapolis-St. Paul, is celebrating his 25th year in the allied radio and
advertising industry. Mr. Smith formerly was
director of ABC Radio in Chicago and radio
director of General Mills. He is credited with
helping to launch a number of children's programs for the milling company.
► MUTUAL'S Northwestern U. Reviewing
Stand forum program (Sunday, 11:30 a.m.noon EST) began its 20th year on the air last
month. Appearing on the program was Prof.
Irving J. Lee of Northwestern's public speaking
department, who participated in the first broadcast on Oct. 14, 1934, at which time he was a
graduate student at the university.
► DR. JOHN HOLLAND, pastor on WLS Chicago's The Little Brown Church, last month
celebrated his 20th anniversary as the first ordained minister to be assigned fulltime to such
a position with a radio station. Dr. Holland conducts the station's noontime Message of Inspiration and a daily Evening Vespers in addition to
his church program. One of his most notable
efforts is the WLS "Christmas Neighbors Club"
to gather gifts for crippled children. Dr. Holland also offers counsel to people with personal
problems who visit his desk at WLS.
► NBC's Mary Lee Taylor Show will celebrate
its 20th anniversary Nov. 7 (NBC Radio, Sat.,
10:30-11 a.m. EST). The program has been
conducted since its inception by Susan Cost,
better known as Mary Lee Taylor, and has
had the same sponsor, the Pet Milk Co., since
it went on the air in 1933. The agency is

ON HAND to cut the cake when WJBK-TV
Detroit celebrated five years of telecasting
Oct. 24 were (I to r) Gayle V. Grubb, vice
president-managing director; Glenn Boundy
Sr., Storer Broadcasting Co. chief engineer,
and William E. Rine, Storer Broadcasting
Co. northern district vice president.
Gardner Adv., St. Louis.
►WPIC-AM-FM Sharon, Pa., celebrated two
anniversaries last month, the 15th for its am
operation, the sixth for WPIC-FM. The stations are owned by the Sharon Herald Broadcasting Co. John Fahnline Jr. is president.
WPIC began operations as a 250 w outlet in
1938; its power was increased to 1 kw on 790
kc in 1940.

To continue paying
high rental for a
transcription library
year after year is- just
a heck of a lot of
money down the
overhead drain. Take
a tip from smart,
cost-conscious station
operators!
Buy the STANDARD
OWN-YOUR-OWN
Transcription Library.
You'll save thousands
of dollars. And the
library is yours for
keeps. You'll get . . .
5,000 all-time favorite
musical selections by
the most popular
performers in radio . . .
plus 600 useful
program
and aids.
commercial
Start cutting music
costs immediately
with STANDARD.
Write for price
information, today.

Stop

through
BUY

paying

the

and OWN-YOUR-OWN

nose!
LIBRARY

from

360 N. Michigan Ave., Chicago 1 , Illinois
%SR£R&mmw
STANDARD
SOUND EFFECTS, TOO!
The most complete, most useful service in the
business. Write for catalog today.
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WFBM
in 1947) are inclined to
forgive her for this remissness. Aside
from a few purists, Hoosiers accept
her as a Hoosier.
There is absolutely no truth to
the rumor that there are two of Ann
Wagner.

The

dichotomic illusion

arises from hearing her early afternoon show called Anns Pantry,
listening to her mid-afternoon
melody show, Make Mine Music,
and seeing her at all hours on various television shows.
It all started when she entered a
singing contest which landed her
a scholarship at the University of
Louisville School of Music. She
left her "number please" job with
the phone company to study voice
with a Madam Noe, saying yes to
the lure of a new career.
While employed by another station as vocalist, record librarian and
part-time announcer, Ann worked
as vocalist with a local orchestra.

erean

If this suggests that she's an attracyoung lady,
She
oftentivebreaks
intoyou're
song right.
along with

ana,
and

underscored

the records she plays, loves music,
lectures on music and radio in local
high schools, and

W Advertisers have been handing
Ann Wagner commercials, then
getting out of the way, ever since
the days when she wrote, sang,
emceed, announced, typed, planned

nal, blocking records in her daily
role as Ann Wagner, Girl Disc
Jockey, coaching a cooking show,

record shows and acted as receptionist for a station in southwest Indi-

decorating interiors, and shooting
golf in the eighties.
Except for the first five weeks of
her life, Ann has lived in Indiana.

ana. They get out of the way for

Indianapolitans (she joined up with

the same reasons that you don't
cross streets against traffic.
La Wagner is a jack-of-all-trades
by trade. In this day of specialization she's an unusual multiplethreat performer, running voice
arpeggios around end, quarterbacking a five-edition-a-week radio jour-
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once appeared

(photographically) on 30,000 match
books.
If these manifold, expert and
sustained
activities
make Ann
Wagner

sound old, we've done her

an injustice. She's in her twenties.
Ann just keeps busy. So do advertisers who participate in her

programs.
WFBM
WFBM-TV
INDIANAPOLIS • CBS
Represented Nationally by the Katz Agency
Affiliated with WEOA, Evansville; WFDF, Flint; WOOD

AM & TV, Grand Rapids

Broadcasting
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and

AIR

Reports of Tv Sets in Their Coverage

Areas —

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question
about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Outlets on Air
Sets vhf
in Station uhf
Area
Outlets on Air
Sets in Station Area
City
and Channel
vhf uhf
and Channel
106,405
WEEK-TV (19)
(43)
Peoria
ALABAMA
WTVH-TV
Quincy
87,000
WABT (13)
WGEM-TV (10)
Birmingham
27,200
WREX-rV
(13)
WBRC-TV (6)
Rocltford
WTVO (39)
184,300
51 ,000
133,354
Mobile
WALA-TV (10)
39,900
WHBF-TV (4)
217,000
WKAB-TV (48)
Rock
Island
39,900
16,300
Moline)
Montgomery
(Davenport,
WCOV-TV (20)
WICS (TV) (20)
ARIZONA
Springfield
Mesa (Phoenix) KOOi.
KTYL-TV(10)(12)
71,500
'16,150
WTTV (10)INDIANA
Phoenix
276,000
Bloomingfon
KOY-TV (10)
WF3M-TV (6)
Indianapolis
KPHO-TV (5)
399,030
71,500
WFAM-TV
(59)
Lafayette
'•7LBC-TV (49)
Tucson
KO^O-TV (13)
Muncie
KVOA-TV (4)
W3ET-TV (34)
South Bend
40,450
78,155
KIVA (11)
Yuma
59,121
ARKANSAS
IOWA
Ames
KCRI-TV
WOI-TV
(S)
(9)
152,654
Fort Smith
KFSA-TV (22)
V./
Cedar
Rapids
MTTV
(2)
41,000
KRTV (17)
Little Rock
185,000
WOC-TV (5)
Davenport
CALIFORNIA
215,000
(Moline,
Rock Island)
KERO-TV (10)
Bakersfield
65,727
KVTV (9)
Sioux City
44,880
KAFY-TV
KHSL-TV
(12)
27,864
Chico
64,015
KT»H (12)KANSAS
KIEM-TV (3)
Eureka
KJEO (47)
Fresno
Hutchinson
57,639
KEDD (16)
KMJ-TV (24)
49,629
40,103
Wichita
(7)
Los Angeles KECA-TV
KHJ-TV (9)
KENTUCKY
WEHT
l< LAC-TV(4) (13)
W'WE-T(50)
V (3)
Henderson
KNBH
20,240
Louisville
KNXT (2)
WHAS-TV (ll)(b)
302,251
KTLA (5)
WKLC-TV (21)
KTTV (11)
1,681,073
27,340
w'AFB-TVLOUISIANA
K /HE (23)
(28)
KMBY-TV (8)
Monterey
Baton Rouge KNOE-TV (8)
Sacramento
KCCC-TV (40)
32,000
KFAZ (43)
Monroe
KSBW-TV (8)
Salinas
70,000
180,506
KFMB-TV
(8)
San Diego
(6)
WD
15,160
New Orleans WJSU-TV (61
210,076
KFSD-TV (10)
206,382
)
MR-TV
56,443
San Francisco KGO-TV (7)
KPIX (5)
W>B
1-T
V
(5)
MAINE
San Luis
KRCN-TV (4)
780,000
Bangor
Obispo
KVEC-TV (6)
WPMT (53)
39,750
Portland
Santa
19,000
KEYT (3)
Barbara
371,332
V'AAM MARYLAND
(13)
COLORADO
Baltimore
WBftL-TV (11)
Colorado
KKTV (11)
WMAR-TV (2)
32,315
Springs
KRDO-TV
502,863
31,000
KBTV
(9) (13)
Denver
KFEL-TV (2)
MASSACHUSETTS
164,750
WBZ-TV (4)
Boston
KLZ-TV (7)
WNAC-TV (7)
Pueblo
KCSJ-TV (5)
30,000
W7AO-TV (56)
Cambridge
KDZA-TV (3)
35,000
63,700
1,103,507
CONNECTICUT
(Boston)
WMYN-TV (55)
WWLP (61)
75,000
Springfield
WICC-TV (43)
Bridgeport
35,479
New Britain
WKNB-TV (30)
90,411
New Haven
WNHC-TV (6)
635,190
W°AG-TVMICHIGAN
(20)
Waterbury
WATR-TV (53)
81,666
12,300
Ann Arbor
WEKZ-TV (64)
DELAWARE
Battle Creek
55,924
WJ3K-TV
(2)
Detroit
WWJ-TV (4)
WDEL-TV (12)
Wilmington
159,939
WXYZ-TV) (7)
DISTRICT OF COLUMBIA
WT4C-TV (16)
1,128,632
Flint
WMAL-TV (7)
WOOD-TV (7)
Washington
WNBW (4)
Grand Rapids WKZO-TV (3)
259,987
310,900
Lansing
Kalamazoo
WJIM-TV (6)
WTOP-TV
WTTG (5) (9)
477,143
231,000
WILS-TV (54)
WKNX-TV (57)
17,000
FLORIDA
46,325
Saginaw
Ft. Lauderdale WFTL-TV (23)
85,926
MINNESOTA
175,000
Jacksonville
WMBR-TV (4)
KMMT (6)
WTVJ (4)
Miami
201 ,000
Austin
WFTV (38)
WPFA (15)
Pensacola
59,546
39',666
Duluth
WCCO-TV (4)
St. Petersburg WSUN-TV (38)
West Palm
32,874
Minneapolis
15,501
Beach
WIRK-TV (21)
KSTP-TV (5)
(St. Paul)
401,200
401
,200
WTN-TV (11)
St. Paul (Min WMIN-TV
(11) •
GEORGIA
neapolis)
KROC-TV (10)
395,220
Atlanta
WAGA-TV (5)
Rochester
43,000
' 55,666
WLWA (8)
WSB-TV (2)
330,000
MISSISSIPPI
'
75^500
Columbus
WDAK-TV (28)
WJTV (25)
12,500
24,103
24'544
Macon
WMAZ-TV (13)
Jackson
WTOK-TV
(11)
WETV (47)
Meridian
11,666
Rome
WROM-TV IDAHO
(9)
MISSOURI
KHQA-TV (7)
76,000
(7)
Hannibal
Boise
10,900
"'OAF-TV (5)
K I DO-TV
(4)
KCMO-TV
Pocatello
(Quincy,
III.)
Kansas City
KWIK-TV (10)
KMBC-TV (9)
ILLINOIS
WHB-TV
(9)
Belleville (St. WTVI (54)
127,000
323,352
KCTY (25)
Louis, Mo.)
KFEQ-TV (2)
41 ,952
St. Joseph
WBBM-TV
(2)
78,582
Chicago
KSD-TV
K'T
M-TV(5) (36)
WBKB (7)
534,500
St. Louis
132,000
WGN-TV (9)
KTTS-TV(3) (10)
KY1V
WNBQ (5)
1,575,000
Springfield
32,649
WTVP (17)
Decatur
86,700
Broadcasting
Telecasting

FIGURES

MIAMI
RANKS

IN

THE vNATION
^23 IN

RETAIL

SALES

GET YOUR SHARE
-THIS
UOF
...YO

$779,170,000.00*
BUSINESS

BEST

THRU

cHrinnEL4
SEE YOUR

minmi
FREE AND PETERS COLONEL

COMING ! JANUARY 1954
1000 Ft. Antenna - 100,000 Watts
* SALES MANAGEMENT
November 9, 1953

1953
•

Page

117

City

EVEN

MOHAWK

WATCHES

C!ty

FOR THE RECORD
Outlets on Air
and Channel

j

Butte
Lincoln
Omaha
las Vegas
Reno
Atlantic City
Newark
(New
York City)

MONTANA
KOPR-TV (4)
KXLF-TV (6)
NEBRASKA
KFOR-TV (10)
KMTV (3), (12)
KOLN-TV
WOW-TV (6)
NEVADA
KLAS-TV
KZTV
(8) (8)
NEW JERSEY
WFPG-TV (46)
WATV (13)

NEW MEXICO
KGGM-TV (13)
Albuquerque KOAT-TV
KOB-TV (4)(7)
KSWS-TV (8)
Roswell
NEW YORK
Albany WROW-TV (41)
Binghamton WNBF-TV (12)
Buffalo WBES-TV
WBEN-TV (59)
(4)
WBUF-TV (17)
Elmira WECT
WTVE (18)
(24) .
WABD
New York
WABC-TV(5) (7)
WCBS-TV
WNBT (4) (2)
WOR-TV (9)
Rochester

_|o smoke signals from
Mohawk any more —
folks are too busy
watching WHEN
to
build a fire!

And Mohawk, N. Y.( is only
one of more than 250 communities covered exclusively
by WHEN. Over 2V* million
people in 26 counties look to
WHEN for shopping information (and 2V4 million people
have a lot of shopping dollars). Don't you be low man
on the totem pole in upstate
New York -GET COMPLETE
COVERAGE OF THIS IMPORTANT MARKET WITH WHEN.
SEE YOUR NEAREST
KATZ AGENCY

CBS
ABC
OUMONT
A
MEREDITH
STATION
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WPIX (11)
WHAM-TV (10
(6)
WHEC-TV
WVET-TV
(10)

Sets vhf
In Station uhf
Area
Providence
Charleston
Columbia
Greenville

62,834
206,907
13,401
3,648
3,520,000

14,872

Nashville
Abilene
Amarillo
Austin
Dallas

31,533
10,176
155,000 50,000
364,753
65,000
19,252
15,500

4,101,000
190,000

Schenectady
Syracuse
Utica

WRGB (6)
284,700
WSYR-TV
262,070
WHEN (8) (3)
WKTV(13)
125,000
NORTH CAROLINA
Asheville
WISE-TV (62)
16,000
Charlotte
WBTV (3)
357,729
Crowuboro
WFMY-TV (2)
184,379
Raleigh WNAO-TV (28)
31,200
Winston-Salem WSJS-TV (12)
155,25
0
WTOB-TV (26)
NORTH DAKOTA
Fargo
WDAY-TV (6)
Minof
KCJB-TV (13)
11,654
Akron
Ashtabula
Cincinnati
Cleveland
Columbus
Dayton

Sioux Falls
Johnson City
Knoxville
Memphis

OHIO
WAKR-TV (49)
36,916
WICA-TV (15)
WKRC-TV
(12)
WCPO-TV (9)
WLWT(5)
435,000
WNBK (4)
WEWS (5)
WXEL
797,492
WLWC (9)
(4)
WBNS-TV (10)
WTVN (6)
306,950

WHIO-TV
(7)
WLWD (2)
300,000
WIFE (TV) (22)
25,000
Lima
WLOK-TV (73)
12,497
Toledo
WSPD-TV (13)
228,000
Youngstown
WFMJ-TV (73)
WKBN-TV (27)
80,510
Zanesville
WHIZ-TV (50)
15,352
OKLAHOMA
32,140 .......
(7)
KSWO-TV
lawton
232,310
(4)
WKYK-TV (19)
Okla. City
KLPR-TV
KTVQ (25)
156,325
KOTV (6)
Tulsa
OREGON
Medford
KBES-TV (5)
Portland
KOIN-TV (6)
125,000
KPTV (27)
113,711
PENNSYLVANIA
Altoona
WFBG-TV (10)
346,462
Bethlehem
WLEV-TV (51)
34,278
(46)
WCHA-TV
sburg
Chamber
41,343
fasten WGLV (57)
Erf,
WICU (12)
198,500
Harrisburg
WHP-TV
(55)
WT?A (71)
78,300
Johnstown
WJ AC-TV (6)
691,045
WARD-TV (56)
240,936
(8)
WGAL-TV
Lancaster
Lebanon WLBR-TV (15)
•
68,300
WKST-TV (45)
New Castle
0
1,592,00
WCAU-TV (10)
Philadelphia
WFIL-TV (6)
1,597,057
1,681,876
WPTZ (3)
770,000
(2)
WDTV (,6>
Pittsburgh
WENS
Reading
WKJF-TV (53)
115,000
WEEU-TV (33)
,54-633
127,350
)
WHUM-TV(61
Scranten
85,000
WGBI-TV (22)
150,424
)
WBRE-TV(73
(28)
WTVU
Wilkes-Barre
106,000
W ILK-TV (34)
WSBA-TV (43)
65.100
York

El Paso
Ft. Worth
Galveston
Harlingen
Houston
Longview
Lubbock
San Angelo
San Antonio
Temple
Texarkana
City
Waco
Wichita Falls
Tyler
Salt Lake

vhf
Sets in Station Area
Outlets on Air
and Channel
uhf
RHODE ISLAND
WJAR-TV (10) 1,073,000
SOUTH(5) CAROLINA
WCSC-TV
35,000
WCOS-TV
(25)
WNOK-TV
WGVL (23)(67)
29,312
30,000
32,779
SOUTH
KELO-TV
(11) DAKOTA
WJHL-TVTENNESSEE
(11)
WROL-TV (6)
WTSK-TV (26)
WMCT (5) (13)
WHBQ-TV
WSM-TV (4)
TEXAS
KRBC-TV (9)
K FDA-TV (10),
KGNC-TV (4)
KTBC-TV (7)
KRLD-TV (4)
WFAA-TV (8)
KKTSM-TV
ROD-TV (9)(4)
WBAP-TV (5)
KGUL-TV (11)
KGBS-TV
(4)
KPRC-TV (2),
KUHT (8)
KNUZ-TV (39)
KTVE (32)
KDUB-TV
(13)
KTXL-TV
KCBD-TV
KEYL (5), (8)
WOAI-TV (4)
KCEN-TV (6)
KCMC-TV (6)
KETX (19)
KANG-TV (34)
KFDX-TV (3)
KWFT-TV (6)
UTAH
KDYL-TV (5)(4),
KSL-TV

39,752
197,892
29,429
218,200
128,838
12,680
33,898
50,616
300,000
31,993
295,095
30,788
235,000
276,000

22,500
35,206

14,077
34,225
165,066
45,752
36,689

41,250
139,600

folk)
Hampton (NorHarrisonburg
Lynchburg
Newport
Norfolk News
Richmond
Roanoke
Bellingham
Seattle
Spokane
Tacoma
Yakima
Charleston
Huntington
Parkersburg
Wheeling

VIRGINIA
WVEC-TV (15)
WSVA-TV
(3)
WLVA-TV (13)
WTAR-TV
WTVR
WACH (6)
(33)(4)
WSLS-TV (10)
WASHINGTON
KVOS-TV
(12)
KING-TV
KHQ-TV (6)(5)
KXLY-TV (4)
KMO-TV (13)
KTNT-TV (11)
KIMA-TV (27)
WEST (49)
VIRGINIA
WKNA-TV
WSAZ-TV
WTAP (15)(3)
WTRF-TV (7)

37,515
82,845
199,620
179,537

46,000

96,848
294,000
29,757
39,634
294,100

227,132

6,000
13,500

445,190
Green Bay
Madison
Milwaukee
Oshkosh
Honolulu

WISCONSIN
WBAY-TV
(2)
WKOW-TV(33)(27)
WMTV
WTMJ-TV (4)
WCAN-TV (25)
WOKY-TV (19)
WOSH-TV (48)

93,276
589,134

24,500
144,000
125,000

KGMB-TV (9)
KONA (11)HAWAII

8,500
35,000

MEXICO

Matamoros
(Brownsville,
Tex.) XELD-TV (7)
(San Diego,
Tijuana
Calif.) XETV(6)

31,200
211,920

Total Stations on Air 310*
Total Cities with Stations on Air 199*
Total Sets in Use 27,456,000
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.
Broadcasting
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WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN, NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Associated with
WMBD — PEORIA. ILLINOIS

FOR THE RECORD
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham. WSGN-TV (42), 1 2/1 8/52— Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54
Montgomery, Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-2/1/54, Retry,
little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-12/1/53, Avery-

bery.
Fensacolci,
WEAR-TV (3), 6/3/53-12/15/53, CBS, Holling'54.
lampo, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC, B!air-Tv.
— Unknown.
West
Fa'm Beach, Palm Beach Television Inc. (5), 11/4/53

CALIFORNIA
Berkeley-San
Francisco, KQED
(TV) (*9), 7/24/53January '54.
Corona, KCQA (TV) (52), 9/1 6/53-Unknown.
Fresno, KCAF (TV) (53), 8/12/53-Unknown.
Los Angeles. KPIK (TV) (22), 12/10/52-late 53.
Merced, KMER (TV) (34), 9/1 6/53-Unknown.
Sacramento, KBIC (TV) (46), 6/26/53-Fall 53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
SanberyBernardino, KITO-TV (18), 11/6/52-Fall '53, HolllnflSan Bernardino, Orange Belt Telecasters (30), Initial
SanSTAFrancisco
KBAY-TV (20), 3/11/53-Nov. '53 (granted
Sept. 15).
San Francisco, KSAN-TV (32), 4/29/53-Jan. 54, MeGillvro.
<™ Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU(TV) (36), 1/8/53-11/30/53, Hollingbery.
Tulare-Fresno,
KCOK-TV
(27), 4/2/53-1 1/9/53— DuM,
Forjoe (N. Y.), Cal-Central Network.
Yuba City, KAGR-TV (52), 3/1 1 /53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/11/52-Unknown.
Denver, KIRV (TV) (20), 9/1 8/52— Unknown.
Denver, K OA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1 /29/53-Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
Hartford, General Times Tv Corp. (18), 10/21/53 —
Unknown.
Hartford, WEDH (TV) (*24), 1 /29/53-Unknown.
NewTelevision.
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
New London, WNLC-TV (26), 12/31/52-Dec. '53-Hegdley-Reed Tv
Norwich, WCTN (TV) (*63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/11 /53— Unknown.
Wilmington, WILM-TV (83), 1 0/1 4/53-Unknown.
FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-11/30/53,
DuM, Taylor.
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53— Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV (30), 8/12/53-Early . '54.
Lakeland, WOTV (TV) (16), 12/31/52-Unknown.
Orlando,
WDBO-TV (6), 1 0/1 4/53-Apr. '54, CBS, BlairTv.
Panama City, WJDM (TV) (7), 3/11/53-11/15/53, ABC,
Hollingbery.

For

GEORGIA
Atlanta, WQXI-TV (36), Initial Decision 1 0/1 5/53-Summer
Augusta, WJBF-TV (6), 9/16/53-11/26/53, ABC, NBC,
Hollingbery (granted STA Sept. 18).
Augusta, WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyReed.
Columbus, WRBL-TV (4), 8/27/53-11/15/53, Hollingbery.
Savannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
tional WGOV-TV (37), 2/26/53-Nov. '53, Stars NaValdosta,
IDAHO
Boise-Meridian,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
lingbery.
Boise,
KTVI (TV) (9), 1/15/53-October '54, ABC, HolIdaho
Falls, KI3-TV (3), 2/26/53-12/1/53, CBS, NBC,
Gill-Perna.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC Hoi
lingbery.
Meridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
Nampa, KFXD-TV (6), 3/1 1 /53-Unknown, Hollingbery.
Pocotello,
KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
bery.
Twin Falls, KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingILLINOIS
Joliet, WJOL-TV (48), 8/21 /53-Unknown.
Champaign, U. of Illinois (*12), 11/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago, WHFC-TV (26), 1 /8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
Danville,
McKinney.WDAN-TV (24), 12/10/52— Unknown, Everett
Evanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. 53.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53— Unknown
Evansville, WFIE (TV) (62), 6/10/53-11/15/53, Taylor
(granted STA Aug. 6).
Fort Wayne, Anthony Wayne Bcstg. (69), Initial Decision
10/27/53.
Fort Wayne, WKJG-TV (33), 5/22/53-11/15/53, NBC,
Raymer.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/1 l/53-Unknown.
Princeton, W RAY-TV (52), 3/11/53-11/15/53, Walker.
Terre Haute, WTHI-TV (10), 10/7/53-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/1 1 /53-Unknown.
Des Moines, WHO-TV (13), 9/2/53-Unknown.
Deslingbery.
Moines, KGTV (TV) (17), 3/26/53-11/11/53, Hol-
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Manhattan, KSAC-TV (*8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), Initial Decision 10/6/53.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA Sept. 22).
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.
KENTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Unknown, Petry.
Louisville, Paducah
WLOU-TVTv Corp.
(41), 1(43),
/l 5/53-Spring
'54.
Paducah,
9/16/53 — Unknown.
Richmond, WBGT (TV) (60), 4/29/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge. KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KTAG (TV) (25), 12/18/52-11/15/53, CBS,
ABC, DuM, Adam Young.
NewGill Orleans,
Pema. WCKG (TV) (26), 4/2/53 — Late Winter '53,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans WTLO (TV) (20), 2/26/53— Unknown.
Shreveport, KSLA (TV) (12), 9/1 9/53— Unknown.
MAINE
Lewiston,
WLAM-TV (17), 7/8/53-12/1/53, EverettNov.
15).
McKinney (N. Y.), Kettell-Carter (Boston) (tests due
Poland. WMTW (TV) (8), 7/8/53-4/1/54
Portland, WCHS-TV (6), 7/30/53-12/20/53, NBC, Weed
Tv.
MARYLAND
Baltimore, WITH-TV (60), 1 2/1 8/52-1 /l /54-For^oe
Frederick, WFMD-TV
(62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WGBH-TV (*2), 7/16/53-10/1/54.
Boston, WJDW
(TV) (44), 8/1 2/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Fall '54.
Fall River, WSEE-TV (46) 9/14/52— Unknown.
Lawrence, WGLM (TV) (72), 6/1 0/53-Unknown.
NewWalker.
Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North Adams, WMGT
(TV) (74), 2/18/53-12/25/53,
bery.
Worcester, WAAB-TV (20), 8/1 2/53-Spring '54, HollingWorcester, WWOR-TV (14), 6/18/53-11/15/53, Raymer.
MICHIGAN
Ann— Unknown.
Arbor, Regents of the U. of Michigan (*26), 11/4/53
Battle Creek, WBCK-TV
(58), 1 1 /20/52-January '54,
Headley-Reed.
Bay
WNEM-TV
(5), 9/2/53-Fall
'53.Unknown.
dentonCity,Harbor,
WHFB-TV
(42), 2/26/53—
Cadillac, WWTV (TV) (13), 4/8/53-12/15/53, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIQ
Bcstg. Corp. (62), Initial Decision
10/12/53.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/1 1 /52-Unknown.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon,
WTVM (TV) (35), 12/23/52-Unknown.
— Unknown.
Saginaw,
Booth Radio & Tv Stations Inc. (51), 10/29/53
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-2/28/54, Rambeau.
St. Paul, WCOW-TV (17), 3/1 1 /53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/1 1 /53-Unknown.
Gulfport, WGCM-TV (56), 2/1 1 /53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54-ABC, Weed TV.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery (granted STA Oct. 19).
Oct. 29).WCOC-TV (30), 12/23/52-11/15/53 (tests due
Meridian,
MISSOURI
Cape Girardeau, KFVS-TV (12), 1 0/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/16/53— Unknown.
Clayton, KFUO-TV (30), 2/5/53-Un known.
Columbia, KOMU-TV (8), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-Nov. '53.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA

Ohio
office

Mason City, KGLO-TV (3), 10/14/53-Summer '54.
bioux City, KCTV (TV) (36). 10/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/26/53, NBC, DuM,
Headley-Reed.
KANSAS

3-4121

St. Louis, WIL-TV (42), 2/12/53-Late '53.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KOOK-TV
(2), 2/5/53-11/9/53, CBS, DuM
(granted STA Aug. 11).
Tv.
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
Broadcasting
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Great Falls, KMON-TV (3), 4/9/52-Unknown, HollingMiss^uia, KGVO-TV (13), 3/11/53-7/1/54, Gill-Perna.
NEBRASKA
Kearney, KHOL-TV (13), 7/22/53-11/13/53, CBS, DuM,
Meeker (granted STA Oct. 29).
,
NEW HAMPSHIRE
Keene. WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury
Park,1). WRTV (TV) (58), 10/2/52-Dec. '53 (tests
due Dec.
Atlantic City, WOCN (TV) (52), 1 /8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (*19), 1 2/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/U/52-Unknown.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston,
WK NY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52— Jan. '54.
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1/53 — Unknown.
Watertown,
WWNY-TV (48), 1 2/23/52— Unknown, Weed
Tv.

Lancaster,
(21), 4/2/53—
5/7/53-Late
'53, Taylor.
Lewis,
own, WWLA
WMRF-TV(TV) (38),
Unknown.
Philadelphia, WIBG-TV (23), 10/21/53-Unknown.
Philadelphia, WIP-TV (29), 1 1 /26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted

NORTH CAROLINA
Chapel Hill, WUNC-TV (*4) 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-11/15/53, ABC, Boiling.
Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, Goldsboro Tv Corp. (34), 9/30/53-Unknown.
Greensboro,
WCOG-TV (57), 1 1/20/52-Unknown, ABC,
Boiling.
Greenville,
Pearson. WNCT (TV) (9), 3/11/53-11/15/53, CBS, DuM,

Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Head
ley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Williamsport,
WRAK-TV i36), 1 1/13/52— Unknown.
bery. WNOW-TV
York,
(49), 7/11/52-11/9/53, DuM, HollingRHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence,
WPRO-TV
(granted STA
Sept. 23).(12), 9/2/53-Fall '53, Blair Tv
SOUTH CAROLINA
Aiken,
Aiken Electronics Advertising Corp. (54), 10/21/53
— Unknown.
Anderson, WAIM-TV (40), 9/30/53— Unknown.
Camden,
— Jan. '54. Weed.
Greenville,WACA-TV
WGCT (TV)(15),
(4),6/3/53
7/30/53-12/15/53,
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.
TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21 /52-Unknown, Pear
son.
Chattanooga,
WTVT (TV) (43), 8/21 /52-Unknown.
Nashville, WSIX-TV (8), 7/30/53-11/15/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS
Beaumont, KTRM-TV
KBMT (TV)(6),(31),
'53, Taylor.
Beaumont,
Initial12/4/52—
DecisionFall7/22/53.
Dallas. KDTX (TV) (23), 1/15/53-Unknown.
Houston, KTVP (TV) (23), 1/8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock,
KFYO-TV(9),(5),3/11/53-1954,
5/7/53-Late Taylor.
'53, Taylor.
Lufkin, KTRE-TV
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID (TV) (2), 7/1/53-11/15/53.
San Antonio, KALA (TV) (35), 3/26/53 — Unknown.
San Juan, WKAO-TV (2). 7/24/52-1954, Inter-American
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, KPAR-TV (12), 8/26/53 — Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, Beit.
Weslaco, KRGV-TV (5), 7/16/53-11/26/53, NBC, Taylor.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
SaltHollingbery.
Lake City, KUTV
Mcntpelisr,
10/2/53.

UTAH
(TV) (2), 3/26/53-3/1/54, ABC,

VERMONT
Bcstg.
Corp.
VIRGINIA

WCAX

(3), Initial Decision

Walker.
Cnorloftesville,
WCHV-TV
(64), 1/29/53-Winter '53,
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion, WMEV-TV (50), 4/2/53— Unknown, Donald Cook.
Norfolk, WTOV-TV
(27), 7/8/53-11/23/53, ABC, DuM,
Forjoe (granted STA Oct. 16).
WASHINGTON
Seattle.
KOMO-TV
(4),
6/10/53-12/11/53, NBC, Hoilingbery.
Vancouver
Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1 /15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown,
t-airmont, WJPB-TV 135), 7/1/53-1/1 /54 — Gill-Perna.
Wheeling, WLTV (TV) (51), 2/1 1 /53— Unknown.
WISCONSIN
Eau Claire, WEAU-TV (13), 2/26/53-12/1/53, Hollingla Crosse, WKBH Te'evision Inc. (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53-Unknown.
Milwaukee, WMIl-TV (31), 8/20/53-Unknown.
Neench, WNAM-TV (42,) 1 2/23/52-Nov. '53, Clark.
Superior, WDSM-TV (6), 10/14/53-Unknown.
WYOMING
Casper, KSPR-TV (2), 5/14/53-Unknown.
Che>enne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KFIA (TV) (2), 7/30753-fl /15/53, ABC, CBS
(granted STA Sept. 29).
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/ 1 /53-Spring '54, ABC, CBS.
(4), HAWAII
5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53 — Unknown.
Honolulu, KULA-TV

Hendersonville, WHKP-TV (27), 3/11/53 — Early '54, Headley-Reed Tv
Mount Airy, WPAQ-TV (55), 3/11/53-Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck, KFYR-TV
(5), 3/4/53-Unknown,
Blair Tv
(granted STA Oct. 28).
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland. WERE-TV (65), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
lima, WIMA-TV (35), 12/4/52-Late '53, Weed Tv.
Massillon, WMAC-TV
(23), 9/4/52— Unknown, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/1/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.
OKLAHOMA
Miami, KMIV (TV) (581, 4/22/53-Unknown.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53-11/14/53, Boiling.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, Av.ryFort Worth, KTCO (TV) (20), 3/1 1/53-Unknown.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene,
lingbery.Eugene Tv Inc. (13), 5/14/53-February '54, HolPortland (Ore.)-Vancouver (Wash.), KVAN-TV (21), Initial
Decision 6/18/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes Tv Co. (35), 10/14/53— Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-12/15/53— Cooko.
Haileton, WAZL-TV (63), 12/18/52-Unknown, Meok«r.
Broadcasting
• Telecasting

Do

You

Know

This

Man?

lie is Edward Ervin, production manager for 22 rears
at WBNX,
New York City, and lias been using the
SESAC
Transcribed
Library for eight years. He
says,

"I

think

that

the

SESAC

Transcribed

Library

offers a variety and quality second to none."
"Our schedule is always splattered all over with
SESAC Transcriptions— and we have made good use of
several of the prepared shows, such as "Little White
Chapel', 'American Eolk Music* and 'Here Comes the
"Incidentally, I think your RELIGIOUS
and BAND
Band.'
sections and the OSS FBI El S CHORISTERS'
tops."
AT
YOril
STATION -See and hear the SESAC
program
475

service

by dropping

S E S A C
Transcribed
Fiffdli Avenue
New

a card

to —

Library
York
17,
November 9, 1953
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Station

Authorizations,
(As Compiled

$9.1

Applications

by B • T)

Oct. 29 through Nov. 4
Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.

..The tucsoo ^AILea (popuw
rtan County A«? Rations
P°Ut
172,800)
> is*e. 99tb
10
non
-y market
^
in
^l0th / merchandise ' ^uUd.
^
geneItore sales- 53rd in

KVOA-TV

Stations

(nbc since 193?)

Channel 4 (NBC ond ABC)

Television Station Grants and Applications
Since April 14, 1952 16
As of Sept. 30, 1953* FM
275
Total
Grants since July 11, 7952:
TV
Licensed (all on air)
101
540
vhf
uhf
AM
CPs on air
99
20
Commercial
182
2,468
CPs not on air
113
246
Educational
8
in U.
Total on air
Total
Total authorized
592
534
H87
Total Operating Stations
312
2,488
571
152
vhf
Applications in hearing
uhf
215
2,601
183
New station requests
Commercial on air
206
898
141
143
16
Facilities change requests
1 S.: 2
Noncommercial on air
1
t288
304
415
24
Total applications pending
0
8
0
Licenses deleted in Sept.
305
Applications
filed
since
April
14,
7952:
CPs deleted in Sept.
3
0
5
New Amnd.
vhf
uhf Total
26
94
849
337
669
517
1.1862
♦Does not include noncommercial educationaling Commercial
Educational
50
24
26
fm and tv stations.
ing
4571
tAuthorized to operate commercially.
Total
899
337
693
543 1,236*
1 Nineteen CPs (5 vhf, 14 uhf) have been returned.
•
•
•
3 One applicant did not specify channel.
3 Includes 24 already granted.
Am and Fm Summary through Nov. 4
4 Includes 481 already granted.

nafl. rep.: PAUL H. RAYMER COMPANY
Am

Air
On
2,501
2,501

Licensed

New

FORD
NELSON
Another
Dynamic
WDIA
Personality

OF

Stations

ApplS.
195
Pend195

76
In
76
Hear-

FCC

. . .

GRANTS

CHEER
2nd

Year

With WDIA,
Memphis
Consequently Cheer starts its second
year of gaining completely dominating
coverage of the 562,212 Negroes in
WDIA's 27-county Nielsen area. With a
substantial weekly announcement schedule Cheer receives powerful selling impact on this 46.9% of the total area
population . . . and there's a spot or program schedule to fit your budget. Join
WDIA's great list of blue chip accounts
including Pepsi Cola, Wonder Bread
Camel Cigarettes, Omega Flour, McCormick Tea, Fab, Crisco and many
others. Get full facts today.
HOOPER RADIO AUDIENCE INDEX
City: Memphis, Tenn. Months: Aug. -Sept. '53
Time
WDIA B
H
T.R.T.P. 23.7 20.0 18.4 14.3 11.9 8.6 6.7 2.8
(Note: WDIA's share Sat.: 22.2 Sun.: 22.0)
Soon!
Memphis, Tenn. WDIA
50,000 Wefts
John E. Pearson Co., Representative
Dora-Clayton Agency, Southeast
Page 122

Tv

CPs
139
139

2,479
2,479

ACTIONS

Starts

megacycles.
— day. N. — night.
local sunset, mod. — Dmodification,
trans. LS
— —transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given In parentheses.)

FCC Commercial Station Authorizations

1T1

KVOA-radio

CP — construction permit. DA — directional antenna. ERP— effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur.— aural,
vis. — visual, kw — kilowatts, w — watts, mc —

*■

al

fn^^^
erage-

Tucson's Salesmakine

Abbreviations:
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West Palm Beach, Fla. — Palm Beach Television Inc., vhf ch. 5 (76-82 mc); ERP 60.3 kw
visual, 36.3 kw aural; antenna height above average terrain 310 ft., above ground 350 ft. Estimated construction cost $306,591, first year operating
cost $250,000, revenue $275,000. Post Office address: 1301 Harvey Bldg., West Palm Beach.
Transmitter location: East side of Rt. 809, 2.84
mi. North of Okeechokee Road. Geographic co26° 44' 53"antenna
N. Lat., RCA.
80° 06'Legal
32" W.counsel
Long.
Transmitterordinates:RCA,
Conn & Marks, Washington. Consulting engineer
Commercial Radio Equipment Co., Washington.
Principals include Chairman Theodore Granik
(20%), American
ForumWilliam
of the H.
Air Cook
attorney,
investments; President
(20%);
WJNO Inc. (WJNO West Palm Beach, Fla.) (50%).
Granted Nov. 4.
Champaign, 111. — University of Blinois (WILL,
WIVC (FM)) granted noncommercial educational
vhf ch. 12 (204-210 mc); ERP 18.2 kw visual, 9.12
kw aural; antenna height above average terrain
161 ft.,
above
ground
Estimatedcostconstruction cost
$291,000,
first 153.5
year ft.operating
$70,700.
Post office address Urbana. Studio and transmitter location Memorial Stadium, Champaign.
Geographic coordinates 40° 5' 55" N. Lat., 88° 14'
14" W. Long. Transmitter GE, antenna Federal.
Legal counsel Landis, Taylor & Scoll, New York.
Consulting engineer Jansky & Bailey, Washington. Granted Nov. 4.
Ann Arbor, Mich. — Regents of the U. of Mich.
(WFUM (FM) Flint) granted noncommercial
educational uhf ch. 26 (542-548 mc); ERF 263 kw
visual, 138 kw aural; antenna height above average terrain 1,110 ft., above ground 1,050 ft. Estimated construction cost $535,000, first year operating cost $292,000. Post Office address 504 S.
State St., Ann Arbor. Studio location 310 Maynard St., Ann Arbor. Transmitter location Cedar
Bend Dr., Ann Arbor. Geographic coordinates
42° 17' 40" N. Lat., 83° 42' 31" W. Long. Transmitter and antenna GE. Legal counsel Edmund
A. Cummiskey, Ann Arbor. Consulting engineer
J. J. Swantek, Ann Arbor. Granted Nov. 4.
Saginaw, Mich. — Booth Radio and Television
Stations Inc. (WSGW) granted uhf ch. 51 (692698 mc); ERP 26 kw visual, 13 kw aural; antenna
height above average terrain 245 ft., above
ground 275 ft. Estimated construction cost $200,430, first year operating cost $157,425, revenue
$146,000. Post Office address 700 Buhl Bldg., Detroit 26, Mich. Studio and transmitter location

Note:
cities
effect

Amended processing procedures and revised city priority list (continuing only those
with contested applications) are now in
[B-T, Oct. 26].

400 Mason Bldg., corner of Washington and 50 »
Genesee Avenues. Geographic coordinates 43°
26' 00" N. Lat., 83° 56' 22" W. Long. Transmitter
and antenna RCA. Legal counsel Cohn & Marks,
Washington. Consulting engineer E. H. Clark,
Detroit, Mich. Principals include President and
Treasurer John L. Booth (84.3%), Mrs. John L.
Booth (9.4%), John L. Booth II (6.3%), Vice
President W. Eldon Garner, Vice President
Robert W. Phillips, Vice President Eric V. Hay,
Vice President Edward H. Clark, Secretary Edwin E. Nyy and Director William J. Spicer. Applicant is licensee of WJLB Detroit, WBBC Flint
and WSGW and WBKZ (TV) Battle Creek, Mich.
Granted Oct. 30.
APPLICATIONS
Chicago, III. — Lewis College of Science & Technology (WFJL), uhf ch. 38 (614-620 mc); ERP
200 kw visual, 100 kw aural; antenna height
above average terrain 606 ft., above ground 638
ft. Estimated construction cost $488,748.50, first
year operating cost $640,911.30, revenue $555,360.
Post Office address 75 East Wacker Drive. Studio
and transmitter location 75 East Wacker Drive.
Geographic
coordinates
41° 53'and16"antenna
N. Lat.,RCA.
87°
37'
31" W. Long.
Transmitter
Legal counsel Arnold, Fortas & Porter, Washington. Consulting engineer James J. Krackow
Inc., Chicago. Filed Oct. 29.
East St. Louis, 111. — Broadcast House Inc., vhf
ch. 11 (198-204 mc); ERP 316 kw visual, 168 kw
aural; antenna height above average terrain 577
ft., above ground 594 ft. Estimated construction
cost $115,000. Post Office address 5915 Berthold
Ave., St. Louis, Mo. Studio location 999 South
6th St., East St. Louis, 111. Transmitter location
6,000 block of Berthold Ave., St. Louis, Mo. Geographic
coordinates
38° 37' 48"andN. antenna
Lat., 90° GE.
17'
08.5"
Long.
Transmitter
Legal W
counsel
Franklin
C. Salisbury, Washington.
Consulting engineer George P. Adair Engineering Co., Washington. Principals include KSTL
St. Louis, Mo. (12%), Vice President Frank E.
Pellegrin (3%), vice president-29.29% stockholder KSTL,
secretary-32%
stockholder
Oak
Ridge,
Tenn.
and stockholder
WLAF WATO
LaFollette,
Tenn.; Vice President Oscar D. Guth (10%), seCUT

YOURSELF

A SLICE

OF AMERICA'S RICHEST EMPIRE
You Con Get A Shore of East Teios
by Appointing us Your Spokesman ,

"Voice ol Longview" -» TEXAS
KFRO
ill m m m m ■ m « ri <n m mm
Broadcasting
Telecasting

. . . Still

(11%), auto dealer
curities; George Weber Jr. (15%),
investments.
and Albert G. Blanke Jr.
Filed Nov. 3.
Buffalo, N. Y.— Enterprise Transmission 50inc.,
kw
vhf ch 2 (54-60 mc); EEP 100 kw visual, terrain
aural; antenna height above average
Estimated construc383 ft , above ground 414 ft. operating
cost $475,tion cost $354,213, first year
000 revenue $610,000. Post Office address % SamBuffalo.
Genessee
80 West
uel' B Darlich,
er
Transmitt
ed. St.,
be determin
location to
Studio
cooric
Geograph
Buffalo.
St.,
Main
775
location
dinates 42° 53' 42" N. Lat., 78° 52' 19" W Long.
Transmitter DuMont, antenna RCA. Legal gcounensel Philip M. Baker, Washington. ConsultinPrinci, Washington.
gineer Frank H. Mcintosh
(Vs),
Darlich
B.
Samuel
t
Presiden
include
pals
attorney and real estate; Vice President Thomas
P Cauley (y3), real estate, and Secretary Vincent
or. Filed Nov. 3.
C*. Bonerb (%), sugar J.distribut
Montesano, J. C. StiglBuffalo, N. Y. — M.
Commeier, C. C. Grimm, G. E. Adema d/b as
mc); ERP 260
munity Tv Co., vhf ch. 7 (174-180
kw visual, 130 kw aural; antenna height above
381 ft., above ground 459 ft. Estiterrain
average mated
construction cost $370,580.10, first year
Post
operating cost $400,000, revenue $600,000.Studio
Office address 627 White Bldg., Buffalo. location
location to be determined. Transmitter
20 Van Rensselaer St., Buffalo. Geographic coorW. Long.
dinates 42° 52' 31" N. Lat., 78° 51' 01"
counantenna RCA. Legal
Transmitter DuMont, Buffalo.
Consulting engineer
sel M. J. Montesano,
Washington. Principals inKear &clude M.Kennedy,
J. Montesano, attorney, auto dealer,
wine products manufacturer & distributor and
farm equipment supplier; J. C. Stiglmeier, banking and insurance; G. E. Adema, contractor and
C. C. Grimm, plumbing contractor. Filed Oct. 28.
Milwaukee, Wis. — Kolero Telecasting Corp.,
vhf ch. 12 (204-210 mc); ERP 316 kw visual, 185.5
kw aural; antenna height above average terrain
343 ft., above ground 433 ft. -Estimated construction cost $645,589, first year operating cost $700,000, revenue $874,200. Post Office address 303
Palace Theatre Bldg., 531 West Wisconsin Ave.,
Milwaukee, Wis. Studio and transmitter location Tower Hotel, 716 North 11th St., Milwaukee,
Wis. Geographic coordinates 43°. 02' 18" N. Lat.,
87° 55' 34" W. Long. Transmitter and antenna
RCA. Legal counsel Haley, Doty & Schellenberg,
Washington. Consulting engineer George P. Adair
Engineering Co., Washington. Principals include
President Eugene V. Roemer (25%), real estate,
banking, insurance and auto dealer; Vice President Joseph F. Walsh (6.25%), real estate, Insurance and auto dealer; Secretary-Treasurer
Casimir A. Koss (6.25%), real estate broker and
banker; Leo N. Levy (35%), real estate, retail
liquor and restaurant and Catholic Knights of
Wisconsin (25%), non-stock fraternal benefit
society. Filed Nov. 3.
APPLICATIONS AMENDED
Montgomery, Ala. — Montgomery Bcstg. Inc.
(WFSA) amends application for vhf ch. 12 to
change antenna height above average terrain
to 1036 ft. Filed Oct. 27.
New Orleans, La. — Loyola U. (WWL) amends
application for vhf ch. 4 to change studio location to 1024 North Rampart St., New Orleans.
Filed Oct. 30.
New Orleans, La. — Times-Picayune Pub. Co.
(WTPS) amends application for vhf ch. 4 to
change ERP to 60 kw aural. Filed Nov. 2.
Detroit, Mich.— Woodward Bcstg. Co. (WCBO)
amends application for uhf ch. 50 to change ERP
to 1,000 kw visual and 550 kw aural. Filed Nov. 2.
Camden, N. J. — South Jersey Bcstg. Co.
(WKON) amends application for uhf ch. 17 to
change ERP to 18 kw visual, 9.7 kw aural; anKeen
Genuine
Valuable

Oral
JAe

advertising

CM

TrboAJby

Station

KGVO
1290—5,000

W

MISSOULA
MONTANA
THE TREASURE STATE OF THE 48
Representatives: GIU-PERNA
New York, Chicago, Los Angeles & San Francisco
Broadcasting

•

Telecasting

Going

tenna height above average terrain to 254 ft.
Filed Nov. 2.
St. Louis, Mo.— St. Louis Telecast Inc. (WEW)
amends application for vhf ch. 11 to change antenna height above average terrain to 628.9y2
ft. Filed Nov. 3.
Houston, Tex. — Houston Area Tv Co. amends
application for new tv station on vhf ch. 13 to
change studio and transmitter location to 5301
Post Oak Rd., Houston; antenna height above
average terrain to 658 ft. Filed Nov. 3.
Houston, Tex. — Houston Tv Co. amends application for new tv station on vhf ch. 13 to change
ERP to 316 kw visual and 158 kw aural; studio
and transmitter location to 3016 Post Oak Road,
Houston; antenna height above average terrain
to 646 ft. Filed Nov. 3.
APPLICATIONS

DISMISSED

West Palm Beach, Fla.— WJNO Inc. (WJNO),
FCC dismissed application for new tv station on
vhf
Nov. ch.
3. 5 at request of attorney. Dismissed
Terre Haute, Ind. — Chapman S. Root granted
dismissal of application for uhf ch. 63 at request
of attorney. Dismissed Oct. 29.
Cumberland, Md. — Western Md. Bcstg. Co.
(WDYK). FCC dismissed bid for new tv station
on
Nov.uhf2. ch. 17 at request of applicant. Dismissed
Existing

Tv

Stations . . .
GRANTS
WABT (TV) Birmingham, Ala. — The Tv Corp.
granted modification of CP for vhf ch. 13 to
change ERP to 302 kw visual and 178 kw aural.
Granted Oct. 27; announced Nov. 3.
KBAY-TV San Francisco, Calif. — Lawrence A.
Harvey granted modification of CP for uhf. ch. 20
to change ERP to 151 kw visual, 81.3 kw aural;
directional antenna; change studio location to 1
La Avenzda; antenna height above average terrain 1070 ft. Granted Oct. 27; announced Nov. 3.
KQTV (TV) Ft. Dodge, Iowa — Northwest Tv
Co. granted STA to operate commercially on uhf
ch. 21 for the period ending Dec. 14. Granted
Oct. 29; announced Nov. 3.
WNAC-TV Boston, Mass. — General Teleradio
Inc. granted modification of CP for vhf ch. 7 to
change ERP to 316 kw visual and 158 kw aural;
antenna height above average terrain 480 ft.
Granted Oct. 27; announced Nov. 3.
KETCtional Tv(TV)
St. Louis,
Mo.—modification
St. Louis EducaCommission
granted
of CP
for vhf ch. 9 to change ERP to 27.5 kw visual and
16.2 kw aural; transmitter location to 5100 Berthold Ave., just West of St. Louis Univ. High
School; studio location designated as McMillan
Hall on Washington Univ. campus. University
City, Mo.; antenna height above average terrain
600 ft. Granted Oct. 27; announced Nov. 3.
KHOL-TV Kearney, Neb.— Bi-States Co.
granted STA to operate commercially on vhf
ch. 13 for the period ending Nov. 2. Granted
Oct. 29: announced Nov. 3.
KFYR-TV Bismarck, N. D.— Meyer Bcstg. Co.
granted STA to operate commercially on vhf
ch. 5 for the period ending March 4. Granted
Oct. 28; announced Nov. 3.
WICA-TV Ashtabula, Ohio— WICA Inc. granted
CP to change ERP to 191 kw visual, 102 kw aural;
antenna height above average 330 ft. Granted
Oct. 30; announced Nov. 3.
WTVN (TV) Columbus, Ohio— WTVN Inc. seeks
modification of CP for vhf ch. 6 to change studio
location to 753 Harmon Ave., Columbus; antenna
height above average terrain 570 ft. Granted
Oct. 29; announced Nov. 3.
Memphis, ofTenn.
Co.WMCT
granted(TV)
modification
CP —forMemphis
vhf ch. Pub.
5 to
change ERP to 100 kw visual, 60.3 kw aural;
antenna height above average terrain 1010 ft.
Granted Oct. 28. announced Nov. 3.
KUHT (TV) Houston, Tex.— Univ. of Houston
and Houston Independent School Dist. granted
modification of CP for vhf ch. 8 to change ERP
to 46.8 kw visual and 23.4 kw aural; studio and
transmitter location to Cullen Blvd. at Blodgett
Ave., Houston; antenna height above average
terrain
Nov. 3. 640 ft. Granted Oct. 29; announced
KCEN-TV Temple, Tex. — Bell Pub. Co. granted
STA to operate commercially on vhf ch. 6 for
the period ending Jan. 19. Granted Oct. 27;
announced Nov. 3.
WLTV (TV) Wheeling, W. Va.— Polan Industries granted modification of CP for uhf ch. 51
to change ERP to 120 kw visual and 67.6 kw
aural; antenna height above average terrain 170
ft. Granted Oct. 30; announced Nov. 3.
APPLICATIONS
KATV (TV) Pine Bluff, Ark.— Central-South
Sales Co. requests modification of CP for vhf
ch. 7 to change ERP to 173.6 kw visual and 90
kw aural; antenna height above average terrain
1815 ft. Filed Nov. 2.
KECA-TV Los Angeles, Calif. — American
Bcstg.-Paramount Theatres requests modification
of CP for vhf ch. 7 to specify ERP as 115.8 kw
visual and 57.9 kw aural; antenna height above
average terrain 2844.5 ft. Filed Nov. 2.
WIFE (TV) Evansville, Ind. — Premier Tv Inc.
amends application for modification of CP for
uhf ch. 62 to change ERP to 128.15 kw visual and
69.183 kw aural. Filed Nov. 2.
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WIBW-TV Topeka, Kan— Topeka Bcstg. Association Inc. seeks modification 'of CP for vhf
ch. 13 to change ERP to 87.9 kw visual and 52.72
kw aural; transmitter location to 1.5 miles W. of
Topeka city limits; antenna height above average
terrain 1007 ft. Filed Oct. 30.
KSPJ (TV) Alexandria, La. — Barnet Brezner
request modification of CP for uhf ch. 62 to
change studio location to 10th & Monroe Sts.,
Alexandria;
antenna
above average terrain P44 ft. Filed
Nov.height
3.
WBOC-TV Salisbury, Md. — The Peninsula
Bcstg. Co. seeks modification of CP for uhf ch.
16 to change ERP to 169.17 kw visual 91.35 kw
aural; change transmitter location to U. S. Hwy.
13, Salisbury;
antenna
above average terrain 622 ft. Filed
Nov. height
2.
KETC (TV) University City, Mo. — St. Louis
Educational Tv Commission amends application
for modification of CP for vhf ch. 9 to change
ERP to 27 kw visual and 16.2 kw aural; antenna
height above average terrain 596 ft. Filed Oct. 27.
WBTV
N. C— Jefferson
Standard Bcstg.(TV)
Co. Charlotte,
seeks modification
of CP for
vhf
ch. 3 to change aural ERP to 60 kw; antenna
height above average terrain to 1085 ft. Filed
Nov. 2.
WICA-TV Ashtabula, Ohio— WICA Inc. seeks
CP for uhf ch. 15 to change ERP to 192.2 kw
visual, 104 kw aural; antenna height above
average terrain 340.5 ft. Filed Nov. 2.
KOTV (TV) Tulsa, Okla.— Wrather-Alvarez Inc.
seeks CP for vhf ch. 6 to change ERP to 100
kw visual and 60 kw aural; transmitter location
to 6.4 miles West Northwest of center of Tulsa
and 30.
1.9 miles North of Osage-Tulsa. Filed
Oct.
WSAZ-TV
Huntington,
W. Va.-WSAZ Inc.
amends application for modification of CP for
vhf ch. 3 to change ERP to 46.6 kw visual, 23.3
kw aural; transmitter location to Barkers Ridge,
13.5 miles E. of center of Huntington; studio
location to 201 9th St., Huntington; antenna
height above average terrain 1252.5 ft. Filed
Oct. 27.
WOSH-TV
Oshkosh, Wis.— William F. Johns,
et al d/b as Oshkosh Bcstg Co. seeks modification of CP for uhf ch. 48 to change ERP to 13.09
kw visual, 6.98 kw aural; antenna height above
average terrain 313 ft. Filed Oct. 27.
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Stations
GRANTS

Vero Beach, Fla. — Central Fla. Bcstg. Co.
(WOKZ Orlando), granted 1370 kc, 1 kw daytime,
Transmitter on hand. Estimated construction
cost $5,500; first year operating cost $23,750; first
year revenue $25,000. Post office address Box
1353, Orlando. Granted Nov. 4.
Vero Beach, Fla. — Indian River Bcstg. Co.
granted 1490 kc, 100 w unlimited. Post office
address % Douglas Silver, Melody Lane, Ft.
Pierce, Fla. Granted Nov. 4.
Madison, Ind. — Knight-Cutler System, granted
1440 kc. 500 w daytime. Estimated construction
cost $17,068, first year operating cost $42,000,
revenue $65,000. Applicant is operator of WORX
(FM) there. Ownership: Francis Knight (Breckenridge) holds 67%, Charles N. Cutler holds
33%. Granted Nov. 4.
Concordia, Kan. — General Bcstg. Co., granted
1390 kc, 500 w daytime. Estimated construction
cost $20,485; first year operating cost $55,000; first
year revenue $75,000. One-third interest each
held by President W. F. Danenburger, hardware
store operator; Vice President and Treasurer
Oscar Allen, clothier, and General Finance Corp.
Post office address: 1250 Willow St., Concordia.
Granted Nov. 4.
Waynesboro, Miss. — New Laurel Radio Station,
granted 990 kc, 250 w daytime. Estimated construction cost $16,750; first year operating cost
$24,000; first year revenue $36,000. Principals are
President Harold Mattison (27.5%), 25% owner of
Fine Bros, stores; Secretary-Treasurer D. A.
Mattison (27.5%), 25% owner of Fine Bros, and
half -owner of WHSY Hattiesburg; Vice President
Murdock McRae (11.5%), Vs owner of Laurel
Coca-Cola Bottling Co. Post office address: Box
950 Laurel. Granted Nov. 4.
San Juan, P. R. — Continental Bcstg. Corp.
granted 1400 kc, 250 w unlimited. Post office
address % William R. Anthony P. O. Box 4938,
San Juan. Granted Nov. 4.
Darlington, S. C. — Darlington Bcstg. Co. granted
1350 kc, 500 w daytime. Post office address %
Frank A. Hull, 130 Covington Rd., RFD No. 3,
Decatur, Ga. Granted Nov. 4.
McKenzie, Tenn. — Tri-County Bcstg. Co.,
granted 1440 kc, 500 w daytime. Estimated construction cost $14,848, first year operating cost
$36,000, first year revenue $4,800. Principals:
President Michael R. Freeland (50%), part owner
of Lebanon Bcstg. Co. (WCOR); Theodore F.
Ezell Jr. (49.33%), part owner, Lebanon Bcstg.
Co.,
Nov. and
4. Flora Ellen Freeland (0.67%). Granted
Newport, Tenn. — Arthur Wilkerson Lumber Co.
granted 1270 kc, 1 kw daytime. Post office address % Arthur Wilkerson, Lenoir City, Tenn.
Granted Nov. 4.
Siltton, Tex. — San Patricio Bcstg. Co. granted
1590 kc, 1 kw daytime, directional. Post office
address % Thomas C. Fleet Jr., P. O. Box 32,
San Marcos, Tex. Granted Nov. 4.
APPLICATIONS
Monte Vista, Colo. — George M. Corlett & Lonnie
Pippen d/b as Vista Bcstg. Co., 1240 kc, 250 w

unlimited. Estimated construction cost $11,250,
first year operating cost $24,000, revenue $30,000.
Principals in equal partnership are G. M. Corlett,
attorney,
\'z owner Monte ofVista
Journal
former lieutenant-governor
Colorado
and and
Lonnie
Pippen,
editorV2
owner
Monte
Vista
Journal
and director Colorado Press Association. Post
office
address
Filed Oct.
26. % Lonnie Pippen, Monte Vista.
Newburgh, Ind. — Southern Indiana Bcstrs. Inc.,
1590 kc, 500 w daytime. Estimated construction
cost $35,587.85, first year operating cost $42,500,
revenue $52,500. Principals include President H.
Van Eaton (35%), Baptist minister of Glasgow,
Ky.; Vice President Monty L. Cummings (35%),
farmer & real estate and Secretary-Treasurer,
F. L. May (30%), accountant. Filed Oct. 22.
Amarillo, Tex. — David P. Pinkston, David R.
Worley, Leroy Elmore & W. J. Duncan d/b as
Panhandle Bcstg. Co., 1310 kc, 1 kw daytime.
Estimated construction cost $25,950, first year
operating cost $50,000, revenue $60,000. Principals
in partnership include D. R. Worley (30%), owner
KLEA Lovington, N. M. and 20% owner KTNM
Tucumcari, N. M. and 20% stockholder KDAV
Lubbock. Tex.: D. P. Pinkston (30%), general
manager-40% owner KDAV; Leroy Elmore
(30%), 40% owner KDAV and W. J. Duncan
(10%), assistant manager KDAV. Filed Oct. 26.
APPLICATION

DISMISSED

Bay Shore, N. Y. — Coastal Bcstg. Co. FCC
dismissed application for new am station on
1520 kc, 250 w daytime. Dismissed Nov. 2.
Existing

Am

Stations
GRANTS

. . .

KXJK Forrest City, Ark.— Forrest City Bcstg.
Co. granted CP to increase power from 1 kw to
5 kw. Granted Nov. 4.
WPBC Minneapolis, Minn. — People's Bcstg. Co.
granted CP to increase power from 500 w to
1 kw. operating on 980 kc. Granted Nov. 4.
KTXJ Jasper, Tex. — Jasper Bcstg. Co. granted
CP to change from 1240 kc, 250 w unlimited to
1350 kc, 1 kw daytime.
Granted Nov. 4.
WAPL Appleton, Wis. — Bartell Bcstrs. Inc.
granted CP to increase power from 500 w to
1 kw. Granted Nov. 4.
KOVE Lander, Wyo.— Edward J. Breece
granted CP to change from 1230 kc, 250 w
unlimited to 1350 kc, 1 kw unlimited, directional
night. Granted Nov. 4.
APPLICATIONS
KLX
Oakland, Calif.— Tribune Building Co.
seeks CP to change from employing directional
day and night to directional night only on 910
kc. Filed Oct. 28.
WHUN Huntingdon, Pa.— Joseph F. Biddle
Pub. Co. seeks modification of CP to increase
power from 500 w to 1 kw, daytime. Filed Nov. 2.
WAEW Crossville, Tenn.— WAEW Inc. seeks
CP to increase power from 100 w to 250 w.
Filed Nov. 2.
APPLICATIONS

AMENDED

WK AM Warsaw, Ind. — Kosciusko Bcstg. Corp.
amends application for construction permit to
change studio location from Warsaw to Goshen,
Ind. to specify 1460 kc with 500 w. Filed Oct. 26.
KOKO Warrensburg, Mo.— Clinton Bcstg. Co.
amends application for modification of construction permit to change studio location to specify
transmitter location as on Hwy. 50, 0.24 mile E.
of
Hwys. 50 & 13, Warrensburg. Filed
Oct.Junction
26.
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New

Fm

Stations

. . .

APPLICATIONS
Los Angeles, Calif. — Nichola M. Brazy seeks
new fm station on ch. 246 (97.1 mc) with ERP of
58 kw. Filed Oct. 30.
Fairmont, W. Va. — J. Patrick Beason seeks new
fm station on ch. 239 (97.7 mc) with ERP of
72 w. Filed Oct. 27.
Existing

Fm

Stations

. . .

GRANTS
KNX-FM Los Angeles, Calif. — Columbia Bcstg.
System Inc. granted modification of CP to change
to ch. 226 (98.1 mc); ERP 67 kw; antenna height
above average terrain 2,870 ft. Granted Oct. 27;
announced Nov. 3.
KWPC-FM Muscatine, Iowa — Muscatine Bcstg.
Co. granted request for waiver of Sec. 3.204 (a)
to permit operation with 250 w transmitter power
output. Granted Nov. 4.
KUGN-FM Eugene, Ore. — KUGN Inc. granted
request for waiver of Sec. 3.204 (a) to permit
operation with 250 w transmitter power output.
Granted Nov. 4.
KWAX (FM) Eugene, Ore. — State of Oregon
granted CP to change frequency of noncommercial educational fm station to ch. 207 (89.3
mc) with ERP 10 w. Granted Oct. 27; announced
NoV. 3.
STATIONS

DELETED

WCSI-FM Columbus, Ind.— Syndicate Theatres
Inc. granted request to cancel license and CP and
delete fm station on ch. 229. Deleted Oct. 29.
KCRK(FM) Cedar Rapids. Iowa— The Gazette
Co. granted request to cancel license and CP and
delete fm station on ch 245. Deleted Oct. 28.
KOMO-FM Seattle, Wash.— Fisher's Blend Station lire, granted request to cancel license and
CP and delete fm station on ch. 225. Deleted Oct.
28.
APPLICATIONS
KCMS (FM) Manitou Springs, Colo. — Garden of
the Gods Bcstg. Co. seeks modification of CP to
change ERP to 746 w; antenna height above
average terrain to minus 1563 ft. Filed Nov. 2.
WFMT (FM) Chicago, III.— Gale Bcstg. Co.
seeks modification of CP to change to ch. 254
(98.7 mc). Filed Nov. 2.
KFAM-FM St. Cloud, Minn.— The Times Pub.
Co. seeks modification of license to change ERP
to 15 kw. Filed Oct. 26.
Ownership

Changes

WOPA-AM-FM Oak Park, 111. — Richard Goodman, Mason Loundy, Oak Park Hotel Inc. &
Egmont Sonderling d/b as Village Bcstg. Co.
seeks voluntary assignment of license to partnership of the same name with same partners. Mr.
Sonderling
purchases
from and
Richard
Goodman and
Mason 33,4%
Loundyinterest
for $4,000
will
now own 25%. Messrs. Goodman and Loundy
will seperate their joint interest and each will
now own 20%. Filed Oct. 26.
KCHA Charles City, Icwa — Inland Bcstg. Corp.
seeks assignment of license to Radio Inc. Inland
is wholly owned by Radio Inc. and has been
dissolved. Filed Oct. 28.
KTSW Emporia, Kan. — Emporia Bcstg. Co.
seeks acquisition of control by Gervis F. Reed
through
of 49.c3%
fromwillRobert
B. Reed purchase
for $15,000.
Mr. G.interest
F. Reed
now
be sole owner. Filed Oct. 28.
KDBS Alexandria, La. — Cyril W. R3ddoch,
Ralph L. Hocks & Klien Evans d/b Dixie Bcstg.
Service seeks involuntary assignment cf construction permit to Cyril W. Reddoch, individually and as executor of the estate of Klien Evans,
deceased, and Ralph L. Hooks d/b as Dixie
Bcstg. Service. Mr. Reddcch will now ccntrol
662/3%. Filed Oct. 23.
KREH Oakdale, La.— Cyril W. Reddoch & Klien
Evans d/b as Louician Bcstg. Service seeks involuntary assignment of license to Cyril W. Reddoch, individually and as administrator of the
estate of Klien Evans, deceased, d/b as Louisiana
Bcstg. Service. Mr. Reddoch will now control
100%. Filed Oct. 23.
KGFW Kearney, Neb. — Central Nebraska Bcstg.
Corp. Belle M. Thomas, J. Carl Thomas & Kenneth H. Dryden, executors of the estate of
Lloyd C. Thomas seek voluntary transfer of control to J. Carl Thomas and 6 others in accordance with court order. Principals include
President John W. Yeager Jr. (12.9%); Vice
President Kenneth H. Drvden (1.8%); SecretaryTreasurer Belle M. Thomas (37.3%); E. Hanson
Thomas (20.1%); J. Carl Thomas (9.3%); H. S.
Thomas (9 3%); and Phillip Thomas (9.3%).
Myrtle L. Donohoo sells 50.8 shares to John W.
Yeager Jr. for $10,175. No other cash is involved as distribution is in pursuance to court
order. Filed Oct. 27.
WDIA Memphis, Tenn. — E. R. Ferguson &
J. R. Pepper d/b as Bluff City Bcstg. Co. seeks
voluntary assignment cf license and construction permit to corporation of same name. Mr.
Ferguson will own 40% and Mr. Pepper will
own 60%. Filed Oct. 23.
WLAC Nashville, Tenn. — Life & Casualty Ins.
Co. seeks voluntary assignment of license to
wholly owned subsidiary WLAC Inc. for
$1,325,000. Life & Casualty agrees to purchase

$1,000,000 worth of indenture bonds from WLAC
Inc. Filed Oct. £3.
KGKL San Angelo, Tex. — Lewis O. Seibert
seeks voluntary assignment of license to Angelo
Bcstg. Telecasting Inc. No consideration involved as Mr. Seibert will own all stock of
proposed corporation.
Filed Oct. 26.
KVSP Lubbock, Texas — R. Briggs Irvin, Rolan
C. Simpson, J. C. Sanders, James G. Jarrett &
Wayne D. Tibbs Jr. d/b as Hub Bcstg. Co. seeks
voluntary assignment of license to R. Briggs
Irvin, Roland C. Simpson, James G. Jarrett &
Wayne D. Tibbs Jr. d/b as Hub Bcstg. Co. Mr.
Sanders sells 20% interest to remaining partners
for $3,500. Each partner will now own 25%.
Filed Oct. 27.
WKLJ Sparta, Wis. — Sparta-Tomah Bcstg. Co.
seeks voluntary transfer of control to John F.
Monroe and 5 others through sale of all stock
for S31.500. Principals include President John
F. Monroe (2%). investment securities & banking; Vice President Dr. Wendell Hansen (37!,2%),
partner WMNE Menomonie. Wis., and stockholder
WTRW Two Rivers. Wis.; Secretary John F.
Monroe Jr. (16%). investment broker and Rev.
Willard L. Archer (12*2%). Pastor. Downing Bible
Church. Downing, Wis. Filed Oct. 22.
Hearing

Cases

. . .

INITIAL DECISION
Wichita, Kan.— New Tv, vhf ch. 10. FCC hearing
examiner Hugh B. Hutchison issued initial decision looking toward grant of the application of
KAKEtion onfor
new 158
tv stavhf construction
ch. 10; ERP permit
316 kw forvisual,
kw
aural; antenna height above average terrain 947
ft.
denied
of Mid-Continent Tv
Inc. andAction
Nov.application
4.
FINAL DECISION
Saginaw, Mich. — New Tv, uhf ch. 51. The Commission announced order making effective immediately
hearing examiner's
initial
grantingvision
theStations
application
of Booth for
Radioconstruction
anddecision
TeleInc. (WSGW),
permit for a new tv station on ch. 51. Granted
Oct. 29.
OTHER

ACTIONS

Am Antenna Site — By report and order, FCC
finalized, effective immediately proposal amending Sec. 3.33 of the rules, requiring all applica-

. . .

GRANTS
WTCW Whitesburg, Ky. — KY-VA Bcstg. Corp.
granted voluntary transfer of control from
Charles F. & Helen H. Trivette to Kenneth J. and
Betsy S. Crosthwait through sale of 100 shares of
stock to licensee corporation and Crosthwait
family for $22,500. KY-VA purchases 95 shares
for $21,375; Mr. Crosthwait purchases 5 shares
for $1,125. Mr. and Mrs. Crosthwait will now own
51.22%. Granted Nov. 4.
KIYI Shelby, Mont— Tri-County Radio Corp.
granted voluntary transfer of control to John J.
Lyon and Frank E. Krshka through sale by John
J. Hurley and C. B. Aronow of 19,850 shares of
stock for $22,350. Mr. Lyon is in airplane crop
spraying and Mr. Krshka was formerly in retail
furniture business. Granted Nov. 4.
WIFM-AM-FM Elkin, N. C— John A. Hinshaw
tr/as Valley Bcstg. Co. granted voluntary assignment cf license to James B. Childress for $31,500.
Mr. Childress is former manager-10% owner
WHCC Waynesville, N. C. Granted Nov. 4.
WATG-AM-FM Ashland, Ohio— Mahoning Valley Bcstg. Corp. granted voluntary assignment of
license to Ashland Bcstg. Co. for $65,000 cash.
Principals include Dr. Robert S. Burk (50%), practicing dentist and former owner of 20% interest
WONW Defiance, Ohio, and Carl N. Fox (50%),
manufacturer of canning equipment and former
20% owner of WONW.
Granted Nov. 4.
WJAN Spartanburg, S. C— Spartanburg Bcstg.
Co. granted voluntary transfer of control from
James C. Byrd Jr. to W. Ennis Bray through
sale of 50% stock for $16,500. Bray will now be
sole owner. Granted Nov. 4.
KLAN Renton, Wash. — Interlake Bcstg, Corp.
granted voluntary transfer of control from Harold
E. Ridalls. William L. Simpson & Richard K.
Bush to Ralph J. Sanders through sale of all
stock for $50,000. Mr. Sanders is president and
custodian of Seattle Revival Center Inc., nonprofit religious institution. Granted Nov. 4.
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APPLICATIONS
KLMA-Longmont, Colo. — Longmont Bcstg. Co.
seeks voluntary transfer of control to Pellon
Reed Walker, Irving T. Ludlow & Russell T.
Palmer through sale of all stock for $20,000.
Principals include President I. T. Ludlow (V3)
cattle feed and ranching, R. T. Palmer (','3),
accountant
and P. R. Walker (%), salesman.
Filed Oct. 26.
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tions for am stations to specify definite antenna
site. Action Oct. 28.
Fm Inter-City Relay Stations — By report and
order, the Commission finalized rule-making effective 30 days from publication in the Federal
Register, and amended Part 4 of the rules so as
to make provision for fm inter-city relay stations
in the band 940-952 mc for network operation
where suitable common carrier facilities are not
available, provided no harmful interference is
caused to broadcast studio-transmitter link stations operating in that band. Action Oct. 28.
WWBZ Vineland, N. J. — The Commission announced order denying petition filed by Community Broadcasting Service, Inc., requesting reconsideration and grant without hearing of its
application for renewal of license of station
WWBZ, Vineland, N. J. Action Oct. 29.
WMID Atlantic City, N. J. — Mid- Atlantic Bcstg.
Co. Ordered to show cause why it should not
cease and disist from violating Sect. 3.46(c) of the
rules by causing objectionable harmonic interference on 2670 kc, which is the frequency used
by the U.S. Coast Guard to receive distress signals from small boats; further ordered hearing on
this matter -to be held in Washington on Nov. 16,
1953. WMID operates on 1340 kc with 250 w, U.
Action Oct. 28.
Tv Allocation— Uhf ch. 50 to Washington, D. C.
By report and order, FCC finalized rule-making
and amended table of tv channel assignments by
assigning uhf ch. 50 to Washington, D. C; changing the offset carrier requirements at Rocky
Mount, N. C, from 50 to 50 plus, and at Marion,
Va. from 50 minus to 50. Effective 30 days from
publication in Federal Register. Action Oct. 28.
Tv Allocation — Uhf ch. 43 to Corpus Christi,
Tex. By report and order, FCC finalized rulemaking and amended table of tv channel assignments by assigning uhf ch. 43 to Corpus Christi,
Tex. Effective 30 days from publication in Federal Register. Action Oct. 28.
Corpus Christi, Tex. — Ch. 6 proceeding. The
Commission announced order denying petition
filed by the Baptist General Convention of Texas,
insofar as it requests enlargement of the issues
in the proceeding involving its application and
that of Gulf Coast Broadcasting Co. (KRIS) for
construction permits for new tv stations in Corpus Christi on ch. 6, to permit inquiry into the
availability of finances to Gulf Coast and to permit a showing of comparative signal coverage;
further ordered that issues in proceeding may be
enlarged by the examiner, upon sufficient allegations of fact in support of the enlargement, to
add an issue to determine whether the funds
available to the applicant will give reasonable
assurance that proposals set forth in its application will be effectuated. Action Oct. 29.
Superior, Wis., Duluth, Minn. — Ch. 3 proceeding.
The Commission announced its orders granting
petition filed by Head of the Lakes Broadcasting
Co.
(WEBC),
for review
ruling
denying
petitioners
request offor examiner's
30-day postponement of hearing in proceeding involving its application and that of Red River Broadcasting Co.
(KDAL), for construction permits for new tv stations on ch. 3 in Superior, Wis., and Duluth,
Minn., respectively; postponed hearing to Nov.
30. 1953; denying petition filed by Head of the
Lakes Broadcasting Co. (WEBC), requesting that
the hearing in the above-mentioned proceeding
be limited to testimony and argument on Issue
No. 5 (to determine whether choice can be made
between the applications on the basis of Section
307(b) and if so, whether a grant to one or
another of the applicants would provide the more
fair, efficient, and equitable distribution of service) before evidence is received on the remaining
specified issues. Action Oct. 29.
Routine

Roundup

. . .

October 30 Applications
ACCEPTED FOR FILING

ALLEN

Modification of CP
Following stations request modifications of CP
for extension of completion date as indicated:
WJBK Detroit, Storer Bcstg. Co.; KRON-FM
San Francisco, The Chronicle Pub. Co.; WWJFM Detroit, The Evening News Assn.; KNEV
(FM) Reno, Nev., Everett B. Cobb; WSPD-FM
Toledo, Ohio, Storer Bcstg. Co.; KPIX (TV) San
Francisco, KPIX Inc., 12/2/53; WBOS-TV Boston,
E. Anthony & Sons Inc.; KTNT-TV Tacoma,
Wash., Tribune Pub. Co., 1/15/54; KUTV (TV)
Salt Lake City, Utah, Utah Bcstg. & Television
Corp., 5/25/54.
License to Cover CP
KAIM (FM) Honolulu, Christian Bcstg. Assn.
— License to cover CP (BPH-1876) as mod., which
authorized new station (BLH-930).
KFEL-TV Denver, Eugene P. O'Fallon Inc.—
License to cover CP (BPCT-691) as mod., which
authorized new station (BLCT-156).
WAGA-TV Atlanta, Ga„ Storer Bcstg. Co.— License to cover CP (BPCT-1436) as mod., which
157)
.
authorized
changes in existing station (BLCTWTMJ-TV Milwaukee, Wis., The Journal Co. —
License to cover CP (BPCT-695) as mod., which
authorized
changes in existing station (BLCT158) .
Renewal of License
Following stations request renewal of license :
KGER Long Beach, Calif., John Brown Schools
of Calif. Inc. (BR-11); KPMO Pomona, Calif.,
Valley Bcstg. Co. (BR-1697); KSMU-FM Dallas,
Tex., Southern Methodist U. (BRED-68).
Remote Control
Following stations request to operate transmitters by remote control:
KXGI Fort Madison, Iowa, KXGI Inc. (BRC215); WCTC New Brunswick, N. J., Chanticlear
Bcstg. Co. (BRC-216); WCTC-FM New Brunswick,
N. J., Chanticlear Bcstg. Co. (BRCH-60).
November 2 Applications
ACCEPTED FOR FILING
Renewal of License
KDAC Fort Bragg, Calif., Edward Mertle— Renewal of license (BR-2649).
Modification of CP
Following stations request modification of CP
for extension of completion dates as indicated:
WJRE (TV) Indianapolis, Ind., Marion Bcstg.
Corp., 5/1/54; KNEH (TV) Clovis, N. M., Telepolitan Bcstg. Co.; KALA (TV) San Antonio,
Tex., Alamo Tv Co., 4/25/54.
APPLICATIONS RETURNED
CP for Am
Voice of Lake Tahoe, Skyharbor, Nev. — CP for
new am station to be operated on 1490 kc, power
of 250 w and unl. hours.
Assignment of License
KLUK Evanston, Wyo., Adv. Enterprises Ltd. —
Voluntary assignment of license to Edwin L.
Bullis tr/as Adv. Enterprises Ltd.
November 3 Decisions
BY BROADCAST BUREAU
Actions of October 30
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
WCTC-FM New Brunswick, N. J.; WCTC New
Brunswick, N. J.; KXGI Fort Madison, Iowa.
Modification of CP
KLIK Jefferson City, Mo.; Empire Bcstg. Co. —
Granted mod. CP for approval of ant., trans, and
studio location; condition (BMF-6334).
WBOS-TV Boston, Mass., E. Anthony & Sons
Inc. — tion
Granted
mod. CP for extension of compledate to 5/25/54.
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Actions of October 29
Modification of CP
WCLB Camilla, Ga., Capel Bcstg. Co. — Granted
mod. CP for approval of ant., trans, location and
specify studio location (BMP-6311).
WIEK Scranton, Pa., Scranton Radio Corp. —
6340).
Granted mod. CP to change trans, location (BMPWHCO Sparta, 111., Hirsch Communication Engineering Corp. — Granted mod. CP for approval of
6331).
ant., trans, and studio location; conditions (BMPActions of October 27
Granted License
KTTS-FM Springfield, Mo., Independent Bcstg.
928).
Co. — Granted license for changes in fm station;
ch. 234 (94.7 mc); 11 kw, unl.; ant. 227.5 ft. (BLHKDUZ Hutchinson, Minn., McLeod County
Bcstg. Co. — Granted license for am broadcast station; 1260 kc, 1 kw-D (BL-5127).
WILD Birmingham, Ala., Pilot Bcstg. Corp. —
Granted license covering change in frequency;
increase in power, installation of new trans, and
DA for night use and change trans, and studio
location; 850 kc, 1 kw-N, 10 kw-LS, unl., DA-N;
conditions (BL-4988).
Granted CP
KCNA Tucson, Ariz., The Catalina Bcstg. Co. —
Granted CP to install new trans, as auxiliary
trans., at present location of main trans., to be
operated on 580 kc, 500 w, DA-N (BP-9015).
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
WTVO-TV Rockford, 111., to 2/24/54; WNES
Indianapolis, Ind., to 5/25/54; KIMA-TV Yakima,
Wash., to 1/20/54; WNXT Portsmouth, Ohio, to
5/15/54, conditions.
Actions of October 26
Granted License
WDLC Port Jervis, N. Y., Port Jervis Bcstg. Co.
— Granted license for am broadcast station; 1490
kc, 100 w, unl.; condition (BL-5055).
Granted CP
WBEN Buffalo, N. Y., WBEN Inc.— Granted CP
to install new auxiliary trans. (BP-9047).
Modification of CP
The following
were granted
CPs for extension of completion
dates asmod.
shown:
WIND-TV Chicago, 111., to 5/25/54; WSIL-TV
Harrisburg, 111., to 5/11/54; WKAB-TV Mobile,
Ala., to 3/1/54; KTCO Fort Worth, Tex., to 4/11/54;
KHQ-TV Spokane, Wash., to 2/1/54; WWJ-TV
Detroit,
Idaho, to Mich.,
4/25/54.to 5/20/54; KWIK-TV Pocatello,
November 3 Applications
ACCEPTED FOR FILING
License to Cover CP
WEZB Homewood, Ala., Voice of Homewood —
License to cover CP (BP-7985) as mod., which authorized new station (BL-5133).
WDUN Gainesville, Ga., Northeast Ga. Bcstg.
Co.— License to cover CP (BP-8538) which authorized change in frequency (BL-5132).
WLET Toccoa, Ga., R. G. LeTourneau — License
to cover CP (BP-8701) as mod., which authorized
increase power and install new trans. (BL-5126).
WIZZ Streator, III., Streator Bcstg. Co.— License
to cover CP (BP-8549) as mod., which authorized
new station (BL-5126).
WFUL Fulton, Ky., Ken-Tenn Bcstg. Corp.— License to cover CP (BP-8914) which authorized
5130).
side mounting of fm ant. and am tower (BLWPAG Ann Arbor, Mich., Washtenaw Bcstg.
Co.— License to cover CP (BP-8717) which authorized mounting of tv ant. on top of am tower and
make correction in coordinates only (BL-5128
resubmitted).
WHDF Houghton, Mich., Upper Mich. Bcstg. Co.
—License to cover CP (BP-8568) as mod., which
authorized installation of new trans. (BL-5129).
KFDX-TV Wichita Falls, Tex., Wichtex Radio
& Tv Co.— License to cover CP (BPCT-722) as
mod., which authorized new station (BLCT-159).
CP to Distall Transmitter
KTKN
Ketchikan,
Alaska,
Alaska Bcstg.
Co.—
CP to install new trans,
as alternate
main trans,
at present location of main trans, to be operated
on 930 kc with Modification
power of 1 kw
of CP(BP-9064).
WABJ Adrian, Mich., Gerity Bcstg. Co.— Mod.
CP (BP-6251) as mod. for extension of completion date (BMP-6349).
November 4 Decisions
BY COMMISSION EN BANC
McFarland Letter
Sheboygan Bcstg. Co., Sheboygan, Wis.; Eastern Wisconsin Bcstg. Co., Plymouth, Wis.— Are
being
(BP-8715
and
BP-8969)advised
for newthat
am applications
stations to operate
on 1420
kc, 500 w, D, in Sheboygan and Plymouth, respectively, indicate necessity of hearing.
KLIL Estherville, Iowa; Estherville Bcstg.
Corp. — Is being advised that application (BP8828) to increase power from 100 w to 250 w, operating unl. time on 1340 kc, indicates necessity of hearing.
Broadcasting
• Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
Ixecutive Offices
National Press Building
)fflces and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
NTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
| O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE •

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

KEAR

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Membtr AFCCE •

LYNNE

C. SMEBY

"Registered Professional Engineer"
1311 G St.. N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE *

A. D. RING

& ASSOCIATES

CARDS

— Established 1926 —
PAUL

GODLEY

GEORGE

CO.

Upper Montcloir, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

E. GAUTNEY

Craven, Lohnes & Culver

CONSULTING RADIO ENGINEERS

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

Member AFCCE *

P.

RUSSELL

MAY

501-514 Munsey Bldg. STerling 3-0111
Washington 4, D. C.
Member AFCCE '

Member AFCCE *
GEORGE

C. DAVIS

MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.
Member AFCCE •
PAGE, CREUTZ,

WELDON
& CARR
Consulting

711 14th St., N. W.

Sheraton Bldg.

Radio & Television

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Washington 5, D. C.

REpublic 7-3984

Engineers
Washington 6, D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W.
Executive 3-5670
Washington 5, D. C.

Member AFCCE •

Member AFCCE*

Member
AFCCE •

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE ■
GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Radio-TelevisionElectronics-Communications
1610 Eye St., N. W., Wuh. 6, D. C.
Executive 3-1230 — Executive 3-5S51
(Nights-holidays, Lockwood 5-1819)
Member AFCCE •

GUY

C. HUTCHESON

P. O. Box 32

AR. 4-8721

1100 W. Abram
ARLINGTON, TEXAS

Republic 7-6646
Washington
5, D. C.
Member AFCCE •

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)

Van dive re,
JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

WAVZ New Haven, Conn., The WAVZ Corp.;
ley Bcstg. System, Inc., Bay Shore, N. Y. — Are
eing advised that application of WAVZ (BP944) to change frequency from 1260 kc to 1300 kc,
iperating daytime only with 1 kw, and applicafon of Key Bcstg. (BP-8422) for new am station
o operate on 1300 kc, 1 kw D, DA, indicates ne:essity of hearing.
Southern Radiocasting Co., Darlington, S. C. —
S being advised that application (BP-8836) for
lew am station to operate on 1420 kc 500 w, D,
ndicates necessity of hearing.
Denied Request
WKNK Muskegon, Mich., N-K Bcstg. Co.— Delied request for waiver of Sec. 3.57(a) to operite with reduced power.
Renewal of License
The following stations were granted renewal of
icenses on a regular basis:
KMLB Monroe, La., KCSU Provo, Utah; KAFY
3akersfield, Calif.; KAVL Lancaster, Calif.; KBEE
Broadcasting
Telecasting

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
•
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

(FM) Modesto, Calif.; KBLA Burbank, Calif.;
KBOX Modesto. Calif.; KCSB San Bernardino,
Calif.; KCMJ Palm Springs, Calif.; KCOK Tulare, Calif.; KCRA Aux. and Alt., KCRA-FM
Sacramento, Calif.; KDFC(FM) Sausalito. Calif.;
KERN-FM Bakersfield, Calif.; KFAC & Aux.
KFAC-FM, Los Angeles, Calif.: KFBK-FM Sacramento, Calif.; KERO Bakersfield, Calif.; KFOX
KFOX-FM Long Beach, Calif.; KFRC & Aux.
San Francisco, Calif.; KFRE Fresno, Calif.: KFSD
& Aux. KFSD-FM San Diego, Calif.; KFSG, Los
Angeles, Calif.; KFVD Los Angeles, Calif.;
KFXM San Bernardino, Calif.; KGB San Diego,
Calif.; KGDM-FM Stockton, Calif.; KGIL San
Fernando, Calif.; KHJ & Aux. KHJ-FM Los
Angeles and Hollvwood; KHSL Chico, Calif.;
KHUM Eureka, Calif.; KJBS San Francisco,
Calif.; KLTI-FM Longview. Tex.; KLX KLXFM Oakland, Calif.; KMJ KMJ-FM Fresno, Calif.;
KMOD Modesto, Calif.; KPFA (FM), Berkeley,
Calif.; KPPC Pasadena, Calif.; KRE-FM Berkeley, Calif.; KRED (FM), Eureka, Calif.; KRFM

ROBERT M. S HUMAN
John A. Moffet — Associate
1405 G St., N. W.

CO.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W . Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phono 6-2924
Member AFCCE •
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*
HOFFMAN
RECORDS
Offering discs concerning Stedebaker Cars,
punches Terrific sales for Local Deaterl
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

nnnnifl^w

^i^SSSSEjGsS**^
Member AFCCE •
(FM) Fresno, Calif.; KRKD KRKD-FM Los Angeles. Calif.; KRNO San Bernardino, Calif.;
KROG Sonora, Calif.; KSFE Needles, Calif.;
KSFO San Francisco, Calif.; KSMA Santa Maria,
Calif.; KSON San Diego, Calif.; KSRO Santa
Rosa, Calif.; KSUE Susanville, Calif.; KTKR
Taft, Calif.; KTMS Santa Barbara, Calif.; KVCV
Redding, Calif.; KVEC San Luis Obispo, Calif,;
KWBR Oakland, Calif.; KWG Stockton, Calif.;
KWSD Mt. Shasta, Calif.; KXO El Centro, Calif.;
November 9, 1953
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CLASSIFIED

ADVERTISEMENTS

Help Wanted— (Cont'd)
Announcer with engineering background. Metropolitan Washington, D. C. — WPIK, Alexandria,
Virginia. Send resume, disc or tape, first letter.

Payable in advance.
Checks and money orders only.
Deadline: Undisplayed— -Monday preceding publication date.
Display — Tuesday
preceding publication date.
Situations Wanted 20^ per word — $2.00 minimum • Help Wanted 25tf per word —
$2.00 minimum
All other classifications 30tf per word — $U-00 minimum • Display ads $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St. N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
inu
• Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.

Announcer-morning man strong on DJ and news
for progressive daytime independent. Small city,
vacation area. Salary commensurate with ability,
tape or disc immediately or call in person,
WWNH, Rochester, New Hampshire.
Technical

Help Wanted

Help Wanted— (Cont'd)

Managerial

Minnesota station needs first class engineer-announcer. Good salary. Opportunity to earn extra money selling. Box 371A, B«T.

Manager with capital to invest. Capital required
only to insure interest in job. Box 376A, B-T.
Salesmen
Permanent position with substantial guarantee
and commission in 91st market, Stockton, California. Network, 1000 watt fulltime. Sizeable
account list to begin with, prospects unlimited
Write Box 259A, B.T.
5,000
doing
sales
356A,

One announcer with experience and one first
class engineer with at least three years experience. Pay commensurate with experience. Radio Station WPRS, Paris, Illinois.

watt southeastern station wants salesman
good job on smaller station. Ideal opportunity for good man who wants to advance to
manager. Salary plus percentage. Box
B.T.

Wanted at once, announcer with good voice.
Prefer sales and sports experience. Located in
Central Michigan. Box 379A, B»T.
Opening southwest combination engineer-announcer with emphasis on announcing. Send
details to Box 381A, B-T.
Sports director-announcer-salesman. Can you
sell and call play-by-play sports, or sell and
announce? Then good future in top little market in West Virginia. Send qualifications, salary
expected soonest. Box 389A, B-T.

Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have
driver's license. Transportation supplied.
B«T.
Good salary plus expenses. Send complete list
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A, B.T.
Combo man with first phone for Twin Cities area
in Minnesota. Excellent salary, good working
B«T.
conditions. Send tape and resume to Box 390A,

Salesman: Good opportunity for man who can
sell radio in small, single station market in Ohio.
Must be hard worker with ambition to build
good account folio. Box 372A, B»T.

Local network affiliate in medium southern market needs news writer-announcer, with actual
news writing and gathering experience, plus good
enough voice to warrant air trick. Salary dependent on background and potential. Excellent
community. Well established prestige station.
Send tape and samples of work to Box 399A, B.T.

In West Virginia — opening for salesman with opportunity to become sales manager shortly. Need
sober, dependable producer who can sell quality.
Salary open. Good guarantee against commission.
Tremendous opportunity. Box 388A, B«T.

Experienced announcers, eastern Indiana, immediately for quiz shows and general duties that
run board. 1st class license if possible. Wire
details. Box 410A, B.T.

Guaranteed monthly income $400. against 15 percent commission, protected territory, account list
for experienced salesman. Established Illinois
independent offers permanent position, good future for competent worker desiring to advance.
Paid vacation, bonus, sick benefits, companypaid pension plan. Fast growing community in
county with $86,000,000 annual retail sales. Personal interview necessary. Write details of training, experience, age. Box 411A, B.T.

Announcer, one year experience, 250 watt independent. Seeks advancement. Married, nondrinker. Box 413A, B.T.

Kentucky station wants good first class radiotelephone operator with ability to operate board
and do normal maintenance work on am and fm
transmitting and associated equipment. Advancement awaits competent person. State experience
and educational background, giving character and
job references. Also state present salary and
hours per week. Box 415A, B.T.

Sportscaster, 250 watt network station in intermountain area; good pay. Send audition and
photo. Car necessary. KBIO, Burley, Idaho.

Video engineers and chief engineer for 250 watt
station located eastern seaboard. Box 420A, B-T.

Staff announcer with progressive MBS affiliate.
Experience necessary. Good future offered. Apply, KBTM, Jonesboro, Arkansas.

Chief engineer. Should be capable taking complete charge engineering for 1 kw directional am
and vhf tv being constructed on channel 11. More
interested in practical background than theory.
Send full details via letter to Frank C. Mclntyre,
KLIX is Klickin', Twin Falls, Idaho.

Suburban Chicago. Draw, liberal commission.
Aggressive, successful station. Write full details.
Excellent earnings result from hard work. WEAW,
AM-FM, Evanston, Illinois.
Top, experienced time salesman, who wants an
excellent opportunity in a growing company.
Salary, bonus, car expense. Want a man who
wants to become an active part of a growing area.
Write details to Manager, WHFB, Benton Harbor,
Michigan.
Need ambitious salesman, experience secondary.
WKEI, Kewanee, Illinois.
Salesmen — now calling on radio and tv stations!
Sell our line of call letter specialties. Fast sellers;
big profits. Write RA-TEL, Box 770, Huntsville,
Alabama.
A nnouncers
Near Chicago. 1000 watt independent wants experienced announcer who can do limited amount
of transmitter work. Good pay for right man.
Personal interview required. State age, experience. Box 958X, B.T.
Experienced announcer for North Dakota 5 kw
network station. Send tape, full details. Box
241A, B-T.
CBS upper midwest affiliate desires newscaster
for major newscasts. Some experience. Forward
audition and details. Box 300A, B>T.

Staff announcer, established 250 watt south Texas
independent. Can use conscientious beginner, but
no
drifters. Frank Wilson, Jr., KCTI, Gonzales,
Texas.
KFLW-CBS, Klamath Falls, Oregon, one of best
Pacific Coast intermediate market stations, needs
another top announcer-salesman with a first
class license. Our men earn 3 figures weekly.
Tv potential. Character, integrity, ability count
most with us. Phone for interview. Bud Chandler, General Manager.
Top pay — for top man to replace terrific DJ lost
to tv. Must be strong on ad-lib. humor, commercials. If you think you can qualify, send tape
or contact WAPL, Appleton, Wisconsin.
First rate announcer with ticket or permit. Must
have three years experience. Able to run combo.
Steady job. 250 watt independent. Excellent
salary. WHUC, Hudson, New York.
Experienced morning man-announcer, good ad-lib
wide-awake delivery, must do news. Tv future.
Tape (7y2") and letter to WIBM, Jackson, Michigan.
Announcer-engineer, first phone, immediate opening. WKJF, Pittsburgh 11, Pa.
Immediate opening for better than average announcer. Good working conditions and excellent
pay. Give salary requirements, past experience
first letter, WMJM, Cordele, Georgia.

OOOOOOOOOOOOOOOOOOOOOOOOOOOOPOOOOOOPOOOGOOOOOOOOOOOOOOOOOOOOQ
2

SALES

ENGINEERS

First class engineer with car for midwest kilowatt directional. No announcing. Permanent
job with tv future. Box 412A, B.T.

First class engineer for am/fm ABC
WCLI, Corning, New York.

affiliate.

WSAZ, Inc., has openings in microwave radio and
tv. Write, wire or call John Clay, Chief Engineer, WSAZ, Inc., Huntington, West Virginia.
Production-Programming, Others
Program director and production manager for
network station in large midwestern city. Prefer college graduate. Must love work and have
management interests at heart. This can be big.
Send all details, including snapshot and salary
requirements, to Box 318A, B«T.
Topflight news
has opening for
for combination
writer-reporter,
experience. Box

station, midwest clear channel,
mature, experienced news editor
radio-tv job. Must be first rate
preferably with some newspaper
337A, B.T.

Newsman: 1000 watt midwest prestige independent needs a local news reporter. Have an immediate and permanent opening for a man who
has experience pounding a newsbeat; can write
an interesting, factual story; and who has a good
air voice. $80.00 per week to start. Opening
created because of a promotion. Send everything
first letter. Box 342A, B.T.

Immediate opening for experienced continuity
writer. Midwest 250 watt network station. Good
working conditions. Give past record, salary re§
quirements, etc. Write Box 386A, B-T.

§
RADIO AND TV BROADCASTING
EQUIPMENT
8
© Prominent national manufacturer of TV, radio broadcasting and communications O
q equipment is expanding its sales force and has openings for Sales Engineers in q
O
the Midwest, Northcentral, and West Coast territories.
Q
Q These are permanent positions involving travel for qualified men who are anxious q
O to advance with progressive midwest company. Desire to sell and knowledge of O
q broadcasting equipment essential. These are salaried positions with increased re- q
O numeration for more sales. Send full details first letter with photo, if possible, Q
O and territory preference. Write Box 240A, B*T.
O
OOOOOO OOOOOO OOOOOOOOO QQOOOOO ooooooo oooooooo oooooooo oooooooooo

Woman copywriter, also do some shows, 250
watter near N. Y. Box 407A, B.T.
Experienced traffic girl, to handle radio and tv.
Send experience, references, photo, salary requirements. Program Manager, KCSJ, Pueblo,
Colorado.
Opening southwest, 1000 watt station for experienced continuity writer or man and wife combination commercial manager and continuity
writer. Contact Dave Button, KSVP, Box 38,
Artesia, New Mexico. Phone 650.

Help Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Situations Wanted — (Confd)

Experienced copywriter to take charge of department. Immediate opening. Good pay. Permanent. Send full particulars WGAC, Augusta,
Georgia.

Announcers

Announcers good staff men, board trained 3rd
ticket. Al Thomas — east central. Del Kirby — Kentncky, Tennessee. Rod Hurlev — northeast. Pathfinder School of Radio, 737 11th St. N. W., Washington D. C. — MEtropolitan 8-5255.

Program director and copywriter, male or female. Send details, photo. WTWA, Thomson,
Georgia.
Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent position. Send full particulars, WVSC,
Somerset, Pa.
Television

Announcer,
years.
newsvoices.
write-edit
commercials 4that
sell. Strong
Character
Run
board. Prefer midwest. Box 881X, B.T.
Announcer. Recent broadcasting school graduate. No experience. Third class ticket. Box
183A, B'T.
Four years experience. Excellent news delivery,
versatile background. Seeks larger market. Box
373A, B«T.

Managerial

Attention station manager; announcer, all phases,
excellent voice, terrific potential, will travel Box
374A, B-T.

Station manager wanted — chief engineer wanted.
Topflight men with tv experience for applicant
in class A Florida city. Salary, stock, bonus.
Complete biography essential in first letter. Box
432A, B-T.

Announcer with first phone. Six years experiPop music deejay, hillbilly characterizaB«T. tion,ence.
staff man. Require top salary. Box 382A,

Salesmen

Experienced announcer. Four years background
all phases. PD, log, and copy experience. Twentynine, single, free to travel. Hillbilly disc work,
West Virginia, Virginia. Well grounded in news
gathering and editing. Tape, photo and resume
available on request. Box 387A, B-T.

Immediate availability for aggressive salesman
looking for topnotch future in television sales.
Wealthy market assures excellent opportunity
for the right man. Send complete information,
including photo to Box 385A, B«T.
Announcers
Newscaster. New midwest television station desires experienced newscaster, with good voice
and appearance, to write own newscast. Send
full details with photo and tape. Box 404A, B.T.
Technical
Need good film man for southern tv station. Must
be able to handle entire operaton of film department. Editing, storing, records, trans-shipment.
Write Box 349A, B.T.

Announcer-producer-director looking for change.
Presently employed. Also run board and write
copy. Network experience. Best references, tape
and details upon request. Box 392A, B'T.
PD-announcer. Accent on programming. Married,
vet. car. 4 years announcing. 2 programming. Prefer northeastern metropolitan market. Personal
interview. Box 394A, B.T.
Newscaster, announcer, DJ, 10 years experience
am, tv. Excellent voice, network calibre. Proven
ability. Also write, produce and direct. California
market preferred. Tape, picture and resume upon
request. Write Box 396A, B.T.

Combination man. 7 years experience. News,
commercials,
chiefP. engineer.
manent southplay-by-play,
or southwest.
O. Box Per4003,
Shawnee, Okla.
Technical
Technician — first class license, experience studio,
transmitter, remotes, recordings. Box 292A, B-T.
First class telephone operator desires position.
Experienced five year television technician. Box
377A, B«T.
Combo man — 3rd class license, ambitious, draft
exempt. Progressive 250-500 watt station. Box
395A, B.T.
Engineer-experienced. Broadcast vhf construction and maintenance. References Box 421A, B.T.
Available immediately. Engineer thoroughly
versed designing, construction and installation of
equipment. Employed through July, 1953 by The
National Committee for a Free Europe as engineer-in-charge of monitoring station Munich.
Germany. Desire to re-establish United States
residence. Experience includes also transmitter
duties WMGM, New York; WRNY-W2XAL,
Rochester,
New communications
York; placementsystem,
and maintenance of radio
police,
fire departments, Union City, New Jersey. During many years of amateur activity designed
and constructed much equipment such as transmitters, receivers, oscillascopes, high fidelity
amplifiers, etc. Excellent references. Details on
request. Box 424A, B.T.
Engineer — Ex-Signal Corp. available. 12 years
overall broadcast. E. F. Bryan, Sr., 4208 Fourth
St., S. E.. Washington, D. C, Apt. 4.

Engineers. Am control, tv studio, master control.
5 day week. Paid vacations. Midwest vhf. Advise background and include photo. Box 330A,
B.T.

Sportscaster, four years play-by-play network affiliated stations. Desire radio-television spot.
B.T.
Excellent
special events, disc shows. Box 397A,

Engineer, 16 years experience — 10 chief. Pres2-1511.
ently employed government project. References.
Harold White, Box 407, Caribou, Maine. Phone

New Florida west coast television station has
opening for young technician with first class license. Southerner preferred. Box 351A, B.T.

Newscaster. Mature, authoritative voice. Also
news writing and general staff announcing. Box
409A, B.T.

First phone, car. RCA Institutes grad. Some am
experience. Prefer tv job. 23-D Woodland Terrace, Clairton, Pa.

Production-Programming, Others

DJ four years experience — major market, indie
and net. Year \'2 hour tv DJ show-tv producer.
Desires
permanent
position with music-minded
station. Box
417A, B.T.

Production-Programming, Others

Program director, tv director. Extensive background covers radio, theatre, television. Association desired with new tv station or radio station with tv potential. Experience includes announcing, newscasting, acting, staging. Box 370A,
B-T.
Experienced tv producer with practical television
experience. Ability to produce local commercial
shows.gramTake
charge ofdepartment.
new vhf station's
and production
Locatedpro-in
metropolitan market area of 350,000. Excellent
opportunity. Box 380A, B«T.
Director with television experience. Necessary
to handle complete production and direction of
all types of programs on midwestern station. Box
405A, B.T.
Situations Wanted
Managerial
Owners — your eastern station in the black on
your terms. Two man, multiple purpose, management-operations team. Full data to Box 215A,
B.T.
Manager, with excellent record, seeking new connection as manager or sales manager, with opportunity to invest in business by stock purchase outright or from salary. Sales background
of 20 years in newspaper and radio with only four
employers. Can prove management and sales
ability. Only proposals with five-figure return
considered. Box 384A, B«T.

News director, radio-tv. 10 years experience, now
midwest, wishes to relocate east. Box 210A, B«T.

Some experience on DJ, news, commercials, control board possible. Position near east. Tape,
resume, references. Box 430A, B.T.

Girl experienced in air work and copy, 50 kw
station, desires change. Box 326A, B-T.

Tyro announcer, control board operator. Seeking
start in radio career. Good voice. All offers considered. Box 431A, B.T.

Women's director — write copy, handle traffic, do
DJ shows. Graduate of midwestern broadcasting
school. Disc and photo available. Box 418A, B.T.

Available. Selling voice, 2\2
Understanding in news, views,
edits news. Board experience.
LeRoy Brush, 1020 Lawrence,

years experience.
and chats. Writes,
School grad. Leif
Chicago, Illinois.

Announcer, good news-smooth commercials, platterman-control board, light experience, veteran
sober, travel, resume taoe. Bill Fennelly, 9216
78th St., Woodhaven, L. I., N. Y.
Versatile announcer, board operator. Small station experience. Brad Harris, 331 Alabama Avenue, Brooklyn 7, New York. Hyacinth 8-5479.
Announcing, copywriting, PD,
University graduate, family
pendable. With last employer
able immediately. Dwight
Roanoke, Virginia.

5 years experience.
man. mature, dethree vears. AvailM. Larick, 2-8472,

Television
Managerial
Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opoortunity to discuss
your present or future needs and my qualifications. Not above accepting lesser capacity with
good associates. Twenty year successful broadcasting background. Box 331A. B.T.
Manager, radio. Television station; seven (7)
years experience in medium size market. Presently employed as general manager of tv station
in the southeast. Good references available;
married; dependable. Good paying manager or
sales manager position desired. Will consider
radio with the right proposition. Box 414A, B.T.

Young, versatile. Limited experience. Disc
jockev. news, good clear voice. Gil Stenson, 530
(Continued on next page )
East 156th St., Bronx 55, New York.
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Salesmen
Announcer-salesman, five years experience. Details and audition by return mail. Box 401A, B.T.
Salesman-announcer seeks position in southwest
or west. Strong on sales. Box 425A, B-T.
Radio salesman: one of the top salesman at namajor
market earnstationtion's
desiresleading
Newindependent
York location,
currently
ing $16,000. on straight commission. Highest
character and business references or will welcome interesting television challenge. Box 422A,
B.T.

A

PROPOSITION!

We'll swap our low-band television transmitter
(ch. 2-6) and enough equipment to get on the
air for an interest in your television dream.
Have you a CP or an application in mind? Let's
talk. Box 400A, B»T.
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Situations Wanted— (Cont'd)
Announcers
Tv newscaster-commentator. I prepare original
news and feature shows. Viewable, salable. Box
375A, B»T.
Technical
Thoroughly experienced studio and transmitter
man, (five years), first phone, some video training but no experience, seeks video job. State
salary and details. Box 406A, B.T.

For Sale— (Cont'd)
Ampex tape recorder, model 401-A, very latest
push button remote control portable model. New
machine guarantee. Excellent condition, used
about ten hours as demonstrator. $795.00 fob
Topeka, Kansas. Only one, first come first served.
Radio Engineering Company, 908 Kansas Avenue,
Phone 3-1336.
Call letter specialties. Anything vou want! Big
Xmas special— ties, $2.00. RE-TEL, Box 770,
Huntsville, Alabama.

Tv artist, top quality graphic, scenic illustrative
art. Major market experience. Resume, sample.
Box 408A, B.T.
Senior director-producer, midwest tv, has good
job. Looks for better opportunities in bigger
market. Box 416A, B.T.
For Sale

TWO
COMBO
MEN
Need immediately TWO 1st Class ticket announcers for
new remote operation. Good pay in a good community for
good men. No drunks, drifters or deadheads. Call Ronceverte, West Virginia 300, and be prepared to make deal
on first call. References required. WRON, NBC affiliate.
Ronceverte, W. Va.

Wanted to Buy

Film cameraman-editor, capable, experienced.
References, will travel. Write G. Haimsohn, 1404
N. Gardner, Los Angeles 46, Calif.
Production-Programming, Others
Tv director-supervisor, 33, with 3 years tv and
4 years radio, desires change to more progressive
station. Box 256A, B.T.

Help Wanted— (Cont'd)
Announcer

Technical

Equipment, etc.
Complete 3 to 10 kw-fm transmitter with antenna and monitors. State complete details including make, date purchased, frequency, location
etc. also modulation monitor and 150 ft. self supporting insulated tower for am. Must be cheap
for cash. Box 391A, B-T.

CHIEF ENGINEER for directional and nondirectional array. Reliable, experienced man.
Permanent position with solid future. Minimum
announcing desired but not mandatory. Immediate opening. Contact N. C. Haagenson,
Manager, KGDE, Fergus Falls, Minnesota.

Would like to purchase new or used transcribed
series of Speed Gibson. Radio Station WMNC,
Morganton, North Carolina.

Situations Wanted

Need one RCA 70-C1 turntable and arm limiting
amplifier, 250 watt broadcast transmitter. Box
402A, B.T.

Managerial

Dual channel console and associated audio equipment. Box 403A, B.T.

Stations
Midwest, 5,000 watt, fulltime; good money maker,
sound investment. Excellent assets, well equipped. Priced less than you could replace physical
plant for. Large amount of unfulfilled advertising contracts. Station definitely in the black,
but
priced
for inimmediate
sale. IfBoxyou're
to make
a deal
a hurry, contact
199A, ready
B.T.
Terms available.

Andrew 8 Bay Multi-V fm antenna — unmounted.
Dixie Network, Jackson, Tenn.
Television film wanted for distribution or outright sale. Libraries, shorts, features musicals,
dramas, travelogs or old pictures on 16mm. only.
Write, Wire or nhone Palmetto Broadcasting
System. Phone LD-14, Anderson, S. C. Producers
of Uncle Remus features.

5 kw midwest. Indie. Volume 125,000. Priced to
sell. Box 434A, B-T.
Equipment, etc.
Lehigh self-supporting tower. CAA lighted, 140
feet, with extra heavy base. Equipped with base
insulators. State price offered. Box 378A, B»T.
Westinghouse fm 10 kw amplifier with high voltage rectifier unit. Like new, worked 7,000 hours.
No reasonable offer refused. Contact G. B. McDermott, President, Radio Station KBUR, Roosevelt Avenue, Burlington, Iowa.
Novachord — Excellent condition. For immediate
sale, all offers considered. Contact Syl Novelli,
Station WHAM, Rochester, New York.
Truscon, self-supporting tower, model H-30, 270
feet, dismantled am-uhf-tv with lights ready
for
shipment. Best offer. WOKY-TV, Milwaukee,
Wisconsin.
Best offer, 240 ft. Truscon self-supporting tower,
type H-30 with lights. WOKY-TV, 704 W. Wisconsin Avenue, Milwaukee, Wisconsin.
WE transmitter 250 w. Best offer takes. WVOS,
Liberty, N. Y.
Fm transmitter equipment, all like new, as a
package. Model #734 Collins 10 kw fm transmitter, 4-section
and 3\'s" transmission
line for
antennapylon
(600 RCA
feet available).
Wire or call
Carl Rollert, Cedar Rapids Television Co., Cedar
Rapids, Iowa.

RADIO STATION MANAGER. Five years experience in
all phases of radio administration. Presently managing
250 watt fulltime AM-FM independent in major market,
grossing $250,000. a year. Will be available around
December I due to sale of station. Prefer eastern location. 38 years old: BS and MS Business Administration;
veteran; excellent references. Box 429 B.T.
Television

Miscellaneous

Managerial
FCC licenses quickly by correspondence. Also
new 8-weeks resident class begins November 9.
Grantham School of Electronics, 6064 Hollywood
Blvd., Hollywood, California.

MANAGERSHIP or ASST MANAGERSHIP
Seven years experience in radio and television.
At present I am employed by one of the countries largest TV stations. Available immediately.
Desire to make a change in order to locate permanently. Can furnish the highest of references.

Help Wanted
Managerial

Box 423A, B-T.

•i

Salesmen

ASSISTANT
MANAGER
Available as liaison or to handle programming.
Administrative, executive ability. 14 years AM
experience: announcer to manager. Emphasis:
news and special events. Authoritative air work.
Hymn soloist with own Hammond. Family man.
Church worker. Interested only in friendly, cooperative, progressive station with men who know
and practice good radio, and will permit advancement. Full personal data to sincerely interested executive. Seeking new opportunity on
permanent basis. All replies acknowledged with
thanks! Box 426A, B.T.

•4

■4

ATTENTION
TV FILM

DISTRIBUTORS!

Are you interested in having a top-notch salesman on your staff who understands all the ramifications of selling film to tv stations? Am at
present associated with the sales division of a
major motion picture company. Have 20 years
years experience buying booking, selling film.
Am 42 years of age. Will travel anywhere. Box
41 9k, B«T.

AVAILABLE

TELEVISION

I
RCA-TT5A
Also

Transmitter,

console,

Production-Programming, Others

IMMEDIATELY

diplexer,

Channel

dummy

TRANSMITTER
7-13, perfect

load,

RCA

condition.

six (6) bay

an-

tenna and tower.

<
<

Film buyer and ass't. program director in major
market tv station desires full program directorship in established or new station. Extensive
background in radio plus three years in television, available immediately. Will travel anywhere. Box 428A, B'T.
For Sale
Equipment, etc.

|

Make

offer for

lot or part.
Bremer
1020

I

Broadcasting

Broad

Newark

Street

2, New

Jersey

Corp.

EQUIPMENT FOR SALE
Priced to sell, all good-to-excellent condition. Federal 10 kw fm transmitter and Collins 8 Bay tide
mount antenna for 93.7 MC. Approximately 300'
Andrew 3' „ coax with miscellaneous hardware and
RCA BAFI4A am-fm isocoupler. Gates and Collins
console. Collins limiter. Miscellaneous racks, patch
panels and cord, line equalizers and turntables.
Box 900X, B.T.

►
►
►
►
►
►
►
►
►
►
►

FOR THE RECORD

For Sale — (Cont'd)
TV

TRANSMITTER
FOR

SALE

NOW

ON

Complete
• GE

5 KW

AIR

package
transmitter

• Input and monitoring
equipment
• 6 Bay antenna
This equipment may be inspected
now while operating
KFMB-TV
California

San Diego,
Wanted to Buy
Stations

4 WILL PURCHASE ^
250 Watt to 1000 Watt
RADIO STATION
Send full details and asking price to:
G. J. Holtz, UNIVERSAL BROADCASTING
SYSTEM,
216 Tremont St. Boston, Mass.
Miscellaneous

HERE'S
A
BUSY
WHO

RED!

Here's a broad service performed with tact
and diplomacy for the busy broadcaster who
would like to increase sales and reduce costs.
If your market indicates a potential waiting to
be tapped, I would like to explore the ways in
which your business can be developed. Cost
realistically based on results. For a confidential
meeting, write direct or through your representative to: Arthur L. Whiteside, 20 Burnett Terrace,
West Orange, New Jersey. Operations research
and development for Radio-TV management.
Employment Services
H*

s

[BROADCASTERS -

s:,
ENT SERVICE
CEMTelevision
IVE PLAfor
Executive
Personnel
and ""=*"
Radio
EXECUT
Effective service to Employer and Employe*
How add S. Frazieh
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.

PERSONNEL PROBLEMS?
We render a complete and confidential service
to Radio & TV Stations (near and far) as well
as Program Producers.
Griffin & Culver Personnel (Agency)
280 Madison Ave., New York, N.Y. ORegon 9-2690
Paul Baron, Dir., Radio TV and Film Div.
Resumet welcomed from qualified people.

HOWARD

E. STARK

Brokers and Financial Consultants
TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
New York 22, N. Y.
ELdorado 5-0405
Broadcasting

•

November 4 Applications
ACCEPTED FOR FILING
Modification of CP
Following stations request modification of CP
for extension of completion date as indicated:
KCBD-TV Lubbock, Tex., Bryant Radio & Tv
Inc., 1/30/54; WKNA-TV Charleston, W. Va., Joe
L. Smith Jr. Inc., 5/4/54; WDHN (TV) New
Brunswick, N. J., Home News Pub. Co., 6/2/54;
WMRF-TV Lewiston, Pa., Lewiston Bcstg. Co.,
6/1/54.
Renewal of License
Following stations request renewal of license:
KTKN Ketchikan, Alaska, William J. Wagner
tr/as Alaska Bcstg. Co. (BR-1193); KGST Fresno,
Calif., Jeanne Bacher & Morris Mindel d/b as
Delle Bcstg. Co. (BR-2263); KUKI Ukiah, Calif.,
Marguerite E. Sims, Executrix of Estate of Bartley T. Sims, deceased (resubmitted) (BR-2572);
KMVI Wailuku, Territory of Hawaii, Maui Pub.
Co., Ltd. (BR-1505K WAGM Presque Isle, Me..
Aroostook Bcstg. Corp. (BR-801); KFAM St.
Cloud, Minn., The Times Pub. Co. (BR-965);
WMBH Joplin, Mo., Joplin Bcstg. Co. (BR-867);
KXLQ Bozeman, Mont., KRBM Bcstrs. (BR1017); KWIN Ashland, Ore., Rogue Valley Bcstrs.,
Inc. (BR-1289); KBKR Baker, Ore., Inland Radio
Inc. (BR-1034) KSLM Near Salem, Ore., Oregon
Radio Inc. (BR-832); WD AD Indiana, Pa., WD AD
Inc. (BR-1234); WMAJ State College. Pa., Centre
Bcstrs., Inc. (BR-2018): WLAR Athens, Tenn.,
Lowell F. Arterburn tr/as Athens Bcstg. Co.
(BR-1250); KXRO Aberdeen, Wash., KXRO Inc.
(BR-712); KVOS Bellingham, Wash., KVOS Inc.
(BR-65); KELA Between Centralia and Chehalis. Wash., Central Bcstg. Corp. (BR-949);
KWIE Kennewick, Wash.. KWIE Inc. (BR-2237);
KWLK Longview. Wash.. Twin Citv Bcstg. Corp.
(BR-959); KXLY Spokane, Wash.. Symons Bcstg.
Co. (BR-75); KREM Spokane. Wash.. Louis Wasmer (BR-1429): WPAR Parkersburg. W. Va.. Ohio
Valley Bcstg. Corp. (BR-858): WDLB Marshfield,
Wis., Dairyland's Bcstg. Serv. (BR-1470).

vi

We

act-

have never encountered

a

Broadcaster who wasn't interested in this hazard — nor
one who wasn't exposed to it!
Hundreds, nationwide,
have our unique
INSURANCE
covering this and related risks,
Policies tailored to fit your
institution. Rates? Almost
absurdly low. Details? A

letter

to us, please,
WRITE

FOR

DETAILS

AND

RATES

UPCOMING

HELP
FOR
EXECUTIVE
SEES

KXOC Chico, Calif.; KYNO Fresno, Calif.; WSICFM Statesville, N. C; WSTP-FM Salisbury, N.
C; WTSV-FM Claremont, N. H.

Telecasting

Nov. 9-10: New Jersey Broadcasters Assn.. fall
meeting, Hildebrecht Hotel. Trenton.
Nov. 12-13: Professional Group on Vehicular
Communications of the Institute of Radio Engineers, annual meeting, Somerset Hotel. Boston.
Nov. 13: AAAA's Southeast Chapter, annual
meeting. Dinkier-Plaza Hotel. Atlanta. Ga.
Nov. 17-19: Radio-Electronics-Tv Mfrs. Assn. fall
meeting. Palmer House, Chicago.
Nov. 19-20: Louisiana Assn. of Broadcasters, election of officers, Captain Shreve Hotel, Shreve-

INSURANCE
EXCHANGE
KANSAS CITY, MISSOURI

Nov. 20: Southwest Sub-Section, Society of Moport. tion Picture & Television Engineers (Ark., La.,
Tex., Okla.), Fort Worth.
Nov. 20-22: Midwestern Advertising Agency Network, quarterly meeting, Sheraton Hotel, Chicago.
Nov.
23-24:
AAAA's New
annual
Hotel
Roosevelt,
York.Eastern Conference,
Nov. 27-29: National Assn. of Radio Farm Directors. Conrad Hilton Hotel, Chicago.
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 10: Supreme Court to hear oral argument
on FCC's "giveaway" regulations, Washington.
Dec. 11: Authors League of America, Screen
Writers Guild, joint meeting to merge organizations. New York.
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Feb. 14-20: Advertising Recognition Week.
Feb. 19-21: Democracy Workshop, sponsored by
NARTB. RETMA, U. S. Jr. Chamber of Commerce, Williamsburg, Va.
SPECIAL LISTING
Palmer
Nov. 12: NARTB Convention Committee,
House, Chicago.
Nov. 13: NARTB Membership Committee, Palmer
House, Chicago.
Nov.
16-17:
NARTB
Copyright Committee,
NARTB Headquarters, Washington.
Nov. 20: NARTB TV Labor Advisory Committee,
Waldorf-Astoria, New York.
Nov.
23-24:New
NARTB
Astoria.
York. Sports Committee, Waldorf-

4

Reasons

Why

The foremost national and local advertisers use WEVD
year after
year to reach the vast
Jewish MarKet
of Metropolitan New York
1. Top adult programming
2. Strong audience impact
3. Inherent listener loyalty
4. Potential buying power
Send for o copy of
"WHO'S WHO ON WEVD"
Henry Greenfield. Managing Director
WEVD 117-119 West 46th St.,
New York 19
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BOXSCORE
AT

LOCATIOB
(Examiner Hardy)

1
APPLICANT
1 The Texan Tel ec ast ing Co *
iPlalns
Empire
! Pftnhfin^l 4 T ©1 ©VlB/clng
B 1 on Co.
Co

ON

COMPETITIVE

FCC

AS

1 DATS
I'lofoii
lICHANNEL
i NO.7 1i DOCKET
IDESI010. 1BATID
: 10705
19-30-53

OF

A. IO-I5-53
11-5-53
11-20-53
B. IO-I9-53
10- 28-53
11- 2-53
11-16-53

Page 132

Applicants led affirmative Proposed Findings
All parties 0 submit Counter Proposed Findings & Conclusions
submit Counter Conclusions
All parties
Exchange of exhibits
Exchange of written points of reliance 4 drafts of stipulations
further hearing conference to present stipulations 4 points of reliance
Presentation of proof

•
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OCTOBER

HEARINGS
31

:DATI
■ DATE
See
iHEABISa
IHEAEINO
RECORD
iSCHZDuXED
: ADJOURNMENTS CLOSED
1BB3DH
■10-30-53 ■10-30-53
Reaarks

1 2*5.3
110676
110-2-53
110551
10706 ~ 16-17-53 17-17-53
t Bobcrt V, Rounsnvlllo
J 22 i110550
■"Louisiana Television B/ cing C orp.
j 2 j 10285
.■Southern TV Co. of Baton Rouge
• Port Arthur College
7-1
i u
•1 H-26-52
sSraith Eftdlo Company
110287
110286
JThe Enterprise Company
i
6
* 7-1
f-J-l-^li
l—dP 1IO-9-53
tBoaumont
110288 !>9-9-53
• IrTI^U lQC.
T— y% Broadcasting Corp.
IlLroH,
HObSl
I10683
Dl 0 LmAn i UDl , flan I UIUL
! Southern Tier Radio Service. Inc.
i uo 110657
110682
lOttaway Stations, Inc.
(Examiner Bui. to)
18-26-53 (9-25-53
i 17
1 The B i nflfaflpt 00 B / c c re , Inc .
110273
CAHDEH, NEW JERSEY110658
t 29 110272
.South Jersey B/cing Co,
PHILADELPHIA, PENH.
(Exam ins r Do ntihu e )
■ Patrick J 0 0 oph S tail ton
17-11-52 : 10-1- 52
CANTON, OHIO
•Brush-Moore newspapers, Inc.
: 7-11-52
1 Stark B/clng Corp.
CKTfjfo1 n £ r L 1 1 t In )
! 7-20-57
IIO6O6
JTri— Cities Telecasting. Inc.
1
10728
•* 8J 1101*39
Charleston, iMf U.
110729
iCapital
Television,
I
nc.
IIOU38
1 Th© Tlerney Go.
( Examiner Po indexter)
.loun llO-iU-57 tll-17-57
CHATTANOOGA, TJOTflSSEI IVDOD B/clng Corp,
■10675 1I4-22-53
U0U73
! Mountain City TV, Inc.
20- "ST
( ^ * h m 1 ji p r Bond)
•l 12X
1 101+72 17-18- "ST. 1: U-5-2^-53
tSouthern Television, J!nc.
■10-2-5J
iTri—
Corp.
IWDEF State
B/cingTelecaetlng
Co.
1 7U
■9-2-53
CINCINNATI, OlJlO
I Gordon B/cing Co*
iloSjtt
(Examiner Hunttln^)
fTri-City B/clnR Co.
:8650
i
19
HO557
CLEVELAND, OHIO
■6-24-53 t 10- 2- 57
HO556 19-2-53
( Examine r LI tvln)
1 United B/clng Co.
17-24-53
110559
CORPUS CHBISTI, TEXAS
1 Superior Television, Inc.
t
10
(Examiner Irion)
(Keys-TV. Ino.
IE-Six Television, Inc.
16-2U-53 ■8-3-53
•Gulf Coast B/cing Co.
i 6 110560
.Baptist
t 22
.165^7?
IH.
L. HuntGen'l. Convention of Texas
t ^97 1 7-1 -R7 .10-29-53
i Coast&l Bond Television Co
tl06S9 19-16-53
DENVER, COLORADO
i ao
(Examiner Smith)
'9-2V53 110-23-53
Mountain
States
TV
Co.
(KIEV)
i Cowled B/clng Co.
des i^oIneS, Iowa
i 8 i sqoo
(Examiner French)
iMurphy
B/clnj*
Co.
18-26-53
Trn .
' 50 . IlOofaO
DETROIT-rEHNDALI, MICH. iRnntVl
t D 0 '-' ■ J J VaAAn
iLHLL 1 O (Jt,30 TVIV 9>at4An,
O i.IL1OQ0[ lUC
110661 ■8-26-53 •?-25-53
(Examiner Butts)
iWoodward B/cing Co.
19-25-53
! 62 I1066U
IUAW-CIO B/cing Corp, of Michigan
1 . 1.
■ 1 ■ ■ tl0290
Ln IjU I n , N J. Mi 13U 1 A—
mean
ox
trie
LaKee
J?/cing
oo.
111-1 7-R3
fParl I?1 17 ar P / n < 71 J fft 1 r>o
SUPERIOR, WISCONSIS
1 10291
*
T
1-11-1 f— 9c
(Examiner Sharfman)
•11—1
: 6
IRldson Inc
110730 1 7-ii_52 Ill-lJ-5;
110289 "
dTTrHaM, huhM CarqIWa iDurham Hndlo Corp.
t* 11ID
1 10771 n 0-i U-<^7 II 1 -1 7-^7
(Examiner Trench)
I
Durham
B/
c
i
n^
En
t
erpr
1
se
s
Inc
ififl. tiBtt(Sft.VASU
I 1061 2 , 7_ •>1_q7 IB-dtt-'jJ
i Gr ea t Laices Television Co*
(Exsminsr Hun 1 1 1 ng )
t 66 1 10615
iBris Television Corp.
110611* t7-?Q-R7
•O-d^-DJ
l C onnBodo re Perry B/cing S ervlc e « I nc ,
JuulWI, OREGON
7—1 7-^7
> 7
(Examiner On nghfl^ ) t Eugene Telev 1 s Ion* Inc *
iu-15-53 I15-25-53
SSouth Central B/clng Corp*
MBsvilli, 1BdIana
UOI462
(Examiner Sharfman)
lEvansvllle Television, Ino.
HOU63
tOn The Air. Inc.
I10U6U
110269
11026J iy-ii-5* 111-17-52
1 12
Blfff, MChIoaH
tVJR The Goodwill Stations, Inc.
14-6-53
iTrehlt Corporation
(tzamlner Geguine)
110270 17-11-52
110U25
ui-5-52
'
69
*W. 3. Bntterfleld Theatres, Inc.
I10U2U !3-4-53
:Radio Ft. Wayne, Inc.
TORT WAIN*. INDIANA
J Anthony Wayne B/clng
(Exunlner Hunttlag)
18-20-53 19-21-53
9050 lb-17-53
110650
TOESNO. CALIKRNIA
iCallfornia Inland B/clng Co.
1 12 :110552
110699
110607
(Examiner Coopar)
iKARM, The Geo. Harm Station
18-28-53
>
23
GRAND RAPIDS, MICHIGAB tMuslc B/clng Co.
1
3
.Peninsular
B/clng
Co.
(Examiner Bond)
0736, •7-29-53 110-30-53
1,18&a
HARTFORD, COETECTICOT
"9-30-53
(The Travelers B/oing Service Corp. > 9
(Examiner LitTin)
JHartford Telecasting Co., Inc.
110-28-53 '5-27-5J
HATTIESBDRG, MISS,
(Examiner not namod)
iHattieeburg Television Co.
14-22-53 16-15-53
t
2
HONOLULU",
HAWAII
1 Royal tel
(Kxamlner Donahue)
1H0U7lt
IO5I2 "5-13-53
UO513
OOXVILLE, TZNTOSSH
110365
tScripps-Howard Radio, inc.
1 10
(Examiner Sharfman)
IRadio Station WBIR, Inc.
12-2-53
iTeanessee Television. Inc.
UO51U
IIO366
iPeoT>l©i Inc.B/cing Co.
LANCASTER, PENNSYLVANIA IWGAL,
1
3
112-31-52
(Examiner Bond)
110525 15-27-52 18-28-53
1106.10
lArfcanees Television Co.
110611
■
11
lTttli1
SoCS,
aWaESaS
'7-29-53 16-26-53
• Aiicflnfleis TelecosterB, Inc.
(ExaminerOHIOLitTin)
LORAIN,
tThe Lorain Journal
.110526
m
1
31
(Examiner Hunt tine)
110U57
illyria-Loraln
KadIsgM, wIsCMSIH
« 5 uo6ui 18-12-53 19-11-53
iRadio
Wisconsin,B/clng
fnc. Co.
(Examiner Cunnlngha*)
lEadger Television Co., Ino.
110573 14-15-53 15-25-53
1101*58
WlBlLE, ALABAMA
(Examiner Irion)
1
•The
Mobile
Television
Corp.
"iwM-tt,
17-1-53
17-31-53
MOOTGGMERT, ALABAMA
HO57U
(Montgomery B/cing Co., Inc.
1
12
•Alabama Television Co.
(Examiner Donahue)
J

ATLAMTA, GEORGIA
(Esainiaer Hutchison)
(Examiner Runttlng)
0Jjluhu[< i — run i aki nun,
(Examiner Hunt ting)

TV

;no-2-53

DUX
PKO, 1 dic'h.
tBCCEPFIND. 1 IHIT'L. tTiairs
ISSUED iDUl
I
t
Required
1
1
1
None
10-1U-51
t
10-lQ-(i7lll-Q-R7
Re
qu
1
red
|
■Indefinitely

1
1 ADDITIONAL DATA
iBI APPLICATIONS
■ Docket Nob. 10704 &1070t> tc ot
tdlenleeed without prejudice; Record
teloeed 10—30-53 except for receipt of
texhlbite and one stipulation; welting
.Initial Decision
ID-S819
dlemleeedto without
IB/cast Bureau
file no prejudice
exceptions 10-b
.Bearing conference cont'd. Indefinitely
tpendlng
ifor revlovCommleBlon action on petition

t TnAmf In1 f >1 t

t
lExceptione filed Dy B/caot Bureau 8-28;
tReoly to Ejccep. filed "by B— 10288 on 9— lU*
1:ll-l6-53
11—9— 53 sxTnrther
change hearing
o f vr 1 1 1 conference
en material t
I
t
t

;
i 11-1 f-^C
111
— 1 7—
no-9-53
—
;iS-17-53

;
15-25-53
iU-20-(t7
iS-U-53
IIO-IS-^
18-7-57
■ 10-29-53
H0-2V53

7—1 1 R7
'U-9-53
ISee
Romarki

Tiled
Dae A
^-2^-57

IDue &
7-3P-R7• 'r-i-'JS
mA

1
I
1
1
j
1
1 Iq Progress
t
t
8-20-53
I
1
See A
I
I
: Indefinitely
I
:
1 See Romarfcs
.11-16-53
itfone
1
1
t
10-1 ^7
!Required 10-16-57:11-5-57
1
1 See Remarks
1
1
tll-U-53
%
1
1
tKone
-uii Oknflsl
mi tnl*
boij 10-29-53
1• Tnr)
1
iRequired
1
■ 11-20-53
:
.11-6-53
IO-9-53
HO-9-53
1
10-12-53:11-2-53
TRequired
■
IHone
1 ■ ■ *.
iDue A
111 _7n_R7
J
tFiled
19-2-53
Q Q CT I T11 *A
lQ— 1
Q— 1 -R7
t
I
1
Rone
7 1 "5
1
I Sons
1 8-7-53
[Required l-o-lj I JT 11 VOL
!
t
ill 3 ^1
18-31-53
1IDue
IO-5-53
iDus
4
t
A
'2-27-53 ITiled
111-6-53
J — 14—
l! liSU

(SbBSHs^b^H
i
i
i
t
t
(Continued indefinitely on Joint
tpetl
t t Ion of all apol leant s
I
1
ID-87U2 dismissed without prejudice 10-13
tB/cast Bureau to file no exceptions
ill-5-53 Exchange
of all info* 4 exhs.;
:ll-12-53
Further Hearing
1
1
t

lAppl'n. for add'l. time to complete
iconstructlon;
waiting Initial Decfn.
1
1
■9-25-53
t
19-25-53
ii^ivaoc uisnuBBeu wi Lnom uroj. ±v— o,
.D-IO663 dismissed without prej. 9-22-53!
IB/ cast Bureau to file no exceptions
— ,. —
!
■ill— 1—-11 7-RP
f-Tc
1
ill
—1
7-^9
• ll-l
idiamieeed without prejudice In F.D.
I
.ID-10613
9 .oil _CT . dismissed
T4n>l T\Mf without
*r> 1««no^prejudice
1 0—1 R— R7
iK_?K_^7
• S-dlS-1))
IB-10614 to he dlsmleeed
■Designated
under 309(c); Waiting
i Final Decision
17—1 X-KT
•5-25-53
1
t
t
11
1
1
.Due
&
■11-17-52
!7-6-53 ■Tiled (
■4-6-53
A ■
18-3-53 14-30-53 IDue
1 Waiting rinal Decision
.Tiled
■■3-30-53
Due
&
.6-15-53 1I■ 8-18-^3
■Tiled 1
.10-28-53111-17-53
1
I
1
1
.
1
■9-28-53 ISee B below
1
I
:
I
I
1
1
10-10^53 dismissed without prejudice
lSee
C
below
110-30-53
1
1
I1
>
•See D below
I
1
1
.6-4-53
1
1
1
11
1
INone
1
1
16-15-53
IHeld
1D-10475 dismissed 8-4-53: D-10474
.
1
■dismissed without prej. 10-13-53
iHone
t
1
I
•Indefinitely
t
1
t
.6-14-53
12-2-53
1
1
■
.
1
1
1
IRequired .
18-28-53 .11-6-53
■Waiting Initial Decision
1.
1D-1060S dismissed without prej. 8-24-531
1
1
1D-IO609
dismissed without pre.1. 9-9-53
1
11
1
1
t Indefinitely
1
110-23-53 HO-5-53
no-5-53
111-30-53 Exchange of information
■5-25-53 ISee Remark b
1
■11-6-53 Conf. to present points of rel.
••Filed
Due & 1
110-26-53
I
■B/caet Bureau filed no Proposed
1
1
18-27-53
iTlndlngs;
Waiting Initial Decision
1
.
.
19-29-53 • None
I
.Due
A
■9-11-53 * 9-18-53 conferences; 9-29-53
IRequired UO-7-53 iriled
ISee Remarks
waiting Pinal Decision
1
110-27-53 .evidence:
.
10- 17-53 Taking of depositions
11- 5-53 Exchange of exhibits
11-12-53 Further hearing conference
11-13-53 Exchange of exhibits 4 stipulations
11-23-53 Conference to exchange points of reliance
11- 27-53 Examiner to Issue order oontrolllng hearing
12- 15-53 Informal conference to exchange written direct testimony
1-11-5U Parties to suhnit list of witnesses to be questioned
1-1S-5U Cross- examination of witnesses
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BOXSCORE

LOCATION
MGHTPELIEB,
(Exantner Cunningham)
KtTSlEGOH. MICHIQAH
(Examiner Irion)
PKJRIA, ILLIB0I3
(Examiner Smith)
PETERSBURG, VIBGISU
(Izamlner not named)
PHILADELPHIA, PXHH.
(Examiner Donahue)
PORTLAffD, ORE 005
(Examiner Smith)

(Zxajnlner Hardy)
PUP.TSMOUTH, OHIO
(Examiner Irion)
PBOVIDEHCE, RHODE ISLABD
(Examiner not named)
ROAUQIE, V IRQ IB IA
(Examiner Bond)
3 AO KAJ-UlfiTO i 0ALI7OHU1A
(Examiner Donahue)
SAG I HAW, HICHIGAB
(Examiner Cooper)
3 AH BERNARDINO, CAITJ.
(Examiner Butte)
(Examiner not ruuoed)
SAM JOSE, CALIFORHIA
(Examiner Polndexter)
3AVAST7AH, GEORGIA
(Examiner Cunninrfiao)
SHBSYEPORT, LOUISIANA
(Examiner Cooper)
(Examiner Litvin)
3i6w ewr, IWA
(Examiner Cooper)
3'JUIn bttiiJ, INDIANA
(Examiner Cooper)
(Examiner Butte)
spRt,jr-"'Tin n tt t mrtfS
(Examiner French)
FLORIDA
(Examiner Cooper)

ON

!
1
APPLICANT
IWCAX B/clng Corp.
IColonlal Television, Inc.
ITereluli Radio A TV, Ino.
tVerelule Radio * TV, Ino.
IVHBD, Inc.
IWIRL Televiaion Co.
IPeterBburg Telerieion Corp.
iSoutheide Virginia Telecasting Corp.
tDaily Neve TV Co.
lLou Poller
tVeeting^nuee Radio Station*
I Portland Television, I nc.
Horth Pacific TV, Inc.
iCa*cade Telerieion Co.
.Oregon Telerieion, Inc.
iColumbla Empire Telecaeter*
iNorthweet TV 4 B/clng Co.
lOuy Gannett B/clng Service*
iMurray Carpenter A A*Bociate»
tWoodruff, Inc.

HO.
! CHANNEL
1 23
I
S 3
t
t
1
* 358
I 8
1
«
<
* 8
*
1
1 12
1
1
>
I
t

iCherry & Webb B/cliy- Co.
ITimee-World Corp.
IRadlo Roanofce, Inc.
iSocramento Broadcaetere, Inc.
HCRA, Inc.
iHcClatchy B/clng Co.
iSacramento Telecaeter*, Inc.

» 16
1
1 7
I
1 3
I
1
I 10

IBooth Radio & TV Station*. Inc.
lOraupe Belt Telecaetere
IKITO, lac.
!F.H. Radio & TV. Corp.
t Standard Radio A TV Co.
tWSAV, Ino.
ItfJIV-TV, Inc.
IKTBS, Ino.
Ilntemational B/cin^ Corp.
tSouthland Television Co.
IRadlo Station EHMD
tSbreveport Telerieion Co.
iPerlcine Brother* Co.
IKCOM B/cinK Co.
rSouth Bend B/clng Corp.
iHichlana Teleoaotlng Corp.
mer
ane
n Spok
lLouia Vae
iTelerlelo
tSangamon Valley TV Corp.
iCapitol City TV Co.
IWMAY-TV. Inc.
(The Tribune Co.
tPinella* B/cing Co.
IThe Tampa Bay Area Teleoaetiiv: Oo.
I T tun ps T imeo Go *
lOrange Telerieion B/olng Co.

TOPEKA, KANSAS
(Examiner Smith)
WACO, TEXAS
(Examiner Polndexter)
WICHITA, KANSAS
(Examiner Butcbleon)

1
I
I
I
1
1
1
I
I
t
t
t
1
t
t
Il"
1
I
I
1
I
I
l
I

IS
11
513
3
12
4
US
132
2
8
U2

1110531*
10423
Iiu<4ir2

.3-4-53 110-30-53
I 10702 19-30-53
1
»3110-15-52
110251
110253
110252
17-11-52
1 10255
1
17-11-52 110-15-52
17-11-52
llO-S-52
■10695
1110-9-53
110694 •9-2V53
' ?-?-53 110-2V53
110263 110-8-52 1
110259
110262
17-11-52 1110-20-52
1
U06}3
1
110-20-52
110260
17-11-52
1IO261 ig-5-53 19-4-53
1
1

Since this report was compiled, the Commission has announced an initial decision by
Examiner Hugh B. Hutchison looking toward
the grant of vhf ch. 10 at Wichita, Kans., to
KAKE Broadcasting Co. The examiner would
deny the competitive ch. 10 bid of Mid-Continent Television Inc.
Earlier television status reports have been
published by B*>T when they were made available [B»T, Oct. 12, Sept. 7, July 13 and May 8].
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TV

HEARINGS

RECOED
CLOSED
bDJ
C ITh^MilJ* T S t 8-28-53
8-27-53
9-18-53

1
1TI0BS
1DU1
1 ADDITIONAL DATA
IPSO.
lISIT'l.
lOTEPtrrsD.
idbc
'h.
ISX APPLICATIONS
IDDS
lISSTTZD
■Dae
&
110-22-53
IB/caet Bureau filed no exceptional
IHone 1
Ifllet
IValtlac Final Deolaloa
IEequir.dllO-2-53
1
I
■ 10-20-5J under 309(c): Bepl7 to
•Due & 1
I
IDeeignated'
1T1181 110-23-53111-12-53 tPropoied Tlndlnge filed 10-12-53:
19-22-53
1
1
1D-106U4
ie for Eodlflcatlon of CP
1
I
1
ID-IO543 dlaslaeed without prejttdloe
Ib Prograae
1
1
1
1
I
I
1
.9-25-53 1
I
1■ Hone
I
1D-10659
dlenleaed without prej. 9-29-531
ISonc
1
7-20-53
Set I lBeffnlrodllO-2-53 ■Tiled
■Tlnal Declelon laeued 10-22-53
.Below
1
1
I
1
1
1
1
t
1
1
t
1
5-15-53
1
1
I
1
5-15-53
6-4-53
1
ISna 1 1
1
■Valtlng Initial Declelon
■riled 1•
!6-U-53 17-31-53
1
1
1
1
■
■
:
1
IPre-trialto conference
■E-10727
be dlemlesed11-6^53"
IHone 1
ITlled
IHone
lEffectivenese of Init'l. Deo'n. stayed
lBeorilr«ll6-8-53
■by
Comnleeion;
Application
dlealeeed on
I
I
■
■petition
of applicant
10-22-5J
1
1
1
1iDeei^nated under 309(c)
1
11-19-53
1
1
1
1
1
<
11
1
1
1
0-5-53
I
16-5-53
1
iDae A 1
■Halting Initial Decision
14-23-53 ITllod 1
1
■
1
17-10-53
1
1
1
IDae
A
ISone
9-25-53
■Tiled t
I
■Halting Initial Declelon
1■rii.4
■
18-4-53 ■ 7-20-53 ■
■D-10634 dlenleeed without prej. 9-22-53;
I
INona 1
■Tlnal Declelon leeued 10-2°-53
■iriled
Hone
19-25-53 iEeoulredllO-1-53
iDue & 1
110-23-53 Corn, eteyed effect of Initl.
1 Tiled 19-18-53
■Decn. :denled petn.of applicant for
19-1U-53 1
■
llnnedlnte ^Tant; waiting Tlnal Dec'n.
■
1
■Appl'n.
aidltlonal tlxe to
1
1
1
Iconplete forconetruction
1
1
1
111-3-53
pre-trial
conference
111-6-53
1
■t
1
1
1
HO- S-53 1
1
1
1
110-22-53
l?»<=?.rfce
1
■ See I1
■Affirmative Pro.Tlnd. due 12-22-53
17-31-53
1
17-31-53
■1 Se^ly to Pro. Tlnd. due 1-2^54
■
■See
T
1
loelov 1
iw-tltlsr Initial Declelon
t
.
1
1
1
1
t
1
1
1
1
1
1
'^•^53
.
1 Indefinitely
1
11
1
.Continued
Indefinitely pandLn^ Comnie1
iSee Re=arlc«
t
lelcn
action on pet'ne. to enlarge lseue
1
1
I
I Io-defi nicely
1
11
t
1
110-38-53
1
1
1
111- 30-53 ^ic'ian^e cf Information
ISee Remark* il-zi-53 1
118-10-53
14-15-53 '1
11214-53 Conference to exchange pointe
IDae
■riled
t
1
1 * 1
of reliance
HO-15-52
IP. T. filed by B/caet 3ureaa 2-^6-53: by
17-13-53
16-11-53 ISee
Iportlee
4-17-53;
oreuaent
echedulIP.emarte 1
led 11-9-53;
waitingOralTlnal
Deolelon
IDae A 1
HO-15-52
1
■Hepllee
to
P.T.
filed
by
parties
■Tiled 11
1
17-13-53
icounter replies filed 8-20-53: 8-10;
1
iwaltlnf; Initial Decision
■9-30-53 IHone
19-25-53
1
IBone
ID-10680 dlmliesed without irej. 9-22-53:
Iwaltln^ Tlnal Decision
ISee
G
IEe<iuiredllO-6-53
iTlled
I10-SV51 ibelov
1
1
1
15-7-53 1
1
1
I
1
110-20-52
1
■Valtlng
Initial Decision;
IDae
A
1
16-15-53
■Tiled ■1
ISee H below
1
19-9-53
1
1
ISee
1 11
1
t
110-20-52
tdelov
1IHone to malting Initial Decision
19-4-53 ■
1
1
1
dismissed without prej. 9-4-53;
IHone 1
■be filed ■D-10632
■Tlnal Decision issued 10-15-53
■ HeoTjlr»ll9-15-53
H. Propo* ed rin.ilnra ■ ubalttod 6-15-53 0° appllcont'e application! only
nr§ lncladc'3 no concluelons or flndlnge re oppoeln£
•uch P ropoaedon ?1q11
applicant;
7-6-53 Repllee, Supplemental Tlndlnra & Concluslona
filed by applicante
10- 16-53 Afflrmatlra Propoeed Tlndlnga filed by applicante
11- 16-53 Counter Propoeed Tlndlnga and Conclualona due fro. all partlea
12- 1-53 Rebuttal Propoeed Tindinga A Conclualona due

iDATX
iHSABJHO 1HXAB1S0
DOCKET
Ann pi 1 it w\
H06A2
18-12-53
I106U3 iDBIOi t19-11-53
19-18-53
1
14-22-53
■3-23-53 114-22-53
18-14-53
13 1
1101142
16-10-55 1
11061*
110737
17-10-53
1IO5I1I
111-27-5? 17-10-53
IIOJUS
HOJJg
1IO659 110-28-53
18-26-53 119-25-53 'J-25-53
IIO2U5
110319 17-11-52 1110-1-52 1IO-1-52
> 9138 17-11-52
19-17-52
I1032U 19-25-52 11
17-11-52 1110-1-52 110-1-52
U02U7
I10?U6 17-11-52
110727 19-3-52 1
110-14-53 ■11-13-53 14-20-53
14-20-53
> 8p7 13-18-53
HOWlO
110655 •10-19-53 1
111-18-53
1
•9-25-53
110656
■9-25-53
ihj-i?9— 5c
110294
Ul-17-52
17-11-52 1 11-17-52
110298
1 9013
111-17-52
1
•7-11-52 111-17-52
110635 18-5-53 1
18-3-53
19-4-53
19-4-53
30
110579
> 8- 3-53
•7-1-53
1
18939
110696 19-30-53 1t 16-15-53
t
110517 110-7-53 111-6-53
•5-13-53
Baa
•6-W-51
uofrfb
110U77
110518 14-22-53
15-29-53
110523
tI 6-19-53 16-19-53
110522 15-20-53 1
'10r2-53 ..
115672
t'7-3-53
110524
Iu-6-53 14-6-53
30 19-2-53
■6-3-53

lAlf h. Landon
i
IKWTX B/cing Co.
1
iWaco Telerieion Corp.
t 10
iMid-Continent TV, Inc.
i
IKAKE B/cing Co. , Inc.
t 10
IThe Radio Station KTH Co.
1
iTaylor Radio A TV Corp.
1 3
iWichita TV Corp., Ino.
t
WILMINGTON, DELAWARE
(Examiner Shnrfman)
iDelaware B/cing Co.
1
1. 8-19-53 Affirmative Proposed Finding* filed
9-18-53 Rebuttal Propoeed 7indinge filed by applicant! only
10-19-53 Conclusion! to Propoeed Tlndlnga filed by D-9138 4 D-IO3I9
IO-29-53 Replies to abore filed by D-9138 & D-IO319
8- 24-53 AfflrmatlTe Proposed Tlndlnga filed by partlea
9- 9-53 Rebuttal Propoeed Tlndlnga filed by partlea
9-17-53 Oonclualona to Propoeed Tlndlnge filed by partlea
9- 28-53 Hepllea to above filed
10- 20-53 Hearing Conference held
11- 12-53 Exchange of Information
11-24-53 Exchange of polnta of reliance
IIHIUEiail
HERE is the boxscore on the status of comparative television hearings pending with the
Commission and in proceeding before FCC
hearing examiners as of Oct. 31.
It was compiled by Miss Frankie L. Fox
under the direction of Robert J. Rawson, assistant chief of the Hearing Division of the FCC
Broadcast Bureau. It was prepared for the use
of Commissioners and the FCC staff.

COMPETITIVE

Northwest

Eastern

$55*000.00
Profitable 250 watt fulltime independent.
Absentee owned. Net quick assets of approximately $10,000.00. Down payment
S20.000.00.
Balance
on liberal terms.
Appraisals

•

$509000.00
Fulltime network affiliate showing steady
profits. Ideal for one or two operators.
§25,000.00 down, balance on liberal terms.

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefield
Washington Bldg.
Sterling 3-4341-2

CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672
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editorials
The

New

FCC

Philosophy

ALMOST before our very eyes a new philosophy of regulation of
communications has evolved. That this has occurred largely since
the change in Federal administration does not mean that we are
partisan.
The fact is, nevertheless, that the new concept of the FCC is that
the majority (as distinguished from the political majority) feels that
broadcasters are competent to run their own businesses. This isn't
reflected in anything approaching subservience to the licensees.
Rather, it is a concept of firm but minimum regulation, as against
the former method of arrogating more and more power whether or
not it was spelled out in the law.
Rosel H. Hyde, when he was in the minority, opposed the mailedfist tactics of the Democratic majority. The same could be said of
Comr. George E. Sterling, the only other Republican member following the resignation of Comr. Robert E. Jones, who served from
1947 until 1952.
On matters of regulatory philosophy, Chairman Hyde usually
finds Comr. Sterling with him. And it has become apparent that
the two new Republican members — John C. Doerfer and Robert
E. Lee — are of the same mind. Mr. Doerfer made his position
abundantly clear in a forthright talk a fortnight ago. He's content
to leave program control to the broadcasters. He's for "self-policing"
as more effective and cheaper in safeguarding the public interest
in program content. And he advocates cutting of red tape.
Comr. Lee, who has yet to win Senate confirmation, believes in
the doctrine: "He governs best who governs least." He says he
thinks broadcasters, by virtue of their risk investments, are best
qualified to run their own affairs.
Comr. E. M. Webster, who wears no political label (he's an independent), isa stickler for adherence to the letter of the law. But
like his Republican colleagues, he's not disposed to go beyond what
he regards as the Congressional intent. He made a lot of sense in
his now celebrated address before the District 14 meeting at Sun
Valley, Idaho, last September.
Comr. Robert T. Bartley, Democrat, does not vote along party
lines. Even during Democratic balance of power days, he would
not reach out for authority not implicit in the Communications Act.
That leaves Comr. Frieda B. Hennock. She, no doubt, is an
excellent lawyer. She was an avid New Dealer. Her dissents carry
a consistent theme — crack down hard. For example, she alone
opposes three-year licenses for television stations. Not so strangely,
what's left of that hard-core of left-wing lawyers consistently
supports her views.
We have no notion that the new FCC majority is going to be soft
and condescending. There are bound to be differences between
the regulators and the regulated. But, as one licensee observed in
our Open Mike column last week: "A far cry from the conditions
of a short decade ago."
Selling America

Ab.road

LAST AUGUST, Theodore C. Streibert took over one of the
toughest jobs in Government — running our external propaganda
program. He was named director of the U. S. Information Agency,
which had been separated from the State Dept. All of his predecessors had resigned, after short tenures, because of the brutal
pressures in what appeared to be an impossible assignment.
There had never been a practical broadcaster in that job before.
Ted Streibert had had two decades in radio (and latterly television).
He knew, as a media man, that advertising, to be effective, had to
be "believable."
That is the new ingredient that Ted Streibert, with the blessing
of President Eisenhower, is introducing in USIA affairs. No more
propaganda for propaganda's sake. He's going to sell the American
way of life to those in the subjugated countries by selling affirmative
facts, not "unsupported assertions on a wide variety of issues," as
he puts it.
When Mr. Streibert assumed office, we said we felt a sense of
satisfaction, despite the thankless nature of his task and the rugged
experiences of his predecessors. It won't be a bed of roses, but
we predict that his "truth in advertising" concept will sell America
abroad, just as it has sold America to Americans.
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Drawn for Broadcasting • Telecasting by Sid Hix
"It's a little gimmick I thought up, Boss, to dramatize
W OF -TV's new, big power boost!"
Crisis Over; Patient Lives
A VETERAN broadcaster of our acquaintance, one who manages
both radio and television properties in a metropolitan center, said
in a private conversation the other day: "I think radio has gotten
over the psychological hump."
He explained that both buyers and sellers of radio advertising,
in his view, had readjusted themselves to contemporary facts of
advertising life. Radio salesmen are no longer approaching prospects with a traumatic fear of being thrown out. Radio buyers
are no longer so bewitched by the glamour of television that they
believe radio obsolete.
Broadcasters and their customers have indeed passed the crisis.
Signs are everywhere evident that radio has emerged from the
turbulence of the past three years a strong and respected medium.
They are especially evident in the local and spot fields, which are
characterized by persistent and fruitful activity.
The new and infinitely clearer climate of understanding about
radio is ideal for invigorated selling. And, happily, that is taking
place. Scarcely a week passes without the arrival of another
persuasive presentation, based on hard facts, to emphasize the
vitality of radio. Take as a good example the Pulse study commissioned byThe Katz Agency and reported here a week ago.
The Katz study showed that the radio audience is bigger in the
peak evening televiewing time than it is in the early morning which
advertisers consider is protected against television competition.
As The Katz Agency pointed out, the Pulse research presents
"further conclusive proof that nighttime radio listening is a
hardy, well-established habit that does not disappear when tv
enters the living room. Instead, as many surveys have repeatedly
proved, radio listening is transferring its locale from the living
room to the bedrooms, kitchens, workshops, automobiles, etc."
All such facts as those upon which the Katz presentation was
based are the more significant for their comparison with the
fancies entertained not long ago by some of the most highly paid
if not imaginative advertising executives in the country.
Then it was fashionable to believe that radio listening would
diminish to zero when evening television programs were on. It was
on that very assumption that the Assn. of National Advertisers
launched its unfortunate but successful campaign to drive down
radio rates.
The more facts that are turned up the more convincing the
argument that radio, although forced into transitions by television, remains a penetrating and persuasive means of reaching
the mass population inexpensively.
It may be true, as we think it is, that radio has gotten over the
psychological hump. By continuing to gather the indisputable
facts and to present them forcefully, broadcasters may make sure
that another hump won't materialize to require the kind of painful scaling that it took to overcome that last one.
Broadcasting
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In the rich San Francisco Bay Area, these kcbs local

'EATURE

SECTION
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personalities spell success for any campaign.

For eight of

the top ten local daily participating shows

are on

kcbs*

What's

more,

50,000 -watt

kcbs

commands

largest average total-week share of audience, month
month!*

To put the stamp

for participating program

Radio

availabilities today.

Source: Pulse of San Francisco *January— August 1953 •January 1961— August 1953
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+ The Houseuivea' Protective League * Star I He Salute

the
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of success on your sales

efforts in the Bay Area, ask us or CBS

'EEKL1

PER

Spot Sales

COPY

At the right is copy of the
Award

presented to Edward Lamb by all of the
Religious Faiths of Erie for
the outstanding Public
Service Programs, "Your
Church" and "Sunday
Church," which have appeared on WICU-TV, for
more than four years.

0

0

0
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IN

ERIE,

and WICU

PA.

PUBLIC

SERVICE

REALLY

MEANS

TV really SELLS

too!

Erie, Pa., has the largest set circulation per
capita of any city in the U.S.A. That means
more sales for you! Write, wire or call our

SOMETHING

RADIO
»* TV

WTOD— Toledo, Ohio
Forjoe

* NEWSPAPER

representative for full details.
WICU-TV— Erie, Pa.
WHOO — Orlando, Florida
Edward Petry & Co., Inc.
Avery-Knodel
WMAC-TV— Massillon, Ohio
WIKK-AM
H.-R.
Co. — Erie, Pa.
Edward Pefry & Co., Inc.

VW^f
HOMI OFFICE — 300 EDWARD IAMB BLDG , TOLEDO, OHIO

WASHINGTON OFFICE . 1177 NATIONAL PKESS BLDG.

INC.

The Erie Dispatch — Erie, Pa.
Reynolds- Fitzgerald
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WILLIAM D. SWANSON
William D. Swanson, dynamic young sales
manager of KTUL and KFPW, loves to sell
RADIO— and make it produce TOP RESULTS
for advertisers on the two Griffin-owned stations he serves.
An account executive on the KTUL sales staff
for five years before assuming his present

iLejc two ^titioM refre%tit
dCGUMufct'ive total ef

position, Swanson is a stickler for "follow
through"
and service in the interest of KTULKFPW clients.
Swanson succeeded L. A. (Bud) Blust as sales
manager, August I 5, when Blust was appointed
vice president and general manager.

Avery-Knodel,
Affiliated

* Reach the billion-dollar
market of Tulsa and Eastern
Oklahoma— PLUS the multimillion dollar trade area
of Fort Smith and Western
Arkansas at the lowest cost
per listener. ONE
OPERATION—ONE
NETWORK,
CBS Radio. Earn greater
discounts by using BOTH
STATIONS.

Inc.,
with

National

KOMA,

representative

Oklahoma

City

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and February by Broadcasting Publications, Inc., 1735
DeSales St., N.W., Washington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C, under act of March 3, 1879.

Oldest inland city in U. S. Founded
1730. Chartered 1742. State Capital
1799-1812. Congress met here in 1777,

J)

WGAL-TV
NBC

• CBS

• ABC

• DU

Lancaster,
Settled as Harris' Ferry by John
Harris, Sr. Town was laid out in
1785 by John Harris, Jr.

MONT
Pa.

A great profit opportunity
for advertisers —
the Channel 8 large, rich Pennsylvania industrial
and farm area includes Harrisburg, York,
Reading, Lebanon, Lancaster and hundreds of
smaller cities and towns. This consistently
prosperous WGAL-TV

laid out in 1741 by Proprietors. First
Pennsylvania town west of Susquehanna River, Seat of Continental
Congress 1777-1778.

enthusiastic buying

audience spends $1,723,599,000 each year for
retail merchandise.

of

five

cities

Stimulating local interest and public service
programs and top shows from four networks
build viewer loyalty. In its FIFTH

Laid out in 1748 by Thomas Penn.
Incorporated Borough 1783. Became
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dosed
FOURTH quarter shaping up as largest in
broadcasting history, business-wise. Radio
business, network as well as local and spot,
running well ahead of this time last year,
and tv, with nearly 200 new stations on air
this year, naturally reaching new highs all
around. Seems to be no doubt that 1953
will go down in broadcasting history as record-breaking year.
★ ★ ★
NUMBER of new television stations are
complaining about "expediting charge" assessed by AT&T and associated companies
for interconnecting network service. Several
stations report that network with which station planned affiliation hadn't notified telephone company sufficiently in advance, with
result that immediate installation entailed
fees running from $10,000 to $20,000.
Charges are over and above regular airmile mileage rates.
★ ★ ★
FEDERAL Trade Commission set to make
second charge this week against "bait" advertising on radio-tv and other media in Nation's Capital. Trade Commission last week
revealed deceptive advertising charges

iircuit

Possibility is that broadcasters will have to
ante up around $2 million a year in FCC
license fees. Page 27.

WHITE HOUSE hasn't yet given up on use
of television on modified news conference
basis from White House. James C. Hagerty,
presidential news secretary, in answering
question at Sigma Delta Chi convention in
St. Louis last Thursday (story page 40),
after reciting difficulties in handling of regular news conference give-and-take over radio and tv, disclosed there may be answer
soon, inferring they have formula they believe will work.
★ ★ ★
FURTHER study will be given proposed
multiple ownership rules and supplemental
fm services by FCC at special session this
week, possibly Tuesday. Probably not on
schedule: Daytime skywave case. Also
not on schedule: Color tv timetable.
★ ★ ★
INACTION

of FCC

to irk some
had meeting
demonstration
Staff has done

on color tv beginning

people. Commission hasn't
on subject since New York
at Waldorf-Astoria Oct. 15.
some work, but Commission-

ers themselves haven't even set target date
for discussions.
★ ★ ★

against Lacy's, bankrupt D. C. appliance
chain, in firm's sale of home freezers, tv sets
and other appliances (see At Deadline).
★ ★ ★
WHILE Westinghouse and Wesley T. Dumm
negotiators are making progress in deal
transferring 49% interest in KPIX-TV San
Francisco to former company [Closed Cir-

IF TWO-MAN House Un-American Activities subcommittee's Nov. 23 closed session in
Los Angeles delves deep into activities of
radio-tv people it may be somewhat of surprise to Chairman Donald L. Jackson (RCalif. ) . As of last Friday, Rep. Jackson did
not know whom subcommittee investigators
may have subpoenaed to appear but doubted

cuit, Nov. 9], there still are "routine problems" that prevent final action. Westinghouse Radio Stations Inc. would acquire
minority holdings for $2,450,000.
★ ★ ★

if emphasis would be "on any particular
field." His comment came after news reports that subcommittee would look into
activities of some persons in radio-tv. Other
subcommittee member is Rep. Clyde Doyle
(D-Calif.)- Open hearing set for Dec. 1
in San Francisco.
★ ★ ★

CATHERINE MAUCH, associated with Joseph Katz Co., N. Y. and Baltimore agency,
for past 14 years, appointed director of media in New York. She succeeds Beth Black,
who resigned to join Harry B. Cohen, N. Y.,
as head of that agency's radio and television
timebuying department.
★ ★ ★
UHF operators can look for invitations to
New York meeting of Ultra High Frequency
Television Assn. shortly after Thanksgiving
to discuss common problems, hear network
and advertising agency representatives talk
on what they look for in using uhf stations.
Acting Executive Secretary Melvin A. Goldberg has spent last few weeks in New York
on project. Meeting will be open to all
uhf'ers, whether members of UHFTA
★ ★ ★

or not.

CITY officials in Portland, Ore., ready to
abandon plans to locate all tv antennas on
high park site, Council Crest. Project ran
into opposition based on claim that blind
spots behind hills would be completely devoid of tv reception if all stations had common antenna site. KPTV (TV), first commercial uhf station in nation, has antenna at
Council Crest, but KOIN-TV is on private
land. Had Portland adopted idea it might
have been pace-setter for other cities.
Broadcasting

• Telecasting

ALTHOUGH it's assumed radio will be permitted to cover Sen. Hendrickson's Judiciary
subcommittee open hearing on juvenile delinquency Wednesday, there was no specific
mention of medium in announcement that
tv will be allowed. Reason: No bids from
radio were received.
★ ★ ★
RADIO spot announcement campaign for
Norwich Pharmacal Co., Norwich, Conn.
(Pepto-Bismol), was so successful that its
agency, Benton & Bowles, N. Y., not only is
renewing in 58 markets but adding approximately 15 more effective Jan. 4 to run
through spring.
★ ★ ★
PROCTER & GAMBLE, Cincinnati, for its
Joy, adding three television cities and four
radio cities to its present list of markets
through Biow Co., N. Y.
★ ★ ★
WHILE not yet announced, it is practically
certain that Boys Town choir will broadcast
half-hour concert of seasonal music on Sunday before Christmas on ABC Radio Network for fifth consecutive year sponsored by
Stanley Home Products.

ADVERTISERS

& AGENCIES

Parts of P&G and Philip Morris accounts
quit Biow Co., but Biow president says it
has nothing
to do Lobbyist
with Milton
Biow's
onetime deal with
Artie
Samish.
Page 28.
Barry Ryan says recession threats demand
advertising re-evaluation.
Page 29.
FILM
Technicolor begins shooting tv color
films. Page 31.
FACTS & FIGURES
Magazine Advertising Bureau releases an
"analysis" of tv network billings. Page 32.
PROGRAM

SERVICES

Thirty-three song writers sue NARTB,
BMI and host of broadcasting companies
for $150 million charging conspiracy to keep
all but BMI music off the air. Page 34.
Telemeter will test subscription tv with
big, new Paramount comedy Nov. 28.
Page 38.
TRADE ASSOCIATIONS
Sigma Delta Chi resolves to help radio-tv
battle for equal access to news. Page 40.
Tv Code Review Board issues first report
to the public. Page 46.
GOVERNMENT
Federal judge rules it legal for professional football team to ban telecasts of
other league games into its home territory
when it plays there. U. S. Supreme Court
rules baseball is not governed by anti-trust
laws. Page 52.
Initial decisions propose tv grants to
KFBK Sacramento, Calif.; WGAN Portland,
Me.; KLYN Amarillo, Tex. Page 62.
STATIONS
WPIX (TV) New York makes deal with
neighboring uhf stations to rebroadcast
WPIX shows.
Page 68.
Weekly summary of new tv operations
and of stations planning to go on air in next
30 days. Page 72.
FEATURES
How tape makes an 18-hour broadcast
day out of eight hours of work.
Page 81.
Shaeffer's Snorkel pen is a television hit.
Page 82.
Radio makes a clothing store the leader
in its chain. Page 82.
Selling liquor on radio by selling something else. Page 83.
FOR THE RECORD
Text of Canada-U. S. television agreement. Page 107.
Telestatus weekly summary of tv stations on the air and their estimates of sets
in their coverage areas. Page 121.
Commencement target dates of all tv
grantees. Page 124.
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what's

Charlie

got
Charlie Arndt is by choice, instinct and achievement one

of the country's shrewdest radio timebuyers.
If he reads that sentence after he steps on the 8:15 out of
Westport, Conn., or as he wedges his way through the LaSalle St. station, he'll probably murmur to himself, "Well,
mebbe so. But I also married Mary Bowdoin who's one
whiz for facts. She always says, 'Get it right, Charlie ; get
it right!' "
That as it may, Charlie's a razor when it comes to radio.
Sure he's one of the more than 17,000 radio people who
swear by - rarely at - Broadcasting Yearbook.
Maybe he can't twine a wisteria vine, but he can wrap up
a spot or fifteen-minute campaign that makes millions of

haven't?
you
that
people come galloping down the streets hollering, "Gimme!
What's!" Charlie got
Gimme
Charlie's got (God,
Yearbook. Charlie's
crisply-written daily
radio.

that you haven't?
how blunt can we get!) Broadcasting
got the most fact-packed, well-edited,
reference book in modern American

If pressed - he's rather shy - he'll sing off the total radio
billings of every known agency, plus the agency's accounts.
He's got the most complete roster of national and regional advertisers down to the last name in the "We-want-radio" unit.
We could go on and on. The darn book is one of the most
phenomenal things in modern radio broadcasting.
The Charlie Arndts of today's radio buying read and refer
to Broadcasting Yearbook every minute of the day. They
use it until it's as wrinkled as an old skiing cap - and that's
being wrinkled ! But Charlie's brow isn't - thanks to Broadcasting Yearbook's quick, accurate facts that are there on his
desk every day at his fingertips.
Want

to get real results for your station, network or advertisers? Want to make radio the choice slice of every
budget? Want to make your station the only station Charlie
Arndt would care to recommend in your area? Then, tell
the Charlies of radio buying. Tell them how good and
powerful you are. Tell them in a most-referred-to-ad in the
pages of the only book of its kind - Broadcasting Yearbook.
You're not in radio if you're not in Broadcasting Yearbook!
We mean that.

Write, wire or phone now for an immediate space reservation. Proof deadline November 28. Final deadline December
5. Broadcasting Yearbook's crack creative staff will supply
copy and layout free of charge, if you wish, based on your own
data.

. . . remember — you're not in radio if you're not in
BROADCASTING
1735

DeSales

Washington

YEARBOOK

St. at Connecticut

6, D. C. ME.

8-1022

Avenue

Wherever

You

In

Go

The

NEW

Pittsburgh

ts" Latest Pulse
Pittsburgh isin
going
places
. .m. and ?fF
so irs
is KQV!
ogra
pr
figures prove that KQV has almost twice as many top rating
shows as its nearest competitor. Between 6:30 A.M. tand
11 P.M., KQV programs rank first 38% of the time. The
second ranking station is first only 21% of the time.
Number

of Program Firsts by Quarter-Hours*
6:30 A.M. to 11 P.M.
Station
Firsts
KQV
125

Station
Station
Station
Station

"B"
"C"
"D"
"E"

70
54
47
0

It's just another way of saying that if you want to sell the
profitable, "going-places" Pittsburgh market, your best bet
is the station that's going places . . . KQV!
*Total Va Hours Measured — 330-Monday thru Friday

CBS
National
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FTC Bait- Switch Charge
FEDERAL TRADE COMMISSION

has

charged Lacy's Inc., Washington, D. C, retail
appliance chain, with "bait" advertising on radio, tv and newspapers in violation of Sec. 5 of
FTC Act which prohibits unfair and deceptive
acts and practices in commerce.
Lacy's last month filed petition for voluntary bankruptcy, listing 172 creditors and total
liability of $320,507 [B«T, Oct. 12]. FTC
named principals William Warsaw, president;
Eugene Rietzke, board chairman; Hyman Goodbinder, vice president, and Herman Goldstein,
secretary.
FTC charges misrepresentation in advertising
of home deep freeze units over WARL Arlington, Va.; WTOP-TV and WTTG(TV) Washington; in Washington Times-Herald, and in brochure. Prospects were told, FTC charged, that
purchase of freezer entitled them to enroll in
special food plan wherein they could buy food
at wholesale prices at $30 to $50 (or 20% to
30% ) saving on food bills monthly. FTC
said Lacy's, besides having no affiliation with
food plan's operators, misinformed prospects
on prices which under food plan were at least
as high and sometimes in excess of current
retail prices.
Second FTC charge against Lacy's involved
"switch" advertising. FTC said Lacy's offered
in radio commercials and in Washington Post
well known brand name tv sets and other appliances at stated prices to induce prospects
to allow home demonstration or to visit Lacy's
stores. Salesmen then failed to demonstrate
such merchandise, disparaged it and attempted
to sell more expensive merchandise than that
advertised, FTC said..
Lacy's was given 20 days to file answer to
FTC charges and hearing was set for Jan. 8
with FTC Hearing Examiner William L. Pack.
50%

of New

Yorkers

Heard

Vote Results on Radio— WOR
FIFTY PERCENT of people in New York City
and northern New Jersey listened to Nov. 3
election returns on radio and almost 30%
learned of outcome via that medium even
though these are tv strongholds and election
was decided in what is normally peak tv viewing time, WOR New York reported Friday
on basis of special survey by Pulse Inc.
WOR said Pulse interviewed 500 adults in
New York City and 500 in five key north
Jersey counties, with interviewees divided
equally between men and women and not more
than one questioned in any family. Results,
WOR said, showed 52.2% in New York and
49.8% in north Jersey listened to returns on
radio, with major sources of interviewees' first
information about outcome (around 9:30 p.m.)
shown as follows: in New York, radio 27.6%,
tv 44.6%, newspapers 13.2%, and "from someone else" 8.2%. In north Jersey, radio 29.0%,
tv 42.6%, newspapers 13.6%, and "someone
else" 13.0%. Survey also showed WOR listenership highest among radio stations, announcement said.
Broadcasting

deadline

• Telecasting

WEEK-TV
BUYS 3-D
CONTRACT for use of stereoscopic
(3-D) television technique signed Friday
by WEEK-TV Peoria, 111., and Geneoscope Co. Wayne Lovely, WEEK-TV
chief engineer, said process can only be
used for live programs. It requires no
special station equipment, being based on
use of props and camera angles.
Process was developed at Bloomington,
111., by Geneoscope. Company plans
to market viewing glasses for public.
These glasses, necessary to obtain stereoscopic effects, are expected to sell around
$1.50.
NARTB

Plans

Membership

Industrywide

Campaign

INDUSTRYWIDE campaign to expand
NARTB membership will be conducted in
early 1954, Membership Committee decided
Friday at Chicago meeting. Henry B. Clay.
KWKH Shreveport, La., District 6 director and
committee chairman, said plan will be submitted to board in January.
Based on broadcaster participation in every
state, project carries this theme, according to
Mr. Clay: "The best salesmen of NARTB are
the members of the association." President
Harold E. Fellows; William K. Treynor. manager of stations, and Thad H. Brown, tv vice
president, reported on membership, which has
increased 15% in last year.
Attending meeting were: Mr. Clay; Richard
M. Brown, KPOJ Portland, Ore.: John H. DeWitt Jr., WSM Nashville; F. Ernest Lackey,
WHOP Hopkinsville, Ky.: Ward L. Quaal,
WLWT (TV) Cincinnati, and Jack Todd,
KAKE Wichita.
Convention committee, also meeting in twoday session, agreed on plan for full BAB participation in 1954 May convention. Plan, submitted jointly by President Fellows and William
B. Ryan, BAB president, provides that BAB
will handle radio sales and sales promotion
aspects of radio portion of convention agenda.
Attending convention group's session were
Kenyon R. Brown, KWFT Wichita Falls, Tex.,
chairman; Hugh K. Boice Jr., WEMP Milwaukee; C. L. McCarthy, KROY Sacramento,
Calif.; W. D. Rogers Jr., KDUB-TV Lubbock,
Tex., and James D. Russell, KKTV (TV)
Colorado Springs, Colo.
CBS-TV
New

Film

Sales

Offers

Sales Approach

IN WHAT was said to be first sales approach
of its kind, CBS-TV Film Sales announced Friday that Annie Oakley films, to be sponsored
by Canada Dry on alternate-week basis on
some 80 stations in U. S. and Canada, will
be syndicated simultaneously to regional and
local advertisers for sponsorship on same stations in weeks not used by Canada Dry. Annie
Oakley Productions, producer of series which
Canada Dry has signed to sponsor starting
Jan. 2, will produce second series for syndication by CBS-TV Film Sales to other sponsors.

BUSINESS

BRIEFLY

SALES ON TODAY • Minnesota Mining &
Mfg. Co., St. Paul (gift tape), through BBDO,
has purchased nine participations on NBCTV's Today program (Mon.-Fri., 7-9 a.m. EST),
starting Nov. 24, and S.O.S., Chicago, through
McCann-Erickson, has bought 12 participations
on same show, starting Nov. 23.
PREAM

SPOTS • Campaign of radio spot announcements to run for 39 weeks in about 11
markets is being prepared by M & R Dietetics,
Columbus, Ohio, for Pream (dehydrated cream
product), starting Jan. 4. Agency is Benton &
Bowles, N. Y.
ANTI-FREEZE DRIVE • For third successive
year, Cristy Dry Gas (gasoline line anti-freeze)
will launch its radio-tv spot announcement
campaign next month through Humbert &
Jones. N. Y. Radio to be used in about 30
markets, starting around Dec. 1 for eight
weeks, and television in half-dozen markets
starting approximately Dec. 15 through Jan.
26.
SPOT CAMPAIGN • Lederle Labs.. N. Y.,
placing spot announcement campaign in small
number of Texas markets, using poultry-interest
program adjacencies, starting Jan. 4 for 52
weeks. Agency is Conklin Mann. N. Y.
SCOTT BUYING • Scott Paper Co., through
J. Walter Thompson Co., N. Y., buying radio
spot announcement campaign in Florida to run
Nov. 30 through Feb. 27.
TOY CAMPAIGN • Toy Manufacturers of
USA, N. Y., using participations on 27 tv stations in 24 markets in three-week campaign
now underway, through Grey Adv., N. Y.
TIRE SPOT DRIVE • B. F. Goodrich Co.
starting three-week radio spot announcement
campaign in number of markets, effective immediately. Agency: BBDO, N. Y.
MAGIC SAW KIT • Marlie Trading Co.
(Tyler magic saw kits), N. Y., names William
Warren, Jackson & Delaney, N. Y., to handle
advertising. Stevens P. Jackson is account executive. Television will be used in pre-Christmas
promotion in all major tv cities in East.
WILLYS RENEWS • Kaiser-Willys Sales Div.,
Willys-Motors Inc., Toledo, has renewed sponsorship of Lowell Thomas newscasts over CBS
Radio (Mon.-Fri., 6:45-7 p.m. EST). Agency:
William H. Weintraub & Co., N. Y.
GM BACK on ABC • General Motors Corp.,
Detroit, has renewed sponsorship of Your Land
and Mine program, featuring Henry J. Taylor,
on ABC Radio (Mon.-Fri., 8-8:15 p.m. EST),
effective Dec. 14. Agency: Kudner, N. Y.

Rockhill-French

Pact

ROCKHILL Productions, N. Y., announced
Friday it has effected affiliation with Creations
Cine-Radio, Paris, radio-tv packaging company, whereby Rockhill will represent French
company's products in U. S. and French firm
will act as sales agent for Rockhill radio and
tv programs in France.
November 16, 1953
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The object of every early morning radio show is to sell your product
to the millions of people who "dress to music". But . . .

Don John Ross uses startling showmanship each morning
as his method to increase your sales in the Toledo
market. Whether it be the calm announcement of a Snipe
Race in Shropshire, England, or a contagious disease
festival in Antwerp, he gets and holds his audience

J

with cleverly mad humor,

I

Beginning the day with "Top of the Morning",
moving on to "Wake-up

WSPD'S

Round Up" and "Early Bird

M
M

together your commercial and his remarks, working

M

himself right into the funnyborie of WSPD

m

Storer Broadcasting Company
TOM HARKER NAT SALES DIR. 118 E 57th STREET NEW YORK

•
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I

Revue", and ending with the "Alarm Clock", Ross
ambles on in his witty, philosophical style. He ties
listeners.

TOLEDO,

Page 10

I

Represented

OHIO
Nationally

by KATZ
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PEOPLE
JACK
at

WGAL-TV

Gets

Favorable

Initial Decision; Other Actions
LONG wrangle between WGAL and WLAN
for vhf ch. 8 in Lancaster Pa., moved step
toward completion Friday when FCC Examiner
J. D. Bond issued initial decision favoring grant
to WGAL-TV to change site, increase power
and antenna height, make equipment changes
and for regular operation on ch. 8. He also
denied WLAN's application for new ch. 8 outlet. Basic reason for decision, Mr. Bond said,
was unpreparedness of WLAN at hearing,
which began June 1.
Struggle for ch. 8 in Lancaster began in 1952
when FCC issued Sixth Report & Order, deleting ch. 4 and substituting ch. 8 in Lancaster.
WGAL-TV was ordered to switch from ch. 4 to
ch. 8. At same time FCC dismissed WLAN
application for ch. 8. WLAN fought dismissal,
went to court, finally persuaded Commission to
hold hearing. Commission meanwhile authorized WGAL-TV to move temporarily to
ch. 8. This also was appealed by WLAN, but
U. S. Court of Appeals ruled FCC had power
to make such decision.
Eugene Grant Reinstated
GRANT of vhf ch. 13 at Eugene, Ore., to Eugene
Television Inc. was reinstated by Commission
Friday in order dismissing Sec. 309(c) economic
protest of W. Gorden Allen, permittee of uhf ch.
20 KTVF (TV) there. FCC majority substantially
supported earlier initial ruling to deny Allen protest and reinstate ch. 13 grant [B-T, Sept. 21].
Comr. Robert T. Bartley concurred. Comr.
Frieda B. Hennock dissented.
WNDR

deadline

Renewal and Transfer

WNDR censeSyracuse,
granted
of liand transfer N.of Y.,
control
fromrenewal
T. F. Dolan
Jr. and associates to group headed by Martin
Karig for $200,000. FCC had called hearing over
issues involving management contract and ownership status, but station petitioned for grant
without hearing, citing all facts had been on file
[B-T, Aug. 10].
KNOX Granted Change
KNOX Grand Forks, N. D., removed from hearing and granted change from 1400 kc with 250 w
to 5 kw on 1310 kc, directional night.
Am Standards Amended
TO AID estimates of coverage and interference
effects of am stations in absence of field intensity
measurements, FCC made final proposed rulemaking to amend its am standards by including
curve designated Figure 8 for use of engineers.
Figure 8 represents values of estimated effective
field at one mile for 1 kw power output of simple
vertical omnidirectional antennas of various
heights. Effective 30 days after publication in
Federal Register.
WNHC-TV Granted STA
WNHC-TV New Haven, Conn., granted special
temporary authority by FCC to operate on vhf
ch. 8 simultaneously with ch. 6 for period Nov.
26-Feb. 28 to allow reorientation of 175,000 yagi
antennas in area now tuned to ch. 6. Station required to switch from ch. 6 to ch. 8 by Sixth Report. Its operation on ch. 6 cannot continue after
WRGB (TV) Schenectady commences on ch. 6.
WOC-TV Opposes Ch. 6 Allocation
WOC-TV Davenport, Iowa, required by Sixth Report & Order to switch from vhf ch. 5 to ch. 6,
petitioned FCC Friday in protest of proposed
allocation of ch. 6 to Whitefish Bay, Wis., Milwaukee suburb, sought by Hearst's WISN Milwaukee (story page 66). WOC-TV charges objectionable interference would result.
Seek Montgomery Ch. 2
ADDITION of vhf ch. 2 to Montgomery. W. Va.,
sought of FCC in petition filed by West Virginia
Television Co., equally owned by WMON MontBroadcasting
• Telecasting

$13 AM
GRANT
HARRY HAYMAN, Signal Corps electronic engineer, won new am grant for
1580 kc. 250 w daytime at Morningside,
Md., Washington suburb, for total cost of
$13, he told B«T Friday (story page 62).
Doing own legal-engineering work on bid,
he spent $5 for typing, $6 photostats, $2
maps. Notary gratis.
gomery and WTIP Charleston. Petitioner also
submitted ch. 2 application Friday.
Hearings Scheduled
FOLLOWING comparative tv hearings ordered
by FCC Friday to commence in Washington Dec.
11: St. Louis vhf ch. 4— KWK, KXOK, Missouri
Valley Television Co.; Houston. Tex., vhf ch. 13
— KTRH, Houston Area Television Co.. Houston
Television Co. and Television Broadcasting Co. of
Houston;
Ogden. Utah,
ch. 9—W.KVOG.
Interstate Broadcasting
Corp.vhfOilman
W. Lechner
dropped his Houston ch. 13 bid.
WPAT Bid May Get Hearing
BECAUSE of court case. FCC Friday notified
WPAT Paterson, N. J., its pending SI million
transfer application indicates necessity of hearing. Application seeks approval to acquisition of
positive control of North Jersey Broadcasting Co.,
licensee, by Union Bldg. & Investment Co.
through purchase of subsidiary holdings of James
P. Walden and First National Banks & Trust Co.,
trustees. Licensee is owned 90', by Passaic
Daily News Co., in turn 99', owned by Druwald
Co. Walden group is selling its 50', holding in
Druwald for $1 million to Union Bldg. & Investment, holder of other 50', in Druwald. Walden group went to court to compel dissolution
of Druwald.
KCOR Files for Ch. 41
NEW BID for uhf ch. 41 at San Antonio filed with
FCC Friday by KCOR there.
WOTV (TV) 23d to Drop Out
WOTV (TV) Lakeland, Fla., surrendered permit
for uhf ch. 16 Friday. 23d of post-thaw grantees
(story page 54). Cited: economic uncertainties
of uhf, lack of antenna site.
WIKC Bid in Clear
BID of WIKC Bogalusa. La., for uhf ch. 69 put
in clear Friday upon withdrawal by Miss-Lou
Inc. of competitive bid on economic and technical grounds.
WNET (TV) Files for Amendment
PETITION filed with FCC Friday bv uhf ch. 16
WNET (TV) Providence, R. I., seeking amendment of issues and revision of procedures in its
Sec. 309(c) protest hearing on grant of vhf ch.
12 to WPRO-TV there. Hearing set Wednesday.
UPCOMING
Nov. 16-17: NARTB Copyright Committon. tee, NARTB Headquarters, WashingNov. 17-19: Radio-Electronics-Tv Mfrs.
Assn., Palmer House, Chicago.
Nov. 19-20: Louisiana Assn. of Broadcasters, Captain Shreve Hotel, ShreveNov. 20: NARTB Tv Labor Advisory
port.
Committee,
Waldorf-Astoria, New
York.
Nov. 20: California State Broadcasters
Assn., Roosevelt Hotel, Hollywood.
Nov. 20-21 : Florida Assn. of Broadcasters, George Washington Hotel,
Jacksonville.
For other Upcomings see page 725.

R. POPPELE,

former vice president in

charge of engineering for Mutual-WOR-AMFM-TV New York, whose association with
WOR extended over 30-year span, appointed
vice president in charge of industrial advertising and promotion for Scheck Adv., Newark.
It was said Mr. Poppele also will continue outside duties as consultant to radio-tv stations and
related industries.
STEPHEN GILBERT, sales executive trainee
at Radio-Tv Representatives, N. Y., for past
six months, appointed sales executive, effective
today (Monday), replacing JOE ROSENMILLER, resigned.
LESLIE HARRIS, director of radio and television. Colgate-Palmolive Co., will speak before
advertising and selling course of Advertising
Club of New York today (Monday) on "Television as an Advertising Medium."
STEWART KELLY and BATES HALSEY, account executives at O. L. Taylor Co., N. Y., to
Paul H. Ravmer Co.. N. Y., in same capacity,
effective today (Monday).
JOHN G. COLE, supervisor of television and
radio production. Ruthrauff & Ryan. N. Y., to
Sullivan. Stauffer, Colwell & Bayles, Hollywood,
as assistant director of West Coast office. Jack
Van Nostrand continues in charge of West
Coast offices.
RUSSELL R. GAUDREAU, formerly with research department of Benton & Bowles, N. Y.,
to sales research and promotion department of
George P. Hollingbery Co., N. Y., radio-tv
station representatives.
WAKE
Buys Facilities
Of WMRC
Greenville,

S. C.

PURCHASE by WAKE Greenville, S. C, of
principal facilities of WMRC-AM-FM there
for $72,500 announced late last week. WMRC
simultaneously will request FCC authorization
to remain silent until sale is approved.
Sale of WMRC facilities was necessitated
by FCC condition to vhf ch. 4 grant to Carolina Tv Co. (WGCT [TV]). The grant was
made possible upon withdrawal of competitive
applications of WFBC and WMRC, both in
Greenville. According to merger proposal,
WMRC and WFBC acquired part interest in
vhf ch. 4 venture, thus requiring sale of one
of stations.
Sandy Howard Prod. Plans
IN LINE with expansion and reorganization
plans of Sandy Howard Productions, N. Y.,
radio-tv production firm. Sandy Howard, owner,
announced Friday that Robert Cahn, former
associate producer of company's Merry Mailman radio and tv series, has been named general manager; Marvin Paige, previously with
CBS-TV's You Are There series, director of
business and promotion, and Robert Goldeman,
program agency director. Mr. Howard said expansion includes filming of Merry Mailman for
network syndication and production of other
independent tv film series.
WALL

Names

Representative

WALL Middletown, N. Y., has appointed RadioTv Promotion Syndicate, N. Y., as exclusive
station representatives, effective immediately.
County.
WALL is 250 w station located in Orange
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HALF-HOUR DRAMA
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A VIVID AND
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ENTERTAINMENT!

Planned for 3 Full-Length
Commercials Plus Opening
and Closing Sponsor
Identification!
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Robert Deacon, Doris J. Frazier, Joel H. Johnston, Loel Millar.
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David Glickman, West Coast Manager; Leo Kovner, Marjorie Ann
Thomas.
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SUBSCRIPTION INFORMATION
Annual subscription for 52 weekly issues: $7.00. Annual subscription including BROADCASTING Yearbook
(53d issue): $9.00, or TELECASTING Yearbook (54th issue): $9.00. Annual subscription to BROADCASTING • TELECASTING, including 54 issues: $11.00. Add $1.00 per year for Canadian and foreign postage.
Regular issue: 35# per copy; 53d and 54th issues: $5.00 per copy. Air mail service available at postage
cost payable in advance. (Postage cost to West Coast $41.60 per year.)
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1735 DeSales St., N.W., Washington 6, D. C. Give both old and new addresses, including
postal zone numbers.
Post office will not forward issues.
BROADCASTING* Magazine was founded in 1931 by Broadcasting Publications Inc., using the title:
BROADCASTING*— The News Magazine of the Fifth Estate.
Broadcast Advertising* was acquired in 1932 and Broadcast Reporter in 1933.
♦Reg. U. S. Patent Office
Copyright 1953 by Broadcasting Publications Inc.
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is Miss

Mary

oeaureqara

former
We

use the word

With

former

a brisk "Too

her twelfth

State Regent
because

of the UDC.
she resigned.

busy," she simply

re-election.

Lee

Said Miss

declined
Mary

"I can't spare the time — I'm watching

B.,

TV."

. . . and Miss Mary Beauregard's not the only one.
The United Daughters of the Confederacy meetings
are rather slim affairs nowadays,

because no mem-

ber can tear herself away from her television set long
enough to wield a gavel. All Miss Mary's friends . . .
and all the new

people, too* . . . have

welcomed

WJTV to this rich Deep South market. They're
showing their welcome in practical ways. You may
have noticed Miss Mary's
advertised on WJTV,"

cigarette.

"I saw them

she said to us the other day,

"so naturally I've taken to using them.
that remote

from

Court

House

Square

Now, about
next Con-

federate Memorial Day . . .".
* According to Miss Mary, anybody who's moved to Mississippi since 1900.

Owned
^
UIJTU

by Mississippi's two

state-wide newspapers :
&f)e Clarton=IUtiger
JACKSON DAILY NEWS

MISSISSIPPI'S PIONEER TELEVISION STATION
PRIMARY AFFILIATE

REPRESENTED
Broadcasting

• Telecasting

JACKSON,
NATIONALLY

MISSISSIPPI
BY

THE

KATZ

John Rossirer, General Manager
AGENCY
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RADIO

IN REVIEW

STATION

there was some question, he intimated, of his

WSAZ
HUNTINGTON, WEST VIRGINIA
SERVING 3 STATES

tk

o
3

ar

ye

Continuous

J^roadcastlnq

^Rjidio

Station

WSAZ
of
the first
Yadio

Offest

station

^irqinia

5,000 WATTS DAY
1,000 WATTS NIGHT
930 KC

YOUR NBC'S
KNOW
Network:
NBC Radio
Time: Sat., 8:30-9 p.m. EST
Inc.
Producers:
Masterson, Reddy and Nelson
Director: Jerry Bowne
Emcee: John Nelson
A PROGRAM tailor-made to focus attention
on NBC's revitalized radio programming is
Know Your NBC's. Aside from its promotional
value, the program provides a pleasant halfhour of diversion under the competent emceeing of John Nelson.
Know Your NBC's is a studio-audienceparticipation quiz show based entirely on NBC
Radio programs. Contestants attempt to identify
tape-recorded highlights from NBC programs
of that current week and also a jackpot "mystery
voice" of a star who is present at the studio
but out of sight.
Much of the success of such a show depends
on the selection of responsive contestants and
on an expert emcee. In the program of Oct. 31
under consideration here, studio participants
represented a wide range of interests and provided responses that were sometimes informative, sometimes humorous but always in the
spirit of fan. Mr. Nelson performs his duties
in a capable fashion, never intrusive, posing
questions liable to result in provocative answers
but always in good taste.

ANONYMOUS
Network: ABC Radio
Time: Sat., 9-9:25 p.m. CST (premiere Nov.
14, reviewed from local broadcast on
WENR Chicago Nov. 9)
Origination: Stateville Branch of Illinois
State Prison
Executive Director: Maury Murry
Producer and Director: Keith Beecher
Continuity: Robert Ecklund
Announcer: Lee Walters
ANONYMOUS is ABC Chicago's almost casual
radio excursion behind prison walls that qualifies eminently as authentic, absorbing fare.
which for
thesome
network's
hasThe
beenprogram,
airing locally
weeks WENR
as part
of its "new look" format, is presented entirely
by "the unhappy 4,000" of the Illinois State
Prison's Stateville Branch — complete with convict interviews, an orchestra, musical combo,
poetry,
emcee. advice to "the outside" and a "guest"
Anonymous opens with announcer Lee Walters "sentencing" listeners to 25 minutes behind
prison walls, and introducing the guest emcee,
a prisoner who identifies himself only as "Bob."
His trouble is narcotics — "yellow jackets,"
"goofballs" and other barbituates. He traced his
story. He had served 1 1 months on a narcotics
charge and two years for robbery and told of
his rehabilitation in Stateville (where he played
in the orchestra and later worked in the tailor
shop). After this account, Bob dashed off "Tea
for Two" on a piano that sounded suspiciously
like the one in warehouse 39 on Chicago's
South Side.

TELEVISION AFFILIATE
WSAZ-TV
Represented by THE KATZ AGENCY
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"Stan" recounted that he was a "confirmed
alcoholic" and warned that "liquor and jobs
don't mix." He had drunk himself in and out
of jobs because he felt "inadequate" and finally
committed robbery. He will get out on Christmas Day 1954, he said, but authorities will be
waiting in Lexington, Ky., to pick him and
stash him away for another six years on a car
theft charge. His contribution: Excerpts of
poetry, delivered in a fairly dramatic manner.
"R. F." was charged with murder, though

guilt. Another convict, "Clarence," told listeners
he had got religion and admonished them to
"believe in the Lord and turn your life over
Interspersed with these laconic interviews
were musical renditions by the Country Cousins
and the 45-piece prison orchestra, most, of
to him."
whom
are amateurs. Despite this fact, Anonymous dutifully mentioned the usual courtesy
extended by AFM President James C. Petrillo.
The program should not remain anonymous
in ABC's fall promotion plans because it is one
of the things that radio somehow does best.
BOOKS
TRANSMITTING WORLD NEWS, by Francis Williams, illustrations by the Netherlands
Statistical Foundation. Published by United
Nations Educational, Scientific and Cultural
Organization,in 19U. avenue
Kleber, U.
Paris-16*.
Distribution
S.: Columbia
Press,
2960 Broadway, New York 27. 95 pp. $1.
SUBTITLE of this paper-bound book is the key
to its theme: "A Study of Telecommunications and the Press." What the author discusses
is the physical setup — rather than the content
— of world news transmission. Chapters are
devoted to, among other things, world telecommunication systems, world news agencies,
national news agencies, the cost of transmitting
news, leased wire services, multiple address
newscasts, facsimile and telephoto services.
The illustrations are particularly enhancing.
Color charts (pictographs) are on point-topoint radio channels, multiple address transmission, national news agencies and disparities in
press rates. Also graphic is a map, in color,
depicting major ocean cable systems.
Mr. Williams, a Briton, is a journalist, author and a broadcaster (he was a governor of
the BBC 1951-52). He has held UN information advisory posts and currently writes for the
London News Chronicle.
The book, which is a report, has been prepared "specifically with a view to action that
might be taken at the next International Telegraph and Telephone Conference, to be held
in 1954 or 1955," the foreword explains. The
1949 conference was held in Paris by the International Telecommunications Union.
Heart of the discourse is contained in the
last chapter, entitled "Conclusions and Recommendations," which should be of special interest to those interested in free world transmission of news.
DING DONG BOOKS, by Dr. Frances R.
Horwich and Reinald Werrenrath Jr. Rand
McNally & Co., Chicago, publisher. $0.25
each.
NEARLY two million copies of these books,
written by the star of NBC-TV's Ding Dong
School, Dr. Frances Horwich, and her producer-director, Reinald Werrenrath Jr., were
sold to book dealers prior to the release of
the books for public sale, establishing a publishing record and proving the potency of the
television program.
The books are based directly on the stories,
games and activities displayed on the tv program. All six story books contain gaily colored
illustrations with charming, simply told tales
appealing to the 2-to-6-year-old audience. A
seventh book, entitled Miss Frances' Ding Dong
School Book, is filled with countless activities
to keep the youngsters happily occupied during
the
ward.weekday morning programs and long afterBroadcasting

• Telecasting

R.

A woman

F.

D.

from a ranch near Mobridge, South Dakota, was giving birth to a baby.

She had been given an anesthetic and was awakening just as the ten o'clock curfew
whistle blew.

She looked about groggily and said, "Ten o'clock — time for

Whitey Larsen!"
Whitey Larsen? He's been reporting the news on WNAX-570
Mobridge) for fourteen years.

Broadcasting

Telecasting

(333 miles from
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PIRATES

OFFICIAL FILMS' fabulously successful, faithful reproduction of the beloved comic strip
that appears regularly in over 220 newspapers
with a combined circulation of more than
TWENTY-FIVE MILLION READERS!

(We're eager to show them to you.)
The merchandising opportunities with America's best known comic strip characters are
endless and they all spell P-R-O-F-I-T for

The ratings that this half-hour show pulled
for Canada Dry in 56 different markets are so
amazing, they have to be seen to be believed.

"From every standpoint a great bet for any
one of a hundred bankrollers" says BILLBOARD. Why not investigate today?
you.

ROBERT
starring

CUMMINGS
in

It

JOHN

hem
ganza, "MY HERO" earned a national
average rating of 29.9!
YOU'LL SAY: "MY HERO' is the funniest

y
CROSBY, NOTED m
TV CRITIC, says:

"The dialogue, the staging and the production
are of a very high order indeed and I see no
reason why 'MY HERO' can't eventually
GIVE 'I LOVE LUCY' QUITE A RUN FOR
ITS MONEY."

situation comedy now available on film!"
Here's good wholesome fun for the entire
family purchasing group. Hollywood stars
they can identify themselves with, right along
with YOUR PRODUCT. This top flight show

NIELSEN

RATINGS SHOW: Playing oppo
site a top budget, hour variety show extrava39

edy

sells! Ask us, we'll give you facts and figures.

WEEKS
OF HALF-HOUR
PROGRAMMING
AVAILABLE
Second run in most major markets; first run throughout the rest of the country.

S

AMERICA'

UCER
LEADING PROD

AND

com

QUALITY
DISTRIBUTOR OF

TV FILMS

L

ciA

i
orr

MS
FIL

inc.

OPEN

MIKE

Musts for Agencies
EDITOR:
Some confusion exists here as to whether or
not our current subscription to Broadcasting •
Telecasting magazine includes the Broadcasting and Telecasting Yearbooks.
That these yearbooks are musts for any
agency's radio and tv department goes without
saying. . . .
Jack Severson
Mathisson & Assoc.
Milwaukee
[EDITOR'S NOTE: Mathisson & Assoc. has
been advised that its blanket subscription entitles
it to the magazine and both yearbooks. In case
other subscribers are in doubt, the annual subscription to the magazine is $7, to the magazine
plus yearbooks
either yearbook
both
$11.] $9, to the magazine plus
It's Live
EDITOR:
On your network showsheet, you showed
Space Patrol at 11 a.m. Saturday morning
as a film television show. This should be live
from Hollywood.
A

BASIC

AMERICA'S

AFFILIATE

NO.

1

We are very proud of the fact that this is
one of the few kid shows being done on a
live basis. The boys in Hollywood have to get
up pretty early in the morning for this one.
Philip D. Archer
Gardner Advertising Co.
St. Louis

OF

NETWORK

Film Fan
TELEVISION
(Interconnected)

<2>©0

VHF

CHANNEL

7

You start at a half million when you start with WTRF-TV. These
sets, developed by a VHF station 52 air miles away, are essentially fringe sets to them.
But they're Grade A and B coverage sets to us.
To you they're sales — a VHF market of 3 million buyers in 22
counties in West Virginia, Ohio and Pennsylvania.
Ask Hollingbery for availabilities today.

:

■ ■ . ■■■ ■ ..■

Serving

the

Martins

REPRESENTED
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Tri-City

d

BY

GEO.

Market

Bellaire,

Ohio

P. HOLLINGBERY

CO.

EDITOR:
I like it! I like it!
That's what I think of your fourth tv film
feature section [B*T Oct. 12] . . . especially
Jack Gross' piece, "Turning an Idea Into a
Print." ...
Ezra R. Baker Jr.
IMPS, New York City
Rush Order
EDITOR:
The Nov. 2 issue of Broadcasting • Telecasting has a very valuable article on page 88,
"Saturation Spot Campaign Leaves Car Dealer
Carless". . . .
We would like at least 50 reprints of this
article. . . . Please rush the copies so that we
can go to work locally. Thank you.
Mac McKenzie
General Sales Manager
KMO Tacoma, Wash.
Unfair Comparison
EDITOR:
Want to thank you for running the story
about the survey conducted by the California
Farm Bureau in regard to their state-wide Farm
Bureau Network [B»T, Oct. 19].
Would like to bring your attention to a
paragraph that . . . got a little mixed up . . .
Some of the stations listed in the survey had
been with the network only a matter of months.
In the sixth paragraph you showed a comparison on how the stations did this year against
the last survey. . . . They did not have the program when the last survey was made. For
example, KMPC has been on the network only
a few months and your story compares them
with the results of two years ago. Also, KLX
has been feeding the network only since May
of this year, so we could hardly be subject to
a comparison. . . .
Milton L. Levy
General Manager
KLX Oakland, Calif.
Broadcasting
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sell
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Deep
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South's

way

South?
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Greatest

"
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WWL-

Salesman!
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New
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with

than
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TO

WORK

FOR

YOU

night

more

ever

Pulse, July-A
ugust,

PUT

lading

station
and

listeners

before!*

1953

AND

GET-

1 • The sales-making impact of the radio station
that reaches more Deep South families than any
other medium — at far lower cost per family.
2. The continuous backing of WWL's own
powerful advertising — 24-sheet posters, streetcar
and bus signs, newspaper ads that dominate
radio pages.
3. Smart, aggressive merchandising support for
WWL-advertised products, big-scale store disNEW
50,000

Watts
CBS

•
Radio

A Department

plays that catch customers while thev're spending.

ORLEANS
Clear

Channel

Affiliate

of Loyola University

Represented Nationally by the Katz Agency

Only WWL
gives you intensive penetration
through this four-state market humming with
new industry . . . rich with new payrolls .
area still unquestionably

radio-dominated.
an

Broadcasting
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THINKING people must guide the machines.
In a few words, that is the credo held by
Lee Ruwitch, executive vice president and general manager of WTVJ (TV) Miami, Fla., which
is owned by the Southern Radio & Television
Equipment Co. The station is in its fifth year
of operation on ch. 4.
Mr. Ruwitch is also first vice president and
28.5% owner of WMAY-TV Inc., applicant for
vhf ch. 2 at Springfield, 111.
Mr. Ruwitch believes in people and counts
on them to direct the operation of the tv station he manages.
He also believes in, and practices, good management. Lee Ruwitch, an efficient executive,
expects not only efficiency but voluntary cooperation from the men who work with him.
"No matter how powerful a combination of
money, machines and materials a company
may have, this is a dead and sterile thing without a team of willing, thinking, articulate people to guide it. Efficiency produced through
exercise of discipline is only apparent efficiency,
not the real efficiency which can come only
from the spontaneous voluntary cooperation of

In 1947, Mr. Ruwitch joined Wometco (which
owns a number of theatre houses) aware that
the theatre circuit planned to enter television.
As executive assistant to Mitchell Wolfson,
now WTVJ president and then co-owner of
Wometco, Mr. Ruwitch played a big part in
planning the station and supervising pre-onthe-air activities.
In August 1949, five months after the station
began its commercial telecasting, Mr. Ruwitch
was named general manager.

all Apersons
concerned."
man who
makes such a statement ought
to be able to back it up. Mr. Ruwitch not only
can back it up with experience but also with
his everyday results at WTVJ, a financial and
community success.
Lee Ruwitch, born the son of Harry and
Ida Ruwitch, on Nov. 21, 1913, at Escanaba,
Mich., has spent a good many of his 39 years
proving that a young man can do a good management job in meeting old problems.
When he was 12, an age when knee pants
usually covered the extremities, Mr. Ruwitch
was using business ingenuity buying and selling
cattle "on the hoof" and reportedly making
more
headway
than the his
older
"experts"
the
business.
He continued
business
bentinwith

1953 as the nation's "outstanding tv news operation" and has received more than 100 citations from local groups.

the aid of textbooks at the U. of Minnesota
from which he graduated with a B. S. degree
in Business Administration.
From college it was Joseph Ruwitch & Sons,
a Norway, Mich., department store. There, Lee
Ruwitch progressed from sales to department
supervisor. He was named secretary and treasurer of the corporation in 1939.
As has happened to many an ex-service man,
life in the armed forces changed the man. It
was the Navy which introduced Mr. Ruwitch
to the communications field.
Lieutenant (j.g.) Ruwitch spent two of his

MINNEAPOLIS
Page 22
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four Navy years in
Washington
the donned
Navy's
communications
division.
When in he
civvies he had made up his mind to enter the
broadcasting business. This he did through
what seemed to be a side door, marked
Wometco Theatres.

From this point on, WTVJ's climb in the
pre-freeze and thaw period of station operation is legendary in the South and in the nation as a whole.
In June 1951, Mr. Ruwitch was elected to
the board of directors of Southern Radio &
Television Equipment Co. and executive vice
president of WTVJ. With Mr. Ruwitch the
helmsman, the station expanded its programming profitably into daytime hours as early
as November 1950 and boasts a long list of
local sponsors using its facilities. WTVJ received the Gold Trophy Award of the RadioTelevision News Directors Assn. in 1952 and

Progressive management — the Ruwitch way
- — gives every employe a chance to take part
in management planning.
Mr. Ruwitch holds meetings twice a week
with all WTVJ department heads. Subjects at
the meetings are those which have been the
concern of members of the engineering, production, accounting, programming and sales
departments in their weekly meetings. Every
employe takes part in departmental meetings.
Mr. Ruwitch is far from the silent one in
community affairs. He is vocal. In fact, he is
in great demand as a speaker and is active
in such organizations as the Community Chest,
Cerebral Palsy, the Young Men's Christian
Assn., Variety Club and the Mental Health
Society. He is a board member of the latter
society and of the local chapter of the National Conference of Christians and Jews. He
is a vice president
of the Dade
County Citizens'
Committee
for Educational
Television.
Any thumbnail look at Mr. Ruwitch ought
to include a concluding note about the broadcast industry. Letting Mr. Ruwitch supply that
note, he says:
"Certainly, the broadcast industry has a
capacity for influence on the molding of opinion
and attitudes. If all of the people within our
industry can be actively sold on our way of
life as it is reflected in their daily working
lives, it should be a relatively easy matter to
sell this contentment to all of the facets that
make up Broadcasting
our nation."

• Telecasting
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LUBBOCK,

TEXAS

.

.

.

LIVE PRODUCTION ... A dozen live shows give K-"DUB"-TV
a friendly, local flavor unequaled by any other West Texas
station. This local touch is integrated into the commercials
too. Take a look at those commercial sets — they're visual
proof of KDUB's respect for it's audience and service to the
advertiser.
LOCAL PROMOTION
THE MARKET
Here are 396,829 potential customers with the 3RD HIGHEST
INCOME per capita in the U. S.
(1952). The Lubbock market has
now out ranked Amarillo in
POPULATION AND INCOME!
(Amarillo and Lubbock C. of C.
estimates).

Illustrated mail pieces to wholesalers and dealers keep their
stocks ready to meet the demand on KDUB advertised products. City bus-fronts and taxicab posters are devoted entireKDUB's advertisers and
theirly toshows.
NETWORK

SHOWS

The following CBS and Du Mont
net work shows pull the audi-

KDUBTV
DUMONT

(mj

I love Lucy, Toast of Town, Red Buttons,
Arthur Godfrey,
Burns & Allen, Herb ShrinK-"DUB":
ence to Gleason,
er, Jackie
Strike It Rich, Beat
The Clock, life at 80, You Are There,
Private
Web,Irma,
I've Topper,
Got a
Secret, Secretary,
Place The The
Face,
Bishop Sheen, Medallion Theater, Omniothers.
bus, love of life. Gory Moore, and many

PARAMOUNT

W. D. "Dub" Rogers, President
Mike Shapiro, Asst. Mgr.,
Director of Sales

Broadcasting
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MEMO

TO:

All ad agency

FROM:

television and radio

people

all advertising personnel

of companies

usfng television or radio.

KSBW-TV

KMBY-TV

-

CHANNEL
California

SUBJECT:

PRIZES

IN

$2,000

"NAME

8.

Salinas-Monterey,

THIS MARKET"

CONTEST
Alvin Kabaker

You

name

it - and win a prize!

$1 ,000 hard, cold

cash if you come up with the name selected!
We1 ve
racked (wrecked?) our brains for the all-inclusive
name to most aptly describe this metropolitan market.
Seven

basic towns, clustered

in the Salinas Valley

and Monterey Bay area, shut off by mountains (you
know what that means in TV!) depend on CHANNEL
8 for television. It's separate and apart from any
other California region
a strong market by itself. Itcannot be served from without. It must be
served from within.

Salinas, Alisal, Monterey,

Pacific Grove,

Carmel,

Watsonvi Ile, Santa Cruz - with a population of
over 250,000; retail sales, $269,000,000; spendable
income,
make

$356,000,000

a "MUST

BUY"
Name

plus the others served..

for sales in California.
it, and wi n:

1st Prize

$1 ,000

2nd Prize

$500

5th Prize

$50

3rd Prize

$250

6th Prize

$50

$100

7th Prize

$50

....

4th Prize

Send

to CHANNEL
8. Entries must be in by December 31 , 1953, accompanied by 50 words or less as to

why you selected

the name.

All entries become

property of Channel 8. Prizes will be awarded
uary (in time to pay your Christmas bills).
Your

Hollingbery

man

has complete

the
in Jan-

details.

sharing time

KSBW-TV

O

SALINAS,

8
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KMBY-TV
MONTEREY,

CAL.

on

all

accounts

ALVIN KABAKER, vice president in charge
of radio and television, Dancer-FitzgeraldSample, New York, has been in the agency
business for 16 years, which, significantly, is the
precise number of years he has been with his
present agency.
He joined his future with that of D-F-S (then
known as Blackett, Sample & Hummert) in 1937
as a copy writer, and has remained with the
company through reorganization and the upheavals of television to grow with the new firm
and the newest medium into one of the leading
production figures in the industry.
In his just-concluded tour of Hollywood duty
he has been chiefly responsible for the production success of such radio and tv features as
the Stu Erwin Show, Beulah, The Lone Ranger,
the Dinah Shore program, the Baby Snooks
show and the Alan Young program among
others known equally well.
Born in Chicago on March 3, 1908, Mr.
Kabaker was educated at the U. of Chicago
where he received his Ph.D., followed by a law
degree. While attending school he worked part
time as a reporter on the Chicago Journal Times
and Chicago Daily News. During the summers
he served full time as a reporter.
In 1932, after passing the Illinois bar examination, he joined the law firm of Altheimer,
Mayer, Woods & Smith as a law clerk. Two
years later, as a result of his newspaper experience, he went to Montgomery Ward as public
relations director. He remained there for three
years with conspicuous success and was invited
to join Blackett-Sample-Hummert as a copy
writer. After a year at BSH his quickly-acquired
knowledge of the agency business and his background in law secured for him an executive
position in a legal capacity.
In 1942 he joined the Navy as a lieutenant
junior grade, and upon his discharge in 1945
rejoined Dancer-Fitzgerald-Sample as manager
of the agency's Hollywood offices.
In 1950 he was named vice president in
charge of the Hollywood office, and on April 1
of this year he was transferred to New York
and elevated to the rank of vice president in
charge of radio and television for the entire
agency.
He is married to the former Bobbe Friend,
They have one son, John, 12. The family lives
in Manhattan.
In his present capacity he supervises such
tv shows as: Welcome Travelers (for P&G)
Valiant Lady and Stu Erwin (both sponsored
by General Chicle.
Mills) and Name's the Same, foi
American
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Lady

Harriet

Pressly

Wife of a college president, North Carolina's 1948
"Mother of the Year," equally at ease addressing a literary
tea or home demonstration club. That's Harriet Pressly
whose program each weekday afternoon tops all others,
says Pulse. Alert participating advertisers reach a large
North Carolina rates more firsts
in recognized market surveys

audience on a program of exceptional acceptance. Contact WPTF or Free 8C Peters now. Get the full story on

than any other Southern state.
More North Carolinians listen to

Harriet Pressly who adds the gracious touch to the team
that makes WPTF the Number One Salesman in the
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than to any other station.
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Number

I

Salesman

NBC Affiliate for. RALEIGH-DURHAM
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YEARLY

Broadcasters would pay only for their share of licensing expense,
according to clarification of plan. The fees might be levied by value
of facility assigned (radio or tv, vhf or uhf). Legal issue is raised of
ownership right to frequency once fee is paid.
PROSPECT that the radio-tv industry could
be asked to pay as much as $2 million annually
to recover FCC broadcast licensing expenses
appeared last week in one evaluation of the
Commission's operating budget figures and the
new directive by the Bureau of the Budget
which requires Federal agencies to put their
license activities on a pay-as-you-go basis
[B«T, Nov. 9].
In further clarification of the directive, however, FCC and Budget Bureau officials discounted early speculation that broadcasters,
because of proportionately greater revenue from
their authorizations, might be expected to bear
the brunt of costs for all services licensed by
the Commission.
"Broadcasters will have to pay only their
own licensing costs whenever the fees are put
into effect," it was explained.
"The sense of the Budget Bureau circular
and of the law," it was noted, "is that the
broadcasters would pay only up to the full cost
of their own licensing and would not be expected to share the expenses for other services
such as common carrier or safety and special
radio services. Each category would be sep.arate."
There may be proportionate differences in
fees within the broadcasting field, though, these
spokesmen pointed out. This could be based on
license value to the licensee.
Maybe

More for Tv

"It may appear logical to assess more for
television than for fm or am," was one observation, "and perhaps more for vhf than uhf."
Many details of the license fee problem continued in question last week as FCC staff officials met Monday to begin consideration of
the Budget Bureau directive. It is expected
that policy matters will be settled and proposals
outlined by Feb. 1, 1954, the deadline set by
the Budget Bureau for FCC and the other agencies to make public their plans.
The directive requires thereafter that "each
agency is to provide a suitable opportunity for
affected parties to present comments and suggestions as to the level and form of the proposed changes." This would mean a rulemaking proceeding at FCC.
By May 1 of next year all the agencies involved must report to the Budget Bureau on
what plans they have put into operation and
to give reasons where it has been decided no
license fee should be levied.
There exists a feeling in some quarters it
may be wise not to levy a fee on radio-tv broadcasters because of a legal issue.
Some contend the payment of a fee gives
the licensee an ownership right to the freBroadcasting

• Telecasting

quency covered in the license, a privilege not
included in the public domain concept of the
Communications Act.
Others hold the same argument has been
made with respect to payment of a fee for a
license in any field — not just the radio-tv field —
and contend an answer to the argument is implied in the overall application of the license
fee policy authorized by law and directed
by the Budget Bureau circular.
The Budget Bureau circular specified that
Federal agencies engaged in licensing activities
"are to provide a system of fair and equitable
fees which, taking account of the value to the
recipient and the public policy or interest
served, shall recover, to the full extent possible, the aggregate cost incurred in the conduct of these activities."
Broadcast Budget $1.7 Million
In its proposed fiscal 1954 budget. FCC earmarked nearly $1.7 million for broadcast functions. By adding to this a reasonable proportion of general expenses which would be shared
with the other license fee categories, the total
figure of $2 million in potential costs to be
recovered annually is projected by some observers as a reasonable maximum amount
which might be involved for the radio-tv industry.
It is cautioned, however, that this $2 million
figure is probably a ceiling estimate, offered at
an early date before the costs study can actually get under way.
There are some spokesmen who feel that
this suggested estimate is too high and Budget
Bureau would not require full recovery to this
extent. Others, however, feel that since virtually all the FCC's broadcast activities involve
some phase of licensing or closely related functions, there is justification in proposing nearly
full recovery of costs, which could total the
$2 million estimate.
The broadcast budget of FCC has approximated about 20% of the total Commission
budget, it is indicated. However, this proportion may be distorted by the actual fiscal 1954
appropriation of $7.4 million made by Congress. Congress specifically earmarked $1,018,000 for processing of television applications
and $809,000 for processing of safety and special radio services applications.
Budgeting of the rest of the $7.4 million was
left by Congress
entirely
to FCC's
Commission
officials
lastupweek
could discretion.
not offer
an off-the-cuff proportion for broadcast.
FCC's fiscal 1953 appropriation of $6,410,632
was budgeted about as follows: Common carrier, $704,390 or 10.99% of total; applied technical research and frequency allocation, $386,-
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643, 6.03%; field engineering and monitoring,
$2,313,271, 36.08%; safety and special radio
services, $585,928, 9.14%; broadcast, $1,168,023, 18.22%: executive staff and administrative
services, $1,252,377, 19.54%.
Under the Commission's proposed budget for
fiscal 1954, the $8,005,300 asked of Congress
by the President, the breakdown was reported
as follows: Common carrier, $775,051, 9.68%;
applied technical research and frequency allocation, $488,796, 6.11%; field engineering and
monitoring, $2,843,312, 35.52%; safety and
special radio services, $716,458, 8.95%; broadcast. $1,667,074, 20.82%; executive staff and administrative services, $1,514,609, 18.92%.
Commission representatives recalled that FCC
for fiscal 1954 had requested a total of $9,955,072 in the budget which it submitted to the
Budget Bureau. The President cut this to $8
million when it was sent to Congress. The final
appropriation of $7.4 million included the supplemental funds to help clear the application
backlogs in television and special services.
The Budget Bureau circular specifically exempts enforcement activities from inclusion in
the cost total when fees are determined, but
Commission representatives felt some portion
of the field engineering and monitoring costs
might be accountable when broadcast fees are
determined. Similarly, a fair portion of the
research and frequency allocation costs might
be included, as would part of the executive
staff and administrative expenses.
When the Budget Bureau circular was announced afortnight ago. FCC Chairman Rosel
H. Hyde said the Commission staff would commence prompt study of the fee plan. He indicated the biggest problem is to evolve a uniform policy which would be equitable to all
of the licensees who may be affected.
Comr. Robert T. Bartley last week indicated
that generally he has "never been for" the license fee idea but wished to study the Budget
Bureau directive carefully before offering further opinion. He pointed out. however, he
believes there are important points of law to
be considered before charging broadcasters a
fee for their authorizations. These points included licensee rights to a channel once a fee
were paid, it was indicated.
Hennock Concerned
Comr. Frieda B. Hennock also was concerned about the "privileges" which broadcasters could assume would go along with a license
once the fee for it had been paid. She pointed
out that the Communications Act requires FCC
to license stations in the "public interest" and
questioned the legal implications of the license
fee plan.
Comr. John C. Doerfer felt it is reasonable
to expect the cost of processing an application
to be paid for by the licensee. He approved a
fee plan which is directly related to the actual
cost of licensing but stated the fee should
never approach
"taxing"made
the
licensee
on the the
basismagnitude
of large ofrevenue
possible thereby.
Any effort to charge a broadcaster proportionately more because of the greater revenue
factor is properly a tax legislation matter,
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Comr. Doerfer said. He also thought red tape
involved in any license fee plan should be kept
to an absolute minimum.
General favor for the licensee fee plan also
was expressed by Comr. Robert E. Lee, but
he preferred to reserve opinion until he had
studied the matter more and "heard the discussion of the others."
Lee Favors Nominal Fee
Comr. Lee pointed out
ground in budget matters
an overall basis "nominal
made by Government for

in view of his backhe believes that on
charges" should be
such privileges.

"How they would apply here, I don't know,"
Comr. Lee said, emphasizing, "In any event,
the charges should be moderate and should
not be any significant expense for the licensee."
Comr. George E. Sterling, at home with a
severe cold, was not available for comment.
Comr. E. M. Webster was out of town. He
addressed an Institute of Radio Engineers'
meeting in Boston Thursday (story page 56).
The Budget Bureau directive was issued pursuant to executive order of the President. It
stems from the wish of Congress to put licensing and similar government activity on a payas-you-go basis. The 1952 appropriations law,
passed in 1951, authorized agencies to charge
fees and some did make use of it.
Budget Bureau's circular now orders the
agencies to make charges for licensing and
special services, or to give substantial reasons
for not doing so.
The directive specifically cited FCC as the
type of licensing agency which will be concerned with the new order. It also picked out
"radio operators licenses and radio station licenses" as the kind of privileges for which
fees may be levied.
Title V of Public Law 137 passed by the
82d Congress, the independent offices appropriations act, set forth the authorization to
levy fees and charges. It reads in part:
It is the sense of the Congress that any work,
service, publication, report, document, benefit,
privilege, authority, use, franchise, license, permit, certificate, registration, or similar thing of
value or utility performed, furnished, provided,
granted, prepared, or issued by any Federal
agency (including wholly owned Government
corporations as defined in the Government Corporation Control Act of 1945) to or for any
person (including groups, associations, organizations, partnerships, corporations, or businesses),
except those engaged in the transaction of official
business of the Government, shall be self-sustaining to the full extent possible, and the head of
each Federal agency is authorized by regulation
(which in the case of agencies in the executive
branch, shall be as uniform as practicable and
subject to such policies as the President may
prescribe) to prescribe therefor such fee, charge,
or price, if any, as he shall determine, in case
none exists, or redetermine, in case of an existing one, to be fair and equitable taking into consideration direct and indirect cost to the Government, value to the recipient, public Dolicy or interest served, and other pertinent facts.
Coy's Testimony
Viewpoint of the Commission at the time the
law took effect appeared to be in part that a
license fee for broadcasters was not feasible.
This was expressed by then Chairman Wayne
Coy when testifying in February 1952 before
the House Appropriations Subcommittee.
Asked about the license fee plan, Chairman Coy said:
Our reaction to it is that these services are
licensed in the public interest and that to charge
them a fee would serve to cause them to think
that they were relieved in whole, or in part,
from
the . necessity
of performing in the public
interest.
. .
The second reason is that we believe that it
is not feasible. Although we do not have a
closed mind about it and we have studied it
every time anybody has asked us to study it.
If you have a fee for this license it just results
in an addition to their operating expenses and
a reduction in the income tax that they have
to pay.
Page 28
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These people in the Federal communication
business who are licensed by the Commission are
paying a considerable amount of taxes at the
present time and it is doubtful that there would
be a net gain to the Treasury by putting a fee
on those people where it is a deductible tax
item. . . .
public
gets its
outWe ofthink
thesetheradio
stations
in money's
the way worth
it is
handled and to ask him [licensee] to pay for
it would serve no interest at all. The public owns
the radio spectrum here.
Earlier, in 1950, the Senate Committee on
Expenditures in the Executive Departments
commented in Senate Report 2120 (81st Congress) that if doubt existed concerning benefit
attached to a license, the fee should not be
charged.
The report said in part:
The Committee does not hereby aline itself
either for or against the assessment of fees.
Such a decision can prudently be made only
after full and exhaustive hearings. There is
no doubt, however, that of the 12 agencies included in this study [license fee survey at that
time] some render services the benefits of
which accrue wholly to special interests which
derive therefrom the means of financial success.
The committee does incline to the view that in
such instances, the cost to which the government is nut should be borne by the beneficiaries. Where there is joint benefit to a particular beneficiary and to all of the people, the
cost should be equitably divided, and where
there is doubt as to the degree of preponderance of benefit, there should be no fee.
In its announcement accompanying the directive to charge fees, the Budget Bureau estimated the government is spending $50 million
yearly in licensing activities, of which only $20
million is recovered.
Budget Bureau Estimate
Officials of the Bureau said that in making
up the $50 million figure, they included the
following rough estimates of costs for FCC
license work: Broadcast stations, $488,000;
safety and special radio services, $306,000; radio operator licenses, $222,000, and common
carrier certificates, $275,000. They emphasized these were their own estimates. An FCC
official observed "they are rather on the low
Comparably, the Budget Bureau listed Civil
Aeronautics Administration licensing costs at $5
million; Civil Aeronautics Board, $360,000;
side."
registration
of securities at Securities Exchange
Commission, $2 million; issuance of patents by
Patent Office, $6 million, and trademark registration, $325,000. Other high figures went for
passports, visas and the like.
In its report on the 1951 study of fees,
Budget Bureau cited that of 39 agencies answering its questionnaire, there was reported a total
of 1,772 "services and products" given or sold
to the public. The Treasury, Interior and
Commerce Depts. accounted for 45% of this
total. The report cautioned about use of the
total, however, because of a wide variation in
terms and classification used by the agencies.
Budget Bureau said FCC reported 106 categories of licenses and authorizations, plus 6
"products" and 19 services, a total of 131.
There was no breakdown or description available.
FCC representatives pointed out there are a
number of ways the Commission could collect
fees. It could be done on a cash basis when
papers are filed or by means of a treasurer's
receipt of fee payment. Another means would
be use of stamps, which for amateurs, it was
noted, could be sold through the Post Office.
Commission representatives did not feel a
large or new department would have to be
created to handle administration of the fee plan
since some of the methods could be incorporated within the present organization with
minor change.
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Biow's loss of some

—

MORRIS
BIOW
accounts

of

the two major sponsors has nothing to do with a current
West Coast income tax trial in
which

Biow

has figured indi-

says the agency's
dentrectly,
Ken Beirn.

Presi-

TWO major sponsors, Procter & Gamble and
Philip Morris, last week withdrew accounts
from the Biow Co., New York agency, eliciting from Ken Beirn, agency president, the
assurance that the moves were in no way
related to anything but "normal changes" that
characterize any business enterprise of Biow's
size.
Mr. Beirn's statement followed speculation
that the withdrawals might be connected in
some way with the current income tax suit
against lobbyist Arthur Samish on the West
Coast, in which the agency figured indirectly.
P&G named Leo Burnett, Chicago, to handle
its Lava Soap promotion. The decision to
change was made 10 days ago. P&G products
still remaining with Biow are Spic & Span,
Lilt, Joy, Pert, Fluffo, and Shasta.
Dunhill Cigarettes, manufactured by Philip
Morris, will transfer to Hewitt, Ogilvy, Benson
& Mather, New York, about the first of the
year. Philip Morris Cigarettes will continue to
be handled by Biow.
The switches were revealed after the appearance of Milton Biow, board chairman of the
agency, as a witness in the income tax trial of
Mr. Samish in San Francisco.
Mr. Biow testified the agency paid Mr.
Samish upward of $100,000 — but never directly
— for helping to hold the Schenley Distillers
account for Biow Co., which since has resigned
it. He also testified Mr. Samish threatened his
life for telling internal revenue men about the
arrangements.
Independent Action
Mr. Beirn, however, asserted emphatically
that the timing of the disaffiliations were
"purely coincidental" and unrelated to the
West Coast case. He maintained they are
"minor changes that occur in the course of
normal activity in an agency doing an annual
business
of $50 million."
His complete
statement:
"The Biow Co. is, and has been, ready at all
times to make public any pertinent facts about
our business. Two of our officers have been
witnesses for the Government in a case in San
Francisco. Efforts to discredit their testimony
have given rise to stories without basis or fact.
We want to say nothing that will in any way
affect the proper procedure of law. However,
untruthful statements about our business are
harmful and can become malicious.
"Therefore, I wish to make clear that no
business of the Biow Co. has been in any way
affected by developments in the current West
Coast case. Such minor changes as have occurred in the course of normal activity in any
agency doing an annual business of $50 million
have been purely coincidental, having nothing
whatsoever to do with the case. Under ordinary
circumstances they would have aroused no
In another clearly unrelated action last week,
Philip
Morris, along with its co-sponsor Lady
comment."
Esther, agreed to cancel time and program of
/, Bonino featuring Ezio Pinza Saturdays on
NBC-TV, effective in December.
*"B ft d ad casting
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Recession Threat Should Spur Ad Re-Evaluation — Ryan
shoulder to shoulder with manufacturer and
THREATS of recession call for re-evaluation
of advertising functions, Barry Ryan, presiMr. Ryan said it was at that time that
dent of Ruthrauff & Ryan, New York, stated
last week on the eve of his 25th anniversary
new
advertising trails were blazed — -such
dealer."
as "first use of national spot campaigns to
with the agency. In giving his reactions to
current reports on an impending depression
introduce new car models," and "the great
appeal of radio's original amateur hour apMr. Ryan said that "as businessmen, we
plied to advertise the products of a great
can't afford to ignore predictions — or the
situations from which they arise. They give
automobile manufacturer."
As a more recent example he cited 1949,
us good reason to appraise our own perwhen the country was undergoing a slight
formance as agency people and to ask ourrecession "and tv set sales began to slide."
selves if we're delivering the kind of ad"But not for long," he added. "Again we
vertising thinking that harder selling makes
saw the pattern repeated . . . improved
products were engineered and developed . . .
"
necessary.
In a look backward, Mr. Ryan pointed
advertising worked harder than ever on natout that automobiles were sold during the
ional and local levels," with the result that
depression because of "new improvements,
the
public
in to beconcerted
sold that action
year's
models . ."trooped
. all because
finer performance," hard selling dealer staffs,
was taken to build demand."
and "advertising created by men who worked

Four

Sponsors

Seek

Stevens

Agency

Appoints

W&S
As New York Office
Programs
CBS-TV
ONE of the oldest advertising agencies in
FOUR advertisers negotiated for the purchase
of network shows on CBS-TV last week. Inexistence, the Hermon W. Stevens Agency, Bosvolved in the activity were Quaker Oats, Chiton, which has been operating since 1892, last
cago; S. C. Johnson & Son, Racine, Wis.; Nashweek
appointed Wyatt & Schuebel, New York,
Kelvinator, Detroit, and General Mills, Minneas
its
television-radio
consultants and New York
apolis.
Quaker Oats is understood to be parleying
office, effective immediately. M. L. Tyler, presiwith CBS-TV with a view to part-sponsorship,
dent of the Boston agency, made the announcement.
after the first of the year, of the Candy Carnival program formerly on CBS for M & M canThe Stevens agency handles such accounts as
dies. Sherman & Marquette, Chicago, is the
agency for Quaker.
Salada Tea Co., a heavy spot radio and televiS. C. Johnson & Son, effective Nov. 22, defi- sion advertiser; Father John's Medicine Co.,
nitely will launch its new comedy series, Life
Haffenreffer & Co., Houghton Mifflin Co.. and
with Father, on CBS-TV (Sunday, 7-7:30 p.m.).
Leon Ames and Lurene Tuttle star as Father and
*
Ginn & Co.
Mother Day. Fletcher D. Markle will produce
the show "live" from Hollywood. The agency
is Needham, Lewis & Brorby, Chicago.
Nash-Kelvinator is planning to become the
fourth co-sponsor of Omnibus, the Ford Foundation program, effective about Jan. 3 (Sundays
5-6:30 p.m.) on CBS-TV. Geyer Inc., New
York, is the agency for Nash-Kelvinator.
General Mills, through Knox-Reeves, Minneapolis, isplanning after the first of the year
to participate in the Bob Crosby strip five times
weekly on CBS-TV, 3:30-4 p.m. The advertiser is interested in the first quarter-hour segment on Fridays. For another product General
Mills, through William Esty, New York, also
is interested in sponsoring early in December
the Terrytoon strip twice weekly on CBS-TV
and is currently in the process of clearing stations for the proposed 5-5:15 p.m. period,
Wednesdays and Fridays.

Directors

Honors

NL&B,

Club
Sarra

REPRESENTATIVES of Needham, Louis &
Brorby, advertising agency, and Sarra Inc.,
Chicago, and new film producers, were among
recipients of awards presented by the Art
Directors Club of Chicago at a banquet in
Chicago's Palmer House last Wednesday.
Sarra was honored for "special effects in
television commercials" in producing a 60second spot for Pet Milk Co., St. Louis, through
Gardner Adv. Co. It was Sarra's fourth advertising award of the year in that field. It won
three honors from the Chicago Federated Advertising Club earlier this year. The medal was
accepted by Bea Adams and J. Roland Martini
of Sarra. The firm utilized a "stop-motion"
technique on the commercial.
The art directors also bestowed other tv
awards — the first time it has recognized the
television category — for its 21st annual exhibition of advertising and editorial art for work
produced during the year ending last Sept. 15.
Other awards:
Television film commercial (for a live tv show)
— Scott Park; producer, Needham, Louis &
Brorby; advertiser. S. C. Johnson (Jubilee Wax);
art, Chicago Film Labs Inc.
Television commercial animation — art director,
Herbert Bull; producer, Needham, Louis &
Ration).
Brorby; advertiser. Quaker Oats Co. (Ken-LMerit award — Scott Park; producer, Needham,
Louis & Brorby; advertiser, Household Finance
Corp.; art work. Tempo Productions.
Television single frame — art director, Herbert
Hix.
Bull; advertiser, Household Finance; art, James
Awards were presented by Al Dome, New
York commercial artist. Jack Tinker, senior
vice president and creative director, McCannErickson, gave a slide film talk on "New Horizons in Advertising." He discussed creative
thinking and new copy ideas.

McCormack
of Compton Dies
CHARLES McCORMACK, 67, vice president
and member of the board of directors Compton
Adv., New York, died Nov. 7 at his home after
an asthma attack.
Born and educated in New York, Mr. McCormack had served with several agencies, including J.Walter Thompson Co. and J. Stirling
Getchell Inc. He became associated with
Compton in 1944 and subsequently was its
treasurer.
Surviving are his widow, Caroline; a son,
Charles Morrison McCormack, and a daughter,
Mrs. Richard Colburn.
Broadcasting

• Telecasting

GRIESEDIECK-Western Brewery will sponsor all-night Record Bar on KMOX St. Louis under
an agreement being signed by Frank Griesedieck (seated), G-W advertising manager, and
(I to r): Hans Saemann, G-W vice president; Robert Hyland, KMOX general sales manager;
John H. Morris, G-W president, and disc jockey Jim Butler, m.c.
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handle its advertising and sales promotion.
Bates Chevrolet Corp., N.Y., distributors of
Chevrolet cars and trucks, appoints R. T.
O'Connell Co., N.Y., to handle its advertising.
Flotill Products Inc., Stockton, Calif. (Tillie
Lewis' Tasti-Diet foods), appoints Erwin, Wasey
& Co., L.A.
National Builders Inc., Des Moines (pre-fabricated garages), appoints Jere Bayard Adv., L.A.,
to handle tv advertising for national campaign.
Industrial Center of San Fernando Valley, L.A.,
(real estate development) appoints Vick Knight
Inc., same city. Vick Knight is account executive.

Wasted,
Clinic

MUCH of the almost $8 billion spent annually
<on advertising is being wasted "because creative people are working in a vacuum," Edward
H. Weiss, president of Weiss & Geller,
told staff members attending the agency's new
creative workshop sessions in Chicago.
"You can't create a provocative advertising
campaign about television sets until you know
the underlying reasons why people look at
television," he asserted, referring to the need
for knowledge abstracted from the social
sciences field. He stressed that creative personnel must achieve an understanding of consumers' basic attitudes toward products advertised.
Weiss & Geller has been conducting a series
of workshop sessions aimed at furthering the
application of social sciences to the advertising
field. More than 90 staff members attended
the opening sessions the past fortnight, it was
announced Thursday.

Rhodes

Pharmacol

Buys

RHODES Pharmacal Co., Cleveland (Imdrin),
has purchased three participations weekly on
WCCO Minneapolis' Rolf Hertsgaard News
5:15-30 p.m. for 26 weeks from Nov. 16. The
firm also started co-sponsorship of Carroll Allcott's World Today on 23 CPRN stations, Mon.Wed.-Fri., 5:30-45 p.m. PST for 52 weeks
from Nov. 2, and a 6-6:10 p.m. newscast on
KNX Hollywood for 52 weeks from Nov. 10.
Agency: Olian & Bronner, Chicago.

Ad

Role

in PR

ONE of the largest department store radio
schedules in Baltimore was signed last week
on WITH Baltimore by the May Co., which
is taking 3,000 spots for 52 weeks on that
station. Completing the arrangement are
(I to r) Marx Kaufman of Kaufman-Strouse,
agency for May Co.; R. C. Embry, WITH
vice president, and Sam Strouse of the
Baltimore agency.

Reviewed

ROLE

of the advertising agency in public relations was discussed last Tuesday at a clinic
sponsored jointly by the Chicago Federated
Advertising Club and the Women's Advertising
Club of Chicago. Agency and public relations
spokesmen appeared.
Advertising's views were canvassed by Alton
D. Farber, assistant director of public relations,
J. Walter Thompson Co., and Walter C. Power,
vice president of MacFarland, Aveyard & Co.

NEW

BUSINESS

Andrew Jergens Co., Cincinnati, will sponsor
Mon., Wed. and Fri. portion of Bride and
Groom, NBC-TV, Mon.-Fri., 12 noon-12:15
p.m. EST, starting Dec. 2. Agency: Robert
W. Orr & Assoc., N.Y. Program will premiere
on NBC-TV on Nov. 30.
Lifetime Batteries will sponsor fourth annual
Pan American Road Race in Mexico over CBS
Radio from Nov. 19-22 at 10:35-10:50 p.m.
EST, and on Nov. 23 at 10:35-11 p.m. EST.
Agency: W. H. Hunt & Assoc., L.A.
Chevrolet Dealers* Assn., Salt Lake
gins sponsorship of The Cheverolet
on full Intermountain Network,
weekly, on 31 stations. Agency:
Ewald, L.A.
RENEWALS
Standard Oil Co. of
Standard Hour for 25th
stations of NBC Radio
26 weeks from Nov.
same city.

City, beNewscast
16 times
Campbell-

Calif., S. F., renews
consecutive year on 26
Western Network, for
8. Agency is BBDO,

C. A. Swanson & Sons of Omaha (frozen,
canned foods) renews alternate week sponsorship of The Name's the Same on ABC-TV for
52 weeks starting Dec. 8. Agency is TathamLaird Inc., Chicago.
Sunbeam Corp., Chicago, renews Ethel and
Albert on NBC-TV (Sat. 7:30-8 p.m. EST) for
18 weeks, starting Jan. 2. Agency: Perrin-Paus
Co., Chicago.
SPOT
Mission Pak Co., L.A. (Christmas fruit packagers), started annual saturation spot announcement campaign on 13 tv and 21 radio stations
in California, for approximately 7 weeks from
city. 9. Agency is Factor-Breyer Inc., same
Nov.
A RADIO-TV campaign for General Foods
Corp. (Yuban coffee) in the San Francisco
area has been launched by (I to r) Esty
Stowell, vice president, Benton & Bowles
Inc., New York, agency servicing the account; Cliff Engle, KFRC San Francisco personality, and Donald B. Waterous, agency
account executive. San Francisco stations
are being used for the fall campaign.
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AGENCY

APPOINTMENTS

Owens-Corning Fiberglass Corp., Toledo, Ohio,
appoints McCann-Erickson to handle its advertising, effective Jan. 1. Media plans as yet
undetermined.
Milkmaid Inc., subsidiary of Lorr Labs, Paterson, N.J., appoints Hicks & Greist, N.Y., to

Tuxedo Candy Co., L.A. (Safeway Stores subsidiary), appoints Foote, Cone & Belding, S.F.
Colonial Dames, Ltd., L.A. (cosmetics), appoints Glasser-Gailey Inc., same city. Tv will
be used. Grace Glasser is account executive.
LeRoy D. Owen Co., L.A. (industrial real
estate), appoints West-Marquis Inc., same city.
Roger Combs is account executive.
Stewart Hall Inc. (stationery) appoints Bozell
& Jacobs Inc., Kansas City. Ed Segrist, manager of newly-opened Kansas City office, is
account executive.
VernelPs Fine Candies Inc., Seattle, VernelFs
Butter Mints, appoints Ruthrauff & Ryan,
Seattle, to handle all advertising, effective Jan. 1.
The product is distributed nationally.
Ronson
Art Metal
Works
(Canada) Ltd.,
Toronto, appoints McConnell, Eastman & Co.
Ltd.,
Toronto, effective Jan. 1, to handle all
advertising.
American President Lines Ltd., S.F. (steamer
transportation), appoints Kenyon & Eckhardt
Inc., same city, effective Jan. 1.
AGENCY

SHORTS

Wank & Wank and Alport & O'Rourke, San
Francisco, will merge Dec. 1 becoming Wank &
O'Rourke, with offices at 425 Bush St. Melville
E. Wank and John O'Rourke head agency, with
Mary Musil, office manager; Jan Krug, production manager, and Jack R. Wain, director of
publicity.

'Name This Market'
KSBW-TV Salinas and KMBY-TV Monterey, Calif., share-time stations on vhf
ch. 8, are sponsoring a "Name This Market" contest with $2,000 in prizes to be
awarded radio-tv people in advertising
agencies and advertising personnel of
any company which uses radio or tv.
What the stations would like a name
for is the market which they cover and
which encompasses these seven cities:
Salinas, Alisal, Monterey, Watsonville,
Carmel-by-the-Sea, Pacific Grove and
Santa Cruz. "Add these seven towns
together," say the stations, "and you
have one of the best metropolitan reThe gionsstations,
represented by George P.
in California."
Hollingbery Co., claim for this area a
population of more than a quarter-million, retail sales of $269 million and
"spendable" income of $356 million.
Prizes are: First, $1,000 or a twoweek all-expense trip to California; second, $500; third, $250; fourth, $100, and
fifth, sixth and seventh, $50 each. The
contest closes Dec. 3 1 and prizes will be
awarded in January "in time to pay your
Christmas bills."
Broadcasting

• Telecastin

TECHNICOLOR

FIRST

Initial production,

TV

nounces expansion into television field.
FILMING of what was said to be the first
program to be shot in technicolor for television
is slated to get underway today (Monday)
when production is started on "The Big Team
Rolls" for Pacific Coast Borax Co.'s Death
Valley Days series.
The announcement was made as Dr. Herbert
T. Kalmus, president-general manager of Technicolor Motion Picture Corp., Hollywood, revealed his firm is expanding activity to include
video and has signed several commitments.
The filming will be handled to permit production of black-and-white prints for current
tv use and color prints when color telecasting
comes into being. "The Big Team Rolls" will
be released in black-and-white form in January,
according to Dorothy B. McCann, supervising
producer for the series.
Scenic and dramatic tests and one commercial already have been made in technicolor
for Pacific Coast Borax. Additionally, it was
pointed out, Technicolor previously had conducted numerous tv tests of its own and also
has contracted with Screen Gems Inc. to film
and process 100,000 feet of technicolor threestrip negative, currently being shot, for use in
tv commercials by American Tobacco Co.
"The Big Team Rolls" is one of four films
shortly going into production for Death Valley
Days, bringing that series' total to 30 films.
They are written by Ruth C. Woodman and
filmed for Pacific Coast Borax by Flying A
Productions under the supervision of McCannErickson.

L.A. Plan

Expected
to Ban

UNDERWAY

beginning

today, will be for a 'Death
Valley Days' story. Technicolor Motion Picture Corp. an-

Tv Firms

FILM

Army Borrows Film
ABC-TV has reported that at the request of Maj. Clark Thornton, of the
Radio-Tv Branch of War Information,
Dept. of Defense, it will make available
a film of "P.O.W.," first drama shown
on the United States Steel Hour on ABCTV, for showing to armed forces personnel currently handling problems relating to GIs repatriated from Korea. Meanwhile, the network continued, "unparalleled demand" from viewers in the
Detroit area, where an equipment failure
blacked out "P.O.W." approximately
half-way through its showing on Oct. 27,
led to a re-showing over ABC-owned
WXYZ-TV.

NBC
Film's 'Inner Sanctum'
Already Sold in 17 Markets
SALE of Inner Sanctum tv film series in 17
markets in less than the two weeks it has
been available was announced last week by
John B. Cron, national sales manager of NBC
Film Division. Latest sales on Inner Sanctum,
according to Mr. Cron, have been to Purity
Biscuit Co. for Salt Lake City, Boise, Reno,
Phoenix and Tucson and to WKTV (TV) Utica,
KCBD-TV Lubbock, WSW-TV Elkhart and
WSIL-TV Harrisburg, 111.
Sales of other division properties were said
to have raised total markets on Badge 714 (formerly Dragnet) to 107; Victory at Sea, 72;
Dangerous Assignment, 139, and Douglas Fairbanks Presents, 108.
Mr. Cron also announced that two special
reels of holiday stock film covering Thanksgiving and Christmas have been prepared by
the division and are available to tv stations.
Each reel is said to be about 10 minutes long.

Guild

Film

$250#000
COMPLETION
of 25 sales in a
ing more than
announced last

Sales

Hit

in One Day
by Guild Films Co., New York,
single day on Nov. 6, represent$250,000 in total billings, was
week by Reub Kaufman, presi-

dent.
Highlight was sale of the Life With Elizabeth
series in 15 markets: CPEL-TV London, Ont.,
under sponsorship of Philco Corp., starting Dec.
1; Milwaukee, Madison and Green Bay, Wis.,
with Blatz Brewing Co.; Toledo, Columbus,
Dayton, South Bend, Indianapolis, Grand Rapids, Louisville, Kalamazoo and Bloomington,
Ind., with Ohio Oil; Philadelphia, with Piel's
Beer, and Nashville, to WSM-TV that city.
The Liberace Show was sold to the Northern
Commercial Co. for telecast in Fairbanks and
Anchorage, Alaska; Birmingham, Montgomery,
Knoxville and Chattanooga for Bell-Mead Biscuit Co.; Atlanta, for co-sponsorship by Maybelline Corp. and Eureka, Calif., for Art Fudem
Tv Set and Record Dealer.
Other Nov. 6 sales were of the Guild Sports
Library and Guild's Feature Films to WSMTV.

'Beany'

Profits Suit Filed

CLAIMING a contractual right to nearly onethird of the profits from Time for Beany, syndicated tvfilm series, attorneys Adolph H. Levy,
Maurice Levy Jr. and Victor L. Mindlin have
filed suit in Los Angeles Superior Court against
Robert E. Clampett, creator-producer of the
puppet program, to collect a balance of money
allegedly owed them.
Suit is based on the attorneys' claim they
were paid only $52,779.16 for the period between April 1, 1951, and June 30, 1953, when
their share should have totaled $62,150.70.
Interest in the program, syndicated by Consolidated Television Sales, was given them in
return for services, according to the plaintiffs.

to Buck
Street

Shots

LOS ANGELES tv companies are expected to
fight that city's proposed ordinance requiring
tv stations and production companies to obtain
police department permits to shoot commercials or live telecasts from city streets.
Already underway is a counter proposal for
city council and police consideration to be delivered by the Television Broadcasters of Southern California. The latter group represents
local tv stations. The Radio-Tv News Club
of Southern California blasted the proposed

j■

local law as a "police censorship threat" and
said it would fight "any infringement which
would keep the news from being reported."
The proposed ordinance is based on assumption that it will cut down unnecessary traffic
congestion. The tv companies contend that
such an ordinance will interfere with spot coverage of major news events. Motion picture
filming on public streets is already under police
regulation.

$60,000 'Privacy' Suit
A SUIT asking $60,000 damages for invasion
of privacy has been filed in Los Angeles Superior Court against Four Star Productions and
producer Don Sharpe by fight manager Mike
Dundee, who charges a recent tv film, "The
Knockout," telecast on CBS-TV Four Star Playhouse and sponsored by Singer Sewing Machine
Co., portrayed the leading character as a fight
manager named "Mike Dundee."
Broadcasting
• Telecasting

FILMED Amos V Andy series on CBS-TV is negotiated by KOOL-TV and KOY-TV Phoenix
with Builders Supply Corp. Contract with the share-time station on vhf ch. 10 is for one
year. Standing are (I to r) Miles Reed, KOOL-TV account executive; Charles Garland,
KOOL-TV manager, and John Hogg, KOY-TV commercial manager. Seated are Roger
Smith, vice president of BSC; Fran Smith, BSC advertising manager, and BSC President
Paul Thomas.
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HIM

FACTS
MAB:

CTS

FILM

SALES

STATIONS in a total of 72 markets are now
telecasting Your All-Star Theatre, John H.
Mitchell, vice president in charge of sales for
Screen Gems, tv subsidiary of Columbia Pictures, reported last week. Ford Motor Co. is
the original sponsor of the series under the
title of The Ford Theatre in 61 markets over
NBC-TV. Mr. Mitchell said that new sponsors for Your All-Star Theatre have been set
in recent weeks in Baltimore, Amarillo, Bakersfield, Boston, Fresno, Honolulu, San Juan and
Wheeling, W. Va., among others.
•
Commonwealth Film & Television Inc., New
York, reports sales of major film packages to
WTTG (TV) Washington, WXEL (TV) Cleveland and WIFE-TV Dayton. Packages include
cartoons, serials, and shorts plus features and
westerns. President Mort Sackett said other
negotiations covering hundreds of films are in
the closing stages.
•
SALE to WRBL-TV Columbus, Ga., of eight
CBS-TV Film Sales properties was announced
last week by Wilbur S. Edwards, general sales
manager of the unit. The order covers Gene
Autry, The Range Rider, Gloria Swanson Show,
Files of Jeffrey Jones, Hollywood on the Line,
Art Linkletter and the Kids, Cases of Eddie
Drake, and Strange Adventure.
Association Films, N. Y., is offering free loan
to television stations 25-minute film, "The Big
Vacation," which portrays the state of California. Itwas produced for American Airlines.
PRODUCTION
Screen Gems Inc., Hollywood, starts filming
"Marriageable Male" for NBC-TV Ford
Theatre, with Ida Lupino and Jack Lemmon,
on Nov. 19. Irving Starr produces from Karen
DeWolf script.
•
Telemount-Mutual Productions Inc., Hollywood, has started filming 13 half-hour Cowboy G-Man segments on location and at Jerry
Fairbanks studios, that city, with Henry Donovan producing and Thor Brooks directing.
United Artists Television, Hollywood, tv distribution subsidiary of motion picture firm, has
completed arrangements with various manufacturers for both giveaway and part-pay premium programs in connection with series. Facsimiles of stars Russell Hayden and Jack
Coogan will appear on 18 premium items.
•

NETWORK

TV

to Disband?

PLANS to disband Consolidated Television Sales, Hollywood, and turn its television film products over to a New York
firm for distribution were reported last
Tuesday after Peter M. Robeck, general
manager, resigned over a reported disagreement on policy with Norman
Chandler, board chairman, and other
officers of the distribution company.
Dwight Whiting, western sales manager,
is in charge until a final decision is made,
the report said.
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CBS-TV
Research

NOT
'SPECTACULAR'
Gross time sales of tv networks
for the first half of 1953,

up

18%, are not as "spectacular"
as the 60% rise the previous
year, says Magazine
ing Bureau.
IN THE

Advertis-

FIRST half of 1953 as compared to

the same period" last year, about the same number of advertisers (172 to 171) spent more
money (18% more) for slightly fewer hours
(3% fewer) on larger tv networks, according
to the latest in a series of bulletins on tv advertising issued by Magazine Advertising Bureau.
Using data collected by Publishers Information Bureau (whose reports on gross network
time sales are summarized monthly in B*T),
MAB reported that for the first six months of
this year gross time sales of the four tv networks totaled $104.5 million, up $15.9 million
or 18% over the first half of 1952. (Not as
"spectacular" as the 60% rise from the first
half of 1951 to that period of 1952, MAB
noted.)
However, MAB pointed out, only 2,726 tv
network hours were sponsored during the first
half of 1953, with 2,803 sponsored in the like
period of 1952, a drop of 3%, which is attributed to "rapidly increasing network rates
and the advertiser's adding of new markets
to his station line-up." Using NBC-TV as an
example, MAB said that its basic network has
risen from 47 stations costing $25,440 for an
evening half-hour as of July 1, 1952, to 50
stations costing $28,680 a year later. Meanwhile, the total of all NBC-TV affiliates has
risen from 66 to 92 stations, their half-hour
evening cost from $31,140 to $37,722.
'About Doubled, in Fact'
When program costs as well as time charges
are considered, MAB calculated, the average
advertiser using an evening half-hour each
week on NBC-TV would have a total yearly
cost of $1,880,500, compared to about
$1,100,000 two years ago. "However," MAB
generously admitted, "the television audience
has increased tremendously in the last two
years, of course — it has just about doubled, in
fact." (In other words, while time-and-program costs were going up 70%, the cost-perviewing family has gone down 15%.)
"But, regardless of that consideration, more
and more advertisers are finding that they cannot afford the sum of nearly $2 million for
one tv program, regardless of its effectiveness,"
MAB stated. "And so, television 'casualties'
continue high." Of the 171 national advertisers using network television in the first half
of 1952, 50 had dropped out by the first half
of 1953, MAB stated. "However, 51 companies initiated network television programs in
the first half of 1953, so the total number of
network users remained about the same," 172
this year to 171 last.
noted that the early trend of tv advertising expenditures representing additional
appropriations and not being taken from other
media is continuing. Comparing the first half
of 1953 with that of 1952, MAB reported,
magazines' advertising revenue was up 13.5%,
network radio's down 1.8% and Sunday supplements' up 42.7% (six-month figures for newspapers not being available), or a gain of 10.3%
for the three media in the face of a 30.8% gain
for network television.

Backs
on

Tv

Nielsen
Homes

CBS Television Network is sponsoring the
nationwide survey of tv set ownership now
being conducted by A. C. Nielsen Co. and will
publish the results,1 broken down by individual
counties and county-clusters, shortly after Jan.
1, 1954, Oscar Katz, CBS Television research
director, announced last week.
First national count of tv homes since that
made in the spring of 1952, the present survey,
which will go into every one of the country's
3,000 counties, was described as the largest in
the history of television. The technique involves questionnaires from a panel of 100,000
homes, using a probability sample set up originally by personal interview.

#Lucy/ 'Godfrey & Friends'
Dominate Videodex Ratings
CBS-TV's / Love Lucy and Godfrey & Friends
placed in first and second place, respectively, in
Videodex's measurement of the top 10 network
television programs in both percentage and
number of tv homes reached during the Oct.
1-7 period. Complete listing follows:
CITIES
HOMES
NAME OF PROGRAM
46.2
1 1 tove Lucy (CBS)
70
55.8
46.1
#OF
2 Godfrey & Friends (CBS)
74
3 Talent Scouts (CBS)
53
40.9TV
%42.1
4 Dragnet (NBC)
74
5 Comedy Hour (NBC)
40.0
65
6 Groucho Marx (NBC)
86
7 Red Buttons (CBS)
76
8 Jackie Gleason (CBS)
64
38.1
9 Milton Berle (NBC)
39.8
68
32.7
39
10 What's My Line (CBS)
30.6
HOMES
(000)
CITIES
NAME OF PROGRAM
65
1 1 Love Lucy (CBS)
70
#TV
11,185
#74 OF
23 Godfrey
&
Friends
(CBS)
1 2,969
Dragnet (NBC)
4
5
6
7
8
9
10

Groucho Marx (NBC)
Comedy Hour (NBC)
Talent Scouts (CBS)
Red Buttons (CBS)
Jackie Gleason (CBS)
Milton Berle (NBC)
Fireside Theatre (NBC)

SPECIAL PROGRAM
World Series (Sunday)
World Series (Saturday)

86

CITIES
76
78

53
74
68
63
76
64 44.1%
42.5

10,728
10,429
10,375
10,138
9,594
8,172
8,334
7,521
HOMES
(000)
1 1 ,784
11,503

Sept. Radio Set Sales Up
RADIO retail set sales during September
(auto sets excluded) totaled 650,898 units, a
sharp increase over the 491,431 sold in August,
according to Radio-Electronics-Tv Mfrs. Assn.
In September 1952, 892,761 radios were sold
through retail outlets. Sales of tv sets retailed
in September totaled 753,953 units compared
to 430,101 in August and 875,290 in September
1952.
Nine-month retail sales totaled 4,526,186
radios compared to 4,296,982 for the same
1952 period. Tv sales in the nine-month period
of 1953 totaled 4,300,360 sets compared to
3,444,674 a year ago.

MAB

RCA

Subscribes

to ARF

RCA has joined the Advertising Research
Foundation, Edgar Kobak, ARF president, announced last week. Other new ARF subscribers
include: Chilton Co., business paper publisher;
two Putman publications, Chemical Processing
and Food Processing; Robert M. Gamble Jr.,
advertising; Conklin Mann & Son.
Broadcasting

• Telecasting

10,000

landing

fields

for

Mallard

and

Teal

in

the

of

During the duck season our sports director,
Rollie Johnson, gets daily, even hourly, reports
from Canadian points. When the flight starts
southward our Radio and Television audience
know it.
From the ten thousand lakes of Paul Bunyan
Land the army of hunters in blinds, rushes, and
duck boats concede WCCO helped get them
there at the right time.
That's audience building — and audience is
what we have to sell.

/
/

/

TELEVISION
RADIO
WCCO
MINNEAPOLIS

Broadcasting

• Telecasting

CBS

100,000 WATTS CH. 4
(Free and Peter* )
50,000 WATTS 830 K.C.
CLEAR CHANNEL
(Radio Spot Sales)

ST> PAUL
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PROGRAM

SONGWRITERS'
END

TO

SERVICES

SUIT

NARTB,

$150

SEEKS
MILLION

Splinter group of ASCAP members charges the industry has banded
together in a conspiracy to keep all but BMI music off the air.
Broadcasters'

reaction is more

amused

DISSOLUTION of NARTB, divorcement of
BMI from its broadcasting industry ownership
and damages of $150 million are asked by a
group of 33 writers of popular songs, all
ASCAP members, banded together under the
name of Songwriters of America, in a suit filed
Monday in the Federal District Court in New
York. Answers are called for within 20 days
of service, meaning by Nov. 30 in most cases.
Reversing of the traditional situation in which
the broadcasters combined forces to protect
themselves against the monopolistic power of
ASCAP, which even today licenses the vast

than dismayed.

They also ask for a "permanent mandatory
injunction" directing the defendants and
NARTB and its officers, agents, employes and
members to divest themselves of all interests
in BMI, and directing that NARTB be dissolved. Finally, they ask for the $150 million
damages, plus costs.
Industry attorneys questioned by B»T pointed
out that in an action of this type damages can

rates for the use of music on television. ASCAP
asked that it be relieved of the necessity to offer
per program licenses to any station with a
license of any kind, either per program or
blanket, from BMI. ASCAP also requested
the right to levy fees for adjacencies, that is for
programs and announcements not using ASCAP
music themselves but adjacent to programs in
which ASCAP music is used. Granting these
requests would have required amending the
government consent decree. After both the
Dept. of Justice and the tv broadcasters had
registered opposition to this action [B»T, Sept.
28] the motion was withdrawn [B»T, Oct. 26].
Commenting on charges that the broadcasters
were using BMI to cut down on their use of
non-BMI music, thereby reducing their payments to songwriters, Mr. Haverlin said:
"When BMI came into existence in 1940, a
mere handful of ASCAP's 1,100 writer and

majority of music on the air, SOA's charges
that the broadcasters have entered into a conspiracy to keep all but BMI music not only
off the air but from being recorded, as well,
were met by the industry with an immediate
reaction that was more amused than dismayed.
SOA's complaint, filed by John Schulman of
Hays, St. John, Abramson & Schulman, states
that the plaintiffs "fairly and adequately represent the members of a class consisting of approximately 3,000 professional authors and
composers of music who have suffered and
will continue to suffer loss and damage" because of the allegedly illegal actions of the
defendants.
'$5 Million Per Year'
"Among other things," the complaint charges,
the defendants "have depressed the price of
performance fees and have deprived the plaintiffs and other writers similarly situated of
income therefrom at the rate of not less than
$5 million per year." As a result, the complaint
states that "plaintiffs and other writers similarly situated have been damaged in the sum of
$50 million and pursuant to Section 7 of the
Sherman Act and Section 4 of the Clayton Act
are entitled to recover a total of $150 million
with interest thereon, together with their costs
and reasonable attorney's fees."
The plaintiffs ask the court to issue "a preliminary and permanent injunction" to restrain
the defendants and their associates from "maintaining and operating the BMI music pool"
and from acting as "officers, directors, agents
or employes" of BMI; to restrain them from
giving preference to music control by BMI
or by any owner or operator of a radio or tv
station or a phonograph record manufacturer.

SOA

Plaintiffs

Named

PLAINTIFFS in the federal court suit
seeking to dissolve NARTB and divorce
BMI from broadcast industry ownership,
plus damages of $150 million, are 33
members of Songwriters of America, all
writer members of ASCAP, as follows:
John Jacob Loeb, SOA president, Arthur
Schwartz, Ira Gershwin, Dorothy Fields,
Virgil Thompson, Douglas Stuart Moore,
Gian Carlo Menotti, Samuel Barber, Randall Thompson, Milton Ager, Walter
Bishop, Paul Cunningham, Mack David,
Milton Drake, James Kimball Gannon, L.
Wolfe Gilbert, George Graff, Alex Charles
Kramer, Jack Lawrence, Alan Jay Lerner,
Edgar Leslie, Jerry Livingston, George
W. Meyer, Joseph Meyer, Vic Mizzy,
Charles Tobias, Leonard Whitcup, Joan
Whitney, Donald MacRoe Wilhoite Jr.,
Jack Yellen, Victor Young, Robert MacGimsey, William Grant Still.
Page 34
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EXPLAINING details of the Songwriters of America $150 million anti-trust suit against
major broadcasting companies is John Jacob Loeb, president of the organization. He is
one of 33 plaintiffs alleging the creation of a music pool to prevent their music being
recorded and played on the air. Seated (I to r) are writers Arthur Schwartz and Dorothy
Fields; John Schulman, legal counsel, and writer Joan Whitney.
be awarded only to plaintiffs named as parties
to the action and not to "others similarly situated." Furthermore, they said, each claimant
must prove that he has been personally injured
and to what extent, so that appropriate damages may be set. They also commented that
the request of the plaintiffs for a jury trial is
most unusual in cases as complicated as this
one.
Carl Haverlin, president of BMI, was the
first defendant to comment publicly on the suit.
The other defendants either had no comment
or stated that the matter had been referred to
counsel and that the details of the complaint
were under study. Frank Stanton, CBS president, summed up the general sentiment when
he said: "We are certain that the complaint has
no basis either in fact or in law and that subsequent proceedings will so establish."
Mr. Haverlin, noting that all the plaintiffs
are ASCAP members, asserted that "the
baseless conspiracy charges made in the complaint are a rehash of charges which ASCAP
has been making for years and has never been
able to substantiate. ASCAP most recently set
forth these charges in a 100-page affidavit filed
in the same court in which this new action is
brought. On Oct. 13, the motion which that
affidavit supported was withdrawn in the face
of vigorous opposition to the motion by the
Dept.
of Justice."is to a motion made by ASCAP
His reference
in answer to the petition of a group of tv stations to have the court set fair and reasonable

140 publisher members were getting practically
all of the money paid for performing rights in
the United States. BMI was formed to establish competition and has continued to maintain
competition.
During
the period
BMI's existence payments
to ASCAP
by the ofbroadcasting
and television industry have increased from
approximately $4 million to over $13 million
a year. Meanwhile, payments from other industries have remained relatively stable or
declined. Moreover, ASCAP members continue to receive the overwhelming preponderance of all radio and television performances,
phonograph recordings, sheet music sales and
motion picture uses.
'No Longer a Monopoly'
"As a result of the competition created by
BMI, music writing is no longer a monopoly
of Tin Pan Alley. Now writers from all over
the United States have an opportunity to win
popular favor and to receive their share of the
Those words
directly contradict not only the
increased
payments."charges of the complaint but also those made
Monday noon at a news conference held by
SOA in New York, with about 20 of the 33
plaintiffs present, although all the talking was
done by John Jacob Loeb, SOA president, and
Arthur Schwartz. A number of other plaintiffs
attended a similar meeting on the West Coast,
it was stated.
Mr. Loeb asserted that because of the restrictions ofthe broadcasters and their affiliated
recording companies the works of non-BMI
Broadcasting
Telecasting

Yes, "Big Mo" is in the Heart of St. Louis. Not only are the studios, tower and transmitter centrally located—
just off Forest Park— but every day KSTM-TV's fine network and local programs reach deeper and deeper into the
Heart of the St. Louis television audience.
"Big Mo" helped to bring multiple-programming to the area— offered the individual viewer a choice of programs. Little wonder Mr. and Mrs. St. Louis just love that "Big Mo" and, you can get close to the St.
Louis heart— and pocketbook— with your product if you come aboard "Big Mo" today. Wire, phone or write
for choice availabilities.
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... so WABT

--^T="To Better Serve Alabama"
simply states its pacesetting achievement: First TV station in the entire

world ON THE AIR with 316 KW

ERP using 40 KW

transmitting equipment

designed and manufactured by Standard Electronics Corp.

YOU are planning to

provide HIGH POWER— Standard Electronics can help get you ON THE AIR FAST . . . .
with equipment deliveries from 500 watts to 50 KW on or before the date stipulated.
We can make this kind of promise because our record is one of maximum
co-operation with the broadcaster ... with individual service in planning 4
S. E. units for your new station or to complement your
existing equipment . . . with efficient equipment performance .
and quick installations completed as scheduled.
That's why YOU
Standard Electronics

can depend on

to deliver tomorrow's
product TODAY.

standard
A

electronics

SUBSIDIARY

newark

5,

new

OF

CLAUDE

corporation
NEON,

INCORPORATED

jersey

devoted exclusively to the
engineering, manufacturing, and servicing of equipment
for the broadcast and television industry
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PROGRAM
writers are seldom heard on the air or recorded
any more. This is extremely important, he
said, not merely for the royalty fees from the
broadcast performances, but because "radio
today has become the dominant influence in
the exploitation of music," from which all
other sales stem. He also said that records are
important because "records played on the air
is the best way to get a song popularized."
Claims that the SOA plaintiffs (see complete
list on page 34) are acting on behalf of 3,000
other songwriters were promptly denied by
Mr. Haverlin. "Obviously," he said, "this action
is not being brought on behalf of all of the
songwriters of the United States or of 3,000,
as the complaint pretends. On the contrary,
thousands of writers have received their first
and only opportunity to win popular favor
through the instrumentality of BMI. We are
convinced that the plaintiffs in this action are
being used by the very people who still yearn
for the old days of monopoly. The action will
be vigorously opposed and we have no doubt
that BMI's position will be completely sustained."
Defendants, in addition to BMI and NARTB,
include some of broadcasting's blue chip organizations and their top executives (for complete
list see story below).
Fact that Songwriters of America filed their
anti-trust action against the Broadcasters at this
time, less than two months before the expiration of ASCAP's present blanket license agreements for tv stations, was taken by some industry executives as an indication that this action
was inspired by ASCAP as a means of encouraging their tv licensees to accept the
offer to renew these agreements for another
four years at the same rate.
Tv Networks Balk
Executives of the three tv networks which
have taken these blanket licenses from ASCAP
— ABC, CBS, NBC — have insisted that they
will not sign new agreements without substantial reductions in the present rate of approximately 3% of gross income, or 10%
above the radio rate. ASCAP negotiators have
refused to make any reductions and meetings
to date have produced no progress [B#T,
Nov. 9].
All-industry local tv music license committee, headed by Dwight W. Marting, General
Teleradio, was authorized by last spring's
NARTB convention to negotiate terms for both
blanket and per program licenses with ASCAP
for all tv broadcasters except the networks and
their o&o stations. The group has not yet met
with ASCAP but when it does the committee

SONGWRITERS

LIST

THE COMPLAINT of Songwriters of America
lists 43 defendants — 16 companies and 27 individuals— grouped as follows:
CBS Group: Columbia Broadcasting System
and its wholly-owned subsidiaries, Columbia
Records, Columbia Music Publishing Co., Master
Records, Okeh Music Publishing Co.; William S.
Paley, CBS board chairman; Frank Stanton.
CBS president and a director of NARTB from
1944 to 1947; James B. Conkling, Columbia Records president; Adrian Murphy, president. CBS
Radio; Herbert V. Akerberg, vice president, CBS
Television,
NARTB
BMI directoransince
1947. director, 1951-53, and
RCA Group: RCA-NBC; David Sarnoff, RCA
and NBC board chairman and NBC president;
Frank M. Folsom, RCA president and NBC
board member; Niles Trammell, former NBC
president, now consultant to NBC and a BMI
director, 1939-1943; William S. Hedges, NBC vice
president, past president and former director
of NARTB, BMI director since 1943.
American Broadcasting-Paramount Theatres
Group: ABC and Raymond Diaz, national program director of ABC Radio and a BMI director
since 1952.
General Teleradio Group: General Teleradio;
MBS; James E. Wallen, MBS secretary and
treasurer and a BMI director since 1948.
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ITC Pay-As-You-See Tv
To Hold Test Nov. 28
International

(1952)

■

■

60S WW
WOAOCASflKS
IWJUSTM

yf;

{ -J

■ ; ■ ;-, ■.

Telemeter

Corp.

picks Paramount's $1.25 million comedy 'Forever Female7
as its premiere film at Palm
Springs, Calif. Service will be
in addition to the company's
closed
circuit community tv

8,515,000
*
•

wtsiom
sommims
59,000,000

— _
PLAINTIFF exhibit gives its breakdown of
program expenditures. KSMSi «— '
is expected to follow the example .of the networks in requesting substantial _
reductions
from
J
the present blanket license fee formula of radioplus- 10%, or about 2.5% of gross income for
stations. No tv broadcasters — either networks
or stations — have accepted the per program
licenses offered by ASCAP, said to call for
payments approximately double those for radio.
It was after negotiations for per program
license fees acceptable to the broadcasters had
broken down that a group of some 50 tv
stations went into the Federal District Court
in New York, same court as the one in which
the songwriters complaint was filed last week,
asking that fair and reasonable fees be set
for the use of ASCAP music in television. The
original group has now grown to include more
than 80 tv stations and it is considered not
unlikely that the networks will join in this
action before the end of the year, when the
blanket licenses expire.
Other industry observers do not agree that
the SOA suit is ASCAP-inspired, but consider
the new organization, admittedly formed for the
sole purpose of prosecuting the anti-trust action, a splinter group which is taking this
means to avoid a reduction in revenue should
the present fees paid by tv broadcasters to
ASCAP be lowered either through negotiations
or by court action. Officially, at least, the only
connection between ASCAP and SOA is that
the latter's members also are members of
ASCAP.

43 DEFENDANTS
Storer Group: Storer Broadcasting Co. and J.
Harold Ryan, SBC vice president and treasurer,
former NARTB president and director, former
BMI
(1944-45) and a director of BMI
since president
1943.
NARTB Group: NARTB and its president,
Harold E. Fellows, who was with CBS from 1937
to 1951.
BMI Group: BMI, BMI Canada, Associated
Music Publishers and Allen Intercollegiate Music
(subsidiary companies); Carl Haverlin, president
of BMI since 1947 and a director since 1941;
Justin Miller, board chairman and general counsel of NARTB, since 1948 board chairman of
BMI; Sydney M. Kaye, since 1939 vice president
and general counsel of BMI, since 1947 AMP
board chairman; Merritt E. Tompkins, vice president and general manager of BMI, 1939-1947,
identified in the complaint as secretary since
then although he had previously retired from
that position; Robert J. Burton, BMI vice president; Glenn Dolberg, BMI vice president; Roy
Harlow, BMI vice president; Harry P. Somerville,
BMI vice president; Charles A. Wall, BMI vice
president and treasurer, and the following BMI
directors: John Elmer, WCBM Baltimore; J.
Herbert Hollister, KBOL Boulder, Colo.; Leonard
Kapner, WCAE Pittsburgh; Paul W. Morency,
WTIC Hartford; J. Leonard Reinsch, James M.
Cox stations (WSB-AM-FM-TV Atlanta, WHIOAM-FM-TV
Dayton, WIOD-AM-FM-Miami).

operation there.
THE
oft-postponed
International Telemeter
Corp. pay-as-you-see television service in Palm
Springs, Calif., is scheduled to start Nov. 28
with a premier of Paramount's $1.25 million
comedy film, "Forever Female," from the desert
community's Plaza Theatre.
The film, to be shown for patrons paying
the regular admission price, will be released
simultaneously via closed circuit on ch. 6.
Subscribers will see the show for an admission
price per tv set. The fee is yet to be determined
Some 75 tv sets of various manufacture have
been equipped with the Telemeter coin box
attachment for the experiment. The service

will be in addition to ITC's nightly closed
circuit community tv operation in Palm Springs.
Telemeter's coin box (4" by 4" by 8") can
be attached to any set, according to Carl Leserman, excutive vice president. Its "brain" is a
magnetic tape which flashes the amount of
money needed for each tv show onto a
"window" in the box and counts the coins as
they are inserted until "paid." A broken connection or turnoff requires a new payment if
the subscriber or viewer returns to the closed
channel, but the tape automatically credits a
refund.
On tuning to a Telemeter channel the subscriber sees only a blur, but hears a continuous
taped voice announcing the forthcoming program, the cost to the viewer and when it will
be repeated. The correct number of coins
unscramble the picture and the voice cuts off.
About 450 Palm Springs' hotels, clubs and
homes hooked up to the community antenna
system receive programs from Los Angeles' vhf
channels 2, 4 and 5 and deliver them to subscribers by coaxial cables. Installation of the
community antenna system to each subscriber
is $150 plus tax and a monthly $3 service
charge. Installation of the Telemeter coin-box
equipment is about $20.
UP

Launches

Facsimile;

WHBF-TV
First Client
UNITED PRESS launched its facsimile service
last Wednesday with delivery of news pictures
on a facsimile receiver to WHBF-TV Rock
Island, 111.
The receiver at WHBF-TV is connected with
UP's nationwide telephoto network, described
as a specially-engineered system of telephone
lines leased on a 24-hour basis and extending
from coast to coast and into Canada. UP said
that WHBF-TV will be able to receive from
any of them in any sequence of transmission
without manual adjustment of the facsimile receiver.
Installation of the first UP receiver in the
country at WHBF-TV was supervised by Jack
Harenberg, UP engineer from Chicago and
by W. J. Post and J. L. Fickinger of AT&T's
engineering staff in New York.
UP noted that the receiver is completely automatic and requires no attendant and that the
pictures require no processing as do pictures
delivered
method. on wires by the usual photographic
Broadcasting
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MEMBERS

FOR

EQUAL

PLEDGE

NEWS

ALL-OUT

ACCESS

FOR

FIGHT
RADIO-TV

The national professional journalistic fraternity, meeting in St. Louis,
throws its 23,000 membership into the battle to gain equal access
to the news for the broadcast media. Recommendations condemn
secrecy in government,
tion clinics and
organizations.

authorize

urge national

sponsorship

'patrol' council

SIGMA DELTA CHI, national professional
journalistic fraternity with 23,000 membership,
resolved last week at its annual convention in
St. Louis to go all out in fighting the battles of
radio and television for equality of access to
the news, wherever it may break.
Adopted was the report of its Committee on
Freedom of Information. It treated the broadcast media on equal footing with the press in
the continuing campaign to break down barriers
on news coverage. It recognized that radio
and television are on the front line and that
any governmental restraints which impinge
upon their freedom are restraints against all
news coverage.
Strong recommendations, condemning unnecessary secrecy at all levels of government, were
approved. The committee was headed by V. M.
Newton, Tampa Tribune (WFLA.). Radio
member of the committee is Jim Bormann,
WCCO Minneapolis, former president of the
Radio & Television News Directors' Assn., who
authored the broadcasting section of the report.
James C. Hagerty. news secretary to President Eisenhower, in addressing the convention
Thursday night at a banquet given by the
Globe-Democrat, took issue with that portion
of the Freedom of Information Committee report recommending legislation to "outlaw secret
meetings of public officials in all levels of
American government." He said this bothered
him because if secret meetings, particularly on
"sensitive" subjects, were barred, "we might as
well have the Russian newsgathering agency
there to report direct to the Kremlin."
"I don't see how that one sentence can work
in these times," he said.
Hagerty Relates
Mr. Hagerty, in a forthright address and a
subsequent question-answer period, related hitherto untold stories about White House news
operations. A recent decision approved by the
President, he said, provides that newsmen shall
accompany the President wherever he goes on
a pool basis for each of the media. For example, under the Civil Defense plans, in event
of enemy attack, the President and his staff
will be accompanied to the White House shelter
by a 10-man pool, including a well-known radio
"voice," who could be "easily recognized" by
the public, a representative of the tv networks,
press association, news-reel and still photo men.
The assignments are for three months, and the
designated pool men are "on call" for any
emergency. He stressed the importance of a
radio broadcast or a "camera shot" to show the
President is safe after an attack that he hoped
will never come. In enumerating the problems
implicit in handling White House news, Mr.
Hagerty said it was important to remember
that in addition to the newspapers, there are
also radio and television as well as newsreels
and magazines to be covered.
Mr. Hagerty waxed enthusiastic over the
revised "security" order of a fortnight ago
[B»T, Nov. 9] eliminating the right to classify
at will by government agencies. He urged that
it be given a try, and if it doesn't work, something else will be evolved. He warned, however, that there can't be a declassification of
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of Freedom

of Informa-

representing

media

all uncovered documents promptly on the Dec.
15 effective date.
He defended the "third person" procedure of
reporting White House news conferences, asserting that unrestricted use of direct quotes
could on occasions have international repercussions.
Friday night the St. Louis Post Dispatch
(KSD-AM-FM-TV) was host at a banquet featuring a panel of Washington correspondents.
Taking part were Doris Fleeson, Marquis
Childs, Thomas L. Stokes, Roscoe Drummond
and Stewart Alsop, with Raymond P. Brandt
as moderator.
The convention approved recommendations
to authorize the fraternity to sponsor Freedom
of Information clinics, alerting people to the
dangers of governmental censorship and of
subversive government and to urge the formation of a national council representing all
recognized press and radio organizations to
"patrol the governmental front" and to protest
abridgment of the rights of the people.
Restrictions Decline
The radio and television section of the report
noted that there had been a "notable decline
in attempts to restrict these important media,
so far as access to the news is concerned."
This was in contrast to a year ago, when "the
atmosphere was heavy with restrictions and
threats of restrictions against the radio microphone and more particularly the television
The important victories scored by tv during
camera."
the
1952 political conventions and the ensuing
campaign "paved the way for broader acceptance and freer access during 1953," the
report said.
While applauding this development, the committee nevertheless called for "continued

vigilance." It said the forces arrayed against
full coverage by tv on an equality with other
media include the American Bar Assn. This
group has recommended legislation to bar radio
and tv from courtrooms and legislative hearings, it said, and the New York State Legislature has approved such a restriction, with the
personal endorsement of Gov. Dewey.
On equality of coverage, it was the committee's judgment that the exclusion of one
medium of communication from coverage of
trials or hearings "will not provide the basic
remedy that is needed." Open hearings, it
argued, should be public in their truest sense
so that not only those who attend shall see and
hear what takes place, but the general public
should see and hear as well.
'Patently Unfair'
"It is patently unfair to allow the public only
a reporter's version of what takes place in such
hearings and in court trials, and to deny the
public the fuller coverage provided by the
microphones and the camera which projects
the event itself beyond the confines of the
hearing
stated. chamber or the courtroom," the report
Holding that "all media share the responsibility of informing the people accurately and
as fully as their facilities permit," the committee said it had been "equally as vigilant to
resist arbitrary restrictions on radio and television coverage of the news as well as impediagainst freereported
access by
the opposed,
press." with
The ments
committee
it had
the "full influence of the fraternity," several
attempts to limit radio and tv news coverage
in local areas such as in Florida and in Texas,
and in both cases, remedial action was taken.
Asserting the most common argument is the
accusation that the microphone and camera
sometimes "convert an orderly trial, hearing or
meeting into
a carnival
of confusion,"
the
committee
admitted
there have
been instances
of this, but that they also occurred before the
advent of the broadcast media. The answer is
a voluntary code of decorum, which will apply
equally to the press, radio, television, the bar
and the bench. It recommended this procedure
to official bodies "wherever declining decorum
becomes
a problem."of the future and the legis"The courtroom
lative chamber," said the committee, "may
well be designed to include a camera booth

TWENTY-THREE delegates to the National Assn. of Secretaries of State convention in
Seattle were interviewed for tape recordings by members of the Washington State Assn.
of Broadcasters. The broadcasters group sent the recordings back to the home states of
the secretaries. This interview group includes (I to r) Carl Downing, manager of the WSAB;
Washington Secretary of State Earl Coe; Tom Olsen, owner-manager of KGY Olympia, and
Wesley Bolin, Secretary of State of Arizona and past president of the NASS.
Broadcasting
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from which tv may operate even less obtrusively than the conventional reporter with paper
and pencil.
"The presence of microphones for broadcast
or for public address systems is now so universally accepted that this instrument of reportage
no longer is opposed, except by those who fear
the effect of repetition on the air of the very
words they speak in comparative seclusion."
Finally, on broadcast services, the committee
said:
"The activities of this committee during the
last 12 months represent the first attempt to
link the press on the one hand and radio-tv
on the other in a solid front to oppose the
forces that would destroy freedom of information in America. We believe this alliance has
been productive, and we believe that our fra.

ternity with members pursuing their profession
in all media is the logical rallying point for the
campaign to preserve this fundamental free-

4A's

The report rapped those publishers and station owners who are themselves "guilty of
abridging
the peoples' right to know." Cited
dom."
was that "segment of the press and radio which
is irresponsible" and whose acts could bring
down upon all "some form of censorship."
"How," the committee asked, "can a press
and radio, which puts present profit above basic
principles, which counts monetary gain as more
important than its own integrity, ask the public
to believe that any campaign it may wage for
freedom of information is motivated by any-

"COLOR television's coming place in advertising" will be one of the principal subjects
undertaken at the radio and television production group meeting of the American Advertising
Agencies Assn.'s Eastern Annual Conference
Nov. 23 and 24 at the Hotel Roosevelt in New
York. Rod Erickson of Young & Rubicam is
chairman for the group meeting.

thing save its own, selfish interests?"
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Barry Wood, NBC-TV executive producer,
color coordination, will be the principal speaker
on color. He is expected to answer such questons as, "How soon? . . . how much? . . .
what about film?" With him will be Dick Day
and Norman Grant, NBC-TV color consultants
and Stan Parian of NBC's color film broadcast
department, to help answer queries during the
general discussion.
"New trends in radio production are changing old ideas" is the topic for the following
speakers: Ted Cott, operating vice president
for the NBC Radio Network; Lester Gottlieb,
vice president in charge of programming, CBS
Radio, and Oliver Treyz, director of the ABC
Radio Network.
Problems in production of participation
shows and serials in daytime television will be
discussed by L. T. (Ted) Steele, vice president
in charge of radio-tv, Benton & Bowles; Bob
Quigley, Benton & Bowles, producer of On
Your Account, and Dave Lesan, Compton
Adv., producer of The Guiding Light.
James Douglass, Ted Bates & Co., will speak
on "Film Production for Commercials and
Programs, East or West?" A West Coast film
producer is scheduled to suggest why commercials and films should be done on the coast
and an eastern producer to note advantages of
production
"closerepresenting
to home." advertising agency
Mr. Erickson,
opinion, along with John Gibbs of John Gibbs
Inc., package producer, and Harry Ommerle,
CBS-TV program director, representing the networks, will discuss the contributions of advertising agencies to package productions purchased through a network.

N.

C.

Daytimers

Set

Organizational Plans
COMMITTEE to draw up organization plans
for a North Carolina association of daytime
stations was formed at the recent North Carolina Assn. of Broadcasters meeting in Asheville

(Sales Management)

WHLI

AT

TAKE

in the

(story page 48). Members are Robert M.Wallace, WOHS Shelby, chairman; Jack S. Younts,
WEEB Southern Pines, and E. Z. Jones, WBBB
Burlington.
The group will arrange a meeting in Hickory
at which the project will be set in motion. Sixteen stations represented at the NCAB meeting
agreed to the committee plan. The other 28
daytimers will be invited to join the association.

REPRESENTED BY RAMBEAU
OARTB
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Fails Adoption

RESOLUTION submitted to the Ohio Assn.
of Radio & Television Broadcasters, condemning the scholastic practice of charging exhorbitant fees for radio-tv rights to sports events,
failed to be adopted Nov. 6 at the OARTB
Columbus meeting. The resolution was not approved, as incorrectly stated in the Nov. 9 B*T.
Broadcasting
• Telecasting
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NEW JERSEY,
NEWARK
EMPIRE
THE
FROM

TRANSMITTING
NOW
BUILDING
STATE

N.

J. BROADCASTERS

HOLD

FALL

MEETING

Rutgers educator warns the
delegates against portraying
Communists as gangster types.
Everett Rudloff named association president.
RADIO and television portrayals of Communists as Chicago-type gangsters are making the
battle against Communism more difficult, New
Jersey Broadcasters Assn. was told at its Monday-Tuesday meeting held last week in Trenton.
Alex B. Balinky, economics instructor at Rutgers, told delegates the Communist in this
country is an intelligent and sincere individual
whose end objective is not personal and material gain but worldwide imposition of an ideology.
The association elected Everett Rudloff,
WJLK Asbury Park, as president succeeding
Paul Alger, WSNJ Bridgeton. Other officers
include Gordon Giffin, WKDN Camden, vice
president, and Jerome P. McCarthy, WTOA
(FM) Trenton, secretary-treasurer. Members
of the executive committee are Mr. Alger; Kenneth A. Croy, WMTR, Morristown, and Fred
L. Bernstein, WTTM Trenton.
The association decided to set up a legislative committee to keep in touch with state
capital developments. Members are Mr. Bernstein, chairman; Mr. Alger, and Robert L. Williams, WCTC New Brunswick.
Harold E. Fellows, NARTB president, in
commenting on tv station failures or financial
difficulties, said they can be attributed in most
cases "not to the low calibre of management or
ownership, but rather to technological problems
which thus far have not been solved, or to the
uncertainty that exists as to the capacity of given
markets to support multiple station patterns."
Government

Confidence

The future of radio and tv depends to a
great extent, he said, "upon the continuing
confidence of the U. S. government as expressed
by the FCC in granting licenses to those who
have demonstrated their capacity to operate
facilities vested with unusual public interest
concepts, and to do so with a delicacy and
understanding that must be present in a medium
that deals so intimately with the American
family home."
Mr. Fellows forecast an era of better understanding between industry and government.
In a panel moderated by Irving Rosenhaus,
WAAT-WATV (TV) Newark, state political
leaders and broadcasters discussed radio and tv
legislative and legal problems. C. Clifford
Thomas, majority leader, said he was "amazed"
at the difference between newspaper reports and
radio coverage of committee hearings and commended radio's ability to tell "the whole story."
Legislative leaders favored legislation relieving
stations of liability for statements in political
speeches and where due care is exercised. Ralph
W. Hardy, NARTB vice president for government relations, and Edward T. Curry, president of the New Jersey Bar Assn., were among
those taking part in the discussion.
All New Jersey stations were represented
at the association's meeting. Mr. Bernstein
was chairman of the arrangements committee.
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PLANS for the spring meeting of Pennsylvania-Delaware AP Assn. are drawn by the
executive committee at a Philadelphia session. L to r: Thomas Price, WBVP Beaver Falls,
Pa., acting president; Roy Morgan, WILK Wilkes-Barre, Pa.; Samuel Altdoerffer, WLAN
Lancaster, Pa.; Victor C. Diehm, WAZL Hazleton, Pa.; Charles Shaw, WCAU Philadelphia;
Joseph Snyder, chief of the Pa. AP bureau; Edgar Smith WCMB Harrisburg, and Paul
Breining, AP field representative.

PLAN

MASS

COMMU

LIGATIONS

TO

FARMS

With financial support from the Kellogg Foundation and cooperation
from other groups, including broadcasters, National Agricultural
Communications Project would
ring a better way of life to farmers
through mass communications.
THE National Agricultural Communications
Project, a half-million-dollar program with its
goal the promotion of a better way of life for
U. S. farmers through mass communications,
is gaining impetus because of financial support
to it by a philanthropic organization, it was
learned last week.
The project, besides getting financial support
from the Kellogg Foundation, also is receiving
cooperation from the National Assn. of Educational Broadcasters, National Assn. of Radio
Farm Directors, the U. S. Agriculture Dept.,
land-grant colleges and a number of other
universities.
A study of mass communications was authorized, as part of a five year plan, at a meeting in June 1951 at which Vime Kellogg
Foundation granted $300,000 to NAEB for its
tape network. Last March Kellogg Foundation
granted $300,000 for establishment of the
project staff and an acceleration of the study.
Plans for next year include television workshops involving land-grant colleges, farmers,
extension specialists and other groups.
Better Way

of Life

The foundation's aim for the project is "to
improve communications" and "help farmers
get information that will aid them in enjoying
a better way of life," according to Robert Van
Duyn, an executive with the Kellogg organization at Battle Creek, Mich. Mr. Van Duyn
termed it a $600,000 overall project.
Heading the project is Stanley Andrews,
former administration agricultural director for
the U. S., now at Michigan State College. His
work in this field has been cited by Secretary
of Agriculture Ezra Benson. That department
is cooperating in the program.
Representing
board
of directors,broadcasters
according toonMr.theVanproject's
Duyn,
is Sam Schneider, farm director of KVOO
Tulsa. The Kellogg Foundation is not actively
engaged, but merely issued the grant.

Louisiana
Set Meet

Broadcasters
Thursday-Friday

LOUISIANA Assn. of Broadcasters' sixth annual convention Thursday-Friday at Shreveport's Captain Shreve Hotel will open the first
day with a golf tournament at the Shreveport
Country Club, E. Newton Wray, KTBS Shreveport, LAB president, said last week.
P. S. Gates, president of Gates Radio Co.,
will provide the winner and runner-up of the
tournament with silver trophies, and the president's reception will be held in the country
club at 7 p.m., followed by dinner and meetings
of directors and nominating committees.
Speakers at the general meeting beginning at
8:45 a.m. Friday will include Mr. Wray with
a welcoming address; Fred A. Palmer of Palmer
Co., consultants, will talk on "A Practical Side
of Sales Promotion," and Kevin B. Sweeney,
BAB vice president, will present an ARBI Store
Traffic Study to be heard by leading retail
merchants in the Shreveport area.
After luncheon, Benton Paschall, WNOE
New Orleans, will speak on "My First Year in
Louisiana Radio"; Edward J. Steimel, Baton
Rouge, will present "Public Affairs Research
Council Report," and Philip L. McHugh, TracyLocke Co., Dallas, will deliver the keynote
address.
A business session and elections will follow,
with a banquet at 7:45 p.m. at the Florentine
Club. Current LAB officers are President Wray;
B. Hillman Bailey, KSIG Crowley, vice president, and William A. Patton, KLFY Lafayette,
secretary-treasurer.
Texas AWRT
Sets Meeting
FIRST convention of the new Texas chapter
of American Women in Radio & Television
will be held Nov. 21 at Houston's Shamrock
Hotel, Lauri Schutt, KTHT Houston, state
chairman, said last week. The new AWRT
chapters' name is "Deep in the Heart Of."
Broadcasting
• Telecasting

Advertisement

Advertisement
STATIONS
DAVE

MARTIN

WEMP

PLAY-BY-PLAY

SPORTS
Assists
Major

JOINS

STAFF

Gillespie
Games,

With

Sportscasts

DAVE MARTIN, former Big Ten sportscaster, has joined WEMP announcing staff
to assist sports director Earl Gillespie with
play-by-play broadcasts of major sports
events. The appointment was announced by
Hugh K. Boice, Jr., General Manager of
WEMP, Milwaukee, Wis.
Martin's previous experience includes the
play-by-play reports of 1200 sporting events
in 50 cities and 14 states. He has covered
some of the country's outstanding football,
basketball and baseball games since 1946.
WHEELBARROW
DRAWS

CROWDS

STUNT
AFTER

MORNING

SHOW

WAGER

News

Pushes

D-J

Editor

In Football

Bet

According to Boice, WEMP's heavy schedule of play-by-play sports broadcasts made
it necessary for the station to find an assistant for Gillespie. WEMP airs play-by play
reports of the Green Bay Packers, Marquette

Payoff

DON O'CONNOR, WEMP news director, was sure
his Alma Mater would win over Wisconsin in the
traditional Marquette University vs. University of
Wisconsin football battle. So he made a bet with
WEMP's Bob "Coffeehead" Larsen, the latter supporting Wisconsin. The bet was promoted on the
air, and all WEMP listeners were informed that the
loser would push the winner down Wisconsin Avenue
in a wheelbarrow on the Monday following the
game. A police escort assisted Don O'Connor when
he paid off the bet. The score was Wisconsin — 13;
Marquette — 1 1 .

WEMP

REPORTS

HAWKS
Gillespie,

BASKETBALL

Martin

Play-by-Play

MILWAUKEE

Are

At

Mike

MILWAUKEE HAWKS national professional basketball games both at home and
away are again being carried exclusively
by WEMP and WEMP-FM. Earl Gillespie
and Dave Martin bring the play-by-play
reports to Milwaukee area sports fans.
The Hawks' broadcasts are sponsored by
the Miller Brewing Company through its
advertising agency, Mathisson & Associates,
both of Milwaukee.
In addition to the regularly scheduled
games sponsored by Miller, WEMP broadcast six pre-season Hawks games as a public service.
"The exhibition games were broadcast,"
stated Lou Riepenhoff, WEMP promotion
manager, "for a threefold reason: (1) To
Advertisement

GAMES

promote a particular community publicservice endeavor on each broadcast; (2) To
familiarize Milwaukee Hawks' fans with
the 1953-54 team; and (3) To encourage the
advance sale of season tickets."
The Community Fund, Ground Observer
Corps and Civil Defense were promoted on
the public service broadcasts of the games.
AUDIENCE, OVERHEAD,
DEMAND
PROMPT WEMP
RATE INCREASE
RATE CARD #14, increasing overall rates
from 5 to 10%, has been released to national
advertisers, agencies and local accounts,
according to John Gagliano, WEMP sales
manager. The rate increase is effective
January 1, 1954. It was prompted by expanded audience, higher operating costs
and overwhelming demand by local and national advertisers for station time.

University football, Milwaukee Hawks
basketball, University of Wisconsin basketball and Milwaukee Braves major league
baseball.
Martin comes to WEMP from WTHI,
Terre Haute, Ind., where he served as sports
director and broadcast Terre Haute Phillies
baseball games, Indiana and Purdue college
football, and high school football and basketball. He reported 25 football games during
the 1952 season, and 100 basketball games
during the 1952-53 season.
Martin previously served as sports director of WTRR, Sanford, Fla.; WSBR, Superior, Wis.; and KCRC, Enid, Okla. While
serving as sports director of WNAD,
Norman, Okla., Martin gave play-by-play
reports of all University of Oklahoma
sports. He also held staff announcing positions with WMT, Cedar Rapids, la.; WSUI,
Iowa City, la.; and KCRG, Cedar Rapids, la.
His experience also includes daily sports
reviews, commentaries and interviews. He
has interviewed many nationally famous
sports personalities, including Jack Dempsey, Dizzy Trout, Harry Taylor, Tony Bettenhausen, Marlene and Alice Bauer, Louise
Suggs, Troy Ruttman and Clyde Lovellette.
Advertisement

TRADE ASSNS
bers of Congress are presented in separate chapters.
As to implementation, it is explained that
Director Bronson spends a third of his time in
the field visiting subscriber and non-subscriber
stations and checking network headquarters in
New York and Hollywood. He confers frequently with top management and staff officials
on code problems.
This chapter reviews station self-discipline
tactics such as film-review procedure and screening of continuities. These include checking of
advertising continuity with Better Business Bureaus and deletion of claims by cut-rate houses,
scare copy and contest copy.
NARTB

THIS DELEGATE
William Malo,
Krueger, WTAG
standing, John
Weed & Co.;
TV

group at NARTB's District 1 meeting in Boston includes (I to rj: seated,
WDRC Hartford; Ed Obrist, WNHC-AM-TV New Haven; Herbert L.
Worcester, District 1 director; Don Kearney, ABC Film Syndication Div.;
Swan, WCAX Burlington; Addison Amor, Lang-Worth; Joseph Weed,
Walter Johnson, WTIC Hartford, and Harvey Struthers, WEEI Boston.

CODE

ISSUED

TO

Voluntary

Boosts

Attendance

REVISED NARTB figures of attendance at the
series of district meetings that ended Nov. 5
in Boston showed a record attendance of 1,481
for the 17 sessions, according to President
Harold E. Fellows. With final returns received
last week from all districts, NARTB found
1953 registration was 5% above 1952.
Corrected registration figures show that Dis-

REPORT
PUBLIC

compliance

machin-

ery and the code get 'excellent response,' according to
the first NARTB report on its
tv code. They also have tightened station and network operations.
NARTB's Television Code and its voluntary
compliance machinery have met "excellent
response" and have served to tighten station
and network operations, according to the first
report to the people, issued last week by the
Television Code Review Board.
Carrying out a mandate of the NARTB code
group, Chairman John E. Fetzer, WKZO-TV
Kalamazoo, Mich., and Edward H. Bronson,
director of television code affairs, published a
formal
board
tion of the
code.review of the first year's operaIt is designed to give the public and critics
"an insight into the extreme public conscientious
programming of America's commercial television broadcasting industry," according to a
preface by Chairman Fetzer. He explained
there is "no police power" and added, "What
has been achieved here has been the culmination of sincere thinking and action by an industry composed of men and women of high moral
integrity who recognize that service to the people of this country is the industry's greatest
responsibility."
The chairman reminded that the four tv
networks along with about 190 stations are
code subscribers.
Book's Chapter Subjects
Chapters in the booklet, which is to be given
wide distribution, include: Congressional interest in tv programming, Chicago City Council drops tv programming inquiry; American
Medical Assn. cooperates with the code; television networks and the code; viewer comments
pro and con; members of Congress comments
on code; implementation of code. An appendix
includes a copy of the code.
Longest portion of the report deals with
AMA relations, showing how NARTB and
AMA have cooperated toward achievement of
Page 46
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AT NARTB'S District 1 meeting (1 to r): seated, Norman Gittleson, WJAR-TV Providence;
Mrs. Al Wild, wife of district sales manager, GE broadcast equipment, Boston district;
Charles De Rose, WHYN-AM-TV Springfield-Holyoke; Alan Tindal, WSPR-WWLP (TV)
Springfield; standing, Arnold Schoen Jr., WPRO Providence; Hervey Carter, WMUR
Manchester; George A. Perkins, WHDH Boston, and John Porterfield, WSEE Fall River.
a common objective — elimination of questionable programs or commercial practices involving the medical profession and medical products.
Detailed review of AMA procedure and a
resolution calling for study of tv practices are
cited along with correspondence involving
Rep. Charles A. Wolverton (R.-N. J.), chairman of the House Interstate & Foreign Commerce Committee. Chairman Wolverton had
been notified of AMA's procedure.
Mr. Bronson and other NARTB officials
conferred frequently with AMA officials, with
the code board giving careful attention to the
problem. AMA correspondence attests to the
results achieved by the two associations, along
with a resolution by the AMA board of trustees
commending NARTB's "quick action in solving problems relating to the use of actors
representing physicians on commercial advertisements on television."
The network chapter shows how networks
act on suggestions and complaints received
from the public and from the code board. Specific instances are cited, without mention of
organizations or persons involved.
Typical comments by listeners and by mem-

trict 3 (Del., Md., Pa., W. Va.) topped all the
districts with registration of 142. In second
place was District 1 (New England) with 129
registered.
ARNA
Expels Commentator
Who
Delivered Commercial
ASSN. of Radio News Analysts announced
last week that it had confirmed the expulsion
of a member "who responded to a sponsor's
demand that he deliver the sales message as
wellIdentity
as the commentary."
of the member was not disclosed.
The announcement also said the association,
headed by H. V. Kaltenborn as president and
chairman of the executive committee, had "confirmed its earlier decision to bar from its membership any commentator who voices comMr. Kaltenborn was quoted as noting that
ARNA always has opposed the use of commercials." mentators to broadcast the sales message. The
announcement pointed out that ARNA considers it against the best interests of both the
sponsor and the commentator to have the commentator handle the commercials.
Broadcasting
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LOCAL

DEALER

IDENTIFICATION

NETWORK

Is it worth

$30 a market

dealers in your network

ON

TV

(approx.) to you to identify your local
TV

cost service in 48 important

You can tell viewers where

commercial?

TODAY

now

offers this low

markets.

to buy your product locally, and earn your

dealers' gratitude and enthusiastic co-operation. There's hardly a better
use for co-op money. Also, cut-ins directly pinpoint the effectiveness
of your advertising for you and your dealers.

This low cost, easy-to-use service is just one of the many
of TODAY.

You can buy one participation or 100. You can choose the date

and the hour of your commercial.

And TODAY

estimated 3,436,000 prospective customers

TODAY

values

reaches an

before they go out to shop.

frequently has pioneered in new techniques of using network

television. For full details about the newest TODAY
call your local NBC

innovation,

representative.

a service of Radio (.orporation of America
©
©@

0N

VISI

TELE

HEWLETT
PRESIDENT

OF

Denies

MacNeil

IRE

WILLIAM R. HEWLETT, vice president,
Hewlett-Packard Co., Palo Alto, manufacturer
of electronic measuring equipment, has been
elected president of the Institute of Radio
Engineers for 1954. He succeeds Dr. James
W. McRae, president, Sandia Corp., and vice
president of Western Electric Co., as head of
the international society of more than 35,000
radio engineers and scientists.
Maurice J. H. Ponte, director of Compagnie
Generale de Telegraphie Sans Fil, Paris,
France, was elected vice president of IRE,
succeeding S. R. Kantebet, general manager
of Government of India Overseas Communications.
Axel G. Jensen, director of tv research. Bell
Telephone Labs, and George Rappaport, chief
engineer, counter-measures branch, Aircraft
Radiation Lab, were elected as IRE directors.
Regional Directors elected for 1954-1955 are:
Region 1 (North Atlantic), Lucius E. Packard,
president of Technical Instrument Corp., Acton, Mass.; Region 3 (Central Atlantic), Harry
W. Wells, chairman of Upper Atmosphere Section, Carnegie Institution of Washington,
D. C; Region 5 (Central), Charles J. Marshall,
chief scientist, Search Radar Branch, WrightPatterson Air Force Base, Dayton, Ohio; Region 7 (Pacific), Joseph M. Pettit, associate
professor of electrical engineering Stanford U.
Stanford, Calif.
Napier

N. C. Broadcasters

ELECTED

Researchers

'Hamstring7 Creative Man
NOTHING could be "further from the truth"
than the accusation that researchers "hamstring
the creative man by reducing advertising, merchandising and radio-tv programming to mere
matters of mathematical formulae."
This assertion was voiced by J. P. Napier,
executive vice president of A. C. Nielsen Co.,
in a speech before the Southeastern chapter of
the American Assn. of Advertising Agencies in
Atlanta, last Friday.
Scoring the contention that "you feed the
research into the machine, turn the crank and
out comes the answer," Mr. Napier maintained
that research "encourages the idea man by
insuring him against errors, by pre-determining
on a small scale the profitability of changes
which the creative man proposes."

NEW OFFICERS of the North Carolina
Assn. of Broadcasters, elected Nov. 6, include (I to r): seated, James MacNeil,
WTSB Lumberton, president; William S.
Page, WFTC Kinston, vice president; standing, Beverly M. Middleton, WHKP Hendersonville, director; Jack Younts, WEEB
Southern Pines, director, and J. T. Snowden,
WCPS Tarboro, secretary-treasurer.

resolution was adopted commending Mr. Younts'
leadership and service.
Directors elected were Mel Warner, WCEC
Rocky Mount, eastern region; Mr. Younts,
central region, and Beverly M. Middleton,
WHKP Hendersonville, western region.
Noting that information media have been
throttled in many nations as a prelude to setting up of dictatorships, NCAB decided to
sponsor a freedom of information conference
to be held Jan. 14 in Raleigh. Radio and tv
spokesmen will confer with representatives of
the judiciary and other law enforcement agencies on mutual responsibilities and obligations.

Few
True Police Portrayal
~
s
N. Y. Official Urge
THE TYPICAL policeman in radio, television
and movies had been of the Keystone Kop
variety, with more brawn than brain and on
the force only because "it's a good thing with
lots of take in it," New York Police Commissioner George P. Monaghan said Tuesday in
a talk to the Radio & Television Executives
Society at the November luncheon meeting in
New York's Hotel Roosevelt.
Decrying such treatment as "unfair because
it's untrue," Commissioner Monaghan said
public opinion is largely what broadcasting and
other major media make it and that the false
picture given of policemen in typical radio-tv
dramas has led to a widespread misunderstanding and disrespect for the man on the beat,
particularly among the youngsters, that makes
"a tough job a lot tougher."
Recently, he said, broadcasting has made
"vast strides in the right direction by depicting
the police as they are and by using stories based
on authentic police records and employing au-

thentic police procedures."

MICHIGAN Assn. of Broadcasters' 1953 board of directors, named at MAB meeting Nov.
5-6 [B*T, Nov. 9], are (I to r): John Wismer, WHLS Port Huron, newly-elected MAB
president; Richard Burnett, WSOO Sault Ste. Marie; Les Biederman, WTCM Traverse City,
and Arch Shawd, WKBZ Muskegon.
•
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to Presidency

JAMES MacNEIL of WTSB Lumberton was
elected president of the North Carolina Assn.
of Broadcasters at its Nov. 5-6 meeting in Asheville [B«T, Nov. 9]. He succeeds Cecil Hoskins,
WWNC Asheville, retiring president.
Willi am S. Page, WFTC Kinston, was elected
vice president. J. T. Snowden, WCPS Tarboro,
was elected secretary-treasurer following the
retirement of Jack Younts, WEEB Southern
Pines, who has held the post many years. A

Common

Problems

For

Radio, Tv — Way
FEW common problems exist between radio
and television, according to William B. Way,
president of KVOO Tulsa and chief figure behind a movement to set up a radio-only trade
association [B»T, Sept. 28]. While Mr. Way
claimed 85% of 250 replies to his proposal
favored complete cleavage, he conceded no
progress had been made in formation of a
broadcast association in which tv is excluded.
Mr. Way contended networks "have sold
radio down the river in favor of television, and
look what has happened to the network shows
on radio." He said "radio can be sold" and
pointed to the biggest business in history at
KVOO, a "strictly radio" operation.
A radio organization can be operated for a
third the cost of the present national association, he said, contending the sales, technical,
labor and programming problems of radio and
tv are entirely different.

He said he "can't see a separation of the
radio interests and the television interests
inside
the NARTB, because the real money today is in
television and where the money is, it will
naturally dominate; and I think we must make
a clear-cut break between the two mediums."
He contended trade magazines are "90% television news, very little radio news," and proposed development of a new association through
the state association structure.

Ebel

Page 48

Elect

to Ad

Council

Board

ELECTION of Edwin W. Ebel, director of advertising and merchandising for General Foods
Corp., to the board of directors of the Advertising Council was announced last week by
Philip L. Graham, chairman of the council. He
succeeds the late Howard M. Chapin as a
council director representing advertisers.
Mr. Ebel, who joined General Foods in 1948
as sales and advertising manager of the Gaines
.Division, Kankake.e, 111., served successively as
director of sales and advertising for Post
Cereals, Battle Creek, Mich., and as corporate
director of advertising before assuming his present post with the cornpany in July 1953.
Broadcasting
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You've always needed it— for low-cost, profes ional-quality TVcommercials-and
here it is! Gray Research, maker of Telop,
Telop II and other specialized TV equipment, proudly announces the new Gray
TELOJECTOR. This compact, portable unit
gives you remote control projection of
standard 2x2 slides in uninterrupted
sequence . . . with studio effects of fading,
lapping and superimposition.
In the TELOJECTOR, projection alternates

between two lens systems. Two loaded
slide turrets give you a sequence of twelve
slides. Additional loaded turrets can be
substituted in seconds, providing an unlimited sequence. Overall dimensions:
14Vk"x 18V4"x 16*. Weight: 32 pounds.
This new Gray TELOJECTOR solves many
—problems
now! for large and small stations alike.
Production is underway. Get all the facts
Please write for TELOJECTOR
Bulletin RD-9
RC

AND DEVELOPMENT CO., INC., HILLIARD STREET, MANCHESTER, CONN.
Division of The GRAY MANUFACTURING COMPANY— Originators of the
Gray Telephone Pay Station and the Gray Audograph and PhonAudograph
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SCAAA

Names

Unit Chairmen

SOUTHERN California Adv. Agencies Assn.
has appointed 12 agency executives to serve as
1953-54 committee chairmen, according to
Ralph Yambert, president of Yambert-Prochnow Inc. and the association.

DELEGATES to the third in a series of National Assn. of Radio Farm Directors' all-day
Farm Radio-Tv Sales Clinics Nov. 2 at the Hotel Commodore, New York City, included
(I to r): seated, Mai Hansen, WOW Omaha and NARFD president; R. B. Hanna Jr.,
manager of WGY Schenectady, N. Y., a speaker at the clinic; Phil Alampi, WABC New
York and past president of NARFD; (standing) Chuck Calkins, advertising agency executive, guest; Bill Givens, KYW Philadelphia; Homer Martz, KDKA Pittsburgh; Ed Slusarczyk, WIBX Utica, N. Y., and George Haefner, WHAM Rochester, N. Y.
Chicago

Tv

Council,

Radio Club to Merge
PRACTICES involving sale of film shows by
stations, contract cancellations by advertising
agencies and product clearances by sponsors
will be among the topics broached by members
of the Chicago Television Council at their second fall meeting Wednesday.
The questions will be posed as part of a "free
for all" stunt arranged for the luncheon session at the Sheraton Hotel by Sterling C. (Red)
Quinlan, general manager of WENR-WBKB
(TV) Chicago, council president. '
Status of educational television in Chicago
will be reviewed by John T. Rettaliata, president of Illinois Institute of Technology, in view
of FCC's grant of vhf ch. 11 to the Chicago
Educational Television Assn. A report on the
proposed merger of . the council with the Chicago Radio Management Club also will be submitted. Council members earlier had voted
for its consideration.
Action was taken at a luncheon session in
the Sheraton Hotel — first Council session of
the 1953-54 season — prior to the principal
address given by Tom Flanagan, president of
the Station Representatives Assn. [B«T, Nov. 2].
Views on the merger were given by Howard
(Howdee) Meyers, O. L. Taylor Co., station
representative firm, in his capacity as president
of the Radio Club. He felt the merger would
be a "good thing" and reported the radio
group will be reactivated toward that end.
The tv council also elected a new slate of
officers with Mr. Quinlan as president. Other
officers: Art Holland, Malcolm-Howard Agency,
vice president; John Moser (re-elected), attorney, as legal counsel; Norman Lindquist, Atlas
Television Productions, and George Heinemann,
NBC, ex-president, board member. Six other
board members were named.

'54 High Fidelity Show
INTERNATIONAL Sight and Sound Exposition will boost display space at the 1954 High
Fidelity Show by about 75%, the management
has announced. Show will be held at the
Palmer House in Chicago Sept. 30, Oct. 1-2,
1954. Other floor space will used to demonstrate sound equipment.
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RETMA

to Consider

Standards

at Chicago

Hi-Fi
Meet

DEFINITIONS of minimum high-fidelity standards will be considered by Radio-ElectronicsTv Mfrs. Assn. at its autumn meeting to be
held Tuesday-Thursday at the Palmer House,
Chicago.
The matter will come before RETMA's
board following earlier disagreement over minimum standards among members of the association's special hi-fi committee [Closed Circuit,
No. 2]. If approved, the hi-fi standards will be
submitted to Federal Trade Commission for
possible inclusion in the proposed trade practice rules for the radio-television industry. FTC
will hold final hearing on the rules Dec. 7.
Further expansion plans for the association
will be considered by RETMA members and
the board, accordng to James D. Secrest, executive vice president. Twenty-six committees and
groups will hold meetings during the three-day
conference, with the board and special radio-tv
and electronics industry committees meeting
Thursday.
RETMA's Television Committee will review
developments since September in the petition
of National Television System Committee for
approval of its proposed standards for color
television. The Parts Division will hear a
report by Knox Mcllwain, chairman of NTSC
Panel 16 on field testing, covering effect of
color tv circuitry on parts manufacturers.

D. C. AWRT
DISTRICT

Panel

Set

of Columbia chapter of American

Women

in Radio & Television will discuss "Careers for Women in Radio and Tv — Yes or
No?" at a meeting at 8 p.m. Wednesday in
Washington's Hotel Statler. The panel will
include: John H. Smith Jr., NARTB manager
of promotion and fm, moderator; Robert R.
Mullen, executive director, National Citizens
Committee for Educational Television; John
S. Hayes, president-general manager, WTOPAM-TV Washington; Everett Holies, MBS
Washington manager, and May Craig, Gannett newspapers Washington correspondent and
frequent panelist on radio-tv shows.

Heading committees are: Charles Groves, Darwin H. Clark Co., agency practice; Bruce L. Altman, Bruce L. Airman Adv., attendance; Robert
W. Boone, Abbott Kimball Co., bulletins; Kai
Jorgensen, Hixson & Jorgensen Inc., business
advisory; Walter Tilds, Tilds & Cantz Adv., finance; Marvin Cantz, speakers' bureau; Roderick
A. Mays, Mays & Co., media relations; Douglas
Young, Taggart & Young Adv., membership;
Alfred A. Atherton, Atherton Adv. Agency, program; Robert J. Black, Robert J. Black Adv., radio-television; Macy Baum, Paul & Baum Adv.,
tax and legislative, and Walter Marto, Walter
Marto Adv. Agency, publicity and public relations.

Roby Heads News Club
MAX ROBY, CBS Hollywood newscaster has
been elected president of the Radio & Television News Club of Southern California. He
succeeds George Martin Jr., NBC-AM-TV
newscaster. Other new officers are Glenn
Hardy, Don Lee newscaster, vice president,
and Robert Ferris, CBS newscaster, secretarytreasurer. The new board of directors includes
James McNamaa, KLAC Hollywood; Ed Conklin, CBS; Roger Sprague and Mr. Martin,
both NBC.

Tv Keeps 'em Home
TELEVISION offers "a ray of hope" for
department stores, Sir Richard Burbridge,
head of a large London department store,
told persons
attending
Boston's 25thwhich
annual Conference
on Distribution,
met last month. Tv is taking the people
"back to their homes and hearth and the
family circle," he said, adding that money
spent on the movies and other evenings
out is being saved and "this will be
spent in the stores if they are quick
enough in adapting their merchandise offerings to the times."
CSBA

to Elect Officers

NEW officers and directors of the California
State Broadcasters Assn. will be elected at its
annual meeting in the Hollywood Roosevelt Hotel Friday. Arthur Westlund, retiring president
and general manager of KRE Berkeley, will
preside. William J. Beaton, general manager
of KWKW Pasadena, is general chairman in
charge of arrangements.

TAB

Sets

Dec.

4 Meet

TENNESSEE Assn. of Broadcasters will hold
its annual meeting at the Andrew Jackson
Hotel, Nashville, Dec. 4, Parry Sheftall, WJZM
Clarksville and TAB president, has announced.
Number of topics will be discussed and social
events will include luncheon, cocktail party
and dinner.
Telecasting
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Omaha — one of the nation's great distribution centers ranks
19th in the volume of wholesale sales. The Omaha wholesale
area almost coincides with Big Mike's 50,000 watt coverage —
Nebraska, western Iowa, and parts of Missouri, Kansas and South
Dakota. Dollar-wise, this area represents annual retail business
of some ten billion dollars! Over ten million people live in those
six states and pack an effective buying income of well over thirteen billion dollars!
The central location, the almost unrivaled transportation services
centering in Omaha contribute to the development of this great
distribution industry. Over a hundred warehouses erected since
1946 stand as permanent evidence of continued growth. The smart
timebuyer is quick to remember that Big Mike's powerful voice
is heard and listened to — in practically every corner of this sixstate wholesale area. A Free & Peters Colonel, or General Manager, Harry Burke, can prove to you that KFAB is the logical,
low-cost vehicle to carry your sales messages to the millions of
hard-working, high-income people that make up this huge market.

.

Big Mike is the physical trademark of KFAB —
Nebraska's most-listened-to-station
(Hooper Area Survey, Jan.-Feb., 1953)
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News

Club

Demands

Probe

Of So. Calif. 'Red1 Issue
A RADIO-TV news club in California has demanded that the state's Un-American Activities Committee investigate charges that "sixth
columnist" news commentators on Southern
California stations are spreading communist
propaganda [B«T, Aug. 24]. Charges had been
made by the American Legion and Hearst
newspapers.
In a letter to the committee, George Martin
Jr., president, Radio & Television News Club
of Southern California, said the sponsor of
one of the news commentators so charged is
being boycotted in several areas, making it
"more urgent than ever that a thorough inquiry be made."
Mr. Martin said the news club has equal
interests in (1) preventing communist propaganda via news commentary and (2) protecting
its membership from irresponsible and unjust
attack. He specifically asked if charges could
be proved, and asked for names and evidence.
If proof is lacking, he asserted, the committee
should determine who initiated the allegations,
on what grounds and for what purpose. Southern California Broadcasters Assn. has taken a
similar position [BoT, Aug. 10].

'Emmy' on Network Tv
TELECAST of the 1954 Academy of Television
Arts & Sciences "Emmy" award ceremonies in
Hollywood will be available for coast-to-coast
network sponsorship for the first time, ATAS
executives have announced. The ceremonies
previously have been telecast only on a local
basis. The organization presents statuettes to
individuals and stations in acting, programming,
technical, special events and public service
fields of television.

Conelrad 'Ready7 Count
OVER 200 clusters of broadcast stations and
500 single stations are prepared for instant
operation in the Conelrad radio emergency
system, A. Prose Walker, NARTB engineering
^manager, said fortnight ago in an address to the
American Institute of Electrical Engineers at
Cleveland.

GOVERNMENT
FEDERAL
MAY

JUDGE

BLACKOUT
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Justice Dept. has not decided
preme Court — which
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GRIDDERS

HOME

whether

only last week

GAMES

to appeal

its case to the Su-

ruled another

sport, baseball,

not subject to anti-trust laws.
QUESTION whether the Dept. of Justice will
appeal a federal judge's ruling permitting a
pro football team to continue to ban telecasts
of other league games into its territory when it
is playing at home was still undecided late last
week. Justice Dept. has the right to take an
appeal directly to the Supreme Court.
While holding in favor of the National Football League and the most significant portion
of its controversial Article X, Philadelphia
U. S. District Judge Allan K. Grim outlawed
other provisions
of the league's restrictions. He
ruled
that:
1. A home team playing away from home
may not forbid telecasts of other league games
into its territory — whether or not its own game
' is being brought to the home area.
2. Article X's provisions respecting radio
are entirely illegal. Broadcasts of a football
game may be brought into an area whether or
not the home team is playing there.
3. Certain authority given the Commissioner
of NFL to rule on the sale of television or radio rights is illegal.
Baseball Is Sport
Judge Grim's ruling came three days after the
Supreme Court affirmed a 1922 decision that
organized baseball is a sport and therefore not
liable to prosecution under the anti-trust laws.
Dissenting were Associate Justices Harold H.
Burton and Stanley F. Reed.
The football case was brought by the Dept.
of Justice against NFL under the anti-trust
law. NFL does not permit televising of league
games within a 60-mile radius of the city where
the game is played. It also permits each home
team to agree to the televising of its awayfrom-home games into its home city.
In ruling legal the provision forbidding telecasts of league games into cities where the home
team also was playing, Judge Grim said:
"This particular restriction promotes competition more than it restrains it in that its
immediate effect is to protect the weak teams
and its ultimate effect is to preserve the league
itself.
"The restriction ... is a reasonable one
andThea legal
other restraint
terms ofofthetrade."
restrictive Article X
were ruled illegal restraint not necessary for
the league to exist.
Professional football is a unique business,
Judge Grim said. In order to maintain a balance among the teams of the league. Judge
Grim said, the NFL could adopt a number of
devices, including its restrictions on tv and radio— provided they are reasonable.
The restriction on telecasts into home territories, when the home team is playing at
home, was termed reasonable because. Judge
Grim said, such telecasts cause a drop in attendance at local games, thus causing financial
loss to the home team.

ALABAMA radio is the subject of this discussion at the Alabama Broadcasters Assn.
fall meeting at the U. of Alabama. L to r,
Malcolm Street, WHMA Anniston, ABA
president; Harold E. Fellows, NARTB president, and Henry Johnston, WAPI, WAFM
(FM), WABT (TV) Birmingham president.

PRO

The Philadelphia judge also said that television and radio restrictions in protecting
weaker teams "may not be so obvious, particularly since it prevents the weaker teams from
televising into the home territories of the
stronger teams as much as it prevents stronger
teams from telecasting into the home territories
of the weaker one.
Judge Grim said that the decision in the
baseball case did not apply in the NFL suit

because the only restriction alleged in the baseball case was an internal one "whereas the
present case primarily concerns restrictions imposed by the NFL on the sale of radio and television rights. Therefore, the present case basically concerns the league's restraint of interstate
commerce in the radio and television indusNational Football League officials, jubilant
at the District judge's ruling on what they considered the most important factor, said they
would have to study the decision more carefully to determine whether they would appeal
thetries."
other aspects of the decision.
The Government filed its suit in 1951,
charging NFL and 12 member teams with
restraint of trade. The non-jury trial was held
in early 1953 [B«T, Jan. 19, et seq.].
In a per curiam decision, coming a month
after oral argument [B«T, Oct. 19], the Supreme
Court held baseball was a sport and not a business falling under the provisions of the antitrust laws. The decision upheld lower courts'
rulings to the same effect in three suits — two
brought by players, and one by a ball club
owner. All claimed organized baseball's reserve clause was illegal. This clause ties a
player to the club which owns his contract.
Justice Burton wrote the dissent, which
claimed that the majority's opinion was a "contradiction in terms." Mr. Burton pointed to
capital investments, travel, advertising, farm
system, and the sale of radio-tv rights as indicating that baseball was a business rather than
a sport and that it carried on an interstate
business.
He found it significant that the sale of radiotv rights zoomed from nothing in 1929 to
$3,365,500 in 1950 — ranking second in sources
of revenue for the ball clubs. Receipts from
home admissions, $18,334,800, ranked first.
The court's majority decision held that it was
up to the Congress to legislate if it desired to put
professional baseball under the anti-trust laws.
Two years ago a House Judiciary subcommittee
studied the question and reported there was no
reason to legislate along those lines.
Rep. Emanuel Celler (D-N. Y.), who chairmanned the baseball probe, demanded last week
that baseball "clean house." Among other
things, he said the "broadcasting and televising
of major league games must be so restricted as
to protect the interests of .minor league base'Best News'— Johnson
Sen. Edwin C. Johnson (D-Colo.), author of
a bill to permit organized baseball to legally
black out radio and tv broadcasts of home
games [B«T, June 1, et seq.] and who is also
president of the Western League, termed the
decision
ball." "the best news baseball has had in a
long, long time." Both decisions are believed
to render Sen. Johnson's bill less necessary.
Broadcasting circles were pleased at Judge
Grim's ruling forbidding any restrictions on
radio broadcasts or on telecasts when the home
team was not playing. They felt, however, that
his approval of the telecast restriction when
the home team is playing at home, on top of
the Supreme Court's baseball
ill for free and individual
tween stations and networks
However, many felt that if
Broadcasting

decision, augured
arrangement beand single clubs.
organized sports
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Get

equipment
more

than

that's
100

proved

in use

TV T early all your money-making

itself—

today!

commercials ... the real success

^ of any TV operation . . . depend on a film camera channel.
Why wait for a new camera system that promises just slightly less
operating know-how ... a long term delivery problem. Go on the
air now with proved-in-use equipment! A demonstration of this
G-E Film Camera Channel will convince you of its standout performance. Clear, sharp picture signals. Reduced shading. Hard-onthe-eyes "edge flare" virtually eliminated! Over 100 G-E Film
Camera Channels are in use today. See one in operation at a nearby

film

Camera

station. Compare performance and you'll buy G-E!
General Electric Company, Section 2113-16, Electronics Park, Syracuse, N. Y.

Channel

BANISHES "EDGE FLARE". . . that's often
found in improperly designed units.

MORE VERSATILE . . . Fits any TV system or
any synchronous TV projector.
MORE

ECONOMICAL ... Reduces interconnections between equipment.

MORE DEPENDABLE... Automatic
set-up control eliminates operator
re-adjustments.

Complete

Television Equipment

GENERALS

for VHF

and

UHF

ELECTRIC

forgot to keep the public interest paramount
there would be corrective legislation.
Asa S. Bushnell, chairman of the National
Collegiate Athletic Assn.'s 1953 television committee, told B»T:
"NCAA's television program this year, as
in the past, has been devised so as not to be
dependent on a Supreme Court decision ruling
that might classify football as a sport. We
have proceeded on the assumption that our
activities would be subject to the anti-trust
laws and we have arranged our program to
comply with those laws. It is the opinion of
the NCAA television committee and its counsel
that the program is legal under the provisions
of the anti-trust laws."
Legal
To

Row

Present

Follows

Try

Visual

Aids

Tampa applicant in ch. 8 case
seeks to introduce charts in
support of his oral argument.
Dispute arises on admissability
of such evidence.
LEGAL dispute as to the extent visual aids can
be used in oral argument before FCC arose last
week in connection with argument on the examiner's initial decision in the Tampa-St. Petersburg vhf ch. 8 case.
Tampa Bay Area Telecasting Corp., whose
bid the examiner proposed to deny along with
that of WTSP when he recommended grant of
ch. 8 to WFLA there [B«T, July 20], illustrated
the points of its oral argument on Monday before the Commission en banc with elaborate
series of charts. Upon conclusion, its counsel,
Frank U. Fletcher, offered the Commissioners
loose-leaf binders bearing reproductions of the
visual aids.
Use of the charts at first drew no objection,
but counsel for the competing applicants opposed offering of the books on the ground they
were exhibits, were not oral presentation and
had not been shown to them beforehand so they
could offer rebuttal. Neville Miller, attorney
for WTSP, brought up the procedural question
and was supported by Philip J. Hennessey,
WFLA counsel. Mr. Miller termed the use of
the charts and books an "advertising presentation."
After considerable debate, the Commission
declined acceptance of the books.
During the dispute, Chairman Rosel H. Hyde
suggested the books could be associated with
the docket, but not be a part of the record.
Without a copy, he noted, the transcript of the
Tampa Bay argument would have little meaning.
Comr. Frieda B. Hennock felt she wouldn't
be influenced by the books and they might be
accepted "for what they're worth."
Comr. John C. Doerfer and George E. Sterling questioned the restriction put upon opportunity byopposing counsel to examine and
criticize the books. .Comr. Sterling added that
complexity of the charts and the speed with
which they were used left him behind in the
argument.
"I'm tired of reading things," Comr. Robert
T. Bartley observed. "This may set a bad
precedent," he said, continuing, "I am impressed that oral argument should be oral
argument."
The Commission on Monday also heard
argument on an examiner's initial decision to
continue KOB Albuquerque on 770 kc under
special service authorization pending solution
of the historic case involving its permanent asPage 54
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MIAMI

It's Everywhere
RADIO and tv pool newsmen took part
in an imaginary atomic bomb attack in
Washington fortnight ago, accompanying
President Eisenhower and the White
House staff to the new $750,000 underground shelter. Dewey E. Long, White
House communications and transportation officer, and Col. George McNally, of
the White House Signal Corps detail,
directed communications from the shelter, deep under the White House. It has
a self-contained communications system,
including broadcast facilities.

signment, disrupted by the 1941 reshuffle under
the North American Regional Broadcasting
Agreement. Parties in the case are WABC
New York, dominant on 770 kc, and WBZ
Boston, assigned 1030 kc, frequency to which
KOB was licensed but used only for a few
months.
On Tuesday the Commission heard argument
on the initial decision proposing to grant vhf
ch. 6, to KTRM Beaumont, Tex., and to deny
competitive bids of KDFM and KRIC there
[B«T, July 27].

USIA
Job

Employes

Cuts

Are

Told
Ended

EMPLOYES of the U. S. Information Agency,
which with its predecessor, the International
Information Agency, was often the target of
Congressional attack and investigation, were
assured last week by President Eisenhower and
USIA Director Theodore C. Streibert that they
will receive support if they do their jobs
properly.
In an unusual session, the President personally spoke to 900 employes in Washington,
D. C. Director Streibert, who became head of
USIA Aug. 7, also talked to the workers.
The President spelled out the new information policy he announced a few weeks ago
[B«T, Nov. 2]. He urged USIA workers to
show the world by example what America
stands for, rather than resort to the usual
forms of "propaganda."
Mr. Eisenhower said he would do his "best
to pin the accolade of 'well done' to every such
person" who does his job with "decency and to
the best of his ability . . ."
After the President's talk, Director Streibert,
former MBS board chairman, held a questionand-answer period. Chief question was whether
the reduction in force at USIA was over. Mr.
Streibert said he thought he could say it was.
Some 2,000 employes have been let out of
USIA's world activities since August.
Mr. Streibert said the information agency is
not temporary and would be needed as long
as the U. S. is a world leader.

'Giveaway' Hearing Jan. 4
TENTATIVE date of Jan. 4 has been set for
oral argument before the Supreme Court on
the government's appeal on the giveaway case
[B»T, Oct. 19]. Government's brief is due
three weeks before oral argument and appellants' one week prior. Case involves the legality
of 1949 FCC rules governing giveaway programs. ABC, CBS and NBC appealed to court
in New York, claiming rules went beyond Lottery Law provision. The court ruled in the
networks' favor earlier this year [B*T, Feb. 9].

AS

GETS

GRANT

EDUCATIONAL

VHF

FCC's grant to Lindsay Hopkins Vocational School is 26th
educational station granted.
Another vhf grant went to
Lake Charles, La., after applicants merged and two uhf
authorizations, for Cumberland, Md., and Pittsfield,
Mass., announced.
MIAMI received its second vhf television station last week as FCC granted educational ch.
2 to the Lindsay Hopkins Vocational School of
the Dade County Board of Public Instruction.
It was the 26th educational grant.
WTVJ (TV) Miami is operating on vhf ch. 4.
Following a merger proposal between two applicants atLake Charles, La., FCC granted vhf
ch. 7 to KPLC there. The station has given
option for 50% interest to Sowela Television
Inc. principals Sara M. Anderson, owner of
KLOU Lake Charles, and C. R. Grein. Sowela
dismissed its competitive bid.
KTAG (TV) Lake Charles is assigned uhf
ch. 25.
Two uhf authorizations were announced, the
first for their communities. Ch. 17 was issued
to WTBO Cumberland, Md., after dropout by
WDYK there and ch. 64 was granted to WBEC
Pittsfield, Mass., after dismissal of a competitive application by WBRK Pittsfield.
Application of WLAP Lexington, Ky., for
uhf ch. 27 was designated for hearing in Washington on Dec. 1 1 . FCC explained the proposed
tv site may interfere with the functioning of
the Commission's monitoring station at Lexington. Earlier, ch. 27 competitor West-Bingham
Television Co. dismissed its application.
Details of the new tv grants follow:
Miami, Fla. — Lindsay Hopkins Vocational
School of the Dade County Board of Public
Instruction granted CP for noncommercial, educational vhf ch. 2; effective radiated power 13.8
kw visual and 6.92 kw aural; antenna height
above average terrain 280 ft.
Lake Charles, La. — Calcasieu Bcsfg. Co.
(KPLC) granted vhf ch. 7; ERP 51.3 kw visual,
27.5 kw aural; antenna 440 ft. Granted subject
to any future action FCC may take upon option
agreement with Sara M. Anderson and C. R.
Grein for 50% interest.
Cumberland, Md. — Maryland Radio Corp.
(WTBO) granted uhf ch. 17; ERP 19.1 kw visual, 9.55 kw aural; antenna 1,010 ft.
Pittsfield, Mass. — Western Massachusetts
Bcstg. Co. (WBEC) granted uhf ch. 64; ERP
17.4 kw visual, 8.71 kw aural; antenna 930 ft.
Second uhf station for Erie, Pa., was in prospect last week as the ch. 66 application of Erie
Television Corp. was dismissed. This left in
the clear and in hearing status the ch. 66 bid of
WLEU Erie. Uhf ch. 35 earlier was awarded
Great Lakes Television Co. WICU (TV)
operates there on vhf ch. 12.
Sole applicant for uhf ch. 64 at Lexington,
Ky., WLEX there, dismissed its bid last week.
Similarly, WAPF McComb, Miss., dropped its
application for uhf ch. 31, leaving the channel
The Commission also cancelled the construcopen. tion permit of WSEE-TV Fall River, Mass., for
uhf ch. 46, surrendered by the applicant [B»T,
Nov. 9]. FCC has not formalized the deletion
of WBGT (TV) Richmond, Ky., which also
turned in its authorization for uhf ch. 60. Post
thaw dropouts now total 22.
Broadcasting
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Navy

1,250

kw

RCA-Built#

Bows

Wednesday

Brig. Gen.

David

Sarnoff

take part in ceremonies

is to
dedi-

cating the $14 million 'world's
most powerful' radio station
located at Jim Creek Valley,
Wash.
A 1,250 kw radio transmitter, described by the
U. S. Navy as "the world's most powerful,"
has been built for the Navy by RCA.
The station, located at Jim Creek Valley,
Wash., 55 miles northeast of Seattle, will be
dedicated formally Wednesday. The Naval
radio station, on which the Government has
spent an estimated $14 million, operates in the
very low frequency range, the Pentagon told
B«T last Thursday.
The signal will be strong enough to contact
any U. S. surface vessel, airplane or submarine
in any part of the world, the Navy said.
Formal disclosure of the powerful transmitter and dedicatory ceremonies at which Brig.
Gen. David Sarnoff, RCA-NBC board chairman, is slated to speak, was expected before
B«T's publication today (Monday).
Gen. Sarnoff also will open the transmitter
Wednesday by tapping out a message on a
wireless key to all U. S. Naval ships and vessels at sea. The message will be from Admiral
Robert B. Carney, Chief of Naval Operations,
who also will speak at the station's debut.
The $14 million figure mentioned includes
cost of land, cutting through mountains, installation and other work. The cost of the transmitter was only a small part of the money spent,
it was noted.
The Navy said the antenna, designed by
RCA, is the largest ever constructed. A series
of cables hung from two towers, each located
at the top of a mountain and anchored to the
valley floor, highlight the antenna engineering.
The Navy's fact sheet said more than 150,000 feet of steel and copperweld cable were
used in the antenna and more than 200 miles
of copper wire (grounded to the transmitter)
are underground at the site.
Other details: 27 flat cars were used to
ship the transmitter and antenna from RCA's
Camden, N. J., plant. Some 175 other firms
supplied parts and components for the gigantic
assembly.
The Navy in 1946 asked for bids to construct the station. RCA was awarded the contract in 1947. Thus, the Naval station was
more than six years in the building, although
RCA finished the transmitter in three years.
It took two more years to install the transmitter.
Dedication is slated for 11:30 a.m. Pacific
Time. Also to speak are Rear Admiral Allan
E. Smith, Commandant of the 13th Naval District in Seattle and Rear Admiral William B.
Ammon, Director of Naval Communications.
RCA executives at the ceremony, besides
Gen. Sarnoff, will be Harold P. Maag, vice
president and western manager, RCA Victor;
John West, NBC vice president in charge of
Western Division; Francis Engle, assistant to
vice president in charge of engineering products,
RCA Victor, and J. C. Walters, chief supervisory engineer, RCA Victor.
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Trans.,

'Humility' Is Taboo
WHEN Democratic candidate for the
New Jersey governorship Robert B. Meyner was drafting his victory statement
last fortnight he wanted to use the
word "humility." Radio-tv savvy campaign managers blue-pencilled the word,
forbade him to use what they considered
an expression that had become a byword
following the Arthur Godfrey-Julius LaRosa rhubarb.

Fm Relay Band Action
FCC has made final rule-making providing
for fm inter-city relay stations in the 940952 mc band for network operation where suitable common carrier facilities are not available, provided no harmful interference is caused
to broadcast studio-transmitter link stations
operating in that band. The provision becomes
effective 30 days from publication in the
Federal Register.
Webster

Talks

More

SALE
than

changes

a

Dismisses

Second Tree' Complaint
FEDERAL Trade Commission Hearing Examiner Abner E. Lipscomb has dismissed an
FTC complaint against Doubleday & Co., New
York publishing firm, charging deceptive use
of the word "free" in its book club advertising.
It was the second such dismissal on the same
grounds within weeks, FTC having dismissed
a similar charge against Walter J. Black, a book
club operator, in a softening of FTC policy of
use of "free" [B»T, Sept. 28].
The new FTC policy on "free" authorizes
use of the word to describe merchandise given
without charge with purchase of other merchandise provided the advertiser makes clear that
the recipient must purchase the latter. Mr. Lipscomb, refusing an unqualified dismissal because
of "public interest," gave the FTC 30 days to
institute new proceedings against Doubleday
after an FTC attorney offered to prove the
firm did not "reveal clearly and conspicuously"
that there were other obligations to receipt of
the "free" book.

to IRE

FREQUENCY conservation was the theme of
FCC Comr. Edward M. Webster's talk before
the Professional Group on Vehicular Communications of the IRE in Boston last Thursday.
Referring solely to the land mobile services,
Mr. Webster discussed new methods of allocation, channel splitting, development of the
450-460 mc band, and equipment standards.
He made no mention of reallocating any of
the broadcast frequencies.

KCMO

Examiner

AMONG
dozen

received

station

Commission

sanction in last week's bumper
crop of transfer grants.
MORE

than $6 million worth of radio-tv properties traded hands last week as FCC approved
several station sales including KCMO-AM-FMTV Kansas City, WWNC Asheville and jointly
KFYO-TV Lubbock-KGNC-TV Amarillo.
KCMO-AM-FM-TV was sold by co-owners
Lester E. Cox and Tom L. Evans for $2 million to Meredith Pub. Co. [B»T, Oct. 5]. Meredith publishes Better Homes & Gardens and
Successful Farming and operates WHEN (TV)
Syracuse, WOW-AM-TV Omaha and KPHOAM-TV Phoenix.
WWNC and the associated Asheville CitizenTimes were sold for $2,286,775 to the Roger
C. Peace interests in Greenville, S. C, including
WFBC there and the Greenville News and
Piedmont. Mr. Peace is former U. S. Senator
from South Carolina.
The Greenville News-Piedmont Co. becomes
100% owner of the Asheville Citizen-Times Co.,
which is renamed Asheville Citizen-Times Pub.
Co. The Asheville station and paper are sold
by James G. Adams and Robert S. Webb,
trustees under the will of Charles A. Webb,
and by Don S. Elias, president of WWNC. The
Peace group is 37.5% owner of WMRC Inc.,
grantee for vhf ch. 4 at Greenville in a merger
involving WFBC and WMRC. WWNC is applicant for ch. 13 at Asheville.
Construction permits for KFYO-TV and
KGNC-TV are assigned from Plains Radio
Broadcasting Co. to its parent firm, Globe-

Groner

to Private

Practice

SAMUEL B. GRONER, who resigned Nov. 6
as legal assistant to FCC Comr. Frieda B.
Hennock, announced last week he is entering
private law practice (to include radio-tv) at
Washington, D. C, and Silver Spring, Md.
Present business address is 413 Mansfield Rd.,
Silver Spring.

FCC

APPROVALS

News Pub. Co., which held 81% interest. The
Globe-News Employes Pool held 19%. Intercompany transaction of $1 million is involved,
FCC indicated.
The Commission approved sale by Thomas
E. Sharp of his one-third interest in KFSDAM-FM-TV San Diego, Calif., for $351,984
to Harrison G. Sloane and associates, voting
trustees for a group of stockholders in T. B. C.
Television Co., former ch. 10 competitor which
withdrew for one-third option in the KFSD
operations.
Other station sales approved by the Commission included:
KIOA Des Moines — Assignment of license from
Independent Broadcasting Co. to Town & Farm
Co. for $150,000 [B«T, Oct. 12].
WOL-AM-FM Washington — Assignment of license from Peoples Broadcasting Corp. for $125,000 to Washington Broadcasting Co., headed by
Henry Rau and Charles Dillon [B«T, Oct. 19].
WLOF Orlando, Fla. — Transfer of control of
Hazelwood Inc. through sale by William J. and
Walter C. Shea for $149,257 to principals in WGAY
Silver Spring, Md. [B»T, Oct. 19].
KJAN Atlantic, Iowa — Assignment from George
Basil Anderson for $27,500 to Nishna Valley
Broadcasting Co.
WAUG-AM-FM Augusta, Ga. — Assignment to
new partnership of Garden City Broadcasting Co.
with Melvin C. Purvis giving up 50% holding
for $5,000.
KBIM Roswell, N. M. — Assignment from Radio
Station KBIM to Taylor Broadcasting Co. for
KVLB Cleveland, Tex. — Assignment from Cleve$55,000.land Broadcasting Co. to Harvard C. Bailes who
acquires remaining 40% for $8,452.
WLEK DeKalb, 111. — Transfer of control of DeKalb Radio Studios Inc. through sale by Arthur
J. Krupp and associates for $55,000 to Arnold M.
Fredericks and associates.
WRJM Newport, R. I. — Transfer of control of
Aquidneck
Broadcasting Corp. to Milton E. Mitler
for $22,500.
WSKY Asheville, N. C— Transfer from Carl L.
Bamford estate to Zeb Lee for $43,575.
WHTB-AM-FM Talladega, Ala. — Transfer from
R. A. Davidson to Talladega News Pub. Co. for
$35,000.
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half-hour
film
for
and

hits

local
regional

sponsorship

bbott

the

ostello

and

show!

filmed expressly for television in Hollywood . . .
In San

26 new films just completed! The ABBOTT AND
COSTELLO Show is now set to provide alert local and
regional sponsors with a total of 52 big-marquee comedy
hits, plus the cash-register power of selling by TV.

Francisco
25.0

Pulse

• PROVEN BY RATINGS ... a show which has been
consistently hitting top ratings all over the country.
York

In New
18.0

In Columbu
s

Pulse

29.0

• PROVEN BY EXPERIENCE ... a show which dozens
of blue-chip advertisers have found as the ideal
answer to their TV problems.
• PROVEN BY ALL AUDIENCES . . . because ABBOTT
AND COSTELLO are as wonderful for the kids
as they are for adults in literally millions of homes.

ARB

Contact your nearest MCA-TV
office
for further information TODAY!

In Philadelphia
21.5
Pulse

another advertising SHOWCASE
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OH FILM

from

NEW YORK: 59B Madison Avenue - PUza 9-7500
CHICAGO: 430 North Michigan Ave. - DEIaware 7-1100
BEVERLY HILLS: 9370 Santa Monica Blvd. - CRestview 6-2001
SAN FRANCISCO: 105 Montgomery Street - EXnrook 2-8922
CLEVELAND: Union Commerce Bldg. - CHerry 1-6010
DALLAS: 2102 North Akard Street - PROspect 7536
DETROIT: 1612 Book Tower - WOodward 2-2604
BOSTON: 45 Newbury Street - COpley 7-5830
MINNEAPOLIS: Northwestern Bank Bldg. - Lincoln 7863
ATLANTA: 611 Henry Brady Bldg. - LAnur 6750
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Federal

station

complete

only

with

TRANSMITTER

CONTROL

2

POLY-EFEX

(1) A two-channel video switcher (for the Poly-Efex
Scanner output and network feed, in the case illustrated.)
(2) A four-channel audio switcher that may be preset
and switched simultaneously with the video.
This means that the operator can perform transmitter
supervision, audio/ video switching and— most important—still have sufficient free time available for changing
film reels and loading turntables.

package

FTL

o
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SCANNER

The Poly-Efex Scanner* including two self-contained
high-quality slide sources, a four-channel video switcher
and
a special
effects section, is the "Master Control" of
the small
station.
The scanner operator can insert slide information,
switch programs (either fades or lap dissolves— automatically ormanually), check resolution and set levels,
plus insert and control numerous special effects, superpositions, montages, wipes, and a wide variety of unique
presentations heretofore available only with additional
specialized equipment.
Slides, film, studio and network — all your program
sources — can be easily handled by this two-man

from

team1.

Federal

has everything you need for the finest Station and Studio facilities
. . . including Mobile Units and Microwave Radio Relay Links

Federal

llf**^»oF7

operators

CONSOLE

The Transmitter Control Console, supplied with Federal
VHP and UHF transmitters, includes complete transmitter supervisory control, plus these two important
advantages:

/
Q
UJ

control

TELEVISION

Telecommunication

Laboratories

BRANCH • ROUTE 17, LODI, N.J. • Main Office: 500 Washington Ave., Nutley, N. J.
In Canada: Federal Electric Manufacturing Company, Ltd., Montreal, P. Q.
Export Distributor : International Standard Electric Corp., 67 Broad St., N. Y.
Broadcasting

Telecasting

• ••available

via

It illustrates the compactness and economy
made possible by TV equipment designed specifically to meet the needs of stations which
must operate at a profit even in small- and
medium-sized markets.

WICC-TV Bridgeport, Connecticut . . . This ultramodern UHF installation was completely
Graybar supplied — transmitter, antenna,
tower, transmission, cameras, microphones,
and all control equipment.

Everything you need for complete TV

or AM

GraybaR

station installations. Just as

with WICC-TV, Graybar can supply everything
air . . . and keep you there.

needed to put you on the

Experienced Graybar Broadcast Equipment Representatives will be
glad to help out with specifications and prices, and, if you desire, prepare
a complete packaged proposal covering all the equipment needed for your
particular station requirements.
Call Graybar first — it's the most efficient way to get everything electrical when and where you need it. Graybar Electric Company, Inc. Executive Offices: Graybar Building, U20 Lexington Avenue, New York 17, N. Y.
387-111

EVERYTHING

ELECTRICAL

TO

KEEP

YOU

ON

THE

AIR

\^

IN OVER

Broadcasting
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GOVERNMENT
Cooper

Urges

KIRO

President

Truman

Make Radio-TV Reports
SEN. JOHN S. COOPER (R-Ky.) wants President Eisenhower to give a series of reports to
the people via radio and television.
The Senator last week urged the reports to
give the people "the straight facts" about the
Republican Administration's policies. Sen.
Cooper talked to the Chief Executive about the
idea at the White House. The Kentucky legislator said he told Mr. Eisenhower "there is
general failure on the part of the people to
understand what is being done in Washington."
Subjects he stressed for the President to consider
were farm, fiscal and defense issues. He said
there was no Presidential commitment but that
his suggestions were well received.

FORMER President Harry S. Truman
in noting the appointment of J. Howard
McGrath, former U. S. Attorney General, as executive vice president of Edward Lamb Enterprises [B»T, Oct. 26]
wrote Mr. McGrath Oct. 30 in part: "I
congratulate that organization on obtaining you to run the show. I know you
will have a grand and successful time
with that organization and I hope that
sometime when you are out in this part
of the world you will stop in to see me.
I'll buy you a lunch." Lamb Enterprises
controls various broadcasting and
manufacturing companies.

with
100,000
OF

WATTS

VIDEO

50,000

POWER

watts

Bringing
35,361

audio

power

a Clear Picture to
TV

in WOC-TV

Homes

Formerly

Fringe Area

. . .

250,361

FCC

Dismiss

Bids
Competitors'
Tardy
Seattle
station says KXA and
KVI
applications
for ch. 7
should be dropped by reason
of their being late in replying
to McFarland
CHARGING

letters.

that delay by competitors in the

answering of FCC's pre-hearing McFarland letters gives them unfair opportunity to study its
own timely reply, KIRO Seattle wrote FCC
last week urging dismissal of the vhf ch. 7 applications of KXA and KVI.
KIRO cited the relatively new provision of
the MacParland letter now sent to competitive
tv applicants by the Commission which warns
that FCC has the authority under Sec. 1.381
to dismiss a bid where a reply is not filed within
the allotted time [Closed Circuit, Nov. 9].
KIRO contended the deadline was Nov. 4 and
only its own reply was on hand. At the last
minute on Nov. 5, KIRO stated, "KXA filed
what it characterized as a 'preliminary response'
to the McFarland letter" which notified FCC
"its principal stockholder, Robert Gaylord Sr.,
h,ad 'recently died' " and hence could not submit a complete amendment by Nov. 4.
KIRO said Mr. Gaylord died Aug. 4, two
months before the McFarland letters were sent
and contended the incident was not even at issue
in the letter to KXA.
KIRO asserted the Commission did not hear
from KVI until Nov. 9 when KVI explained
its president had been ill and the response was
delayed. KVI filed an amendment that day,
it was reported.
KIRO told the Commission its opponents
"have had the opportunity to revise their plans
to meet our proposals. In fact, we have been
informed that the other parties at the last minute changed their transmitter sites to the same
hill that we propose."
Saul Haas, KIRO president-general manager,
told B«T his staff had to work "24 hours a day
for two weeks" to meet the deadline. He feared
allowance of delayed replies would result in
"bidding" practice among applicants.

Assuring
Advertisers

Asks

to McGrath

of
TV

HOMES
FCC

in the WOC-TV
Good Picture
Area . . .

The

Rich

Quint-Cities

On

First TV

Station

Free & Peters, Inc.
Exclusive National Representatives
Col. B. J. Palmer, president
Ernest C. Sanders, resident manager
BETTENDORF AND DAVENPORT
IN IOWA
ROCK ISLAND, MOL1NE
AND EAST MOLINE
IN ILLINOIS
The

QUINT
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Answers
KBIG

CBS

Program

1

Authority

MAINTENANCE of the status quo is in the
public interest, the FCC said last fortnight in a
brief filed with the U. S. Court of Appeals in
Washington. The brief was in answer to an appeal by CBS from a Commission decision which
refused to revoke program authority granted
KBIG Avalon, Calif., operating with 10 kw
daytime on 740 kc [B*T, Sept. 28, Aug. 10,
June 15]. KBIG also filed an answer to the
CBS argument.
FCC said that until the hearing scheduled
on KBIG's license application is decided there
is no way of determining whether there is
harmful interference to CBS-owned KCBS San
Francisco, operating on the same frequency.
CBS alleged that KBIG cuts into its protected
contour. Previously, KMPC Los Angeles also
claimed that there was 25 uv/m contour overlap
between it on 710 kc and KBIG. KBIG denied
each of those claims and its license application
was set for hearing on those issues.
License hearing before FCC Examiner Herbert Sharfman began last fortnight with a pretrial conference. Pending is a KBIG request
that the KCBS and KMPC license renewal applications be consolidated in the same hearing.
Broadcasting
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BRAUM
JOINS

QUITS
JCET

FCC;

TODAY

CYRIL M. BRAUM, chief of the FCC Television Facilities Division, today (Monday) joins
the Joint Committee on Educational Television
as a member of the
consultant staff. He
will provide general
engineering assistance to educational
tv channel applicants, according to
Ralph Steetle, JCET
executive director,
and will be available
to consult with engineers employed by
educators to prepare
station applications
as well as to keep
educators posted on
Mr. Braum
tv technical developments.
Mr. Braum joined FCC in 1937. He took
an active part in the allocation of frequencies
in the fm band as chief of the Fm Division and
had a major role in processing educational and
commercial tv applications. He will also be
available as engineering consultant for the
National Citizens Committee for Educational
Television, which contacts the general public.
Examiner

Proposes

Of

(TV)

KIRV

Denial

Extension

INITIAL decision proposing to deny for default the application of Mountain States Television Co. for additional time to build its proposed KIRV (TV) Denver, on uhf ch. 20, was
issued last week by FCC Hearing Examiner
Elizabeth C. Smith.
The Commission's action came after the permittee failed to appear Oct. 29 at a scheduled
hearing on its application for additional building time.
Decision marks the Commission's most decisive effort to date to hold accountable postthaw tv permittees who have shown little progress during the eight months construction
period allowed in their original grants [B«T,
Aug. 17].
KIRV was the first permittee, according to
FCC records, to be sent a McFarland letter
concerning its extension application. Under
the McFarland procedure the station then has
30 days in which to reply and submit more
detailed reasons for its delay in building the
facility.
The initial decision stated that after FCC

This
Pontiac

is the

Broadway

Kingston,

This

New

Garage

York

is what

its owner

says

"For more than three years I hare sponsored
Fulton Lewis, .Jr. on IVKXY, Kingston, X. Y.
The broadcasts hare not only giren me deep personal
satisfaction, but hare attracted many
people to our shoivroom who hare
expressed appreciation for our sponsorship.
Traffic created as a direct result of this radio program
proves conclusively that Fulton Lewis, Jr.
delivers consistently ."— EmilG. Boessneck, President,
Pontiac Broadway (iaragc, Inc.

This

is Fulton

Lewis,

Jr.

consideration of KIRV's reply to the McFarland letter it "was still unable to conclude that
the applicant has been diligent in proceeding
with construction or has been delayed in commencing construction by causes not under its
control."
The initial decision noted that although the
uhf outlet had been authorized Sept. 18, 1952,
no construction had been started and orders
for equipment had not been placed.
Johnson Recuperating
SEN. EDWIN C. JOHNSON (D-Colo.), ranking Democrat on the Senate Interstate & Foreign Commerce Committee, was reported last
Thursday to be resting comfortably in a Denver hospital. He had suffered a mild attack of
pleurisy while in Alamosa, Colo., to address
a Democratic meeting Tuesday and was flown
to Denver. It was believed the Senator, who
was taking no telephone calls, would rest at
the hospital for a few days.
Broadcasting

• Telecasting

whose 5-times-a-week program is available to local
advertisers at local time cost plus low pro-rated
talent cost. Currently sponsored on 364 stations by
more than 750 advertisers (among them 64 automotive firms), the program offers a tested means of
reaching customers and prospects. For availabilities,
check your Mutual outlet — or the Cooperative
Program Department, Mutual Broadcasting System,
1440 Broadway, NYC 18 (or Tribune Tower,
Chicago 11).
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FCC

EXAMINERS

PROPOSE

3 NEW

TVs

Calif., a McClatchy outlet; vhf
ch. 1 3 to WGAN Portland, Me.,
a Gannett station; vhf ch. 7 to

long history of operation in the public interest.
We might add that, in our opinion, the above
record, viewed in its entirety, is symbolic of
the type of activity that has made radio the
great medium it is today. To those who would
say such activity has been dictated by selfinterest we reply that, if so, it has been an
enlightened self-interest and highly beneficial
to With
the public."
reference to diversification of media of

KLYN

mass communication, the initial decision stated

Initial decisions would grant
vhf ch. 1 0 to KFBK Sacramento,

Amarillo, owned principally by Richard G. Hughes.
GRANTS for three new tv stations are proposed in initial decisions issued last week by
FCC hearing examiners.
The initial decisions propose to grant vhf
ch. 10 to KFBK Sacramento, Calif.; vhf ch. 13
to WGAN Portland, Me., and vhf ch. 7 to
KLYN Amarillo, Tex.
At Sacramento, while simultaneously denying the competitive application of Sacramento
Telecasters Inc., FCC Hearing Examiner
Thomas H. Donahue found that both applicants "meet minimum qualifications . . . and
were it not for their mutually exclusive character each could be granted."
The examiner concluded that the determinative factor in giving preference to KFBK is
the long record of service in the public interest
demonstrated by McClatchy Broadcasting Co.,
licensee of KFBK. He said in part:
"The foregoing record of technical expertise,
improvement of facilities, experimentation with
new developments and media, willingness to
enter new fields, disposition to keep faith with
audience at financial loss, initiative and cooperation concerning such problems as national defense and allocation of channels, desire for accurate knowledge of listener preferences and requirements, and civic activity, coupled with the
fact that it has lived up to its obligations programwise,
McClatchy's
contention
that
it is amply
entitledsupport
to preference
because
of its

Here's

$4570

EXTRA...

that "the basic question here is whether an existing licensee of multiple radio facilities and
the holder of large newspaper interests should
prevail over an applicant composed, in the majority, of public spirited businessmen, who,
entering the broadcast field for the first time,
propose an entirely unobjectionable operation.
We believe that under the facts in this case
the former should prevail."
In commenting on the Commission's policy
of preferring, on a number of occasions, nonnewspaper applicants over newspaper applicants
and newcomers to the field over existing licensees, Mr. Donahue said, "Diversification is
not an end in itself and where monopoly, or
the threat of monopoly, does not exist such
precedents lose force."
At Portland, the proposed grant to WGAN
by FCC Hearing Examiner Claire W. Hardy was
cleared by the dismissal a fortnight ago of the
competitive application of Murray Carpenter
& Assoc.
The dropout by Mr. Carpenter was in
consideration of the agreement with Guy Gannett Broadcasting Services, licensee of WGAN,
to purchase WGUY-AM-FM in Bangor, Me.
from the latter for $45,000. The sale was approved last Monday by FCC and Mr. Carpenter

has filed for vhf ch. 2 in Bangor, his home town.
At Amarillo, the proposed grant to KLYN
by FCC Hearing Examiner Claire W. Hardy
was cleared by dismissal of the competitive applications of Charles Henry Coffield doing
business as Panhandle Television Co. and Loula
May Harrison doing business as The Texan
Telecasting Co. KLYN agreed to reimburse
Texan Telecasting Co. $7,750 for out-of-pocket
expenses in connection with its bid. No consideration was paid to Panhandle Television.
McClatchy Broadcasting is a wholly owned subsidiary of McClatchy Newspapers with identical
officers and directors. Principals include President Eleanor McClatchy (ZZ\'3%), Vice President
and Secretary-Treasurer Charlotte Maloney
(33%%), Director James B. McClatchy (11.11%).
McClatchy is also owner of KMJ-AM-FM-TV
Fresno, Calif., KERN Bakersfield, Calif., KWG
Stockton,
Calif., Calif.
KOH-AM-FM Reno, Nev. and
KBEE
Modesto,
Principals in Sacramento Telecasters Inc. include President William P. Wright (10.26%), real
estate owner, Vice President John H. Schacht
(15.38%), owner KMOD Modesto, Calif., and
Allan W. Pollock (5.13%), owner KTTV (TV)
Hollywood.
Principal owner of WGAN is President Guy P.
Gannett, who holds 39.9% of stock in Guy Gannett Publishing Co., which in turn owns 99%
of Guy Gannett Broadcasting Services. Guy
Gannett Publishing Cc. owns Portland Press
Herald, and Express, Kennebec Journal, Augusta,
Me., and Waterville Sentinel.
Principals in KLYN include President Richard
G. Hughes (98%), owner of KHUZ Borger, Tex.,
Vice President Howard Roberson, SecretaryTreasurer
Troy Curlee and Estate of Clyde K.
Bowman (2%).

7 New

Am

Authorized

Stations
by FCC

SEVEN new standard stations were authorized
by FCC last week. Two existing stations won
approval of applications for improved facilities.
The seven new grants follow closely on the
heels of FCC's approval the previous week of 1 1
new am stations in what was the largest group
of am grants in several months [B»T, Nov. 9].
New am station at Mt. Jackson, Va., on 790
kc with 1 kw daytime was awarded to Richard
F. Lewis Jr., owner of WINC Winchester, Va.,
WHEL Carlisle, Pa., and 60% stockholder in
WFVA Fredericksburg, Va.
Permits also went to grantees in Ottumwa, Iowa; Alexandria, La.; Morningside,
Md.; Dickson, Tenn.; Lubbock, Tex., and
Springfield, Vt. Improved facilities went to
KOWL Santa Monica, Calif., and KCOV Corvallis, Ore., conditioned on KWIL Albany,
Ore., being licensed on another frequency.
Other details of the new grantees are:
Lee E. Baker, 1480 kc, 500 w daytime at Ottumwa, Iowa; Rapides Broadcasting Co., 1270 kc 500 w
daytime at Alexandria. La.; Harry Hayman, 1580
kc, 250 w daytime at Morningside, Md.; Joe M.
Macke, 1260 kc, 1 kw daytime at Dickson, Tenn.;
Texas Telecasting Inc., 1340 kc, 250 w unlimited
at Lubbock, Tex., and Connecticut Valley Broadfield, Vt.casting Co., 1480 kc, 1 kw daytime at Spring-

r

$4570— that's how much more
than the national average that the
Western Market farmer-rancher
earns each year.
$4570 — that's how much e-x-t-r-a
the Western Market farmerrancher has to spend for consumer

Zenith

goods as well as for the

ORAL

equipment and materials aiding
him in his own production capacity.
Sell your product. ..buy KOA-Radio.
KOA-Radio's programming is
aimed at the rich and ready
Western Market (302 counties in
12 states).
850 KC
50,000 WATTS
CALL PETRY

DENVER
Covers The West . . ".&edtf

FOOD I'
I FOR FOOD ADVERTISERS:!J LEAGUE
| AMERICA'S MOST FOOD-CONDITIONED AUDIENCE
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Hearing

Set Nov.

27

argument on whether the FCC

was

right in dismissing Zenith Radio Corp.'s application for Chicago's ch. 2 [B»T, April 14 et seq.]
will be heard before the U. S. Court of Appeals
in Washington Nov. 27. The Commission dismissed Zenith's pre-freeze application on the
ground that the Chicago radio-tv manufacturer
had not participated in the rule-making proceeding nor in the WBKB (TV) Chicago renewal proceeding (part of the Paramount case).
The Chicago electronics firm has fought that
decision in the FCC and turned to the courts
after the Commission's last action turning it
down again. Intervenor in the case is CBS,
which bought WBKB's ch. 4 facilities, now
being operated temporarily on ch. 2 under the
call letters WBBM-TV.
Broadcasting
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NO

FALSE

CLAIMS!

from

.

.

KTLA

. ONLY

FACTS

For over six years KTLA has been acknowledged as the leading independent
television station in Los Angeles. In the face of many special rating interpretations,
a moment's review of the ratings will prove it to you again. For example: both
ARB and HOOPER for October show that KTLA ranks above all other independent stations more than 56% of its Class A time.
. . . But ratings are not the only measure of leadership!
KTLA has never allowed the now infamous "switch deals" to prey upon our
audiences.

KTLA has always maintained strict XARTB
to insure our audience loyalty.

time limits on all commercials

KTLA has never loaded up with the triple and quadruple spots which are sure
death to commercial effectiveness.

When you check all the facts, you, too, will agree that KTLA
Leading Independent Television station in Los Angeles.

Broadcasting

•

Telecasting

is truly the

November 16, 1953

•

Page

GOVERNMENT

\

FCC

Slates

For

Financial

Comments
of

rule
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Changes
Report

due Dec. 7 on notice
making

licensees' annual
to Commission.

to

amend

accounting

TEXT of FCC's notice of further rule-making
to amend the annual financial report form 324
required of broadcast licensees [B»T, Nov. 9],
was released last week by the Commission.
Comments are due Dec. 7.

First

CLEVELAND'S
CHIEF
STATION
5,000 WATTS— 850 K.C
BASIC ABC NETWORK
REPRESENTED
BY
H - R REPRESENTATIVES

\WJ\tJ
CLEVELAND'S Ciue^ STATION

The
of

TIME

Your
Life
on the

The proposal now envisions deletion of
schedules 10-A and 10-B on employes and their
compensation and deletion of annual report
form 324-A on summary estimates of station
broadcast revenues and expenses. Form 324
itself would be simplified as follows:
To be deleted: Schedule 1, general balance
sheet; schedule 2, analysis of unappropriated
earned surplus; schedule 2-A, analysis of undistributed profits or capital account; schedule
4, income statement; footnote, organizations
from which respondent received programs;
schedules 10-A and 10-B, employes and their
compensation.
Schedule 3, tangible property owned and devoted exclusively to broadcast service by the
respondent, would lose column B with items
changed to 1. land and land improvements and
buildings; 2. all other property (including
transmitter, studio, office and other property) ;
3. total, all property (lines 1 and 2).
There would be no change in schedule 5, analysis of station broadcast revenues.
Line items of schedule 6, analysis of broadcast
expenses, would be changed to read: General
categories of expenses — 1. technical expenses;
2. program expenses; 3. selling expenses; 4.
general and administrative expenses; 5. total
broadcast expenses (lines 1-4). Selected expense
items (subcategories of lines 1-4 above) — 6. salaries and wages, including supervision; 7. depreciation and amortization; 8. film expenses; 9.
transcriptions and recordings; 10. cost of intercity and intracity program relay circuits; 11.
cost of news services (other than salaries) ; 12.
talent expenses (musicians, artists and other
talent) ; 13. royalties and license fees relating
to program material.
There would be no change in footnote on number of full and part-time employes.

MWJAS

*

MONEY
the^WNNY

SIDE

OF THE DIAL

Serving the
GREATER PITTSBURGH

5000
Watts

Metropolitan
Area ...

A
NATIONAL

REP.

George

P. HoHingbery
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Co,

Several changes in the Commission's rules
are proposed to accompany the report form
modifications. These are:
1. Amend Sec. 0.206(c) to read, as follows:
(c) All applications and amendments thereto
filed under Title II and Title III of the Act, including all documents and exhibits filed with
and made a part thereof, and all communications
protesting or endorsing any such applications,
authorizations, and certifications issued upon
such applications; all pleadings, depositions, exhibits, transcripts of testimony, reports of examiners or presiding officers, exceptions, briefs, proposed reports, or findings of fact and conclusions;
all minutes and orders of the Commission. The
information filed under §1.341 and network and
transcription contracts filed pursuant to §1.342
shall not be open to public inspection. The Commission may, however, either on its own motion,
or on motion of an applicant, permittee or licensee, for good cause shown, designate any of
the material in this subsection as confidential.
2. Amend Sec. 1.341(a) to read, as follows:
1.341 Financial report, broadcast licensees and
permittees. — Each licensee of a broadcast station
(standard, fm, television and international) and
each permittee of a broadcast station engaged
in interim operation shall file with the Commission on or before April 1 of each year on Form
324 an operating statement for the preceding
calendar year together with a statement as to
investment in tangible broadcast property as of
December 31 of the preceding calendar year. •
3. Delete Sec. 1.341(b).

Commission

Amends

Rule

On Daytime Skywave Cases
BECAUSE an earlier amendment inadvertently
precludes action on applications of certain
Class II stations for changes in night operation,
FCC has further modified footnote 10b of Sec.
1.371 of its rules pending settlement of the
daytime skywave proceeding [B*T, Aug. 17].
The Commission initially made the footnote
change so as to "temporarily" freeze action on
bids of fulltime outlets which seek different
power daytime than at night on Class I channels. For some years, FCC has frozen daytimeonly bids on clear channels because of the daytime skywave case.
Effective immediately, footnote 10b of Sec.
1.371 of FCC's rules reads as follows:
Pending conclusion of the proceeding in Docket
No. 8333 [Daytime Skywave Case] action will be
withheld on the following:
(1) applications
daytime
or limited
time
assignments proposing
on any of
the frequencies
specified in §3. 25(a) and (b) of this chapter;
(2)
applications
from existing
daytime
ed time
stations presently
assigned
to anyor oflimitthe
frequencies specified in §3.25(a) and (b), of this
chapter, proposing (a) a change in operation
resulting in an increase in radiation towards
the normally protected contour of a United
States Class I station on the channel; or (b)
proposingsulting inaa change
transmitter
location
rematerial inreduction
in the
distance
from that station to the normally protected contour of a United States Class I station on the
channel;
applications
for newassignment,
stations, and
those
for(3)changes
in frequency
proposing
unlimited time Class II assignments on any of
the frequencies
§3.25(b) of during
this chapter, which wouldspecified
operate indifferently
the
day than at night;
(4) applications for changes, other than frequency, of unlimited time Class II stations on
any of the frequencies specified in §3.25(b), of
this chapter, where the resulting daytime and
nighttime operations are different; and either
(a) it is proposed to change daytime operation
resulting in an increase in radiation towards the
normally protected contour of a United States
Class I station on the channel; or (b) it is proposed to change transmitter location resulting
in a material reduction in the distance from that
station to the normally protected contour of a
United States Class I station on the channel.

TSN

ACQUIRES

KFDA

CONTROL

CONTROL of KFDA and KFDA-TV Amarillo,
Tex., has been acquired by Texas State Network Inc., subject to usual FCC approval, acWendell Mayes, of Amato President
Broadcasting
Co.
rillocording

TSN acquired 75% of the stock in the radiotv properties for approximately $550,000, Mr.
Mayes said. TSN owns KFJZ Fort Worth, its
key outlet, WACO Waco and KRIO Mc Allen.
It has a tv application for ch. 1 1 in Fort Worth
and an interest in a Waco ch. 10 application.
Sid W. Richardson, Fort Worth oil operator,
is major TSN stockholder. Gene Cagle, Fort
Worth, is president and one-third owner.
Charles B. Jordan, Fort Worth, TSN vice
president, retains individual ownership of 25%
of KFDA-AM-TV. Stanley Wilson, manager of
both outlets, remains as operating head, according to Mr. Cagle. He added that no changes
in other personnel or policies of the stations
are planned.
With Mr. Cagle through his TSN stock and
Mr. Jordan through individual ownership retaining their interests in KFDA-AM-TV, the
transfer results primarily in the sale of the half
interest in these properties owned by Mr. Mayes
and C. C. Woodson, both of Brownwood.
KFDA-TV took the air in April with 56.5
kw as a ch. 10 outlet. It has CBS-TV and
ABC-TV affiliations and will start live CBSTV service Dec. 1. KFDA's am station, an
ABC affiliate, operates with 5 kw daytime and
1 kw night on 1440 kc.
Broadcasting
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a

new

kind

of

,

H«.s6 /. File (left) and Churl es B. Tucker, Chief Engineer, with WERH's new Collins 21E 5 kw transmitter.

vdio stars with personalities aren't the only ones
getting fan mail these days. This very nice letter from
Mr. Hugh Fite, president of Station WERH

is the kind

of fan mail coming to our radio star, the Collins 21E

gineering and complete reliability carefully built into
the 21E can't help but give virtuoso performance. It's a
top performer when it comes to operating economy and
convenience too.
Contact the Collins office nearest

5 kw transmitter. We're pleased, of course, but not
surprised. The advanced design, up-to-the minute en-

COLLINS

11 W. 42nd Street
NEW YORK 36

RADIO

COMPANY

1930 Hi-Line Drive
DALLAS 2

Cedar

you for complete information.

Rapids, Iowa

2700 W. Olive Avenue
BURBANK

Dogwood Road, Fountain City
KNOXVILLE

GOVERNMENT^
Duluth,

Milwaukee

STATIONS
Stations

Protest New Assignments
PROTESTS against the assignment of additional
vhf channels to two major markets were filed
with the FCC last week.
WFTV (TV) Duluth, operating on uhf ch.
38, objected to the proposals of Head of the
Lakes Broadcasting Co. (WEBC) to move vhf
ch. 10 to Duluth from Hibbing, Minn., on the
ground that such a move would "unbalance"
the channel allocations in that city, while depriving other areas of facilities already assigned. WFTV called attention to the remaining unassigned uhf channel in Duluth, suggested
WEBC apply for it instead of attempting to get
a vhf channel into the city. Last month the
FCC set for rule-making WEBC's proposals regarding moving vhf ch. 10 or ch. 12 to Duluth
[B»T, Oct. 26]. Comments were due Nov. 2,
counter-comments, Nov. 12.
WCAN-TV Milwaukee (uhf ch. 25) entered
an objection to the proposal by Hearst Corp.
(WISN) to allocate vhf ch. 6 to Whitefish Bay,
Wis., six miles from Milwaukee [B«T, Oct. 12,
5]. On much the same basis as the objection
filed by the Ultra High Frequency Television
Assn. [B«T, Nov. 2], WCAN-TV objected to
the addition of a vhf channel to a market already being served by uhf stations. It said
that of the approximately 500,000 tv receivers
in the area, 150,000 were already converted for
uhf reception at a cost of approximately $15
million. WCAN-TV also said it would have a
12 kw transmitter installed in 30 days, in order
to boost its power.
WGMS

Asks

As Addition

Bethesda

Site

to D. C.

WGMS

Washington, in a unique effort to overcome limitation of daytime only operation,
filed application with FCC last week for authority to build another station at suburban Bethesda, Md., which would operate only after sunset
when
WGMS' present transmitter leaves the
air.
Key to the proposal is that WGMS' frequency, 570 kc, cannot be used full time at
its present transmitter site in Falls Church, Va.,
because of other stations, but could be used
at night at the proposed Bethesda site of
Potomac, Md., the Commission was informed.
Due to signal limitation at night, the principal
service would be limited to Bethesda-Chevy
Chase and Northwest Washington, hence
WGMS would program at night for these districts, FCC was told.
Once conflicts of applications seeking nearby
operations on 540 kc are worked out, WGMS
stated, it is planned to move the daytime operation to the Potomac site and to request 5 kw
daytime, directional, to augment the proposed 1
kw nighttime operation.
To

Study

Uhf

Interference

RADIO Technical Commission for Aeronautics,
a joint industry-government committee, plans
to look into possibilities of interference to aviation navigational aids from uhf tv. A special
committee, under the leadership of A. R. Applegarth, National Aeronautical Corp., is scheduled to meet in RTCA's Washington headquarters Nov. 23. It is feared, but not proven, according toRTCA officials, that harmonics from
uhf tv transmitters and receivers may fall in
the distance measuring equipment band (9601215 mc), radar safety beacon band, which is
due to go into service soon (1000-1100 mc)
and civilian radar installations at airports (3000
mc region).
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WOAI-AM-TV

POST

TAKEN

BY

GAINES

Teleradio, Mutual executive resigns to become vice

and a happy undertaking. WOR and WOR-TV
are great properties and will continue as increasingly important broadcast services in the

president-general manager of
San Antonio stations. He suc-

interests of the public and the advertisers."
In his move Mr. Gaines gets both the general managership and a vice presidency of
Southland Industries, licensee of WOAI-AMTV, under Southland President Halff.
Widely known in the industry, Mr. Gaines
was with NBC from 1941 until he resigned
as vice president in charge of the owned-andoperated stations division early this year and
moved to General Teleradio's WOR-AM-TV.

General

ceeds Arden X. Pangborn.
RESIGNATION of lames M. Gaines as vice
president in charge of General Teleradio's
WOR-AM-TV New York division and as a
member of the boards of General Teleradio
and Mutual in order to accept the post of
vice president and general manager of WOAIAM-TV San Antonio is being announced
today (Monday).
In taking over the general managership of
the 50 kw clear channel San Antonio station
and its ch. 4 television affiliate, Mr.
Gaines succeeds
Arden X. Pangborn,
who resigned to become editor of the
Portland ( Ore. )
Journal [B*T, Oct.
5]. Mr. Gaines' resignation
effective
Dec. becomes
31 and
he will take over
his new duties
mediately after"imthe
Mr. Gaines

first of the
according
to year,"
Hugh
A. L. Halff, president of the WOAI stations.
Thomas F. O'Neil, president of General
Teleradio, who said he accepted Mr. Gaines'
resignation regretfully, reported that a successor would be designated within the next two
weeks.
"It is with regret that I accept Jim Gaines'
resignation because in his association with
General Teleradio Inc. he has evidenced unusually fine qualities of ingenuity and leadership," Mr. O'Neil asserted. "Our New York
radio and television properties have progressed
materially under his direction. His policies
and operating plans have been most successful
and it is our intention to carry on the forward
impetus he has created. We most sincerely
wish him well in his new undertaking in
Mr. Gaines reciprocated:
Texas."
"Leaving Tom O'Neil
said, "has not been an
under his leadership the
and WOR-TV has been

and his associates," he
easy decision because
task of running WOR
an inspiring challenge

Radio's Say at Court
WCTC New Brunswick, N. J., claimed
aforvictory
for radio
last week
a battle
broadcast
privileges
in in'
Middlesex
County's Superior Court in that city. The
station had made arrangements to cover
swearing-in ceremonies of newly-elected
county sheriffs and coroners last Tuesday, but Superior Court Judge Ralph
Smalley said there would be no broadcasting or picture-taking because the
ceremony was an official court proceeding participated by judges. When radio
and press representatives held their
ground, WCTC reported, the Deputy
County Clerk announced he, rather than
the judge, would swear in the designates.
WCTC thereupon broadcast the proceedings— with no judges present.

Griffith

Trial

Set

On
Tv 'Bait' Ads
KTTV (TV) Los Angeles announcer William
Griffith will stand jury trial Dec. 16 on a
charge of false advertising in violation of the
city's business and professional code after the
announcer and three men connected with a
vacuum cleaner firm pleaded innocent in Los
Angeles Municipal Court last Monday.
They were arrested Oct. 23 by the city
bunco
squad
after with
complaints
of misleading
"switches"
and were
charged
false and
advertising in selling vacuum cleaners on television [B»T, Nov. 9].
Mr. Griffith, pending jury trial, was freed
on his own recognizance. The three other men
were released on $1,000 bail each.
Placing its legal counsel at Mr. Griffith's disposal and promising to aid him in determining
proper responsibility on the sponsor, agency
and station if there have been any misrepresentation or fraudulent practices, AFTRA's
Hollywood board of directors declared in a
statement that "the announcer cannot supervise the salesmen or control their conduct, and
therefore should not be held responsible for
such conduct. The publicity following Mr.
Griffith's arrest has seriously jeopardized his
career and it is AFTRA's purpose to obtain
full restitution to his proper standing in the
profession." The union termed him "an inbystander." movie, tv and radio star,
Jamesnocent
Gleason,
and former New York bunco squad detective,
incensed at what he considered fraudulent advertising, enlisted the aid of his housekeeper
and the Los Angeles police to trap the pitch
salesmen by pretending to be interested in a
televised offer to rent a vacuum cleaner for
50 cents per week. Police transcribed the alleged negotiations and arrested the four men.
Alleged falsity of their advertising stemmed
from reports that, although offering free gifts
to customers who rented the cleaners, they
assertedly reneged on the offer unless the
cleaners were purchased outright, according
to the bunco squad.

Fm

Begins

in Hawaii

KVOK (FM) Honolulu started operation as
Hawaii's first fm station with a three-hour
broadcast attended by Gov. Samuel Wilder
King and other government and civic officials.
Owned and operated by the Kamehameha
Schools, the station's schedule until Christmas
calls for five hours of educational programs
every afternoon and six hours of recorded music
(mostly classical) in the evening. KVOK
serves an estimated audience of 5,000 fm sets,
according to Bob Ritterhoff, station manager.
Broadcasting
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Choose

the

right Presto

Orange

disc

job

job is not difficult if you'll stop reading conflicting
claims and listen to the experts. The nation's top
recording engineers say Presto discs are best

Brown

for performance, permanence
After you have made

White

your

The choice of the right recording disc for every

Green

now

for

label

and price.

the important choice of

brand. . . select the proper grade Presto

disc for

your use. See the box on this page for a ready
reference guide. And, be sure to consider the
advantages of the new Presto

White

Green

Lukl

The newest addition to the Presto line. .Both surfaces are warranted to be useable without breaking
sapphire cutting stylus. Ideal all-purpose disc.

Orange

White Label disc!

As Presto's finest disc, the Green Label offers consistently high quality. Virtually no surface noise
even after repeated playbacks. Both sides warranted
flawless.

Brown

Label

"playback"
where good quality at low cost is
desired.

RECORDING
PARAMUS,
Export Division:
Canadian Division:
LARGEST

MANUFACTURER

Lobe

Identical to Green Label except only one side is
warranted flawless. Ideal for high specification recording where or.iy one side is to be used.

A lighter aluminum base, but the same high quality
lacquer makes the Orange Label disc popular as a

WORLD'S

Label

OF

PRECISIO

NEW

CORPORATION

JERSEY

25 Warren Street, New York 7, N. Y.
Walter P. Downs, Ltd., Dominion Square Bldg., Montreal
RECORDING

EQUIPMENT

AND

DISCS

UHFs

USING

New

WPIX

(TV)

York

independent's programming to be picked up,
in part, by uhf outlets under
a plan that offers the advantage of wider audiences for
WPIX shows, while providing
nearby uhf stations with better
shows.
WPIX (TV) New York is launching a new
type of programming operation, whereby participating uhf stations on the edge of the WPIX
coverage area may pick up off the air and rebroadcast certain programs of the New York
independent.
Fred M. Thrower, WPIX vice president and
general manager, announced that two Pennsylvania stations already had adopted the plan and
that negotiations were in progress with stations
in Troy and Kingston, N. Y., North Adams,
Mass., and in two Connecticut cities, among

REBROADCASTS

the sponsors' commercials in the showings over
other stations is a matter for negotiation between each of those stations and the sponsors.
In the case of the two Pennsylvania stations,
they reported, the sponsors' messages are being
included. Sponsors of the events making up
Parade include Colgate-Palmolive Co., Piel's
beer, Robert Burns cigars, and Packard cars.
It was noted that the new plan will not interfere with WPIX's practice of making sports
pickups in New York available to more distant
stations on a "clear feed" basis (without commercials). Already scheduled for regular feeds
this winter are WAAM (TV) Baltimore, WKJFTV Pittsburgh, and WBEN-TV Buffalo.

KGO-TV
A GE

WTVU (TV) Scranton President Frank Collins (I) and WPIX (TV) New York Vice
President-General Manager Fred M. Thrower agree on rebroadcast by the former of
certain of the latter outlet's programs.
others. Talks also were being held with stations which would make off-the-air pickups
from an outlet picking up WPIX's ch. 1 1 signal,
it was reported.
First to sign a rebroadcast agreement, Mr.
Thrower said, was Frank Collins, president of
Wyoming Co., licensee of WTVU (TV) Scranton (ch. 73). WTVU is slated to carry Parade
of Sports on three of the four nights per week
that WPIX broadcasts it.
Mr. Thrower said the new operation is the
first stage of a plan which will make top programs available to stations even beyond the

Readies

Boost

20 kw amplifier has been delivered

to ABC's KGO-TV San Francisco, which plans
an interim power boost to 120 kw, it was announced* by Vincent Francis, KGO-TV manager. He added that present plans call for increasing the station to 316 kw in mid-1954 by
installation of other new equipment.
Mr. Francis said that a second step in the
present power increase will be the installation
of a new transmission line from the transmitter
to the antenna on top of KGO-TV's 508-foot
tower. It is due to be installed in about 30 days.
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(TV)

Buys

204

Feature-Length Films
ACQUISITION by WNBT (TV) New York of
204 new feature length films has been announced by Hamilton (Ham) Shea, general
manager of WNBC-WNBT. He noted that the
package includes five British films "never before
seen in a theatre or on television."
Purchase of the new package of films, according to Mr. Shea, will enable WNBT to
inaugurate a policy of presenting late night,
first-run features. He stated that the station
would supplement the new group of films from
time to time with purchases of other feature
films.
The films were acquired from Motion Pictures for Television, American-British Films
and Atlantic Films.

WPTZ

(TV) Color

Showing

WPTZ (TV) Philadelphia in a special color
tv demonstration last month showed "local" advertisers and agency representatives slides and
films of their own products in what the station
claims was the first such showing in tv history.
The video portion was carried by a microwave
relay from the Philco Corp. research laboratory
in Philadelphia for a distance of four miles to
WPTZ downtown studios, where the demonstration was held. Three color receivers were
used.
Antennas

Made

Easy

LISTENER mailing piece explaining easy ways
to install home-made antennas for fm reception
has been mailed by KXKX (FM) San Francisco, affiliated with KEAR. A list of Northern California fm stations with operating information isincluded. The antenna material
is from WUOM (FM) Ann Arbor, U. of Michigan station.

the television industry in general," he said.

"Finally, [it] will enable WPIX to present
more attractive programs to its own viewing
audience by increasing the base over which the

WNBT

Fm

periphery of WPIX's coverage area.
"This development not only offers many advantages to WPIX and its clients, but also to
"Primarily, it will give WPIX advertisers
the opportunity to reach larger audiences. Secondly, itwill provide many new uhf television
stations with much-needed top-flight programming at low cost, which should induce viewers
to convert their sets to uhf.

WXYZ
'Pocket' Salesman
WXYZ Detroit salesmen are using radio
sets as "demonstrators" to sell time. Like
BAB representatives who started carrying portables around several weeks ago
to "show off" their product to agencies
and advertisers, each WXYZ salesman
goes equipped with a portable. They
time calls upon clients so they can tune
in on the clients' commercials; for prospective clients they tune in to show how
effectively commercials can be presented.
The idea was originated by Hal Neal,
assistant commercial manager, and approved by James G. Riddel! , president of
the ABC-owned outlet. The portables
are Emerson "pocket radios" which the
manufacturer terms "the world's smallest
personal portable," and the WXYZ use
has proved a strong promotion and sales
booster in their behalf, too, according to
Harold E. Karlsruber, local Emerson
distributor.

cost of local programming may be spread."
While Parade of Sports — totaling more than
100 sports events of the fall and winter season
in Madison Square Garden and other arenas,
and broadcast by WPIX four nights a week —
is the first series being offered by WPIX in its
new operation, officials said they expected other
programs would be similarly offered later.
Second station slated for participation was
WLEV-TV Bethlehem, Pa. (ch. 51), which
WPIX officials said will start picking up Parade
of Sports tomorrow (Tuesday) night and carry
the series four nights a week.
WPIX rates to its advertisers on the series,
officials said, are not affected by the addition
of stations. They explained that inclusion of

A POWER increase is in the works for
KGO-TV San Francisco. Vincent Francis (I),
station manager, and Harry Jacobs, chief
engineer, plan the installation of KGO-TV's
new 20 kw amplifier which next month will
boost the station to an interim 120 kw
ERP pending conversion to maximum 316
kw next year.

WNAC-TV

Plans

Boost

EFFECTIVE Nov. 1, WNAC-TV Boston (ch.
7) increased its power from 220 kw to 316
kw, it was announced last week by Linus
Travers, executive vice president. This is the
highest power approved by the FCC for the
upper vhf band.
Broadcasting
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The

Power

CjrydLLkU^iXjodL^

around

of Freedom

the

giant
ringing

Million
loud

the

New

AMERICA!

OF

VOICE

the Voice

behind

and

Watt

Transmitters

now

keep

clear

globe

Here's big news
of history in the making!
The new Million Watt

Munich

Transmitter,

built by Continental Electronics of Dallas, is
now

challenging Radio Moscow

on the fre-

quency of 173 kilocycles, the most popular long

Cur*UJ-H-e-nJLaJLk.
Transmitters
most

Super

Power

are the largest and

powerful

in the world!

wave radio band on the continent of Europe,
according to a recent news dispatch by the
United Press.

The opening of the new, mammoth

station on August 15 marks an important milestone for the Voice of America

Continental engineering skill and technical
"know how" have helped to make this achievement possible. Awarded a contract in 1950, the

waged

battle of the airwaves

in the longbetween

United States and Soviet Russia. Now

the

— mil-

lions of people all over Europe and behind the

veteran electronics staff at Continental designed

Iron Curtain — are listening intently to the
Word of Freedom.

and built these unprecedented power plants . . .

Continental is proud to take part in this vital

20 times as powerful as the largest AM

broad-

casting stations in the U.S.A.!
In addition to the Munich

American

station, two more

bring hope and enlightenment

For Broadcast Equipment above and beyond the

MANUFACTURING

4212 S. Buckner Blvd.

to the truth-

starved peoples of Communist-dominated lands
. . . and to assure that the Voice of America is

now operated by the Voice of America in the
Pacific area on the standard broadcast band.

• Telecasting

program, currently being conducted

by the United States Information Agency to

Continental Million Watt Transmitters are also

Broadcasting

Munich

not drowned

out in a maze

of electronic din and discord.

usual standards . , . you can rely on

COMPANY

Dallas 17, Texas
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Whitney Heads KFMB-AM-TV
After Chernoff Resigns
FORMAL announcement of the appointment
of George Whitney as general manager of
KFMB-AM-TV San Diego to succeed Howard
L. Chernoff who has resigned [At Deadline,
Nov. 9] has been made by J. D. Wrather Jr.,
president of Wrather-Alvarez Broadcasting Inc.,
licensee. Mr. Chernoff, veteran West Virginia
and West Coast broadcaster, has not announced
plans.
In announcing the changes, effective Nov. 6,
Mr. Wrather said: "Mr. Chernoff's resignation was occasioned by his own personal reasons and because of the change in the nature
of the office of general manager previously
held by him.
"The executives and board of directors of
Wrather-Alvarez Broadcasting Inc. are very
happy to have Mr. Whitney with the organization," Mr. Wrather said. Mr. Whitney recently
resigned as vice president for television of the
Don Lee Broadcasting System to accept the
general managership, Mr. Wrather said. He
previously had been sales manager for Don
Lee and before that was general manager of
KFI and the former KFI-TV Los Angeles.

Forjoe Names Four to Sales
ADDITION of three sales account executives
to the staff of Forjoe & Co., national radio
and television representatives, and of a sales
promotion and research director to Forjoe-Tv
Inc., television subsidiary, has been announced
by the company.
Named to the sales promotion and research
post was George Tichenor, formerly associate
editor of Television magazine. New account
executives in the New York office of Forjoe &
Co. are Jim Theiss, previously radio and television timebuyer at Benton & Bowles, and Ed
Forester, formerly radio and television timebuyer at Dancer-Fitzgerald-Sample. Herbert
Jacobs, market research analyst and economist,
has joined the Chicago office of the company
as an account executive.

WRC-WNBW
(TV) Sales Jump
WRC-WNBW (TV) Washington, NBC o&o
outlets, have reported local and national
business dollar volume on both outlets hit an
all time high during October, with WRC sales
52% and WNBW sales 22% higher than October 1952. Times sales for both stations for
the first 10 months of 1953 already have passed
sales for the entire 12 months of 1952, according to Carleton D. Smith, stations' general
manager, with WRC billings 13% higher and
WNBW sales 8% higher than 1952.
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WLEU
Campaign Pushes
Fall Billings Up 200%
WLEU

Erie reported last week its fall campaign to counteract television competition in
the area has proved effective, citing a 200%
increase in billings since September.
In September, the station said, WLEU came

CHANGEOVER in general managership of
KFMB-AM-TV San Diego involves these
principals (I to r): J. D. Wrather Jr., president, Wrather-Alvarez Broadcasting Inc., licensee; Edward Petry, president, Edward
Petry & Co., part-owner of the stations;
George Whitney, new general manager of
the stations, and Howard L. Chernoff, who'
has resigned the general managership.
Radio,

Retailing

Taylor

Tells

THE
and
vice
in a
Club

Mix,

Kiwanis

COMMERCIAL "compatibility" of radio
retailing was stressed by J. Glen Taylor,
president of General Teleradio and MBS,
speech last Tuesday before the Kiwanis
of Hazleton, Pa.

Reviewing Pennsylvania's standing in business, natural resources, and industry, Mr.
Taylor observed: "It is interesting to note that
Pennsylvania ranks third in retail sales and is
third in radio stations."
He pointed out that people "listen to radio
morning, noon, and night, all over the house,
in the garden, in cars, at the beach, and on

under new management and instituted "more
aggressive" selling, improved programming and
an extension of broadcasting time from 12 to
24 hours a day. The station installed a bonus
plan to stimulate sales and revamped programming, retaining only successful shows.
The new management includes Owen K.
Murphy, president of Niagara Mfg. & Distributing Co., Adamsville, Pa., who has been elected
president of the Commodore Perry Bcstg. service, licensee of WLEU, and Philip Hirsch, commercial manager, formerly general manager of
WBUT Butler, Pa.

Television

Reunion

TELEVISION is credited with helping
a Hartford physician locate a former
college roommate whom he has not seen
in 25 years. WNHC-TV New Haven reported last week that Dr. Stevens J.
Martin of Hartford viewed a program
titled The World We Live In on the
station several weeks ago and recognized Dr. C. Fa Wu in the film as a
fellow student at the U. of Wisconsin
25 years ago. The station said it is
attempting to locate the address of Dr.
Wu in China so that Dr. Martin may
correspond with him.

picnics, too," and voiced confidence that "the
future of radio is indeed bright."
Mr. Taylor was introduced at the meeting
by Victor C. Diehm, president and general
manager of WAZL Hazleton and newly elected
chairman of the Mutual Affiliates Advisory
Committee [B*T, Nov. 9] as well as past president of the Pennsylvania Assn. of Broadcasters
and past governor of Pennsylvania Kiwanis.

Paducah, Ky., Tv Clinic
COLUMBIA Amusement Co., applicant for
vhf ch. 6 in Paducah, Ky., last Tuesday presented a television clinic to explore ways of
bringing tv service to that city. Speakers at
the sessions include E. Arthur Hungerford of
General Precision Labs, L. E. Franklin of
Southern Bell T&T, and Richard Hull, general
manager of WOI-TV Ames, Iowa. RCA demonstrated amodel television studio and closed

W DAY-TV

circuit was onstration.
usedJohn W.
in aKeiler
'see-yourself-on-tv'
demII, vice president
of
Columbia Amusement, chairmanned the clinic.

Now

at 66 kw

WDAY-TV Fargo, N. D., which since June 1
has been operating on an effective radiated
power of 13 kw video, now is operating on its
full authorized power of 66 kw video, 33 kw
audio, the station has announced. The vhf
ch. 6 station said early reports from "distant points" indicate picture and sound reception is "far better than average."

WHYN

Begins

Building

$200,000 Radio-Tv Center
GROUND has been broken for the new $200,000 studio of WHYN-AM-FM-TV SpringfieldHolyoke, Mass., it was announced last week
by William Dwight, president of Hampden
Hampshire Corp., licensee.
Mr. Dwight said that the center will cover
feet and will house all am-fm-tv
7,500
businesssquare
offices, studios and operations. The new
building will contain a 40-by-50 foot tv studio
among other radio and tv workrooms.
Mr. Dwight announced on Oct. 30 that
Mary E. Gallagher of West Springfield, Mass.,
has agreed to purchase, subject to FCC approval,
an interest in the Hampden Hampshire Corp.
She represents the Springfield Union, Springfield Daily News and Springfield Sunday ReOther stockholders in the corporation include
publican.
the Daily Hampshire Gazette of Northampton,
Mass., the Holyoke Daily Transcript and the
Holyoke Saturday Democrat. Charles DeRose
is general manager of WHYN-AM-FM-TV.
Broadcasting
• Telecasting

Sherman,
On

the Spot

KYW Philadelphia provided fast on-thescene coverage of the Armistice Day
wreck of a commuter train there. Gordon
Davis, station program manager who was
riding in a train that followed two
minutes behind the wrecked train, phoned
in the first information to go on the air.
Elmer Cummings, KYW engineer, was
riding on the train. He helped remove
victims from the wreck. Paul Taylor,
newsman, was on the scene quickly with
a tape recorder.

Fisher

Patent

Single-Tube Color System
PATENT, covering a new type of single tube
color television camera and a simplified optical
system, was issued last week to John M. Sherman and Ed Will Fisher, both of Minneapolis.
The patent (No. 2,658,103) was assigned equally
to the Messrs. Sherman and Fisher and MidContinent Radio-Television Inc., majority owner
of WCCO-AM-TV Minneapolis. Mr. Sherman
is director of engineering of WCCO-TV.
Mr. Sherman described his invention as one
which could simplify the present CBS one-tube
color camera, and the RCA three-tube color
camera. The invention, in development for
three years, Mr. Sherman said, uses a single

orthicon camera tube. It has no moving parts,
he explained.
The optical device, Mr. Sherman explained,
produces three equal images for transmission
of the red, green and blue picture information
generally standard in the NTSC system.
RCA showed a laboratory model of a singletube color tv camera at its Princeton Labs,
earlier this year [B*T, April 20].
Camera Equipment Stolen
THEFT of seven tv lens assemblies and two
turret mounts has been reported by KMBCTV Kansas City. Three of the lens serial
numbers are (all Eastman) EO-102-MM, LO662-MM and RM-283-90MM, according to
KMBC-TV.

WBGE
Isn't Going Bankrupt
Pinkerton Tells B • T on Suit
WBGE Atlanta "is not about to go bankrupt,"
according to Robert M. Pinkerton, president,
commenting on a receivership suit filed in
Fulton Superior Court by five former employes
[B*T, Aug. 24].
"This was a nuisance suit," Mr. Pinkerton
told B»T. "We're in business and quite solvent.
We never objected to paying the five employes,
who apparently wanted to throw us into receivership. We await court action. We never
said we would not pay them. The story in B»T
has hurt us."
WOHO

50%

Completed

WOHO Toledo, which will be that city's third
fulltime station, is about 50% complete, Russell
Gohring, vice president-general manager of the
Midwestern Broadcasting Co., licensee, has reported. WOHO is assigned 1470 kc with 1 kw,
Mr. Gohring said, and will serve more than a
half-million radio homes in northwestern Ohio
and southern Michigan. Preliminary plans are
for opening around Jan. 1.

WCMB
Ups Daytime Rates
WCMB Harrisburg, Pa., on Jan. 1 will abolish
its present rate card Class B time and expand
Class A time to include 6 a.m. to 1 1 p.m. Present Class C time will become Class B time from
11 p.m. to 6 a.m. This is an increase of approximately 20% on daytime rates with evening
rates remaining static, Ed K. Smith, general
manager, said.
We
WNMP

Petition

Opposed

By Property Owners Group
A PETITION by WNMP Evanston, 111., for
permission to construct a 400-ft. tower to accommodate its new uhf station (WTLE) has
encountered stiff opposition from a property
owners association in that Chicago suburb.
Angus D. Pfaff, general manager of WNMP,
licensed to Evanston Broadcasting Co., asked
the local zoning board of appeals to modify its
80-ft. tower limit to provide for the tv tower.
The Southwestern Evanston Property Owners
Assn. protested the petition on grounds it
would constitute an aircraft hazard and interfere with tv reception in the area. Mr. Pfaff's
appeal is under consideration. WNMP's radio
tower is 185 feet high. Station was granted
uhf ch. 32 last August.
Broadcasting
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Believe

We

believe when we see the unswerving faith of our farm friends
and neighbors playiting their fields
to winter wheat which will rise in
the Spring.
Our belief is reaffirmed at this
Thanksgiving season as toe see bins
and granaries overflowing with this

their best interests, their advancement.
We

believe that our 29-year adherence to these principles has been
solely responsible for making WIBW
the most-listened-to station among
Kansas farm families.

year's harvest that will soon feed
hungry people.
We believe that WIBW
has an
obligation to these farm families . . .
an obligation of service. That is why
our entire program structure has
ahvays been geared to their needs,

Gen. Mgr. WIBW
C. B. S. Radio for Kansas
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BILLINGS,

DES

MOINES

GET

NEW

KOOK-TV brings its vhf signal to Billings; uhf KGTV (TV) comes
Des Moines.
Eight other starters were slated for operation.
TWO

cities got their first look at locally originated tv signals last week when stations in Billings, Mont., and Des Moines, Iowa, started
commercial operations Nov. 9 and 11, respectively. The stations were:
KOOK-TV Billings, vhf ch. 2 (CBS, DuMont,
ABC).
KGTV (TV) Des Moines, uhf ch. 17, represented by George P. Hollingbery Co.
Scheduled to begin commercial operation
yesterday (Sunday), WIBW-TV Topeka, Kans.,
(uhf ch. 13) will be affiliated with CBS, DuMont, and ABC. the station reported.
KTAG (TV) Lake Charles, La., (uhf ch. 25)
was slated to begin regular programming yesterday (Sunday), a station spokesman reported.
KTAG using GE equipment, said its clear signal is being received 40 miles into southwest
Louisiana and Texas. It is
affiliated with ABC, CBS
and DuMont, and is represented by Adam Young Tv.
Other stations scheduled
to go on the air Nov. 13
through 15 are:
WRBL-TV Columbus, Ga.,
vhf ch. 4, represented by
George P. Hollingbery Co.
WFIE (TV) Evansville, Ind.,
uhf ch. 62, represented by
O. L. Taylor Co.
WKJG-TV Fort Wayne,
Ind., uhf ch. 33 (NBC), represented by Paul H. Raymer
Co.
WRAY-TV Princeton. Ind..
uhf ch. 52, represented by
Walker Representation Co.
KOAM-TV Pittsburg, Kan.,
vhf ch. 7 (NBC, CBS, DuMont), represented by the
Katz Agency.
KCEB (TV) Tulsa, Okla.,
uhf
ch. 23,Co.represented by The
Boiling
WSIX-TV Nashville, Tenn..
vhf ch. 8 (CBS), represented
by George P. Hollingbery Co.
KFIA vhf(TV)
Alaska,
ch. 2Anrhon»°,
(NBC, CBS).
Delay in arrival of vital
pieces of equipment has postponed the commencement
date of KHOL-TV Kearney,
Neb., (vhf ch. 13) to Dec. 1,
Duane L. Watts, station manager, said. The original date
was Nov. 13.
WITV (TV) Fort Lauderdale, Fla., the second station
to serve the greater Miami
area, has reported its affiliation with ABC and DuMont.
The station will begin regular programming Nov. 26 on
uhf ch. 17.
INTERIM batwing antenna
of WIBW-TV Topeka goes
into place atop the tower,
286 feet above Topeka. The
new ch. 13 outlet was slated
to start operation yesterday
(Sunday).

ABC. DuMont), represented by Adam Young Tv
Inc., Nov. 15.
MAINE

TVs
to

WRTV (TV) Asbury Park, N. L, which has
been actively promoting its uhf ch. 66 outlet
at local trade shows, clinics and expositions, is
ready to start test patterns the first week in
December, the station announced.
KTVA (TV) Anchorage, Alaska (ch. 1 1 ) is
readying for a Dec. 15 debut. The station is
affiliated with NBC and DuMont and will
serve a combined population of 75,000 (civilian
and military), the station said.
KOMO-TV Seattle announced plans last
week for a dedicatory program on vhf ch. 4
Dec. day.
10, beginning regular programming the
next
KGLO-TV Mason City, Iowa, recent grantee
on vhf ch. 3 there, expects to be on the air this
spring. The station will be affiliated with CBS.
Weed Television is the national representative,
Herbert R. Ohrt, president, reported. Equipment is being ordered from DuMont.
Construction of foundation and guy-wire
anchors are underway for WKNY-TV Kingston,
N. Y. The uhf ch. 66 operation expects to be
on the air in January serving the entire midHudson valley.
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KACY

(TV) Festus, uhf ch. 14, November '53.
MONTANA
KFBB-TV Great Falls, vhf ch. 5 (CBS-), represented by Weed Tv NEBRASKA
Inc., November '53.

KHOL-TV

Kearney, vhf ch. 13 (CBS, DuMont),

WNBF-TV Binghamton. N. Y., recently increased power from 200 kw to 250 kw on vhf
ch. 12 Cecil D. Mastin, general manager, announced.
Stations due on the air in the next 30 days are:
ARKANSAS
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Dec. 1.
CALIFORNIA
KBAY-TV San Francisco, uhf ch. 20, November
'53 (granted STA Sept. 15).
KTVU (TV) Stockton, uhf ch. 36, represented
by George P. Hollingbery Co., Nov. 30.
KCOK-TV Tulare-Fresno, uhf ch. 27 (DuMont),
represented by Forjoe Tv Inc., Nov. 16.
FLORIDA
WITV (TV) Fort Lauderdale, uhf ch. 17 (DuMont), represented by O. L. Taylor Co., Nov. 26.
WJDM (TV) Panama City, vhf ch. 7 (CBS,
ABC), 30.represented by George P. Hollingbery Co.,
Nov.
WEAR-TV Pensacola. vhf ch. 3 (CBS), represented by George P. Hollingbery Co., Dec. 15.
GEORGIA
WJBF-TV Augusta, vhf ch. 6 (ABC. NBC), represented by George P. Hollingbery Co., Nov. 26.
WRBL-TV Columbus, vhf ch. 4, represented by
George P. Hollingbery Co., Nov. 15.
WGOV-TV Valdosta, uhf ch. 37, represented by
Stars National, November
IDAHO'53.
KBOI (TV) Boise-Meridian, vhf ch. 2, Nov. 27
(granted STA Sept. 29).
KID-TV Idaho Falls, vhf ch. 3 (CBS. NBC),
represented by Gill-Perna, Dec. 1.
KIFT (TV) Idaho Falls, vhf ch. 8 (ABC), represented by George P. Hollingbery Co., Dec. 1.
ILLINOIS
WSIL-TV Harrisburg, uhf ch. 22, November '53.
INDIANA
WFIE (TV) Evansville, uhf ch. 62, represented
by O. L. Taylor Co., Nov. 15 (granted STA Aug. 6).
WKJG-TV Fort Wayne, uhf ch. 33 (NBC), represented by Paul H. Raymer Co., Nov. 15.
WRAY-TV Princeton, uhf ch. 52, represented
by Walker Representation Co., Nov. 15.
WINT (TV) Waterloo, uhf ch. 15, Dec. 15.
IOWA
KQTV (TV) Fort Dodge, uhf ch. 21, represented
by John E. Pearson Tv Inc., Nov. 23.
KWWL-TV Waterloo, vhf ch. 7 (NBC, DuMont),
represented
STA Nov. 4).by Headley-Reed, Nov. 26 (granted
KANSAS
KOAM-TV
Pittsburg,
vhf ch. 7 (NBC, CBS,
15.
DuMont),
represented by The Katz Agency, Nov.
WIBW-TV Topeka, vhf ch. 13 (CBS, DuMont,
ABC), represented by Capper Sales, Nov. 15
(granted STA Sept. 22).
LOUISIANA
KTAG (TV) Lake Charles, uhf ch. 25 (CBS,
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W LAM-TV Lewiston, uhf ch. 17, represented
by Everett-McKinney,
Kettell-Carter (Boston),
Dec.
1.
WCSH-TV Portland, vhf ch. 6 (NBC), represented by Weed Tv Inc., Dec. 1.
MASSACHUSETTS
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer Co., Dec. 15.
MICHIGAN
WWTV (TV) Cadillac, vhf ch. 13 (CBS. ABC,
DuMont), represented by Weed Tv Inc., Dec. 15
(granted STA Sept. 29).
MISSISSIPPI
WJDT (TV) Jackson, vhf ch. 3 (NBC), represented by George P. Hollingbery Co., Dec. 15
(granted STA Oct. 19).
WCOC-TV Meridian, uhf ch. 30, Nov. 15.
MISSOURI
15.KOMU-TV Columbia, vhf ch. 8 (ABC, CBS, DuMont, NBC), represented by H-R Tv Inc., Dec.

GUESTS at the opening of KCEN-TV Temple,
Tex., on vhf ch. 6 Nov. 1 were Thomas
E. Knode (I), NBC manager of station relations, and Harry C. Butcher (c), KIST
KEYT (TV) Santa Barbara, Calif., both
congratulating Frank W. Mayborn, president, KCEN-TV and KTEM-AM-FM Temple.
Messrs. Mayborn and Butcher knew each
other in Europe during World War II.
represented
STA Oct. 29).by Meeker Tv Inc., Dec. 1 (granted
NEW JERSEY
WRTV (TV) Asbury Park, uhf ch. 58, December '53 (tests due Dec. 1).
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Dec. 1.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuDec. 1. Mont), represented by John E. Pearson Tv Inc.,
NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5, represented
by Blair Tv, Dec. 1 (granted STA Oct. 28).
OHIO
WSTV-TV Steubenville, vhf ch. 9 (CBS), repby Avery-Knodel Inc., Dec. 10 (granted
STA Sept.resented
'53.16).
OKLAHOMA
KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc., Dec. 15.
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Nov. 14.
OREGON
KPIC
(TV)
Salem,
uhf ch. 24, Dec. 15 (granted
STA Aug. 4).
PENNSYLVANIA
WCMB-TV Harrisburg, uhf ch. 27, represented
by Donald Cooke Inc., Dec. 15.
WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery Co., Dec. 1.
WNOW-TV York, uhf ch. 49 (DuMont), represented by George P. Hollingbery Co., November
SOUTH CAROLINA
WGCT (TV) Greenville, vhf ch. 4, represented
by Weed Tv Inc., Dec. 15.
TENNESSEE
WSIX-TV Nashville, vhf ch. 8 (CBS), repreBroadcasting
Telecasting

sented by George P. Hollingbery Co., Nov. 15
(granted STA Sept. 9).
TEXAS
vhf ch. 5 (NBC), repreKRGV-TV Weslaco,
sented by O. L. Taylor Co., Nov. 26.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
Tv Inc., Nov. 30 (granted
represented
STA
Oct. 16).by For joe
WASHINGTON
vhf ch. 4 (NBC), repreKOMO-TV Seattle, Hollingber
y Co., Dec. 11.
sented by George P.
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13, represented
by George P. Hollingbery Co., Dec. 1.
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.
ALASKA
KFIA (TV) Anchorage, vhf ch. 2 (NBC, CBS),
represented by Weed Tv Inc., Nov. 15 (granted
STA Sept. 29).
11 (NBC, DuKTVA (TV) Anchorage, vhf ch.
Feltis & Assoc.,
Dec. 15. Mont), represented by Hugh

Festivities
CMTV

Open

Havana

New
on

Ch.

11

CMTV

Havana, Cuba, the tv station of Television Del Caribe, went on the air last Thursday with a festive inaugural that included a
party attended by some 5,000 guests from the
diplomatic corps, political, military and educational circles and the advertising and agency
fields.
Station, assigned ch. 11, is headed by Senor
Manuel D. Austran as president of Television
Del Caribe, which is owned (95%) by Storer
Broadcasting Co., owner and operator of the
Storer AM-FM-TV stations in the U. S.
The station occupies a three-story central
building, which houses offices, studios, engineering department, announcers room, screening
room and art department, and an adjoining
building where dressing rooms, rehearsal room,
and carpentry and set designing shops are
located. The quarters are modern, completely
air conditioned and equipped with features of
latest design, authorities reported.

WHAM-TV
New

Ad

Welcomes

Tv Competitors

WHAM-TV Rochester's advertisement in that
city's Democrat & Chronicle welcoming competing WVET-TV and WHEC-TV, share-time
stations on vhf ch. 10, has won praise in the
newspaper's editorial columns. The two stations (WHEC-TV ownership is the same as
that of the Democrat & Chronicle) went on the
air earlier this month [B*T, Nov. 2]. WHAMTV has been operating since June 1949.
In its advertisement WHAM-TV said: "Running the only station in town is not an unmixed blessing. In fact, it's a lot like being
the old-time king with a hundred wives. He
may have seemed lucky to some of us, until
we remember that he had to live by a hundred
sets of household rules!
"We haven't had a hundred wives, but we
have been wedded, since 1949, to four networks . . . Too many good programs for one
telecaster to handle . . ."
The Democrat & Chronicle editorial, commenting on WHAM-TV's message, said in
part: "In the obviously sincere welcome it
[WHAM-TV] contrived to blast the fallacy
that monopoly is something to be sought, to
be bought, or to be achieved through any sort
of business skullduggery ... In this cordial
message lies good feeling and good sense. Also
it is a brief but authoritative treatise on the
headaches that spring from undesired monopoly. .. ."
Broadcasting
• Telecasting
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STATIONS

WATV

(TV)

Gets

New

WHEN WATV (TV) Newark moved its
transmitter across the river last Saturday
and started broadcasting from New York's
Empire State Bldg., it also initiated a new
type of antenna, variously called the "skew"
or "fishbone" antenna. Designed by M.
Sheldorf and built by Andrews Corp. of
Chicago, this type of antenna has been used
on government stations but never before in
commercial operations.
The five-gain antenna is installed near the
base of the mooring mast tower surmounting
the Empire State Bldg., a ticklish job as the
six elements installed at each corner of the
structure had to be perfectly matched with
those at each other corner so that the signals
from all corners meet, match and blend to
produce a uniform flow of power to all sides.
In preparation for the installation, Andrews
first built a full-scale replica of that section
of the tower in Chicago and tested the new
antenna there, making final adjustments at
that time so as to speed the actual antenna
erection in New York.
Five New York tv stations— WNBT (TV),

Location,

New

Antenna

WABC-TV, WCBS-TV, WABD (TV) and
WPIX (TV) — already were in operation
from the Empire State. After WATV began
operation there and when WOR-TV New
York completes the move from its present
transmitter site at North Bergen, N. J., all
seven tv stations assigned to the Greater New
York area will be transmitting from the same
location, a first in tv annals.
WATV installed a new DuMont 5 kw
transmitter at Empire State and plans to
step that up to 50 kw as soon as equipment,
now on order, is delivered.
To inaugurate its new transmitter site,
WATV dedicated its first program from
there to the Lighthouse for the Blind, on
whose behalf it scheduled a 14-hour telethon, which ran from 9 p.m. Nov. 14 to 1
p.m. Nov. 15. Danton Walker, Daily News
columnist, served as master of ceremonies
for the all-star show. ABC, in a gesture of
industry fellowship, was to donate its Ritz
Theatre to WATV for the occasion. WATV's
own studios in Newark will continue as

COPLEY

PRESS

KLAC-TV

PLANS

PURCHASE

PURCHASE of KLAC-TV Hollywood by Copley Press Inc. for $1,375,000 from Mrs. Dorothy Schiff Sonnenborn, publisher of the New
York Post, is expected to be concluded this
week. Negotiations have been under way for
the past month, with Blackburn-Hamilton as
broker. The deal does not include KLAC, am
station, which Mrs. Sonnenborn will retain.
M. H. Hall, her son, operates both stations.
While details were not revealed, it is understood the sale does not include the 1000 Cahuenga Blvd. property housing the two stations,
which occupy on a term-lease basis. With completion of the sale KLAC-TV will retain studios
and executive offices at the site, with KLAC
moving to other quarters.
New owners of the ch. 13 vhf station are
expected to ask for new call letters. KLAC-TV
has been on the market for some time and has
undergone operating economies. Copley Press
publishes 15 newspapers in Illinois and Southern California, including the San Diego Union.
It has an interest in KSDO San Diego.

origination point for the station's regular
studio programming.
Driscoll

to WCBS

Post

APPOINTMENT of David E. Driscoll to the
CBS Radio news staff as WCBS New York director of news and public affairs, effective Nov.
23, was announced last week by Wells Church,
CBS Radio director of news, and Carl Ward,
general manager of WCBS.
Mr. Driscoll was associated for \6Vi years,
until he resigned in 1952, with the news and
public affairs department of WOR New York
and Mutual. Starting in 1938, he was the
organization's director of news and special
features, first in radio and since 1949 in both
radio and television.
KBIG
HOLDING one element of WATV (TV) Newark's new "fishbone" antenna, now installed
on New York's Empire State Bldg. from which WATV began telecasting Saturday, are:
(I to r) Henry L. Davrowski, WATV chief engineer; C. W. Lyon Jr., tv consultant for
Empire State Bldg. and board member of the ESB Corp.; Vincent Rowan, financial vice
president, ESB Corp.; Frank Bremer, WATV vice president in charge of engineering, and
I. R. Rosenhaus, WATV president.

FCC Issues 'Show Cause'
Against Hawaiian Booster
THREAT of a cease and desist order against
the unauthorized operation of a tv booster station in the fashionable Wailupe Valley area
of Honolulu has been made by the FCC in
issuing a show cause order against a local
radio-tv dealer.
Owners Henry K. Lindsey and Edwin James
Klein are the object of the show cause order,
with a hearing scheduled in Washington for
Jan. 11, 1954.
According to information on file at the FCC,
the dealer-servicemen originally planned a community television system to bring tv service
into the residential area — screened from strong
Honolulu tv station signals by a mountain
range. Because local zoning regulations required underground cables, the two men erected
not only a receiving antenna but also a transmitting antenna. This permitted them to pick
up, amplify and retransmit the ch. 9 and ch. 1 1
signals from Honolulu on the same frequencies.
Complaints of interference from some viewers in the Valley who had been receiving HonoPage 74
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Raises

Rates

12%

RATE increases averaging 12% for programs
and spot announcements on KBIG Avalon,
Calif., effective Jan. 1, have been announced by
Robert J. McAndrews, station commercial
manager. It is the first boost for KBIG since it
began in June 1952. The basic one hour rate
rises from $1 18 to $132; half-hour, -$70 to $80;
quarter-hour, $48 to $53; 10 minutes, $36 to
$40; five minutes, $24 to $27; and one minute
spot announcements, $18 to $20.

lulu signals direct, brought the FCC's field
inspectors into the picture in April. Both Mr.
Lindsey and Mr. Klein were warned to desist.
They filed an application for FCC permission
to operate the booster station, but the Commission returned the application with word it
was studying the question of boosters and satellites, but had no provision for such operations
as yet. The show cause order was issued after
it was found that the Honolulu booster was
still in operation.

WOC-TV Davenport, Iowa, is now broadcasting on its new vhf ch. 6 frequency with 100 kw,
the station has announced. WOC-TV previously was on ch. 5 with 22.9 kw. The station is
owned by Central Broadcasting Co.; Col. B.
J. Palmer is president.

Vols^Wildcats

James

on WAVE-TV

TELECAST of the Nov. 21 football game between the U. of Kentucky and U. of Tennessee
will be carried by WAVE-TV Louisville under
sponsorship of General Motors. Announcement
of the one-station telecast was made last week
by WAVE-TV, which pointed out that such
arrangement was permitted under the NCAA
agreement to allow pickups of important sell-out
games during the course of the season. Southern Bell Telephone will install several microwave relays between Stoll Field, Lexington and
WAVE-TV, it was said.

WOC-TV

Goes

E. Page

to Ch. 6

Dies

JAMES

EDMOND PAGE, 58, former publisher of the Columbus (Ga.) Enquirer and
Ledger (WGBA-AM-FM ) died last week of a
heart attack. Within six hours after his death,
his wife, Mrs. Edith Larkin Page, 57, also
died of a heart attack. A double funeral was
held Nov. 11. The R. W. Page Corp., which
owns the Columbus newspapers and stations,
also owns 51% of WRBL-TV, grantee of vhf
ch. 4 in Columbus. WRBL-TV is 49% owned
by J. W. Woodruff and J. W. Woodruff Jr.
(WRBL Columbus).
Broadcasting

• Telecasting

Tafts
On

Elected

Radio

to New

Cincinnati

Posts
Board

HULBERT TAFT Jr. has been elected president and David Taft executive vice president
of Radio Cincinnati, it was announced last
week following a meeting of the board of directors. Chairman of the board now is Hulbert
Taft Sr., who prior to last week had served as
president of the concern which owns WKRC-

/
#
#
f

re
you
on the

..

green.

David Taft

Hulbert Taft Jr.

AM-FM-TV Cincinnati and the recently acquired WTVN (TV) Columbus.
Hulbert Taft Jr. previously had been executive vice president of Radio Cincinnati and
David Taft was vice president and general
manager of the WKRC am operation.
Other officers elected were Kenneth Church
as vice president, Robert Taft Jr. secretary, and
Dorothy Murphy, treasurer.

first shot, with

wfmy-tv
It's all fairway down in the 29 high
income counties of the Piedmont
surrounding WFMY-TV.

KMOX

Third

CBS

Station

To Boost Daytime Rates
KMOX St. Louis last week became the third
CBS-owned radio station to announce a daytime rate increase in recent weeks, following
the example of CBS-owned WBBM Chicago
and WCBS New York.
The increase becomes effective Dec. 13 but
details as to its size were not disclosed in the
announcement as distributed by CBS Radio,
and spokesmen said such details were not available there at this time. The announcement
said the new printed rate card is now being
produced and will be mailed shortly to a complete national agency and client list.
KMOX General Manager Gene Wilkey, who
announced the changes, said that simultaneously with the daytime rate boosts a dollar
volume discount would be added to the KMOX
discount structure. It will be available to advertisers purchasing schedules of eight weeks or
more duration and is in addition to days-perweek and consecutive-weeks discount currently
allowable.
The announcement said advertisers may elect
to continue on the old rate card for six months
from the effective date (without interruption)
all business which was under contract before
Dec. 13, 1953, or, if it is to their advantage,
may change over to the new card at any time
during the 26-week period before next June
13. The new card is No. 22.

message

Your sales

scores a hole in one . . . right

into the homes of families who last year
boasted nearly $1,500,000,000
buying power.
That's a lot of green— waiting to be spent
on what you have to sell.
Dozens of America's most aggressive
advertisers have found how you can
cover the prosperous Piedmont in easy
par (when your partner is WFMY-TV) . . .
because WFMY-TV is the one television
station those families watch daily,
believe in completely.
Any Harrington, Righter and Parsons
office can show you typical scores.

wfmy-tv
Basic CBS Affiliate -Channel

Lucas

in

2

to KTAG

(TV)
JAMES W. LUCAS, formerly assistant to the
president of the World Wide Broadcasting
System, has joined KTAG (TV) Lake Charles,
La., as general manager. Mr. Lucas was for
many years with Associated Music Publishers
and its associated program service. KTAG
was scheduled to begin program operations
yesterday (Sunday).
Broadcasting

• Telecasting

Greensboro,
Represented by

N.

C.

Harrington, Righter & Parsons, Inc.
New York— Chicago— San Francisco
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STATIONS

NETWORKS
ABC-TV
TOTAL

HOLDING wires of congratulations that
poured in when KLZ-TV Denver went on
the air Nov. 1 are (I to r) Frank H. Ricketson, member of the board of directors;
Harry E. Huffman, chairman of the board,
and Hugh B. Terry, president-general manager of Aladdin Radio & Television Inc.,
owners of the new station.

WBGE
Blasts Capitol's
Charging for Sample Records
"CAPITOL RECORDS is attempting to charge
WBGE Atlanta for the privilege of plugging
Capitol records, and we want absolutely no
part of it— now or ever," according to Robert
N. Pinkerton, station manager.
Writing to R. H. Burrel, Atlanta distributor
for Capitol, Mr. Pinkerton said, "Our bookkeeping department has been advised that invoices covering any such service not ordered
by this writer will not be honored by this
station, and our program department has been
asked to investigate the advisability of suspending completely the playing of Capitol records
on WBGE.
"We would ... be glad to work out a
reciprocal arrangement whereby we pay for
your records and you pay for the plugs you
get by having them played. In the meantime,
please expect no payment on any basis whatever for Capitol samples delivered to this station unless it is specifically authorized in
writing by me."

Puppets on Station Breaks
FIRST use of animated station breaks as a
method of tv station identification is claimed
for three 20-second announcements which will
be carried on WNBT (TV) New York this
week. The claim was advanced by Al Stahl,
president of Animated Productions, New York,
which produced the announcements. He said station identifications up to now have relied "exclusively on balops or slides." First showing of
the announcements, which consist of the station's call letters followed by puppets plugging
WNBT (TV) shows, will be made Wednesday
on behalf of the Stork Club Show, Faye Emerson-Skitch Henderson Show and Midnight
Movie.
WKRC

Am

Rates

Up

WKRC

20%

Cincinnati has increased its rates approximately 20% for the 6-9 a.m. Monday
through Friday period effective Nov. 1, David
G. Taft, executive vice president of Radio
Cincinnati Inc., WKRC-AM-FM-TV licensee,
has announced. Mr. Taft said the increase was
attributed to substantially increased audience.
Nighttime and all other daytime rate structures
remain the same, Mr. Taft said.
Page 76
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ADDS
NOW

5;
174

SIGNING of five new affiliates of ABC-TV,
bringing the network total to 174 stations, was
announced last week by Alfred R. Beckman, national director of the ABC-TV stations relations departments.
WKJG-TV Fort Wayne (ch. 33), owned
and operated by North-Eastern Indiana Broadcasting Co. with Edward G. Thorns as general
manager, joined ABC-TV Nov. 5. The four
others are:
WIBF-TV Augusta, Ga. (ch. 6), owned by
Georgia-Carolina Broadcasting Co., with J. B.
Fuqua as general manager, the affiliation to
become effective Nov. 25.
WITV (TV) Fort Lauderdale, Fla. (ch. 17),
owned by Gerico Investment Co. with R. W.
Standart as general manager, affiliation effective Nov. 26.
WEAU-TV Eau Claire, Wis. (ch. 13), owned
by Central Broadcasting Co. with H. S. Hyett
as general manager, affiliation effective Dec. 6.
WUTV (TV) Youngstown, Ohio (ch. 21),
owned by Polan Industries and with general
manager to be announced, affiliation effective
Ian. 1.

Clark

Appointment

Announced

At ABC Film Syndication Meet
FIRST national sales meeting of ABC Film
Syndication in New York last Wednesday was
by announcement of the appointhighlighted
ment of William L. Clark as western manager
of the division.
Mr. Clark, currently serving as assistant
sales manager for WPIX (TV) New York,
will assume his new post on Jan. 1 at offices
in Los Angeles. Previously, Mr. Clark had
served on the ABC-TV sales staff from 1951
to 1952 and was with WPIX (TV) and the
DuMont Television Network as a sales account
executive from 1947 to 1951.
Appointment of Mr. Clark was announced
by George T. Shupert, vice president in charge
of the division, who conducted the all-day
meeting. Mr. Shupert also discussed sales policies and plans for the newly created unit.
Addressing the morning session of the meeting was Robert E. Kintner, ABC president.
Other speakers were Don L. Kearney, the division's national sales manager, who outlined
sales plans and procedures; Lee Francis of
the sales promotion department, who described
plans for promotion, advertising and research,
and Joseph Greene, traffic manager, who explained distribution plans and procedures.
Attending the meeting were Leonard H. Goldenson,executive
presidentvice
of AB-PT;
ABC
president;Robert
WalterH.\V.O'Brien,
Gross,
AB-PT general counsel and board member;
Frank Freeman, administrative assistant to Mr.
Shupert; Nat V. Donato and John Callis of the
division's New York sales staff; John B. Burns,
supervisor of the Chicago sales staff; Patrick W.
Rastall of the Chicago sales staff, and Mr. Clark.

Vaughan Hearing Covered
FULL coverage of Maj. Gen. Harry H.
Vaughan's appearance before the Senate
Internal Security Subcommittee last Thursday
was carried by Mutual and ABC Radio and
ABC-TV from 2:35-3:45 p.m. EST. CBS Radio
presented a recorded version of the proceedings Thursday night from 11:30 p.m.- 12
midnight. Coverage on various news programs
was provided by DuMont, CBS-TV, NBC-TV
and NBC Radio.

AMONG NBC-TV's newest affiliates [B»T,
Nov. 2] is KWWL (TV) Waterloo-Grand
Rapids, Iowa. At negotiations in New
York are R. J. McElroy, KWWL president;
Donald Inman, station sales manager, and
Sheldon B. Hickox Jr., NBC director of station relations. KWWL, on ch. 7, has a
Thanksgiving target date.
AT&T

Plans

New

Channels

For Albany-Buffalo Route
PLANS for the addition of two television
channels to the Albany-Buffalo radio relay
route were announced last week by AT&T's
Long Lines Dept., which said the addition
would consist of one channel in each direction
and that application for authorization of the
project has been filed with FCC.
Two westbound channels are now in operation on the Albany-Buffalo system and a third,
eastbound, is under construction. Eventually,
it was pointed out, four channels on the system
— two in each direction — would become part
of a microwave network serving tv stations
from New York to Chicago and back via St.
Louis and Washington. Such a "round robin",
the announcement noted, would increase substantially the flexibility of routing network
The additional westbound channel, Long
programs.
Lines said, is needed to extend a third tv channel being provided between New York and
Cleveland. This channel would be available
for occasional requirements of stations between
New York and Cleveland, or for through services to points west.

Stanton Quits Frat
FRANK STANTON, president of CBS,
was reported last week to have resigned
from his college fraternity — Phi Delta
Theta, which he joined while a student
at Ohio Wesleyan 23 years ago — in protest against a racial clause in the fraternity's constitution. Mr. Stanton said he
had not known of the clause when he
joined; had tried unsuccessfully to have
it stricken when he learned of its existence after World War II, and resigned
Oct. 30 after reading an issue of the
fraternity's official publication which discussed the expulsion of chapters at two
other colleges after they had pledged
Jewish students as prospective members.
Broadcasting
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NBC O&O's Set Clinic
On Promotion in N. Y.
A THREE-DAY clinic on promotion, merchandising and publicity for the managers of
these departments at NBC's 10 owned-andoperated radio and television stations will be
held today (Monday) through Wednesday at
the Hotel Gotham in New York.
Charles R. Denny, NBC vice president in
charge of the o&o stations division, which is
conducting the clinic, said the purpose "is to
develop intensified promotion, merchandising
and publicity campaigns for the owned-andoperated stations."
H. W. Shepard, manager of promotion and
new business for NBC Spot Sales, is chairman
of the clinic sessions, with Max E. Buck, merchandising director for NBC's WNBC and
WNBT (TV) New York, and Robert Blake,
publicity director for the o&o division, as cochairman.
Guest speakers on the agenda include Hal
Davis, vice president of Kenyon & Eckhardt;
Ed Weiss, merchandising manager of Grey
Adv.; John Lester, radio and tv columnist for
the Newark Star Ledger and other Newhouse
papers, and William Brady, vice president of
Grand Union Stores.

CBS Spot Sales Ups Donahue
JACK DONAHUE, an account executive in
the San Francisco office of CBS Radio Spot
Sales for the past 10 months, last week was
promoted to manager of the office, effective
immediately. He succeeds Bert S. West, recently named general sales manager of CBSowned KNX Los Angeles and of the Columbia
Pacific Radio Network.
Mr. Donahue first joined CBS in 1941 in
Hollywood. After wartime service as a pilot
in Europe, he was with Irwin Adv., Beverly
Hills, as an account executive and later was
with California Central Airlines as advertising
director. He rejoined CBS Radio in 1951 as
merchandising manager of the Housewives Protective League on KNX, became an account
executive for KNX and CPRN in 1952, and
moved to CBS Radio Spot Sales in San Francisco early this year.

maximum

TOWERraGHT

maximum

POWER

maximum

RESULTS
coming

to

WTAR-TV
JANUARY

FIRST

Our new 1049-foot tower and 100,000
watts power will give advertisers the
only total primary coverage of America's
Miracle Market — Norfolk, Portsmouth,
Hampton, Warwick, Newport News and
contiguous area of Tidewater Virginia
and North Carolina.
Within
Grade A,
Grade A

Within
Grade
A B
and Grade

Within
784,690
Population. . .

Grade B and
100 mv Line
1.600,400

1,156.000

Effective
CTPN
On

New

Starts

First Show

Network

System

COLUMBIA Television Pacific Network, consisting of KNXT (TV) Hollywood, KPIX (TV)
San Francisco and KFMB-TV San Diego, today
(Monday) launches its first scheduled program,
Panorama Pacific, in the 7-9 a.m. Mon.-Fri.
time slot. Geared especially for California
viewers, 85% of whom are said to be reached
by CTPN, the participating program is designed
to aid sponsors in introducing new products
to the state, according to James T. Aubrey Jr.,
CTPN general manager.
First participating sponsors to be signed are
Dow Chemical Co., Midlands, Mich., through
MacManus, John & Adams, Detroit, and General Electric Co., through Foster & Davies Inc.,
Cleveland. Former contract starts Nov. 16 and
calls for three participations weekly on threestation network for 13 weeks.
Broadcasting
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Buying Income
Retail Sales

Families in Area

$1,073,371,850 $1,415,186,000 $2,040,385,800
$702,570,950

207,825

$919,355,950 $1,406,713,050
295,655

419,335

Data offrom
SALESPower,
MANAGEMENT'S
Buying
May 10, 1953.Survey

WTAR-TV
Norfolk
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NETWORKS

PERSONNEL
SAG

Dose of 'Dragnet'
A PROGRAM of NBC Radio's Dragnet
series was "summoned" into court in
Houston — as a witness for law and order.
NBC said Justice W. C. Ragan had a recording of the program, which dealt with
a juvenile gang war that ended in murder,
played in his courtroom before the parents
of 13 boys arrested for disturbing the
in a high school "hair cut war." He
peace
was quoted as telling the boys afterward:
"I've taken this step because I want to
acquaint you boys with the law. I think
you are good boys and punishment isn't
the answer. But I don't want to see any
of you up here again. . . ."

White's

Recorded

Words

Broadcast by NBC's Scherer
THE long memory and persistence of Ray
Scherer, NBC White House correspondent, gave
the network a documentary last Tuesday that
aroused nationwide interest and intrigued official
Washington. '
When the House Un-American Activities
Committee served subpoenas on ex-President
Truman and other high officials in connection
with the Harry Dexter White incident, Mr.
Scherer recalled that NBC had recorded Mr.
White's committee testimony in 1948.
Hours of searching through a huge warehouse brought out a series of acetate recordings,
believed to be the only ones in existence. Excerpts of Mr. White's voice were carried on
the NBC-TV Camel Caravan at 6:45-7 p.m. by
David Brinkley. A half-hour NBC Radio
documentary at 10:30 p.m. was voiced by Mr.
Scherer, Richard Harkness and Morgan Beatty.
NBC's excerpts from testimony by the witness, who died three days after the hearing,
included denials that he had been involved in
Communist activities.

Thomas,

Edelman

Sued

BREACH of oral agreement suit asking $1,017,000 damages has been filed in Santa Monica
(Calif.) Superior Court by screen writer Lewis
Meltzer against comedian Danny Thomas, producer Louis F. Edelman of his filmed ABC-TV
Make Room for Daddy and Martero Productions Inc.
Mr. Meltzer charges Mr. Edelman engaged
him last April to outline a format for a series
of half-hour tv film programs to star Mr.
Thomas with understanding that if it was approved he would be engaged as head writer
with a 5 % share of the profits, receive royalties
and screen credit. He contends the format was
approved by Mr. Thomas and ABC-TV and
used, but he was not employed nor paid in
any way. Neither was he given screen credit,
he said.

AB-PT

Dividends

AB-PT

board of directors has declared dividends of $.25 per share on both the outstanding preferred and common stocks of the corporation, payable Dec. 21 to holders of record
on Nov. 25, it was announced last week by
Leonard H. Goldenson, president of AB-PT.
Page 78
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SAYS

HELPED

RELATIONS

TV

FILM

group's board of directors, together with a
pledge to promote additional film production
in the U. S.
Re-elected was the "administration" slate of
Walter Pidgeon, president; Leon Ames, first
vice president; John Lund, second vice president; William Holden, third vice president;
Paul Harvey, recording secretary, and George
Chandler, treasurer.
The new board of directors includes Edward
Arnold, Wendell Corey, Robert Cummings,
Ruth Hussey, Frank Lovejoy, William Lundigan, George Murphy, Verne Smith, Georgia
Stark, Lyle Talbot and William Walker, threeyear terms; Jimmy Lydon and Richard Widmark, two-year terms, and Robert Stack, oneyear term. Members of the A-Junior board,
which sits with the board of directors of Screen
Extras Guild, are George Boyce and Jack
Mower.
SAG board members whose terms did not
expire this year are Gertrude Astor, Louise
Beavers, Ward Bond, Chick Chandler, Fred
Clark, Anne Cornwall, Nancy Davis, Rosemary
DeCamp, Frank Faylen, Wallace Ford, Robert
Keith, John Litel, Cliff Lyons, Philo McCullough, Emory Parnell, Ronald Reagan, George
Sowards, Barry Sullivan, Regis Toomey, Lurene Tuttle, Robert Wagner and Rhys Williams.

For

5%

Refuses
From

IATSE
Old

Bid

Movies

DEMAND for 5% of the revenue from sale
or lease of old theatrical motion pictures to
television, made by film studio craft workers
through International Alliance of Theatrical
Stage Employes in negotiating a new basic
contract, was turned down in early November
by the Assn. of Motion Picture Producers.
Although details of the rejection were not
revealed, it is understood the door was left
open for further discussion of the issue at a
later date.
The major studios and IATSE, however,
agreed on a 5% general wage increase and
establishment of the film industry's first allstudio pension plan, to be paid for during the
first two years by the employers with employes
also contributing thereafter.
Yet to be ratified by IATSE Hollywood
locals, the new four-year contract runs to Oct.
25, 1957. It contains a provision for reopening
on wage scales and working conditions on Oct.
25, 1955.
The only unions now receiving added money
from the sale of motion pictures to television
are the American Federation of Musicians and
Screen Actors Guild.
A.

Rex

GMA
'Life

Awards Pfeiffer
Line' Trophy

EMPLOYMENT

FILMED video entertainment and tv commercials were credited with taking up slack in
employment created by a lag in production of
theatrical motion pictures, Kenneth Thomson,
tv administrator of Screen Actors Guild stated
in a report at an annual membership meeting
in Hollywood last week.
A "continuing fight" against "runaway" film
production abroad also was promised by the

AMPP

AWARDS

—

Riccardi

Dies

A. REX RICCARDI, 52, first assistant to
James C. Petrillo, president of the American
Federation of Musicians (AFL), died last
Wednesday in Memorial Hospital in New York.
He had been on Mr. Petrillo's executive staff
since 1943 and was designated several years
later as first assistant.

Radio women

receive trophies

from Grocery Mfrs. of America
for food activities on radio.
Researcher Arthur C. Nielsen
cites statistics on use of tv in
moving food
MARY LOU PFEIFFER, director of women's
activities, WRFD Worthington, Ohio, on
Wednesday received the 1953 Life Line of
America Trophy of the Grocery Mfrs. of
America for a series of broadcasts on her
Kitchen Kettle program which visited farmers,
food processors, wholesalers and retailers to
present
vividly
story
of food
fromandthedirectly
farm to its
the "Life
table. Line"
The award was presented to Mrs. Pfeiffer by
Paul S. Willis, GMA president, at a luncheon
session of GMA's 45th annual meeting at the
Waldorf-Astoria, New York. Mr. Willis also
presented certificate of honor plaques to Esther
Hotton, women's director, WTMJ Milwaukee;
Cis Hadley, women's director, KCJB Minot,
N. D., and Alma Dettinger, conductor of
Other People's Business on WQXR New York.
A similar set of awards was presented to newspaper food editors.
Judges in the radio class included Helen G.
Irwin, president, National Federation of Business & Professional Woman's Clubs; Herrell
DeGraff Babcock, professor of food economics,
Cornell U.; Olga P. Brucher, dean, College of
Home Economics, U. of Rhode Island; Sol
Taishoff, editor and publisher, B»T; Edward J.
Malone, publisher, Grocer-Graphic.
Speaking at a Tuesday session of the GMA
meeting, Arthur C. Nielsen, president, A. C.
Nielsen Co., warned that while "we have seen
recently quite a few cases of highly successful
pioneering in the use of television to move
food products to consumers, the hazards appear
to be substantial, because of the wide range
encountered in cost per 1,000 homes reached."
Mr. Nielsen pointed out that NTI records
for selected evening network tv programs last
December showed an average of $7.76 per
1,000, but a three-to-one range from $4.18 to
$12.25. However, skillful use of research can
reduce this basic hazard to manageable proportions, with "quite dramatic" results. He cited
the sales effectiveness record of one network
tv show as follows:
Nielsen Rating (Per Consumer Sales Gain
Nielsen Tv Index)
vs. Year Ago (Per
Nielsen Food Index)
Non tv areas
..
5%
Areas
with
4-7
tv stations 6.1%
11%
Areas
with 2-3
tv stations
9.5%
13%
Single-station
areas
Four

29.7%
Out

31%

of Five

FOUR first place trophies out of five
years of telecasting was the record racked
up by WBAP-TV Fort Worth when the
station received the Radio-Television
News Directors Assn.'s top award for outstanding tv news reporting in 1953. On
the air since Sept. 29, 1948, WBAP-TV
received RTNDA's first place trophies
in 1949 and 1951 for outstanding overall
tv news programming and the association's 1952 top honor for outstanding
coverage of a special event. Add to this:
The station's news director, James A.
Bryonydent forhas
the been
comingelected
year. RTNDA presiBroadcasting
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It doesn't take a mathematician
Reprints of articles
appearing In this section
are available
at nominal cost Write to
IOADCASTINS . TELECASTING
RiidwV fttrvle*
DiSalti St.. WiiMnftoo 6. D. C.

WREC
MEMPHIS
REPRESENTED

NO.
BY THE

to

figure WREC
Memphis'
listened
to radio as
station.
Hooper most
says
it . . . Pulse says it . . . and so
does Standard Audit & Measurement
Survey. With a single schedule on
WREC-600 advertisers cover the
"better half" of both the rural and
metropolitan listeners in the rich $2
billion Memphis market. And, rates
today are 10% LESS, per thousand
listeners, than in 1946. For choice
fall and winter availabilities call your
Katz man today.

1 STATION
KATZ

AGENCY

. . . Affiliated with CBS

Radio— 600 KC— 5,000 Watt*

Use
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RCA

"contour-engineered"

UHF
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Pylon

Antenna

J
• For "single-direction" coverage, RCA has
UHF Pylons that produce a horizontal field
pattern shaped like a Cardioid (see Fig. 1).
• For "elongated" coverage, RCA has uhf
Pylons that produce a horizontal field pattern shaped like a peanut (see Fig. 2).
• For "circular" coverage, RCA has a wide
selection of UHF Pylons that produce equal
signals in ALL directions.
• For better overall coverage, RCA

XI

uhf

Pylons have built-in "Beam Tilt" that
minimizes power loss in vertical radiation.
• For better "close-in" coverage, RCA uhf
Pylons are equipped with a new, advanced
type null fill-in system (used in conjunction
with beam tilting). See Figs. 3 and 4.
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• The gain that's published is the gain you get.
RCA UHF Pylons include no tuning compromises that would result in loss of gain.
RCA UHF Pylons can be furnished with
gains in the order of 3, 6, 9, 12, 21, 24,
and 27!
• RCA has all UHF antenna accessories: towers,
mitered elbows, line transformers, spring
hangers, dummy loads, wattmeters, frequency and modulator monitors, filterplexers, and transmission line (measured
performance — VSWR — is better than 1.05
to 1.0). You can get everything from ONE

KB
RCA Adjustable Beam 1
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High-Gain UHF Pylon 1
V

responsible source — RCA!
An antenna system can make or break
a TV station. Make sure yours is right.
Your RCA Broadcast Sales Representative
can help you plan.
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most efficient employment of available personnel is possible, and
employes are happier.

it possible

Stretching

Snorkel:

into

18

PACKING an 18-hour broadcasting day into an 8-hour work day
is easy for KULA Honolulu, ABC affiliate. The station does it with
tape.
Nearly all program material — both local and network — over
the 10 kw station is now tape recorded in advance, then aired from
the tape at broadcast time. As a result, the doors at 4617 Kalanianole Highway close promptly at 5 p.m. and everybody goes home.
A single engineer with a "staff" of three tape machines takes over.
In all, 14 magnetic recorders are used by the station.
Heavy emphasis on taped shows is nothing new for KULA
manager Jack Burnett.
"We've been receiving our network shows since 1950 entirely
on tape," says Mr. Burnett. "Now, with the exception of live commercials, we're taping in advance most of our local shows as well —
and with excellent results."
Advantages in using tape for local broadcasts, according to Mr.
Burnett, are:
(1) Voice changes throughout the broadcast day are easy; (2)
personnel are able to lead a less hectic life than a "live" operation
would make possible — especially on weekends and holidays; (3)
Broadcasting
• Telecasting

KULA's network programs are taped at KGO — ABC's San
Francisco station — then mailed to the Hawaiian station. KGO
records the network programs at IV2 inches per second on 1200foot reels. A log is kept noting the reel number, name of the
show, and other necessary information. A duplicate of the log
sheet accompanies the tape shipment, and to each reel is attached
a mailing tag listing the reel number, date, title and length of the
program, as well as the recording engineer's name.
The reels of Scotch magnetic tape are packed in a special shipping box designed by Richard Parks, engineering operations supervisor for KGO. Every Monday morning the tape shipment, containing program recordings of the previous week, is picked up by
Railway Express. The tapes leave San Francisco by boat on
Wednesday and arrive in Honolulu the following Tuesday. Each
week's recording utilizes from 100 to 150 reels of tape, comprising
between 50 to 75 hours of program material. The average shipment contains 90 shows.
Thus the tapes are aired over KULA after a three-week delay.
However, if the programs are more current, they are sent air mail
and may be delayed only 24 hours.
In all, there are some 1,000 7-inch reels of magnetic tape in
the KGO-KULA "tape pool." Approximately 200 reels are en
route eastbound, 200 westbound, 200 in San Francisco, and 200
in Honolulu. The remaining 200 are held in reserve.
November 16, 1953
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convinced us that tv is one of our best media
for demonstrating and selling" the Snorkel,
Mr. Reed said.
How

A

New

Tv

Introduced

Sheaffer

ONE

of the nation's largest pen manufacturers has achieved a blissful union of its
new Snorkel and television — and its dealers
have been quick to register their enthusiasm.
The letters received by the W. A. Sheaffer
Pen Co. from its dealers and salesmen attest
to the success it has enjoyed since it embarked on a national television campaign
last June.
Sheaffer, which has been a user of both
radio and television, currently has a piece
(a third) of the CBS-TV Jackie Gleason
Show each Saturday evening — and has no
regrets.
The reason is simple. The pen-maker has
proved to itself that television is really an
effective sales medium, particularly for demonstrating the advantages of its new Snorkel. Coming from a company whose sales
run about $24 million annually, the admission isa gratifying tribute to tv.
It was earlier this year that Sheaffer decided to siphon over $1 million into video.
It had been in tv before, to be sure, but the
thought persisted in the minds of its exec-

Radio

Builds

THE

SLACK season in Galesburg, 111., assuredly isone that is not slack — at least not
for the Henry C. Lytton store there, which
for the past three years has been selling
thousands of pairs of slacks through its promotion on WGIL Galesburg.

Using a quarter-hour segment of WGIL's
Wake Up and Live, 7:45-8 a.m. Monday
through Saturday, which airs the time, temperature, local weather forecasts and good
music and local news, the Galesburg store
has outstripped the 17 other stores of the
Lytton chain in sales of gabardine slacks,
although Galesburg is the smallest town in
the chain.
Not only that,
Harry Zielke, has
cause of constant
vising the listener
Mr. Zielke four

but the store's manager,
become a personality beon-the-air promotion adto "ask for Harry."
years ago talked Lytton,

which doesn't use much radio, into letting
him use part of his advertising budget on
the WGIL show on a strictly local basis with
the station supplying advertising copy.
Lytton headquarters consented and Mr.
Zielke three years ago decided to try a new
promotion on WGIL in a plan designed to
(1) build up rural trade, (2) increase morning traffic and (3) personalize Mr. Zielke
and Henry C. Lytton for customer identification. Mr. Zielke decided to promote the
sale of gabardine slacks through the months
Page 82
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Pen

utives that its new pen had to be seen to be
appreciated.
It decided to concentrate its fire on the
Gleason show, according to Don Reed,
Sheaffer advertising manager, "because we
wanted a big, top-rated show with a guaranteed established audience. We wanted to
reach the greatest number of people as soon
as possible with our Snorkel pen demonin their
rooms."
There stration—isright
evidence
that living
Shaeffer
has carried
its Snorkel story effectively to millions of
viewers in their living rooms. On the basis
of American Research Bureau ratings for
the second week of October, the show
reached an estimated 30,560,000 viewers
with a 49.5 rating and sixth position.
"I was convinced that television could do
the necessary job of demonstration that was
needed to pound home the Snorkel pen
story," Mr. Reed says. So the machinery
was set in motion with Russel M. Seeds Co.,
of Chicago, as agency. That was last spring.
"The sales success we have enjoyed since
going into television heavier last spring has

Clothing

Sales

of June, July and August for $5.95 a pair.
Mr. Zielke got together with Capps Sutherland, who conducts Wake Up and Live
and has captured an average of 55% of
Knox County listeners, according to a June
survey by Knox College. The two worked
out information for the commercials and instore displays.
The results, according to WGIL, were
that Harry Zielke sold slacks, increased his
rural trade and morning traffic and became
a personality. The first year the Lytton store
in Galesburg sold 2,200 pairs of slacks at
$5.95, the second year it sold 3,000 and
this year, establishing the price at $7.95,
the store sold 1,000 pairs and would have
sold more if more had been available.
Although slacks were being promoted in
the 17 other stores of the Henry C. Lytton
chain, Mr. Zielke, using the WGIL show,
was selling all the slacks he could get and
stores in the chain which were not moving
the merchandise shipped their extra slacks
to Mr. Zielke.
Other stores in Galesburg had refused to
carry $5.95 slacks, according to WGIL, but
Mr. Zielke made so much headway that
a rival store owner approached the station
and Mr. Zielke and asked that the promotion be discontinued on the basis that "trading down was not good." It wasn't long
afterward that stores which refused to carry

While the company's sales jumped about
8 % during the first half of its fiscal year, and
the entire increase cannot be attributed solely
to tv, "we feel it [tv] has done a great job
of acquainting the public" with the product,
Mr. Reed confesses.
Dealers think so, too — according to Sheaffer.
Three sample observations are typical of
many received by the pen manufacturer
since last June:
Ted's Pen Shop, Omaha, Neb. — "June
sales of Sheaffer merchandise up 60% over
the same month last year. Many counter
calls. Apparently the national tv advertising has a strong consumer appeal."
Empire State Pen Shop, New York City
— "Since our window display tie-in with the
Gleason show, counter calls for the Snorkel
pens have increased noticeably."
Kay Golding, pen buyer, Robertson Bros.
Dept. Store, South Bend, Ind. — "Your tv
advertising's terrific. We are out of the new
low priced Snorkel; also the two programs
on the $2.10 pen depleted our entire stock."
As President Walter Sheaffer puts it:
"We have a product . . . which has to be
seen in action to get real sales impact. Television gave us the means of being seen. It
is paying
off nicely."
So nicely,
in fact, that Sheaffer recently
renewed Mr. Gleason and his cast, as one
of the three co-sponsors, for another 26
weeks [B«T, Nov. 9].

the items were getting $5.95 slacks in large
quantities, WGIL says.
WGIL explains the success story this
way: Mr. Zielke had a good product for
$5.95 and he is a "terrific salesman and a
consistent advertiser." This, plus the pulling
power on
of the
and mention
"Harry's"
name
the show
air, brings
many ofpeople
into
theOnly
store one
just other
to "meet
Harry."
Lytton
store, in Quincy,
111., uses radio, according to WGIL. The
program costs Mr. Zielke $50 a week which
represents 30% of his advertising budget
and has increased sales 32%, according to
WGIL. Mr. Zielke says: "Radio really pulls.
I cut out a lot of other advertising simply
because I don't need it as long as my radio
show brings 'em in. I figure I've saved at
least $100 a month by using radio."
The Lytton store's radio plan is the same
the year around — only the promotions are
different. Mr. Zielke particularly likes radio's
flexibility: "I can always keep up with the
immediate punch. There's no waiting around
for copy changes." One of his standing
orders is for plugging Koroseal raincoats
when it rains, and they always sell, he says.
Mr. Zielke currently is planning to increase
his regular radio schedule.
The Wake Up and Live show has public
service aspects that make its listenership
high. When weather conditions necessitate,
according to WGIL, all school systems in
the station's trading area contact Mr. Capps
so he can announce on his show whether
school will be in session. Teachers inform
students to listen to the show for school information, according to the station.
Broadcasting
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Liquor

by

Selling

By Mike
IT ALL started on a dark, gloomy day a
few years ago in Kansas City. Actually, it
was probably sunny, but we couldn't tell.
We had just been told we could no longer
sell liquor by quoting prices as an incentive
to buy. It seemed like the death blow to our
chain of Berbiglia stores.
Like liquor dealers everywhere, we had
never been able to use radio or television,
but now, we could no longer talk about
price in newspaper ads, our store windows,
or direct mail campaign. That really hurt.
How in the world were we going to survive
if we couldn't even talk about our product?
We sat down and cried the biggest, saddest tears you ever saw. Finally I decided
to talk things over with William C. Standart
of Standart & O'Hern Advertising Agency.
I knew we had to do something to make
up for our loss in liquor sales.
As Mr. Standart and I talked, we hit
upon the idea of increasing our sales volume
by selling items like glassware, ceramics,
and fresh limes instead of trying to sell
liquor. But how? That was the big problem. There were a lot of other stores which
had been selling these items — and doing a
good job of it— for years. How could we,
unestablished in that type of market, get
quick sales results? We finally decided upon

Something

Else

Berbiglia

army — not to save the South from the North,
but to save "the pride of the Confederacy"
for Berbiglia.
It was just the angle we needed to save
Berbiglia — or so we thought until we took
a survey of our friends. Nobody would
touch the idea with a 10-foot pole. It seems
we forgot. Kansas City is right on the edge
of the old Mason-Dixon line. As far as
sentiment was concerned during the Civil
War, this was about the hottest spot in the
country.
But surely, after all these years it was safe
to do a little ribbing. Nobody would agree,
but Mr. Standart and I decided to take a
chance.
We prepared a playlet for the air, and
display pieces for our stores. We had Confederate flags all over the place, and standup cutouts of Southern colonels throughout
the stores. They were in full dress, too. We
even put Southern hats on all the fellows
who worked in the stores.
When all was ready, the first announcement of the teaser campaign hit the air on
KCKN, KUDL, WHB and KCMO-FM
Kansas City. The audience heard the spirited
twangs of a banjo plunking out the rhythms
of Dixie. Over the music, a much distressed
Southern belle wailed.

sterlin' character. Men

of irreproachable

"But what is it?" she insisted.
integrity."
"It's the pride of the Confederacy, honey

chile, and we'll fetch it back to Richmond."
Again she asked, and again the colonel
evaded. And so it went for one minute. At
the end, the colonel told her she'd have
to go was.
to Berbiglia to find out. That's all
there
Mr. Standart and I held our respective
breaths waiting, but not for long. Sales increased almost immediately. But then I
got to wondering. Was it actually because
of the teaser campaign on radio, or had
our window displays and merchandising
ideas done the whole job? One sleepless
night I dreamed up a fiendish idea. The
next morning I went out and bought a carload of bean pots. Why bean
know. I guess they were as
thing. Ifigured if we could
working.
radio alone, then we'd be sure

pots? I don't
good as anysell them by
our plan was

I still say Mr. Standart shuddered a little
when I told him about the idea, but he
gritted his teeth, and we developed another
of our little playlets. This one was set in
the North instead of the South. The music

a teaser campaign. What kind we weren't
sure.
Then I remembered I had heard of someone in Chicago who had successfully used

"Oh, Stonewall, the plantation won't be
the same without you. Must you — oh, must
The colonel had the ring of destiny in

was still there, only this time it was "Yankee
Doodle" as an opener followed by "Hearts
and Flowers." Over these sweet strains the
burlesque unfolded.

the line, "Too good for Yankees. For Rebels
only," in his advertising. With that as a
starter, Mr. Standart, a few other folks,
and I began to toss the idea around a bit.
Finally someone came up with the idea of

his
go?" "It's mah duty, honey chile."
youvoice.
"But what are you all aftah?"
"It's strictly foah Southernahs.
Folks of

"Oh, Jonathan," Marthy exclaimed with
quavering voice. "You're back from the
wars at last. Yer pension checks have not

Mr. Berbiglia (seated) approves new series
of commercials submitted by (standing, I to
r) Bob Klamm, copy writer; Anna Mang,

copy chief; William C. Standart and John
O'Hern, all of Standart & O'Hern Advertising Agency Inc., Kansas City.

"Southern hospitality" to describe how
friendly folks were at Berbiglia. With that,
the idea was born.
We decided to build up Berbiglia as
Southern territory — too good for Yankees.
Since we are located in Yankee territory, we
figured we could get Yankees to come to
Berbiglia by telling them Berbiglia was not
for them. You know human nature. Tell
somebody not to do something, and that's
exactly what he'll do.
And so we began to plan a radio teaser
campaign in terms of the South. Berbiglia
was to handle only "the pride of the Confederacy"— in other words, only the very
best of everything. The whole theme was
to be built around the South. We even used
a satire on the traditional Southern drawl.
We got quite a kick out of imagining Stonewall (the name we picked for our Southern
colonel) marching off with the Confederate

Author is president of Berbiglia chain of
liquor stores in Kansas City.
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arrived for so long, the sheriff has threatened to evict us from our home."
Jonathan was confident and reassuring.

friends, our liquor sales increased, too. We
were pretty happy with it all, so we just
kept on plugging away at selling bean pots,

"Rest at ease, Marthy. I brought you a gift
that will save the day."
"What is it, Jonathan?"
"A genuine B-B-Berbiglia B-B-B-Boston
b-bean pot," he stuttered, "You'll be able
to make thrifty B-Boston baked b-bean din-

glassware, ceramics, orchids for Mother's
Day, and fresh limes at one cent apiece.
And we sold the name of Berbiglia.
We wrote more and more playlets, and
even branched out beyond the Southern
and Northern dialects by using French and
Scotch dialects along with our Southern
colonel, who by this time had become an
identifying symbol of Berbiglia. Along these
lines, we did a singing commercial about
a Calypso singer who traveled all the way
back to his native Trinidad to sing the
praises of Berbiglia. In his words:
/ walk in this place and they treat me
so nice
Show me lots of bargains at real low

ners fit for a king."
She sighed with relief. "Now life can go
on for us, Jonathan.'
"And a genuine B-B-Boston b-bean pot
only costs 50 cents at Berbiglia," Jonathan
pointed out.
"Then what are we waitin' for? Let's go
to Berbiglia. It's strictly for Yankees. It's
too thrifty for Southerners."
And again they came to Berbiglia. It was
a good thing, too. I don't know how I'd
ever have used a carload of bean pots all by
myself. But I needn't have worried. We
had to re-order bean pots twice.
After that, we figured we had stumbled
onto a pretty good thing. Our sales volume
kept going up and up. And the nice thing
about it all, we never even had to bother
with trying to sell liquor. Instead, we concentrated on selling our merchandising
items. That was the intent of our advertising, but in doing that, we made so many

PASSING

OF

A

THE development of television and its
expansion into remote areas of the nation have been so rapid that many innovations have become pioneer landmarks
of the industry almost before the brilliance of newness has worn off.
One of these electronic landmarks is
the microwave relay built by WSM-TV
Nashville from Louisville to Nashville
in 1950.
When WSM began construction of its
television station, it found itself 180 miles
from the closest approach of the telephone company's coaxial cable. The
telephone company seemed unable to
specify a definite date on which it could
deliver television network service in Nashville. WSM built its own microwave
relay system — at that time the longest
station-owned television microwave relay
in the world and still the longest in the
United States.
. WSM built the 180-mile system at a
cost of approximately $200,000 using
basically equipment manufactured by
Federal Telecommunications Laboratories. It was the first time this equipment
had been used for multi-hop television
transmission, and numerous modifications
were subsequently made by WSM engineers to stabilize its performance.
Special towers for the relay stations
were designed and built by Blaw-Knox.
They are guyed steel towers, rectangular
in cross-section, surmounted by two
screen-type reflectors, one of which receives the signal and beams it to a dish
at the base of the tower and the other
puts the signal into the air again and
sends it on to the next station after it

Everything
she's so pretty, I buy a lot
price.
And come sailing back to Trinidad with
what I got.
Now I sit beneath a palm tree and all
day I rave
About that friendly store where you
can save and save.
And when I've saved some mony I will
sail once more
Back to Berbiglia for values galore.
One day I was completely dumbfounded

TV

LANDMARK

has been amplified and sent aloft through
a second dish.
The relay stations, situated on strategic
hilltops along the route, operate automatically, even with emergency electrical
generators that start automatically a few
seconds after failure of regular power
service. Although no attendants are required at the relay stations, WSM-TV has
kept two engineers running the line for
routine maintenance and trouble shooting. So well has the system operated
that during the past year less than 14 of
1% of broadcast time has been lost because of failure on the microwave relay.
After the relay system was put into
service and was operating at peak efficiency, John H. DeWitt Jr., president of
WSM-AM-TV, felt that it could still be
put to greater usefulness, for it was carrying only the picture and the audio signal
was still being received by the telephone
company's lines. Mr. DeWitt and his engineers built into the system additional
equipment to make it carry the sound
also. It is now the only known microwave relay system that transmits both
picture and sound on the same composite
signal, Mr. DeWitt says.
Post-freeze plans of the telephone company call for completion of its own microwave system to connect Atlanta and Louisville through Nashville. This means
duplication of WSM's relay service, and
the FCC does not permit such duplication
for long. The license for operation of
the WSM-TV system extends to Aug. 1,
1954. "After that," says Mr. Dewitt,
we will probably use the telephone company's facilities."
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to learn that some of our listeners were
actually collecting the playlets. They were
tuning in, memorizing them, and reciting
them for their friends. I'll never forget
the night I was at a party, and one of the
guests got up and started reciting the romantic scene from Stonewall and Lily Belle.
That's the one that started with Lily Belle
lessly.
gasping with romantic fervor.
"Isn't it romantic?" she panted breath"Certainly is, gal," he agreed.
She went on. "As we sit heah on the
veranda with the moon shinin' down, and
the wahm Southern breeze blowin' 'crost
mah lily white cheek, it just does somethin'
"Me, too," he murmured
closer.

as he drew

"Whispah somethin' sweet in mah eah,"
to me."
she
pleaded.
"All right, mah deah," he breathed. "BerLily Belle practically swooned away when
she heard that, but she managed to hang
on long enough to hear the whole story
about Berbiglia.
biglia!"
Then she broke in with, "What are we
waitin' foah, Stonewall, deah. Let's go to
So the story of Berbiglia continues. We've
Berbiglia."
had
a lot of fun with it— and we've made
money, too.
According to figures in the Wall Street
Journal, liquor sales across the country were
down 25% last year, but we did 30% better
than the year before. We did as well as in
our banner year of 1949 when we had more
stores than we do today. And the fabulous
thing about it is that in our advertising we
never once tried to sell liquor. But with
the sale of our other merchandise, our
liquor sales went up, too.
Employes Enthusiastic
And what's just as important, the morale
of our entire organization has really gone
up. As a matter of fact, one of our clerks
became so enthusiastic about our campaign,
he wrote his own little playlet which we
used for one of our announcements. When
that one opened, Stonewall was found digging furiously in his beloved Southern soil.
"What are you all diggin' foah?" Lily
Belle queried.
Stonewall puffed as he dug. "I'm aftah
my 'fedrate money, honey chile."
"That money ain't no good," Lily Belle
scoffed.
The colonel was determined. "Gal, laugh
all you want. I know one thing. Any dollah is worth moah at Berbiglia."
The story was told again about the low
prices, and the high quality at Berbiglia.
That's the way we like things. Everybody
has a good time working together: our
employes, our store managers, our agency
— and our audience. We now feel that the
price restriction that looked like the end
for Berbiglia, actually was a blessing in disguise. This new campaign is less expensive,
works better, causes more comment — and
is lots more fun than our direct mail cam-

paign ever was.
As Stonewall might put it, "Jeffahson
Davis would be proud of us, gal. We got
them Yankees (and the Rebels, too) on the
run — to Berbiglia."
Broadcasting
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TV

films

approved?

many
are

problem

Before any TV film show is "bought," it must be presented atthe station . . . the advertising agency ... or in the
client's office. And sometimes all three places in one day.
Many telecasters have solved their "multiple showing"
problems by furnishing their salesmen with Kodascope
Pageant Sound Projectors.
TV salesmen like the Pageant because it's easy to carry
anywhere. They can set it up fast, thread it in a minute.
Even well-worn audition films look and sound better with
the Pageant's improved optical system and unique "focus-

ing" sound system.
Best of all — servicing is no problem . . . for the Pageant
is permanent/y lubricated, eliminating breakdowns from
improper oiling. No other portable 16mm. sound projector has so many quality features. Yet, Pageant Projectors are priced from only $375.
You'll find you can get more TV film programs approved in more places . . . faster . . . when you use the
Pageant. Let your Kodak Audio-Visual Dealer demonstrate itfor you — or send the coupon for complete details.
Price is subject to change without notice.

Now

Kodak

Projectors to meet

every 16mm.

need!

A complete line of Kodascope 16mm. Projectors based on the famous Pageant
design: The Pageant, Model 1 (shown above), for average sound and silent
shows . . . the super-brilliant Pageant AV-071 for sound shows in hard-todarken locations . . . the Model AV-151 and AV-151-E Pageants for quality
sound even in spacious auditoriums . . . the Model AV-151-S and AV-151-SE
Pageants — extra powerful projectors built into single, easy-to-carry cases . . .
the Kodascope Royal Projector for silent screenings . . . the heavy-duty
Analyst for critical movie study.
Also available through Kodak Audio-Visual Dealers — the superb Eastman
16mm. Projector, Model 25, for theater-type installations.

EASTMAN KODAK COMPANY,
Dept. 8-V, Rochester 4, N. Y.
Please send me name of nearesf Kodak Audio-Visual Dealer; also complete information on
the projectors checked:
□ Pageant, Model I □ Pageant AV-071 □ Pageant AV-151 □ Pageant AV-151-E
□ Pageant AV-151-S
□ Pageant AV-15I-SE □ Kodascope Royal Projector
□ Kodascope Analyst □ Eastman 16mm. Projector, Model 25.
NAME_
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RADIO

NEWSREEL

ERNEST SPENCER (fop I), pres., KVOE Santa
Ana, Calif., and W. R. Gordon (top r), owner,
Gordon Buick, watch their sons, Donn Spencer,
KVOE sis. mgr., and Bill Gordon, Gordon Buick
sis. dir., sign for sponsorship of Traffic Jamboree on KVOE.

&

PROMOTION

CBS 'THE AMERICAN YEAR'
CBS-TV will present The American Year, a
special year-end program designed to review
and evaluate current history, on Dec. 27, 3-4
p.m. EST, it was announced last week by Hubbell Robinson Jr., vice president in charge of
tv network programs. Mr. Robinson added
that The American Year will become an
annual program under the development of Sig
Mickelson, CBS-TV director of news and public
affairs. The program will be produced by Alfred Butterfield, executive producer of CBS-TV
news and public affairs, with David Zellmer of
the CBS-TV public affairs staff as associate producer. Don Hewitt will direct.
'THIS I BELIEVE' RECORDS
COLUMBIA RECORDS has issued an LP record album based on CBS Radio's This I Believe
program, with Edward R. Murrow as host, in
which are presented the personal philosophies
of ten living Americans and ten immortals of
history.

PRISONERS' PROGRAM
INSIGHT into the lives of convicts behind
prison walls will be provided in a new radio
show, Anonymous, which was to have its premiere over ABC Radio last Saturday, 10:0510:30 p.m. EST. The program, which will be
presented by the prisoners themselves, will tell
how they came to be there, how they live in
confinement, and what they are doing in the
prison's program to rehabilitate themselves.
BARKER BROS., Bakersfield, Calif, (home furnishings chain), starts Music for Bakersfield on
KWSO Wasco, Calif., with an interview between Frank Blauvelt Jr. (I), Barker asst. mgr.,
and Don Rodewald, KWSO personality.

DENVER Symphony Orchestra series on KLZ
Denver is discussed by (I to r) Saul Caston,
Symphony conductor; Clarence J. Daly, pres.,
Daly Insurance Agencies, sponsor of Monday
night half-hour broadcasts, and Harry Huffman, chairman of KLZ board of directors.

KNBC San Francisco's Morris Plan Masters of
Melody, sponsored by Morris Plan Co. of California, marks its first anniversary with this
gathering. L to r, Ralph N. Larson, Morris
Plan pres.; Joe Gillespie, program m.c; George
Greaves, KNBC gen. mgr., and Al White, program orchestra director.

BIRTHDAY

CAKES

SENT

BIRTHDAY CAKES were sent to agency timebuyers in New York last week by radio station
CKVL Verdon, Quebec, to help celebrate the
station's seventh year on the air. The cakes
came with a card from Jack Teitolman, managing director of the station, which is represented
in the U. S. by Donald Cooke Inc., New York.
THE POWER OF WOMEN
NBC SPOT SALES mailed to 1,500 agency
timebuyers last week a three-color promotional
piece titled "The Hand That Rocks the Cradle,"
designed to point up the financial power of
women. The piece, which is in the form of a
kit with offset inserts featuring program and
rate details on top-flight NBC local personalities,
points out that women "own 70% of the nation's private wealth and spend 85 cents of every
American dollar . . . the hand that rocks the
cradle buys your products too."
THANKSGIVING 'TURKEY SHOOT'
TWO days before Thanksgiving, Gordon
Thomas will conduct a "Turkey Shoot" on the
Time Out With Thomas program on WTMJTV Milwaukee. Viewers are to write letters to
the station on the subject, "My Most Thankful
Thanksgiving," with seven winners to be selected
for the "Turkey Shoot." Balloons will be arranged ina shooting gallery in the station's outdoor studio for the "shoot," and contestants
will use arrow pistols to shoot them. The balloons will be filled with gift certificates entitling
those who hit them to turkeys and other
prizes.
VERDI'S 'MACBETH'
PRESENTATION of Verdi's opera "Macbeth"
will be made on the NBC Television Opera
Theatre on Nov. 28, 4:30-6 p.m. EST. The
opera, which will be presented in a new English version, will be produced by Samuel Chotzinoff, NBC general music director, and directed
by John Bloch.

Veeck's

Views

on Tv

BILL VEECK, Chicago Cubs executive
and former owner of the St. Louis
Browns, says tv is the "world's greatest
medium for directly advertising sports"
and sees "no reason why it should not
sell baseball." His comments were reported in the Chicago Tribune. Mr.
Veeck feels that thousands of potential
baseball fans can be "sold on the game"
via tv. Ideal answer to the tv question, according to Mr. Veeck, is to
televise road games but blackout home
games. The biggest threat to baseball,
he says, is the variety of entertainment
presented by video — thus, why not sell
the game itself on television?
CHRISTMAS

DISPLAY

SPECIAL Thanksgiving-to-Christmas audience
participation campaign by KBIG Avalon, Calif.,
aimed at reaching Christmas shoppers, will
feature display cards, of traditional red and
green on outsides of 300 Los Angeles busses.
Cards will show station's visual trademark, a
long-eared dog, wearing a Santa Claus hat,
plus KBIG's formula-motto, "Music You Like,
Just Enough News, and Time Signals All Day

CHEF'S

HATS

SENT

YOUNG & RUBICAM, New York, sent a
Long." hat as a promotion piece for Jell-O
cook's
pudding and pie filling, sponsors of the "Perfect Pieman" Bob Hope for his Nov. 17 NBCTV show. Jell-O Instant Puddings, newest in instant dessert field, will be introduced by General
Foods about Dec. 1, using the following GF
television shows : Mama, Our Miss Brooks, Red
Buttons, Rocket Rangers, Roy Rogers, and the
Bob Hope Show.
KDUB-TV

BIRTHDAY

PARTY

KDUB-TV Lubbock, Tex., celebrated its first
anniversary on the air by sending birthday
cakes to clients and timebuyers. Also, on Nov.
13, the station's anniversary, a special party
was scheduled from 6-6:30 p.m., with parents
of all babies one-year-old on that date invited
to bring their youngsters for cakes, gifts, ice
cream and a certificate identifying them as a
"K-DUB KUB" with the right to view any
and all the station's programs at any time. In
addition, the station made arrangements for
hospitals in the area to telephone the studio
during the program giving the names of babies
KFBB

Records

Jet Test

WHAT may have been another first
for radio was successfully attempted last
month when KFBB Great Falls, Mont.,
strapped a portable tape recorder into
the crowded cockpit of an Air Force
F-86 Sabre Jet to record an account
of the jet's effort to break the sonic
barrier while flying at 45,000 ft. The"
pilot, Capt. Robert Sherman, made a
recorded description of the climb until
he had to go on oxygen. At the start
of his dive, he turned the tape recorder
back on and recorded the sounds of the
plane as it broke through the barrier.
Another description of the performance
given from the ground also was recorded.
Broadcasting
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new

SOLID, ONE-PIECE

now

HUB

DIAMETER

reel

H ere's a new 2500-foot reel with a number of improved
design features that will appeal to many tape recordists.
Audiotape can now be supplied on this light-weight
Fiberglas reel at no increase in price. For a trial order,
get in touch with your nearest Audio distributor. If he

25%

LIGHTER
HAS

THAN

ALUMINUM

SMOOTHER

FLANGE

REEL
EDGES

doesn't have the new reels in stock, have him contact
our New York, Chicago or Hollywood office and we'll
see that your requirements are promptly filled.
This is another example of how Audiotape gives you

WILL

NOT

BEND

extra value at no extra cost. Its performance speaks for
itself. Output, frequency response, noise level and

RESISTS

WARPING
PRACTICALLY

AND

DISTORTION

INDESTRUCTIBLE

AUDIO
DEVICES,
Inc.
444 MADISON AVE., NEW YORK 22, N.Y.
Offices in Hollywood — Chicago

distortion are correctly proportioned for the most satisfactory end result— with no compromise on quality anywhere along the line.

aucUadixcs
finHifl'tfipp
audiofUm
audtopoints

Export Dept., 13 East 40th St., New York 16, N.Y., Cables "ARLAB"
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born that day. Congratulatory telegrams from
CBS stars whose programs are seen on the
station and from prominent persons in the
state were also acknowledged on the show.
ANIMAL SERIES
A TELEVISION series featuring George
Schwartz, New York U. biologist, was resumed
Nov. 7 under the title, Animals Are Fun on
WPIX (TV) New York. Habits and habitats
of small animal and marine life gathered from
ponds and parks in metropolitan New York
and other areas are explained and illustrated.
The initial program established what an animal is, the abilities common to all animals and
the many situations in which animals live.
Workng in cooperation with William Simmons,
NYU photographer, Mr. Schwartz recently
made a number of field trips to record on film
subject matter to supplement the natural settings on the programs. The series is aired Saturday at 5:30 p.m.
,
KTXL-TV 'FACT FILE'
KTXL-TV San Angelo, Tex., has completed a
"Fact File" in the form of a folder containing
station and marketing information, "all that a
timebuyer would require," the station reports.
The cover is designed to be used as a tabbed
file folder to hold material the station will supply from time to time. The folder contains
such information as: coverage, marketing, set
count, survey, rates, merchandising, technical,
programs, live shows, sponsors and staff. Copies
of the "Fact File" may be obtained from the
station upon request.
BLUEPRINT

REQUESTS

ED

PEARSON, announcer for WPJB Providence, R. I., recently received a blueprint of a
musical greeting and a king-size letter in appreciation for broadcasting special numbers
for the workers at the Providence Blue Print
Co. Mr. Pearson was broadcasting from the
windows of the Community Chest campaign
headquarters during October, opposite offices
of the Blue Print Co. Employes sent their requests on a blueprint and expressed their thanks
in a 4 by 6 ft. letter, also in the form of a
blueprint.

CONTRACT for sponsorship of the broadcast of the fifth annual National Corn Picking
Contest over MBS is signed by R. P. Mecherle (seated), president of State Farm Mutual
Automobile Insurance Co., with (I to r) Noel Turner, Needham, Louis & Brorby, which
handles account; Norman Kraeft, WGN farm service director, and Paul V. Todd, chairman
of the corn picking contest. The event was described last Saturday from Bloomington,
III., by Mr. Kraeft and Mutual commentator Cecil Brown. The insurance firm's sponsorship was part of its year-around safety promotion campaign.
'UHF COMES TO OKLA. CITY'
"ULTRA high frequency television comes to
the Oklahoma City area" is the headline printed partly in red in the tv section of a recent
Daily Oklahoman. The subject is not one,
but two, uhf stations, KLPR-TV on ch. 19 and
KTVQ (TV) on ch. 25. The 12-page section
gives information on uhf, converting of sets
and the stations themselves.
RUTGERS U. ON WATV (TV)
RUTGERS U. will launch its first major venture
in the field of general education by television
tomorrow (Tuesday) when it begins a series
of 13 weekly art discussions on WATV (TV)
Newark from 8:30-9 p.m. EST. Rutgers U.
also is cooperating with the State Dept. of Education's educational tv unit on the campus
which is experimenting with tv programming
of schools in the area around New Brunswick.
STUDENTS

DISCUSS

SELECTED students from all of Seattle's high
schools will appear in unrehearsed discussion
programs presented on alternate Tuesdays at
6:00-6:30 p.m. on KING-TV Seattle. The
programs, on topics of local and regional interest, are moderated by Dr. Chester Babcock,
director of curriculum for Seattle Public
Schools. Three students from each of two
schools will appear on each program, selected
from the senior classes in Contemporary Problems. Experts in the various fields from time
to time will appear as guests on the series, to
be questioned by the panel of students. Title
of the series, which alternates with KING'S
Bench on the Tuesday 6 p.m. time slot, is Face
the Facts.
CREATIVE local programming of WJAR-TV
Providence is discussed by (I to r) Robert
Reardon, Weed Television representative in
Boston; Norman A. Gittleson, WJAR-TV
manager, and Anthony La Camera, tv columnist for the Boston morning Record, evening American and Sunday Advertiser, all
of which carry the station's ch. 10 program
listings. Occasion was a visit by the columnist to WJAR-TV to study the station's
origination of 90 local shows per week.
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WBKV OPEN HOUSE
WBKV West Bend, Wis., celebrated its third
anniversary Nov. 4 by throwing an open house
with an attendance of more than 1,000 people,
the station reports. Given away during the
event were $1,000 in prizes and a weekend trip
to Milwaukee, all expenses paid for two. The
occasion was promoted with a two-page ad in
the local newspaper, showing pictures of the
station's personnel in action.

'PROBLEM CORNER'
LISTENERS with a problem can call KVOE
Santa Ana., Calif., and have it broadcast immediately without charge under station's new
service, Problem Corner. Jobs, lost and found
animals, selling and trading of miscellaneous
items, and even homes for baby alligators have
been among problems solved for listeners. Station, recently disaffiliated from Mutual Broadcasting System, seeks strong local flavor in
programming.
COUNTRY MUSIC PROGRAM
RADIOZARK ENTERPRISES, Springfield,
Mo., announces that it has rushed into production and gotten on the air with a new quarterhour package for Griesedieck Bros. Brewing Co.
of St. Louis. It is the Tennessee Ernie Show,
which started Nov. 2 on a number of stations
in a seven-state area comprising Missouri, Illinois, Arkansas, Kentucky, Indiana, Tennessee
and Kansas. The program features besides Tennessee Ernie, Cliffie Stone and his band and
Bucky Tibbs, vocalist. The transcribed program is aired thrice weekly.

N. Y. Television Bank'
NEW YORK'S first "television bank" began operations Nov. 5 at a newlyopened branch of the New York Savings
Bank in Rockefeller Center. That office
will maintain continuous, visual contact
with the bank's headquarters farther
downtown by means of a private tv circuit. All accounting records, a spokesman
said, will be kept at headquarters, but
they will be immediately accessible to the
branch office tellers by means of tv
screens. He said that the arrangement
will permit economies of operation by
cutting down on the amount of floor
space and number of tellers required and
also will enable the branch to be operated
from 8:30 a.m. to 5:30 p.m. each weekday instead of the normal 9 a.m. to 3 p.m.
basis.
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ASO
1is theP
El1
Paso
largest city with- i
in 574 miles in all directions.
It is situated in an area surrounded by such major cities
as Denver, San Antonio, Fort
Worth, Mexico City and Los
Angeles. It produces close to
$1,000,000,000 worth of raw
materials and manufactured
commodities.
To serve this biggest of all
geographical trade territories,
KEPO has the greatest daytime interference-free contour
(usable coverage area) of
any El Paso radio station. In
addition,portanthere's
imfactor to another
time buyers
. . . KEPO has the greatest
ground - wave field intensity
(most usable signal) of any ,
El Paso radio station.
Therefore
logicalthisto most
conclude that,it's
to cover
lucrative market, you must
buy
KEPO.
Figures
from Sales Management
May 10, 1953. For further details
about K EP0. contact AveryKnodel.
.?

Advertisers

ed merchandising coordinator of Cayton Inc.,
N. Y.

Stephen J. Schmidt, marketing research assistant, Piel Bros., N. Y. (brewery), promoted to
assistant advertising and sales promotion man-

Henry J. Engler Jr. appointed research director
for Sewell, Thompson & Caire, New Orleans.

ager.

Sherwin Murphy, Garfield-Linn & Co., to Robertson, Buckley & Gotsch Inc. Chicago as copy
director.

Matt Kramer, district sales manager, Continental Air Lines Inc., Denver, promoted to
Colorado territorial sales manager. Brad Bartow, El Paso sales manager, shifted to Denver
post, with William J. Grant, sales representative,
Denver to El Paso as sales manager.
John R. Rabe promoted to sales manager and
advertising director, blanket division, Portland
Woolen Mills, Portland, Ore., replacing Larry
T. Nelson now sales promotion manager of industrial fabric division.
A. R. Stevens, advertising manager of American
Tobacco Co.; Donald W. Stewart, advertising
manager of Texas Co., and Hayes Dever, public
relations vice president of Capital Airlines, reappointed as volunteer coordinators of Advertising Council's public service advertising campaigns for CARE, Home Fire Prevention, and
Ground Observer Corps, respectively.

Is

Charles Rice, advertising manager of the American Viscose Corp., N. Y., and Dancer-Fitzgerald-Sample, N. Y., were presented with
citations from the Advertising Council for work
as volunteer coordinator and volunteer agency,
respectively,
of Council's Women
campaign.

. . . Still

in Services

Agencies
J. E. McConnell Jr. elected president of McConnell, Eastman & Co., Ltd., London, Ont.,
succeeding his father J. E. McConnell Sr., who
continues as chairman of board of directors.
Mr. McConnell Jr. remains as manager of the
Toronto office. J. M. Eastman, chairman of
creative and planning board of firm at Toronto
office, appointed vice-president, and Donald M.
Coutts, senior account executive, also appointed
vice-president.

Going

Roger D. Gross, co-owner, Gross & Strauss
Adv., Portland, Ore., has resigned to form
own radio-tv production advertising firm. David
Strauss will continue -with previous company
under own name.

Harold M. Tucker, media director, Erwin,
Wasey & Co., L. A., has resigned.
Robert W. Hoehn, radio-tv producer, The
Mayers Co., L. A., adds duties as media director.
Mark Egan, former executive director, Hawaii
Visitors Bureau, to Woodrum, Carney & Staff
Ltd., Honolulu, as West Coast representative.
Claire Koren, media director, The Mayers Co.,
L. A., to Western Adv. Agency, same city, as
chief timebuyer.
Edwin J. Sherwood, sales executive in motion
picture-tv division of Kling Studios, Chicago,
to J. Walter Thompson Co., same city, as
radio-tv account representative.
Maxine E. Constabe to William Spitz & Co.,
Syracuse agency, as space and timebuyer.
Dean W. Bacon, advertising-sales promotion
manager of Wilson Bros., to Henri, Hurst &
McDonald Inc., Chicago, as account executive.
Heber Wolsey, tv-radio director, Gilham Adv.
Agency, Salt Lake City, and former executive
secretary, KSL same city, to Brigham Young
U., that city, as instructor in journalism.
Jack Canaan, account executive, Foster &
Kleiser Co., L. A., to Barnes Chase Co., same
city, as account executive in charge of sales
promotion and public relations for Sunset Oil
Co., that city (Golden Eagle gasoline and
petroleum products).
Walter Mason Cramp, BBDO, N. Y., to Warwick & Legler Inc., N. Y., as account executive.
Frank Horsley, son of William H. Horsley,
president of Pacific National Adv. Agency, rejoins Seattle office of PNAA as account executive, after two years with U. S. Marine Corps.
Robert D. Dunning, Industrial Indemnity Co.,

Patricia Moreell, promotion and publicity director for Carlton House Hotel and promotion and
publicity staff of WDTV (TV) Pittsburgh,
named director of radio and tv for G. Norman
Burk Inc., Pittsburgh agency.
A

coffee account, using KGW,

in-

creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW
Economical and efficient medium
covering the mass market.

for

KGW

on the efficient

620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.
AFFILIATED WITH NBC
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David F. Titus, formerly with Don Lee and
CBS, appointed director of television and radio
production for Cole & Weber, Seattle, Portland
and Tacoma agency. Mr. Titus succeeds Dave
Crockett, now program manager for KOMOTV Seattle.
Betty Baker appointed tv and radio director in
Seattle office of Ruthrauff & Ryan.
Jerry White, program director of WKBR Manchester, WTSV Claremont, WTSL Hanover,
all N. H., and WHOB Gardner, Mass. named
tv consultant for Weston Adv. Agency, Manchester.
Paul Martin Platzman, associate editor of Textile Industries, to John Mather Lupton Agency,
N. Y., as manager of news and features bureau.
Hy Crandall, merchandising and advertising
director of Maryland department store, appoint-

WHO "Tooke" whom is the question?
Franklin A. Tooke (I), general manager of
KYW, is caught here with Rolland V. Tooke,
general manager of WPTZ (TV) Philadelphia. Both stations are owned by Westinghouse but the Tookes aren't relatives —
just business associates.
Broadcasting
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S. F., and Sue A. Jones to N. W. Ayer & Son
Inc., Honolulu, in art and production staffs,
respectively.
Nelda Goetzl, assistant advertising manager,
Lipman, Wolfe & Co., Portland, Ore., to Heims
& Assocs., same city, as copywriter.
Wendell Greninan to copy department of Lewis
& Gilman Inc., Phila.
W. H. Watt of W. H. Watt, Phila. agency,
elected secretary-treasurer of Casey Employment Service in Wilmington, Del.
Stations
Stan Allan promoted to station manager of
WPAC Patchogue, N. Y. Other promotions are:
Bob Holmes, production manager-news editor;
Dick Hodkin, chief announcer-public relations;
Don Lombardy, director of continuity. Lou
Shabatt and Bob Sheridan to station's announcing staff.
Charles E. Denney Jr., assistant general sales
manager, KECA-TV Hollywood, to ABC-TV
national sales as sales executive. William Veneman, account executive, KTTV (TV) Hollywood, to KECA-TV, succeeding Mr. Denney,
with Don Van Atta, film recorder, KECA-TV,
promoted to assistant sales service manager of
station.
Bill Day, active in Denver radio for 12 years,
and most recently news and special events
director for KOA [B»T Oct. 26], named sales
promotion director
for KLZ Denver.
Kieth Royer named
radio promotion
manager at WOW
Omaha, Neb. Clifton
W. Westin Jr. is no
longer with station.
Mrs. Mary Alice
Dell, account executive for Ellis Shapiro
public relations
agency, San Antonio,
Mr. Day
Tex., appointed director of public relations for WING Dayton,
Ohio. Mrs. Lucille Rush, assistant personnel
director of Egry Register Co., Dayton, Ohio,
appointed account executive at WING.
B
H
■

Tommie Thompson, production manager at
WBAP-TV Fort Worth, Tex., to KGUL-TV
Galveston, as program director. Bob Grammer
and Phil Wygant, tv directors at WBAP-TV,
promoted to operation supervisor and production supervisor, respectively.
Hal Davis, program director-production manager, KTYL-TV Phoenix, to KBIF-TV Fresno
as program director.
W. Robert Rich appointed assistant program
manager and business manager of program department of WPIX (TV) New York. He comes
from WBEN-AM-FM-TV Buffalo where he
was serving as program manager.
Betty Sala, WAKR Akrjan, Ohio, named traffic
manager at WGAR Cleveland, replacing Nancy
Hubbard.
'
Dave Ballard, promoted to chief announcer,
KFWB Hollywood.
Charles (Chuck) Dunbar, formerly account executive with WOR New York, to CBS Radio
Spot Sales as account executive for WCBS New
York.
Page 92

BUSINESS aspects of the fall season are reviewed at NBC Central Division by its sales
manager and three new account executives recently added to the radio and tv sales staff
[B*T, Aug. 31]. Conferring are (I to r): Cy Wagner, Eric C. Lambart, Angus Robinson and
Edward Hitz, NBC Central Division network sales manager. Messrs. Robinson and Wagner
were assigned to tv; Mr. Lambart goes to radio sales.
Edward Loveton, account executive, Creamer
& Co., Hollywood, to KFAC Los Angeles in
same capacity. He replaces Ken Carey who
joined KMPC Hollywood as account executive.
Hal Thompson, former producer of The Merry
Mailman television program, to WCBS-TV New
York as producer.
Bob Guy, continuity director, WVNJ Newark,
has resigned to operate his own package production agency in N. Y.
Lee Torstrup, log editor, KECA-TV Hollywood,
promoted to film recorder. David Berger, script
department, replaces him.
James Rubenstone, WFIL Philadelphia sales
staff, to sales staff WIMI Philadelphia.
Robert Mulvey, Lambert Paint Corp., Houston,
to sales staff of KCOH that city.
Andy Warrilow, formerly of CHEX Peterborough, tosales staff of CHUM Toronto.
Fred Cripps to announcing staff of CBLT (TV)
Toronto.
Fred Hare, graduate of San lose (Calif.) State
College, to KEEN that city, as announcer.
Carl Servel, WLSD Big Stone Gap, Va., to announcing staff of WMIK Middlesboro, Ky., replacing Bill Baker, who joins armed forces.

Antonio, Tex., received plaque on behalf of station from National Guard Bureau for "outstanding service to the defense efforts of the
Army and Air National Guard."
William McCluskey, sales service manager of
WLWT (TV) Cincinnati, named first vice president of Cincinnati and Hamilton County Unit
of American Cancer Society.
Mrs. George Lenning, account executive at
WING Dayton, Ohio, received Belinda award
given annually by Dayton Journal-Herald for
outstanding club woman of the year.
Frank Trombetta, director of Italian programs
for WHAT Philadelphia, awarded Star of
Italian Solidarity medal.
Grover J. Allen, executive producer at WBKB
Chicago, father of girl, Tracy Ann.
Arthur L. Grimm, account executive at WBAPAM-TV Fort Worth, Tex., father of boy, Arthur L. Jr., Oct. 4. Larry Morrell, announcer
at stations, father of girl, Katherine Ann, Oct.
27.
Jack Dooley, WGAR Cleveland night news
editor, father of son, Mike.

Floyd Ryel, WSRS Cleveland, to WICA-AMTV Ashtabula, Ohio.

Rex Dale, disc jockey at WCKY Cincinnati,
father of boy, Jon Edward, Nov. 9.

Richard
(Nick) Beaver
Nicholson,
' Norfolk,
Va., to WBVP
Falls, WNOR
Pa.

Lee Kirby, sports director at WBT
Charlotte, N. C, died Nov. 6.

Maury Magill, formerly sports director and
announcer at WBBW Youngstown, Ohio, to
WBBM Chicago as announcer.
Armisted Rust, general manager of Wetex
Broadcasting & Tv Co. (KTXL-TV San Angelo,
Tex.), received Plaque of Appreciation from
Commandant of U. S. Marine Corps on behalf
of station for "furthering the interests and activities of the Marine Corps."
Fred Chitty, general manager of KVAN Vancouver, Wash., elected district vice-president of
Washington State Press Club.
Bill Michaels, station manager of KABC

November 16, 1953

San

(TV)

Networks
Robert C. Rheineck, CBS-TV general engineering department, promoted to newly-created post
of chief engineer for CBS Television Newsfilm.
Frank Fox, radio and television writer, to CBS
Television as producer-writer.
Betty Culkin, formerly with Feature Foods
show at WLS Chicago, named merchandising
coordinator at CBS Radio Spot Sales, Chicago.
Andrew Ross named director of graphic arts
for ABC-TV in charge of all on-the-air graphic
art activity and also serving as consultant to
network presentations department in problems
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DEPARTMENT OF COMMERCE
NATIONAL FILM BOARD
OF CANADA
FITZPATRICK PICTURES
GENERAL ELECTRIC
CARAVEL FfLMS
PARAMOUNT PICTURES CORP.
REID H. RAY FILMS
WILDING PICTURES
TELESHO OF CALIFORNIA
HARTLEY PRODUCTIONS
UNIVERSAL INTERNATIONAL
PICTURES
NATIONAL MARITIME UNION
ALEXANDER FILMS
SPORTSREEL PRODUCTIONS
SOCIETE BELGE INDUSTRIELLE
R.K.O. RADIO PICTURES, INC.
UNIVERSITY OF WASHINGTON
DIRECTOR NATIONAL
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STUDIOS
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FILMS"
was dedicated with

these words over thirty years ago.
Today Mitchell 16mm and 35mm Cameras are used throughout the world in every field of motion picture photography.
In Television, Mitchell Cameras have pioneered new and
superior techniques and standards. Mitchell, alone, brings you
years-ahead professional motion picture equipment. Commercials, shorts, and features filmed with this camera are
sharper, clearer, and steadier on home television screens because of the internationally famous smooth, positive operation and perfect control which the Mitchell Camera brings
to each film.
The Mitchell 16mm Professional has the same proven
Mitchell 35mm features which have made this camera the
standard equipment of major studios in every part of the world.
Be sure of professional results— use the Mitchell Camera.

CAMERA EQUIPMENT
MARK ARMISTEAD
A. B. THERMAENIUS FILMS
JAM HANDY ORGANIZATION
GULF COAST FILMS, INC.
AMERICAN FILM PRODUCERS
REPUBLIC PRODUCTIONS, INC.
ROCKET PICTURES, INC
TOM KELLEY STUDIOS
DESI-LU PRODUCTIONS
CATHEDRAL FILMS
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CORP.
ROLAND REED PRODUCTIONS
MONOGRAM PICTURES, INC.
FRANK WISBAR PRODUCTIONS,
COLLINS RADIO CORP.
DALLAS JONES PRODUCTIONS
CALVIN COMPANY/
COFFMAN FILMS
- UNIVERSITY ,
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MOODY BIBLE INSTITUTE
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CORONET FILMS
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and policy in sales in radio and tv networks
sales development department, of which he formerly was art director.

Richard S. Mulford, manager of radio-tv department, Russel M.
Seeds Co., Chicago,
to Desilu Productions Inc., Hollywood, as manager of
recently organized
tv commercial film
division.

Adolph (Al) Seton, copy chief of ABC publicity department, named trade editor of department. He succeeds Ernest Stern, who was
named last month acting publicity manager of
ABC. Succeeding Mr. Seton is Donald A.
Higgins. who has been N. Y. regional news
editor for War Assets Administration and Office
of Price Stabilization.
Walter J. Bowe, chief time buyer for Hewitt,
Ogilvy, Benson & Mather, N. Y., and Ray
Eichman, assistant supervisor of ratings in
NBC's research department, to NBC-TV sales
department as sales development representatives.
George Thady, account executive, KYA San
Francisco, to Don Lee Broadcasting System,
Hollywood, in similar capacity.
Stanley Shapiro has resigned as writer on NBCTV Dennis Day Show.
Fulton Wilkins, account executive, KOOL Phoenix, to CPRN Hollywood in similar capacity,
specializing in food brokers and manufacturer's representatives.
Edward Arnold, star of former ABC Radio
Mr. President, named general chairman of
Hollywood Chamber of Commerce's "Hollywood Historama," exposition featuring exhibits
of tv, radio, recording and film history, as part
of community's 50th anniversary celebration,
"Hollywood's Golden Year."
Ben Park, NBC Chicago network program manager, received citation from Jewish Theological
Seminary of America in connection with start
of Eternal Lights 10th year on radio network,
on behalf of NBC and WMAQ Chicago.
Chet Huntley, commentator, ABC Hollywood,
signed to narrate opening sequences of MGM
"Executive Suite."
Frank Edwards, news commentator, is acting
as Santa Claus for 9th Air Force's annual "Operation Christmas" helicopter toy delivery service for orphans.
Film
Sol Dolgin, formerly assistant, elevated to operations manager of California Studios, Hollywood, succeeding Vernon Clark who becomes
vice-president in charge of commercials for
Gross-Krasne Inc.
Tom McManus, former vice-president of Telenews, N. Y., to United Television Programs
Inc., that city, as sales representative in Va.,
Md., D. C, Del., N. J. and eastern Pa.
Michel Kraike, producer, Screen Gems Inc.,
Hollywood, returns to firm after completion
of theatrical motion picture writing assignment. Mr. Kraike adds duties of property development for syndication and national sponsorship for firm, tv subsidiary of Columbia Pictures Inc.
Karl Landt appointed sales representative for
Global Telefilms, N. Y. (films produced in
Europe).
William Love, agency contact representative,
Staniford-Sandvick Art Studio, S. F., to Tv
Cartoon Productions, same city, as business
manager and contact representative.
Page 94
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Robert Marx, recently discharged from
Coast Guard, to

Mr. Mulford

Filmcraft Productions, Hollywood, as
administrative assistIsad o ranteto president
Lindenbaum

and also head of promotion department.

P. G. McCauley, new and used car sales manager for Burnie Hyland Auto Distributing
Co., Spokane,
to asStromberg-Carlson's
television
division
district merchandiserradiofor
Northwest territory including, Ore., Wash.,
western Mont., northern Idaho and Alaska.
Ben Cappiello, assistant credit manager for
Allen B. DuMont Labs., promoted to newlycreated position of coordinator of distributors'
finances and credit for company's receiver sales
division.
Frank R. Day, former plant and production
manager for U. S. Television Corp. and head
of production testing operations for Pilot Television & Radio Corp., named production engineer for CBS-Columbia, tv set manufacturing
division of CBS.

Manufacturers
A- W. Keen appointed commercial engineering
manager for Television Picture Tube Div. of
Sylvania Electric Products Inc., Seneca Falls,
N. Y. He was manager of Application Coordination Section at Bayside, N. Y.
Daniel E. Murphy, principal owner, elected
president of Otto K. Olesen Co., Hollywood,
distributors of sound and tv lighting equipment.
He succeeds Otto K. Olesen, founder and
developer of firm. Other officers elected are
Dudley Thompson, vice president in charge of
sales, and Stuart Romans, vice-president in
charge of manufacturing.

Donkey Serenade
WELL, Mr. Callahan asked for it.
Some time ago, Vincent Callahan, sales
manager of WNHC-TV New Haven, remarked that he could use a couple of
Alpine mountain-climbing donkeys to
carry film commercials to the top of Gaylord Mountain where the station's transmitter is located. Aldo De Dominicis,
WNHC-TV general manager, remembered Mr. Callahan's request during a
recent trip to Italy when he espied two
Sicilian donkeys. He placed an order for
them for delivery to Mr. Callahan's home,
the station reported last week, and the
donkeys left Italy by air freight. Awaiting the arrival of his helpmates, Mr. Callahan had a new problem: Would the
Sicilian animals be able to understand
his English instructions?

Ronello B. Lewis, formerly RCA controller,
named vice president and controller of Mathieson Chemical Corp., Baltimore. His successor
at RCA has not been named.
William T. Welsh, sales manager, Power Tube
Division of Raytheon Mfg. Co., appointed assistant vice president.
Edmund S. Winlund, formerly associated with
RCA and Westinghouse Electric Corp. in design and application of radio broadcast transmitters, marine radar devices and dielectric and
induction heating equipment, to Gray Research
& Development Co., Hartford, as chief engineer.
Jack Ryan, former manager of NBC Chicago
press and public relations, appointed assistant
public relations director at Zenith Radio Corp.,
Chicago.

Representatives
William H. Steese, radio promotion staff of
Edward Petry & Co., N. Y., named radio promotion manager. Walter Duncan, NBC Radio
sales representation writer, to radio sales promotion department of. Petry.
Services
Anne Schuetz appointed director of Survey &
Interviewing Section of American Research
Bureau's Department of Research.
Robert S. MacArthur appointed sales representative for John F. Rider Publisher Inc.,
N. Y,. to cover electronic parts distributing industry in Conn., Me., Mass., N. H, R. I. and
Vt. He will represent firm on radio and tv
manuals and books.
Carl W. Hermann appointed exclusive representative for Equipment Div. of National
Research Corp., Cambridge, Mass., covering 1 1
western states.
Betty Voight, on staff of Florabel Muir, to staff
of Charles Pomerantz, West Coast representative of Benjamin Sonnenberg, N. Y. public
relations firm.
Trade

Associations

Don DeFore, tv actor, appointed general chairman of membership committee, Academy of
Television Arts & Sciences, Hollywood. Isabelle
Pantone, ATAS executive secretary, Shirley
Vaughan, Samuel Goldwyn studios, Ralph
Berger, tv art director, and Harold E. Stine, tv
cameraman, appointed to committee.
Barbara
manager,
program
Southern

Rosenquest, model agency division
Caroline Leonetti Ltd., L. A., named
chairman of Radio-Tv Women of
California.

Ed Conklin, assistant director, news and special
events, ABC Western Division, appointed chairman of newly formed Freedom of Information
Committee of Radio & Television News Club
of Southern Calif. Committee will act as factfinding group to prevent both restrictions on
access to information and attempts to distort
or withhold news from public.
Personnel

Relations

Jerome Lawrence of writing team of Jerry Lawrence & Bob Lee, elected national president of
Radio Writers Guild. Gomer Cool elected western region vice-president.
Telecasting
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William Fay,

Chet Thomas,
general manager,
KXOK, St. Louis, Mo.
"a form of insurance'

vice-president,
WHAM, Rochester, N. Y.
"a basic must"

these
Hugh K. Boice, Jr.,
general manager,
WEMP, Milwaukee, Wis.
"a point oi sale on
a retail level"

station

executives

agree

service-ads

Arthur B. Church,
KMBCKFRM,
president,
Kansas City, Mo.
"a consistent user

Willam B. Quarton,
general manager,
WMT, Cedar Rapids, Iowa
"at the right place
at the right time"

of SRDS space"

LIZ

John F. Patt,
president,
WJR, Detroit, Mich.
"consider it good
sales service"
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George W. Ha
WFLA, Tampa,
general man'
"convenient, effect
economica
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SRDS

Informative

Service

Ads

sell time for you, because
wanted

information

sell

in SRDS

8 WAYS a SERVICE-AD in SRDS helps sell time
1. It helps known prospects recall the gist of the sales story your representatives
and your promotion are telling.
2. It helps unknown prospects to decide to call in your representatives.

they deliver

to your prospect

at the time he is using STANDARD
RATE

to make

At what

time

3. It goes to agency-client conferences.
4. It remains instantly accessible to the SRDS user who is working nights or weekends
5. It provides liftable material for inclusion in media proposals.

station selections.

6. It
to
7. It
it

better time can these "silent

salesmen" be at hand to sell your
availabilities to the men whose de-

makes possible a good "action" closing for other promotion, directing prospects
your SERVICE-AD in SRDS foi more information, last.
keeps your story in the only place you can be certain that everyone who uses
is interested in stations right then.

8. It provides a "last chance" point from which a prospect can get a final "briefing"
on your story before he makes his final decision.

cisions count most !

Standard

Rate

&

Data

The national authority serving
Walter E. Botthof, publisher
1740

Ridge Avenue

Sales and

•

the media-buying

Evanston,

Service Offices: New

Service,

York

Inc.
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Publishers of Consumer Magazine Rates and Data • Business Publication Rates and Data
National Network Radio and Television Service • Radio Rates and Data
Television Rates and Data • Films for Television • Newspaper Rates and Data
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MILESTONES

■EDUCATION-

WQED

(TV)

APPOINTS

WOOD

GEN.

MANAGER

WILLIAM A. WOOD, director of public affairs
for CBS-TV in Washington, D. C, has been
appointed general manager of WQED (TV)
Pittsburgh, noncommercial educational tv outlet
scheduled to start in that city Jan. 1.

TV

NEWSREEL

CRAFTSMAN Insurance Co. signs for co-sponsorship of Pleasure Playhouse on WBZ-TV
Boston. Signing (I to r): Myron L. Silton, pres.,
Silton Brothers Inc. Adv.; Walter R. Hennessy,
Craftsman gen. agent and bd. mbr., and C.
Herbert Masse, WBZ-TV sis. mgr.

KNAPP-MONARCH Co., St. Louis, will sponsor
three feature films weekly on WOR-TV New
York under agreement being signed by (I to
r): seated, Garson Heller, K-M v. p., and Martin Colby, WOR-TV acct. exec; standing, Robert Zimler, pres.. Telesales Co., New York, and
John F. Sloan, WOR-TV sis. mgr.

SOUTHEAST Furniture Co., Salt Lake City, on
KDYL-TV there, will sponsor UP Fox Movietone
News show. Making it official are (I to r):
seated, Horace A. Sorenson, pres. -gen. mgr..
Southeast, and Gordon Sorenson, firm's secy.treas.; standing, Al Garrigues, Ross Jurney &
Assoc. Adv., and Douglas R. Clawson, KDYLTV sis. dir.
OTT Distributors, Lemoyne, Pa., buys Ziv Tv's
I Led Three Lives for showing on WTPA (TV)
Harrisburg. C. H. Brown (seated), Ott v. p. -gen.
mgr., signs. Others (I to r): Dave Bennett,
WTPA v.p.-gen. mgr.; Dave Pretz, acct. exec.
Associated Advertisers; T. F. Hoover, Ott gen.
sis. mgr., and Ben Colman, acct. exec, Ziv Tv.

The ofappointment
the educational
outlet's
board
directors is by
effective
Dec. 1, according
to Leland Hazard, president of the Metropolitan
Pittsburgh Education Tv Station."

Aid

to Mental

Health

RADIO and television coverage provided
by local stations and networks is cited
in the annual report of the National
Assn. for Mental Health as "the most
notable education-publicity development
of the year." Preliminary reports indicate, the association said, that more than
500 radio and tv broadcasts on problems
of mental illness, lasting from five-minutes to one hour and including all types
of formats, were presented during the
year. These were said to be in addition
to 3,000 to 4,000 radio and tv spot announcements carried by radio and television networks and stations.

South
On

Dakota

Educ.

Tv

Workshop

Ends

Today

SOUTH DAKOTA Gov. Sigurd Anderson's
educational tv workshop was scheduled yesterday (Sunday) and today in Pierre with representatives of more than 70 organizations on
the invitation list, according to Keith Nighbert,
chairman of a temporary committee named by
the governor to study educational television.
Also slated to attend were national consultants from the Joint Committee on Educational
Television and the National Citizens Committee for Educational Television.
Included on the agenda are addresses by the
governor, the JCET and NCCET and Mr. Nighbert; previews of educational tv films; microwave and tv camera operation demonstrations,
and discussion groups.

Religious

Tv Workshop

Held

At WHEN
(TV) Syracuse
SIXTH annual tv workshop for ministers and
religious leaders was conducted from Nov. 8
through last Friday at WHEN-TV Syracuse
under the auspices of the Syracuse Council of
Churches, the New York State Council of
Churches, and the National Council of the
Churches of Christ in U. S. A. The workshop
was under the direction of the Rev. Charles H.
Schmitz, director of broadcast training for the
National Council. Speaking at the closing session on Friday noon was Dr. W. R. G. Baker,
vice president of General Electric Co. Commenting on the workshop, Mr. Schmitz declared: "Churchmen learn the limitations and
possibilities of television in these workshops.
Should they ever have an opportunity to produce a religious broadcast, they will do so
wisely and well."

Network

Shows

to Mark

B'nai

B'rith 40th Anniversary
AS PART of the 40th anniversary celebration
of the Anti-Defamation League of B'nai B'rith
major television networks will present on Nov
23 an hour-long musical and dramatic revie
of the accomplishments of the League sine
its inception.
The television program will be produced by
Richard Rodgers and Oscar Hammerstein. A
spokesman for the League said that television
networks will combine facilities and contribute
time for the telecast. Edward R. Murrow and
John Daly will serve as commentators.
As a climax to the tv program, President
Eisenhower is scheduled to appear to receive
the 1953 America's Democratic Legacy Award,
a silver medallion presented annually by the
League to an American who has made "distinguished contributions to the enrichment of
America's democratic legacy."
►WSUI Iowa City is ready to celebrate its
35th anniversary on the air in May 1954.
"Despite many commercial stations' claims to
being the first station west of the Mississippi,
we have documented proof that WSUI [then
WHAA] was the first regularly scheduled
broadcasting station in the area," James P.
Wehr, assistant program director announced.
Station is operated by the state's U. of Iowa.
Carl Menzer, station director, also will mark
his 35th anniversary with the station that month.
* * *
► DOREMUS & Co., advertising and public
relations company, is observing its 50th anniversary during November. The firm maintains offices in New York, Chicago, Boston,
Philadelphia, San Francisco, and London, England.
* * *
► MORRIS B. SACHS' Amateur Hour, simulcast each Sunday by WENR-WBKB (TV) Chicago, was to broadcast its 1,000th program yesterday (Sunday). The show is in its 19th year.
Guest m.c. was Don McNeill of ABC Chicago's
Breakfast Club.
* * *
► DR. ALLEN B. DUMONT, president of the
Allen B. DuMont Labs., presented a pin last
week to C. Ogden Smith, manager of market
research for the television receiver sales division, in commemoration of the 10th anniversary
issue of The Raster, company house organ. Mr.
Smith served on the original staff of The Raster
in 1943 and was editor of the 24-page anniversary issue.
► MARTHA CRANE, women's
director
' program and
;
^ :{Foods
conductor of the Features
on
WLS Chicago, celebrated her 25th anniversary
with the station last month.

KDKA— 70 to '53
KDKA Pittsburgh reports that when it
celebrated its 33d anniversary Nov. 2,
Allyn Miller of Columbus, Ohio, was
listening, "as usual," on a crystal set
he has been using "down through the
years." Mr. Miller wrote KDKA for a
program schedule, says the station, adding that the Columbus man has been
listening to KDKA since Nov. 2, 1920,
when it went on the air with the HardingCox presidential election returns. NBC
Radio saluted KDKA on its Fibber
McGee & Molly, Jane Pickens and Mel
Allen programs, the station said.
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in steel
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of experience unmatched in
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Truscon

facilities for the complete design
and production of steel towers
are modern and efficient.
Ask

Truscon

first . . . whether

your requirements
small towers

call for tall or

. . . guyed

or self-

supporting . . . tapered or uniform
in cross-section . . . for AM, FM,
TV or Microwave transmission.
Your

telephone call or letter to

any convenient

Truscon

district

office or to "tower headquarters"
in Youngstown will get your
tower

program

going as soon as

defense requirements

permit.

^i«!scD&

TRUSCON

Broadcasting

• Telecasting

DIVISION
L
STEE
STEEL
CORPORATION
1074 ALBERT STREET
•
YOUNGSTOWN 1, OHIO
Export Department: Chrysler Building, New York 17, N. Y.
N
TRUSCO
REPUBLIC

a name

you can DUIlu on

November 16, 1953

•

Page 99
J \\

INTERNATIONAL

IKE'S
COVERS
TV
VISIT
PARLIAMENT
FIRST television broadcast from inside the
Canadian Parliament was to have been made
Saturday during the visit of President Eisenhower to Ottawa [B*T, Nov. 9].
CANADA The Canadian Broadcasting Corp.,
in arranging the telecast, brought a
special crew of 15 engineers, three program men
and two commentators from Toronto and Montreal to cover the historic event from the House
of Commons' chamber.
The live telecast was to be made only by
CBC, starting at 1 1 a.m. with the welcoming
address by Prime Minister Louis St. Laurent
in both French and English. President Eisenhower then was scheduled to speak for 15
minutes, after which the speaker of the House
of Commons would reply in French, and the
speaker of the Senate in English.
Three "cameras were placed to get all angles
of the ceremonies within the chamber, where
the elected members of the House of Commons,
appointed members of the Canadian Senate,
Judicial and clerical dignitaries were to be
seated. The distinguished visitors' gallery,
where two of the tv cameras were set up, was
reserved for diplomatic representatives. The
third camera was located in front of the House
of Commons' speaker's chair.
The program was to be carried by CBC commentators in English to Ottawa and Toronto
stations, and to U. S. networks carrying the
ceremonies via microwave pickup at Buffalo,
N. Y. Montreal was to receive commentary in
both English and French.

WANT

TO
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CANADA?
One
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covers
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40%

Canada's
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Tell It to the Judge
XEQ-TV— Powerful
XEQ-TV Mexico City, located at an altitude of 13,405 feet which is
MEXICO said to make it the "highest
tv station in the world," is
reported to have completed arrangements
that will make it "the most powerful station in the world." According to Ernest
Marx, director of the International Division of Allen B. DuMont Labs., XEQTV has ordered a 50 kw DuMont amplifier, plus a new 12-section super-turnstile, high-gain antenna. These additions,
Mr. Marx noted, will give the station
an effective radiated power of 600 kw,
which he described "as the strongest
picture power ever broadcast."
CBLT (TV)'sNew Studios
AN AUDIENCE participation studio with rehearsing studios for CBLT (TV) Toronto has
been purchased by Canadian Broadcasting
Corp. for an undisclosed sum at
CANADA
1140 Yonge St., Toronto, former
engineering and record distributing
center of RCA-Victor Ltd. CBC officials have
for some time been looking for adequate space
for their rapidly expanding tv requirements. The
two-story building will be converted for large
scale musical tv programs and variety shows,
as well as for storage and paint shops. A coaxial
line will connect the building with CBLT's
transmitter at 354 Jarvis St. It is hoped to have
the building ready for use by Dec. 1.
Reds Ease Censorship
THE AP reported last week that the Russians
have abolished censorship of programs of Ravag, state-owned radio station of the Austrian
Government. According to the reAUSTRIA
port, the announcement came from
the Austrian cabinet which said
the Russians also had informed the government
of their intention to abandon censorship of theatres and concerts in the Soviet occupation zone.
Three More Join CARTB
THREE more independent Canadian stations
have joined the Canadian Assn.
CANADA of Radio and Television Broadcasters, bringing the total to 120
member stations. New members, whose applications were accepted at a CARTB board
meeting in late October at Ottawa, were CFBC
St. John, CKLC Kingston and CKEC New
Glasgow.

sales

GM's

cm
TORONTO
50,000 WATTS, WW
K.C.
CFRB covers over 1/5 the homes in
Canada, covers the market area that
accounts for 40% of the retail sales.
That makes CFRB your No. 1 buy in
Canada's No. 1 market.
REPRESENTATIVES
United Stales: Adam J. Young Jr., Incorporated
Canada: All-Canada Radio Facilities, Limited
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Tuesday

TUESDAY EVENINGS on Canadian
television may become known as the
General Motors evening, for General Motors has just added another
CANADA Wz hours to its time that
night. The sponsor brings in
the quarter-hour Dinah Shore Show, onehour Milton Berle Show, and follows
with Wi hours of live Canadian theatrical show from Toronto. In addition,
General Motors of Canada imports the
half-hour evening Dave Garroway Show
and a second quarter-hour Dinah Shore
Show on other evenings. All these are
placed through MacLaren Advertising
Co., Toronto. The programs are kineoscoped for use on non-network Canadian
tv stations as these come on the air.

TRAFFIC violators in Salt Lake City may find
themseves starring in a new radio show,
Traffic Court, according to the station. Alvin
G. Pack, director of program operations for
KDYL that city, says the station is recording
an hour of traffic court sessions daily. The recording will be edited and condensed into
half-hour programs to be heard nightly Monday through Friday 10:30-11. Judge Neeley
who sits on traffic court gives a short message
on a major traffic problem at the beginning
of each program. The judge has praised the
station, which is working with city courts and
the local public safety department, for providing time and facilities free as a public
service.
WSLS-TV's Endeavor Goes Over
WHEN the local 1954 Community Fund Campaign public relations director asked WSLS-TV
Roanoke, Va. — less than a year old — to telecast
an hour-long show in behalf of the drive and
also to invite a live audience, it was a real
challenge. The ch. 10 station is not in its new
home as yet and is operating from its one-floor
quarters in a seven-story office building. But
the physical set up did not phase the station.
The show was telecast, using the studio and
an auditorium of the local power company
from where a cooking school had been televised. The show was smooth and successful,
according to the station.
KDYL School Safety Aid
KDYL Salt Lake City has been commended
by the Utah Congress of Parents & Teachers
and local police for its school safety campaign
in which it runs six spot announcements each
school day asking motorists to drive slowly
going past schools. For most effect, KDYL
uses schoolboys and girls to make the announcemessage. ments, mentioning a different school in each
Goss Records for Defense
AN announcement series he hopes no one will
ever hear has been recorded by Columbia
Pacific Radio Network newscaster Frank Goss.
Mr. G oss is the official radio voice of the
Southern California Civil Defense organization.
The recordings are for local stations to warn
of approaching air raids and to issue instructions to listeners. The recordings, the property
of Civil Defense will be played only in case
of actual attack.
KING Salutes Road Courtesy
KING Seattle, which last year ran a successful
public service campaign against jay-walking in
conjunction with the Advertising and Sales
Club of Seattle and the Seattle-King County
Safety Council, has launched a "KING Courteous Driver" campaign to recognize the safety
achievements of careful motorists. A courteous
driver, selected by local and state law-enforcement officials, is named each day on KING's
Traffic Jamboree, conducted by Al Cummings,
disc jockey. The driver receives several merchandise awards.
WAVE

Wades

Into News Events Twice

FOR WAVE-AM-TV Louisville it was a major
role played twice in recruiting volunteers to
assist in two emergencies in the area. The first,
a crash of a chartered airliner bringing soldiers
from Camp Kilmer, N. J., to Fort Knox, Ky.,
killed 24 persons and injured 18 others. The
second, a few weeks later (Oct. 18), was a
Broadcasting

Telecasting

and

* During a recent 60-day period, i.e., June and July,
a reliable house-to-house audience survey covering
the three most popular television viewing hours
between 6:45 p.m. and 9:45 p.m. -Mondays through Fridays- shows
the results given below. These figures are based
on a cross-section of 12,732 homes
with TV sets, out of which 50.5 per cent,
were tuned in at the time of the survey.
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fire which burned more than 500 acres of timber and brush in Jefferson County, near Louisville. Local police asked WAVE to run announcements on radio and tv for blood donors
only two hours after the plane cracked up at
Standiford Field. An hour after the call, the
Red Cross said it had more volunteers than
it could handle. With five fire departments
attacking the blaze, help was asked of the
WAVE stations. Two hours after the call, the
fire departments said so many volunteers showed
up that four roads were jammed. WAVE said
other local stations also joined in answering
the appeals. Radio and tv in Louisville, according to the station, received praise from
Red Cross and other public officials as well as
newspapers in the city.
Pint for Every Kilocycle
WQAN Scranton, Pa., which operates on 630
kc, set up a goal of 630 pints of blood in its
Oct. 20-30 drive to aid the American Red Cross
campaign. The goal was topped by 62 pints.
Cecil Woodland, station's general manager,
noted that a 10-day drive last June by WQAN
exceeded all Scranton ARC chapter records.
Highlight of the present drive was "Mr. 630" —
Adam Bailer. He gave the 630th pint and also
added to his personal record of 32 blood donations. The entire WQAN staff donated.
Aids Cancer Victim
NEARLY $300 was donated to a 16-year-old
cancer victim, son of a widow, as the result
of an announcement on KDAV Lubbock, Tex.,
by announcer William (Hi-Pockets) Duncan on
behalf of the boy, according to the station,
which said some listeners picked three bales

Anti-Ice

Box

Effort

WEOL Elyria credits its public service
drive in cooperation with the Junior
Chambers of Commerce in Elyria and
Lorian, Ohio, in rounding up old, abandoned ice-boxes with legislation initiated
by Mayor John Jaworski of the latter
city making it a criminal offense to retain an icebox which is not in use and
located where it can be entered by children.
of cotton for $144, other listeners donated $118
and the West Texas Gin Co. donated its $36
ginning charge; all the money was turned over
to the cancer victim.
Special KING Award
KING Broadcasting Co., licensee of KINGAM-FM-TV Seattle, has received a special
award for work in the United Good Neighbor
fund-raising campaign for 63 welfare and health
services. For the first time since World War II,
the campaign ended on schedule, with its
$3,322,000 goal in sight. Highlights were fiveminute progress reports nightly on KING-TV
and film promotion spots showing how the
money received is used.
Bower Heads Anti-Fire by Radio
FOREST FIRE situation in the southern part
of West Virginia has sparked the appointment

of Bob Bower, WTIP Charleston, W. Va., to
be radio forest fire prevention campaign coordinator. Carl Johnson, director of the state's
conservation commission, made the appointment. Mr, Bower will direct efforts of radio in
the state to prevent the spread of forest fires.

For Chest, It's All Four in St. Louis
ALL four "leading radio stations" in St. Louis
had talent taking part in a half-hour broadcast
kicking off the annual Community Chest fundraising campaign on Oct. 17, according to
KMOX St. Louis which was host station. Sharing the spotlight on the Red Feather Show
were personalities from KSD, KWK, KXOK
and KMOX. A local speaker reminded listeners
that the Chest "never pays a penny for radio-tv
time, although it costs lots of money," KMOX
reports. Other stations may be hosts at a
future date.

WKY

Plays Traffic Cop

WKY Oklahoma City and the state highway
patrol's airborne traffic squad have teamed up
to reduce traffic snarls in the heavy Saturday
traffic on highways leading into Owen Stadium
at Norman during U. of Oklahoma home football games. On special signals the airborne
squad passes traffic instructions and conditions
to the motorists below via the mobile unit
outside the WKY studios, which cuts into
WKY programs to relay the information. This
teaming-up has "scored so many touchdowns
against traffic snarls that motorists can hardly
believesaid.
they are on the football highway,"
WKY

Sioux City's Thirteenth
THIRTEENTH of October is remembered by radio listeners and tv viewers alike
in Sioux City as the date when the first simulcast there was made by local stations KVTV
(TV), KTRI and KCOM Sioux City and WNAX
Yankton of a marathon show on behalf of the
local Community Chest drive. Some 308 calls
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Assists at Benefit Show
WALK Long Island Program Director Jack
Ellsworth was m.c. at a benefit show for Long
Island charities staged Nov. 13-14 by the Patchogue Kiwanis Club. Mr. Elsworth also headed
a committee which procured talent for the show.

Governor
ammans
ftileen H

WKNE

KEENE,

Praises WKNE
N. H., has won the ac-

colade, "good broadcasting," from Gov.
Hugh Gregg for a half-hour exclusive
interview with a witness subpoenaed by
the state attorney general in New Hampshire's investigation of alleged communism. Gov. Gregg visited the station

bns-tv
COLUMBUS, OHIO
•
CHANNEL
10
CBS-TV NETWORK — Affiliated with Columbus Dispatch
and WBNS-AM • General Sales Office: 33 North High St.
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to hear a playback of the recorded interview, made by WKNE newsmen Palmer
Payne and Ted Sawyer and broadcast
the following day.
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MANUFACTURING

CHRISTMAS
POOR,
Major

MAY

TV

BECOME

manufacturers

tures have been already announced. Emerson
said it would put out a color set costing only
25% more than comparable black and white
receivers within 18 months after the FCC approved compatible color tv.
Little Sightmaster Co., New Rochelle, N.Y.,
announced not long ago that it would have a
color converter on the market following the
FCC approval of color tv. This would convert
a black and white set into a color set. Cost
would be about $250, it was said.
Peculiar difference of opinion exists regarding the severity of the tv sales slump between
manufacturers and dealers-distributors.
Manufacturers, admitting some falling off in
the higher priced lines, maintain that overall
business
Maybe
not as "hot"
they
would likeis itfine.
to be,
but generally
fairly as
decent.

FORECAST:

SALES

WORSE

cut prices on

higher-priced categories. Workers
is labeled the villain of it all.

LOOKS like a lousy Christmas for the sellers
of tv receivers.
Price cuts six weeks before Christmas — the
season when radio-tv dealers figure on selling
50% of their year's supply — bodes no good
for the remainder of the year.
Latest to cut prices is Westinghouse, which
last week lopped $80 to $200 from the list
prices of various of its tv models. Before that
Hallicrafters cut prices $22 to $28 on most
models and Raytheon slashed prices 6% to 13%
on most models.
The villain in the sad situation, as far as
can be learned, is overproduction. Already,
tv manufacturers have produced as many receivers as they did in all of 1952 — 6.1 million.
And inventory, in all pipelines, for the first
nine months of the year approached 2.5 million,
compared to 1.5 million at the same time last
year.
Tv employes are being laid off. RCA laid
off 2,000 workers recently. Crosley cut 500
off the payroll. GE dropped 350. Westinghouse officials have said that layoffs in December were certain.
Why the slump in what is normally the best
season of the year for television receiver sales?
General consensus is that business in consumer durables is "soft." Automobiles are
used as the prime examples. Auto sales began
sagging early this summer. Sales of "white
goods" (refrigerators, stoves, freezers) also have
been below expectation in recent months.
It is felt in some quarters that tv sales have
only now begun to feel the effects of the general
business softening.

their lines, especially in the
are laid off.

'Overproduction'

color publicity has been most harmful. Customers willing to spend $500 or more for a receiver seem to be willing to wait for color,
even if initial prices may go as high as twice
that amount.
Magnavox Reaction
The color factor was considered so significant
by Magnavox that the Fort Wayne company
took full page newspaper advertisements in
major cities last week to "educate" the public
ion the subject. While acknowledging that

An RCA official termed reports of a "major
slump" in tv set sales as "highly exaggerated."
A Westinghouse spokeman admitted sales were
"disappointing" but agreed that it mostly applied to sales of higher priced merchandise.
A Motorola executive scored "the prophets
of gloom" who predict business cutbacks. He
said Motorola has no serious sales problem.
Admiral Sales Still Up

color tv would undoubtedly get the FCC's green
light soon, Magnavox pointed to the limited
production of color sets the first few years, the
high prices ($700-$ 1,000 has been the range
most quoted), and the small pictures (12Vi-in.)
as indications that the purchase of a black and
white receiver now is still worthwhile.

An Admiral official reported that sales for
Besides Magnavox's publicity on color, Emerson sometime ago guaranteed its black and
white sets against the coming of color; said it
would refund the full purchase price of the
black and white receiver and credit it against
any color tv receiver purchase. The offer is good
to lune 30, 1954, and applies only to the 1953
line of Emerson sets.

the
fourth
quarter are still ahead of last year's
at this
time.
Other manufacturers, however, acknowledged "slippage" in sales. A CBS-Columbia
spokesman estimated that tv set sales are off
about 10% in October compared with September.
Hoffman Radio's Walter L. Stickle declared
there was too much inventory at all levels.

Although color sets are presumed to be in
the $700-$ 1,000 bracket initially, some depar-

However, he attributed his company's stable

Effects of Color
Surprisingly, most astute observers feel that
the imminence of compatible color tv is not
the single, key factor playing hob with sales.
Color is a contributory reason, not the main
one, these distributors and dealers say.
Yet, as the public hears more and more
about the advent of color tv, most industry
leaders feel it is responsible in some degree
to the falling off of tv set sales at this time.
One of the disappointments of the tv trade
seems to be the lack of sizable sales in new tv
markets. In lanuary 1953 there were 78 markets with tv stations; as of November 1953
these had increased to 199. Yet purchases in
new markets have not kept up with production.
Many of the new markets are uhf. Although
this has given impetus to the sale of converters
and all-wave tuners, it apparently has not
sparked enough sales to make a dent in the
falling sales curve.
Reasons for this have been attributed to the
fact that most uhf stations are not operating
with full power and therefore their pictures
have not been of high calibre, nor have they
been able to truly cover their markets.
One explanation seems to be that old markets,
pretty well saturated, have been moving slowly
— and the new market sales have not taken up
the slack.
There seems to be agreement that the slump
is mostly in the high priced models and not in
what the trade calls the leaders. Yet, sales of
the more costly consoles and combinations are
where the velvet comes in — where the manufacturers and distributors and dealers get their
major profits.
It is in this category, it is understood, that
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condition to the opening of new tv markets,
and reported that Hoffman sales for September
were the largest in the firm's history. Mr.
Stickle added that this year's third quarter
report shows a A%% increase over the firm's
1952 third quarter report.
Comments from distributors and dealers are
more explicit and colorful. A Washington distributor for a major name brand said his sales
were 66 2/3% down from the same period last
year. He attributed the serious drop to govern-

pected. He attributed the sales slump in highpriced receivers to the fanfare made over color.
Dealers are reporting, he said, that consumers
are holding off because they feel that color
television is "right around the corner."
The company has placed production cutbacks into effect, the RCA spokesman said, but
pointed out that this does not necessarily indicate that "poor business" is anticipated for the
early part of next year. He explained that production was at a peak for the first eight or
nine months of 1953 and the company is now
returning to "normalcy."
A spokesman
for Westinghouse Electric

this barrier may dissolve when the public begins to understand that color sets of reasonable
price are not in the immediate offing. The
Westinghouse spokesman also noted that uhf
sets have not moved as well as expected, and
placed some of the responsibility on uhf
station operators. He said that since they are
not operating at maximum power the pictures
are "poor" and added that programming generally has not been of "high calibre."
CBS-Columbia estimates that tv set sales
were off about 10% in October as compared to
September, according to a company official.
He attributed the decline to publicity on color
television, the high degree of saturation in the
older markets and the failure of uhf markets
to develop as expected. He also pointed out
that since uhf stations are not operating at
maximum power, reception is "poor" and consumers have been disappointed with the picture. The showing of uhf, he added, is not
surprising because stations generally have used
only "lackadaisical promotion."
William J. Halligan, president of Hallicrafters
Co., Chicago, told B*T a number of factors,
including "the wide publicity about the imminence of color," has contributed to the need
for adjustment in the monochrome tv set field.
He predicted the black and white market would
remain substantial in the near future.

GATHERED around an RCA-Victor color tv receiver at the first coast-to-coast color tv
demonstration staged by NBC in Burbank Nov. 3 are Dr. Charles B. Jolliffe, vice president
and technical director, RCA; Brig. Gen. David Sarnoff, chairman of the boards, RCA and
NBC; 0. B. Hanson, vice president and chief engineer, NBC; Frank Folsom, president,
RCA, and Emanuel Sacks, NBC staff vice president.
ment employes' insecurity about jobs.

Corp. described the fourth quarter to date as

Bernard Altman, president of Brandt's Tv &
Appliance Inc., New York, was succinct: "Sales
right now stink," he said.
Jules Smith, Davega stores vice president,
agreed that sales had dipped 15% from the
same period a year ago, added that "the only
sales are in the low price sets ... [if the public
only knew of the] bargains in the more expensive models."
Comments from manufacturers, checked by
B*T last week, follow:
An official of the RCA Victor Division

"disappointing," and agreed with RCA that
the major disappointment has applied to sales
of high-priced sets. He noted that such a development isespecially significant for Westinghouse because high-priced receivers predominate in its line.

acknowledged that there has been a "sizable decline" in the sale of high-priced sets
but added that other lines are selling as ex-

He acknowledged that "unmanageably large
inventories" had developed as a result of the
record high production level the company had
maintained since February of this year.
He cited the advent of color television as
one factor that is building up sales resistance
by consumers, but expressed the opinion that

Halligan Stresses Adjustment
"We've been on the upcurve for a long while
and an adjustment is in order," Mr. Halligan
said. One factor affecting the business is the
long summer we have had — unseasonable
weather, with people still out playing that last
game of golf. That's hurt. Also, the wide publicity about the imminence of color has hurt,
restoring the industry to a much more conservative level. It is, however, well able to
adjust itself and can tighten its belt to adapt
itself to a smaller monochrome business in
1954 and 1955. Things are not too bad and
there will be plenty of black and white business
in the years to come.
A spokesman for Admiral Corp. attributed
the slack in tv set sales to "premature publicity" and reports that color tv is "just around
the corner." Even so, he said, Admiral's sales
for the fourth quarter are still ahead of last
year's at this time. The firm has no plans for
cutting prices during the upcoming seasonal
period and, in fact, has raised them in recent
months. Some backlog exists in the larger screen
sizes.
Motorola Reports Some Slowdown
A spokesman for Motorola Inc. in Chicago
said there has been some slowdown in 24-inch
and 27-inch set sizes and that these receivers
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13 East 40th Street

Murray Hill 9-0200

Canadian Marconi Co.

Atlantic 9441

were not moving "as anticipated earlier this
year." He said a "great deal" of the slowdown
can be attributed to "consumer hesitancy" created by current reports on color television. But
there has been no backlog "of any serious proportion" on the larger sizes, he said, adding that
sale of 17-inch and 21 -inch sets has been
gratifying.
"There have been too many sensational headlines— 'like color tv by Christmas' and other
ads — confronting the consumer," the spokesman said. "While many stories on the progress
of color tv have been accurate, the consumer
has not read down further into the stories for
fuller amplication. I doubt whether this state
of mind can be straightened out immediately."
Broadcasting
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Sales for Packard-Bell Co. for fiscal year
ending Sept. 30 show a 40% increase over last
year, and, according to Robert S. Bell, executive
vice-president, "we are confident of the future."
Electric League of Los Angeles figures, which
include set distribution in counties of Los Angeles, Kern, Orange, Riverside, San Bernardino,
Santa Barbara and Ventura, show total of
1,681,073 sets as of Sept. 30. September 1953
total of 28,867 set sales shows 43% increase
over August 1953 total of 20,196 and represents
a 16% decrease from September 1952 total
of 34,298 sets sold. League figures show set
sale decrease of roughly 4,000 in April this
year, followed by decrease of 3,000 in May.
Steady monthly increase started in June.
Kaye-Halbert Breaks Even
Kaye-Halbert Corp. says while it has recorded an approximate 50% decrease in Los
Angeles area sales, there has been an approximate 50% increase for the firm's product in
outside areas. Los Angeles is a saturated market and mostly a matter of second-set or tradein sales, according to Jack Brembeck, advertising manager. No price cut is planned, he added, despite fact firm cut its production last
quarter because of accumulated inventory.

Polarad Color Gear Ready
COMPLETE line of NTSC color tv picture
generating and monitoring equipment has been
announced by Polarad Electronics Corp., 100
Metropolitan Ave., Brooklyn, N. Y. Among
the units for which orders are being accepted
now, the company said, are color monitors,
slide picture signal generators, synchronization generators and bar generators.

Jerrold

Electronics

For Satellite

Test

Asks
Permit

COMMUNITY television-active Jerrold Electronics Corp., Philadelphia, largest manufacturer of community tv equipment in the country, last week completed a five-day test of a
satellite tv operation in Clinton, Md.
The test heralds no lessening of its belief in
the future of mountain-top television systems,
President Milton J. Shapp explained.
Jerrold has two satellite station equipment
orders ($12,000-$15,000 each) from Emilio
Ascarraga, Mexican radio-tv broadcaster
(XEW-TV Mexico City and others), and wanted to test them out "in the field." Since they
are designed to receive vhf ch. 9, Jerrold asked
the FCC to run the Nov. 9-13 test at Clinton,
Md., 15 miles southeast of Washington. D. C.
Jerrold picked up WTOP-TV Washington (ch.
9) and retransmitted on vhf ch. 3 with 5 w
radiated power. Washington signals were
picked up on a Yagi array and retransmitted
on the same type radiator. Both have a gain
of 10 db, Jerrold said.
Jerrold said it took field intensity measurements, checked on interference from a gasoline-powered generator and determined whether there was any interaction between the receiving and the transmitting antenna.
Emerson

Notes

Set Record

MORE television receivers were shipped by
Emerson Radio & Phonograph Corp. during the
month of October than in any previous single
month in its history, it has been announced
by Benjamin Abrams, Emerson president. He
added that sales were at a record high for the
fiscal year ended Oct. 31.

CONVENIENCE and protection are combined in this prize-winning shipping case
for rack-mounted transmitter units designed
and demonstrated here by Gene Wald, packaging engineer for Allen B. DuMont Labs.
Screened sides, coated with transparent
vinyl plastic, keep contents visible from
factory to station, insuring more careful
handling in transit and enabling station
technicians to arrange units for most efficient assembly without rummaging through
old-style non-visible packing cases. Package
was awarded first place among 35 entries
in the 'Cleated Panel Boxes' class at
Society of Packing and Material Handling
Engineers' Industrial Packaging Exposition
in Boston last month.

Ampex
Zenith Has Seven 'Secret' Patents
Zenith, undoubtedly has the greatest
DOWN in the musty environs of the U. S.
number. In addition to Messrs. Ellett and
Patent Office in Washington, television is
still catalogued under Telegraphy ( facsimile).
Gustafson, others who have received patents
on
various aspects of fee tv and who have
And if you're looking for subscription tv,
assigned
them to Zenith include: Erwin M.
you'll find it under a further subheading:
Roschke, George O. Striker, Nathan W.
"Secret."
Aram, Jesse E. Brown. Richard O. Gray,
Announcement that Zenith had been
Malcolm M. Hubbard, Francis W. Cotty,
granted seven patents for subscription tv a
Bertrand J. Miller, George V. Morris, Albert
fortnight ago sent a B«T reporter browsing
Cotsworth III, Roswell H. Herrick and
through the stacks. This is what he disPierce E. Reeves.
covered :
Nor are the latest patents involving pay
Zenith has 28 patents on pay-as-you-look
tv without the use of telephone lines the
tv. The first Zenith patent was issued May
first such that Zenith has received. In 1951,
1950 on an application filed in 1947 by
a proposal to use two signal channels — one
Alexander Ellett and Gilbert E. Gustafson,
for the coded signal and the other for the
and assigned to the radio-tv manufacturer.
decoding signal — was patented by Messrs.
It covered a system whereby a distorted
Aram and Brown.
signal broadcast from a transmitter is decoded by a signal sent over telephone lines.
The seven patents assigned to Zenith last
month involve various other means as well
This is the original "Phonevision" patent.
as improvements of accomplishing over-theBut Zenith was not the first. There is a
air decoding of a distorted broadcast pic1927 patent covering a method of secret
ture.
transmission of tv pictures issued to Gilbert
S. Vernam and assigned to the AT&T. There
Since 1952, Zenith has had a petition
are a number involving similar objectives
before the FCC seeking commercial auassigned to RCA, Motorola, and Federal
thorization of subscription tv. In recent
Telephone & Radio Co. There is one in the
months, the principle of pay-as-you-look
name of A. H. Rosenthal (Skiatron). Aptelevision has gained support from a number
plications are not made public at the Patent
of
uhf tv operators and permittees as the
Office so there is no indication who or how
best
means of permitting them to compete
many are pending. There are 44 grants of
with nearby, large-city vhf stations [B»T,
patents for subscription tv (Classification
Aug. 10 et seq.].
178, sub-classification 5.1).
Broadcasting
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Forms

New

Unit

FORMATION of a new subsidiary, Ampex
Loudspeaker Co.. with manufacturing facilities at 6915 Farmdale Ave., North Hollywood,
has been announced by Alexander M. Poniatoff,
president of Ampex Corp.. Redwood City,
Calif., manufacturers of magnetic recording
equipment.
Thomas L Taggart. Ampex comptroller, has
been temporarily reassigned manager of the
subsidiary, he said. The Ampex loudspeakers
are being built under license from James B.
Lansing Sound Corp. Under the expanded operations Ampex now provides complete sound
equipment. Included are magnetic pickup
equipment, amplifiers and speakers.

'Forbes'

Cites

Emerson

EMERSON Radio & Phonograph Corp., New
York., is described in the current issue of
Forbes magazine as "the fastest growing television receiver manufacturer" in the country.
An announcement from Emerson last week
said this conclusion is based on a survey by the
magazine of the financial aspects of 12 leading
television manufacturers for the ten-year period,
1943-52. In order of composite ranking, the
other manufacturers were said to be General
Electric, RCA, Westinghouse, Sylvania, Motorola, DuMont, Avco, Zenith, Admiral, Philco
and Raytheon.
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MANUFACTURING
Government
On

Eases

Transistor

Rule

Manufacture

THE GOVERNMENT on Nov. 2 eased rigid
defense limitation on the production of transistors and crystal diodes.
The action met strong objections voiced by
some manufacturers that all their production
of these two important electronic equipment
components was being taken up by the military,
thus barring a supply to commercial customers
who wish them for experimental and developmental use.
GENERAL Electric's image box (center unit)
developed by Bausch & Lomb for sale at
$235 enables a station to transmit films
in an emergency by use of a studio camera
(right) when the film camera fails. The
ground-glass plate in the image box picks
up films or slides from the projector (left)
on one side and images are picked up by
the studio camera on the other.
Jolliffe Foresees
Replete

With

Future

Home

Electronic

Aids

DR. Charles B. Jolliffe, vice president and
technical director of RCA, last week foresaw
a time when electronic devices will prepare
the meals, provide entertainment, "deliver" the
daily newspaper, guard the house and even
handle the family accounts.
In a talk to the Scarsdale (N. Y.) Woman's
Club on Wednesday, he ascribed these features
to what he called the "electronic dream house
of the future."
"Fact as well as fancy plays a part in this
story," Dr. Jolliffe said, "for, as you recognize,
some of its elements are already in use, and all
of them are possible."
He said the U. S. "is fortunate, indeed, that
it is pre-eminent not only in the scientific development ofelectronics, but also in its application," and credited the nation's advance in this
field in large measure to the work of the many
industrial laboratories, such as RCA's David
Sarnoff Research Center at Princeton.
He also noted that RCA had spent more
than $50 million during the past 20 years on
the development and introduction of blackand-white television and is engaged in a similar
research project that has advanced the imminence of color tv, now in prospect of early
introduction to the public.

' The Dept. of Commerce's Business and Defense Service Administration said that transistor and diode manufacturers now can stay
within the percentage limitation that has been
in effect for receiving tubes. This limitation
(M-17) requires a manufacturer to provide
50% of his tube production to the military if
only one company makes the tubes, or 25%
if more than one company produces them.
Electronics

Parts

Show

MEMBER companies of four manufacturing
associations which co-sponsor the annual Electronics Parts Show have received brochures and
contracts for the 1954 exhibition, it has been
announced. The convention will be held at the
Conrad Hilton Hotel in Chicago May 17-20.
Sponsoring groups are Radio-Electronic-Television Mfrs. Assn., Sales Managers Club Eastern Division; Assn. of Electronic Parts and
Equipment Mfrs., and the West Coast Electronic Mfrs. Assn.

RCA Victor Division of RCA has shipped 1 kw
am radio transmitter to KCCT Corpus Christi,
Tex. Transmitter is new RCA type BTA-IM.
Ampex Corp., Redwood City, Calif., has organized wholly-owned subsidiary, Ampex Loudspeaker Co. at 6915 Farmdale Ave., North
Hollywood, Calif. Thomas L. Taggart, Ampex
comptroller, temporarily reassigned as manager
of loudspeaker subsidiary.
CBS-Hytron, Danvers, Mass., has prepared for
servicemen and dealers new data sheet defining
company's 5AW4 high-vacuum rectifier and
new catalog for servicemen describing useful
tools.
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Sylvania

Station,

Cincinnati

Plant

Extension

CONSTRUCTION by Sylvania Electric Products Inc. of a 200,000-square-foot plant extension near Seneca Falls, N. Y., to be used for the
manufacture of large-size television picture
tubes and for pilot production of color tubes is
nearing completion, W. H. Lamb, general manager of Sylvania's Television Picture Division,
has announced.

Manufacturing

THE LATEST

BUSINESS

CROSLEY Broadcasting Corp. buys a 50 kw
Standard Electronics Corp. tv transmitter
for its WLWA (TV) Atlanta's scheduled
boost to 316 kw video power in December.
Robert E. Dunville, Crosley president, signs;
watching are (I to r): James Evans, Standard
sales engineer; K. T. Murphy, Crosley vice
president-controller, and William H. Zillger,
Standard vice president.

Shorts

Hollywood Film Co., that city, recently announced completion of 16 new safety film storage vaults, making total of 51 storage units.
Firm manufactures and distributes tv film production supplies and equipment.
Sylvania Electric Products Inc. announces development of new tube type, 6BN6. In sound channel applications for fm or tv receivers, tube
performs function of limiter, discriminator and
audio amplifier, thus reducing number of tubes
needed, company says.
Hermon Hosmer Scott Inc., Cambridge, Mass.,
announces new transcription amplifier, incorporating complete 10-w power amplifier and
power supply, as well as full-range controls and
adjustable equalizer-preamplifier. It may be used
for broadcasting, recording or home-music
sound reproduction. It features three-position
turnover and roll-off record-equalization controls. Amplifier is known as type 99-A.
S. O. S. Cinema Supply Corp. announces its
catalogue of motion picture and television production equipment is available free of charge
to companies or individuals in the industry.
The catalogue, which is said to number 80 pages
and contain more than a thousand different
items, may be obtained by writing the company at 602 West 52nd St., New York 19, N. Y.
Fisher, Wayland, Duvall & Southmayd, law
firm, announces removal of offices to 703 Perpetual Bldg., 1111 E St., N. W., Washington.
Telephone is Republic 7-1450.
Fretco Inc., Pittsburgh, announces development
of "Super Fretaray" broadband colinear array
that is reported to retain high gain on all channels, vhf and uhf.
Broadcasting
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Canadian-USA

Television Agreement
October 12, 1953

A. SCOPE OF AGREEMENT
1. This agreement relates to the assignment and
utilization of 82 television channels between 54
890 megacycles along the border between the
Dominion of Canada and the United States of
America within an area of 250 miles on either
side of the border. Assignments made at points
which are more than 250 miles from the border
need not be notified as hereinafter specified except that in cases of unusual powers or antenna
heights appropriate details may be exchanged
for informational purposes.
B. NOTIFICATIONS
1. Notification shall be made by an exchange
of documents between the Department of TransCommisFederal Communications
portsion.andThethe
Governments
shall notify each other
not later than 10 days following a grant of an
authorization for a television station within the
scope of the arrangement. Each Government shall
be provided 20 days after notification to object
to the proposed assignment.
2. The notification shall contain the following:
a. Transmitter location (city, longitude and
latitude).
b. Channel number
c. Channel frequency
d. Antenna —
(1) Height above ground
(2) Height above sea level
(3) Height
miles) above average terrain (2-10
(4) Horizontal directivity pattern
e. Effective radiated power
f. Call letters
C. POWER OF STATIONS
1. All station assignments within the scope of
this agreement shall have an effective radiated
signal in any vertical or azimuthal plane not in
excess of —
a. 100 kw for channels 2-6
b. 325 kw for channels 7-13
c. 1000 kw for channels 14-83
2. Lower power than that listed in (1) above
may be assigned by either Government, but
3. The assignment of lower power shall not prevent the authorization of maximum power at a
later date.
D. ANTENNA HEIGHT
1. There shall be no maximum limit on antenna
height.
E. OFFSET OF VIDEO CARRIER FREQUENCY
1. In order to obtain the most favorable possible desired to undesired signal ratio and the
maximum service areas in any group of three
stations located in close proximity to each other
and operating on the same channel, the video
carrier frequency of two of said stations shall be
offset by plus or minus 10 kilocycles respectively.
2. The frequency tolerance of stations in this
arrangement shall be maintained within plus or
minus one kilocycle of the agreed frequency.
F. ASSIGNMENT PLAN
Tables A and B contain all the assignments
made to Provinces and States within 250 miles
of the border. The specific assignments within
250 miles of the border are accepted.
G. TRANSMITTER LOCATIONS
Television transmitters shall be located so as
to serve the city to which the channel is assigned
and to promote the overall efficiency of the assignment plan. Transmitters shall be located
so as not to prejudice future assignments in the
other country. The following factors shall be
considered in the location of transmitters:
1. Co-channel separation, vhf and uhf.
2. Adjacent channel separation, vhf and uhf.
3. Oscillator radiation, uhf. (For the purposes
of this agreement, it is considered that two
stations separated by the receiver intermediate frequency, i. e., seven channels, may
cause oscillator radiation interference.)
4. I. F. beat, uhf. (For the purposes of this
agreement it is considered that two stations
separated by the receiver intermediate frequency, i.e., seven or eight channels, may
cause I. F. beat interference.)
5. Intermodulation, uhf. (For the purposes of
this agreement it is considered that two stations separated by less than six channels may
cause intermodulation interference.)
6. Picture Image, uhf. (For the purposes of
this agreement it is considered that two stations separated by 15 channels may cause
picture image interference.)
7. Sound Image, uhf. (For the purposes of this
agreement it is considered that two stations
separated by 14 channels may cause sound
image interference.)
H. CHANGES IN THE TABLE
Changes or additions to the Table of Assignments shall be effected by the procedure of
Notification as set forth elsewhere except that
Broadcasting
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City
Channel No.
St. Boniface (see Winnipeg)
Winnipeg-St. Boniface. 4+, 6—, 7+, 13, 18—, 24+,

Revised

Notification shall be made in advance, and the
Government shall have 30 days to object to the
change.
I. COOPERATION AND EXCHANGE
OF INFORMATION
The Administration of the respective countries
will exchange information and cooperate with
each other for the purpose of minimizing interference and obtaining maximum efficiency in the
use of television channels.
•TABLES OF ASSIGNMENTS
Offset Carrier Designators
+ Plus 10 kc
— Minus 10 kc
TABLE A
CANADA
ALBERTA
City
Channel No.
Calgary
2+, 4, 10, 12, 17, 23, 29, 35
Edmonton
3, 5 — , 11—, 13+
Grande Prairie
Lacombe
82—
Lethbridge
7, 22+
Medicine
Hat
6—,
15—
Red Deer
6
BRITISH COLUMBIA
Chilliwack
3, 42
Cranbrook
19+
Dawson Creek
5
Fernie
.•
24+
Kamloops
4+, 16
Kelowna
13, 21
Nanaimo
48
Nelson
5. 17New Westminster (see Vancouver)
Penticton
15+
Port Alberni
19
Prince Rupert
6+, 7
Trail
11, 14
Vancouver-New
2 + , 8+, 10+, 14 + , 30, 36
Westminster
Vernon
2, 27
Victoria
6, 40, 46
MANITOBA
Brandon
5+, 9+, 11+, 21, 32
Flin Flon
3+
Dauphin
8, 14+
Portage la Prairie ... 34

NEW BRUNSWICK
30, 36+, 42—
Cambellton
12, 20+
Edmunston
10+, 2827—
Fredericton
9+,
Moncton
16
Newcastle
18
St. John
4+, 6—, 17—, 23
St. Stephen
26—
Sackville
8+, 22
Woodstock
36 —
NOVA SCOTIA
Amherst
41 +
Antigonish
9. 34
Bridgewater
10, 43+
Halifax
3, 5, 12+, 15, 21, 27, 37
Kentville
19—
New Glasgow
18— 4, 6, 15+, 21+
Sydney
2+,
Truro
31
Windsor
25+
Yarmouth
13—, 14
ONTARIO
Barrie
14
Belleville
39—
Brantford
16 +
Brockville
46 —
Chatham
14—
Cornwall
36
Fort
Frances
5,
19—
Fort William (see Port Arthur)
Guelph
55
Hamilton
11 + . 51, 57, 68, 78
Kenora
9, 22—
Kingston
11—,
26—, 44—
Kitchener
13+, 45+
Kirkland Lake
9—
London
10, 18 —
Niagara Falls
29+
North Bay
10—, 15
Oshawa
53
OriUia
3+,— 30
Ottawa-Hull
4+, 9+, 30—, 40 +
Owen Sound
8—, 26
Pembroke
13—, 32
Peterborough
22
Port
FortArthurWilliam
2, 4—, 14, 20, 30+
St.
49—
St. Catherines
Thomas
24+
Sarnia
40
Sault Ste. Marie
2-, 12+, 22 +
Smiths Falls
42
Stratford
27Sudbury
5, 7, 17—, 23+

7

!_

_
the finest
remote control
system available . , .
positive control
20 metering circuits
40 control circuits

SCHAFER

REMOTE

CONTROL

SYSTEM

satisfied customers coast to coast
one year guarantee
two weeks delivery
complete — ready to install $1645

p a u I ©c tia f e r 0u s f o m #n g i n e e r i n g
2279 ALLESANDRO STREET
LOS ANGELES 39, CALIFORNIA
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FOR THE RECORD

FACTS

SHOULD
ABOUT

City
Channel No.
Timmins
6
Toronto
6+, 9, 19 — , 25
Windsor
9—, 32-f, 38Wingham
36
Woodstock
47
PRINCE EDWARD ISLAND
Charlottetown
13+, 14+
Summerside
11, 20

YOU
KNOW
UHF

CONVERTERS
Many converters on the market today
are unsatisfactory in fringe and
shadow areas where signal strength
is low. Before you install a UHF
converter in these areas you should
know these facts:
Signal power loss in the preselector
seriously affects picture quality.
1 Most UHF converters use slidingcontact shorted line tuners in the
preselector with a fixed power loss
of 6 db. The Turner uses High Q
coaxial cavity tuners with no sliding
contacts. Signal power loss is cut
to 3 db. The resulting low noise
figure keeps picture quality high.
Oscillator radiation often causes interference with neighboring sets. In
2 the Turner converter the oscillator
tube socket and all associated circuits are inside the coaxial cavity,
self-shielded. Removable covers provide asecond shield against radiation.
High amplifier noise figure can further damage picture quality. The
3 Turner converter uses a special
broadband amplifier with Cascode
circuit. It retains the preselector signal savings without appreciably increasing the noise figure. The Turner
amplifier noise figure is only 4 db.
Whether installing converters in
shadow and fringe areas, or putting
one in. your own home, remember
. . . the Turner often means the difference between good reception and
bad reception.
EXCLUSIVE TURNER FEATURES
• Higher sensitivity
• Extremely low noise figure
• Exceptional frequency stability
• Double shielding
• Hi-Q silver plated coaxial cavities
• No sliding contacts
OTHER MAJOR TURNER FEATURES
Continuous single-knob tuning. Illuminated
slide-rule dial. Smaller size: 8"x6"x6". Use
with UHF or combination antennas. Self powered, uses channels 5 or 6. Complete installation instructions. For 1 1 0-1 20 volts 50-60
cycles AC. Schematic included.

!
f% .

List price $49.50
In VHF fringe and
' shadow
areas, the
-ijlh Turner Booster is a
superior performer,
too.

r
"1
■The TURNER
Companyi
| 900 17th St., N.E., Cedar Rapids, Iowa
Gentlemen: Please send complete inforI motion on the Turner UHF Converter □
| Turner Booster □
I Name
■■
Address
| City
■ State
I .
Export: Ad Auriema, Inc.,
89 Broad St., New York 4, N. Y.
Canada: Canadian Marconi Co.,
Toronto, Ont. & Branches
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QUEBEC
Amos
4
Chicoutimi
2+, 12+, 14
Drummondville
19—
Granby
25
Hull (see Ottawa, Ont.)
Jonquiere
20
La Sarre
13
Matane
23—, 7
Montreal-Verdun
2, 6 — , 10, 12, 15+, 44
New Carlisle
2, 14—
Quebec
4, 5—,
Riviere du Loup
6,
30+ 9, 11+, 29, 39
Rimouski
3—,
Roberval
8, 1721 —
Rouyn
11 +
St. Hyacinthe
50 +
Ste. Anne de la
Pocatiere
13, 33+
Shawingan Falls
27
Sherbrooke
7, 42—, 48—
Sorel
17—
Thetford Mines
31 +
Three Rivers
21
Val D'Or
8
Valleyfield
Verdun (see Montreal) 38Victoriaville
37+
Ville Marie
2
SASKATCHEWAN
Gravelbourg
22
Moose Jaw
4—, 7—, 18+, 24—
North Battleford
3—
Prince
Albert
11
Regina
. 2, 9-, 12, 21 + , 27
Saskatoon
8+, 13 —
Swift Current
14
Watrous
6,
Yorkton
3, 30—
15+
TABLE B
UNITED STATES
CONNECTICUT
City
Channel No.
Bridgeport
43—, 49—, 71
Hartford
3+, 18-, 24
Meriden
'.
65—
New Britain
30+
New Haven
8+, 59+
New London
26 + , 81
Norwalk (see Stamford)
Norwich
57+, 63Stamford-Norwalk 27
Waterbury
53
IDAHO
Blackfoot
33
Boise
4+, 7, 9—
Burley
Caldwell
215—
Coeur d'Alene
12—
Emmett
26 —
Gooding
23
Idaho Falls
3, 8+
Jerome
17
Kellogg
33—
Lewiston
3—
Moscow
15
Nampa
6,12 +
Payette
14+
Pocatello
6 — , 10
Preston
41
Rexburg
27+
Rupert
!
21
Sandpoint
9+
Twin Falls
11, 13—
Wallace
27—
Weiser
20—
ILLINOIS
Alton
48
Aurora
16
Belleville
54+
Bloomington
15—
Cairo .
24—
Carbondale
34, 61 —
Centralia
32+, 59+
Champaign-Urbana
. .3+, 12—, 21, 27, 33
Chicago
2-, 5, 7, 9+, 11, 20, 26, 32,
Danville
24 38, 44
Decatur
17, 23+
DeKalb
67
Dixon
47+
Elgin
28+
Freeport
23
— 10 kc
+ 10 kc

City
Channel No.
Galesburg
4022 —
Harrisburg
Jacksonville
29
Joliet
48 +
Kankakee
14
Kewanee
60 —
La Salle
35
Lincoln
53+
Macomb
61 +
Marion
40
Mattoon
46 —
Mt. Vernon
38—
Olney
16 —
Pekin
69+
Peoria
8, 19, 37—, 43+
Quincy
10—, 21+
Rockford
13+,
39+, 45+
Springfield
2+, 20+, 66+
Streator
Urbana (see Champaign)65 —
Vandalia
28 —
Waukegan
22+
INDIANA
Anderson
61
Angola
15 +
Bedford
68
Bloomington
4, 30—, 36
Columbus
4238+—
Connersville
Elkhart
52
Evansville
7, 50—, 56, 62
Fort Wayne
69, 27 + , 33—
Gary
50, 66
Hammond
56 —
Indianapolis
6,
Jasper
19+8—, 13—, 20—, 26 + , 67Kokomo
31
Lafayette
47, 59
Lebanon
18
Logansport
51
Madison
25—
Marion
29+
Michigan City
62+
Muncie
49, 55+, 71
Princeton
52+
Richmond
32—
Shelbyville
58+
South Bend
34-, 40+, 46
Tell City
3110,— 57+, 63—
Terre
Haute
Vincennes
44+
Washington
60+
KENTUCKY
Ashland
Bowling
Green
Campbellsville
Corbin
Danville
Elizabethtown
Frankfort
Glasgow
Harlan
Hazard
Hopkinsville

59—
13, 17+
40+
16
35+
23
43—
28+
73+
19—
20

Lexington
Louisville
Madisonville
Mayfield
Maysville
Middlesborough

27—, 64
3—, 11+, 15, 21-, 41-, 5126
63
24+
57, 63+

Murray
Owensboro
Paducah
Pikeville
Princeton
Richmond
Somerset
Winchester

33—
14—
6+, 43
14—
45—
60
29—
37+
MAINE

Auburn
Augusta
Bangor
Bar Harbor
Bath
Belfast
Biddeford

23+
10—, 29+
2—, 5+, 16 —
22—
65
41—
59

Calais
Dover-Foxcroft
Fort Kent
Houlton
Lewiston
Millinocket
Orono
Portland
Presque Isle
Rockland
Rumford
Van Buren
Waterville

7,
18+20—
17+
24
8—,
14+ 17
12—
6+, 13+, 47—, 53 +
8, 19
25—
55—
15—
35+

MARYLAND
Annapolis
14—
Baltimore
2+, 11—, 13+, 18, 24+, 60Cambridge
22+
Cumberland
17+
Frederick
62 +
Hagerstown
52
Salisbury
16+
10
10 kc
kc
Broadcasting

Telecasting

MASSACHUSETTS
City
Channel No.
Amherst
82
Barnstable
52
Boston
2+,56 4-, 5—, 7+, 44+, 50Brockton
62
Fall River
46—, 68
Greenfield
58—
Holyoke (see Springfield)
Lawrence
72
Lowell
32+
New Bedford
28-, 34+
North Adams
74+, 80+
Northampton
36 +
Pittsfield
64+
Springfield-Holyoke . 55, 61
Worcester
14, 20
MICHIGAN
Alma
41+
Alpena
9+, 30—
Ann Arbor
20 + , 26Bad Axe
46—
Battle Creek
58—, 64—
Bay City
5-, 63-, 73+
Benton Harbor
42
Big Rapids
39
Cadillac
13-, 45
Calumet
13 +
Cheboygan
4 + , 36+
Coldwater
24—
Detroit
2+, 4, 7—, 50—, 56, 62
East Lansing
60+
East Tawas
25—
Escanaba
3+
Flint
,
12-, 16 — , 22-, 28
Gladstone
40 —
Grand Rapids
8 + , 17+, 23-Hancock
10—
Houghton
19
Iron Mountain
9, 27
Iron River
12—
Ironwood
31 —
Jackson
48
Kalamazoo
3—, 36—
Lansing
6 — , 54
Ludington
18+
Manistique
14+
Maniste
15—
Marquette
5+, 17
Midland
19+
Mount Pleasant
47—
Muskegon
29—, 35 +
Petoskey
31
Pontiac
44+
Port Huron
34+
Rogers City
24
Saginaw
51 — , 57—
Sault St. Marie
8, 10 + , 28—, 34
Traverse City
7 + , 20—, 26+
West Branch
21
MINNESOTA
Albert Lea
57 —
Alexandria
36
Austin
6—, 51+
Bemidji
24—
Brainerd
12
Cloquet
44
Crookston
21 —
Detroit Lakes
18+
Duluth-Superior, Wis. 3, 6+, 8—, 32, 38
Ely
16
Fairmont
40+
Faribault
20
Fergus Falls
16 —
Grand Rapids
20—
Hastings
29+
Hibbing
10+
International Falls ... 11
Little Falls
14+
10 kc
10 kc

GET

TEXAS

MONEY!

Over Half Million Dollars a day Pouring
from our East Texas Oil Field Alone I
CZ>

KFROCZ3

"Voice of Longview" —TEXAS
Broadcasting

• Telecasting

City
Channel No.
Mankato
15—23+
Marshall
22+
Minneapolis-St. Paul . 2 — , 4, 5—, 9 + , 11—, 17,
Montevideo
19
New Ulm
43—
Northfield
26
Owatonna
45
Red Wing
63
Rochester
10, 55—
St. Cloud
7, 33
St. Paul (see Minneapolis)
Stillwater
39—
Thief River Falls
15
Virginia
26 +
Wadena
27+
Willmar
31+
Winona
61
Worthington
32
Anaconda

a

complete

MONTANA
2+

Billings ..' .*
2, 8. 11
Bozeman
9, 22—
Butte
4, 6+, 7—, 15 +
Cut Bank
20+
Deer Lodge
25 +
Dillon
20
Glasgow
16
Glendive
18—
Great Falls
3+, 5+, 23—
Hamilton
17 +
Hardin
4+
Havre
9+. 11 +
Helena
10+. 12
Kalispell
8Laurel
14 +
Lewistown
13
Livingston
16—
Miles City
3—, 6. 10
Missoula
11. 13-. 21+
Poison
18
Red Lodge
18 +
Shelby
14—
Sidney
14
Whitefish
16+
Wolf Point
20NEW HAMPSHIRE
Berlin
26
Claremont
37
Concord
27 +
Durham
11
Hanover
21 +
Keene
45 —
Laconia
43
Littleton
24—
Manchester
9—, 48 +
Nashua
54
Portsmouth
19+
Rochester
51

THE

WHOLE

T&za&t
JOB
From coast
to ed
coast you
will find installations where
TOWER'S "Package" service is
paying: off. We manufacture the
tower and erect it — handle your
job from the planning stage on
through
service. complete maintenance
A NEW
DUTY

HEAVY
600

FT. TV

TOWER
Guyed type . . . heavy legs and braces
. . . designed for 100 MPH wind and
one-half inch ice load . . . hot dipped galvanized or shop coat of primer undercoat
. . . supports
all types
television
antennas and coaxial
feedof line
or wave
guide . . . complete erection by experiMICROWAVE

NEW YORK
Albany-SchenectadyTroy
6, 17 + , 23-, 41
Amsterdam
52 —
Auburn
37 —
Batavia
33 —
Binghamton
12—, 40—, 46+
Buffalo (Also see Buffalo-Niagara Falls)
17, 23
Buffalo-Niagara Falls. .2, 4—, 7+, 59
Cortland
56+
Dunkirk
46
Elmira
18+, 24Glens Falls
39+
Gloversville
29 —
Hornell
50
Ithaca
14+, 20—
Jamestown
58+
Kingston
66
Lake Placid
5 —
Malone
20+, 66
Massena
14—
Middletown
60
New York
2-, 4, 5+, 7, 9+, 11+, 25,
Niagara Falls (see Buffalo-Niagara Falls)
Ogdensburg
24+
Olean
54+
Oneonta
62—
Oswego
31
Patchogue
75
Plattsburg
28 + 31 —
Poughkeepsie
21 — , 83
Rochester
5—, 10+, 15—, 21, 27+
Rome (see Utica)
Saranac Lake
18
Schenectady (Also see Albany)
35
Syracuse
3—, 8, 43+
Troy (see Albany)
Utica-Rome
13, 19, 25 +
Watertown
48

REFLECTORS
TOWERS

AND"

TOWER
a pioneer reflectors.
in Microwave
ers and isMicrowave
We toware
manufacturers of famous Microwave
passive reflectors used by the U. S Government, Bell Telephone System and
leading
manufacturers
re'
flectors are used widely. .by. TOWER
TV stations
to direct microwave signal from studio
to transmitter. We invite you to check
with our satisfied customers.

TOWER
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FOR THE RECORD
City
Channel No.
NORTH DAKOTA
Bismarck
5, 12-, 18, 24
Bottineau
16+
Carrington
26—
Devils Lake
8+, 14—
Dickinson
2+, 4, 17
Fargo
6, 13—, 34-, 40
Grafton
17Grand Forks
2, 10
Harvey
22+
Jamestown
7—, 42
Lisbon
23
Minot
6+, 10-, 13+
New Rockford
20+
Rugby
38Valley City
4-, 32Wahpeton
45 +
Williston
8-, 11-, 34+
OHIO
Akron
49+,
55-, 61 +
Ashtabula
15
Athens
62—
Bellefontaine
63
Bowling Green
70
Cambridge
26
Canton
J
29
Chillicothe
56+
Cincinnati
.5—, 9, 12, 48-, 54—. 74Cleveland
3, 5 + , 8, 19, 25+, 65+
Columbus
4—, 6+, 10+, 34, 40—
Coshocton
. . it.
20
Dayton
2, 7+, 16+, 22+
Defiance .v. .jf
43
Findlay
53
Fremont
59+
Gallipolis
." . . 65
18+
Hamilton-Middleton
Lancaster
28—
Lima
35—, 73
Lorain
31 —
Mansfield
36+
Marion
17 —
Massillon
23+
Middleton (see Hamilton)
Mount Vernon
58
Newark
60—
Oxford
14+
Piqua
44—
Portsmouth
30
+— 10
10 kc
kc

YOU

GET

INTO

MIDWEST

MORE

HOMES

with

ttf^SIillOHS

Full Time, CBS
Affiliated with WTAD, Oulncy. Illinois

WTAD
ILLINOIS

930 KC . . . 5000 Watts, day
... 1000 Watts, night. CBS
Affiliated with KGLO. Mason City. Iowa
For availabilities, write:
Walter J. Rothschild.
National Sales Manager,
Lee Stations
Represented by Weed 6 Compatf
•

OREGON
55+
14 —
30—
37 +
15—
16
7—, 49—
9+, 13, 20+, 26
30
213+
43+
46—
5
16+
28
6+, 8—, 10, 12, 21-, 27+
4+, 28+
3+, 18—, 24+
37—
32

PENNSYLVANIA
Allentown
39, 67
Altoona
10—, 19+, 25—
Bethlehem
51 —
Bradford
70—
Butler
43—
Chambersburg
46—
Du Bois
31 +
Easton
57 —
Emporium
42
Erie
12, 35+, 41—, 66+
Harrisburg
27 — , 55+, 71+
Hazleton
63
Irwin
4+
Johnstown
6, 56 —
Lancaster
8—, 21+
Lebanon
15+
Lewistown
38
Lock Haven
32—
Meadville
37
New Castle
45—
Oil City
64
Philadelphia
3, 6—, 10, 17—, 23+, 29, 35—
Pittsburgh
2—, 11, 13—, 16, 47—. 53+
Reading
33+, 61—
Scranton
16—, 22—, 73
Sharon
39+
State College
44
Sunbury
65
Uniontown
14
Washington
63+
Wilkes-Barre
28, 34
Williamsport
36—
York
43, 49

SOUTH

1300 KC — 5000 Watts
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Albany
Ashland
Astoria
Baker
Bend
Burns
Corvallis
Eugene
Grants Pass
Klamath Falls
La Grande
Lebanon
McMinnville
Medf ord
North Bend
Pendleton
Portland
Roseburg
Salem
Springfield
The Dalles

RHODE ISLAND
Providence
10+, 12+, 16, 22

kglo
MASON CITY. IOWA

OUINCY.

City
Channel No.
Sandusky
42+
Springfield
52—, 76
Steubenville (see Wheeling, W. Va.)
Tiffin
47+
Toledo
11-, 13, 30+
Warren
67+
Youngstown
21—,
Zanesville
50+ 27, 73—

November 16, 1953

Aberdeen
Belle Fourche
Brookings
Hot Springs
Huron
Lead
Madison
Mitchell
Mobridge
Pierre
Rapid City
Sioux Falls
Sturgis
Vermillion
Watertown
Winner
Yankton

DAKOTA

9—, 17+
23+
8, 25
17+
12+, 15+
5—, 26
46
5+, 20—
27—
6—, 10+, 22—
7+, 15—
11, 13+, 38+, 44—
20
2+, 41
3—, 35+
18—
17 —
VERMONT
Bennington
33
Brattleboro
77+
Burlington
16+, 22+
Montpelier
3, 40
Newport
46
+10 10kc kc

City
Channel No.
Rutland
49+
St.
34—
St. Albans
Johnsbury
30
WASHINGTON
Aberdeen
58
Anacortes
34
Bellingham
12+, 18+, 24—
Bremerton
44, 50
Centralia
17
Ellensburg
49, 65
Ephrata
43
Everett
22—
Grand Coulee
37 , 28—
Hoquiam
52
Kelso
39
Kennewick (Also see
Kennewick-Richland-Pasco)
25
Kennewick-Richland-Pasco
Longview
Olympia
Omak-Okanogan
Okanogan (see Omak)
Pasco (Also see Kennewick-RichlandPasco)
Port Angeles
Pullman
Richland (Also see
Kennewick -RichSeattle
Spokane
Tacoma
Walla Walla
Wenatchee
Yakima

41
33
60
35—

19—
16—
10—, 25
land-Pasco) 31
4, 5+, 7, 9, 20, 26+
2—, 4—, 6—, 7+
11+, 13—, 56, 62
5—, 8, 22
45, 55
23+, 29+, 47

WEST VIRGINIA
Beckley
6—, 21
Bluefield
41+
Charleston
8+, 43+, 49—
Clarksburg
12+, 22
Elkins
40+
Fairmont
35
Hinton
31
Huntington
3+, 13+. 53—
Logan
23—
Martinsburg
58—
Morgantown
24
Parkersburg
15—
Welch
25
Weston
5, 32
Wheeling (Also see
Wheeling-Steubenville, Ohio)
57+
Wheeling-Steubenville, Ohio
7, 9+, 51+
Williamson
17
Adams
Appleton
Ashland
Beaver Dam
Beloit
Chilton
Eau Claire
Fond du Lac
Green Bay
Janesville
Kenosha
La Crosse
Madison
Manitowoc
Marinette
Milwaukee
Oshkosh
Park Falls

WISCONSIN
58+
42+
15+
37
57
24+
13, 19+, 25 +
54+
2+, 6
63+
61—
8+, 32+, 38—
3, 21—, 27-, 33+
65
11+, 32—, 38+
4—, 10+, 12, 19—, 25, 31+
48—
18

Portage
Prairie du Chien
Racine
Rhinelander
Rice Lake
Richland Center
Sheboygan
Shell Lake
Sparta
Stevens Point
Sturgeon Bay
Superior (see Duluth,
Wausau
Wisconsin Rapids
— 10 kc
+ 10 kc

17—
34
49—, 55
22
21+
15, 66—
59—
30—
50—
20+, 26—
44—
Minn.)
7-, 16+, 46—
14—

Broadcasting

• Telecasting

Station

Authorizations,
(As Compiled

Applications

by B • T)

Nor. 5 through

Nov.

OPE

KINESC

77

ING

RECORD

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.

with

Abbreviations:
CP — construction permit. DA — directional antenna. EBP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very nigh frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles.
— day. N. — night.
local sunset, mod. — Dmodification,
trans. LS
— —transmitter.
unL — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given In parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
Grants since July 11, 7952:
vhf
uhf Total
Commercial
1829
276
Educational
16 4581
25
Total Operating Stations in U. S.:
vhf
uhf Total
Commercial on air
208
100 308
Noncommercial on air
112

As of Oct. 31, 1953*
AM
FM
536
18
30
2,479
106
566
20
2,479
137
5863
2,603
5
148
187
34
113
781
2
6
3
2

Licensed (all on air)
CPs on air
CPs not on air
Total on air
Total authorized
Applications in hearing
New station requests
Facilities change request
Total applications pending
Licenses deleted in Sept.
CPs deleted in Sept.

TV
101
230
t214
545
150
t315
285
16
415
0
2

*Does not include noncommercial educational
fm and tv stations.
tAuthorized to operate commercially.
Am

and Fm Summary
On
Air

Am
Fm

2,497
566

Licensed
539
2,482

ACTIONS
New

Tv

through Nov.

11ing

Appls.
CPs Pendi»c
117 187
17
5

In
Hear137
3

OF

Stations

FCC

. . .

GRANTS
Chicago, III. — Chicago Educational Tv Assn.
granted noncommercial educational vhf ch. 11
(198-204 mc); ERP 61.7 kw visual and 33.1 kw
aural; antenna height above average terrain 610
ft., above ground 644 ft. Estimated construction
cost $350,677, first year operating cost $303,000.
Post office address 38 S. Dearborn St. Studio location 2935 W. Polk St. Transmitter location
105 W. Adams St. Geographic coordinates
41° ter
52'and45"
N. Lat.,GE.87°Legal
37' 51"counsel
W. Long.
Transmitantenna
Sidley,
Austin,
Burgess & Smith, Chicago. Consulting engineer
G. William Lang, Elgin, 111. A director is Lenox
B. Lohr, 1936-40 president of NBC, now president
of Chicago Museum of Science & Industry.
Public drive is underway to raise $1.1 million.
Granted Nov. 5.
Topeka, Kan. — Alf M. Landon, granted uhf ch.
42 (638-644 mc); ERP 88 kw visual, 50 kw aural;
antenna height above average terrain 373 ft.,
above ground 395 ft. Estimated construction cost
$235,345, first year operating cost $125,000, revenue
$125,000. Post office address National Bank of
Topeka Bldg., Topeka. Studio location to be
determined. Transmitter location 3.5 mi. WNW
of State Capitol Bldg. Geographic coordinates
39° 04' 07"
Lat.,antenna
95° 44' 12.5"
Long. counsel
TransmitterN.DuMont,
RCA. W. Legal
McKenna & Wilkinson, Washington. Consulting
engineer Jansky & Bailey, Washington. Sole
owner is Alf M. Landon, 65% owner of KSCB
Liberal, Kan., and independent oil producer.
Granted Nov. 5.
APPLICATION
Bangor, Me. — Murray Carpenter, vhf ch. 2 (5460 mc); ERP 1.415 kw visual, 0.848 kw aural; antenna height above average terrain 641 ft., above
ground 99 ft. Estimated construction cost $146,844, first year operating cost $206,000, revenue
$250,000. Post office address 35 Howard St., Bangor. Studio location Mt. Hope Ave., Bangor.
Transmitter location 1.25 miles SSE of Holden,
Me. Geographic coordinates 44° 44' 12" N. Lat.,
68°
36" W.counsel
Long.Pierson
Transmitter
antenna
RCA.40' Legal
& Ball, and
Washington.
Consulting engineer Page, Creutz, Garrison &
Waldschmitt, Washington. Mr. Carpenter is former president WPOR Portland, Me.; former treasurer of WABI-AM-TV Bangor, and former applicant for vhf ch. 13 in Portland. Filed Nov. 5.
APPLICATIONS AMENDED
Hatfield, Ind.— Owensboro Pub. Co. (WOMI
Broadcasting
• Telecasting

Applications tiled since April 14, 7952:
New
Amnd.
vhf uhf Total
Commercial
850
337
670 517 1,187^
Educational
50
24 26
503
Total
900
337
694
543 1,237*
1 Twenty-two CPs (5 vhf, 17 uhf) have been returned.
2 One applicant did not specify channel.
3 Includes 25 already granted.
1 Includes 483 already granted.
•
•
•
Note:
cities
effect

Amended processing procedures and revised city priority list (continuing only those
with contested applications) are now in
[B-T, Oct. 26].

Owensboro) amends application for new tv station on vhf ch. 9 to specify studio location as
Needmore St., Hatfield. Filed Nov. 4.
Indianapolis, Ind. — Indianapolis Bcstg. Inc.
(WIRE) amends application for vhf ch. 13 to
change studio location to New York & Talbot
Sts., Indianapolis; antenna height above average
terrain to 680 ft. Filed Nov. 9.
Indianapolis, Ind. — WIBC Inc. amends application for vhf ch. 13 to change ERP to 286 kw visual,
143 kw aural; studio location to 2845 North Illinois St., Indianapolis: antenna height above average terrain to 1,031 ft. Filed Nov. 9.
New Orleans, La. — James A. Noe, et al d/b as
James A. Noe & Co. amends application for new
tv station on vhf ch. 4 to change name to James
A. Noe, Harry Allsman, Raymond F. Hufft &
James A Noe Jr. d/b as James A. Noe & Co.:
change antenna height above average terrain to
707 ft.: studio and transmitter location to Behrman Hwy. S of Donner Canal, SE of New Orleans.
Filed Nov. 4.
Cumberland, Md. — Maryland Radio Corp.
amends application for uhf ch. 17 to change ERP
to 19.055 kw visual, 9.527 kw aural: studio location to be determined; transmitter location Wills
Mt., 2.5 miles N of Cumberland: antenna height
above average terrain to 1,007 ft. Filed Nov. 9.
St. Louis, Mo. — Missouri Valley Tv Co. amends
application for vhf ch. 4 to change antenna height
above average terrain to 1,071 ft. and transmitter
location to Junction of Old and New Tesson
Ferry Rd., St. Louis. Filed Nov. 4.
Memphis, Tenn— Hoyt B. Wooten d/b as WREC
Bcstg. Service (WREC) amends application for
vhf ch. 3 to change ERP to 100 kw visual and 60
kw aural. Filed Nov. 9.
APPLICATIONS DISMISSED
Boston, Mass. — Hildreth & Rogers Co. FCC dismissed application for new tv station on vhf ch.
5 at request of attorney. Dismissed Nov. 4.
Toledo, Ohio — Crosley Bcstg. Corp. FCC dismissed application for new tv station on vhf ch.
11 at request of applicant. Dismissed Nov. 4.
Existing

Stations . . .
Decisions
KATV (TV) Pine Bluff, Ark.— Central-South
Sales Co. granted modification of CP for vhf
ch. 7 to change ERP to 174 kw visual and 91.2
kw aural; antenna height above average terrain
1,010 ft. Granted Nov. 4; announced Nov. 10.
WFIE (TV) Evansville, Ind. — Premier Tv Inc.
granted modification of CP for uhf ch. 62 to
change transmitter and studio location to 10th
Ave. at Buchanan Rd., Evansville; ERP to 129
kw visual, 69.2 kw aural; antenna height above
average
Nov. 10. terrain 550 ft. Granted Nov. 6; announced

d
guarantee

YOUR
Results1

m
NOW, A DUAL-PURPOSE
RL 1 C di) INS
"SUPER

1200" CAMERA

MTV-T" Shutter
with Te IeVision -Tra nscription

...designed for Kinescope Recording. ..and
also shoots regular Live Action 16 mm
Sound-On-Film Talking Pictures with no
Camera modification! The "Super 1200"
Camera with "TV-T" Shutter (Pat. Appl'd.
for 1949) can Kinescope Record a 30
minute continuous show using 1200 foot
film magazines. Write today for information and prices.

| USE AURICON "TV-T" KINESCOPES FOR: |
| +C DELAYED RE-BROADCASTING
+C SPONSOR PRESENTATIONS

j

1

§

*K COMPETITION

I
1

1
1

CHECKS

-+C PILOT KINESCOPES
SHOW-CASE FILMS

|
§

-*C "HOT KINES"
AIR CHECKS

I
I

| Auricon 16 mm Sound-On-Film Cameras j|
H are sold with a 30-day money-back j
m guarantee. You must be satisfied! W

Auricon
ft. Kinescope
"TV-T"
Films are50 available
on loan
to TVDemonstration
Stations and
Film Producers. Please request on your letterhead.

Tv

BERNDT-BACH,

INC.

7365 Beverly Blvd., Los Angeles 36, Calif.
MANUFACTURERS OF SOUND-ON-FILM'
RECORDING
EQUIPMENT SINCE 1931
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KWWL-TV Waterloo, Iowa— Black Hawk Bcstg.
Co. granted STA to operate commercially on vhf
ch. 7 for the period ending May 3. Granted Nov.
4; announced Nov. 10.
KGTV (TV) Des Moines, Iowa — Rib Mountain
Radio Inc. granted STA to operate commercially
on uhf ch. 17 for the period ending March 25.
Granted Nov. 2; announced Nov. 10.
KTAG-TV Lake Charles, La. — KT AG-TV Inc.
granted STA to operate commercially on uhf ch.
25 for the period ending Dec. 17. Granted Nov.
2; announced Nov. 10.
WAAB-TV Worcester, Mass.— Wilson Enterprises Inc. granted modification of CP for uhf ch.
20 to change ERP to 74.1 kw visual and 41.7 kw
aural; change studio location to Asnebumskit
Hill, Paxton, Mass.; antenna height above average terrain 820 ft. Granted Oct. 30; announced
Nov. 3.
WKZO-TV Kalamazoo, Mich.— Fetzer Bcstg. Co.
granted modification of CP for vhf ch. 3 to
change ERP to 100 kw visual, 50.1 kw aural; antenna height above average terrain 990 ft. Action
Nov. 6; announced Nov. 10.
KXJR-TV Valley City, N. D. — N. D. Bcstg. Co.
Inc. granted modification of CP for vhf ch. 4 to
change ERP to 100 kw visual and 57.5 kw aural;
transmitter location to 7V2 miles S, 3 miles W of
Pillsbury, N. D.; studio location to be determined;
antenna height above average terrain 1,090 ft.
Granted Nov. 6; announced Nov. 10.
WUTV (TV) Youngstown, Ohio— Albert S. Polan
et al d/b as Polan Industries granted modification of CP for vhf ch. 2 to change ERP to 234
kw visual and 123 kw aural; change transmitter
and studio location to Market St. between Avondale and Brooklyn Avenues, Youngstown; antenna height above average terrain 410 ft. Granted Oct. 30; announced Noy-. 3.
KTVQ (TV) Oklahoma City, Okla.— Republic
Tv & Radio Co. granted STA to operate commercially on uhf ch. 25 for the period ending Nov.
12. Granted Nov. 2; announced Nov. 10.
WGCT (TV) Greenville, S. C— Carolina Tv Inc.
granted modification of CP for vhf ch. 4 to change
transmitter location to On Top of Paris Mt., near
Greenville; ERP 100 kw visual, 50.1 kw aural; antenna height above average terrain 1,140 ft.
Granted Nov. 6; announced Nov. 10.
KBMT (TV) Beaumont, Tex.— Tv Bcstrs. Inc.
granted modification of CP for uhf ch. 31 to
change ERP to 18.6 kw visual and 10.0 kw aural;
change studio and transmitter location to U. S.
Hwy. 90, 1 mile W of Vidor, Tex.; antenna height
above average terrain 462 ft. Granted Nov. 6;
announced Nov. 10.
WOSH-TV Oshkosh, Wis.— William F. Johns,
et al d/b as Oshkosh Bcstg. Co. granted modification of CP for uhf ch. 48 to change ERP to 13.8
kw visual, 7.24 kw aural; antenna height above
average terrain 313 ft. Granted Nov. 4; announced
Nov. 10.
APPLICATIONS
WFMB-TV Indianapolis, Inti. — WFMB Inc. seeks
modification of CP for vhf ch. 6 to change transmitter location to 2.85 mi. S of 86th St. and 5.8
mi. W of Ditch Rd., NW of Indianapolis; antenna
height above average terrain 922 ft. Filed Nov. 4.
KSLA (TV) Shreveport, La.— Interim Tv Corp.
seeks modification of CP for vhf ch. 12 to change
transmitter location to Lake & Market, Shreveport; ERP to 11 kw visual and 5.5 kw aural; anNov. 9.tenna height above average terrain 269 ft. Filed
WJDT (TV) Jackson, Miss.— Lamar Bcstg. Co.
seeks modification of CP for vhf ch. 3 to make
changes in antenna and other equipment; antenna
height above average terrain 681 ft. Filed Nov. 9.
WMUR-TV Manchester, N. H. — The Radio Voice
of N. H. Inc. seeks modification of CP for vhf ch.
9 to change ERP to 111 kw visual and 66.5 kw
aural; antenna height above average terrain 1,027
ft. Filed Nov. 9.
KCJB-TV Minot, N. D. — North Dakota Bcstg.
Co. seeks modification of CP for vhf ch. 13 to
change studio location to 15-A West Central Ave.,
Minot; antenna height above average terrain 420
ft. Filed Nov. 9.
WCMB-TV Harrisburg, Pa. — Rossmoyne Corp.

seeks modification of CP for uhf ch. 27 to change
transmitter location to Blue Mt., 0.7 mi. NW of
Summerdale, Pa.; ERP to 78 kw visual, 39 kw
aural; change from non-directional to directional;
antenna
above average terrain 927 ft.
Filed Nov.height
9.
KEYL (TV) San Antonio, Tex.— San Antonio
Tv Co. seeks modification of CP and license to
change corporate name to San Antonio Bcstg.
Co. Filed Nov. 9.
KOMO-TV
Wash.— ofFisher's
Sta-4
tion Inc. seeksSeattle,
modification
CP forBlend
vhf ch.
to make antenna changes; antenna height above
average terrain 812 ft. Filed Nov. 9.
CALL LETTERS ASSIGNED
uhfKCOA
ch. 52.(TV) Corona, Calif.— KOWL Bcstg. Co.,
uhfKMER
ch. 34.(TV) Merced, Calif.— Merced Tv Corp.,
WILM-TV
Wilmington, Del.— Delaware Bcstg.
Co., uhf ch. 83.
Orlando, Fla.— Orlando Bcstg. Co.,
vhfWDBO-TV
ch. 6.
WTHI-TV Terre Haute, Ind.— Wabash Valley
Bcstg. Corp., vhf ch. 10.
Mason City, Iowa— Lee Radio Inc.,
vhfKGLO-TV
ch. 3.
KFVS-TV
Girardeau, Mo.— Hirsch Bcstg.
Co.,
vhf ch. Cape
12.
WIBG-TV
Philadelphia,
Pa.— Daily News Tv Co.,
uhf ch. 23.
vhfWGCT
ch. 4. (TV) Greenville, S. C— Carolina Tv Inc.,
WTSK-TV Knoxville, Tenn.— Tv Service of
Tenn., uhf ch. 26, changed from WTSK (TV).
WHA-TV Madison, Wis.— Wisconsin State Radio
Council,tional onState
of 2.Wis., non-commercial educavhf ch.
WDSM-TV
Superior,
Wis.— Ridson Inc., vhf
ch. 6.
New

Stations
ACTION

. . .

BY FCC

Vancouver, Wash. — Western Bcstg. Co., granted
1150 kc, 1 kw daytime. Estimated construction
cost $18,500, first year operating cost $24,000, revenue $32,000. Principals include Charles M. Weagent (60%), chief engineer KBPS Portland, Ore.,
and Ralph Weagent (40%), announcer and news
editor KXL Portland. Grant subject to condition that Charles Weagent prove he divested
himself of all connection with and responsibility
for KBPS operation. Post office address % C. M.
Weagent. 3221 Northeast 38th Ave., Portland.
Granted Nov. 5.
APPLICATION
Cruz Bay, St. John, Virgin Islands — Mary Louise Vickers, tr/as West Indies-Caribbean Radio
(Radio Caribe), 1190 kc, 500 w night, 1 kw daytime unlimited. Estimated construction cost $27,877, first year operating cost $20,790, revenue
$25,000. Post office address % Mary Louise Vickers, Cruz Bay, St. John, Virgin Islands. Filed
Oct. 29.
APPLICATIONS AMENDED
Medford, Ore. — Clarence E. Wilson & P. D.
Jackson d/b as Medford Bcstg. Co. amends application for new am station on 1540 kc, 1 kw
unlimited to1 specify daytime only and to change
transmitter and studio locations to 13,4 miles E
of Pacific Hwy., Medford.
Filed Nov. 9.
Franklin, La. — Cyril W. Reddoch & Ralph L.
Hooks d/b as Dixieland Bcstg. Service amends
application for new am station on 1590 kc, 1 kw
daytime to specify 1600 kc. Filed Nov. 9.
Existing
KTKN

Texas

Am

Stations . . .
DECISIONS
Ketchikan, Alaska— Alaska Bcstg. Co.

Gulf

$70,000.00

Coast

$70*000.00

Fulltime network affiliate in prosperous market. Price includes attractive cash and accounts receivable
position.

Am

A real opportunity for managementownership in this rapidly expanding
area.

Financing available.

Financing available.
Appraisals

•

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefield
Washington Bldg.
Sterling 3-4341-2
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CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

granted CP to install new transmitter as alternate
transmitter at present location of main transmitter, to be operated on 930 kc with power of 1 kw.
Action Nov. 5; announced Nov. 10.
KIBH Seward, Alaska — Alaska Bcstg. Co.
granted modification of license to increase hours
of operation from 3:30 to 10:30 p.m. Monday
through Saturday and 1:00 to 10:30 p.m. Sundays
to 12:00 noon to 12:00 midnight, seven days a
week. Granted Nov. 5; announced Nov. 10.
KIFW Sitka, Alaska— Alaska Bcstg. Co. granted
modification of license to increase hours of operation from 5:00 to 11:00 p.m. Monday through
Saturday and 1:00 to 11:00 p.m. Sundays to 12:00
noon to 12:00 midnight, seven days a week.
Granted Nov. 5; announced Nov. 10.
KBIF Sanger, Calif.— John Poole Bcstg. Co.
granted CP to change transmitter and studio location to 16366 E. Trimmer Springs Rd., Centerville, Calif. Granted Nov. 3; announced Nov. 10.
APPLICATIONS
WBRN Big Rapids, Mich.— Paul A. Brandt seeks
Nov.
CP to 9.increase power from 500 w to 1 kw. Filed
KNIM Maryville, Mo. — Maryville Radio & Tv
Corp. seeks CP to change hours of operation from
daytime to unlimited with power of 100 w night
and 250 w daytime. Filed Nov. 9.
APPLICATIONS AMENDED
KIFN Phoenix, Ariz. — Western Bcstg. Co.
amends application for modification of CP to
change hours of operation from daytime to unlimited, directional day and night with 1 kw
power to make changes in directional antenna
system. Filed Nov. 9.
WAHR Miami Beach, Fla.— Alan Henry Rosenson amends application for modification of CP to
change antenna, transmitter and studio locations
from Coral Gables to Miami Beach to reduce
power to 100 w. Filed Nov. 9.
STATION FORFEITED
WBID Henderson, N. C. — Nathan Frank forfeited CP for new am station on 1450 kc, 250
Nov.
2.
w unlimited
and cancelled call letters. Forfeited
STATION DELETED
WGRO Bay City, Mich.— James Gerity Jr. FCC
cancelled license and deleted call letters for existing am station. Deleted Nov. 8.
Existing

Fm

Stations
DECISIONS

. . .

KCMS (FM) Mamtou Springs, Colo.— Garden of
the Gods Bcstg. Co. granted modification of CP
to change ERP to 750 w; antenna height above
average terrain to minus 1560 ft. Granted Nov.
5; announced Nov. 10.
WFMT (FM) Chicago, 111.— Gale Bcstg. Co.
granted modification of CP to change to ch. 254
(98.7 mc). Filed Nov. 2.
WCMF (FM) Memphis, Tenn.— Memphis Pub.
Co. granted modification of CP to change ERP
to 300 kw and antenna height above average terrain to 940 ft. Granted Nov. 5; announced Nov. 10.
Ownership

Changes
DECISION

. . .

WBKV West Bend, Wis.— West Bend Bcstg. Co.
granted voluntary acquisition of positive control
by August C. Berkholtz through purchase of
12% interest from Paul J. Ripple for $6,000. Mr.
Berkholtz will now own 62%. Granted Nov. 4.
APPLICATIONS
WPFC Panama City, Fla— Bay County Bcstg.
Co. seeks voluntary acquisition of positive control by E. L. Dukate through sale of 247 shares
by Edward G. Holmes and 5 others to E. L.
Dukate and 3 others for $28,405. Principals include President E. L. Dukate (56.6%), Vice President W. D. Lanier (26.8%), insurance and consumer finance and Eula D. Harris (14.1%), housewife. Filed Nov. 2.
WBRD Ft. Lauderdale, Fla. — Broward Bcstg.
Co. seeks voluntary transfer of control to existing stockholders Myle9 H. Johns and Ted Nelson
through sale of 180 shares for $26,000. Filed Nov.
3.
KIUL Garden City, Kan.— KIUL Inc. seeks
voluntary transfer of control to John P. Harris
and 11 others through sale of all stock for
$20,160. Principals include J. P. Harris (16%),
Sidney F. Harris (13y3%), Sue Catherine Harris
(16%), Virginia S. Harris (131/3%) and Virginia
Harris Rayl (13'/3%). J. P. & S. F. Harris each
own y3 of Ottawa Herald, Ottawa, Kan.; 40%
Chanute Tribune, Chanute, Kan.; 25% Burlington
Hawk-Eye Gazette, Burlington, Iowa; 20% of
KBUR Burlington; stockholders of Salina Journal (KSAL) Salina, Kan., 12% KFBI Wichita, Kan.
and 12.17% stockholders KTVH (TV) Hutchinson, Kan. Filed Nov. 2.
WGUY-AM-FM Bangor, Me. — Guy Gannett
Bcstg. Services seeks voluntary assignment of
license to Murray Carpenter for $45,000. Mr.
Carpenter is applicant for new tv station on
vhf ch. 2. in Bangor and former officer and
stockholder WPOR Portland and WABI-AM-TV
Bangor. Filed Nov. 3.
WPBC Minneapolis, Minn. — People's Bcstg. Co.
seeks voluntary acquisition of positive control
by William V. Stewart through sale of 334 shares
of stock by Arthur J. Eaton to licensee corporation for $38,410. Mr. Stewart will now control
57.9%. Filed Nov. 2.
Broadcasting
• Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
«ecutive Offices
National Pratt Budding
Ifflcu and Laboratories
1339 Wisconsin Ave., N. W.
fashington, D. C.
ADamt 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
MTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE •

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Mtmbir AFCCE •

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE •

A. D. RING

& ASSOCIATES

WASHINGTON

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

E. GAUTNEY

Craven, Lohnes & Culver

CONSULTING RADIO ENGINEERS

WELDON
& CARR
Consulting

PAGE, CREUTZ,

RUSSELL

P.

MAY

711 14th St., N. W.

Sheraton Bldg.

Radio & Television

Washington 5, D. C.

REpublic 7-3984

Engineers
Washington 6, D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.
Member AFCCE •

Member

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE •
GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
RaJlo-TefeviiionElectronlcs-Communications
1610 Bye St., N. W., Wash. 6, D. C.
Executive 3-1230 — Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

P. O. Box 32

JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

MUNSEY BUILDING
WASHINGTON

AR. 4-8721

1100 W. Abram

DISTRICT 7-8215
4, D. C.

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS
710 14th St., N. W. Executive 3-5670
Washington 5, D. C.
Member AFCCE*
ROBERT

C. HUTCHESON

M.

SILLIMAN

John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6646
Washington 5, D. C.

ARLINGTON, TEXAS

Member AFCCE *
WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)
Vandivere,
Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W„ Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

WCBI Columbus, Miss. — Birney Imes Jr. seeks
voluntary assignment of license to Columbus
Bcstg. Co. for $15,197.78. Mr. Imes purchases
97.4% interest in new corporation for $7,500.
Other principals include Nancy M. Imes (1.3%)
and Eunice T. Imes (1.3%), wife and mother, respectively, of Mr. Imes. Filed Oct. 30.
WELO Tupelo, Miss. — Birney Imes Jr. seeks
voluntary assignment of license to Tupelo Bcstg.
Co. for $27,207.73. Mr. Imes purchases 97.4% interest in new corporation for $7,500. Other principals are Mary M. Imes (1.3%) and Mrs. Eunice
T. Imes (1.3%), wife and mother, respectively of
Mr. Imes. Filed Nov. 2.
KICA Clovis, N. M. — Hugh DeWitt Landis &
Ross B. McAHster d/b as Radio Station KICA
seek voluntary assignment of license to H. D.
Landis through sale of % interest by R. B. McAlister for $35,000. Consideration consists of
cancellation of notes totaling $24,999 and $10,000
representing profits of the existing partnership.
Filed Nov. 2.
Broadcasting

Member AFCCE •

Member AFCCE •
GEORGE

501-514 Munsey Bldg. STerUng 3-0111
Washington 4, D. C.

Member AFCCE *

6, D. C.

'Registered Profettional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

Upper Montclair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

C. DAVIS

Member AFCCE •

Hudson 3-9000

C. SMEBY

GEORGE

CO.

Member AFCCE •

Member AFCCE *

LYNNE

GODLEY

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

& KENNEDY

1302 18th St., N. W.

— Established 1926 —
PAUL

30 Years' Experience in Radio
Engineering
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

AFCCK •
KEAR

CARDS

• Telecasting

• TOWERS
e
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

WHIZ-TV Zanesville, Ohio— Southeastern Ohio
Tv System seeks involuntary assignment of CP
for uhf ch. 50 to Clay Littick, Arthur S. Littick,
Ernest B. Graham, Clarence A. Graham and Anne
Littick and Clav Littick, co-executors under the
will of O. B. Littick, d/b as Southeastern Ohio
Tv System. Application is for purpose of securing permission to continue business under the
de facto partnership of the same name until it
is determined what distribution will be made of
O. B. Littick's 25% interest. Filed Oct. 30.
KUIN-AM, KGPO-FM Grants Pass, KBES-TV
Medford, Ore. — Southern Oregon Bcstg. Co. seeks
voluntary relinquishment of control by Ames
E. Voorhies (50%), through disposition of portion
of his stock by sale or gift to his son Earle E.
Voorhies (1/6) and his grandson John Voorhies
(1/6). Mr. A. E. Voorhies retains 1/6 interest
and by voting trust agreement will vote 50%
of the corporation. Filed Nov. 2.
KVAS Astoria, Ore. — KVAS Inc. seeks involuntary assignment of license to William Ohlmann,

CO.

HOFFMAN
RECORDS
Offering discs concerning Stodebalcer Cars,
punches Terrific sales for Local Dealer!
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

receiver for KVAS Inc. Purpose is to facilitate
the ultimate sale of KVAS for benefit of all
creditors. Filed Nov. 2.
WPXY Punxsutawney, Pa. — Jefferson Bcstg.
Co. seeks involuntary transfer of control to partnership of the same name and to include Emily
Morgan Clawater as executrix of the estate of
Dr. Issiah C. Morgan. Filed Nov. 2.
November 16, 1953
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CLASSIFIED

ADVERTISEMENTS

Help Wanted— (Cont'd)
Technical

Payable in advance.
Checks and money orders only.
Deadline: Undisplayed — Monday preceding publication date. Display — Tuesday
preceding publication date.
Situations Wanted 20<J per word — $2.00 minimum • Help Wanted 25tf per word —
fg.OO minimum
All other classifications 30tf per word — $U-00 minimum • Display ads $15.00 per inch
No charge for blind box number. Send box replies to
Broadcasting • Telecasting, 1735 DeSales St. N. W., Washington 6, D. C.
Applicants : If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
separately,
please).expressly
All transcriptions,
etc. sent
to box numbersfor are
at owner's
risk. Broadcasting • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted
Salesmen
Permanent position with substantial guarantee
and commission in 91st market, Stockton, California. Network, 1000 watt fulltime. Sizeable
account list to begin with, prospects unlimited
Write Box 259A, B.T.
Salesman: Good opportunity for man who can
sell radio in small, single station market in Ohio.
Must be hard worker with ambition to build
good account folio. Box 372A, B'T.
Guaranteed monthly income $400. against 15 percent commission, protected territory, account list
for experienced salesman. Established Illinois
independent offers permanent position, good future for competent worker desiring to advance.
Paid vacation, bonus, sick benefits, companypaid pension plan. Fast growing community in
county with $86,000,000. annual retail sales. Personal interview necessary. Write details of training, experience, age. Box 411A, B.T.
Salesman-assistant manager. Immediate opening. $425.00 month and up! KWRT, Boonville,
Missouri.
Salesmen — now calling on radio and tv stations!
Sell our line of call letter specialties. Fast sellers;
big profits. Write RA-TEL, Box 770, Huntsville,
Alabama.
Several salesmen needed for Florida's fastest
growing station with tv affiliation. Contact Myles
Johns, 1337 Seabreeze, Fort Lauderdale, Florida.
Announcers
Minnesota station needs first class engineer-announcer. Good salary. Opportunity to earn extra money selling. Box 371A, B'T.
Wanted at once, announcer with good voice.
Prefer sales and sports experience. Located in
Central Michigan. Box 379A, B'T.
Opening southwest combination engineer-announcer with emphasis on announcing. Send
detafls to Box 381A, B'T.
Experienced announcers, eastern Indiana, immediately for quiz shows and general duties that
run board. 1st class license if possible. Wire
details. Box 410A, B'T.
Announcer. Some control operating involved.
Experience preferred. Good salary. Pleasant
working conditions. Immediate opening. Central New York network affiliate. Send full details.
Box 450A, B'T.
Announcer-chief engineer, also announcer with
third class ticket. Good pay. Small Carolina
town. Send details. Box 464A, B'T.

AVAILABLE

Help Wanted— (Cont'd)
Top 250 watt operation in midwest. An announcer with diversified talents, records, news,
interviews, etc. No board or engineering necessary. Send tape and background information to
Box 467A, B'T.
Need replacement fast for service bound announcer. Pay good. Send picture, audition first
letter. All auditions returned. KSCB, Liberal,
Kansas.
Experienced announcer-copywriter for new, 1,000
watt.
Firstandphone
not Send
essential.
Good 'pay
futuredesirable
for rightbutman.
resume, tape to KVNC, Winslow, Arizona.
Top pay — for top man to replace terrific DJ lost
to tv. Must be strong on ad-lib, humor, commercials. If you think you can qualify, send tape
or contact WAPL, Appleton, Wisconsin.
Staff announcer. Strong, music, news. Send
disc, resume, references. WBCK, Battle Creek,
Michigan.
Tv grantee.
Top morning DJ man, who can sell on air, steady
cooperative. Salary at least $100. per week. Opportunity for extra talent for shows. Send resume, tape first letter. WEEK, Peoria, Illinois.
Local newsman, to gather, write and report local
news and handle special events. Journalism graduate preferred. Send disc or tape, photo, background, and salary expected to W. F. Miller,
WDZ, Decatur, Illinois.
Announcer-engineer, first phone, 1000 watt independent daytime station. Contact Hugh Birdsong, WFPM, Fort Valley, Georgia.
First rate announcer with ticket or permit. Must
have three years experience. Able to run combo.
Steady job. 250 watt independent. Excellent
salary. WHUC, Hudson, New York.
Announcer-engineer, first phone, immediate opening. WKJF, Pittsburgh 11, Pa.
Immediate opening for better than average announcer. Good working conditions and excellent
pay. Give salary requirements, past experience
first letter, WMJM, Cordele, Georgia.
Gals! DJ's! Several needed for air work. All gal
station. Must have experience, personality, voice,
looks and figure. Contact Ted Nelson, 1337 Sebreeze, Fort Lauderdale, Florida.
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A, B.T.

IMMEDIATELY
TELEVISION

RCA-TT5A
Also

Transmitter,

console,

diplexer,

Channel

dummy

TRANSMITTER
7-13, perfect

load,

RCA

condition.

six (6) bay

an-

tenna and tower.

Make

offer for

Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
B«T.
have driver's license. Transportation supplied.
Good salary plus expenses. Send complete list
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,
First class engineer with car for midwest kilowatt directional. No announcing. Permanent
job with tv future. Box 412A, B.T.
First class engineer, experience unnecessary.
Connecticut ABC affiliate, studio transmitter.
Box 472A, B'T.
Chief engineer. Should be capable taking complete charge engineering for 1 kw directional am
and vhf tv being constructed on channel 11. More
interested in practical background than theory.
Send full details via letter to Frank C. Mclntyre,
KLIX is Klickin', Twin Falls, Idaho.
Opening for engineer in am, fm, tv operation.
WKZO, Kalamazoo, Michigan.
Experienced first class engineer, 1000 watt directional. No announcing. Contact Paul Dunbar, Chief Engineer, WVLK, Lexington, Kentucky.
Production-Programming, Others
Topflight news
has opening for
for combination
writer-reporter,
experience. Box

station, midwest clear channel,
mature, experienced news editor
radio-tv. job. Must be first rate
preferably with some newspaper
337A, B.T.

Newsman: 1000 watt midwest prestige independent needs a local news reporter. Have an immediate and permanent opening for a man who
has experience pounding a newsbeat; can write
an interesting, factual story; and who has a good
air voice. $80.00 per week to start. Opening
created because of a promotion. Send everything
first letter. Box 342A, B.T.
Immediate opening for experienced continuity
writer. Midwest 250 watt network station. Good
working conditions. Give past record, salary requirements, etc. Write Box 386A, B«T.
Opening southwest, 1000 watt station for experienced continuity writer or man and wife combination commercial manager and continuity
writer. Contact Dave Button, KSVP, Box 38,
Artesia, New Mexico. Phone 650.
Copywriter with experience in writing commercials and program formats. KBTM, Jonesboro,
Arkansas.
Experienced copywriter to take charge of department. Immediate opening. Good pay. Permanent. Send full particulars WGAC, Augusta,
Georgia.
Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent position. Send full particulars, WVSC,
Somerset, Pa.
Television
Managerial
Producer-director with two to three years experience for midwest tv station. Must be thoroughly versed TS10 and master two camera operation. No amateurs, no school graduates. Commensurate salary, good living conditions, topnotch
equipment to work with. Write Box 350A, B«T.
Technical
Engineers. Am control, tv studio, master control.
5 dayvise
week.
Paid and
vacations.
vhf. 330A,
Adbackground
include Midwest
photo. Box
B.T.
Experienced television technician. Write air-mail
New Mexico Broadcasting Company, 1414 Coal
S.
W., Albuquerque,
New Mexico. Immediate
transfer
desired.
Production-Programming, Others
Tv writers (2) — Chicago office national agency
will supplement tv staff with two experienced
tv writers for diversified accounts; $6,000. start.
Box 239A, B«T, for appointment.
Situations Wanted

lot or part.
Bremer
1020

Broadcasting

Broad

Newark

Street

2, New

Jersey

Corp.

Managerial
Ten years experience. Presently employed 5 kw.
University graduate, veteran, single, radiominded,
prefer midwest. Like to work, available
i if guarantee
salary is right. Selling renewals,
holding
large
accounts
on stationconditions.
in tough market despite adverse
engineering
Box
323A, B'T.

Situations Wanted— (Cont'd)
manager. Excellent record successful
regional affiliate. Desire return midwest.
television. Thoroughly competent, management and sales. Top industry, business and
references. Box 449A, B-T.

Situations Wanted— (Confd)

Situations Wanted— (Confd)

Announcer. Draft exempt. 3 months experience.
News, commercials, platters: emphasis sports.
Young, reliable. Restricted ticket. Travel, resume, audition. Box 479A, B-T.

Technical

Working manager not a desk pilot. Good reference, medium sized towns, Georgia, Alabama or
Mississippi. Reply Box 444A, B-T.

Announcer — news, sports, control board, DJ. All
phases broadcasting. Graduate midwestern. Audition disc, photo, data on request. Single, 26.
References. Neil Eddy, RD #3, Glendola Avenue,
Warren, Ohio.

General
southern
Radio or
personal

Salesmen
Salesman — sports combo desired. Well-rounded
experience all phases radio. College. Presently
PD, SD. Midwest. Box 447A, B-T.
Sales
watt
478A,

promoting-press relations director. Experienced two major market network owned 50,000
radio-tv stations, leading ad agency. Married, 36. Available for personal interview. Box
B-T.
Announcers

Announcer. First phone.
tion experience. Desires
eration, some announcing,
west preferred. Box 80A,

19 months network stato specialize studio opor all night DJ. SouthB-T.

Negro, DJ newscaster, control board, veteran,
some experience. George Truehart, 2406 8th Avenue, New York, Apt. 12G.
Announcer, first phone. Versatile, experienced.
Veteran. Available immediately. Bernard Wilfornia.son, 2322I/2 E. Third Street, Los Angeles, CaliMorning man, 12 years, draft free, deep voice.
References. Telephone 705-W, Morganton, N. C.
Combination man. 7 years experience. News,
play-by-play, straight announcing, chief engineer.
Dependable family man wants permanent south
or southwest. Available immediately. P. O. Box
4003, Shawnee, Oklahoma.
Technical

Combo man — 3rd class license, ambitious, draft
exempt. Progressive 250-500 watt station. Box
395A, B-T.

First phone. years experience studio, recording, remotes, transmitter. Will consider any reasonable offer. Box 440A, B-T.

Announcer, one year experience, 250 watt independent. Seeks advancement. Married, nondrinker. Box 413A, B-T.

Chief engineer, Seven years chief. Prefer far
west but all offers carefully considered. Primarily interested in progressive organization that I
can settle down to live and build with. Married,
stable, excellent technical and personal references all previous. $500. Box 445A, B-T.

Sportscaster, play-by-play, answer man can offer
many diversified sports programs. Experience
short. Potential tremendous. Try me, guarantee
no regrets. Excellent references. Box 451A, B-T.
Announcer-staff, good all phases. Fine selling
voice. Experienced. References. Available immediately. Box 452A, B-T.
Top flight announcer, family man, now available
for midwest am or tv operation. Box 453A, B-T.
Newscasting that's colorful, warm, authoritative,
distinctly different, plus enterprising news-sense
hold highest ratings and A-l sponsors at 5 kw
midwest network affiliate where I'm now employed. Thoroughly experienced, competent all
phases broadcast news. Mature. BS; good appearance. SDX and RTNDA. Want major market
where my ability and work investment can produce greater returns. Box 455A, B-T.
Combo first phone, years
and network. Excellent
sports, commercial, disc
California or Southwest.

experience independent
voice, strong on news,
shows. Available now.
Box 458A, B-T.

Announcer. Seven years radio and television experience including network affiliates. Desire
permanent position. Box 459A, B-T.
Experienced announcer-director. Network independent, available immediately. College, young,
draft exempt, tape, photo. Box 460A, B-T.
Announcer-engineer with 1st class license and experience. Wish to establish position with station
in New York or New Jersey. Box 461A, B-T.
Announcer, all-round staff news commercials
sports, DJ and board. Experience limited. Resume and tape available. Box 462A, B-T.
Looking for change. Presently employed. Announcer-producer-director. Also write copy. Amtv. Network experience. No drifter or lush.
Single. Best references. Tape and details on
request. Box 465A, B-T.
Announcer, strong on DJ, single, draft exempt.
Limited experience. Tape on request. Box 493A,
Desire to locate with larger station. Five years
announcing experience all phases. College grad.
Am currently program director. Have ideas.
Willing to work. Southwest or west preferred,
but not paramount.
Box 469A, B-T.
Available now. Announcer, first phone, copy, remotes, top references, married, dependable. Box
470A, B-T.

13 years radio, construction 9 stations, 7 50 kw,
desire permanent position, prefer chief engineer,
age 32, available two week notice. Box 457A, B-T.
Engineer, three years experience studio and
transmitter. Within 100 miles of N. Y. C. Box
475A, B-T.
Experienced tv-am engineer desires to relocate
Ohio, Mich, or Ind. First phone, tv transmitter,
camera, studio switcher, microwave relay equipment, am control panel, am transmitter, presently
employed.
Not a floater. Box 480A, B-T.
First phone engineer. Some experience wants
broadcast position in Florida. Box 481A, B-T.
Engineer. First phone, experienced transmitter
studio recording remotes. New York or vicinity.
Box 487A, B-T.
Experienced broadcast engineer, first phone. Previously with V. O. A. overseas. Want straight
engineering am or tv. Available in one month.
Alvin Docton. 13525 Cedar Road. University Hts.,
Ohio. Phone YE 2-5833.
Production-Programming, Others
Attention: Michigan area stations. Experienced
program director and writer, interested in station
stressing local and original programs. Strong
theatre background. College trained. Six years
with AFRS. announcing, writing and producing.
40. Married. Box 443A, B-T.
PD — sports play-by-play. Three years experience
all phases radio. College. Desire advancement
tv-radio. Box 448A, B-T.
Woman copywriter, seven years experience, desires straight copy job with established station.
Presently employed. Copy and details at your request. Box 468A, B-T.
B-T.
Program director. Experienced. Net, indie. Prefer west. Potential. Available now. Box 484A,

Experienced network tv and maintenance engineer. (Excellent knowledge RCA equipment.)
First ticket. Write Box 482A, B-T.
Production-Programming, Etc.
Film director. Take complete charge of building
your film department. Successful radio and tv
background. Married. Veteran. Looking for
challenge of new station. Box 477A, B-T.
Working program director. Six years pioneer
operation. Top level administrator with proven
record of accomplishment.
Remuneration
mensurate with ability expected.
Write, comwire
Box 483A, B-T.
For Sale
Stations
Now selling stations throughout the country. Ask
for our new list. Jack L. Stoll & Assoc., 4958
Melrose, Los Angeles 29, Calif.
Equipment, etc.
Lehigh self-supporting tower. CAA lighted, 140
feet, with extra heavy base. Equipped with base
insulators. State price offered. Box 378A, B-T.
400 ft. of 3 inch used coaxial line for sale — reasonable—contact KTRN, Wichita Falls, Texas.
Commercial crystals and new or replacement
broadcast crystals for Bliley, Western Electric,
RCA holders, Conelrad frequencies, etc., fastest
service. Also monitor and frequency measuring
service. Eidson Electronic Co., Temple, Texas.
Phone 3-3901.
Best offer, 240 ft. Truscon self-supporting tower,
type H-30
lights. WOKY-TV,
consin with
Avenue, Milwaukee,
Wisconsin.704 W. WisFm transmitter equipment, all like new, as a
package. Model #734 Collins 10 kw fm transmitter, 4-section
and 3V8" transmission
line for
antennapylon
(600 RCA
feet available).
Wire or call
Carl Rollert, Cedar Rapids Television Co., Cedar
Rapids, Iowa.
Disc jockeys! Wonderful classified dictionary,
6.000 gags, $3.00. Cream of Wit, Sebring, Florida.
Ampex tape recorder, model 401-A, very latest
push button remote control portable model. New
machine guarantee. Excellent condition, used
about ten hours as demonstrator. $795.00 fob
Topeka, Kansas. Only one. first come first served.
Radio Engineering Company, 908 Kansas Avenue,
Phone 3-1336.
Wanted to Buy
Stations
Low or medium power am station in east or midwest. Box 446A, B-T.
Equipment, etc.
Complete 3 to 10 kw-fm transmitter with antenna and monitors. State complete details Including make, date purchased, frequency, location
etc. also modulation monitor and 150 ft. self supporting insulated tower for am. Must be cheap
for cash. Box 391A, B-T.
Dual channel console and associated audio equipment. Box 403A, B-T.

Well experienced (7 years) radioman desires partner for recording enterprise in metropolitan
Washington 50-50 basis. Box 488A, B-T.

Used 500 watt or 2 kw channel 2 transmitter and
other studio and transmitter gear. Box 453X, B-T.

Available immediately. Program-production director. 7',2 years experience including complete
operation. Married. 32, vet. Box 489A, B-T.

Fm 250 watt transmitter frequencv prefprably
from 88 to 95 mc. Also frequncy and modulation
monitors and antenna bay. Send full particulars
first letter. Box 473A, B-T.

Television
Managerial

Convicted: versatile announcing. Charged: DJ,
ad libber, news. Served: year, kw, 250, midwest.
History: 21, draft exempt, married, college, radio
school. Tape resume. Box 471A, B-T.

General or commercial. Experienced all phases.
Proven sales record. Presently employed. Will
work on straight commission.
Box 454A, B-T.
Announcers

Announcer, recent broadcasting school graduate.
No experience. Third class ticket. Box 474A, B-T.

Tv newscaster-commentator. I prepare original
news and feature shows. Viewable, salable. Box
375A. B-T.
Announcer-writer available. Experienced tv.
West. Will staff new station. Box 485A, B.T.

Announcer, experienced. Prefer news. Michigan
only. State salary, requirements. Box 486A, B-T.

Tv cameraman-third class license; young and reliable. Prefer eastern United States. Resume on
request. Box 466A, B-T.

1,000 watt used transmitter. Must be in good
condition and priced reasonably. Box 476A, B-T.
One kilowatt transmitter. Gates preferred. Also
frequency and modulation monitors. Arthur
Wilkerson,
Tennessee. Radio Station WLIL, Lenoir City,
One used RCA-BTF-1C 1000 watt fm transmitter.
WMRF, Lewistpwn, Penna.
Andrew 8 Bay Multi-V fm antenna — unmounted.
Dixie Network, Jackson, Tenn.
(Continued on next page )

Miscellaneous
FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Granfornia. tham, 6064 Hollywood Blvd., Hollywood, CaliHelp Wanted

COMPLETE

STAFF

Needed for new eastern New York station. Excellent personnel required for all positions. Personal interview necessary. Box 491 A, B'T.

Production-Programming, Others, etc.
RUDY BRETZ
VISITING
CONSULTANT
TV STAFF TRAINING (Basic or advanced)
PROGRAMMING, PRODUCTION,
OPERATIONS
Directing, Camerawork, Film, Lighting,
Artwork, etc.
TV Production Specialist for 14 Years
Brochure sent
Croton on Hudson
on request
New York
Wanted to Boy
Stations

Announcers

Midwest major market regional needs
man capable of sincere, forceful, salesproductive announcing. Knowledge of
popular, western and hillbilly recordings.

4 WILL PURCHASE >
250 Watt to 1000 Watt
RADIO STATION
Send full details and asking price to:
G. J. Holtz, UNIVERSAL
SYSTEM, BROADCASTING
216 Tremont St. Boston, Mass.

Invulnerable tv potential. Send brief employment resume, salary requirements,
tape or disc and snapshot first letter. Our
employees know of this ad. Box 494A,
B«T.

For Sale
Equipment, etc.

TV

TRANSMITTER
FOR

Television
Announcers
A dominant CBS-TV station (vhf) in the
south needs two strong men. One for news
and general announcing, the other for announcing and program direction. Salary will
be adequate for right men. Enclose recent
photo together with resume of successful
experience in radio or television. Box 490A,
B«T.

NOW

SALE
ON

Complete
• GE

5 KW

AIR

package
transmitter

• Input and monitoring
equipment
• 6 Bay antenna
This equipment may be inspected
now while operating

Situations Wanted
San Diego,
I am interested in station relations and trouble shooting. I am well qualified, having had several years
experience with the Commission, executive experience
in both radio and television. The highest of references can be furnished. I am at present employed
in tv by one of the country's largest stations. Box
441 A, B-T.
Announcer
Top disc jockey with nationally recognized station can
make money for you. I have reached the peak of my
earning capacity here. Desire personality dee-jay slot
with salary commensurate with business done for your
station. Prefer salnry on a per sponsor basis. You make
money — I make money. Work closely with salesmen. Currently have sponsor list long enough to choke an elephant.
Can do the same for you. Build large loyal audiencesWould look good on tv. Major metropolitan markets only,
Please. Box 492A, B«T.
Television

/
COMPLETE
STAFF
/
«
*
^ Now available for new television station. Ex- ^
J perienced program and sales managers just com- I
Tpleting installation of metropolitan uhf station*
|Can now offer this experience plus experienced \
I personnel in producing, directing, and announc- ■
Ji ing. References furnished upon request. This move •
| necessitated because of change in initial manage- i
I ment. Box 463A, B»T.
-*4>I
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KFMB-TV

California

CALL LETTER ITEMS Lowest prices on Banners,
Studio Drops, All kinds Call Letter Specialties —
You name 'em, we've got 'em! Special for Christmas— Microphone or Television Camera Ash Trays
and Neck Ties with your station call letters! Write
RA-TEL PROMOTION SERVICE, Drawer 770, Huntsvi lie, Ala.
Employment Services
BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective service to Employer and Employee
Howard S. Frazier
TV & Radio Management Consultants
708 Bond Bldg., Washington 5. D. C.
as
Miscellaneous
THE BEST IN COMPLETE
ERECTION OF TOWERS
ANTENNA
LIGHTS CO-AX CABLE
WRITE
CALL WIRE
J. M. HAMILTON & COMPANY
PAINTING
ERECTION MAINTENANCE
YEARS OF EXPERIENCE
Box 2432, Tel: 4-2T15, Goitonia, N. C.

FOR THE RECORD
Hearing

Cases . . .
FINAL DECISION

Topeka, Kan. — New Tv, uhf ch. 42. The Commission, announced order making effective immediately hearing examiner's
initial for
decision
granting application
of Alf M. Landon
new
tv station on ch. 42. Action Nov. 5.
INITIAL DECISIONS
Sacramento, Calif. — New Tv, vhf ch. 10. FCC
Hearing Examiner Thomas H. Donahue issued
initial decision looking toward grant of application of KFBK for new tv station on vhf ch. 10;
and denied competitive application of KXOA.
Action Nov. 10.
KIRV aminer
(TV)
Denver,
Colo.—
FCC initial
Hearing
ExElizabeth
C. Smith
issued
decision
looking toward denial for default of application
of Mountain States Television Co. for additional
time within which to complete construction of
KIRV (TV) on ch. 20. Action Nov. 10.
Amarillo, Tex. — New Tv, vhf ch. 7. Hearing
Examiner Claire W. Hardy issued initial decision
looking toward grant of application of Plains Empire Broadcasting Co., for a new tv station in
Amarillo, Tex., to operate on ch. 7 with ERP
Nov.
5 kw 9.visual, and 2.07 kw aural power. Action
Wichita Falls, Tex.— New Tv, vhf ch. 10. FCC
Hearing Examiner Hugh B. Hutchison issued
initial decision looking toward grant of the application of KAKE Broadoasting Co. (KAKE) for
construction permit for new tv station on ch.
10; ERP 316 kw visual, 158 kw aural; antenna
height above average terrain 947 ft.; and denial
of the application of Mid-Continent Television
Inc., seeking the same channel. Action Nov. 4.
OTHER ACTIONS
Mobile, Ala. — Ch. 5 proceeding. FCC Hearing
Examiner H. Gifford Irion granted motion for
correction in various respects of transcript of
testimony of proceeding regarding applications
of Mobile Tv Corp. and WKRG-TV Inc. for new
tv station on ch. 5. Action Nov. 6.
Applications in Conflict with Rules Banned —
By Order, the Commission amended Section 1.361
of its rules effective upon publication in the
Federal Register, so as to preclude the filing of
applications in conflict with the rules even
though accompanied by petitions for appropriate
rule making. This revision is intended to promote more orderly procedure, and particularly
eliminate the pendency of applications which
cannot be acted upon for extended period because
of their interrelation with complex, unresolved
rule-making proceedings. The amended rule is
applicable only to applications which, because of
the nature of the particular rule involved, can
be patently seen to be in conflict with the rule
(e.g., minimum mileage separation requirements
for tv stations, limitations on the number of stations to be commonly owned). Where the conflict can be resolved only after a hearing evalu- ,
ating various pertinent factors, this procedural
provision is inapplicable. Action Nov. 5
Sacramento, Calif. — Ch. 10 proceeding. FCC
Hearing Examiner Thomas H. Donahue by memorandum opinion and order denied so much of
petition by KFBK as requests that proposed
findings of KXOA be stricken; and the motion
of KXOA to strike proposed findings of KFBK
is also denied. Action Nov. 10.
Evansville, Ind. — Ch. 7 proceeding. Hearing
Examiner Herbert Sharfman, on petition of WIKY
continued hearing conference in the ch. 7 proceeding from Nov. 6 to Nov. 17 and the time
to reply to WGBF and WEOA joint petition to
enlarge issues was extended to Nov. 10. Action
Nov. 6.
Logansport, Ind. — Logansport Bcstg. Corp.
(WSAL). By memorandum opinion and order,
the Commission denied a petition filed July 10,
1953, by Logansport Bcstg. Corp., Logansport,
Ind.,ingrequesting
rule-makingof proceedings
toward the assignment
ch. 6 to that lookcity
which would involve a wholesale shifting of
frequencies in cities extending from Indiana to
the Gulf of Mexico. Comr. Bartley dissented;
favored proposed rule-making.
Action Nov. 5.
Sioux City, Iowa — Vhf ch. 4 proceeding. The
Commission announced order modifying its order
of Sept. 2 in the matter of applications of Perkins
Brothers Company (KCSJ) and KCOM Bcstg.
Co. (KCOM) for new tv station on ch. 4, by
deleting
Nov.
5. issues Nos. 1 and 2 of that order. Action
Portland, Me. — Comr. Robert T. Bartley granted
petition of Murray Carpenter & Assoc. to dismiss
without prejudice their application for vhf ch.
13; retained in hearing application of Guy Gannett
Bcstg. Services (WGAN). Action Nov. 10.
Detroit, Mich. — Uhf ch. 50 proceeding. The
Commission announced order ordering that the
issues specified in the proceeding re applications
of Booth Radio and Television Stations Inc.
(WJLB) and Woodward Bcstg. Co. (WCBO) for
new tv stations on ch. 50, may be enlarged by examiner, upon sufficient allegations of fact made
in support of said enlargement, by addition of the
following
"To Radio
determine
whether theStations
funds
available issue:
to Booth
& Television
Inc., will give reasonable assurance that the proposals set forth in its application will be effectuated." Further ordered that the petition of WCBO,
for declaratory ruling, filed Oct. 21, be denied in
other respects. Action Nov. 5.
Broadcasting
• Telecasting

WKNK Muskegon, Mich. — By order, the Commission dismissed as moot petition of N-K Bcstg.
Co. (WKNK) requesting clarification of issues
in
Cause Order
Aug.5.
21, the
and Commission's
for continuanceShow
of hearing.
Action ofNov.
Nov. 5.
WFTV (TV) Duluth, Minn. — By report and
order, the Commission denied petition by WFTV
(TV) (holder of STA to operate on ch. 38), reamendment1.371
of subsection
of Foot-to
note 10 toquesting
Section
of the rules2(c)relating
the temporary processing procedure for tv broadcast applications so as to permit tv station now
on the air to seek a channel allocated subsequent
to April 14, 1952. Action Oct. 29.
KSTM-TV St. Louis, Mo. — By memorandum
opinion and order, the Commission denied request
filed by KSTM-TV (holder of STA to operate
on ch. 36), for waiver of subsection 2(c) of Footnote 10 to Section 1.371 of the rules relating to
the temporary processing procedure for tv broadcast stations, to accept its application to modify
its construction permit to specify ch. 11 instead
of ch. 36; dismissed said application. Action
Oct. 29.
Allegheny County, Pa. — Allegheny Bcstg. Corp.
White Oak Borough. By memorandum opinion
and order, denied petition filed Sept. 15, insofar
as it requests that the Commission, at this time,
advance the date of hearing on applications for
tv ch. 4 assigned to Irwin, Pa. Action Nov. 5.
Erie, Pa. — Erie Tv Corp. Comr. Robert T. Bartley granted petition of Erie Tv Corp. to dismiss
its application for uhf ch. 66: retained in hearing
application of Commodore Perry Bcstg. Service
Inc. Action Nov. 10.
Pittsburgh, Pa. — Westinghouse Radio Stations
Inc. (KDKAJ. By memorandum opinion and
order, denied petition filed Sept. 1, 1953, requesting immediate hearing on tv application for ch.
11 at Pittsburgh, Pa. Action Nov. 5.
Revision of Annual Report — By notice of further proposed rule making in the matter of
amending Annual Report Form 324 by deleting
certain schedules and simplifying others, the
Commission now proposes to also delete Annual
Report Form 324-A, Summary Estimates of station broadcast revenues and expenses, applicable
to am, fm, tv and international stations. Comments may be filed on or before Dec. 7. Action
Nov. 5.
Honolulu, T. H. — Henry K. Lindsey & Edwin
J. Klein were directed to show cause why an
order should not be issued requiring Lindsey and
Klein to cease and desist from operating an
unlicensed television booster station; ordered
hearing in Washington on Jan. 11, 1954. Action
Nov. 10.
Territorial Am Rule Finalized — By report and
order, the Commission finalized proposed rule
making of Sept. 11, 1953, amending Section 3.25
of the am broadcast rules to permit the use in
Alaska, Hawaii, Puerto Rico and the Virgin
Islands of clear-channel frequencies 730, 800. 900,
1050, 1220 and 1570 kc by unlimited Class II stations with power up to the maximum permitted
by this class. This action is effective 30 days
from publication in the Federal Register. Action
Nov. 5.
Tv Allocation — By report and order, the Commission assigned a first vhf tv channel to Selma.
Ala. (8 minus), by deleting ch. 8 from West Point,
Miss., for that purpose; and assigned a first vhf
ch. to Columbus, Miss. (4 minus). This is
the result of rule-making proposed Aug. 19, and
will become effective 30 days after publication
in the Federal Register. Comr. Bartley concurred in view
of the Commission's
action
on
the petition
of Logansport
Bcstg. Corp.
Action
Nov. 5.
Tv License Term Extended — By report and
order, the Commission finalized its rule-making
of July 24, effective 30 days after publication in
the Federal Register, amending Section 3.360 of
the rule to extend the license term for tv broadcast stations from the present one-year period to
the maximum statutory period of three years,
which is the license period for am and fm broadcast stations. Comr. Hennock dissented. Action
Nov. 5.
36 New Tv Allocations — By report and order,
the Commission finalized its proposal of Sept. 11,
and added 36 tv channel assignments to 35 communities in 16 states, in order to alleviate competitive hearings and bring tv service to those
communities at an early date. The only change
from the original proposal is that Lexington, Ky.,
is assigned two channels instead of one. The
new channel assignments are effective 30 davs
after publication in the Federal Register. [B-T,
Nov. 9]. Action Nov. 5.

1437).ing was retained in hearing (Docket 10705; BPCTBy Commissioner Frieda B. Hennock
Chief, Broadcast Bureau — Granted petition for
extension of time to and including Oct .28, 1953,
to file opposition to petition to revise hearing
issues in ch. 3 proceeding of Radio Wisconsin Inc.
(Docket 8959; BPCT-400) and Badger Television
Co. (Docket 10641; BPCT-1472) at Madison, Wis.
Chief Broadcast Bureau — Granted petition for
extension of time to and including Oct. 30, 1953, to
file statement concerning petition to enlarge issues in ch. 10 proceeding of KWTX Bcstg. Co.
(Docket 10694; BPCT-814) and WACO Television
Corp. (Docket 10695; BPCT-873) at Waco, Tex.
By Hearing Examiner J. D. Bond
Richland Bcstg. Corp., Richland, Wis. — Granted
petition for continuance of hearing in proceeding re its application (Docket 10414; BP-8584) and
hearing now scheduled for Nov. 5 was continued
to
date
to be fixed by subsequent order (Action
11/3).
Times-World Corp., Roanoke, Va.; Radio Roanoke, Inc., Roanoke, Va. — Ordered that order
after partial hearing conference, released Oct. 23,
1953, in ch. 7 proceeding, be corrected so as to
state
in last
two lines
under Inc.,
appearances
"D. C.
on behalf
of Radio
Roanoke
and Mr. Arthur
S. Feld of Washington. D. C, on behalf of the
Chief
1056 etofal)Broadcast
(Action Bureau
10/29). (Docket 10655; BPCTBy Hearing Examiner William G. Butts
WKMH Inc., Flint, Mich. — Granted petition for
continuance of hearing in proceeding re James
Gerity Jr., Pontiac, Mich. (Docket 10346. BP8651); hearing now scheduled for Nov. 5. 1953,
was continued until date to be scheduled in later
order (Action 11/3).
Booth Radio & Television Stations Inc., Detroit,
Mich.; Woodward Bcstg. Co., Detroit, Mich. —
Notice is given that further hearing conferences
in this tv proceeding, now scheduled for Oct. 29.
1953, is cancelled and rescheduled for 10 a.m.,
Nov. 6, 1953, in Washington, D. C. This action
was taken upon agreement of counsel for each
of the applicants and of Chief of Broadcast Bureau (Channel 50 proceeding) (Docket 10660;
BPCT-724 et al). (Action 10/29).
By Hearing Examiner Basil P. Cooper
Northern Allegheny Bcstg. Co., Kane, Pa.; Hilltop Management Corp., Kane, Pa. — Granted petition of Northern Allegheny Bcstg. Co., filed Oct.
20, 1953, for withdrawal of its petition for leave
to amend filed Oct. 15, 1953, and petition for leave
to amend filed Oct. 15. 1953, was withdrawn; denied pleading filed Oct. 22, 1953, by Hilltop Management Corp., insofar as it requests grant of
petition to amend filed by Northern Allegheny
Bcstg. Co. and denial of petition to withdraw:
insofar as Hilltop's petition requests dismissal
of application
of Northern
Allegheny,
referred to Commission
for action
(Docketit is
10507;
BP-8577 (Docket 10508; BP-8B71).
By Hearing Examiner Claire W. Hardy
Ordered pre-hearing conference in proceeding
re applications of Guv Gannet Bcstg. Sevices
(Docket 10726; BPCT-639) and Murray Carpenter
& Assocs. (Docket 10727; BPCT-1747) for CPs for
new tv station on ch. 13 in Portland, Me., on November 6. 1953, in Washington, D. C.
By Hearing Examiner Herbert Sharfman
South Central Bcstg. Corp., Evansville Television Inc., On The Air Inc., WFBM Inc., Evansville,
Ind. — Ordered further hearing conference for
Nov. 6, 1953, in Washington, D. C. in proceeding
for CPs
ville, Ind.for new tv stations on ch. 7, in EvansBy Hearing Examiner John B. Poindexter
Ordered pre hearing conference in proceeding
re applications of F. M. Radio & Television Corp.
(Docket 8939; BPCT-374) and Standard Radio &
Television Co. (Docket 10707; BPCT-1542). for
ch. 11 at San Jose. Calif., Nov. 3, 1953. in Washington, D. C. (Action 10/30).
Ordered pre-hearing conference in proceeding
re applications of Capital Television Inc. (Docket
10728; BPCT-1080) and The Tiernev Co. (Docket
10729; BPCT-1085), for ch. 8 in Charleston. W. Va.,
on Nov. 4, in Washington, D. C. (Action 10/30).
KSRO Santa Rosa, Calif., Finley Bcstg. Co.—
Granted motion for postponement of hearing in
proceeding re application of Arthur Westlund.
Walnut Creek, Calif. (Docket 10215; BP-8321) from
Nov. 2 to Jan. 12. 1954. (Action 10/27).
By Hearing Examiner Herbert Sharfman
Ordered pre-hearing conference in proceeding
re application of Cherry & Webb Bcstg. Co.,
Providence, R. I. (Docket 8737, BPCT-223). for
special temporarv authorization on ch. 12, on
Nov. 9, 1953. in Washington, D. C.

Routine Roundup . . .
November 5 Decisions
ACTIONS ON MOTIONS
By Commissioner Robert T. Bartley
South Plains Bcstrs., Slaton, Tex. — Dismissed
as moot petition for leave to amend its application to correct certain typographical errors and
to revise estimate as to operating expenses and
size of proposed staff (Docket 10527; BP-8291).
The Texan Telecasting Co., Plains Empire Bcstg.
Co., Panhandle Television Co., Amarillo, Tex. —
Granted petition of The Texan Telecasting Co.,
filed Oct. 26, and petition of Panhandle Television
Co., filed Oct. 23, for leave to dismiss without
prejudice their applications for CPs for new tv
stations on ch. 7 in Amarillo. Tex. (Docket 10704;
BPCT-1410) (Docket 10706; BPCT-1456); application of Plains Empire Bcstg. Co. in ch. 7 proceed-

November 5 Applications
ACCEPTED
FOR FILING
Modification of CP
Following stations request mod. CP for extension of completion date as indicated:
WHIX Zanesville, Ohio, Southeastern Bcstg.
System Inc.; WMRI-TV Marion. Ind., Chronicle
Pub. Co.; WBOC-TV Salisbury, Md.. The Peninsula Bcstg. Co.; WCBI-TV Columbus, Miss., Birney Imes Jr.; WDAY-TV Fargo. N. D., WDAY
Inc.,
7/1/54; WCBH (FM) Los Angeles, A. A.
Crawford.
License to Cover CP
WJAN Spartanburg, S. C, Spartanburg Bcstg.
Co. — License to cover CP (BP-7838) as mod.,
which authorized new station (BL-5136).
WEAU Eau Claire, Wis., Central Bcstg. Co.—
License to cover CP (BP-8877) which authorized
installation of new trans. (BL-5135).
KVCR (FM) San Bernardino, Calif., San Ber-

Broadcasting

• Telecasting

nardino Valley Union College District — License
to cover CP (BPED-227) which authorized new
station (BLED-141).
WNBW (TV) Washington, D. C, NBC— License
to cover CP (BPCT-1445) as mod., which authorized changes in existing station (BLCT-160).
Remote Control
Following stations request to operate transmitters by remote control:
KSCY Searcy, Ark., Mrs. Edith Wood Sweezy
(BRC-217); WABG Greenwood. Miss., Greenwood
Bcstg. Co. (BRC-218).
Renewal of License
Following stations request renewal of license:
KENI Anchorage, Alaska, Midnight Sun Bcstg.
Co. (BR-2102); KFAR Fairbanks, Alaska, Midnight Sun Bcstg. Co. (BR-1018); KGRH Favetteville, Ark., Fayetteville Bcstg. Co. (BR-1368);
KUBA Yuba City, Calif., Peach Bowl Bcstrs. Inc.
(BR-2125): KXOA Sacramento, Calif., Sacramento Bcstrs. Inc. (BR-1217); WASK Lafayette,
Ind., WFAM Inc. (BR-1178); WMAS Springfield,
Mass., WMAS Inc. (BR-811); KLMX Clayton,
N. M., Ari-Ne-Mex Bcstg. Corp. (BR-2389); KOOS
Coos Bay, Ore., KOOS Inc. (BR-82); KOCO West
Salem. Ore., B. Loring Schmidt (BR-1720); KPUG
Bellingham. Wash., KPUG Inc. (BR-2202); KIRO
Seattle. mitted)
Wash.,
(BR-68). Queen Citv Bcstg. Co. (resubNovember 6 Decisions
BY COMMISSION EN BANC
McFarland Letter
WCAV Norfolk, Va., Cavalier Bcstg. Corp.— Is
being advised that application (BAL-1564) to assign license to Larus & Brother Co. indicates
necessity of hearing.
ACTIONS ON MOTIONS
By Hearing Examiner Herbert Sharfman
On petition of South Central Bcstg. Corp.,
Evansville. Ind., continued hearing conference in
ch. 7 proceeding from Nov. 6 to Nov. 17, 1953,
and time
to replyissues
to other
tion to enlarge
was applicants'
extended tojoint
Nov.peti10,
1953 (Docket 10461; BPCT-707 et al).
By Hearing Examiner H. Gifford Irion
The Mobile Television Corp., Mobile, Ala. —
Granted motion for correction in various respects
of transcript of testimony in proceeding re its
application and that of WKRG-TV Inc., for CPs
for new tv stations on ch. 5 in Mobile, Ala.
(Docket 10458; BPCT-990) (Docket 10457; BPCT690).
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RCA-1850A, $540
RCA-8D21.
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November 9 Applications
ACCEPTED FOR FILING
License to Cover CP
KGO-TV San Francisco, AB-PT Inc. — License to
cover CP (BP-1562) which authorized installation of auxiliary ant. at site of existing station
(BLCT-161).
WCAM Camden, N. J., City of Camden — License
to cover CP (BP-8843) which authorized installation of old main trans, as alternate main trans.
(BL-5134).
Modification of CP
KEYL (TV) San Antonio, San Antonio Tv Co. —
Mod. CP and license to change corporate name
to San Antonio Bcstg. Co. (BMPLCT-2).
Following stations request mod. CP for extension of completion date:
WOC Davenport, Iowa, Tri-City Bcstg. Co.;
WVEC Hampton, Va., Peninsula Bcstg. Corp.;
KVOA-TV Tucson, Ariz., Ariz. Bcstg. Co. 2/1/54;
WSBA-TV York, Pa., Susquehanna Bcstg. Co.;
WSAY Rochester, N. Y., The Federal Bcstg. System Inc.; WNEL San Juan, P. R., Station WNEL
Corp.; WCOW-TV St. Paul, Minn., WCOW Telecasting Co.
Remote Control
Following stations request to operate transmitters by remote control:
WBMS Boston, Mass., WBMS Inc. (BRC-226);
WCPA Clearfield, Pa., Clearfield Bcstrs. Inc.
(BRC-225); KDAS Malvern, Ark., Malvern Broadcasting Co. (BRC-222); WGLS Decatur, Ga., DeKalb Bcstg. Co. (BRC-223); WQUA Moline, 111.,
Quad-City Bcstg. Corp. (BRC-224); WNCC Barnesboro, Pa., North Cambria Bcstrs. Inc. (BRC-219);
WAKU Latrobe, Pa., Clearfield Bcstrs Inc. (BRC220): WKIN Kingsport, Tenn., Radio Station
WKIN Inc. (BRC-221).
Renewal of License
Following stations request renewal of license:
KOPO Tucson, Ariz., Old Pueblo Bcstg. Co. (BR1679); WMVG Milledgeville, Ga., Jere N. Moore
(BR-1242); WKAL Rome, N. Y., Copper City Bcstg.
Corp. (BR-1481); KNPT Newport, Ore., Yaquina
Radio Inc. (BR-2196); KOIN Portland, Ore., Mount
Hood Radio & Television Bcstg. Corp. (BR-94);
KXL Portland, Ore., KXL Bcstrs. (BR-88); KRNR
Roseburg, Ore., News-Review Co. (BR-874); WHSC
Hartsville, S. C, Hartsville Bcstg. Co. (BR-1317);
KGY Olympia, Wash., Tom Olsen (BR-57); KUJ
Walla Walla, Wash., KUJ Inc. (BR-69); WHAW
Weston, W. Va., Lewis Service Corp. (BR-1894);
KJNO Juneau, Alaska, Aurora Bcstrs Inc. (BR2743); KABI Ketchikan, Alaska, Aurora Bcstrs.
Inc. (BR -2779); KWKW Pasadena, Calif., Southern
California Bcstg. Co. (BR-2050); KWBW Hutchinson, Kan., Nation Center Bcstg. Co. (BR-853);
KOAC Corvallis, Ore., Oregon State Agricultural
College (BR-81); KFJI Klamath Falls, Ore., KFJI
Bcstrs. (BR-24); KGW Portland, Ore., Pioneer
Bcstrs. Inc. (BR-90); KEX Portland, Ore., Westinghouse Radio Stations Inc. (BR-93); WGET
Gettysburg, Pa., Times & News Pub. Co. (BR2503); KBRO Bremerton, Wash., Bremerton
Broadcast Co. (BR-1559); KFDR Grand Coulee,
Wash., Columbia River Bcstrs. Inc. (BR -2509);
KXA Seattle, Wash., KXA Inc. (BR-59).
November 10 Decisions
BY THE BROADCAST BUREAU
Actions of November 9
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
WABG Greenwood, Miss.; KSCY Little Rock,
Ark.
Actions of November 6
Modification of CP
The following
were granted
mod.
CP's for extension of completion
dates as
shown:

ALLEN

KCBD-TV Lubbock, Tex., to 1/30/54; WDAYTV Fargo, N. D., to 5/13/54; WBOC-TV Salisbury,
Md., to 5/11/54.
Actions of November 5
Granted License
WLET Toccoa, Ga., R. G. LeTourneau — Granted
license covering increase in power and installation of new trans.; 1420 kc, 5 kw-D (BL-5131).
WEZB Homewood, Ala., Voice of Homewood —
Granted license for am broadcast station; 1320 kc,
1 kw-D (BL-5133).
KVOP Plainview, Tex., KVOP Inc.— Granted
license covering change in ant., trans, and studio
location (BL-5123).
Granted CP
KTKN
Ketchikan,
Alaska,
Bcstg.
Co. —
Granted CP to install
new Alaska
trans, as
alternate
main trans, at present location of main trans., to
9064).
be operated on 930 kc with power of 1 kw (BPModification of CP
WWMT New Orleans, La., Fidelity Bcstg. Inc. —
Granted mod. CP to change type trans. (BMPH4868).
The following were granted mod. CPs for extension of completion dates as shown:
WSPD-FM Toledo, Ohio, to 6/6/54; WJBK Detroit, Mich., to 6/9/54.
Actions of November 4
Modification of CP
The following
were granted
CP's for extension of completion
dates asmod.
shown:
WHIZ Zanesville, Ohio, to 4/5/54; WBRE-TV
Wilkes-Barre,
Ind., to 5/1/54. Pa., to 6/1/54; WJRE Indianapolis,
Actions of November 3
Granted License
WFBE Flint, Mich., Flint Board of EducationGranted license for change to fm commercial
band; ch. 236 (95.1 mc) 1.3 kw, unl.; ant. 130 ft.
(BLH-929).
KAIM Honolulu, Hawaii, Christian Bcstg. Assn.
— Granted license for fm broadcast station; ch.
238 (95.5 mc); 5.7 kw, unl. (BLH-930).
Granted CP
KBIF Sanger, Calif., John Poole Bcstg. Co. —
Granted CP to change trans, and studio locations
and make changes in the ant. system; conditions
(BP-8410).
Modification of CP
The following
were granted
tension of completion
dates as mod.
shown:CP's for exWMVP Mount Vernon, Ohio, to 2/25/54, conditions; WOWO Fort Wayne, Ind., to 5/26/54, conditions; KTYL-TV Mesa, Ariz., to 5/19/54; KNEV
Reno, Nev., to 5/17/54; WWJ-FM Detroit, Mich.,
to 5/18/54.
Action of November 2
Modification of CP
K TNT- TV Tacoma, Wash., Tribune Pub. Co. —
Granted mod. CP for extension of completion
date to 1/15/54 (BMPCT-1507).
ACTIONS ON MOTIONS
By Hearing Examiner Basil P. Cooper
Calif. Inland Bcstg. Co., KARM, The George
Harm Station, Fresno, Calif. — Issued second order
controlling conduct of hearing in re tv applications for ch. 12; further hearing to be held in
Washington on Nov. 16, 1953 (Docket 9050; BPCT413
11/5).and Docket 10650; BPCT-1061). (Action of
KTBS Inc., International Bcstg. Corp., Shreveport, La. — Ordered that transcript in proceeding
re applications for tv ch. 3, be corrected in various respects (Docket 10476; BPCT-464 and Docket
10477; BPCT-505).
(Action of 11/3).
By Hearing Examiner Fanney N. Litvin
Ark. Television Co., Little Rock, Ark.; Ark.
Telecasters Inc., No. Little Rock, Ark. — Ordered
that hearing conference in re applications for tv
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ch. 11, be continued from Nov. 6 to Nov. 10
(Docket 10610; BPCT-1057 and Docket 10611;
BPCT-1740).
By Hearing Examiner J. D. Bond
WDOD Bcstg. Corp., Mountain City Television
Inc., Chattanooga, Tenn. — Granted petition of
WDOD Bcstg. Corp. for extension of time to Nov.
9, 1953, within which to file proposed counter
findings of fact in re applications for ch. 3 (Docket 10438; BPCT-676 and Docket 10439; BPCT-882).
By Hearing Examiner Claire W. Hardy
Petersburg Television Corp., Southside Va.;
Telecasting Corp., Petersburg, Va. — Issued notice
of prehearing conference to be held on Nov. 12,
1953, in re applications for tv ch. 8 (Docket 10737;
BPCT-1772 and Docket 10738; BPCT-1773).
By Hearing Examiner Herbert Sharfman
Cherry & Webb Bcstg. Co., Providence, R. I. —
Continued from Nov. 9 to Nov. 10, pre-hearing
conference re application for STA on ch. 12
(Docket 8737; BPCT-223).
By Hearing Examiner James D. Cunningham
Kenedy Bcstg. Co. Ltd., Kenedy, Tex. — Commission, on its own motion, continued indefinitely
hearing presently scheduled for Nov. 9 (Docket
10413; BP-8578), pending action on petition to
reconsider and grant application without hearing.
By Hearing Examiner Thomas H. Donahue
McClatchy Bcstg. Co., Sacramento Telecasters
Inc., Sacramento, Calif. — By memorandum opinion and order, ordered that transcript in re applications for tv ch. 10, be corrected in various
respects (Docket 9013; BPCT-450 and Docket
10298; BPCT-976).
South Jersey Bcstg. Co., Camden, N. J.; Patrick
Joseph Stanton, Philadelphia, Pa.- — On his own
motion, continued hearing from Nov. 9 to Nov.
30, 1953, in re applications for tv ch. 17 (Docket
10657; BPCT-1522 and Docket 10658; BPCT-1674).
By Hearing Examiner Basil P. Cooper
Perkins Brothers Co., KCOM Bcstg. Co., Sioux
City, Iowa — Issued second order controlling conduct of hearing scheduled for Dec. 28, 1953, in re
applications for tv ch. 4 (Docket 10672; BPCT688 and Docket 10673; BPCT-864).
By Hearing Examiner Claire W. Hardy
Plains Empire Bcstg. Co., Amarillo, Tex. — Ordered that record in re application for ch. 7 be
closed (Docket 10705; BPCT-1437).
By Hearing Examiner William G. Butts
Booth Radio & Television Stations Inc., Woodward Bcstg. Co., Detroit, Mich. — Ordered that further conference in re applications for tv ch. 50,
shall be held Dec. 21, 1953, in Washington, D. C.
(Docket 10660; BPCT-724 and Docket 10661;
BPCT-1418).
By Commissioner Robert T. Bartley
The Radio Station KFH Co., Taylor Radio &
Television Corp., Wichita Television Corp. Inc.,
Wichita, Kan. — Granted joint petition for extension of time to and including Nov. 30, 1953, to
file second portion of proposed findings in re
their applications for tv ch. 3; and time for filing
third portion is extended to and including Dec.
15, 1953 (Docket 10259; BPCT-698; Docket 10260;
BPCT-946 and Docket 10261; BPCT-961).
Music Bcstg. Co., Grand Rapids, Mich. — Granted
petition for extension of time to Nov. 23, 1953,
within which to file exceptions to initial decision
re application of Versluis Radio & Television Inc.
(Docket 10442; BPCT-1208), and mod. CP for
WTVN Muskegon (Docket 10644; BMPCT-1140).
DISSENTING OPINION OF FCC COMR.
FRIEDA B. HENNOCK TO THREE
YEAR TV LICENSES
FCC

on Nov. 5 made final its three-year license plan for television [B*T, Nov. 9]. Text
of Comr. Hennock's dissent follows:
The Commission today has extended the license
term for television broadcast stations from one
to three years. I dissent, because I do not believe
that this action should have been taken without
the benefit of a factual study of television program ing; a conference with the industry, if
necessary, to be followed by open public hearings.
In support of today's action, the Commission
states that "extension of the license term . . . will
reduce substantially the workload for both television licenseesas and
Commission."
commendable
it is,the
cannot
be equated This
with,end,
let
alone substituted for, the criterion of the public
interest. Today the Commission has done just
that; it has elevated its own convenience and
that of the broadcasters above the statutory mandate that television stations must operate in the
public
Themodifying
Commission's
assertion that
"we
areinterest.
in noto way
the responsibilities
of licensees
operate
their stations
in the public
interest," is but a wish which is contradicted by
the inevitable effect of this amendment. I cannot concur in such action. And because I believe
that the issues involved have been glossed over,
I am again setting forth my views in detail.
It seems to me vital that a matter of such importance should not be finally acted upon by the
Commission except upon the basis of a complete
factual record compiled at a public hearing. It
is the public, not the broadcasters or the ComBroadcasting
• Telecasting

proposal.
mission, that is mainly affected by this which
we
The nationwide television system for
still in
is
table
allocation
our
made provision in
process of development, and the licensing of some
437 stations since the freeze and the entrance
into operation of some 199 of these stations do
not mean that television broadcasting, as it exists
it will be
today, is anything like what wetheexpect
circumstances,
in the near future. And, under
I cannot understand the Commission's reasoning
which
in suggesting that a one -year license period period
was appropriate for the early formative
of television broadcasting has somehow become
inappropriate now when growing pains are most
likely to be felt.
The majority indicates circumstances nave
changed in that this service "has now reached
the stage where the license period may be extended to three years." I think it clear, however,
that circumstances
it is the Commission's
views,therather
than
the
surrounding
television
service, which have undergone a change. And I
think the reason for this change is fairly and
honestly set forth in paragraph 7 of the Commission's Report and Order. The extension of the
states, "will reCommission
the the
licenseduceperiod,
substantially
workload for both television licensees and the Commission." I agree.
The
states,
"will also
ease extension,
the burden the
on Commission
those television
licensees
also
holding authorizations for standard and fm
broadcast stations since the licenses of all such
stations in the same geographical area will now
expire on the same date." I agree with this also,
that thisin "burden"
was notonaware
although soI heavily
weighed
the licensees
the light
of the benefits conferred on them by renewal of
their licenses. But I am in fundamental disagreement with the conclusion the Commission
implicitly draws from these facts that an increase
in the license period for television broadcast stations will, therefore, serve the public interest.
nt stems from the majoritv's
disagreeme
My
the
with than
interest"rather
the "public
identificati
eon ofof broadcast
licensees,
convenienc
with higher public interest considerations. Of
course, there is no magic in a one-year license
period, as such. And the Commission has not in
the last few years made adequate use of this oneyear period, to examine into the performance of
television broadcast stations to determine whether
they are or are not serving the public interest.
But I should think that the solution for this deficiency is for the Commission to intensify and
the licensee's
intoaction
revitalize
existto relieve record,
take this
rather thanitstoinquiry
for acnecessity
any
of
ing television stations
counting annually for their stewardship over
these precious channels of mass communications.
It was not until fourteen years after the beginning of systematic radio regulation, that the
Commission m 1941 concluded that "the broadcast
industry has reached a point of maturity where
it appears advisable to increase the license period
of standard broadcast stations to two years.1 In
1943, the license term was further extended to
three years. But, even with this experience, an
inquiry three years later disclosed that much of
standard broadcast programming was substantially inferior to what the public interest required.2
With regard to television broadcasting, such
evidence as exists, it seems to me, indicates
strongly
thatchannels
today's have
actionbeen
is premature.
about 1,800
assigned for While
commercial television, onlv 307 stations were actually
engaged in broadcasting as of October 31, 1953.
Of this number, only three of the 199 post-freeze
stations have been on the air for as much as one
full year. In addition to these 307 stations, about
240 had received construction permits as of October 31, but had not yet commenced operation.
And almost 1,300 of the 1.800 available commercial
channels, or over two-thirds, have not been occupied in any way.
Moreover, circumstances have so operated that
the
television
matters
beenCommission's
channeled, toenergy
a veryin large
degree,
into has
the
effort to grant construction permits and to get
television on the air. The net effect of this has
been that our scrutiny of the applicants themselves has often been hurried, and that our inspection of television programming has been
negligible.
Such investigations as we have made in recent
years have only confirmed that the programming
of television broadcast stations leaves much to be
desired in meeting public interest standards. The
present action
is not I based
on anyThecurrent
investigation of which
am aware.
inquiries
of 1951 and 1953 lend it no support.
In January 1951 the Commission, in considering
renewal of the licenses of some 44 television
broadcast stations, was sufficiently disturbed by
their performances to announce publicily that:
a public
conference
willforbe the
scheduled,
a "...
date to
be announced
later,
discussionat
of television broadcasting problems from the
viewpoint of the public, the Commission, and industry. A detailed agenda for that conference will
be announced later and will relate generally to
the role of television in serving the needs and interests of the public."3
Approximately a year later, in 1952, the Commission once again reviewed the programming
record of the existing television broadcast stations and found no substantial improvement.
Accordingly, it placed a number of licensees on a
temporary basis and renewed their authorizations
only upon receipt of assurances that the stations
in fact had, or in the future would, improve their
public service programming.
Has television programming improved since
then, or since the making of the revealing studies
by the National Association of Educational Broadcasters which were introduced as an exhibit in
Broadcasting
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our recent allocation proceeding? Frankly, I
don't know. I do not have the benefit of any
study as to how good television programming is
on a nationwide basis, or how the individual stations throughout the United States are meeting
their public service responsibility.
A brief inquiry into the immediate effects of a
one-year license period, as opposed to a threeyear period, will show graphically the importance
of retaining the shorter period for television
broadcasting stations. The point of having a
one-year period is to provide annually an occasion for the Commission to reassess a broadcaster's over-all performance. Because of the
press of other business or a lack of adequate
personnel, we
not in have
the past
madeNowthe that
reassessment have
that we should
made.
the issue is presented, it seems to me that the
Commission has a choice of two alternatives.
The alternative adopted by the majority —
which, unfortunately, implies that the Commission no longer entertains such doubts regarding
programming standards as would indicate a need
to look into the subject, even to the small extent
that this body has been looking into it, more
often than once every three years.

The other alternative, which I should choose,
is to engage as soon as practicable, in a study
and evaluation of television programming adequate sidered
to support
and maturely
conaction by intelligent
this agency.
If, after such
study, we conclude that adequate programming
standards are not being maintained, we can then
call our conference and consider with the industry the factors involved in meeting such
standards. In any event, before we take the
final action, the public should be kept informed
and there should be open hearings to determine
the course of action the Commission should
follow.
Those were the considerations which compelled
me to dissent to the Notice of Proposed Rule
Making. The comments filed by the broadcasting
interests fail to persuade me that these considerathen. tions are any less cogent today than they were
1 Supplementary Report on Chain Broadcasting,
October 11. 1941, page 6.
- Public Service Responsibility of Broadcast
Licensees (Blue Book), 1946.
3 FCC 51-83, January 29, 1951.
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Reports of Tv Sets in Their Coverage

Areas —

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B»T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Sets in Station Area
Outlets on Air
Outlets on Air
Sets in Station Area
City
vhf uhf
and Channel
vhf uhf
and Channel
WEEK-TV
(43)
Peoria
106,405
ALABAMA
WTVH-TV (19)
Quincy
WABT (13)
W GEM-TV (10)
Birmingham
87,000
27,200
WREX-TV
WBRC-TV (6)
184,300
Rockford
WTVO (39)(13)
133,854
Mobile
W A LA-TV (10)
51 ,000
39,900
WHBF-TV (4)
217,666
WKAB-TV (48)
Rock Island
39,900
Moline)
17,100
WCOV-TV (20)
Montgomery
(Davenport,
ARIZONA
WICS (TV) (20)
21,000
Springfield
71,500
Mesa
(Phoenix)
KTYL-TV
(12)
INDIANA
Phoenix
KOOL (10)
WTTV (10)
276,000
Bloomington
KOY-TV (10)
WFBM-TV (6)
Indianapolis
399,000
KPHO-TV (S)
71,500
WFAM-TV
(59)
Tucson
Lafayette
KOPO-TV (13)
WLBC-TV
(49)
KVOA-TV (4)
Muncie
WSBT-TV (34)
16,150
KIVA (11)
Yuma
South Bend
ARKANSAS
WOI-TV (5)IOWA
152,654
Ames
Fort Smith
KFSA-TV (22)
13,440
KCRI-TV (9)
Cedar
Rapids
Little Rock
KRTV (17)
WMT-TV (2)
41,000
185,000
WOC-TV (5)
Davenport
CALIFORNIA
215,000
(Moline,
Bakorsfield
KERO-TV (10)
65,727
Rock Island)
44,880
KAFY-TV
Sioux City KVTV (9)
Chlco
KHSL-TV (12)
27,864
64,015
Eureka
K I EM-TV (3)
KANSAS
KTVH (12)
KJEO (47)
Fresno
Hutchinson
KMJ-TV (24)
57,639
KEDD (16)
58,419
Wichita
(7)
Los Angeles KECA-TV
KHJ-TV (9)
KENTUCKY
KLAC-TV (13)
WEHT (50)
KNBH (4)
Henderson
WAVE-TV (3)
KNXT (2)
Louisville
302,251
WHAS-TV (ll)(b)
KTLA (5)
WKLO-TV (21)
KTTV (11)
1,681,073
KTHE (28)
LOUISIANA
KMBY-TV (8)
Monterey
WAFB-TV (28)
Sacramento
KCCC-TV (40)
Baton Rouge KNOE-TV
(8)
KSBW-TV (8)
180,506
Salinas
KFAZ (43)
Monro*
70,o66
KFMB-TV (8)
San Diego
WDSU-TV (6)
206,382
KFSD-TV (10)
210,076
New
Orleans
WJMR-TV (61)
San Francisco KGO-TV (7)
KPIX (5)
San Luis
KRON-TV (4)
780,000
WAB1-TV MAINE
(5)
55,818
Bangor
Obispo
KVEC-TV (6)
39,750
WPMT
(53)
Santa
Portland
KEYT (3)
Barbara
371,332
COLORADO
WAAM MARYLAND
(13)
Colorado
KKTV (11)
Baltir
WBAL-TV
(11)
32,315
KRDO-TV
(13)
Springs
31 ,000
WMAR-TV (2)
KBTV (9)
Denver
502,863
KFEL-TV (2)
164,750
KLZ-TV (7)
MASSACHUSETTS
WBZ-TV
(4)
Pueblo
KCSJ-TV (5)
30,000
Boston
WNAC-TV
(7)
KDZA-TV (3)
35,000
WTAO-TV (56)
1,103,507
Cambridge
CONNECTICUT
63,700
(Boston)
WHYN-TV (55)
Bridgeport
WICC-TV (43)
35,479
New Britain
75,000
WWLP (61)
Springfield
WKNB-TV (30)
90,411
New Haven
WNHC-TV (6)
635,190
86,800
Waterbury
WATR-TV (53)
MICHIGAN
13,500
DELAWARE
WPAG-TV (20)
Ann Arbor
WBKZ-TV
(64)
Battle
Creek
Wilmington
55,924
WDEL-TV (12)
159,939
WJBK-TV (2)
Detroit
WWJ-TV (4)
DISTRICT OF COLUMBIA
WMAL-TV (7)
Washington
WXYZ-TV) (7)
1,128,632
477,143
WTAC-TV (16)
Flint
WNBW (4)
559,000
259,987
Grand Rapids WOOD-TV (7)
WTOP-TV (9)
Kalamazoo
WTTG (5)
WKZO-TV (3)
310,900
477,143
Lansing
WJIM-TV (6)
231,000
FLORIDA
WILS-TV (54)
17,000
WKNX-TV (57)
Ft. Lauderdale WFTL-TV (23)
Saginaw
85,926
175,000
Jacksonville
WMBR-TV (4)
46,325
WTVJ (4)
201 ,000
Miami
MINNESOTA
WPFA (15)
Pensacola
St. Petersburg WSUN-TV (38)
KMMT (6)
59,546
Austin
39,666
West Palm
WFTV (38)
Duluth
WCCO-TV
(4)
Beach
WIRK-TV (21)
Minneapolis
17,447
32,874
401,200
GEORGIA
(St.
Paul)(Min • WTCN-TV(ll)
St.
Paul
KSTP-TV
(5)
405,300
Atlanta
WAGA-TV (5)
neapolis)
WMIN-TV (11)
395,220
WLWA (8)
KROC-TV (10)
43,000
Rochester
WSB-TV (2)
330,000
' 75^500
Columbus
WDAK-TV (28)
12,500
Macon
WMAZ-TV (13)
MISSISSIPPI
55,666
WETV (47)
WJTV (25)
24;544
Jackson
Rome
WROM-TV (9)
24,103
WTOK-TV (11)
Meridian
13,400
IDAHO
MISSOURI
Boise
KIDO-TV (7)
10,900
76,000
KHQA-TV (7)
Pocatello
KWIK-TV (10)
Hannibal
(Quincy,
III.)
ILLINOIS
KCMO-TV
(5)
Kansas City
KMBC-TV (9)
WDAF-TV
(4)
Belleville (St. WTVI (54)
127,000
WHB-TV (9)
Louis, Mo.)
WBLN (15)
Bloomington
323,352
KCTY (25)
WCIA (3)
41 ,952
Champaign
KFEQ-TV (2)
St. Joseph
WBBM-TV (2)
Chicago
KSD-TV
(5)
78,582
WBKB (7)
534,500
St. Louis
KSTM-TV (36)
WGN-TV (9)
132,000
KTTS-TV
KYTV (3) (10)
WNBQ (5)
1,575,000
Springfield
WTVP (17)
31,300
Decatur
32,649
86,700
Broadcasting
Telecasting
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in the 100-mile area...
NOW
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300,000
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City

WSYR-TV
Syracuse, N.Y.

Channel

100

3

kw

Butt*
Lincoln
Omaha
Lat Vegas
Reno
Atlantic
City
York City)
Newark
(New
Albuquerque

The Only Low-Band
V.H.F. Station in
Central

New

York

Roswell
Albany
Binghamton
Buffalo
Elmira
New York

Headley-Reed
National Representatives

NBC

Cincinnati,

Akron
Ashtabula
Cincinnati

Columbus
Dayton
-T

WLW

the

only

Lima
Toledo
Youngstown
Zanesville

Client

Dept.

to

TV
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Providence
Charleston
Columbia
Greenville

Sioux Falls

Johnson City
Knoxville
Memphis

Nashville
Abilene
Amarillo

TEXAS
(9)
KKRBC-TV
FDA-TV (10),

WOR-TV (9)
WPIX (11)
WHAM-TV (6)
WHEC-TV
WVET-TV (10
(10)

Longview
Lubbock

4,101,000
190,000

OHIO
WAKR-TV (49)
36,916
WICA-TV (15)
WKRC-TV
WCPO-TV (12)
(9)
WLWT
435,000
WNBK (5)
(4)
WEWS (5)
WXEL (9)
810,361
WLWC (4)
WBNS-TV (10)
WTVN (6)
306,950
WHIO-TV
(7)
WLWD (2)
300,000
WIFE (TV) (22)
25,000
WLOK-TV (73)
12,497
WSPD-TV (13)
228,000
WFMJ-TV (73)
WKBN-TV (27)
105,000
WHIZ-TV (50)
15,352

Outlets on Air Sets in Station Area
and Channel
vhf uhf
RHODE ISLAND
W JAR-TV (10) 1,073,000
SOUTH CAROLINA
WCSC-TV (5)
43,807
WIS-TV (10)
WCOS-TV (25)
29,312
WNOK-TV (67)
30,000
WGVL (23)
32,779
SOUTH DAKOTA
KELO-TV (11)
39,752
TENNESSEE

WJHL-TV (11)
197,892 .
WROL-TV
29,429
WTSK-TV (6)
(26)
WHBQ-TV (13)
WMCT (5)
228,654
WSM-TV (4)
128,838

Dal
Austin
. . las

OKLAHOMA
KSWO-TV
(7)
32,140
WKY-TV (19)
(4)
232,310
KLPR-TV
KTVQ (25)
Tulsa
KOTV (6)
165,340
OREGON
Medford
KBES-TV (5)
Portland
KOIN-TV (6)
125,000
KPTV (27)
113,711
PENNSYLVANIA
Altoona
WFBG-TV (10)
346,462
Bethlehem
WLEV-TV (51)
34,278
Chambersburg WCHA-TV (46)
Easton
WGLV (57)
41,343
Erie
WICU (12)
198,500
Harrisburg
WHP-TV (55)
WTPA (71)
78,300
Johnstown
WJAC-TV (6)
691,045
WARD-TV (56)
Lancaster
WGAL-TV (8)
240,936
Lebanon
WLBR-TV (15)
100,800
New Castle
WKST-TV (45)
68,300
Philadelphia
WCAU-TV (10) 1,592,000
WFIL-TV (6)
1,597,057
WPTZ (3)
1,681,876
Pittsburgh
WDTV (2)
770,000
WENS (16)
132,934
WKJF-TV (53)
115,000
Reading
WEEU-TV (33)
54,633
WHUM-TV (61)
127,350
Scranton
WGBI-TV (22)
85,000
WTVU (73)
150,424
Wllkes-Barre
WBRE-TV (28)
W ILK-TV (34)
106,000
York
WSBA-TV (43)
65,100
Lawton
Okla. City

City

NEW MEXICO
KGGM-TV (7)(13)
KOAT-TV
KOB-TV (4)
31,533
KSWS-TV (8)
12,093
NEW YORK
WROW-TV (41)
50,000
WNBF-TV (12)
182,000
WBEN-TV (59)
(4)
365,004
WBES-TV
WBUF-TV (17)
82,071
WECT (18)
19,252
WTVE
(24)
20,142
WABD
(5)
WABC-TV (7)
WCBS-TV(4) (2)
WNBT

WR6B (6)
284,700
WSYR-TV
262,070
WHEN (8) (3)
WKTV(13)
125,000
NORTH CAROLINA
Asheville
WISE-TV (62)
16,000
Charlotte
WBTV (3)
357,729
Greensboro
WFMY-TV (2)
184,379
Raleigh
WNAO-TV (28)
31,200
Winston-Salem WSJS-TV (1,2) 155,250
WTOB-TV (26)
NORTH DAKOTA
Fargo
WDAY-TV (6)
Mlnot
KCJB-TV (13)
11,654

Cleveland

has

MONTANA
KOPR-TV (4)
KXLF-TV (6)
NEBRASKA
KFOR-TV (10)
KOLN-TV (12)
62,834
KMTV (3),
WOW-TV (6)
206,907
NEVADA
KLAS-TV (8)
13,401
KZTV (8)
3,648
NEW JERSEY
WFPG-TV (46)
14,872
WATV (13)
3,520,000

Schenectady
Syracuse
Utica

Affiliate

WSYR-TV

in

Rochester

Outlets on Air Sets in Station Area
and Channel
vhf uhf

El Paso
Ft. Worth
=. u, u.
Galveston
Harlingen
Houston

SanAngelo
San Antonio
Temple
Texarkana
Tyler
Waco
Wichita Falls

16,120

KGNC-TV
(4)
34,377
KRLDTV (4)
KTBC-TV
(7)
50,616
WFAA-TV (8)
306,000
KROD-TV (4)
31,993
WBAP-TV (5)
295,095
30,788
(9)
KTSM-TV
K GUI-TV (11)
235,000
KGBS-TV (4)
22,500
KPRC-TV (2),
KUHT (8)
276,000
KNUZ-TV
35,206
KTVE
(32) (39)
KCBD-TV
KDUB-TV (13)
34,225
KTXL-TV
14,077
KEYL (5), (8)
WOAI-TV (4)
165,066
KCEN-TV (6)
45,752
KCMC-TV (6)
36,689
KETX (19)
KANG-TV (34)
KFDX-TV (3)
KWFT-TV (6)
41,250
UTAH

Salt Lake
City
folk)

KDYL-TV (5)
(4),
KSL-TV
139,600
VIRGINIA
Hampton (Nor- WVEC-TV (15)
46,000
Harrisonburg
WSVA-TV (3)
38,975
Lynchburg
WLVA-TV (13)
84,706
Newport News WACH (33)
Norfolk
WTAR-TV (4)
202,600
Richmond
WTVR (6)
179,537
Roanoke
WSLS-TV (10)
96,200
WASHINGTON
Bellingham
KVOS-TV (12)
29,757
Seattle
KING-TV (5)
294,000
Spokane KXLY-TV
K HQ-TV (6)
(4)
39,634
Tacoma KMO-TV (13)
KTNT-TV (11)
294,100
Yakima
KIMA-TV (27)
6,000
WEST VIRGINIA
Charleston
WKNA-TV (49)
13,500
Huntington
WSAZ-TV (3)
227,132
Parkersburg
WTAP (15)
Wheeling
WTRF-TV (7)
445,190
WISCONSIN
Green Bay
WBAY-TV (2)
93,276
Madison WKOW-TV
(27)
WMTV (33)
24,500
Milwaukee
WTMJ-TV (4)
589,134
WCAN-TV (25)
144,000
WOKY-TV (19)
125,000
Oshkosh
WOSH-TV (48)
8,500
HAWAII
Honolulu KGMB-TV (9)
KONA (11)
35,000
MEXICO
Matamoros
(Brownsville,
Tex.)
XELD-TV(7)
31,200
(San
Diego,
Tijuana
Calif.)
XETV(6)
211,920
Total Stations on Air 313*
Total Cities with Stations on Air 201*
Total Sets in Use 27,463,000
* Includes XE ID-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.
Broadcasting
• Telecasting
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WATCH

KOLN-
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LINCOLN-LAND-
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fetzer Stations
WKZO — Kalamazoo
WKZO-TV — Grand Rapids— Kalamazoo
WJEF— Grand Rapids
,
KOLN — Lincoln, Nebraska
KOLN-TV— Lincoln, Nebraska
Associated with
WMBD — Peoria, Illinois
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New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS page 121
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJIN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54.
Montgomery Bcstg. Co. (12), Initial DeMontgomery,
cision 10/7/53.
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-2/1/54, Petry.
Little Rock, KETV (TV) (23). 1 0/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-12/1/53, AveryCALIFORNIA
Berkeley-San
Francisco, KQED
(TV) 1*9), 7/24/53January '54.
Corona, KCOA (TV) (52), 9/1 6/53-Unknown.
Fresno, KCAF (TV) (53), 8/12/53-Unknown.
Lot Angeles. KPIK (TV) (22), 12/10/52-Late '53.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento,
(TV) (46),
'53. Decision
Sacramento, KBIC
McClatchy
Bcstg.6/26/53-Fall
Co. (10), Initial
11/6/53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), U/6/32-Fall '33, HolllngSan Bernardino, Orange Belt Telecasters (30), Initial Decision 9/18/53.
SanGillvra.
Francisco. KSAN-TV (32), 4/29/53-Jan. 54, MeSan Jose, KVIE (TV) (48), 6/17/53-Oct. 54. '
Stockton, KTVU(TV) (36), 1/8/53-11/30/53, Hollingbery.
Tulare-Fresno, KCOK-TV (27), 4/2/53-11/16/53, DuM,
Forjoe (N. Y.), Cal-Central Network.
Yuba City, KAGR-TV (52), 3/11/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/1 1 /52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT
Bridgeport, WCTB (TV) ("71), 1 /29/53-Unknown.
Bridgeport, WSJl (TV) (49), 8/14/52-Unknown.
Hartford,
Unknown. General Times Tv Corp. (18), 10/21/53 —
Hartford, WEDH (TV) (*24), 1 /29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dec. '53-Hegdley-Reed Tv
Norwich, WCTN (TV) (*63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/11/53— Unknown.
Wilmington, WILM-TV (83), 1 0/1 4/53-Unknown.
FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-11/26/53,
DuM, Taylor.
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53— Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV
(30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31 /52-Unknown.
Orlando,
WDBO-TV (6), 10/14/53-Apr. '54, CBS, BlairTv.
Panama City, WJDM (TV) (7), 3/11/53-11/30/53, ABC,
Hollingbery.
Pensacola,
WEAR-TV (3), 6/3/53-12/15/53, CBS, Hollingbery.
Tampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC, Blair-Tv.
West Palm Beach, Palm Beach Television Inc. (5),
11/4/53-6/1/54.
GEORGIA
'54.
Atlanta, WQXI-TV (36), Initial Decision 10/15/53-Summer
Augusta, WJBF-TV (6), 9/16/53-11/26/53, ABC, NBC,
Hollingbery (granted STA Sept. 18).
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyColumbus, WRBL-TV (4), 8/27/53-11/15/53, Hollingbery.
Savannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional. WGOV-TV (37), 2/26/53-Nov. '53, Stars NaIDAHO
Boise-Meridian, KBOI (TV) (2), 5/14/53-11/27/53 (granted
STA Sept. 29).
Boise,
KTVI (TV) (9), 1/15/53-October '54, ABC, Hollingbery.
Idaho Falls, KID-TV (3), 2/26/53-12/1/53, CBS, NBC,
Gill-Perna.
Idaho Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC Hollingbery.
Page 124
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Meridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
Nampa, KFXD-TV (6), 3/1 1/53-Unknown, Hollingbery.
Pocatello, KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
bery.Falls, KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingTwin
ILLINOIS
Champaign, U. of Illinois (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago,
Unknown.Chicago Educational Tv Assn. (*11), 11/5/53 — ■
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
Danville,
McKinney.WDAN-TV (24), 12/10/52— Unknown, EverettEvanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, WJOL-TV (48), 8/21/53-Unknown.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53-Feb. '54.
Evansville, WFIE (TV) (62), 6/10/53-11/15/53, Taylor
(granted STA Aug. 6).
Fort Wayne, Anthony Wayne Bcstg. (69), Initial Decision
10/27/53.
Fort Wayne, WKJG-TV (33), 5/22/53-11/15/53, NBC,
Raymer.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/1 1/53-Unknown.
Princeton, W RAY-TV (52), 3/11/53-11/15/53, Walker.
Terre Haute, WTHI-TV (10), 10/7/53-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/1 1/53-Unknown.
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Fort Dodge, KQTV (TV) (21), 1/29/53-11/23/53, Pearson
(granted STA Oct. 29).
Mason City, KGLO-TV (3), 10/14/53-Spring '54, CBS,
DuM, Weed.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/26/53, NBC, DuM,
Headley-Reed (granted STA Nov. 4).
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-11/15/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), 1 1 /5/53— Unknown.
Topeka, WIBW-TV (13), 6/3/53-11/15/53, CBS, Capper
Sales (granted STA Sept. 22).
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.
KENTUCKY
Ashland, WPTV (TV) (59), 8/1 4/52-Unknown, Petry.
Louisville, Paducah
WLOU-TVTv Corp.
(41), 1/15/53-Spring
'54.
Paducah,
(43), 9/16/53 — Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge. KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KTAG (TV) (25), 12/18/52-11/15/53, CBS,
ABC, DuM, Adam Young.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '53,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans. WTLO (TV) (20), 2/26/53— Unknown.
Shreveport, KSLA (TV) (12), 9/19/53-Dec. '53, NBC.
MAINE
Lewiston, WLAM-TV
(17), 7/8/53-12/1/53, EverettMcKinney (N. Y.), Kettell-Carter (Boston).
Poland. WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/1/53, NBC, Weed Tv.
MARYLAND
Baltimore, WITH-TV (60), 12/18/52-1/1/54-Forjoe.
Frederick, WFMD-TV (62), 10/24/52— Winter 1953.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBH-TV (*2), 7/16/33-10/1/54.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Fall '54.
Lawrence, WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North Adams, WMGT
(TV) (74), 2/18/53-12/25/53,
Walker.
bery.
Worcester, WAAB-TV (20), 8/1 2/53-Spring '54, HollingWorcester, WWOR-TV (14), 6/18/53-12/15/53, Raymer.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MICHIGAN
Ann— Unknown.
Arbor, Regents of the U. of Michigan (*26), 11/4/53
Battle
Creek, WBCK-TV
(58), 1 1/20/52-January '54,
Headley-Reed.
Bay
WNEM-TV
(5), 9/2/53-Fall
'53.
BentonCity,Harbor,
WHFB-TV
(42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-12/15/53, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO
Bcstg. Corp. (62), Initial Decision
10/12/53.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/11 /52-Unknown.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
— Unknown.
Saginaw,
Booth Radio & Tv Stations Inc. (51), 10/29/53
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-2/28/54, Rambeau.
St. Paul, WCOW-TV
(17), 3/1 1/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/1 1/53-Unknown.
Gulfport. WGCM-TV (56), 2/1 1/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54-ABC, Weed TV.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian, WCOC-TV (30), 12/23/52-11/15/53.
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-Nov. '53.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA
St.
Louis, KDRO-TV
WIL-TV (42),
2/12/53-Late '53.
Sedalia,
(6), 2/26/53-1/1/54.
MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fail '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingGreat
Missoula, KGVO-TV (13), 3/11/53-7/1/54, Gill-Perna.
NEBRASKA
Kearney, KHOL-TV (13), 7/22/53-12/1/53, CBS, DuM,
Meeker (granted STA Oct. 29).
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
due Dec.
Asbury
Park,1). WRTV (TV) (58), 10/2/52-Dec. '53 (tests
Atlantic City, WOCN (TV) (52), 1 /8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (*19), 1 2/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
*
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/14/52-Unknown.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston, WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie,
WEOK-TV
1 1/26/52— Jan. '54.
Rochester, WRNY-TV
(27), (21),
4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1/53— Unknown.
Watertown,
WWNY-TV (48), 12/23/52— Unknown, Weed
Tv.
NORTH CAROLINA
Chapel Hill,
WUNC-TV(36),(*4)
9/30/53-Sept. ABC,
'54. Boiling.
Charlotte,
WAYS-TV
2/26/53-12/1/53,
Durham,
WCIG-TV
(46),
2/26/53-Unknown,
DuM, NBC,
H-R Television.
Goldsboro,
Tv Corp. (34), 9/30/53-Unknown.
Boiling. Goldsboro
Greensboro,
WCOG-TV (57), 1 1 /20/52-Unknown, ABC,
Greenville, WNCT (TV) (9), 3/11/53-12/1/53, CBS, DuM,
Pearson.
Broadcasting
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Mount Airy, WPAQ-TV (55), 3/11/53-Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '94.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53-12/1/53, Blair Tv (granted
STA Oct. 28).
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO

Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, KPAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, lost.
Weslaco, KRGV-TV (5), 7/16/53-11/26/53, NBC, Taylor.

Fairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perna.
Wheeling, WLTV (TV) (51), 2/1 1 /53— Unknown.
WISCONSIN
bery.
Eau Claire, WEAU-TV (13), 2/26/53-12/1/53, HollingLa Crosse, WKBH Television Inc. (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53-Unknown.
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah, WNAM-TV (42), 12/23/52-12/15/53, Clark.
Superior, WDSM-TV
(6), 10/14/53-Unknown,
Free &
Peters.
WYOMING
Casper, KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KFIA (TV) (2), 7/30/53-11/15/53, NBC, CBS,
Weed (granted STA Sept. 29).
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1 /53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53— Unknown.

Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 1 2/4/52-Spring '54, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52— Unknown, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/10/53, CBS,
Avery-Knode! (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52— Fall '53.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53-11/14/53, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene,
lingbery.Eugene Tv Inc. (13), 5/14/53-February '54, HolPortland (Ore.)- Vancouver (Wash.). KVAN-TV (21), Initial
Decision 6/18/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes Tv Co. (35), 10/14/53 — Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-12/15/53— Cook*.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA
(TV) (38),
(21), 4/2/53—
5/7/53-Late
'53, Taylor.
Lewistown,
WMRF-TV
Unknown.
Philadelphia, WIBG-TV (23), 10/21 /53-Unknown.
Philadelphia, WIP-TV (29), 11/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Headley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Williamsport, WRAK-TV (36), 1 1/13/52-Unknown.
York,
bery.WNOW-TV (49), 7/11/52-Nov. '53, DuM, HollingRHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, Aiken Electronics Advertising Corp. (54), 10/21/53
— Unknown.
Anderson, WAIM-TV (40), 9/30/53— Unknown.
Camden, WACA-TV (15), 6/3/53 — Jan. '54.
Greenville, WGCT (TV) (4), 7/30/53-12/15/53, Weed.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.
TENNESSEE
Chattanooga,
WOUC
(TV)
(49), 8/21/52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21/52-Unknown.
Nashville, WSIX-TV (8), 7/30/53-11/15/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS
Amarillo, Plains Empire Bcstg. Co. (7), Initial Decision
11/9/53.
Beaumont,
KBMT (TV)(6),(31),
'53, Taylor.
Beaumont, KTRM-TV
Initial12/4/52—
DecisionFall7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Kr"aso, KEPO-TV (13), 10/24/52-Fall '53, Av»ryFort Worth. KTCO (TV) (20), 3/11 /53-Unknown.
Houston, KTVP (TV) (23), 1/8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Late '53, Taylor.
Lofkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID (TV) (2), 7/1 /53-Unknown.
San Antonio, KALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-Am.riean
HOWARD

E. STARK

Brokers and Financial Consultants
TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
New York 22, N. Y.
ELdorado 5-0405
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UTAH
SaltHollingbery.
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
VERMONT
Montpelier, WCAX
Bcstg. Corp. (3), Initial Decision
10/2/53.
VIRGINIA
Charlottesville,
WCHV-TV
(64), 1/29/53-Winter '53,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion, WMEV-TV (50), 4/2/53— Unknown, Donald Cook.
Norfolk, WTOV-TV
(27), 7/8/53-11/30/53, ABC, DuM,
Forjoe (granted STA Oct. 16).
WASHINGTON
Seattle, KOMO-TV
(4), 6/10/53-12/11/53, NBC, Hollingbery.
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.

UPCOMING
Nov. 16: Fall broadcast symposium, Institute of
Radio Engineers, Franklin Institute, Philadelphia.
Nov. 17-19: Radio-Electronics-Tv Mfrs. Assn. fall
meeting, Palmer House, Chicago.
Nov. 19-20: Louisiana Assn. of Broadcasters, election of officers, Captain Shreve Hotel, ShreveNov.
Southwest Sub-Section, Society of Moport.20:
tion Picture & Television Engineers (Ark., La.,
Tex., Okla.), Fort Worth.
Nov. 20: California State Broadcasters Assn.,
Roosevelt Hotel, Hollywood.
Nov. 20-21 : Florida Assn. of Broadcasters, George
Washington Hotel. Jacksonville.
Nov. 20-22: Midwestern Advertising Agency Netcago. work, quarterly meeting, Sheraton Hotel, ChiNov. 23: Radio Technical Commission on Aeronautics, special committee on uhf tv interference, 1724 F St. N. W., Washington.
Nov.
A AAA's New
annual
Hotel23-24:
Roosevelt,
York.Eastern Conference,
Nov. 27: Oral argument. Zenith Radio Corp. v.
FCC, re Chicago ch. 2, U. S. Court of Appeals,
Washington.
Nov. 27-29: National Assn. of Radio Farm Directors, Conrad Hilton Hotel, Chicago.
Dec. 4: Tennessee Assn. of Broadcasters, Andrew
Jackson Hotel, Jacksonville.
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 7: Idaho Broadcasters Assn., Turf Club,
Twin Falls.
Dec. 9-10: NARTB Tv Code Review Board,
NARTB Hdqtrs.. Washington.
Dec. 10: Supreme Court to hear oral argument
on FCC's "giveaway" regulations, Washington.
Dec. 11: Authors League of America, Screen
Writers Guild,
joint meeting to merge organizations, New York.
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Feb. 14-20: Advertising Recognition Week.
Feb. 19-21: Democracy Workshop, sponsored by
NARTB, RETMA, U. S. Jr. Chamber of Commerce, Williamsburg, Va.
Feb. 21-28: Brotherhood Week.
April 4-6: American Public Relations Assn., Hotel
Biltmore, New York.
April 23-25: American Women in Radio and Television, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
April 28: Brand Names Day.
May 4-6: Government-industry electronic component conference, Dept. of Interior auditorium,
Washington.

EVENTS
SPECIAL

LISTING

Nov.
16-17:
NARTB
Copyright Committee,
NARTB Headquarters, Washington.
Nov. 20: NARTB TV Labor Advisory Committee,
Waldorf-Astoria, New York.
Nov. 23-24: NARTB Sports Committee, WaldorfAstoria. New York.

THE

NIGHT

NO

HOLDS

FEAR

THE

FOR

LOVER

RECORDED
PEGGY LEE
MARGARET

BY
Deccc

WHITING. .Capitol

BOB SANTA MARIA . . . mgm
STAN FREE
TRINITY

MUSIC,

Jubilee
INC.

BROADCAST
MUSIC, INC.
580 FIFTH AVE., NEW YORK 36
NEW YORK • CHICAGO • HOLLYWOOD • TORONTO • MONTREAL
November 16, 1953

•

Page 125

editorials
Call the Cops

. . .

HOWEVER broadcasters elsewhere might wish it, the crackdown on television bait and switch advertising by the Los Angeles
police bunco squad cannot be dismissed as a local affair. The fact
that television in as important a city as Los Angeles has gotten
mixed up with a police detail that specializes in the investigation
of confidence men and swindlers is apt to create doubt about the
standards of broadcast advertising everywhere.
As reported here a week ago, Los Angeles police have arrested
a television announcer on charges of fraud in delivering commercials for a vacuum cleaner company and have notified stations that
prosecution of future cases of advertising deceit is assured.
We do not presume to comment upon the merits of the case that
is now in prosecution, and indeed it is beside the point whether a
sound legal case does or does not exist. What is important is that
in Los Angeles the police have been obliged to act on complaints
from victims of bait and switch advertising. It goes without saying
that if telecasters in that community were exerting proper control
over their advertising accounts, complaints to the police would have
been wholly unnecessary.
Unhappily, the potentiality of similar intervention by law enforcement agencies exists in other communities. Although undoubtedly reduced in volume since the Assn. of Better Business
Bureaus began a vigorous campaign against it several months ago,
bait and switch advertising has by no means disappeared. In a
regrettable number of communities one need not turn the radio or
television dial very long before being raucously advised of some
once-in-a-lifetime bargain in a rebuilt appliance at a price low
enough to identify the advertiser as one who will try to switch the
customer to a higher priced model once the customer is in his hands.
The hope must be entertained that radio and television stations
will act on their own initiative to rid the air of these deceptions.
People in cities other than Los Angeles also can call the cops.
...

or Enforce

the Code

THEORETICALLY, television has its own cops, the Television
Code Review Board, and its own anti-bunco laws, contained hi
the television code.
The code specifically prohibits advertising that is intended to
mislead the public. The Television Code Review Board is empowered to enforce the code by recommending the removal of the
seal of good practice.
Last week the review board issued its "First Report to the
People of the United States." The report made no mention of any
action, intended or completed, regarding the telecasting of bait and
switch advertising.
Recently the code board announced it would deal more firmly
with advertising abuses in the future. Perhaps the "Second Report
to the People of the United States" will get around to comment
on what is obviously a widespread and disreputable violation of the
code, bait and switch advertising.
Working

on the Levy

THE FCC indeed has an intricate problem in mathematics and
logic in trying to establish a system of licensee fees that will be
equitable among the million licensees within its jurisdiction. Fortunately, the Budget Bureau directive that ordered the establishment of fees also provided licensees with a chance to inspect proposed charges and to comment on them before their adoption.
We believe broadcasters, on the whole, will not challenge the
fees, providing it is clear that broadcasters, as a class, are not to
carry a disproportionate share of the total fee burden. It is to be
hoped that the several examples of big-income tv stations will not
mislead the FCC into thinking that all radio and television operators
are loaded with money and hence able to pick up the biggest part
of the tab.
In a way, it seems to us that the payment of a license fee will
give the licensee a sort of property right which he has not had
and that because he has paid for his license cannot have it easily
taken away by a peremptory action of the Commission. Assuming
the fees are not exorbitant, they may, in the long run, constitute
an asset.
Page 126
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"We have just received a bulletin of a catastrophe, the like of which has
never been known to mankind — but first, a word from our sponsor. . ."
Drawn for Broadcasting • Telecasting by G. C. Troop
Hard

to Take

Seriously

BROADCASTERS are finding it hard to take very seriously the suit
brought by Songwriters of America, 33 ASCAP members admittedly
banded together for the sole purpose of suing the broadcasting industry. The suit contains the ridiculous charge that there is a
conspiracy to use only BMI music on the air and that this conspiracy
has so damaged the fortunes of ASCAP writers that they can be
recompensed only by a cash settlement of $150 million, a figure that
seems to have been arrived at more for reasons of publicity than
of economics.
The fact is that despite the steady growth of BMI, most music on
the air today bears the ASCAP label. Payments of radio and tv
stations and networks to ASCAP amount to more than $13 million
a year, well over 80% of ASCAP's total revenue from all sources.
True, those payments would be much larger were it not for BMI,
which not only admits but proudly proclaims that the combined
broadcaster payments to ASCAP and BMI total less than the amount
asked by ASCAP alone in 1939, a demand that led to the formation
of BMI and, eventually, to Dept. of Justice action that brought
about the reorganization of ASCAP on a less monopolistic and more
business-like basis.
Timing of this suit just before the expiration of ASCAP's blanket
licenses for telecasting may be pure coincidence or it may be an
attempt to panic tv stations into accepting ASCAP's offer for a
four-year renewal on the same terms as at present. Most tv broadcasters have refused to accept these terms — and none have accepted
ASCAP's per program license. More than 80 stations have joined
in legal action to get the court to set proper fees for the use of
ASCAP music on television. The tv networks which presently have
blanket licenses have demanded sharp rate reductions in any new
agreements and unless they get them, which seems highly unlikely,
they may well join the legal action already started by the stations.
One can speculate as to the underlying causes for the suit. Is SOA
truly a splinter group of malcontents who, seeing little chance of
ASCAP officially getting any more money from the broadcasters,
have organized a "strike it rich" program of their own? Perhaps,
but industry attorneys point to the remarkable resemblance of the
SOA petition to that filed earlier by ASCAP counsel in an attempt
to have its consent decree amended because of alleged unfair competition from BMI. Some feel that ASCAP, having withdrawn
that action after it met head-on opposition from the Dept. of Justice
as well as the broadcasters, is now trying to achieve the same result
indirectly through the instrumentation of SOA.
Whatever the inspiration, there seems little doubt that the 33
plaintiffs, and perhaps the 3,000 other songwriters whom they claim
to represent, would like to return to the old days before BMI, when
ASCAP had the music performance-for-profit licensing field pretty
much to itself. Fanciful and illogical as their charges may be, the>
cannot be ignored. Each broadcaster, whether or not he is a direcl
defendant of the suit, must contribute his share to its defense.
Broadcasting
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"MAIL'B

AGS

"MONEY"

Heart

are

BAGS

of

in

the

America!

/
It's an accepted fact in radio and television that
audience mail response is literally "money in the
bank." It indicates not only interest but also conviction
and confidence. KMBC-TV, although still very much
a child, is an extremely husky child and already has
inspired that confidence among the more-than-300
thousand television set owners living in the Kansas
City market area. In a short term promotion with
TV Preview Magazine, KMBC-TV received almost
12,000 mail responses. And, at the time
the offer was made, KMBC-TV had been on
the air less than a month!
Radio-wise, The KMBC-KFRM

Team

has always enjoyed a

tremendous mail return. "Rhymaline Time," popular daily
early-morning program has had 12,397 pieces of mail, January
through August of this year. Bea Johnson's "Happy Home
received 5,683 letters during the first six months of 1953,
and Sam Molen drew 413 requests from 4 announcements
on his from
"Morning
Sports Page."
The letters have
come
227 counties
in 23 states.
Yes, indeed, in the great Kansas City Primary Trade
Area, mail bags are money bags— at least where
KMBC-KFRM and KMBC-TV advertisers are concerned,
because where there is one individual in the Heart
of America who will write a letter, there are hundreds
who respond to the sales messages by simply
opening their well-filled purses and buying the
products they hear advertised or see demonstrated
on the radio or television station that they tune to
most frequently. KMBC-KFRM and KMBC-TV, Kansas
City, are represented nationally by Free & Peters.

channel
KANSAS

CBS

CITY,
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radio

gets

off

early

By 8 A.M., the men

to

an

start

in

Detroit

are off to work, the kids are off to school, Mom's

the radio's on . . . and radio audiences have reached
of the day, averaging 20.5 until late evening.
Right from

.

the start, WWJ

reaches

.

up,

the highest sustained level

the largest audience

area's eight radio stations. Pulse ratings show

.

that 21%

of the Detroit

of the home-listening

audience, from 8 to 9 A.M., is tuned to WWJ's "Minute Parade," a program of
concert music sponsored for more than 19 years by The J. L. Hudson Company,
Detroit's largest department

store.

Hudson's is only one of the many successful, selective local and national
advertisers who, year in and year out, use WWJ
profitably. And because it
delivers the most
in Detroit.

listeners per dollar, WWJ

is the most economical

radio-buy

Whether you just want to "get the facts," or get a list of availabilities, get
in touch with WWJ or your Hollingbery man.

THE WORLD'S FIRST RADIO STATION Owned and Operated by THE DETROIT NEWS
National Representatives: THE GEORGE P. HOLLINGBERY COMPANY
Alfociafa Te/ov/'iion St&tion WWJ-TV
AM- 950 KILOCYCLES — 5000 WATTS
FM — CHANNEL 246 — 97.1 MEGACYCLES
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Baltimore's big population is packed mostly right inside the city
limits. The number of Baltimoreans who live outside the city in the
metropolitan area is unusually small. What's this mean to the people
who use and buy radio advertising? Just this:
IN THIS

ISSUE:
Baltimore

ABC Outlines TV
Ions to Affiliates
is
Page 31

il & Presbrey
il igns Top Posts
Page 33

lfV~l"T"H covers this highly concentrated market
efficiently! You don't need— you don't have to pay for— a big.
powerful, expensive radio station to reach the people of this rich
market effectively. W-I-T-H will do the whole job for you — at a
fraction of the cost! Overlapping coverage of network stations
from their own affiliates limits their effective coverage to just about
the area W-I-T-H itself completely serves.

different!

Nielsen proves lRf'I'T'H'S superiority in the
Baltimore market! The latest Nielsen Coverage Service shows

. . . and

that W-I-T-H leads every other radio and television station in
town — regardless of power or network affiliation— in weekly day-

smart

time -buying

radio

is different

in this compact

market!

time circulation in Baltimore City and Baltimore County. That's
only one big fact that came out of this amazing survey. Get the
whole story. Let your Forjoe man prove to you that the best buy
in Baltimore is W-I-T-H.

.ooking for
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Assets

Are

jired by Raymer
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WEEKLY
AND TV
TOM TINSLCY, PKESIDENT

REPRESENTED By FORJOE AND COMPANY

RONSON

SO

DO

HAVENS

AND

DOES

MARTIN,

A

COMPLETE

Inc.

JOB

WMBG
WCOD

STATIONS

WTVR

To give you that immediate, convenient light,
RONSON does a complete job.
Behind every light
is RONSON's thorough attention to engineering,
styling and distribution. You never miss with a
RONSON ... for RONSON puts in the palm of your
hand the sure-fire results you're always looking for.
Ever have the Richmond market in the palm of your
hand?
The Havens & Martin, Inc., Stations can do
that for you. Years of pioneering and know-how
deliver results in this rich market. WMBG, WCOD
and WTVR offer you loyal listeners. Fine
entertainment and public service round out a
complete job. Join the other advertisers who have
made the First Stations of Virginia their first choice.

\nmms & martin inc.
WMBG

am

WCOD

Havens & Martin Inc. Stations are the only
complete broadcasting institution in Richmond.
FIRST

STATIONS

OF

VIRGINIA

Pioneer NBC outlets for Virginia's first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Boiling Co.

™

WTVR
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with

a 6.0 Pulse

WHIM
Of 30 other
hour
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quarter

.
hour

or better,
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locally-produced

quarter

with a 5 to 5.9 Pulse,

has 22' :':
WHIM
spot announcements
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cost

per
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Sept.-Oct. 1953 Pulse
Monday through Friday
Daytime.

Represented by HEADLEY-REED

PROVIDENCE,

R. I.

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and July by Broadcasting Publications Inc., 1735
DeSales St., N.W., Washington 6. D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C, under act of March 3, 1879,

The

Eyes

Have

it ... a popular local program

is receiving enthusiastic audience response, consistently proving the size of the WDEL-TV
market — Delaware,

large, rich

parts of Pennsylvania,

New

Jersey and Maryland. A market that spends per year
$1,054,410,000 for retail merchandise, $263,997,000
for food. Top national and local advertisers buy
WDEL-TV

to reach this loyal viewing audience, to

increase their sales profitably, economically. To increase sales for your product — buy

WDEL-TV

through vital, diversified local programming
NBC

and DuMont

and top

shows.

Fifth Year in the Public Service
Represented by

Chicago

TV Affiliate
»>

4
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New York
Los Angeles

San Francisco
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LEAD STORY

dosed
"T-DAY" for consideration of compatible
color standards (NTSC-RCA petitions, etc.)
can come any day now. Depressed black
and white set sales showing up in closure
of set plants in various sections believed to
have caused Commission to expedite action
(see editorial page 114). Approval is foregone conclusion.
★ ★ ★
AMONG THOSE with whom David Sarnoff,
RCA-NBC chairman, has counseled for
presidency of NBC, which post he now
holds temporarily, are ( 1 ) Harold E. Fellows, president of NARTB; (2) Robert D.
Swezey, executive vice president and general
manager of WDSU-AM-TV New Orleans,
(3) Edgar Kobak, former MBS president.
He has not, it's understood, proffered position to any one of three but has simply
sought their advice and guidance. Intracompany names heard are S. L. (Pat) Weaver, NBC vice chairman, and John K. West,
West Coast vice president and recentlyelected board member.
★ ★ ★
FCC last week again sweated out consideration of its multiple ownership rules, particularly as they pertain to tv station limit of
five. Final decision may come this week
but it's anybody's guess as to outcome. Alternatives are (1) stick to limit of five with
minority holdings counted as full ownership; (2) retain five station limit but permit
option of retaining applications above limit
with commitment that stations will be sold
off to retain maximum of five stations at any
one time; (3) raise limit by allowing single
entities to hold five vhf and an additional
two uhf's.

★

★

★

CBS-TV has agreed to allow advertisers on
Arthur Godfrey morning show leeway of
from now until October 1954 to decide
whether they would pick up additional West
Coast stations, as requested by network. At
least two advertisers (Lever Brothers and
Pillsbury Mills) decided not to pick up the
additional stations along with the cable
charges at present time. Meanwhile, all of
show's advertisers have been notified that
after next October they would have to take
on West Coast stations.
★ ★ ★
ALONG WITH other Government agencies,
FCC is still having difficulty in filling policy
positions with qualified Republicans. Case
in point is post of FCC hearing counsel, second highest in agency, where successor is
needed for Fred Ford, who recently joined
Dept. of Justice. Among candidates is Leon
C. Paulson, now with Federal Trade Commission. Comr. Sterling (he and Chairman Hyde are only hold-over Republicans)
hasn't consistently voted with new Republican majority on filling of personnel vacancies but GOP Comrs. Doerfer and Lee have
gone down line.
★ ★ ★
TIPOFF on continued interest in affiliateinspired plan of program-hour swap between
MBS and stations is found in move by MuBroadcasting

• Telecasting

mailt
tual Affiliates Advisory Committee to hold
convention in January. MAAC members
contemplate station meeting at Buena Vista
Hotel, Biloxi, Miss., Jan. 18-19. Network
officers, of course, will be invited.
★
FCC

HEARING

★

★

examiner total rises to 17

today (Monday) with expected announcement of three new examiners: Charles Frederick, one-time CAB examiner; Harold Shilz,
formerly Justice Dept., and Isadore Honig,
ex-government attorney. Bulk of hearings
to continue to be tv, with examiners assigned on rotating basis when available.
★ ★ ★
SPECULATION about successor to William
B. Ryan as president of BAB (story page
44) was beginning to mount late last week
as word of his unexpected departure (as of
Feb. 1 ) began to soak in. Names mentioned
unofficially in addition to Niles Trammell
and Frank White included Victor Ratner,
one-time CBS vice president; Kevin Sweeney,
BAB vice president, and, possibly on interim
basis, Edgar Kobak, consultant, station owner, and long-time leader in BAB affairs.
But members of "nominating" committee insisted it's still too early to talk.
★ ★ ★
FCC

HASN'T yet reached definitive judgment on how it will scale its "filing fees"
under new Bureau of Budget edict to administrative agencies to collect sufficient revenue to defray operating overhead. It's
thought Commission might wish to compute
fees in such way as to limit maximum payment for single filing of about $50 in broad-

cast field. In order to ease handling, there's
talk of using special government filing fee
(revenue) stamps applicable to all agencies
and all licensees receiving service.
★

★

★

RETAINED as public relations counsel for
Storer Broadcasting Co. are A. A. Schechter,
former NBC-Mutual vice president, and Hal
Leyshon, former editor of Miami Daily
News, who doubled as manager of WIOD
Miami. Messrs. Schechter and Leyshon
maintain separate public relations offices, but
joined in taking on Storer representation for
entire organization.
★

★

★

THAT DEC. 1 1 meeting between NBC-TV
officials and members of executive committee of affiliates, although crowding on heels
of last week's meeting of network executives
and full affiliates' body (see story page 31),
has at least one more-than-lukewarm subject
on agenda: NBC's plans for selling television
in smaller units.
★ ★ ★
THOUGH

all hands were reluctant to talk

about it, NBC-TV affiliates in Chicago meeting passed resolution — unannounced — which
at least in part paid tribute to NBC for its
efforts to develop new ways to sell television.

Some dissension arises among NBC-TV
affiliates over new selling plans, but general
harmony reigns at Chicago meeting of the
stations. Page 31.
ADVERTISERS

& AGENCIES

Cecil & Presbrey expands top echelon.
Page 33.
How retailers can take better advantage
of tv. Page 33.
FILM
Merchandising can mean better advertising results for film shows, NBC film executive says. Page 35.
FACTS

& FIGURES

PIB reports nearly half of radio network
clients also use network tv. Page 38.
Third NAEB survey of New York tv programming shows volume of programming
and advertising rising. Page 42.
TRADE ASSOCIATIONS
BAB hunts new president as William Ryan
quits in policy disagreement.
Page 44.
Farm directors meet for annual convention this week.
Page 46.
Color tv and hi-fi are topics of discussion
at fall meeting of RETMA.
Page 48.
Uhf association meets this week to tell
its troubles to invited representatives of
government, networks and manufacturers.
Page 50.
PROGRAM

SERVICES

INS says new "sound on fax" system will
be available soon. Page 52.
GOVERNMENT
Four Page
grants54.highlight tv actions of FCC's
week.
Comr. John Doerfer tells broadcasters to
be self-reliant. Page 56.
Navy commissions
world's most powerful
station.
Page 58.
STATIONS
Raymer acquires O. L. Taylor Co. assets
and part of Taylor
representation list.
Page 63.
Weekly summary of new tv operations
and those scheduled
in next 30 days.
Page 67.
INTERNATIONAL
What commercial tv will mean to Britain:
A special B«T report. Page 79.
DuMont executive, just returned, surveys
European television. Page 80.
FEATURES
Needling the Reds by radio. Page 85.
How Metropolitan Life localizes its national radio show.
Page 86.
Building the uhf audience: Examples of
station promotion.
Page 88.
FOR THE RECORD
Weekly Telestatus summary of all tv
stations on the air and their estimates of tv
set distribution. Page 109.
Commencement
tees. Page 112.

target dates of tv gran-
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HOW

REMOTE

IS NEW

ORLEANS?

There's nothing even vaguely remote about WDSU-TV's facilities and on-the-spot coverage of important local events.
Typical of these was the recent visit of the President of the
United States. Typical too, was WDSU-TV's coverage of the
event, marking the initial operation of the newest addition
to its mobile equipment — engineered to put Louisiana's first
television station 'up front' with the nation's finest facilities.

The

Longest

MICRO-WAVE

and

Best

RELAY

Operating

SYSTEM

IN

AVAILABLE

Privately

THE

Owned

UNITED

STATES

NOW

Somewhere, possibly in South America . . . possibly in Europe, the management of a Television station is looking for a micro-wave relay link
exactly like the one which we now offer for sale.
•^fr In operation three years — modified two years ago, Federal FTL-27 A
Microwave Equipment has during the past 24 months established a record
of 99.9% reliability of picture and sound. In its present form all the
"bugs" have been worked
when originally installed.

out, and it is in better operating condition than

At this time, with micro-wave relay service for television having been
duplicated by the Telephone Company system between Louisville and Nashville, we are offering our equipment for immediate sale.
-fa In addition, we offer the services of our
technical staff to dismantle, pack, and supervise the installation of this equipment between any two points you may designate. We
will send our engineers (the same ones who
built, modified and maintained this microwave relay) to the area of your choice to
advise on the selection of sites, the erection
of the towers, training of personnel, and all
the technical details which are part of the
setting up of an efficient operation.

LOUISVILLE, KY.
HOLTSCLAW.KY.
126 F+.

ELIZABETHTOWN, KY. ,
100 Ft.
BONNIEVILLE,KY

-fa In other words, we offer not merely some
equipment — we offer to transplant our successfully operating micro-wave system to
your location and guarantee that it will be
turned over to you ready for use.
You are invited to contact us for additional specifications, information, and prices.
GEORGE REYNOLDS
DIRECTOR OF ENGINEERING

100 Ft.

PI LOT KNOB , KY,
200 Ft.
KENTUCKY
TENNESSEE
ROCKBRIDGE.TENN.
200 Ft.

WSM-TV
NASHVILLE

WSM
Inter-city Television Relay — with
diplexed
circuit. sound system and talk down
Consists of six complete hops —
Modified Federal FTL-27 A Microwave
Equipment, with monitors, scopes,
battery chargers. Auxiliary Gasoline
power
gain power
checkers,
towers,
dishes, units,
automatic
transfer
and
generator
starting
devices,
tube
and
spare parts cabinets, Solar voltage
regulating transformers.
Transmitter specifications
Power
KW, frequency
117 V.
50/ 60 Input.
cycles 1.0 carrier
range—
1990
—
21
10
mc.
Power
Output.nominal5 watts minimum.
10 watts
Receiver specifications
Type Single
superheterodyne
Dual cavity
RF preselection
Crystal mixer
Power
input
400
watts phase
— 117 V.
50/60 cycles single
Frequency Range — 1990 — 210O mc.
Page 8
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WSM-TV
NASHVILLE
.TENN.

3, TENNESSEE

LINK

SUMMARY

Antenna
Type
Sizesize4Solid
ft. 6circular
ft. oronparabolic
10application
ft. diameter,
dependent
Polarization
Horizontal
Radiator Single Dipole — reflector
Feed RG-8/Uelectric orcoaxial RG-17/U
solid dedicable.requirements.
Type
pendent upon system
Louisville Ky. to Holtsclaw
11.75 miles
to Elizabethtown
24.25 miles
Elizabethtown
to Bonnieville
24 miles
to Pilot Knob
Bonnieville
28 miles
to
Rock Bridge* Tenn.
Pilot Knob
36,5 miles
Rock Bridge
to Nashville
36.5 miles

Towers
(Blaw-Knox,
wide.
Guyed) 3 ft. thick,
21— 100
126 ft.
ft.
2 200 ft.

20 ft.

Dishes-10 ft.
- 4 ft.
- 6 ft.

Sound Diplexing Equipment
FTL 38A
Sound output Spike
noise at lease
30
level. db below odb
RMS
at lease
40 Noise
db below
odb
level.
less 0.5%. distortion
Harmonic
Frequence
responseto
flat 100 cycles
12,000 cycles.
Broadcasting

Telecasting

at

NARTB,

ANA,

AAAA

Explore

Problems at Joint Meeting
MUTUAL problems of NARTB, Assn. of National Advertisers, and American Assn. of Advertising Agencies in labor field were explored
Friday in first joint meeting on subject by representatives ofthose groups.
Session, held Friday afternoon in New York,
was characterized as generally devoted to
orientation and exchange of information on
number of subjects including union contract
negotiations between networks and American
Federation of Musicians, free-lance writers, and
Radio-Television Directors Guild, etc.; awards
for programming; need for better information
on production facilities at stations, and traditional responsibilities as between broadcasters,
advertisers, and agencies in dealing with program unions.
NARTB Labor Advisory Committee, under
Robert D. Swezey, WDSU-AM-TV New Orleans, which participated in conference with
ANA and AAAA representatives, preceded that
session with separate morning meeting alone.
Meanwhile, participants in earlier meeting
of NARTB Film Committee, under Harold See
of KRON-TV San Francisco, reported "excellent progress" in work toward its current primary objective of developing standard form of
film contract for voluntary use between stations and film producers or distributors. But,
they cautioned, this task is complex, will take
considerable time and must include, at appropriate point, consultation with producer-distributor representatives.
Petrillo, Lieutenants Huddle
JAMES C. PETRILLO, American Federation of Musicians chieftain, has called
meeting of policy committee in New York
tomorrow (Tuesday) to outline campaign for upcoming negotiations with
broadcasters for new contract. Present
pact expires Jan. 31.

Broadcast

Media

to Headline

AAAA
Meeting Discussions
BROADCAST media will figure prominently
throughout sessions of Annual Eastern AAAA
conference today (Mon.) and tomorrow at New
York's Hotel Roosevelt, agenda showed Friday.
In addition to radio and television production group meeting this afternoon [B»T, Nov.
16], Fairfax M. Cone, president of Foote, Cone
& Belding, Chicago, will show film on "Ten Tv
Commercials I Wish We Had Made" at copy
and art group meeting Tuesday; Gen. R. L.
Maxwell, vice president of American Machine
& Foundry Co., will present "An Experiment
in Television: AMF sponsors Omnibus"; George
R. Lyon, account executive, Fuller & Smith &
Ross, New York, will appraise tv as "Sales
Training Aid" at trade and industrial advertising group meeting today; "Marketing in an
Electronic Age" will be subject of marketing
group session today, and Shirley Woodell, vice
president, J. Walter Thompson Co., will report
on "Tv Listening Habits in Argentina" at international advertising meeting, also today.
Broadcasting

• Telecasting

UP

TO

deadline

PARR

ATTITUDE of calm detachment approved for research was shattered Friday morning at A. C. Nielsen Co. offices
in New York and Chicago, when switchboards lit up with multitude of calls
from people saying they were watching
Jack Parr on CBS Television. Without
warning, Mr. Parr had told his audience
that ratings are important, asked them
to call Nielsen and topped it off by giving
them Nielsen phone numbers.

Premature
Hurts

Color

Publicity

Monochrome — Andrea

BECAUSE of "premature publicity that has
been given color tv," sales of monochrome sets
in first half of next year may fall 25% to 50%
below sales in like period of 1953, Frank A. D.
Andrea, president, Andrea Radio Corp., told
Dun & Bradstreet annual dinner-discussion
meeting. But, he said, when dealers have color
sets on display and "the public has an opportunity to actually see what they will be receiving for $750-$ 1,000 per set, as compared to 21"
black-and-white tv receiver selling for $300 and
less, they will once again start buying blackand-white sets." For that reason, Mr. Andrea
said he believes tv set business will be much
better in the last half of 1954 than in earlier
months.
Subscription

Tv

Group

Joined by Iowa Station
A NINTH tv station has allied itself with eight
other stations asking FCC to approve subscription tv (story page 62). KQTV (TV) Fort
Dodge, Iowa, asked Commission Friday to
formulate proposed rules and hold early hearing. Subscription tv will enable tv stations to
present programs not otherwise available, KQTV
said. It also suggested that any rules limit number of subscription tv hours, so that original
purpose of broadcast station to give public free
service shall be maintained.
Tate

With

Rosenman

HAL TATE, head of his own radio-television
package firm, Chicago, for past five years, and
prior to that trade paper editor, appointed
manager of newly opened Chicago office of
Alex Rosenman firm, station representatives,
at 192 North Clark St., Chicago, Mr. Rosenman
announced. Mr. Tate will represent WCANAM-TV Milwaukee for midwest area.

News

Policy

Pays

WP1X (TV) New York reported Friday that
41 of its 43 newscasts now are sponsored by
national advertisers, attributed success to policy
of presenting news briefly and frequently (story
page 70).

•

BUSINESS

BRIEFLY

FORD SPOT DRIVE • Ford dealers, through
J. Walter Thompson Co., N. Y., preparing
radio spot announcement campaign to use several hundred stations and to be launched on
various starting dates after first of year to promote new Ford. Spot splurge will run from
one
to
volved. six weeks, depending on districts inPETER PAUL TO LEAVE MAXON • Peter
Paul Inc. (candy bars), Detroit, major radiotv advertiser, and its agency, Maxon Inc., N. Y.,
will sever relations effective Jan. 1. New agency
has not been announced.
CRITICS TO RETURN • DuMont network
expected to return Author Meets the Critics,
Kagran package, to network after first of year,
as result of protests when show was dropped
[B«T, Nov. 9].
COFFEE ON RADIO • Maxwell House coffee
(regular). N. Y.. througTi Benton & Bowles,
N. Y.. placing radio spot announcement campaign in 90 markets starting Jan. 6 and running
through March.
MIDWEST CAMPAIGN • Morell Red Heart
dog food. Ottumwa, Iowa, through N. W. Ayer
& Son. N. Y.. planning radio and television
spot announcement campaign for 39 weeks
starting Jan. 15. Twelve radio and six television stations in Iowa, Illinois, Missouri, and
Indiana will be used. Advertiser may expand
shortly thereafter.
BOOK PUBLISHER ON NETWORK •
Thomas Nelson & Sons, publishers of revised
standard version of the Bible, on Nov. 29 will
launch on ABC what is said to be first national
network radio series sponsored by a book publisher. Program is called The Evening Comes
and will be heard Sundays, 5:05-5:30 p.m.
BBDO. N. Y.. is agency.
CLOCK FIRM NAMES • Sessions Clock Co.
industrial products division appoints C. J. La
Roche & Co., N. Y., to handle its advertising
effective Jan. 1. Media plans as yet undetermined but television may be used.
DRAMATIC SERIES • E & J Gallo Wine,
Modesto, Calif., through BBDO. N. Y., to
sponsor half-hour dramatic film series, placed
regionally in about nine markets on West
Coast, effective early December.
CREAM OIL DRIVE • Wildroot Cream Oil,
Buffalo, through BBDO, N. Y., planning radio
television spot announcement campaign to be
launched Jan. 4 for 52 weeks. Approximately
60 markets will be used, with most of budget
going into radio. Spots in 7-to-8 a.m. and 5to-7 p.m. periods will be used.
GLAMORENE NAMES • Glamorene Inc.,
N. Y., to name Hicks & Greist, N. Y., as its advertising agency, effective immediately. Ruthrauff & Ryan, N. Y., has been servicing account.
Glamorene again will use radio-tv spot campaign, starting early spring.
CO-SPONSOR IRMA • Toni Co., Chicago,
through Tatham-Laird, Chicago, and Carter
Products Inc., N. Y., through Ted Bates & Co.,
N. Y., will co-sponsor My Friend Irtna over
CBS Radio (Tues., 9:30-10 p.m. EST), starting Dec. 1.
November 23, 1953
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Nine

good
and

And

she's a salesman,

top audiences

a

salesmen
gal!

too! All 10 of these folks on WAGA

in the billion-dollar Atlanta

have

market — plus listener

loyalty that pays off for their sponsors.
Let our reps give you the low down
sales-minded

sales makers

on how

one or all of these

can do a real job for you in Atlanta.

Represented Nationally
by the KATZ AGENCY, Inc.
Tom Harker, V.P. and Nat'l Sales Director,
118 E. 57th St., New York 22
Bob Wood, Midwest National Sales Mgr.,
230 N. Michigan Ave., Chicago
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PEOPLE

at

New

San

Jose

Station

Proposed; Other FCC Actions
NEW TV station on vhf ch. 11 at San Jose,
Calif., proposed to be granted to Standard Radio
& Television Co. in initial decision issued Friday
by FCC Hearing Examiner John B. Poindexter.
He concurrently denied petition of FM Radio
& Television Co. for stay pending Commission
review of petition to amend.
During hearing, examiner ruled FM Radio
& Television bid in default and refused to accept "substantial" amendment tendered just
before hearing without "good cause," initial
decision explained. Allen T. Gilliland, Sunlite
Bakery owner, is president-24% owner of
Standard.
Noncommercial Bid in Jacksonville
RESERVED vhf ch. 7 at Jacksonville, Fla., is requested in new noncommercial tv bid filed Friday by Educational Television Inc., representing
local educational interests.
Two More Permits Deleted
TWO MORE post-thaw tv permits deleted by
FCC
& Greer's
vhf ch.
2 KTVK
(TV) Friday:
Santa Fe,Greer
N. M.,
for failures
to prosecute
and answer Commission letters; uhf ch. 27
WHKF-TV Hendersonville, N. C, at request of
permittee. WHKP-TV cited difficulty in obtaining network programs and change of interest by
regional and national advertisers [B-T, Nov. 9].
Post-thaw drop-outs and deletions now total 25
(early story page 60).
KMOX Opposes KSTM-TV Plea
OPPOSITION filed Friday by CBS-owned KMOX
St. Louis to plea of KSTM-TV there, new tv operating on uhf ch. 36, for substitution of four uhf
for two vhf channels open in St. Louis fB«T,
Oct. 19]. Following protests earlier by KSD-TV
(vhf ch. 5) and KXOK, CBS argued KSTM-TV
rule-making petition is too late and FCC already
has ruled city has enough channels. KMOX.
WEW and 222 Tv Inc. seek vhf ch. 11: KXOK,
KWK and St. Louis Amusement Co., vhf ch. 4.
Third Bid for Muskogee
THIRD bid for vhf ch. 8 at Muskogee, Okla., filed
at FCC Friday by Ashley L. Robison, partner with
Frank E. Hurd in Cal Tel Co., new uhf ch. 40
grantee at Sacramento, Calif. Other Muskogee
ch. 8 applicants are KTUL Tulsa and KBIX.
WISN Replies
HEARST'S WISN Milwaukee tendered replies
Friday
to FCC's
proposal
to add
vhf
ch. 6totooppositions
Whitefish Bay,
Wis., near
Milwaukee,
as sought by WISN. Station countered arguments
of ch. 6 WJIM-TV Lansing, Mich.; WOC-TV Davenport, Iowa, which is to change to ch. 6; uhf ch.
25 WCAN-TV Milwaukee, and Uhf Tv Assn.
Louisiana
Elect

Cobb

63

NBC's

ATTEND

FORTY-SIX basics and 17 optional NBCTV affiliates were represented at last
week's network tv affiliates conclave in
Chicago, Walter Damm, WTMJ-TV Milwaukee, committee chairman, told B«T
Friday (see story, page 31). Mr. Damm
said 101 stations (46 basics, 55 optionals)
were eligible to attend. He said advance
registration numbered 85 people and that
72 attended, aside from representatives
of NBC station relations department and
other New York as well as NBC Chicago
and other o & o executives.

ABC

Film

Reports

Near

$250,000

Sales

in Week

NEGOTIATION of sales totaling almost $250,000 by ABC Film Syndication Division during
past week, highlighted by sales of Racket Squad
in 28 markets, announced Friday by George T.
Shupert, vice president in charge of division.
Sales on Racket Squad were to Brillo Mfg.
Co. through J. Walter Thompson Co., for New
York, Los Angeles, Chicago and Baltimore:
Canadian Admiral, for London, Ont., and Vancouver, B. C; Kroger Co.. through Ralph H.
Jones, Cincinnati, for Memphis and Hutchinson-Wichita; Furrs Supermarket for Lubbock;
Sinclair Oil, for Atlanta; Pontiac dealers, for
Houston, and in Denver. Little Rock, Wichita
Falls, Winston-Salem, Raleigh, Wilmington,
Charlotte, Columbia, Greenville, Savannah and
Salt Lake City.
RCA

10

kw

Transmitter

RCA reportedly is shooting for delivery date in
first or second quarter of 1954 for first 10 kw
uhf transmitter. Design for transmitter, RCA's
first boost in uhf power, has been frozen and
production is scheduled by year's end or early
next year. Up to present RCA has only 1 kw uhf
transmitter. GE has 12 kw and DuMont 5 kw
uhf transmitters. Heart of RCA 10 kw uhf
transmitter is RCA-developed tetrode tube.

Broadcasters
as

President

WILLARD COBB, KALB Alexandria, elected
president of Louisiana Assn. of Broadcasters,
meeting last Friday at Shreveport, succeeding
E. Newton Wray, KTBS Shreveport. Frank
Ford Jr., KENT Shreveport. named vice president and Jerry Hamm, KANE New Iberia,
secretary-treasurer.
Directors elected for 1954 are Henry Werman,
WTPS New Orleans; Bob Earle, WIBR Baton
Rouge; John L. Vath, KLOU Lake Charles;
Mr. Wray; Benton Paschall, WNOE New Orleans; Ken Whittaker, KRUS Ruston; Eugene
Jones, KSLO Opelousas and Roy Dabadie,
WJBO Baton Rouge.
Attendance of 75 people from 43 stations was
reported by Mr. Wray.
LAB golf tournament was won by Fred Watkins, KWKH Shreveport, with net score of 72.
Broadcasting

deadline

• Telecasting

UPCOMING
Nov. 23-24: Ultra High Frequency Tv
Assn., Lexington Hotel, New York.
Nov. 23-24: President's Conference on
Administrative Procedure, Conference
Room B, Departmental Auditorium,
Constitution Ave. between 12th &
14th Sts., N.W., Washington, D. C.
Nov. 23-24: NARTB Sports Committee,
Waldorf-Astoria, New York.
Nov. 23-24: AAAA Eastern Conference,
Hotel Roosevelt, New York.
Nov. 27-29: National Assn. of Radio
Farm Directors, Conrad Hilton Hotel,
Chicago.
For other Upcomings see page 113.

ARTHUR BLOOSTON, FCC safety and special radio services attorney, named by Comr.
Frieda B. Hennock as legal assistant to replace
Samuel B. Groner, resigned to enter private
practice [B»T, Nov. 16].
NADINE MILLER, vice president in charge of
press and public relations of C. E. Hooper Inc.,
has resigned effective Dec. 15. Miss Miller also
has been educational and personnel director,
and for past 18 months has had general supervision of Hooper plant in Norwalk. She has
been with Hooper seven years.
MARY DUNLAVEY, who recently resigned as
radio-tv media director of Harry B. Cohen
Agency, N. Y., will be named radio and television director of Town Adv., Philadelphia. Latter agency handles Fels-Naptha account, spot
advertiser, among others.
MILTON KRAEMER, advertising manager of
WPIX (TV) New York and previously in market research work for Campbell-Ewald and Dun
& Bradstreet, promoted to advertising, research
and sales promotion manager.
ART HEMPSTEAD,
N. Y., to Benton &
buyer, replacing Ann
cently to join Hewitt.
N. Y. He will work

Dancer-Fitzgerald-Sample,
Bowles, N. Y., as timeJanowicz, who resigned reOgilvy. Benson & Mather,
on Best Foods account.

MORRIS EDWARDS, president of Cincinnati
Transit Co. and its subsidiary, Ohio Bus Line,
elected president of Gruen Watch Co., Cincinnati, succeeding Benjamin S. Katz, who retired recently. Mr. Katz will continue to serve
company as consultant under 15-year contract.
More Employment Seen
In Tv Film Industry
TELEVISION promises increased employment
for film unions, Richard Breen. retiring president of Screen Writers Guild, told annual meeting in Hollywood. "Fly-by-Nighters" are being
weeded out, he said, with solid companies providing reliable, term-like employment.
Mr. Breen said SWG. in addition to putting
into effect free-lance writers pact, must negotiate with Alliance of Television Film Producers
and other producers for supplemental contract
covering script shows, comedy routines, sketches and other areas. Still to be negotiated is contract for tv staff writers, recently completed
with Jack Chertok Productions.
Plans for revised annual awards procedure
being considered by Guild.
New officers elected were: F. Hugh Herbert,
president; Frank Nugent and David Dortort,
first and second vice presidents, respectively;
James Webb, secretary; Harold Greene, treasurer. Elected to represent writers on executive board were Curtis Kenyon, Erna Lazarus
and Milton Raison. The three also were elected
to the new executive committee in addition to
Dwight Babcock, Lee Berg, Robert Blees, DeWitt Bodeen. Morgan Cox, Dwight Cummins,
Albert Duffy. Fenton Earnshaw, Polly James,
Lawrence Kimble, William Lively, Al Martin,
Jo Pagano, Maurice Tombragel, Catherine Turney and Malvin Wald.
AT&T
Promotes McNeely
EUGENE J. McNEELY, vice president in
charge of personnel relations department of
AT&T, N. Y., has been assigned new duties as
vice president in charge of operation and engineering department. Succeeding Mr. McNeely
as vice president in charge of personnel relations department is H. Randolph Maddox, who
has resigned as president of Potomac Telephone
Co. James W. Cook, president of Northwestern
Bell Telephone Co., elected vice president in
charge of revenue requirements for AT&T.
November 23, 1953
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And

she's a salesman,

top audiences

too! All 10 of these folks on WAG

in the billion-dollar Atlanta

A have

market — plus listener

loyalty that pays off for their sponsors.
Let our reps give you the low down
sales-minded

sales makers

on how

one or all of these

can do a real job for you in Atlanta.

w
4

Represented Nationally
by the KATZ AGENCY, Inc.
Tom Harker, V.P. and Nat'l Sales Director,
118 E. 57th St., New York 22
Bob Wood, Midwest National Sales Mgr.,
230 N. Michigan Ave., Chicago
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PEOPLE

at

New

San

Jose

Station

Proposed; Other FCC Actions
NEW TV station on vhf ch. 11 at San Jose,
Calif., proposed to be granted to Standard Radio
& Television Co. in initial decision issued Friday
by FCC Hearing Examiner Jdhn B. Poindexter.
He concurrently denied petition of FM Radio
& Television Co. for stay pending Commission
review of petition to amend.
During hearing, examiner ruled FM Radio
& Television bid in default and refused to accept "substantial" amendment tendered just
before hearing without "good cause," initial
decision explained. Allen T. Gilliland, Sunlite
Bakery owner, is president-24% owner of
Standard.
Noncommercial Bid in Jacksonville
RESERVED vhf ch. 7 at Jacksonville, Fla., is requested in new noncommercial tv bid filed Friday by Educational Television Inc., representing
local educational interests.
Two More Permits Deleted
TWO MORE post-thaw tv permits deleted by
FCC
& Greer's
vhf to
ch. prosecute
2 KTVK
(TV) Friday:
Santa Fe,Greer
N. M.,
for failures
and answer Commission letters; uhf ch. 27
WHKP-TV Hendersonville, N. C, at request of
permittee. WHKP-TV cited difficulty in obtaining network programs and change of interest by
regional and national advertisers [B-T, Nov. 9].
Post-thaw drop-outs and deletions now total 25
(early story page 60).
KMOX Opposes KSTM-TV Plea
OPPOSITION filed Friday by CBS-owned KMOX
St. Louis to plea of KSTM-TV there, new tv operating on uhf ch. 36, for substitution of four uhf
for two vhf channels open in St. Louis IB-T,
Oct. 19]. Following protests earlier by KSD-TV
(vhf ch. 5) and KXOK, CBS argued KSTM-TV
rule-making petition is too late and FCC already
has ruled city has enough channels. KMOX.
WEW and 222 Tv Inc. seek vhf ch. 11: KXOK,
KWK and St. Louis Amusement Co., vhf ch. 4.
Third Bid for Muskogee
THIRD bid for vhf ch. 8 at Muskogee, Okla., filed
at FCC Friday by Ashley L. Robison, partner with
Frank E. Hurd in Cal Tel Co., new uhf ch. 40
grantee at Sacramento, Calif. Other Muskogee
ch. 8 applicants are KTUL Tulsa and KBIX.
WISN Replies
HEARST'S WISN Milwaukee tendered replies
Friday
to FCC's
proposal
to add
vhf ch. to
6 tooppositions
Whitefish Bay,
Wis., near
Milwaukee,
as sought by WISN. Station countered arguments
of ch. 6 WJIM-TV Lansing, Mich.: WOC-TV Davenport, Iowa, which is to change to ch. 6; uhf ch.
25 WCAN-TV Milwaukee, and Uhf Tv Assn.
Louisiana
Elect

Cobb

63

NBC's

ATTEND

FORTY-SIX basics and 17 optional NBCTV affiliates were represented at last
week's network tv affiliates conclave in
Chicago, Walter Damm, WTMJ-TV Milwaukee, committee chairman, told B«T
Friday (see story, page 31). Mr. Damm
said 101 stations (46 basics, 55 optionals)
were eligible to attend. He said advance
registration numbered 85 people and that
72 attended, aside from representatives
of NBC station relations department and
other New York as well as NBC Chicago
and other o & o executives.

ABC

Film

Reports

Near

$250,000

Sales

in Week

NEGOTIATION of sales totaling almost $250,000 by ABC Film Syndication Division during
past week, highlighted by sales of Racket Squad
in 28 markets, announced Friday by George T.
Shupert, vice president in charge of division.
Sales on Racket Squad were to Brillo Mfg.
Co. through J. Walter Thompson Co., for New
York, Los Angeles, Chicago and Baltimore;
Canadian Admiral, for London, Ont., and Vancouver, B. C; Kroger Co., through Ralph H.
Jones, Cincinnati, for Memphis and Hutchinson-Wichita; Furrs Supermarket for Lubbock;
Sinclair Oil, for Atlanta; Pontiac dealers, for
Houston, and in Denver, Little Rock, Wichita
Falls, Winston-Salem. Raleigh. Wilmington,
Charlotte, Columbia, Greenville, Savannah and
Salt Lake City.
RCA

10

kw

Transmitter

RCA reportedly is shooting for delivery date in
first or second quarter of 1954 for first 10 kw
uhf transmitter. Design for transmitter, RCA's
first boost in uhf power, has been frozen and
production is scheduled by year's end or early
next year. Up to present RCA has only 1 kw uhf
transmitter. GE has 12 kw and DuMont 5 kw
uhf transmitters. Heart of RCA 10 kw uhf
transmitter is RCA-developed tetrode tube.

Broadcasters
as

President

WILLARD COBB, KALB Alexandria, elected
president of Louisiana Assn. of Broadcasters,
meeting last Friday at Shreveport, succeeding
E. Newton Wray, KTBS Shreveport. Frank
Ford Jr., KENT Shreveport. named vice president and Jerry Hamm, KANE New Iberia,
secretary-treasurer.
Directors elected for 1954 are Henry Werman,
WTPS New Orleans; Bob Earle, WIBR Baton
Rouge; John L. Vath, KLOU Lake Charles;
Mr. Wray; Benton Paschall, WNOE New Orleans; Ken Whittaker, KRUS Ruston; Eugene
Jones, KSLO Opelousas and Roy Dabadie,
WJBO Baton Rouge.
Attendance of 75 people from 43 stations was
reported by Mr. Wray.
LAB golf tournament was won by Fred Watkins, KWKH Shreveport, with net score of 72.
Broadcasting

deadline
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UPCOMING
Nov. 23-24: Ultra High Frequency Tv
Assn., Lexington Hotel, New York.
Nov. 23-24: President's Conference on
Administrative Procedure, Conference
Room B, Departmental Auditorium,
Constitution Ave. between 12th &
14th Sts., N.W., Washington, D. C.
Nov. 23-24: NARTB Sports Committee,
Waldorf-Astoria, New York.
Nov. 23-24: AAAA Eastern Conference,
Hotel Roosevelt, New York.
Nov. 27-29: National Assn. of Radio
Farm Directors, Conrad Hilton Hotel,
Chicago.
For other Upcomings see page 7 73.

ARTHUR BLOOSTON, FCC safety and special radio services attorney, named by Comr.
Frieda B. Hennock as legal assistant to replace
Samuel B. Groner, resigned to enter private
practice [B«T, Nov. 16].
NADINE MILLER, vice president in charge of
press and public relations of C. E. Hooper Inc.,
has resigned effective Dec. 15. Miss Miller also
has been educational and personnel director,
and for past 18 months has had general supervision of Hooper plant in Norwalk. She has
been with Hooper seven years.
MARY DUNLAVEY, who recently resigned as
radio-tv media director of Harry B. Cohen
Agency, N. Y., will be named radio and television director of Town Adv., Philadelphia. Latter agency handles Fels-Naptha account, spot
advertiser, among others.
MILTON KRAEMER, advertising manager of
WPIX (TV) New York and previously in market research work for Campbell-Ewald and Dun
& Bradstreet, promoted to advertising, research
and sales promotion manager.
ART HEMPSTEAD,
N. Y., to Benton &
buyer, replacing Ann
cently to join Hewitt,
N. Y. He will work

Dancer-Fitzgerald-Sample,
Bowles, N. Y., as timeJanowicz, who resigned reOgilvy. Benson & Mather,
on Best Foods account.

MORRIS EDWARDS, president of Cincinnati
Transit Co. and its subsidiary. Ohio Bus Line,
elected president of Gruen Watch Co., Cincinnati, succeeding Benjamin S. Katz. who retired recently. Mr. Katz will continue to serve
company as consultant under 15-year contract.
More Employment Seen
In Tv Film Industry
TELEVISION promises increased employment
for film unions, Richard Breen. retiring president of Screen Writers Guild, told annual meeting in Hollywood. "Fly-by-Nighters" are being
weeded out. he said, with solid companies providing reliable, term-like employment.
Mr. Breen said SWG. in addition to putting
into effect free-lance writers pact, must negotiate with Alliance of Television Film Producers
and other producers for supplemental contract
covering script shows, comedy routines, sketches and other areas. Still to be negotiated is contract for tv staff writers, recently completed
with Jack Chertok Productions.
Plans for revised annual awards procedure
being considered by Guild.
New officers elected were: F. Hugh Herbert,
president; Frank Nugent and David Dortort,
first and second vice presidents, respectively;
James Webb, secretary; Harold Greene, treasurer. Elected to represent writers on executive board were Curtis Kenyon, Erna Lazarus
and Milton Raison. The three also were elected
to the new executive committee in addition to
Dwight Babcock, Lee Berg, Robert Blees, DeWitt Bodeen. Morgan Cox, Dwight Cummins,
Albert Duffy, Fenton Earnshaw, Polly James,
Lawrence Kimble, William Lively, Al Martin,
Jo Pagano, Maurice Tombragel, Catherine Turney and Malvin Wald.
AT&T
Promotes McNeely
EUGENE J. McNEELY, vice president in
charge of personnel relations department of
AT&T, N. Y., has been assigned new duties as
vice president in charge of operation and engineering department. Succeeding Mr. McNeely
as vice president in charge of personnel relations department is H. Randolph Maddox, who
has resigned as president of Potomac Telephone
Co. James W. Cook, president of Northwestern
Bell Telephone Co., elected vice president in
charge of revenue requirements for AT&T.
November 23, 1953
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They may not see alike right down the line. But the
Iowa farmer and his city neighbor get together on
Channel 9. KCRI-TV is the station that serves the interests
of both. The station that sells Iowa's second largest urban
market (dollar volume of retail sales) and Northeast
Iowa's rich farm market at 2A the cost of other local TV
media. Pop. 536,190. Retail sales $622 million. Gross
farm income $485 million. Get all the facts from H-R
Television, Inc.
channel
kcri-tv
CEDAR RAPIDS, IOWA
Covering Northeast Iowa

ABC
affiliate
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Yes, KVOO

does reach more homes and more spendable income

than any other Oklahoma radio station! There's proof of this
fact in every survey made by Nielsen, the recognized authority
in radio measurement. Spendable income figures are provided
by Standard Rate and Data, United States Census figures and
any other accepted source you may wish to employ.
KVOO, located in the Northeast section of Oklahoma (the
richest, most productive in minerals, dairying, number of highly
paid white collar workers, air transportation, manufacturing and
rate of growth of manufacturing — to mention a few) serves
additional counties in Kansas, Missouri, and Arkansas with
50-100% coverage, and,
According to Rand McNally, the Tulsa Market Area includes
all of these KVOO counties.
KVOO
TULSA

Thus, it is evident that
KVOO reaches more homes and more spendable income
than any other Oklahoma radio station.
KVOO

OKLAHOMA'S

GREATEST

OKLAHOMA'S

NO.I.

STATION

MARKET

is located in Oklahoma's

No. 1 market.

KVOO is your best buy to reach the most people, the
most spendable income at the lowest cost per family.
See your nearest Edward Petry 8C Company office for
detailed factual data on KVOO and this No. 1 market
for time availabilities.

ADIO
50,000
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STATION
KVOO
N8C AFFILIATE
EDWARD PETRY AND CO.. INC. NATIONAL REPRESENTATIVES
TULSA, OKLA.
OKLAHOMA'S
GREATEST STATION
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IN REVIEW

TO BE PERFECTLY FRANK
Network: NBC Radio
Time: Tues. and Fri., 8:15 p.m. EST
Star: Frank Sinatra
Origination: New York and Hollywood
Producer-Director: Gordon Auchincloss
Writer: Bob Smith

NBC RADIO has gone all-out to strengthen its
position in the entertainment media line up.
One of the trump cards in the over-all plan
seems to be Frank Sinatra, who has been introduced in not one but two new shows this season.
can be found with the network's
quarrel
No
intention
to program name talent in hopes of
increasing listenership. But, sadly enough, Mr.
Sinatra is not the hero that he used to be. NBC's
faith in personalities has been badly placed in
this instance.
Last month, NBC, playing along with the
singer who turned actor in the film, "From Here
to Eternity," starred Mr. Sinatra in a new series,
Rocky Fortune, and let him act, if you'll pardon
a loose usage of the term. On Nov. 3 To Be
Perfectly Frank, a quarter-hour twice-weekly
live and recorded music show with Mr. Sinatra
providing some informal commentary, was
introduced by the network. Rocky Fortune
didn't give any noticeable lift to radio drama,
and judging from last Tuesday's broadcast of
the newer Sinatra program, it isn't destined to
win any prizes either.
To Be Perfectly Frank permits its star to
vocalize or spin platters as he may wish. He
did both last Tuesday. No complaint is forthcoming on either score. His record selections
indicated that he has retained good taste in
pop music. His live songs, without the help of
polished orchestration that made him the idol
of the bobby-sox set, were still easy enough to
listen to. But in between live and recorded
portions, came the so-called informal commentary, so painfully informal that the urge to
turn the dial was almost insurmountable. It
was intended to be a simple, easy, unhurried
recitation. Instead, listeners got a stilted monologue too contrived and superficial to describe.
It's possible that Mr. Sinatra realized that
the chatter his writer had dreamed up was as
poor as it was. He shot through it, pausing for
a breath only when survival depended upon it.
To Be Perfectly Frank has only one consoling
aspect. It at least doesn't tax Mr. Sinatra's
dramatic talent — one strong enough to withstand only a minimum amount of testing.
ARTHUR

MURRAY

DANCE PARTY
Network: NBC-TV
Time: Mon., 7:30-7:45 p.m. EST
Producer and Director: Arthur Murray
Assistant to the Producer: Colby Ruskin
Musical Director: Ray Carter
Sponsor:
Consolidated
Royal Chemical
Corp.
Star: Katherine Murray
Guest (11/16/53): Groucho Marx
ONE of the most interesting, if not spectacular,
shows on television these days is the Arthur
Murray Dance Party. The quarter-hour weekly
production, Monday evening on NBC-TV, is
the brain child of Mr. Murray himself, top
man in the dance lesson business, who serves
the show as producer-director.
Mr. Murray, apparently as accomplished a
businessman as he is a dancer, considered the
eye appeal of a graceful couple on a dance
floor and promptly negotiated for some tv
time. That was a few years ago. His show, in
much the same format that it now uses, has
Broadcasting

• Telecasting

been on the air ever since joining the NBC-TV
schedule last October in its current Monday
evening time period.
As entertaining tv fare, the Arthur Murray
Dance Party is so-so, far from good but not
really bad either. The show depends largely
on the ability of Katherine Murray, Mr. Murray's wife, who acts as hostess-star of each
production. Mrs. Murray, an energetic, graceful and petite woman, tries her darndest but
she does not have the versatility to carry an
entire show. Her limitations as a performer
are more obvious on certain occasions than on
others. Last Monday she was at a particular
disadvantage. Groucho Marx appeared as
guest on the telecast.
Playing straight man for Groucho with any
degree of success is quite an assignment. Mrs.

RADIO

STATION

WSAZ
HUNTINGTON, WEST VIRGINIA
SERVING 3 STATES

21

WSAZ
ORIGINATED
keep
NEWSCASTS
per

Day

TRI-STATE
LISTENERS
tuned

930

to

kc

in
Mrs. Murray, Mr. Marx
Murray was not up to the job. When Mrs.
Murray isn't playing the charming hostess she
does a lot of dancing. In the background
there are usually several pretty girls whirling
around the floor with their partners. A feature
on each show is the "mystery dance" during
which viewers are asked to identify the name
of the dance performed by Murray instructors
and students. For the correct selection, the
viewer gets two free dance lessons at the Murray studio closest to him. It is relatively safe
to assume that during these instruction periods,
the importance of additional lessons for this
budding Astaire is given considerable stress.
This mercenary note provides a good leadin to the commercial aspect of the Arthur Murray Dance Party. It is this aspect in which the
program's interest lies. The Murray organization
has hit on an idea that is surely every advertiser's dream come true. The program plugs not
only the sponsor's product which in this case
happens to be Liquinet, a hair preparation, but
the Arthur Murray "product" as well. For all
practical purposes Arthur Murray is being
underwritten to promote his own business.

HUNTINGTON,
W.

VA.
*

(3 NEWSCASTS
AVAILABLE)
CONTACT
THE KATZ AGENCY, INC.
5,000 WATTS DAY
1 ,000 WATTS NIGHT
930 KC

BOOKS
TELEVISION BROADCASTING by Howard
A. Chinn. McGraw-Hill Book Co., 330 W.
42nd St., New York 36. 700 pp. $10.
A COMPREHENSIVE, practical guide to the
technical aspects of tv, this book gives a view of
equipment, systems and facilities in the broadcast station, in studio or field, and provides
authoritative information on the good engineering practices and techniques of operating them.

TELEVISION AFFILIATE
WSAZ-TV
Represented by THE KATZ AGENCY
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the

fastest

growing

UHF

market

in

America

WCAN-TV
MUSHROOMS
OVERNITE
NOW — every third home in
Greater Milwaukee has UHF! Up to October 22nd (in just 7 weeks on the air) 29.6% of Milwaukee
viewers added UHF-TV*.

Servicemen and dealers told us so. An A.R.B. survey proved it!

Over 160,000 UHF sets in this rich and growing market. And there's more to come — every day
— every week. Look to 50% conversion by Christmas — complete 100% by Easter.
Get your share of business on WCAN-TV — the CBS station that's bringing stars to the eyes of
Milwaukee — and increased sales to its advertisers.
Write now for rate card and success stories.

^^^^ NETWORK

channel
♦American kM$earch Bureau Survey •
Week of October 22, 1953

Milwaukee

REPRESENTED NATIONALLY by
ALEX ROSENMAN, 347 MADISON AVE., N.Y.

OPEN

Hitch

your

advertising

to

a

star

that

Turkish
EDITOR:

MIKE

Delight

I thought you might be interested in knowing
that we have had a surprising number of letters
requesting information or submitting applications for a job as engineer specializing in broadcasting in Turkey. Most of these letters referred
to the small item which I believe appeared on
page 75 of the Oct. 5 issue of B»T.
Your notice, however, caused us a little
trouble in the way of explanation to some of
the writers as you stated it came under the
Point 4 Program of this government when
actually it was part of the United Nations Expanded Program of Technical Assistance. However, this was easily taken care of in our reply
letters and I am actually writing this one to
thank for you giving our notice some publicity
and to tell you that the response was very good.
Francis Colt de Wolf
Chief, Telecommunications Policy Staff
Department of State, Washington, D. C.

Sells!

Man

Bites Dog

EDITOR:
Let's give credit where credit is due. Since
we newsmen are first to holler (and darn well

COMMERCIAL APPEAL
agricultural editor with his farm
program. WMC-built star
sinoe 1941

A romantic voice of particular
interest to WMC's vast rural
• audience. A WMC-built star
since 1937.

justifiably) when at the scene of a disaster involving some branch of the armed forces we
are hindered in our attempt to give our listeners
quick accurate coverage — it seems like a good
idea to speak up when the reverse is true. The
attached letter speaks for itself.
Hugh McCoy
KFAB Omaha
[EDITOR'S NOTE: Mr. McCoy attached a letter
he had written to Lieut. Harry J. Dalton Jr., Information Service Officer, Offutt Air Force Base,
Omaha,
thanking
him inforwhich
"the you
quick,
complete
and accurate manner
provided
us
with facts on-the-scene at Springfield, Nebraska,
when a C-45 crashed today." (October 28)]
Off The
EDITOR:

Emcee of WMC's platter chatter
show, Dixie Merry-Go-Round.
A WMC-built star since 1937..

RECIPE:

Stt«*
Mayor of Skunk Hollow and' "
leader of the mountaineers'
musical group. WMC-built . -,■
••„'.".'. 4
star since 1943. ; ;

[

talent, combine proStart out with basically sound
,t to the
gramming know-how of WMC, and expose
of WMC's aud.ence, and
one million radio families
for you.
the result is a star that sells ...

Record

In your Oct. 26 issue Truman H. Walrod,
Prog. Mgr., KRSD Rapid City, S. D., states
he wants to ban the use of a recording company's name on the air if that company receives achange for their records.
Why not completely ban the playing of any
records of a company asking a "disc jockey
service fee"? Or, why not put the entire thing
on a commercial basis? Stations buy the record
at the regular price, and bill the company for
full rate-card rate each time the record is
played. Either charge the company the full
time of the introduction and the time it takes
to play the recording ... or set a nationwide
rate at the particular station's one time one
minute rate for the live introduction and playing of the record. . . .
Bob
Station Relations
WNGOLee, Mayfield,
Ky.

Speech Material
EDITOR:

MEMPHIS
NBC

Affiliate — 5,000

WATTS

— 790

National representatives, The Branham
WMCF
WMCT

Page 18

260 KW

K. C.
Company

Simultaneously Duplicating AM

Schedule

First TV Station in Memphis and the Mid'South
Owned and Operated by The Commercial Appeal
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Enjoyed your thorough coverage in the article
on uhf receivers [B»T, Nov. 2].
J. Leonard Reinsch
Managing Director
The Cox Stations
Atlanta
Double

Jeopardy

EDITOR:
Is radio being killed, or maimed badly by
double and triple spotting? Are we turning
listeners away from radio by this all-too-common practice? Will television follow suit and
kill off viewers and listeners too?
In so many smaller cities, in order to get
Broadcasting

Telecasting

revenue which should be secured through the
proper rate structure, you will find double,
triple, and sometimes quadruple announcements, one right after the other, and by the
same voice. I've seen that same thing happen
in television too, only it was a double commercial pictured one after another.
To begin with, the average radio station
started off with rates that were too low to make

as

money while running "good" radio. Then, if
and when competition entered the picture rate
cutting started, at least by one of the stations.
The way I see it, we definitely are hurting our
listeners by too much tape recording and too
much double and triple spotting. . . .
N. L. Royster, Com. Mgr.
WGBR-WEQR (FM)
Goldsboro, N. C.
Call For Yearbooks
EDITOR:
We in the department of radio are trying
to assist the university library in acquiring a
complete set of Broadcasting Yearbooks, from
1935 through 1951. The library placed an
order with your publication for one of each of
as many issues as you still had available. Since
the file is not complete, could we, through the
pages of B«T ask for assistance from broadcasters who may have some of the old Yearbooks available and who would be willing to
give or sell us a copy for the years needed?
The years wanted are: 1935, 1936, 1937,
1938, 1940, 1941 and 1946. The others, we
understand, will be supplied to the library by
B«T. . . .
Wesley H. Wallace
U. of North Carolina
Chapel Hill, N. C.
Long Between-Halves
EDITOR:
I would like to report a radio broadcasting
oddity, which I believe took place for the first
time in high school football. On Friday night.
Nov. 13 (I guess it was unlucky Friday) I did
the play by play of the first half of the Pottsville at Hazelton High football game. It was
postponed because fog settled and play was
unable to continue. Pottsville led 9-6. The
following Monday night, 72 hours later, after
the players had eaten nine meals and practiced
twice, we broadcast the second half of the game.
Pottsville won 22-19 and with it the Keystone
Conference title. . . . Can you top this? I
doubt it.
Ed Romance, Sports Dir.
WPP A Pottsville, Pa.
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EDITOR:
... I think your magazine is a boon to the
industry and certainly covers its activities thor-

view

WABT

to TELEPULSE,
1 2 out

Read

oughly. To date, I don't believe anybody has
ever scooped you on anything of importance to
broadcasters. It is certainly received and read
with a lot of interest. . . .
Jules Herbuveaux,
Asst. Gen. Mgr.
WNBQ (TV)-WMAQ Chicago

Usual

of Top

WABT
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of Top
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Represented

Most
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Spot Sales

Consistent
EDITOR:
... I would like to take this opportunity to
congratulate B»T for publishing a consistently
informative magazine.
Ralph Bubis
Evans & Assoc., Fort Worth
Broadcasting

• Telecasting
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NOW
TOP

These leaders have

RENEWED
• BLATZ

FOR 2ND

YEAR!

(

Beer in 3 markets
Beer in 9 markets (

• OLYMPIA

Beer in 6 markets

• SCHAEFER
N OT

Beer in 5 markets
Beer in New York City

ANYWHERE,

BY

in market

after market!

• SEATTLE— 1st Place!
Sat. eve. — rates 53.3 — Telepulse, June 1953
Beats Robert Montgomery, Mr. & Mrs. North
Eddie Cantor, Ford Theatre, Playhouse of Stars,
This Is Your Life.

• KANSAS CITY— 1st Place!
Fri. eve. — rates 32.3 — Telepulse, Aug. 1953
Beats Phi Ico-Goodyear TV Playhouse, Ford Theatre,
Kraft TV Theatre, This Is Your Life, G.E. Theatre,
What's houseMy
Line,LuxGodfrey's
Talent Burns
Scouts,
Play<
of Stars,
Video Theatre,
& Allen.
• PITTSBURGH— 1st Place!
Thur. eve.— rates 41.5 — Telepulse, Aug. 1953
(
Beats This Is Your Life, Down You Go, Ford Theatre, Playhouse of Stars, Robert Montgomery.

• DREWRYS

• GENESEE

RATINGS

• SAN ANTONIO— 2nd Place!
Tues. eve. — rates 26.3 — Telepulse, Aug. 1 953
Beats Suspense, Blind Date, Burns & Allen Kraft
TV Theatre, Toast of the Town, Beulah, G.E.
Theatre, Robert Montgomery, Lux Video Theatre,
The Goldbergs.
• WASHINGTON, D. C— 2nd Place!
Tues.
— rates
Telepulse,
Aug. 1953
Beats eve.
Danger,
Break21.4
the— Bank,
Suspense,
Kraft TV Theatre, Douglas Fairbanks Presents, Lux
Video Theatre.
• PORTLAND— 2nd Place!
Tues. eve. — rates 58.5 — Telepulse, Sept. 1953
Beats Break
The The
Bank,Goldbergs,
Chance of Big
a Lifetime,
house of Stars,
Story. Play-

No. 1 FILM SERIES NATIONALLY!— Telepulse, August, 1953

ANYONE,

HAS

TELEVISION

BEEN

SO

HANDSOMELY

AND

LAVISHLY

SI

our

KSTP-TV

now

LEE HAMMETT of Western Advertising
Agency is an advertising executive who believes
"there's a whole lot of life in radio as far as

Million

regularly

its

i 100,000

watts

• on
i

1 channel

farm advertising is concerned."
He once told a feed group: "You are reaching ... in most cases ... a larger number of
farmers for your advertising dollar than you
might realize . . . Radio messages ... at the
right time . . . are a proved way of feed adverAs newly-elected president of Western — 37year-old
tising." Chicago and Racine, Wis., advertising
agency — Mr. Hammett is proud of the fact
that over 60% of its diversified accounts have
been in the house for over 10 years. And he will
tell you that "radio has done a job for our
clients," over half of whom are in the agricultural category and many others in the food and
industrial fields.
An account executive of that agency since
1945, he was promoted to the top post in an
election of officers announced Sept. 11. Former
president G. B. Gunlogson of Racine, who
headed the firm for 24 years, became chairman
of the board.

people

|with

to LEE HAMMETT

reaches

nearly

Two

respects

5

While Western considers radio "a very
healthy entity," it also is keeping a finger on
the pulse of the nation's farmers with respect
to televiewing and has conducted several surveys on tv's penetration, in addition to extensive
product and market research studies. Conclusion: "Television will be a factor in reaching
farmers . . . it's not yet the big thing it will be."
Mr. Hammett came to Chicago in 1936 by
way of Kansas, Colorado and Missouri, after a
solid background as advertising manager with
a number of firms. Born in Lucas, Kan., on
Oct. 4, 1907, he moved with his parents to
Arvada, Colo, (a Denver suburb)* at the age
of 12.
His first business experience, in his early
20's, was with the Colorado Fuel & Iron
Corporation, where he started in the steel sales
department. The firm expanded its advertising
department
and wanted
a "jack
of chosen
all trades,"
as
Mr. Hammett
recalls it.
He was
and
proceeded to work on many jobs, from writing
copy for the firm's house organ, pulling tearsheets, and "all the activities of a busy advertising department." It was here that he first
became familiar with media problems. He
stayed five years, rising to the post of assistant
advertising manager.
After that, he joined Ted Levy agency in
Denver as account executive. He handled a
number of retail accounts (at a time and in a
city whose agencies were heavily dependent
upon such accounts) among restaurants, furriers, drug firms.
That was Mr. Hammett's first real brush with
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radio — he wrote copy and placed time.
In 1936 Dawe's Products Co. (milk products)
induced the Kansan to come to Chicago. He
was advertising manager for several years, then
moved to Kansas City to accept a similar post
with Nutrena Mills. He moved about over a
seven-state area, placing radio time for the
mills and helping develop what is now a common technique in the radio industry — the interview or living testimonial type of format.
In 1940 Mr. Hammett returned to Chicago
and became associated with Simmonds & Simmonds, where he became vice president and radio director. He was involved in many phases
of radio campaigns for various accounts, even
to the extent of doing some recording for transscriptions.
Mr. Hammett came to Western in 1945 as an
account man, working on such accounts as
Allied Mills (Wayne feeds), a steady user of
spot radio. Other radio and television advertisers handled by Western include DeKalb
Agricultural Association, J. I. Case farm implements, West Bend aluminum, Nitragin Co., National Red Cherry Institute, Princeton Farms
Inc., Vegemato vegetable juices, Bernard home
canning supplies, Velsicol Corp., Petritz Foods
and Illinois Mfrs. Assn.
A past president of the Chicago Feed Club
and membership chairman of the Chicago Agricultural Club, Mr. Hammett has been active
with a number of surveys and made presentations before associations and other groups. In
one survey, he found that of 250 Illinois retail
dealers, 15 had their own radio program and
35 used spot announcements. In another — in
Omaha — out of 112, six dealers had their own
shows, 17 used spots. During each presentation,
he stressed that radio is a "proved" medium
for reaching farmers.
He has also carried the message to radio farm
directors — as he did during the RFD's meeting
in Chicago May 26. Among "opportunities"
frequently overlooked, he lists: improved time
periods, better adjacencies and an eye toward
programming ("the program is a dynamic entity
with elements of failure or long-time success
within it").
Mr. Hammett asks farm directors what "we
need to K-N-O-W." "K" is for "knowledge of
markets you represent"; "N" is for "news of
your markets"; "O" is for "opportunities on
your station," and "W" is for "willingness to coMr. Hammett married the fromer June Madsen, well-known in photographic advertising
circles.
They have a son Randall, 16 months. Mr.
operate."
Hammett's
tography. hobbies are golf and amateur phoBroadcasting

• Telecasting

quality

television

demand

Harrington,

stations

quality

Righter

and

representation

Parsons,

Inc.

New
York
Chicago
San Francisco

Television

Broadcasting

Telecasting

station

representation— our

only

interest.

WAAM

Baltimore

WB EN-TV

Buffalo

WFMY-TV

Greensboro

JVDAF-TV

Kansas City

W HAS -TV

Louisville

WTMJ-TV

Milwaukee
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take

another

look

at what's

happened

to WBBM-TV

(

^M^W^f^

You'll see at night
8 of the "top ten". . .
15 of the "top 20". . .
shows are WBBM-TV

While

during

-

shows.

daytime—

6 of the "top 10". . .
9 of the "top 15"...
Mon-Fri shows are also WBBM-TV

In top-ranking
WBBM-TV

shows.

quarter-hours—

again leads the field with 163

week-long first-place periods . . .
34% more than the second-place station . . .
More than the third and fourth stations combined.

Finally,

you'll

WBBM-TV

see

that—

delivers an average week-long

quarter-hour audience
31% larger than that of Station B . . .
38% greater than that of Station C . . .
A whopping

79% more than Station D.

WBBM-TV

All this in just 8 short months since Chicago's
Showmanship Television Station took the air.
Scores of new advertisers are taking a long

CHICAGO'S

SHOWMANSHIP TELEVISION
CBS OWNED
CHANNEL

CHICAGO

look at WBBM-TV. . . and they like what
they see. From their example, you too may
profit by calling your nearest CBS

Television

Spot Sales representative or WHitehall
. . . and see all the facts first-hand.

4-6000
Source: Telepulse of Chicago, September, 1953

STATION

MEMO

TO:

FROM:

All ad agency

television and radio

people

all advertising personnel

of companies

using television or radio.

KSBW-TV

KMBY-TV

-

CHANNEL
California

SUBJECT:

PRIZES

IN

$2,000

"NAME

8.

Salinas-Monterey,

THIS MARKET"

CONTEST
Bernard Jack Kramer

You

name

it - and win a prize!

$1 ,000 hard, cold

cash if you come up with the name selected!
We' ve
racked (wrecked?) our brains for the all-inclusive
name to most aptly describe this metropolitan market.
Seven

basic towns, clustered

in the Salinas Valley

and Monterey Bay area, shut off by mountains (you
know what that means in TV!) depend on CHANNEL
8 for television. It's separate and apart from any
other California region
a strong market by itself. Itcannot be served from without. It must be
served from within.

Salinas, Alisal, Monterey,

Pacific Grove,

Carmel,

Watsonville, Santa Cruz - with a population of
over 250,000; retail sales, $269,000,000; spendable
income,
make

$356,000,000

a "MUST

BUY"
Name

plus the others served. .

for sales in California.
it, and win:

1st Prize
$500

5th Prize

$50

3rd Prize

$250

6th Prize

$50

4th Prize

$100

7th Prize

$50

Send to CHANNEL
8. Entries must be in by December 31 , 1953, accompanied by 50 words or less as to
the name.

All entries become

property of Channel 8. Prizes will be awarded
uary (in time to pay your Christmas bills).
Your

Hollingbery

man

has complete

the
in Jan-

details.

sharing time

KSBW-TV
SALINAS,
Page 26
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O

all

accounts

BARNEY KRAMER, a partner in the Gresh &
Kramer Advertising Agency, Philadelphia, developed his first interest in advertising when he
published a neighborhood newspaper during
college days. In addition to editing the paper,
selling advertising, writing copy, and serving as
collector, he also wrote short stories for pulp
magazines — all in order to pay his way through
college.
When Mr. Kramer graduated from Temple
U. in 1939 he became an historian with the
War Dept. In 1942 he entered the Army and
went overseas as a correspondent. He established abase newspaper in Marseilles, and was
on the staff of Stars and Stripes.
After his separation from the Army in 1946,
Mr. Kramer became the advertising manager
for a group of Ford dealers in Pennsylvania,
New Jersey and Delaware. At that time he
met P. Heim Gresh, who was then merchandising manager for the Ford dealers. One year
later they formed a partnership.
The Gresh & Kramer agency now has a billing of well over a million dollars a year.
Among

$1 ,000

2nd Prize

why you selected

on

KMBY-TV
MONTEREY,

CAL

the agency's radio and television accounts are Cremo Marshmallow Frosting, Hillcrest & Sobo Cigars, Spatini Spaghetti Sauce
Mix, and Ideal Manufacturing Co., which sponsors the television fashion show Pick Your Ideal
on WPTZ (TV) Philadelphia. This show began
in 1949, and claims to be the oldest consecutively-sponsored fashion show in the country.
Ernie Kovacs made his tv debut as m.c. on this
show. Other accounts are Porto Rico Soft
Drinks, which was able to increase its sales
24% the first year by using radio spots exclusively, and Jordon Home Freezer.
In September 1948 Mr. Kramer pioneered
a late night sponsored news show on television,
an 11 p.m. newscast with John Facenda on
WCAU-TV Philadelphia. At that time it was
believed that viewers would not stay up that
late to watch a television news program.
Mr. Kramer believes that "in trying to reach
the male segment of the audience no medium
compares to radio in the early morning hours
from 7 to 9 a.m.," and, "for direct measurable
results in mail order or any advertising that
requires an inquiry we find radio far superior
to any medium on a cost per inquiry basis.
Bernard Jack Kramer was born May 18,
1917, and is married to the former Anita Nissen. He has two daughters, Karen and Jill.
He makes his home in Mt. Airy, and is a member of the Television Assn. of Philadelphia.
He plays golf in his spare time.
Broadcasting
• Telecasting

The rich county of which Statesville is
the center took its name from James
Iredell, Associate Justice of the first
U. S. Supreme Court. Pronounced
"Ear-dell" or "Eye-rdell" — it makes
no difference to advertisers, for
WBT of
andIredell.
WBTV have the eyes ana"
ears
Penetration
of Charlotte's
Big
2 in Iredell
County:
WBT 86%
WBTV 89%

fourth

city*

in

the

Charlotte

market

STATESVILLE, N.C.— as near to Charlotte as San Jose to San Francisco

Originally named

"Fourth Creek", Statesville underscored

of Carolina statehood

by renaming

its support

itself in 1789. Today, the fourth

most populous city in Charlotte's 50-mile ring of 1 V2 million population,
Statesville is an integrated entity in the textile-furniture area
of which Charlotte is the acknowledged
fabulous market

metropolis. Realistic coverage

specifies Charlotte's Big 2 — WBT

of this

and WBTV.

„,lst—
2nd — GASTONIA
K ANNAPOLIS
3rd — ROCK HILL
4th— STATESVILLE
Jefferson

Standard

Broadcasting

Company

Represented Nationally by CBS Radio and Television Spot Sales

CHARLOTTE'S
Broadcasting

BIG

2

Telecasting

ARE

PLUMB

IN

THE

MIDDLE

OF

A

FABULOUS

MARKET
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Is

Your

Representation

Made-to-Order?
There is no question that mass production plays an important
role in our economic
some

way

of life. Yet everyone

things are still produced

will agree that

best by the individual skills of

specialized craftsmen. Take a fine suit of clothes, for instance. The
hard-to-fit as well as the easy-to-fit gentleman

will unquestion-

ably derive better results from custom tailoring.
The same

made-to-order

representation. Maximum

service holds true of national sales

sales potential is achieved only if sales

activity is specifically tailored to fit the individual station requirements.
Only deep, careful analysis can unearth the special features,
the specific advantages,
carefully administrated

one station has over all others. Only

time and effort can develop a sales story

patterned particularly for that station alone.
The custom
Raymer

service is one of the most significant aspects of

Personalized

Representation.

It is rendered

impartially

to all Raymer stations, so that each receives his proper share of
attention and business.
There is no better evidence

of the results achieved

made-to-fit service than the substantial percentage
producing for Raymer

stations. You.too.may

could be developed

and

by this

of sales it is

have qualities which

sold with our kind of made-to-order

representation.

PAUL

H.
RADIO

NEW YORK

•

RAYMER
AND

CHICAGO

TELEVISION
*

DETROIT

•

COMPANY,
STATION
ATLANTA

INC.

REPRESENTATIVES
•

SAN FRANCISCO

• HOllYWOOD

ADVENTUREwithout

THRILLS-

WITHOUT

RESULTSWITHOUT

Pete Abenheim

BLOODSHED

CRIME

QUESTION

loves kids. More than that, he

respects them. And

even more, Northern Cali-

fornia's younger generation, from first grade to
junior high school, love and respect him in his
KPIX role of "Captain Fortune."
With enthusiastic parental approval they watch
him and his young guests by the tens of thousands each weekday afternoon. With his puppet
pal, John O'Copper, he takes them on daily
flights of fascinating fancy, a soldier of fortune
in distant worlds, new worlds for kids to conquer.
Those same tens of thousands of kids have been
making his sponsors happy for going on three
years, setting sales records your Katz man will
gladly tell you about. Captain Fortune can be
good fortune for you in Northern California.

■

CHANNEL

SAN FRANCISCO,

^

"

CALIFORNIA

. affiliated with CBS and DuMont T elevision Networks
. represented by the Katz Agency
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GENERAL
NBC-TV
Though

ACCORD
AFFILIATES

a few

problems

cropped

KEYNOTES
MEETING

up in connection

with new

selling

techniques and film distribution methods, the Chicago sessions endorsed the constructive strides made by NBC. New programming
plans also were unveiled and an affiliates committee was set up
to meet with the network Dec. 1 1 .
NBC-TV projected anew its plan for revitalized sales and programming patterns to its affiliates last week and was rewarded with an
"enthusiastic" endorsement of the proposals
espoused by Brig. Gen. David Sarnoff at the
network's "crisis" meeting with tv affiliates this
past summer in Princeton, N. J.
Meeting in closed session in Chicago for a
two-day business conference, the NBC-TV
Affiliates Committee reviewed progress since
the Princeton sessions and heard network executives outline further details designed to
strengthen NBC in competition with CBS and
other networks.
The affiliates group, holding its first general
meeting since last May, in a resolution expressed confidence in "NBC's leadership" on
the television front and praised the network
for "sound and progressive" policies "carried
fully into effect" under Gen. Sarnoff's inspiring
leadership.
If there were any defections in NBC's affiliate
ranks, they were not apparent. And most of
the affiliates seemed satisfied with NBC's bid
to strengthen its programs and entice new advertisers into the fold. The committee noted
emphasis on programming, salesmanship, promotion and research, and procedures for network-affiliates cooperation.
There were dissidents, of course, but the
committee's attitude seemed to be that of desiring to play ball with the network on the basis
of spiraling revenue from new business since
Princeton, ratings which showed NBC in a

more favorable light in comparison with CBS
shows and its plans for strengthening certain
time segments, which until now admittedly have
been "vulnerable."
Aside from this weakness in some time
periods, it was apparent at the meeting, held
Tuesday and Wednesday in the Drake Hotel,
that NBC still faces a few other thorny problems, among them affiliates' approval of the
proposal to sell advertisers small time periods,
the controversial ROSAH (run of schedule advertising-holidays) plan, calling for announcements and NBC's syndicated film division.
Weaver Speaks for NBC
Where Gen. Sarnoff had spearheaded a drive
to seek affiliate support at Princeton, the network this time sent Sylvester L. (Pat) Weaver,
vice chairman of the board and head of NBCTV Network programs, to the Chicago meeting.
When the sessions were over, Walter Damm.
WTMJ-TV Milwaukee, who heads the affiliates
group, announced appointment of an executive
committee to meet again with network officials
in New York Dec. 11. Mr. Damm said they
would meet "to lay mutual procedures for
future operations." From "time to time," he
said,
committees will be set up "if needed"
in theother
industry.
He will head a committee comprising its
three officers, three representatives from "basic"
stations and three others from the "optional"
group. Mr. Damm denied a report that the
affiliates would set up so-called "daytime" and

NBC affiliates confer during meeting: (I to r) Frank Cummins, program
director, and Alvin D. Schrott, general manager, WJAC-TV Johnstown, Pa.; H. Mcintosh, NBC station relations; William Bates, general
manager, WDAF-TV Kansas City, Mo.
Broadcasting

• Telecasting

Vol. 45, No. 21

"nighttime" programming committees.
Serving with Mr. Damm are: Officers — Clair
R. McCollough, Steinman Stations, vice chairman, and William Fay, WHAM-TV Rochester,
N. Y., secretary-treasurer; basic stations — Jack
Harris, KPRC-TV Houston; E. R. (Curly)
Vadeboncoeur, WSYR-TV Syracuse, N. Y., and
Harold P. See. KRON-TV San Francisco;
optional stations — Joseph Rohrer, KRDO-TV
Colorado Springs, Colo.; Fred Mueller, WEEKTV Peoria, 111., and David Baltimore, WBRETV Wilkes-Barre, Pa.
Officers will serve three years and other
members one year each.
Text of the affiliates' resolution follows:
Whereas, we, the television affiliates of the
National Broadcasting Co., have had our first
general meeting with NBC representatives
since the Princeton, N. J., meeting in May,
and have considered the progress of the NBC
Television Network since that time;
Be it resolved: That we reaffirm the resolution adopted at Princeton expressing our
confidence in NBC's leadership and our enthusiastic endorsement of its program as
outlined to us at that time by Gen. Sarnoff.
In the short space of six months, this program of action has been carried fully into
effect. Under the direction of Gen. Sarnoff,
and with policies that are both sound and
progressive, NBC is leading the way in the
development of television as a service of
maximum value to the public and maximum
effectiveness to the advertisers.
While sparing no effort or expense in the
bringing to reality the new art and industry
of color television, NBC has devoted itself
to the maintenance and enlargement of its
pre-eminence in creative programming, salesmanship, promotion and research and to the
establishment of procedures for the most productive cooperation between the network and
the affiliated stations.
NBC's accomplishments since the Princeton meeting are a source of deep satisfaction
to us and confirm our conviction that it is
on the threshold of the greatest period of
achievement in its history.
We unanimously endorse the presentations

AMONG
in Chicago's
Drake
Hotel lastexecutives
week wereat (INBC
to r):tvG.affiliates
Bennett conference
Larson, president
and general
manager, KDYL-TV Salt Lake City; Paul Hancock, NBC New York,
and Thomas Knode, manager of NBC station relations.
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of the NBC representatives as reports of outstanding progress, and with this expression
of confidence in Gen. Sarnoff and the organization he heads, we adjourn our meeting.
Representing the NBC speaking contingent,
along with Mr. Weaver, were John K. Herbert,
vice president in charge of network tv sales,
and Jacob Evans, director of advertising and
promotion activities.
NBC's various sales plans were outlined by
Mr. Weaver in a question-and-answer session
Tuesday afternoon and in greater detail Wednesday afternoon in a
prepared talk. Most
controversial are the
network's plans to
sell blocks of seven
and a half minutes
on the Kate Smith
Show to advertisers
and spots (under
ROSAH) in five programs in the 10 a.m.12 noon non-sustaining period [B»T,
Oct. 26].
Mr. Weaver adMr. Weaver
mitted there are
problems with respect to the Kate Smith segment but reportedly told affiliates they would
be resolved in time. He also acknowledged
that the 10:30-11 a.m. and 5-5:30 p.m. time
segments are vulnerable. It is in the daytime
periods that NBC has felt itself to be weak.
Affiliates generally have been favorable to the
ROSAH plan according to Mr. Weaver. NBC
sales plans are being tailored to lure small advertisers and to capitalize on seasonal business.
But some affiliates admittedly are concerned
over the network's blueprint for the Smith Show
which apparently would necessitate a revision
of its rate structure covering 5, IV2 and 15
minute segments to correct disparities in proportionate charges, with some of them feeling
it constitutes an infringement on their spot
time and, therefore, their spot revenue possibilities.
The Smith Show sales plan has IV2 minute
segments at 20% of the hourly rate — a factor
that has drawn criticism on the grounds that
the network rate schedule sets up a higher
charge (25% of the hourly rate) for shorter
segments (five minutes).
But NBC-TV authorities maintain that the
7Vi-minute sales offer, which also is used on
Your Show of Shows, is designed to attract
participation sponsors to those specific shows,
and that accordingly the lower rate is justified.
Five-minute blocks sold elsewhere in the schedule are not participations, they point out.
At one point in Wednesday's meeting, one
broadcaster, referring generally to NBC's sales
plans based on the Weaver "editorial" time concept, expressed resentment of Mr. Weaver's remark— apparently made at other meetings —
that "something is better than nothing." The
broadcaster said such practice of underselling
tv by special rates and other means would be
unthinkable in the newspaper field. He alluded
generally to flexibility which NBC has sought
to introduce as a feature of its plans.
Highlights
of NBC's new program innovations are:
• The network's morning soap opera block
10-12 noon, will continue, but Glamour Girl
will be replaced in the 10:30 a.m. slot.
• The new women's feature, Home, will
debut Jan. 18, as an hour-long show starting
around noontime with possible expansion, Monday through Friday, involving a reshuffle of
Bride and Groom. The show will be sold in
participations as on Today, which has proved
such a financial success.
Each charter sponsor on Home
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will be al-

lowed, within limits, to designate a special day
which is important to him from a sales and
promotion standpoint — to kick off a special
campaign, for example — and on that day that
sponsor will have all the commercials on the
show.
• Atom Squad will be replaced from 5-5:30
Programming plans also include a sizable
array of production talent, according to Mr.
p.m.
Weaver.
He also reported on Today, which he
said reaches 50% of all homes "cumulatively,"
and "hopes" it may someday hit 100%.
Mr. Herbert reported that Today, with Dave
Garroway, has the highest gross of any NBCTV offering and will gross some $5 million this
year. The original estimate made at Princeton
was $3.75 million. He said 40% of the program has been sold for the first quarter of next
Other highlights, on ratings:
year.
• My Little Margie on Wednesdays has a
rating of 25 compared to 10.6 last year.
• This Is Your Life outpulled CBS-TV's
Pabst fights, according to Nielsen October data.
• NBC has boosted its ratings about four
points on Thursday evenings, while CBS-TV
has dropped seven points — presumably on an
average basis, it was reported.
Mr. Herbert reported addition of seven and
a half new hours sponsored for daytime periods
since last May, or a gain in sponsored hours of
20%. Annual gross billings for NBC-TV will
be 20% ahead of its total for 1952. As of November, gross was 22% ahead of November
1952.
There are prospects for additional sales that
would sell out NBC's 11 a.m.-12:15 p.m. segment and evening hours are sold out as previously reported, Mr. Herbert said. He reportedly asked affiliates to go along with the
flexibility concept in sales patterns to bring in
new advertisers.
Mr. Evans reported on a forthcoming survey whereby NBC will select a vhf city "which
anticipates television within six months" and

PRE-LUNCHEON confab during NBC -TV
affiliates meeting in Chicago last week
brought together Walter Damm (r), WTMJTV Milwaukee, chairman of the group, and
John T. Murphy, vice president in charge
of tv operations, WLWT (TV) Cincinnati.
interview prospective set purchasers on their
brand-name merchandise buying habits. Same
market will be studies again six months after
the station takes the air.
Mr. Evans also reviewed NBC-TV's three
aggressive promotion campaigns in recent
tising.
months, including trade and newspaper adverMr. Weaver again explained his editorial con-

cept as applied to tv programming, with adve:
tisers sharing the cost of programs. He felt
was especially important with the advent o:I
color tv and expressed belief that television
must have sales flexibility to progress. He preattract many "heavy goods"
firms indicted
theNBC will
medium.
Subject of shows sold by NBC's Tv Film
Division also cropped up. Some affiliates
complained that the network's Dragnet was being resold to competing network broadcasters
under the title Badge 714 and was used in local
newspapers as a competitive weapon against
them, with ads reading "an NBC Film Network
Can't Guarantee First Refusal
Robert Sarnoff, vice president in charge of
the division, explained that his organization
must sell films to any one station that requests
Show."and that NBC could not guarantee first
them,
refusal rights to its affiliates. He noted that
the network must grant so-called film residual
rights in order to get most properties and that
talent requests them.
NBC was able to give refusal rights on
its celebrated Victory at Sea, because it owned
the series, but that was not true of Dragnet.
With respect to time to advertisers in established programs on a spot participation basis,
some affiliates in smaller markets observed they
have not been carrying such shows as Howdy
Doody, Show of Shows and Kate Smith — presumably because of the limitation on advertisers' distribution and budgets.
A total of 52 stations out of NBC's 126
operating tv affiliates were represented at the
meetings, which also drew Harry Bannister,
vice president of NBC station relations, and
other network officials from New York.
The conference opened with a luncheon
Tuesday and the afternoon meeting was thrown
open for floor discussion. Affiliates met in
closed session Wednesday morning, launching
the meeting with a discussion of ROSAH. They
also took up network presentations and exchanged views on the sales and program plans.
They went back into meeting after network
talks late that afternoon, setting up the new
executive committee and adopting the resolution "unanimously" on NBC's leadership.
Attendance at NBC-TV affiliates meeting (excluding network executives):
Harold P. See, KRON-TV; John M. Outler,
Marcus Bartlett, J. Leonard Reinsch, WSB-TV;
Bill Wagner, Ernest Sanders, Fred Reed, Mark
Wodlinger, WOC-TV; George Norton Jr., Nathan
Lord, WAVE-TV; Louis Read, WDSU-TV; Tony
Provost, WBAL-TV; William Swartley, George
Tons, WBZ-TV; Edwin K. Wheeler, WWJ-TV;
William Schroeder, WOOD-TV; Stanley E. HubKSTP-TV.WDAF-TV; George M. Burbach,
BiU bard,
Bates,
KSD-TV; Frank Fogarty, Howard Stalknaker,
Pay son Hall, WOW-TV; William Fay, WHAMTV; Robert Hanna, Ray Welpott, WRGB (TV);
E. R. Vadeboncoeur, WSYR-TV; John T. Murphy, B. C. Barth, Ward Quaal, WLWT (TV);
Allen Haid, William Rine, WSPD-TV; P. A.
Sugg,
Alvin WKY-TV.
D. Schrott, Frank P. Cummins, WJACTV; Clair R. McCollough, WGAL-TV; Roland V.
Tooke,
(TV);WMCT
Norman(TV);
Gittleson,
W JARTV; H. WPTZ
W. Slavick,
Irving Waugh,
WSM-TV; Martin Campbell, Ralph Nimmons,
James Moroney Jr., WFAA-TV; Harold Hough,
WBAP-TV; Jack Harris, KPRC-TV.
Hugh A. L. Halff, WOAI-TV; Ben Larson, Douglas Clawson, KDYL-TV; Wilbur Havens, Walter
A. Bowry Jr., WTVR (TV); Lawrence Rogers,
WSAZ-TV; Walter J. Damm, Russ Winnie,
George Comte, WTMJ-TV; Al Holman, William
Pape, WALA-TV; Gene De Young, KERO-TV;
Joseph Rohrer, KRDO-TV; Douglas D. Kahle,
KCSJ-TV.
Fred Mueller, WEEK-TV; Harold W. Froelich,
Elmer Balaban, Milton Friedland, WTVO (TV);
Bob Lemon, Sarkes Tarzian, WTTV (TV); Jack
S. Atwood, WCSH-TV; G. David Gentling,
KROC-TV; Ed Craney, KXLF-TV; Harold H.
Thorns, WISE-TV; Vern Nolte, WHIZ-TV; David
Evans Nord, KELO-TV.
Baltimore, WBRE-TV;
Howard Fry, KFDX-TV; Thomas P. Chisman,
WVEC-TV; James H. Moore, WSLS-TV; R. O.
TV.
Dunning, KHQ-TV; Robert W. Ferguson, WTRFBroadcasting
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Jan. 1 changes at agency also will find Thomas J. Moloney
dent and Samuel Dalsimer executive vice president.

as presi-

day-out hard merchandising a schedule of five
or six times a week and certainly not less than
three times per week would be called for.
Cautioning the retailers against being too ambitious in their programming, Mr. Moskovics
urged that they limit themselves to what can
be done well within their budgets rather than
reach out for more elaborate forms of programming which under the budget could be done
only indifferently.
Reiterating that the choice and training of
selling personnel should be the most important
task of the retailer, he further stressed that the
actual program content be left to the professional experts in the business. The merchant
himself, as an expert professional in the selling
field, should control and train his television
sales personnel, Mr. Moskovics concluded.
Antell's Rosen Credits
'Pitch' Ads for Success

Mr. Cecil

Mr. Maloney

REALIGNMENT of top executive positions at
Cecil & Presbrey, New York, was announced
last week by James M. Cecil, president of the
agency.
Changes become effective Jan. 1.
Mr. Cecil will become chairman of the board
of directors, succeeding Charles Presbrey, who
has been inactive at the agency for the past
several years. Thomas J. Maloney, executive
vice president, becomes president, while Samuel Dalsimer, senior vice president, moves up to
executive vice president. Edward B. Noakes,
chairman of the executive committee, and David
C. Thomas, treasurer, retain their same positions. J. D. Tarcher, senior vice president,
holds his title and becomes secretary.
Mr. Cecil continues as senior member of the
management group.
Six More Executives
Due to the agency's rapid expansion in recent
years, it was explained, the executive committee
— which is composed of all the executives listed
above — will be expanded to include six additional members. They are: James Clark, vice
president and art director; Guild Copeland,
vice president and copy director; Archibald M.
Foster, vice president; Frank Gilday, vice president and director of radio-television department; Frank McCord, vice president and director of research and merchandising, and Harry
Parnas, vice president and media director.
"The

agency

has

experienced spectacular

Mr. Dalsimer

growth since the war, much of it attributable to
successful exploitation of television as a new
medium of advertising." the announcement said.

KNXT
(TV)'s Moskovics
Advises Retailers on Tv
Advertisers

must

be prepared

to put cash and effort into
television, he states, adding
that 'prize hours' are only for
those who can compete with
high-budget network shows.
BASIC considerations underlying a decision to
use television and some fundamental considerations on how to utilize the medium successfully were given by George L. Moskovics,
manager of television development for CBS'
KNXT (TV) Hollywood, when he discussed
"Television as a Sales Promotion Tool in Retailing" before the California Retailers Assn.
in the Los Angeles Biltmore Hotel Monday.
Mr. Moskovics pointed out that the principal
ends sought were: (1) to select the merchandise
to be promoted on the basis of the normal
interests and desires of the television public
the program would be designed to reach; (2)
the proper presentation of that merchandise in
order to bring out every point of advantage to
the buyer, and (3) most important of all, the
intense training of the personnel who would do
the actual selling on the air.

HOW Charles Antell Inc., starting from
"scratch," built up a $10 million business
through the use of "pitch" advertising on radio
and television, was explained last week to a
joint meeting of the Washington. D. C. Advertising and Sales Executives Clubs by Leonard
Rosen. Antell vice president.
Mr. Rosen, who with his brother Jack as
vice president-treasurer and Charles D. Kasher
as president, began pitch tv advertising in July
1950 [B*T, Jan. 19] for Antell's hair preparations. Formula #9 and Antell's shampoo, said
the firm's advertising messages were developed
by
constant streamlining of a 20-year-old pitch
formula.
The Antell vice president said his firm now
uses 250 tv stations. Before the tv thaw, he
said, Antell at one time was using 650 to 700
radio stations and 63 tv stations.
The elements of good business that have
helped Antell to grow to its present size, he said,
are "a good product, good advertising, good
management
good radio
luck."andHetv attributed
the
success
of theandAntell
commercials
to their entertainment and educational value
and their selling power.
Acknowledging that radio and television have
done a lot more for Antell than the printed
media, he said the firm is working on printed
advertising formulas which Mr. Rosen expects
to pay off better than the broadcast media in
Antell's long-range plans.

Must Take Full Advantage
Nothing but Plush
EXCLUSIVE club for members of the
electronics industry has been opened in
Chicago. Billed as "The Gaslight," the
club is owned by the "Secret 16," whose
founder, Dr. Burton Browne of the advertising agency of the same name, says
its membership includes "some of the
best-known men in the industry" — but in
this case anonymous. "The Gaslight" is
at 816 North Rush St.; its appointments
include many turn-of-the-century pieces,
including a solid mahogany bar said to
have survived the Great Chicago Fire of
1871. Members have their own keys —
sandwiches go for five cents — electrified
gaslights are on the walls. "This is how a
saloon should be run," says the Secret 16.
Broadcasting

• Telecasting

It was Mr. Moskovics' contention that if a
retailer felt he could not profitably provide the
facilities and personnel to take full advantage
of the known selling ability of tv, then it would
be a wasteful use of the medium. "Television
costs too much to be wasted," he said.
He stressed the fact that the "so-called prize
nighttime hours when big audiences were available" are not necessarily the best for a retailer
unless the store operator is prepared to spend
enough money on programming to compete
successfully with the high-budgeted network
shows being telecast at those peak periods.
It was his suggestion that the early morning
hours might prove more profitable for retailers.
For institutional, prestige-building programs a
once-per-week half-hour or full hour might
prove sufficient, he said, adding that for day-in,

BREAK TIME during rehearsal of CocaCola's Coke Time brings out a three-way
conversation among (I to r) Paul Louis,
radio-tv vice president for D'Arcy Advertising Co.; Eddie Fisher, singing star of Coke
Time, and Robert Kesner, Coca-Cola's radiotelevision manager. The show is on NBC-TV.
November 23, 1953
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Cards-Cubs Coverage Plans
Undergo Study and Review
KMOX St. Louis reportedly is set to carry the
complete 154-game slate and spring training
schedule of the St. Louis Cardinals. AnheuserBusch Inc. (also owner of the Cards) would
pick up the tab for a regional network. Agency
involved is DArcy Adv. Co.
Extent of the network, however, was held in
abeyance because of other circumstances,
chiefly the effect of the Supreme Court decision
that baseball is a sport and not subject to antitrust laws and possible action on Capitol Hill.
These topics probably will be discussed at a
National League baseball meeting next month.
Current plan is to extend coverage beyond the
90-station setup of last year. Harry Carey again
will handle play-by-play.
This past year WIL carried the Cards' games
under sponsorship of Griesedieck Bros. (beer).
Purchase of the Cards by the Budweiser firm
foreshadowed an inevitable change in sponsors.
Griesedieck has shifted agencies, from Ruthrauff & Ryan to Krupnick Assoc., effective
Jan. 1.
The Midwest Baseball Network, which carried Chicago Cubs games this year under Liggett & Myers (Chesterfield cigarettes) sponsorship, also hangs in the balance. WIND Chicago,
originating outlet for the network, may announce plans in the next fortnight.
It was reported Liggett & Myers, handled by
Lennen & Newell, New York, may share the
1954 tab with another advertiser. Coca-Cola
Co., through its bottlers or dealers, reportedly
may be interested. DArcy also handles the
Coca-Cola account.

NEW

BUSINESS

Swift & Co. (Pard dog food), Chicago, signs to
sponsor NBC-TV's Kukla, Fran & Ollie weekly
for 52 weeks, starting Dec. 20. With sponsorship, program will move into Sun. 3:30-4 p.m.
EST period now occupied by Ford Foundation
Excursion program, which will switch to Kukla,
Fran & Ollie' s current Sun. 4-4:30 p.m. EST
slot. Agency for Swift: J. Walter Thompson
Co., Chicago.
Miller Brewing Co., Milwaukee, will sponsor
Robert E. Sherwood's first teleplay, "The Backbone of America," over 151 stations of NBC-TV
on Dec. 29, 8-9 p.m. EST. Production will
originate from Burbank, Calif., with Adrian
Samish as producer. Agency: Mathisson &
Assoc., Milwaukee.
General Motors Corp., Detroit (Cadillac cars
and GMC trucks), which sponsors the NCAA
football tv schedule on NBC-TV, will sponsor
coverage of Army-Navy football game from
Phila. on Nov. 28 on NBC Radio as well as
NBC-TV, with coverage starting on tv at 1:15
p.m. EST, and on radio at 1:25 p.m. EST.
Agency : Kudner Agency, N. Y.

Johnston & Johnston, L. A. (Koracin pain relieving tablets), started Bob G aired News on
65 ABC Radio Western and Mountain stations,
Mon., Wed., Fri., 7:30-7:40 a.m. PST, for 52
weeks from Nov. 16. Agency: Frank J. Miller
Adv., that city.

Griesedieck Bros. Brewery Co., St. Louis
(Griesedieck Beer), starts Mon.-Fri. quarterhour programs starring western entertainer
Tennessee Ernie on 26 midwest stations for 13
weeks from Nov. 2. Programs will be recorded
in Hollywood and shipped to stations. Agency:
Ruthrauff & Ryan Inc., Chicago. (B»T Nov. 9
reported 64 stations would be used.)
Campana Sales Co. (cosmetics and toiletries),
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CONTRACTING 25th consecutive year's contract for the weekly Standard Hour on NBC
Western Network are (I to r): seated, Stewart Brown, manager of public relations. Standard
Oil Co. of California; John K. West, NBC Western Division vice president; standing, Walter G. Tolleson, account supervisor, network sales; Don Jones, assistant program manager.
Standard Oil Co.; Adrian Michaelis, sponsor's program manager, and Jay Smith, assistant
manager of public relations for the oil concern.
Batavia, 111., to sponsor Mon. broadcasts in new
thrice-weekly Julius La Rosa Show on CBS
Radio (Mon.-Wed.-Fri., 7:35-45 p.m. EST),
effective Jan. 18. Agency: Wallace-Ferry-Hanly,
Chicago.
Puritan Co. of America, Chicago (ReaLemon
juice), will sponsor one-half of Tuesday and
Thursday segments of John Daly and the News
(ABC-TV, Mon.-Fri., 7:15-7:30 p.m. EST),
starting Dec. 1. Agency: Schwimmer & Scott,
Chicago. Whitehall Pharmacal Co. (Bisodol
and Anacin) sponsors half program across-theboard.
Allis-Chalmers Mfg. Co., Milwaukee, will
sponsor for sixth consecutive year high points
of International Livestock Exhibition in Chicago over NBC-TV on Dec. 1, 3-4 p.m. EST.
Agency: Bert S. Gittens Adv., Milwaukee.
Socony-Vacuum Exploration Co., Calgary,
Alta., has started NBC Orchestra weekly on 20
Trans-Canada network stations for 22 weeks,
Sun. 8-9 p.m. Agency is Cockfield, Brown &
Co. Ltd., Toronto.
RENEWALS
Revere Copper & Brass, N. Y., has renewed
alternate-week sponsorship of Meet the Press
(NBC-TV, Sun., 6-6:30 p.m. EST) for 13 programs in 25 weeks, effective Jan. 10, 1954.
Agency: St. George & Keyes, N. Y.
Snow Crop Marketers, Division of Clinton
Foods Inc., N. Y., has renewed sponsorship of
its share of 10:15-10:30 a.m. EST, portion of
Arthur Godfrey Time (CBS Radio, Mon.-Fri.,
10-11:30 a.m. EST; CBS-TV, Mon.-Thurs., 1011:30 a.m. EST). Snow Crop sponsors 15minute period on alternating schedule of Tues.
and Thurs. one week on tv and radio; Mon.
and Wed. following week on tv and radio, and
Fri. on radio exclusively. Agency: Maxon Inc.,
N. Y.

AGENCY

APPOINTMENTS

Norwich Pharmacal Co., Norwich Conn., appoints Benton & Bowles, N. Y., to handle its
NP-27, athlete's foot remedy. Media plans will
be announced after first of the year. All consumer advertising for company is now handled
by B & B.
Cone Mills Inc., N. Y. (textiles, cottons, corduroys, cotton flannels, denims), names Dowd,
Redfield & Johnstone, N. Y., as its advertising
agency, effective Jan. 1.
Spatini Co. (dry spaghetti sauce) appoints Gresh
& Kramer, Phila., to conduct fall promotion
campaign. Tv spots will be used in selected
eastern areas.
Su-San Sportswear and Pola Enterprises (industrial sewing machine attachments) name
Leonard Oxenberg Adv., Phila.
Conard-Pyle Co. (growers of "Star Roses") and
Heli-Coil Corp. (stainless steel screw thread
inserts) appoint Aitkin-Kynett Co., Phila.
National Vulcanized Fibre Co. (vulcanized
fibre and laminated plastics) names Harris D.
McKinney Inc., Phila., to handle advertising.
Bronz Bakeries, L. A. (frozen Danish pastry)
appoints Beckman, Hamilton & Associates,
same city. Emil Reisman is account executive.
Vagim Packing Co. (Plump & Meaty raisins,
dried fruits) and Jeffers Mfg. Co. (Jeff's Original fishing lures) appoint Russell W. Lake Adv.
Agency, Fresno, Calif.
Mountain States Telephone & Telegraph Co.,
Denver, names Arthur G. Rippey & Co., same
city. Radio and tv will be used. Account executives are Clair Henderson and James S. Holme.
Mission Appliance Corp., L. A. (water and
space heaters), appoints Factor-Breyer Inc.,
that city. Radio-tv campaign is planned for
firm's new Pyro-Glass lined water heater.
Broadcasting
• Telecasting

MERCHANDISING
NBC

HELPS

ADS

TO

SELL

Film Division's Jay Smolin

tells workshop group 'good'
results can become 'excellent'
when merchandising is an
added service for advertisers.
He cites Kenyon
survey.

&

Eckhardt

"COMMERCIALS are only the first phase of
a client's sales efforts in radio or television,"
Jay Smolin, advertising and promotion manager, NBC Film Division, said Thursday evening at the November workshop session of
Radio & Television Executives Society in New
York.
"The superimposing of merchandising on the
advertising makes the difference between fairly
good results and excellent results in most cases,"
he said. He pointed out that this principle
holds good regardless of whether the client is
a national advertiser with a million-dollar
broadcast budget or a local concern spending
$100 a week for a syndicated program.
Murray Heilweil, manager of NBC's MerMPTV

FILM

to Handle

Produced

Police

in France

Series

in Color

PLANS for producing in Paris 117 half-hour
dramatic programs in color for distribution by
Motion Pictures for Television during the next
three years were announced last week by Edward D. Madden, vice president and general
manager of MPTV's film syndication division.
The series will be produced by Etoile Productions Inc., Paris, which is owned by actors
Louis Jourdan and Claude Dauphin, and Andre
Hakim and Joe Eisinger. Messrs. Jourdan and
Dauphin will star in the series, which will be
produced by Mr. Hakim and written by Mr.
Eisinger.
Titled Paris Precinct, the series will be based
on true stories of the French police. The
dialogue will be in English.
Mr. Madden said production on the series
will not begin until May 1, 1954, in order to
permit Mr. Jourdan to fulfill a commitment for
a Broadway play. It is expected that the series will be made available to tv stations by
September 1954.

s'
'Gemhas
n Buys
Brazilia
SCREEN
GEMS,
New York,
announced that J. B. Amaral, owner and
operator of Radio Record in Sao Paolo,
Brazil, and who is scheduled to begin tv
operation shortly in that city, has purchased Music to Remember and Screen
Gems' Tv Disc Jockey Films series.
chandising Dept., said the realization that it is
no longer enough to put a good show on the
air in a good time period and let it go at that
led to the organization of the NBC merchandising organization, with 12 field men throughout
the country and the support of all NBC affiliate
stations.
The reason it is NBC's — or any medium's —
business to get into merchandising and not
leave it up to the advertiser, he said, is that the
goal of any advertising campaign is to sell goods
and the more the medium does to help make its
use successful the better chance it has of getting more business from that client.
Asked what per cent of its gross income a
local station should spend for merchandising
services, Mr. Heilweil said there is no fixed
amount as it would differ with the size of the
market, the type of station and a number of
other factors. Pressed for a more specific answer, he finally said that 5% would probably
be a fair average, although it would vary appreciably from station to station.
He cited the tv station merchandising survey
conducted by Kenyon & Eckhardt and published
in the 1953-54 Telecasting Yearbook as
showing how widely merchandising services
offered by stations vary. (The K & E radio station merchandising survey results will be pubB»T). lished as a supplement to the Nov. 30 issue of
Messrs. Smolin and Heilweil displayed the
various merchandising materials and services
offered by NBC to its national and local radio
and tv clients, pointing out that merchandising
support for a broadcast campaign is available to
all NBC advertisers at reasonable cost.
Don McClure, workshop chairman, announced that the next meeting, Dec. 10, would
be a color tv demonstration staged by NBC.

Gray Suggests Prizes
For Tv Film Commercials
ESTABLISHMENT of awards for television
film commercials was recommended last Thursday by Arthur Gray Jr., president of Michael
Myerberg Productions, New York, as a step
toward encouraging a higher standard of film
production.
Mr. Gray urged this move at the monthly
luncheon meeting of the National Television
Council in New York and suggested that the
council be the spearhead for such an industry
development. He proposed that awards be made
for live acting, cartoon animation, three dimensional animation (puppets and similar devices)
and any combination of the three.
Displayed at the meeting were film sequences
produced by Myerberg Productions which used
electronic puppets. Mr. Gray said commercials
employing this device now are being made available to sponsors.
According to Mr. Gray, Michael Myerberg,
founder of the company, has spent some $750,000 to perfect the electronic puppet technique,
which will be used in the company's forthcoming technicolor musical film, "Hansel and
Gretel." He listed among the advantages of
the device its eventual low cost to sponsors
after repeated use of the puppet films.

UTP-WABD
For Unlimited

Plan

Provides

Film

Use

NEW PATTERN for use of tv films by stations
was claimed last week by Aaron Beckwith of
United Television Programs in disclosing details
of a sales transaction completed between UTP
and WABD (TV) New York.
Terms of the contract, negotiated by Mr.
Beckwith and Norman Knight, general manager of WABD, call for 69 City Assignment
films on a one-time basis, plus unlimited runs
for two years of 52 Royal Playhouse, 26 Counterpoint and 13 Hollywood Off Beat films. Total
price was said to be about $150,000.
Mr. Beckwith said the stipulation permitting
the station to use the strips as often as desired
over a two-year period indicates a new trend
for stations as well as a new sales approach
for distribution companies.
He noted UTP

Hornsby, National Begin
Film Series on Baseball
NATIONAL Productions Inc., Washington,
D. C, subsidiary of Robert J. Enders Inc., advertising agency, last week shot the first of a
scheduled weekly series of quarter-hour tv films
starring Rogers Hornsby, all-time baseball great,
featuring interviews and demonstrations with
major league baseball players on various aspects
of baseball technique.
The show, Rogers Hornsby's Baseball School,
according to Robert L. Friend, producer, will
give instructions to youngsters on baseball but
will have entertainment value for both youths
and adults. Mr. Hornsby will operate a school
in Florida where he will accept two boys in
different age groups from each community
where the tv show is sponsored for a four-week
training period each year. Co-star is Bob Wolff,
Washington sportscaster.
Robert J. Enders of National Productions
said it has not been decided whether the show
will be on a network or syndicated to stations.
Mr. Hornsby, who will be an associate in National Productions, has served in various major
league managerial positions in recent years.
Broadcasting
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ABC Film Syndication staff met Nov. 1 1 in New York for the first national sales meeting
of the network's newly-created division. Conferring are (I to r): seated, Joseph Greene,
traffic manager; George T. Shupert, vice president of ABC Film Syndication; Robert E.
Kintner, ABC president; Lee Francis, promotion, advertising and research; Frank Freeman,
administrative assistant to Mr. Shupert; standing, John B. Burns, Chicago sales office
supervisor; Patrick W. Rastall, Chicago sales office; William L. Clark, western manager;
Don L. Kearney, national salesthemanager,
and sales
John' office.
Callis and Nat V. Donato, both of
New York
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currently is negotiating with other stations for
sales on a similar basis.

This Ring," a 60-minute feature film in color
for a public relations service and later to be
made available for tv. Agency is Mathisson &
Assoc. Inc.

"It seems to me," Mr. Beckwith said, "that
this sale highlights the point that the public
will accept re-issues. We know it will be of
great help to stations because by continual use
the cost per film is gradually liquidated to

Fotovox, Memphis, has been signed by Hallmark Productions Inc., Hollywood, to film a

quite an extent."

pilot program in proposed half-hour video
series, Delinquent Angels, based on the court
cases of Judge Camille Kelley.
FILM

SALES

Video Pictures Inc., Hollywood, announces
sale of half-hour filmed Hank McCune Show
in three new markets, bringing the total to 34.
Sponsors are Bowman Dairy Co., WBKB (TV)
Chicago, for 13 weeks from Oct. 25; Ford
Dealers, WTVP (TV) Decatur, 111., for 13
weeks from Oct. 20; Contractors Heating Co.,
KKTV (TV) Colorado Springs, for 26 weeks
from Nov. 9.
•
Commonwealth Film & Television Inc., N. Y.,
announced last week it has completed transactions for sale of its package of cartoons, serials,
shorts, westerns and feature films to WTTG
(TV) Washington, WXEL (TV) Cleveland and
WIFE-TV Dayton.
PRODUCTION
Mark VII Ltd., Burbank, has completed shooting on "The Christmas Story" for NBC-TV's
Dragnet, which has been processed in Pathecolor by Pathe Labs. This is in line with the
production firm's plan to start filming in color.
Commodore Productions & Artists Inc., Hollywood, according to Walter White, president has
has signed a contract with Dan Liu, chief of
the Honolulu police department, to produce a
half-hour tv film series based on the departmental files titled No Escape. To be filmed in
35mm Eastman color in the Islands, production
is scheduled to start in February, weather permitting. George Brent is expected to be signed
to portray the leading role of the investigator
with Chief Liu doing the opening and closing
of each film.
•
Roy Rogers Productions, Hollywood, has completed the final 10 films in the 1954-55 season
of 66 half-hour programs for NBC-TV Roy
Rogers Show, sponsored by General Foods
(Post Cereals Div.), through Benton & Bowles
Inc.
•
Studio City Television Productions, Hollywood
tv film production subsidiary recently formed
by Republic Pictures, has started filming Outlaws of the Century, initial series of a proposed
52 half-hour programs. Jim Davis, star of recently completed Republic feature film, "The
Fortune Hunter," enacts the leading role of a
railroad detective. Assigned to the tv series
are William Witney, director, and Edward
White, producer.
•
Frank Wisbar, upon completion of current
schedule as producer-director of NBC-TV Fireside Theatre, moves over to Bing Crosby Enterprises, Culver City, Calif., to serve in the
same capacity on six half-hour films in CBS-TV
General Electric Theatre. Production starts
the first week in January. Following the temporary assignment, Mr. Wisbar will return to
film-making under banner of Frank Wisbar
Productions.
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DISTRIBUTION

CERTIFICATE stating that Royal Playhouse
has passed the million dollar mark in sales
is presented to Basil Grillo (seated), executive vice president, Bing Crosby Enterprises,
series' producer, by Wynn Nathan (I), national sales manager. United Television
Programs Inc. Charles B. Brown (c), BCE
vice president in charge of sales, and Homer
Duerr, treasurer, BCE, witness the ceremony.
Screen Gems

Inc., Hollywood, is completing

shooting on "For Value Received" for inclusion in NBC-TV Ford Theatre series. Costarring Peter Lawford and James Whitmore,
the film script is produced by Michel Kraike,
by Erna Lazarus.
•
SIGNING of Claudette Colbert to a contract
to appear in a situation comedy tv series to be
produced by Rockhill Productions was announced last week by Stanley J. Wolf, Rockhill
president. Production on the series is to begin
on the West Coast the first week in January,
with each film budgeted for an estimated $30,000. The contract was negotiated by Mr. Wolf
and Don A. Davis, Rockhill general manager,
and Charles Wendling, Miss Colbert's agent.
•
Robert Maxwell Assoc., Hollywood, is set to
film a new half-hour tv series in color, based on
the files of the Royal Canadian Mounted Police
and financed by All-Canada Broadcasting-Telecasting Affiliates. Latter firm will retain all
Canadian tv rights while Mr. Maxwell retains
remaining world rights. Exteriors will be shot
in Canada and interiors at Goldwyn Studios,
Hollywood. The Canadian group also has a
50% financial interest in Lassie, color tv film
series produced by Mr. Maxwell and now being
set for distribution.
Hal Roach Sr., under the banner of Hal Roach
Studios Inc., Culver City, Calif., plans to enter
active tv film production next month with Hollywood Four Star Theatre. This half-hour
series will feature four name actors in rotating
star assignments, backed by players Mr. Roach
expects to develop as a permanent video film
stock company.
•
Family Films Television Inc., Beverly Hills,
has been signed to produce third This is the
Life half hour tv film series for Lutheran Television Productions on behalf of ' Lutheran
Church — Missouri Synod. Shooting starts in
January at KTTV (TV) Hollywood, for 1954
fall release.
•
Miller Brewing Co., Milwaukee, has contracted
Jerry Fairbanks, Hollywood, to produce "With

Cheshire & Assoc., Hollywood, will handle
eleven western states' distribution of Capsule
Mysteries, new series of 78 five-minute films
being produced by Charles Michelson in Montreal. With Glenn Langan, co-star on former
NBC-TV Boss Lady, as star, the series is being
readied for Jan. 1, 1954 release.
M & A Alexander Productions, Hollywood, has
acquired tv distribution rights to "The Seven
Ravens," all-puppet feature film version of the
Grimm fairy tale, release of which is being
timed for the Christmas season. Additionally
acquired is "Michael O'Halloran," feature film
based on the Gene Stratton Porter novel which
was produced by Julian Lesser.
•
Barney Gerard, former producer for Monogram
Productions (now Allied Artists), has acquired
tv film rights to "Jiggs and Maggie," the King
Features cartoon strip by George McManus.
Under the Monogram banner, he produced and
co-authored five feature films based on the strip,
which is syndicated in over 600 newspapers.
Tv production plans have not been scheduled.
Virgoian Productions, L.A.,
26 quarter hour open-end'
Hollywood is the World, to
Sterling Television Corp., N.
RANDOM

has completed a
travelogue series,
be distributed by
Y.

SHOTS

Helena Productions, Hollywood, has been
formed as subsidiary of Revue Productions,
that city, itself a subsidiary of Music Corp. of
America. Termed an "empty corporation," an
MCA spokesman said it was designed merely
"to ease the legal angle" and no active production iscontemplated at the moment. Revue,
meanwhile, this week resumes filming on CBSTV Meet Mr. McNutley, ABC-TV Pride of the
Family,
Pepsi-Cola Theatre, City Detective and
Kit
Carson.
Tom J. Corradine & Assoc., Hollywood, has
been named to represent Official Films in
1 1 western states, Hawaii and Alaska, according to Herman Rush of the distribution firm.
Among the film packages being offered is
Colonel March of Scotland Yard, new series
starring Boris Karloff.
•
Hispano Continental Films of Mexico, headed
by Frank S. Leyva and Albert Scheff, has
opened Hollywood headquarters at 6404 Hollywood Blvd. The distribution firm currently
has 46 feature films in Spanish and 4 in
English.
Olympus Film Productions Inc. (formerly Bert
Johnston Productions) has moved to new
studios at Chicksaw and Warner Streets, Cincinnati.
Broadcasting

• Telecasting
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The rigors of ice fishing in our below-zero weather are for hardy souls. All day
on the ice in the uncertain belief that fish are congregating twelve feet down under
the ice and water . . . can only be justified as sport.
Unlike the walleyes — our people are predictable. The majority of them in 89 counties
will tune to WCCO-Radio

more than to any other station; and, in our television area, a like

proportion will watch WCCO-TV.
The profitable place to drop a sales line!

TELEVISION
RADIO

Broadcasting

• Telecasting

100,000 WATTS CH.
(Free and Peters)
50,000 WATTS 830 K.
CLEAR CHANNEL
(Radio Spat Sales) -
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NETWORK
OF

TV

NETWORK

ALSO

USED

RADIO

BY

CLIENTS,

NEARLY
PIB

HALF

FINDS

September Publishers Information Bureau report shows 67 of the
145 network radio advertisers that month also were among the
1 62 tv network users.
ALMOST half of the advertisers sponsoring
programs on the nationwide radio networks are
also users of network television, an analysis of
Publishers Information Bureau reports on September advertising expenditures on the two types
Top Ten Radio Network Advertisers
in Sept. 1953
1. Procter & Gamble Co
$1,149,543
2. Miles Labs
634,291
3. Gillette Co
,
515,702
4. Colgate-Palmolive Co
477,433
5. General Foods Corp
385,873
6.
American
Home
Products
Corp
'
353,907
7. Sterling Drug
337,114
8. Liggett & Myers Tobacco Co
311,019
9. Manhattan Soap Co
301,359
10. Lever Brothers Co
295,860

of broadcast networks reveals.
In September, 145 advertisers bought time on
the radio networks, according to PIB figures,
which also show that 67 of these companies, or
46.2% of the total, were among the 162 users
of tv network facilities.
The use of both radio and tv networks by
the same companies is most evident among the
top advertisers in each medium. As the accompanying tables of the "Top Ten" radio
and tv network clients show, six companies appear on both lists: Procter & Gamble Co., which
is the number one advertiser in both media;
Colgate-Palmolive Co., Liggett & Myers Tobacco Co., Gillette Co., General Foods Corp. and
Lever Brothers Co.

There are, surprisingly, fewer duplications in
the list of leading advertisers for each group
of products advertised on the radio and tv networks. Of 25 categories of goods and services
advertised on radio networks, the leading advertisers ofonly three classes are also the class
leaders in network television. Knomark Mfg.
Co. was September's top apparel advertiser on
both types of broadcast networks; Mutual Benefit Health & Accident Assn. was the top insurance advertiser on both, and RCA purchased
more tv network time as well as more radio
network time than any other advertiser of radios, tv sets, phonographs, etc.

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

Top Ten Tv Network Advertisers
in Sept. 1953
Procter 8, Gamble Co
$1,305,787
Colgate-Palmolive Co
964,964
R. J. Reynolds Tobacco Co
736,523
Liggett & Myers Tobacco Co
660,228
Gillette Co
614,868
American Tobacco Co
612,114
General Mills
471,739
P. Lorillard Co
456,919
General Foods Corp
429,109
Lever Brothers Co
427,687

Leading Radio Network Advertisers by Product Groups
During Sept. 1953
Agriculture & Farming
Allis-Chalmers Mfg. Co.
$ 66,364
40,775
Knomark Mfg. Co.
Apparel, Footwear & Access.
Automotive, Auto. Acess. &
Kaiser Motor Corp.
Equipment
260,542
Anheuser-Busch
Beer, Wines & Liquor
88,223
Bldg. Materials, Equip. &
70,405
Fixtures
Johns-Manville Corp.
Jr. Co.
Confectionery & Soft Drinks
124,239
" AWilliam
T & T Wrigley
Co.
Consumer Services
62,946
Miles Labs
Drugs & Remedies
634,291
Entertainment
1954
Shipstad & Johnson Ice Follies of
378,873
Food & Food Products
General Foods Corp.
8,936
Gasoline, Lubricants &
Other Fuels
Standard Oil of Indiana
Household Equipment & Supplies Philco Corp.
1103,426
26,951
Household Furnishings
Owens-Corning Fiberglas Corp.
33,862
industrial Materials
Reynolds Metals Co.
Mutual Benefit Health & Accident Assn.
Insurance
4,400
97,365
Jewelry, Optical Goods
& Cameras
Gruen Watch Co.
48,000
Office Equipment, Writing SupHall Brothers
plies, Stationery & Access.
67,359
First Church of Christ Scientist
Publishing & Media
18,423
Radios, Tv Sets, Phonographs,
RCA
Musical Instruments & Access.
63,608
Dr. Hiss Shoe Stores
Retail Stores & Direct by Mail
Smoking Materials
Liggett & Myers Tobacco Co.
31
J,1,236
01 9
Procter
&
Gamble
Co.
Soaps, Cleansers & Polishes
732,731
Gillette Co.
Toiletries & Toilet Goods
515,702
Assn. of American Railroads
Transportation, Hotels & Resorts
63,317
American Federation of Labor
Miscellaneous
100,991

Apparel, Footwear
Access.
Automotive,
Auto. &Access.
& Equipment
Beer, Wines & Liquor
Bldg. Materials, Equip. &
Fixtures
Confectionery & Soft Drinks
Consumer Services
Drugs
Remedies
Food && Food
Products
Gasoline, Lubricants &
Other Fuels
Household Equipment &
Other Supplies
Household Furnishings
Industrial Materials
Insurance
Jewelry, Optical Goods
& Cameras
Office Equipment, Writing Supplies, Stationery & Access.
Publishing & Media
Radios, Tv Sets, Phonographs,
Musical Instruments & Access.
Smoking Materials
Soaps, Cleansers & Polishes
Toiletries & Toilet Goods
Transportation, Hotels & Resorts
Miscellaneous

Gross Radio Network Time Sales by Product Group, for
Sept. and Jan. -Sept. 1953, Compared to 1952
Jan.1953
-Sept.
Jan. -Sept.
September
September
1953
1952
1952
Agriculture & Farming
98,233 $ 889,625 $ 66,799 $ 537,954
144,854
235,681
Apparel, Footwear & Access..
789,291
40,402
Automotive, Auto. Equip.
& Access
739,188
322,839
5,116,714
2,819,104
203,249
Beer, Wine & Liquor
1,365,291
95,803
1,701,275
Bldg. Materials, Equip.
& Fixtures
105,988
212,996
786,786
1,121,634
248,138
333,212
Confectionery & Soft Drinks. .
4,300,755
2,287,445
Consumer Services
136,930
1,753,951
157,184
1,637,673
Drugs & Remedies
15,715,028
1,412,085
1 ,447,027
15,286,674
Entertainment & Amusements.
8,936
8,936
Food & Food Products ......
26,498,180
6,090
2,417,289
2,985,509
26,933,657
6,090
Gasoline, Lubricants &
344,916
Other Fuels
451,806
3,988,787
3,621,905
109,923
Horticulture
107,324
Household Equipment
600,853
548,318
5,374,126
97,255
3,572,759
Household Furnishings
974,662
1 37,277
1,511,258
743,631
Industrial Materials
217,999
1 ,422,867
4,400
Insurance
232,633
263,160
1,628,231
2,602,376
Jewelry, Optical Goods
& Cameras
87,553
587,565
652,923
60,517
Office Equip., Writing
427,113
433,671
67,359
Supplies & Stationery ....
397,320
Political
,
65,556
506,289
Publishing & Media
492,220
175,447
13,290
25,499
Radios, Tv Sets, Phonographs, Musical Instru144,805
ments & Access
1,687,495
135,738
1,185,756
Retail Stores & Direct
1
1
,742
1,236
21,438
945,030
1 1 ,068,343
1 ,0413,024
,879
12,069,433
Soaps, Cleansers & Polishes...
1,368,242
11,580,807
1,589,147
13,532,568
Toiletries & Toilet Goods ....
19,947,289
2,056,340
16,646,080
1,841,329
Transportation, Travel
618,025
63,317
78,263
681,684
428,886
554,128
4,156,472
3,808,615
TOTAL
$12,162,929 $118,864,784 $12,886,897 $116,875,784
Source: Publishers Information Bureau.

Gross Tv Network Time Sales by Product Groups for
Sept. and Jan. -Sept, 1953, Compared to 1952
September
-Sept. September
-Sept.
1953 Jan.1953
1952 Jan.1952
Agriculture & Farming
4,303
—
Apparel, Footwear & Access.. .
322,669 1,846,324 241,476 2,191,626
Automotive, Auto. Acess.
& Equip
1,719,771 13,604,049 1,129,730 10,680,026
Beer, Wines & Liquor
489,546 3,652,614 388,637 4,196,786
Bldg. Materials, Equip.
& Fixtures
34,190 170,845 27,255 356,269
Confectionery & Soft Drinks.. 406,752 3,864,062 355,997 3,640,286
Consumer Services
52,269 445,371
256,686
Drugs & Remedies
624,907 6,326,336 473,203 3,884,822
Entertainment 8t Amusements. .
11,428 1,500 1,500
Food & Food Products
3,439,309 29,077,917 2,923,833 25,537,492
Gasoline, Lubricants &
Other Fuels
150,461 2,060,245 299,275 2,635,063
Horticulture
6,113
12,370
Household Equip. & Supplies. .
1,274,601 12,635,080 732,640 7,203,983
Household Furnishings
279,437 1,834,322 126,577 1,587,763
Industrial Materials
245,037 2,957,713 247,010 2,828,504
Insurance
182,955 969,069 81,810 342,738
Jewelry, Optical Goods
& Cameras
203,966 1,948,548 163,170 1,602,614
Office Equipment, Stationery
& Writing Supplies
118,347 944,303 94,200 1,136,455
Political
:
322,579 465,301
Publishing & Media
12,883 216,013 81,529 635,925
Radios, Tv Sets, PhonoMusical Instruments graphs,
& Access
423,263 2,745,104 238,135 3,058,773
Retail Stores & Direct
by Mail
23,175 101,341 915,842
Smoking Materials
3,135,513 25,946,383 2,360,879 20,360,772
Soaps, Cleansers & Polishes. . .
2,065,835 16,407,470 1,836,245 14,124,664
Sporting
51,723
Toiletries Goods
& Toilet Goods
2,846,161 25,830,029
2,017,611 17,165,201
Transportation, Travel
& Resorts
25,025 1,663,306
247,799
Miscellaneous
179,230
154,140 1,316,873
TOTALS
18,232,127
155,489,644 14,398,772 126,098,334
Source: Publishers Information Bureau.
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Leading Tv Network

Advertisers in Each Product Group
in Sept., 1953
Knomark Mfg. Co.
$ 69,796
General Motors Corp.
372,817
Pabst Brewing Co.
228,620
34,190
Reardon Co.
Coca-Cola Co.
198,802
Electric Co's Advertising Program
52,269
American Home Products Corp.
243,268
458,326
General Mills
Gulf Oil Corp.
99,861
General Electric Co.
Armstrong Cork Co.
Aluminum Co. of America
Mutual Benefit Health 81 Accident Assoc.

132,015
363,560
92,157
115,491

Speidel Corp.
W. A. Sheaffer Pen Co.
Crowell-Collier
Publishing Co.
RCA
R. J. Reynolds Tobacco Co.
Procter & Gamble Co.
Colgate-Palmolive Co.
Capital
Quaker Airlines
Oats Co.

Broadcasting

61,545
62,092
12,883
194,735
736,523
1,305,787
766,509
25,025
75,180

• Telecasting

/cisY

WMAR-TV

is

FIRST

with

In Maryland
CHANNEL

Most

2

People

SUNPAPERS

Telephone MUlberry S-5670 ★
Represented by THE KATZ AGENCY, Inc.
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Viewers

Watch

WMAR

TELEVISION

BALTIMORE,

TV
MARYLAND

TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM
New York, Detroit, Kansas City, Son Francisco, Chicago, Atlanta, Dallas, Los Angeles
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ELECTRICITY FOR THE ATOM— AND FROM IT. It takes a lot of electricity
to run this atomic pile for research 'at Brookhaven Laboratory, L. I.
Shown is the 5-foot-thick wall through which pure uranium "fuel"
is loaded. At the big uranium processing factories, vast quantities
of electric power help produce U-235 and plutonium. Five electric

companies help power one factory in Kentucky. Fifteen others
will supply electricity to a new atomic project in Ohio. But soon
the atom will make electricity. Electric company engineers, working with industry and government scientists, have produced atomelectricity experimentally, expect atom-electric plants in 5 years.

NEW BUSINESSES, NEW JOBS, NEW OUTLOOK. All
over the U. S., local electric companies are
helping to spark prosperity and civic pride.
Statesboro, Ga., for example, was a prize-winning
town in a state-wide improvement program sponsored by the Georgia Power Company.
LARGEST PEACETIME CONSTRUCTION PROGRAM ever undertaken by any industry. Electric
companies have spent $13 billion since the war, will spend $2% billion this year alone,
building more power for America, Completed early this month, the Washington Water
Power Company's spectacular dam at Cabinet Gorge (spillway shown above) is one
of the few remaining sites where water power can be harnessed economically. (Most
new construction is in fuel-burning plants.)
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MORE AND MORE
ELECTRICITY. Heavy line
shows how use of
electricity is still
shooting up as the
Electric Age progresses.

AMERICA'S

ELECTRIC

NEW

AGE

NEW ELECTRIC HOMES. This home for electric living was part of an exhihit
co-sponsored by Indianapolis Power and Light Company. It features planned
kitchen, improved lighting, year-round temperature control.

American families are using 2 to 3 times as much
electricity as they did hefore World War II.
Look around your home — and you'll see why.
The Electric Age is here — in a big way.
But this is only the beginning. Never in the
history of the power industry has the future of
electricity looked so full of promise for the
nation, for its families, farms, businesses and
industries.
The use of electricity is still skyrocketing. And
so are the new supplies of electric power. The
800 business-managed electric light and power
companies have already doubled the prewar
supply and will triple it by 1960.
All this is new lifeblood for the Electric Age,

NEW ELECTRIC APPLIANCES. Large-screen T\ . In, me air conditioning, automatic laundry and kitchen equipment — these and other developmeni- are
helping to usher in America's new Electric Age.

bringing everyone more electricity for better living. It's building new businesses and booming
old ones, creating new jobs, opening doors to
opportunity all across the U. S.
Best of all, the average price of electricity is
lower than before World War II — and America's
Electric Light and Poiver Companies*
their utmost to keep it there!

are doing

*Names on request from this magazine

>.
—S_
\
*r
N

AVERAGE PRICE STILL LOW.
For the U.S. family,
the average price of
electricity per kilowatthour has dropped sharply
—despite inflation!

'38 '40 '42 '44 '46 '48 '50 '52 '54

Broadcasting

• Telecasting

NEW ELECTRIC FARMS. Electric equipment to do more jobs plus teamwork
between farmers and electric light and power companies make modern
farms more productive, more profitable.
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NAEB

FINDS

TV

ADS

UP

Results of its third survey of the
Gotham

City area tv are released by the National Assn.
of Educational Broadcasting.
Study week of Jan. 4-1 0, 1 953,
is used, comparing percentages and totals with past
years. Study goes into 'primary and secondary' advertising and summarizes trends in
programming carried.
TOTAL AMOUNT of advertising in New York
television ■ is up 7%, the National Assn. of
Educational Broadcasting reports today (Monday) in releasing results of its third annual
survey of New York tv.
Like the preceding studies in New York and
other markets, the survey Was made by monitoring all television programs broadcast during one
week — Jan. 4-10 — by all stations in the area,
and was directed by Dallas W. Smythe, research
professor at the U. of Illinois, using graduate
students of New York universities.
The report, being released by NAEB President Graydon Ausmus, shows 651 hours 44
minutes of programming were carried by the
seven New York area stations during the week
studied. This is 16% above the total found in
the 1951 study and 4% more than that found
in 1952. Since 1951, the report shows, all of
the additional program time has come from
network-owned outlets; the totals of all three
independents were down.
18% to Ads
In addition to the 7% rise in amount of
advertising, the study found that 18% of all
program time in the area during the study week
was devoted to advertising matter — the same
proportion as in 1952, as compared with 14%
in 1951. The summary continues:
"Three stations (WNBT, WCBS-TV, and
WABC-TV) carried 61% of all advertising
matter in 1953. The heaviest saturation in
1953 was found on WABC-TV, where 26% of
the time was advertising, while WPIX and
WATV had the lightest, with 13%.
"The time segment with the highest saturation of advertising was the domestic -hours in
all three years, with the rate being 24% in
1953. In that year, 17% of the children-hours
and late-hours was advertising, while 15% of
the adult-hours was used this way."
"Primary advertisements" — those which "interrupt the flow and
of the
— weretime
22%in
more numerous
tookprogram"
27% more
1953 than in 1952," the report continues, pointing out that this type of advertisement occupied
10% of total broadcast time (same as in 1951
and one-fourth higher than in 1952).
"Secondary advertising" — that which "either
accompanies or is the program material — dropped 10% in 1953 but still was about IVz
times its 1951 level," the report asserts. This
type amounted to 8% of program time, as
against 10% in 1952 and 4% in 1951.
Discussing trends indicated in the three annual studies, the summary observes:
"The most striking feature of the changes
occurring in the three-year period was the sharp
increase in the quantity of drama programs of
all kinds. By 1953, this class of program had
increased to 47% of all tv time, as compared
with 33% in 1951 and 42% in 1952. In actual
time, drama amounted to 306 hours in 1953 or
Page 42
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7%

IN

N.Y.

Tv

Set

Shipments

about two-thirds more than in 1951 and 15%
more than 1952."
Crime drama rated as the No. 1 sub-class
of drama in 1953, occupying 99 hours or
15.3% of total time. But domestic drama had
shown the fastest rate of increase over the
1951-53 span, rising from 1% in 1951 to 6%
(and fourth place as a sub-class) in 1953.
Western drama slipped a little in 1953 but remained in second place as a sub-class (with 7%
of total time).
Variety programs ranked second to drama
again in 1953, occupying 12% of total time
(about the same as in 1952 but one-third less
than in 1951). Quiz-stunts-contests and sports
events formed the third and fourth largest
classes of entertainment programs, each type
occupying about 5% of total time.
News Shows First
Among information - type programs, news
shows moved into first place in 1953 for the
first time (8%), and, also for the first time,
religious telecasts became the largest class of
orientation-type programming (1.7%).
During 1953, the report shows, 12 programs
identified with recognized educational institutions were telecast, as against 13 in 1952 and
one in 1951. The 1953 total amounted to 361
minutes, "or less than 1%

of total program

Live programming dropped off, with recorded
programming rising from 46% in 1952 to 53%
intime."
1953.
The study found that "the number of acts
and threats of violence observed in 85% of the
total program time increased substantially between 1952 and 1953," though it is noted that
"no inferences as to their effects are warranted
from the present study." The total for the 1953
study week was 3,421 such acts or threats, a
rise of 15% above the number counted in the
1952 study week. The gun replaced the fist or
foot as the most common means of committing
tv violence.

Roslow

Expects

In 72 Markets

Pulse to Be
by Yearend

BY END of year, Pulse will be measuring tv
audience in 72 markets, radio audience in 100
markets throughout the country, according to
Dr. Sydney Roslow, director of Pulse, who also
reported addition of 18 markets for which
Pulse reports are being issued for first time.
Seven of these new markets — Albany-TroySchenectady; Greensboro, N. C; Lubbock,
Tex.; New London, Conn.; Spokane, and
Youngstown, Ohio — have been surveyed by
Pulse since June, he said.
Surveys Underway
Surveys are now being made or will soon
be in Boise, Idaho; Butte, Mont.; Columbia,
S. C; El Paso, Tex.; Fresno, Calif.; Macon,
Ga.; Little Rock, Ark.; Scranton-Wilkes Barre,
Pa.;' Tucson, Ariz.; Wichita, Kan., and Worcester, Mass.
Dr. Roslow also announced that when a
market changes from one to two tv stations
Pulse concurrently doubles the number of
homes sampled there, stating that this has already been done in St. Louis, Pittsburgh, New
Orleans, and Kansas City.

Up 30%
This Year
SHIPMENTS of tv sets to dealers in the first
nine months of 1953 were 30% above the same
period last year, according to Radio-ElectronicsTv Mfrs. Assn. September shipments ran 77%
above August and were the highest for the
month in the last three years, totaling 816,529
units. In September 1952 shipments totaled
815,981 sets.
The total of 4,614,361 sets for nine months
compares with 3,537,980 in the same 1952 period and 3,371,624 in the first three quarters of
1951.
Following are tv set shipments to dealers by
states for the first nine months of 1953:
15
253
Total
state
Total State
13
Neb. .
Ala
70,423
41
Nev. .
126
Ariz
29,440
5 917
N. H. .
Ark
30,628
N. J. .
Calif
371,909
769
,142
N. M.
Colo
55,222
N.
Y.
Conn
68,835
776
434 ,698
N. C. .
Del
11,359
85 362
N. D.
D. C
36,791
11 176
Fla
86,838
Ohio
272 581
Okla
83
Ga
77,936
Ore
57
Idaho
12,951
111
276,490
Pa
406 ,628
Ind
150,169
R. 1
21 ,178
738
Iowa
101,256
,553
S. C
41 ,135
Kan
59,962
S. D
12 260
Tenn
68
Ky
64,942
Tex
283 098
La
68,369
343
Utah
28
Me
37,695
,729
Md
56,599
Vt
Va ; . . ::k^<M.
98
Mass
142,203
Wash
104 ,604
555
Mich
• . 188,046
W. Va
60 492
Minn
82,009
Wis
101
Miss
33,308
404
,147
Wyo
2
Mo
110,374
Mont
5,364
Grand Total. . .4,614,361
,705
Nielsen Ratings Places
'Lux Theatre' at Top
RANKING first in number of homes reached
for a once-a-week evening program is Lux
Radio Theatre, according to a Nielsen-rating
based on Oct. 4 through 10 survey. The World
Series entered the largest number of radio
homes, more than 6 million, and ranks first
for a weekday program during that period. The
complete ratings are listed below:
NATIONAL NIELSEN-RATING
TOP RADIO PROGRAMS
OCTOBER 4-10, 1953
HOMES
REACHED
RANK
PROGRAM
(000)
EVENING, ONCE-A-WEEK
(Average For All Programs)
1 Lux Radio Theatre (CBS)
(1,835)
2 Mr. and Mrs. North (CBS)
3 People Are Funny (CBS)
3,625
4 Amos 'N' Andy (CBS)
3,536
5 Jack Benny Show (CBS)
3,491
6 My Little Margie (CBS)
3,401
3,133
7 You Bet Your Life (NBC)
8 Dragnet (NBC)
3,133
9 Great Gildersleeve (NBC)
3,043
2,909
10 Bing Crosby Show (CBS)
2,954
EVENING, MULTI-WEEKLY
2,909
(Average For All Programs)
(1,119)
1 One Man's Family (NBC)
2 News of the World (NBC)
3 Lone Ranger (ABC)
2,596
2,148
WEEKDAY
(Average For All Programs)
1,701
(1,701)
1 World Series (MBS)
6,087
2 Arthur Godfrey (Nabisco) (Fri.) (CBS) 3,088
3 Arthur Godfrey (Liggett & Myers) (CBS) 2,909
4 Arthur Godfrey (Lever) (CBS)
2,685
5 Romance of Helen Trent (CBS)
2,641
6 Arthur Godfrey (Nabisco) (T & Th) (CBS) 2,641
7 Arthur Godfrey (Pillsbury) (CBS)
2,596
8 Wendy Warren and the News (CBS) 2,551
9 Arthur Godfrey (Star-Kist) (CBS)
2,462
10
House Party (Green Giant) (CBS)
2,417
Copyright 1953 by A. C. Nielsen Co.
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Along about this time of year, businessmen in the
broadcast industry start to list heavily toward the
adding and subtracting department to see how they've
"cashed in". A lot of them don't.
That's true of any business, from shoehorns to salami.
Why? There are hundreds of reasons . . . and nobody
feels happy about any of them, from the mailboy to
the owner.
But most times a "reason" that doesn't show up on
the debit and credit sheets is a downright lack of good,
consistent advertising and promotion in the right places.
Actually, the reason's pretty simple: Here it is—
Independent surveys have proven over and over again
that there's only one publication in a specialized field
like broadcasting — and that, Harry J. Holmes, goes
for television, too — that dominates the field.
Yes, there's always a B or Y or X or however the
statisticians see him. But mostly he's an "in-curve" ;
he's nothing like old Mr. "A". The latter's a straight
"mitt catch" that throws 'em out before they've thought
of the word "first."
Mr. "A" is a N. Y. Times in his field; a St. Louis
Post
Dispatch,
a TIME,
FORTUNE,
NEW

YORKER or whatever you've got among America's
great publications.
Mr. "A" has been around. He's walked with his
industry in kneepants. His book is a sort of bible
edged with crack reporting, editing and a phenomenal
knowledge of his field. Mr. "A" has a monopoly on
the right people you want to sell.
We're sorry, but they're the facts.
So, if you're in radio and/or television to make profits
— and we'd be delighted to meet the man who isn't —
your advertising and promotion belong in the pages
of a magazine like Broadcasting Telecasting, the most
powerful, and predominant news weekly of its kind in
the industry.
We hate to sound vain, but mere association with
Broadcasting Telecasting is, in itself, an unduplicated
passkey to the eyes and minds of the men and women
who make the decisions that decide your profits.
Remember — you're not in AM-TV

if you're not in . . .

BROADCASTING
• TELECASTING
1735 DeSales St., N. W.
Washington 6, D. C.

ME

8-1022
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FACTS & FIGURES

TRADE
BAB

N.Y. Stay-at-Homes
NIGHT television broadcasts have been
cited by Maj. Gen. Hugh J. Casey,
chairman of the New York City Transit
Authority as factors contributing to the
continuing decline of passenger traffic
on New York municipal subway, bus
and street car lines. Gen. Casey, who
said there had been an 1 1 % drop in
passenger traffic since July 25, when the
15-cent fare became effective, expressed
the belief that thousands of persons,
who once used transit facilities to go
to places of amusement, were staying
home to view television shows.

UHF
25%,

UPS
SAY

VIEWING
ABC,

ARB

ABC reports on a six-city study
by ARB showing that families
able to receive both uhf and
vhf programs use their sets
36.96 hours a week, those
with vhf-only 27.83 hours.
WHEN uhf comes into the home, viewing goes
up 25% above the level in vhf-only dwellings.
That's what a special survey made for ABC by
American Research Bureau discovered, ABC
states in a report for release today (Monday).
Specifically, according to ABC, the ARB
special study, conducted this month in six cities
— Norfolk, Pittsburgh, Buffalo, St. Louis, Milwaukee, Kansas City — showed that of two
matched-sample groups — one of homes whose
tv sets receive only vhf programs, one where
the sets can get uhf shows as well — the families
able to receive the uhf service use their sets
34.96 hours a week, compared to 27.83 hours
for the others.
Just More Interested
This finding was attributed
to the wider program choice
lies have over those with vhf
cause the families that have
reception are typically more
vision.

by ABC not only
the uhf-vhf famialone, but also beprovided for uhf
interested in tele-

Survey was announced last month [B*T,
Oct. 26] at the time that ABC network issued
its book, "The P's and Q's of V's and U's," in
which the network stated: "uhf and vhf, together as a team, will bring tv to all America.
Together they will make tv a truly national
force, the greatest mass communications and
advertising force in the world."

Trendex Picks 'Lucy'
TOP 10 Trendex ratings for evening network
sponsored tv programs for the week of Nov. 17 showed CBS-TV's / Love Lucy and Talent
Scouts in first and second place, respectively.
Complete listing follows:
1 I tove Lucy (CBS)
52.3
2 Talent Scouts (CBS)
50.7
3 Dragnet (NBC)
43.5
4 Godfrey's Friends (CBS)
41.7
5 Jackie Gleason (CBS)
39.2
6 You Bet Your Life (NBC)
38.1
7 Toast of the Town (CBS)
37.4
8 Milton Berle (NBC)
33.6
9 Red Buttons (CBS)
33.5
10 Our Miss Brooks (CBS)
33.2
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HUNTS

RYAN,

WHO

Robert D. Swezey,

ASSNS.

NEW

PRESIDENT

QUITS
WDSU

FEB.

New

1

TO

OVER

SUCCEED
POLICY

Orleans, will head a committee

which

will seek an industry "name" such as Niles Trammell or Frank White
to replace William B. Ryan, who is praised for his three years of
leadership
stations.

in bringing

BAB

to an all-time high membership

QUEST for a new president of BAB was
started last week after the unanticipated announcement that President William B. Ryan
has asked to be relieved of his duties
upon the anniversary of his contract
next Feb. 1.
A committee
headed by Robert D.
Swezey of WDSU
New Orleans was
designated by BAB
Board Chairman
Charles C. Caley,
WMBD Peoria, to
recommend a successor to Mr. Ryan
Mr. Ryan
and reportedly was
thinking in terms of an industry "name". Among
those understood to have been mentioned
as indicative of the type sought were Niles
Trammell, former president and board chairman of NBC, and Frank White, former president of NBC and previously of MBS.
Mr. Ryan, who will continue as active head
of BAB until Feb. 1, did not disclose his future
plans. Nor were the reasons for his resignation given, although they were generally understood to relate to differences over BAB policies.
The Swezey committee, in addition to recom ending a successor, also was authorized
to "conclude arrangements with Mr. Ryan".
This, authorities said, referred to a provision
in his contract calling for a year's notice in
event his services were terminated. His salary
this year was said to total $50,000, having
risen from $35,000 his first year in the post
(1951) and then to $40,000 in 1952.
Board Chairman Caley, reporting acceptance
of Mr. Ryan's resignation with regret, noted
that station membership and promotion activity
are at an all-time high, and said:
"Station membership under Bill Ryan's forceful direction and that of the strong staff he has
built has brought BAB to a membership currently numbering 834 stations, the highest in
the history of our industry association.
Ryan's Achievements Cited
"The board owes a lasting debt to Bill Ryan,
who in his three-year term as president contributed more than any other single person to
the transformation of BAB from an industryconceived idea into a going concern. I am
certain that the fine work of BAB will continue
and that we may shortly find a worthy successor to Mr. Ryan in this important office . . .
"I am gratified that Bill Ryan has assured
me of his continuing interest in BAB. It is
my hope and that of the board that we may
be able to work out an appropriate arrangement in keeping with his personal plans by
which we may be able to utilize Mr. Ryan's
outstanding abilities in connection with the
The committee designated to conclude arrangement with Mr. Ryan and to recommend
toBAB."
the BAB board "an appropriate successor"
consists of Chairman Swezey; Joseph E. Baudino, Westinghouse Radio Stations; William H.

of 834

Fineshriber Jr., NBC; Adrian Murphy, CBS
Radio, and Allen M. Woodall, WDAK Columbus, Ga. In addition to Messrs. Murphy
and Fineshriber representing the CBS and NBC
radio networks, Mr. Swezey also is chairman
of the BAB Bylaws Committee, Mr. Baudino
heads the Executive Committee and Mr. Woodall the Nominating Committee.
BAB Board Meets
The Ryan move dominated the fall meeting
of the BAB board, held Tuesday in New York
and preceded by the annual meeting of BAB
stockholders, which was conducted primarily
through the voting of proxies.
Other developments included re-election of
officers (Mr. Ryan among them); announcement
of a record $750,000 budget for 1954, and expansion of the BAB board by the addition of
five new members, while three other members
retired.
Officers re-elected, in addition to Mr. Ryan,
were Mr. Caley as board chairman; Kevin B.
Sweeney as vice president; Simon Goldman of
WJTN Jamestown, N. Y., as secretary; John
Patt of the Goodwill stations as treasurer, and
Bill Morrison as assistant secretary-treasurer.
Members added to the board were John
Blair of John Blair & Co., station representatives; John C. Cohan, KSBW Salinas, Calif.;
John S. Hayes, WTOP Washington; George J.
Higgins, KMBC Kansas City, and Howard
Lane, KOIN Portland, Ore. Members retiring
from the board: Gene Cagle, KFJZ Fort Worth;
F. Van Konynenberg, WCCO Minneapolis, and
Arch Morton, KJR Seattle.
Radio Study Planned
Mr. Ryan, meanwhile, told B»T he definitely
intends to proceed with plans looking toward
a comprehensive quantitative and qualitative
study of radio, which he said would be the
first of its type and provide badly needed
material that he regards as essential for the
advancement of the medium.
Mr. Ryan has espoused such a plan since he
took over the BAB presidency in February
1951, and he told the board last week he plans
to go ahead with an eye toward having concrete proposals ready for the board at its meeting in March. A group of industry leaders will
convene shortly to work on details, he said.
The plan, rejected in 1951 but now endorsed
in top quarters, Mr. Ryan said, would measure
radio's cumulative audience, show the composition of the audience at various times of the
day and evening, and delve deeper into the
question of radio's importance to people, in
addition to providing figures on total number of
radio sets, "extra" sets, automobile radios, etc.
Uniformity and acceptability of data on such
factors as these are vital to both buyers and
sellers of radio time, Mr. Ryan continued.
When such information is available, he added,
it will enable the broadcaster to determine
"how he wants to operate nighttime radio," for
by helping him decide "what he wants
example,
to program and what he expects the advertiser
of it."of such a survey should be enget out
to The
making
Telecasting
Broadcasting

KTBC
Austin
KTBC-TV
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CBS, NBC, ABC, DuM

KEYS

Corpus Christ!

CBS

WKBH
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KELO
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KELO-TV
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KRGV
Weslaco
KRGV-TV

NBC
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NBC
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KFDX-TV

NBC, DuM

ABC
NBC, ABC

trusted to a top-level "outside" research organization that is accepted by broadcasters, advertisers, and agencies alike, he said.

NARFD

CONVENTION

SLATED

THIS

WEEK

Meanwhile, BAB's announcement of the results of the board sessions characterized the
'Special Services Farmers Will
Need in 1 954' is theme of convention. Mai Hansen, president, speaks on recent trip to
Europe and NARFD aid to
Dutch farmers.

bureau's major promotion objectives for 1954
in such general terms as "(1) the establishment
of the effectiveness of nighttime radio, and (2)
projection of a plan that would materially
assist the BAB stations in selling large retailers."
Other plans, in addition to financing further
studies of set distribution, were said to call for
increasing BAB's sales efforts on the national
level, and expansion into other cities of the
plan, now in operation in some 15 markets, for
city-wide cooperation among radio stations in
promoting the medium and its effectiveness as
a sales tool.
The $750,000 BAB budget anticipated for
1954 compares with $642,000 set aside at the
start of the current fiscal year. However, this
year's budget has been revised upward, with
the result that in the last six months of the
fiscal year — which starts April 1— the organization is operating at a rate which would amount
to approximately $670,000 a year.
Mr. Ryan moved into the BAB presidency in
February 1951 after serving as general manager
of NARTB for almost two years. Before that
he was general manager of KFI-AM-TV Los
Angeles.
Board members at last week's meeting, held
Tuesday, included Messrs. Ryan, Caley, Swezey,
Baudino, Fineshriber, Murphy, Woodall, and
Goldman; Kenyon Brown, KWFT Wichita Falls,
Tex.; J. Herbert Hollister, KBOL Boulder, Colo.;
Ward D. Ingrim, KHJ Los Angeles; Edgar
Kobak. WTWA Thomson, Ga.; William McGrath,
WHDH Boston; Arch L. Madsen, KOV Provo,
Utah; John Meagher, KYSM Mankato, Minn.;
William B. Quarton, WMT Cedar Rapids; Robert
A. Schmid, MBS, and Donald Thornburgh, WCAU
Philadelphia.
Excused were: Messrs. Cagle, Morton, Patt,
and Van Konynenberg; Charles T. Ayres, ABC,
New York; Martin B. Campbell, WFAA Dallas;
Robert Dunville, WLW Cincinnati; James H.
Moore, WSLS Roanoke, Va.; H. Preston Peters,
Free & Peters, New York, and George B. Storer,
Storer Broadcasting Co., Miami Beach.

Ludgin Addresses Ad Club
CHANGES in buying habits and methods of
selling merchandise to merchandiser and advertising men over recent years were explored last
Thursday by Earle Ludgin, president, Earle
Ludgin & Co., in a talk before the Chicago
Federated Adv. Club.
Mr. Ludgin, new chairman of the AAAA's
board, explained what these changes mean to
the advertiser, sales manager, merchant and
manufacturer, and application of new ideas and
selling methods.

Now

All Can

See

NATIONAL Assn. of Mfrs. has come up
with a solution to ease the predicament
of guests at large dinner affairs who cannot view the speakers' table. It has
completed arrangements with Theatre
Network Television to present a closedcircuit color telecast on Dec. 4 of a
dinner climaxing the association-sponsored 58th Congress of American Industry so that diners in rooms adjacent
to the grand ballroom of the WaldorfAstoria Hotel may view proceedings.
TNT will move in about $200,000 worth
of equipment for the color telecast, which
will make use of the system developed
by CBS, including screens five-by-six-feet
in size.
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MEMBERS of the National Assn. of Radio
Farm Directors are due to find out what
farmers want in 1954 at their 1953 convention
Thanksgiving weekend at the Conrad Hilton
Hotel, Chicago.
The convention will open with a meeting
of the excutive committee Friday morning and
will continue through Sunday night. The business meetings will be devoted to dinners, and
formal addresses by William Ryan, BAB president; Stanley Andrews, faculty member at
Michigan State College; Don Paarlberg, Assistant to the Secretary of Agriculture; Ed Lipscomb, National Cotton Council of America.
Panel discussion on "Special Services Farmers Will Need in 1954," theme of the convention, Saturday afternoon will feature members
of the association. Mai Hansen, WOW Omaha,
president of the farm broadcasters, is expected
to speak on his recent European trip, and report on the administration of a sizeable relief
fund raised by NARFD for relief of Dutch farm
families, victims of the hurricane and flood
that swept Holland last year.
Regional chairmen will report on activities
in their areas. They are Frank Raymond,
WDVA Danville, Va., southeastern; Ed Slusarczyk, WIBX Utica, N. Y., middle Atlantic;
Maurice White, WHA Madison, Wis., east
north central; Merrill Langfitt, KMA Shenandoah, Iowa, west north central; Sue Bailey Reid,
Providence Journal Co., Providence, R. I., New
England; Henry Schacht, KNBC San Francisco,
Pacific southwest; Bill Moshier, KOMO Seattle,
Pacific northwest; Jack Timmons, KWYN
Shreveport, south central, and John Bradshaw,
CFRB Toronto. Jack Jackson, KCMO Kansas
City, Mo., NARFD vice president, is chairman
of the convention program committee.
Tv

Can

Promote

Travel,

Faught Tells Association
THE USE of television to stimulate the desire
of audiences to travel to those places shown by
the medium was recommended to the National
Assn. of Travel Organizations at its annual banquet last week at the Greenbrier Hotel in White
Sulphur Springs, W. Va.
Millard C. Faught, president of Faught Co.,
New York business consultant, and proponent
of subscription tv, told the group they should
be able to sell "quite a lot of terrestrial travel
via television," especially after the advent of
color tv.
Mr. Faught predicted the U. S. economy can
support 400 tv stations with advertising their
sole source of income and that this number can
be doubled by the addition of subscription tv,
which he thought would come within three
years. He said he believed people would pay to
see special travelogue series, which he indicated
would in turn help to promote travel. Mr.
Faught added:
"Television has shown us the embarrassing
fact that in pre-television homes we had nearly
20 hours a week of 'spare' spare time — because
besides [the family] looking at that much television, life still seems to go on in the average
American household."

ON HIS return from a business trip to Europe, O. Bardahl (r), president of Bardahl
Manufacturing Corp., Seattle, receives a
"welcome home" and the Hollywood Advertising Club's Sweepstakes Trophy for "the
outstanding television commercial of the
year" from Jerry Hoeck (I), Wallace MacKay
Co. partner and account executive for Bardahl, and John Haydon, Bardahl advertising
and sales manager.

SDX

NAMES

BYRON

TO

BROWN;
COUNCIL

SIGMA DELTA CHI, national professional
journalistic fraternity, has named Robert U.
Brown, editor of Editor & Publisher, as president for the ensuing year. Mr. Brown, who
moved up from a vice presidency, was named
at the SDX annual convention in St. Louis
[B«T, Nov. 16].
Mr. Brown succeeds Lee Hills, executive
editor of the Miami (Fla.) Herald (WQAM)
and the Detroit News, who becomes chairman
of the SDX executive council. Elected honorary president for 1953-54 was John Cowles,
president and publisher, Minneapolis Star and
Tribune, and chairman of the Cowles radio
and tv stations.
In addition to pledging to back the radio-tv
fight for access to news on an equal basis with
newspapers [B»T, Nov. 16], SDX further
recognized radio and television with the election of Jim Byron, news editor of WBAP-AMTV Fort Worth, as a member of the executive
council. Mr. Byron, who was elected president
of the Radio-Television News Directors Assn.
at a convention last month in Washington
[B*T, Nov. 2], succeeds Charles Clayton, St.
Louis Globe-Democrat editorial writer, on the
council.
Others elected to the executive council are:
Alden C. Waite, president, Southern California
Associated Newspapers (Copley), first vice
president; Alvin E. Austin, head, Dept. of
Journalism, U. of North Dakota, second vice
president; Mason R. Smith, editor and publisher, Tribune Press, Gouverneur, N. Y., third
vice president; Ed Dooley, managing editor,
Denver Post, secretary, and Bernard Kilgore,
president, Wall Street Journal, treasurer. Reelected to the executive council were J. Donald
Ferguson, president, Milwaukee Journal
(WTMJ-AM-TV); John W. Colt, news editor,
Kansas City Star (WDAF-AM-TV), and Sol
Taishoff, editor and publisher, Broadcasting •
Telecasting. Elected to a newly created executive council was post S. G. (Chris) Savage, assistant professor of journalism, Indiana U.
Broadcasting
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655 Madison
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in 279 newspapers

as a King Features Syndicate property is seen
. . . read and known by 50,000,000 people!
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and Inter-West Films.
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COLOR

TV,

SESSIONS

AT

HI-FI

QUESTIONS

RETMA'S

KEYNOTE

CHICAGO

MEET

Two of broadcasting's newest developments catch the attention at
the convention. Two new directors and a committee member
are named by the manufacturers' group.
COLOR TV and proposed minimum standards
for high fidelity, as well as organizational probLow Set Production
lems, dominated the agenda of Radio-Electronics-Tv Mfrs. Assn. at its fall meeting in
MANUFACTURERS will turn out about
five
million black-and-white tv receivers
Chicago's Palmer House last week.
and 120,000 color sets in 1954, according
Proposed standards were studied and referred
to an informal poll by Radio-Electronicto RETMA's engineering committee, which will
be assigned the task of continuing work, but
Tv Mfrs. Assn.'s Sales Managers Committee. The prediction was made at the
it was felt doubtful they would be formulated
committee's
session during the three-day
in time for incorporation into FTC's suggested
RETMA fall meeting in Chicago last
trade practice rules. Suggestions were relayed
Monday. The figure for monochrome reto RETMA's Amplifier Division but did not
ceivers was pegged low because of the
come up for action before the board of direcneed to shift lines for color production
tors.
next year, and partly because the conColor tv cropped up in a number of comsumer will have a choice between blackmittee sessions, 26 of which were held during
and-white
and color, it was explained.
the three-day meeting. Manufacturers found
Tv set output for the first nine months
themselves making various "guestimates" on
of this year was 5,524,370 [B«T, Nov. 9].
relative black and white and color tv production next year.
Primary board developments were these:
1. Two new directors and one committee
section (parts division), antenna section (also
member were named.
parts division) and microwave section.
The Public Relations & Advertising Com2. A resolution was adopted praising the
mittee, under Chairman John F. Gilligan, diswork of the National Television System Comcussed plans and mechanics of the Voice of
mittee for its work in adopting proposed color
Democracy contest, competition for which got
standards.
under way Nov. 1 as part of National Radio &
3. It was agreed to establish an international
Television Week (story page 50).
department within the trade organization.
The microwave group explored steps to be
New

Directors

The new directors are A. Blumenkrantz, General Instrument Corp.. elected a director representing the parts division, and loseph A. Gillies,
Philco Corp., named head of RETMA's Government Relations Dept. Louis Hausman, CBSColumbia, was named to the set division executive committee.
There was nothing startling out of the television committee, during which Dr. W. R. G.
Baker. General Electric Co., traced progress
of color tv developments. Both the tube division and radio-television industry committee,
however, as well as the sales managers group
(see box above) came out with informal estimates on 1954 color tv output.

taken for the formation of microwave standards, looking toward appointment of an allindustry committee. It recommended that the
appropriate RETMA engineering committee be
the focal point for such an organization, with
representatives including manufacturers, government and other segments.
The Antenna Section brought up alleged discrimination infreight rates for antenna shipments between the east and west coasts. In
the mill also are proposed engineering standards for electrical antennas.
The Sales Managers Committee turned its attention to set prospects for 1954, particularly
with the advent of color set output on a limited
scale. The group met under chairmanship of
Dan D. Halpin.

The tube unit predicted 5.1 million monochrome and 171,000 color video receivers while
the radio-tv group gave these guesses: Black
and white average, 4,860,000; black and white
sales average, 4,900,000; color tv average, 192,000, and radio set output, 10,390,000.
W. O. Swinyard, Hazeltine Corp., substituting
for Knox Mcllvain, who chairmanned NTSC's
Panel 16 on field testing, talked on what color
tv will mean to parts makers. He said color
sets will use twice as many parts as monochrome and that the industry hopes to get
along with 25 or 30 instead of some 36 tubes
in color receivers.

RETMA's Service Committee, under H. J.
Schulman, met Monday morning and afternoon.
It is seeking to devise methods for distributing
advanced information on field servicing, especially in initial colorcasting areas. Manufacturers agreed to utilize service personnel in the
field. The committee also set up eastern and
midwest subcommittees which will meet with
the full service committee on call. Bulletins are
contemplated for circulating information on
tv servicing.

Mr. Swinyard said color reception is just
as good on uhf as vhf, on the basis of demonstrations before the FCC. He predicted 75,000
color sets by the end of 1954 and thought it

THE BOARD of directors of Radio Parts &
Electronics Equipment Shows Inc., which
operates the annual Electronics Parts Show,
will meet Dec. 9 in New York's Roosevelt
Hotel to hear special reports of its various
committees. Contracts for more than a half
of Exhibition Hall space in the Conrad Hilton
Hotel, site of the 1954 convention May 17-20,
have been received, according to Kenneth C.
Prince, manager of the show. Assignments of
booth space will be made in New York next
month.

likely there won't be nearly as many color tv
test patterns aired on stations as frequently as
might be needed or as appeared in the early
days of black and white.
Sessions were held Monday morning by
RETMA's committees on public relations and
advertising, sales managers, service, speaker
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Electronics

Parts

Show

Meet

REVIEWING a new 10-second tv spot- film
released to more than 125 tv stations in
the Advertising Federation of America's
campaign for better understanding of advertising are Robert M. Gray (1), advertising
and sales promotion director for Esso Standard Oil Co. and AFA board chairman, and
strip.
John Wingate, Essothenewscaster
who narrated

All-Industry
Maps

Group

ASCAP

Policy matters
and blanket
studied

Campaign

on per-program
tv licenses are

at Chicago

session.

POLICY matters involving negotiation with
ASCAP over per-program and blanket licenses
for tv stations were thrashed out in Chicago
last Thursday in an all-day meeting of the AllIndustry Local Tv Music License Committee.
Members of the committee reviewed a research project designed to furnish more information for the fight by stations against what
they feel are "excessive" rates sought by
ASCAP in renewed blanket licenses for another
four years [B»T, Nov. 9].
The committee was authorized at last spring's
NARTB convention to act for tv broadcasters,
excluding networks and their o & o stations, in
negotiations for terms covering both type of
licenses.
Looks to Talks
Dwight W. Martin, General Teleradio Corp.
(WOR-TV New York), committee chairman,
said the committee called the meeting looking
toward negotiation with ASCAP, perhaps the
next fortnight. Discussions touching on litigation— the committee also serves as counsel for
80 or 90 tv stations which sued ASCAP and
asked the court to set reasonable fees — also
were reviewed, as well as the suit by 33 ASCAP
members of the Songwriters of America against
various industry groups [B«T, Nov. 16].
The committee is negotiating for tv stations
on blanket licenses after Jan. 1 and for all the
industry on per-program pacts prior to that
date.
Attending
Thursday's
meetingSyracuse,
were:
Paul
Adanti,
WHEN (TV)
N. Y.;
Walter Damm and Russ Winnie, WTMJ-TV Milwaukee; Jack Harris, KPRC-TV Houston;
Gaines Kelly, WFMY-TV Greensboro, N. C;
Phil Lasky, KPIX (TV) San Francisco; Hugh
Terry, KLZ-TV Denver; Robert Thompson,
WBEN-TV Buffalo; Nathan Lord, WAVE-TV
Louisville; Don McGannon, DuMont Tv Network; W. D. (Dub) Rogers Jr.; KDUB-TV Lubbock; attorneys Stuart Sprague of Sprague &
Peck, and J. Lewis and J. Topkas of Paul, Weiss,
Rifkind, Wharton & Garrison.
Broadcasting
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OVER

A

WISCONSIN

RICH

CHUNK

OF

WEAU-TV

WITH

ON

THE

AIR

DECEMBER

IN

HIGH INDUSTRY
PAYROLL
WISCONSIN'S HIGHEST PAID
INDUSTRIAL WORKERS LIVE
IN EAU CLAIRE. THE MAY
1953 AVERAGE EARNINGS
WERE
$1 03.87 PER WEEK.

PRIMARY COVERAGE
340,300 PEOPLE

WEST

HOUSEHOLD COVERAGE
91,195

CENTRAL

WISCONSIN'S

FARM

RETAIL

COVERAGE
33,910

ONLY

TV

NBC,

SALES

$345,244,000

STATION

NBC,
ABC

ABC
AND

AND

DUMONT

DUMONT

NETWORKS

NETWORKS

REPRESENTATIVES
EAU

Broadcasting

CLAIRE,
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George P. Hollingbery Co., National
Bulmer & Johnson Inc., Minneapolis

WISCONSIN
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UHFs

TO

BARE

Ultra High Frequency
has

invited

TROUBLES
Tv Assn.

representatives

from stations, networks, manufacturers and government to
hear an exposition of what
needs to be done to make uhf
successful.
THE troubles that harass uhf television will be
discussed by those concerned — the stations —
today (Monday) and then laid before related
industry and FCC representatives tomorrow at
a meeting of the new Ultra-High Frequency Tv
Assn., to be held at the Lexington Hotel, New
York. (See uhf promotion feature page 88).
The meeting was called by Lou Poller,
WCAN-TV Milwaukee, UHFTA president, and
William A. Roberts, general counsel. Today's
session is closed but tomorrow's meeting will
be open.
In announcing on short notice the meeting of
manufacturer, network, station and government
representatives, the association made a public
appeal for speeding up of uhf equipment. The
letter stated that while uhf growth has been
"good," there remain "quite serious problems"
to be worked out by stations and permit holders in cooperation with networks and manufacturers.
Praises Progress
Mr. Roberts sent a four-page letter to top
industry figures. He praised progress already
achieved but reminded manufacturers and networks that uhf offers them "the eventual market" for transmitting and receiving equipment
as well as network programming. Pending
advent of color, good uhf equipment and selling
will provide "a sound sales-bridge," he stated.
Manufacturers are given credit for "strenuous efforts" to improve uhf equipment but
UHFTA is anxious to stimulate production of
"genuine all-channel" receivers in all price
ranges, feeling this is one of the industry's
"most important needs."
It's so important, Mr. Roberts said, that the
association may recommend that uhf stations
conduct campaigns to promote sale of sets made
by manufacturers whose equipment is sensitive
enough to give widespread reception without
outside antennas.

AT

N.Y.

MEET

"Restrictive practices" in films, similar to
those condemned in the motion picture industry, "should not be established in television or
we'll suffer the same punishments," the letter
warned.
Mr. Roberts listed another uhf difficulty as
"the fact that uhf operators do not know when
they are going to get a secure position and this
is due in some instances to allocation changes
by the FCC in which shift of channels to intermixed markets destroys the established balance.
The association will endeavor to prevent this
by legal measures and to cause the Commission to move away from unbalanced intermixture as fastthose
as possible."
Among
invited to the conference were
Brig. Gen. David Sarnoff, RCA chairman of
the board; Frank Stanton, CBS president; Dr.
Allen B. DuMont, head of Allen B. DuMont
Labs.; Robert E. Kintner, ABC president; Dr.
W. R. G. Baker, General Electric Co.; T. J.
Newcomb, Westinghouse Electric Corp., and
all FCC members.
VOD

Contest

Radio-Tv

Set

to Award
Prizes

RADIO-TELEVISION sets to be donated to
52 state and territorial winners in the national
Voice of Democracy contest will be provided
by 23 manufacturers, according to Radio-Electronics-Tv Assn. Collection of prize awards is
in charge of John F. Gilligan, Philco Corp.,
chairman of the RETMA Public Relations &
Advertising Committee.
Local and state chapters of U. S. Junior
Chamber of Commerce will arange presentation
of sets to state winners. Awards to the four
national winners will be made in Washington
in February. Robert K. Richards, NARTB administrative vice president, is chairman of the
VOD committee.

Youth

Crime

Prevention

Benefited by Radio-Tv
Texas judge relates help given
by 'Dragnet' sequence.
A RADIO-TV crime program contributed substantially in quelling an outbreak of juvenile
deliquency in Houston, according to Judge W.
C. Ragan, Precinct No. 1, Houston, Harris
County, Tex.
Judgevision
Ragan
has Committee
informed NARTB's
Information
that use ofTelethe
Dragnet sequence "seems to have had a most
lasting effect and has brought to the attention
of many parents the needs for a better supervision of their own children." He said the
sequence was called to his attention by Lt.Detective Larry Fultz, who has used it in his
supervision of the Houston Police Training
School.
Ordered to Listen
Judge Ragan ordered parents of suspects in
a "haircut war" at several high schools to listen
to a Dragnet transcription dramatizing a similar
Los Angeles firearms case that had led to a
murder.
"This sequence and similar ones will do much
to bring out forcible lessons in an understandable manner," Judge Ragan wrote NARTB.
"I am grateful for the assistance. If I have been
in any manner able to save some boy from the
mutilation and permanent injuries which could
happen,
I am deeply
grateful."
The NARTB
committee
cited a study of all
programs in the four-station Washington tv
market for the week of Sept. 27 which shows
the family had a choice of watching one or
more non-crime programs at every half-hour
during the broadcast day for all seven days of
the week. Of 531 programs carried during the
week, only 69 had crime, police, mystery or
cowboy
mittee. plot motivation, according to the com-

Other Needs
The letter listed other uhf needs, specifying
more powerful transmitters by Jan. 1, development of boosters for low spots in rugged terrain
as an integral part of transmitting equipment,
training of installation and repair crews to serve
industry and public, and lower-cost set converters.
"Refusal of networks to stand by affiliation
agreements with uhf stations or to make firm
agreements with uhf stations, sometimes under
pressure of existing vhf facilities serviced by
more than one network," is cited among "network difficulties." Also mentioned are "insufficiency of network programming other than
NBC and CBS; restrictions on film showing
dates and the high cost of good films, and inadequate revenue to uhf stations which precludes origination of satisfactory shows."
As to the FCC, Mr. Robert's letter said, "Obviously circulation cannot be ignored, but if we
must have intermixture the Commission must
take the responsibility of preserving the uhf
outlets who have invested their money until
they can stand on their own feet."
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GOING over final plans for the radio and television production group meeting of the
AAAA's Eastern Annual Conference are (I to r) Wickliffe Crider, vice president in charge
of radio and tv, Kenyon & Eckhardt; Planning Committee Governor Donald K. Clifford,
head of Doherty, Clifford, Steers & Shenfield; Planning Committee Chairman Rodney
Erickson (seated), vice president in charge of radio and tv. Young & Rubicam; James
Douglas, vice president in charge of radio and tv, Ted Bates agency, and L. T. (Ted)
Steele, vice president in charge of radio and tv, Benton & Bowles. Conference opens
today (Monday) at the Hotel Roosevelt in New York.
Broadcasting
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THERE'
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BIG

DIFFERENCE
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Broadcasters have quickly realized the
advantages of remote control of transmitters
both in more effective transmitter and
studio location and in more efficient utilization of station personnel. Yet, many do not
fully realize the great differences in the
systems now on the market. Here are the big
differences that have made the RUST System by far the choice of more broadcasters
than all other systems combined:

RUST

LEADERSHIP
First in development . . .
first on the market . . . first in use.
First to meet all FCC requirements.
RUST RELIABILITY
Proven by over three years of field
testing. More than 100 Rust Systems
now in operation.
RUST ECONOMY
The Rust System provides for the control
functions you need — you don't have to
buy unnecessary equipment. This
"Tailored to the installation" feature
saves you money.

RUSTLeading
—
The
Remote Control System

RUST VERSATILITY
The Rust System is readily adapted to almost any
remote control requirement, any transmitter,
two transmitters at once. Designed to provide for
both your present and future needs.

RUST QUALITY
A look inside Rust System units
will quickly convince you of Rust
quality — quality in components and
workmanship is a big reason for
Rust dependability.

RUST SERVICE
The Rust organization stands behind
every Rust System. Our interest in your
satisfaction goes beyond the
year's guarantee.

RUST DELIVERY
No delivery delays with
Rust . . . this means that you
can start saving sooner.

These are the things that already have made the Rust System the logical choice
of the great majority of broadcasters who have taken advantage of remote
control. Write, wire or phone for further details.

the

rust

industrial
608 WILLOW STREET
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inc.

MANCHESTER, N. H
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TRADE ASSNS
NCAA

Tv

PROGRAM

Committee

Under

Attack by Small Schools
THE Television Gommittee of the National
Collegiate Athletic Assn. last Monday was
branded as "selfish and arrogant" and neglectful of the interests of small schools. At the
same time, the association was scored for its
controlled tv football program on general principles.
The area of discussion was the Chicago
Quarterback Club, which met in the city's
Morrison Hotel to kick tv problems around
like a football. The blast against NCAA was
delivered by John Breen, athletic director at
Lake Forest College, a Chicago suburb, and
apparently caught K. I. (Tug) Wilson, Big Ten
commissioner, by surprise and forced him into
a rebuttal, despite his stand for "regional" tv
football coverage. At the same time, Ed
(Moose) Krause, athletic director at the U. of
Notre Dame, renewed his plea for "open tv"
and
lived. predicted NCAA's policy would be shortClaiming that telecasts do not hurt small colleges and that NCAA's program is not "intelligent," Mr. Breen charged:
"The NCAA doesn't give a tinker's dam
about the small schools. ... Its tv committee
is selfish and arrogant and usually has the
same personnel. They're not thinking of us.
They're trying to save their own backs.
"The NCAA has 600 or 700 members. The
vote on the tv question is about 1 10 to 5. Why?
Because the NCAA waits until the last day and
the last hour of its meeting before voting on
the program. ... If they insist on waiting this
long, why don't they let us vote by mail."
Mr. Wilson claimed that "the small colleges
are predominant in number and could run it
[the NCAA]," and complained that few small
schools take part in actual voting. He noted
that the tv committee "has one man from each
district" and three small college representatives
on it.
Mr. Krause said Notre Dame still favors
"open tv." He added his school's concern that
marginal fans will lean toward interest in professional football "if we don't change to a more
liberal television program."
NARTB
Starts

Convention
Exhibit

Unit

As in the past, the exposition will be held in
conjunction
with the NARTB convention,
scheduled to get under way in Chicago's Palmer
House next May 23.
•

Capitol

UNVEILS

Records

Doubling
'SOUND
General
Berkson
'important
tv news.

ON
FAX'
Manager
Seymour
says

it is another

first' in the field of
INS facsimile now

serves more than 20 video stations, he says.
AUDIO transmission of tape recordings of news
events with photos of those events over the
INS facsimile circuit has been introduced by
INS. It will be placed into operation on a
regular daily schedule shortly, the news service
said last week.
The addition of "sound on fax," INS said,
"will make available, for the first time, both
sight and sound coverage of news anywhere
in the world within minutes after it happens."
A demonstration of picture and sound transmission on the INS facsimile circuit was held
at the recent convention in Washington of the
Radio-Television News Directors Assn., and,
according to INS, "brought enthusiastic comments from the newsmen."
The introduction of "sound on fax" was
described by Seymour Berkson, general manager of INS, as another "important first" by
his organization in the field of news for television. He claimed that INS was the leader
in introducing the facsimile transmission of
news photos to tv stations, and said that since
the start of operations last March, the facsimile
service has grown to the point where it currently serves more than 20 tv stations.
"We expect that 'sound on fax' will provide
even greater impetus to the expansion of the
service," Mr. Berkson said. "The possibilities
of this new development are tremendous.
Speeches, interviews, on-the-spot descriptions
of disasters — in fact, anything that can be put
on tape — can now reach the most distant points
almost immediately along with actual pictures
of Mr.
what Berkson
happened."
said that another advantage of
facsimile is that it enables tv stations to use
picture sequences rather than single pictures
on each story.

of

Net

Reports
Profits

CAPITOL RECORDS Inc.'s net profit for the
fiscal year ending Sept. 30 was almost double
that of the preceding year, President Glenn E.
Wallichs notified stockholders last week in a
quarterly report. Sales for the 12-month period
were up 11.6% over the corresponding period
of a year ago.
The net income for the 12 months, after all
charges including Federal taxes, was $709,625,
equal after preferred dividends to $1.47 a share
on the 476,230 shares of common stock outstanding. In the preceding 12-month period,
earnings were $439,721, or 87 cents a share.
Sales for the 12-month period, less cash discounts, amounted to $15,965,440 compared
with $14,312,017 for the similar period a year
earlier, the report showed.

Music

Promotions

Debuts

FORMATION of Music Promotions Inc., New
York, to help promote television programs with
music has been announced by Lyle Kenyon
Engel, music exploitation pioneer in the motion
picture field. The company's first such promotion will be on behalf of NBC-TV's Today
program (Mon.-Fri., 7-9 a.m., EST and CST)
and will be highlighted by a contest to find
"The Girl of Today" as described in a tune of
the same name. The contest started last Monday and will continue through the second
week of lanuary. Mr. Engel has maintained
offices for the past 18 years at 1 E. 42d St.,
New York 17.

Packaging Specialists
OPENING of a radio-television department
to specialize in packaging programs for industrial or institutional sponsorship has been announced by Melrick Landen Assoc., New York
industrial public relations firm. The company's
first show, It's a Deal, currently carried on WOR
New York, and two new packages, Everybody's
a Salesman and You're the Banker are said to
be under preparation. Norma Fell heads the
radio-tv department and Rick Landen is production supervisor.

Planning

PRELIMINARY planning toward exhibit arrangements for the NARTB convention next
May was undertaken last Thursday by a group
of prospective exhibitors and NARTB executives at a meeting in New York.
C. E. Arney Jr., NARTB secretary-treasurer,
and Arthur C. Stringer, managing director for
the exposition, led the discussions, with NARTB
Board Chairman Justin Miller and President
Harold E. Fellows appearing briefly.
Representing prospective exhibitor companies
were Robert C. Bickel, Andrew Corp.; G. I. Jones
of Graybar Electric Co., representing Blaw-Knox
and Continental Electronics; Warren Rohrer,
Caterpillar Tractor Co.; Frank Newman and Eugene Wald, Allen B. DuMont Labs; John M.
Haerle, Gates Radio Co.; Roy Jordan and A. C.
Kidder, General Electric Co.; A. F. Brundage,
General Precision Lab.; J. B. Lynch, Phelps
Dodge; M. L. Gaskill. Philco Corp.; J. P. Taylor,
W. O. Hadlock and Wilbur Small. Raytheon Mfg.
Co.; W. H. Rappolt, Standard Electronics Corp.;
R.
F. O'Meara
and CBS
F. R.
AT&T;
Walter
A. Scanlon,
Tv MacFarland,
Film Sales; Charles
Henderson and Jay Smolin, NBC Film Division;
Bennett S. Rosner and James McCarvell, RCA
Recorded Program Services; Alice J. Heinecke
and
W. F. Myers, SESAC;
Telecommunications
Labs. R. G. Bach, Federal
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CHECKING the installation of United Press facsimile equipment at WHBF-TV Rock Island,
III., are (I to r) V. M. Augustine, central office chief of AT&T, Davenport; Bill Ellison,
WHBF news director; Jack Harenberg, UP representative, and Les Johnson, WHBF-TV
manager. The ch. 4 station placed the facsimile in operation Nov. 10, becoming UP's
first tv client for such service [B»T, Nov. 16].
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CLEAR
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YOU
TO

73/*"*

NEED
"GO

WKZO-WJEF

OVER"

WESTERN
GRAND
SHARE

RAPIDS— KALAMAZOO
OF

WKZO-WJEF

AREA

PULSE

11%
9%

STATION "C"

MICHIGAN!

less cost-per-thousand.
WKZO-WJEF get 37.9% more evening listeners, 105.0 %
more afternoon listeners, and 70.8% more morning listeners than the next two stations combined. The March, 1953
Nielsen Report credits WKZO-WJEF
audience of 151,050 daytime homes,

7%

with a 12-county
130,530 nighttime

homes. On a per-thousand basis, WKZO-WJEF cost 23.9' <
less at night, 54.7% less in the afternoon, 48.6% less in

STATION "D"

the morning, than the next-best two-station choice!

(a) Does not broadcast for complete period and the share
of audience is unadjusted for this situation.

8"/te
i SPtaticmh
WKZO &efae>
— KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN, NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Associated with
WMBD — PEORIA. ILLINOIS
* Cornelius Warmerdam
Broadcasting

IN

Use WKZO, Kalamazoo, and WJEF, Grand Rapids, and
you pet more Western Michigan listeners, for considerably

AUDIENCE— MON.-FRI.— FEB., 1953
40%
6 a.m. — 12 noon 12 noon41—%6 p.m.
12 midnight
6 p.m.—
17%
41% (a)
7
%
13%
12%9%
13% ,

STATION "B"

RADIO

Ask

Avery-Knodel

Western

for all the facts on WKZO-WJEF,

Michigan's outstanding radio value.

WKZ0WEF
CBS

RADIO

KALAMAZOO
Avery-Knodel,

CBS
GRAND

RADIO
RAPIDS

Inc., Exclusive National Representatives

of the San Francisco Olympic Club set this world's record on May 23, 1942.
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GOVERNMENT

FOUR

GRANTS

DROPOUTS
WMAM

HIGHLIGHT

CLEAR

gets Marinette

WAY

ch. 11; WGAN

TV

FOR

PICTURE;

ALL

WINNERS

takes Portland

ch. 13; WQXI

gets Atlanta ch. 36, and UAW-CIO wins Detroit ch. 62.
ing and the Seattle vhf ch. 7 case.
FOLLOWING a merger agreement between
In the latter, FCC turned down KIRO
two competitive applicants, FCC last Wednesday announced grant of vhf ch. 1 1 at Marinette,
Seattle's petition to dismiss the competitive ch. 7
applications of KXA and KVI Seattle on the
Wis., to M & M Broadcasting Co., licensee of
ground they failed to file timely replies to the
WMAM there.
WMAM gave WMAW Menominee, Mich.,
Commission's McFarland letter [B«T, Nov. 16].
Indianapolis ch. 8 contestants are Universal
option for 20% interest for $110,000 for disBroadcasting Co., licensee of WISH there, and
missal of its mutually exclusive application.
Crosley Broadcasting Corp., operator of WLWT
WMAM's ch.- 1 1 permit specifies effective
(TV) Cincinnati, WLWD (TV) Dayton, WLWC
radiated power of 102 kw visual and 61.7 kw
(TV) Columbus, Ohio, and WLWA (TV) Ataural with antenna height above average terlanta. Television Indianapolis Inc. withdrew
rain of 450 ft.
its ch. 8 application earlier.
Joe Mackin, WMAM manager, said tv startThe Commission turned down the request
ing date will be "about six months" and RCA
equipment is planned. WMAM is an NBC
of WCYB Bristol, Va., for an accelerated hearRadio outlet.
ing on its vhf ch. 5 application and the competitive bid of WOPI Bristol, Tenn.
In other television actions, FCC announced
Request
of Clarksburg-Fairmont Corp. for
final decisions to grant vhf ch. 13 at Portconditional grant of its uhf ch. 22 bid at Clarksland, Me., to Guy Gannett Broadcasting Services
burg, W. Va., pending comparative hearing
(WGAN); uhf ch. 36 at Atlanta, Ga., to Robert
also was denied by FCC. The applicant argued
W. Rounsaville (WQXI), and uhf ch. 62 at
that the proposed station of its competitor, J.
Detroit to UAW-CIO Broadcasting Corp. of
Patrick Beacom & Assoc., would overlap with
Michigan. All three of these grants were made
another Beacom group interest, WJPB-TV
possible by the withdrawal of competitive appliFairmont, W. Va., but the Commission ruled
cations.
that this allegation was premature.
At Portland, WGAN received the ch. 13
Application of Gordon Broadcasting Co. for
grant after Murray Carpenter dropped his bid
uhf ch. 74 at Cincinnati was dismissed by the
for that channel and filed instead for vhf ch.
Commission at the request of the applicant,
2 at Bangor, Me., where he has purchased
operator of WSAI there. FCC retained in
Gannett's WGUY for $45,000, with FCC aphearing status the competitive bid of Tri-City
proval [B»T, Nov. 16]. Mr. Carpenter's bid is
Broadcasting Co., licensee of WNOP Newopposed by a new application for ch. 2 tendered
port, Ky., adjacent to the Queen City.
last week by WLBZ Bangor.
Creighton E. Gatchell, WGAN general manager, hopes the station will be in full operation
by next May. General Electric equipment is to
be used along with a Truscon tower, he reported. Network affiliation and appointment of
se Advertising
a national representative were not announced.
The transmitter will be located on Black Strap
FEDERAL Trade Commission Hearing Examiner John Lewis last week in an initial deciMountain, site of WGAN's fm transmitter.
WGAN is a CBS Radio outlet and Averysion ordered Charles Antell Inc., Baltimore,
Knodel is national representative.
and its advertising agency, TAA Inc., BaltiDetroit's uhf ch. 62 grant was made to UAWmore and New York, to stop "false and misCIO when competitors Knight Newspapers and
leading advertising" of Charles Antell Formula
WEXL Royal Oak, Mich., withdrew [B»T,
#9 (a hair preparation), Charles Antell shamOct. 19].
poo and Hexachlorophene soap.
At Atlanta, the uhf ch. 36 award to WQXI
The order also was directed against partners
was facilitated by dropout of a competitive bid
Charles D. Kasher, president of Charles Antell;
Jack Rosen, vice president-treasurer, and
by
the
U.
of
Georgia's
WGST
Atlanta
[B*T,
Oct. 26].
Leonard L. Rosen, vice president. Leonard
FCC designated for comparative hearing in
Rosen addressed the Washington, D. C, Sales
Washington beginning Dec. 18 the Indianapolis
Executives and Advertising Clubs last Monday
vhf ch. 8 case, the Memphis vhf ch. 3 proceedon Antell's growth to a $10 million business
(see story page 33). Messrs. Kasher and
Lethen Named
to Voice
Leonard Rosen are principals in TAA Inc.
FTC brought the complaint last June [B»T,
EDWARD F. LETHEN Jr., CBS Radio direcJune 22] against Antell, which has used extor of sales extension, last week was named
tensive "pitch" advertising on radio and teleDeputy Director of
vision [B*T, Jan. 19]. The initial decision, to
the Voice of Amerbecome the decision of the FTC within 30 days
ica. He will assist
unless appealed or docketed for review, forbids
Leonard F. Erikson,
Antell to claim:
director of VOA, in
administrative work.
That Formula #9 prevents baldness, promotes hair growth, causes the hair to curl,
Mr. Erikson is a
loosens dandruff or remedies split hair; that
former executive of
lanolin is its main ingredient and cleanses the
McCann - Erickson
hair; that its use will not leave grease in the
advertising agency,
hair or change its color.
New York.
Mr. Lethen joined
That Charles Antell shampoo's hormone content has any cleansing action.
CBS Radio in 1951.
Before that he was
That Hexachlorophene soap prevents imassociated with Macpetigo or cradle cap in babies, or prevents
fadden Publications,
pimples, boils, blackheads or other skin blemfor 16 years, leaving the firm as director of
ishes. The FTC also would prohibit representaadvertising.
tion of regular prices as "reduced" prices.
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PRESENTATION of the 50 millionth telephone to President Eisenhower took place
Wednesday at White House. Cleo F. Craig
(r), AT&T president, plugged in the goldtrimmed instrument. Witnessing the ceremony is FCC Chairman Rosel H. Hyde (c).

Oregon

Tv

Inc.

Grant

Proposed for Portland
INITIAL decision proposing to grant Oregon
Tv Inc. a new tv station on vhf ch. 12 at Portland, Ore. was issued last week by FCC Hearing Examiner Elizabeth C. Smith.
Proposing to deny the competitive applications of Columbia Empire Telecasters Inc.
and Northwest Television & Broadcasting Co.,
the initial decision found each of the applicants possessed "the basic legal, technical, financial and other qualifications requisite to a grant
of its application, were it the only applicant
decision concluded that on the
forThe
the initial
channel."
basis of participation in civic life of the community, facilities and staff to effectuate proposal
and diversification of business interests of stockholders there is no decisional difference between
Oregon and Columbia and that both are to be
preferred over Northwest.
Oregon Given Preference
The examiner further concluded that preference must be given to Oregon on grounds of
local ownership, integration of ownership and
management, program proposals and diversification of control of media of mass communication.
Principals in Oregon Tv Inc. include President
Henry A. White (15.1%), former executive vice
president and general manager of commercial
Iron Works, foundry and ship building firm;
Vice -President-Treasurer Stephen Eberly Thompson (15.1%), lumber executive; Secretary Robert
L. Sabin (7.6%), attorney; Director Julius L.
Meier Jr. (22.6%), divisional merchandise manager, Meier & Franks Co., department store;
William A. Healy (15.1%), vice-president in
charge of sales, Doernbecher Mfg. Co.
Principals in Columbia Empire Telecasters
Inc. include:
Chairman of the Board Philip L. Jackson;
President Wesley I. Dumm (60%); Vice President William W. Knight; Vice President Stanley
S. Langendorf; Secretary-Treasurer Frank C.
McColloch; KPOJ Inc., Portland (26.67%); Journal Pub. Co., Portland (13.33%); Treasurer W.
R. Rodbury.
Principals in Northwest Tv and Broadcasting
Co. include:
President John D. Keating (33.3%), 50% owner
of KPOA Honolulu and KILA Hilo, and owner
of KYA San Francisco; Vice President Lester
L. Hunter (33.3%), owner of Pacific Stationery
Inc., Portland; Treasurer Winston W. Casey
(33.3%), limited partner in Walston, Hoffman &
Goodman (investment securities), Portland, and
Secretary Hy Samuels, Portland attorney.
Telecasting
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GATES

5-10

KW

TRANSMITTERS

□

CD

Thirty months after production of the first Gates
5000/10,000

watt

broadcast

transmitter, the

one-hundredth of its kind rolled off Gates production lines. Nearly all of these went into
commercial

radio broadcasting

stations in the

United States and foreign countries.
Never before has a single model of a 5-10KW
broadcast transmitter met with such popularity
and universal acceptance. This sales performance, in a field of illustrious competition, we feel
you'll agree — speaks for itself.
GATES

RADIO

COMPANY

QUINCY,

ILL, U. S. A.

m
Manufacturing Engineers Since 1922
2700 Polk Avenue, Houston
Warner Bldg., Washington, D. C.
13th & Spring Sts., Atlanta
51 East 42nd Street, New York
7501 Sunset Blvd., Los Angeles
Canadian Marconi Co., Montreal
International Div., 13 East 40th St., New York
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GOVERNMENT

DOERFER
TO
New

BE

ADMONISHES

SELF-RELIANT

FCC

Commissioner

BROADCASTERS
IN

tells Boston

PROBLEMS
group

that answer

is not in

seeking 'paternalistic' protection in Washington.
the mass production of radios no larger than
ALTHOUGH radio listening habits have
the size of a wallet or a wrist watch. This
changed, "there is no apparent reason why
should further satisfy the personal needs of the
television as such should run radio into the
radio listener and should give further assurance
ground," FCC Comr. John C. Doerfer said
to the radio industry that there will be a long
last Monday in a talk before the Radio &
Television Executives Assn. of New England
and continued demand for radio."
Recalling the pessimistic views held out for
at Boston.
radio at the end of the television freeze as
He warned that radio broadcasters who seek
new tv grants began to appear, Comr. Doerfer
paternalistic protection against tv from FCC
noted these "fears have not materialized." He
are inviting the greater evil of extended govcited the growth of new standard stations also,
ernment regulation.
noting 64 am stations have been licensed and
The new Republican Commissioner from
in operation since last April. On Oct. 1, there
Wisconsin also took an optimistic view of uhf
were 2,488 am stations licensed and operating,
television. But he predicted "not more than
he said, an increase of 164 over Oct. 1, 1952.
750 stations" both vhf and uhf "will be authorRevenuewise, Comr. Doerfer stated am staized and on the air in the immediate future."
He admonished that the "future success of
tions and networks in 1948 "reported revenues
of $407 million and in 1952 they reported $473
the broadcasting industry, whether it be radio,
million in revenue, an overall increase of 16%.
uhf or vhf television,
cannot be resolved in
It is interesting to observe that before World
War II about 30% of the 900 radio stations
Washington. Our job
then in existence lost money. In 1952, with
is merely to carry
out the intent of
over 2,400 stations in operation, only 16%
Congress. We are
lost money."
essentially traffic offiArea Revenue
cers. . . . Self reGiving figures for the Boston area, Comr.
liance on your part
Doerfer observed that "although gross revenues
rather than paternaldecreased from $6,370,000 in 1948 to $5,750,ism in Washington
000 in 1952, there was an increase in net inis the key to your
come from
$764,000
$775,000." statistics at
Comr.
Doerfer
citedto economic
problems."
Speaking on the
changes in radio
Comr. Doerfer
length "to show that the manufacture and sale
of radio sets are not only substantial but conlistening, Comr.
tinue to increase; that the purchasing power of
Doerfer observed that "the living-room radio
the country and accumulated savings plus a conhas merely been moved to other parts of the
tinuing rise in population presages future ophome. Apparently the television set has not
displaced the demand for radios in the home;
portunities for prosperity in your business."
it has merely divided the livingroom set into
"Thus there is no apparent reason why telethree parts and moved one to the bedroom, one
vision as such should run radio into the ground."
He concluded "that radio broadcasters should
to the kitchen and one to the children's bednot spend too much time worrying about the
room or the recreation room.
future but expend some of that energy in atComr. Doerfer said this change in listening
tempting to make their own future.
habits "is evidenced by the fact that there are
5 million homes out of 48 million families
"It may very well be that some broadcasters
will not read the signs properly, improve their
which have at least three radio sets" while "26
local programming, catch the significant trends
million automobiles out of some 50-odd milin the change of listening habits, or increase
lion automobiles are equipped with radios."
the efficiency of their station operations. ObHe concluded that "even though there is an
viously, there is little that can be done for
estimated 117 million radios in this country,
there is ample room for expansion of the radio
Comr. Doerfer said he is aware that although
market, both in the homes and in the automobiles.
gross revenues at the end of 1952 for am stations in the New England region have increased
them."
"Not only the convenience of radio," he
from 1948, the net revenue for the same period
said, "but the different appeal of radio will
has dropped. He offered this breakdown:
support a sustained demand for that media of
Gross
Net Stations
communication."
1948
$19,500,000 $2,500,000 70
1952
20,100,000 1,910,000 86
Benefits of Imagination
"The decrease in the net income may be due
Comr. Doerfer explained the difference of
to the relatively poor showing of new stations
appeal: "While television leaves little to the
during their first year of operation," he conimagination, radio provides a medium of enterjectured, but felt "it appropriate to take this
tainment for those listeners who prefer their
occasion to remark that any loss in revenue
own concept of stage or character roles to
because of an increase in competition is prithat of the television producer or performer.
marily the concern of the competing interests.
Some listeners really prefer good or classical
In my opinion, the situation does not warrant
music without viewing the musicians or artists
protection from the FCC."
and find such music an inspiration to their
Comr. Doerfer explained that the Communicreative thinking. There are people who find
cations Act "recognizes that the field of broadlistening to the radio relaxing while doing
casting is one of free competition" and "the
only possible suggestion that the Commission
arduous or strenuous work."
may, in considering public interest, convenience
In addition to the convenience and the taste
demands of the listening public, Comr. Doerfer
and
necessity,
curtail
the Sanders
Bros.
case. competition" is found in
felt the radio industry can look to new horizons
However, he noted, even the concern of the
in the near future. "I am speaking about the
imminent development of the transistors for
Supreme Court in this case "was not protection
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for the industry but 'that a portion of the listening public will be . . . without adequate service'."
In his opinion, Comr. Doerfer said "any
broadcaster seeking to induce the FCC to extend
its regulatory powers so as to curtail competition is inviting an extension of regulation beyond the incidents of licensing. Would the
broadcasting industry favor governmental determination of rates, programming and practices? Such are the historical concomitants of
restrictive
regulation."
Comr. Doerfer
based his estimate of 750 tv
station maximum in the immediate future "upon
the total of stations on the air, grants made
and the channels being applied for."
"It is dangerous to attempt to generalize
about the future of uhf," Comr. Doerfer acknowledged. "The present information we
have is a little too scanty to make any valid
predictions. It is not only scanty, but there
are as many different situations."
Uhf "obviously" will do well in those markets
where there is no vhf competition, the Commissioner said, "and it may not do well in the
markets where there is an abundance of television channels, vhf or otherwise."
He noted that during 1952, 94 of the prefreeze stations reported profitable operations
while 14 showed a loss. Of the losers, nine
were in seven-station markets, New York and
Los Angeles; two were in four-station markets
and two in three-station cities. Only one station of 1 1 located in two-station communities
showed operating loss in 1952.
Detailed Study Needed
"The story of uhf reads like the story of
radio and of vhf," Comr. Doerfer said. "The
techniques required to provide attractive programs to secure adequate financial backing
and to sell these new instruments of communication to the people came only as a result of
long and expert study by technicians, show
people and advertising specialists. Many of
the pioneers in these fields now find themselves
successfully engaged in one of America's great
"Uhf has the advantage of any youngest
industries."
child,"
he explained. "Not only does it appear
as a member of a financially-sound family, but
it has the benefit of more expert knowledge
on the part of the parent and of the support
and companionship of its brothers. Even the
competitive features are softened. For while
these are some areas of conflict within the
group, there are many features of compatiComr. Doerfer cited the July report of the
American Research Bureau covering 32 cities
which can receive 34 uhf stations and 55 vhf
outlets.
bility." The median penetration of uhf in
these cities was 46.4%.
"One of the explanations given for failure
of a uhf venture was inability to get good network programs and consequently adequate
sponsorship," Comr. Doerfer said. He continued: "Now the advertisers know that uhf
is definitely part of the picture of the future
and in order to secure favorable franchises
are buying time. An examination of the sponsor lists reveals a good cross section of leading industries. Local advertisers believe that
uhf stations, because they provide station choice
in many communities otherwise limited to
single station viewing, will become increasingly
popular and thus provide a new and profitable
audience for their tv salesmanship."
Conversion of sets to uhf "does not appear
to be an insurmountable problem," Comr.
Doerfer stated. "People are willing to spend
money for conversion if it means better reception, better programs and greater choice
Broadcasting
of programs."

• Telecasting

HEARINGS
NATIONAL
TV sets in use were tuned to the talk. It was
The microphone and tv camera
said 48.3% of tv sets were in use at that hour.
are on the scene during four
A hearing on juvenile delinquency also was
Congressional Committee
picked up by tv [Closed Circuit, Nov. 16].
hearings, chief among which
That session was held by a special Senate
Judiciary subcommittee, chairmanned by Sen.
was the Harry Dexter White
Robert C. Hendrickson (R-N. J.).
'spy' case, with former PresiTwo other congressional groups used the
dent Truman's speech carried
broadcast media on a local level, the Senate
by networks as a public
Permanent Investigations Subcommittee, headed
service.
by Sen. Joseph R. McCarthy (R-Wis.) and a
THE RADIO microphone and the tv camera
last week again were on the scene transmitting
national news events as they happened. The
issues, for the most part, were before CongresHEY, HERB.'
sional committees operating at a time when
Congress was not in session.
A check revealed at least four such committees or subcommittees permitting telecasts
and broadcasts where requested.
Nationally, two Congressional committees
took the spotlight. The Harry Dexter White
case as debated by former President Harry
Truman and Attorney General Herbert Brownell and other prominent figures (see cartoon)'
was before the Senate Internal Security Subcommittee, except for the Truman speech which
was carried as a public service.
RADIO,

TV

COVER

Jim Berryman in Washington Evening Star
House Un-American Activities subcommittee.
The McCarthy unit was in Boston questioning General Electric workers on possible subversive activities. The Un-American Activities
group was looking into alleged communist infiltration into Philadelphia public schools.
An offshoot of the Truman-Brownell exchange on the White episode was Sen. McCarthy's demand for equal time to answer Mr.
Truman's reference to "McCarthyism" in his
nationally-carried speech (see adjacent story).

'Look' Story Names Lee
FCC COMR. ROBERT E. LEE is identified in the current (Dec. 1 ) issue of Look
magazine as one of Sen. Joseph R. McCarthy's (R-Wis.) "volunteer helpers" who
"has been very influential in his [the Senator's] career."
The article by Richard Wilson, Washington bureau chief of the Cowles Publications,
is entitled, "The Ring Around McCarthy,"
and describes "the powerful political and
social circles" which have "grown up . . .
around the stormy figure of Sen. Joseph R.
McCarthy of Wisconsin."
The passage on Comr. Lee in full:

as McCarthy 'Helper'
sumably, the information came from Government sources. One hundred and eight
case studies were made. McCarthy's list of
81 subversives, presented without names to
the Senate in justification of the charges
made in his Wheeling speech in 1950, were
all on the list Lee compiled for the Republican Congress in 1947.
"Lee and his wife are close personal
friends of the senator and Jeannie [Sen.

"One of them [volunteer helpers] is a
former FBI agent, Robert E. Lee, recently
appointed by President Eisenhower to the
Federal Communications Commission, controlling the licensing of radio and television
stations.

and reporter for Fulton Lewis [jr.] . . ."
Comr. Lee, a recess appointee to the Commission, was sworn in as a member a month
ago [B»T, Oct. 10]. He is working without
pay until the Senate can confirm a formal
nomination when it meets in January. The
appointment was for a seven-year term. He
succeeded Comr. Paul A. Walker. At the
time of his appointment, Comr. Lee said he
was certain Sen. McCarthy, a close friend,
knew nothing at all about his being named
to the FCC even while it was pending.

"Lee left the FBI, where he was one of J.
Edgar Hoover's brightest young men, for a
position as one of the chief staff members
of the House Committee on Appropriations.
Lee and other House investigators compiled
a list of suspected subversives in the State
Dept. or related agencies overseas. PreBroadcasting
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Radio,

Tv

SEX AND CRIME stories on radio and
television are among major reasons
youngsters go wrong, according to letters
written to the Senate Judiciary subcommittee studying juvenile delinquency.
Other influences of major importance:
Comic books and the movies.
The subcommittee, currently holding
hearings on crime among youths, is permitting television to pick up proceedings.
Chairman of the subcommittee is Sen.
Robert C. Hendrickson (R-N. J.). The
subcommittee has not said whether it
would look into radio or tv, or both, in
connection with its review of the crime
situation.

McCarthy
Network

Accepts
Time

Offers

The Senator demands
network

time

and gets

following

Tru-

man's reference to 'McCarthyism' in an address.
SEN. JOSEPH R. MCCARTHY (R-Wis.)
sprang into the Harry Dexter White case indirectly and into a skirmish with radio-television
networks last week (see editorial, page 114) as

Truman Speech Coverage
The talk by Mr. Truman last Monday night
was carried by Mutual, ABC Radio and ABCTV, NBC Radio and NBC-TV, and CBS Radio
and CBS-TV, 11-11:30 p.m. EST. The following day testimony before the Senate Internal
Security Subcommittee by Attorney General
Brownell and FBI Director J. Edgar Hoover
was presented on Mutual and ABC Radio and
ABC-TV from 2:30-4:25 p.m., and CBS radio
and CBS-TV from 2:30-3:30 p.m. EST. A
recording of proceedings was on NBC Radio
Tuesday from 10:30-11 p.m. EST, and filmed
highlights on CBS-TV, 1 1 : 30-1 2 midnight EST.
NBC-TV said a special 10-city program report taken by Trendex at the time Mr. Truman
made his speech revealed about 90% of the

Blame

McCarthy's wife], often teaming up on parties with the Edward K. Nellors. Nellor is a
former reporter for the New York Sun, who
worked for several years as an investigator

an
outgrowth
of former
explanation
to the
public. President Truman's
Sen. McCarthy sent telegrams to NBC, CBS,
ABC and Mutual on Tuesday demanding equal
time to reply to remarks made by Mr. Truman
against him.
A to
copy
Sen. McCarthy's telegram was
sent
the of
FCC.
Last Friday, it was announced the Senator
would make his speech Tuesday (tomorrow)
11-11:30 p.m. on radio-tv carried by the major
networks that carried Mr. Truman's speech. He
probably will make the speech from New York.
Networks will be NBC, CBS, ABC (both tv
and radio) and Mutual.
Although all networks offered varying degrees of free time, Sen. McCarthy had rejected
NBC's offer of time Tuesday (tomorrow) between 10:45 and 11 p.m. EST, on radio and
television, declaring he should receive an equal
amount of time (half-hour) and the "same
spot" made available to Mr. Truman.
A spokesman said NBC had notified the
Senator it could not offer him the Monday time
slot because that time already had been set for
a special program of the Anti-Defamation League with President Eisenhower as guest of
honor.
CBS said it offered Sen. McCarthy time
last Friday from 11-11:15 p.m. on television
and 11:15-11:30 p.m. EST, on radio. Both
Mutual and ABC Radio and ABC-TV said they
notified Sen. McCarthy he could appear today
(Monday) from 11-11:30 p.m., EST, the same
time slot allocated to Mr. Truman.
Meanwhile, the Radio-Newsreel-Television
Working Press Assn. of New York called on
Sen. McCarthy to grant television and theatrical newsreel representatives the same opportunity as other news media in covering public
hearings of his committee at Fort Monmouth,
N. J., this week. A telegram, signed by Chester
Burger of CBS-TV Newsfilm, president of the
association, said it was his group's understanding that Sen. McCarthy was considering banning theatrical and television newsreels from
coverage of the hearings.
November 23, 1953
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'BIG
PUT
RCA
NAVY,
First radio message to go
around the world was transmitted by Brig. Gen. David
Sarnoff last Wednesday from
Jim Creek
ton.

The Globe-encircling "Big Jim" enables the
Navy to transmit to all its units — to ships on
sea, to stations on land, and even to submarines below water. The transmitter at Jim
Creek Valley is twice as powerful as any known
broadcast station and 22 times more powerful
than any commercial broadcast station in the
U. S.
Next Step— Sight
Next step in world-wide communications is
sight, Gen. Sarnoff said at dedication ceremonies.
"We already possess the scientific knowledge
to make television world-wide," he said. "It is
technically possible to circle the globe with a
land chain of microwave relay towers. It is
technically feasible to equip commerical or
military aircraft with microwave relay equipment and to build an aerial bridge across an
ocean — a bridge that could relay live television
signals from continent to continent. And,
finally, it is possible to lay across the ocean
floors coaxial cables that can carry messages,
broadcasts and television from nation to
nation."
Gen. Sarnoff also speculated that some day
high speed communications by Ultrafax may
usher in an international and domestic radio
mail service. Ultrafax is the RCA development whereby messages, maps, books, and other
printed material are scanned by television
camera and flashed instantaneously to distant
points.
Application of television to military purposes was also mentioned by Gen. Sarnoff, who
said that there are joint military-civilian research teams working on that problem.
The $14 million Northwest radio installation
took seven years to construct. It is located
near Arlington, Wash., and will house a 109man complement. It was carved out of raw
douglas fir wilderness in valley between
Wheeler Mt. and Blue Mt.
The transmitter operates on very low frequency band (14-35 kc) with radio-telegraph
circuits. Its power and its wavelength permit
its signals to be clearly "read" despite interference, magnetic disturbances or tropospheric
interference — in Arctic regions or the equator
area.
Antenna array consists of 10 catenary spans
suspended over the valley's floor from twelve
200-ft. towers built on surrounding mountain
tops. There are six towers on each mountain.
Thirty miles of cable are strung between them.
There are 23 towers on the floor of the valley
•
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PROCEDURE

WORK
CONFERENCE

OPENS

Unit is designed to eliminate
red tape and speed up Federal
processes. Comr. Doerfer will

Valley in Washing-

THE WORLD'S most powerful radio station
went on active service last Wednesday when
the U. S. Navy commissioned RCA-built 1.2
million watt transmitter in Jim Creek Valley
in mountain fastnesses of Cascade Range in
the State of Washington [B«T, Nov. 16].
The 725-acre site became an official Navy
installation with a message from Admiral
Robert B. Carney, Chief of Naval Operations,
to all Navy units throughout the world.
The message was hand-sent by Brig. Gen.
David Sarnoff, RCA board chairman, who as a
young man was a wireless operator for American Marconi Co.
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JIM'

TO

represent FCC in
Tuesday sessions.

Monday-

PRESIDENT'S Conference on Administrative
Procedure will hold its second plenary meeting
today and tomorrow (Monday and Tuesday) in
Washington, it was announced last week by the
conference chairman, Judge E. Barrett Prettyman of the District of Columbia Court of

ROUND-THE-WORLD signal from the
world's most powerful transmitter near
Seattle is received in Camden, N. J., during
the West Coast dedication ceremony. Catching the Seattle message are (I to r): John
Lawson, RCA Victor; Matt Bergin, RCAVictor, who worked with Gen. Sarnoff as a
wireless operator 40 years ago; Capt. Ezra
G. Howard, USN and Nelson Bucher, RCA
Victor.
for lead-ins and associated equipment.
The transmitters can be operated singly or
together as one unit. The antennas similarly
can be linked as one system or halved for two
operations.
In order to overcome intense electromagnetic
field generated by the 200,000 volt high
powered equipment, the floor of Jim Creek
Valley was laced with more than 200 miles of
copper wire. Power is supplied from the
government-owned Bonneville Dam.
Gen. Sarnoff, who said that no telegraph
operator ever forgets how to use a "key — it's
like learning a language" — sent at a speed of
20 words per minute, as requested.
The ceremonies were attended by more than
300 guests, including Navy, Army and local
civilian dignitaries.
Arrangement for news coverage included a
tape recording by KIRO Seattle available to all
other radio stations. The recording was
originated by KOMO Seattle for NBC at 10:30
p.m. Wednesday night. The dedication was also
filmed for tv and shown on NBC-TV's Camel
Caravan newscast Wednesday night and on
NBC-TV's Today the next morning.
Among guests were Mrs. A. Scott Bullitt,
owner of KING-AM-TV Seattle: Dave Foley,
chief engineer, KRKO Everett, Wash., and John
West, NBC West Coast vice president.
Covering the event were newsmen from
KOMO, KXA, KIRO. KING-TV and CBS News,
Seattle; KOIN, KPTV (TV) and KGW Portland,
Ore.; KMO-TV and KTNT-TV, Tacoma, Wash.;
KRKO Everett, Wash., and Telenews.
To

Discuss

CONFERENCE

Part 18
on enforcement of Part 18 of

FCC's rules restricting the radiations of diathermy machines and similar equipment has
been scheduled by the Commission in Washington for Nov. 30 at the request of the ElectroMedical Mfrs. Assn. The manufacturers' group
alleges a considerable number of such machines do not comply with the Commission
rules and wishes to clarify the problem. Part
18 became effective in 1947 except that equipment made before July 1, 1947, was not included until June 30 of this year. Now, all
equipment must comply. Part 18 seeks to prevent interference to television and other licensed
services by industrial and scientific equipment.
Those planning to attend the conference are
asked to notify the FCC chief engineer.

FCC will be represented by Comr. John C.
Appeals.
Doerfer. Members of the Federal Communications Bar Assn. have been invited to attend the
open sessions at Conference Room B, Departmental Auditorium, Constitution Ave. between
12th and 14th Sts.
The conference was established in April by
President Eisenhower to eliminate unnecessary
delay, expense and volume of record in some
Federal administrative proceedings and generally "to evolve by cooperative effort principles
which may be applied and steps which may be
taken severally by the departments and agencies
toward the end that the administrative process
may be improved to the benefit of all."
The conference is composed of representatives of FCC and more than 50 other Federal
agencies together with practicing lawyers, Federal judges and hearing examiners designated
by the President.
This week's meeting will hear recommendations of working committees on problems outlined earlier in the June 10-11 meeting. One
proposal is for the establishment of an Office
of Administrative Procedure to carry on continuous studies in the manner that the Administrative Office of the United States Courts
functions. Other recommendations to be considered deal with greater use of pre-hearing procedures and reducing the size of records which
are filed and printed for the purpose of judicial
review.
Committee reports and recommendations
have not been completed for some of the problems adopted for study by the conference, it
was reported. These uncompleted matters include an extensive study into the feasibility of
uniform rules of procedure for Federal agencies, whether contempt powers can or should be
given to administrative agencies, the improvement of pleadings and the development of
techniques of proof which will shorten administrative hearings and records.
These, together with any additional subjects
selected and referred to committees at this
week's meeting, are expected to constitute the
agenda for a further meeting of the conference
next year.
Botkin

to Defense

Post

HAROLD BOTKIN, American Telephone &
Telegraph Co. executive, has been named consultant on communications on the staff of the
Assistant Secretary of Defense Charles S.
Thomas. He will be with Defense six months
to develop policies and systems to eliminate
overlap in communications services within the
department and prepare the post of Director
of Communications to be filled at a later date.
Mr. Botkin was assistant director of operations
for AT&T and responsible for the direction and
management of all long-lines communications.
Broadcasting
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Stein's Substitute
For Miami Ch. 7

Bid
Names

NFL
Fly

JACK C. STEIN, Atlanta businessman who is
applicant in the vhf ch. 7 contest at Miami,
last Thursday tendered a substitute application
in which former FCC Chairman James Lawrence Fly is a principal [B«T, Nov. 9].
Replies to McFarland letters sent all the
ch. 7 contestants are due at the Commission
today (Monday). Other applicants include Biscayne Television Corp., representing a merger
of WIOD and WQAM Miami, with former
NBC Board Chairman Niles Trammell holding
balance of control; Mel Foster-Harold Hoersch,
who last week surrendered their uhf ch. 36
KDIO (TV) Davenport, Iowa, (see story page
60), and East Coast Television Corp., headed
by D. Richard Mead, real estate and contracting.
South Florida Television Corp. is the new
ch. 7 applicant, of which Mr. Stein is president
and 27% owner. Mr. Fly is chairman of the
board and 13% owner. Bernard Mayer, frozen
foods business, is vice president and 11%
owner while M. Lewis Hall, Miami attorney,
holds 3% and is secretary.
Treasurer is Admiral Charles Leffler (retired), who also holds 3%. Harry Carpel, who
has food and real estate interests in Miami and
Washington, holds 16%. A 2% interest is
owned by Luther Jones, publisher of the Belle
Glade Herald. Besides Messrs, Stein and Fly,
there are 16 Miami area stockholders.
Mr. Stein owns Stein Printing Co., Atlanta,
and publishes the Motor Carrier Directory. He
also has wholesale liquor interests.
TARDY

CP

FCC, however,

HOLDERS

its requisite — for more specifics in time extension requests— conversely will expedite action in justified cases.
IN FORMAL expansion of its get-tough policy
with new tv station permittees who are unnecessarily delaying construction of their stations, FCC last week announced that requests
for extension of completion date henceforth
must be specific and set forth the exact amount
of time needed to complete the construction.
Several months ago, the Commission began
advising tardy permittees that their extension
requests "indicated the necessity of a hearing"
and FCC representatives expressed the view
that the Commission would not condone delinquency [B«T, Aug. 17].
McFarland Letter Sent
One of the first post-thaw tv stations to be
sent a McFarland letter inquiring about its
construction progress was KIRV (TV) Denver,
granted uhf ch. 20 in September 1952.
Fortnight ago an FCC hearing examiner
issued an initial decision proposing to deny
KIRV's extension bid on the ground it was in
default for want of prosecution [B»T, Nov. 16].
The decision found that no construction had
been started and no equipment ordered.
FCC's policy notice last week pointed out
that under Sec. 3.626 of its rules "the permittee isgiven 60 days from the date of grant
as the time within which construction shall
begin and a maximum of six months thereafter
Broadcasting
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APPEAL

If the government

decides

AWAITS
to

file an appeal, NFL counsel indicates cross appeal will be
filed while the Dept. of Justice
says it also will file a cross
appeal.
WHILE
both Government and National Football League spokesmen appeared content with
the Federal court decision in the anti-trust
suit [B*T, Nov. 16], the matter of appeal by
either side awaits handing down of the court's
decree.
Bernard Nordlinger of NFL's counsel said the
league had reached no decision on the appeal
issue but indicated a cross appeal would be
filed if the Government decided to file. In
turn, Dept. of Justice attorneys were believed
ready to consider a cross appeal if NFL took
any action.
Telecasts May Be Banned
The district court decision held in favor of
NFL on the main economic question by deciding a pro team may ban telecasts of other
league games into its territory when it is playing at home. On the other hand the court
ruled against NFL by holding the radio ban
illegal; forbidding a ban on telecasts of other
league games when a team is playing away,
and holding some of the NFL Commissioner's
power over radio-tv rights to be illegal.
Persons familiar with the football case indicated that the Government had been represented as willing before and during the trial to
accept a consent decree following along lines of
the court decision except that the home-game

FACING

points out that

SUIT

CRACKDOWN

for its completion unless additional time is
granted by the Commission 'upon proper showThe notice observed that the "great majority
of the extension requests received from tv
broadcast permittees seeking a lengthy or
maximum
ing.' " extension have specified a period of
six months, presumably because of the initial
six-month limitation imposed by Sec. 3.626.
"It is the purpose of this notice to point out
that permittees should not restrict their requests
for additional time to any arbitrary figure, but
should apply for that amount of time which is
necessary because of the circumstances of the
particular case. In this way, an unnecessary
burden upon both the Commission and the
permittee would be obviated."
The Commission said it should be emphasized, however, "that grants of applications
seeking time in excess of six months will be
made only when circumstances justifying such
action are clearly shown. When such circumstances are absent, the permittee must apply
for and will be granted only that amount of
time found necessary, be it one month, two
months or six months."
"Most important of all," FCC warned, "this
notice should not be interpreted as according
permittees greater leeway than is presently provided in Sec. 3.626 for obtaining extension of
time or, stated differently, if 'a specific and detailed showing of . . . matters sufficient to
justify the extension' is not made, no extension
at all will be granted (City of Jacksonville v.
FCC, 7 Pike & Fischer RR 2032)."

DECREE

tv
protection
have been
limited
to 3Vi
hours
instead would
of an entire
day as
provided
by
the court.
The league, it was pointed out by a spokesman, "got what it had to have" in Judge Alan
K. Grim's ruling even though it lost several
Meanwhile, attorneys for the defunct Liberty
points.
Broadcasting
System and the National and
American League baseball clubs appeared in
District Court, Chicago, last week in connection with LBS' $4 million suit against 13 of the
16 major league teams.
Attorneys for Liberty, now held by trustee in
bankruptcy, entered a motion for "new discoveries" in order to obtain fresh material from the
ball clubs.
The trial tentatively is scheduled for Jan. 11
in Chicago before District Judge Julius Hoffman, although it was acknowledged that the
case may not come up at that time because
of a crowded trial calendar.
It was understood that counsel for baseball
had felt the recent Supreme Court decision and
U. S. District Court ruling in Philadelphia may
constitute grounds for having the suit dismissed.
James Smith, an LBS attorney, pointed out
to B»T last Thursday that the SCOTUS decision did not cover the broadcast phase and
said Judge Grim's district court finding had
no direct effect on radio broadcasts of baseball. Mr. Smith said he thought baseball owners may have entertained a feeling the LBS
suit could be thrown out on the basis of certain
points in Judge Grim's findings.
Five

More

Station

Transfers

Approved by FCC Last Week
SALE of five radio-tv properties were approved
by FCC last week.
Pittsburg Broadcasting Co., permittee of vhf
ch. 7 KOAM-TV Pittsburg, Kan., assigned its
construction permit to Mid-Continent Telecasting Inc. for $20,000, representing the aggregate expenses incurred. KOAM retains a twothirds interest and The loplin Globe Publishing
Co., publisher of the The Joplin Globe and
News Herald, will own the other third.
In a stock transaction, Ralph M. Immell, et
al., as voting trust, acquired negative control of
WISC-AM-FM Madison, Wis.
Other station sales approved by the Commission included:
WMMB Melbourne, Fla. — Transfer of control
of Melbourne Broadcasting through sale by
Henry and Suzanne Dravneek and John J.
Schantz
S. Kury. for $57,500 to Frederick H. and Dorothy
KLMO Longmont, Colo. — Transfer of control
through sale of all stock for $20,000 to Pellon
Reed
Palmer.Walker, Irving T. Ludlow and Russell T.
KGFW Kearney, Neb. — Transfer of control
from Lloyd C. Thomas to Belle M. Thomas, et al.
WMID

Hearing

Postponed

HEARING was postponed indefinitely last week
by FCC Hearing Examiner Millard F. French
on a cease and desist order for WMID Atlantic
City to remove second harmonic interference
to Coast Guard reception of distress signals on
2670 kc from small boats at sea. The hearing,
scheduled last Monday, was delayed pending
Commission consideration of a petition by
WMID to cancel the proceeding since the interference problem has been corrected and Coast
Guard officials there acknowledge the change.
WMID is on 1340 kc with 250 w.
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D.C. 'BAIT-SWITCH'
SECOND
CITES
FTC
pold Freudberg, vice president-board chairman;
Trade Commission complaint
Solomon Grossberg, secretary, and Phillip Keller, general manager.
says George's appliance firm
The FTC said the questioned advertising of
used deceptive advertising to
home freezers occurred in June 1952 on WARL
sell tv sets and home freezers.
Arlington, Va., and on WTOP and WTTG (TV)
THE FEDERAL TRADE COMMISSION last
Washington. The tv set advertising was on WRC
week swiftly followed up its charge of deceptive
Washington, the Washington Star and the
advertising of home freezers and television sets
Times-Herald and by other means, all in April
against a Washington, D. C, appliance chain
and June 1952, FTC said.
by making similar charges against a second
FTC maintained that purchase of a home
D.C. appliance company [Closed Circuit, Nov.
freezer and enrollment in a food distribution
16].
plan did not result in "tremendous" and "inNamed in the FTC complaint were George's
credible" savings of "hundreds of dollars," as
advertised. Prices of foods offered under the
Radio & Television Inc., and its officers:
George Wasserman, president-treasurer; Leoplan were "considerably in excess" or equal to

the same foods bought at retail prices, the
complaint said. The added expense of any credit
financing, operation, maintenance and depreciation would eliminate such savings if there were
any, FTC said.
FTC, in charging George's with "bait" advertising of tv sets, said the firm claimed noncurrent models were "brand new." The price
at which "Mirrortone" sets were offered was
not 50% less than the usual price as claimed,
FTC said.
Advertised offers to sell "Mirrortone" tv sets
at prices from $99 to $129 were not genuine,
FTC charged, adding that at the firm's stores
and in the homes of prospects, George's salesmen: "Displayed great reluctance or refused"
to demonstrate the advertised sets, or gave improper demonstrations or "disparaged the design, workmanship and performance" of the
sets, while attempting to sell different and more
expensive sets than those advertised.
The respondents are given 20 days to file
an answer and Hearing Examiner William L.
Pack has been assigned to conduct the first
session of hearing Jan. 13 in Washington.
Fortnight ago, FTC cited Lacey's Inc., Washington set and appliance firm [B*T, Nov. 16].
Foster,

POWER,

WGN-TV
Chicago

now

PLUS!

transmits the most powerful

television station* — which

dollar is worth more

means

than ever before.

reasons why

more

sponsoring programs

local and

KDIO (TV) Davenport CP
CITING inability to obtain network affiliation,
Mel Foster and Harold Hoersch last week returned to FCC their uhf ch. 36 construction
permit for KDIO (TV) Davenport, Iowa. It is
the 24th
Nov.
16].post-thaw permit to be dropped [B«T,
Messrs. Foster and Hoersch, who jointly are

your advertising

applicant for vhf ch. 7 at Miami in competition with Biscayne Television Corp., South
Florida Television Corp. and East Coast Television Corp., were granted uhf ch. 36 at Davenport in March. They told the Commission they
were unsuccessful in obtaining affiliation with
ABC-TV. FCC was told CBS and NBC television shows already are supplied by vhf stations in the area.

It means

increased

great facilities are just two

national spot advertisers are

on WGN-TV

than on any other Chi-

cago television station. If you're looking for increased sales
—it's WGN-TV

Return

signal of any

coverage, better reception in fringe areas.
Yes . . . Power, plus WGN-TV's

Hoersch

in Chicago.

* 120,000 Wafts

New Anti-Trust Deadline Seen
ALTHOUGH final deadline had been announced as of last Monday, defendants are
expected to ask for another extension to file
answers to interrogatories in the Department
of Justice's anti-trust suit to force release of
16mm feature motion pictures to tv and other
outlets. Assistant U. S. Attorney James M. McGrath had set the Nov. 16 deadline when he
granted extension of time on request by Republic Productions Inc.
Anticipating another such request, he said
that reasonable additional time would be given
if defendants found it essential.
Because the information is considered "trade
secrets," Federal Judge Ben Harrison ordered sealed replies filed by RKO Radio
Pictures Inc., Columbia Pictures Corp. and its
subsidiary Screen Gems Inc. He previously
had done likewise with answers filed by Warner
Bros. Pictures Inc., Warner Bros. Distributing
Corp. and Films Inc. [B»T, Nov. 2].
Court

Dismisses

FTC

Case

THE U. S. Supreme Court last week dismissed
a dispute between the Federal Trade Commission and the Book-of-the-Month Club Inc., in
which the latter organization appealed an FTC

®he Chicago tribune tEelebision Station
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order restricting use of the word "free" in advertising. The court based its decision on recent FTC liberalization of policy on use of
"free" in the agency's dismissal of complaints
against two other publishing firms [B«T, Sept.
28, et seq.].
Broadcasting

• Telecasting

KAFY
SALE

TRANSFER,
OF

WINS

ASKED

Applications for sale of New
York station by Crosley for
$450,000 to Gotham Broadcasting and transfer of control of 51 %% interest in KAFYAM-TV Bakersfleld for $85,000 have been filed with FCC.
APPLICATIONS for the sale of WINS New
York by Crosley Broadcasting Corp. to Gotham
Broadcasting Corp. and transfer of control of
KAFY-AM-TV Bakersfleld, Calif., were filed
last week with the FCC.
At New York, the purchase price of the 50
kw WINS on 1010 kc was $450,000. Gotham
Broadcasting is composed of broadcasters J.
Elroy McCaw and Jack Keating.
WINS was purchased by Crosley-Avco interests from Hearst Radio Inc. in 1945 for
$1,700,000, with a year consideration before
FCC lent its approval. Sale of the station was
due to Crosley's increasingly expanding broadcasting properties in the Midwest and South
along with the need for a concentrated effort
in those areas, the application reported.
Messrs. McCaw and Keating have wide radiotv interests. They are associated in ownership
of KPOA and KONA (TV) Honolulu; KILA
Hilo, also in Hawaii, and KYA San Francisco.
The two currently are disposing of their KPOA
interests because of their KONA holdings.
Mr. McCaw has interests in KLZ-AM-FMTV Denver along with controlling interest in
KELA Centralia, Wash.; KALE Richland,
Wash., and KYAK Yakima, also in that state.
Crosley operates WLWT (TV) Cincinnati,
WLWD (TV) Dayton, WLWC (TV) Columbus and WLWA (TV) Atlanta. Its radio properties include WLW Cincinnati and fm affiliates
there and in Dayton and Columbus [B*T, Aug.
10].
At Bakersfleld, Sheldon and Geneva Anderson are selling 51%% interest in KAFY-AMTV for $85,000 to Charles Thieriot, Harold
See and The Chronicle Publishing Co., licensee
of KRON-TV San Francisco, publisher of
the San Francisco Chronicle and optionee of
25% interest in KSBW-AM-TV Salinas, Calif.
N. J. Tv Set Law
THE STATE of New Jersey has passed a law
making it a misdemeanor for persons engaged in
the sale of television sets (and other appliances
and devices) to remove or alter the serial numbers and trademarks of sets, or for such persons who acquire, for sale or resale purposes,
such property. Pushing passage of the bill
was Irving Sarlin, general manager of the
Allen B. DuMont Labs., New Jersey factory
distributor.
,
Docket Division Expands
BECAUSE of increase in records and other
administrative work connected with comparative television and other Commission hearing
cases, the FCC Docket Division has expanded
its office facilities at 6516 New Post Office
Bldg., Washington, headquarters of FCC. Jessie
R. (Sally) Blaine, chief of the division, has
provided additional space for examination of
new docket material not yet placed in the
Public Reference Room files at Room 8450.
Broadcasting

• Telecasting

Here's a pretty sight for any economist
(or advertiser) to contemplate.
Within the 29 counties clustered
around our Pivot of the Piedmont
are the industrial plants of many of
the best-known names in American
business. Our neighbors include
Cannon Mills, Blue Bell, Inc.,
American Tobacco, Dan River Mills,
Vick Chemical, R. J. Reynolds
Tobacco, B. C, Mojud Hosiery, and
many others.
Their plants today are going full
blast, turning out goods for the
rest of the nation — and creating
the payrolls that give WFMY-TV
viewers a constantly growing bankroll.
(Last year, the buying power of
these people topped $1,500,000,000.)
Sales opportunities are going full
blast, too. Your share can be
considerably increased by enlisting
the help of the one television station
these wage-earners watch regularly.
It's WFMY-TV, of course.

wfmy-tv
Basic CBS Affiliate -Channel 2
Greensboro,
Represented by

N.

C.

Harrington, Righter & Parsons, Inc.
New York— Chicago— San Francisco
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GOVERNMENT

Hartford
KTVI-TV
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J iffHi fj BY - BOLLING
a^
REPRESENTED
CO.

WSYR-TV
Syracuse, N.Y.

Channel
100

SALE of ch. 6 KFDX-TV Nampa, Idaho, to
ch. 9 KTVI-TV Boise, headed by Frank C. Carman, was announced last week.
Frank Hurt & Son Inc., permittee of
KFXD-TV, had operated the facility under special temporary authorization for commercial
operation from June 17 to Aug. 12 of this
year. Poor film programming economically
available to the small market station that is in
competition with nearby triple-network service
was cited by KFXD-TV for suspension of its
interim operation [B«T, Aug. 24].
Consideration for the assignment of the ch.
6 permit is the no charge being made to KFXDTV by KTVI-TV for use of its equipment during the interim operation.
Idaho Broadcasting Co., permittee of KTVITV, proposes to surrender its ch. 9 permit upon
grant of the assignment.

3

Vhf

Operator

would otherwise be economically feasible."
Generally, the other petitioners in behalf of
pay-tv have been those located in cities adjacent
to metropolitan area vhf operations and which
are covered by usable vhf signals.
Meanwhile, leaders of the recently-formed
Broadcasters for Subscription Tv visited FCC
Chairman Rosel H. Hyde, Broadcasting Bureau
Chief Curtis B. Plummer and Rules & Standards Chief Arthur H. Scheiner Oct. 16. Reports indicate they were heard sympathetically.

lew

The Only Low-Band
Y.H.F. Station in
New

York

Headley-Reed
National

NBC

Representatives

Affiliate

WSYR-TV
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Uhfs

In Seeking Pay-See Tv
A VHF applicant has joined seven uhf tv
stations and grantees in asking the FCC to
hold hearings on subscription television [B*T,
Aug. 10 et seq.]. A petition has been filed by
KBST Big Spring, Tex., applicant for vhf ch.
4 there.
The station claimed that subscription tv
"would be a valuable adjunct to television
stations' program service by enabling stations
to make available to their audiences programs
that otherwise could not be broadcast by the
station because of restrictions placed on the
program by the party in control of the program
material, and will enable television stations
in medium-sized markets to provide a better
program service and operate longer hours than

Solons

Central

Joins
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May

Investigate

So. Calif. 'Red' Charge
A SUBJECT the House Un-American Activities Committee may look into is the charge
that "Reds" have been disseminating subversive propaganda via radio and tv in Southern
California,
it was predicted in Hollywood last
week.
A subcommittee (Reps. Donald L. Jackson
[R-Calif.], acting as chairman, and Clyde Doyle
[D-Calif.]) is scheduled to hold a closed door
session today (Monday) in Los Angeles. Rep.
Jackson had doubted the subcommittee would
go far into radio-tv activities [Closed Circuit,
Nov. 16]. The subcommittee, however, plans to
hold an open hearing Dec. 1 in San Francisco.
According to a report on the West Coast,
radio-tv people may be questioned on propaganda charges made by the American Legion
and Hearst newspapers. Local radio-tv news
and broadcaster organizations have asked for
Government checking to clear up allegations
that news commentators had spread communist propaganda on radio and television stations in Southern California.

Telecasting

Files

Policy Paper in Ch. 3 Bid
POLICY statement on proposed public service
programs and advisory council was filed with
FCC last week by Hartford Telecasting Co.,
applicant for vhf ch. 3 in contest with WTIC
Hartford.

An "ambitious" schedule of educational and
other public service programs are planned, according to Harry C. Butcher, wartime naval
to Gen. Dwight D. Eisenhower and now
aide
casting.
president-general manager of Hartford TeleFaculty members of Connecticut's schools
and universities will appear regularly and receive talent fees for their efforts, according to
Mr. Butcher. The 9:30-10 a.m. period weekdays will feature Shut-in Schoolhouse and 66:15 p.m. Grown-Up Schoolhouse, with added
daily periods set for civic, religious and other
public service features. State labor affairs also
will be covered by cameraman and reporter, he
explained.
In addition to assuring a full choice of network programs, Mr. Butcher said, the rejection
of exclusive agreements will provide the station with "unique flexibility" in planning and
scheduling local shows having a minimum guarantee of 13-week cycles. The station would
operate 6:25-12:50 a.m. Monday-Saturday and
10:40-12:50 a.m. Sunday.
. Hartford Telecasting and WTIC are in comparative hearing before FCC Hearing Examiner
Fanney N. Litvin with further proceeding scheduled today (Monday). WTIC has an option
agreement with WDRC Hartford, former ch. 3
applicant, whereby WDRC would obtain substantial minority interest should WTIC win the
grant [B»T, Sept. 28].
U.S., Canada

Stations

Solve Skywave in Pact
TO PREVENT potential daytime skywave
interference to Canadian clear channel stations
pursuant to a proposed international agreement,
WEAS Decatur, Ga., and WOAY Oak Hill,
W. Va., last week accepted substantial power
boosts after volunteering to not employ the
stronger signals during the IVi-hour periods
after sunrise and before sunset.
Both Class II daytime stations, WOAY was
granted change from 5 to 10 kw on 860 kc
while WEAS won an increase from 10 to 50
kw on 1010 kc. The two stations will continue
to use their previous lower powers during the
l'/i-hour limited radiation periods.
FCC action on the applications had been
delayed because of their technical conflict with
the pending U. S.-Canadian pact. The agreement provides protection for the clear channel
stations in each country from the Class II
daytime-only station assignments made in the
other country on those channels [B*T, May 4].
Technical observers consider that the proposed Canadian pact may hold the key to
possible action which FCC may take to solve
its own long-pending daytime skywave case
[B»T, Aug. 17].
Seek

Vhf

for Bemidji

PETITION for allocation of vhf ch. 13 at
Bemidji, Minn., has been filed with FCC
by the Bemidji Civic & Commerce Assn.
Only uhf ch. 24 is assigned there with no application pending. The petition suggested ch.
13 could be made available by substituting ch.
11 for ch. 13 at Fargo, N.D., which also is
assigned vhf ch. 6 and reserved uhf ch. 34.
Broadcasting

• Telecasting

STATIONS

'Conflict
Watched
A

of Interests' Test
by Radio Attorneys

former

assistant

attorney

general is indicted under 'conflict of interests' law prohibiting former government lawyers from representing clients
with claims against the U. S. if
the lawyer helped with the
government's case.
GOVERNMENT lawyers and those attorneys
formerly associated with a governmental agency
are watching with interest the case of Herbert
A. Bergson, former assistant attorney general,
who was indicted last week by a Federal grand
jury in Washington, D. C. He is charged with
violating the "conflict of interests" law after
leaving government service.
Mr. Bergson, who has pleaded not guilty, has
asked for immediate trial. His attorney said
he also has requested an agreement for trial
without a jury. This would leave it up to the
judge to decide factual as well as legal issues.
U. S. District Judge Edward A. Tamm said he
would refer the request to the district's chief
judge, Bolitha J. Laws, who assigns cases for
trial.
Headed

ASSETS

ACQUIRED

BY

RAYMER

ADDING
9 AMs,
5 TVs
TO
LATTER'S
LIST
Mr. Taylor will concentrate on Wichita and Weslaco broadcasting
holdings. Lloyd George Venard stays as active head of Taylor
company,

which is not disbanded. Mr. Raymer
ganization as consequence of station list growth.

ACQUISITION by Paul H. Raymer Co. of all
assets of O. L. Taylor Co. will be announced
today (Monday) jointly by Paul H. Raymer,
president of his pioneer station representative
organization, and O. L. (Ted) Taylor, board
chairman of his more
recently established

expands

his or-

Crosse, KLRA Little Rock, KTOK Oklahoma
City, KELO-AM-TV Sioux Falls. KRGV-AMTV Weslaco, KANS Wichita. KFDX-AM-TV
Wichita Falls.
Mr. Raymer said that concurrently with the
expansion of his station list, his organization

Justice Division

Mr. Bergson headed the Justice Dept.'s antitrust division from June 1948 to September
1950. The "conflict of interests" law prohibits
former officials for two years from representing
clients with claims against the Government if
they were in on the Government's case.
Significance of the Bergson case to the broadcast industry is that it could apply to FCC
lawyers. Mr. Bergson is the first to be indicted
under the law since Attorney General Herbert
Brownell ordered all U. S. attorneys to prosecute apparent violators vigorously.
Mr. Bergson is charged with representing
two clients in private law practice after he had
either prosecuted or advised them while in
charge of the antitrust division. Clients are
Minnesota Mining & Mfg. and Carborundum
Co., who allegedly paid Mr. Bergson a $100,000
fee for representing them in a proposed
merger.
Does Law Have Bearing?
A question at issue is whether the type of
service rendered by Mr. Bergson to his clients
was in fact the prosecution of a claim in their
behalf against the government. Many lawyers
hold the conflict of interests law has no bearing unless there is actually a claim against the
government. Mr. Bergson said no claim was
involved.
Attorney General Brownell gave a broad
interpretation, saying it is a violation for anybody to represent a client, within two years
after leaving the government, if the government was interested in the case and the subject
matter directly connected with the service.
Testimony Released
TRANSCRIPT of the testimony of Lucille Ball
(7 Love Lucy) before an investigator of the
House Un-American Activities Committee last
month in Los Angeles has been released. Miss
Ball, with her mother and brother, was interrogated on her registration as a Communist
in 1936. Miss Ball said she registered under
that label to please her grandfather, a "friend
of the working man." She said she had never
been nor was she a Communist or sympathizer
[B«T, Sept. 21].
Broadcasting
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Mr. Raymer

Mr. Venard

representative firm. Price paid for the Taylor
company was not disclosed, but it was learned
that the volume of business placed by this firm
with the 37 am and 12 tv stations it has been
representing amounts to several million a year.
Mr. Taylor states that he has disposed of
his representation firm so that he can concentrate on the operation of his broadcasting properties in Wichita, where he owns KANS and
is an applicant for vhf tv ch. 3, which is now
in a competitive hearing, and in Weslaco, Tex.,
where he owns KRGV-AM-TV.
Not a Merger
The deal, described as unique in broadcasting history, does not represent a merger of the
two companies, the principals stated. The
Raymer organization is adding nine of the am
stations and five tv stations formerly handled
by Taylor to its own list. The remainder of
the Taylor stations will continue to be represented by O. L. Taylor Co., which will function separately and independently of Raymer.
Lloyd George Venard, Taylor president, will
continue in that capacity as active head of the
organization.
The stations which are being added to the
Raymer list are all located in the Midwest,
where they complement but do not compete
with the other Raymer stations, Mr. Raymer
said. The list comprises: KTBC-AM-TV Austin, KEYS Corpus Christi, WKBH-AM-TV La

Competitor Praised
IN HOLLYWOOD, where the unusual is
normal, KTTV (TV), Los Angeles Times
station, presented the opposition morning newspaper, Los Angeles Examiner, as
an example of successful business operation on the station's weekly half-hour
Success Story.

Mr. Taylor

is being enlarged accordingly. Two account
executives, Stewart Kelly and Bates Halsey,
who were formerly with O. L. Taylor Co.,
joined the Raymer office in New York last
Monday. The Dallas sales office of the Taylor
Co. has been taken over intact by the Raymer
firm.
Contrary to expectations that an arrangement for the sale of the Taylor assets to Paul
H. Raymer Co. could be effected in short order,
tax problems involved in the transfer caused
a delay of more than a month from the date
when the parties reached an "agreement in
principle" [Closed Circuit, Oct. 19].
STORER

SELLS

200,000 SHARES
TWO hundred thousand shares of Storer Broadcasting Co. common stock were offered for pubday. lic sale last Tuesday — and sold out the same
Authorities at Reynolds & Co., New York
through which the sale was handled, reported
the shares were sold at the offering price of $14
each, as anticipated [B»T, Nov. 2], and that the
stock was selling over-the-counter at $14.75 a
share on Thursday.
The stock sold was that formerly held primarily by J. Harold Ryan, vice president, treasurer, and a director of Storer Broadcasting and
a brother-in-law of President George B. Storer,
and Mr. Ryan's wife, Frances S. Ryan. Mr.
Ryan sold 63,125 shares and she 102,500, each
retaining 50,000 shares of common and Mr.
Ryan also holding 500 shares of preferred.
Additionally, Detroit Trust Co. sold 34,375
shares from a trust established previously by
Mr. Storer for members of his family. The
trust retains 65,620 shares.
None of the stock sold was from that owned
by President Storer, who has approximately
51% of the voting stock — and, accordingly,
November 23, 1953
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STATIONS
control — of the company. The shares retained
by Mr. and Mrs. Ryan form a block which remains second in size only to that held by Mr.
Storer. In all, there are approximately 1,106,000 shares of common.
Storer Broadcasting owns and operates seven
am, five fm, and five tv stations in this country,
and also has a majority interest in one tv station in Cuba, CMTV Havana, which commenced
operations 10 days ago [B»T, Nov. 16].
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KING-TV Seattle will mark its birthday on ch.
5 Thanksgiving Day by increasing its video
power from 19 kw to the 100 kw maximum
allowed by the FCC. The station was the first
tv outlet on the air in the Pacific Northwest,
using the call letters KRSC-TV when it started
on Thanksgiving Day, 1948.
Erection of the new tower is underway, according to James L. Middlebrooks, King Broadcasting Co. director of engineering.
"KING-TV not only will provide a better
picture for present viewers, but will greatly increase its coverage area," Mr. Middlebrooks
said.
He said the new transmitter and antenna will
show a Grade A service of 3,505 square miles
and Grade B of 13,248 square miles. The antenna will be the highest in the Pacific Northwest— 973 feet above mean sea level, Mr.
Middlebrooks said.
The new GE transmitter will be the most
powerful in the Puget Sound area, Mr. Middlebrooks added.

WOR-TV
Buys 136 Films
PURCHASE by WOR-TV New York of 136
feature films for more than $100,000 was announced last Thursday by James M. Gaines,
vice president in charge of General Teleradio
Corp.'s WOR-AM-TV division. The films were
bought from Unity Television Corp., Standard
Television Inc. and Quality Films Inc. on the
basis of exclusive use for one year in the New
York market. They will be used on such WORTV schedules as Sunday Film Theatre Tales of
Mystery, Tales of Adventure and Tales of Ro-

\

Maizlish
Total

Purchases

KFWB

Control

HARRY MAIZLISH, president and majority
owner of KFWB Hollywood, has purchased the
remaining 49% interest in the station from
David G. Baird,
New

York investment banker.

Mr. Maizlish acquired control of the
outlet in 1950 from
Warner Bros, for
$350,000.
The other
purchase of the
49% holding does
not require FCC approval but will be
reported
an int e r i m in
ownership
form to be filed at
Mr. Maizlish
the Commission.
Mr. Maizlish concurrently announced the
promotion of Morton Sidley, KFWB sales
manager, to added duties as general manager
of the station. Sidney Yallen, program director,
was promoted to operations director and Dan
Russell was named program and production
director.
Former head of Warner Bros, publicity and
exploitation department prior to joining KFWB
in 1936, Mr. Maizlish plans to give up general
managership duties to devote more time to the
station's broader executive affairs, including
the upcoming television hearing for uhf ch.
34, fm operation and real estate development.
Marshall Succeeds Block
JERRY MARSHALL was designated last week
to succeed Martin Block on WNEW New
York's Make Believe Ballroom, effective Jan.
1, when Mr. Block moves to ABC. Bernice
Judis, vice president and general manager of
WNEW, said Mr. Marshall, with seven years
of grooming on the Music Hall program, was
picked for the Ballroom spot out of literally
hundreds of applicants. Ballroom currently
has 18 advertisers. Station spokesmen said the
sponsors are pleased with the Marshall choice
but nevertheless are being allowed 30 days in
which to decide whether to renew their sponsorship contracts in view of the switch.
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TV can be used to best advantage by vocational agriculture teachers was demonstrated by KPRC-TV Houston at a clinic attended by teachers and officials from 60
Texas counties. A video camera at the clinic holds the attention of (I to r) Bill McDougall,
KPRC-TV farm director; Bert Mitchell, station program director; Roy Smith of the South
Texas Producers Assn. of Houston, and G. R. McMillan, Brazoria County teacher.
Broadcasting

Telecasting

Program

From

Is Jailcble

Truck

WSLS-TV

SETS

BOOST;

NEW

CENTER

READIED

Offense

MARSHALL ROSENE, president and general
manager of WNXT Portsmouth, Ohio, spent
four hours in jail after the station started to
broadcast the Nov. 1 3 Portsmouth-Ironton football game from atop a truck.
The case may lead to a court test of high
school control over broadcast rights. Mr. Rosene
is charged with driving a truck off a truck
route and disobeying a policeman.
Briefly it happened fhis way, according to
Mr. Rosene: "When at 7:30 p.m. WPAY's
Portsmouth engineer and sportscaster were admitted to the press box with broadcast equipment, Imade a last-minute appeal to the Ironton principal to allow WNXT also to broadcast
the game. At 7:45 p.m., 15 minutes before
kickoff, Mr. Davies told me there would be
no broadcast by WNXT. We set up atop a
truck outside the stadium to do the best job
we could.

SLS

SHE NAN DO A 14

LIFE

STATIONS

r

WSLS-AM-FM-TV Roanoke's half-million-dollar radio-tv center, expected to be complete
in September 1954, will offer passersby a view of a tv studio where programs are in progress.
Six windows (at right) will display products advertised on WSLS radio and tv programs
and photographs of stars of the respective shows.
WSLS-TV Roanoke, Va., last week made the
dual announcement that it is installing a new
25 kw RCA tv transmitter in preparation for its
power increase to 296 kw video and that it will
begin construction late this year on a new halfmillion-dollar radio and television center.
Shenandoah Life Stations Inc., licensee of
WSLS-AM-FM-TV and subsidiary of Shenandoah Life Insurance Co., said the vhf ch. 10
station, when it increases to its maximum authorized 296 kw from its present 25.6 kw, will
be one of the most powerful in the nation
because of the high location of its transmitter
and antenna site, 4,000 feet above sea level on
Poor Mountain, 13 miles southwest of Roanoke.
The new radio-tv center at Church Avenue
and Third Street, according to the station, will
be unique in that large ceiling-to-floor windows

"Unfortunately for me police put me behind
bars in a small cell overflowing with the usual
jail inmates. Only excellent work by my attorney kept me from spending the entire night
in that miserable place."
Mr. Rosene was arraigned in Ironton Municipal Court Monday and released on $35
bond to appear for hearing Nov. 24.
The WNXT crew included Phil Phillips, program director; Jack Hurst, sports director, and
Russell Newman, chief engineer. They used
binoculars and had put about 10 minutes of the
first quarter on the air when the wire from
mike to telephone pole was cut.

. . . EMERGING

will offer passersby on Third Street a view of tv
programs being staged in the 2,100-square-foot
WSLS-TV studio. On the Church Avenue side
will be six large inset windows where products
advertised on the station will be displayed along
with photographs of station program stars.
The two-story building also will house
Roanoke offices of the Shenandoah Life Insurance Co. The structure will be 110 by 108 feet
and has been designed to take an additional
story. The building will have an additional
studio suitable for either radio or tv and will
be light conditioned and air conditioned, it was
said. Construction is expected to be completed
in September 1954.
WSLS-TV will use its old transmitter as an
auxiliary facility after its power boost.
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STATIONS

Younfr's
Second

WHEN

eight extras failed to appear for a matinee performance of the Black Hills Passion
Play, sponsored in Richmond by WRVA, that station's staff members upheld the tradition
that the show must go on. They donned the costumes and the show went on without a
flaw. Between acts and back at WRVA later, they are (I to r in both photos) Herb Clarke,
announcer; James Clark, sales manager; Harold Barre, salesman; Bill Thompson Jr., publicity manager; Barron Howard, business manager; Bob Knapp, announcer; Bill Dennis,
salesman, and Walter R. Bishop, director of public relations.

(TV) Says 'Bait'
KTTV
Announcer Isn't Employe
KTTV (TV) Hollywood last week denied that
announcer William Griffith, charged with false
and misleading advertising in selling vacuum
cleaners on television, is an employe of the
station.
John R. Vrba, station sales manager acting
as station spokesman in the absence of KTTV
Vice President-General Manager Richard A.
Moore who currently is in New York, declared
Mr. Griffith was hired by Carmona & Allen
Inc., advertising agency servicing the vacuum
cleaner firm.
Mr. Vrba said the criminal action by Los
Angeles police linking Mr. Griffith to KTTV
as an employe is a "complete and total distortion." He said Mr. Griffith's services were
used on at least two other tv stations and some
local radio stations.
Mr. Griffith and three men connected with
the vacuum cleaner firm are scheduled to stand
jury trial Dec. 16 on a charge they violated
the city's business and professional code. The
four were arrested Oct. 23 by a police bunco
squad [B«T, Nov. 16, 9].
Police confirmed that the vacuum cleaner
firm had made similar "bait" pitches on KECATV and KHJ-TV Los Angeles, but did not say
whether Mr. Griffith's services were used.
KECA-TV said it dropped the account "some
weeks" before police action because of the
commercials' copy content and KHJ-TV said
it clears every questionable product and offer
through the Better Business Bureau.
After the police arrests and a warning from
the city and Federal agencies, several Los Angeles stations eliminated many accounts which
offer a semblance of "bait" advertising.
AFTRA's Hollywood local has placed its legal
counsel at Mr. Griffith's disposal.
Page 66

•

November 23, 1953

Cancels

Red

Program

WABD (TV) New York cancelled a 15minute program last Wednesday night
that was to have featured George Blake
Charney, labor secretary of the New
York Communist Party, on grounds the
station felt it was "not in the public interest to provide time to Communists for
the espousal of Communist doctrine."
This reason was offered by Robert Dreyer, counsel for the DuMont Television
Network, owners and operators of the
station, after he had studied Mr. Charney's script. A spokesman for the Citizens
Committee, which had purchased time
for the program, said a protest had been
filed with FCC and that tv time would
be sought on another station.

WSM

Host

to Disc

Scoop Places
Best to Horse

HORSES were around long before radio and
the police of North Carolina aren't going to
let broadcasters forget it— especially lack S.
Younts, president-general manager of WEEB
Southern Pines.
Last Tuesday Mr. Younts drove the WEEB
station wagon five miles to a Ft. Bragg drop
zone where 15 paratroopers and Air Force men
were killed when a C-119 "Flying Boxcar" went
out of control, ripped through descending parachutists, and crashed. There he recorded a
description of the scene, including an interview
with the sole survivor from the stricken plane,
With a 4V2-hour start on all other newsmen,
Mr. Younts drove to Fort Bragg with his taperecorded material. He fed MBS, press services
and made his tape available to all stations.
After 10 hours of gruelling work at the disaster scene and the post, Mr. Younts drove
wearily home. There he was greeted by a state
trooper who served him with a summons to appear in Moore County court Nov. 30.
The charge: violation of North Carolina
statute 3876L which forbids motorists from
passing horses at a speed of more than eight
miles per hour. Enroute to the accident area
Mr. Younts had passed a couple enjoying a
canter alongside the gravel road. Annoyed by
dust, they had sworn out the warrant.
Caribbean

Stations

Open

U. S., Canadian Office
FORMATION of Caribbean Networks Inc. as
the sales offices in U. S. and Canada for WAPAAM-TV San Juan, P. R., YSEB of El Salvador
and RPC and Onda Popular Networks of Panama was announced last week by Jose Ramon
Quinones, president of the new organization.
Offices have been established at 200 West
57th Street, New York 19, with Vicente Ramos
as vice president and general manager. Mr.
Quinones is owner and president of WAPAAM-TV. The television outlet is scheduled
to go on the air in January.
YSEB, which began operations two years ago,
is under the direction of Boris Eserski. RPC
and Onda Popular Networks of Panama are
owned and operated by Fernando Eleta.

Jockeys

As 'Ole Opry' Celebrates 28
WSM Nashville was host to 900 disc jockeys
last week in a two-day celebration of the 28th
anniversary of WSM's Grand Ole Opry. A
formal meeting last Friday was attended by
representatives of BMI, music publishers and
recording firms. Saturday, the group attended
the anniversary broadcast of the show which
advanced the birthday one week to avoid conflict with the Thanksgiving weekend.
Luncheons were hosted by RCA Victor and
Peer International Corp. and a cocktail party
was given by Country Song Roundup. Hill &
Range Publications sponsored a breakfast and
Capitol Records was host for a midnight snack
and entertainment after the Saturday broadcast.
Grand Ol Opry is on WSM each Saturday
night for four and one-half hours, with the
last 30 minutes carried by NBC. WSM says
it is the oldest continuous commercial program
in radio.

TWO MENTIONS on KMOX St. Louis'
Country Journal program brought these
2,500 responses — and more — for an aluminum ruler offered by Reynolds Metals Co.
Ted Mangner, KMOX farm director who
just tops the stack of mail, cites the response as proof that "radio is still the
best advertising buy."
Broadcasting
• Telecasting

TV-ON-AIR
318

WITH

Tulare-Fresno

TOTAL
KCOK-TV
outlet

started

operations last Monday, while
KACY (TV) Festus, Mo., was
scheduled to begin yesterday.
THE operating tv station total went to 318 last
week as KCOK-TV Tulare-Fresno, Calif.,
started commercial operation Monday. The
uhf ch. 27 station is a DuMont affiliate and is
represented by Forjoe Tv Inc. The uhf-vhf station count is now 105 and 213, respectively.
Scheduled to begin regular programming
yesterday (Sunday) was KACY (TV) Festus,
Mo. (ch. 14), with 500 kw. It has no
network affiliation but will feature "some CBS
programs," Carl Mclntire, vice president, reports. Paul H. Raymer is its national representative.
WNOW-TV York, Pa., is now testing its uhf
ch. 49 operation, using complete DuMont
equipment. New monorail studio lighting system, devised by local craftsmen, is being employed, according to Ned Jay, sales promotion
manager.
First for Worcester
First station for Worcester, Mass., WWOR-TV
(ch. 14), is now running test patterns in preparation for a December commercial debut.
A parabolic dish has been constructed at
WLAM-TV Lewiston, Me., to pick-up a direct
signal from its sister station, WPMT (TV)
Portland, 35 miles away, according to Henry
Root, chief engineer. WLAM-TV expects to
go on the air Nov. 26, and will employ this
interconnection as part of its regular program
schedule.
KWWL-TV Waterloo, Iowa (ch. 7), is now
on test patterns and definitely will go commercial Nov. 29, Don E. Inman, manager, reported.
Thanksgiving will signal station starts to four
communities when the following stations go on
the air: WITV (TV) Fort Lauderdale, Fla.;
WJBF-TV Augusta, Ga., WLAM-TV Lewiston,
and KRGV-TV Weslaco, Tex. These will be the
first local outlets for Lewiston, Augusta and
Weslaco. The Fort Lauderdale-Miami area gets
its second signal.
WTAC-TV Flint, Mich. (ch. 16), which was
reported earlier as going on the air, also will
make its official commercial debut Nov. 26.
The station, which will be affiliated with ABC,
will give Flint its first home outlet.
Recent grantee in Cumberland, Md., uhf
ch. 17 WTBO-TV expects to be on the air next
summer, Charles E. Smith, president, announced.
WREX-TV Rockford, 111., (ch. 13) inaugurated its first local live studio telecast Nov.
15, just six months after its permit was granted
May 15, Soren H. Munkhof, general manager,
reported.
WFIE (TV) Evansville, Ind., also started
commercial programming then. It reports the
set count in its A coverage area exceeds 25,000 and is increasing at the rate of 1,000 per
week.
Another Nov. 15 station was WIBW-TV
Topeka, Kan., the first tv there. Ben Ludy is
general mnager; the station is a CBS, DuMont
and ABC affiliate.
Stations due on the air in the next 30 days are:
ARKANSAS
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Dec. 15.
CALIFORNIA
KBAY-TV San Francisco, uhf ch. 20, NovemBroadcasting
• Telecasting

OPENING DAY ceremonies for WIBW-TV Topeka, Kan., saw congratulations all around.
L to r, Roy Vogel, W. A. Bailey, James Rankin and L. '53.
H. Schenck, all directors of Capper
Publications Inc., which owns licensee Topeka Broadcasting Assn.; Art Holbrook, WIBW-TV
manager; Ben Ludy, WIBW-AM-TV and KCKN Kansas City, Kan., general manager, and
Henry S. Blake, Capper president.
IDAHO

ber '53 (granted STA Sept. 15).
KTVU (TV) Stockton, uhf ch. 33, represent
by George P. Hollingbery Co., Nov. 30.
FLORIDA
WITV (TV) Fort Lauderdale, uhf ch. 17 (DuMont). represented by O. L. Taylor Co., Nov. 26.
WJDM (TV) Panama City, vhf ch. T (CBS.
ABC), represented by George P. Hollingbery
Co., Nov. 30.
WEAR-TV Pensacola, vhf ch. 3 (CBS), represented by George P. Hollingbery Co., Dec. 15.
GEORGIA
WJBF-TV Augusta, vhf ch. 6 (ABC. NBC), represented by George P. Hollingbery Co., Nov. 26.
WGOV-TV Valdosta, uhf ch. 37, represented by
Stars National, November '53.

ALBANY

KBOI (TV)
vhf ch. 2, Nov. 27
(granted
STA Boise-Meridan.
Sept. 29).
KID-TV Idaho Falls, vhf ch. 3 (CBS, NBC),
represented by Gill-Perna, Dec. 1.
KIFT (TV) Idaho Falls, vhf ch. 8 (ABC), represented by George ILLINOIS
P. Hollingbery Co., Dec. 1.
WSIL-TV

Harrisburg, uhf ch. 22, November
INDIANA
WRAY-TV Princeton, uhf ch. 52, represented
bv Walker Representation Co., Dec. 15.
"WINT (TV) Waterloo, uhf ch. 15. Dec. 15.
IOWA uhf ch. 21, represented
KQTV (TV) Fort Dodge,
by John E. Pearson Tv Inc.. Nov. 23.

TROY

SCHENECTADY

WTRI
TELEVISION

HIGHER

WIDER

POWER

COVERAGE

Well Worth

Waiting

For!

You can soon get LIVE
CLEARANCE for your TV
network programs in the
nation's 27th
ket.
Associated

retail mar-

with

WTRY

(CBS)
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STATIONS
did

wu

mm?

The TOP South Plains market has moved! Check
that coverage map; you'll find no other TV
market as rich or greatly populated in the entire area indicated. ST""^.

GROUND-BREAKING ceremonies for WK NY-TV Poughkeepsie, N. Y., were participated
in by station and city officials (I to r) Rev. J. Dean Dykstra; Robert M. Peebles, vice
president-general manager of Kingston Broadcasting Corp.; Robert L. Sabin, manager
of tv operations; Bert Chambers, stockholder; Joseph K. Close, president; Paul Mercier,
Town of Esopus highway superintendent; Edward R. Eckert, supervisor of Esopus; Raymond
W. Mercier, who will construct the tv tower; Mayor Oscar V. Newkirk, Kingston, and
Dick McCarthy, WKNY-TV.

kwb'jtv
mm
island
KDUB-TV was Texas first post-freeze station;
first on the air in all West-Texas! No other
station equals KDUB in live production, top network shows, sales results or local promotion in
this rich area. KDUB-TV your surest coverage
medium!

KWWL-TV Waterloo, vhf ch. 7 (NBC, DuMont),
represented
STA
Nov. 4).by Headley-Reed, Nov. 29 (granted
KANSAS
KOAM-TV Pittsburg, vhf ch. 7 (NBC, CBS,
DuMont),
represented by The Katz Agency,
Dec. 13.
MAINE
WLAM-TV Lewiston, uhf ch. 17 (CBS, ABC,
DuMont), represented by Everett-McKinney,
Kettell-Carter (Boston), Nov. 26.
WCSH-TV Portland, vhf ch. 6 (NBC), represented by Weed Tv Inc., Dec. 1.
MASSACHUSETTS
WWOR-TV Worcester, uhf ch. 14, represented
by Paul H. Raymer Co., Dec. 15.
MICHIGAN
WWTV (TV) Cadillac, vhf ch. 13 (CBS, ABC,
DuMont), represented by Weed Tv Inc., Dec. 15
(granted STA Sept. 29).
MISSISSIPPI
WJDT sented(TV)
Jackson,
vhf ch. 3 (NBC),
repre-15
by George P. Hollingbery
Co., Dec.
(granted STA Oct. 19).
MISSOURI
KOMU-TV Columbia, vhf ch. 8 (ABC, CBS,
DuMont,
Dec. 15. NBC), represented by H-R Tv Inc.,
KACY (TV) Festus, uhf ch. 14, represented by
Paul H. Raymer, Nov. 22.
MONTANA
KFBB-TV Great Falls, vhf ch. 5 (CBS), represented by Weed Tv
Inc., November '53.
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
represented by Meeker Tv Inc., Dec. 1 (granted
STA Oct. 29).
NEW JERSEY
WRTV (TV) Asbury Park, uhf ch. 58, December '53 (tests due Dec. 1).
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Dec. 1.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuDec. 1. Mont), represented by John E. Pearson Tv Inc.,

SOUTH CAROLINA
WGCT (TV) Greenville, vhf ch. 4, represented
by Weed Tv Inc., Dec. 15.
TENNESSEE
WSIX-TV Nashville, vhf ch. 8 (CBS), represented by George P. Hollingbery Co., Nov. 30
(granted STA Sept. 9).
TEXAS
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by O. L. Taylor Co., Nov. 26.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented
STA Oct. 16).by Forjoe Tv Inc., Nov. 30 (granted
WASHINGTON
KOMO-TV Seattle, vhf ch. 4 (NBC), represented by George P. Hollingbery Co., Dec. 11.
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13, represented
by George P. Hollingbery Co., Dec. 1.
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.
ALASKA
KTVA (TV) Anchorage, vhf ch. 11 (NBC, Dumont),15. represented by Hugh Feltis & Assoc.,
Dec.

KRSC

to Become

KAYO

KRSC Seattle, known by those call letters since
it was founded in 1928, will become KAYO
effective Jan. 1, Robert Pollock, general manager, said last week. An intensive promotion
campaign is planned for the new identification.
WHO

PRODUCES

WHO

SELLS

IT?

IT?

NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5, represented
by Blair Tv, Dec. 1 (granted
STA Oct. 28).
OHIO

KDUB-TV
LUBBOCK, TEXAS
W. D. "Dub" Rogers, president
Mike Shapiro, asst. mgr. & director of sales
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WSTV-TV Steubenville, vhf ch. 9 (CBS), repby Avery-Knodel Inc., Dec. 10 (granted
STA Sept.resented16).
OKLAHOMA
KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc., Dec. 15.
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Dec. 1.
OREGON
KPICAug.(TV)
STA
4). Salem, uhf ch. 24, Dec. 15 (granted
PENNSYLVANIA
WCMB-TV Harrisburg, uhf ch. 27, represented
by Donald Cooke Inc., Dec. 15.
WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery Co., Dec. 1.
WNOW-TV York, uhf ch. 49 (DuMont), represented by George P. Hollingbery Co., November
'53 (granted STA Nov. 10).
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Chicago

O&O's

Study

Realtors' Offerings
THE THREE network tv owned and operated
stations in Chicago have plenty of takers among
realty firms whenever they decide in what
direction their physical expansion will go.
Stations are ABC's WBKB (TV), CBS'
WBBM-TV and NBC's WNBQ (TV). Each plans
to enlarge its facilities in the months ahead.
Subsequently, a number of local realty firms
have been making overtures. Bids for business
in new property sales have been delivered to
the three networks' headquarters in New York.
WBKB, whose general manager, Sterling C.
(Red) Quinlan, reports at least half a dozen
realty firms interested in his station's expansion plans, currently is housed in the Civic
Opera Bldg. and in the Daily News Bldg. The
station has three years before its current lease
expires. It pays about a quarter million dollars
each year for the lease.

DIESEL

GENERATOR

SETS

Under consideration by WBKB is the downtown Chicago Greyhound Bus Depot, among
others. Reports of a proposed Television City
for ABC in the Windy City were labeled "premature" by Mr. Quinlan.
WBBM-TV wants a property to house combined radio and tv operations. The station,
whose transmitter is at the top of the American
National Bank Bldg. and which has studios in
the State & Lake Bldg. with other facilities and
offices in the Wrigley Bldg., has stalled present
plans and its actual power boost to 100 kw
until its dispute with Zenith Radio Corp. on
ch. 2 is resolved.

WJR— Detroit, Michigan, uses 200 kw. GM
Diesel generator set as stand-by power for
50,000-watt transmitter. Compactness of unit
permitted installation in garage adjoining
transmitter building — eliminating cost of a
specially designed building.

WNBQ is in the Merchandise Mart and originates NBC's Welcome Travelers from Studebaker Theatre although it reportedly seeks
additional floor space in the mart. Formerly,
the station sought other properties.

If you are planning stand-by power, be sure to check the advantages ofGeneral Motors Diesel generator sets, listed briefly
below. GM

Diesel generators are meeting the exacting requirements ofmilitary service in all parts of the world. They

supply emergency
WTVI

(TV)

power for more than 1100 telephone and

telegraph exchanges — for microwave relay stations, for hospitals, government buildings, banks, airports. There is a GM
Diesel distributor near you who will analyze your power re-

In Black

ALTHOUGH on the air only two
months, WTVI (TV) Belleville, 111.,
which covers the St. Louis market, has
reported that the station is "in the
black." WTVI (ch. 54) is the first uhf
station in the St. Louis area, and according to Joseph Weed, president of
Weed Television, national representatives
for the station, its success can be attributed to excellent planning. Declared Mr.
Weed: "There were 66,799 conversions
to WTVI's ch. 54 on June 30 — six weeks
prior to the station's official debut. This
increased to 127,000 as of Oct. 19. Conversion isaveraging 500 sets a day and
servicemen report they are 30 to 60
days behind on conversion orders. The
bow-tie antennas are all aimed at WTVI's
transmitter and the uhf strips' in the
converted receivers are set for ch. 54."

WKTV— UTICA, N. Y., uses a 100 kw. General Motors Diesel generator set for stand-by
power. Set can be started remotely from the
control room. Low vibration characteristic of
engine permitted installation in room adjacent to transmitter and within 30 feet of
studio.

•
•
•

•

quirements and make his recommendations without obligation. Look in the yellow pages of your phone book for his listing, or write direct to us.
• Instant push-button power starting on,
Wide range of models— I 2 Vi to 200
safe Diesel fuel — or fully automatic
kw., 220 or 440 volts, single or threephase current.
starting. Immediate power, no "warmup" period.
Excellent frequency and voltage regu•Dependable
starting — no sparklation for the most exacting requirements.
ignition system to fail because of dampstart. ness or corrosion — always ready to
Powered by General Motors Diesel engines— dependable, smooth 2-cycle
• Easy to install — compact — lightweight
operation — low cost maintenance —
— requires no special building, no special
easy to service.
base. Complete instrumentation provided.
Built by one manufacturer — one warranty, one responsibility for both encountry.
• Distributors and Dealers throughout the
gine and power gene'rotor.
J

WRTV
(TV) Appoints Three
APPOINTMENTS of Richard Behrman as
producer-director of WRTV (TV) Asbury Park,
N. J., and of G. Ted Levy and Allen I. Preville
to the sales staff were announced last week by
Harold Burke, station managing director. The
station, which will operate on uhf ch. 58, has
scheduled test pattern operations for the first
week in December.
Broadcasting

• Telecasting

DETROIT DIESEL ENGINE DIVISION
GENERAL MOTORS • DETROIT 28, MICHIGAN
SINGLE ENGINES ... 1 6 to 275 H.P. MULTIPLE UNITS ... Up to 840 H.P.
/t pays to Standarrf/ze on
Write for Generator Set Catalog 6 SA 20.

GM
DIESEL
POWER
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WCCO

Bows

With

Bunyan,

New Spot Radio Package
COMBINATION appeal to the advertiser is
claimed by WCCO Minneapolis-St. Paul which
is offering "a new concept in spot radio . . .
designed to make the advertising dollar go
farther and link sponsors with several out-

LEONARD A. GOLDENSEN (r) AB-PT pres.,
who was re-elected for fifth straight year as
pres. of United Cerebral Palsy campaign, discusses the 1954 drive with William Clay Ford,
vice pres.. Ford Motor Co., and UCP national
chairman

standing programs."
The radio
program package is labeled the
"Paul Bunyan Power Plan." General Manager
Larry Haeg says the advertiser taking part
"receives five important benefits — association
with well-known personalities, king-sized audiences, adult listeners, frequency and the support of a solid merchandising plan."
Each Bunyan package is made up of three
top shows sold as a group to three participating
sponsors, according to Mr. Haeg. Shows are
scheduled on three different nights at varied
times each night. Each sponsor has a full minute
commercial in each of the three shows, plus
credit acknowledgment at the open and close
of each show.
An example package cited by the station
comprises Freedom U. S. A. with Tyrone
Power, a dramatic show; Meet Your Match
with Ed Viehman the m. c, an audience participation program, and The Showboat starring
Bob DeHavon, a musical variety show.

Ohlman
To
AWARD from Goodwill Industries of Santa
Clara County is presented KEEN San Jose,
Calif., for aid in recent employ-the-handicapped
drive. George Snell (r), KEEN prog, mgr., accepts award from Dr. Charles Fernish (I), Goodwill pres. Ed Bohn, KEEN disc jockey and Goodwill public relations representative, looks on.

YORK municipal election coverage earlier this month under sponsorship of Hebrew
National Kosher Sausage Co., Brooklyn, is arranged by (I to r) Leonard Pines, firm pres.;
Henry Untermeyer, WCBS New York sis. mgr.;
Edward Sholemson, exec. v. p. of sponsor; Bill
Crawford, WOR New York sis. mgr., and Mike
Renault, WABC sis. mgr.

Sells KVAS

Pacific

Bcstg.

Co.

SALE of KVAS Astoria, Ore., to Pacific Broadcasting Co., which includes Al Capstaff, Hollywood radio-tv producer, and station representative Tracy Moore, was reported last week,
subject to FCC approval. Consideration is
about $30,000.
KVAS is transferred to the new firm from
W. R. Ohlman, receiver appointed by Federal
bankruptcy court, under authorization of Circuit Court Judge Howard K. Zimmerman.
Licensed to KVAS Inc., of which L. E. Parsons
is president, KVAS has been closed and in
receivership since early August.
Mr. Capstaff plans to be general manager
of KVAS. Station will purchase new equipment and move to John Jacob Astor Hotel
with new programming concentrating on music,
news and sports. Third principal in Pacific
Broadcasting is T. R. Williams, head of Astoria
Navigation Co.

NEW

PERFORMANCE No. 2,000 of The Second Mrs.
Burton on CBS-TV for General Foods Corp. is
observed by (I to r) Eric Schlubach, Young &
Rubicam acct. exec; Wally Chateauvert, show
dir.; Mary Harris, producer; Edward W. Ebel,
GF dir. of adv., and Patsy Campbell and Dwight
Weist, who play in the series.

WPIX

(TV)

Sales

Record

BILLINGS at WPIX (TV) New York for the
first 10 months of 1953 were described last
week by Fred M. Thrower, vice president and
general manager, as "the highest in the station's
history," with revenue in October from film
programming said to be 140% over that of
October 1952 and from sport events 120%
over that of the corresponding period last year
[Closed Circuit, Nov. 9].
Mr. Thrower credited the increase in revenue
from sports shows to a completely revamped
schedule geared to a more general appeal, and
to increasing interest of advertisers in that type
of programming. He said the upswing in film
revenue follows a general realignment of the
station's programming, which was highlighted
by the addition of the Sunday Mystery Night
series from 7:30-10:30 p.m., EST.

NEWLY - appointed genral manager of
KTAG (TV) Lake Charles, La., James W.
Lucas (I), formerly assistant to the president of the World Wide Broadcasting System [B»T, Nov. 16], scans details of the
operation of KTAG, which went on the air
Nov. 15. Warren Berwick, president of the
station, is the other party to the discussion.

WMAQ
Realigns Schedule
For Service, Local Shows
NBC's o&o WMAQ Chicago is realigning its
program structure to accommodate new public
service features and local shows, and to supplement the 28 programs now being offered by
the network under its own revitalized radio
The plans were announced by Harry C.
Kopf, vice president in charge of NBC Cenplans.tral Division and general manager of WMAQ.
School announcements and traffic bulletins
will be aired at regular periods in the morning and during rush hours in the evening.
"Personalized" public service announcements
by local Red Cross, Community Chest and
other officials will be accented.
Programwise, WMAQ and WNBQ (TV)
personalities will appear interchangeably on
both stations, Mr. Kopf stated.

WWOR-TV

Names

Advisors

WWOR-TV Worcester, Mass., new uhf ch. 14
station which plans mid-December commencement, last week announced formation of an
advisory council of local citizens to aid in
program planning. John Z. Buckley, president
of Salisbury Broadcasting Corp., permittee of
the station, said "the purpose of the WWORTV Advisory Council will be mainly to enable
ch. 14 television programs to provide a worthwhile and progressive contribution to the citizens of greater Worcester and the WWOR-TV
coverage area by way of programming events
and special shows that will be a credit to Worcester's first tv station."

WLWA
(TV) Sales Up 66.5%
WLWA (TV) Atlanta billings increased 66.5%
for the period February-October 1953 over the
similar period of 1952, W. P. Robinson, president of Crosley Broadcasting of Atlanta Inc.,
Crosley Broadcasting Corp. -owned licensee,
said last week. Sales for October 1953 showed
an increase of 77% over the same month last
year, he said.
Broadcasting

Telecasting

Governors

Test

Lobsters

WHICH New England state has the best
lobsters was to be decided at a "WBZ
Lobster Cook Off" last Thursday with
governors of six states sampling and
judging prize lobsters from each state.
The contest, sponsored by WBZ Boston,
was held at the Statler Hotel there.
The lobster controversy started when
WBZ's Carl deSuze mentioned on the
air that, "Last night I had a Maine lobster, and of
it was
thedeluged
best I've
Hundreds
letters
the tasted."
station
disputing his choice as each New England
state started to wave its lobster tail.

NEW home of WJIM Lansing, Mich., housing all radio and rv facilities, will look like this
when it is completed next spring (target date for the opening is June 1954). WJIM President Harold F. Gross says work already has started on the East Saginaw St. site. Of modern country design, the building will have a large tv studio equipped to house eight sets,
a smaller tv studio, three radio and recording studios and two master control rooms. The
building will house WJIM-TV's new 100 kw transmitter when it is delivered in February
and also will have facilities for installing color tv. Clients' room, film department, public
viewing room, art studio, club and dining room, dressing rooms and an outdoor tv patio
round off facilities.
Cincinnati
To

Pour

or

Not

to

Pour

WCUE Akron, Ohio, is carrying a unique
system of weather broadcasts, beamed
especially to building contractors.
The J. P. Loomis Co., the city's largest
concrete contractor, is sponsoring the
weather and temperature reports on the
Akron independent, using a daily saturation schedule. The emphasis is on temperature, afactor of great concern to

SIGNING WCUE-J. P. Loomis Co. contract for temperature broadcasts are
Carl F. Shoaf (seated), Loomis vice president-general manager, and (I to r) Wilson Turner, WCUE account executive;
Robert Collins, Loomis general superintendent, and Jack Maurer, WCUE commercial and station manager.
contractors ready to pour concrete.
The broadcasts advise them if the temperature isright for pouring. If the mercury is dangerously low, they are advised of proper steps to safeguard freshly-poured concrete.
The broadcast series is merchandised
to contractors by means of pocket-size
cards carrying a schedule of broadcasts.
The cards have been mailed to several
hundred Akron area contractors and supervisory personnel.
Broadcasting

• Telecasting

Educ.

Tv

Pushed

DRIVE for the final $150,000 needed to complete financing for Cincinnati's educational television channel, uhf ch. 48, got underway in
that area last Monday, according to a report
by the National Citizens Committee for Educational Television. Application for ch. 48 was
filed with FCC last May.

Massachusetts Gov. Christian A. Herter challenged governors of the other
five states to show their finest lobsters
in a test.
All the chief executives accepted, including Vermont — a land-locked state.
The winning state has promised to send
six of its champion lobsters to President
Eisenhower.

IBEW Charges Dismissed
KMAC and KISS (FM) San Antonio were
freed Nov. 1 by the National Labor Relations
Board of IBEW charges the stations had refused to bargain with the union. The board
dismissed the IBEW complaint and overruled
its trial examiner, finding the stations were
within their rights in insisting on an NLRBordered election.

Why continue
paying rent for your
transcription library
year after year, when
you can own your own
and save a substantial
hunk of money?
It's yours for keeps
when you buy the
STANDARD
Transcription Library
. . . and it costs you
thousands of dollars
less than rental.
Service includes 5,000
Ail-Time favorite
musical selections by
Tommy Dorsey,
Spike Jones, Bob
Crosby, Doris Day,
Frankie Laine and a
host of other famous
performers . . . plus
600 program and
commercial aids.
Start cutting your
music costs immediately with
STANDARD
OWNYOUR-OWN Library.
Write for complete
cost information, today.

isn't
1
FooIiVltj

BUY and OWN-YOUR-OWN

it?

LIBRARY

from

360 N. Michigan Ave., Chicago 1 , Illinois
CRIPT,0N
ltRDv?cTERsArNsc
D
R
A
D
N
A
ST
SOUND EFFECTS, TOO!
A vast collection for every conceivable program
use. Write for catalog today.
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STATIONS

AT color demonstration of WPTZ (TV) Philadelphia [B«T, Nov. 16] are (I to r) Les Quailey,
in charge of radio for N. W. Ayer & Son; Alex
Dannenbaum, WPTZ sis. mgr.; Dick Borden,
adv. mgr., Atlantic
Nort Refining
Cotterell. Co., and Ayer's

ACCEPTING congratulations for putting KDEF Albuquerque, that city's newest am station,
on the air, is Frank Quinn (r), owner-general manager. Wishing Mr. Quinn and KDEF
well are (I to r) Leif Erickson, chief of the AP News Bureau; Robert Tripp, president,
Albuquerque Chamber of Commerce; John McManus, president, Albuquerque Symphony
Society, and T. D. Cornam, chairman. County Commission. The news and music independent went on the air in September with 1 kw on 1280 kc.

FIRST contract for the new WTOV-TV Norfolk,
Va., is completed by Ira Davidoff (I), pres. of
Cavalier Adv. Agency, for Giant Open Air
Market, and Joe Matthews, WTOV-TV sis.
v.p. The uhf ch. 27 outlet is to start Nov. 30.

WMAQ
'Sends7 Them
IF you want to sell people on taking excursion trips — better use spot announcements. At least, that's the thinking of
WMAQ Chicago. Station claims credit
for complete sellout of 950 excursion
trips from Chicago to Niagara Falls on
the Nickel Plate Road because of 15
spots it aired for the railroad. WMAQ
was the only medium used by Nickel
Plate, whose executives wrote that "this
response is certainly a fine testimonial
to the effectiveness of your handling of
of the announcements." Sellout represented a3,000% return on the advertising investment, according to the NBC
0 & O outlet.

Blair
AS WSLS-TV Roanoke, Va., became the 15th
station on tv schedule of Your Esso Reporter,
the first program Nov. 9 is attended by (I to
r) Curt A. Peterson, v ice pres., Marschalk &
Pratt, New York; Tom Wright, WSLS-TV announcer who does show ; Horace S. Fitzpatrick,
assistant to coml. mgr. of WSLS-TV, and R. O.
Goodykoontz, div. mgr., Esso Standard Oil Co.,
Richn lond.
WELCOMING John Rohrs (I) on his return as
manager of United Television Programs' Chicago office are Wynn Nathan, UTP national
sis. mgr., and Phil Krasne (seated), UTP pres.

Names

Smith

in S. F.

APPOINTMENT of Heber Smith Jr. as manager of the San Francisco office of John Blair
& Co., national representative of radio stations,
was announced last week by Richard D. Buckley, Blair president. Mr. Smith, who joins Blair
on Dec. 1, replaces James Richards, who has
resigned to join General Teleradio Inc. in New
York.
Mr. Smith formerly was an account executive
in the San Francisco office of NBC Spot Sales.
Previously he had served as an account executive for KJBS San Francisco and with the advertising department of the Oakland Tribune.
NLRB Atlanta Ruling
RULING of a regional director of National
Labor Relations Board, overruling IATSE
challenge of one ballot in an election at WLWA
(TV) Atlanta, was sustained by the full board
in a decision made last Monday. Board ordered
the regional director to open and count the
ballot, which affects the result of a close
election. IBEW is intervenor in case.
Station

Shorts

Edward Lamb Enterprises Inc. announces opening of new offices on fifth floor, Edward Lamb
Bldg., Toledo, Ohio. Telephone is Main 1254,
1255, 1256.

Representatives
WMIN St. Paul, Minn., appoints George W.
Clark Inc. as national representative.
KSLA Shreveport, La., appoints Paul H. Raymer Co. as national representative.
CFRA Ottawa appoints, effective Jan. 1,
Stephens & Towndrow, Toronto, as representatives at Toronto and Montreal.
WANN Annapolis, Md., appoints John E. Pearson Co. as national representative and DoraClayton as southern representative.
Donald Cooke Inc., radio and television station
representative, has moved its N. Y. office to
331 Madison Ave., N.Y. 17, N.Y. Telephone
remains Murray Hill 2-7270.
Radio A. E. F., Brazzaville, French Equatorial
Africa, appoints Pan American Bcstg. Co..,
international radio station representative with
offices in N. Y., Chicago and S. F., representative reports.

One

Flag— $15#300

A WELL-TRAVELED Texas flag was
worth $15,300 to the Houston Charitable
Institutions, largely through the efforts of
News Editor Pat Flaherty of KPRC there.
The flag had been given by Gov. Allen
Shivers to a Brenham, Tex., man who
carried it in the Salt Grass Trail Ride in
1952. Mr. Flaherty drove the chuck
wagon on the 70-mile drive from Brenham to Houston. Then the flag was
sent to Sgt. Bob Doughtie of Willie, Tex.,
then on duty in Korea. Sgt. Doughtie
flew the emblem in combat there. Then
the flag came back to Texas — and to a
charity auction. It will be placed in the
trophy room of the U.S.S. Texas

Broadcasting

Telecasting

PROFESSIONAL
/

SERVICES

Wright Opens Office
LOWELL R. WRIGHT, for six years head of
the Civil Aeronautics Administration's Air
Space Utilization Branch, has opened an office
in Washington as aeronautical consultant on radio and television tower sites as well as air
traffic control. His office is located at Herndon,
Va., Washington suburb. Mr. Wright took an
active part in writing FCC Rule 17, adopted
last year to govern aeronautical studies of radio
and tv tower sites. He was a Dept. of Commerce member of the Washington Airspace
Subcommittee.

Shipley,

St. Lewis

Merge

SERVICE

IN PUBLIC
WOR Christmas Fund
WOR New York launched its ninth annual
Christmas Fund campaign last week on behalf
of needy children in hospitals in the greater
New York area. Cash contributions from the
drive will be used to buy clothing and toys

to the hospital fund. More than 400 families
responded, according to John Alexander, KODY
manager, to bring total pledges to $41,700 during a single afternoon.

for youngsters
tals in the area.in the "free" wards of 23 hospi-

WWJ-TV Detroit and the Detroit Federation
of Musicians, United Foundation and WWJ,
WJR and WXYZ Detroit cooperated in presenting atwo-hour musical program to boost
the city's 1953 Torch Fund Drive Nov. 9.

Detroit Torch Fund Drive

Gets $41,700 Fund Pledges
WHEN the city of North Platte, Neb., bogged
down $35,000 short of reaching its goal of
$250,000 as its part of $700,000 needed for a
new hospital, KODY there aired a 4Vi-hour
marathon urging families to join a "one hundred dollar club" by contributing $100 each

$13,000 to Community Chest
KROD-TV El Paso's 14-hour telethon on behalf
of the Community Chest campaign brought

CARL L. SHIPLEY, radio-tv attorney, and
Roy St. Lewis, former Assistant Attorney General of the U. S., last week announced their
association in the general practice of law before the various courts, administrative agencies
and departments of the Federal government.
Their office is in the National Press Bldg.,
Washington, telephone Sterling 3-1063. Mr.
Shipley also is special assistant to the U. S.
Attorney General and is former general counsel of the Young Republican National Federation.
MILESTONES
take
shot

at

HALF-BILLION

DOLLAR

Columbia,
JOHN HENDERSON (I), assistant audiovideo supervisor at WBT and WBTV (TV)
Charlotte, N. C, accepts a watch in token
of his 25 years of service. Congratulating
him is Charles H. Crutchfield, executive
vice president of Jefferson Standard Broadcasting Co. and general manager of the
Charlotte stations.
► EVERETT MITCHELL, NBC Chicago
farm commentator and m.c. of the network's
National Farm & Home Hour, is celebrating
his 30th anniversary in radio this month. The
veteran broadcaster started his career as a
singer on a Chicago station and began his own
farm program in 1926.
► KRON-TV San Francisco marked its fourth
anniversary Nov. 15. The ch. 4 outlet, which
began operation with just 20 hours of weekly
programming, now offers 105 hours per week.

► NBC's Voice of Firestone radio program will
celebrate its 25th anniversary Nov. 30 with a
special simulcast on NBC Radio, 8:30-9 p.m.
and NBC-TV, 8:30-9:30 p.m. EST. The radio
show is said to be the oldest coast-to-coast network musical program.
Broadcasting

• Telecasting

MARKET

South

f 4 -County

Carolina's

trading

area

v
COLUMBIA — one of America's fastest-growing cities!
U. S. Census reports 39.3% increase between 1940 and
1950 — three times the national average.

COLUMBIA — center of thriving 14-county trading area.
Population: 595,700. E.B.I. $578,686,000!*

*SOURCE — Sales Management Survey of Buying Power
— covering 14-county trading area credited
10, 1953 S.C.
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IN PUBLIC SERVICE
contributed $16,000 to Ruth Lyons' annual
Christmas fund which is used to furnish toys
and other recreation in children's hospitals.
KRLD-TV Palsy Telethon
KRLD-TV Dallas' 16-hour telethon Nov. 7-8
brought more than $250,000 in cash and
pledges for the United Cerebral Palsy fund
and a throng of 30,000 visitors to the Baker
Hotel where the station staged its "Parade of
Stars" program, according to Clyde W. Rembert, KRLD-AM-TV president. Warren Hull,
star of CBS-TV's Strike It Rich, was m.c. of
the telethon, which featured a number of stars.
GIs See NBC Kinescopes
FOR its part in helping the United Good Neighbor Fund-raising campaign reach its goal
of nearly $3,500,000, KING-AM-FM-TV Seattle receives a special award, said by KING
to be the only one presented. At presentation are (I to r) Lee Schulman, KING-TV program director; Otto Brandt, vice president and general manager of King Broadcasting;
Joseph E. Candy, chairman, United Good Neighbor Fund, and Henry B. Owen, vice president of KING Broadcasting.
$13,000 in pledges, the station has reported.
KROD-TV said more than 400 entertainers
participated in the telethon, which was supervised by Bernie Bracher, program director.
Navy Honors WLWA (TV)
WLWA (TV) Atlanta says its campaign on behalf of an open house at the Atlanta Naval
Air Station doubled the crowd which turned

SOME 5,734 kinescope prints of major NBC
Television Network programs have been made
available to the Armed Forces Tv Film Recording Division since December 1951, it was reported last week by Frank C. Lepore, manager

out for the event. WLWA and its president,
William P. Robinson, were presented a Navy
certificate of merit. The crowd, estimated at
70,000 to 80,000, compared to 32,000 attending the event last year, when it was not promoted on tv.

of NBC's film and kinescope operations. Included among the programs, with commercial
messages deleted, have been Your Show of
Shows, The Colgate Comedy Hour, Milton
Berle show, Dinah Shore show, Your Hit
Parade and Mr. Peepers. The kinescopes, supplied by the NBC Film Division, have been
shown to members of the armed forces in

$16,000 to Christmas Fund
(TV) Cincinnati reports its viewers have

Korea, at military installations throughout the
world and aboard naval vessels.

WLWT

KVOE Aids Go-to-Church Drive
A CHURCH attendance campaign by the Santa
Ana, Calif., Kiwanis Club chapter received a
boost from KVOE there when the station recently tape-recorded 100 short interviews of
Kiwanians urging people to take their families
to church on Sundays. Transcribed interviews
are being used as spot announcements twice
daily during November.

Do
He

You

Know

is A. P. Skinner,

Carolina.

Me

Manager

This
of WOLS,

Man?
Florence,

South

says—

"WOLS is a 250-watt fulltime independent
heart of an agricultural section of South

station in the
Carolina. We

have been a subscriber to the SESAC Transcribed Library
for more than a year and together with records it fulfills
our every need — and the price makes it the best library buy
for us. The quality of the discs is superior too — the fact
that the SESAC Transcribed Library does not duplicate
records is an important asset to any radio station which
seeks
AT

to give listeners
YOUR

STATION

program

service

SESAC
475
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a card

SESAC

to —

Library
York

17,

IV. Y.

CITATION for public service is presented
by Georgia Gov. Herman Talmadge (r) to
Glenn C. Jackson, managing director of
WAGA-TV Atlanta, and Mrs. Margurite
Ewing Schott, producer of that station's
Over Life's Hurdles. Program series is devoted to handicapped persons of the state.
Broadcasting
Telecasting

NETWORKS
Pro

Football

Unhurt

Seven

Tv

Affiliate
By Tv — DuMont
Network
Neilsen and NFL reports show
that both attendance at games
and viewers in home are up.
DuMONT Tv Network last week cited attendance figures and television ratings to show
that pro football attracts big audiences in the
stands as well as in the living room.
The network noted that A. C. Nielsen Co.
reports show DuMont's Saturday night and
Sunday afternoon pro football telecasts scoring
rating between 24 and 26.5, and quoted figures
released by the office of National Football
League Commissioner Bert Bell as indicating
paid attendance at this year's games will exceed
1952's record total of 2,149,632 customers.
For the first 42 games this year, attendance
at league games exceeded by 133,853 the total
for the first 42 last year, according to the report.
DuMont executives cited the ratings and attendance figures as proving their contention
that telecasting sports events creates new fans.
As for the ratings on its telecasts of the pro
games, DuMont said its Oct. 4 coverage of the
San Francisco '49ers-Los Angeles Rams game
from the West Coast — which meant that in the
Midwest and East the game had to compete
with some of the top early Sunday evening programs— racked up a Nielsen rating of 26.5,
surpassing most other shows seen during this
period and exceeded only by two. '
NBC-TV to Air Parades
TELECASTS of the Thanksgiving Day parades
in New York and Philadelphia will be carried
again this year over NBC-TV. The Macy's Parade in New York on Thanksgiving Day
will be telecast from 11 a.m. -12 noon EST,
and is expected to feature such network personalities as Dave Garroway, Mr. Muggs (the
Today chimp), Sid Caesar, Imogene Coca,
Wally Cox, Hopalong Cassidy and Gabby
Hayes. Gimbel's Parade in Philadelphia will
be carried on NBC-TV (except WNBT (TV)
New York) at 10:30-11 a.m. EST, and will
present such network headliners as Roy Rogers,
Dale Evans, and Burr Tillstrom and Fran
Allison of Kiiklo, Fran and Ollie.

Stations
With

ABC-TV

SEVEN more stations have become affiliated
with ABC-TV, bringing total number of affiliates
to 181, it was announced Thursday by Alfred
R. Beckman, national director of the ABC station relations departments. New affiliates are:
WIFE-TV Dayton (ch. 22), owned and operated by Skyland Bcstg. Co., Herbert Stewart,
general manager, effective Oct. 26; WTVH-TV
Peoria (ch. 19), owned and operated by the
Hilltop Bcstg. Co., George B. Norman, general
manager, effective Nov. 11; WJHP-TV Jacksonville (ch. 36), owned and operated by the
Jacksonville Journal Co.. Tom Gilchrist, general
manager, effective Dec. 1; WEAR-TV Pensacola (ch. 3), owned and operated by Gulfport
Bcstg.- Co., Mel Wheeler, general manager,
effective Dec. 1.
WJDM-TV Panama City, Fla. (ch. 7 ), owned
and operated by WJDM-TV Inc., Mel Wheeler,
general manager, starting Dec. 1; WBOC-TV
Salisbury, Md. (ch. 16), owned and operated
by the Peninsula Bcstg. Co., Charles J. Truitt,
general manager, starting Jan. 1, and WSJV-TV
Elkhart (ch. 52), owned and operated by the
Truth Publishing Co., John F. Dille Jr.. general
manager, starting Feb. 1.
A spokesman said that ABC-TV is "America's
fastest growing network." He noted that in the
month ending last Thursday, ABC-TV has announced the affiliation of 23 stations, which he

ON
THE
4IRV

u

7-R0Y

^ENECTr^

described as "an average of one new station
every

32 hours."

CBS-TV

Adds

Stations

ADDITION of WSVA-TV Harrisonburg, Va.
(ch. 3), and KFYR-TV Bismarck, N. D., (ch.
5), to CBS-TV as affiliates has been announced
by Herbert V. Akerberg, CBS-TV vice president in charge of station relations. WSVA-TV,
which is owned and operated by Shenandoah
Valley Bcstg. Corp., joined the network Oct. 4
and KFYR-TV, owned by Meyer Bcstg. Co.,
joined Oct. 1.

ABC
SELECTEP
CBS
SHOVES

THESE veteran members of DuMont Television Network win gold pins marking 10 years
association. Doing the honors is Chris Witting (r), managing director of DTN who is
resigning in January. His successor, Ted Bergman (1), currently is DTN's general manager. Awarded citations (I to r) are Harry C. Milholland, manager of the network's technical operations; Edmund R. Bezares, Philip L. Tantillo and Michael A. Demeyer, all of
DuMont engineering. All those cited began their DuMont careers at the Allen B. DuMont Labs and were associated with WABD (TV) New York, then an experimental station.
Broadcasting

• Telecasting
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NETWORKS

NBC

Gets

FCC

Okay

MANUFACTURING
DUMONT

for Test

3 VICE

Of 'Comedy Hour' in Color
SPECIAL temporary authority was granted by
FCC to NBC-TV last week for origination of
yesterday's (Sunday) Colgate Comedy Hour in
color under the National Television System
Committee standards as a network-station operation test. It is believed this is the first regular
commercial show to go color.

Rosenberg

for tubes and
ernment and C. Edwin
liams for instruments

AFFILIATION arrangements are completed
between NBC-TV and KFYR-TV Bismarck,
N. D., by Frank E. Fitzsimonds, general
manager of the ch. 5 station which goes
on the air Dec. 7. Looking on are Bob Aaron
(I), NBC station relations contact man, and
Sheldon B. Hickox Jr., director of NBC station relations.

NBC's Truman 'Beat'
NBC-TV claimed it had scored "an unusual news beat" Nov. 13 in placing on
its early-morning Today program films of
former President Harry S. Truman strolling up New York's Park Ave. "within
25 minutes" of time they were taken.
Footage, according to NBC-TV, was shot
by network cameraman Cy Avnet and
taken immediately to NBC film laboratories for processing. NBC reporter Irving R.
Levine, who had acompanied Mr. Avnet
and others newsmen, delivered films to
Today headquarters, had them placed on
network and supplied running narration
of sequence.

NBC 0&0#s Make Plans
For Promotion in 1954

+CBS

PLANS

Adds

up to:

BETTER

QUAD-CITY

COVERAGE
INCREASE

AT
IN

NO

COST!

Les Johnson, V.P. and Gen. Mgr.

for the 1954 year in promotion, merchandising and publicity were discussed at a
four-day clinic in New York Monday through
Thursday for managers in those departments of
NBC's 10 owned-and-operated radio and tv
stations.
A spokesman said that "many fruitful ideas"
evolved during discussions and these would
be implemented during the coming year Approximately 40 persons attended the clinic,
which consisted of talks by specialists in promotion, advertising and publicity, followed by
group
sessions
of personnel in each area [B»T,
Nov. 16].
H. W. Shepard, manager of promotion and
new business for NBC Spot Sales, served as
chairman of the clinic sessions, with Max E.
Buck, merchandising director for NBC's WNBC
and WNBT (TV) New York, and Robert Blake,
publicity director for the o&o division, as cochairmen.

WHBF
TELCO BUILDING, ROCK ISLAND, ILLINOIS
R«present«d by Avery-Knodel, In r .
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PRESIDENTS

DuMont Labs vice presidents are Thomas T. Goldsmith
Jr. for research, Irving G.

standard tv receivers) is 'pursuant to special
authorization by the FCC as a test of the

NBC To Air Oscar Awards
NBC Radio and Television networks will carry
the 26th Academy Award presentation of the
Academy of Motion Picture Arts & Sciences on
March 24, 1954, it was announced last week.
The sponsor of the program will be announced
at a later date, NBC said. It is speculated that
color would be used in the programming, if
FCC has approved NTSC's compatible color
standards by that time.

NAMES

New

Originated by NBC's WNBT (TV) New
York, Comedy Hour was to be fed in NTSC
color to the network stations "for station operating experience, subject to announcement by the
originating station at the beginning and end of
the program that this color test (which can be
received in monochrome but not in color on

NTSC technical signal specifications'."
The NTSC proposal currently is under consideration byFCC.
The color test STA did not meet the approval
of Comrs. E. M. Webster and Robert T. Bartley, who dissented on the grounds that it was
not shown that further experimentation with
color tv was necessary.

LABS

'Opry' Open for Co-op Sales
NBC reported last week that its veteran Grand
Ole Opry program is being offered for co-op
sales on a local or regional network basis in
some 100 markets not included in R. J. Reynolds Tobacco Co.'s sponsorship of the program (Sat., 9:30-10 p.m. EST).

govWiland

transmitters. ■
APPOINTMENT of three new vice presidents
of Allen B. DuMont Labs — Thomas T. Goldsmith Jr. for research, Irving G. Rosenberg for
tubes and government, C. Edwin Williams for
instruments and transmitters — has been approved by the corporation's board of directors,
Allen B. DuMont, president, announced in a
statement for publication today (Monday).
Dr. Goldsmith, who joined DuMont in 1936
as director of research, is a board member of
the company and also is president and a director of its wholly-owned Canadian subsidiary,
DuMont Television & Electronics Ltd. He is
active on various committees of NARTB,
RETMA, IRE, SMPTE, AIEE and NTSC.
Mr. Rosenberg, former director of operations for the DuMont receiver and cathode-ray
tube divisions, joined the company in 1942 as
a production control specialist, becoming manager of the cathode-ray tube division in 1946.
He supervised the planning and layout of production facilities in 1950, when the plant was
moved from Passaic to Allwood, N. J., and its
production capacity increased to a million tubes
a year. Before joining DuMont, he had served
in the manufacturing and merchandising departments of the steel and automotive industries.
Mr. Williams, formerly director of operations of the instrument and transmitter divisions
and director of government and special contracts, came to DuMont in 1945 as general manager, after four years of wartime service as a
staff member of the radio and radar division
of the War Production Board. Previously, he
had held administrative and executive positions
in business and newspaper fields. From 1933
to 1947 he was secretary-manager of the
Chamber of Commerce of the Passaic industrial area.
GE#
Gear

RCA

Report

Shipments

GENERAL ELECTRIC CO. reported shipments of transmitting equipment to eight television stations last week, plus receipt of one
additional order for January delivery.
Company spokesmen said 12 kw amplifiers
went to KJEO-TV Fresno, Calif, (ch. 47);
KSTM-TV St. Louis (ch. 36), and Michigan
State College's WKAR-TV East Lansing, Mich,
(ch. 60); a 12 kw transmitter to WGMT (TV)
North Adams, Mass.; a 5 kw transmitter to
WAPA-TV San Juan, P. R. (ch. 4); a 35 kw
amplifier to WOI-TV Ames, Iowa (ch. 5); a
six-bay antenna to KDUB-TV Lubbock, Tex.
(ch.
13), Miss.
and a(ch.12-bay
Jackson,
12). antenna to WSLI-TV
The order for January delivery was from
WINT-TV Waterloo, Ind. (ch. 15) and called
for a complete 12 kw transmitter.
Complete shipment of a 25 kw low band vhf
transmitter to WEWS (TV) Cleveland was reported last week by RCA Victor Div. The
station, operating on ch. 5, will use the new
equipment to raise its maximum visual output
from 16 kw to 93 kw as authorized recently by
the FCC.
Broadcasting

Telecasting

EVEN
Mfrs.
Of Watchers

and

Washers

THERE ARE more tv receivers in use
in the Minneapolis-St. Paul area than
home telephones or bathtubs, according
to a survey by Admiral Corp. W. C.
Johnson, Admiral vice president, estimated 405,000 receivers in the area, compared to 370,000 phones and 280,000
bathtubs, on the basis of telephone company and census figures. Number of tv
receivers still lags behind telephones
throughout the U. S. — about 25 million
compared to 50 million — but television
has had an amazing acceptance in seven
short years, he noted.

Zenith's

Herriott

Dies;

Successor
Wright Named
REORGANIZATION of its legal department
was announced by Zenith Radio Corp. last
Thursday, with Joseph Wright appointed as
general counsel to succeed the late Irving
Herriott, 67, who died last Tuesday after a
two-month illness.
Funeral services for Mr. Herriott, were held
in Chicago last Friday.
Mr. Herriott was a founder of NAB (now
NARTB).
A member of the firm of Montgomery, Hart,
Pritchard & Herriott, he helped found Zenith,
which was incorporated in 1923, and served in
his legal capacity until his death. He represented both the Chicago Radio Lab and Comdr.
E. F. McDonald Jr., Zenith president, in forming the organization in 1921.
He is survived by his wife, Juanita Howard;
his father, David, and one daughter, three
brothers and a sister.
Mr. Wright has been associated with Zenith
for many years and previously was an attorney
for the Federal Trade Commission. Also named
were Francis Crotty, as assistant general counsel
in charge of patents; Thomas McCausland, to
the legal staff, and Thomas McConnell, who is
retained to represent Zenith in anti-trust action
involving RCA and other firms.
Mr. McCausland has been associated with
Mr. Herriott's law firm.

Dage, Raytheon Show
Relay Radar via Tv
USE of television to relay radar information
back from an airport to a remote location was
demonstrated by Dage Electronics Corp., Beech
Grove, Ind., and Raytheon Manufacturing Co.,
Waltham, Mass.,' in Washington, D. C, a fortnight ago.
Two Dage cameras were set up at National
Airport's Planned Position Indicator with the
mixed signal being relayed to Washington's
miles over Raytheon's
about five
Raleigh Hotel
relay system. Total cost
microwave
KTR-100
was estimated at about $15,000 ($6,000 for
cameras, $9,000 for relay gear). The Dage
cameras are equipped with a Vidicon tube.
Raytheon's equipment uses 7,000 mc.
Among the new equipment shown by Dage
was a remote plan and tilt mechanism for attachment toregular cameras. Cost adds about
$500 to that of the camera. Dage also showed
a remote focus iris control priced at $400. A
utility closed circuit camera, weighing IV2 lbs.
and measuring 4x9x6-in., also was shown,
priced at $845.
Telecasting
Broadcasting

Radio

WATCHES

Planning

May Have Eye on Fm Band
SPECULATION that a portion of the fm
broadcast band may be sought for expanded
two-way radio services of manufacturers was
advanced last Monday by observers attending
a demonstration and dinner tendered FCC by
the Committee on Manufacturers Radio Use
of the National Assn. of Manufacturers.
Committee spokesmen declined to say
whether they would or would not ask for their
extra channels in the fm broadcast band since
engineering reports are in preparation and full
details will be revealed in a formal petition before FCC in three weeks. It will ask establishment of a "manufacturers radio service."
Jeremiah Courtney, however, speaking for
himself and not in his capacity as counsel for
the committee, told B*T, "it seems . . . the
reallocation of the fm broadcast band is just
a question of when, not whether." He noted
the growing demand for mobile channels in
contrast to the "substantial non-use" of the
fm broadcast band and predicted multiplex
proposals by fm broadcasters to provide secondary services for hire would meet with stiff
opposition from local common carriers.
All that I am authorized to say as counsel for
the Committee on Manufacturers Radio Use is
that a request will be made for a substantial number of exclusive frequencies for uses which will
be conclusively shown to serve the highest public purposes and the interests of the entire population. Whether our request will or will not
involve the fm broadcast band, I cannot say.
The committee petition will be filed in the next
three weeks and will speak for itself.
As an observer of activities in the mobile field
and not speaking in my capacity as counsel to
the committee, it seems to me, however, that the
reallocation of the fm broadcast band is just a
question of when, not whether. The Commission
now has outstanding proposals in the mobile
field that will cut back many types of radio use
formerly found to be in the public interest. How
are those proposals, for example, to be squared
with a substantial non-use of the fm broadcast
band?
Of course, it is no answer for the existing fm
broadcast licensees to suggest that they will meet
the demands for mobile radio service by multiplexing their present facilities and supplying
such service, presumably on a charge basis.
There are existing communications common
carriers in almost every community of any size
who will vigorously resist any such effort and
there is a curious inconsistency in the reasoning
of those who, in one breath, voice their resistance to any reallocation of the fm band for
non-broadcast purposes and, in the next, announce their plans for supplying such service
there.
The manufacturers now are using channels in
the 150 mc area of the spectrum for their twoway, fm mobile communication systems which
must share frequencies with other services.
All FCC Commissioners attended the Hotel
Statler dinner except Comr. John C. Doerfer.
who was in Boston for an address before the
Radio & Television Executive Club of New
England (story page 56).
Effectiveness of industrial mobile radio was
demonstrated in a scale model steel mill built
by the Timken Roller Bearing Co., Canton.
Ohio, and in a slide presentation by Thompson
Products Inc., Cleveland.

Roemer

ROME

of IT&T

Dies

HENRY C. ROEMER, 55. vice president in
charge of administration of domestic divisions
for IT&T, died of a heart attack Nov. 15 while
walking near his home in New York. He had
served the company since 1927, and from 1951
until he assumed his present post in September,
had been president of Federal Telephone &
Radio Co., an associated IT&T company.

WJ1EN

o wonder the Colosseum is in
ruins— folks in Rome would rather
watch WHEN.
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Edward

White

Warns

Over-Expectation

'Accurate1

Against

ASSERTING that "we are engaged in making
better use of electronics, not newspaper headlines," Edward S. White, chief engineer of the
Advanced Development Department of CBSColumbia, admonished fortnight ago that the
public should not expect too many electronicstelevision marvels overnight.
"The rapid advances of electronics and television on the public scene have led the public
to think that all advanced development engineers are blood brothers to Buck Rogers or
Superman, and can come up with their 'comic
strip brand' of electronics wizardry overnight,"
he told a dinner meeting of the Vermont Television Guild.

and development work."
CBS-Co!ortron

at $125

PRICE of $125 has been set by CBS-Hytron
for its new color television picture tube, the
CBS-Colortron, John Q. Adams, vice president
in charge of sales, announced last week. He
said this price will be charged tv set manufacturers for sample 15-inch tubes, comparing
with a cost of $200 for the more complicated
Planar-mask tube. The CBS-Colortron is described as a "revolutionary, low-cost and greatly improved picture tube, simple to mass produce." Itwas first demonstrated at CBS-Hytron's
plant at Danvers, Mass., last month.
THE
UNIVERSITY
of
HOUSTON
announces
a recurrent two-week professional
training course in television production and operation. This course provides an excellent opportunity for
professional personnel to acquire
television skills in the actual operation television station KUHT-TV.
Training is comprehensive; competence in production, direction,
camera operation, lighting, settings,
engineering, film operation, and
sales will result from the intensive
training acquired in this university
short course.
Personnel from the following stations have already been trained at
KUHT-TV:
WWL — New Orleans, La.
KTRH— Houston, Tex.
KTHT — Houston, Tex.
KLPR-TV— Oklahoma City, Okla.
KN0E-TV — Monroe, La.
KSIX-TV— Corpus Christi, Tex.
Course rates are $150 per person.
Dormitory facilities are available.
The University invites inquiries
from station managers. Please contact:
PROFESSOR GEORGE ARMS
KUHT-TV
THE UNIVERSITY OF HOUSTON
HOUSTON, TEXAS
Page 78

•

November 23, 1953

Tv

News

Urged by Motorola Exec.
HOW to work with newspapers on color tv
publicity was the subject of a Nov. 9 statement
to all distributors by Allen Center, Motorola
public relations director. He urged distributors to use their influence with local newspapers,
particularly in the writing of headlines. Much
of the information from authoritative sources
"is substantially correct," Mr. Center wrote,
"but the headlines are often startlingly inacand misleading."
In a curate
suggested
letter for the local distributors
to use in contacting the editors of their local
newspapers, Mr. Center makes the point that
it is not written to influence editorial policy,
but "toward a degree of accuracy in handling
the news which will preclude any inadvertent
hurt to local television business.

in Sciences

"Nothing can be further from the truth. It
is true that television and electronics have made
tremendous strides but behind the startling announcements were always years of research

Color

CHROMATRON production model is displayed by Leonard F. Cramer (1), Avco vice
president and Crosley Radio & Television
general manager, and Richard Hodgson,
president of Chromatic Television Labs,
after signing of franchise agreement giving
Crosley right to manufacture the color tube
[B»T, Nov. 9].
Dr.
Was

Herbert

Ives

Television

Dies;
Pioneer

FUNERAL services for Dr. Herbert E. Ives,
71, a physicist who pioneered in the development of television and color television, were
held last Monday in Montclair, N. J. Dr. Ives,
who died Nov. 13 at his home in Upper Montclair, was associated with Bell Telephone Labs
from 1919 until he retired in 1947.
Prior to joining Bell, Dr. Ives was a physicist
for the Bureau of Standards, the National Electric Lamp Assn. of Cleveland and U. S. Gas
Improvement Co. He served in World War I
in the U. S. Army as an officer in charge of
development of instruments for the Air Service.
Dr. Ives is credited with supervising what is
said to have been the first demonstration of
tel evision on April 1, 1927, when AT&T arranged for a talk by Herbert Hoover in Washington to be seen and heard at the Bell Telephone Labs, in New York. At a demonstration
two months later, color television was shown
for the first time and company officials atthe progress largely to Dr. Ives' researchtributed
efforts.
In 1928 Dr. Ives demonstrated what is
described as the first television using natural
light in place of the large artificial lights previously used and, in 1930, he demonstrated
two-way television, with persons at either end
of the line able to transmit and receive sound
and images. In 1937 Dr. Ives was said to have
transmitted the first motion pictures over a
coaxial cable, demonstrating that network tv
was feasible.

Siragusa Says Price Line Firm
ADMIRAL Corp. last week amplified its stand
to hold the present price line on 1954 tv receivers [B»T, Nov. 16].
President Ross D. Siragusa notified distributors:
"We are now entering the peak television
selling season. Despite price-cutting on overproduced and over-priced competitive lines Admiral confidently anticipates excellent Christmas business. We can see no reason for reducing either distributor or consumer prices.
Our sets now represent greatest values in
industry."

"Specifically, this refers to the writing of
headlines on stories about color television. As
an example, quite recently a nationally circulated Sunday supplement carried a story about
the status of color tv evolution. The story was
essentially accurate in context. But, the headline screamed 'COLOR TELEVISION IS
"Such a headline should have been written to
indicate that color tv is here "experimentally,
rather than imply its presence or imminent apHERE.' pearance inthe majority of U. S. living rooms."
The letter concludes with an offer to contact
at no expense RETMA member "of unimpeachable integrity" to verify authoritatively
reports on color tv.

Philco

Income

Reported

Up

PHILCO Corp. last week reported sales in the
third quarter of this year, totaled $96,649,000
compared with $82,227,000 for the same period
last year. Net income was $3,202,000 or 88
cents per common share after preferred dividends, compared to the 1952 third quarter net
of $1,784,000 or 48 cents per share of common
stock. William Balderston, Philco president,
also said sales for the first nine months of 1953
totaled $335,171,000 and net income $10,102,000 or $2.78 per common share. Non recurring
income from sale of WPTZ (TV) Philadelphia
(to Westinghouse Radio Stations Inc.) and prior
years' adjustments in the second quarter (after
taxes) amounted to $5,316,000 or $1.51 common share. Mr. Balderston predicted a "very
satisfactory" volume of business "for the foreThe Philco
seeable future."board declared a 5% dividend
on the firm's common stock, payable Dec. 23
to stockholders of record Nov. 27. The board
said "in view of this year's satisfactory operating result and the substantial profit realized
from the sale of television station WPTZ," it
felt that a special year end dividend should be
be declared.
The board also declared the regular quarterly dividend of 40 cents on the common,
payable Dec. 12 to stockholders of record
Nov. 27, and the regular quarterly divident of
93% cents on the preferred, payable Jan. 1
to stockholders of record Dec. 15.
DuMont Labs Dividend
ALLEN B. DUMONT Labs, board of directors
last Thursday declared a regular quarterly dividend of 25 cents per share on its outstanding
shares of five per cent cumulative convertible
preferred stock, payable Jan. 1, 1954, to preferred stockholders of record at the close of
business on Dec. 15.
Broadcasting

• Telecasting

BRITISH
UNDER

TV

WOULD

GO

GOVERNMENT'S

COMMERCIAL
CURRENT

T. E. Kruglak, former

Katz Agency

on leave as chairman

of the Journalism

B«T a special report from London

Earl de la Warr, the Postmaster-General,
pointed out in releasing the new statement that
commercial television would not be American
television, but a British form aimed at preserving the sanctity of programs. To observers here,
it is obvious that the Government is trying to
develop a commercial television system as far
removed from the American system as possible,
even at the cost of initiating practices which
American stations discarded in am days.
In brief, the plan is to organize a new public
corporation, presumably non-profit in nature,
which would borrow roughly a million-and-ahalf dollars from the British treasury in order
to finance the erection of tv stations. The corporation would then be empowered to lease the
stations to private operators for specific programs and times of telecasting. Advertisers will
not sponsor programs but be "allowed" a three
or four-minute commercial preceding or following programs.
The sale of time will boil down to a time
franchise system and brokerage of time — two
practices which went out of the window in
the early days of U. S. radio. In practice it
would work out with Package Producer A buying the 8 to 9 strip, producing shows to fill the
time and then in turn selling the preceding and
following announcements.
The Postmaster-General did not specify the
minimum program unit to be sold, which in
turn leaves the door open to a number of forseeable abuses. A Package producer with a
franchise on "pure gold" time — as Paul Adanti
of WHEN [WHEN (TV) Syracuse] used to describe it, would find it more profitable to sell
10 minute units or quarter hour units and then
peddle the adjacencies to different advertisers.
In place of the standard half hour evening show
emphasized in American tv, the program structure of British tv would fall into smaller units.

Broadcasting

• Telecasting

executive

and

presently

Dept., Long Island U., sends

Another problem to be overcome before commercial tv gets underway is that of facilities.
There are approximately three channels available, and at the most room for five stations.
The Post Office is considering the advisability
of moving the taxi transmitter, aircraft navigational aids, and other services out of Band
Three, and opening it for tv. But there would
still be a time lag as the present sets are not
equipped for the new channels, and extensive
conversions would be necessary. Whether the
British viewer is ready to put out the $30 necessary for the converter — and in most sections
install new antenna — is another question, especially when viewed against the truncated programs and other restrictions.
Can't Bid Against BBC
An indication of the type of restriction: The
new corporation cannot bid against BBC for
the telecasting of sporting events. All such
events will be on a pooled basis. Since BBC will
carry the important events, the big impetus of
exclusive telecasting on the commercial system
is eliminated.
Optimistic Government spokesmen predict
that commercial tv will be in operation by next
summer, but this presupposes that the hundreds
of applications for licenses and program facili-

in Lords

A REVOLT by a group of influential
Conservative Peers against the announced Government plan to introduce
ccmmercial tv in Great Britain flared last
Thursday. Motion attacking the plan
was offered in the House of Lords by
Earl Halifax, former Foreign Secretary
and Ambassador to the U. S. He was
supported by various leaders among
whom were Lord Waverly, who as Sir
John Anderson was wartime Chancellor
of the Exchequer, and Lord Reith, former British Broadcasting Corp. Governor.
Reportedly the uprising might force
Prime Minister Churchill to revise his

PLAN

on the present situation in British tv.

A "COMMERCIAL TV" system which is likely to satisfy no one appears to be the result of
the long struggle to provide competition for
BBC. That seems to be the outlook
ENGLAND
in London following the issuance
of the Government white paper on
the television situation.

Agencies Aren't Talking
Advertising agencies are not talking about
the new plan for obvious reasons. Great enthusiasm on their part would inevitably be used
as ammunition in the hot battle which is anticipated when the Government bill is presented
to Parliament. Privately the opinion is that
the Government has straddled the fence quite
successfully by beating American tv over the
head and at the same time bragging about the
British system.
Lest American advertisers start rushing to
London to start lining up time franchises, a
word of caution: The Government plan will
not be submitted to Parliament until after the
first of the year, and a hot battle is expected
with the Labor Party presenting a unanimous
opposition, while the Conservative ranks are
divided. Whether the Churchill Government
will risk a vote on the matter is still a question,
although the party is betting on the antiAmerican phase of the tv policy to keep its
members in line.

account

Rebellion

p!an for allowing the subject to be debated first in the House of Lords because
formidable opinion against it in that
body might prove embarrassing to the
Government when it comes up in the
House of Commons. The motion in
Lords said "the desirablility of an alternative television program" was recognized but "this House regrets that it
cannot approve the proposals of Her
Majesty's Government as outlined in the
memorandum on television policy."
ties already on file — and the
others is yet to come — will be
that time. Whether the new
face the problem BBC has

big rush for the
processed before
corporation will
been battling in

trying to get allocations of steel for transmitters is another question.
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TV's

HIGH

COST

COMMERCIAL

NECESSITATES

SYSTEMS

IN

EUROPE—

MARX

Director of DuMont Labs' Interna tional Division gives a roundup report on television in Europe after his return from a survey of tv there.
POSSIBILITY that economics of television may
a station planned for Rome. The Vatican also
bring about commercial telecasting on a scale
will have its own station, he said. As in Gerfar larger than was ever achieved in radio was
many, the Italian stations are linked by microwave relay and Mr. Marx predicted that by next
reported Wednesday by Ernest A.
EUROPE
Marx, director of the International
year, possibly in conjunction with an all-Europe
Division of Allen B. DuMont Labs,
tv exposition planned for June, an international
European tv network will be functioning.
just back from Europe where he surveyed the
television scene.
First international tv, he said, was at the
time of the Coronation, when BBC pictures
Rumors that commercial tv stations may be
built in Monte Carlo and Saarbrucken were
were relayed across the channel for rebroadcasting in France. A major problem was the
circulating in Europe while he was there, Mr.
Marx said, but he stressed that they were only
fact that the British telecasts employ 405-line
pictures whereas the new French tv system has
rumors and that so far all telecasting on the
Continent is done under government auspices.
819-line images. This was solved, Mr. Marx
explained, by receiving the BBC program on an
England, farthest along in developing television
English receiver in Paris and photographing
of any country in the world outside the U. S.,
with four tv stations and several million rethat image with a French camera for the rebroadcast.
ceiving sets, may add a competitive commercial
service to the present BBC monopoly next year,
Other European countries use 625-line pictures, except Belgium, which has attempted to
if the Parliamentary debate now in progress rematch its video service to its tri-lingual populasults in the expected approval of this innovation.
tion by using a modified version of the French
system
in the west and a modified version of the
Beginning Behind Curtain
other system in the east. As programs from
West of the Iron Curtain, most European
France spill over into Belgium at one side and
countries have at least the beginnings of a teleprograms
from Holland and Germany at the
vision service, although some are very small
other, a four-way receiver has been developed
starts, Mr. Marx reported. The price of sets,
for use by Belgians who want to receive all
roughly $300 to $500, is equivalent to eight
four types of video transmission, Mr. Marx
months' income for the average worker, he said.
reported. Broadcasting has started in Brussels,
Sales are small and in all European countries
but with very low power, 300 watts, and
tv homes can be measured by the thousand —
limited time, he said.
10,000 in this country, 20,000 in that. License
fees from such small numbers of set-owners will
And Elsewhere
not support state tv operation as radio license
Elsewhere, Mr. Marx said, Holland has a
fees have financed the radio broadcast service.
single tv studio in Borsum, outside of AmsterIf tv is to flourish it apparently will either
dam, with a 5 kw transmitter at Utrecht, operahave to go commercial or — much less likely —
ting a few hours two or three days a week.
be paid for out of general taxes.
Switzerland's first tv station now is operating
West Germany, foremost in television on the
experimentally at Zurich, two hours a day, three
Continent, shortly will have seven stations on
days a week. Five stations are planned to cover
the air in Berlin, Frankfurt, Dusseldorf, Hanthe country. Sweden has a 1 kw experimental
over, Hamburg, Weinbiet (Heidelberg), and
station in Stockholm, but with only spasmodic
Munich, Mr. Marx said. These stations will be
programming. Denmark's 500 w tv station in
hooked up by microwave relays which already
Copenhagen is on the air two hours a night,
extend from Hamburg to Frankfurt, he said.
five nights a week. Norway has an experimental
Interest in tv is high in West Germany, he
500 w transmitter, but the funds allotted for tv
are exhausted and things temporarily are at a
said, reporting that during one day in Septemstandstill.
ber more than 60,000 people attended the television exposition at Dusseldorf. Commercial
Turkey has an experimental tv station at the
tv in Germany is probable, he said.
Technical University of Istanbul and plans a
Italy, second to West Germany videowise,
regular tv service. Spain, Portugal and Ireland
have no tv to date. Behind the Iron Curtain,
now has stations operating in Milan, Turin and
Monte Penice, between Rome and Milan, with
there are stations in East Germany, Moscow and
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UNITED PRESS Movietone television service makes its first sale in Asia to Japan
Broadcasting Corp. in Tokyo. The contract
is negotiated by (I to r) Earnest Hoberecht,
UP vice president for Asia; Tetsuro Furugaki, JBC president, and Yoshio Yosklkawa,
tv director of the Japanese firm.
Leningrad. The French are planning a threestation network in Morocco, to operate on the
819-line system used in France.
Programming in Europe today is about on a
par with that in the U. S. in 1946, crude but
making progress, Mr. Marx reported. Much of
the programming is on film, including all
Danish and Italian programs. With 50-cycle
current in place of the 60-cycle in America,
Europeans use a frame frequency of 25 per
second instead of the 30 here, Mr. Marx said.
This creates a slight flicker when the brilliance
is turned up, so most European viewing is done
in darkened rooms, requiring less brilliance on
the screen. Most European sets have 14-inch
or
inch17-inch
sets. viewing tubes, he said, with a few 21Except in Italy, where a quantity of American receivers have been imported, almost all
European tv sets are made in the country where
they are sold, Mr. Marx said. There is a market
for American studio equipment, cathode ray
tubes and some components, like capacitors
and resistors, he reported.
There is some talk of color, but no real interest in it as yet, Mr. Marx said, since the
Europeans want regular tv first, much as we did
some years back.
U. S. Radio

Shows

Dominate

Elliott-Haynes Oct Ratings
FIRST ten evening radio network shows in
Canada during October included leading U. S.
shows piped into Canada, according to the national ratings report of ElliottCANADA Haynes Ltd., Toronto. Leading
were Radio Theatre, rating 22, Our
Miss Brooks 21.6, Amos V Andy 21.4, Great
Gildersleeve 15.2, Arthur Godfrey 15.2, Ford
Theatre 14.3 (Canadian), Suspense 14, The
Tylers 13.8 (Canadian), Wayne & Shuster 13.7
(Canadian), and Radio Show 13.6 (Canadian).
Leading daytime network shows were Ma
Perkins 15, Pepper Young's Family 13.9, Right
To Happiness 13.5, Aunt Lucy 12.2, and Road
of Evening
Life 12. French-language network shows
were led by Un Homme et Son Peche 36.3,
Chanson de I'Escadrille 26, Metropole 23.7,
Tambour Battant 23.7, and Fou Comme Brae
21.7. Daytime leading French-language network
shows were Les Joyeux Troubadours 25 A, Je
Vous ai Tant Aime 25.4, Jeunesse Doree 25,
Francine
Louvain 24.8, and Rue Principale
24.6.
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Unions
In WOL

RELATIONS

Claim

Lockout

Ownership

Shift

Five applications for new am
stations also are to be considered atthe Dec. 4 session of
the Board of Governors.

WASHINGTON, D. C, locals of two unions
were conducting what was termed an information campaign about WOL, that city, following transfer of the station at 1 a.m. Nov. 18
from Peoples Broadcasting Co. to new owners,
Washington Broadcasting Co.

FOUR new tv station applications and five am
applications are to be heard at the 88th meeting
of the Board of Governors of the Canadian
Broadcasting Corp., Dec. 4 at OtCANADA
tawa. Two tv applications, those
of CHEX Peterborough, Ont., and
CFCY Charlottetown, P.E.I. , were deferred
from the last meeting. Two new tv applications
are from CHLT Sherbrooke, Que., and Leopold
Chevalier, both seeking ch. 7 at Sherbrooke.

Union
representatives
were
stationed
in front of termed
the WOL"informants"
studios by
AFTRA and IBEW. The unions claimed their
WOL employes were locked out by the new
owners. The union men left the station at
4 p.m. Tuesday after being notified they would
not be needed after the end of the day.
WOL was off the air the rest of the day but
went into operation under the new owners
with new announcing-engineering employes at
6 a.m. Wednesday.
Couriers were sent by the unions to inform
agencies and advertisers about developments,
union officials stated, claiming the campaign
was showing results.
Charles Dillon, general manager, and Henry
Rau, former Memphis appliance dealer and
president of the new WOL ownership, said
the former employes had been replaced by
combination men.

Seek Power Increases
Power increases for tv stations are being
asked by CJCB-TV Sydney, N.S., on ch. 4,
from 24 kw to 99.5 kw video, and 12 kw to
59.7 kw audio; by CKSO-TV Sudbury, first
independent tv station on the air in Canada,
on ch. 5, from 1.25 kw to 1.74 kw video, and
625 w to 870 w audio; and Central Ontario
Television Ltd., Kitchener, has requested a
directional antenna at height of 501 feet instead
of 202 feet, to give output of 16 kw video instead of 17.9, and 8.45 kw audio instead of
10.72 kw., on its license on ch. 13.
New am stations are being sought by
Camrose Broadcasting Co. Ltd., Camrose, Alberta, 250 w on 1230 kc; by Gibson Bros.
Ltd.. for North Vancouver, 250 w on 1230 kc;
by D. C. Hunt at Cornerbrook, Newfoundland,
1 kw on 600 kc; by Harold J. Reader at Cornerbrook, Newfoundland, for a similar 1 kw
station on 600 kc; and by Daniel Chantal for
a station at Drummondville, Que., for 250 w
on 1340 kc.
5 Ask Name

Changes

Five stations, managed by Northern Broadcasting Co., Toronto, and partly owned by this
organization are requesting changes in corporate name. CJKL Kirkland Lake, CFCH
North Bay, and CKGB Timmins, all owned
by Northern Broadcasting Co., and CKWS
Kingston, and CHEX Peterborough, owned by
The Brookland Co. Ltd., are requesting the
name changes without affecting control of ownership. CFPA Port Arthur, and CKVL Verdun, are requesting change of name from
licensee to corporate organization. Eleven stations are requesting permission to make share
transfers.
CHLO St. Thomas, is asking for transfer of
control of ownership from CHLO Ltd., to
Ernest M. Warwick of Blenheim, Ont. CFOR
Orillia, is requesting a power increase from
1 kw to 5 kw on 1570 kc.

CAB

Accepts

2 Agencies

TWO

MORE Canadian advertising agencies
have been enfranchised by the CanaCANADA dian Assn. of Broadcasters, bringing
the total to 76 agencies. They are
Stevenson & Scott Ltd., Montreal and Toronto,
and Walsh Adv. Co. Ltd., Windsor, Toronto
and Montreal.
Broadcasting
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IDAHO

...Idaho's ONLY
TV Station
Affiliated with
NBC • CBS • DUMONT

After learning Tuesday of the new owners'
employment plans, Peoples directed that all
affected employes receive two-week terminal
pay plus accumulated vacation pay. Sales and
clerical employes were retained at the station.
Affected by the releases were George Bernstein, station manager; George W. Campbell,
program director, and Harold Reed, chief engineer.
Mr. Dillon said the station has adopted a new
program policy based on hit tunes, news as it
happens, and announcements instead of using
disc jockeys.
Gerhard Van Arkle, AFTRA counsel, said
the union was considering filing unfair labor
practice charges with National Labor Relations
Board as well as a civil suit based on a contract clause construed as binding the new owners to the AFTRA contract. IBEW spokesmen
were considering similar action.
Mr. Bernstein said WOL's former employes
had been assured wholesale staff changes were
not contemplated with transfer of ownership.
Evelyn Freyman, head of the AFTRA local,
insisted the union was "not on strike." She said
two announcers had turned down other jobs
after assurance the new owners would not
make radical staff changes.
Washington purchased WOL for $125,000 in
October [B»T, Oct. 19], with FCC approving
the transfer a fortnight ago [B«T, Nov. 16].

Heart of the 5th Market
of The Great Northwest
...Purchasing Center
for a tremendous area
400 miles from any other
metropolitan center or
TV station.

KIDO-TV
BOISE

Authors,

Writers

Units

Set Meet

to Plan Merger

AUTHORS League of America and Screen
Writers Guild will hold a constitutional convention to form one organization of writers
in all fields on Dec. 11 in New York.
The date was set at a three-day meeting in
Hollywood at which representatives of component guilds of the Authors League and a
six-member delegation of the Screen Writers'
Guild established areas of agreement in principle.
Representatives of the Radio Writers Guild
and Television Writers Group agreed that problems affecting radio or tv will be handled in
the East by a joint body.

CHANNEL

7

EFFECTIVE
RADIATED

POWER
Video

S3 kw
26.5 kw

Aural

ANTENNA HEIGHT:
850 ft.
. Above Terrain
Represented
ULAIR

TV

by
Inc.
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WINS

GOLDSMITH

IRE

of electron tubes, and in particular the magnetron class of traveling-wave tubes."
Dr. Harold A. Zahl, director of research,
Signal Corps Engineering Labs, Fort Monmouth, N. J., was named recipient of the Harry
Diamond Memorial Award for 1954 "for his
technical contributions, his long service, and
his leadership in the U. S. Army Signal Corps

Other high awards will go to
Alda V. Bedford, Dr. Robert
R. Warnecke and Dr. Harold A.
Zahl at the annual convention
of the Institute of Radio Engineers in New York next March.
IRE names 76 Fellows.
DR. ALFRED N. GOLDSMITH, noted engineer, last week was designated to receive the
Founders Award of the Institute of Radio Engineers next March during the annual convention of the international society, composed of
more than 35,000 radio engineers and scientists. The Founders Award, given only on special occasions, was one of several IRE honors
whose winners were disclosed last week. At
the same time some 76 scientists and engineers
were named Fellows of the IRE.
Dr. Goldsmith, co-founder of the IRE and
credited with numerous important inventions in
the radio, television, color television, phonograph, and motion picture fields, was nam;d to
receive the Founders Award "for outstanding
contributions to the radio engineering profesion through wise and courageous leadership in
the planning and administration of technical
developments which have greatly increased the
impact of electronics on the public welfare."
Formerly with General Electric Co. and Marconi Wireless Telegraph Co. of America, he was
associated with RCA from 1919 to 1933 in various capacities, including director of research
department, chief broadcast engineer, vice president of RCA Photophone, and vice president
and general engineer of RCA. He subsequently
has been a consulting engineer. He has been
editor of the IRE continuously since the society
was formed in 1912, except for one year when
he was president. He also was secretary from
1918 to 1927.
Other IRE award winners named last week
included:
Alda V. Bedford, RCA Labs Div., was designated to receive the Vladimir K. Zworykin Television Prize Award for 1954 "for his contributions to the principle of mixed highs and its
application to color television." This award is
presented annually to engineers judged to
have made the most important contributions to
electronic television.
Dr. Robert R. Warnecke, technical dircetor
of Companie Generale de Telegraphie Sans Fil,
Paris, was given the IRE's Morris Liebman
Memorial Prize "for his many valuable contributions and scientific advancements in the field

For

research program."
The awards will be presented at IRE's annual
banquet at the Waldorf-Astoria Hotel in New
York next
March 24,
during theof society's
national convention.
Presentation
awards and
citations to the newly named Fellows — highest
membership grade offered by IRE and bestowed
only by invitation upon those who have made
outstanding contributions to radio engineering
or allied fields — will be made at the same time.
Recipients of the Fellow award are as follows:
Foreign
D. C. Espley, Chief Engineer, Telecommunications Research Laboratories of the General Electric Co. Ltd., North Wembly, England; A. W.
Montgomery, Standard Telephones and Cables,
London; Yasujiro Niwa, President, Tokyo Electrical College, Tokyo; M. J. H. Ponte, Director,
Compagnie Generale de Telegraphie Sans Fil,
Paris; Herre Rinia, Director of Research, Philips
Research Labs. N.V., Philips Gloeilampenfabrieken, Eindhoven, Netherlands.
Canadian
J. E. Hayes, Chief Engineer, Canadian Broadcasting Corp., Montreal; George Sinclair, Associate Professor, University of Toronto, President,
Sinclair Radio Labs., Toronto; B. R. Tupper,
Manager and Chief Engineer, Northwest Telephone Co., Vancouver, B. C.
United States
E. I. Anderson, Assistant Manager, Industry
Service Lab., RCA Labs., New York; A. V. Astin,
Director, National Bureau of Standards, Washington; W. F. Bailey, Engineer, Hazeltine Corp.,
Little Neck, N. Y.; D. S. Bond., Research Engineer, RCA Labs., Princeton; M. R. Briggs, Manager, Missile Ground Control Engineering, Westinghouse Electric Corp., Baltimore; I. F. Byrnes,
Vice President of Enginering, Radiomarine Corporation of America, New York; Madison Cawein,
Consultant, Diamond Power Corp., Lancaster,
Ohio; P. R. Mallory and Company Inc., Indianapolis; J. G. Chaffee, Technical Staff, Bell Telephone Labs., New York; Britton Chance, Director, Johnson Research Foundation, U. of Pennsylvania, Philadelphia;
Marvin Chodorow, Associate Professor, Stanford U., Stanford, Calif.; D. H. Clewell, Director,
Field Research Labs., Magnolia Petroleum Co.,
Dallas; R. B. Colton, Major General (ret), U. S.
Army, Washington; M. S. Corrington, Radio Engineer, RCA Victor Div., Camden; P. M. Craig,
Vice President of Engineering, Radio and Television Div., Philco Corp., Philadelphia; C. A. Culver,
Senior Physicist, Southwest Research Institute,
San Antonio; F. M. Doolittle, President and
Treasurer, Connecticut Broadcasting Co., Hartford; W. L. Dunn, Vice President in charge of
Sales and Engineering, Raytheon Television and
Radio Corp., Chicago; N. E. Edlefsen, Director,
Electro-mechanical Engineering Dept., North
American Aviation, Downey, Calif.; M. A. Edwards, Manager of Engineering, X-Ray Dept.,
General Electric Co., Milwaukee; C. L. Engleman,
Captain, U. S. Navy; D. H. Ewing, Director of
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MICHIGAN AP radio trophy goes to WKZO
Kalamazoo for the second straight year.
WKZO News Director Frank Benesh (c)
accepts the award from Milton Greenebaum,
WSAM Saginaw and outgoing president of
the Michigan AP Broadcasters Assn. Lester
Lindow (I), WFDF Flint, donated the trophy
which is awarded annually by MAPBA for
outstanding contributions to the AP.
Research Services, RCA Labs. Div., Princeton;
R. M. Fano, Associate Professor, Massachusetts
Institute of Technology, Cambridge; E. P. Felch,
Technical Staff, Bell Telephone Labs., Murray
Hill, N. J.; J. L. Finch, Design Superintendent,
RCA Communications, New York; R. M. Foster,
Professor of Mathematics, Polytechnic Institute
of Brooklyn, Brooklyn; A. W. Friend, Director of
Engineering and Development, Magnetic Metals
Co., Camden; E. G. Fubini, Supervising Engineer,
Airborne Instruments Lab., Mineola, N. Y.; I. A.
Getting, Vice President; Engineering and Research, Raytheon Manufacturing Co., Waltham,
Mass.; J. E. Gorham (deceased), formerly Chief,
Thermionics Branch, Signal Corps Engineering
Lab., Belmar, N. J.; C. A. Gunther, Assistant
Chief Engineer, Engineering Products Dept.,
RCA Victor Div., Camden; J. P. Hagen, Naval Research Lab., Washington; N. L. Harvey, Chief
Engineer, Sylvania Electric Products, Buffalo;
Walter Hausz, Manager, Development Engineering, General Electric Co., Syracuse; W. D. Hershberger,
Professor
Los Angeles,
Calif.;of Engineering, U. of California,
R. D. Huntoon, Director, Corona Labs., National Bureau of Standards, Corona, Calif.; R. G.
E. Hutter, Head, Physical Research Branch, Sylvania Electric Products, Bayside, N. Y.; J. F.
Jordan, Chief Engineer, Baldwin Co., Cincinnati;
W. R. Koch, Group Manager, RCA Victor Div.,
Camden; J. D. Kraus, Professor of Electrical Engineering, Ohio State U., Columbus; J. B. H.
Kuper, Chairman, Instrumentation and Health,
Brookhaven National Lab., Upton, N. Y.; J. M.
Lafferty, Research Associate, General Electric
Research Lab., Schenectady; J. J. Lamb, Director of Electronic Research, Remington Rand,
South Norwalk, Conn.; Reuben Lee, Advisory Engineer, Westinghouse Electric Corp., Baltimore;
W. D. Lewis, Director of Switching Research,
Bell Telephone Labs., Murray Hill, N. J.; W. W.
Mieher, Department Head, Armament Radar.
Sperry Gyroscope Co., Great Neck, N. Y.; B. M.
Oliver, Director of Research, Hewlett Packard Co..
Palo Alto, Calif.; J. M. Pettit, Associate Professor of Electrical Engineering, Stanford U., Stanford, Calif.
Donald A. Quarles, Assistant Secretary of Defense for Research and Development, Department of Defense, Washington; W. H. Radford
Professor of Electrical Communications, Massachusetts Institute of Technology, Cambridge,
Mass.; Eugen Reisz, New York; T. C. Rives, Manager, General Electric Advanced Electronic Center at Cornell U., Ithaca, N. Y.; General Electric
Co., Syracuse; G. M. Rose Jr., Manager, Advanced
Development Group, RCA Victor Div., Harrison,
N. J.; P. C. Sandretto, Assistant Technical Director, Federal Telecommunication Labs., Nutley,
N. J.; Kurt Schlesinger, Head, Television Research Dept., Motorola Inc., Chicago; A. H.
Schooley, Associate Superintendent, Naval Research Lab., Washington; H. J. Schrader, Manager, Advanced Development FPD, RCA Victor
Div., Camden;
A. C.
Schroeder,G. Television
neer, RCA Labs.,
Princeton;
R. Shaw, EngiChief
Engineer, Tube Department, RCA Victor Div.,
Harrison, N. J.; R. F. Shea, Supervisor, Semiconductor
Applications Engineering, General Electric Co.,
Syracuse;
Samuel Silver, Professor of Engineering Science,
U. of California, Berkeley; E. A. Speakman, General Manager, Fairchild Guided Missile Div.,
Wyandach, N. Y.; W. L. Webb, Manager, Missile
Section, Bendix Products Div., Bendix Aviation
Corp., Mishawaka, Ind.; P. T. Weeks, Wellesley
Hills, Mass.; J. O. Weldon, President, Continental
Electronics Manufacturing Co., Dallas; K. R.
Wendt,vaniaManager,
Advanced
Development.
SylElectric Products,
Buffalo;
E. M. Williams,
Project Engineer, Naval Ordnance Lab., Silver
Spring, Md.: J. R. Wilson, Director, Electronic
Apparatus Development, Bell Telephone Labs.,
Murray Hill. N. Y.; D. E. Wooldridge, President,
Ramo-Wooldridge Corp., Los Angeles.
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Yes, WREC
ts of articles

front!

leads the field in the rich $2 billion

Memphis market. Hooper, Pulse and Standard

appearing In this section
are available

Audit & Measurement

Survey unanimously

acclaim WREC-600 as Memphis' top radio
station. Join the list of advertisers who gain

at nominal cost Write to
BR OADCASTING • TELECASTING
llMdtri' 8«rvU<
M nn....i.. It. Wuhlnttoi ». D. a

"better half coverage of both the rural and
metropolitan audience with a single schedule
on WREC. You'll be pleased to learn that rates
today are 10% LESS, per thousand listeners,
than in 1946. For choice fall and winter availWREC
MEMPHIS

REPRESENTED

NO.

abilities call your Katz man today.

1 STATION

BY THE KATZ

AGENCY

. . . Affiliated with CBS Radio— 600 KC— 5.000 Watts

HEIGHT
COUNTS

WAVE-TV

MOST!

Delivers:

66.7%

GREATER COVERAGE
than any other television station
in Kentucky and Southern Indiana!

AREA

19.8%

GREATER CIRCULATION
than the area's leading
NEWSPAPER!

627.3%

GREATER CIRCULATION
than the area's leading
NATIONAL
MAGAZINE!

In VHF

television, Tower

Height is the most

important factor in "reaching out" to fringe
areas. Low Channel is next most important
and Power is third.
WAVE-TV's

tower soars 1585 feet above sea

level — 419 feet higher than Louisville's other
VHF station!
WAVE-TV

is Channel 3 — the lowest in this

area
WAVE-TV radiates 100,000 watts of power —
the maximum permitted by the FCC for
Channel 3/
Write direct or ask your Free & Peters Colonel
for all the facts about WAVE-TV's tremendous
new coverage and about the great WAVE-TV
television market.
According to FCC curves, WAVE-TV
now effectively reaches 85.5% more
square miles than previously . . .
54.6% more people . . . 51.5%
I more Effective Buying Income — .
gives you far greater coverage than
any other TV station in this area!

mm
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WAVE-TV

FIRST IN KENTUCKY
Affiliated with NBC, ABC, DUMONT
Free & Peters, Inc., Exclusive National Representatives
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A Radio Free Europe story

Needling

the

Reds

by

Radio

LATE in August, Radio Free Europe in New York received a
report from its Frankfurt correspondent that the women of the
small Czech village of Skalsko, rebelling at doing their washing
by hand, had badgered their husbands into making 40 washing
machines for them from parts used at the agricultural repair shop
where they worked. The theft was discovered and the men were
subjected to grueling questioning by the police, but the wives
refused to give up the washing machines and the Communist police
let the whole matter drop. This unusual outcome prompted Rita
Whearty of the Free Europe Press Dept. to take the story to NBC
as a feature news item.
News of the World editors liked the story and that night a
nation-wide audience heard W. W. Chaplin tell it.
Immediately after the broadcast, Morgan Beatty at NBC Washington received a phone call from Ripon, Wis. W. A. Royce of
the Speed Queen Corp. wanted to match those 40 Skalsko makeshift washing machines with new American models "if Radio Free
Europe could figure out how to transport them anywhere behind
the Iron Curtain." When the offer was relayed to Radio Free
Europe, a special meeting was held. It seemed that the offer had
an enormous propaganda potential for Radio Free Europe broadcasts and even though FRE had never been able to get anything
behind the Iron Curtain except messages by balloon and radio,
there was always the possibility. That night News of the World
broadcast "Radio Free Europe accepts Mr. Royce's offer with thanks
and will make every effort to effect delivery."
The first thing to do was find out the letter of the Czechoslovak
law and to comply with it. RFE found out that as of Sept. 1, 1953,
gift packages from abroad will be admitted only if accompanied
Broadcasting
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by an import license which the receiver inside Czechoslovakia
must obtain and mail out to the donor. In order not to compromise
the workers of Skalsko, RFE selected 40 Czech and Slovak villages from all sections of the country and prepared a letter for
the Speed Queen Corp. to send to the Local National Councils
(Communist) offering a washing machine as a free and postpaid
gift to be used wherever it would do the most good in the community and instructing them to obtain the license. No answer
was ever received from any of the 40 letters.
Being fairly certain that this would be the case, the Free Europe
Press went ahead with plans to ship the machines to the Czech
customs house at Eger on the German-Czech frontier. By this time,
Procter & Gamble had contributed 40 cases of Tide. Speed Queen
sent the machines to New York bearing a large banner "Bound
for the freedom-loving people of Czechoslovakia," and the Crusade
for Freedom which supports Radio Free Europe is sponsoring
their transportation across the ocean via U. S. Lines and from
Bremen to Eger by rail. The machines and soap sailed last Tuesday aboard the American Shipper.
In Europe, RFE Munich will take over, supervising the delivery
of the machines to the border. If they are finally refused, they will
be distributed by the Free Europe Citizens Service to Czechs in
the refugee camps of Western Germany.
Since the washing machines left Wisconsin, Radio Free Europe
has regularly reported their progress over the Voice of Free Czechoslovakia.
News of the World neatly recapped the whole project on Nov.
4 when W. W. Chaplin said "Forty washing machines left Ripon,
Wis., today on a long journey of friendship to housewives behind
the Iron Curtain . . . The Red government of Czechoslovakia
may try to stop them, but Radio Free Europe will tell housewives
behind the curtain what we tried to do for them . . . but that we
were stopped by a form of government which depends on forced
poverty to ensure forced subservience."
November 23, 1953
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By Jerry Crowley

WEBSTER doesn't have it, but an advertising man's definition of Utopia might be:
"A state where dreams become realities,
i.e., execution of an advertising campaign
that satisfies everyone."
Two elements of that fanciful campaign
would (1) create and increase national confidence in the product and sponsor and (2)
make the citizens of a community think
favorably of the sponsor's local man first as
their neighbor and then as the representative
of his company, which too often is considered an impersonal giant in a distant city.
No excuse need be made for the millions of
dollars and hours of effort spent on national
advertising, but any campaign will come a
step nearer perfection if it can be pin-pointed
to benefit the local man.
The Metropolitan Life Insurance Co.'s
advertising, according to impartial and recognized authorities, through the years has
done an effective job in meeting point No. 1
above. It now has a promotion aimed to do
a public relations job for the local man and
also serve as a means of explaining how he
can derive greater personal value from the
national campaign.
The promotion is centered on the publicizing of events of national importance by
originating the Allan Jackson-CBS Radio
news program from various cities. The important angle is that all arrangements for
the broadcasts are made so that local Metropolitan men receive complete credit in the
press and from the prominent citizens always
associated with such events for creating the
welcome nationwide publicity.
Guests on the program and groups tied
up with have included Massachusetts Governor Paul A. Dever, Boston, dedication of
Museum of Science; King and Queen of
Cotton, Memphis, Cotton Carnival; General
Mr. Crowley is advertising promotion manager of Metropolitan Life.
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Motors Vice President Harry W. Anderson,
Detroit's 250th Birthday Festival; Judge
Edwin A. Lewis, Philadelphia, Anniversary
of Signing of Declaration of Independence;
Minnesota Governor E. C. Anderson, acceptance of award to Metropolitan by State
Health and Radio Council; Mercantile Bank
President Gale F. Johnston and Postmaster
General Arthur E. Summerfield, St. Louis,
Festival of Progress.
Special salutes to Dallas and Memphis
were made with the respective mayors being
heard as guests. The broadcast also originated in Phoenix as a part of the promotion
announcing the opening of a new Metropolitan office in the city. Two added attractions
there were the placing of a sign on the main
street welcoming Metropolitan to the city
and a 30-minute "Open House" broadcast
over KOOL following the network program
directly from the new office. Leaders in civic
affairs, banking, commerce and industry and
other fields were heard being interviewed
and wishing Metropolitan well in the area.
Metropolitan's Control
Press releases, contacts and general supervision are, obviously, controlled by Metropolitan's advertising promotion office. This
is an asset, rather than a liability. That phase
of the operation might be compared to an
advance man performing details that are
necessary but not to be done by the stars of
a road show.
Metropolitan's own advertising promotion
office supervises the local promotions. The
show in general is handled by Young &
Rubicam.
When approval is given for the broadcast
to originate in a city, the local Metropolitan
man then can contact the group involved on
the basis of, "I think I can arrange to have
my company's
newshave
program
broadcast from here. network
We could
a member
of
your committee tell the nation of your plans,

etc., etc." The value of this type of approach
is clear. He is doing a favor for his fellow
citizens and their community.
All Metropolitan personnel in the area
are then advised of the broadcast to stimulate enthusiasm. Leaflets and window cards
publicizing the broadcast are produced for
distribution to policyholders and the general public.
Charles Oppenheim, CBS Radio sales
promotion and advertising manager, alerts
the outlet to be used and prepares a special
publicity kit for use by the station and newspaper editors. The kit includes transcriptions
made by Mr. Jackson in New York and
copy directed at special audiences on news,
women, sports and sustaining programs for
use in advance of the the date the program
will originate in the city.
Mr. Jackson is also scheduled for radio
and tv interviews. The interviews concentrate on his activities as a correspondent in
this country and abroad but, logically, explain why he is visiting the city.
An attempt is always made to have a news
picture published showing local Metropolitan managers and civic leaders making arrangements for the broadcast. The word
"local" is emphasized because the entire
philosophy of the promotion would be dissipated ifmen from the home office were in
this picture. The aim is to build the local
man in the eyes of his community. He is the
one on the local firing line that should receive credit. Fortunately, Metropolitan is
blessed with officers who appreciate this
reasoning. That, I know, would be close to
Utopia in many companies.
Every national company today is, or
should be, interested in furthering the
thought that its agents are local businessmen
just as the butcher, the baker and the banker
are. That thought could not be better stated
from the public standpoint than in the words
of Atlanta Mayor William B. Hartsfield.
Broadcasting
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The Metropolitan
Radio show

said, "This recognition of Atlanta which will
tell the world of our industrial and general
growth was made possible by the interest of
local Metropolitan men. That is gratifying
evidence that while they are representatives
of a great national company, they are local
businessmen interested in their community
just as all other citizens."
From the company standpoint, a quote
by a Metropolitan manager in the Memphis
Commercial Appeal illustrates how the promotion can help establish the local man as
an individual concerned with his community. It read, "We wanted Mr. Jackson here
for the Cotton Carnival because we wanted
Memphis to know how interested Metropolitan is in our city and the Mid-South."
The local Metropolitan man may offer
Mr. Jackson as a guest speaker at service
club luncheons. In most instances he introduces Mr. Jackson at the luncheon or, with
his colleagues, is recognized for having made
available a speaker who would ordinarily
command a substantial fee. Again, good
will is being built on the local level.
The amount of time devoted on the program to the guest does not interfere with the
regular presentation of the day's news. The
hard news precedes the interview. Mr. Jackson then concludes with a feature related to
the community. He and his assistant, Dick
Roll, have been successful in unearthing interesting facts unknown to the average person which have resulted in additional publicity following the broadcast.
Recordings of the broadcast and photographs made at the studio are made and
given to the local Metropolitan man for personal presentation to the guest. Thank you
letters are sent to the guest and individuals
concerned, by the local manager — not from
the home office.
Metropolitan managers and agents, where
the number permits, are invited to the broad• Telecasting
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Co. uses local originations of its CBS

to give local agents added

Referring to the broadcast from Atlanta, he
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stature in their communities.

cast and a meeting following the program.
The general format of the meeting with local
men is as follows:
A. Talk by station official on value of
radio in general and potential impact of
Metropolitan messages over his station in
particular.
B. Talk by Allan Jackson on experiences
as correspondent followed by question and
answer period on current events. Psychologically, an informal meeting of this type with
local men can give them the feeling of
being on the bench with the coach rather
than up in the stands. Evidence has shown
that following the meetings the local men
have had a more personal interest in the
program. They know Mr. Jackson as a
friend rather than a voice.
C. Talk on Metropolitan's national advertising campaign covering both radio and
magazines with particular emphasis on how
the local man can benefit by personal association with it. It is no strange statement
that a general talk on national advertising is
not necessarily the most popular subject at
a local meeting. The theory of Metropolitan's health and welfare advertising has at
these meetings, however, been accepted
more readily than usual because of the
simple fact that the national advertising has
just been directed to benefit the men present.
That's human nature.
Success Story
One story of how two Chicago agents used
the Jackson program is definitely in the
realm of reality and not theory. They
knocked on doors in a cold canvass and
after identifying themselves as representatives of Metropolitan said, "We'd like to
ask you just two questions: Are you using
the Metropolitan Life Insurance Co.'s 'Good
Hints for Good Health?' We are calling in
conjunction with our company's radio program featuring Allan Jackson from Monday

through Friday on station WBBM.

He gives

you the latest news plus 'Good Hints for
Good Health.' We have some booklets here
which you may have. Here's one called
'Common Childhood Diseases.' On this page
you will see that every childhood disease is
charted — the cause, how it is spread, when
it is spread, how it is controlled, and so
forth. We also have many other booklets on
specific diseases such as. . . . Would you be
interested in having copies? We'll be glad
to bring them to you."
By following up this approach with questions pertinent to the insurance needs of the
particular home for one day a week, they
increased their earnings $4,225 in one year.
That's irrefutable reality.
Allan Jackson's willingness to cooperate
is responsible for much of the success of the
plan. He, too, has the rare faculty of retaining the appeal of a correspondent while
becoming one of the family. One manager
reported, "Allan Jackson made a hit with
Reactions from Metropolitan men have
shown appreciation for the effort to help
everyone."
them locally. One manager wrote, "It is
without a doubt the finest bit of public relations work that has been done by our company in any area where I have been located
during my 19 years." Another, referring to
the talk on national advertising, said, "I feel
certain that such contacts will go a long way
toward selling our men on our health and
welfare advertising." The president of the
Cotton Carnival in Memphis wrote, "The
Metropolitan Life Insurance Co. is certainly
a definite part of our community. We feel
that you are home folks down South."
The promotion is an indication of one
method by which national advertising can be
used to increase the prestige and acceptance
of the local man whose individual efforts are
responsible, to a great degree, for the success or failure of any company.
November 23, 1953
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By J. Frank

Beatty
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THE

ENTRANCE

of uhf television into a

market sets up difficult and brand new management problems that broadcasters have
met with perseverance and ingenuity —
plus, of course, some innovations in technical instruction that startle professional
educators and molders of public opinion.
Since the first commercial uhf station,
KPTV (TV) Portland, Ore., approached its
debut a little over a year ago, telecasters
have been confronted with one of the most
difficult problems facing a new industry. It
is actually a three-ply problem: (1) preparing the public to accept another television
service; (2) explaining the special qualities
of uhf, and (3) stimulating the purchase of
new uhf receivers or conversion gear.
These are promotional problems, aside
from the array of management problems
that harass any new television project, particularly the embryo uhf station.
The situation facing the new uhf station is different in each case. Each market,
too, offers its special conditions.
Numerous techniques and devices have
been used to launch uhf enterprises around
the nation. The results have been astonishingly successful in some cases, disappointing in others. There are areas that
have achieved from 90% to practically
100% uhf saturation in television homes.
Then there are markets that have responded
poorly to intensive promotion of uhf service.
A number of uhf stations have supplied
B*T with summaries of its uhf promotion
techniques. The cumulative package represents an extensive array of methods and
planning. It is not submitted as a crosssection of the best — or the worst — in uhf
operation. Rather it is designed to show
what has been done in a number of cities
in scattered parts of the nation. In some of
the cases only a portion of the campaign is
outlined. In others the promotions are completely reviewed.
The uhf campaigns, as received by B*T,
follow in summary form:
WCAN-TV Milwaukee felt the announcement of its uhf ch. 25 grant last February
was received with "reserved enthusiasm" but
Lou Poller, general manager and largest
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stockholder, had cracked major markets
before with radio ventures.
Within 24 hours he had full-page ads in
both local papers plus eight others in
neighboring cities. A week later a goodwill
luncheon was held for servicemen, dealers
and civic leaders. Ben Adler, president of
Adler Communications Lab., gave a 3V2hour talk about uhf. Then followed what
Mr. Poller and his associates called "Operation Go It Alone." Every conceivable
method of keeping Milwaukee posted on
progress was utilized. When new sets were
sold they carried a WCAN-TV promotion
card. Airplane streamers, billboards, car
cards, newspaper ads and radio announcements were used but still there wasn't any
mad rush towards conversions. Complicating factor
to viewers was the vhf station's
channel
switch.
Dealers Push Uhf
Dealers finally began to mention uhf in
their advertising. The first conversion survey showed 10% already equipped for
uhf. In another month the figure was 16%
of sets. It was somewhere around 20% or
more when the station took the air and now
American Research Bureau shows over 29%
uhf saturation in late October. The figure is
now placed at one out of every three tv
homes after two months on the air. WCANTV ran a newspaper ad in August showing
cost to equip each of the 21 most popular
sets for ch. 25 reception. A primary CBS-TV
affiliation pact was signed Aug. 24.
A strong supporter of the theory that
good programs bring uhf conversions is
J. L. Bowden, station director of WKBNAM-TV Youngstown, Ohio. Shortly after
taking the air last winter on ch. 27, WKBNTV carried the Presidential inauguration,
an event that was thoroughly promoted and
thus served to draw wide interest.
With the nearest vhf stations in Cleveland and Pittsburgh, each 65 miles away,
Youngstown was a logical location for uhf.
With WFMJ-TV going on the air in early
March, the city has gone for uhf in a big
way and the uhf count as of mid-November is placed at 105,000 sets.

ng

Mr. Bowden cites WKBN-TV special
events in listing programming techniques
that bring uhf installations. He said WKBNTV has two camera chains, two slide turrets,
three cameras and much other equipment
not in the original plans.
Warren F. Williamson Jr., WKBN-AMTV president and general manager, said the
tv programming follows the 27-year-old
radio policy. He observed that manufacturers are rapidly overcoming conversion
problems and the public is kept informed
of progress. Power increases are promised
for 1954. The new WKBN radio-tv home
is a two-story plant housing equipment,
studios and offices, with 31,500 square feet
of floor space including 131 rooms. It is
located on a 60-acre site, with a 540-ft. tv
antenna and four-tower radio array.
Leonard E. Nasman, commercial manager of WFMJ-TV Youngstown, is planning an intensive promotion for the 1,000foot tower now being erected for the ch.
73 operation. It will be promoted as "the
highest structure in Ohio" and surrounding
towns will be kept informed as construction
progresses. They will be told, too, of the
improved service to be provided by the
tower.
Mr. Nasman said WFMJ-TV has heavily
promoted its NBC-TV programming and
such events as the All-Star baseball game,
World Series and NBC-TV-NCAA football
games. It has run newspaper advertising
discussing uhf problems such as ways of
installing antennas and need of tubular
lead-ins. It has promoted, too, the solution
of tube trouble in converters through development of new types.
WFMJ-TV takes the air at 7 a.m., he
added, a service that has brought favorable
comment from the industrial populace because of night-shift schedules in the mills.
Last September KTVQ (TV) Oklahoma
City, approached its opening in an established vhf market with this theme — the
station would be "a friendly, sales-minded,
hard-hitting operation." A piece of showmanship centered around the antenna — a
tower located atop the 35-story First NaBroadcasting
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tional Bank, flood-lighted to draw added
attention at night.
According to John Esau, president,
KTVQ's

"all-out conversion-adapter promotion" consisted of a series of projects.
Speakers attended large numbers of dealer
and club meetings. Display pieces were
provided along with 40 full-color 24-sheet
billboards on a cooperative basis. A radio
saturation campaign started Sept. 1 for 60
days, using all seven Oklahoma City stations.
Each radio spot was a music jingle: "Two
and Five, Man Alive, Adapt to ch. 25,"
followed by a tag giving name, address
and phone number of a cooperating dealer
or serviceman. Acknowledging the presence of top-flight competition, Mr. Esau
put the situation this way, "We'll get our
share through some hard selling, through
resourcefulness in building circulation,
through showmanship, through careful
spending. Once we get it we'll keep it
through promotion, and through service to
the advertiser and the viewer."
One of the numerous KTVQ promotion
gimmicks was a Mov-I-Graf card showing
a hunter with a flexible face producing
countless profiles when the card is tapped.
Less than three months after it took the
air in late summer, KAFY-TV Bakersfield,
Calif., reported over 88% of all tv sets
in the signal area had been converted for
ch. 29 reception. Dealers haven't been able
to keep up with calls for sets, strips and
converters, according to the station.
KAFY-TV started out last summer with
a 30-day radio build-up on KAFY, offering
a tv set to the first person who saw the ch.
29 test pattern and had it verified by a
dealer. Radio remotes and news stories highlighted ground-breaking ceremonies and
various steps in the construction.
Radio was used to promote tv personnel
for upcoming local television programs,
syndicated film shows and top network features. Dealers were sent regular progress
bulletins, as were radio stations and newspapers. KAFY and KAFY-TV personalities
emphasized the approach of "Kern County's
Telecasting
Broadcasting

Forty 24-sheet billboards like this were used
by KTVQ (TV) Oklahoma City as part of

intensive conversion promotion in already
established vhf market.

First Television Station." Illustrated talks
were given at service clubs and schools,
describing uhf and the importance of tv to
the area. Regular meetings were held with
dealers and distributors to keep them posted
so they would encourage rapid conversion.
Two newspapers put out special tv issues
at the time of the opening. Logs are sent

TV's programming and personnel problems
had been "met and conquered with the
familiar tools of success, plain hard work

to newspapers in the area. "These are just
a few of the ideas that were used," according to Naum Healy, station manager.
WKNB-TV New Britain, Conn., took the
air last March with only 17,000 sets
equipped to receive ch. 30, according to
Peter B. Kenney, general manager. A fort-

and Yankee ingenuity."
John Shipley, WKNB-TV chief engineer,
provided listeners with basic uhf information, urging them to "demand perfection" in
uhf viewing. "Uhf has set a new standard
of technical excellence," he said, and
ascribed poor pictures to antenna or receiver
trouble.
He pointed to the need of using special
uhf lead-in cables, with a drain-hole where
it enters the wall. He recommended an outside antenna and explained antenna installa-

tion problems this way: "Move the antenna
night ago the number had reached 97,000, '
vertically and horizontally to locate the best
according to Mr. Kenney, who said WKNBNovember 23, 1953
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picture. Do not arbitrarily mount it on the
existing mast unless this proves to be the
spot where best pictures are received."
Once a uhf station goes on the air the
best possible promotion is programming, in
the opinion of John S. Booth, WCHA-TV
Chambersburg, Pa., and WTVE (TV)
Elmira, N. Y.
Before WCHA-TV took the air in September on ch. 46 it faced some interesting
problems — mostly vhf problems. Viewers
were getting pictures from four Washington
and three Baltimore stations plus Johnstown,
Altoona, Harrisburg and Lancaster. Few,
however, could get all 10 of the better
signals available, and there were many "bad
nights,"
to Mr.
due to
mountainsaccording
to the east
and Booth,
mountains
to
the west.
Conversions are moving along nicely,
with a fourth of possibly 50,000 sets now
picking up WCHA-TV. In Elmira the
conversions are estimated at 20,000.
Community-minded, WCHA-TV is mov-

IN THE

BLACK

WHILE engineers were checking and
soldering around the new WBLN (TV)
Bloomington, 111., last week preparatory
to putting out a test pattern, Cecil W.
Roberts, owner and manager, refused to
indulge himself the privilege of uhf television birth pains.
Mr. Roberts had reason to scoff at the
technical troubles that beset installation
engineers, and it was a fortuitous and
unusual reason — WBLN will take the air
with an assured profit.
This ch. 15 outlet has 50 local advertisers under contract, all but three on
a 52-week basis. It hasn't had much time
to go after national accounts but there
are at least a dozen on the books.
Expenses at the station will run over
$100,000 the first year, a modest figure
according to tv standards. The investment runs over a quarter-million dollars,
about par for the uhf course in small and
medium markets.
Like other uhf stations in small markets, WBLN faced the twin problem —
delivering salable tv at low cost. Since
a million-dollar investment and quartermillion operational expense were out of
the question, Mr. Roberts decided to bring
in experienced radio personnel from several of his radio stations (KCLO Leavenworth; KCRB Chanute, Kan.; KREI Farmington, KNEM Nevada and KCHI Chillicothe, Mo.) instead of hiring experienced tv people "with delusions of granAll of these radio men are able to
deur."
double and even triple in brass. There
are no set designers, floor managers, directors, assistant directors or other such
executives.
While promoting its ch. 15 project
thoroughly in the Bloomington-Normal
area, heart of McClean County in Central Illinois, the station devoted special
attention to the need of adjusting operations to the market. It decided to save
"a great deal of money by being inde-

ing into downtown studios for the first time
and plans to keep its two live cameras busy
when the setup is ready, at the same time
cutting down on film programming.
Promotion started last June with weekly
reports to dealers, agencies and advertisers.
"See yourself on tv" visits to dealers started
in early August, the Dage camera feeding
several sets on the floor. Promotion kits
were sent around the area and the community angle was emphasized.
An effective gimmick was a "Bow Tie"
slogan contest. As each uhf set was sold,
the customer filled out a card with a slogan.
Winners were given all-expense weekends
in New York. The contest was heavily promoted, including 10 announcements on
WCHA plus plugs in regular dealer advertising. Dealers were enthusiastic over the
idea.
In Elmira WTVE is ready to start a
Christmas promotion sponsored by GortonCoy, major department store in the city. A
merry-go-round has been installed in one of

AT

START

Roberts. pendent, by choice," according to Mr.
The only network affiliations offered
would cost the station more than enough
to buy strong syndicated programming
for the entire program time, he said, contending that "with the exception of a
few top shows no network offers a
schedule to compare with film available,
particularly since for less than the affiliation fee, line charges, etc., WBLN could
fill its entire schedule with top calibre
film shows including some of the very
shows the network has to offer."
Programming will be limited to four
hours at the start, comprising three hours
of top films and one hour of live programming.
"This may sound like a small, perhaps
even inadequate, operation but after observing some of the major single-channel
vhf operations the management definitely
feels that the small station can, in reality,
deliver smoother production along with
more interesting programs on a lower
budget," according to Mr. Roberts.
While the early schedule will run only
about four hours a day, plans are under
way for all-day service over the weekends
and later the weekday starting hour will
be moved into the afternoon.
All local productions will be handled
in one 20x30-ft. studio, with two cameras
and a zoom lens.
As to conversion, Mr. Roberts claims
practically 100%, since main reception
in the area has been uhf and the first
nearby vhf station has just started.
That's why WBLN approached its recent target date with enough time sold
"to begin operations in the black," he
added. Bloomington and Normal have
a combined population of around 50,000,
with 264,420 in the 250 uv/m contour.
Mr. Robert claims McLean County is
the second richest in the nation, with a
large seed-corn industry as well as manufacturing plants and universities.

the studios for a series of 20 half-hour holiday programs starting the day after Thanksgiving. Coca Cola will give studio audiences
free cokes and a caterer will supply sandwiches.
All through the long months of planning
and the early period of actual programming
Mr. Booth has kept one theme uppermost:
"WCHA-TV and WETV must give them
something they can't get anywhere else."
WRTV (TV) Asbury Park, N. J., opened
its promotion barrage last summer with a
kit for dealers, distributors and servicemen.
A feature is a two-ply financing plan to
stimulate credit sales of tv sets.
Allenhurst National Bank & Trust Co.,
Eatontown, N. J., provided what it called
an "Easy Charge Plan," issuing credit cards
to individuals or families with approved
credit. This card is accepted by stores taking part in the plan, with merchants mailing
sales slips to the bank and the bank in turn
crediting their checking account less 5% or
6% discount. Customers are billed on a
cycle billing basis used by department stores,
with payments either to the bank or to
merchants.
Personal Finance Co. and distributors
qualified dealers for participation in its
credit plan. The dealer phones brief information to PFC, which promptly investigates and reports its credit decision to
the dealer. If approved, the dealer takes
the customer to PFC or gives an introduction card. The customer signs PFC papers,
receives a check which he endorses to the
dealer. The prevailing PFC personal loan
rate is charged.
Theatre of Air
A WRTV brochure calls the station "The
Walter Reade Theatre of the Air," after
the theatre chain operator. "See it clear
because it's near," the brochure advises,
promising
"a new
vista inprograms,
local television."
The
brochure
describes
general
conversion procedure and financing, with a
page of market and coverage data.
A feature of the campaign is a plan by
which dealers, servicemen and distributors
are paid 25 cents by WRTV for each "doorbell ringing" call at homes in an effort to
sell new all-channel sets or to convert existing sets. Another plan provides telephone
girls to contact customers.
WRTV had been informed by Thomas E.
Martin, executive vice president of WEEUTV Reading, Pa., that the door-bell ringing had these results: "Out of approximately
every two calls made by these salesmen, a
conversion or a new set sale is made. From
a percentage viewpoint, about 60% are new
set sales, 30% are conversions, and 10%
WEEU-TV adopted a diversified local
are strips."
program
format, creating such programs as
Meet Your Mayor in which high school and
college students take part, a meet-the-press
type of show called The People's Business,
a weekly R. F. D. Berks (County), and a
Pennsylvania Dutch lore feature. Religious
programs were given a prominent place as
well as man-on-the-street pickups.
Power was increased from 1.4 to 165 kw
last summer and new offices and studios
permitted expanded program service.
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—PROGRAMS
CBS

TV

CITY

& PROMOTION—
ANNIVERSARY

The

On

FIRST anniversary of CBS Television City in
Los Angeles was celebrated on the Nov. 15
telecast of CBS-TV See It Now. With Edward
R. Murrow as narrator, viewers were taken on
a tour of extensive video facilities and shown
the functioning of various parts, in addition to
watching such West Coast-originated programs
as Jack Benny, My Friend Irma, My Favorite
Husband and House Party in rehearsal.
ADV.

BOOKLET

FROM

DECEMBER

XL

THE XL stations (KXL Portland, Ore., KXLYAM-TV Spokane, Wash., KXLF-AM-TV Butte,
KXLL Missoula, KXLJ Helena, KXLK Great
Falls and KXLO Bozeman, all Mont.) have
printed a small booklet to be left with their
advertisers after the salesman has called upon
them. Headed, "Your advertising policy directs a great power!," the booklet lists six basic
rules to help form an effective advertising
policy.

KWTVi

9

Plenty of Bull

OKLAHOMA

FIFTY television directors and timebuyers received a bit of bull from KVTV
(TV) Sioux City, Iowa. Packed in a box
resembling a book titled "A Tail of Sioux
City's" with "What the Dickens?" as
author, was a genuine bull's tail. Instructions on the inside front cover told recipients to "Keep this Tail of Sioux City's
handy to dust off accounts which do not
realize that: . . . Sioux City is America's
34th largest wholesale market ..." A card
tached to the tip of the tail stated that
it's no bull that KVTV sells Siouxland.

COMPLIMENTARY

RAILROAD

go on the air full power, KWTV will cover
the Oklahoma City trading area
from a 300-foot tower with 6 Bay Super Gain
RCA Antenna. 10,000 Watts RCA Transmitter. 55,000 ERP. Availabilities
secured now will have an enormous

PASS

premium value in just a few months.
OKLAHOMA

freight trains. The station adds: "However, you
always get a good ride for your advertising
dollar, and good listening for your dialing
at . . . WWDC."
BABY'S CRY OPENS HOSPITAL
THE CRY of a 2-day old baby, the last to be
born in the soon-to-be closed Methodist Hospital in Fort Wayne, Ind., broadcast by WOWO
there, opened a new $5 million hospital. The
sound of the cry, relayed by wire from the old
hospital to the new Parkview Memorial Hospital, activated a mechanism which opened the
doors during the hospital dedication ceremonies.
FOOTBALL

GAME

TWENTY-SIX Alabama radio stations are
scheduled to carry the annual charity Thanksgiving football game sponsored by WAPI and
WABT (TV) Birmingham with Birmingham
News for the benefit of the Crippled Children's
Clinic. A championship for the Birmingham
area, the game is expected to pull more than
30,000 spectators paying from $2 to $25 a ticket,
the stations report. Sponsorship of the game
for the past 13 years has built and helps support a $2 million hospital for crippled children.
President of the hospital is George Mattison,
president of WILD Birmingham.
Broadcasting
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This is our first step toward providing
advertisers with the greatest TV coverage
in Oklahoma. From December until we

WWDC Washington is sending to its friends a
complimentary railroad pass good on all American railroads — subject to a few regulations.
These are that the pass is not good on clay,
night, fast, or slow trains. But pass is good on
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Advertisers
Harold E. Van Petten, manager of national
advertising for industrial products, B. F. Goodrich Co., Akron, Ohio, named director of advertising for national products division.
John M. (Jack) Richey, Cleveland sales staff,
promoted to sales promotion manager of Simmons Co., N. Y. John Roemer, assistant to
vice president in charge of merchandise and
advertising, promoted to advertising manager,
with headquarters in Chicago.
R. C. (Red) Connell, general sales manager,
appointed director of sales for Norge Division
of Borg-Warner Corp., Chicago, succeeding
H. L. (Red) Clary who resigned.
Robert G. Debnam, vice president, Brisacher,
Wheeler & Staff, S. F., to Van Camp Sea Food
Co., Terminal Island, Calif., as advertising manager.
Agencies
Russell K. MacDougal, account supervisor in
Chicago office of Young & Rubicam Inc., named
vice president.
Cameron Courtney Stineman appointed vice
president of Mitchell WerBell Adv., Atlanta,
Ga. He recently directed his own agency in
Lincoln, Neb.
Rudolph Montgelas, Frank T. Kimball and
Alman J. Taranton elected to partnerships in
Ted Bates & Co., N. Y. Anson C. Lowitz, vice
president, account and creative supervisor,
Foote, Cone & Belding, N. Y., to Bates as account executive.
Richard L. Eastland, manager of the New York
office of Needham, Louis & Brorby, and Edmond C. Dollard, Paul C. Harper Jr. and Walfred C. Johnson, account executives, elected vice
presidents of agency.

Richard S. Smith, Chicago office of O. B. Motter & Assoc., public relations firm, appointed
director of newly-formed public relations department of Adv. Producers Associated Inc.,
Chicago.
John L. Sperling, spacebuyer for Beaumont,
Heller & Sperling, Phila., advanced to media
director.
Charles A. Feld named manager of merchandising department of Cecil & Presbrey Inc.,
N. Y.
Roger Mi Johnson, director of research, Erwin,
Wasey & Co., L. A., adds duties as director of
media.
Pamela Gael to Adolph L. Bloch Adv. Agency,
Portland, Ore., as tv production coordinator.
Gus V. Vignolle and Maury Powell, both L. A.
free lance public relations representatives, have
formed Vignolle & Powell, public relations and
advertising, in Ambassador Hotel, that city.
Telephone number is Dunkirk 5-2333.
Herbert A. Carlson, formerly senior account
executive with Leo Burnett Co., Chicago, has
opened his own office as advertising and public
relations consultant at 626 Skinner Bldg., Seattle 1. Telephone is Main 1217.
Gerard M. Gazlay, formerly advertising and
sales promotion manager for C. G. Conn Ltd.,
Evanston, 111., and previously with WEAW
Evanston, appointed client service director for
Standard National Adv. Agency, Seattle.
Howard Garnitz, formerly with Simmonds &
Simmonds Inc., Chicago, has opened his own
agency, Howard Garnitz Adv., at 236 N. Clark
St., same city.
J. Alden Joice, Goodkind, loice & Morgan, Chicago, appointed director of research and
marketing and assistant to president.
Lawrence Woolf, producer of Quiz Kids and
Down You Go at Louis G. Cowan Inc., Chicago,
production firm, to Schwimmer & Scott Inc.,
Chicago advertising agency, as tv producer.

staff; Albert E. Stoot to outdoor advertising,
and Duane Gordon to art department, N. W.
Ayer & Son, Phila.
Robert Guggenheim, West Coast representative,
William H. Weintraub & Co., moves offices to
Goldwyn Studios, Hollywood. Telephone is
Hollywood 7-5111.
Jack J. Leener, account executive, West-Marquis Inc., L. A., to Stromberger, LaVene, McKenzie, same city, in similar capacity.
Ann Smith, McCall's and Swiss Fabric Group,
to staff of Robert B. Grady, N. Y., advertising agency.
Stations
Boyd Phelps elected vice president and general
manager of WRRR Rockford, 111. Dick Wells,
industrial sales executive of Lew Bonn Co., appointed commercial manager, and John Rhodes
named program director of station. Named to
head promotion department is Mrs. Georgeann
Stemler, and chief engineer is Marvin Moberly,
formerly with WKLJ Sparta, Wis.
Ray Dexter, manager of KNBY Newport, Ark.,
to KVLC Little Rock in same capacity. Glen
H. Robertson, KVLC, transfers to KGKO
Dallas.
H. Needham Smith, account executive with
WBNS-TV Columbus, Ohio, named sales manager with WTRF-TV Wheeling, W. Va.
Don Weldon, account executive, KCOK Tulare,
Calif., promoted to manager. Bob Lee, station
program and sports director, transfers to
KCOK-TV
that city as sports and special events
director.
George H. Larue appointed regional sales manager for Sacramento area by KTVU (TV)
Stockton, Calif. He was formerly sales manager with KFBK-AM-FM Sacramento.

Brice Disque Jr., formerly with Compton Adv.,
NBC and BBDO, returns to Compton Adv. as
member of creative department.

Charles R. Freburg, former program director at
WOC-TV Davenport, Iowa, named administrative assistant to manager in charge of programming for KWWL-TV Waterloo, Iowa. Jack
Turley, former production manager at KOBTV Albuquerque, N. M., named production
manager for KWWL-TV.

George C. Neumann elected vice president of
David J. Mahoney Inc., N. Y.

Robert W. Smyth, formerly with copy department at Leo Burnett Co., Chicago, to Sherman
& Marquette, same city.

Howard W. Maschmeier, formerly general manager of WPTR Albany, N. Y., named assistant
to general sales manager, WFIL Philadelphia.

Charles A. Feld, merchandising staff of Cecil
& Presbrey, N. Y., appointed manager of that
department.

John F. Tucker Jr., Benjamin Foster Co., to
Eldridge Co., Phila., as copywriter.

Foster H. Brown Jr., director of sales promotion at KXOK St. Louis, to KMOX there in
same capacity.

Frank Beuhler, Tom Bodley Art Service, L. A.,
to Brisacher, Wheeler & Staff, S. F., art department.

George (Marshall) Hutchinson appointed program director, WHTN Huntington, W. Va.

Robert M. Greenlee, KERG Eugene, Ore., to
Joseph R. Gerber Adv. Agency, Portland, Ore.

Val Thomas appointed publicity director for
WGAY Silver Spring, Md.

Joe S. Watkins, Minnesota Mining & Mfg. Co.,
to Zimmer, Keller & Calvert Inc., Detroit.

John Dragomier appointed promotion director
of WOOD-AM-TV Grand Rapids, Mich., replacing Bob Garrison, who has been called into
service.

Ted M. White, manager, Beaumont & Hohman
Inc., S. F., named vice president. Hal Falvey,
creative executive, Fuller & Smith & Ross Inc.,
Chicago and Cleveland, to Beaumont & Hohman as head of creative department.

Mort Goodman, vice president in charge, motion picture department, Stodel Adv. Co., L. A.,
has formed Mort Goodman Adv., that city,
with offices at 951 N. La Cienega. Marilu
Turner, chief editor, continuity department,
KECA-TV Hollywood, and Stephen Crowley,
account executive, Richard N. Meltzer Adv.,
S. F., to new agency as timebuyer and account
executive, respectively. Telephone is Bradshaw 2-2491.
Harold L. Maddox, St. Paul radio-tv packager,
to Western Adv. Agency Inc. as manager of
newly opened office at 1655 Scheffer Ave., that
city.
Paul H. Kerr Jr. appointed copy director at
Geare-Marston Inc., Phila.
Lawrence L. Russoniello, Al Paul Lefton Co.,
Phila., forms Anthracite Adv. Agency, Scranton, Pa., of which he is president. I. L. Dailey
is secretary-treasurer.
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George D. Lewis Jr., advertising department
of Remington Rand Inc., N. Y., to Wilson,
Haight, Welch & Grover Inc., Hartford, Conn.,
and N. Y.
John Ball Jr. and Stuart Sneed to copy staff of
John Falkner Arndt & Co., Phila.

Charles Faulkner, WWW
Fairmont, W. Va.,
appointed program director and chief announcer
at WRDB Reedsburg, Wis.

Thomas E. Flynn, formerly copywriter at N. W.
Ayer & Sons Inc., and Roy Van Hook to copy
department of Gray & Rogers, Phila.

Douglas G. Cole, formerly chief engineer at
WFTV (TV) Duluth, Minn., returns to station
in same capacity. He served as chief engineer
at WREX there prior to its merger with WDSM
Superior, Wis.

Robert T. Butler and J. H. Trux Jr. to plans
and merchandising dept.; Dirk Watson to service
dept.; Murray E. Morse Jr. to public relations

Brig. Gen. Clarence P. Talbot, U.S.A.F., ret.,
appointed director of public relations for KCCCTV Sacramento, Calif.
Broadcasting

• Telecasting

Morris C. Barton Jr., formerly with DuMont
Labs, appointed chief engineer, KSLA Shreveport, La.

Advertisement

James A. Lilly, executive producer, KOY-TV
Phoenix, to KBIF-TV Fresno, Calif., as production manager.
From

Don Hix, former member of exploitation department, Universal-International, to KTLA
(TV) Hollywood, as assistant to publicity director Howard Wormser.
Robert Bowman, L. A. tv program packager,
to KHJ-TV there as national account executive. He succeeds Guy Reilly, named local
account executive for station.

6y

where

I sit

Marsh

Joe

Darwin H. Shopoff, Courtland D. Ferguson
Adv. Agency, Washington, to WTTG (TV)
that city, as account executive.
Jim Lyon, newswriter at KOA Denver, promoted to news editor. Carl Sisskind, KHAS
Hastings, Neb., to KOA newsroom.

The

Bruce Palmer, State Dept. information officer
and press attache at U. S. Embassy in Colombo,
, Ceylon, named news
I director for KWTV
1 (TV)
and KOMA
j Oklahoma City. Mr.
p Palmer formerly
I was news director at
! WKY that city.

Keeps

1
j
j

Jack E. Meyers, announcer
at KLY
Oakland, Calif., appointed chief announcer for KOLN
Lincoln, Neb.

Missus

Posted

Ever since our electricity was cut off
last year on account

of me

to mail in the payment,

forgetting
the Missus

has been sort of leery about
me letters to mail.

giving

At first she'd ask if I mailed them,
then double-check my coat pocket at
night. She stopped that, and I figured

Mr. Palmer
Ken Carey account
executive, KFAC Los Angeles, to KM PC
Hollywood in similar capacity.

she was

William E. Heenehan to WSPR and WWLP
(TV) Springfield, Mass., as account executive.

Then

convinced

Pd

learned

my

lesson at last.
yesterday,

I got a postcard at

the office in a familiar handwriting.

I

Don Knowles, advertising display manager for
Bangor (Me.) Evening Commercial, to WABIAM-TV Bangor, as account executive.

turned it over and by golly it was
from the Missus herself! It read:

Russell J. Jensen, former instructor and music
director, Frederick H. Speare Radio School,
Hollywood, and one-time program director,
KPRO Riverside, to KSON San Diego as music
director.

"Thanks, Joe, for mailing my letters."
Well! Looks like she figured I still

Charles (Chuck) Bernard, sales account executive for WINS New York, to WABD (TV)
New York, in similar capacity.
Bob Colville, advertising manager, Byron Jackson Co., Vernon, Calif., and Ted Johnson, onetime member of Kelly-Nason Adv. promotion
department, to KGFJ Hollywood sales staff.
John Scott, WHDH Boston, to WVDA that city,
as disc jockey. Eleanor Barrett, WLSH Lansford, Pa., to sales staff of WVDA.
James L. Holton, press advisor to Gen. James
A. Van Fleet, to WAZL Hazleton, Pa. Dorothy
Beard to station's sales staff.

needed some checking-up and slipped
that postcard in the last batch of
letters for me to mail.
From
check-up

where

I sit, an

occasional

is a good thing. Check-ups

on how tolerant we are of other people's
preferences and tastes, for example. I
like a glass of beer with supper,
may prefer
switch you
"address"

you

cider — but if I try to
to my choice, simply

me with a reminder

of your

rights.

Russ Brown, singer and m.c. at WLWT (TV)
Cincinnati, transfers to station's sales staff.
John E. McLendon, recently discharged from
U. S. Marine Corps, to promotion and merchandising department of KROD-TV El Paso.

Copyright, 1953, United States Brewers Foundation

Betty Bolson, Harry B. Cohen Adv., N. Y., to
KBIG Avalon, Calif., accounting department.
Anthony P. Perry, WRAL
Broadcasting

Raleigh, N. C, to
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WHLM

Bloomsburg, Pa., as announcer.

Guy Aylward, announcer and disc jockey with
WFOY St. Augustine, Fla., to announcing
staff of WMAL-AM-TV Washington.
Jack Metzger appointed continuity director
and Wes Wycoff, announcer, at WTHS-FM
Miami.

Charles A. (Tony) Wakeman, 43, sportscaster
Pf on WOL and WTTG (TV) Washington, died
org' Nov. 17.
Networks
Jack Donahue, account executive, CBS Radio
Spot Sales, S. F., named manager succeeding
Bert S. West, recently transferrd to Columbia
Pacific Radio Network as general sales manager.
Bill Downs, CBS Radio correspondent in Washington, appointed radio network's Rome
respondent, effective Nov. 27.

cor-

George Jenkins, prominent stage, screen, and
television scenic designer, named head of color
television design department of CBS-TV.

WKJFTV

Jack Fields, recently with John Irving Fields
Assoc., N. Y., public relations firm, named exploitation writer for ABC Radio publicity
department, and Myles Eiten, formerly assistant
to chief of copy and continuity at WNEW New
York, appointed
to publicity staff of network's
WABC
New York.

PITTSBURGH'S
p/oneer
UHF television station!
National Representatives: WEED TELEVISION

The

best

way

to

sell

the

KANSAS
FARM
MARKET

John A. Thayer Jr., space salesman for Esquire
Inc. and previously with Reuben H. Donnelly
Corp. in similar capacity, appointed account
executive in sales department of DuMont Television network.
William J. Yonan, member of NBC Central
Division network advertising and promotion
staff, promoted to radio network account executive. Charles Linzer appointed radio network
sales service manager at division.
Jean-Marie
appointed
production
with offices

Beaudet, musician and conductor,
director of program planning and
for Canadian Broadcasting Corp.,
at Ottawa.

James Richards, manager, John Blair & Co.,
S. F., to Don Lee Broadcasting System, Hollywood, as Eastern sales representative, with
offices in N. Y.

STATION
WIBW

CBS RADIO
in Topeka

Ben Ludy, Gen. Mgr., WIBW-KCKN
Hep. Capper Publications, Inc.
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Jim Davis signed by Studio City Television Productions Inc., North Hollywood, to star in
initial
series
the Century. of 52 tv features titled Outlaws of
Manufacturers
Dr. P. S. Christaldi promoted from assistant
manager to manager of Instrument Div. of
Allen B. DuMont Labs. Dr. Christaldi replaces
Rudolf Feldt who has resigned.
Lynn Eaton, formerly sales manager of Bendix
Home Appliances, appointed vice president in
charge of sales, National Co., Maiden and Melrose, Mass. . C. G. Barker, vice president in
charge of sales for Magnecord Inc., named distribution manager of National Co.
David Bell appointed manager of quality control department of Raytheon Mfg. Co., Television &Radio Div., Chicago. He was formerly
manager of quality control at CapehartFarns worth Co., Fort Wayne, Ind. James M.
Flora appointed general manager at Chicago
branch of Raytheon Distributor Inc.
Vernon A. Kamin, previously regional manager
of West Central Division of RCA and formerly
regional sales manager and later merchandising
manager at Motorola Inc., to Zenith Radio
Corp. as central sales manager.
John R. Thompson, manager of electronic sales,
Cinncinnati district, Graybar Electric Co., appointed manager of commercial sales for Hycon
Mfg. Co.
J. Harry DuBois, vice president of engineering,
Mycalex Corp. of America, Clifton, N. L,
elected director.
Fred

J.

Nataly,

copywriter for remotion,placement
Tube sales
Dept.,
proGeneral Electr ic,
Schenectady, N. Y.,

Fil m

appointed supervisor
of replacement sales

for CBS-TV, appointed to Kagran's tv film
production department as associate producer for
Johnny Jupiter tv film series.

FARM

Arthur Ripley, Hollywood writer-director, to
Jack Denove Productions Inc. to write and
direct second Cavalcade of America tv program to be produced by Denove.

Christopher Serpell, BBC Rome correspondent,
appointed BBC chief correspondent in Washington succeeding Leonard Miall who returns
to London.

Robert Max, formerly assistant sales promotion
manager for Welch Grape Juice Inc., N. Y., to
Kagran Corp., N. Y., radio-tv program production firm, as merchandising executive. Dan
Klugherz, previously film production manager

KANSAS

Gil Braun assigned to write and direct 39 fiveminute tv programs, Capsule Mysteries, distributed by Charles Michelson Inc., N. Y.
Glenn Langan, 20th Century-Fox, will star in
series.

John McCormick appointed midwestern sales
manager for Screen Gems, tv subsidiary of
Columbia Pictures Corp. Mr. McCormick
served most recently as general manager of
NBC's WNBK (TV) Cleveland.
Gene Adam, account executive, WDTV (TV)
Pittsburgh, to United Television Programs Inc.
as branch manager of newly opened office, that
city, at 550 Grant St.
Frank Beckwith, Howard Hughes Productions
and Warner Bros., named executive producer
in charge of all commercial and tv film production, International Motion Picture Studios, N. Y.

promotion.
Myles Spector,
U. S. Air Force,
returns
to Insuline
Mr. DuBois
Corp. of America,
Long Island City, N. Y., in charge of company's new product development program.
Robert G. Horner, George Waas and Harold
Merter appointed to Special Products Division
of CBS-Columbia's Long Island City plant
with assignments in color tv receiver design
and production engineering.
CUT

YOURSELF

A SLICE

OF AMERICA'S RICHEST EMPIRE
. Yoti Cob Get A Shore of East Te*os.
by Appointing us Your Spokesman
F R O

"Voice of. Loniyiew".-'.

Broadcasting

Telecasting

Don G. Mitchell, board chairman of Sylvania
Electric Products Inc., named commerce and
industry chairman for 1954 campaign, American Red Cross, N. Y. chapter.
Representatives
Winn Kirby, account executive, O. L. Taylor
Co., N. Y., to Weed & Co., N. Y., in same
capacity.
Nicolas Pitasi, formerly sales representative
with Cleworth Pub. Co., N. Y., on Power
Equipment and Maintenance magazines, appointed to sales staff of N. Y. office of George
P. Hollingbery Co., radio and television station
representative.
Arthur E. Muth, Weed & Co., N. Y., to Free
& Peters, N. Y., as television account executive.
Sheila Joanne Friedman of Headley-Reed Co.,
N. Y., has become engaged to Robert E. Harris,
BAB publicity director. January wedding is
planned.
Program

Services

Herbert J. Goldstein, advertising manager for
Stuart F. Louchheim Co., distributor for Columbia records, replaces Harry Ascola as promotion and merchandising manager in Columbia
Record Division. Mr. Ascola takes over as
district representative.
Charles Burr, musician and writer, to advertising department of Columbia Records, N. Y.,
where he will prepare flyleaf copy and other
promotional and advertising material for
Masterworks Recordings.
Robert Goldeman of script and production
departments of Nova Films, to Sandy Howard
Productions, N. Y., radio-tv production company, as program and agency director.
Heinz Kubica, chief recording engineer for
Television Adv. Assoc., to Nola Recording
Studios, N. Y., as recording engineer.

RCA-5671. High-power triode
for 50-kw
AM transmitters.

The

tube

John LaCerda, president of John LaCerda Adv.
Agency, Phila., elected regional vice president
of Public Relations Management Corp.
Dr. James L, Thomas, former chief of Resistance Measurement Section of National Bureau
of Standards, Washington, appointed chief of
newly-organized Resistance & Reactance Section of Bureau's Electricity Div.
Trade

Associations

Pat O'Brien, radio-tv-motion picture actor, appointed chairman of National Safety Council's
Motion Picture-Television-Radio Committee.
Named vice-chairmen are Gale Storm, co-star
of CBS-AM-TV My Little Margie, and Don
McNeil, host-m.c. of ABC Radio Breakfast
Club.
Howard H. Bell, NARTB assistant to tv vice
president, father of boy, Jeffrey Chandler, Nov.
12.
Broadcasting

• Telecasting

...piftS

iif the

Services
Al Joyce, director of publicity, Gross-Krasne
Inc. and United Television Programs Inc.,
Hollywood, and Mickey Gross, former director
of publicity, Republic Studios, have consolidated their activities to become J & G Enterprises with headquarters at Calif. Studios, that
city.

that

When

it comes

mOftey

bank
to saving money

on

tube power cost, the RCA-5671 is a
real penny pincher. In fact, if you are still using
IJU" ^UJJ 1LLLJ\^JJ_ old-style tubes in the modulator and power
—
amplifier circuits of your 50-kw AM transmitter
it will pay you to convert to the RCA-5671.
Stations* that have made the conversion are
consistently saving over $100 per month on filament power alone
. . . enough to more than pay for the cost of conversion in one year.
And these savings continue to mount up because of the long life of
the 5671. Reports from stations that have changed to these tubes
four to six years ago, show tube life figures of from 35000 to
45000 hours of service . . . another big saving in actual tube cost
per hour of operation.
For economy, performance, and dependability the RCA-5671
is unmatched in the broadcast tube field. Check into the possibility
of converting your 50-kw AM transmitter now, and take advantage of the extra bonus these tubes offer.
'sumon names on request.
for quick delivery on RCA Broadcast tubes, tall your local RCA Tube Distributor.
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_
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Trust M.
(162/3%)
by R. M.principal
Dean. C.
R. Grein andof
Sara
Anderson,
stockholders
Sowela Tv Inc., which dismissed its competitive
application, each have option to purchase 25%
interest or either may purchase 50% interest with
Station Authorizations,
Applications
the others consent. Granted Nov. 12.
Cumberland, Md. — Maryland Radio Corp.
(As Compiled by B • T)
(WTBO), granted uhf ch. 17 (488-494 mc); ERP
19.1 kw visual, 9.55 kw aural; antenna height
above average terrain 1,010 ft., above ground 200
Nov. 12 through Nov. 18
ft. Estimated construction cost $240,508, first
year operating cost $150,000, revenue $175,000.
Post office address 31 Frederick St., Cumberland.
Includes data on new stations, changes in existing stations, ownership changes, hearing
Studio and transmitter location Dan's Rock Mtn.,
cases, rules & standards changes and routine roundup.
8.5 mi. SW of Cumberland. Geographic coordinates 39° 34' 52" N. Lat., 78° 53' 50" W. Long.
Transmitter RCA, antenna RCA. Legal counsel
Abbreviations:
Cohn & Marks, Washington. Consulting engineer
Vilah G. Brooks, Parkersburg, W. Va. PrinciCP — construction permit. DA — directional anmegacycles. D — day. N. — night. LS — local sunpals include President and Treasurer Charles E.
set, mod. — modification, trans. — transmitter,
tenna. ERP— effective radiated power. STL —
Smith (10%), Vice President George H. Clinton
unl. — unlimited hours, kc — kilocycles. SSA —
studio-transmitter link, synch, amp. — synchro(10%), general manager and vice president of
nous amplifier, vhf— very high frequency, uhf —
special service authorization. STA — special temWPAR Parkersburg, W. Va.; Howard L. Chernoff
porary authorization. (FCC file and hearing
ultra high frequency, ant.— antenna, aur.— aural,
(16%), general manager of KFMB-AM-TV San
docket numbers given In parentheses.)
vis. — visual, kw — kilowatts, w — watts, mc —
Diego; Frank
A. Baer
(10%),
of commercial Insurance
Service
Inc.,president
Charleston,
and
Ben ton
K. lawBaer
(12%),
junior
partner
with
Charlesfirm of Campbell, McClintic, James &
FCC Commercial Station Authorizations
Wise. Granted Nov. 12.
Television Station Grants and Applications
Since April 14, 1952
Pittsfield, Mass. — Western Mass. Bcstg. Co.
As of Oct. 31, 1953*
(WBEC),
granted 9.4
uhfkwch. aural;
64 (770-776
mc);height
ERP
Grants
since
July
7
7,
7952:
AM
FM
TV
Total
17.4 kw visual,
antenna
30
536
101
vhf uhf
Licensed (all on air)
above
average
terrain
930
ft.,
above
ground
516
CPs on air
2,479
18
Commercial
184 278
ft. Estimated construction cost $192,000; first
106
CPs not on air
230
Educational
10
16
1214
year operating cost $175,000; revenue $175,000.
Total on air
566
Post office address 30 Eagle St., Pittsfield. Studio
f315
20
Total Operating Stations in U. S. Total
Total authorized
150
545
316
2,479
location 30 Eagle St. Transmitter location Peru
2,603
vhf
uhf
5863
137
285
Applications in hearing
26
Commercial on air
212
59" N. Lat.,
104
187
29' antenna
5
New station requests
415
Rd.
148
73° 03'Geographic
40" W. Long.coordinates
Transmitter42° and
GE.
Noncommercial on air
1
1
2
34
16
Facilities change request
Legal
counsel
Dempsey
&
Koplovitz,
Washington.
781
113
Total applications pending
Consulting
engineer
Paul
Godley
Co.,
Upper
2
6
0
Applications tiled since April 14, 7952:
Licenses deleted in Sept.
Montclair, N. J. Principals include President and
3
2
2
CPs deleted in Sept.
New Amnd.
vhf uhf Total
4621 Treasurer Lawrence K. Miller, Vice President
Donald B. Miller and Clerk Mabel A. White.
Commercial
855
337
674 518 1,1932
Eagle Pub. Co., newspaper publisher, owns 100%
Educational
50
24 26
503
♦Does not include noncommercial educational
fm and tv stations.
of applicant. Granted Nov. 12.
Marinette, Wis. — M&M Bcstg. Co. (WMAM),
Total
905
337
698
544
1.243 4
tAuthorized to operate commercially.
granted
11 (198-204
102 average
kw vis1 turned.
Twenty-three CPs (5 vhf, 18 uhf) have been reual, 61.7 vhf
kw ch.
aural;
antenna mc);
heightERPabove
*
*
*
terrain
450
ft.,
above
ground
574
ft.
Estimated
18
2 One applicant did not specify channel.
construction cost $308,978, first year operating
ing
Am and Fm Summary through Nov.
3 Includes 26 already granted.
cost $150,000, revenue $170,000. Post office address
4 Includes 488 already granted.
Wis. Transmitter locaMarinette,
Park,
In
»
»
*
Radio tion:
Near Oconto,
Wis. Geographic coordinates
Appls.
On
Air
44° 57' 20" N. Lat., 87° 50' 00" W. Long. TransmitCPs Pending
Licensed
Note: Amended processing procedures and reHear137
ter RCA, antenna RCA. Legal counsel Fisher,
vised city priority list (continuing only those
Am
124
182
cities with contested applications) are now in
Washington. ConDuvall
2,485
Wayland,sulting
2,505
17
6
engineer &A. Southmayd,
D. Ring & Co., Washington.
Fm
566
539
3
effect [B-T, Oct. 26].
Principals include President William E. Walker
(50%), president of Beaver Dam Bcstg. Co.
(WBEV Beaver Dam, Wis.), KXGI Inc. (KXGI
Fort Madison, Iowa); Secretary-Treasurer Joseph
Lake Charles, La. — Calcasieu Bcstg. Co. (KPLC)
LauerVice President
(23.33%), Grant
D. Mackin
granted vhf ch. 7 (174-180 mc); ERP 51.3 kw visman
Jr. (3.33%).
was made Frank
possible by
ACTIONS
OF FCC
ual, 27.5 kw aural; antenna height above average
dismissal of competitive application of WMAW
terrain 440 ft., above ground 577 ft. Estimated
Mich. WMAW obtains 20-month opMenominee,
construction cost $250,820, first year operating cost
tion to purchase 20% of WMAM stock for $550 per
New Tv Stations . . .
$175,000, revenue $175,000. Post office address
will reexercised
P. O. Box 1521, Lake Charles. Studio location
option is not
share. ceiveIfan additional
$8,000
to the WMAW
$2,000 paid for
333 Pubjo St. Transmitter location Maplewood
GRANTS
expenses incurred. Granted Nov. 18.
Rd. at Columbia Southern Rd. 4.3 mi. W. of Lake
Miami, Fla. — Lindsey Hopkins Vocation School
Charles.
Geographic
coordinates
30°
13'
43"
N.
APPLICATIONS
of Dade County Board of Public Instruction
Lat., 93° 17' 16" W. Long. Transmitter and antenna GE. Legal counsel Bingham, Collins, Porgranted noncommercial educational vhf ch. 2 (54Orlando, Fla.— Mid-Florida Tv Corp., vhf ch. 9
ter & Kistler, Washington. Consulting engineer
60 mc) ERP 13.8 kw visual, 6.92 kw aural; antenna
(186-192 mc); ERP 103 kw visual, 61.7 kw aural;
Commercial Radio Equipment Co., Washington.
height above average terrain 280 ft., above ground
antenna height above average terrain 553 ft.,
Principals include the following partners: T. B.
309 ft. Estimated construction cost $78,500 (transabove ground 574 ft. Estimated construction
Lanford (33V3%), 50% owner of Red River Valley
mitter to be leased for $1 annually from WTVJ
cost $341,229, first year operating cost $900,000,
Bcstg. Corp., licensee of KRRV Sherman, Tex.,
there), first year operating cost $25,000. Post
revenue $375,000. Post office address 809 Met50% owner of Standard Life Bcstg. Corp., lioffice address Vernon Bronson, 1410 N.E. 2d Ave.,
calf Building, Orlando. Studio and transmitter
censee of WSLI Jackson, Miss., 47.2% owner of
Miami 32, Fla. Studio location: 1410 N.E. 2d Ave.
location 0.9 mi. E of Orlovista, Fla. Geographic
Alexandria
Bcstg.
Corp.,
license
of
KALB
AlexTransmitter location: 244 Biscayne Ave. Geoandria, La., and 48% owner of Radio Station
coordinates
28° 32' 28"
Lat., 81°RCA.
26' 24"Legal
W.
graphic coordinates 25° 46' 35.5" N. Lat., 80° 11'
Long.
Transmitter
and N.antenna
KRMD, licensee of KRMD Shreveport, La.; L. M.
20.5"
W.
Long.
Transmitter
GE,
antenna
GE.
counsel
Cohn
&
Marks,
Washington.
Consulting
Sepaugh (33%%)., 24% owner of the Standard
Legal counsel Krieger & Jorgensen, Washington.
engineer A. D. Ring & Assoc., Washington.
Consulting engineer George F. Adair, Washington.
Life Bcstg. Corp.; R. M. Dean (162/3%), 48% owner
Principals include President Joseph L. Brechner
Granted Nov. 12.
of Radio Station KRMD; and Viola Lipe Dean
(13%), secretary-treasurer-stockholder WGAY
Silver Spring, Md.; Vice President Donn R. Colee
(2>/2%), general manager WLOF Orlando, Fla.;
Secretary Hyman N. Roth (10%), laundry & dry
cleaning; Treasurer ident-stockholder
John W.WGAY Silver
Kluge (12I/2%),
Spring, presand
Mo., and Assistant SecretaryClayton,
KXLW
Treasurer Vasil Polyzois (10%), Washington accountant; Harris H. Thomson (7V2%), vice president-stockholder WHIM Providence, R. I., and
FIRST
AGAIN
Earnest Tannel (2%), WGAY commercial and
operations manager.
Filed Nov. 16.
West Palm Beach, Fla.— WEAT-TV Inc., vhf ch.
12 (204-210 mc); ERP 53.6 kw visual, 28.9 kw aural;
antenna height above average terrain 303 ft., above
ground 335 ft. Estimated construction cost $305,~
BY A RECORD
MARGIN!
—AND
N
237, first year operating cost $205,000, revpnue
$204,750. Post office address P. O. Box 619. West
Palm Beach. Studio and transmitter location 0.9
mi. W & S of West Palm Beach city limits, near
intersection Congress & Lark Rds. Geoeranhic
ship
in
the
agency
field
—
center
of
inAdvertising
Agency Magazine's
coordinates 26° 38' 26.5" N. Lat., 80° 05' 13.5" W.
scribers in agencies now total:
fluence for 98% of all national adverLong. Transmitter and antenna GE. Legal counsubsel Bingham, Collins, Porter & Kistler, Washingtising expenditures.
20% more than Advertising Age
ton. Consulting engineer Page; Creutz, Garrison
&
Waldschmitt,
Washington. Principals include
The
reason?
Only
Advertising
Agency
62% more than Printers' Ink
President James Robert Meachem (35%), owner
297% more than Tide
WEAT Lake Worth, Fla.; Vice President James
Magazine is specifically edited for agency
W. McGaughey (28%), real estate investment and
executives whose time-buying decisions
Never before has any advertising pubretail furniture; Vice President E. H. Cochrane
affect you!
lication won such commanding leader(3.5%), auto
dealer, (1.4%),
and Secretary-Treasurer
Kenneth
J. Horton
attorney and real
estate. Filed Nov. 17.
Bangor, Me. — Maine Bcstg. Co., vhf ch. 2 (54-60
Ill a g a L I II C New York 18,
Advertising
N. Y.
Agency
t 38th St.
mc); ERP 6.07 kw visual, 3.83 kw aural; antenna
M 51 ff 51 7 I n P 48 Wes
height above average terrain 460 ft., above ground
Broadcasting
• Telecasting
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400 ft. Estimated construction cost $194,404.54,
first year operating cost $150,000, revenue $140,960.
Post office address 100 Main St. Studio and transmitter location Broadway, Bangor. Geographic
coordinates
44° 49' 44"
Lat., 68°RCA.
47' 08"Legal
W.
Long.
Transmitter
and N.antenna
counsel, Segal, Smith & Hennessey, Washington.
Consulting engineer Daniel H. Smith, Cape Cottage, Me. Principals include President Adeline
B. Rines (98%), 98% stockholder WLBZ Bangor,
Me., and WRDO Augusta, and majority stockholder WCSH Portland; Treasurer Bessie M.
Blake (1%) and Vice President Kenneth M. Peterson (1%). Filed Nov. 17.
Toledo, Ohio — Great Lakes Bcstg. Co., vhf ch.
11 (198-204 mc); ERP 316 kw visual, 158 kw aural;
antenna height above average terrain 840.5 ft.,
above ground 879 ft. Estimated construction
cost $747,411, first year operating cost $800,000,
revenue $1,000,000. Post office address 620 Security Building, Toledo. Studio location Westwood
Ave. & South Street. Transmitter location 0.65
mi. NE of Curtice, Ohio, on Brown Rd. 0.55 mi.
E of junction with North Curtice Rd. Geographic
coordinates 41° 37' 20" N. Lat., 83° 21' 34.5" W.
Long. Transmitter and antenna GE. Legal counsel Cohn & Marks, Washington. Consulting engineer Jansky & Bailey Inc., Washington. Principals include President Arthur W. Reichert
(15.9%), advertising; Vice President-Treasurer
Wellington F. Roemer (15.9%), insurance; Vice
President John N. Richards (15.9%); Vice President-Secretary Wayne E. Shawaker (15.9%), used
car dealer, and Vice President Harold Anderson
(15.9%), grain elevator operator. Filed Nov. 16.
San Antonio, Tex. — KCOR Inc. (KCOR) uhf ch.
41 (632-638 mc); ERP 16.71 kw visual, 9.17 kw
aural; antenna height above average terrain 471
ft., above ground 540 ft. Estimated construction
cost $199,387, first year operating cost $102,000,
revenue $195,000. Post office address 310 S. Flores
St., San Antonio. Studio and transmitter location
310 S. Flores St., San Antonio. Geographic co25' 18"
N. Lat.,RCA.
98" 29'Legal
40" W.counsel
Long.
Transmitterordinates 29°and
antenna
Prince & Taylor, Washington. Consulting engineer Robert M. Silliman & Assoc., Washington.
Principals include President-Treasurer R. A. Cortex (63.31%), Vice President William P. Smythe
(10.53%), Vice President R. A. Cortez Jr. (8.02%),
and Vice President Kenneth R. Hyman (7.61%).
Filed Nov. 13.
Montgomery, W. Va. — West Va. Tv Corp.. vhf
ch. 2 (54-60 mc); ERP 13.7 kw visual, 8.21 kw
aural; antenna height above average terrain 670
ft., above ground 349 ft. Estimated construction
cost $224,200, first year operating cost $216,000.
revenue $216,000. Post office address % Arnold
M. Vickers, Box 29, Montgomery, W. Va. Studio
and transmitter location 3 miles N of Montgomery. Geographic coordinates 38° 13' 36" N. Lat.,
81° 20' 16" W. Long. Transmitter and antenna
RCA. Consulting engineer William L. Foss. Washington. Principals include WTIP Charleston,
W. Va. (50%); WMON Montgomery, W. Va.
(50%); President Arnold M. Vickers, Dresident
and 33'/?% stockholder WMON; Vice President
Gus Zaharis, president and 25% stockholder
WTIP, and Treasurer Raymond I. Kandel. treasurer and S3Va% stockholder WMON. Filed Nov. 12.
APPLICATIONS

Altec's
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660

out-performs

microphone
them

all!

Small size and light weight make
the 660 perfect for hand use even
COMPACT

though primarily designed for
use on a stand. Over-all dimensions:
4" long and 1-11/16" diameter.
Temperature or humidity and
normal shock have no effect on the

AMENDED

North Little Rock, Ark. — Arkansas Telecasters
Inc. amends bid for new tv station on vhf ch. 11
to
specify
as 615-617
Main St.,
North
Littlestudio
Rock. location
Filed Nov.
3.
Stockton, Calif.— KXOB Inc. (KXOB) amends
application for new tv station on vhf ch. 13 to
specify President Joseph E. Gamble as sole
owner; change ERP to 231 kw visual, 116 kw aural;
transmitter location to 10 miles N of Livermore,
Calif.; studio location to 2263 E. Main St., Stockton; antenna height above average terrain 1,665
ft. Filed Nov. 9.
Stockton, Calif. — Radio Diablo Inc. amends bid
for new tv station on vhf ch. 13 to specify President Leslie Hoffman (50.54%); stockholders Messrs. McCullock, Brown and Eitel (6.89%) each;
ERF 114 kw visual, 72.2 kw aural; studio location 519 E. Market St., Stockton; antenna height
above average terrain 3,172 ft. Filed Oct. 27.
Jacksonville, Fla. — Florida-Georgia Tv Co.
amends bid for new tv station for vhf ch. 12
to change ERP to 316 kw visual, 200 kw aural;
studio and transmitter location to at foot of East
Bay and Georgia Sts., Jacksonville; antenna
height above average terrain to 948 ft. Filed
Nov. 13.
Lexington, Ky. — Bluegrass Bcstg. Co. amends
bid for new tv station on uhf ch. 33 to specify
uhf ch. 18 (494-500 mc); ERP 217 kw visual. 117
kw aural; antenna height above average terrain
597 ft. Filed Nov. 10.
St. Louis, Mo. — 220 Television Inc. amends bid
for new tv station on vhf ch. 4 to specify James
A. Dunaway as treasurer and Lillian K. Shanker
as secretary. Filed Nov. 4.
Wilmington, N. C. — Wilmington Tv Corp.
amends application for uhf ch. 29 to specify vhf
ch. 3 (60-66 mc); ERP 6.1 kw visual and 3.05 kw
aural; antenna height above average terrain 220
ft. Filed Nov. 9.
Cleveland,
Ohio—
Bcstg.
(WHKO)
amends
bid for
new United
tv station
on Co.
uhf ch.
19 to
change antenna height above average terrain to
645.34 ft. Filed Nov. 13.
Ft. Worth, Tex. — W. W. Lechner tr/as Lechner
Tv Co. amends bid for new tv station on vhf ch.
10 to specify vhf ch. 11 (198-204 mc); ERP 286
kw visual, 143 kw aural; antenna height above
average terrain 272.8 ft. Filed Nov. 10.
Broadcasting

ACTUAL SIZE ^

RUGGED

660's performance. It can be
used indoors or outdoors with the
same fine efficiency.

Always dependable, the 660 is modeled
after the famous Western Electric
"Salt Shaker" with the same efficient
pressure unit in a smaller case.
It is ideal for broadcasting and

DEPENDABLE

recording. Its power output level—
57 dbm into a 30 ohm load;
frequency response 30 to 12,000 cps.
Model 660A
11 oz. 30 ohm impedence— $45.00 net
Model 660B 13 oz. 30, 150/250 or
20,000 ohm impedence— $52.00 net

9356 Santa Monica Blvd., Beverly Hills, Calif. • 161 Sixth Ave., New York 13. N.Y.
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Seattle, Wash.— Puget Sound Bcstg. Co. (KVI)
amends bid for new tv station on vhf ch. 7 to
specify studio location as 2007 6th Ave., Seattle.
Filed Nov. 13.
Madison, Wis. — Radio Wisconsin Inc. (WISC)
amends bid for new tv station on vhf ch. 3 to
specify studio location as West Beltline Hwy. at
Hamersley Rd., Madison.
Filed Nov. 13.
APPLICATIONS

DISMISSED

Indianapolis,
— Tvtv Indianapolis
dismissed
bid forInd.new
station on vhfInc.
ch. FCC
8 at
request of attorney. Dismissed Nov. 16.
Lexington, Ky. — J. E. West & C. H. Bingham
d/b as West-Bingham Tv Co. FCC dismissed
bid for new tv station on uhf ch. 27 at request
of attorney. Dismissed Nov. 9.
Lexington, Ky. — Central Kentucky Bcstg. Co.
FCC dismissed bid for new tv station on uhf ch.
64 at request of attorney. Dismissed Nov. 10.
Bogalusa, La. — Miss-Lou Inc. FCC dismissed
bid for new tv station on uhf ch. 69 at request
of attorney. Dismissed Nov. 16'.
Lake Charles, La. — Sowela Tv Inc. FCC dismissed bid for new tv station on vhf ch. 7 at
request of applicant. Dismissed Nov. 10.
Pittsfield, Mass.— Greylock Bcstg. Co. FCC dismissed bid for new tv station on uhf ch. 64 at
request of attorney. Dismissed Nov. 9.
Menominee, Mich. — Green Bay Bcstg. Co. FCC
dismissed bid for new tv station on vhf ch. 11
at request of attorney. Dismissed Nov. 17.
McComb, Miss. — Louis Alford, et al d/b as
Southwestern Bcstg. Co. of Miss. FCC dismissed
bid for new tv station on uhf ch. 31 at request of
applicant. Dismissed Nov. 10.
Houston, Tex. — W. W. Lechner d/b as Lechner
Tv Co. FCC dismissed bid for new tv station on
vhf ch. 13 for lack of prosecution. Dismissed
Nov. 10.
San Antonio, Tex. — Jacob A. Newborn Jr. FCC
dismissed bid for new tv station on uhf ch. 41
at request of applicant. Dismissed Nov. 12.
Existing

Tv Stations .
ACTIONS BY FCC

KCOK-TV
Tulare, Calif.— Sheldon Anderson
granted STA to operate commercially on uhf
ch. 27 for the period ending April 1. Granted
Nov. 12; announced Nov. 17.
WRDW-TV Augusta, Ga. — Radio Augusta Inc.
granted modification of CP for vhf ch. 12 to
change studio location to transmitter location at
Georgia Ave. and Observatory Ave., Augusta,
S. C. Granted Nov. 12; announced Nov. 17.

JL

JACKSON'S
(MISSISSIPPI)

V'VHF

TELEVISION

STATION

WS1I-TV
. . . serves a market' that's really growing. In Jackson alone the population is
up over 60% since 1940 and the per
capita income is up 246% (greatest in
the nation)!

WRBL-TV Columbus, Ga. — Columbus Bcstg.
Co. granted STA to operate commercially on vhf
ch. 4 for the period ending May 15. Granted Nov.
12; announced Nov. 17.
WKJG-TV Ft. Wayne, Ind.— Northeastern Indiana Bcstg. Co. granted STA to operate commercially on uhf ch. 33 for the period ending
Jan. 21. Granted Nov. 6; announced Nov. 17.
WIBW-TV Topeka, Kan.— Topeka Bcstg. Association Inc. granted modification of CP for vhf
ch. 13 to change ERP to 87.1 kw visual and 52.5
kw aural; transmitter location to 1.5 miles W. of
Topeka city limits; antenna height above average
terrain 1010 ft. Granted Nov. 9; announced Nov.
17.
WSEE-TV Swansea, Mass. — New England Tv
Co. FCC deleted existing tv station on uhf ch.
46 at request of attorney. Deleted Nov. 6.
WIAM-TV Lewiston, Me. — Lewiston - Auburn
Bcstg. Corp. granted STA to operate commercially on uhf ch. 17 for the period ending March 8.
Granted Nov. 12; announced Nov. 17.
KETC (TV) St. Louis, Mo.— St. Louis Educational Tv Commission granted modification for
noncommercial educational vhf ch. 9 to change
ERP to 29.5 kw visual, 14.8 aural; antenna height
above average terrain 560 ft. Granted Nov. 10;
announced Nov. 17.
WMUR-TV Manchester, N. H— The Radio Voice
of N. H. Inc. granted modification of CP for vhf
ch. 9 to change ERP to 112 kw visual, 67.6 kw
aural; antenna height above average terrain
1030 ft. Granted Nov. 10; announced Nov. 17.
WBTV (TV) Charlotte, N. C— Jefferson Standard Bcstg. Co. granted modification of CP for vhf
ch. 3 to change aural ERP to 60 kw; antenna
height above average terrain to 1090 ft. Granted
Nov. 9; announced Nov. 17.
KCJB-TV Minot, N. D. — North Dakota Bcstg.
Co. granted modification of CP for vhf ch. 13 to
change studio location to 15-A West Central Ave.,
Minot; antenna height above average terrain 420
ft. Granted Nov. 13; announced Nov. 17.
KOTV (TV) Tulsa, Okla. — Wrather-Alvarez Inc.
granted CP for vhf ch. 6 to change ERP to 100
kw visual and 60.3 kw aural; transmitter location
to 6.4 miles West Northwest of center of Tulsa
and 1.9 miles North of Osage-Tulsa. Granted
Nov. 13: announced Nov. 17.
WNOW-TV York, Pa. — The Helm Coal Co.
granted STA to operate commercially on uhf ch.
49 for the period ending Jan. 5. Granted Nov.
10; announced Nov. 17.
KEYL (TV) San Antonio, Tex. — San Antonio
Tv Co. granted modification of CP and license to
change corporate name to San Antonio Bcstg.
Co. Granted Nov. 9; announced Nov. 17.
PERMIT DELETED
KDIO
(TV)
Davennort,
Iowa.CP— Mel
and
Harold Hoersch. FCC deleted
and Foster
call letters
for tv station on uhf ch. 36 at request of attorney.
Deleted Nov. 18.
APPLICATIONS
KCAF (TV) Fresno, Calif.— John H. Poole tr/as
) John Poole Bcstg. Co. seeks modification of CP
for uhf ch. 53 to change ERP to 460 kw visual,
250 kw aural; transmitter location to On Bear
Mt., 1.7 mi. NW of Squaw Valley, 28.5 miles E
of Fresno; studio location to 1117 N St., Fresno;
change antenna to directional antenna; antenna
height
Nov. 13. above average terrain 2230.9 ft. Filed
WTVH-TV Peoria, 111. — Hilltop Bcstg. Co. seeks
modification of CP for uhf ch. 19 change ERP to
90.8 kw visual, 53 kw aural; transmitter and
studio location to intersection of Stewart and
Leonard Sts., Creve Coeur; antenna height above
average terrain 275.8 ft. Filed Nov. 13.
WKLO-TV Louisville, Ky.— Mid-America Bcstg.
Corp. seeks modification of CP for uhf ch. 21 to
change ERP to 249 kw visual, 127.6 kw aural;
antenna height above average terrain 719 ft.
Filed Nov. 13.
WCNO-TV New Orleans, La. — Community Tv
Corp. seeks modification of CP for uhf ch. 32 to
change ERP to 18.9 kw visual, 10.4 kw aural;
antenna height above average terrain 473 ft.
Filed Nov. 13.
KETC (TV)seeks
University
City, Mo.—
Tv
Commission
modification
of CP St.forLouis
vhf ch.
9 to change ERP to 29.1 kw visual, 14.6 aural;
antenna height above average terrain 559 ft.
Filed Nov. 9.
y, N. Y. — Van Curler
Schenectad
(TV)seeks
WTRICorp.
modification of CP for uhf ch.
Bcstg.
35 to change ERP to 142 kw visual. 74.1 kw aural;
change to directional antenna system; antenna
height above average terrain 994 ft. Filed Nov. 13.
WCAU-TV Philadelphia, Pa.— WCAU Inc. seeks
of CP for vhf ch. 10 to change transmodification
mitter location to Domino Lane & Fowler St.;
antenna
height
above average terrain 1000.. ft.
Filed Nov. 16.
WBAP-TV Ft. Worth, Tex.— Carter Publications
Inc. seeks CP for vhf ch. 5 to change ERP to 100
kw visual, 60 kw aural; antenna height above
average terrain 1072 ft. Filed Nov. 9.
New
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ACTIONS BY FCC
Ottumwa, Iowa— Lee E. Baker, granted 1480
190 ft. Estimated conantenna
kc 500 w daytime:
struction cost $12,750,
first year operating cost
Sole owner of applicant
$53,000, revenue $65,000.
is Lee E. Baker, vice president and stockholder
Post office address 1330
Mo.
of KDKD Clinton,
S.
12. Fremont Ave., Springfield, Mo. Granted Nov.

Alexandria, La. — Winston O. Ward d/b as Rapides Bcstg. Co. (KIMP Mt. Pleasant, Tex. and
KBEL Idabel, Okla.), granted 1270 kc, 500 w daytime. Estimated construction cost $7,900 (transmitter, antenna etc. on hand), first year operating cost $30,000, first year revenue $35,000. P. O.
address Box 990, Mt. Pleasant, Tex. Granted
Nov. 12.
Morningside, Md. — Harry Hayman, granted 1580
kc, 250 w daytime. Estimated construction cost
$9,420; first year operating cost $28,140; first year
revenue $31,200. P. O. address: 4 Duvall St.,
Washington. Mr. Hayman is an electronics
engineer. Granted Nov. 12.
Dickson, Tenn. — Joe M. Macke, granted 1260 kc,
1 kw daytime. Estimated construction cost $40,000, first year operating cost $60,000, first year
revenues $80,000. P. O. address 322 E. 2nd St.,
Covington,tributor ofKy.
Mr. supplies.
Macke is aGranted
farmer Nov.
and dissurgical
12.
Lubbock, Tex. — Texas Telecasting Inc. (KDUBTV Lubbock), granted 1340 kc, 250 w, unlimited
hours of operation; antenna 150 ft. Principals
include President W. D. Rogers Jr. (22.19%);
Vice President Vernice Ford (23%); SecretaryTreasurer W. W. Conley (11%), and others.
Granted Nov. 12.
Springfield, Vt.— Conn. Valley Bcstg. Co. granted tion
1480costkc,
1 kw first
daytime.'
Estimatedcostconstruc$14,930,
year operating
$40,000,
revenue $50,000. Principals include WTWN St.
Johnsbury, Vt. (46%); President-Treasurer E.
Dean Finney (6.7%), president-treasurer and
46.1% urerstockholder
WTWN WIKE
and president-treasand 4.56% stockholder
Newport, Vt.;
Vice President R. M. Adams (0.5%), vice president and 4.4% stockholder WTWN and vice president-1.9% stockholder WIKE and J. Gordon Keyworth (18.8%), president-treasurer- y3 owner
WMNB North Adams, Mass. and majority stockholder WBTN Bennington, Vt. Post office address Box 662, St. Johnsbury. Granted Nov. 12.
Mt. Jackson, Va.— Richard F. Lewis Jr. (WINC
Winchester, Va.; WHYL Carlisle, Pa.; WAYZ
Waynesboro, Pa., and 60% holding in WFVA
Fredericksburg,
granted 790
1 kw daytime. EstimatedVa.),
construction
costkc,$21,650,
first
year operating cost $50,000, first :/ear revenues
$65,000. P. O. address Drawer 65, Winchester,
Va. Granted Nov. 12.
APPLICATIONS
Salina, Kan. — Phillip D. Jackson d/b as Salina
Bcstg. Co., struction
1310cost $15,648,
kc, 1 kw first
daytime.
year Estimated
operating concost
$24,000, revenue $36,000. Mr. Jackson is Vz owner
KTMC McAlester, Okla. and Vz owner KPUY
Puyallup, Wash. Post office address 1109 S. 9
St., Chickasha, Okla. Filed Nov. 9.
Tyrone, Pa.— Cary H. Simpson tr/as Tyrone
Bcstg. Co., 1400 kc, 100 w unlimited. Estimated
construction cost $9,280, first year operating cost
$32,000, revenue $40,000. Mr. Simpson is Vi owner
WKBI St. Marys, Pa., 48% stockholder WFRM
Coudersport, Pa. and 31% stockholder WPXY
Punxsutawney, Pa. Post office address Box 466,
St. Marys, Pa. Filed Oct. 20.
Virginia Beach, Va.— Virginia Beach Bcstg. Co.,
920 kc, 500 w daytime. Estimated construction
cost $15,000, first year operating cost $24,000,
revenue $30,000. Principals in general partnership include J. S. Banks (15%), hotel operator;
J. P. Guzzy (15%), hotel owner; J. L. Hoarty Jr.
(20%); W. W. McClanan Jr. (15%) cleaners and
laundry owner; J. P. Sadler (15%), distributor
and Mort Weiner (20%) NBC employe. Post office address c/o J. L. Hoarty Jr., 7310 Atlantic
Ave., Virginia Beach, Va. Filed Nov. 9.
Existing

Am Stations . . .
ACTIONS BY FCC

WEAS Decatur, Ga.— WEAS Inc. granted CP
to increase power on 1010 kc from 10 kw daytime
to 50 kw daytime. Granted Nov. 18.

WIDE BLANKET COVERAGE,
CONCENTRATED AUDIENCE,
BEST PROGRAM

FACILITIES,

AND NOW—
WATT
OUTPUT!

5000

JOS. WEED & CO.
350 MADISON AVE., NEW YORK,
CAN TELL YOU MORE ABOUT
CHNS
HALIFAX

NOVA

Broadcasting

SCOTIA
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KBTO El Dorado, Kan. — O. A. Tedrick granted
modification of CP to change studio location to
205I2 S. Main St.; change transmitter location
to on U. S. Hwy. 54, approximately 1.5 mi. E. of
city limits. Granted Nov. 13; announced Nov.
17.
KCOV Corvallis, Ore. — Granted modification of
CP to change from 1050 kc, 1 kw daytime to 1240
kc, 250 w unlimited, and subject to condition
that program tests on 1240 kc will not be authorized until station KWIL has commenced program
tests on another frequency and the station will
not be licensed on 1240 kc until KWIL is licensed
on another frequency. Granted Nov. 12.
WOAY Oak Hill, W. Va.— Robert R. Thomas Jr.
granted application to increase power on 860 kc
from 5 kw daytime to 10 kw daytime. Granted
Nov. 18.
APPLICATIONS
KFQD Anchorage, Alaska — William 3. Wagner
tr/as Alaska Bcstg. Co. seeks CP to change from
600 kc, 5 kw unlimited to 730 kc, 10 kw unlimited.
Filed Nov. 16.
KFRB Fairbanks, Alaska — William J. Wagner
tr/as Alaska Bcstg. Co. seeks CP to change from
790 kc, 5 kw unlimited to 900 kc, 10 kw unlimited.
Filed Nov. 16.
KNBY Newport, Ark. — Newport Bcstg. Co.
seeks CP to change from 1280 kc to 730 kc. Filed
Nov. 9.
KLX
Oakland, Calif— Tribune Building Co.
seeks CP to change from directional day and
night to directional night only. Filed Nov. 13.
WMOK Metropolis, 111.— Ft Massac Bcstg. Co.
seeks CP to increase power from 500 w to 1 kw
and change
to oftransmitter
tion at E. of studio
town, location
1200 ft. E.
U. S. Routeloca-45
on M=ssac County Fair Grounds. Filed Nov. 9.
WBSM New Bedford, Mass.— Bay State Bcstg.
Co. sseks CP to increase power from 100 w to
250 w. Filed Nov. 13.
APPLICATION AMENDED
WAVZ New Haven, Conn.— WAVZ Bcstg. Corp.
amends application for CP to change from 1260
kc to 1300 kc to change from daytime only to
unlimited, directional night only. Filed Nov. 16.
New

Fm

Stations . . .
APPLICATION
Hartford City, Ind.— School City of Hartford
City seeks new fm station on ch. 220 (91.9 mc)
with power output of 10 w. Filed Nov. 16.
Existing

Fm Stations . . .
ACTIONS BY FCC
KRON-FM San Francisco, Calif. — Chronicle Pub.
Co. granted modification of CP to change ERP
from 44 kw to 13 kw; antenna height above
average terr.ain from 1200 ft. to 1230 ft. Granted
Nov. 12.
KFAM-FM St. Cloud, Minn.— Times Pub. Co.
granted modification of CP to change FRP from
50 kw to 15 kw. Granted Nov. 12.
WLYC-FM Williamsport, Pa. — Lycoming Bcstg.
Co. granted CP to change from 3.2 kw to 840 w;
antenna height above average terrain from 1260
ft. to 1150 ft. Granted Nov. 12.
APPLICATIONS
KNEV (FM) Reno, Nev.— Everett B. Cobb seeks
modification of CP to change studio and transmitter location to 538 S. Virginia St.; ERP to
2.256 kw; antenna height above average terrain
to minus 687 ft. Filed Nov. 13.
WVAM-FM Altoona, Pa.— The General Bcstg.
Corp. seeks modification of CP to ERP to 405
w; studio and transmitter location to 2727 Albert
Drive; antenna height above average terrain to
minus 344 ft. Filed Nov. 13.
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WCAC (FM) Anderson, S. C— Wilton E. Hall
seeks modification of CP to change ERP to 6.35
kw. Filed Nov. 16.
WHBT-FM Harriman, Term. — Harriman Bcstg.
Co. seeks modification of CP to change antenna
height above average terrain to minus 110.5 ft.
Filed Nov. 16.
Ownership

Changes

ACTIONS

. . .

BY FCC

WHTB Talladega, Ala.— Voice of Talladega Inc.
granted voluntary transfer of control from R. A.
Davidson to Talladega News Pub. Co. through
sale of 80% interest for $35,000. Principals include President-Treasurer Cecil Hornady (65%),
Vice President Elizabeth N. Hornady (10%) and
Alec O. Thomson (25%). Granted Nov. 12.
KFSD-AM-FM-TV San Diego, Calif. — Airfan
Radio Corp. Ltd. granted transfer of control from
Thomas E. Sharp to Roger Revelle, Henry Wood
Shelton and Harrison G. Sloane, voting trustees
for group of stockholders of T.B.C. Tv Co. The
T.B.C. Tv Co. had dismissed application for vhf
ch. 10 and had received an option to purchase
the
interest
Marchone-third
16]. Granted
Nov.for12. about $351,984 [B«T,
WOL-AM-FM Washington, D. C. — Peoples
Bcstg. Corp. (WRFD Worthington, Ohio; WTTM
Trenton, N. J.; WMMN Fairmont, W. Va.)
granted voluntary assignment of license to
Washington Bcstg. Co. for $75,000, with lease of
land and option to purchase for $50,000. Principals include President Henry Rau (80%), former
electrical appliances distributor and Charles E.
Dillon (20r;>. Chief Radio-Tv Branch, Office of
Public fense.
Information,
Office of Secretary of DeGranted Nov. 12.
WLOF Orlando, Fla. — Hazlewood Inc. granted
voluntary transfer of control through sale of
all stock by Joe Sears and Walter C. Shea to
John W. Kluge and 5 others for $149,257. Principals include President Joseph L. Brechner (26%),
secretary - treasurer and stockholder WGAY
Silver Spring, Md.; Secretary-Treasurer John W.
Kluge (25%), president-stockholder WGAY: Mrs.
John W. Kluge (10%), treasurer-stockholder
WGAY: Vice President Vasil Polyzois (20%), accountant, and Horace H. Thomson (15%), vice
president-stockholder WGAY. Granted Nov. 12.
WAUG-AM-FM Augusta, Ga.— Melvin H. Purvis, Chester H. Jones & George O. Nicholson d/b
as Garden City Bcstg. Co. granted voluntary assignment of license and CP to Chester H. jones
& George O. Nicholson d/b as Garden City Bcstg.
Co.
Mr. for
Nicholson
purchases
Mr. Purvis'
interest
$1,400 and
1951 Cadillac
valued50%at
$3,600 and will now own 75%. Mr. Jones retains
his 25'; interest. Granted Nov. 12.
WOPA-AM-FM Oak Park, 111.— Richard Goodman, Mason Loundy, Oak Park Hotel Inc. &
Egmont Sonderling d/b as Village Bcstg. Co.
granted voluntary assignment of license to
partnership of the same name with same
partners. Mr. Sonderling purchases 334% interest from Richard Goodman and Mason Loundy
for $4,000 and will now own 25%. Messrs. Goodman and Loundy will separate their joint interest and each will now own 20%. Granted Nov. 9.
WLBK De Kalb, 111.— De Kalb Radio Stations Inc.
granted voluntary transfer of control to Arnold
M. Fredericks and 5 others through sale of all
stock for $55,000. Principals include President
George Biggar (18.09',), program director WLS
Chicago. Secretary-Treasurer Theodore Stetzer
(22.66%). plastic manufacturer. Granted Nov. 12.
K JAN Atlantic, Iowa — George Basil Anderson
granted voluntary assignment of license to
Nishna Valley Bcstg. Co. for $27,500. Principals
include President Al Hansen (11.11), theatre
manager: Vice President Franklin G. Miller
(11.1%), sales manager KJAN, and SecretaryTreasurer Murry A. Preston (11.1%). There are
six other stockholders comprised of local businessmen, each holding 11.1% interest. Granted
Nov. 12.
KIOA Des Moines, Iowa — Independent Bcstg.
Co. granted voluntarv assignment of license to
Town & Farm Co. (KMMJ Grand Island, Neb.,
KXXX Colby, Kan.) for $150,000. Sale is necessitated by Independent Bcstg. merger with WHO
Des Moines in new tv venture on ch. 13 there.
Principals include President Don Searle (40%),
packager of radio-tv programs and executive
vice president - stockholder KOA-AM-FM-TV
Denver, Colo.; Vice President H. A. Searle (20%),
manufacturer and marketer of petroleum products; Secretary Helen Searle Blanchard (20%),
and Treasurer Herbert HolHster (20%), owner
KBOL Boulder, Colo. Granted Nov. 12.
KTSW Emporia, Kan. — Emporia Bcstg. Co.
granted acquisition of control by Gervis F. Reed
through purchase of 49.63% interest from Robert
B. Reed for $15,000. Mr. G. F. Reed will now
be sole owner. Granted Nov. 9.
KCMO-AM-FM-TV Kansas City, Mo.— KCMO
Bcstg. Co. granted voluntary transfer of control
from Tom L. Evans, Lester E. Cox, Lester L.
Cox and Richard W. Evans to Meredith Engineering Co. and Meredith Syracuse Tv Corp. through
sale of all stock for $2,000,000. Meredith Engineering, licensee of KPNO-AM-TV Phoenix,
Ariz., and owner of WOW-AM-TV Omaha, Neb.,
owns all outstanding stock of Meredith Svracuse
Tv, license of WHEN (TV) Syracuse. Meredith
Engineering in turn is wholly owned subsidiary
of Meredith Pub. Co. (Better Homes & Gardens

and Successful Gardens). Principals in Meredith
Engineering are President E. T. Meredith Jr.,
vice president and 14.65% owner Meredith Pub.
Co., Vice President Fred Bohen, president Meredith Pub. Co. and Secretary-Treasurer Mildred
M. Bohen,
assistant
and Nov.
14.65%12. stockholder Meredith
Pub. secretary
Co. Granted
KBIM Roswell, N. M.— William Paul Brown,
Paul F. Jergins and Vernon Newton Hughes d/b
as Radio Station KBIM granted voluntary assignment of license to Taylor Bcstg. Co. for $55,000.
Principals include President W. C. Taylor (50%),
Vice President Gene Reischman (27.3%), Secretary Homer F. Glover (5.7%), J. Kenneth Smith
(11.3%) and J. Raymond Harris (5.7%). All are
local businessmen. Granted Nov. 12.
WWNC Asheville, N. C. — Asheville CitizenTimes Co. granted transfer of control from Don
S. Elias, R. Stanford Webb and Junius G. Adams,
trustees under the will of Charles A. Webb, deceased, to Asheville Citizen-Times Pub. Co.
through sale of all stock for $2,286,775. Asheville
Citizen-Times Pub. Co. is subsidiarv of Greenville News-Piedmont Co. (WFBC-AM-FMl and
stockholder WMRC-TV Greenville, N. C. Greenville News-Piedmont Co. publishes Greenville
News (morning) and Greenville Piedmont (afternoon) daily newspapers. Principals include
President Charlie Peace, Vice President J. Kelly
Sisk and chairman of the board Roger C. Peace.
Granted Nov. 12.
WSKY Asheville, N. C— Radio Asheville Inc.
granted voluntary acquisition of control by Zeb
Lee through purchase of 83 shares held by
Mildred L. Bamford individually for $43,575.
Radio Asheville purchases and retires 83 shares
held by Mrs. Bamford as executrix of her husband's estate for $43,575. Mr. Lee, former owner
of
Nov.84 12.snares, will now be sole owner. Granted
WHIZ-TV Zanesville, Ohio — Southeastern Ohio
Tv System granted involuntary assignment of CP
for uhf ch. 50 to Clay Littickl Arthur S. Littick,
Ernest B. Graham. Clarence A. Graham and
Anne Littick and Clav Littick, co-executors
under the will of O. B. Littick, d/b as Southeastern Ohio Tv System. Application is for
purpose
of securing
permission
to continue
ness under
the de facto
partnership
of the busisame
name until it is determined what distribution
will be made of O. B. Littick's 25% interest.
Granted Nov. 9.
KVAS Astoria, Ore.— KVAS Inc. granted involuntary assignment of license to William
Ohlmann, receiver for KVAS Inc. Purpose is to
facilitate the ultimate sale of KVAS for benefit
of all creditors. Granted Nov. 13.
WPXY Punxsutawney. Pa. — Jefferson Bcstg.
Co. granted involuntary transfer of control to
. . . Still
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Going

using
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creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW
Economical and efficient medium
covering the mass market.

for
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on the efficient

620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.
AFFILIATED WITH NBC
November 23, 1953

•

Page 99

FOR THE RECORD
program (Colgate Comedy Hour) in color on
Nov. 22 (8 to 9 p.m. EST) by WNBT (ch. 4), for
feeding to NBC network stations for station operating experience, subject to announcement by
originating station at beginning and end of program that this color test (which can be received
in monochrome but not in color on standard tv
receivers) is pursuant to special authorization by
FCC as a test of NTSC technical signal specifications (proposed by NTSC for adoption by Commission). Comrs. Webster and Bartley dissented.
Action Nov. 18.
Bristol, Va. — Appalachian Bcstg. Corp. (WCYB).
FCC, by memorandum opinion and order, denied
petition for "Accelerated Hearing" in re its application and that of Tri-Cities Tv Corp. for
ch. 5. Action Nov. 18.
WHNC-TV New Haven, Conn.— Granted STA
to operate on ch. 8 simultaneously with operation
on ch. 6 for period Nov. 26, 1953, to Feb. 28,
1954, with 10 kw visual power, 6 kw aural; operation on ch. 6 may continue for 30 days after
commencement of operation on ch. 8 but in no
event after commencement of operation on ch.
6 by WRGB Schenectady. Action Nov. 13.
Figure 8 added to am standards — By report and
order, the Commission finalized proposed rule
making of July 10 and amended am broadcast
standards to include a curve — designated as Figure —8 representing values of estimated effective
field at one mile, for 1 kilowatt power output of
simple vertical omnidirectional antennas of various heights, effective 30 days after publication
in the Federal Register. Action Nov. 13.
Indianapolis, Ind. — WLW, WIRE, vhf ch. 8 proceeding. FCC designated for consolidated hearing
applications of WIRE and WLW for ch. 8, said
hearing to be held in Washington on Dec. 18;
further ordered that issues in proceeding may be
enlarged by examiner, on his own motion or on
petition properly filed by party to proceeding and
upon sufficient allegations of fact in support
thereof, by the addition of the following issue:
"To determine whether the funds available to the
applicant will give reasonable assurance that proset forth18. in application will be effectuated."
Action posalsNov.
Lexington, Ky. — American Bcstg. Corp. FCC
designated for hearing in Washington on Dec.
11 application for new tv station on uhf ch. 27.
Action Nov. 12.
WHXY Bogalusa, La.— By order, FCC rescinded
action of July 29 postponing effective date of CP
for new am station on 920 kc, 1 kw daytime and
granted modification of CP to specify transmitter
site and antenna system. Action Nov. 12.
Detroit, Mich. — Burns Ave. Baptist Church
granted extension of authority for period of one
year to transmit religious programs to CKLW
Windsor, Ont. Action Nov. 12.
Oxford, Miss— Ole Miss Bcstg. Co. FCC designated for hearing application for new am station
on 1230 kc, 100 w unlimited and made WCMA
Corinth,
Nov.
18. Miss., party to proceeding. Action
WCBI Columbus, Miss.; Scott County Bcstg Co.,
Forrest, Miss.; Voice of the Confederacy, DeKalb,
Miss. — FCC advised that their applications indicate necessity of consolidated hearing. Scott
County and Voice of the Confederacy seek new
am stations on 550 kc, 1 kw daytime; WCBI seeks
to change from 1340 kc, 250 w unlimited to 550 kc,
500 w night, 1 kw daytime, directional, unlimited.
Action Nov. 12.
WPAT Paterson, N. J. — North Jersey Bcstg. Co.
is being advised that application for acquisition
of positive
control
by Union
& Investment Co. Inc.,
through
sale of Building
50% of stock
from
James P. Walden and First National Bank &
Trust Co., Trustees, indicates necessity of a hearing. Action Nov. 13.
WNDR Syracuse, N. Y. — By order, the Commission removed from hearing docket and granted
application of WNDR for renewal of license;
dismissed renewal application for WNDR-FM as
moot; granted consent to transfer control of
corporation from T. F. Dolan Jr., et al., to Martin
Karig, et al. Action Nov. 13.

partnership of the same name and to include
Emily Morgan Clawater as executrix of the estate
of Dr. Issiah C. Morgan, who owned 11% interest.
Granted Nov. 13.
WRJM Newport, R. I. — Aquidneck Bcstg. Corp.
granted voluntary transfer of control to Milton
E. Mitler through sale of all stock for $22,500.
Mr. Milter is in real estate and president of
American Advertising Assoc., Newark, N. J.
Granted Nov. 12.
KVLB Cleveland, Tex. — Harvard Corra Bailes
& Theodore Franklin Lott d/b as Cleveland
Bcstg. Co. granted voluntary assignment of CP
for new am station on 1410 kc, 500 w unlimited,
directional from T. F. Lott to H. C. Bailes for
$8,452.
H. C.
Bailes assumes
of Mr. station.
Lott's
obligations
in connection
with all
proposed
Granted Nov. 12.
KFYO-TV Lubbock, KGNC-TV Amarillo, Tex.
— Des Plains Radio Bcstg. Co. granted assignment
of CP to parent corporation Globe-News Pub. Co.
for $1,000,000. Globe-News Pub. Co. owns 81%
interest and Globe-News Employes Pool owns
19%. Granted Nov. 12.
APPLICATIONS

^tiaqnecorder
THE PROFESSIONAL TAPE RECORDER
• Unexcelled realistic brilliance and high fidelity.
• Preferred by radio engineers 3 to 1 for
broadcasting.
• Frequency response flat from 50 — 15,000
cps ± 2 db.
• Conversion kits quickly adapt your equipment for all special purposes.
For demonstration, see your
fli^p^l
Classified Telephone Directory under l
''Recorders," or write

Dothan, Ala.— Julian C. Smith, John T. Hubbard and Fred C. Moseley d/b as Dothan Bcstg.
Co. seek voluntary assignment of license to Julian
C. Smith and Fred C. Moseley d/b as Dothan
Bcstg. Co. through sale of V3 interest by Mr.
Hubbard for $33,000. Each partner will now hold
50% interest. Filed Nov. 9.
WBOX Clarksdale, Miss. — Birney Imes Jr. seeks
voluntary assignment of license to his mother,
Mrs. Eunice T. Imes, for $18,575.74. Filed Nov. 9.
WCMW Canton, Ohio— Stark Bcstg. Corp. seeks
involuntary transfer of negative control (50%)
of licensee from J. Irvin Schultz, deceased, to
Geneva P. Schultz and Richard W. Schultz, administrators of the estate. Filed Nov. 6.
KCLX Colfax, Wash. — Eugene Pournelle &
Bradley Kincaid d/b as Whitman County Bcstrs.
seeks voluntary assignment of license to Eugene
Pournelle d/b as Whitman County Bcstrs. through
sale
of Mr. will
Kincaid's
$7,500.
Pournelle
now be50%
soleinterest
owner. forFiled
Nov.Mr.9.
Hearing

Cases
INITIAL DECISIONS

Dept. B-11A • 225 West Ohio Street, Chicago 10, Illinois

Portland, Me.— New tv, vhf ch. 13. FCC Hearingcision
Examiner
Claire W.
Hardy
issued initial
delooking toward
grant
of application
of Guy
Gannett Broadcasting Service (WGAN) for construction permit for new tv station on ch. 13.
The application of Murray Carpenter & Assoc.
for same
Nov.
12. channel was dismissed Nov. 10. Action
Portland, Ore.— New tv, vhf ch. 12. FCC Hearing Examiner Elizabeth C. Smith issued initial
decision looking toward grant of application of
Oregon Television Inc. for new tv station on ch.
12. and denial of the applications of Columbia
Empire Telecasters Inc. and Northwest Television
and Broadcasting Company for same channel.
Action Nov. 17.
Lancaster, Pa— New tv, vhf ch. 8. FCC Hearing Examiner J. D. Bond issued initial decision
looking toward grant of application of WGAL Inc.
for construction permit to change site, increase
power and antenna height, make equipment
change and for regular operation of television
station WGAL-TV on ch. 8; and denial of applicaBroadcasting Co. (WLAN). AcPeoples
tion ofNov.
tion
13.

light
the

way...

OTHER

. . . to extraordinary lighting effects
. . . at extraordinary savings! Rent
whatever you need in specialized display,
theatrical, studio and motion picture
equipment from Jack Frost! For finer
lighting . . . at fewer dollars . . .
for complete lighting service that
includes installation and removal
wherever you are . . .
you're headed the right way . . .

ACTIONS

Bethel, Alaska— Rev. Earl R. Shay is being advised that application for new am station on 930
kc, 105 w unlimited does not comply with rules;
denied request for waiver. Action Nov. 12.
Color Tv— NBC, New York. FCC granted STA
for experimental broadcast of commercial tv

ALLEN

KANEEH

the
JACK

C^le^otLalor

THE

FDR
□ F

AND
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RADIO

SALE

TELEVISION

AND

STATIONS
I
way!
For Foil Information On Rental Equipment Write:

JACK A. FROST, DEPT. B, 234 PIQUETTE AVE.
Detroit 2, Michigan
•
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1 701

K St., IM. W.

Lincoln

Building

• Washington
• New

York

6, D. C, IMA. 8-3233

17, IM. Y., MU.
Broadcasting

7-4242
• Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
Executive Office*
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
P. O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE *

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

KEAR

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Member AFCCE *

LYNNE

C. SMEBY

"Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

JAMES

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

A. D. RING

• Telecasting

& ASSOCIATES

GEORGE

— Established 19SS—
PAUL

GODLEY

CO.

Upper Montcloir, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

Member AFCCE *

GEORGE

Member AFCCE •

Member AFCCE *

711 14th St., N. W.
Washington 5, D. C.

P. MAY

CONSULTING RADIO ENGINEERS

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Sheraton Bide.

Radio & Television

REpublic 7-39*4

Engineers
Washington
6, D. C.
1001
Conn. Ave.
4212 S. Dallas,
Buckner Texas
Blvd.

710 14th St., N. W. Executive 3-5670
Washington 5, D. C.

Member AFCCE •

Member AFCCE*

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE •
GEORGE P. ADAIR
Consulting Radio Engineer*
Quarter Century Professional Experience
Radlo-TelevlslonElectronics-Communications
1610 Eye St., N. W., Wash. 6, D. C
Executive 3-1230 — Executive 3-5SH
(Nights-holidays, Lockwood 5-1819)
Member AFCCE ■

GUY

ROBERT M. SILLIMAN
John A. Meffet — Associate
1405 G St., N. W.

C. HUTCHESON

P. O. Box 32

AR. 4-8721

1100 W. Abram
ARLINGTON, TEXAS

Washington
5, D. C.
Republic 7-6646
Member AFCCE *
WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road— Riverside 7-2153
Riverside, ID.
(A Chicago suburb)

Member AFCCE*

Vandivere,
B. HEFFELFINGER

815 E. 83rd St.

MUNSEY BUILDING DISTRICT 7-8218
WASHINGTON 4, D. C.
Member AFCCE •

WELDON & CARR
Consulting

Member AFCCE*

JOHN

501-514 Munsey Bldg. STerUng 8-0111
Washington 4, D. C.

Craven, Lohnes & Culver

E. GAUTNEY

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

RUSSELL

C. DAVIS

Member AFCCE •

Member AFCCE*

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

Hiland 7010

KANSAS CITY, MISSOURI

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM t TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Me.

Wilmington, N. C. — Wilmington Bcstg. Co.;
Port Bcstg. Co.— FCC designated for consolidated
hearing mutually exclusive applications seeking
new am stations on 1230 kc, 250 w, unlimited;
made WFAI Fayetteville, N. C, party to proceeding. Action Nov. 12.
KNOX Grand Forks, N. D.— By order, the Commission removed from hearing docket and granted application of KNOX for construction permit
to change from 1400 to 1310 kc, increase power
from 250 w to 5 kw, install directional antenna
for night use and a new transmitter, and change
transmitter and studio location. Action Nov. 13.
Eugene, Ore. — Ch. 13 grant made effective. By
order, the Commission dismissed protest of W.
Gordon Allen, permittee of tv station KTVF
Eugene, Ore., against Commission grant on May
14 of construction permit to Eugene Television
Inc. for new tv station in Eugene on ch. 13;
rescinded its action of June 25 in postponing the
effective date of the grant, and made the same
effective immediately.
In so doing, it deleted
Broadcasting

C. McNARY

CARDS

CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

e TOWERS
e
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

JOHN

Member AFCCE*

CO.

TRALA RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealer]
One station in Each city being approached.
Inquiries are really net necessary.
HOLLYWOOD
BOX 11

C. VOGTLE

Professional Engineer
Structural Consultation and Design
Guyed Towers and Antenna Curtains
for the Electronics Industry
Exron, Pennsylvania
paragraph 1 of the initial decision of Sept. 14
which proposed to deny the Allen protest and
substituted
the protestant
following language:
raised by the
is whether"Theor question
not the
grant of the above-entitled application was conto theonly
Commission's
rules to
or these
established
policy, traryand
evidence relating
issues
was
offered
at
the
hearing."
Comr.
Hennock
dissented; Comr. Bartley concurred. Action
Nov. 13.

Tv Hearing Scheduled — St. Louis, vhf ch. 4.
FCC scheduled for hearing in Washington on
Dec. 11 the competing applications of KWK,
KXOK and Missouri Valley Tv Co. for new tv
station on vhf ch. 4. Action Nov. 13.
Tv Hearing Scheduled — Ogden, Utah, vhf ch. 9.
FCC scheduled for hearing in Washington on
Dec. 11 the competing applications of KVOG and
Interstate Bcstg. Corp. for new tv station on
vhf ch. 9. Action Nov. 13.
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CLASSIFIED

ADVERTISEMENTS

Payable in advance.
Checks and money orders only.
Deadline: Undisplayed — Monday preceding publication date. Display — Tuesday
preceding publication date.
Situations Wanted 20<f per word— $2.00 minimum • Help Wanted 25$ per word —
$2.00 minimum
All other classifications 30^ per word — $U-00 minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St. N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
ing • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted
Salesmen
Salesman: Good opportunity for man who can
sell radio in small, single station market in Ohio.
Must be hard worker with ambition to build
good account folio. Box 372A, B-T.
In West Virginia— opening for salesman with opportunity to become sales manager shortly. Need
sober, dependable producer who can sell quality.
Salary open. Good guarantee against commission.
Tremendous opportunity. Box 388A, B-T.
Guaranteed monthly income $400. against 15 percent commission, protected territory, account list
for experienced salesman. Established Illinois
independent offers permanent position, good future for competent worker desiring to advance.
Paid vacation, bonus, sick benefits, companypaid pension plan. Fast growing community in
county with $86,000,000. annual retail sales. Personal interview necessary. Write details of training, experience, age. Box 411A, B.T.
Southern group that operates several stations has
opening for two experienced salesmen that can
sell and still go back the second time. Excellent
money proposition with chance of stepping into
managers positions. Must be experienced, married, sober, and reliable. Write Box 541A, B.T.
Progressive independent in top market near New
York needs salesman with ideas for his accounts.
Guarantee, 15%. Resume to Box 542A, B.T.
Need work
experienced
salesman
to sellKSBW,
top rated
netstation in central
California,
Salinas,
California. Send all information, references and
photo first letter.
Salesman-announcer with car. Excellent opportunity for worker. WSMI, Litchfield, 111.
Salesmen — now calling on radio and tv stations!
Sell our line of call letter specialties. Fast sellers;
big profits. Write RA-TEL, Box 770, Huntsville,
Alabama.
Several salesmen needed for Florida's fastest
growing station with tv affiliation. Contact Myles
Johns, 1337 Seabreeze, Fort Lauderdale, Florida.
Announcers
Opening southwest combination engineer-announcer with emphasis on announcing. Send
details to Box 381A, B-T.
Sports director-announcer-salesman. Can you sell
and call play-by-play sports, or sell and announce? Then good future in top little market in
West Virginia. Send qualifications, salary expected
soonest. Box 389A, B-T.

TOP

Help Wanted— (Cont'd)
Announcer. Some control operating involved.
Experience preferred. Good salary. Pleasant
working conditions. Immediate opening. Central New York network affiliate. Send full details.
Box 450A, B-T.
Am-tv station in southeastern market of 100,000
is enlarging announcing staff. Am and tv duties
with control board ability required. Starting
salary $75.00. Complete information, photo and
tape or
to Box 514A, B»T. Prefer applicants
from
thisdisc
region.
Experienced, versatile, all-round announcer with
first or second phone ticket. Permanent. Paid
vacation. Car necessary. Send complete resume
first letter. Start $75 weekly. Box 524A, B«T.
Two experienced announcers wanted by southern
small market station that's really on the ball.
Must be sober, reliable, and interested in permanent position. Good salary and living conditions.
Married men preferred. Write Box 540A, B.T.
Need combo man with good strong voice for night
shift. Best working conditions, good salary, and
fine location in central California. Send all information, references, photo and tape with first
letter. KSBW, Salinas, California.

Help Wanted— (Cont'd)
First rate announcer with ticket or permit. Must
have three years experience. Able to run combo.
Steady job. 250 watt independent. Excellent
salary. WHUC, Hudson, New York.
Gals! DJ's!
needed for personality,
air work. All
gal
station.
MustSeveral
have experience,
voice,
looks and figure. Contact Ted Nelson, 1337 Sebreeze, Fort Lauderdale, Florida.
Technical
Men with at least 10 years of electronic experience, preferably audio, with good mechanical
knowhow to install and maintain specialized
audio devices. Will be traveling continually. Must
have driver's license. Transportation supplied.
B-T.
Good salary plus expenses. Send complete list
of experiences, references and enclose a personal
snapshot. Photo will not be returned. Box 645W,
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A, B.T.
First class
engineer Nowith
car for midwest
kilowatt directional.
announcing.
Permanent
job with tv future. Box 412A, B.T.
Combination first phone man. Must be better
than average announcer. Alabama 250 watter.
If you're the right man you'll rate a good salary.
Good working conditions. Wide-awake station.
Send tape or disc and picture. Box 506A, B-T.
Technical director needed immediately to supervise radio and television operation. Send complete background, salary expected, availability.
Excellent opportunity for right man. KWWL,
Radio and tv, Waterloo, Iowa.
Opening for engineer in am, fm, tv operation.
WKZO, Kalamazoo, Michigan.

Need replacement fast for service bound announcer. Pay good. Send picture, audition first
letter.
Kansas. All auditions returned. KSCB, Liberal,

First class engineer, capable of assuming duties
of
chief engineer. WPRS, am and fm, Paris,
Illinois.

Top indie needs top punch announcer, start
$80.00; raises monthly. Must be good on board.
Contact Peter Tripp, KUDL, Kansas City, Missouri.

A realtain opportunity.
Third classon who
oba first while working
job;wants
good to pay.
WWHG, Hornell, New York.

Experienced announcer-copywriter for new, 1,000
watt. First phone desirable but not essential.
Good pay and future for right man. Send resume, tape to KVNC, Winslow, Arizona.
Staff announcer. Strong, music, news. Send
disc, resume, references. WBCK, Battle Creek,
Michigan.
Tv grantee.
Immediate opening for experienced announcer.
Ideal working conditions. Send tape, qualificalina. tions and photo to WBRM, Marion, North Caro-

Production-Programming, Othtrs
Opening southwest, 1000 watt station for experienced bination
continuitycommercial
writermanager
or man and
and wife
comcontinuity
writer. Contact Dave Button, KSVP, Box 38,
Artesia, New Mexico. Phone 650.
Immediate opening for combination copywriterannouncer, excellent position for recent graduate,
light on experience. Must have ability and be
willing to learn. Contact Program Director,
WAYB, Waynesboro, Virginia.
Program director. Want man who can produce
programs not just names on a log. Must have
had considerable announcing and programming
experience, and be able to produce programs with
local slant. WBUY, Lexington, North Carolina.

Combo man. Minimum 5 years experience. First
ticket preferred. Must be topnotch announcer,
operate board. Salary $90-$100 for 45 hours.
WHUC, Hudson, New York.
Announcer-sportscaster. Prefer personality disc
jockey. Send experience resume, references, tape
and salary requirement. WBUY, Lexington, North
Carolina.

Experienced copywriter 5 kw CBS station. Submit sample copy with application. State salary
requirements. Manager, WCAX, Burlington, Vermont.

Announcer-engineer, first phone, 1000 watt independent daytime station. Contact Hugh Birdsong, WFPM, Fort Valley, Georgia.

Experienced writer for am-tv continuity department. Send background, salary requirements,
samples, first letter. WOC, Davenport, Iowa.

PERSONNEL

Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent
position. Send full particulars, WVSC,
Somerset, Pa.

AVAILABLE

Situations Wanted

The sale of WOL, Washington, D. C, by the Peoples Broadcasting Corporation makes available a group of experienced, highlycompetent radio personnel including the:
Station Manager

Program

Chief Engineer

News

Top Announcer

F. C C. 1st class Engineers

Director

Editor

These are outstanding people with our unqualified recommendation and w7e would like to see them placed in good locations. We
welcome all inquiries. Write to: Herbert E. Evans, Vice President, Peoples Broadcasting Corp., 246 N. High St., Columbus, Ohio.
I
in— mi

Managerial
Ten years experience. Presently employed 5 kw.
University graduate, veteran, single, radiominded, prefer midwest. Like to work, available
if guarantee salary is right. Selling renewals,
holding
largeadverse
accounts
on stationconditions.
in tough market despite
engineering
Box
323A, B-T.
General manager. Excellent record successful
southern regional affiliate. Desire return midwest.
Radio or television. Thoroughly competent, management and sales. Top industry, business and
personal references. Box 449A, B-T.
Manager with
twenty years
in radio
seeks
agement of established
outlet,
or will
get mannew
station on air with both administrative and technical know-how. Box 502A, B-T.
Station manager, am-tv, director operations, operations manager, technical director. Experienced
2 tv networks, 3 tv stations, 8 am stations. Executive type, strong on management, engineering.
Will build or operate. Best industry connections,
references. Resume, photo. Box 538A, B.T.

Situations Wanted — (Cont'd)
Station selling. Working manager available. Excellent sales and management record. Present
employer for reference. Not cheap but worth
the price. Will travel for interview. Box 511,
Hot Springs, Arkansas.
A nnouncers
Announcer, recent broadcasting school graduate.
No experience. Third class ticket. Box 474A, B«T.
Good announcer-engineer. First phone, plenty of
heavy commercial experience. Available immediately. Box 501A, B'T.
Announcer, desires position in Boston area. Am
currently working, but will accept good offer immediately. Permanent position desired, with tv
possibilities. Tape and photo on request. Box
504A, B«T.
Staff announcer, radio, television, 2 years experience, young, now at 1 kw network affiliate, midwest. Married, car, prefer west. Good references.
Box 507A, B'T.
Announcer, control board some experience. Excellent references. Free to travel. Box 508A, B'T.
Versatile announcer. Broadcasting school graduate. Knows board, music. Good voice, music,
commercials, DJ. Box 511A, B'T.
Experienced play-by-play announcer desires position with sports minded station. Presently doing
football in city of one million. Also have staff
experience. Box 512A, B'T.
Personality.
yearsstation.
of experience, with six"Country
years atDJ"my eight
present
No
floater. Wants permanent position with tv or 50
kw station. Proven sales record. Please reply to
Box 520A, B'T.
Announcer. Have 10 years radio, 2 years tv experience as musician and folk deejay. Desire
experience as staff announcer on small station.
Excellent speaking voice. Box 523A, B'T.
Announcer experienced, all phases, good commercial, news delivery, reliable, veteran, good potential, references. Free to travel. Box 525A, B«T.
Announcer-deejay. 27, married. 5 years all
phases. Moving up, prefer midwest. Interested
in tv. Box 532A, B.T.
Announcer, first phone. Deep sincere voice. 3
years diversified network. Independent, experience, Missouri, Illinois, locale. Box 534A, B.T.
Announcer, news-DJ, fine commercials. College
graduate, 28. Prefer northeast or north-central
location. Tape available. Box 536A, B.T.
Sports play-by-play announcer, recommendations
by outstanding sports men in the nation. Single,
veteran, college degree. Presently employed.
Available by December 3rd. Prefer radio and
television if possible. Box 537A, B'T.
Singing disc MC, currently employed, seeks position with music minded station. Can do humor,
sports, also direct and produce. Have check
records, references. Box 543A, B.T.
Newcaster, announcer, DJ, 10 years experience
am, tv. Excellent voice, network calibre. Proven
ability. Also write, produce and direct. California market preferred. Tape picture and resume
upon request. Write Box 546A, B.T.
Recent Broadcasting School graduate, some experience. DJ, news, commercials, control board,
young veteran. Tape, resume. Box 547A, B.T.
Announcer. Young, versatile, married, terrific
potential. Progressive 250 watt station. Box
551A, B.T.
Attention 250 w station. Negro DJ news and commercial. Experience 12 months. Ali Douglass,
515 West 47th St., New York 36, New York.
Midwest. Staff announcer; good, clear commercial-news voice; records. Year experience, including net. University background, single, 31
Available immediately. Charles May, 4001 Bell,
Kansas City, Missouri. Phone Valentine 6755.
Versatile announcer, combo man, excellent DJ,
write own copy. Trained in all phases of radio
broadcasting. Will travel. Tape, resume, references. Fred Wiecke, 153 Glover Avenue, Yonkers,
New York.^
Technical
13 years radio, construction 9 stations, 7 50 kw,
desire permanent position, prefer chief engineer,
age 32, available two week notice. Box 457A, B«T.
Engineer, first phone, some am-fm experience.
Seeks tv opportunity. Box 522A, B'T.
Engineer, 1st phone, any location, midwest preferred, family, age 27, reliable, 7 years radio experience but none in broadcast. Good voice.
Now available. Box 528A, B.T.
Sales engineering— College training, 15 years
varied experience in communications. Presently
employed as chief engineer regional broadcast
station. Desire to represent reputable company
in broadcast or two-way radio field in southern
territory,
preferably Ky.-Tenn. area. Box 530A,
B.T.

Situations Wanted — (Confd)
Combo first class license. Speaks English and
Spanish (fluently) 2l/2 years of radio-tv. Box
533A, B.T.
First phone wants radio station in Florida. Capable of making chief in 250 watt station. Box
535A, B.T.
First phone, class A amateur, radio schooling,
some experience, want permanent position, best
personal & financial references. New car, can
travel anywhere. Would invest $35,000. in good
(am) station. Box 544A, B.T.

Situations Wanted— (Cont'd)
Producer-director, film editor, small market and
NBC-TV experience. Married, 23, FCC first
phone. Gil Fried, 2852 Elizabeth, Denver, Colorado.

Production-Programming, Others
Woman copywriter, seven years experience, desires straight copy job with established station.
Presently employed. Copy and details at your request. Box 468A, B'T.
Assistant manager, program director, sports director available. Fifteen years experience. Family
man, sober, reliable. Radio or tv. Best references.
Box 513A, B«T.
Major, 6 years public information experience.
Leaving Army in January. Extensive experience
pre-Army, editing, news-writing, photo editing.
Presently heading large news service. Desire tv
station news editor job. Box 539A, B.T.
Television
Managerial
Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opportunity to discuss
your present
or future
needslesser
and capacity
my qualifications. Not above
accepting
with
good associates. Twenty years successful broadcasting background. Box 331A, B-T.
General or commercial. Experienced all phases.
Proven sales record. Presently employed. Will
work on straight commission. Box 454A, B'T.
Technical
Combo tv engineer-production. Degrees, first
phone, vet, married. Experienced master, studio,
camera, transmitter, audio controls; vhf construction. Desire position with opportunity for directing. Box 526A, B«T.
Production-Programming, Others
Tv director-operations director: thoroughly experienced in tv station (and network) and advertising agency radio-tv department. Have
handled tv production, film spots and commercials, tv sports and drama. Married, family, want
better living conditions than New York offers.
Box 505A, B-T.
Planning tv news? Let me help. Now employed
radio-tv
news director. Will move if price, market
B-T.
and station constitute advancement. Box 509A,
Newsman RTNDA member six years experience
all phases of radio news. BS journalism top university. Anxious for tv opportunity. Ad agency
experience in tv station promotion. Will not pass
up worthwhile radio opportunity. Available two
weeks. Excellent references. Box 516A, B'T.
Six years experience, combination salesman-announcer radio, first phone. Desires change to tv.
$500 month minimum. Excellent performance
record. Box 519A, B'T.
Television program director, presently employed.
Experienced all phases tv operation. All offers
considered. Box 531A, B.T.

AVAILABLE

For Sale
Stations
Rocky Mountain. 250 watt daytime. Indie. Bills
$65,000. Ideal set-up. Box 500A, B-T.
Equipment, etc.
Lehigh self-supporting tower. CAA lighted, 140
feet, with extra heavy base. Equipped with base
insulators. State price offered. Box 378A, B»T.
Two Ampex
400, single
TVz" one
and year
15",
manual;
used model
less than
twenty case
hours;
old; $600 each. Magnecorder three position mixer
and two speed two case recorder; used less than
forty hours, $400. Box 510A, B'T.
Sacrifice equipment. 3 Presto SR-950 network
tape consoles, almost new, 14" reel capacity: 1
Presto 8-DG disc cutting lathe with diameter
equalizer and 1-D cutter; never used. Rush
inquiry to Box 548A, B.T.
6 Bay Collins fm doughnut antenna tuned 99.7.
Priced $825.00 FOB here. Dismounted from tower.
KDRO, Sedalia, Missouri.
One Gates DF-l-A. One kw-fm transmitter. Best
offer. W. C. Ward, WBUZ, Washington 19, D. C.
GE fm broadcast transmitter type BT-l-B, model
4BT 1 B 1, frequency range 88-108 MC, output 250
watts. Two GE crystals frequency 227.546 KC.
GE fm broadcast station monitor complete with
calibrate and run crystals, type BM-l-A, model
4 BM-1A 1, Indicator model 4 BZIA 1, power
supply model 4BP2A 1, frequency range 88-108
MC. GE reg. power supply, type BP2A, model
4BP2A, 1, 105-125 volts. 1 phase, output 300 volts
0.090 A-DC with 18 spare tubes. One Auto DR1
Aire model 46 dehydrator with specialized fm
antenna and between 300 and 400 foot Communications Products fm co-ax transmitter line. Used
on air only three years. In perfect condition.
No reasonable offer refused. WLAD. Danbury,
Conn.
Best offer, 240 ft. Truscon self-supporting tower,
type H-30
lights. WOKY-TV,
consin with
Avenue, Milwaukee,
Wisconsin.704 W. WisTapak. famous springwound walkie broadcast
quality tape recorders. Demonstrators, new guarantee. Regular $318.00, only $198.50. Mike and
headset $11.45 extra. Broadcast Equipment
Specialties Corp., 135-01 Liberty Ave., Richmond
Hill 19, New York.
Ampex tape recorder, model 401-A, very latest
push button remote control portable model. New
machine guarantee. Excellent condition, used
about ten hours as demonstrator. $795.00 fob
Topeka, Kansas. Only one, first come first served.
Radio Engineering Company, 908 Kansas Avenue,
Phone 3-1336.
Wire or fm functional music studio. Seeburg 200
selection phono especially rewired. Background
music library, studio and location amplifiers. S.
Levine, 442 Cochran, Los Angeles.
Television scripters, timesaver dictionary, 6,000
witticisms: $3.00. Cream of Wit, Sebring, Florida.
Wanted to Buy
Stations
Florida or southeast, owner manager operation,
for private party, reply. Box 529A, B.T.
(Continued on next page)

IMMEDIATELY
TELEVISION

RCA-TT5A
Also

Transmitter,

console,

diplexer,

Channel

dummy

TRANSMITTER
7-13, perfect

load,

RCA

condition.

six (6) bay

an-

tenna and tower.

Make

offer for

lot or part.
Bremer
1020

Broad

Newark
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Broadcasting
Street

2, New

Jersey

Corp.

Wanted to Buy— (Confd.)

For Sale

Help Wanted— (Cont'd)

Equipment, etc.
Complete 3 to 10 kw-fm transmitter with antenna and monitors. State complete details including make, date purchased, frequency, location
etc. also modulation monitor and 150 ft. self supporting insulated tower for am. Must be cheap
for cash. Box 391A, B«T.
Dual channel console and associated audio equipment. Box 403A, B.T.
Fm 250 watt transmitter frequency preferably
from 88 to 95 mc, Also frequency and modulation
monitors and antenna bay. Send full particulars
first letter. Box 473A, B-T.
50 kw-fm amplifier, operating condition not important. Eox 515A, B-T.
250 watt transmitter, Raytheon or equal. Motorized controls. Box 517A, B»T.
1 kw to 3 kw-fm transmitter, monitors, 500 or
more feet line. 4 bay side mount antenna. Box
518A, B«T.
Fm modulation and frequency monitors for 97.1
mc.
Arthur Wilkerson, WLIL, Lenoir City, Tennessee.

Equipment, etc.
GOOD MUSIC ANNOONCER
Must have deep mature voice. Some formal classical
background, but more important is that personal music
taste is from pop concert to classical. Position is
part announcing and assistant to musical director.
Local's scale $72.00 to $85.00 per week, but salary
will be determined not by length of service, but ability.
Send audition and full background airmail. Fred
Rabell. Owner, KSON, San Diego, Calif.
Production-Programming, Others

CALL LETTER ITEMS Lowest prices on Banners,
Studio Drops, All kinds Call Letter Specialties —
You name 'em, we've got 'em! Special (or Christmas— Microphone or Television Camera Ash Trays
and Neck Ties with your station call lettersl Write
RA-TEL PROMOTION SERVICE, Drawer 770, Huntsville, Ala.

TV

TRANSMITTER

r
WANTED
Assistant

Sales Manager — Program Director

50,000 watt Southern Network Station. Rush full details, photo. Box
553A, B«T.

One used RCA-BTF-1C 1000 watt fm transmitter.
WMRF, Lewistown, Penna.

FOR

IMMEDIATELY

Miscellaneous

Television

FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Grantham, 6064 Hollywood Blvd., Hollywood, California.

Announcers

NOW

SALE
ON

Complete
• GE

5 KW

AIR

package
transmitter

• Input and monitoring
• 6equipment
Bay antenna

A dominant CBS-TV station (vhf) in the
south needs two strong men. One for news
and general announcing, the other for announcing and program direction. Salary will
be adequate for right men. Enclose recent
photo together with resume of successful
B«T.
experience in radio or television. Box 490A,

Help Wanted
Salesmen
Experienced radio salesman needed. Will
guarantee excellent list of accounts on air
and top starting salary until established. Contact Walt Dennis, WILS Radio Station, Lansing,
Michigan.

This equipment may be inspected
now while operating
San Diego,

KFMB-TV

California

Situations Wanted
Production-Program m ing, Oth ers
FOR
TOP SPORTS DIRECTOR

RADIO & TV

Seeking position with executive future. I have
13 years top experience. Sports director with
50,000 w in Philadelphia past 8 years. Outstanding record . in community activity. 35 years of
age. Married. Available January 1st. Box
550A, B-T.

Announcers

Midwest major market regional needs
man capable of sincere, forceful, salesproductive announcing. Knowledge of
popular, western and hillbilly recordings.

Television
Managerial

Invulnerable tv potential. Send brief employment resume, salary requirements,
tape or disc and snapshot first letter. Our
employees know of this ad. Box 494A,
B»T.

TV EXECUTIVE
8 years TV station experience.
Presently director of TV operations
and programs for middle west station. Desire change to South or
Southwest with new TV grantee.
Box 552A, B»T.

SALE

1 RCA TTU-1B lkw uhf
Transmitter including:
2 sets of crystals,
1 set of operating tubes,
filterplexer, and
1 TTC-l-B Control Console.
1 RCA TFU-24BMS Antenna.
10 kw, gain 24.
1 RF load & wattmeter.
Equipment

now tuned for Channel

36.
Complete package can be tuned
from Channels 31-50.
Available around January 1, 1954.
Call or wire KSTM-TV. St. Louis,
Missouri for details.

Employment Services
IS YOUR

STATION

KEEPING

PACE

RATINGS

and SALES

WITH

THE

TIMES?

INCREASING?

Top executive with over 20 years experience in management and sales
with network and independent operations, currently employed in
metropolitan market, desires to make change.
Has knowledge of all phases of industry, wide acquaintance among
national advertisers and agencies, highly respected for ability and
honesty, family man, active in community affairs.
YOUR

STATION
WITH

DESERVES

THESE

AN

EXECUTIVE

QUALIFICATIONS

Best of references — will consider only propositions in five figures.
WRITE

BOX

549 A, B*T.

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective service to Employer and Employee
Howard S. Fkazioi
TV & Radio Management Consultant*
708 Bond Bldff.. Washington 5. D. C.
Miscellaneous
THE BEST IN COMPLETE
ERECTION OF TOWERS
ANTENNA
LIGHTS CO-AX CABLE
WRITE
CALL WIRE
J. M. HAMILTON & COMPANY
FAINTING
ERECTION /MAINTENANCE
YEARS OF EXPERIENCE
Box 2432, Til: 4-2115, Gc.tonia, N. C.

FOR THE RECORD
Tv Hearing Scheduled. — Houston, Tex., vhf ch.
13. FCC scheduled for hearing in Washington
on Dec. 11 the competing applications of KTRH,
Houston Area Tv Co., Houston Tv Co. and Tv
Bcstg. Co. of Houston for new tv station on vhf
ch. 13. Action Nov. 13.
Knoxville, Tenn. — Vhf ch. 10 proceeding. By
order, the Commission denied a petition filed
July 16 by WNOX requesting enlargement of the
issues in the proceeding involving its application
and those of WBIR and Tennessee Television Inc.,
for construction permits for new tv stations on
ch. 10; and by a memorandum opinion and order,
denied a further petition by WNOX requesting
review and reversal of a ruling by the examiner
denying petitioner leave to amend its application.
Action Nov. 13.
Memphis, Tenn.— WREC, WMPS, vhf ch. 3 proceeding. FCC designated for consolidated hearing applications of WREC and WMPS for ch. 3,
said hearing to be held in Washington on Dec.
18; further ordered that issues in proceeding may
be enlarged by examiner, on his own motion or on
petition properly filed by party to the proceeding
and upon sufficient allegations of fact in support
thereof, by the addition of the following issue:
"To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated." Action Nov. 18.
Seattle, Wash.— KXA, KVI, KIRO, vhf ch. 7
proceeding. FCC denied requests of KIRO and
designated for consolidated hearing the three applications for ch. 7, said hearing to be held in
Washington on Dec. 18; further ordered that
issues in proceeding may be enlarged by examiner, on his own motion or on petition properly
filed by party to the proceeding and upon sufficient allegations of fact in support thereof, by
the addition
the funds
following
issue:to "To
mine whetherofthe
available
the deterapplicant will give reasonable assurance that the proposals set forth in the application will be effectuated." Action Nov. 18.
Clarksburg, W. Va. — Clarksburg-Fairmont Corp.
FCC, by memorandum opinion and order, denied
petition of Aug. 19, 1953, for conditional grant of
its application for tv station on ch. 22 which is
mutually exclusive with application of J. Patrick
Beacom & Associates. Action Nov. 18.
NARBA

Notifications

. . .

FCC has issued the following changes, proposed
changes and corrections in the assignments of
foreign broadcast stations following notification
by the respective countries pursuant to provisions of the North American Regional Broadcasting Agreement. Listing includes call letters,
location, power, hours of operation, class of
station and commencement date.
MEXICO
Change List No. 163, October 13, 1953
600 kc
Patzcuaro, Michoacan, 250 w daytime, 100 w
night, unlimited. Class IV. 4-13-54.
620 kc
Tepic, Nayarit, 500 w daytime, 250 w night, unlimited. Class IV. 4-13-54.
630 kc
XEFB Monterrey, Nuevo Leon, 5 kw daytime,
1 kw night, directional night, unlimited. Increase in power. Class III-A. 12-30-53.
820 kc
Fortin de las Flores, Veracruz, 1 kw daytime.
Class III-B. 4-13-54.
920 kc
Culiacan, Sinaloa, 5 kw unlimited. Class III-A.
4-13-54.
San Andres Tuxtla, Veracruz, 1 kw daytime.
Delete assignment.
Class II. 10-13-53.
970 kc
Los Mochis, Sinaloa, 5 kw unlimited. Class
III-A. 4-13-54.
1200 kc
Orizaba, Veracruz, 5 kw unlimited, directional
night. Class III-A. 4-13-54.
1320 kc
Montemorelos, Nuevo Leon, 250 w daytime, 150
w night, unlimited. Class IV. 4-13-54.
1390 kc
Tehuantepec, Oaxaca, 2.5 kw daytime, 350 w
night, unlimited. Class III-B. 4-13-54.
1420 kc
Matamoros, Tamaulipas, 250 w daytime. Class
IV. 4-13-54.
1510 kc
San Andres Tuxtla, Veracruz, 1 kw daytime.
Class IV. 4-13-54.
1560 kc
Tonantzintla, Puebla, 250 w daytime, 100 w
night, unlimited. Class II. 4-13-54.
Routine Roundup . . .
November 10 Decisions
ACTIONS ON MOTIONS
By Hearing Examiner Basil P. Cooper
Calif. Inland Bcstg. Co., K ARM, The George
Harm Station, Fresno, Calif. — Issued second order
controlling conduct of hearing in re tv applications for ch. 12; further hearing to be held in
Washington on Nov. 16, 1953 (Docket 9050; BPCT413
11/5).and Docket 10650; BPCT-1061). (Action of
Broadcasting

• Telecasting

KTBS Inc. International Bcstg. Corp., Shreveport, La. — Ordered that transcription in proceeding re applications for tv ch. 3, be corrected in
various respects (Docket 10476, BPCT-464 and
Docket 10477; BPCT-505). (Action of 11/3).
By Hearing Examiner Fanney N. Litvin
Ark. Television Co., Little Rock, Ark.; Ark.
Telecasters Inc., No. Little Rock, Ark. — Ordered
that hearing conference in re applications for
tv ch. 11, be continued from Nov. 6 to Nov. 10
(Docket 10610; BPCT-1057 and Docket 10611;
BPCT-1740).
By Hearing Examiner J. D. Bond
WDOD Bcstg. Corp., Mountain City Television
Inc., Chattanooga, Tenn. — Granted petition of
WDOD Bcstg. Corp. for extension of time to
Nov. 9, 1953, within which to file proposed counter
findings of fact in re applications for ch. 3 (Docket 10438; BPCT-676 and Docket 10439; BPCT-882).
By Hearing Examiner Claire W. Hardy
Petersburg Television Corp., Southside Va. Telecasting Corp., Petersburg, Va. — Issued notice of
prehearing conference to be held on Nov. 12,
1953, in re applications for tv ch. 8 (Docket 10737;
BPCT-1772 and Docket 10738; BPCT-1773).
By Hearing Examiner Herbert Sharfman
Cherry & Webb Bcstg. Co., Providence, R. I. —
Continued from Nov. 9 to Nov. 10, prehearing
conference re application for STA on ch. 12
(Docket 8737; BPCT-223).
By Hearing Examiner James D. Cunningham
Kenedy Bcstg. Co. Ltd., Kenedy, Tex. — The
Commission, on its own motion, continued indefinitely hearing presently scheduled for Nov.
9 (Docket 10413; BP-8578), pending action on petition to reconsider and grant application without
hearing.
By Hearing Examiner Thomas H. Donahue
McClatchy Bcstg. Co., Sacramento Telecasters
Inc., Sacramento, Calif. — By memorandum opinion and order, ordered that transcript in re applications for tv ch. 10, be corrected in various
respects (Docket 9013; BPCT-450 and Docket
10298; BPCT-976).
South Jersey Bcstg. Co., Camden, N. J.; Patrick
Joseph Stanton, Philadelphia. Pa. — On his own
motion, continued hearing from Nov. 9 to Nov.
30, 1953, in re applications for tv ch. 17 (Docket
10657; BPCT-1522 and Docket 10658; BPCT-1674).
By Hearing Examiner Basil P. Cooper
Perkins Bros. Co., KCOM Bcstg. Co., Sioux
City, Iowa — Issued second order controlling conduct of hearing scheduled for Dec. 28. 1953, in re
applications for tv ch. 4 (Docket 10672; BPCT-688
and Docket 10673; BPCT-864).
By Hearing Examiner Claire W. Hardy
Plains Empire Bcstg. Co., Amarillo, Tex. — Ordered that record in re application for ch. 7 be
closed (Docket 10705; BPCT-1437).
By Hearing Examiner William G. Butts
Booth Radio & Television Stations Inc.. Woodward Bcstg. Co., Detroit, Mich. — Ordered that further conference in re applications for tv ch. 50,
shall be held Dec. 21. 1953. in Washington, D. C.
(Docket 10660; BPCT-724 and Docket 10661;
BPCT-1418).
By Commissioner Robert T. Bartley
The Radio Station KFH Co., Taylor Radio &
Television Corp.. Wichita Television Corp.. Wichita, Kan. — Granted joint petition for extension of
time to and including Nov. 30, 1953, to file second
portion of proposed findings in re their applications for tv ch. 3; and the time for filing third
portion is extended to and including Dec. 15,
1953 (Docket 10259; BPCT-698: Docket 10260:
BPCT-946 and Docket 10261; BPCT-961).
Music Bcstg. Co., Grand Rapids. Mich.— Granted
petition for extension of time to Nov. 23. 1953.
within which to file exceptions to initial decision
re application of Versluis Radio & Television
Inc. (Docket 10442: BPCT-1208), and mod. CP for
WTVN
1140). (TV) Muskegon (Docket 10644: BMPCTNovember 10 Applications
ACCEPTED FOR FILING
Modification of CP
Following stations request modifications of CP
for extension of completion date as indicated:
KFAZ (TV) Monroe, La., Delta Tv Inc., 6/1/54:

NOW

AVAILABLE

Due

Radio Station

\

I
5
I
»

Manager and top-flight sports and general announcer is available.
Heavy camera experience in audience participation, children's

J
i

shows, news and sports and live commercials.
We consider this
man an excellent opportunity for some one looking for top-flight

f
;

I

management.

j

*

" ~

radio-TV

November 13 Decisions
BY COMMISSION EN BANC
McFarland Letter
WPAT Paterson, N. J., North Jersey Bcstg. Co.
— Is being advised that application (BTC-1562)
for acquisition of positive control by Union
Building & Investment Co., through sale of 50%
of stock from James P. Walden and First National
Bank
& Trust Co.. Trustees, indicates necessity
of
hearing.
ACTIONS ON MOTIONS
By Hearing Examiner Millard F. French
Durham Radio Corp., Durham Bcstg. Enterprises Inc., Durham, N. C. — Hearing in this pro-

5

i

to combined

WMAR-TV Baltimore. The A. S. Abell Co., 3/7/54;
WKAR-TV East Lansing, Mich., Mich. State Board
of
WNAO-TV Raleigh, N. C„
Sir Agriculture,
Walter Tv 2/15/54;
Co., 1/30/54.
Remote Control
Following stations request to operate transmitters by remote control:
WAIN Columbia, Ky., Tri-County Radio Bcstg.
Corp. (BRC-228); WILE Cambridge, Ohio, Land
OXakes Bcstg. Corp. (BRC-227); WITA San Juan,
P.R., Electronic Enterprises Inc. (BRC-229).
Renewal of License
Following stations request renewal of license:
KHBC Hilo, Hawaii, Hawaiian Bcstg. System,
(BR-885); KGMB Honolulu, Hawaii, Hawaiian
Bcstg. System, Ltd., (BR-773): WHLS Port Huron,
Michigan, Port Huron Bcstg. Company, (BR-976);
WCLI Corning, N. Y.. Radio Corning, Inc.,
(BR-2471); WBND Bend. Ore., Central Oregon
Bcstg. Company, (BR-990); KERG Eugene, Ore.,
Guard Pub. Co., (BR-2400); KPAM Portland, Ore.,
Broadcasters, Oregon Ltd., (BR-2648); WAGC
Chattanooga, Tenn., Tennessee Valley Bcstg. Co.
(BR-1233); KBRC Mount Vernon. Washington,
Beckley Radio Co. (BR-1382); KJR Seattle, Washington, Mount Rainier Radio & Television Bcstg.
Corp. (BR-63); KREW Sunnyside, Wash., Cole E.
Wylie (BR-2447).
November 12 Decisions
BY COMMISSION EN BANC
Extension of Authority
Burns Ave. Baptist Church, Detroit, Mich. —
Granted extension of authority for period of one
year, to transmit religious programs to CKLW
Windsor, Ontario (BFP-240).
Denied Request
Rev. Earl R. Shay. Bethel, Alaska— Is being advised that application (BP-8832) for new am station to operate on 930 kc, 105 w, unl., does not
comply with rules; denied request for waiver.
McFarland Letter
Scott County Bcstg. Co., Forrest, Miss.; Voice
of the Confederacy, De Kalb, Miss.; WCBI Columbus, Miss., Birney Imes Jr., Columbus, Miss. — Are
being advised that their applications indicate necessity of consolidated hearing. Scott County and
Voice of Confederacy seek new am stations on 550
kc, 1 kw-D (BP-8857; BP-8830); WCBI seeks to
change from 1340 kc. 250 w, unl., to 550 kc, 500 w,
1 kw-LS, DA-2. unl. (BP-8977).
Renewal of License
The following stations were granted renewal of
licenses for the regular period:
KNOG Nogales, Ariz.: KBLI Blackfoot, Idaho;
WSFA & Aux. Montgomery. Ala.; WSAY Rochester. N. Y.: WLAQ Rome. Ga.; WAWZ Zarephath,
N. J.; WSYB. Rutland. Vt.; KSWO Lawton, Okla.;
KAFP Petaluma. Calif.; KCNO Alturas, Calif.;
KFI & Aux. Los Angeles: KFMB San Diego.
Calif., KGFJ Los Angeles; KIEV Glendale, Calif.;
KIST Santa Barbara. Calif.; KNBC KNBC-FM
San Francisco; KPRL Paso Robles, Calif.; KSAN
San Francisco: KXOB Stockton. Calif.; KSJO
(FM) San Jose. Calif.; KTEM-FM Temple. Tex.;
KUOA-FM Siloam Springs, Ark.; KVRE (FM)
Redding. Calif.: KXOA-FM Sacramento, Calif.;
WMAL-FM Washington. D. C; WRSW (FM) Warsaw. Ind.: WRUN-FM Utica. N. Y.; WTAM-FM
Cleveland. Ohio; KFMB-TV San Diego. Calif.;
KHJ-TV Los Angeles: KNBH (TV) Los Angeles;
KPIX (TV) San Francisco: KRON-TV San Francisco: KTLA (TV) Los Angeles; KTTV (TV) Los
Angeles: WBTV (TV) Charlotte, N. C; WFMYTV Greensboro, N. C; WGN-TV Chicago:
WHBF-TV Rock Island. 111.; WNBQ Chicago;
KNX-FM Hollywood, Calif.
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ceeding for CPs for new tv stations on ch. 11 in
DurhamNov.
is, on
motion,
continued
from
13 examiner's
to Nov. 18,own1953
(Docket
10730;
BPCT-626); (Docket 10731; BPCT-893).
By Hearing Examiner Claire W. Hardy
Petersburg Television Corp., Southside Virginia
Telecasting Corp., Petersburg, Va. — Upon agreement by parties, prehearing conference in this
proceeding for CPs for new tv stations on ch. 8
in Petersburg, is continued from Nov. 12 to Nov.
19, 1953, in Washington, D. C.
By Hearing Examiner John B. Poindexter
KWTX Bcstg. Co., Waco, Tex.— Granted petition
for leave to amend its application for CP for new
tv station on ch. 10 in Waco, so as to show that
Howard L. Burriss, husband of Barbara J. Burriss, became the licensee of Radio Station KTAN
on May 28, 1953, Barbara J. Burriss being the
owner of 84 shares of preferred non-voting stock
in KWTX Bcstg. Co. (Docket 10694; BPCT-814).
(Action 11/12).
F. M. Radio & Television Corp., Standard Radio
& Television Co., San Jose, Calif. — Denied petition
of F. M. Radio & Television Corp. for leave to
amend its application to correct engineering data,
to show changes in financing and programming
and show new stockholder; ordered second hearing conference in this proceeding for CPs for
new tv stations on ch. 11 in San Jose, on Nov. 16,
1953, in Washington, D. C. (Docket 8939; BPCT374) (Docket 10707; BPCT-1542).
(Action 11/10).
By Hearing Examiner Herbert Sharfman
Cherry & Webb Bcstg. Co., Providence, R. I: —
Since no useful purpose would be served by complying with letter of Rule 1.841 hearing conference and related procedure, ordered it be dispensed with in connection with Docket 8737;
BPCT-223, in re Special Temporary Authority
to operate on ch. 12.
By Hearing Examiner J. D. Bond
Peoples Bcstg. Co., Lancaster, Pa. — Denied petition of June 26, 1953, to reopen record in proceeding re its application for CP for new tv station
on ch. 8 in Lancaster, Pa. (Docket 10365; BPCT654).
Peoples Bcstg. Co., Lancaster, Pa. — Granted request for corrections to transcript of testimony in
proceeding re its application and that of WGAL
Inc. (WGAL-TV), Lancaster, Pa., so as to incorporate therein 23 changes set forth in Appendix A, and 68 changes set forth in Appendix B,
and denied suggested corrections as set forth in
Appendix C (Docket 10365; BPCT-654) (Docket
10366; BPCT-910).
November 16 Applications
ACCEPTED FOR FILING
License to Cover CP
WAFJ Decatur, Ala., J. B. Fait Jr.— License to
cover CP (BP-8744) as mod., which authorized
new station (BL-5141).
KEVT Tucson, Ariz., Tucson, Radio Inc.— License to cover CP (BP-8357) as mod., which
authorized new station. (BL-5137).
WTUP Tupelo, Miss., Lee Bcstg. Co.— License to
cover CP (BP-8769) as mod., which authorized
new station. (BL-5139).
WCIN Cincinnati, Ohio, Robert W. Rounsaville
— License to cover CP (BP-8054) as mod., which
authorized new station and specify studio location as Beekman St. and Friske Rd. (BL-5138).
WBAW Barnwell, S. C, Blue Ridge Bcstg. Co.—
License to cover CP (BP-8380) as mod., which
authorized new station. (BL-5142).
KELO Sioux Falls, S. D., Midcontinent Bcstg.
Co. — License to cover CP (BP-8767) which authorized installation of new ant. for non-direc5140). tional operation and mount tv ant. above. (BLModification of CP
Following stations request Mod. CPs for extension of completion date as indicated:
KSCU (FM) Santa Clara, U. of Santa Clara;
KAFY-TV Bakersfield, Calif., Bakersfield Bcstg.

West

Co., 6/10/54; KBTV (TV) Denver, Colo. Tv Corp.,
6/1/54; WDAK-TV Columbus, Ga., Martin Theatres of Ga. Inc. and Radio Columbus Inc., 5/11/54;
WEHT (TV) Henderson, Ky., Ohio Valley Tv Co.,
6/3/54; WAAM (TV) Baltimore, Md., WAAM Inc.,
6/22/54; KGMO-TV Cape Girardeau, Mo., KGMO
Radio-Tv Inc., 6/15/54; KYTV (TV) Springfield,
Mo., 5/15/54; WKY-TV Oklahoma City, WKY Radiophone Co., 12/12/53.
Remote Control
WRVB (FM) Richmond, Va., Larus & Brother
Co. — 301-A operation by remote control. (BRCH61); KCHA Charles City, Iowa, Inland Bcstg.
Corp. (BRC-230).
Renewal of License
Following stations request renewal of license:
KTNT (FM) Tacoma, Wash., Tribune Pub. Co.
(BRH-323); KALI Pasadena, Calif., Consolidated
Bcstg. Co. (BR-1184); KYOU Greeley, Colo.,
Meroco Bcstg. Co. (BR-2140); WMFJ Daytona
Beach, Fla., W. Wright Esch (BR-846); KSIG
Crowley, La., Max Thomas tr/as Acadio Bcstg.
Co. (BR-1553); WLEC Sandusky, Ohio, Lake Erie
Bcstg. Co. (BR-1873); KWRO Coquille, Ore.,
KWRO Inc. (BR-2213); KLBM La Grande, Ore.,
Inland Radio Inc. (BR-980); KYJC Medford, Ore.,
Medford Printing Co. (BR-1771); KSRV Ontario,
Ore., Inland Radio Inc.. (BR-1356); KPOJ Portland, Ore., KPOJ Inc. (BR-85); KGAE Salem,
Ore., W. Gordon Allen, John B. Truhan and Justin H. Clark (BR-2716); WFTR Front Royal, Va.,
Sky-Park Bcstg. Corp. (BR-2145); KRSC Seattle,
Wash., Washington Telecasters Inc. (BR-70).
APPLICATIONS RETURNED
CP to Install Transmitter
WCSI Columbus, Ind., Syndicate Theatres Inc.
— CP tiontoand install
trans.,
change
studio locaremove new
fm ant.
from
am tower.
Renewal of License
KUGN Eugene, Ore., KUGN Inc.— Renewal of
license. (BR-1271).
November 17 Decisions
BY THE BROADCAST BUREAU
Actions taken November 13
Granted License
WCAM license
Camden,for N.alternate
J., Citymain
of Camden—
Granted
trans, to
operate on 1310 kc, 250 w, unl. (BL-5134).
KDAV Lubbock Tex., Western Bcstg. CoGranted license for am station; 580 kc, 500 w,
DA-D, daytime (BL-5108).
WFMO Fairmont, N. C, Carolinas Bcstg. Co. —
Granted license for am station; 860 kc, 1 kw, D
(BL-5070).
WEAU Eau Claire, Wis., Central Bcstg. Co.—
Granted license for aux. trans, to operate on 790
kc, 250 w, DA-N (BL-5135).
Granted CP
WCPO Cincinnati, Ohio, Scripps-Howard Radio
Inc. — Granted CP to install new trans. (BP-9066).
Also granted CP to use old main trans, as alternate main trans, to operate on 1230 kc, 250 w,
unl. (BP-9067).
WRAY Princeton, Ind., Princeton Bcstg. Co. —
Granted CP to mount tv antenna on top of am
tower (BP-9069).
Remote Control
The following stations were granted authority
to operate stations by remote control:
WAIN Columbia, Ky.; WILE Cambridge Ohio;
WQUA Moline, 111.; WGLS Decatur, Ga.; KDAS
Malvern, Ark.; WAKU Latrobe, Pa.; WNCC
Barnsboro, Pa.; WITA San Juan, P. R.
Modification of CP
The following stations were granted Mod. of
CP's for extension of completion dates as shown:
WVEC Hampton, Va. to 1-6-54; WOC Davenport,
Iowa, to 5-11-54; WAAM (TV) Baltimore, Md. to
6-22-54: WKY-TV Oklahoma City, Okla, to 12-1253: KYTV (TV) Springfield, Mo. to 5-15-54: WEHT
(TV) Henderson, Ky., to 6-3-54; KBTV (TV)
Denver, to 6-1-54; KAFY-TV Bakersfield, Calif.,
to 6-10-54.

Coast

Southwest
$100,000.00

One of the best regional facilities
in a growing; major market. A profitable operation with excellent fixed
assets equal to purchase price.
Financing available.
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•
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•
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CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

Actions taken November 12
Remote Control
WRVB Richmond, Va., Larus & Brother Co. —
Granted
control. authority to operate trans, by remote
Modification of CP
followingof completion
stations weredates
granted
Mod. CP's
forTheextension
as shown:
WMTV (TV) Madison, Wis. to 3-10-54; WDAKTV Columbus, Ga., to 5-11-54; WKAR-TV East
Lansing, Mich, to 2-15-54; WMAR-TV Baltimore,
Md. to 3-7-54.
Actions taken November 10
Granted License
WFUL Fulton, Ky., Ken-Tenn Bcstg. Corp.—
Granted license covering side mounting of fm
antenna on am tower (BL-5130).
WHDF Houghton, Mich. Upper Mich. Bcstg. Co.
— Granted license covering installation of new
trans.; engineering condition (BL-5129).
WIZZ
Streator
ed licenseStreator,
for am 111.,
station;
1250 Bcstg.
kc, 500Co.—
w, GrantD, DA
(BL-5126).
Modification of License
KABC San Antonio, Tex., San Antonio Television Co. — Granted Mod. of license to change
name to San Antonio Bcstg. Co. (BML-1564).
Modification of CP
KECA-TV Los Angeles, Calif., American Bcstg.
Paramount Theatres Inc. — Granted Mod. CP for
aux. ant.; to change type of ant. and make other
equipment changes; completion date 2-17-54
(BMPCT-1512).
followingof stations
were dates
granted
forTheextension
completion
as Mod.
shown:CP's
53.WABJ Adrian, Mich, to 6-9-54; KFAZ Monroe,
La. to 6-1-54; KSCU Santa Clara, Calif., to 12-31Actions taken November 9
Modification of CP
KEYL San Antonio, Tex., San Antonio Television Co. — Granted Mod. CP and licenses to
change name to San Antonio Broadcasting Co.
(BMPLCT-2; BMLTP-5).
Modification of CP
The following
were dates
granted
Mod. CP's for extension of completion
as shown:
KRON-FM San Francisco, Calif, to 5-12-54;
WKAT-FM Miami Beach, Fla., to 5-12-54; KVOATV Tucson, Ariz, to 2-1-54; WNAO-TV Raleigh,
N. C, to 1-30-54; WSBA-TV York, Pa. to 5-22-54.
November 17 Applications
ACCEPTED FOR FILING
License to Cover CP
KIBE Palo Alto, Calif., Sundial Bcstg. Corp.—
License to cover CP (BP-8361) as mod., which
authorized change daytime power and installation of new trans. (BMP-6366).
WKSB Milford, Del., The Kent-Sussex Bcstg.
Co.— License to cover CP (BP-8269) as mod.,
which authorized new station (BL-5151).
WBTO Linton, Ind., The Linton Bcstg. Co.—
License to cover CP (BP-8304) as mod., which
authorized new station (BL-5143).
WGAW Gardner, Mass., The Gardner Bcstg. Co.
— License to cover CP (BP-7980) which authorized change in frequency (BL-5149).
WMTS Murfreesboro, Tenn., Arthur D. Smith
Jr. and T. J. Motlow — License to cover CP (BP5161).
8781) as mod., which authorized new station (BLWJWS South Hill, Va., Mecklenburg Bcstg.
Corp. — License to cover CP (BP-8710) as reinstated and mod., which authorized new station
(BL-5144).
WRRN (FM) Warren, Pa., Northern Allegheny
Bcstg. Co.— License to cover CP (BPH-1833) which
authorized changes in licensed station (BLH-931).
WGVE (FM) Gary, Ind., School City of Gary,
Ind.— License to cover CP (BPED-229) which
authorized new station (BLED-142).
Remote Control
KCBS-FM San Francisco, CBS Inc. of Calif.—
301-A operation by remote control (BRCH-62).
Modification of CP
WMTS Murfreesboro, Tenn., Murfreesboro
Bcstg. Co.— Mod. CP (BP-8781) as mod., which
authorized new station, to change type trans., and
specify studio location (BMP-6361).
Following stations request mod. CP for extension of completion date as indicated:
KPAL Palm Springs, Calif., Desert Radio &
Telecasting Co.; WEMR Emporium, Pa., ElkCameron Bcstg. Co.; WHP-FM Harrisburg, Pa.,
WHP Inc.; WBKZ-TV Battle Creek, Mich., Booth
Radio & Television Stations Inc., 4/13/54.
Renewal of License
Following stations request renewal of license:
KFQD Anchorage, Alaska, William J. Wagner
tr/as Alaska Bcstg. Co. (BR-95); KFRB Fairbanks, Alaska, William J. Wagner tr/as Alaska
Bcstg. Co. (Main and Aux.) (BR-1942); KINY
Juneau, Alaska, William J. Wagner tr/as Alaska
Bcstg. Co. (BR-852): KSBW Salinas, Calif., Salinas Bcstg. Corp. (BR-1892); KONG Visalia, Calif.,
Tulare County Bcstg. Co. (BR-1541): WPAD
Paducah, Ky., Paducah Bcstg. Co. Inc. (Main and
Alternate Main) (BR-794); WKLA Ludington,
Mich., Raymond A. Plank (BR-1204); WCJU CoBroadcasting
• Telecasting

lumbia, Miss., WCJU Inc. (BR-1468); KXLL Missoula, Mont., Western Montana Assocs. (BR1979); KBRL McCook, Neb., The McCook Bcstg.
Co. (BR-1629); WBUY Lexington, N. C, Omar G.
Hilton and Greeley N. Hilton 67b as Davidson
County Bcstg. Co. (BR-1340); WLEC Sandusky,
Ohio, Lake Erie Bcstg. Co. (Aux.) (BR-1873);
KVAS Astoria, Ore., KVAS Inc. (BR-2458); KXLE
Ellensburg, Wash., Central Washington Bcstrs.
Inc. (BR-1279); KRKO Everett, Wash., The Everett Bcstg. Co. (BR-56); KONP Port Angeles,
Wash., Radio Pacific Inc. (BR-1209); KOL Seattle,
Wash., Seattle Bcstg. Co. (Main) (BR-71); KVI
Seattle, Wash., Puget Sound Bcstg. Co. Inc. (BR78); KSTN Stockton, Calif., San Joaquin Bcstg.
Co. (BR-2398); KTNT Tacoma, Wash., Tribune
Pub. Co. (BR-2752).
ACCEPTED FOR FILING
Modification of CP
General Bcstg. Co., Concordia, Kan. — Mod. CP
(BP-8846) which authorized new station, for approval for ant., trans, and studio location and
change type trans. (BMP-6358).
Following stations request mod. CP for extension of completion date as indicated:
WSPN Saratoga Springs, N. Y., Spa Bcstrs. Inc.;
KFXD-TV Nampa, Idaho, Frank E. Hurt & Son
Inc., 5/11/54; WPTA (TV) Harrisburg, Pa., Harrisburg Bcstrs. Inc., 6/20/54.
Renewal of License
Following stations request renewal of license:
WLAY Muscle Shoals, Ala., Muscle Shoals
Bcstg. Corp.; (BR-822); WTNT Tallahassee, Fla.,
Tallahassee Appliance Corp. (BR-1322); KGU
Honolulu, Hawaii, Advertiser Pub. Co. Ltd. (BR124); KAHU Waipahu, Oahu, T. H., Rural Bcstg.
Co. Ltd. (BR-2529); WCVS Springfield, 111., WCBS
Inc. (Main and Aux.) (BR-159); WANE Ft.
Wayne, Ind., Radio Fort Wayne Inc. (BR-1943);
WTBO Cumberland, Md., Maryland Radio Corp.
(BR-748); WATZ Alpena, Twp„ Mich., Midwestern Bcstg. Co. (BR-1361); WTOK Meridian, Miss.,
Meridian Bcstg. Co. (BR-1521); WHDL Olean,
New York, WHDL Inc. (BR-754); KIHR Hood
River, Ore., C. H. Fisher and C. O. Fisher d/b as
Oregon-Washington Bcstrs. (BR-2588); WPAM
Pottsville, Pa., Miners Bcstg. Service Inc. (BR1456); WMVA Martinsville, Va., Martinsville
Bcstg. Co. (BR-1108); KBKH Pullman, Wash.,
John Ronald Bayton and Maynard Frederick
Hicks d/b as Bayton & Hicks (BR-2523); KAPA
Raymond, Wash., Pacific Bcstg. Corp. (BR-2533);
KLAN Renton, Wash., Interlake Bcstg. Corp.
(BR-1836); KHQ Spokane, Wash., KHQ Inc. (BR76; KSPO Spokane, Wash., D. Gene Williams and
Delbert Bertholf (BR-73).

by Evansville Television Inc., On The Air Inc.,
and WFBM Inc. for enlargement of issues relating to South Central Bcstg. Corp. in ch. 7 proceeding; directed South Central, within 10 days of receipt of this order, to submit its estimated
budget for first year's operation; and denied
South Central's motion to dismiss joint petition
for enlargement of issues relating to its application, dated Nov. 10, 1953 (Dockets 10461 to
10464; BPCT-707, 934, 991, 1131).

By Hearing Examiner Millard F. French
Paducah Bcstg. Co., Paducah, Tex.; Tulia Bcstg.
Co., Tulia, Tex. — Set aside and vacated action of
Nov. 2, 1953, by examiner in closing record in
proceeding for CPs for new am stations; granted
petition of Tulia for leave to amend its application so as to change requested frequency from
1370 kc, 1 kw-D only, to 1260 kc, 1 kw-D only;
applications were removed from hearing docket
(Dockets 10196, 10411; BP-8208, BP-8595) (Action
11/13).

By Hearing Examiner Fanney N. Litvin
Arkansas Television Co., Little Rock, Ark.;
Arkansas Telecasters Inc., North Little Rock, Ark.
— By memorandum and order after hearing conference ordered that, pursuant to Section 1.841
of rules, that order of Sept. 14, 1953, as modified
by statements and agreements recited in Nov.
13 memorandum and order, shall control subsequent course of hearing in ch. 11 proceeding
(Dockets 10610, 10611; BPCT-1057, 1740).

Cease and Desist Order" filed on Nov. 13, 1953,
by Mid-Atlantic (Docket 10741) (Action 11/16).

By Hearing Examiner Annie Neal Huntting
Commodore Perry Bcstg. Service Inc., Erie, Pa.
— On request of applicant, ordered that further
hearing in proceeding for CP for new tv station
on ch. 66 be continued from Nov. 17 to Nov. 24,
1953 (Docket 10615; BPCT-1283) (Action 11/16).
KFBC Cheyenne, Wyo., Frontier Bcstg. Co. —
On Commission's own motion, ordered that hearing in proceeding for mod. CP, now scheduled
for Nov. 17, 1953, be continued without date pending action upon applicant's petition to dismiss
(Docket 10480; BMP-5864).
(Action 11/13).
By Hearing Examiner John B. Poindexter

WMID Atlantic City, N. J., Mid-Atlantic Bcstg.
Co. — Granted motion for continuance of hearing,
which was scheduled for Nov. 16; hearing continued indefinitely in order to afford Commission
opportunity
to act upon
"Petition
Reconsiderof
and Vacate Action
Looking
Towardto Issuance
By Hearing Examiner Claire W. Hardy
Ordered prehearing conference in proceeding
re applications of Southern Baptist College
(KRLW), Walnut Ridge, Ark. (Docket 10547; BP8372) for CP to change frequency and increase
overall height of ant.; Tri-State Bcstg. Service
(Docket 10548, BP-8775) and Southern Bcstg.
Service Inc. (Docket 10549, BP-8802) both for
CPs for new am stations in Memphis, Tenn.,
said hearing to be in Washington, D. C, on Nov.
20, 1953.
By Hearing Examiner James D. Cunningham
Radio Wisconsin Inc., Badger Television Co.
Inc., Madison, Wis. — In order governing hearing
recited action and rulings taken at several conferences in ch. 3 proceeding for Madison, Wis.
(Dockets 8959, 10641; BPCT-410, 1472).
November

Capital Television Inc., Charleston, W. Va. —
Granted petition for leave to amend its application for CP for new tv station on ch. 8, so as
to show change of address of secretary and to
correct two typographical errors in description
of program types in program schedule (Docket
10728. BPCT-1080).

18 Applications

ACCEPTED FOR FILING
Renewal of License
Following stations request renewal of license:
KIBH Seward, Alaska, Alaska Bcstg. Co. (BR2180): Bob McRaney Sr., West Point, Miss. (BR1652 1.

APPLICATION RETURNED
Renewal of License
WMIQ Iron Mountain, Mich., Iron MountainKingsford Bcstg. Co. — Renewal of license. (BR1426).
November

18

Decisions

BY COMMISSION EN BANC
Renewal of License
The following stations were granted renewal
of licenses for the regular period:
KTRB & Aux. Modesto, Calif.; KRDU Dinuba,
Calif.; KLAC Los Angeles; KGMS Sacramento,
Calif.; KARM. Fresno, Calif.; KUBA Yuba City,
Calif.; KBMX Coalinga, Calif.; KCRE Crescent
City, Calif.; KCOY Santa Maria, Calif.; KEEN,
San Jose, Calif.; KGER Long Beach, Calif.; KGST
Fresno, Calif.; KMOR, Oroville, Calif.; KPMO
Pomona, Calif.; KRE Berkeley, Calif.; KSPA
Santa Paula, Calif.; KUKI Ukiah, Calif.; KVOE
and KVOE-FM Santa Ana, Calif.; KWTC Barstow, Calif.; KXOA Sacramento, Calif.; KYOS
Merced, Calif.; KARM-FM Fresno, Calif.; KBUC
Corona, Calif.; KDAC Fort Bragg, Calif.; KECA
& Aux. Los Angeles; KECA-FM Los Angeles;
KGO and KGO-FM San Francisco; KICO Calexico, Calif.; KITO San Bernardino, Calif.; KMAK
Fresno, Calif.; KNGS Hanford, Calif.; KNOB
Long Beach, Calif.; KROW Oakland. Calif.; KROY
Sacramento, Calif.; KECA-TV Los Angeles; KGOTV San Francisco; WBKB Chicago, 111.; WXYZTV Detroit, Mich.
McFarland Letter
Lake Shore Bcstg. Co., Sheboygan, Wis.— Is
being advised that application for CP for new am
station to operate on 800 kc, 250 w-D (BP-8808),
indicates necessity of hearing.
ACTIONS ON MOTIONS
By Hearing Examiner Herbert Sharfman
Evansville Television Inc., On The Air Inc.,
WFBM Inc., South Central Bcstg. Corp., Evansville, Ind.— Granted joint petition of Oct. 29, 1953,
Broadcasting
• Telecasting
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FOR THE RECORD

TELESTATUS®
TV

STATIONS

ON

Nov. 23, 1953
THE

AIR

and Reports of Tv Sets in Their Coverage Areas —
Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B«T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Outlets on Air
Sets in Station Area
Outlets on Air
Sets in Station Area
vhf
uhf
and Channel
City
and Channel
vhf uhf
WTVP (17)
ALABAMA
WEEK-TV (43)
Decatur
Peoria
106,405
99,100
Quincy
WTVH-TV
0°)
Birmingham
WABT (13)
87,000
WGEM-TV
(10)
WBRCTV (6)
184,300
WREX-TV
(13)
Rockford
39,900
Mobil* W A LA-TV (10)
76,000
WTVO (39)
133,854
51,000
WKAB-TV (48)
39,900
WHBF-TV (4)
Rock Moline)
Island
217,000
Montgomery
WCOV-TV (20)
17,100
(Davenport,
ARIZONA
WICS (TV) (20)
Springfield
Mesa (Phoenix) KTYL-TV (12)
71,500
21,000
'17,050
Phoenix KOOL (10)
INDIANA
KOY-TV (10)
WTTV
(10)
Bloomington
WFIE (62)
KPHO-TV (5)
74,500
285,000
Evansville
Tucson
KOPO-TV (13)
WKJG-TV (33)
25,000
Fort Wayne
KVOA-TV (4)
WFBM-TV (6)
Yuma
KIVA (11)
Indianapolis
WFAM-TV
(59)
5,000
396,666
Lafayette
ARKANSAS
32,425
WLBC-TV (49)
Muncie
WSBT-TV
(34)
47,800
South
Bend
Fort Smith
KFSA-TV (22)
13,440
79,829
41,000
KRTV (17)
Little Rock
IOWA
WOI-TV
(5)
CALIFORNIA
Ames
(9)
152,654
Cedar Rapids KCRI-TV
Bakersfield
KERO-TV (10)
WMT-TV (2)
65,727
KAFY-TV
44,880
185,000
WOC-TV
(5)
Davenport
215,000
Chlco
KHSL-TV (12)
27,864
Eureka
K I EM-TV (3)
(Moline,Island)
Rock
KJEO (47)
Fresno
Des Moines
KMJ-TV (24)
KGTV (17)
Sioux City
58,419
(7)
los Angeles KECA-TV
KVTV (9)
KHJ-TV (9)
64,015
KANSAS
K LAC-TV (13)
KNBH (4)
Hutchinson
KTVH (12)
57,639
KNXT (2)
Topeka
WIBW-TV (13)
39,633
KTLA (5)
Wichita
KEDD (16)
40,103
KTTV (11)
1,707,420
KENTUCKY
KTHE (28)
KMBY-TV (8)
Monterey
Henderson
183,954
WEHT (50)
24,555
Sacramento
KCCC-TV (40)
27,400
Louisville
WAVE-TV (ll)
(3)(b)302,251
180,506
KSBW-TV (8)
Salinas
WHAS-TV
KFMB-TV (8)
San Diego
WKLO-TV (21)
27,340
KFSD-TV (10)
206,382
San Francisco KGO-TV (7)
LOUISIANA
KPIX (5)
Baton Rouge WAFB-TV (28)
San Luis
36,100
KRON-TV (4)
780,000
Lake Charles KTAG (25)
Obispo
KVEC-TV (6)
56,821
Monro*
KNOE-TV (8)
77,550
Santa
KEYT (3)
KFAZ (43)
1 5^160
Barbara
371,332
New Orleans WDSU-TV (6)
WJMR-TV (61) 210,076
COLORADO
56,443
KKTV (11)
Colorado
MAINE
34,691
KRDO-TV (13)
Springs
31,000
KBTV (9)
Bangor
Denver
WABI-TV (5)
39,750
Portland
WPMT (53)
KFEL-TV (2)
19,500
164,750
KLZ-TV (7)
MARYLAND
Pueblo
KCSJ-TV (5)
WAAM (13)
34,500
KDZA-TV (3)
35,000
Baltimore
WBAl-TV (11)
CONNECTICUT
' 86,800
WMAR-TV (2)
516,505
WICC-TV (43)
Bridgeport
35,479
New Britain
WKNB-TV (30)
100,381
MASSACHUSETTS
WBZ-TV
(4)
New Haven
635,190
WNHC-TV (6)
Boston
WATR-TV (53)
Waterbury
WN AC-TV (7)
1,103,507
DELAWARE
Cambridge
WTAO-TV (56)
63,700
159,939
(Boston)
WDEL-TV (12)
Wilmington
WHYN-TV (55)
75,000
DISTRICT OF COLUMBIA
Springfield
WWLP (61)
Washington
WMAL-TV (7)
477,143
WNBW (4)
559,000
MICHIGAN
13,500
WTOP-TV (9)
WPAG-TV
(20)
Ann Arbor
WBKZ-TV
(64)
WTTG (5)
477,143
Battle Creek
WJBK-TV (2)
55,924
Detroit
WWJ-TV (4)
1,000,000
FLORIDA
WXYZ-TV) (7)
Ft. Lauderdale WFTL-TV (23)
85,926
1,100,000
Flint
WTAC-TV (16)
Jacksonville
WMBR-TV (4)
175,000
1,128,632
Miami
WTVJ (4)
201,000
Grand
Rapids
WOOD-TV
(7)
265,135
Pen sa cola
WPFA (15)
Kalamazoo
WKZO-TV (3)
314,061
Lansing
St. Petersburg WSUN-TV (38)
50,000
WJIM-TV
(6)
231,000
West Palm
WILS-TV (54)
17,000
Beach
WIRK-TV (21)
17,447
WKNX-TV (57)
Saginaw
50,300
GEORGIA
MINNESOTA
Atlanta
WAGA-TV (5)
WLWA (8)
Austin
KMMT
(6)
64,421
WSB-TV (2)
330,000
WFTV (38)
WCCO-TV
(4)
Duluth
Columbus
32,874
WDAK-TV (28)
13,000
Minneapolis
WRBL-TV (4)
WTCN-TV
(11)
401
,200
Macon
(St. Paul)
WMAZ-TV (13)
55,000
KSTP-TV (5)
405,300
WETV (47)
24,544
St. neapolis)
Paul (Min WMIN-TV
(11)
395,220
Rome
WROM-TV (9)
75300
KROC-TV (10)
43,000
Rochester
IDAHO
MISSISSIPPI
Bois*
KIDO-TV (7)
10,900
Pocatello
24,103
KWIK-TV (10)
WJTV (25)
Jackson
WTOK-TV (11)
13,400
Meridian
ILLINOIS
MISSOURI
127,000
Belleville (St. WTVI (54)
Louis, Mo.)
Hannibal
KHQA-TV
(7)
77,600
WBLN (15)
Bloomington
(Quincy,
III.)
KCMO-TV
(5)
Kansas
City
WCIA
(3)
Champaign
KMBC-TV (9)
WBBM-TV
Chicago
WDAF-TV (4)
WBKB
(7) (2)
WGN-TV (9)
WHB-TV (9)
338,699
WNBQ (5)
KCTY (25)
1,575,000
41,952
Telecasting
Broadcasting

now
:i

there
are

396,000

sets

in

1

coverage
WFBM-TV's
area

WFBM-TV
INDIANAPOLIS
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City
City

FOR THE RECORD

vhf
Sets in Station Area
uhf
St. Joseph
78,582
St. Louis
555,914
KSTM-TV (36)
132,000
WTVI (54)
KTTS-TV
KYTV
(3) (10)(See Belleville, III.)
31,300
Springfield
35,905
MONTANA
Billings
KOOK-TV (2)
KOPR-TV (4)
Butte
KXLF-TV (6)
NEBRASKA
KFOR-TV
(10)
63,000
Lincoln
KMTV (3), (12)
KOLN-TV
62,834
Omaha
WOW-TV (6)
206,907
NEVADA
KLAS-TV
KZTV
(8) (8)
Las Vegas
Reno
13,401
NEW JERSEY
4,554
Atlantic City WFPG-TV
WATV (13) (46)
14,872
Newark
(New
York City)
3,520,000
NEW MEXICO
KGGM-TV (7)(13)
Albuquerque
KOAT-TV
KOB-TV (4)
32,333
KSWS-TV (8)
12,093
Roswell
Albany
NEW YORK
WROW-TV (41)
53,000
WNBF-TV (12)
182,000
WBEN-TV (4)
Binghamton
Buffalo
365,004
WBES-TV (59)
WBUF-TV
WECT
(18) (17)
82,071
Elmira
WTVE (24)
20,440
WABC-TV
WABD (5) (7)
20,142
New York
WCBS-TV(4) (2)
WNBT
WOR-TV (9)
WPIX (11)
WHAM-TV (6)
4,101,000
190,000
Rochester
WHEC-TV
(10
WVET-TV
(10)
WRGB (6)
WHEN (8)
290,500
Schenectady
WSYR-TV (3)
268,275
WKTV (13)
127,000
Syracuse
Utica
NORTH CAROLINA
WISE-TV
WBTV (3)(62)
Asheville
13,200
Charlotte
357,729
WFMY-TV (2)
Greensboro
Raleigh
184,379
WNAO-TV (28)
42,800
155,250
Winston-Salem WTOB-TV
WSJS-TV (26)
(12)
Outlets on Air
and Channel
KFEQ-TV
KSD-TV (5)(2)

use

all the

IMPACT

in the
Norfolk

of

Great
Area!

NORFOLK
HAMPTON
PORTSMOUTH
NEWPORT
VIRGINIA

NEWS
BEACH

WARWICK
WILLIAMSBURG
SMITHFIELD

Fargo
Minot
Akron
Ashtabula
Cincinnati
Cleveland
Columbus

Here's selling power PLUS in the great
Norfolk Metropolitan Area where only
WVEC-TV is NBC . . . beaming your
sales message right to the core of this
dynamic multi-city market.

Dayton
Lima
Toledo
Youngstown
7anesvill*
Lawton
Okla. City

only

WVEC-TV

Tulsa

Page 110

•

November 23, 1953

OHIO
WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9)
WKRC-TV
WLWT (5) (12)
WEWS
(5)
WNBK (4)
WXEL (9)
WBNS-TV
WLWC (4) (10)
WTVN (6)
WHIO-TV (7)
WLWD (2)
WIFE (TV) (22)
WLOK-TV (73)
WSPD-TV (13)
WFMJ-TV (73)
WKBN-TV (27)
WHIZ-TV (50)
OKLAHOMA
KSWO-TV
WKY-TV (4)(7)
KLPR-TV (19)
KTVQ
KOTV (25)
(6)

19,800
11,654
36,916

Wilkes-Barre
York
Providence

307,000
306,950
300,000
21 ,630
228,000

El Paso
Ft. Worth
Galveston
Harlingen
Houston

WFAA-TV
(8)
KROD-TV (4)
KTSM-TV
WBAP-TV (9)
(5)
KGUL-TV (11)
KGBS-TV
(4)
KPRC-TV (2),

Longview
Lubbock

KUHT (8)
276,000
KNUZ-TV
(39)
35,206
KTVE (32)
16,100
KCBD-TV

San
Angelo
San Antonio

KKTXL-TV
DUB-TV (13)
KEYl (5), (8)

Temple
Texarkana
Tyler
Waco
Wichita Falls

WOAI-TV
(4)
166,154
KCEN-TV (6)
45,752
KCMC-TV (6)
39,677
KETX (19)
KANG-TV (34)
KFDX-TV (3)
KWFT-TV (6)
42,250

Salt Lake
City

KDYL-TV (4),
UTAH
KSL-TV (5)

Greenville
Sioux Falls
Johnson City
Knoxville
Memphis
Nashville

Hampton (NorHarrisonburg
Lynchburg
Newport
Norfolk News
Richmond
Roanoke

Yakima
27,300
105,000
15,352

Charleston
Huntington
Parkersburg
Wheeling
Green Bay
Madison
Milwaukee

32,140
232,310
165,340

Oshkesh
113,711
34,278
41,343

78,300
100,800
68,300
1 32,934
125,000
54,633
127,350

92,500
150,424
112,000
120,000
76,100

Abilene
Amarillo
Dallas
Austin

Charleston
Columbia

Bellingham
Seattle
Spokane
Tacoma

810,361

Sets vhf
in Station uhf
Area

RHODE ISLAND
W JAR-TV (10) 1,073,000
SOUTH CAROLINA
WCSC-TV (5)
43,807
WIS-TV (10)
WCOS-TV (25)
30,282
WNOK-TV (67)
30,000
WGVL (23)
32,779
SOUTH DAKOTA
KELO-TV (11)
42,137
TENNESSEE
WJHL-TV (11)
30,166
WROL-TV (6)
36,765
WTSK-TV (26)
WHBQ-TV (13)
WMCT (5)
228,654
WSM-TV (4)
128,838
TEXAS
KRBC-TV (9)
16,120
K FDA-TV (10)
33,898
KGNC-TV (4)
35,118
KRLD-T
KTBC-TVV (4)
(7)
50,616

435,000

KBES-TV OREGON
(5)
KOIN-TV (6)
125,000
KPTV (27J
PENNSYLVANIA
WFBG-TV (10)
Altoono
346,462
WLEV-TV
(51)
Bethlehem
WCHA-TV
(46)
Chambersburg WGLV (57)
laiton
WICU (12)
198,500
Sri*
WHP-TV (55)
Harrisburg
WTPA (71)
WJAC-TV (6)
Johnstown
WARD-TV (56)
707,722
WGAl-TV (8)
Lancaster
240,936
WLBR-TV (15)
Lebanon
WKST-TV (45)
New Castle
WCAU-TV
Philadelphia
WFIl-TV(3) (6)(10)
WPTZ
1,592,000
1,597,057
WDTV (2)
Pittsburgh
1,724,329
WENS (16)
770,000
WKJF-TV (53)
Reading
WEEU-TV (33)
WHUM-TV (61)

Medford
Portland

i Represented by
: WILLIAM G. RAMBEAU
NEW YORK* CHICAGO* SAN FRANCISCO'MINNEAPOLIS-LOS ANGELES

NORTH(6) DAKOTA
WDAY-TV
KCJB-TV (13)

Scranton

Outlets on Air
and Channel
WGBI-TV
WTVU (73)(22)
WBRE-TV (28)
W ILK-TV (34)
WSBA-TV (43)

Anchorage

306,000
33,692
30,788
295,095
235,000
25,500

35,739
14,077

145,200

VIRGINIA
50,000
WVEC-TV (15)
38,975
WSVA-TV (3)
84,706
WLVA-TV (13)
.... ...
WACH (33)
WTAR-TV
(4)
202,600
WVEC-TV (15) (See Hampton)
WTVR (6)
179,537
WSLS-TV (10)
96,200
WASHINGTON
KVOS-TV (12)
29,757
KING-TV (5)
305,700
KKXLY-TV
HQ-TV (6)
(4)
42,779
KMO-TV (13)
KTNT-TV (11)
305,700
KIMA-TV (27)
10,098
WEST VIRGINIA
WKNA-TV (49)
13,500
WSAZ-TV (3)
227,132
WTAP (15)
WTRF-TV (7)
445,190
WISCONSIN
W BAY-TV (2)
176,223
WKOW-TV (27)
WMTV (33)
24,500
WTMJ-TV (4)
589,134
WCAN-TV (25)
156,000
WOKY-TV (19)
157,000
WOSH-TV (48)
9,500
ALASKA
KFIA (2)
HAWAII
KGMB-TV (9)
KONA (11)

35,000

MEXICO
Matamoros
(Brownsville,
Tex.)
XELD-TV (7)
Tijuana (San Diego) XETV (6)

31 ,200
213,175

Honolulu

Total Stations on Air 317*; Total Cities with Stations on
Air 208*; Total Sets in Use 27,471,000
* Include* XELD-TV Matamoroi and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 1777486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.
Telecasting
Broadcasting

"Big

the

Mo"

Has

Changed
Picture!

Louis

St.

Yes, the "sold out," "no availabilities," "one station programming" Hags are
being hauled down from St. Louis' television fort. These days, television means
"a variety of the best" and "choice availabilities" in a multiple-station-market.
"Big Mo," St. Louis' ABC affiliate, is now bombarding area television screens with a sparkling array of
network and local shows. Individual televiewers are now in a position to make their personal choice of
programs, and advertisers have a wider selection of program and spot availabilities.
Yes, the St. Louis television picture has changed . . . thanks to KSTM-TV.

Get on the deck now! Join the

steadily growing list of important forward-looking national and regional advertisers aboard "Big Mo" . . .
St. Louis' most-welcome, new television battlewagon.
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS page 109
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
■irminBham, WJLN-TV (48), 12/10/52-Unknown.
•irmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54.
Montgomery,
Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-2/15/54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-12/15/53, AveryCALIFORNIA
Berkeley-San
Francisco, KQED
(TV) (*9), 7/24/53January '54.
Corona, KCOA (TV) (52), 9/1 6/53-Unknown.
Fresno, KCAF (TV) (53), 8/12/53-Unknown.
Lot Angeles, KPIK (TV) (22), 12/10/52-Late '53.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento,
(TV) (46),
'53. Decision
Sacramento, KBIC
McClatchy
Bcstg.6/26/53-Fall
Co. (10), Initial
11/6/53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), 1 1/6/52-Fall '53, HollingSan Bernardino, Orange Belt Telecasters (30), Initial Decision 9/18/53.
San Francisco, KSAN-TV (32), 4/29/53-Jan. 54, MtGillvra.
San Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
Stockton, KTVU(TV) (36), 1/8/53-11/30/53, Hollingbery.
Yuba City, KAGR-TV (52), 3/1 1/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/11/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1 /29/53-Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
Hartford,
Unknown. General Times Tv Corp. (18), 10/21/53—
Hartford, WEDH (TV) (*24), 1 /29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dec. '53-Headley-Reed Tv
Norwich, WCTN (TV) (*63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/1 1 /53— Unknown.
Wilmington, WILM-TV (83), 10/14/53-Unknown.
FLORIDA
Fort Lauderdale, WITV (TV) (17), 7/31/52-11/26/53,
DuM, Taylor.
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53— Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville, WOBS-TV (30), 8/12/53-Early '54.
Lakeland, WOTV (TV) (16), 12/31/52-Unknown.
Miami,
Lindsay
Hopkins
Vocational
School (*2),
11/12/53-Unknown.
Orlando,
WDBO-TV (6), 10/14/53-Apr. '54, CBS, BlairTv.
Panama City, WJDM (TV) (7), 3/11/53-11/30/53, ABC,
Hollingbery.

HOW
For

MUCH
LIBEL

or

SLANDER
, •>
BEST
ANSWEROUR
UNIQUE
SPECIAL
INSURANCE
Covering this and related

hazards — it's surprisingly
INEXPENSIVE
WRITE
FOR
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AND RATES
EMPLOYERS
REINSURANCE

L

CORPORATION
INSURANCE
EXCHANGE
KANSAS CITY, MISSOURI
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
bery. '5
4. WEAR-TV (3), 6/3/53-12/15/53, CBS, HollingPensacola,
Tampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
Blair-Tv.
WestNBC, Palm
Beach, Palm Beach Television Inc. (5),
11/4/53-6/1/54.
GEORGIA
Atlanta, WQXI-TV (36), Initial Decision 10/15/53-Summer
Augusta, WJBF-TV (6), 9/16/53-11/26/53, ABC, NBC,
Hollingbery (granted STA Sept. 18).
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleySavannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional WGOV-TV (37), 2/26/53-Nov. '53, Stars NaIDAHO
Boise-Meridian,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
lingbery.
Boise,
KTVI (TV) (9), 1/15/53-October '54, ABC, HolIdcrfio ^Falls, KID-TV (3), 2/26/53-12/1/53, CBS, NBC,
lingbery.
Idaho
Falls,' KIFT (TV) (8), 2/26/53-12/1/53, ABC HolMeridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
Nampa, KFXD-TV (6), 3/1 1/53-Unknown, Hollingbery.
Pocatello,
bery. KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
Twin Falls, KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingILLINOIS
Champaign, U. of Illinois (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago,
Unknown.Chicago Educational Tv Assn. (*11), 11/5/53 —
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
Danville,
McKinney.WDAN-TV (24), 12/10/52— Unknown, EverettEvanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/11/53-Nov. '53.
Joliet, WJOL-TV (48), 8/21/53-Unknown.
INDIANA
Elkhart, WSJV (TV) (52), 6/3/53-Feb. '54.
Fort Wayne, Anthony Wayne Bcstg. (69), Initial Decision
10/27/53.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/1 1/53-Unknown.
Princeton, WRAY-TV (52), 3/11/53-12/15/53, Walker.
Terre Haute, WTHI-TV (10), 10/7/53-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Davenport, KDIO (TV) (36), 3/1 1 /53-Unkn.wn.
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Fort Dodge, KQTV (TV) (21), 1/29/53-11/23/53, Pearson
(granted STA Oct. 29).
Mason City, KGLO-TV (3), 10/14/53-Spring '54, CBS,
DuM, Weed.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
Waterloo, KWWL-TV (7), 9/2/53-11/29/53, NBC, DuM,
Headley-Reed (granted STA Nov. 4).
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53-Unknewn.
Pittsburg, KOAM-TV (7), 2/26/53-12/13/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), 1 1/5/53— Unknown.
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.
KENTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Unknown, Petry.
Louisville,
WLOU-TVTv (41),
Paducah, Paducah
Corp. 1/15/53-Jan.
(43), 9/16/53 '54.
— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOl-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV (10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake
Charles, Calcasieu Bcstg. Co. (7), 11/12/53-Unknown.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '54,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans. WTLO (TV) (20), 2/26/53-Unknown.
Shreveport, KSLA (TV) (12), 9/19/53-Dec. '53, NBC, CBS.
MAINE
Lewiston, W LAM-TV (17), 7/8/53-11/26/53, CBS, ABC,
DuM, Everett-McKinney (N. Y.), Kettell-Carter (Boston)
(granted STA Nov. 12).
Poland, WMTW (TV) (•), 7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/1/53, NBC, Weed Tv.
Portland, Guy Gannett Bcstg. Service (13), Initial Decision 11/12/53.

MARYLAND
Baltimore, WITH-TV (60), 12/18/52-1/1/54, Forjoe.
Cumberland, WTBO-TV (17), 1 1/12/53-Summer '54.
Frederick, WFMD-TV (62), 10/24/52— Winter '54.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBH-TV (*2), 7/16/53-10/1/54.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Fall '54.
Lawrence, WGLM (TV) (72), 6/10/53-Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52— Fall, Walker.
North
(TV) (74), 2/18/53-12/25/53,
Walker.Adams, WMGT
Pittsfield, Western Massachusetts Bcstg. Co. (64),
bery.
11/12/53-Unknown.
Worcester, WAAB-TV (20), 8/12/53-Spring '54, HollingWorcester, WWOR-TV (14), 6/18/53-12/15/53, Raymer.
MICHIGAN
—Unknown.
Ann Arbor, Regents of the U. of Michigan (*26), 11/4/53
Battle Creek, WBCK-TV
(58), 1 1/20/52-January '54,
Headley-Reed.
Bay
WNEM-TV
(5), 9/2/53-Fall
'53.
BentonCity,Harbor,
WHFB-TV
(42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-12/15/53, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO
Bcstg. Corp. (62), Initial Decision
10/12/53.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/11/52-Unknown.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon,
WTVM (TV) (35), 12/23/52-Unknown.
— Unknown.
Saginaw,
Booth Radio & Tv Stations Inc. (51), 10/29/53
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-2/28/54, Rambeau.
St. Paul, WCOW-TV
(17), 3/1 1/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/1 1/53-Unknown.
Gulfport, WGCM-TV (56), 2/1 1/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54— ABC, Weed Tv.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian, WCOC-TV (30), 12/23/52— Unknown.
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau. KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.
Festus, KACY (TV) (14), 12/31/52-11/22/53, Raymer.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA
St.
Louis, KDRO-TV
WIl-TV (42),
2/12/53-Late '53.
Sedalia,
(6), 2/26/53-1/1/54.
MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great
bery. Falls, KFBB-TV (5), 1/15/53-Nov. '53, CBS, Weed
Tv.
Great Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula,
Perna. KGVO-TV (13), 3/11/53-7/1/54, CBS, GillNEBRASKA
Kearney, KHOL-TV (13), 7/22/53-12/1/53, CBS, DuM,
Meeker (granted STA Oct. 29).
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-Dec. '53 (tests
Atlantic City. WOCN (TV) (52), 1/8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) («19), 12/4/52-Unkn«wn.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
Looking for Radio &
Television Technicians?
RCA Institutes, Inc., graduates students
at regular intervals, as technicians,
operators and laboratory aids. Our
men graduate with a first class RadioTelephone License. Call on us for your
technical personnel needs
E)
Write to: PLACEMENT MANAGER
A Service el Radio CerporaOea el A emits
ES,
35#
West Fourth
York
14, N.INC
Y.
ITUT
INSTNew
RCA Street,
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Information in following order: Location, call lottort,
channel, data granted, starting target date, network
and representative.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
Sante Fe, KTVK (TV) (2), 1/23/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/1 0/33-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
•inghamton, WQTV (TV) (*46), 8/14/52-Unknown.
luffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston,
WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52— Jan. '54.
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/l»/52-Unknown.
Utiea, WFRB (TV) (19), 7/1/53— Unknown.
Watertown,
WWNY-TV (48), 12/23/52— Unknown, Weed
Tv.
NORTH CAROLINA
Chapel
Hill,
WUNC-TV
9/30/53-Sept. ABC,
'54. Boiling.
Charlotte, WAYS-TV (36),(*4)
2/26/53-12/1/53,
Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, Goldsboro Tv Corp. (34), 9/30/53— Unknown.
Greensboro, WCOG-TV (57), 1 1/20/52-Unknown, ABC,
Greenvme,
Pearson. WNCT (TV) (9), 3/11/53-12/1/53, CBS, DuM,
Mount Airy, WPAQ-TV (55), 3/11/53-Foll '53 Clark.
Wilmington, WMFD-TV (6), 7/30/53-S»r!ng '14.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53-12/1/53, Blair Tv (granted
STA Oct. 28).
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WERE-TV (65), 6/18/53— Fall '53.
Cleveland, United Bcstg. Co. (19), Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 1 2/4/52-Spring '54, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52-1/1/54, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/10/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52-1/1/54, Petry.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel.
Tulsa, KCEB (TV) (23), 2/26/53-12/1/53, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene,
lingbery.Eugene Tv Inc. (13), 5/14/53-February '54, HolPortland
(Wash.), KVAN-TV (21), Initial
Decision(Ore.)-Vancouver
6/18/53.
Portland, Oregon Television Inc. (12), Initial Decision
11/10/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/11/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Unknown.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes Tv Co. (35), 10/14/53 — Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-1 2/1 5/53—Cooke.
Haileton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA (TV) (21), 5/7/53-Late '53, Taylor.
Lewlstown, WMRF-TV (38), 4/2/53— Unknown.
Philadelphia, WIBG-TV (23), 10/21 /53-Unknown.
Philadelphia, WIP-TV (29), 11/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh,
ley-Reed. WTVQ (TV) (47), 12/23/53-Fall '53, HeadScranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Williamsport, WRAK-TV (36), 11/13/52-Unknown.
York, WNOW-TV
(49),Nov.
7/11/52-Nov.
'53, DuM, Hollingbery (granted STA
10).
RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, Aiken Electronics Advertising Corp. (54), 10/21/53
— Unknown.
Anderson, WAIM-TV (40), 9/30/53— Unknown.
Camden, WACA-TV (15), 6/3/53 — Jan. '54.
Greenville, WGCT (TV) (4), 7/30/53-12/15/53, Weed.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.

!HOWARD
E. STARK
Brokers and Financial Consultants
TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
New York 22, N. Y.
ELdorado 5-0405
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Information in following order: Location, call letters,
channel, dote granted, starting target date, network
and representative.
TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21 /52-Unknown, Pearson.
Chattanooga,
WTVT (TV) (43), 8/21 /52-Unknown.
Nashville, WSIX-TV (8), 7/30/53-11/30/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS
Amarillo, Plains Empire Bcstg. Co. (7), Initial Decision
11/9/53.
Beaumont,
KBMT (TV)(6),(31),
'53, Taylor.
Beaumont, KTRM-TV
Initial12/4/52—
DecisionFall7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, AveryFort Worth, KTCO (TV) (20), 3/11 /53-Unknown.
Houston, KTVP (TV) (23), 1/8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock,
KFYO-TV(9),(5),3/11/53-1954,
5/7/53-Late Taylor.
'53. Taylor.
Lufkin, KTRE-TV
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID (TV) (2), 7/1 /53-Unknown.
San Antonio, KALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAO-TV (2), 7/24/52-1954, Inter-American
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, lest.
Weslaco, KRGV-TV (5), 7/16/53-11/26/53, NBC, Taylor.
UTAH
SaltHollingbery.
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
Montpelier,
10/2/53.

VERMONT
Corp.
WCAX Bcstg

I

•

h

BETTER

impom
it's ^
with SOUNDCRAFT
PROFESSIONAL RECORDING

High frequency signals require a smooth
tape surface for perfect recording head
contact. To produce this surface all
Soundcraft Professional Recording Tape is
Micro-Polished: polished, buffed and repolished to produce a mirror-like surface.
Micro-Polishing results in improved high
frequency response, greater output uniformity, lower distortion, less friction and
longer head life.
Why settle for less than the best? Next
time be sure to ask for Soundcraft ProfesTape . . . the one and only MicroPolishedsionaltape!
REEVES

(3), Initial Decision

VIRGINIA

SOUNDCRAFT
Dept. Q
CORP.

Charlottesville,
WCHV-TV
(64), 1 /29/53— Winter '54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion, WMEV-TV (50), 4/2/53— Unknown, Donald
NIC, Cook.
Norfolk, WTOV-TV
(27), 7/8/53-11/30/53, ABC, DuM,
Forjoe (granted STA Oct. 16).
WASHINGTON
Hoi
Seattle,
KOMO-TV
(4), 6/10/53-12/11/53
lingbery.
Vancouver
(Wash.)-Portland (Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54-Gill-Perne.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
Eaubery.Claire, WEAU-TV (13), 2/26/53-12/1/53, HollingLa Crosse, WKBH Television Inc. (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53-Unknown.
Marinette, M & M Bcstg Co. (11), 1 1/18/53-Unknown.
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah, WNAM-TV (42), 12/23/52-12/15/53, Clark.
Superior,
(6), 10/14/53-Unknown,
Free &
Peters. WDSM-TV
WYOMING
Casper, KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
Son Juan, WAPA-TV (4), 8/12/53— Unknown.

UPCOMING
Nov. 23: Radio Technical Commission on Aeronautics, special committee on uhf tv interference, 1724 F St. N. W., Washington.
Nov. 23-24: NARTB Sports Committee, WaldorfAstoria. New York.
Nov.
23-24:
A AAA's New
annual
Hotel
Roosevelt.
York.Eastern Conference,
Nov. 23-24: Ultra-High Frequency Tv Assn., Lexington Hotel. New York.
Nov. 27: Oral argument, Zenith Radio Corp. v.
FCC, re Chicago ch. 2, U. S. Court of Appeals,
Washington.
Nov. 27-29: National Assn. of Radio Farm Directors, Conrad Hilton Hotel, Chicago.
Dec. 4: Tennessee Assn. of Broadcasters, Andrew
Jackson Hotel, Jacksonville.
Dec. 4-5: Canadian Broadcasting Corp., board of
governors, Parliament buildings, Ottawa.
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 7: Idaho Broadcasters Assn., Turf Club,
Twin Falls.
Dec. 9-10: NARTB Tv Code Review Board,
NARTB Hdqtrs., Washington.
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editorials
A

Familiar

Voice,

a Picture

. . .

ALL

BUT ignored in the welter of hot news during the last fortnight were the thought-provoking comments of White House Secretary James C. Hagerty on the handling of news about the President.
In an off-the-cuff talk to the delegates to the national convention
of Sigma Delta Chi in St. Louis the other day, Mr. Hagerty (to us
news, rather than press secretary) disclosed the creation of the
new White House pool of newsmen, representing all media.
Appointed for specified hitches, these men follow the President
wherever he goes. They went with him to the White House shelter
during the recent air raid drill. They are "on call" from the White
House switchboard around the clock, on equal footing with key
White House personnel.
That much was reported in comparatively short dispatches. But
Mr. Hagerty went farther. He underscored the importance of the
President's voice on the air, or his picture on tv, or in the newspapers, after an attack he hoped would never come. He stressed
the value of the "familiar" voice of a radio reporter or commentator
in such circumstances. The public then would know that their
President is safe and that the seat of government continues. (Under
the Conelrad Plan, only am radio would continue operating on two
pre-selected channels, so that broadcast signals could not be used
for target location by raiding planes.)
The observations of Jim Hagerty seem particularly timely, when
the news centers around Communistic espionage and intrigue in
highest places. And the wisdom of setting up Conelrad, spearheaded largely by Comr. George E. Sterling, becomes more apparent
with each passing day.
Radio — am radio, because of its propagation characteristics — indeed shoulders a tremendous responsibility in these seething times.
. . . and

the

Fight

for Freedom

THE ST. LOUIS Convention of Sigma Delta Chi also produced
another little-noticed result of far-reaching importance to the broadcast media in their unrelenting crusade for full freedom. The
23,000 members of this professional journalistic fraternity, which
cuts across all media, performed a service that the organized
broadcasters could not do for themselves. They resolved that radio
and tv are entitled to the same free access to news, wherever it
may break, as the pen and pencil reporters of the newspapers.
When the NARTB speaks, it speaks for the interests of its
members and of the fields they serve. When the American Society
of Newspaper Editors erupts against censorship, it talks for those
newspapers represented in its membership. The Motion Picture
Assn. speaks only for its industrial sphere. And so on, down the
line.
But Sigma Delta Chi embraces in its society the working reporters of the press, of radio, tv, magazines, trade press and
public relations men. It embraces also the newsmen of tomorrow —
the undergraduate journalism students. Among the professional
men are also publishers, station owners and outstanding commentators. Such men as E. Lansing Ray, Roy W. Howard, Donald
Ferguson, John L. Knight, John Cowles, Bill Henry, Ed Murrow,
Lee Hills, Robert U. Brown, Walter Lippman, Robert K. Richards,
to mention just a few.
They can say for radio and television what these media cannot
say as well for themselves. And what did they say, in the name
of their fraternity?
It is patently unfair to allow the public only a reporter's version
of what takes place in . . . hearings and in court trials, and to deny
the public the fuller coverage provided by the microphone and the
camera which projects the event itself beyond the confines of the
hearing chamber of the courtroom. . . .
All media share the responsibility of informing the people as
accurately and as fully as their facilities permit.
Believing that an invasion of the people's right to know in one
area of news coverage endangers the free flow of information for
all, your Sigma Delta Chi committee has been equally vigilant to
resist arbitrary restrictions on radio and television coverage of the
news as well as impediments against free access by the press.
Those broadcasters who have been fighting the freedom battle
over the years, could not have stated their own case with greater
zeal or vigor. That they are supported by men in all walks of the
journalism field clearly demonstrates the common interest of all
people for belief in our free institutions and in our Bill of Rights.
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Drawn for Broadcasting • Telecasting bv Sid Hix
"Our country's broke . . . our king's in exile . . . Washington refuses
our loan . . . let's try Strike It Rich!"
The

Great

Hitch-Hike

THE acquiescence of some networks to Sen. Joseph R. McCarthy's
demand for time to answer what he, if nobody of less inflammable
nature, regarded as an attack by Harry Truman did not add to
broadcasting's reputation for courageous judgment.
Whatever else may be said of Mr. Truman's performance, it was
not in essence a personal criticism of the senator.
The fact that Mr. Truman referred to "McCarthyism," with a
plain disclaimer of personal reference to the senator, did not
entitle Mr. McCarthy to some $300,000 worth of broadcast time
to get into an act which was quite completely cast without him.
It is hard to avoid the conclusion that Mr. McCarthy issued his
demand out of purely opportunistic motives. Until Mr. Truman
spoke the magic word, "McCarthyism," which the senator was
able to translate as meaning "Open, Sesame" to the networks, Mr.
McCarthy was not even in the wings. He could get back on stage
in his favorite role of exposing Communists only by the unnecessary
gift of a national radio-television audience.
The principles of fair play required the networks to present a
legitimate answer to Mr. Truman's free-wheeling remarks. The
answer was presented by both Mr. Brownell and J. Edgar Hoover
at the thoroughly covered Jenner committee hearing. To go beyond
that and let Mr. McCarthy into the act is likely to imply that some
broadcasters are push-overs for any aggressive politician.
Coming

Events;

Color

Shadows

THE

announcement that RCA expects to have color tv tape perfected for commercial use in two or three years is, of course, of
vast interest both from the economic and technical view. Like other
announcements regarding color television, it may not have improved
public understanding of what is in store.
As is always true of an announcement made so far in advance
of technical fruition, this one may have contributed to what must
already be a widespread impression that color tv in many forms
and refinements is just around the corner. Certainly the expectations of early color availability are partly responsible for lagging
sales of black-and-white tv.
Plainly, the black-and-white television market is not going to
improve substantially as long as the public believes that color will
be obtainable. Since color unquestionably will be obtainable, it is
desirable that it be made so as soon as possible.
Although the FCC has not moved with untoward speed in considering the petition for approval of compatible color, the chances
are good that it will act reasonably soon. An indication of the
Commission's favorable disposition toward the petition may be
seen in its approval last week of a special experimental colorcast
of NBC-TV's Colgate Comedy Hour Nov. 22, the first commercial
program to be telecast in compatible color.
To assure as orderly a transition from monochrome to color as
possible, the Commission must authorize the compatible system
without undue delay and the manufacturing industry must exert
itself to produce color equipment. Possibly the less said now the
better about developments scheduled for two years or more hence.
Broadcasting

• Telecasting

Think Chris had trouble trying to sell his idea back in the 1400's? You've
got problems, too — when your sales ideas lack effective TV production facilities!
But no such problems when you turn your ideas loose on WLW-D! Here, in Dayton's rich,
industrial market, WLW-D provides facilities and talent for live productions
you'd expect to find only in the "high rent" TV
Weekly

Auto

centers.

Racing — Professional Wrestling right from the WLW-D

studios are two

big reasons why WLW-D ratings have been on top for over
years! And exclusive
client services exploit your ideas through active promotion and merchandising!
WLW-D

EXCLUSIVE SALES OFFICES:

gives "life" to selling ideas!
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IN THIS

closed
GEN. MARK W. CLARK, who recently retired as Army's top-ranking officer, has become associated with Jefferson Standard
Broadcasting Co. to counsel it on educational activities, which include radio and
television commentaries. Gen. Clark becomes president of The Citadel March 1,
and Jefferson Standard, which operates WBT
and WBTV (TV) Charlotte, N. C, has just
procured construction permit for ch. 8 in
Florence, S. C. (see story page 56).
★ ★ ★
IT WAS DONE quietly, but with Bill Ryan's
resignation as Broadcast Advertising Bureau president, effective Feb. 1 [B«T, Nov.
23], Board Chairman Charles C. Caley,
WMBD Peoria, asked three-man group headed by Edgar Kobak, station owner, consultant and longtime BAB leader, to serve as
standby committee to advise BAB management on policy questions that may arise
needing prompt board-level attention. President Ryan continuing to run BAB until
effective date of his resignation, and special
committee's function is described as strictly
consultative and having nothing to do with
day-to-day operations. Serving with Mr.
Kobak are Adrian Murphy, president of
CBS Radio, and H. Preston Peters, president
of Free & Peters.
★ ★ ★
ABC's Hollywood keys— KECA and KECATV — shortly expected to become KABCAM-TV in three-way call change pending
FCC approval. Storer Broadcasting Co.,
which recently acquired KABC San Antonio
where it owns KEYL (TV), will change to
KGBS-AM-TV while KGBS Harlingen,
Tex., becomes KGVS. Latter is paid $7,500
by ABC to defray costs of advertising
change.
★ ★ ★
FRANK K. WHITE, former NBC president,
has returned to his home at Larchmont,
N. Y., after three-month vacation on West
Coast, Mexico and in South. He does not
contemplate announcement regarding his
plans until end of year, and disclaims knowledge of bid for his services by BAB as successor to Mr. Ryan (see above).
★ ★ ★
EARLY

signs of college sentiment at National Collegiate Athletic Assn. regional
meetings point to continued operation of
football tv monopoly in 1954 with one major change — more multi-game Saturday telecasts to meet regional and conference demands. Incidentally, analysis of professional and amateur box office expected to show
attendance in 1953 was at high level despite
telecasts and radio play-by-play coverage of
many events. Final figures available late
January.
★ ★ ★
PROGRESS REPORT on American Broadcasting Co. since its fusion with United
Paramount Theatres was presented to full
FCC at informal conference in Chairman
Hyde's office Tuesday.
Present, in addiBroadcasting
• Telecasting

LEAD STORY

circuit

Radio-television dominate eastern annual
conference of AAAA.
Page 33.

tion to FCC members (except John C. Doerfer), were Leonard H.. Goldenson, AB-PT
president; Edward Noble, chairman, finance
committee, AB-PT; Robert E. Kintner, president, ABC; Robert H. O'Brien, financial
vice president, secretary, AB-PT, and executive vice president, ABC; Robert H. Hinckley, Washington vice president, ABC; W. W.
Gross, vice president and general counsel,
AB-PT; Frank Marx, vice president for general engineering, ABC, and Oliver Treyz,
director of radio network.
★

★

★

DETERMINED to settle problem on specialized uses in fm (functional music, storecasting, transitcasting, etc.), FCC soon may
release proposed rule-making. Commission
believed disposed to authorize these specialized uses, provided station actually has
primary signal on air for general reception.
Other services thus could be "multiplexed"
on same channel.
★
WHILE

ISSUE

ANSWER

★

★

to conundrum

of how

to handle White House broadcasts on "news
conference" basis hasn't yet been divulged,
some notion as to thinking now is evident.
President now holds periodic "press" conferences at which reporters (of all media)
toss questions at Chief Executive, but cannot quote him directly without specific authorization. Ifthere are "press" conferences,ferences
then forwhy
not "radio-television"
consimulcast?
This would involve
new techniques. It would get around "mugging" by reporters-turned-actors, because
press, per se, would be excluded from camera
view, but presumably could report on what
they heard.
★ ★ ★
MOST

CONSISTENT shortcoming of applicants appearing at competitive tv hearings
before FCC examiners is conceded to be in
film buying field. Observers have commented
upon "appalling lack" of indoctrination on
how to buy and exhibit films for video.
Even those with motion picture background
do not seem to know how to adapt film procedures to tv, FCC observers contend.
★ ★ ★
RE arrangements for St. Louis Cards'
baseball radio-tv coverage next year, it's
understood that some midwest minor league
teams would be willing to permit telecasts
into their territory under 50-mile rule for
"reasonable" remuneration. Problem will
be thrashed out at minor leagues' meeting
this week. Minors' attitude said to be more
important than any effect of recent rulings
on sports and particularly baseball.
★ ★ ★
FOR FIRST time since merger of ABC and
United Paramount Theatres last February,
officials of parent theatre organization, headed by Leonard H. Goldenson, will attend
regional affiliate meetings of network. Series
begins January in New York and winds up
month later in New Orleans.

ADVERTISERS
Six

& AGENCIES

advertisers

appoint

new

agencies.

Page 36.
PROGRAM

SERVICES

With expiration of blanket tv licenses only
month away, networks and stations will hold
negotiation meetings with ASCAP this week.
Page 40.
GOVERNMENT
FCC amends multiple ownership rules to
prevent anyone from holding interests in
more than seven am, seven fm or five tv
stations. Page 44.
Three vhf stations granted by Commission. Page 56.
STATIONS
Seven new tv outlets begin operation, reports weekly B«T summary of new starts
and those scheduled for next 30 days.
Page 68.
NETWORKS
Implication that President O'Neil may
hand active direction of MBS to other officers seen in executive reorganization.
Page 78.
National networks are deciding what to
do about requests for time to reply to Sen.
McCarthy.
Page 82.
TRADE ASSOCIATIONS
NARTB Sports Committee launches drive
to break down restrictions on broadcasts of
sports events. Page 84 A.
Ultra High Frequency Tv Assn., at twoday meeting, adopts objectives including development of all-channel receivers and
higher-power transmitters. Page 84B.
California broadcasters pass resolution opposing license fees. Page 84C.
FEATURES
Summary of merchandising services provided by radio stations and networks.
Page 88.
What's right and wrong with radio news:
A newspaperman's criticism. Page 94.
INTERNATIONAL
How license fees have influenced broadcasting in Canada: A Special B»T report.
Page 113.
FOR THE RECORD
Telestatus weekly summary of all tv
stations on the air and their esitmates of tv
set distribution. Page 127.
Commencement target dates of all tv
grantees. Page 130.
PART II
In special supplement, B»T publishes station-by-station tabulation of national radio
merchandising survey of Kenyon & Eckhardt.
November 30, 1953

•

Page 5

You

can

advertise

Local TV

They're

successfully

kids' programs work wonders
... on audiences and sales.

scheduled

just when

most

kids can be

reached in each market. And they're tailored right
to kids' own interest . . . which makes the kids
ask for products
When

WSB-TV

. .

WBAL-TV .
WFAA-TV .
*KOA-TV . .
WICU . . .
KPRC-TV

.

Atlanta
Baltimore
Pallas
Denver
Erie
Houston

•In operation on or about December 24th

they do, parents buy. One

KECA-TV
KSTP-TV
WSM-TV
WABC-TV

Los Angeles
Mp'l's.-St. Paul
Nashville
New York

WTAR-TV
KMTV . .

Norfolk
Omaha

they see advertised.
national advertiser

WTVH-TV
WENS . .

Peoria
Pittsburgh

WOAI-TV

San Antonio
San Diego

KFMB-TV
KGO-TV .
KOTV
. .
KEDD
. .

San Francisco
Tulsa
Wichita

over

kids'

put his product

shoulders

(a first aid supply)

22,000 homes ... all within a month
two participations
Local TV
where

weekly

kids' programs

with

into
. . . using only'

in one kid's program.
dig right into the markets

you sell your product. You'll have many

extra

merchandising opportunities. You'll have complete
flexibility in buying just the time periods you need.

REPRESENTED

Edward
NEW

YORK

• CHICAGO

BY

Petry
• LOS

ANGELES

&

• DETROIT

Co.,
• ST. LOUIS

Inc.
• SAN

FRANCISCO

• DALLAS

Our

Boarding-house

Reach

Covers

Half alBillion

in Sales!

When you reach for the ever-growing Savannah Seaboard Market,
you're reaching for 79 rich counties in 3 states • . . and you're reaching for your share of over half a billion a year in retail sales !
That's right hefty reaching, brother. And the plain fact is, only
WSAV has the reach it takes to cover all of the market all of the time.
WSAV at long-range 630 kc reaches out to more homes, to more
people, than any other medium in the market . . . bar none. In
short, WSAV gives your sales story the boarding-house reach it needs
to cover this half a billion dollar market.
Don't take our word for it. Ask any Blair man
or the latest Pulse. Then reach for WSAV!

for a look at S.A.M.

630 kc.
5,000 want
Full Tim*

in Savannah WSAV
REPRESENTED

BY
SOUTHEASTERN REPRESENTATIVE:
HARRY E. CUMMINGS

at

FCC Studies Staff's
Proposals for Color Tv
FCC COMMISSIONERS read rough draft of
its staff-recommended color tv decision over
the weekend, are scheduled to resume discussion on document today (Mon.). Commission
held 75-minute session on subject Friday afternoon, with all present but Comr. Frieda B.
Hennock. That Commission will approve NTSC
standards, supported by virtually entire industry, is understood to be foregone conclusion.
In Friday meeting, first on color tv since Oct.
15 New York demonstrations, no significant
objections were raised to any portions of staff
paper.
Under ideal conditions, FCC could, it is believed, issue final decision on compatible color
standards this week. Under normal circumstances, itis believed that another two weeks
will be required for Commission discussion, staff
revision and final draft of Commission's instructions. This would bring final decision
issuance week of Dec. 14. Since important
FCC orders usually are issued after 3 p.m. on
Fridays, best guess is that Dec. 18 may be the
day.
Only portions of relatively slim report (20
pages) that may require detailed study are
those dealing with technical matters, it is understood. These would be references to cost
and complexity of receivers and station equipment, compatibility and "reverse" compatibility,
definition, color faithfulness and detail of polychrome picture.
Some questions have been raised in connection with patent holdings, but these are said
not to be too serious.
Farm

Directors

Told

Radioby Sells
'Double
Market'that
NEED
farm directors
for presentation
"completely analyzes the tremendous sales potential in the farm market and radio's penetration of that market" was highlighted in talk for
delivery Saturday by William B. Ryan, BAB
president, before annual meeting of National
Assn. of Radio Farm Directors in Chicago.
Mr. Ryan made use of main features of
new BAB presentation to be released in January,
which maintains that radio provides "almost
complete saturation" of "double market" of
farm consumers and farm producers by reaching at least 97% of all U. S. farm homes.
Too many radio-tv executives "have not
recognized the potential selling power" of farm
directors and many stations have "dropped or
lost the ball completely" on farm programming,
Mai Hansen, WOW-AM-TV Omaha, told
farm directors Friday.
In president's report Mr. Hansen said "too
many of our sales staffs don't understand public
service programs are good merchandise."
Witting Joins WRS Board
CHRIS J. WITTING, DuMont network managing director, who becomes Westinghouse Radio
Stations Inc. president Jan. 1, elected to WRS
board. E. V. Huggins, vice president of parent
company who resigns WRS presidency, remains
on board. W. C. Swartley, WBZ-AM-TV Boston, resigned from board but this does not affect
his station position.
Broadcasting

• Telecasting

deadline

•
TV HELPS 49'ERS
TELEVISION is helping make new customers and increase revenue for professional football teams, Victor Morabito,
co-owner of San Francisco 49'ers of National Football League, declared in statement made public Friday by DuMont
Television Network. Mr. Morabito
credited telecasting of road games of
49'ers over DuMont with maintenance
of average attendance of 44,000 for home
games in contrast with 41,000 in 1951
when tv was not used. He noted that his
team made profit of $195,000 last year
under similar tv setup and expressed belief profit would be higher this year.

Networks Report 13%
Boost in Oct. Sales
GROSS TIME SALES of the nationwide broadcast networks in October amounted to $37,186,342, a gain of 13.3% over the $32,827,340
combined radio-tv network gross for October
1952, according to Publishers Information Bureau tabulations of network gross revenue. Four
tv networks showed 35.1% increase in gross
time sales from October 1952 to same month
of 1953; radio networks dropped 11.3% this
October as compared to last.
Cumulative gross network time sales for Jan.Oct. period this year are $311,539,591 for combined radio, tv networks, up 10% over comparable figure of $280,278,967 for like period
of 1952. Tv networks show 22.4% rise when
10-month period of 1953 is compared to same
part of last year. Radio networks for 10
months are down 1.1% from year ago.
Network-by-network time sales figures, for
radio and tv, October and Jan. -Oct., as compiled by P1B, follow:
NETWORK RADIO
Oct.
Oct
Jan.1953
-Oct. Jan.-Oct.
1953 1952
1952
ABC
$2,653,079 $2,914,322 $24,155,398 $29,506,385
CBS
5.477.711 5.851.106 51,433.455 48.287.237
MBS
2.172.526 2.304.804 18.927,729 16,839.304
NBC
3,395,554 4.371.569 38.047.598 39.417,871
Total
$13,699,270 $15,441,801 $132,564,180 $134,050,797
NETWORK TELEVISION
ABC
$2,297,862 $1,453,811 $16,094,615 $15,624,416
CBS
9,421,202 6.896.206 77.367.723 55.315.230
DTN
1.373,808 958.674 8.533.233 7.902.774
NBC
10.394,200 8,076,848 76.979.840 67.385.750
Total
$23,487,072 $17,385,539 $178,975,411 $146,228,170
BMI to Charge Movies
BMI on Jan. 1, 1954, will begin licensing movie
theatre use of intermission music, with annual
fees of $5 for theatres with up to 600 seats to
$15 for over 1,500. For drive-ins, fees run from
$5 for up to 200 cars to $15 for over 500. If
theatre is operated 26 weeks or less, fees are
halved. Announcing move Friday, BMI pointed
out it is first direct charge made on movie
theatres in BMI's 13-year history.
Peers

Vote

British Tv

Plan

CABINET
plansto ofintroduce
Prime Minister
Churchill's
Conservatives
commercial
tv in
Great Britain won approval of House of Lords
by 157-87 vote, with full debate slated for
House of Commons (early story page 114).
Group of influential peers, churchmen among
them, opposed plan in two-day debate.

BUSINESS

BRIEFLY

FALSTAFF PLANS • Agency's 1954 advertising plans for Falstaff beer, including baseball
broadcasts and radio-tv spot campaign, probably will be approved early this week when
advertiser and its agency, Dancer-FitzgeraldSample, confer in St. Louis.
RED HEART TO EXPAND • Morrell-Red
Heart dog food, Ottumwa, Iowa, through N. W.
Ayer & Son, which started preparing radio and
television campaign covering 12 radio and six
tv markets last week [B«T, Nov. 23], will
expand (starting Feb. 1) into 22 additional cities
in five southeastern states: Virginia, South
Carolina, North Carolina, Georgia, Florida.
Metropolitan areas of 50,000 population and
over will be used. Radio will dominate 39-week
campaign, with tv added where warranted.
NESTLE PARTICIPATIONS • Nestle Co.
(Nescafe), White Plains, N. Y., through Sherman & Marquette, N. Y., understood considering women's participation programs, starting
in January. About 15 radio markets probably
will be used.
WHITEHALL TO RENEW • Whitehall Pharmacal Co., N. Y., whose current radio-tv spot
campaign for Anacin expires Dec. 31, is expected to renew practically all present schedules through March. John F. Murray, N. Y., is
agency.
DRUG SPOTS • Lehn & Finks (proprietary
drugs), through McCann-Erickson, N. Y.,
understood considering television spot announcement campaign to start early next year.
EXPAND 'DIGEST' DRIVE • Reader s Digest
understood planning to expand its list of stations
for one-week subscription-spot-announcementradio campaign, set for Jan. 12-16. Agency:
Schwab & Beatty, N. Y.
AFM

Board

Gets

Down

To Serious Business Today
DISCUSSIONS will be resumed today (Mon.)
in New York by nine-man international executive board of American Federation of Musicians
(AFL) which met last Tuesday, Wednesday
and Friday to lay groundwork for upcoming
renegotiations of contracts with radio and television networks, record industry, and major
motion picture producers.
Spokesman told B«T Friday that board was
expected to "get down to serious business" today. Contracts with networks expire Jan. 31.
Though spokesman could not specify demands,
it is believed board will include recommendations aimed at curbing what it has described as
"television's practice of supplanting live musicians with canned music," and at barring domestic record companies from making cut-rate
records abroad by using nonmembers or combination of nonmembers and union members.
These demands were espoused as far back as
last July by James C. Petrillo, AFM president.
Members of international executive board participating in discussions include Mr. Petrillo;
Charles L. Bagley. Los Angeles, vice president;
Leo Cluesmann, Newark, secretary; Harry J.
Steeper, Newark, treasurer; and Herman D. Renin, Portland; George V. Clancey, Detroit; Stanley Ballard, Minneapolis; William J. Harris, Dallas, and Walter M. Murdoch, Toronto.
November 30, 1953
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Merger

Reduces

Applicants;

Other

Buffalo
FCC

Actions

MERGER which reduces hearing for Buffalo's
vhf ch. 7 to three applicants was filed with
FCC Friday. New applicant, Great Lakes
Television Inc., comprises former applicants
Buffalo Courier-Express (WEBR), Copper City
Broadcasting Corp. (WKTV [TV] Utica, WKAL
Rome, N. Y.), WPIT (Pittsburgh) Inc. and
Cataract Theatre Corp. Latter two originally
were partners in Frontier Television Inc. Each
of first two own 33¥i%, last two split 331A%.
WPIT is owned by John J. Laux and associates,
who also own WFPG Atlantic City, WBMS
Boston, WSTV Steubenvrlle, Ohio. Mr. Laux
personally owns WJJL Niagara Falls. Copper
City is owned by Kallet Theatre interests. Still
competing for ch. 7 are WKBW Buffalo and
Community Television Co., local businessmen.
Four Drop Tv Bids
FOUR tv applicants dismissed their applications
Friday, in one case opening way for grant. Disof WTJS
Jackson,
Term.,
-fn** i/VtF missalr*Viof application
Q there lpai/pc
npnrlintf
annlipatinn
of WDXI same city. Other vhf dismissals, which
still leave more than one application contesting,
were: WGPC Albany, Ga., ch. 10; KLX Oakland,
Calif., ch. 2, and Television Theatre of the Palm
Beaches, W. Palm Beach, Fla. (51% owned by
Gene T. Dyer, owner of WAIT Chicago), ch. 12.
Consolidate Aural, Tv Facilities Divisions
FCC announced Friday consolidation of Aural
Facilities and Television Facilities Divisions of
Broadcast Bureau, with James E. Barr named
chief of new Broadcast Facilities Division. Cyril
J. Braum, ex-chief of tv unit, is now with Joint
Committee on Educational Television.
Would Add 1540 Kc in Waterloo
PROPOSED rule making by FCC would add 1540
kc to list of channels to which 1-B am stations
may be assigned under NARBA terms in Waterloo, Iowa. FCC placed in pending file application of J. W. Furr to modify CP to specify transmitter site and antenna for WHER in Columbus,
Miss., using 10 kw daytime, pending outcome
of
above proceeding.
of on
Radio1540MidColumbia
Inc. for newApplication
am station
kc
1 kw unlimited at The Dalles, Ore., placed in
pending file as was that to move WTKM Hartford, Wis., to Fort Atkinson, Wis., continuing on
1540 kc with 250 w daytime instead of 500 w
daytime.
More Noncommercial Channels for Tenn.
THREE more noncommercial educational tv
channels proposed by FCC for Tennessee. They
are: ch. 11 to Lexington, ch. 7 to Rock Island
and ch. 2 to Sneedville.
KSTM-TV Can't File for E. St. Louis
FCC has notified KSTM-TV St. Louis that application for CP to build tv station on ch. 11 in E.
St. Louis, 111., is not acceptable for filing.
Baldwin,

Shumate,

Others

Promoted

in KSO

Changes

COMPLETE reorganization of board of directors and station management has been announced by KSO Des Moines, Iowa, with appointments of Bill Baldwin, program director,
as station manager and Gene Shumate, sports
director, as commercial manager. Kingsley H.
Murphy Jr., who succeeds late Kingsley H.
Murphy Sr. as president, has moved family to
Des Moines and is active in station operation.
Messrs. Baldwin and Shumate also elected
vice presidents and named to board of directors.
New alignment includes Floyd E. Bartlett, chief
enginer, as treasurer of Murphy Broadcasting
Co., and Ove H. Strandskov, who succeeds late
Herbert F. Holm, as comptroller. Other directors: Vice President Clarence J. Mulrooney,
Weyerhauser Co., St. Paul, and Secretary Harry
S. Carson, Minneapolis attorney.
Broadcasting
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STATION
WPTX

THREATENED

Lexington Park, Md., in St.

Mary's County, became central figure in
new Fulton Lewis jr. (MBS) exposure of
county's
when topoliticians
were saidpolitical
to have wheels
threatened
see that
station lost all its advertising. WPTX is
carrying Lewis series, which started last
week. Commentator charged that Abe
and Joe Weiner, active in politics, had
made threats to station and to WWDC
Washington, where series originates. Mr.
Lewis told B*T he had many hours of
tape recordings which he said would
show actual deals by gamblers and politicians. Series is based on months
of research and use of concealed recording equipment. Mr. Lewis said Abe
Weiner had made threats to WPTX. and
his cousin, Joe Weiner, had threatened
in letter to sue WWDC. Text of letter
was read on last Thursday's broadcast.
Three

NARTB

KENNETH McALLISTER, account executive on Procter & Gamble account, Benton &
Bowles, N. Y., to Sullivan, Stauffer, Colwell
& Bayles, N. Y., as vice president and member of account group servicing Pall Mall.
ALLAN H. KALMUS resigns as news bureau
manager, Lever Brothers Co. public relations.
Before joining soap company in September 1952
he had been tv publicity manager for NBC.
DAWSON L. NEWTON, formerly of Ruthrauff
& Ryan Inc., N. Y., to Ellington & Co., N. Y.,
as account executive, effective immediately.
DANIEL D. CALIBRARO, Dublic relations
manager for Trane Co., La Crosse, Wis., to
WGN-AM-TV Chicago as assistant public relations director. He formerly was with W. Stephen
Epple Assoc.
JOHN FINLEY, NBC Radio Spot Sales, Chicago, rejoins WBBM Chicago radio sales department.
KAL ROSS, sportscaster with WMGM New
York, formerly disc jockev and announcer with
WOR New York and before that with WPEN
Philadelphia, to WCAN-AM-TV Milwaukee as
director of operations and administrative assistant to owner-president Lou Poller, effective
Dec. 5. He also will handle sportscasting assignments for stations and undertake realignment
of WCAN programming as independent outlet
when ABC network affiliation expires Jan. 1.

Committees

Slate Meets This Week
MEETINGS are scheduled this week by three
NARTB standing committees, continuing series
of committee sessions started some weeks ago.
Television Circulation Committee, which has
been working on tv station coverage project
set in motion last December by NARTB Tv
Board, will meet Tuesday at Roosevelt Hotel,
New York. Committee chairman is Robert
D. Swezey, WDSU-TV New Orleans.
Television Information Committee will meet
Wednesday-Thursday at NARTB headquarters
in Washington. Committee has been studying
impact of tv on public, reaction of public and
organizations to tv programming and self-regulation. NARTB President Harold E. Fellows
is committee chairman.
NARTB's Public Events Committee meets
Friday at Ambassador Hotel, New York. Edgar
Kobak, WTWA Thomson. Ga., is chairman. It
will take up problems of radio and tv access
to judicial legislative proceedings.
Get on Air, Educators Told
EDUCATIONAL institutions should "start
slowly but get on the air," FCC Comr. Frieda
Hennock told 43d annual meeting of National
Council of Teachers of English Friday at Los
Angeles meeting. She warned that "opposition"
and "prophets of adversity" would make false
statements and spread confusion, adding that
their gloomy forecasts were wrong.
UPCOMING
Dec. 1 : NARTB Tv Circulation Committee, Roosevelt Hotel, New York.
Dec. 2-3: NARTB Tv Information Committee, NARTB Hdqrs., Washington.
Dec. 4: Tennessee Assn. of Broadcastville. ers, Andrew Jackson Hotel, JacksonDec. 4: NARTB Public Events Committee, Ambassador Hotel, New York.
Dec. 4-5: Canadian Broadcasting Corp.,
board of governors. Parliament buildings, Ottawa.

Atlass,

Family

Exercise

Options on WHO-TV
FORTY per cent interest in WHO-TV Des
Moines has been acquired by Independent
Broadcasting Co. (H. Leslie Atlass, family)
for $200,000. Purchase made according to arrangements agreed when Independent dropped
tv application for Des Moines' vhf ch. 13 with
grant going to WHO interests [B*T, Sept. 7].
At time. Independent received $25,000 for outof-pocket expenses, received option to buy 40%
of new $500,000 WHO-TV Inc. Agreement
also gives WHO-TV Inc. right to buy back
Independent's stock for $275,000. To exercise
option. Independent sold KIOA Des Moines to
Don Searle and family last month for $150,000
[B«T, Oct. 5]. Mr. Searle is vice president,
general manager, minority stockholder of KOAAM-TV Denver. Independent owns WLOL
Minneapolis.
Lathen
Cassill

Named
Goes

at

KIOA,

to WLOL

APPOINTMENT of Rex Lathen as vice president and general manager of KIOA Des Moines,
Iowa, announced last week by Don Searle, president. Town & Farm Co., and executive vice
president of KOA-AM-TV Denver. Mr. Lathen
was vice president of KMMJ Grand Island,
Neb., and KXXX Colby, Kan., also Town &
Farm properties. Town & Farm bought KIOA
from Atlass interests (see story above). H. W.
(Dutch) Cassill, former manager of KIOA,
moves to Minneapolis Nov. 30 to supervise
operations and tv planning of WLOL there.
Station is applicant for vhf ch. 9.

WGN-TV
Gets Cubs Rights
EXCLUSIVE tv rights to all 1954 Chicago
Cubs home baseball games and pre-season city
series obtained by WGN-TV Chicago, it was
announced Friday by Frank P. Schreiber, general manager of WGN-AM-TV, and James
Gallagher, Cubs business manager. Station
also has same rights with White Sox on daytime
home contests under two-year pact for 1953-54.
Signing marks seventh consecutive year for
WGN-TV telecasts of two clubs.
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BROADCASTING* Magazine was founded in 1931 by Broadcasting Publications Inc., using the title:
BROADCASTING*— The News Magazine of the Fifth Estate.
Broadcast Advertising* was acquired in 1932 and Broadcast Reporter in 1933.
•Reg. U. S. Patent Office
Copyright 1953 by Broadcasting Publications Inc.
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Best

Helps

Gimmick
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Station
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prove

Quality!

By carefully analyzing a prospective sponsor's needs in terms of program
calibre, WAIR of Winston-Salem came up with a winning combination.
Prospect was Central Carolina Motors, local Cadillac-Oldsmobile
agency. Salesman Wally Voigt's exploratory conferences disclosed —
1 ) Prospect was highly quality-conscious, as might be expected.
2) To be successful, program had to provide coverage-in-depth among
better-income groups.
WAIR

proposed an Associated Press spot news program. To the

station's own reputation for effective coverage was added the lure that
"The AP is the Cadillac of the news field."
This was something the sponsor could easily grasp and believe. It
appealed to his sense of suitability. He agreed to a 5-minute, Monday
through Friday, program. Then sales of cars encouraged an expansion
to 10 minutes. Today, it's a quarter-hour newscast.
Says Manager Jack Weldon:
"This is a success siory without a gimmick— unless you choose to think
quality is the best gimmick of all. Our sponsor believes Cadillac is the
ultimate in automobile quality. We at the station believe just as firmly
that the ultimate in news is AP. The marriage, you might say, was
*****
**
inevitable."
Ij your station is not yet using Associated Press
service, your AP Field Representative can
give you complete information. Or write —

m^c,mDPRE

SsAWA

i
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5 years' soiid local acceptance
Low Channel 5
100,000 watts FULL power
Highest antenna
Highest-powered transmitter
Guarantees delivery of the Booming
Pacific Northwest market.
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GEORGE

JESSEL

SHOW

Network: ABC-TV
Time: Sun., 6:30-7 p.m. EST.
Alternate Sponsors: B. B. Pen Co. for BB
Rol-Rite
Band Co. pens, and the Gemex Watch
Agencies: Hilton & Riggio Inc., for B. B.
Pen Co.
Band
Co. and BBDO for Gemex Watch
Star: George Jessel
Producer: Mannie Manheim
Director: Edward Nugent
Writers: Georgie Jessel and Sam Carlton
Musical Director: Rex Koury
Production Manager: Darrell Ross
Origination: New York
AS SAD a variety program as has passed before
the discerning eye of a tv camera and subsequently into view of ABC-TV's Monday evening audience is The George Jessel Show. The
blame for this shabby excuse for entertainment
must rest with Mr. Jessel, the telecast's m.c.
His guest performers who bring their specialties to the series every week are headliners
in the entertainment world. On the Nov. 8
show, singers Monica Lewis and Cab Calloway
were on hand along with Frank Fontaine, a
mitting.
comedian who can be very funny, material perOn a production level, the Jessel program gets
more attention than it deserves. Guest's numbers, generally speaking, are expertly handled.
In particular, the lighting and camera work on
Cab Calloway's spot on the Nov. 8 telecast
merited favorable comment. The singer's fine
performance was matched with equally fine
production. But celebrities and production
personnel
handJessel
in glove
can't
rescue thisworking
one. Mr.
is still
on possibly
camera
more than he ought to be.
It is shallow over-confidence that is Mr.
Jessel's most irritating trait. The "humility"
bug that has been biting everyone in television
these last few weeks has certainly bypassed
Mr. Jeseel.
The theme of the Nov. 8 program was "Show
Stopping." Minimum comment was made on
shows Mr. Jessel's guests may have stopped but
after watching the telecast any viewer might
have delivered a 10-minute oration on how time
and again Mr. J. had rolled 'em in the aisles.
Mr. Jessel devoted his introductory remarks
to radio-tv critic John Crosby. A recent Crosby
column carried an item that received anything
but a graceful reception from the m.c. He was
unaware that a polished showman would have
chosen to ignore Mr. Crosby's unflattering reference.
Critics notwithstanding, any theatrical offering will ultimately be judged by an audience.
Half-hearted applause at the Jessel show in
question might well indicate there was more
truth in the Crosby statement than Mr. Jessel
cared to admit.

COLGATE COMEDY
HOUR
Sponsor: Colgate-Palmolive Co.
Time: NBC-TV, Sun., 8-9 p.m. EST, Nov. 22
Star: Donald O'Connor
Guests: Ralph Bellamy, Corrine Calvet,
Dorothy Dandridge, Sid Miller.
Exec. Producer: Sam Fuller
Producer-Director:
Ernie Glucksman
Tv Director: Jim Jordan Jr.
Art Director: Furth Ullman
ris Director: Al Goodman
Music
Writers: Sid Kuller, Sid Miller, Snag WerExecutive Producer in Charge of Color
Coordination:
Barry Wood

KefineAatUd %xti**t*U<f
Page 16 • November 30, 1953

fio&H S- Peon***

7fC

*)*tc.

THE FIRST color broadcast of an NBC-TV
commercial program, the Colgate Comedy Hour
Telecasting
Broadcasting

proof lies in the large and loyal following of the
breakfast
You're
up with the
... If you keep up with the Southwest

chickens
farmer ! While

most of us are still a-bed, WFAA's wide-awake farm
editor, Murray Cox, teams with his wife Polly on
WFAA-570 to make hay with farm and ranch families across the Southwest before they go to market
or begin the day's work.

show

and "Murray

Cox, R.F.D." — Mur-

ray's 12:15 to 12:30 daily program

on WFAA-820.

If you're cultivating the wealthy Southwest

farm

market, plant your sales story where it'll grow — with
the fertile farm and ranch following of "Mr. & Mrs.
R.F.D." You'll harvest a bumper crop — just ask a
Petry man!

at 6 :40,

If you want the facts and figures about North Texas farm

"Mr. & Mrs. R.F.D." broadcast a helpful, informative service. Murray discusses timely farm news and

folks' listening habits — and their decided preference for

From

their breakfast table every morning

events, and Polly rounds
making.
Murray

out with hints on home-

and Polly have always worked

people and agricultural groups. Murray

WFAA and Murray Cox — you'll ask a Petry man to show
you the new 1953 Whan Survey, a comprehensive, independent study by Dr. Forest L. Whan of Kansas State College.

with farm

is recognized

"one of the best friends of farmers in Texas" for his
tireless and conspicuous work in soil conservation
and pasture improvement. It's said that more farm
folks know Murray than the Governor of Texas, and

WFAA
820
•
570
50,000 WATTS
5000 WATTS
D
A
L_
l_
A
S
NBC*

EDWARD

PETRY & CO., National Representatives

•

ALEX KEESE, Station Manager

•

ABC

•TON

RADIO SERVICE OF THE DALLAS MORNING

NEWS

IN REVIEW •
of Nov. 22, came off with — if the expression
be permitted — flying colors.
Whatever the standard of the show as entertainment, which of course was primarily the
standard by which viewers across the nation
had to judge it, the chromatic quality as witnessed on color receivers set up for the purpose
by NBC was up to any par yet seen in color tv
demonstrations.
There were instances of greenish flesh tones,
occasional color fringing, once in a while a
pinkish was
hue pleasing.
that didn't belong. But the over-all
result

ARTHUR

NATIONAL

SALES

STONE

MANAGER

NATIONAL SERVICE MANAGER
MERCHANDISING DIRECTOR

Donald O'Connor was starred in this particular program, which was permitted by FCC to
be telecast in color as a network-station operation test [B»T, Nov. 23] of the compatible color
system, and insofar as color was concerned he
— or the program — was at his best in the various,
gaily bedecked dance sequences.
Color trappings also showed up to good advantage in a sequence featuring songstress Dorothy Dandridge, and in skits featuring Mr.
O'Connor and Sid Miller, and Mr. O'Connor
with Ralph Bellamy and Corrine Calvet, although the Calvet-Bellamy-O'Connor bit came
off duller as entertainment than as an exhibition
of television in color.
To this reviewer, however, the best bit of
color telvision was in the Halo commercial —
the only commercial done in color. In this segment, which was integrated into the program
rather than offered as a separate bit on film, the
flesh tones of the model appeared true beyond
criticism, and the glitter of the hair gave bright
promise of the lure of color tv as an advertising medium.
For viewers across the nation, of course, the
test of the colorcast lay in its appeal as entertainment, and in the reproduction of the color
signals on black-and-white sets. Whatever their
reaction to the entertainment quotient, they
could hardly have been dissatisfied with the
monochrome picture, which came through with
clarity and strength on black-and-white sets that
NBC had set up alongside its color receivers.
They also were amply admonished by Mr.
O'Connor not to get too excited; that color sets
are not here yet; that they should remember that
monochrome receivers will bring in color signals in black-and-white whenever there is compatible color programming, and that, if they're
in the market for a tv set now, they should have
no hesitancy to buy black-and-white.

LIFE WITH
ABC in Houston, Texas
Arthur Stone is a name well-known in the
grocery and food industry, for Arthur has
spent the greater part of his business life
selling groceries in major quantities
throughout the Americas. He has been
with KXYZ and in radio for the past two
years, and his food-selling experience has
already paid off for more than a score of
our clients. We recommend his ability
highly. He is the only executive of this
caliber in radio in the South!

5000 Watts — 1320 Kilocycles
A Glenn McCarthy Enterprise
Represented Nationally by
FREE & PETERS, INC.
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FATHER

Network: CBS-TV
Time: Sun., 7:00-7:30 p.m. EST
Origination: Hollywood
Cast: Leon Ames, Lurene Tuttle, Ralph
Reed, Freddie Leiston, Ronald Keith,
Harvey Grant, Dorothy Bernard, Richard
Hale, Mary Adams, Don Beddoe, Mary
Lawrence, Maurice Marsac
Producer:
Fletcher Markle
Associate Producer: Vincent McConnor
Executive Producer: Ben Feiner Jr.
Director: John Claar
Editorial Advisors: Katherine
B. Day,
Howard Lindsay, Russel Crouse
Set Designer: Robert Tyler Lee
Announcer:
Bob Lemond
Sponsor: S. C. Johnson & Son Inc.
Agency: Needham, Louis & Brorby Inc.
Writer: William Roberts
THE DAY family, and its whimsical domestic
situations which kept cash registers in a Broadway box office ringing for eight record-breaking
years, is at last on tv. Life With Father, starring Leon Ames and Lurene Tuttle as Father

and Mother Day, made its video bow on Nov.
22.
This fable of family life a generation or so
ago can boast a varied career. It was originally
a collection of short stories by Clarence Day,
then a series of three books, finally a play and a
movie, and now the new CBS-TV weekly comedy series.
Perhaps the most appropriate comment that
can be made on the debut telecast is that it fit
the superlatives used in the avalanche of publicity that preceded the show. The big buildup, seldom realized in production, was completely justified by Mr. Ames, Miss Tuttle and
supporting players who artfully recreated members of a socially correct family in the 1880s.
Interpretation of both lead roles differed from
the standard Mother and Father Day characterizations. Father on tv is more bombastic;
Mother more reserved and mild. Still the char-

The Day Family
At Home On Tv
acters are effective as Mr. Ames and Miss Tuttle have chosen to play them.
Successful characterization, however, doesn't
necessarily make a television show. For a
completely satisfactory telecast actors need the
help of high-level production. Happily enough,
performances in Life With Father are enhanced
by a handsome, authentic and workable set,
costuming which seemed correct down to the
last button, skillful camera work and lighting.
Fletcher Markle, the series' producer who has
done so many creditable plays on Studio One,
again turned out a well-paced believable show.
In every aspect, Life With Father paid great
attention to detail and it showed.
BOOKS
YOUR TRIP INTO SPACE, by Lynn Poole.
McGraw-Hill Book Co. Inc., 330 W. 42d St.,
N. Y. 36. 224 pp. $2.75.
THE author, producer of Johns Hopkins Tv
Science Review on DuMont Tv Network
(Tuesday, 8 p.m. EDT), predicts humans will
fly to the moon within 50 years and carries
"you" (the reader) through 16 chapters which
would show that some day there will be space
travel for the millions. The reader is told
something about the science of space travel,
astronomy and survival in outer space. To
non-believers is cited the incredulity once accorded the Dick Tracy wrist watch radio, now
an accomplished fact [B*T, Sept. 21]. Accompanying Mr. Poole's simplified prose are
simplified drawings by Clifford Geary, illustrator of the comic strips, "Space Cadet" and "Red
Broadcasting
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paring ilu- wa, for others. V ml thai is exactl; what the broadcasters honored here have done in ilu' i\M <>i high-power
tclei ision.
rhese pioneers, .11 the outset, realized thej first had to
achieve maximum field strength in order n> teach their ultimate
iiu\ also realized the onl) the) could do this was
with G-l Mil broadcast equipment, ilu- industry's highest
powci Mil iv equipment ["ho) ordered this equipment
because the} had confidence i» it, (Their confidence was
rewarded when i in >. luccessfull) answered the challenge of
lni:h |>o\\ it Imuili ,iMini!
I he forces behind the march foi « ord hai c been their bold
spirit, thcii adventurous t)uesi for greater horizons, and their
indomitable desire i" improve theii particular phase of communications With these forces driving them on, thej hove
isfull) inci and conquered this unknown realm ol broad
casting, rhey have unselfishi) blazed the nail for others to
follow,
General Elcctrli Is exceptional!) proud >>i these broadcasters. Nut only because of their outstanding enterprise bui
alio because ever) one ol them demonstrated absolute faith
in 1 , 1 high powei equipment
General (21 1 appreciates the co-operation of these
broadcaiteri during the pioneering stages of Iiik'1 power TV,
Vnd I
il Elcctrli Is proud to l>n"« thai its equipmcm
played and com 1 i" plaj inch a dominant role in this
electronic achievement.
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G-E 12-KW

UHF

Equipment

!
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TRANSMITTER

carrier separation accurately maintained, long-life Klystron
tubes, independent driver unit operation, simplified installation, factory-tested.
G-E 12-KW

AMPLIFIER

can be combined with your present small UHF transmitter
for increased field intensity — better pictures in your
market receivers.

G-E HELICAL

ANTENNA

the only antenna capable of handling highest power — up
to 60 kilowatts — without change. You can set as much as
1 ° beam tilt and 20 db null fill-in with no measurable gain
reduction of main beam, custom directionalized for your
market area.
Features — outstanding simplicity of construction, unusually
high power gain of 5 per bay, low installation cost,
current for de-icing is fed through helical radiator,
uniform close-in coverage, special hurricane design.
G-E KLYSTRON

TUBE

designed to achieve maximum transmitter power for UHF
telecasting. This amazing tube was developed for G.E.
by Varian Associates and has been proved of superior
value to all other types in more than a dozen major
installations.
General Electric Company, Section 2113-30,
Electronics Park, Syracuse, New York

Complete

television

equipment

for UHF-VHF

GENERAL

ELECTRIC
Printed in U.S.

ECB-61

■

OPEN
Editorial Comment
editor:

amen to your great "hitch hike" editorial
[b*t, nov. 23]. network performance in
granting mccarthy time was thoroughly
unethical and cowardly. senator mccarthy
himself made it obvious when he remarked
he was going to devote very little time to
truman's criticism of mccarthyism. unanimous network decision compromised affiliates and made it impractical for us not to
go along. since forthright leadership is unlikely from networks, perhaps nartb should
spearhead attempt by stations to set up
ground rules for airing of public issues on
basis of fairness and equity rather than
surrender to intimidation.
victor a. scholis
vice-president and director
whas-am-tv louisville
EDITOR:

Your editorial, "The Great Hitch-Hike,"
indicates you do not spend much time listening
to the radio. Sen. McCarthy is sneered and
smeared by the left wing network commentators around the clock. It would take not just a
half an hour but a thousand hours of radio time
for the senator to equalize the radio time of
his opposition.
Richard F. Lewis Jr.
Owner and Gnl. Mgr.
W1NC Winchester, Va.
[EDITOR'S
NOTE: this
The issue,
question
not right vs.
left.
See editorial
page is132.]
Profession of Consistency
EDITOR:
In the Closed Circuit column of the Nov.
23 issue of B«T you report:
Along with other Government agencies,
FCC is still having difficulty in filling policy
positions with qualified Republicans. Case in
point is post of FCC hearing counsel, second
highest in agency, where successor is needed
for Fred Ford, who recently joined Dept. of
Justice. Among candidates is Leon C. Paulson, now with Federal Trade Commission.
Comr. Sterling (he and Chairman Hyde are
hasn't consisonly holdover
tently voted withRepublicans)
new Republican majority
on filling of personnel vacancies but GOP
Comrs. Doerfer and Lee have gone down line.
When you state that I have not consistently
voted with the new Republican majority on
the filling of personnel vacancies, you infer that
this has taken place on more than one occasion.
This is not in accordance with the facts.
Since the President designated Rosel H. Hyde
as chairman of the Commission on April 18,
1953, the facts will show that I have backed
Chairman Hyde in his nominations for appointments in 16 cases coming before the Commission, one of which was the new .general counsel
of the Commission. In only one case, still unresolved, have I differed with his recommendation. This case is one in which the chairman
proposed to bring an inexperienced man from
another agency to fill a vacancy, thereby denying the opportunity for promotion of an employe having a Civil Service status with over
18 years of service, including a fine war record
as a Naval officer and who has amply demonstrated, in my opinion, his ability to perform
the duties of the position and is now serving
in the position as Acting Chief of the Division. . . .
The position I have taken in this case, I believe, is consistent with the desire of the Administration to preserve the integrity of the
Civil Service System. . . .
It is my opinion that, if the Commission considers that this position is one falling within
the category of policy-making, then it should
recommend to the Civil Service Commission that
it be listed among the "Schedule C" positions
Broadcasting
Telecasting
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and if approved by the Civil Service Commission, then full consideration should be given to
those who have supported the administration
and who are seeking government positions and
have the support of the party. I might add that
I believe there are other positions on the staff
of the Commission which should be given concategory. sideration for inclusion in the "Schedule C"

When

Listeners

Inform

Others

...

George E. Sterling
Commissioner, FCC
Washington
[EDITOR'S NOTE: We are pleased to publish
Comr.
FCC employe
to
whomSterling's
he referscomments.
is Robert The
J. Rawson,
acting
chief of the Hearing Division.]
Thank- You
EDITOR:

Note

Through your columns, I should like to give
credit where credit is due. I should like to pay
tribute to a very capable group of technicians
and program people at WTOP-TV Washington.
They set up, on very short notice, what
amounted to a complete studio in the Mayflower Hotel ballroom in Washington, and operated in the manner of the most seasoned
Byron Paul
CBS Director
Anti-Defamation League
"Dinner with the President"
Nov. 23, 1953

pros.

It means these
names arrest attention!

Reliable reporting of latest news
. . . fast and accurate on-the-spot
coverage . . . makes listeners
keep tuned to WGAR.
CHARLES DAY
WGAR's news director

[EDITOR'S NOTE: Mr. Paul alluded to ADL's
one-hour program carried live over CBS and repeated by kine over NBC and ABC, which included presentation of ADL award to President
Eisenhower. Participating in program, with a
minimum of rehearsal time, were top performers
in radio-tv and show business. In audience were
CBS Chairman William S. Paley and CBS President Frank Stanton; RCA-NBC Chairman David
enson.]
Sarnoff, and AB-UP President Leonard H. Gold-

JIM MARTIN
Three early morning

What

news casts have drivers and shift workers

To

Pound

a dinnerdominates
hour
audience
at 6
with the Day s News.

EDITOR:
A very low bow to B»T for its editorial on
the new uhf association, and its appraisal of
the questionable usefulness of such an organization . . .
We are having no trouble selling television
in Norfolk. It all boils down to this one basic,
business principle: There is no substitute for
intelligent, competitive planning; capable, enthusiastic personnel; and pounding the pavement— not the desk.
Robert Wasdon, Vice Pres.
WTOV-TV Norfolk, Va.

Martin
quoting the
throughout
day.

Incompatibility
EDITOR:
The headline accompanying the story on page
50, issue of Nov. 16, seems slightly amiss,
especially in view of the fact that the fifth paragraph is not compatible. . . .
Any action with regard to a merger with
the Chicago Television Council would first need
Chicago Radio Management Club membership
approval, a step which has not yet been taken
nor is it a part of any future Chicago Radio
Management Club agenda. . . .
Howard B. Meyers, Pres.
Chicago Radio Management
Club

Able coverage by these top-flight

Where's Telestatus?
EDITOR:
. . . Each week I try to find Telestatus in
the index, and it's never listed . . .
John S. Hayes, Pres.
WTOP-AM-FM-TV
Washington

50,000 watts
CBS
Eastern Office: at
665 Fifth Ave . N V.C.
Represented by The Henry I. Christal Co.
In Canada by Radio Time Sales, ltd., Toronto

JACK

DOOLEY

news
events daily
at 5
the day's
Summarizes
P.M. and 1 1 P.M.
JACK PERKINS
Covers weekend news
events; frequently features on-the-spot re- |
ports and interviews.
in Northern
newsmen,
oldest
established
radio Ohio's
news
room, gives listeners what they
want. No wonder they give
WGAR

the "badge of authority!"
In Northern Ohio

WGAR
THE SPOT FOR SPOT RADIO
Cleveland

[EDITOR'S
NOTE: Telestatus appears in "For The
Record" weekly.]
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some

spots

are

better

Kids are kids— and a good thing for advertisers, too! Tots or teenagers,
they know what they want and they ask for it loud and clear. Three out of
four of them (Advertest) ask their parents to buy products advertised on
TV shows— and they get them, too!
The eleven TV stations represented by NBC

Spot Sales have all created local

children's shows that are howling successes. One of them, for instance,
packs a walloping 14.2 ARB rating— highest rating of any local multiweekly show in the market. It even beats all network kids' shows with one
exception— ivhich it ties!
Children's shows in these markets are all low-cost-per-M shows— in fact,

For the best spot, at the right time, at the right place

than

others

one delivers 1,000 viewers for only 26 cents! Personalities on these
programs pull like Pied Pipers. One of them chalked up a mail pull of more
than 72,000 in response to a non-premium
Ask your NBC

promotion.

Spot TV Salesman to fill you in on these hot properties.

He also has complete stories on :
Herb Sheldon in Neiv York

Noontime Comics in Cleveland

Animal Playtime in Chicago
Commander Comet in Los Angeles

Mike Hunnicutt Shoiv in Washington
Friendly Fireman in Schenectady
Toymaker in Portland, Ore.

C'mon to Uncle Pete's in Philadelphia
Big Brother in Boston

SPOT

SALE

KONA

Kids' Circus in Honolulu, Hawaii

S

SO Rockefeller Plaza, Neiv York 20, N. Y.
Chicago
Detroit Cleveland
Washington
San Francisco
Los Angeles
Charlotte*
Atlanta*
*Bomar Lowrance Associates

representing
TELEVISION STATIONS:
Honolulu, Hawaii
KONA
St. Louis
Washington
WNBW
Portland.
Ore.
KPTV
KSD-TV
(■NBC) WRGB
SchenectadyAlban ij-Troy
WNBT
WNBQ

Newicago
York
Ch

KNBH
WPTZ
WBZ-TV
WNBK

Los Angeles
Ph iladelphia
Boston
Cleveland

representing
RADIO STATIONS:
KGU
KSD
WNBC
WMAQ
WTAM
KNBC
WRC

Honolulu, Hawaii
St. Louis
New York
Chicago
Cleveland
San Francisco
Washington

IN

Upper

THE

Midwest

our
to JAMES

KSTP-TV

now

reaches

nearly

Two

Million

people

regularly

with

its

100,000

watts

on

channel

MINNEAPOLIS-ST.
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respects
WILLIAM

SEILER

THE ONLY time Jim Seiler ever got off the
track was during wartime; otherwise the lanky,
37-year-old director of the American Research
Bureau — a postwar entry in the broadcasting
research field, and one which has made good —
has been on the rails right from birth.
Aside from his proficiency in research — he is
a 1939 A.B. in psychology from George Washington U., Washington, D. C, and he was promotion and research chief for NBC's WRC
Washington — he has a flair for languages. He
can speak, read and write French, German,
Spanish and Portuguese, and he has a working
knowledge of Italian and Russian. This latter
ability won for him a pre-Pearl Harbor Navy
Intelligence reserve commission^ as an ensign.
So what happened after that fateful Dec.
7, 1941? The Navy called him up and sent
him to South America! He spent the whole
war with our Latin American neighbors. No
Russian.
Precision is a virtue in an analyst and it
comes naturally to this soft-spoken researcher.
His father was a professor of mathematics at
the U. of Colorado's famous School of Mines.
Later the senior Mr. Seiler was Wyoming State
bridge engineer and then chief engineer of the
American Wood Preservers Assn. Consequently,
young Mr. Seiler traveled around quite a bit
before settling in Washington where AWPA
has its headquarters.
James William Seiler was born in Evansville,
Ind., Nov. 10, 1916. He lived in Golden, Colo.;
in Cheyenne, Wyo.; in Miami, Fla., and since
1931 in Washington.
His primary schooling began in Cheyenne,
continued in Miami and was completed in
Washington. After graduation from high
school, Mr. Seiler spent a year on the detail
desk of the Washington Daily News, and then
enrolled at George Washington U., where he
majored in psychology. Languages were a
subsidiary major.
For one of his term papers, Mr. Seiler did
a study of radio listening in the Nation's
Capital. He circularized the results among
Washington's then five radio stations, and the
work caught NBC's eye. He was hired on a
part time basis to continue this analysis.
After graduation in 1939, young Mr. Seiler
joined NBC as the promotion manager for
WRC. In May 1941, he was called up by the
Navy and served throughout the war in various
Latin American capitals. He returned to the
States, and was discharged in 1945, a lieutenant
commander. He rejoined NBC as promotion
manager and director of research. In 1947, Mr.
Seiler was made assistant to General Manager
Carleton D. Smith.
One of Mr. Seiler's jobs at NBC was a continuation of his study of the Washington radio
audience. Results were so significant that a
majority of the now 13 am and fm Washington
stations asked NBC for permission to share
in the costs and the results of the project. NBC
said okay, and that was the genesis of the
American Research Bureau.
Not long after the other Washington stations
began to share in the NBC audience studies,
Mr. Seiler realized that there was a market
for an independent research organization to
meet this demand.
Establishment of the American Research Bu-

reau became an actuality in the summer of
1949. At first, radio and tv audience measurements were undertaken, but shortly after its
founding, the firm decided to concentrate on
tv exclusively. From Washington, ARB crept
northward to Baltimore, Philadelphia and New
York. Today it issues a local audience rating
for all tv programs in 35 cities; it also issues
a national rating for all network tv programs
covering all tv markets.
When ARB was first set up it comprised
Mr. Seiler, his wife, Betty, and eight other employes. Now there is a full-time staff of 70,
with offices in Washington, New York and Los
Angeles. What occupied 20 part-time interviewers four years ago now takes up the time
of more than 175 question-askers.
Today's 200-plus clients of ARB number 54
tv stations in the top 32 markets, plus agencies,
advertisers and networks. Fees range from
$250 a year for a local market report to $10,000
a year for the entire basic service.
Although there are many ways of determining audience likes and dislikes, the high-domed
Mr. Seiler (his hairline has been receding perceptively during the last few years) has implicit faith in the diary method. It is his conviction that only through the diary-keeping system can a broadcaster know intimately what
people like, what kind of people are watching
(men, women or children) and get that information at costs within the normal research
budget.
Since ARB puts out both a local and a national service, there is a third selling point
which Mr. Seiler uses: Only by using rating
reports employing the same methods and covering the same time periods can a valid comparison be made between cities and between network and city ratings for the same programs.
ARB also has done special jobs on reading
vs. broadcast listening and/or viewing, color
tv, and most recently a study of uhf set penetration in new and old tv markets.
Mr. Seiler married Elizabeth Chapman of
Moline, 111., in 1949. He had met her in Washington during the war when she was a WAVE
ensign on duty at the Pentagon. Mr. and Mrs.
Seiler (there are no children) live on 2V2 acres
in Maryland, where Mr. Seiler, when not flying
around the country to oversee ARB's research,
works diligently to improve his vegetable patch.
Latest project is soil testing and the addition
of the required potash, lime or phosphorus as
indicated.
"You ought to see the gigantic produce,"
Mr. Seiler says with a grin. "Biggest damned
weeds you ever saw."
Broadcasting

• Telecasting

GILT

or

Why

COMPLEX

Psychiatrists

uT\OC, one of those superiority complexes
is eating on me," said an oil-rich
Texan to an Amarillo psychiatrist.
The head doctor was intrigued. Being a
Texan himself, he was no stranger to the
well-developed ego. For a Texan to get
neurotic about it, however, was a new twist.
With visions of his own private pipeline
dipping into oil, perhaps even an oil well
of his own, the good doctor suggested "an
examination of all the facets" of his patient's
personality.

Go

Crazy

million in annual cash income

sale of crops and livestock, to name a few.
Obviously abnormal, our folks do a healthy
job of compensating, seeking satisfaction
by spending money, leading the nation in
family)sales
.
retail
last year (a frenzied $5,794 per
If these facts motivate feelings of guilt
about
you'recomfortable
missing, don'tcouches
repress —them.
KGNCgilt has
and
schizophrenes can choose radio or, tv.
J

\

"You mean for me to talk on a couch,
like in the movies?"
K

"That's it— psychoanalysis."

from the

GNC
AM-TV

"It'll never work, doc. It's my mother-inlaw that's got it." *#*

Amarillo

The Texas state of mind corresponds to
our state of living— and the state we live in.
Big, that is. Residents of Amarillo's trading
area in particular have to adjust to some
traumatic experiences: $300 million in oil,
gas and related products annually; $350
NBC

AM: 10,000 watts, 710 kc.
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TV: Channel 4.

and DuMONT

AFFILIATE

Represented nationally by the Katz Agency
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MEMO

TO:

All ad agency

FROM:

television and radio

people

all advertising personnel

of companies

using television or radio.

KSBW-TV

KMBY-TV

-

CHANNEL
California
SUBJECT:

PRIZES

IN

$2,000

"NAME

8.

Salinas-Monterey,

THIS MARKET"

CONTEST
Thomas Dwight Murray

You

name

it - and win a prize!

$1,000

hard, cold

cash if you come up with the name selected!
We' ve
racked (wrecked?) our brains for the all-inclusive
name to most aptly describe this metropolitan market.
Seven

basic towns, clustered

in the Salinas Valley

and Monterey Bay area, shut off by mountains (you
know what that means in TV!) depend on CHANNEL
8 for television.

It's separate and apart from any

other California region
a strong market by itself. Itcannot be served from without. It must be
served from within.

Salinas, Alisal, Monterey,

Pacific Grove,

Carmel,

Watsonville, Santa Cruz - with a population of
over 250,000; retail sales, $269,000,000; spendable
income,
make

$356,000,000

a "MUST

BUY"
Name

plus the others served. .

for sales in California.
it, and wi n:

1st Prize

$1 ,000

2nd Prize

$500

5th Prize

$50

3rd Prize

$250

6th Prize

$50

$100

7th Prize

$50

....

4th Prize

Send to CHANNEL
8. Entries must be in by December 31 , 1953, accompanied by 50 words or less as to
why you selected

the name.

All entries become

property of Channel 8. Prizes will be awarded
uary (in time to pay your Christmas bills).
Your Hollingbery

man

has complete

the
in Jan-

details.

Q

SALINAS,

O
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KMBY-TV
MONTEREY,

all

accounts

THOMAS DWIGHT MURRAY, vice president
in charge of television and radio for the CocaCola Bottling Co. of New York, is able to
tap the reservoir of assorted skills acquired
over the years as an advertising production man,
account executive and copy writer; as a radio
and television writer, producer and director,
and as a song writer.
Not the least of his skills, Mr. Murray confides, is song writing, though he explains that
fashioning lyrics, "will always be a hobby, but
I hope, a profitable one." His most profitable
song has been "God Bless Us All."
All types of writing have interested Mr. Murray since his days at Boys High School in
Brooklyn, from which he was graduated at
the beginning of the depression. He was born
at Flushing, L. I., Aug. 20, 1913, and received
his higher education at Columbia U. and the
U. of California.
In 1940, Mr. Murray joined George Bijur
Adv. as a production man, became production
manager shortly afterwards and cut his teeth
on advertising copy writing before moving to
Grocery Mfrs. of America in 1941 as assistant
public relations director. He was in the Army
from 1943 to 1945.
His song-writing hobby led to Mr. Murray's
first job after army service when he was hired
as a lyricist for an M-G-M motion picture. It
was a short-lived project and Mr. Murray afterward joined Green-Brodie Adv., New York, as
a copy and contact man on the Thomas A. Edison account. He remained until 1950, and during this period wrote scripts free-lance for outstanding radio and tv programs.
From 1950 to December 1952, when he
joined Coca-Cola Bottling Co. of New York
as radio and television coordinator, Mr. Murray free-lanced as a radio and television writer
and directed and produced much of his own
output. He was elected to his present post late
last month.
Among the firm's radio and tv activities supervised by Mr. Murray are Sense and Nonsense
on WABD (TV) New York; Kit Carson on
WNBT (TV) New York, and the Notre Dame
football games on WMCA New York, plus
several tie-up programs and radio and tv spot
announcements.

sharing time

KSBW-TV

on

CAL.

Pointing out radio and television are allocated the largest portion "by far" of the company's ad budget, Mr. Murray declared he is
convinced these media are superior in creating
a desire for and actually selling Coca-Cola.
Mr. Murray, who has been married 10 years,
lives with his wife in New York City.
Broadcasting

• Telecasting

From lush, green North Dakota
ranches and the booming Williston
Basin oil development, an outpouring of fabulous new wealth
and breath-taking expansion has
caught the national spotlight.
Last year, gross farm income
topped $582 million . . . bank
deposits hit a record high of
$614 million!

Located in the

heart of this top bonanza, KFYR
gives the nation's LARGEST

area

coverage— where coverage counts!

• Represented
by JOHN
KFYR

Broadcasting

•

Telecasting

BISMARCK,

N. DAK.

• NBC

BLAIR

AFFILIATE

• 550

KC

5000

WATTS
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1?eliabk

Way

and
KYW's

New

and to

"Audience

Measurement

to determine

New

KYW

response

Action" Maps

of Listenership

artemqe

Than

Provide

Far More

Any Coverage

Reliable

Survey !

Audience Action Maps— based on

100,000 actual fan letters and orders for daytime offers received from

our audience-

provide a continuing and much
measurement

more reliable

of listenership than any cover-

age survey.
We

think you'll want to know more about

these Audience

Maps— and use them as well.

So we've prepared a simple, single-sheet explanation oftheir compilation and advantages.

KYW

We'll be glad to send you a copy and
sample map. Just drop us a line or contact

PHILADELPHIA

your Free & Peters representative.
WESTI
[Wli
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RADIO

STATIONS

Inc

WBZ • WBZA • KYW • KDKA • WOWO • KEX • WBZ-TV • WPTZ
National Representatives, Free & Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales
Broadcasting
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seems to be, it will be worth your while to
RADIO-TV
AT

DOMINATE

TWO-DAY

AAAA

TALKS
MEETING

Although one session was set aside for radio and tv at AAAA's
two-day eastern annual conference, the broadcast media — particularly video — kept cropping up at all the talks. Noteworthy were
the tv success stories of American Machine & Foundry, Universal
C.l.T. Credit Corp., Lincoln-Mercury and Sylvania, some successful
tv commercials and the effects of radio-tv on media departments.
ALTHOUGH the American Assn. of Advertising Agencies devoted a full afternoon meeting
of the two-day eastern annual conference to radio and television production problems (see
story page 34), the broadcast media — particularly television — seemed to be too dominant
in agency thinking to be confined so narrowly,
and in one phase or another they showed up at
practically every one of the conference sessions.
Some highlights of the discussion of broadcast
media topics presented during the AAAA conference, held Monday and Tuesday at the Hotel
Roosevelt, New York, are reported herewith.
A postwar diversification program which added government work and consumer products to
its previous production of machinery for industry was responsible for the entry of American
Machine & Foundry Co. into television, Gen.
R. L. Maxwell, AMF vice president in charge
of personnel and public relations and coordinator of advertising, told the AAAA Trade &
Industrial Group meeting on Monday.
"We needed greater recognition of the AMF
trademark both in government circles and
among the ultimate consumers of the products
of our new subsidiaries," he said. "We were
aware of the great impact carried by television
and set our sights accordingly. But we wanted
a high-level network show with a large continuing following which could get our diversified
story over, sell our trademark better and at
the same time exert a considerable influence in
getting AMF into the defense program's
'charmed circle.' "
Omnibus Sponsorship
So, AMF became an Omnibus sponsor on
CBS-TV, feeling this "program's experimental
approach had a great deal in common with the
work of AMF," Gen. Maxwell said. "We set
up a threefold pattern of commercials: (1) a
series of messages which would stress the importance of our part of the defense program and
give high military officials an opportunity to impress upon the American public the importance
of American industry in general to the defense
program; (2) integrate the company's diversified
product line under the AMF trademark; (3)
make the trademark itself widely known."
Results of the Omnibus campaign, which
AMF continued this year, were "immediate"
and "impressive," Gen. Maxwell said, producing
sales of industrial equipment and consumer
products. "Omnibus," he stated, "did the job
we hoped it would do for us. We are satisfied
Broadcasting

• Telecasting

that it has made the trademark 'AMF' mean
something to the American public — and to
military circles as well. It has put us on the
How Universal C. I. T. Credit Corp., a company with no consumer advertising at all, used
a map."
closed-circuit tv show as a sales training tool
was described at the same session by George R.
Lyon, account executive. Fuller & Smith & Ross.
Pointing out that U. C. I. T. is an auto financing
company that works with car dealers who want
their salesmen to understand what financing is
so they can use time payment plans as sales
clinchers, Mr. Lyon said holding sales meetings
in car dealerships is an important function of
U. C. I. T. sales representatives.
Early this year, he said, U. C. I. T. executives
decided to replace their men's easel presentations with a more dramatic presentation — a film
tied in with the 50th anniversary of Ford Motor
Co. But the time element — less than two
months — the scope and cost of the project, presented difficulties.
Provides Answer
"The use of television facilities gave a unique
solution that answered all our needs," Mr.
Lyon said. "The sales training story fitted
easily into tv's particular dramatic style. By
using kinescopes for our film a program could
be written, directed and staged in a matter of
weeks. And by using local tv studio facilities
it was possible to exercise close supervision
over the entire production. But most important, we felt that 'use of this medium for this
purpose would lend the illusion of immediacy,
news value and excitement to the entire program far beyond that of an ordinary film."
The film, which he showed to the AAAA audience, demonstrated the way U. C. I. T. operates, using typical Ford and Lincoln-Mercury
dealers as examples, with John Daly, ABC vice
president in charge of tv news, as commentator.
The film first was shown to Ford executives
who "encouraged U. C. I. T. to show it to as
many Ford and Lincoln-Mercury dealers as
possible," Mr. Lyon reported. "They felt that
with competitive selling ahead, every Ford
salesman could benefit from seeing it."
In addition to the thousands of car salesmen
to whom the film has been shown, U. C. I. T. is
using it in its own salesmen's training schools,
service adjuster training course and in orienting
new employes, Mr. Lyon said.
"Whatever your visual training program

think
of the capacity of television," he advised
in conclusion.
Ten tv commercials "I would like very much
to have made" were presented at the Tuesday
afternoon Copy and Art Group meeting by
Fairfax M. Cone, president, Foote, Cone &
Belding. The ten — for Kent cigarettes, Ford
motor cars, Beautyrest mattresses, Johnson's
wax, GMC trucks, Hamm's beer, Finesse shampoo, S.O.S. cleaning pads, Kraft caramels, and
Gillette safety razor blades — "certainly are
not the only good commercials on television,"
he said, noting that he "can't possibly have
seen more than a fraction of the year's production." but "all 10 sell as hard as their different subjects allow" and "each is— to me at least
— thoroughly entertaining — by which I mean
the exact opposite of boring," he declared.
Television, Mr. Cone said, removes all but
three of the limitations of other advertising
media: "You can't actually feel the products
taste
them, you
and can't
you
advertised;
can't smell them —
even when this might
"But," he said
be highly desirable.,
"you can see them in
use — in action. And,
since the picture on
the screen is your
total tv experience at
any given second,
you can have your
boy eating pie and
the pie, and the reMr. Cone
and the package, each in maximum display andcipe,acc
ompanied
by the strongest selling arguments you can

Reorganization of media departments in
agencies is being given constant consideration,
George C. Dibert. vice president, J. Walter
devise."
Co., New York, told the group
Thompson
meeting on media department organization,
Monday, because the "advertising business is
... a business of constant change."
"There are two basic types of media organization." he said. "One might be termed vertical, the other horizontal. In the first instance,
the workload is distributed primarily by account
and in the second case, it is distributed primarily by classifications of media. Both of
these systems have inherent strengths and weaknes es. . . Under some circumstances, a third
type of media organization, which is a combination of the first two, is both feasible and advantageous to the agency.
"Basic media planning has always been a
function shared to some degree by the top
media and creative personnel," Mr. Dibert
pointed out. "If we go back just a few years,
we find there was a tendency to use the media
department primarily for its facilities in handling the mechanical or physical side of media;
that is, the placement of contracts, setting up
schedules, working out details of the merchandising plans, checking position and reproduction.
"Very often, account representatives were
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RADIO-TV
able to blot up enough media knowledge from
day to day to enable them to offer competent
judgment on relative media values.
"This was true when 90% of the advertising
budgets were made in newspapers and magazines," but now that radio and television have
entered the picture and both newspapers and
magazines have continued to grow and expand,
"the ever increasing flow of media research,
produced by the media themselves, deserves
and requires careful study and evaluation by
the agencies. Who at the agency should do
this?" Mr. Dibert asked. "Sheer volume makes
it impractical for the account representative
to do it," he answered himself, but "through
proper media department organization, it can
be done far more comprehensively and far
more effectively."
New Job: Negotiation
"Another important point for agency managements to recognize is that the two great
media, radio and television, have introduced
an additional function in media work; namely
that of negotiation. The print media, for example, deliver the same circulation at the same
cost for a given space unit to two different
advertisers. One may receive a slightly better
break in position than the other although the
media departments, working in behalf of the
two advertisers involved, both endeavor to
produce an edge for their own client.
"In radio and television, however, this difference in position can produce an alarming
difference in the delivered cost of the medium.
A one-minute spot in Class 'A' time on the
same station will represent the same cost to two
different advertisers but, because of adjacencies
involved, one advertiser may reach an audience
two or three times as great as the other. Securing these desirable adjacencies is a matter
of negotiation. The day of the one-man media
department is past," he asserted.
As for the training of new, young employes,
Mr. Dibert advised that they get at least a
year's experience in selling at the retail level
before applying for a job .in the media department.
William C. Dekker, chairman of the meeting
and vice president of McCann-Erickson, discussed the merits of the group system organized
by clients of media departments, while William
C. Steers, executive vice president of Doherty,
Clifford, Steers & Shenfield, discussed the
merits of the media department organized by
classes of media with specialists in each. H.
H. Dobberteen, vice president in charge of
media, Foote, Cone & Belding, talked about
the combination type — specialists plus "group
coordinators."
Public Relations Panel
Efforts by agencies to direct their publicity
and promotion more closely to the point of
sales were discussed at a public relations-publicity group meeting Monday morning. Panel
participants were Herbert Landon, publicity
director of Kenyon & Eckhardt; Thomas J. Maloney, president-elect, Cecil & Presbrey, and
John Dromey, public relations director, Anderson & Cairns.
In a talk titled "Extra Mileage From a Television Show," Mr. Landon outlined a promotional and public relations campaign that his
agency had undertaken, starting in 1952, for
the Lincoln-Mercury dealers on behalf of Ed
Sullivan's Toast of the Town program (Sun.,
CBS-TV, 8-9 p.m. EST). Mr. Landon asserted
the campaign fulfilled the objectives that had
been established for it— namely, "to sell Mr.
Sullivan, Toast of the Town, and Lincoln Cars."
The agency had decided, Mr. Landon explained, that the best sales approach for a
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car in Lincoln's high-priced class was to identify
and associate it with "the modern way of life."
In order to dramatize this theme, he continued,
the agency and advertiser decided to expose
the cars at a department store holding a fashion
show, furniture show 'or similar activity, with
Mr. Sullivan as m.c. of the program. Mr. Landon noted that a praiseworthy adjunct of the
show was that it was tied in with an important
local, and sometimes national, charity.
Mr. Landon said this type of promotion not
only sells merchandise and makes the client
happy, but also creates good will in communities throughout the country by raising funds
for local organizations.

football, shows from theatres, musical programs, movie films, comic programs, concerts
and ballet. Women like telecasts of shows from
theatres, fashion shows, musical programs, dramatic programs, movie films, and household
and cooking shows. Unlike U. S. audiences,
Mr. Woodell said, wrestling appeals to only
5.2% of Argentine men viewers and no women.
The general meeting concluding the two-day
conference presented a talk by Earle Ludgin,
president of Earle Ludgin & Co., Chicago,
and chairman of the
board of AAAA, on
"Theirs Is the Fut u r e." Contending
that young people

Mr. Maloney, in a spech titled "Showmanship in Selling" demonstrated a sales film of
the same name produced for the Sylvania Electric Products Co., which stressed that many of
the techniques employed in the entertainment
field could be applied to products to build
favorable public relations and sales appeal. The
film took cognizance of the Sylvania Television
Awards and the Sylvania "million tube" promotion, both of which honored outstanding personalities in the entertainment field and publicized Sylvania products.
Bellamy Presides
Presiding at the public-relations-publicity
meeting was Richard Bellamy, director of publicity for Benton & Bowles.
Television in Argentina is developing much
as it did some years ago in the U. S., Shirley
Woodell, vice president, J. Walter Thompson
Co., said Monday at the international advertising sessions in reporting results of a survey
made in Buenos Aires last June-July, some nine
months after the introduction of tv there.
Upper and upper-middle income groups own
most of the sets, and when tv families are
classed by occupation of heads of family, business men account for 40%, professional for
22.8% and industrialists for 18.4%, or more
than 80% of all set-owners in these three categories.
Argentine men's viewing preferences, in
descending order, are for programs of boxing,
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have formed unfavorable attitudes tow a r d advertising
largely because of
"excessive
and "the very claims"
weight
of advertising itself,"
Mr."Before
Lugdin one
said:prowith regularity, there
8ram that 1 watch
in
Ludg
Mr.
is a closing commercial then a hitch-hike on a
different product -for the same sponsor, then a
20-second commercial sold locally, and an
eight-second commercial which is also the station's billboard, another eight-second quickie,
and then the opening commercial for the show
I am waiting for. It's quite a lot to digest!"
As examples of advertisers' approach in the
right direction, he cited the Ford anniversary
telecast of last June with its absence of commercials and "the number of ads which now
tell their selling story in the briefest possible
Bernard C. (Ben) Duffy, president of BBDO,
declared, "There's no business like the advertising business" and challenged the belief that
the advertising field is an insecure one. He
pointed
words." out that many advertising agencies
have been in business longer than the products
they represent and the media used, notably
radio and tv.

NEEDS

AND

TIPS

GIVEN

PRODUCTION

SESSION
Executives from networks, agencies and production firms analyze
the problems in tv and radio. Changes in basic thinking on radio
programming, in view of tv competition, is one of the facets discussed.

PRODUCTION problems confronting advertising agencies in. radio and tv activities for
their clients were given a thorough going-over
Monday afternoon at the 1953 Eastern Annual
Conference of the American Assn. of Advertising Agencies held Monday-Tuesday at New
York's Hotel Roosevelt (see story, page 33).
The group meeting on radio and tv production
was presided over by Rodney Erickson, manager of account planning, Young & Rubicam.
The session opened with a discussion of current trends in radio production by Oliver Treyz,
director of ABC Radio network; Ted Cott,
operating vice president of the NBC Radio
network, and Lester Gottlieb, vice president
in charge of programs for CBS Radio. They
agreed radio must have new programming, new
program ideas and new program techniques to
keep folks listening to radio instead of watching tv, and each maintained that his network
was well along the way to providing just what
is needed.
Decrying the thinking that radio should be
programmed only for homes without television,
which he said is all too common among ad-

vertisers and agencies, Mr. Treyz said ABC is
working on the kind of programs that win an
audience in tv homes, evenings as well as in the
daytime. Martin Block, well-known disc jockey
who is to join ABC the first of the year, will
be on radio in an evening program, he said.
ABC also is planning a tv gossip program — a
radio show appealing only to tv families, Mr.
Treyz said.
Radio has to get itself back in the public
eye, Mr. Cott said. "We're in a business of
talk and nobody's talking about us," he said,
"Because we haven't given them anything to
say." To alter that sad state of affairs, NBC
Radio is going to give its listeners more news,
more feature news, the kind of news that wins
Pulitzer prizes, he stated. "There will also be
new kinds of non-news shows, including fiveminute programs that will be complete in
themselves and will fit in well with the rest of
the program schedule, and more omnibus proNBC gramsalso
will offer a diversification in points
like Weekend."
of origin of its programs, Mr. Cott said, noting
that listeners "must get a little tired having
Broadcasting
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Check

List

For

Agency
Buying and Servicing a Package
Show
33. Evaluating cost per thousand of show
14. Final negotiation securing program
THINK an agency's part in buying and
34. cials
Research sales effectiveness of commer15. Final negotiation securing time period
16. Drawing of legal documents
servicing a package show is easy? Here's
35. Checking of cost of show
17. Clearing legal documents with client
what it involves, according to Rodney Erick37
and talent
36. Representation in multiple union neson, manager of account planning for radio
18. Planning commercial format
and television. Young & Rubicam:
gotiations
Continuing
network negotiation on
19. Planning show format
costs and stations
20. Writing commercials
1. Media analysis for brand
38 Continuing use of research to improve
2. Assignment of funds for tv
21. cials
Client and agency approval of commer3. Talent search for tv programs
39 Special top management spot checking
4. Reducing hundreds of availabilities to
22. terizations
Talent agency discussions on charachandful
of production
40. Daily handling of star temperaments,
23. Talent agency discussions on production
5. Negotiation of prices of prospective
details
illness and emergencies
shows
42.
41. Continuing search for better properties
24. Agency program and account viewing
6. Negotiation of network time for proChecking
of all scripts for client policy
actual production
spective shows
show43. Negotiation
with networks for rebates,
25. Production supervision of show
7. Researching histories (if any) of pro26. Supervision of film prints or kinescope
preemptions, etc.
spective shows
Negotiation
with networks for better
44.
27. Producing commercials
8. Researching time period history
46. time
28. Processing commercials
9. Analyzing prospective shows
45. with
Quarterly
29. Integrating commercials in show
10. Product group meeting on prospective
client reviews of all phases of show
shows
30. kinescope
Integrating commercials in prints or
Research
on summer policy
11. Top agency executive meeting on pro47.
Selection
of summer show or hiatus
31. Researching show (NTI)
spective shows
48. recommendation
32. Special research (flow charts, audience
12. Client meeting on prospective shows
Recommendations for following year
13. Joint decision on single show
jury tests, etc.)
girls from New York and Hollywood winning
all the refrigerators."
Most important, Mr. Cott revealed plans to
match radio programming with people's living
habits. NBC is launching a pre-Christmas
drive aimed at putting a radio into every
American kitchen, so the younger housewives
can join their older sisters in listening while
they work. Other programming, he said, will
be custom-built for motorists, literally "putting
the radio show on the road."
CBS Radio Objectives
CBS Radio has two objectives in its programming, Mr. Gottlieb said: "(1) to do shows
that will create attention for radio, despite tv
and (2) to maintain quality at lower costs." To
accomplish those ends, he said, "we had one
of the largest creative show budgets in the history of CBS Radio."
Expressing opposition to "duplicating on a
network programming that is best done locally,"
Mr. Gottlieb said that radio listeners already
have "all the home-grown disc jockeys they
can take." CBS, now building new radio properties for 1954, is "on the lookout for new personalities," hesaid, "for we firmly believe that
radio is, above all, a personal medium and it
needs fresh, warm personalities to give it a
glow."
L. T. Steele, administrative vice president
for radio and television of Benton & Bowles,
coordinator of a section on daytime tv, called
this "the next great media frontier" and pointed
out that "a good five-a-week strip with a reasonably good rating" will reach nearly half of
all tv homes in a four-week period, with an
average frequency of about five episodes per
home reached. Two types of daytime tv shows
— serial dramas and public participation shows
— are already emerging as favorites with housewife viewers, he said.
Speaking for the daytime serial, Dave Lesan
of Compton Adv., producer of Procter &
Gamble Co.'s Guiding Light program, warned
that on daytime tv, serials must be taken seriously and handled without condescension. Regardless of how fine the actors, how extravagant the scenery, how shrewdly planned the
shots," he said, "if reality isn't there your show
is using up some very expensive television time
very cheaply . . . but with the kind of cheapness that's no bargain, either artistically or
financially.
"I'm not claiming that the producer can
create quality," Mr. Lesan said. "That's not
his job. But he can help to maintain it; he
can make a constant effort to see to it that
Broadcasting

• Telecasting

whatever quality is there doesn't get lost in
transit from radio to television."
Bob Quigley, producer of On Your Account
(also sponsored by P & G) for Benton &
Bowles, warned "an audience participation
show can only be good if the contestants are
good," but said "often this is the most neglected
element in the show." Good contestants, he
said, must first "have a desire to appear on
the show" and next "have an outgoing manner
and be able to talk, but not too much and not
long."
on criticism that these protooCommenting
grams "commercialize on human misery and
lower the dignity of people." Mr. Quigley said
that when headline words like "heroism,
strength and courage" are applied to ordinary
people
— the
it "has
a great
effect
on
them
andcontestants,
it makes the
audience
at home
aware that they, too, in their own quiet, undramatic way, can be heroes and heroines —
important people. The audience discovers
that, no matter what someone has gone
through, it is possible to have faith, hope
and pride. This helps them in their own lives
and their own problems. They are more likely
to take comfort in the words of someone like
themselves, who has been through what they
have been through, than the words of a professional adviser."
East vs. West
In a debate on the merits of East Coast
versus West Coast for tv film production,
moderated by James C. Douglass, director of
radio and television for Ted Bates & Co..
Marion Parsonnet, president. Parsonnet Television, argued that the East wins on three
points: economy — it being 15% less expensive
to produce tv films in New York than in
Hollywood; quality — based on the superior
quality of talent available in New York, where
theatre-trained actors can memorize lines and
think for themselves in an emergency, and
liaison — with production in New York permitting greater ease of contact between the
agency and sponsor and the film's producer.
Speaking for the West Coast producers. Ralph
Cohn, vice president and general manager.
Screen Gems, tv subsidiary of Columbia Pictures, said Hollywood offers skilled cameramen, directors and producers with long backgrounds in motion pictures for theatre-showing
who are capable of providing expert assistance
to films for television as well.
On the business end, he said, Hollywood producers were "first to realize that advertising

budgets and production costs were in conflict"
so they "developed new concepts of buying
and selling tv programs on film." He cited
the limited market deal, giving the producer
the right to sell programs in markets not
bought by the primary advertiser, and re-runs
as examples of "tradition-breaking concepts"
which he said have encouraged first-rate filmmakers to enter tv.
Color Tv 'No Shock'
Color television will be no shock to men
trained in making motion pictures in color.
Mr. Cohn said. Mr. Parsonnet countered that
while today it may be true that color experts
are largely in Hollywood, the imminent advent
of electronic color cameras and the use of
tape instead of film for recording tv programs
will shortly make the advantage academic.
Control of good taste in tv programming is
an important advertising agency function. Mr.
Erickson asserted. He lead off a discussion of
the contributions of agencies to package tv
programming. "While networks have their
censors," he said, "I believe that agencies and
clients, in respect for the many sensitivities of
the consumer, go much deeper in setting criteria of good taste. We the agencies, therefore,
must continue to exercise rigid control of this
intangible but vital factor in show business."
Another problem that must be faced by
agencies, Mr. Erickson said, is that while most
nighttime tv shows are produced by talent
agencies or package* producers, "57% are controlled by networks and the advertiser cannot
move these shows to another network." Agencies also, he said, are responsible in selecting
men to service accounts. These men must
command the respect of the packagers and
networks.
John Gibbs, president of his own package
program production organization, backing this
view, said he was in favor of "policy control
of a show ... in the hands of the agency,
which represents the man who pays the bills.
But, this agency control succeeds or fails in
terms of people — the agency representative
and us. Control isn't a theory or a, paragraph
in a contract. Control is a man." He urged
agencies to select mature men, men with
strength, men with
decisions to you and
and don't make him
the package producer

authority to "defend his
to us. Don't let him be
be a messenger between
and some higher echelon

at Mr.
the Gibbs
agency."attacked the networks for selling
programs as well as time and facilities, chargNovember 30, 1953
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ing that when a network becomes a competitive producer — "competitive with agencies and
with package producers — it has automatically
split its loyalties. You, the agencies," he declared, "can't take competitive products; the
networks produce and sell shows to your competitors. In addition, they serve in the curious
double role of landlord to some shows, and
producer-landlord to others."
Networks are not competitive with agencies,
Harry Ommerle, program director, CBS Television Network, stated. "Agencies are our market," he said. "We get our advertisers through
them." The reason agencies don't produce their
own tv shows, he said, is that only networks
can maintain the staff of about 1,500 persons
required, with color about to expand that number.
Lauds Agencies
Praising the agencies for providing commercial programs that get big station hookups
and for supplying constructive criticism needed
by network producers, who are too concerned
with the job of getting today's show on the
air to stand back and review their work critically, Mr. Ommerle asserted that "to go it
alone without the help of the agencies would
be murder."
Color tv, final topic for the afternoon, was
discussed by three NBC executives: Barry
Wood, executive producer, color coordination;
Dick Day and Stan Parian, color consultants.
Mr. Wood reviewed programs already telecast in color by NBC and said they have
proved what color adds to musical and variety
programs. But future colorcasts will be necessary to determine what color will mean for
quiz, panel and news programs, he said.
To learn those and other answers, he said,
NBC plans to devote the first year after approval of compatible color to broadcasts in
color of every NBC-TV commercial program.
During this initial color year, NBC also will
continue color clinics for agencies, he said.
He said the network is not charging for any
colorcasts during this introductory period.
Recalling his motion picture experience
when magazine advertisements often provided
a clue to correct composition of a close-up
shot, Mr. Day said he thought that while
agency personnel are
color production men
how to get better color
commericals. He also
special NBC studios to
commercials.
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Among those appointing new
agencies are U.S. Tobacco Co.,
Household Products Inc., Hans
Holterbosch
Inc. (Lowenbrau
beer),
House
of Westmore,
Group Health Insurance and
Plaskon plastic products.
AT LEAST six advertisers last week appointed
new advertising agencies to handle their accounts.
They were: U. S. Tobacco Co.; Household
Products Inc.; Hans Holterbosch Inc., American agency for Lowenbrau beer; House of
Westmore; Group Health Insurance, and Plaskon plastic products.
U. S. Tobacco named C. J. LaRoche & Co.,
New York, effective Ian. 1, to handle advertising of its Scotch snuff brands in the South
and Southwest in addition to its Sheffield
cigarettes.
Household Products, Stamford, Conn., is returning to Herschel Z. Deutsch & Co., New
York, for handling of advertising for "Sulphurs'' hair preparations, after being serviced by
another agency for more than a year. Plans for
1954 call for the combined use of radio, magazines, and newspapers on a considerably expanded basis.
Names FS&R
Hans Holterbosch appointed Fuller & Smith
& Ross, New York, to handle its advertising.
House of Westmore named Kiesewetter, Baker, Hagedorn & Smith, New York, to handle
the entire line of Westmore cosmetics, including
such products as Tru-Glo Liquid Make-up,
Westmore Hollywood lipstick, and Party Puff
Cream Powder Make-up. A national advertising campaign is being planned.
Group Health Insurance, New York, a nonprofit corporation which offers medical and
surgical insurance to employed groups, named
Blaine Thompson Co., New York, to handle
advertising, publicity, and public relations.
Plaskon plastic products and resins will be
handled by McCann-Erickson, New York, after

being taught, NBC's
themselves will learn
pictures, programs and
announced plans for
be used only for color

Describes , Color
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Ian. 1, according to Thomas J. Kinsella, presi
dent of the Barrett Division of Allied Chemica
& Dye Corp., which purchased the Plaskoi
division of Libbey-Owens-Ford Glass Co.
Toledo, on Oct. 7.

Two
on Salem,
'Smith7
PARKER Buy
BROS.,
Mass., Show
through Bad
ger, Browning & Parcher, Boston, and Ameri
can Hair & Felt Co., Chicago, through Gran
Adv., Chicago, have signed for participations
in The Kate Smith Hour (NBC-TV, Mon.-Fri.
3-4 p.m. EST) under the divided-segment plat
by which one-half of a 15-minute period maj
be purchased. Beginning Dec. 23, Parker Bros
will sponsor one-half of Wednesday, 3:15-3:34
p.m. segment for six participations, and Ameri
can Hair & Felt Co., starting Ian. 13, one-hal:
of the same time and day period on alternate
Wednesdays for nine participations.
McElroy Joins
PAUL E. McELROY

Baker
, formerly director of adIs
motion
public
ff relations
vertising, and
sales
for prothe
I
Ethyl Corp., New
§§
I

B
I
Mr. McElroy

Andrews

I

Leaves

York,
hasE. joinec
Frederick
Bakei
& Assoc., agency
Seattle
advertising
as an associate. Mr
McElroy has also
been associated with
BBDO
and Fuller
& Smith & Ross Inc.,
in Detroit, New
York and Chicago.
Maxon

S. I AMES ANDREWS, director of radio and
television, Maxon Inc., New York, has resigned
effective Dec. 31. Mr. Andrews has been with
the agency in that position since 1949. Formerly
he was with Lennen & Newell, New York,
as vice president in charge of radio and television and with Paramount Pictures as writerproducer-director. He did not announce future plans.

Compton

Demonstrations of tv programming on color
film have begun, Mr. Parian said, following
the development of workable projection equipment by RCA [B»T, Nov. 2]. How well color
film pictures reproduce on color receivers, he
said, depends on the light contrast range and
on pictorial content, which result from lighting and color values used. Color film telecasts
produce highly acceptable pictures on a monochrome receiver, with a gray scale greater
than currently achieved by black-and-white
films.
Mr. Parian suggested color film commercials be made on 35mm film to give superior
quality to both the picture and sound. These
films can be used for 35mm monochrome
prints for immediate use on tv networks, he
said, or reduced to 16mm. Whether commercials should be shot in color now, he said,
depends on whether they will be usable in
a year or more when the audience for color
is large enough to make colorcasting commercially feasible and what value the experience
of making color films is to the agency today.

NEW

Elects

Owen

V. P.

IOHN H. OWEN, member of Socony-Vacuun
Oil Co. group, Compton Adv., New York, has
been elected a vice president of the agency
He has been with the firm since 1943.
NEW BUSINESS
Procter & Gamble (Tide), Cincinnati, expand

THEY ARE partners now, as Diamond &
Sherwood Inc. Shaking hands on it are
Jim Diamond (I) who has been in the agency
field for seven years as Jim Diamond Advertising Agency, and Clint Sherwood, formerly in radio as program director of KLX
Oakland and KSAN San Francisco. Accounts
formerly handled by Mr. Diamond's agency
will be absorbed by the partnership. Firm
is located at 821 Market St., San Francisco.

ing its sponsorship of NBC-TV's On Youi
Account (Mon.-Fri., 4:30-5 p.m. EST) to in
elude Mon. and Thurs., 4:45-5 p.m. segments
effective Dec. 3, in addition to all Tues., Wed.
and Fri. periods. Agency: Benton & Bowles
N. Y. Program is on 88 NBC-TV stations.
Carter Products, which dropped sponsorship o)
City Hospital last summer, returns with it tc
CBS Radio, effective Ian. 9 (Sat., 1-1:30 p.m
EST). Agency: Ted Bates & Co., N. Y.
Wembley Inc. (men's ties), New Orleans, sign!
for one participation per week on NBC-TV'i
Today show (Mon.-Fri., 7-9 a.m. EST anc
CST) for 52 weeks, effective Feb. 3. Agency:
Fitzgerald Adv., New Orleans.
Broadcasting
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Color
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color tv buyer-hopefuls

say they would prefer 20-21
inch or over 24 inch-screens.
Sixty-three per cent would

PROMOTIONS for four executives of William Esty Co., New York, were announced last
week by James J. Houlahan, president of the agency.
They are (I to r): George I. Chatfield, vice president, to executive vice president; James F. Behan and John Peace, to vice
presidents, and Wendell Adams, to radio director:
Buick Div., General Motors, signs for two CBS
Radio shows and participations in two others
during week of Jan. 4. It will sponsor Jan. 4
and Jan. 6 broadcasts of Julius LaRosa Show
(Mon.-Wed.-Fri., 7:35-45 p.m. EST) and, under
CBS Radio's Power Plan, FBI in Peace and War
(Wed., 8-8:30 p.m.) and Meet Millie (Thurs.,
8-8:30 p.m.). Agency: Kudner, N. Y.
SPOTS
Philips Industries of Canada Ltd., Toronto (tv
receivers), has started spot announcement campaign featuring interviews with well-known
Canadians, on a number of Canadian stations.
Agency is Erwin, Wasey of Canada Ltd.,
Toronto.
RENEWALS
Assn. of American Railroads renews The Railroad Hour on full NBC Radio Network for 13
weeks, effective Dec. 28 (Mon., 8-8:30 p.m.
EST). Agency: Benton & Bowles, N. Y.
Borden Co., N. Y., has renewed Treasury Men
in Action (NBC-TV, Thurs., 8:30-9 p.m. EST)
for 52 weeks, starting Jan. 7. Agency: Young &
Rubicam.
AGENCY

APPOINTMENTS

Bore-raff Corp. appoints Garfield-Linn Co. to
handle advertising for CBS-Columbia receivers.
Radio will be used.
American Thermo Appliance Co. (Featherway
way steam irons) and Jungers Stove & Range
Co. (oil furnaces and space heaters), both
Grafton, Wis., appoint Maercklein-Nelson Adv.,
Milwaukee.
S. B. Thomas Inc., Long Island City, N. Y.,
appoints Robert W. Orr & Assoc. Inc., N. Y.,
as agency for all Thomas bakery products,
effective Feb. 1.

Mark Scott & Assoc. (Hayr Application, which
is claimed to grow hair) appoints Frank Bull
Adv. Henry R. Konysky is account executive
assisted by Rudy Perkal. Tv will be used.
Heatilator Inc., Syracuse, N. Y. (Heatilator
Fireplace and Service-Way door for basements),
appoints Barlow Adv. Agency Inc., that city,
effective Jan 1.
Farmers Bank of the State of Delaware names
Doremus-Eshleman, Phila., to handle its advertising.
Standard- loch Chemicals Inc., Staten
N. Y., and Chicago (paints, varnishes
lated products), names Kiesewetter,
Hagedorn & Smith as its advertising

Island,
and reBaker,
agency

for newly developed "automatic color carousel,"
which provides all pigments for unlimited
range of shades.
General Petroleum Corp., L. A., appoints
Stromberger, La Vene, McKenzie, that city,
starting Dec. 1. Ted Stromberger is account
executive.
Soule Steel Co., S.F. (fabricated steel building
products), appoints L. C. Cole Co., same city.
AGENCY SHORTS
Idaho Adv. Agency, Boise, moves to 715 Grove
St., that city.
Eschen & Roe Co., S. F., moves to 57 Post St.,
that city.
C. B. Juneau Inc., Beverly Hills, recently broke
ground for additional wing to present quarters
at 8447 Wilshire Blvd.
Russell W. Lake Adv. Agency, Fresno, Calif.,
moves to 221 Fulton-Fresno Bldg.
Jack Packard Adv. Agency, Glendale, Calif.,
moves to 1417 Kenneth Road. Telephone number is Chapman 55591.

Erwin-Lanibeth Inc., Thomasville, N. C. (furniture), appoints Mitchell WerBell Adv., High
Point, N. C. Robert Barr is account executive.
Paddock Pool Equipment Co., L. A., appoints
Geoffrey Wade Adv., Hollywood. Snowden M.
Hunt Jr., is account executive.
Griesedieck Bros. Brewery Co., previously serviced by Ruthrauff & Ryan, appoints Krupnick
& Assoc., St. Louis. Change becomes effective
Jan. 1.
Keystone Co., Memphis (Longaid hair straightner), recently serviced by Kastor, Farrell, Chesley & Clifford, N. Y., names Frank B. Johnston,
N. Y., as its agency.
Homac Stone Ground Millers, Florence, Ala.,
and Chicago (bread), appoints Goodkind, Joice
& Morgan, Chicago, as advertising and marketing counsel. Local media, probably including
radio and tv, to be used initially and national
advertising later.
Broadcasting
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pay

for 'first quality' movies.
ONLY 15.7% of the 2,500 Los Angeles tv set
owners questioned plan to buy a color tv set
if color is available by January 1954, according
to the 10th Tele-Census survey by Pasadena,
John Muir, Glendale and Los Angeles City Colleges; 64.2% answered the question negatively,
20.8% gave no answer. Asked what size screen
they have in mind when thinking of owning
a color tv set, 0.9% replied under 16 inches;
10%, 16-17 inches; 54.4%, 20-21 inches;
15.6%, over 24 inches; 19.1% had no opinion.
Price of $500 for a 21-inch color set was considered too high by 63% but not by 29.1%.
Want Quality
At a price of $1 per program, 63.3% would
pay to see first quality movies on their home
tv sets, as opposed to 32.3% who would not.
If the price were the same, 62.6% would
rather pay for first quality movies via home
tv than at a movie theatre. Movie theatre was
preferred by 13.9% with 23.5% electing
neither.
Asked if they go to the Coliseum more often
since local college football games have been
kept off tv, 7.3% said yes and 82.5%, no.
Total of 59.2% would pay $1 to see Notre
Dame play the U. of Southern California on
their home tv sets, while 36.7% would not.
Other Findings
Other findings revealed the types of programs
which viewers want to see more: sports, 24.9%;
variety, 17.2%; musical, 16.9%; comedy,
13.4%; mystery, 8.6%; news, 3.5%; panel,
3.2%; others, 12.3%. As to how long each has
had a tv set: more than three years, 43.7%;
2-3 years, 24.3%; 1-2 years, 17.3%; 7-12
months, 6.7%; 0-6 months, 8%. Of the group
queried, 88.4% have traded one tv set for a
new one.

Pay-See Poll
IN Minnesota 41 % of tv set owners would
pay $1 to see a Big Ten football game,
reports the Minnesota Poll, maintained
by the Minneapolis Tribune, in a study
on sports fans' preferences for pay-asyou-see television. The poll indicated
35% would not pay, with 2% undecided.
The poll indicated Minnesotans were
less interested in paying to see other
sports. Some 38%, for example, said
they would pay $1 to see a championship

TWO

Kenyon & Eckhardt, New York, account executives named vice presidents:
George C. Oswald (I), who is account executive on the agency's Lincoln-Mercury Dealer
Assn. account and with the firm since 1952,
and Douglas J. Coyle, account executive on
the Richard Hudnut account, with K & E
since 1951.

fight on tv, while 38% said they wouldn't
pay and 2% were undecided.
Only 23% said they would pay to see
professional baseball, 53% said they
would not pay and 2% were undecided.
The percentage was lower for championship wrestling, with 16% willing and
60% unwilling to pay.
Of the total tv owners, 78% (90% of
men, 65% of women) evinced interest in
watching sports on tv, while 22% said
they had little or no interest.
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FACTS & FIGURES
Shimberg

to Head

In Educational

Tv

FILM

Research
Test

APPOINTMENT of Dr. Benjamin Shimberg
to direct research in educational television for
the Educational Testing Service, Princeton,
N. J., was announced last week by Henry
Chauncey, ETS president. Dr. Shimberg formerly was assistant chief of the experimental
and evaluation services branch of the U. S.
Public Health Service.

Dr. Shimberg will supervise research to determine the effect television programs may have
on viewers in knowledge gained and skills acquired, and in changed interests, attitudes, and
behavior.

Asserting measurement specialists can contribute to tv programs in production as well
as after they have been telecast, Mr. Chauncey
declared:
"By conducting pre-tests while the program
is in a preliminary stage, it is often possible
to identify weaknesses and to remedy them
prior to production. This, of course, should
mean better and more effective television programs."
'Lucy' Maintains First Place
In Nielsen Ratings for Tv

REACHING 59.6% of the homes in markets
where / Love Lucy is shown, the CBS-TV show
retained top spot in the National Nielsen ratings of tv programs during the two weeks ending Oct. 24.
Lucy also was first in total homes reached,
14,930,000, according to NRI. Closely following, both percentagewise and on homes reached,
were Dragnet, Bob Hope Show and Buick-Berle
Show.
The complete NRI:
NUMBE-R OF TV HOMES REACHED
Homes
(000)
Rank
Progrcm
14,930
1
1 Love Lucy (CBS)
2
13,702
Dragnet (NBC)
12,606
3
Bob Hope Show (NBC)
4
Buick-Berle Show (NBC)
12,088
11,880
5
You Bet Your Life (NBC)
'
9
1 1 ,504
6
Colgate
Comedy Hour (NBC)
11,177
7
Arthur Godfrey (Liggett & Myers) (CBS)
3
Arthur Godfrey (Pillsbury) (CBS)
10,915
10,679
Arthur
Godfrey's
Scouts
(CBS)
10
10,527
Goodyear Tv Playhouse (NBC)
PERCENT OF TV HOMES REACHED
PROGRAM STATION BASIS
Rank
1
2
3
4
5
6
7
8
9
10

Program
1 Love Lucy (CBS)
Dragnet (NBC)
Bob Hope Show (NBC)
Buick-Berle Show (NBC)
Jackie Gleason Show (CBS)
You Bet Your Life (NBC)
Arthur Godfrey's Scouts (CBS)
Colgate Comedy Hour (NBC)
Arthur Godfrey (Liggett & Myers) (CBS)
Arthur Godfrey (Pillsbury) (CBS)
Copyright 1953 by A. C. Nielsen Co.

Direct

Mail

Ads

Homes
%
59.6
56.2
53.1
47.6
50.6
47.5
47.4
46.2
45.9
45.5

Up

DIRECT Mail Advertising Assn. has reported
that estimated dollar volume of direct mail
advertising for the first nine months of 1953
amounted to $906,302,333, which was said
to represent a gain of nearly 6% over the figure
for the corresponding period of 1952. For September 1953, DMAA said estimated dollar volume was $100,098,332 as against $99,862,486
for September 1952.
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MOVIETONE

PREVIEW

FILM series produced under the joint auspices
of General Telecasting (tv subsidiary of General Teleradio) and Movietone News [B»T,
Oct. 12] will be previewed Thursday by executives and newsmen invited by T. F. O'Neil,
General Teleradio president, to a private showing at the 20th Century Fox screening room in
New York.
The series is said to comprise 26 quarterhour programs, each complete in itself, of historic events and personalities, compiled and
edited from the newsreel library of Movietone
News. Among the first programs to be completed isa pictorial biography of Babe Ruth.
Dealers of General Tire & Rubber Co.
(parent of General Teleradio) are sponsoring
the series on a spot basis in some 50 cities
across the country, it is understood, with the
series syndicated to other advertisers, who are
not competitors of General Tire dealers, in
other markets.

Film

Group

Nominates

Slate

for Elections

SEVEN-MAN nominating committee of the
National Television Film Council last week
submitted to its membership a candidate slate
for elections to be held Dec. 16 or 23, with
the stipulation that an opposition list might be
filed within 15 days. Nominees are: Melvin L.
Gold, National Screen Service, president; John
Schneider, Biow Co., executive vice president;
Arche Mayers, United Television (retiring president of council), distribution vice president;
Bert Hecht, Bill Sturm Studios, production vice
president; Rod Rodner, WABC-TV New York,
stations vice president; Jim Ellis Jr., Kudner
Agency, agency vice president; John Berger Jr.,
Radio-Tv Daily and Film Daily, membership
vice president; Sally Perle, Harry Lawrence
Assoc., executive secretary; Sidney Mayers,
Unity Television, general secretary, and Samual
Spring, law firm of Spring & Eastman, treasurer.

'Match

Girl' on

Film

TV FILM version of Hans Christian Andersen's
Christmas story, The Little Match Girl, has
been completed and is being released by RCA
Recorded Program Services, it was announced
last week. The 30-minute show features a cast
of more than 60 actors and dancers, plus a full
symphony orchestra. Spokesmen said portions
of the musical background are taken from
Tchaikovsky's "Nutcracker Suite," which is in
the public domain, and that original music composed for the film has been cleared for tv use,
so that no license or performance fees are required.
Film Sales
TWO

regional transaction highlight sales recently completed for Your All-Star Theatre tv
film series, John H. Mitchell, vice president in
charge of sales for Screen Gems, tv production
and distribution subsidiary of Columbia Pictures Corp., announced last week. The series
was purchased by Standard Oil of Texas,
through Dan White & Assoc., El Paso, in El
Paso and Midland, Tex., and in Albuquerque,
and by Manor House Coffee, Chicago, through
Earle Ludgin Adv., Chicago, in Peoria, Rockford and Green Bay. Other sales on Your A IIStar Theatre were for showing in London, Ont.,
and Vancouver, B. C, and Rochester, York,

FILM

SERIES

Bakersfield, Baltimore, Fresno, Medford, Ore.,
Wheeling, W. Va., Columbus, Ga., and Charleston, S. C.
•
General Baking Co., New York (Bond bread),
has purchased quarter-hour Linkletter and the
Kids for showing in 16 new markets: New
York, Boston, Philadelphia, Washington, Kansas City, New Orleans, Louisville, Buffalo, Syracuse, Norfolk, Wheeling, Toledo, Indianapolis,
Providence, New Haven and Richmond. Filmed
by John Guedel Productions and distributed by
CBS-TV Film Sales, the series has now been
sold in 63 markets. Agency is BBDO.
•
SERIES OF 60-second film commercials is being produced by Sarra Inc. for Evinrude Motors,
and claimed to be the first time use of tv advertising byan outdoor manufacturer on a national, widespread scale. First two commercials
have been completed and another three are in
production, with 10-second open ends for local
dealer tie-ins. Agency is Cramer-Krasselt Co.,
Milwaukee.
Production
Stock Car Film Co., Chicago, has completed a
series, Stock Car Champions, which is being
offered to tv stations in 52-, 26- and 12-minute
segments. Two basic half-hour units may be
coupled to make a full hour program, and a
half-hour unit may be cut to make two quarterhour shows. Five commercial breaks are edited
into half-hour units. Program features stock
races from the Medley Speedway in Miami and
already has been sold to two stations in Wisconsin, according to Gerald Presson, president
of firm. Technique is to use tri-camera method
allowing cameraman to follow races and obtain
instantaneous closeups as they occur on track.
Firm uses Dagger Productions, Chicago, as
studio.
•
Telle-Ad Co., San Gabriel, Calif., has been
newly formed by Bob Roderick to produce live
and animated film commercials in addition to
family situation comedy half-hour tv film series,
Ten Plus Two. Production on the series is
scheduled for Feb. 1.
Random

Shots

NEW

color testing service designed to aid advertisers inshowcasing their products for colorcasting was announced last week by Cascade
Pictures, Culver City, Calif. Advertisers will
be able to see in advance how their products
will look and allow them time to make changes
prior to going before the camera for filming or
live presentation. Test shots are made using
various types of color negatives, with packages
photographed under different lighting conditions
and again with different backgrounds. When
changes are indicated in design, package is
again tested in color and monochrome to assure
maximium effectiveness over both systems, the
firm said.
•
Pearson & Luce, S.F., tv film production firm,
moves to 26 O'Farrell St.
S. W. Caldwell Ltd., Toronto, has been appointed exclusive Canadian representative of
CBS Television Film Sales.
Broadcasting

• Telecasting

With

a

5-fold

increase

in

power, wowo
^
FORT

will

soon

extend

counties—
Our new
now

its

signal

1,700,000

quarter- million-dollar transmitter —

almost completed — will provide blanket

coverage

of 69 counties

Midwestern

in the great, rich

market. Full 50,000 watts will give

to

cover

more

WOWO

WAYNE

20

additional

listeners!

greater intensity and

clarity, too —

greater value for advertisers — than ever before.
Another example of Westinghouse's continuing faith in radio, yours for audience action.

WESTINGHOUSE

RADIO

STATIONS

Inc

WBZ • WBZA • KYW • KDKA • WOWO • KEX • WBZ-TV • WPTZ £\jj7j
National Representatives, Free & Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales
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PROGRAM

ASCAP,
PARLEY

TV

STATIONS,

THIS

WEEK

ON

SERVICES

NETWORKS
MUSIC

USE

SLATE
PLAN

First

Pay-Tv

Service

Begins in California
FIRST commercial subscription tv service was
scheduled to begin Saturday night in Palm
Springs, Calif. — but the whole plan is on a
closed circuit basis and thus has no broadcast
connotation.

Representatives of tv networks and stations will hold separate
meetings with ASCAP spokesmen this week in an attempt to reach
agreements for continued licensing of ASCAP music on tv.
finally determined, either by negotiation or by
WITH the end of the year 1953— and the
Under the aegis of International Telemeter
the court.
concurrent end of ASCAP's blanket licenses
Corp.,
which operates a community television
To alleviate that problem, counsel for the tv
for television — only a month away, negotiating
system in the California desert resort city,
litigants last week asked the court to hear
committees representing tv stations and tv netParamount Pictures $1.25 million comedy
argument this week on a request that interim
works will meet with similar groups of ASCAP
ture. Price that is paid by televiewers desiring
fees be set. This request was made by the tv
representatives this week in an attempt to reach
the
feature through a 4x4x8-in. coin-box atbroadcasters in their original petition and by
tachment to the television set was not known
agreements on terms that will permit the conASCAP
in
its
reply,
filed
the
following
month,
tinued telecasting of ASCAP music.
last week. International Telemeter Corp. is 50%
August 1951, but neither side has made any
It is anticipated that the network representowned by Paramount Pictures.
attempt to activate it until now.
atives will meet with an ASCAP delegation
1TC feeds programs from Los Angeles' seven
early this week following a two-month hiatus
tv stations, giving Palm Springs homes, clubs
after earlier meetings had failed to show
and hotels a choice of three services on vhf
Packager Brings Suit
any signs of progress or even any indications
channels 2, 4 and 5. The film showings, which
For Copyright Infringement
of possible change from the present position
run simultaneously with regular local film
of each side: the networks firmly insisting that
SUIT charging breach of contract and intheatre showings and at the same "admission
they will accept new licenses only if the present
fringement of copyright has been filed in Los
price," utilizes vhf ch. 6. On tuning to that
terms are radically reduced, ASCAP maintainAngeles Superior Court against General Telechannel,
viewers
are see
givennothing
an aural
ing with equal stubbornness that the present
radio Inc.; Charles N. Stahl Adv. Agency;
the
picture
but will
but "pitch"
a hash for
of
terms are the best it will offer.
John Courcier, agency radio-tv director; Bill
lines. A window in the coin-box tells the price
Murphy Motors, and Allied Show Business
and a magnetic tape inside the attachment
The present blanket tv licenses call for payment of 3.025% of gross income by networks
registers the amount inserted and actuates an
Inc., agency subsidiary. The plaintiff is Tomfor the right to telecast ASCAP tunes, roughly
"on" mechanism when the correct sum is demy MacLeod, Hollywood program packager
10% more than the network radio license rate.
and publicist.
posited. Installation of the coin-box involves a
The three tv networks which accepted these
Action involves the weekly quarter-hour
$20 fee.
licenses in 1949— ABC, CBS, NBC— contend
Red Sanders Show, sponsored on KHJ-TV by
Hired in a special capacity for the Palm
the automobile firm. Mr. MacLeod charges
tv's greater revenue is more than matched by
Springs operation was Will Baltin, special conits greater expenses, so that the percentage of
sultant to the group of uhf tv stations which is
that last year he took the program idea, feagross amounts to a much larger part of the net
turing the UCLA coach, to the advertising
advocating FCC authorization to use subscription tv on a broadcast basis. Mr. Baltin is
income than is true with radio's music fees.
agency. Then called Red Sanders' Pigskin
Although DuMont did not take out an ASCAP
Clinic, it was later sponsored by Owl Drugs,
former executive director of Television Broadlicense, a representative of this tv network has
casters Assn. which merged with NARTB some
through the Stahl agency. This year, accordattended the negotiating sessions as an observer.
ing to the suit, the same agency is using the
years ago.
format under a new title while failing to give
Wednesday Meet
ITC's community television operation has
the plaintiff his share in the profits. Claimbeen
in existence for more than a year. It
Wednesday is the date when the All-Industry
ing rights to a 50% interest, Mr. MacLeod is
Local Tv Music License Committee will begin
charges $150 for connections and $3 per month
asking a total of $200,000, consisting of
its discussions with ASCAP. This group,
for service. There are 450 subscribers, it is
$150,000 for value destroyed and $50,000 for
understood.
headed by Dwight W. Martin, vice president,
jeopardizing
the
program's
sale
to
a
network.
General Teleradio, was authorized by the 1935
NARTB convention to negotiate music licenses
for all U. S. tv broadcasters except the networks and their o&o stations. At the time of
SOA
TO
CONFER
ON
SUIT
TONIGHT
its formation four years ago, this committee's
jurisdiction covered only per program licenses,
the list of members of the SOA steering comAction against NARTB, BMI
but this past spring its scope was enlarged to
mittee printed on the letterhead carrying Mr.
and others to be discussed at
Loeb's meeting call.
include both types of music agreements. Attempts of the committee to work out suitable
Complaint filed in the Federal Court in New
New York's
Belmont Plaza.
per program license terms were fruitless and
York by SOA asks for payment to some "3,000
in March 1951 ASCAP broke off negotiations
SONGWRITERS of America, group that has
professional authors and composers of music"
and issued a unilateral per program license
gone to court in an attempt to dissolve NARTB,
who are said to have been injured by the alwith such terms that it has not been accepted
divorce BMI from broadcast industry ownerlegedly illegal acts of the suit's defendants.
by a single tv station operator.
ship and, in the process, to collect $150 million
Presumably
tonight's
meeting
elicit
their
interest
in the
action.was called to
In luly 1951, a group of more than 50 tv
for alleged damages [B»T, Nov. 16], has instations went into Federal court in New York,
The SOA complaint called for an answer
vited all writer members of ASCAP to "an
as provided for in the terms of the consent
from the defendants within 20 days of the time
important meeting of songwriters" at 8 p.m.
decree accepted by ASCAP 10 years earlier
of service on them, which would be early this
tonight
Hotel. (Monday) in New York's Belmont Plaza
at the time of its break with radio, and asked
week. Industry attorneys said that an extenthe court to fix fair and reasonable fees for the
sion would be sought to permit more time for
Letter from John Jacob Loeb, SOA chairuse of music in television. Today, some 90 stathe
preparation
of their answers, which they
man, stated that "our esteemed attorney [John
tions are parties to that petition and it is hoped
Schulman] will be present and there will be a
said
probably
would
not be completed until
that it will be heard before the end of the court
after the beginning of 1954.
full
discussion
of
the
action
which
was
comcalendar.
menced recently on behalf of some 3,000 comWhen the All-Industry Committee began
posers and authors against Broadcast Music
negotiating with ASCAP in the winter of 1949Inc., various broadcasting and television comNegro Dramatic Serials
50, interim payments were set up for the conpanies, publishing companies and others for
AVAILABILITY of four Negro dramatic
tinued use of music during negotiations, to be
$150 million damages and an injunction."
series as a block-program, one hour package,
adjusted up or down when a scale finally was
The 33 writers who are plaintiffs in the suit
has been announced by Robert LeShufy,
agreed upon. With the breakoff of these discusare all ASCAP members, but Mr. Loeb said
sions, ASCAP also terminated these interim
vice president of Negro Radio Stories, New
that their legal action was taken solely on beYork. The four shows are being offered to
payments and since March 1951 has accepted
half of writers and had no connection with
radio stations in areas with large Negro popuno fees from non-licensed tv stations. The
ASCAP, whose membership includes publishers
lations aswell as to national advertisers seeking
backlog of unpaid license fees since that time
is growing constantly and could constitute a
to reach city-by-city Negro marketing areas
as well as writers. However, the name of Stanmajor problem itself at such time as fees are
throughout the country.
ley Adams, ASCAP president, is prominent in
November 30, 1953
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THAT

REPRESENTING

LEADING

VHF

TELEVISION

EASTERN
WBZ-TV*
WPIX

WPTZ*
WCSC-TV
WTVJ
WIS-TV

Charleston, S. C.
Columbia, S. C.
Miami

3
10
5

NBC
IND
NBC
CBS
NBC
ALL

WHO-TV
WOC-TV
WDAY-TV
WBAP-TV
KMBC-TV

Des Moines
Davenport
Fargo

WAVE-TV
WCCO-TV

Louisville

KGMB-TV
KRON-TV

PRIMARY

4

CENTRAL

WESTERN
KBOI
KBTV

STATIONS:

VHF CHANNEL
4
11

Boston
New York
Philadelphia

TOP

NBC

■ Dallas
Fort Worth Kansas City

Minneapolis-

St. Paul

Boise — Meridian
Denver
Honolulu
San Francisco
ifc Starting February 1, 1954

5 cp
13
6
5
9
3
4

9
2 cp
9
4

NBC
NBC
ABC-NBC
CBS
NBC
CBS
CBS
ABC
CBS
NBC

NEW

YORK

ery big things have been happening
Ve
in Free & Peters TV.
Today
matches

more

recently, here

than ever, the size of our television operation

its quality. Our

boasts more

F&P!"

COLONEL

IS

MAN

television staff alone now

people than the entire F&P

organization

of a few years ago.
We

are happy

to confirm

the promises

made

to

ourselves at the inception of television — that our growth
as an organization
growth

would

of the medium

more

than match

the

— in size, in calibre and —

we hope in value to you.

NG

Mm

Pioneer

Station

Representatives

Since

1932

SAN

FRANCISCO

GOVERNMENT

FCC

SETS

OWNERSHIP

TELEVISION
Commission

5;

AM,

NEWSREEL

FCC

gives new

plan shelved
WGAR Cleveland's Mayor of the Morning will
carry spot announcement's by Wagenman
Paint Co. for 52 weeks. At signing are (I to
r): seated. Bill Mayer, m.c, and Asa Shiverick
Jr., Wagenman pres.; standing, Wally Carr,
Wagenman v. p., and Don Hyde, WGAR sis.

KMPC Hollywood completes agreement with
Ideal Mortgage Co. to carry 3,468 spot announcements over a year. L to r, seated, Robert Bergman, Ideal pres., and Robert 0. Reynolds, KMPC, v.p.-gen. mgr.; standing, Charles
Ganz, pres.. Smith & Ganz Inc. Adv., and Gordon Uhri, KMPC acct. exec.

WTTH Port Huron, Mich., morning news show
is renewed for 52 weeks by Citizens Federal
Savings & Loan Assn. L to r, seated, Bert D.
Wright, Citizens exec. v. p., and Gaylord Forbes,
WTTH coml. mgr.; standing, Dick Sommerville, prog, dir., and Jim Sterling, newscaster,
both WTTH.
GOLDEN YEAR awards made jointly by Sertoma Club-Chamber of Commerce to Hollywood radio industry go to (I to r): Chet Lauck,
"Lum" of ABC Radio's Lum & Abner; Francis
Conrad, ABC western div. radio dir.; Amos
Baron, mgr., KECA Hollywood, and Norris
Goff, "Abner." Other radio networks and
local stations receiving awards: CBS, NBC,
MBS-Don Lee, KNX, KGFJ, KBIG, KFI, KMPC,
KFWB, KHJ, KFVD and KLAC.

EACH

7

sticks to its policy of the past, with the exception that the

fm limit is raised by one to come
RADIO

FM

LIMITS:

emphasis

even

with am.

At the same

on minority interests. Uhf-vhf

time,

differential

for now.

AFTER pending before FCC for more than
five years, the controversial multiple ownership
case was settled by the Commission last week
in a final decision which (1) limits tv station
interests to five for the same person or firm,
(2) fixes seven as the am maximum and (3)
boosts the fm maximum from six to seven,
matching am.
Limitations apply not only to stockholders,
but also to directors and officers, FCC said.
Existing licensees and persons now holding
more than the limit set by the new rules, to
become effective 30 days after publication in
the Federal Register, will be given three years
to divest themselves of their excess interests.
Throwing over earlier plans to allow minority holdings in additional stations on a graduated scale basis, the Commission majority
voted that a minority interest is equal to controlling interest for the purpose of counting the
limit.
FCC explained that the "influence" which
may be exerted over a station by the minority
stockholder is a variable and hard-to-determine
factor.
The new ruling, not applicable to noncommercial educational fm or tv stations, was taken
by the full Commission on Wednesday and announced early Friday. Comr. Frieda B. Hennock concurred in part and dissented in part.
A "grandfather clause" is contained in the
new rule which allows a pending tv applicant
such as CBS, which has full ownership of three
tv stations and minority holdings in two others,
to continue in hearing on its bids for additional
stations if it asks waiver. But should a grant
be made for the sixth interest, one of the existing holdings would have to be dropped.
Full Quota Applicants Not Affected
This waiver, however, does not apply to
pending applicants who already have their
quota of full ownerships. Concurrently, FCC
dismissed Storer Broadcasting Co.'s bid for
vhf ch. 10 at Miami since Storer already is
licensee of five tv outlets:
Show cause orders also were issued to CBS
and J. Elroy McCaw concerning disposition of
standard station interests in excess of the new
limits. CBS owns six am stations and has
minority holdings in three others, FCC indicated, while Mr. McCaw has interests in eight
am outlets. They will have three years to effect
the changes.
How many others might be affected by the
new rules, FCC was not ready to estimate at
this early date.
In explanation of the changed emphasis on
minority interest, FCC's public notice said:
Because the holder of a small interest in
many cases may exert a considerable influence
on the station's operations and because of the
difficulty of determining from the face of the
application what the extent of the influence
will be, it was determined, in view of the diversification policy, that no distinction be made
between minority (noncontrolling) interests
and majority or controlling interests.
The limit of seven for am "was fixed in view
of the expansion that has been achieved within
the framework of that limitation and to avoid

undue disruption of present holdings. The few
parties having interests in excess of seven am
stations will be issued orders to show cause
why they should not divest themselves of their
excess holdings within a period of three years."
Heretofore, the am limit has been seven
only by precedent, not by law.
The quota of fm holdings was increased
from the present ceiling of six to seven, the
same as am, since FCC felt it was "desirable
to have the same figure for fm because of the
two services' inter-relationship and the present
status of fm's growth."
Television Limit
The Commission's notice explained the limit
of five for television was retained "because it
has proven practicable and desirable."
"The question of whether a distinction should
be made in this field between uhf and vhf was
deferred to an over-all uhf study," the notice
stated. FCC for some weeks has had under
consideration the post-thaw "progress" of uhf
and vhf stations, having sent questionnaires
to both stations and networks [B»T, Sept. 28].
Network affiliation policies and practices also
are in issue.
FCC pointed out that in applying the provisions of the new rule to corporations having
more than 50 stockholders, "only those stockholders need be considered who are officers
or directors or who own 1% or more of the
outstanding voting stock."
No changes were made in the "duopoly" or
overlap provisions of the rules "because recent
developments, particularly in tv, compel reconsideration of this question," the Commission
said.
Comr. Hennock concurred in the majority's
action limiting multiple ownership in am and
fm to seven and tv to five. She dissented over
FCC's failure at this time to adopt specific provisions governing overlap situations and the
"failure to provide a definite geographic limitation on the number of stations in which a person may hold an interest."
She further objected to the waiver made possible for tv applicants having minority holdings
in up to five outlets who may continue in hearing if they divest themselves of excess interests
after grant.
FCC noted there were numerous objections
to the amendments originally proposed to the
rules in August 1948, but that these fall generally into two categories.
Authority Challenged
"The first group," the Commission said,
"challenges the authority of the Commission
to adopt rules of general applicability dealing
with the subject of multiple ownership of
broadcast stations, while the second group objects to specific provisions of the proposed
The decision detailed precedents in the Comamendments."
munications Act, the courts and general adBroadcasting
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It was brilliant and thrifty, and really a nifty
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in the most
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You can bet your last buck that it just
wasn't luck
That KOWH
CARRIED
THE WHOLE
BLOOMIN'

LOAD!

AVERAGE
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KOWH
Mttta\
EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:

• Largest total audience of
any Omaha station, 8 A.M.
to 6 P.M. Monday thru Saturday! (Hooper, Oct., 1951,
thru October, 1953.)
• Largest share of audience,
of any independent station
in America!
(Oct., 1953.)
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How

WLS

.

Great strides are continually being made in farm
progress, as evidenced by the new Corn Picker
and Sheller shown at the Show.

.

.

Serves

and

Why

75,000 Midwestern farm people ... by conservative estimate of the Highway Police Patrol . . .
attended

the first Annual

Farm

Progress

Show

sponsored by WLS and held near Armstrong,
nois on October 2, 1953.
They came
by airplane
came

by auto . . . 10,000

cars. They

... 165 privately owned

by train and bus. They came

to learn. They came

because

Illi-

came

planes. They

to see; to listen;

they knew

WLS

could

be depended upon to show them the newest developments infarm and home equipment . . . 144
such

exhibitors; the latest in crop production

Clear Channel
890

Home

of the National

Kilocycles— 50,000
Represented

Barn

Watts— ABC

by John

Blair and

ABOVE: Actual demonstrations showed interested
spectators the greater yield resulting from scientific soil treatment.
85I.OW: Winners of Land Judging Contest, which
was one of many competitive events held at the
WLS Farm Progress Show.

Thousands of enthusiastic listeners had a chance to see as well
as hear their favorite WLS Stars at the WLS Farm Progress Show.
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Farm

It

Listeners

Holds

velopments
enjoy most
The

Them!

and
and

crowd,

the entertainment

they

listen to regularly.
vast as it was, represented

small percentage
who

which

of the Midwestern

farm

only a

New plowing equipment which attracted much
attention from midwestern farmers at the WLS
Farm Progress Show.

people

consistently depend on WLS for news, information, helpful service and entertainment. They

can be

reached more effectively and more economically through WLS than through any other

single source. May

we

show

you the figures?

ABOVE: Winners of Tractor Driving Contest, who
demonstrated their skill by most effectively maneuvering their machines.
BELOW: Martha Crane, WLS Home Maker, interviewing housewives as she broadcast her program from the WLS Farm Progress Show.

Text

of

New

Multiple

THIS is the text of the new multiple ownership rules for am, fm and tv stations as
adopted by FCC last week and to become
effective 30 days after publication in the
Federal Register
(Full "text of the majority's conclusions,
as well as the partial concurrence-dissent by
Comr. Frieda B. Hennock, will be published
in For the Record in next week's issue of
B*T.)
Sec. 3.35 Multiple Ownership — No license
for a standard broadcast station shall be
granted to any party (including all parties
under common control1-) if
(1) such party directly or indirectly owns,
operates or controls another standard
broadcast station, a substantial portion of
whose primary service area would receive
primary service from the station in question, except upon a showing that public interest, convenience and necessity will be
served through such multiple ownership situation; or
(2) such party, or any stockholder, officer
or director of such party, directly or indirectly owns, operates, controls, or has any
interest in, or is an officer or director of
any other standard broadcast station if the
grant of such license would result in a
concentration of control of standard broadcasting in a manner inconsistent with public interest, convenience, or necessity. In
determining whether there is such a concentration of control, consideration will be
given to the facts of each case with particular reference to such factors as the size,
extent and location of areas served, the
number of people served, classes of station
involved and the extent of other competitive
service to the areas in question. The Commission, however, will in any event consider
that there would be such a concentration
of control contrary to the public interest,
convenience or necessity for any party or
any of its stockholders, officers or directors
to have a direct or indirect interest in, or
be stockholders, officers, or directors of,
more than seven standard broadcast sta-

ministrative law supporting FCC's right to
promulgate general rules.
"One of the basic underlying considerations
in the enactment of the Communications Act,"
the decision stated, "was the desire to effectuate
the policy against the monopolization of broadcast facilities and the preservation of our broadcasting system on a free competitive basis . . .
This Commission has consistently adhered to
the principle of 'diversification' in order to implement the Congressional policy against monopoly and in order to preserve competition.
"That principle requires a limitation on the
number of broadcast stations which may be
licensed to any person or persons under common control. It is our view that the operation
of broadcast stations by a large group of diversified licensees will better serve the public interest
than the operation of broadcast stations by a
small and limited group of licensees.
"The vitality of our system of broadcasting
depends in large part on the introduction into
this field of licensees who are prepared and
qualified to serve the varied and divergent needs
of the public for radio service."
Purpose of Rules
The decision indicated that "simply stated,"
this means "the fundamental purpose of this
facet of the multiple ownership rules is to
promote the diversification of ownership in
order to maximize diversification of program
and service viewpoints as well as to prevent any
undue concentration of economic power contrary to the public interest."
Suggestions to limit ownership on the basis
of such factors as class of station or geographical location were termeu "either unsatisfactory
Page 48 • November 30, 1953
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Sec. 3.240 Multiple Ownership — No license
for an fm broadcast station shall be granted
totionany
s.121 party (including all parties under
common control13) if
(1) such party directly or indirectly owns,
operates, or controls another fm broadcast
station which serves substantially the same
service area; or
(2) such party, or any stockholder, officer or director of such party, directly or indirectly owns, operates, controls, or has any
interest in, or is an officer or director of
any other fm broadcast station if the grant
of such license would result in a concentration of control of fm broadcasting in a
manner inconsistent with public interest,
convenience, or necessity. In determining
whether there is such a concentration of
control, consideration will be given to the
facts of each case with particular reference
to such factors as the size, extent and location of areas served, the number of people
served, classes of stations involved, and
the extent of other competitive service to
the areas in question. The Commission,
however, will in any event consider that
there would be such a concentration of control contrary to the public interest, convenience or necessity for any party or any
of its stockholders, officers or directors to
have a direct or indirect interest in, or be
stockholders, officers, or directors of, more
than
broadcast
stations.13,1
Sec.seven
3.636 fmMultiple
Ownership
— (a) No license for a television broadcast station
shall be granted to any party (including all
parties under common control3) if
(1) such party directly or indirectly owns,
operates, or controls another television
broadcast station which serves substantially
the same area; or
(2) such party, or any stockholder, officer
or director of such party, directly or indirectly owns, operates, controls, or has any
interest in, or is an officer or director of
any other television broadcast station if
the grant of such license would result in
concentration of control of television broadcasting in a manner inconsistent with public interest, convenience, or necessity. In
determining whether there is such a con-

or Any
unworkable."
formula which FCC might consider reasonable on such basis "would require extensive
divestment of holdings by existing licensees"
and "would be unduly disruptive."
FCC also gave up earlier proposals to consider two minority holdings equal to one full
interest for the purpose of the maximum limitations.
"It is our conclusion," FCC said, "that the
principle of diversification and the realities of
the situation require that no distinction be made
between a minority non-controlling interest and
a full or controlling one. While the holder of a
small interest in many instances may have slight
influence on the operation of the station in
question, it is also true that such a person can
exert a considerable influence — to an extent
clearly within the objectives and purview of
the described diversification policy."
Relevant Factors
FCC set forth these relevant factors:
(1) There may not be a correlation between
the size of the minority holding and the extent
of the influence wielded. (2) It is impossible
to determine on the face of the application what
the influence of the multiple owner will be; indeed, it may be difficult or incapable of definite
ascertainment even in a subsequent hearing.
(3) In the case of the holder who has interested
himself in numerous stations, there is a good
probability that because he is so actively engaged
in the broadcast field, his influence will tend to
be a positive or substantial one.
The decision noted objections were raised to
the consideration of officers and directors who
are not stockholders at all. "Such objections,
however," FCC said, "ignore the practical realities of business organization and control, particularly inthe case of corporations."

Fm

and Tv Stations
centration of control, consideration will be
given to the facts of each case with particular reference to such factors as the size,
extent and location of areas served, the
number of people served, and the extent of
other competitive service to the areas in
question. The Commission, however, will
in any event consider that there would be
such a concentration of control contrary
to the public interest, convenience or necessity for any party or any of its stockholders,
officers or directors to have a direct or indirect interest in, or be stockholders, officers, or directors of, more than five televibroadcast stations.811
(b)sionParagraph
(a) of this section is not
applicable to noncommercial educational
stations.
12 The word "control" as used herein is
not limited to majority stock ownership, but
includes actual working control in whatever
manner exercised.
12a In applying the foregoing provisions to
the stockholders of a corporation which has
more than 50 voting stockholders, only those
stockholders need be considered who are officers or directors or who directly or indirectly own 1% or more of the outstanding
voting stock.
13 The word "control" as used herein is not
limited to majority stock ownership, but includes actual working control in whatever
manner exercised.
l3a In applying the foregoing provisions to
the stockholders of a corporation which has
more than 50 voting stockholders, only those
stockholders need be considered who are
officers or directors or who directly or indirectly own 1% or more of the outstanding
voting stock.
9 The word "control" as used herein is not
limited to majority stock ownership, but
includes actual working control in whatever
manner exercised.
9a In applying the provisions of paragraph
(a) of this section to the stockholders of a
corporation which has more than 50 voting
stockholders, only those stockholders need
be considered who are officers or directors
or who directly or indirectly own 1% or
more of the outstanding voting stock.
FCC cited the argument that the tv station
limitation should be the same as am "since tv
operations now need to be buttressed by the
profits of the am operation while the latter
[am] may need such service from the former
in the future."
On Profitable Basis
The Commission pointed out "the period
when television operations were largely supported by am profits has passed, and television
stations, by and large, are either now operating
at a profit or can reasonably look forward to
such operations in the future. ... In the absence
of circumstances which we do not now foresee, we believe that the policy of diversification
requires the adoption of the five station limitation" in television.
In its separate orders to CBS and Mr. McCaw respecting their am station holdings, the
Commission quoted the following from its decision:
. . . only a very few parties have holdings in
excess of seven. As to these latter few, orders
to show cause why they should not divest themselves of so much of their holdings as is necessary to bring about conformity with the subject
rule, will be issued. Decision as to whether or
not divestment will be required will be made
on the basis of the arguments adduced and the
factors involved in each case.
Each was ordered to show cause in written
reply by Dec. 31 "why it should not, within a
period of three years from the release date of
this order (Nov. 27), make such divestment of
its present holdings as to bring them into conformity with the seven station limitation."
CBS' am stations owned outright include
Broadcasting
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NOW... this supercharged
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Fulton
has

personality is on TV

Lewis,

been...

for the first

time with a weekly fifteen -minute program that's unique in
format and viewer appeal. The Fulton Lewis, Jr. Show is not
a news program that rehashes stale events. It's a behind the
headlines report of eyewitness facts by people who know...
and who tell all.
The Fulton Lewis, Jr. Show

is filmed each Friday morning

in Washington, D. C. It's processed in special high-speed
newsreel labs and rushed air-express to TV stations the same
day for telecast far ahead of the headlines.
Here's a program that's unique in every sense of the word.
It's forceful ... it's fascinating. .. it's a real rating builder...
a pre-proved sales booster for any local sponsor. Act fast to
skim the cream off what will undoubtedly be the fastest audience snatcher on any local TV Station. The Fulton Lewis,
Jr. Show will be ready January 8... but we urge you to get in
touch with UTP TODAY.
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GOVERNMENT
WCBS New York, KCBS San Francisco, KNX
Los Angeles, KMOX St. Louis, WBBM Chicago
and WEEI Boston. The network also holds
45% interest in WTOP Washington and KQV
Pittsburgh and 47% in WCCO Minneapolis.
Two of the minority holdings probably would
be dropped, it was indicated.
Mr. McCaw's am interests, FCC reported,
include KPOA Honolulu; KILA Hilo, Hawaii;
KYA San Francisco; KORC Mineral Wells,
Tex.; KALE Richland, Wash.; KYAK Yakima,
Wash.; KLZ Denver and KELA Centralia,
Wash. He also is part owner of KONA (TV)
Honolulu and KLZ-TV Denver.
Mr. McCaw and associates also have purchased WINS New York, if FCC consents.
CBS' television holdings include WCBSTV New York, WBBM-TV Chicago and
KNXT (TV) Los Angeles. As in am, it has
minority holdings in WTOP-TV Washington
and WCCO-TV Minneapolis.
Pending television applications affected by
the "grandfather" waiver clause include KMOX
St. Louis for vhf ch. 11 and WEEI Boston for
vhf ch. 5. KQV Pittsburgh (owned 45% by
CBS) seeks Irwin vhf ch. 4 at White Oak
Burrough, Pa.
FCC dismissed Storer Broadcasting Co's bid
for vhf ch. 10 at Miami since the firm already
has full ownership of five tv stations.
Storer operates WSPD-TV Toledo, WJBKTV Detroit, WAGA-TV Atlanta, KEYL (TV)
San Antonio and WBRC-TV Birmingham. In
addition to companion am stations in these
same cities, Storer also owns WGBS Miami
and WWVA Wheeling.
NBC already has its total of five tv stations:
WNBT (TV) New York, WNBW (TV) Washington, WNBQ (TV) Chicago, WNBK (TV)
Cleveland and KNBH (TV) Los Angeles. NBC
also has companion am stations in those cities.
DuMont now owns WABD (TV) New
York, WTTG (TV) Washington and WDTV
(TV) Pittsburgh. It could add two more.
ABC already holds the full component of five
tv stations: WABC-TV New York, WBKB (TV)
Chicago, WXYZ-TV Detroit, KECA-TV Los
Angeles and KGO-TV San Francisco. Each has
an am companion.
Crosley Broadcasting Corp., already operator
of four tv stations, in early November dismissed its application for vhf ch. 1 1 at Toledo
but retains its vhf ch. 8 bid at Indianapolis.
Crosley owns WLWT (TV) Cincinnati, WLWC
(TV) Columbus, WLWD (TV) Dayton and
WLWA (TV) Atlanta. Crosley also owns am
stations WLW Cincinnati and WINS New York,
but proposes to sell WINS to Mr. McCaw and
associates [B«T, Nov. 23].
General Teleradio Inc., the radio-tv subsidiary of General Tire and Rubber Co., which
also controls MBS, has its limit of seven am
stations: WOR New York, WNAC Boston,
WEAN Providence, WONS Hartford, KFRC
San Francisco, KHJ Los Angeles and KGB
San Diego. It has three tv stations: WOR-TV,
WNAC-TV and KHJ-TV. WONS is permittee
of uhf ch. 18 at Hartford with the Hartford
Times' WTHT to acquire
Oct. 26]. WTHT would be 45%
sold. interest [B»T,
Empire Coil Co. has five outlets, all uhf:
WXEL (TV) Cleveland; KPTV (TV) Portland, Ore.; KCTY (TV) Kansas City; KDEN
(TV) Denver, and WNES (TV) Indianapolis.
The Frank C. Carman, David G. Smith
and Grant Wrathall group holds interests in
seven different tv outlets, but no one person
has stock in more than five outlets. Stations
included are: KTVI (TV) Boise, KWIK-TV
Pocatello, KLIX-TV Twin Falls, KIFI-TV
Idaho Falls, all Idaho; KUTV (TV) Salt Lake
City, and KOPR-TV Butte, Mont. Mr.
Wrathall has 50% of KICU (TV) Salinas, Calif.
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President's

Group

Urges Pre-Heorsngs
STRONG recommendation that all government administrative agencies follow the lead
of the FCC and require pre-hearing conferences
was
adopted by Procedure,
the President's
on
Administrative
whichConference
met for two
days in Washington last week.
The conference also adopted a recommendation that an Office of Administrative Procedure
be established in the Department of Justice.
PROMINENT politician and seasoned
broadcaster are hard at work here checking
over a speech which Adlai Stevenson (I)
delivered last week before the Georgia state
legislature. J. Leonard Reinsch, the broadcaster, is mcneg'ng director of Cox radio
and tv properties.

TerrifroricI
Grouts

CIoss

Seen

on

M
Clears

ON THE HEELS of its ruling to allow assignment of Class II stations up to 50 kw on
Mexican clear channels in the U. S. territories
[B®T, Nov. 9, Sept. 14], FCC last week announced proposed rule-making to allow similar
territory assignments on U. S. clear channels.
Proposing to amend Sec. 3.25 of its rules,
the Commission explained that "the purpose of
this amendment is to make the frequencies
concerned available for assignment in Alaska,
Hawaii, Virgin Islands and Puerto Rico in the
same manner in which they are presently b;ing
used, or may be used, in other countries of the
North American region that are closer to the
continental United States" than are these U. S.
territories.
For example, heretofore a Class II station
could not be assigned on a U. S. clear channel
in Alaska but such a secondary station could
be built in Canada if it were 650 miles from
the U. S. border.
Comments are due on the proposed amendment by Ian. 15, with replies thereto 10 days
later. The proposed amendment reads:
3.25 Clear Channels: Class I and II stations.
The frequencies in the following tabulations are
designated as clear channels and assigned for
use by the classes of stations given:
(a) To each of the channels below there will
be assigned one Class I station and there may
be assigned one or more Class II stations within
the continental limits of the United States operating limit°d time or davtim° o ly: c41, 650, 660,
670, 700, 720, 750, 760, 770, 780, 820, 830, 840, 870,
880,
890,
1210 kc. 1020, 1040, 1100, 1120, 1160, 1180, 1200,
There also may be assigned to these frequencies Class II stations operating unlimited time
in Alaska, Hawaii, Virgin Islands and Puerto
Rico which will not deliver over 5 microvolts
per meter groundwave day or night or 25 microvolts per meter 10% time skywave at night at
any point within the continental limits of the
United States. The power of the Class I stations
on these channels shall not be less than 50 kw.

Propose Tv Grant to WNOP
For Cincinnati Uhf Ch. 74
INITIAL decision proposing to grant Cincinnati's uhf ch. 74 to nearby WNOP Newport,
Ky., was issued last week by FCC Hearing
Examiner Annie Neal Huntting.
The ruling was made possible by the withdrawal afortnight ago of a competitive ch. 74
application by Gordon Broadcasting Co., operator of WSAI Cincinnati. The Ohio River
separates Newport from the Queen City. WNOP
is headed by James G. Lang, president and
52.3% owner.

Report on pre-hearing conferences was made
by a special committee headed by FCC Commissioner John C. Doerfer. Among its members was J. D. Bond, FCC hearing examiner.
In essence, Comr. Doerfer's committee recommended, and the Conference unanimously
adopted, that a pre-trial hearing be held before
any administrative hearing begins to clarify the
following: (1) simplification of the issues, (2)
amendments, (3) stipulations, (4) limitation on
number of expert witnesses, (5) other matters
to aid in the "speedy" determination of the
hearing. It also suggested that hearing officers
be given authority to keep hearing length and
issues to a minimum.
Although the final report of the Conference
is not binding on any government agency, its
recommendations will carry weight, it is understood. Its purpose was to work out methods
of decreasing the length, expense and record
of administrative hearings and court appeals
[B»T, May 4 et seq.].

Seek
For

FCC
KRMG

Approval
Tulsa

Sale

APPLICATION for approval of the sale of
KRMG Tulsa from Kerr-McGee interests to the
Altus (Okla.) Times-Democrat for $305,000
was filed with the FCC last week. The Altus
newspaper owns 50% of KWHW Altus, and
in turn is owned by the Wimberly family, who
also own the remaining stock in the radio
station.
The four-year-old Tulsa radio station is being
relinquished by Sen. Robert E. Kerr and D. A.
McGee because of their association with KVOO
Tulsa principals in the Tulsa vhf ch. 2 application of Central Plains Enterprises Inc. KVOO
is owned by W. G. Skelly. KRMG operates on
740 kc with 50 kw daytime and 25 kw nighttime. Sen. Kerr and family own more than
60%; Mr. McGee 15% of KRMG. Sen. Kerr
and family also own 72%, and Mr. McGee
15% of WEEK-AM-TV Peoria, 111. Messrs.
Kerr and McGee own 50% and Mr. Skelly the
other 50% of Central Plains.
In an Oct. 31, 1953 balance sheet, filed with
the license transfer application, KRMG showed
total current assets of $45,360.53 out of total
assets of $355,584.96. Current liabilities were
$10,583.43 and a deficit of $158,178.47 also
was shown. Initial investment was listed as
$409,073.96, with replacement value put in excess of $300,000.
A new company, Western Broadcasting Co.,
wholly owned by Altus Times-Democrat, has
been formed to take over the license of KRMG.
Principals in the Altus newspaper are former
Federal Power Commissioner Harrington Wimberly and Frank E. Wimberly, president and
general manager of KWHW. The 250-w Altus
station (on 1450 kc) is carried on the newspaper's books at $7,500 for half interest.
Application declared that no change is contemplated inpresent personnel. KRMG is managed by Frank S. Lane.
Broadcasting
• Telecasting

C

c

*

9

o

in

Chi

o

And of course it's coming from Station WMAQ,
in Chicago and Middle West broadcasting. Once

for more than 30 years the leader
again this radio pioneer is show-

ing why millions of Midwesterners turn to 6-7-0 on the dial for Quality Programming,
Quality Entertainment and Quality Service.
New

Personalities

. . .

Howard Miller, often called number one disc jockey in the nation,
now is a member of the WMAQ
staff of disc emcees which also
includes Charles Chan, Henry Cooke, John Holtman, Wed
Howard, Jim Lowe and Dick Noble.
*
New

"Uncle" Johnny Coons, .op.aced !„cal daytta* .elevision pe,
sonality, now is featured in a new radio series for youngsters.
Programs

. . .

"Mission, Secret," a WMAQ-produced
drama.

evening suspense serial

"Three-Star Final," a nightly roundup of weather, news
sports by Clint Youle, Jim Hurlbut and Norm Barry.

"Point Blank," a straight-from-the-shoulder
Nancy Terry on people and events.
"Bill Bailey Show,"
— country music.

daily presenting the new

"Musical Adventures,"
music for children.
New

Services

Norman

commentary

and

by

national favorite

Ross, Jr., with recorded action

. . .

Chicago school families now hear an item of special interest for
them at the same time every weekday morning. More similar
listener services soon will be scheduled.
All fitting additions to a Quality Schedule designed for a Quality Audience to do Quality Selling
for Quality Advertisers. A schedule that continues to present other outstanding entertainment
features. A schedule that continues to present top reporters in newscasts each individually written
by a news staff that has won more awards than any other Chicago radio station.
Yes, THERE'S A NEW
advertisers that

SOUND

'he QUALITi

Represented

by NBC

IN CHICAGO

STATION

Spot Sales

RADIO

- once again proving to listeners and

W

Quality
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Quality

Service

Quality
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Newhouses
50%

Acquire

KOIN-AM-FM-TV

Five other transferals are approved by FCC. Also in Newhouses' agreement was the
dropping of a bid for Portland's vhf ch. 6.
TRANSFERS of stations were approved in six
instances by the FCC last week, including the
assumption of 50% ownership of KOIN-AMFM-TV Portland, Ore., by Samuel I. Newhouse
Jr. (Portland Oregonian) and wife.
As part of the agreement for dropping its
application for Portland's vhf ch. 6 — which
went to KOIN — the Newhouses were given an
option to purchase 50% of Mt. Hood Radio &
Television Broadcasting Co., licensee of the
KOIN stations. Purchase price was $100,000
plus the amount received from the sale of
KGW-AM-FM Portland, which had to be disunderthe
the Newhouses
Commission's
tionposed
before
couldduopoly
exerciseregulatheir
option.
The KGW stations were bought by KINGAM-TV Seattle (40% ) and other North Pacific
Television Inc. principals for $500,000 last
month [B»T, Oct. 23]. North Pacific is a tv
applicant for Portland's vhf ch. 8. Theodore
R. Gamble and associates retain the other 50%
of the KOIN stations.
Also approved by the FCC last week were
the transfers of KUGN-AM-FM Eugene, Ore.
and KIHR Hood River, Ore. Control of the
KUGN stations was transferred from C. H.
Fisher to his son C. O. Fisher for a consideration of approximately $85,896. This was part
of a requirement when the Commission granted
vhf ch. 13 to Eugene Television Inc., which is
one-third owned by C. H. Fisher. Eugene Television also includes as one-third owner Lee
Bishop and associates (KORE Eugene). KIHR,
owned jointly by C. H. and C. O. Fisher was
assigned to the elder Fisher by his son for a
credit of approximately $15,985 covering part
of the purchase price of the Eugene stations.
In other actions, the FCC granted transfer
of control of WDEC Americus, Ga., from
W. G. Pearlman and associates to John E.
Gilstrap Jr. and associates for $32,000; acquisition of positive control of WPCF Panama
City, Fla., by E. L. DuKate for a consideration
of $28,405; transfer of control of Hutchinson
Publishing Co., to John P. Harris and family
for a consideration of $20,160. Hutchinson
Publishing Co. owns KIUL Garden City, Kan.

KROD-AM-TV
Transfer Filed
APPLICATION for the transfer of KRODAM-TV El Paso, by Roderick Broadcasting
Corp. to El Paso Times Inc. for $1,450,000
was filed last week with the FCC.
Purpose of the sale is to consolidate the
business interests of Dorrence D. Roderick and
his family who own more than 75% of KROD
and of the El Paso Times. Sale price is an
inter-corporate transaction.

Fm

Changes

Announced

ADDITION of Class B fm ch. 239 to DeLand,
Fla., deleting it from Lakeland, was announced
Nov. 25 by the FCC. Other changes: Add
ch. 250 to Huntsville, Ala.; delete 250 from
Birmingham and ch. 251 from Chattanooga,
Tenn.
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TV
Airway

Moved

IT ISN'T often that the CAA moves an
airway to accommodate a tv tower, but
for the second time this year one has been
moved.
With the approval of the New York regional and the Washington airspace subcommittees, the CAA has agreed to move
Blue Airway 20 west approximately
three-tenths of a mile at the tower site so
WCAU-TV Philadelphia can build a
1 ,000-ft tower in the northwest section of
Philadelphia. Action was taken at the
Oct. 29 meeting of the Washington airspace subcommittee. WCAU-TV, which
has a CP to go to maximum 316 kw for
its vhf ch. 10 operation, filed an application to modify the grant for the 1,000-ft.
tower Nov. 12.
Earlier this year, the CAA and the regional and Washington airspace subcommittees approved a change in an airway
in order to permit the establishment of
a tv tower "farm" northwest of North
Miami Beach serving the Miami area.
In both cases, no changes in minimum
instrument altitudes or present aviation
procedures were affected.
Sonnenborn

Sells KLAC-TV

To Copley Press Inc.
APPLICATION for transfer of KLAC-TV
Hollywood by Mrs. Dorothy Schiff Sonnenborn,
publisher of the New York Times to Copley
Press Inc. was sent to the FCC last week
[B«T, Nov. 16].
Purchase price of $1,375,000 covers fixed
assets, including the Mt. Wilson transmitter
building equipment and the 1000 Cahuenga
Blvd. studio-executive office building with
equipment, on long-term leased land. No real
estate is involved. The sale does not include
KLAC, am station, which Mrs. Sonnenborn
will retain. Both stations are currently operated
by her son, M. H. Hall.
Negotiations for the change in ownership
had been under way six weeks and were concluded Nov. 20, with Blackburn-Hamilton Co.
as broker. Besides James Copley, chairman of
Copley Press, and Jack Heintz, vice president
and general manager of KSDO San Diego,
participants in the transaction were John P.
Hearne, attorney for Mrs. Sonnenborn and
Mr. Hall, and the law firm of O'Melveny &
Myers, representing the buyers.
Under the agreement KLAC is to move to
other quarters within six months of FCC approval of the sale. KLAC-TV will remain at
the Cahuenga Blvd. address.
Change of call letters will be requested by
the new owners of the ch. 13 outlet. Mr. Heintz
will become general manager of the tv station,
it is understood. Copley Press publishes 15
newspapers in Illinois and Southern California,
including the San Diego Union, which has an
interest in KSDO.

WHBF-TV
Time' Bid Fails
WHBF-TV Benton Harbor, Mich., was advised
last week by the FCC that its application for
additional time to build could not be granted
on the basis of information at hand. The station was given an opportunity to reply. Benton
Harbor News-Palladium station received a uhf
ch. 42 grant last February. This is one of the
first "get tough" moves made by the FCC since
it issued a policy notice two weeks ago regarding tv grantees who ask for extension of CPs
[B«T, Nov. 23].

DROPOUTS

COMPETITIVE

EASE
CASES

KONO San Antonio and Bexar
County Television Corp. drop
ch. 12 bids, then re-apply as
Mission Broadcasting Co. with
KONO chief owner and Bexar
principals as minority stockholders. Competitor is KTSA.
THE THREE vhf ch. 12 contestants at San
Antonio, Tex., were reduced to two last week
as two of the applicants merged into a single
bid.
KONO San Antonio and Bexar County Television Corp. both dropped their ch. 12 bids, but
a new application under the name of Mission
Broadcasting Co. was tendered, chiefly owned
by KONO but including Bexar principals as
minority stockholders. Ch. 12 competitor remains KTSA San Antonio.
At Richmond, Va., the vhf ch. 12 triangle
there has been reduced to two contestants as
Larus & Bro.'s WRVA dismissed its bid and
acquires 60% interest in Richmond Television
Corp., whose original 45 stockholders will retain the other 40% holding. Also seeking ch.
12 there is WRNL, owned by Richmond NewsUhf ch.
papers Inc. 29 at Richmond became unopposed
last week for Winston-Salem Broadcasting Co.
(WTOB-AM-TV Winston-Salem, N. C.) upon
withdrawal of Dixie Television Corp.
David Haber, operator of WFEC Miami, gave
up his vhf ch. 10 bid there leaving four applicants for the channel: WKAT Miami Beach,
L. B. Wilson Inc. (WCKY Cincinnati), North
Dade Video Inc. and Public Service Television
Inc. (National Airlines). Storer Broadcasting
Co.'s (WGBS) bid was dismissed by FCC concurrent to issuance of the new multiple ownership rules (story page 44).
KBON Omaha dropped its vhf ch. 7 bid.
leaving in competition KFAB and the Herald
Corp., Omaha.
WPIC Sharon, Pa., gave up its uhf ch. 39
application, leaving unopposed the ch. 39 bid
of Leonard Shafitz.
Vhf ch. 10 triangle at Norfolk, Va., was
reduced to a two-way contest as WNOR Nor*
folk withdrew leaving Chesapeake Services Inc.
and Beachview Broadcasting Corp.
WLOF Orlando, Fla., gave up its original
ch. 9 application, but WLOF's new owners,
Joseph L. Brechner and associates (WGAY
Silver Spring, Md.) refiled in the name of MidFlorida Tv Corp. Other ch. 9 contestants are
WHOO and WORZ Orlando.
Charles H. Gurney, whose uhf ch. 16 application at Waterloo, Iowa, was left unopposed
several weeks ago upon withdrawal of a competing bid by L. E. Kelly, dismissed his own
bid last week. Ch. 16 now is open there.

Brazy Granted New Fm
NEW Class B fm station on 97.1 mc has been
granted by the FCC to Nicholas M. Brazy,
Glendale, Calif. The station will operate with
58 kw power using a 750-ft. antenna.
Change in antenna height was granted
WHAT-FM Philadelphia. Other changes:
WJPB (FM) Fairmont, W. Va., to change
ERP from 4.8 to 2.8 kw, antenna height;
WMFD-FM Wilmington, N. C, change ERP
from 11 to 12 kw, antenna height; KNEV
(FM) Reno, Nev., change ERP from 10.5 to
2.3 kw; WVAM-FM Altoona, Pa., change ERP
from 140 to 360 w, antenna height.
Broadcasting
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NURSE

A suspenseful, unusual TV film show based on a nurse's exciting adventures among the
rich and poor... in big cities and small towns.. -in peace and war ...at home and abroad!
JANET
March

DEAN

available for local, regional, and national spot sponsorship is ready for

1, air date with 39 half- hour custom-made

films!

AUTHENTIC — each dramatic show is based on an actual case history!
HIGHLY ACCLAIMED — personnel of the Air Force Nursing
Janet Dean show a tribute to the nursing profession!

Corps have called the

PRODUCED
BY EXPERTS — filmed by Cornwall Productions — William Dozier,
executive producer; Joan Harrison, producer; Peter Godfrey, director!
Here are the MPTV
MAURIE GRESHAM
HERB JAFFE
JACK McGUIRE
FRANK O'DRISCOLL
For auditions,
9100
Sunset
Blvd.
655 Madison Ave.
2211 Woodward Ave.
830 N. Wabash Ave
properties available
Los Angeles, Calif.
Detroit, Michigan
prices, and sales plan
N&w York 21, N.Y
Chicago, III.
CRestview
1-6101
Woodward
1-2560
to
you now:
WHitehall 3-1341
TEmpleton 8 -2000
write, wire, or phone:
• DUFFY'S TAVERN
WASHINGTON
• DREW
PEARSON"S
MERRY-GO-ROUND
MOTION PICTURES
• FLASH GORDON
• JANET DEAN,
INC.
N,
SIO
EVI
TEL
FORSyndication. Division
1 "- „ Film
655 Madison Avenue. N. Y 21, N. Y.
REGISTERED NURSE
|vV\V>VV^
• more to come
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FCC

GRANTS

THREE

VHFs

WORD gets Spartanburg, S. C,
ch. 8; Jefferson Standard wins
Florence, S. C, ch. 8; WTCM
takes
ch. 7.

Traverse

City, Mich.,

THREE

new vhf television stations were authorized last week as FCC granted ch. 7 at
Spartanburg, S. C, to WORD; ch. 8 at Florence, S. C, to Jefferson Standard Broadcasting
Co., and ch. 7 at Traverse City, Mich., to
WTCM.
At Spartanburg, the ch. 7 award to Spartan
Radiocasting Co., WORD licensee, was made
possible by the withdrawal of a competing
application by WSPA there. WORD has purchased WSPA for $400,000, subject to FCC
approval. The transfer bid will be filed later.
Spartan then will sell WORD and retain WSPA.
Jefferson Standard, operator of WBT and
WBTV (TV) Charlotte, N. C, won the ch. 8
grant at Florence upon dismissal of a conflicting
bid by Pee Dee Television Corp., which includes principals in WJMX Florence.
Comr. Robert T. Bartley concurred in the
Florence grant but upon condition Jefferson
Standard be subject to the new multiple ownership rule if its provisions are applicable
(story page 44).
WTCM's ch. 7 application was unopposed.
Midwestern Broadcasting Co., the grantee, also
operates WATT Cadillac, WATZ Alpena,
WMBN Petoskey and WATC Gaylord, all
Mich. President of the firm is Les Biederman.
May or June Date
Mr. Biederman predicted the new ch. 7 outlet would be on the air by next May or June
depending upon weather. RCA equipment is
planned. A Stainless Inc. tower is to be built.
The tv plant will be separate from WTCM.
WORD's proposed purchase of WSPA Spartanburg is unique in that Walter J. Brown,
president of WORD and principal owner with
his wife, is the founder of both stations. FCC's
duopoly rule required divestment of one of
the stations.
Following FCC consent to Mr. Brown's
acquisition of WSPA, it is proposed that WORD
will be sold and WSPA retained.
The Commission's grant of ch. 7 to Spartan
Radiocasting bore the usual condition that
the authorization was "without prejudice to
any action the Commission may take with
respect to any future application which is filed
to effectuate the agreement dated Nov. 24 between Spartan Radiocasting Co. and Broadcasting Co. of the South [WSPA] and set forth
as a part of the grantee's application."
In 1940, Mr. Brown became general manager of WSPA and built it up from a 1 kw
independent outlet to its present status as a
CBS affiliate on 950 kc with 5 kw, directional
night. At the same time, Mr. Brown built
WORD, then a 250-w station on 910 kc. He
subsequently sold WORD when FCC adopted
its duopoly rule precluding ownership in more
than one station in the same market.
Seven years later, Broadcasting Co. of the
South, a Surety Life Insurance Co. subsidiary,
purchased WSPA from Spartan Advertising
Co., in which Mr. Brown was minority stockholder. Concurrently, Mr. Brown formed Spartan Radiocasting Co. to buy back WORD, which
now is an NBC outlet on 910 kc with 1 kw,
directional day and night.
During the television allocation proceeding,
WORD fought for the assignment of ch. 7 to
Spartanburg instead of to Columbia.
Broadcasting Co. of the South, aside from
ownership of WSPA, is owner of WIS ColumPage 56
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bia, S. C, and WIST Charlotte, N. C. The
company is 81% stockholder in WIS-TV Corp.,
permittee of vhf ch. 10 WIS-TV Columbia.
Remaining WIS-TV stock is held by a group
formerly in WMSC there, once a ch. 10 com-

petitor.
WIST is in competition for vhf ch. 9 at
Charlotte with three other applicants: WSOC,
Piedmont Electronics & Fixture Corp. and Dan
Nicholas.

In FCC's McFarland letter to Broadcasting
Co. of the South regarding its former Spartanburg bid, the Commission raised the question of
Grade A signal overlap between the firm's proposed station there and its proposed station at
Charlotte. FCC also questioned whether the
parent firm, Surety Life Insurance Co., was
legally authorized to commit approximately
33% of its total assets and over 50% of its
capital and surplus to the three tv ventures.
Jefferson Standard Broadcasting Co., besides
WBT- WBTV (TV) and the new Florence ch. 8
permit, also owns WBIG Greensboro and holds
17% interest in WFMY (TV) Greensboro. It
announced several weeks ago it plans to acquire additional television properties in North
and South Carolina if possible [B»T, Nov. 7].
Concurrent with this announcement, it was
reported that the parent firm, Jefferson Standard
Life Insurance Co., had purchased 14,500 shares
of newly issued preferred stock in Storer Broadcasting Co. for $1.45 million. The purchase of
the Storer stock was detailed last week in the
amended application of Jefferson for ch. 8 at
Florence.
The new Jefferson Standard tv outlet at
Florence plans to be a basic CBS outlet but
also will carry ABC, NBC and DuMont.
It will be under the direction of Charles H.
Crutchfield, executive vice president and general manager of the company. Melvin H. Purvis, general manager of WOLS Florence, will
be associated in the tv operation.
E. E. Stone, president of Pee Dee Television,
said his new firm withdrew "in order to expedite television for Florence."
In other television actions, FCC designated
for consolidated hearing in Washington commencing Dec. 24 the ch. 13 applications at
Stockton, Calif. Contestants are KXOB and
Radio Diablo Inc., operator of KSBR (FM)
San Bruno, Calif., near San Francisco. Radio
Diablo is affiliated in ownership with EitelMcCullough Inc., tube development firm.
Details of the new tv grants:
Florence, S. C. — Jefferson Standard Broadcasting Co. granted vhf ch. 8 with effective
radiated power of 316 kw visual and 191 kw
aural; antenna height 790 ft. above average
terrain.
Spartanburg, S. C. — The Spartan Radiocasting Co. (WORD) granted vhf ch. 7; ERP 316
kw visual, 204 kw aural; antenna height 2,000
ft. above average terrain. WORD proposes to
buy WSPA there, former ch. 7 competitor.
Traverse City, Mich. — Midwestern Broadcasting Co. (WTCM) granted vhf ch. 7; ERP 51.3
kw visual, 30.9 kw aural; antenna height above
average terrain 760 ft.
Wilson

Lauds

Ad

Council

DEFENSE

Secretary Charles E. Wilson last

Monday applauded The Advertising Council's
support of the Ground Observer Corps program which, he said, during the past year
"helped us [Air Force and Dept. of Defense]
to recruit over 200,000 volunteer members" for
the GOC. Secretary Wilson was principal speaker at The Advertising Council's Duquesne Club
meeting at Pittsburgh.

FCC

EXAMINERS

NOW

THE

TOTAL

17

TOTAL number of FCC hearing examiners isnow 17, with appointment last Monday of Charles J. Frederick, Isadore A. Honig

wmmmmmmmmmmmmmmmmm
t

L.
Harold
an^ cuit,
Sch.il/
[Closi.d
Nov. 23]. CirMr. Frederick,
who
has been in
private practice of
administrative law
during the past three
years, in 1949-50
was assistant attorney general
Iowa.
Before
that, of
1944-48,
he was trial examiner for the Civil Aero-

Army
Mr.
An
Board
nauticsinveteran,
k LL.B.
eric
Mr. Fred
Frederick
received
his
1941 .from
Southern Methodist U. Mr. Frederick received
his B.A. in 1935 from Drake U.; M.A., U. of
Iowa, 1937. He was born in 1909 at Mt. Ayr,
Iowa.
Mr. Honig for five years has been trial attorney for the Office of Rent Stabilization and
Office of Housing Expediter and from 1946-48
was research attorney for OHE. An Army veteran, Mr. Honig received his B.A. in 1933 from
Cornell U. He received his LL.B. in 1938
from the U. of Michigan Law School and his
M.L. in 1947 from National U. of Law School.
Born in Morristown, N. J., in 1911, he now is
a Iegai resident of Port Jervis, N. Y.
Mr. Schilz was an attorney in the Office of
General Counsel, National Production Authority from 1951-53. He was in private practice from 1945-51 and was special assistant
to the Attorney General in the Justice Dept.'s
Anti-Trust Division from 1932-45. He received his LL.B. in 1932 from the National
U. Law School. Born in Mulliken, Mich., in
1906, he now considers Dunkirk, N. Y., his
home.

Mr. Honig

New
CP

Am

Granted

Changes

Also

Mr. Shilz

by FCC;
Made

NEW am daytime station on 1230 kc with 250
w in Deming, N. M., was granted Nov. 25 by
the FCC to Luna County Broadcasting Co. A
CP was granted to Hugh S. Thomas of Brownfield, Tex.
KIYI Shelby, Mont., was granted a CP to
change from 1230 to 1240 kc, 250 w unlimited.
WOKE Oak Ridge, Tenn., was permitted to
change its CP from 1290 kc 1 kw D to 1290
kc 500 w N 1 kw LS directional night. WJMW
Athens,- Ga., was given a power increase on
730 kc from 500 to 1 kw daytime. WHBS
Huntsville, Ala., was granted a CP to change its
daytime directional pattern.
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FCC, Networks' 'Giveaway'
Argument Set for Jan. 11
ORAL argument on the giveaway case before
the Supreme Court has been postponed from
Jan. 4 to sometime the week of Jan. 11, it was
reported last week.
This requires the FCC to file its brief by
Dec. 21 and the networks — ABC, CBS and
NBC — to file reply briefs by Jan. 4.
The Supreme Court accepted jurisdiction in
the four-year-old legal battle last October [B*T,
Oct. 19]. Appeal was made by the FCC which
had lost the case in a New York Special Court
earlier this year [B*T, Feb. 9]. In a two to one
decision the lower court held that the FCC's
regulations regarding giveaway programs misconstrued the Lottery Law and violated the
no-censorship provisions of the Communications Act. Appeal from the FCC's regulations
were taken originally by the three networks.
Originally, the Supreme Court scheduled oral
hearing Dec. 10. This was postponed to Jan.
4 and latest date is tentatively fixed for sometime the week of Jan. 11.

VOA Airs Eisenhower Report
A REPORT on U. S.-Latin American Relations
made by Dr. Milton Eisenhower and delivered
to the President was the subject of an exclusive
interview broadcast worldwide by Voice, according to Theodore C. Streibert, director of
the U. S. Information Agency. Mr. Streibert
also said Voice broadcast highlights of the report in a half-hour program in Spanish to Latin
America. The motion picture and press facilities of USIA also were enlisted to give the
report wide dissemination, he said.
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Zenith

Hearing

WTVU

Scheduled

HEARING on Zenith Radio Corp.'s appeal
against the FCC's dismissal of its ch. 2 application for Chicago will be heard by the U. S.
Court of Appeals in Washington Dec. 1 at
11:30 a.m. This is a postponement from Nov.
27 [B*T, Nov. 16]. The Commission dismissed Zenith's 1948 application for Chicago's
ch. 2 on the ground that it had not participated
in the rule-making proceeding nor in the WBKB
(TV) Chicago renewal hearing. Zenith is being
opposed by the FCC and also CBS which
bought the facilities of WBKB, originally on
ch. 4, now operating temporarily on ch. 2. In
its end-of-freeze report, the Commission deleted ch. 4 from Chicago and ordered WBKB
(now WBBM-TV) to move to ch. 2.

Final
KLMR

Decision
Over

Favors

KGAR

on 950

Becomes

Tenth

To Ask FCC for Fee-Tv
THE PUBLIC should have the opportunity of
choosing between free tv and fee-tv, WTVU
(TV) Scranton, Pa., told the FCC last week
in petitioning for the institution of rule-making
to permit subscription television.
The tenth station subscribing to subscription
tv [B*T, Nov. 23], the uhf ch. 73 Scranton outlet also added that it "does not believe that the
public is best served under a system where
broadcasting revenues are derived almost exclusively from the advertising budgets of the
sellers of goods and services."
Current drive for the establishment of subscription tv was initiated by four uhf tv stations
last summer [B*T, Aug. 10]. They were WDHN
(TV) New Brunswick, N. L; WIP-TV Philadelphia, Pa.; WELI-TV New Haven, Conn., and
WSTF (TV) Stamford, Conn.

Kc

FINAL decision granting KLMR Lamar, Colo.,
a construction permit to change from 1340
kc, 250 w unlimited to 920 kc, 1 kw daytime,
500 w directional night, was issued last week
by the FCC.
The grant reversed a May 7 initial decision
proposing to grant the competing application
of KGAR Garden City, Kan. (now on 1050
kc, 1 kw daytime), and denying comparative
consideration to KLMR on grounds it failed
to establish financial qualification.
The final decision concluded KLMR will
bring a first primary service to a greater population.
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(TV)

Asks

Interim

Operation

GORDON BROWN, operator of WSAY Rochester, N. Y., petitioned FCC last week for
three-way interim operation of vhf ch. 10 there
pending settlement of his sec. 309(c) economic
protest of share-time grants on ch. 10 to WVET
and WHEC Rochester. FCC already has denied
his protest, but he has pending a petition for
reconsideration [B«T, Aug. 10]. Mr. Brown
suggests an interim operation similar to that
for vhf ch. 12 at Shreveport, La., pending final
decision in the comparative hearing there [B«T,
Sept. 21].
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Biscayne
Buy

Tv

WIOD,

Bid
Sell

Would
WQAM

OUTSTANDING

.

.

SALE of Cox newspapers' WIOD Miami to
Biscayne Television Corp., vhf ch. 7 contestant
there, and the ultimate disposition of Knight
newspapers' WQAM Miami, was set forth in
an amendment to the Biscayne bid filed with
the FCC last week.
In its pre-hearing McFarland letter to Biscayne, the Commission questioned how the tv
station and the operations of WIOD and
WQAM could be kept competitively separate.
Biscayne is owned principally by WIOD and
WQAM principals, with Niles Trammell, former
president and board chairman of NBC, holding
substantial minority interest.
Biscayne will acquire WIOD for $404,128.80
should it win out in the ch. 7 competitive hearing. WQAM will be sold to "strangers." The
new agreement further provides that the Knight
interests will loan Biscayne $500,000 to help
finance the tv station. The Cox group will loan
about $96,000.
Other ch. 7 contestants include lack Stein,
who has filed a new application, South Florida
Television Corp., in which ex-FCC Chairman
James Lawrence Fly is a principal [B»T, Nov.
23]; East Coast Television Corp., and Mel
Foster-Harold Hoersch, who a fortnight ago
surrendered their permit for uhf ch. 36 KDIO
(TV) Davenport, Iowa [B*T, Nov. 23].
Biscayne's proposed ch. 7 station will cost an
estimated $1,888,226 to construct and $1,106,840 annually to operate with revenue estimated
at $1,271,675.
The amended Biscayne application lists Mr.
Trammell as president and 15% owner. John
S. Knight, president and 50.3% owner of Knight
Newspapers Inc., is vice president and 17.5%
owner. Another vice president is James M.
Cox Jr., 30.5% owner, who is a principal in
the Cox newspaper and radio-tv ventures. James
L. Knight is treasurer and 10% owner of
Biscayne.
Other Biscayne officers and stockholders include: James Leonard Reinsch, executive director of Cox radio-tv properties, director and 5%;
C. Blake McDowell, attorney for Knight interests, director, 5%; Lee Hills, executive editor, Miami Herald, 5%; Owen F. Uridge,
WQAM general manager, 5%; James M. LeGate, WIOD general manager, 3.5%; Milton
C. Scott, WIOD chief engineer, 3.5%; John L.
Foy, WIOD secretary-treasurer, secretary; Daniel J. Mahoney, WIOD president, director.
Knight Newspapers Inc. is sole owner of the
Miami Herald and WQAM. It also owns the
Beacon Journal Pub. Co., which has 45% interest in WAKR Akron, Ohio. Knight Newspapers holds 48.126% and the Miami Herald
2.3% in the Chicago Daily News, which in
turn owns 27% of WIND-AM-TV Chicago.
The Cox interests, aside from WIOD and the
Miami Daily News, include WHIO-AM-TV
Dayton, Ohio, and WSB-AM-TV Atlanta.

METROPOLITAN
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PEORIA

Quad

87th in the nation . . . metropolitan area population, Rock Island-Moline, Illinois and Davenport,
Iowa
236,000*
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Rockford

122nd in the nation . . . metropolitan area
population
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Springfield
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ILLINOIS

Chicago)
78th in the nation . . . metropolitan area

Censorship Bar Lowered
INFORMATION doors in Washington, D. C,
are opening. The Defense Dept. last Monday
in a directive stated information and material

Broadcasting

BIGGER

Cities

population

formerly classified "Restricted — Security Information," shall be declassified Dec. 15, thus
opening the way for scores of thousands of
documents to be made public. This follows an
order of President Eisenhower earlier in the
month setting up new standards for safeguarding security information [B*T, Nov. 9].

IS

\mL_
f~~\
[A\

253,000*

* Source: 1953 Sales Management Survey of Buying
Power. Further reproduction not licensed.

PEORIA
See
Free & Peters

FIRST in the
Heart of Illinois

CBS

Radio Network
5000 Watts
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STATIONS

GRAY
what

a

row

AT

of

beans

V.P.

WOR-AM-TV

Gordon

I)

NAMED

Gray, vice president in

charge of Goodwill stations'
eastern office, is named to succeed James M. Gaines Jan. 1

can

as vice president in charge

of

General
Teleradio's
WOR-AMFM-TV New
York.
amount

with

Rows

to .

.

wfmy-tv

of canned

GORDON GRAY, vice president in charge of
the eastern office of the Goodwill stations and
widely known throughout the broadcasting field,
has been named vice president in charge of the
WOR Division of General Teleradio Inc., President Thomas F. O'Neil is announcing today
(Monday.)
Mr. Gray will succeed James M. Gaines, who
resigned the post to
become vice president and general

beans, to be exact . . .

pinto beans. One
Mountain

.

manager San
of Antonio
WOAIAM-TV
[B • T, Nov. 16].

year ago the

View Canning

Company

took the

Both come
changes
beeffective Jan.

wise step of advertising its Luck's
Pinto Beans on WFMY-TV.
Well sir, a hillbilly band
weekly

was featured on a

1 5-minute show —

of Luck's Pinto Beans

Gray

and the fame

raced across

WFMY-TV's 29 counties with the speed
of Jack's Beanstalk!
Last year Mountain
750

View

produced

about

cases of Luck's Pinto Beans

a week. This year it's over 5,000 cases
a week ! Factory space and staff have
tripled, and still grocers can't keep a row
of these beans on the shelf!
Sales magic

like this is nothing new with

WFMY-TV. When the people in 29
surrounding counties have $1,500,000,000

In his role of vice
president in charge
of the eastern office
of WJR Detroit and
WGAR
Cleveland

Mr. Gray has headed the selling operations for the Goodwill stations the past two and
a half years.
In announcing his selection to succeed Mr.
Gaines, General Teleradio President O'Neil
said that "in my acquaintance over many years
with Gordon Gray, I have been impressed with
his qualities of leadership in broadcasting. I
am confident that his wide and successful experience in the industry will quickly become
manifest to WOR and WOR-TV listeners, viewers, and advertisers."
John F. Patt, president of the Goodwill Stations, said that "all of us naturally regret the
decision of Gordon Gray to leave us, but we
rejoice with him in the big new job he is undertaking as head of one of America's leading
broadcasting stations. Mr. Gray has done an
outstanding job of sales and public relations
for our companies and we wish him all the best

to spend . . . the only TV station tapping
all that buying power

is bound

to be

popular with advertisers and viewers!

wfmy-tv
Basic CBS Affiliate -Channel
Greensboro,

N.

2
C.

Represented by
Harrington, Righter & Parsons, Inc.
New York— Chicago -San
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in Mr.
his new
position."
Gray,
whose successor at the Goodwill
Stations was not disclossed, was vice president
and member of the Board of Directors of WIP
Philadelphia from 1946 until 1951, when he
joined WJR- WGAR. He gained his early broadcast experience in the Midwest, where he was
general manager of the Stuart stations in Minneapolis, Omaha, and Lincoln. Long active in
broadcast affairs, he was on the founding committee of BAB and is a member of the Radio
& Television Executive Society.

Francisco

WRJM

Becomes

WADK

WRJM Newport, R. I., changed call letters to
WADK last Wednesday following FCC approval for the purchase of control by Milton E.
Mitler for $22,500 [B*T, Nov. 23]. Assigned
1 kw daytime on 1540 kc, WADK stands for
the Island of Aquidneck and is licensed to
Aquidneck Broadcasting Corp.
Broadcasting

Telecasting

HIGH
ITS

ELEVATION

age Important factor in UHF coverMost

HERE!
TSVILLE

TV

ANTENNA

CHANNEL

1,472 Feet above sea level
572 Foot tower on top a
900 Foot mountain

15
I LED

TH1IEE

FAVORITE
STRATEGICALLY

LOCATED

TO

THE

1ILACKIE

HOMES
STORY

IN

STORY

SERVE
BOSTON

100,000

LIVES

THEATRE

GREAT
THE

STAR

MARKET

THE

OF

CISC©

KID

UNEXPECTED

VOIR

TV

THEATRE

CENTRAL
PENNSYLVANIA
STRATEGIC

READING

LOCATION

largest^aOdience

1^

HARRISBURG
LEBANON
\

/

V
DIFFERENT

PROGRAMS

WLBR-TV

Network? No! But if we carried the
top network shows, we would only
be duplicating the same programs
that are already broadcast on two
or three of the five other stations
which serve this area.

CHANNEL
/

.0j£> "VVhen
the ffveofother
stations
carry
the programs
only two
networks,
Channel 15 gives viewers a third
choice. Our top rated film shows
and high quality live programs
booked exclusively on WLBR-TV are
sure to garner the largest share of
audience when the audience for
the two networks shows are split
up among

five different stations.

if
15
\

LANCASTER
LOW FREQUENCYCHANNEL 15
Low channel UHF
YORK

more

comparable to wide VHF
coverage with all interference-free characteristics of UHF.
GREATEST COVERAGE
In service area:
Antenna has line of sight
into Lancaster — 17 miles
1,519,000 Population
Harrisburg — 20 miles
432,000 Familes
York — 23 miles
100,800 UHF Receivers
BEST RECEPTION

^^"l/ohnK

Pearson

Inc.
Televisi
NEW YORK CHICAGO on
MINNEAPOLIS
DALLAS
LOS ANGELES
SAN FRANCISCO

Line of sight insures perfect reception. Excellent reieption also
reported in the Reading and
Pottsville areas, with good signals received up to 80 miles.

WLBR-TV
CHANNEL

CENTRAL

15

BUILDING

LEBANON,

PA.

STATIONS

FIRST time sale by WATV (TV) Newark
following move of its transmitter to the
Empire State Bldg. come promptly. Station
started operation from Empire State tower
Saturday night, Nov. 14; signed up Liggett
Drug Co. for weekly one-hour show last
Monday (Nov. 16.). At signing are (I to r)
Ed Kletter of Edward Kletter Assoc., New
York agency for Liggett; Robert Schoellhorn, Liggett advertising manager, and
Murray Grabhorn, WATV director of sales.
November

1, 1953, was a red-letter day for

television in Oklahoma

WOV

City. For on that day

viewers in this booming market were able to
get A CHOICE

i!

of TV programs for the first
■r

time in history. Yes, with KTVQ on the air the
television picture is brighter in Oklahoma
Now

you can get LIVE CLEARANCE

programs. We

City.

for your

have a big, enthusiastic audi-

1

Reports

Sales

Up

30%

STRESSING that specialized programming can
be profitable, Joseph N. Curl, sales manager,
WOV New York, announced last week that
revenue of the station for October 1953 was
31% over that of October 1952. The station
divides its broadcast time equally between English- and Italian-language programming.
The station, which has a single rate policy
applicable for both local and national advertisers during the day and evening, slants its
English-language broadcasts principally toward
the Negro market.

ence. To reserve time on KTVQ, write, wire or
call KTVQ

Sales Manager

Raymond

Ruff, or
KNX-FM

H-R Television, Inc., our national representatives.
JOHN

INTERCONNECTED

ABC

INTERCONNECTED

Ik

REPRESENTED
NATIONALLY
BY H-R TELEVISION
SAN
FRANCISCO CAL
CHICAGO 1, ILLINOIS
NEW YORK 17, N Y
HOLLYWOOD, CAL
35 E. Wacker Dr
110 Sutler St
Chrysler Bldg
Equitable Bldg
EXbrook 2-3407
GRanite 1480
RAndolph 6-6431
Murray Hill 9-2606
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Transmitter

BETTER fm reception for listeners of KNXFM Hollywood is expected after move of the
station transmitter to its new antenna site,
located at sister CBS station KNXT (TV) on
Mt. Wilson overlooking the Los Angeles area.
Effective radiated power was increased from
59 to 67 kw. KNX-AM's transmitter located
in suburban Torrance, was not affected by fm
relocation.

ESAU, President

CBS

Moves

KAIM

(FM)

Goes

on

Air

KAIM (FM) Honolulu, which claims to be
Hawaii's first commercial fm station, is on the
air on ch. 238 (95.5 mc) with 5.7 kw power.
The station is licensed to Christian Broadcasting Assn., a non-profit corporation, which
says it will file an application for an am station in Honolulu in the spring of 1954. KAIM
operates from 6 a.m. to 10 p.m., with 10 hours
daily of "good music," allowing for only one
spot announcement on station breaks each halfhour. Cornelius Keur is general manager-program director. Charles R. Palmquist Jr., formerly manager of WSTR Sturgis, Mich., is station manager, and E. H. Munn Jr., station director of WTVB Coldwater, Mich., is consulting engineer.
Broadcasting

• Telecasting

radio

gets

off

early

By 8 A.M., the men

to

an

start

in

.

are off to work, the kids are off to school, Mom's

the radio's on . . . and radio audiences have reached
of the day, averaging 20.5 until late evening.
Right from

Detroit

the start, WWJ

reaches

.

up,

the highest sustained level

the largest audience

area's eight radio stations. Pulse ratings show

.

that 2 1 %

of the Detroit

of the home-listening

audience, from 8 to 9 A.M., is tuned to WWJ's "Minute Parade," a program of
concert music sponsored for more than 19 years by The J. L. Hudson Company,
Detroit's largest department

store.

Hudson's is only one of the many successful, selective local and national
advertisers who, year in and year out, use WWJ
profitably. And because it
delivers the most listeners per dollar, WWJ
in Detroit.

is the most economical

radio-buy

Whether you just want to "get the facts," or get a list of availabilities, get
in touch with WWJ or your Hollingbery man.

THE WORLD'S FIRST RADIO STATION Owned and Operated by THE DETROIT NEWS
National Representatives: THE GEORGE P. HOLLINGBERY COMPANY
Atiociof. Television Station WWJ-TV
AM-950 KILOCYCLES — 5000 WATTS
FM — CHANNEL 24S — 97.1 MEGACYCLES

Broadcasting

Telecasting
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SKF
Of

Sets

Color

Medical

Schedule

Meets

in 1954

SCHEDULE of color telecasts for 1954 medical
meetings has been made known by Smith,
Kline & French Labs., Philadelphia.
SKF has sponsored and produced colorcasts
at 50 medical meetings since 1949. Pioneer in
the field of medical color television, SKF began
in cooperation with CBS but in 1952 hired its
own technical staff, now numbering seven: Donald J. Hart, chief engineer; Louis W. Crist, assistant chief engineer and project supervisor;
Clarence E. Booi, cameraman and technician;
Alex J. Mattison, cameraman; Sidney Sherman,
technician; Wayne E. Nelson, technician; Ro-

bert I. Sigrist, assistant technician. Messrs. Sherman, Nelson and Sigrist operate two projectiontype receivers equipped with 4V4x6-ft. screens.
SKF's 1954 schedule is as follows:
Feb. 3-5, Jefferson Hospital Alumni Meeting,
Philadelphia; Feb. 19-20, Wills Eye Clinical Conference, Philadelphia; March 2-5, Chicago Medical Society, Chicago; March 10-12, Michigan
Clinical Institute, Detroit; April 5-9, American
College of Physicians, Chicago; May 10-13, California Medical Assn., Los Angeles; June 14-16,
Canadian Medical Assn., Vancouver; June 21-25,
American Medical Assn., San Francisco; Sept. 1419, International College of Ophthalmology, New
York; Sept. 19-25, American Academy of Ophthalmology & Otolaryngology, New York; Oct.
5-7, Kansas City Southwest Clinical Society, Kansas City; Nov. 14-19, American College of Surgeons, Atlantic City; Nov. 30-Dec. 3, American
Medical Assn., Miami.

Jury

Hears

WOHI

Tape

TAPED recording made by WOHI East
Liverpool, Ohio, of a murder confession
was played before the jury at the trial of
the accused man last month in Common
Pleas Court in Lisbon, Ohio.
Bill Siebenthal, WOHI chief engineer,
taped the confession of Richard Elliott
after Mr. Elliott surrendered himself on
the night of the fatal shooting of a
Jethro, Ohio, housewife. Judge Joel H.
Sharp permitted the playback of the
recording after hearing it while the jury
was excused from the room.
The confession was made in a conversation between the accused man and
G. William Brokaw, assistant prosecuting
attorney. Court observers felt it might
have been the first time an Ohio jury was
permitted to listen to a tape-recorded confession.

Hi

WHH

Long

KDYL-TV, U. of Utah
Medical Telecasts Lauded

Island's

Nassau

County

nationally

SALES

amazing

in

ranks

FOOD

STORE

. . . $264,005,000
(Sales Management)

WHLI
has

"THE

a LARGER

in the
LONG
than

daytime

big booming
ISLAND
any

VOICE

OF

LONG

ISLAND"

audience

major

New

MARKET

network

of independents

HAILED as a "complete success" by officials
of the U. of Utah College of Medicine were
the series of telecasts over the regular, open
tv channel of KDYL-TV Salt Lake City bringing postgraduate medical education to busy
isolated physicians in Utah and southern Idaho.
The first one-hour telecast was Nov. 10
from 7 to 8 a.m. The telecast originated from
Salt Lake City General Hospital and featured
a clinical discussion of x-ray diagnosis of calcification with the use of x-ray films.
Comment was unanimously favorable, Dr.
John Z. Bower, dean of the medical school,
and Dr. Robert H. Warner, director of the
division of graduate and postgraduate school
of medicine declared. Both physicians said they
had found television to be a much more flexible medium than they supposed. Dr. Douglas
Vollan, a member of the American Medical
Assn.'s Council of Medical Education and
Hospitals, flew to Salt Lake City to watch the
first production.
Medical school officials and KDYL-TV
worked out the series of four programs in an
effort to bring a plan of continuing medical
education to physicians of the region who cannot spare the time to come to Salt Lake City
for a more extensive postgraduate instruction
course.
Medical

Series

Set

THIRD in a new series of "March of Medicine" progress reports will be presented on more
than 70 NBC-TV stations under the. sponsorship
of Smith, Kline & French Labs, Philadelphia,
from the clinical meeting of the American
Medical Assn. in St. Louis Thursday, 10-10:30
p.m. EST, in the time period normally occupied

or combination

. . . (Conlan)
REPRESENTED BY RAMBEAU

by the U. S. Tobacco Co.'s Martin Kane proAM
FM

1100
98.3

mi

ikwuof

HEMPSTEAD
LONG

ISLAND.

Paul Godofsky,
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N.

Pres.

Y.

gram.
Palsy Fund Telethon
A 21-HOUR telethon for the United Cerebral
Palsy
fund New
willYork,
be presented
WABC-TV
starting at over
8 p.m.ABC's
Dec.
12 and concluding at 5 p.m. EST, Dec. 13, it
was announced last week by Leonard H.
Goldenson, president of AB-PT and president
of United Cerebral Palsy Assns. Inc. This will
be thebral third
Palsy. annual Celebrity Parade for CereBroadcasting

• Telecasting

a
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i

kind
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Hugh J. File (left) and Cbiirles B. Tucker, Chief Engineer, uitb WERH's new Collins 21E 5 kw transmitter.

.adio stars with personalities aren't the only ones
getting fan mail these days. This very nice letter from
Mr. Hugh Fite, president of Station WERH

is the kind

of fan mail coming to our radio star, the Collins 2 IE

gineering and complete reliability carefully built into
the 21E can't help but give virtuoso performance. It's a
top performer when it comes to operating economy and
convenience too.

5 kw transmitter. We're pleased, of course, but not
surprised. The advanced design, up-to-the minute en-

COLLINS

RADIO

11 W. 42nd Street
NEW YORK 36
Broadcasting

COMPANY

1930 Hi-Line Drive
DALLAS 2
•

Telecasting

Contact the Collins office nearest
you for complete information.

ceda, R„pids, ^

2700 W. Olive Avenue
Dogwood Road, Fountain City
BURBANK
KNOXVILLE
r
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STATIONS

SEVEN

NEW

TV

Six started

on

Day

KQTV

with

OUTLETS

Thanksgiving
(TV)

Fort

Dodge, Iowa, beginning
lier in the week. WRTV

ear(TV)

Asbury Park, N. J., announces
its rate card — it plans commercial operation early in
January.
SEVEN new tv stations started commercial
operation last week, six on Thanksgiving Day
and another, KQTV (TV) Fort Dodge, Iowa,
on Nov. 23, giving Webster County's 45,000
population their first chance to tune in to a
home outlet.
KQTV, a uhf ch. 21 operation, is represented
by John E. Pearson Tv Inc.
On Thankgiving these stations began regular
programming:
WITV (TV) Fort Lauderdale, Fla., uhf ch. 17
(DuMont), represented by O. L. Taylor Co.
WBLN (TV) Bloomington, 111., uhf ch. 15, represented by Joseph McGillvra Inc.
WJBF-TV Augusta, Ga., vhf ch. 6 (ABC, NBC),
represented by George P. Hollingbery Co.
KWWL-TV Waterloo, Iowa, vhf ch. 7 (NBC,
DuMont), represented by Headley-Reed TV.
WLAM-TV Lewiston, Me., uhf ch. 17 (CBS,
ABC,
Die. DuMont), represented by Everett-Mckinney
KACY (TV) Festus, Mo., uhf ch. 14, represented
by Paul H. Raymer Co.
With the Thanksgiving inaugurals, the number of operating stations reached 325, 215 vhf
and 110 uhf.
KBOI (TV) Boise-Meridian, Idaho (vhf ch.
2), was to start regular programming Nov. 27.
WNOW-TV York, Pa., started commercial
operation Nov. 10 on uhf ch. 49, Lowell W.
Williams, general manager, reported. The station is a DuMont affiliate and features local
shows.
Using RCA transmitting equipment, WRTV
(TV) Asbury Park, N. J., expects to start test
patterns Dec. 7 with commercial operation set
for early January, according to Al Floersheimer,
advertising director. A basic rate card of $150
per hour has been announced. Ten-second spot

WJR

Takes

Its Mountain

IF YOU are convinced your station has
lots of radio talent and good programming
and you want to tell the "show city" of
New York about it, why not take the talent
to the big city?
WJR Detroit did. As the Goodwill Station expresses it, a "mountain of Midwestern talent" is being taken to "Mohammed
in the Mecca of show business — New York
More than 75 WJR entertainers from the
City."
CBS Radio affiliate will be in New York
Dec. 10 to put on a one-hour show to a
select group of about 450 advertising agency,
sponsor and network executives as well as
news representatives, according to WJR.
The show has a name too, "Goodwill
Calvacade." It will be presented at the
Waldorf-Astoria's Starlight Roof after a
dinner for the guests.
WJR said last week that a prominent role
in this showcasing of talent will be young
soloists, a mixed chorus and a male chorus
from the Make Way For Youth chorus directed by Don Large. The program originates from WJR and has been on CBS
Radio the past seven years.
Other talent featured will be Bud Guest,
November 30, 1953

ON

AIR

announcement is $10.32, to attract the local
merchants to the medium. The uhf ch. 58 station has no network affiliation, stressing local
and community programming.
Scheduled to go on the air Dec. 10, WSTVTV Steubenville, Ohio (ch. 9), affiliated with
CBS, is adding the finishing touches to a new
transmitter building, a station spokesman said.
WWOR-TV Worcester, Mass., testing its
ch. 14 signal, reported being received clearly a
minimum of 40 miles away, according to
Leonard V. Corwin, commercial manager.
WBTM-TV Danville, Va. (ch. 24), will start
test patterns Dec. 10 and commercial programming in mid-January, Milton N. Adams, program director, announced.
Late delivery of antenna has postponed the
target date of KFBB-TV Great Falls, Mont,
(ch. 5), to "early 1954," LeRoy Stahl, director
of television, reported. The station originally
was slated to be on the air in November.
WKNY-TV Kingston, N. Y. (ch. 66), has
held a meeting with 304 dealers and servicemen, according to Robert L. Sabin, manager.
The outlet plans regular operation in January.
WOOD-TV Grand Rapids, Mich., has announced a Dec. 8 target date for its switch
from ch. 7 to ch. 8, in accordance with FCC
Sixth Report and Order [B*T, April 14, 1952],
Bill Schroeder, general manager, reported.
Dedicatory program Nov. 21 of WKJG-TV
Fort Wayne, Ind. (ch. 33), featured Marilyn
Maxwell. According to Calo Mahlock, program manager, signal reception has been reported from 61 miles away.
KTAG (TV) Lake Charles, La. (ch. 25),
made its Nov. 15 target date with an inaugural
program featuring Mayor Sid Gray and regional personalities, according to James W.
Lucus, general manager.
Having gone on the air
Tulare-Fresno, Calif, (ch.
a uhf circulation of nearly
ing to Sheldon Anderson,
ager.
CMTV

Nov. 16, KCOK-TV
27), reported it has
100,000 sets, accordowner-general man-

(TV) Havana, Cuba (ch. 11), re-

to Mohammed

in Mecca

Sunnyside Reporter; the WJR Orchestra
conducted by Max Leib; Maureen Bailey,
teen-age songstress; Marie Sabbe, soprano;
Casey Clark and the Lazy Ranch Boys;
May Hawks and her guitar; Jimmy Clark
Quartet with Judy Carroll; Renee McKay,
song stylist; The Spellbinders, a mixed quintet, and Fred Kendall, tenor and former
Talent Scout winner.
WJR officials pointed out that the program will give a representative display of
the station's programming and is "not in
any way associated with any specific promotional or sales project."
John F. Part, president of WJR, said the
group, associated with radio, will get "a
relaxing evening of entertainment to let
them see at first hand the character of
WJR programming." He said the station
was "just proud enough to want to show
them [the talent] to our many friends in
the New York area who know WJR only
through reputation or through contact with
our management and sales executives."
The Starlight Roof will be taken over
by the station all day, Dec. 10, for rehearsals, areception, dinner and the program.
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TOM LONGWORTH, sales manager of
WOWO Fort Wayne, Ind., stands amid the
corn in an 87-acre field which the station
since has plowed up and will use as the
site for its new 50 kw transmitter in a
power increase from 1 0 kw, expected to be
effective in January, and which WOWO says
will boost its coverage to 69 counties in
Indiana, Ohio and Michigan.
mistice Day.dedicatory program was held Arported its
Stations due on the air in the next 30 days are:
ARKANSAS
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Dec. 15.
CALIFORNIA
KBAY-TV San Francisco, uhf ch. 20, November '53 (granted STA Sept. 15).
KTVU (TV) Stockton, uhf ch. 36, represented
by George F. Hollingbery Co., Dec. 15.
COLORADO
KOA-TV Denver, vhf ch. 4 (NBC), represented
by Edward Petry & Co., Dec. 25.
CONNECTICUT
WNLC-TV New London, uhf ch. 26, represented
by Headley-Reed Tv, December '53.
FLORIDA
WINK (TV) Fort Myers, vhf ch. 11, represented by Weed Jacksonville,
Tv, Decemberuhf '53.ch. 36, represented
WJHP-TV
byWJDM
Perry Assoc.,
DecemberCity,
'53. vhf ch. 7 (CBS,
(TV) Panama
ABC), represented by George P. Hollingbery
WEAR-TV
vhf ch. 3 (CBS), repreCo.,
December Pensacola,
'53.
sented by George P. IDAHO
Hollingbery Co., Dec. 15.
KBOI (TV) Boise-Meridian, vhf ch. 2, Nov. 27
(granted STA Sept. 29).
KID-TV Idaho Falls, vhf ch. 3 (CBS-NBC),
represented bv Gill-Perna, Dec. 1.
KIFT (TV) Idaho Falls, vhf ch. 8 (ABC), represented by George P. Hollingbery Co., Dec. 1.
ILLINOIS
WSIL-TV Harrisburg, uhf ch. 22, November '53.
INDIANA
WRAY-TV Princeton, uhf ch. 52, represented by
Walker Representation Co., Dec. 15.
WINT (TV) Waterloo, uhf ch. 15, Dec. 15.
KANSAS
KOAM-TV Pittsburg, vhf ch. 7 (NBC, CBS,
DuMont),
represented by The Katz Agency,
Dec.
13.
LOUISIANA
KSLA (TV) Shreveport, vhf ch. 12 (NBC, CBS),
represented by Paul H. Raymer, Dec. 15.
MAINE
WCSH-TV Portland, vhf ch. 6 (NBC), represented by Weed Tv Inc., Dec. 1.
MARYLAND
WBOC-TV Salisbury, uhf ch. 16, Dec. 25.
MASSACHUSETTS
WMGT (TV) North Adams, uhf ch. 74, represented by Walker Representation Co., Dec. 25.
WWOR-TV Worcester, uhf ch. 14 (ABC, DuMont), represented by Paul H. Raymer Co., Dec.
4 (began tests Nov. 16).
MICHIGAN
WIBM-TV Jackson, uhf ch. 48, represented by
Forjoe Tv, Dec. 8.
WWTV (TV) Cadillac, vhf ch. 13 (CBS. ABC.
DuMont), represented by Weed Tv Inc., Dec. 15
(granted STA Sept. 29).
BROADCASTING
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WKZO-TV

TV

AUDIENCES

WESTERN

MICHIGAN

WKZO-TV gets more than twice as many viewers as the
second Western Michigan station, morning, afternoon and
night.

WKZO-TV AREA PULSE
(27 COUNTIES)
SHARE OF AUDIENCE— MON.-FRL— APRIL, 1953
52%
2
%
23%
12 midnight
128 a.m.noon
p.m.
126 5noon2
6
%
52%
6 p.m.-(a)
2
3
%
62%
(a)
12%
WKZO-TV
25% (a)
"B"
N
IO
AT
ST
OTHERS

Here's why:
WKZO-TV has a higher TOWER

. . . lower

CHANNEL . . . greater POWER . . . better RELAY FACILITIES . . . finer PROGRAMMING!
WKZO-TV

is the Official Basic CBS

Television Outlet for

Kalamazoo-Grand Rapids. Its brilliant Channel 3 picture
effectively serves more than 300,000 TV homes in 27 Western Michigan and Northern Indiana counties — a far larger
television market than is available in and around such
cities as Rochester, New Orleans or Denver!

(a) Does not telecast for complete period and the share
of audience is unadjusted for this situation.

Get all the facts and you'll choose WKZO-TV, the dominant
station in Western Michigan and Northern Indiana.
(80,000 WATTS

g/7te &e favl tftaticnA
WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN. NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Aitociated with
WMBD — PEORIA, ILLINOIS

AUDIO)

no-T
OFFICIAL

BASIC

Avery- Knodel,
*F. D. Fetherston and D. G. MacDonald

VIDEO— 40,000

got one this

size

CBS

FOR

Inc., Exclusive
on

Magnatsippi

WESTERN
National

River,

Quebec,

V
MICHIGAN

Representatives
in 1889,

STATIONS •

herever

o

you

there's

NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5, represented
by Blair Tv, Dec. 1 (granted STA Oct. 28).
OHIO
WSTV-TV Steubenville, vhf ch. 9 (CBS), repby Avery-Knodel Inc., Dec. 10 (granted
STA Sept.resented 16).

adio
You

ride with the winner

when

you ride with WGR

...the

most

listened-to

station all over Western
New

York, Northwestern

Pennsylvania

and

MISSISSIPPI
WJDT (TV) Jackson, vhf ch. 3 (NBC), represented by George P. Hollingbery Co., Dec. 15
(granted STA Oct. 19).
MISSOURI
KOMU-TV Columbia, vhf ch. 8 (ABC, CBS,
DuMont,
Dec. 15. NBC), represented by H-R Tv Inc.,
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
represented
STA
Oct. 29).by Meeker Tv Inc., Dec. 10 (granted
NEW JERSEY
WRTV (TV) Asbury Park, uhf ch. 58, December '53 (tests due Dec. 7).
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Dec. 15.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuDec. 1. Mont), represented by John E. Pearson Tv Inc.,

nearby

Ontario.

For instance: WGR's exclusive
broadcasts of Notre Dame football, Buffalo baseball, Canisius
basketball, plus all-around
sports coverage win top audiences.

OKLAHOMA
KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc., Dec. 15
(granted STA Nov. 13).
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Dec. 15.
OREGON
STA
4). Salem,i, uhf ch. 224, Dec. 15 (granted
KPICAug.(TV)
PENNSLYVANIA
WCMB-TV Harrisburg, uhf ch. 27, represented
by Donald Cooke Inc., Dec. 15.
WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery Co., Dec. 1.
SOUTH CAROLINA
WGCT (TV) Greenville, vhf ch. 4, represented
by Weed Tv Inc., Dec. 15.
TENNESSEE
WSIX-TV Nashville, vhf ch. 8 (CBS), represented by George P. Hollingbery Co., Nov. 29
(granted STA Sept. 9).
TEXAS
KMID (TV) Midland, vhf ch. 2, represented by
O. L. Taylor Co., Dec. 6.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by Paul H. Raymer, Dec. 15.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented
STA Oct. 16).by Forjoe Tv Inc., Dec. 6 (granted)
WASHINGTON
KOMO-TV Seattle, vhf ch. 4 (NBC), represented by George P. Hollingbery Co., Dec. 11
(granted STA Nov. 13).
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13, represented
by George P. Hollingbery Co., Dec. 1.
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.
WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), Dec. 25.
ALASKA
KTVA (TV) Anchorage, vhf ch. 11 (NBC, DuDec. 15. Mont), represented by Hugh Feltis & Assoc.,

WHLI

CBS
Network

BROADCASTING
CORPORATION
RAND
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to

Inaugurate

'Community Servant7 Series
WHLI Hempstead, Long Island, will start between now and the end of the year 29 new
ming.
"Community
Servant" programs to stimulate
interest in its overall public service program-

Radio

National

Plans

BUILDING,

Representatives:
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BUFFALO

Free

&

3, N. Y.

Peters,

Inc.

A station spokesman said last week the programs will touch upon the daily lives of the
more than two million people who live in the
station's primary coverage area of Nassau,
Suffolk and Queens Counties.
Among the programs planned by WHLI are
those centering around reports to the people
of Long Island by local Congressmen and from
New York State senators and assemblymen
from the area; a Face the Issue series, which
will present discussions on controversial topics
facing residents; a Teen Town Hall, featuring
teen-agers in forum discussion, and various
shows exploring health, educational facilities
affairs.'*
Broadcasting
and veterans

Telecasting

a

TV

pieture

This is a television advertisement
a statement

developed

in

Radio

that begins with

about radio.

Or to be exact— about a specific radio station, WSM.

Never has any radio station been so publicized in so many national
magazine stories. The Saturday Evening Post-Collier's- Wall Street
Journal— American— Coronet— Nation's Business-New York Times
Magazine. These are but a few of the journals which have told the
WSM story of talent, production know-how, technical facilities. To
quote one, an excerpt from Collier's : "The Nashville muse has won
the entire nation ... If the rest of the radio industry is in the doldrums, WSM has more business than it can handle . . ."
Our point is this —
The formula for success that has built WSM

into its unique position in

the radio industry has been used in shaping the future of WSM-TV.
We have the writers, the producers, the unique talent staff of over
200 nationally famous stars who now are on the combination WSM
and WSM-TV

payroll.

We have the technical skill developed by the radio station. As
proof, witness the longest privately owned TV micro-wave relay in
the world which our engineers built from Louisville to Nashville to
bring network TV to this market 3 years before the cable could be
completed.
We have the know-how

which has enabled WSM

to become the

only radio station outside New York— Chicago— Hollywood production centers which during the past year originated and fed over 1200
network shows throughout the nation.
For four years now a maximum effort— both creative and financial
has gone into the building of WSM-TV into a dominant entertainment and advertising medium. As a result we make this suggestion :

TV
OS®
NASHVILLE,

TENNESSEE

If you as an advertiser or agency time buyer are interested in
reaching the 132,630 television homes (impressively larger than the
daily circulation of either Nashville newspaper) contact us or any
Petry Man for additional details. We believe you will discover that

To sell the Central South . . . WSM

WSM-TV is a station that is unusual in its selling power— the Number 1television station in a prosperous market.

For concentrated selling in the
Middle Tennessee Market . . . WSM-TV

Broadcasting

•

Telecasting
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STATIONS

WTOP

PROMOTES

BORDLEY,

TWO APPOINTMENTS at WTOP-AM-FMTV Washington, Washington Post-CBS stations,
were announced last week.
Robert A. J. Bordley, in the radio sales department since August 1950, has been named
general sales manager for WTOP-AM-FM-TV,
George Hartford, vice president in charge of
sales, said. He succeeds Richard Wheeler, who
has joined WTRI Troy, N. Y., as manager.
Donald H. Saunders, engineer in charge of
radio and tv technical operations, has been

Strictly

on

the

up

and

SAUNDERS

up

Mr. Saunders
There's an upward

trend in Baton Rouge.

Vertical tendencies

were

noted

in the 1950

Census, as Baton Rouge averaged
the nation's top family incomes:

among

Baton Rouge

production workers

averaged the country's third highest weekly
wages: $93.74.
This rate of climb continued in November.
Management

showed

Sales

Baton Rouge as a "High

Spot City," topping the national average in
retail sales.

Strictly on the up and up, there's a boom in
Baton Rouge. Make yourself heard on WJBO,
NBC's top voice in a top market.

Affiliated with the State-Times and Morning
Advocate. National reps: Geo. P. Hollingbery Co.

'
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|. . . that's
what
like about
i- ^WBRLIFM)
O
B
J^J
Baton
Rouge, La.
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named station executive of WTOP radio and
television, WTOP Inc. President John S. Hayes
announced. Mr. Hayes said the position was
newly created by the stations' move into its new
$2 million Broadcast House.

$3,593.

Analysts sat up and took notice last July,
when

Mr. Bordley

you South
the

WMGT
(TV) to Start Off -Air
Pickups of WPIX
(TV) Shows
WMGT (TV) North Adams, Mass. (ch. 74), is
slated to start off-the-air pickups and rebroadcasts of certain WPIX (TV) New York programs on Christmas Day, Fred M. Thrower,
vice president and general manager of WPIX,
announced last week.
The announcement noted that WMGT is the
third station to adopt WPIX's plan making
certain of the New York outlet's programs
available for off-the-air pickup by uhf stations
on the fringe of WPIX coverage. The first to
sign was WTVU (TV) Scranton, Pa. [B*T,
Nov. 16]. WMGT plans to carry the Tuesday,
Wednesday, Thursday and Saturday sections of
WPIX's Parade of Sports.
WMGT was described in the announcement
as having the highest tv transmitter east of the
Mississippi. It is located atop Mt. Greylock,
3,750 feet above sea level. The Dec. 25 starting
date for participation in the WPIX plan coincides with the station's target date for commencement of operations.

Stag Ups Radio on KMOX
STAG beer is pushing to the forefront among
radio and tv advertisers in the Midwest, according to KMOX St. Louis which announced
last week that Griesedieck Western Brewery
Co., brewer of Stag, has contracted with the
station for a 33 hour-per-week disc show. This
puts Stag's number of radio hours sponsored
to 39, KMOX said. Program, Stag Beer AllNight Record Bar, is broadcast midnight to
5:30 a.m. CST, Tuesday through Sunday, with
Jim Butler the host. John H. Morris, Griesedieck president, said Stag purchased the show
"in the interests of reaching and entertaining
all those folks who work on the 'other side of
the clock'." KMOX said Griesedieck already
has been established "as the leading tv advertiser in the St. Louis area."
Broadcasting
• Telecasting

United

Press

Facsimile

•

It's taken months and months of dogged research.
It's taken ingenuity, experiment and more experiment.
It's taken testing, again and again, over and over,
under conditions that man-handled equipment.
But now United Press has it— the facsimile newspicture process
invented to order for television, the sharpest, the fastest
in the world today.
Here's what United Press facsimile does, what only
United Press facsimile can do:
Transmit all its facsimiles direct from original prints— right over the
U. P. Telephoto network— to assure the utmost sharpness and contrast.
Transmit facsimiles direct from more than 100 key
sending-points the nation over.
Transmit these facsimiles in seven minutes— as quickly as Telephotos.
Television stations throughout the country are adding United Press
facsimile as fast as the machines can be assembled. At the right is
a list of charter clients. For facsimiles that screen better,
get to you sooner, join them.

United

Press

TODAY'S PICTURES WITH TODAY'S NEWS TODAY

!
CHARTER

CLIENTS

Albuquerque, N. M
Albuquerque, N. M
Ashland, Ky
Bloomington, Ind
Decatur, III
Denver, Colo
Eau Claire, Wis
Jacksonville, Fla
Knoxville, Tenn
Lincoln, Nebr
Longview, Tex
Oklahoma City
Oklahoma City
Peoria, III
Pine Bluff, Ark
Pittsburgh, Pa
Portland, Me
Rochester, Minn
Roekford, (II
Rock Island, III
Waterbury, Conn
Wheeling, W. Va
Youngstown, O

KOAT-TV
KOB-TV
WPTV
WTTV
WTVP
KLZ-TV
WEAU-TV
WMBR-TV
KROL-TV
KOLN-TV
KTVE-TV
KLPR-TV
KWTV
WEEK-TV
KATV
WDTV
WCSH-TV
KROC-TV
WREX-TV
WHBF-TV
WATR-TV
.WITV
WUTV

KXOK

Gets

BUCKLEY

Rights

For Cords, Billikens
KXOK ST. LOUIS will have exclusive live
coverage rights to home and road games of
both the St. Louis Cardinals baseball team
and the St. Louis U. Billikens basketball club.
KXOK will carry the full 27-game schedule
of the Billikens in the Missouri Valley Conference, with Harry Carey handling play-byplay. This was confirmed last week by the
station, the agency (D'Arcy Adv. Co.), and the
public relations firm, Fleischman & Hiller, for
Anheuser-Busch (Budweiser beer) which will
sponsor baseball and basketball coverage.
Basketball broadcasts start Dec. 4 and probably
will be aired only on KXOK.
KXOK is expected to, feed the Cards baseball contests to a" regional network of some 80
or 90 stations, with the number or lineup still
not set. Stations~will not "be identified until
after forthcoming meetings of baseball executives. Budweiser will sponsor all games live.
The major league is expected to meet in
New York Dec. 7 and the minor league in
Augusta, Ga., today (Nov. 30).
It was reported most of the details on regional coverage will depend on discussions at
the minor league session because of the question of airing broadcasts and telecasts in
minor league territories. The problem is of
particular importance to Anheuser-Busch plans
because the brewery is the sponsor and owner
of both the Cards and a minor league system.
Plans also are under study, it was learned,
for televising some Cards road games to St.
Louis, according to August Busch, president
of the brewery, who previously announced the
retention of Mr. Carey on a two-year contract.
Also in the mill is a plan for telecasting certain games into areas in which no minor league
club is represented.
What St. Louis tv station would get rights
to the coverage has not yet been determined.
Three outlets there are possibilities: KSD-TV,
vhf; KSTM-TV, and WTVI (TV) Bellville,
111., both uhf.
It was understood KMOX, WIL (which carried the Cards last year) and others had attempted to obtain Cardinal baseball broadcast rights this year.
[EDITOR'SKMOX
NOTE:St. Through
Nov. for
23
reported
Louis waserror,
aboutB-T.
to sign
Cardinals' coverage rights. Call letters should
have been KXOK St. Louis.]

Discreet Verdict
WBZ Boston and the governors of six
New England states officially have decided a crucial problem — which state
produces the best lobsters. At the official
judging in the Statler Hotel kitchen in
Boston, Vermont was tactfully selected
as the winner in view of its lack of
coastline.
WBZ sent lobsters by plane to the
governors of the other 42 states and to
President Eisenhower [B»T, Nov. 23].
The contest developed when Carl deSuze, WBZ disc jockey, mentioned on the
air that he had enjoyed eating a Maine
lobster. A hassle developed and Gov.
Christian A. Herter of Massachusetts
challenged his five neighboring gover.•$£*•. nqn>. 40 a lobster judging test.

BLAIR

PRESIDENCY

RESIGNATION of Richard D. Buckley as
president of lohn Blair & Co., radio station
representative, was announced Wednesday by
Mr. Blair, chairman, who stated that he is
resuming the office of president.
Mr. Buckley, who was away for a long
holiday weekend and not available for comment on his future plans, has been with the
Blair firm since 1938, when he joined as an
account executive. He was appointed vice
president and manager of the New York office
in 1946 and became president in 1951 when
Mr. Blair relinquished that post and assumed
the office of chairman.

WNBTUps

ALL NEW ENGLAND waited breathlessly for results of the lobster judging contest instigated by Carl deSuze (r) of
WBZ Boston, with the six New England
governors taking part. Among those
participating in the judging were Mrs.
John Lodge, wife of the governor of
Connecticut; Gov. Christian A. Herter,
Massachusetts; Gov. Lodge; Mrs. Herter.

WFBG-TV

Revises

Rates

NEW rate card, No. 3, has been issued by
WFBG-TV Altoona, Pa., according to lack
Snyder, managing director. Basic hourly rate
is $400, ranging downward to $15 for a 10second spot on a 260-time basis. WFBG-TV
operates with 316 kw effective radiated power
from a transmitter atop Wopsononock Mt.

KTAG (TV) Lake Charles, La., that city's first tv station, began operation Nov. 15
[B»T, Nov. 16] with these men present (I to r): Sidney L. Gray, Lake Charles mayor; James
W. Lucas, KTAG general manager; Brig. Gen. Raymond L. Winn, commander of 806th Air
Division at Lake Charles Air Force Base, and Warren Berwick, KTAG executive vice
president.
November 30, 1953

in Pace

day) >j';HamiJton
general
announced last week?.Shea,
The cards
callmanager,
for increases
in rates for announcements and program
periods in line with the number of tv families
in the New York area, which Mr. Shea said
has risen to more than four million, an increase of 275,000 since Ian. 1.
Class AA time, 10:30-11 p.m. daily and
6-7:30 p.m. Sunday, goes from $4,800 an
hour to $5,500. Class B time, 6-7 p.m. Monday-Saturday, goes from $2,750 to $3,150 an
hour. There is no change in program time
rates for Class A — 7-7:30 p.m. Monday-Saturday— or for Class C, all other station time.
Network time rates are unchanged.
Station break rates for Class AA time have
risen from $975 to $1,095 for 20 seconds and
from $500 to $565 for 10 seconds. There is no
change in the price of station breaks in Class
A time. In Class B time the 20-second cost
has gone from $500 to $575, the 10-second
price from $225 to $260. Class C — 3-6 p.m.
Monday-Saturday, sign-on to 3 p.m. Sunday,
and 11:15 p.m. to sign-off daily — rates for
20-second breaks rise from $300 to $350 and
for 10-second breaks from $125 to $150. In
Class D time — sign-on to 3 p.m. Monday-Saturday— 20-second breaks were $200, now are
$250; 10-second breaks were $50, now are $65.
Current advertisers are protected at present
rates for six months except station break advertisers inClass AA time, who get only three
months' protection. These Class AA breaks
are not subject to discounts as are others.

N. C.

•

Rates

|yith Tv Family Increase
;flEw;riife card (No. 13) for WNBT (TV)
New York goes into effect tomorrow (Tues-

Crutchfield
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RESIGNS

to Moderate

Information

Panel

CHARLES H. CRUTCHFIELD, executive vice
president and general manager of WBT and
WBTV (TV) Charlotte, N. C, will moderate
a panel of judiciary, radio and newspaper executives Ian. 14 at a conference in Raleigh sponsored by the Freedom of Information Committee of N. C. Associated Press.
N. C. Press Assn. and N. C. Assn. of Broadcasters will take part in the discussion which
will cover obligations of press, radio and tv
to courts and law enforcement agencies. Speakers will include Gov. William B. Umstead; J.
Russell Wiggins, Washington Post and chairman
of the American Society of Newspaper Editors' Freedom of Information Committee, and
Gordon Gray, president of U. of North Carolina. Chairman of the N. C. committee is
Holt McPherson, High Point Enterprise.
Broadcasting

• Telecasting

►
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Equipment

for full details — Today!
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O'NEIL
OF

MAY

MBS,

MBS
seen

LESSEN

LATEST

ACTIVE

DIRECTION

PROMOTIONS

INDICATE

president's designation of four administrative vice presidents
as move to turn over active direction of Mutual to them and

devote

more of his own

time to the parent General

Tire & Rubber

Co.

Elevated

are: J. Glen Taylor (policy), Robert A. Schmid (sales, advertising), E.M. (Pete) Johnson (engineering, station relations, production) and James E. Wallen (finance).

INDICATIONS President Thomas F. O'Neil of
Mutual gradually may turn over more and
more of the active direction of the network to
other key executives and devote his own time
more and more to the parent General Tire &
Rubber Co. were seen in administrative changes
revealed last week.
Mr. O'Neil designated Vice President J. Glen
Taylor as administrative vice president in

Mr. Taylor

Mr. Schmid

charge of policy matters and simultaneously
broadened the respective authority of three

10

DAY

SATURATION

SCHEDULE
Sells

70

other MBS vice presidents, who also were given
"administrative" rank. Although it was emphasized no demotions are involved in any way and
that the new plan was designed simply to increase coordination of operations, Mutual's four
other vice presidents will report henceforth to
one or another of those named as "administrative vice presidents" rather than directly to
President O'Neil as in the past, authorities said.
In the executive realignment Robert A.
Schmid, who has been vice president in charge
of advertising, public relations and research,
becomes administrative vice president in charge
of sales and advertising; E. M. (Pete) Johnson,
who has been vice president in charge of engineering and station relations, takes on the
title of administrative vice president in charge
of enginering, station relations and production,
and James E. Wallen, vice president, secretary
and treasurer, becomes administrative vice
president in charge of finance.
Vice President Julius Seebach, in charge of
production phases of programming, and Vice
President Bert J. Hauser, in charge of co-op
programs, will both report to administrative
Vice President Johnson under the new setup,
while Programs Vice President Herbert C. Rice

AND
QAVgNPORT
•CTTtNDOR*"
IN IOWA
ROCKMOLINE
ISLAND
AMO EAST MOLINE
IN ILLINOIS

Automobiles

In August 1953, Dahl Motors, Ford agency in Davenport,
received an extra shipment of new cars.
To sell these automobiles, Dahl planned ten day new car
promotion sparked by 35 announcements on WOC radio. No
other advertising was used except one classified ad in local
paper.

•
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Mr. Wallen

unveiled its plan for an extension of its "MultiMessage Plan" of selling program participations, offering a new "MB Sunday Plan" in
which advertisers may buy commercial messages in three MBS top Sunday shows at $2,000
to
per message, depending on number
and $2,500
frequency.

The shows are Counterspy (4-4:30 p.m.),
The Shadow (5-5:30 p.m.), and Bulldog Drummond (6-6:25 p.m.). Advertisers buying fewer
than six messages will pay $2,500 each if they
run at the rate of one a week; $2,400 each for
two a week, and $2,300 each for three a week,
according to the MB Sunday Plan. These rates
scale down to the point where, for 13 messages
or more, they cost $2,100 each if run at the rate
of one or two a week, and $2,000 each if run
three a week.
Each message consists of a one-minute commercial, plus opening and closing billboards.
The rates quoted include time, talent, and
agency commissions.

Castelman,

Carlborg

Named

FREE & PETERS, INC.
Exclusive National Raprenntatiwi
Davenport, Iowa
Basic NBC Affiliate
5000 W. — 1420 KC
Col. B. J. Palmer, President
Ernest C. Sanders, Manager

copywriter.
Mr. Carlborg succeeds James Shattuck, who
recently transferred to CBS-TV color sales, as
director of editing. Mr. Carlborg first joined
CBS'1933.
sales department as an account executive
in

Outstanding sales successes like the above is the one big
big reason why BUSINESS IS BETTER THAN EVER AT
WOC.
Get further facts from your nearest F & P office.
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Mr. Johnson

In CBS Radio, Tv Boosts
PROMOTION of George Castleman, member
of the sales development department of CBS
Radio Spot Sales, to manager of the department, effective today (Monday), succeeding
Herbert A. Carlborg, who has assumed the post
of director of editing for CBS-TV, was announced last week.
Before Mr. Castleman joined the CBS Radio
Spot Sales unit in June 1951 he had been
vice president and radio director of Bermingham, Castleman & Pierce, New York. He also
had served the advertising department of the
J. C. Penney Co. as a media assistant and

Net results— 41 NEW CARS SOLD ... 29 USED CARS
SOLD. This approximates $135,000 in sales at an advertising investment of less than i/ij-of-l per cent.

WOC
TMt QUINT-CITItl AM - f M Alio T V

and Sales Vice President Adolph N. Hult will
report to Administrative Vice President Schmid.
The changes reportedly were set up by President O'Neil with the idea that, since he necessarily is away from Mutual headquarters frequently— he is head of General Teleradio Inc.,
which not only controls Mutual but also owns
the Yankee and Don Lee regional networks and
WOR-AM-FM-TV New York— the new set-up
will permit easier coordination of administrative functions at the network and at the same
time enable him to stay on top of developments
at the highest echelons.
Observers, however, felt that by the same
reasoning the moves could clear the way for a
gradual diminution of his active direction of
network affairs in the event that — as speculation has suggested — he decides at some future
date to devote increasing amounts of his time
to his family's overall General Tire interests,
of which General Teleradio is but a part.
Meanwhile, strictly in the sales area, Mutual

Broadcasting
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and

OUR

And

TALENT

well might they be friends. For during

the month

of October

WGY

Sportscaster, talks baseball with Schenectady Little

staff artists made

more than 100 personal appearances
and towns

Bob Bender, WGY
Leaguers.

in cities

that stretch across our coverage

area — Cooperstown

and Cobleskill, Cohoes

and Saratoga. From

Oneida

in the West

Brattleboro, Vt., in the East. From

to

Saranac

Lake south through the river valleys to Catskill,
our people are always out making new friends
for WGY. It's great to be a good neighbor in
such a beautiful neighborhood.

WGY
A

GENERAL

ELECTRIC

STATION
SCHENECTADY,

Represented

Broadcasting

NEW

YORK

Nationally by Henry I. Christal Co.

• Telecasting

Don Tuttle, WGY Farm Editor, addresses a group at the Farmers Museum at
Cooperstown, N. Y.

New

York ★ Boston ★ Chicago ★ Detroit ★ San Francisco
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NETWORKS

MBS

AFFILIATES

PLAN

The Mutual Affiliates Advisory
Committee tentatively has set
Jan. 18-19 for the sessions.
Sure to be discussed:

NO DOUBLE
SPOTS

MO SECRET
RATES

the Other

Guy

never

buys it for less
on

KITE

San

Antonio's

pi Leading
Independent
^.f
Nat'l Rep. John E. Pearson Co.

the cur-

rently-deferred 'program payment' plan.
AFFILIATES of the Mutual network will meet
Jan. 18-19 in Biloxi, Miss., their first formal
convention in a half-dozen years, under plans
tentatively set up by the Mutual Affiliates Advisory Committee [Closed Circuit, Nov. 23].
The meeting will be designed to consider
proposals to give affiliates more and better
programs that will bring more income to stations.
While no formal plans have been drafted,
network and MAAC groups will discuss separately some of the ideas that have grown out
of the MBS proposal to provide free programs
for local sale rather than the normal network
payments. This new affiliation concept fell
through at a Nov. 4 MBS-MAAC meeting as
the result of station opposition [B*T, Nov. 9].
Victor C. Diehm, WAZL Hazleton, Pa.,
chairman of MAAC, told B»T at the weekend
that MBS stations responding to a memorandum suggesting the January meeting have been
enthusiastic about the idea. MAAC members
around the nation are contacting stations in
their districts.
Shortly after sending his memo to 40 nonmetropolitan stations in District 1 (N. Y., Pa.,
Md., W. Va.) the replies started coming in,
he said. "Early indications are that the plan
is being well received," he said. "We haven't
said definitely that the meeting will be held
but we have reserved dates at the Buena Vista
hotel in Biloxi.
"If we get even 200 affiliates at Biloxi out
of the 560 stations we may come up with
something."
Possible December Meeting
Mr. Diehm said MAAC members probably
will meet in December to plan an agenda for
the convention. Another meeting will be
scheduled Jan. 16, the Saturday before sessions

CBheeh
First

open.
The format, as now conceived, would call
for participation of network officials as invited
guests. MAAC will make convention arrangements and handle all details. Affiliate station
delegates will pay their own transportation and
hotel expenses, with the network serving as
host at two lunches and a dinner plus provision for a network hospitality room.
Mr. Diehm is expected to address MBS af-

ABC
CLEVELAND'S
CHIEF
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5,000 WATTS— 850 K.C
BASIC ABC NETWORK
REPRESENTED
BY
H • R REPRESENTATIVES
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Dystrophy

Show

TWO-HOUR program titled "Dean Martin-Jerry Lewis Thanksgiving Party" was
presented on 92 ABC-TV and 360 ABC
Radio stations at 1 1 p.m. EST, last
Wednesday, in support of the muscular
dystrophy campaign. A kinescope of the
show, featuring Bing Crosby, June Allyson, Danny Thomas, Jeff Chandler and
Phil Harris, was played on 31 other tv
stations on succeeding days. The program,
which was not a telethon and included
no appeals for pledges, was designed as a
"Salute to the Letter Carriers of America," who are collecting funds for the
Muscular Dystrophy Assns. of America
research program. <

BILOXI

PARLEY

filiates Dec. 1 1 from New York over the network's closed circuit. At that time plans will
be taking shape and stations will be told of
the convention details.
MBS stations have not had a full-fledged
affiliates meeting since the NAB Atlantic City
convention in 1947, according to Mr. Diehm.
They have had promotion sessions during recent NARTB conventions as guests of the network, but not meetings at which stations could
argue their problems.
Many of the network's affiliates, feeling MBS
is a hookup of smaller stations in smaller
markets, believe its service can be strengthened.
They point out that MBS serves areas where
television penetration is not powerful, areas
that should remain strong radio markets during
growth
of tv. meeting will give MBS executives
The Biloxi
a chance to submit proposals for program
service and payments to affiliates. After the
network has presented its proposals its spokesmen will be excluded as closed-door sessions
get under way. At these closed meetings the
affiliates will have a chance to say what they
think and reach decisions. Then the network
spokesmen are to be invited back to answer
questions and discuss points at issue.

Peter

Potter

Suit Citing

CBS, Others, Is Settled
AN "amicable settlement" has been reached
in the million-dollar damage suit filed by Peter
Potter against CBS, Ross-Danzig Productions
and program packagers Bart Ross and Frank
Danzig, it was reported last week. Mr. Potter,
m.c. on KNXT (TV) Hollywood's Juke Box
Jury and ABC-TV's Peter Potter Show, filed
suit in Los Angeles Superior Court last spring
aginst
[B»T, defendents'
May 11]. Platterpanel show on KNXT
According to the settlement agreement, both
of Mr. Potter's shows will continue and the
Platterpanel program continues as before. Mr.
Potter's ABC-TV show is sponsored by Hazel
Bishop and is seen in Los Angeles on KECATV. There is understood tOi be no conflict
between this program and his Jui^Box Jury on
KNXT.
Under terms of the agreement, was stipulated that KNXT's Juke Box J* Would not
be allowed to suffer in the quality of weekly
guests or effort. Additionally, exclusive use
of Mr. Potter's local tv services has been retained for several years by KNXT.
AT&T
Hooks Up 4 More
WCIA-TV Champagin, 111., KGTT (TV) Des
Moines, WIBW-TV Topeka and WNOW-TV
York, Pa., have been connected into the AT&T
nationwide video program transmission facilities for simultaneous reception of network tv
programs for local rebroadcast. Network tv
service now is available to 221 tv stations in
137 cities, according to AT&T. The company
also has put into service a new radio relay
system between Atlanta and Jacksonville, which,
when fully developed, will be capable of carrying several tv programs and several hundred
telephone conversations.
WKJG-TV
Joins AT&T Hookup
WKJG-TV Fort Wayne, Ind., has been connected to the Bell Telephone System's nationwide tv network facilities, making network service available to 222 tv stations in 138 cities,
AT&T announced.
Broadcasting
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NETWORKS

FREE
UP

TIME

TO

New
from

ISSUE

NETWORKS

request for equal time
radio-tv networks comes

from 'Daily Worker/ NBC and
ABC may consider other bids
from individuals for equal
time if associated with the
McCarthy-Truman 'debate.'
THE FREE time issue on a national, all-network basis, which still made news last week,
was far from settled.
The issue started with Sen. Joseph R. McCarthy's demand that radio and tv networks
grant him equal time and facilities to reply to
a reference made to "McCarthyism" in a radiotv address by former President Truman in a
network talk [B«T, Nov. 23]. His request was
granted. The Wisconsin Senator spoke on all
networks Tuesday 11-11:30 p.m. EST. By
Wednesday, the Daily Worker, Communist
newspaper, had a demand before the networks
that it in turn receive equal time to reply to
references made in Sen. McCarthy's speech.
At the same time, ABC and NBC reportedly
were considering giving time to persons criticized by the Senator. NBC was quoted as saying requests for facilities to reply to Sen. McCarthy would be considered on individual merits. ABC was quoted as planning to evaluate
requests to determine if they came within the
scope of the controversy.
Among those criticized by the Senator were
Dean Acheson, former Secretary of State; John

ON THE AIR
DEC.

Big

Three

Coverage

FAST-BREAKING tv coverage of the
Big Three conference between President
Dwight D. Eisenhower, British Prime
Minister Winston Churchill and French
Premier Joseph Laniel in Bermuda, Dec.
4-8, is planned by NBC-TV, CBS-TV,
and ABC-TV with films of each day's
proceedings expected to be ready for telecast later that day. Films will be flown to
Washington by a plane made available by
the Defense Dept. and will be placed on
network from Washington or be relayed
to New York by regular commercial airlines. Members of the Washington staffs
of NBC-TV, CBS-TV and ABC-TV will
prepare the material for use on special
shows and regular news programs.
Paton Davies, attached to the U. S. Embassy
in Peru, and Owen Lattimore, former State
Dept. consultant.
CBS and Mutual did not comment immediately on what their policy would be on further
requests.
The Democratic National Committee in
Washington adopted a hands off policy. A
spokesman, queried by B»T, said the committee "was not planning to ask for time to reply
to Sen McCarthy. We feel that the network
action [in granting free time to the Senator]
poses an interesting question but we feel the
press will explore that aspect." Reaction was
summed up: "We are content to sit back and
watch the Administration and McCarthy have
at Aone check
another."
Friday revealed CBS Radio and
CBS-TV were the only networks which had
received the Daily Worker request for free
time. Spokesmen at ABC Radio and ABC-TV,
NBC Radio and NBC-TV and Mutual said
they had received no request up to Friday
afternoon. A CBS spokesman said the network
was considering the request but had not
reached a decision.
In a Definition

10th

Although details were not given, it was believed the demands of the Daily Worker were
based largely on Sen. McCarthy's single reference to the newspaper in a portion of his talk.
Sen. McCarthy asserted that Mr. Truman and
the Daily Worker agreed on the definition of
"McCarthyism" . . . "word for word, comma
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demand by Sen. McCarthy for equal
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comma."
time to reply to Mr. Truman rested largely on
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• I3S MILES
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•COVIMGTON
INDIANAPOLIS
85 MILES

the former President's allusion to "McCarthyism" in a radio-tv talk on Nov. 16 at 11-11:30
p.m. EST. Originally both NBC Radio and
NBC-TV and CBS Radio and CBS-TV had
notified the Senator they could make available
to him only 15 minutes, although ABC Radio
and ABC-TV and also Mutual offered a full
half-hour. Sen. McCarthy was adamant on a
half-hour period in the same slot allocated
to Mr. Truman and the networks acceded on
Nov. 20.
Meanwhile, results of a 10-city Trendex survey of Sen. McCarthy's talk on the three tv
networks, made for NBC-TV, revealed the
speech had attained a rating of 33.3. This compared with a 43.3 Trendex rating scored by
Mr. Truman's speech. Trendex reported 38.8%
sets in use at the time Sen. McCarthy spoke as
against
48.3% at the time of Mr. Truman's
talk.
Sen. McCarthy, in another and separate proceeding, granted a request of the Radio-Newsreel-Television Working Press Assn. of New
York for equal privileges with newsmen repre-
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senting printed media in covering hearings of
day.
his committee in New York, starting last TuesThe association had called on Sen. McCarthy
on Nov. 18 to make clear that he would permit films and recordings to be made of the
proceedings, pointing out there had been reports that representatives of these media would
be barred. Roy Cohn, counsel for Sen. McCarthy, notified the association last Monday
that a proposed ban on the making of newsreel
films and on recordings had been abandoned
and that members were free to cover the
hearings.
DUMONT

BILLINGS

IN OCT.
UP 43%
GROSS BILLINGS of DuMont Television Network for October 1953 amounted to $1,373,
808, representing an increase of 43% above
billings for October 1952, Gerry Martin, DuMont's director of network sales, announced
last week.
Stressing that the October figures showed a
"substantial gain" over billings for September,
Mr. Martin pointed out that among the advertisers whose programs started on DuMont during the month were R. J. Reynolds Tobacco
Co., Benson & Hedges Inc., American Chicle
Co. and Benrus Watch Co.
"Potential advertisers are beginning to recognize the fact that DuMont, which always has
ranked first in economical tv, is striking out
into the field of high-calibre production with
success," Mr. Martin observed. "Prospective
sponsors who saw such shows as Foursome,
One Minute, Please, Joseph Schildkraut, Colonel Humphrey Flack and Dollar a Second are
becoming increasingly aware of DuMont's abilities in producing multi-set, large-cast programs
that are still far below the costs run up by other
tv
outlets."
MBS
Promotes Algus
PROMOTION of Harold J. Algus, a member
of Mutual's press information department
since 1948, to manager of press information
was announced last week by Francis X. Zuzulo,
director of press information. Mr. Algus fills
a position that has been vacant for more than
a year. In his new assignment, he will be
responsible for the operation of the press information department's regular services ,to
MBS affiliates and editors throughout the country. He will continue to supervise the production of the network's syndicated feature
page intown"
addition
column. to writing his "Uptown-DownShakespeare on NBC
TWO-HOUR production of Shakespeare's
"King Richard II" will be presented on NBCTV's Hallmark Hall of Fame program on Jan.
24, 4-6 p.m. EST, under sponsorship of Hall
Bros. Inc., Kansas City (Hallmark Greeting
Cards). The firm also sponsored NBC-TV's
presentation of "Hamlet" last April.
Armchair vs. Grandstand
NBC estimated last week that 60 million
persons would see last Saturday's ArmyNavy football game on television, as
against 102,000 in the sold-out stands.
The service classic was carried on
NBC-TV (starting at 1:15 p.m. EST)
under sponsorship of General Motors,
which also sponsored Army-Navy on
NBC Radio as well as the full season of
NCAA-approved telecasts of collegiate
games on NBC-TV.
Broadcasting

Telecasting

MANUFACTURING
Color
Color Tv Will Be 'Luxury/
Bonfig Tells Ad Club
COLOR television for the mass market is "at
least two years away" and will be a "luxury
item, not only for the set purchaser, but also
for the sponsor for a long time." There will
be a "combination of color and black-andwhite broadcasting service running far into
the future."
These views, expressed by H. C. Bonfig,
vice president and sales director, Zenith radio
Corp., were given in an address last Tuesday
before the St. Louis Adv. Club.
Asserting color will come in "an orderly
manner without penalizing the present and
future owners of black-and-white receivers,"
Mr. Bonfig said he is more concerned "with
the mounting costs of television time and
production." He felt tv "needs to set its
economic house in order," what with added
color costs inevitable, by adding subscription
tv. He quoted NARTB statistics indicating
30% of new video outlets will operate in the
red next year.
Mr. Bonfig said Zenith is producing 100
color tv receivers for a showing in January.
He said color sets probably will reach the
market by mid-1954 and noted the cost will
be very high— from $800 to $1,000— "surely
not a mass market price." But, he added,
even with the eventual arrival of colorcasting,
"there will be plenty of black-and-white programs to view."
Mr. Bonfig also claimed that "an additional
consideration" will have an effect of "slowing
up the spread of color," viz., public demand
for larger images on monochrome sets.

No Tv Set Slump — Hopkins
PURCHASES by dealers of Emerson tv receivers in 25 markets have increased 39% in the
past 10 weeks, compared to the same period
in 1952, David J. Hopkins, director of sales and
advertising, Emerson Radio & Phonograph
Corp., reported last week. After a seven-week
tour of 25 markets in 19 states, Mr. Hopkins
said "contrary to published reports of a so-called
tv 'slump,' Emerson has increased its sales as
against last year, which trend can be attributed
to our mass production of popular-priced receivers— with a list price of $250 or less. These
models represent 70% of our current production . . . Our factory has no inventory of these
models, and, in the territories I visited, less
than a week's supply can be found in distributors' or dealers' stocks."

DuMont

Honored

DR. ALLEN B. DuMONT, president of
the Allen B. DuMont Labs., has been
elected to the "Hall of Fame in Distribution" by the Boston Conference on Distribution for his "contributions to the
advancement of distribution through television." The Boston Conference is a
permanent group sponsored by the Boston
Chamber of Commerce and leading Massachusetts universities and colleges.

RCA

Ships

Six

Transmitters;

GE Completes Six Orders
RCA Victor Div. reported the shipment of
transmitting equipment last week to six tv stations. Four stations were sent 25 kw vhf transmitters: WTVR (TV) Richmond, Va., ch. 6;
WBNS-TV Columbus, Ohio, ch. 10; WSTV-TV
Steubenville, Ohio, ch. 9, and Carolina Tv Co.'s
new station on ch. 4 in Greenville, S. C. Two
outlets were shipped 10 kw vhf transmitters:
KWTV (TV) Oklahoma City, Okla., ch. 9, and
WEAR-TV Pensacola, Fla., ch. 3.
General Electric Co. last week reported
shipments of one transmitter, three antennas,
and two amplifiers to tv stations. A 5-kw
transmitter and two-bay antenna went to
WGAN-TV Portland, Me., ch. 13; 12 kw
amplifiers to WCOC-TV Meridian, Miss., ch.
30, and WCAN-TV Milwaukee, ch. 25; a 12bay antenna to KHOL-TV Holdredge, Neb.,
ch. 13, and a five-bay antenna to WJHP-TV
Jacksonville, Fla., ch. 36.

Gates
GATES

Sends

6 Transmitters

Radio Co. General Sales Manager

L. J. Cervone has reported that the company recently has shipped transmitters to stations as
follows: 250 w to WLAD Danbury, Conn, (replacement), and WCLB Camilla, Ga. (new
station); 500 w to WCSI Columbus, Ind. (replacement), and KVLB Cleveland and KBLP
Falfurrias, both Tex. (new stations); 5 kw to
KTLN Denver (increase in power).
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Set

Prices

COLOR television may be a blessing in disguise to the black-and-white set industry if
manufacturers will scale their prices higher and
build better receivers, John H. Cashman, president of Radio Craftsmen Inc., Chicago, reports.
Mr. Cashman said set-makers cannot build
a good tv receiver at some of the low prices
now advertised and felt "this would be a good
time for manufacturers to get into the higherpriced tv bracket — to take advantage of the new
scale of prices introduced by color tv to build
better tv sets, and price them accordingly."
He suggested if manufacturers produce half
or one third of estimates previously given for
next year — from five to seven million blackand-white sets — both the public and companies
would benefit. He thought price estimates on
color sets, $700 to $800, might represent an
"invaluable assist" in setting new price scales
on monochrome receivers.

RCA Fellowships to Six
RCA FELLOWSHIP Awards by RCA have
been presented to five scientists and graduate
engineering students for the 1953-54 college
year, it was announced last week by Dr. C. B.
Jolliffe, vice president and technical director
of RCA. Recipients of the awards, which range
from $1,800 to $2,700, are: Harold S. Rothman, New York; Robert C. Miller, New York;
William Y. Stevens, Portland, Me.; Peter H.
Lord, Englewood, N. J., and Robert A. Kudlich, Urbana, 111.

Smaller
DAGE

C-C

Tv

Camera

Electronics Corp., 69 N. 2d St., Beech

Grove,
Ind.,circuit
has announced
"a new
smaller"
tv closed
camera for
use and
in industry,
commerce and education, with a line of accessories. The camera, Model 50-A, is 4*4 inches
wide, 6Vs inches high and 9Vs inches long,
weighs IV2 pounds and requires seven tubes.
The unit is priced at "less than $1,000."
Jerrold Ups Cooley, Tarlton
CAYWOOD C. COOLEY has been named vice
president and general manager of Jerrold Service Corp., Milton J. Shapp, president of Jerrold
Electronics Corp., Philadelphia, announced last
week. Mr. Cooley formerly was assistant tothe president in charge of engineering. Robert
J. Tarlton, who formerly headed the service
company, has been named manager of Jerrold's
Community Operations Division.
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Stroboscope Used for Records
IMPROVED fidelity in playing of phonograph
records by means of a multi-speed stroboscope
built in turntables is reported by Zenith Radio
Corp. The built-in time pulse that keeps electric clocks on time has been adopted for accurate playing of records, according to Zenith's
Research Division. The user can play all makes
of records at exact recorded speeds — 78, 45,
and 33 rpm — with the new device, the firm
claims. Heart of the Stroboscope is a special
light bulb illuminating a small window at the
side of the turntable. Setting a control makes
passing dots stand still and gives exact readings.
Broadcasting
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NARTB
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UNIT

OPENS

ASSN5.

CAMPAIGN
Pasadena

AGAINST

RESTRICTIONS

ON

RADIO-TV

First meeting of the newly-formed committee initiates protests to
the NCAA against its current limitations on telecasting of college
sports events.
THE
FIRST to
concerted
drive by
the nation's
broadcasters
break down
restrictions
on
radio-tv coverage of sports events— a No. 1
attraction for both listeners and viewers — was
launched last week by NARTB's brand-new
Sports Committee.
On the heels of its initial meeting, a two-day
New York session which ranged over a broad
field of sports coverage problems, the committee sent a telegram Wednesday to the NCAA
Tv Committee urging reconsideration of its
restrictive collegiate football tv coverage policy
in the light of public interest, the broadcasters'
' responsibilities,
and the
obligations and selfinterest of the NCAA
itself.
Overriding Obligation
"We believe the broadcasters share with you
an overriding obligation to the public itself,"
Sports Committee Chairman George J. Higgins,
KMBC-AM-TV Kansas City, wired NCAA
Television Committee Chairman Bob Kane of
Cornell U. and NCAA President Albert B.
Moore of the U. of Alabama.
"We believe this obligation is not met by
current practices, and urge your committee to
reconsider the current limitations contained in
the NCAA television football schedule."
The telegram was drafted after lengthy committee conferences which also were attended
by representatives of all of the nationwide networks except DuMont. It appeared significant
that among the network executives sitting in
was one from NBC, which was picked by
NCAA to carry this year's and last year's
NCAA-approved football tv schedule.
The telegram was sent virtually on the eve
of the NCAA Tv Committee's own meeting
yesterday (Sunday) in Washington.
Asa S. Bushnell, chairman of the NCAA Tv
Committee, told BeT Friday that the committee's Sunday meeting was to "review experiences" of the past football season. He said the
meeting is held each year toward the end of the
college football season in order to lay groundwork for the committee's annual report to the
NCAA convention in lanuary. Another item
on the agenda was to be a preliminary report
for 1953 by the National Opinion Research
Center, which has been conducting surveys for
the NCAA for the past several years on the
effects of tv on attendance at college football
games.
While its first action was aimed at relieving
NCAA restrictions on television coverage of collegiate football game the NARTB committee in
its deliberations ranged over a variety of sports
coverage questions and signified its intention
of acting as it deems necessary to loosen
shackles on radio-tv coverage of any sports
and to help gain for the broadcast media — including the working sportscasters — the recognition it feels they deserve.
The committee agreed, for instance, that
subject to approval of the NARTB management it would send representatives to attend
all principal sports meetings — the major and
minor league meetings in baseball, for example;
pro football league sessions: NCAA's regular
conventions; meetings of the Big Ten, West
Coast and other conferences in collegiate football, and corresponding sessions in basketball
and other sports.
To gather ammunition for its argument that
NCAA restrictive practices arouse public opTelecasting
Broadcasting

position and may harm rather than help collegiate football, the committee decided to ask
a group of selected tv broadcasters across the
U. S. to provide the committee with a resume
of public reaction to the NCAA's current policies insofar as their own respective areas are
concerned.
The committee, itself composed of representatives ofmany geographical sections, made
clear in the telegram to the NCAA Tv Committee that it felt "that such restrictions as now
exist may lead, in the long run, to a dissipation
of interest in the game as well as an adverse
public sentiment against the NCAA and its
member
institutions."
The telegram
said:
"The Sports Committee of NARTB has just
completed a two-day meeting in New York.
During the course of our discussions, much
time was devoted to a review of the NCAA
television plan. Members of the committee
come from all sections of the nation. As you
prepare to review reaction to the NCAA plan,
as evident in the 1953 football season, the committee felt you would be interested in its own
frank appraisal.
"Generally, the committee feels that the
present NCAA plan is contrary to the public
interest insofar as it deprives large segments of
the public an opportunity to see those games
in which they are particularly interested because
of sectional loyalties. Committee members and
other broadcasters have encountered numerous
complaints by the public against the NCAA
plan and the committee members feel they
should strongly urge upon you a serious conpublic asreaction
in"
the interestsiderationofof this
the negative
public itself,
well as— in
the interest of the NCAA's
nation's telecasters.

members and the

Restrictions Hurt Game
"The NCAA has contended that unrestricted
telecasting of football games will destroy the
game. This committee believes that such restrictions as now exist may lead, in the long run,
to a dissipation of interest in the game as well
as an adverse public sentiment against the
NCAA and its member institutions.
"The FCC has predicted that there will be
500 television stations on the air by March
1954, and this number doubtless will increase
by the time the next football season rolls
around. Nearly all of these stations will be
located near colleges and universities which
have footbal teams — and near audiences which
include thousands of individuals who can become fans of the game through exposure to
it via television.
"We — all of us who are trustees of the broadcasting media — sincerely feel that we fail in
part to meet our responsibility to the public
interest if we are not enabled to provide a full
service of sports. We are enjoined from doing
so by the present NCAA plan.
"We believe the broadcasters share with you
an overriding obligation to the public itself.
We believe this obligation is not met by current
practices, and urge your committee to reconsider the current limitations contained in the
NCAA television football schedule."
Aside from the NCAA tv question, sports
subjects which came under committee scrutiny
during last week's sessions, held on Monday
and Tuesday, included that of "continued

Pays

Off

RADIO-TV rights to the annual football Rose Bowl classic at Pasadena,
Calif., New Year's Day have brought in
about $1.5 million during the tenure of
a three-year agreement between the
Pacific Coast Conference and the Big
Ten, the Chicago Tribune reported last
week. The agreement, which expires
with UCLA-Michigan State College
game this January, must be renewed, the
paper said. Gillette Safety Razor Co.,
Boston, once again will sponsor coverage
of the Rose Bowl football game in Pasadena on New Year's day on NBC Radio
and NBC-TV, starting at 4:45 p.m. EST.
Agency is Maxon Inc., N. Y.

watchfulness" of major league baseball's 50mile rule with respect to broadcast play-byplays; promotion of the fact that radio and tv
will increase gate receipts rather than lower
them; high school bans on radio-tv coverage,
based on contentions that broadcasts lessen
gate receipts; closer cooperation between sports
staffs of stations and sports officials, coaches
and promoters in supporting local sports events
insofar as possible in order to promote good
will and combat unfavorable propaganda about
broadcast coverage, and statements of policy
or agreements arrived at between stations and
school systems as result of membership and
state association canvassing.
It was reported that members of one state
broadcasters association have arranged a standard origination fee for each game, through a
committee which handles all sports problems in
the state which are referred to it.
Broadcasters in other states were reported to
be encountering various problems, ranging from
bans on coverage of games to bans on inclusion of commercial advertising in broadcasts of
The committee decided to ask NARTB to
games.
arrange a survey of broadcasters to see what
areas carry restrictions barring radio from
college and scholastic sports events. The committee isto recommend action to the board.
The question of theatre tv also was discussed,
but it was agreed that broadcasters should not
try to improve relationships with organized
sports
by getting into a squabble with theatre
tv
interests.
Among the "miscellaneous suggestions" offered to the Sports Committee in advance of
the meeting was one that "sports broadcasting
should be considered news broadcasting and
not show business." Another was that NARTB
might issue radio-tv sportscasters' press cards
as an official credential, to serve as a means of
identification and also to give sportscasters
national status.
Most of the questions up for discussion at
the meeting were submitted by NARTB members and state associations in response to a
letter sent out in advance by Robert K. Richards, NARTB administrative vice president,
asking for suggestions for Sports Committee
consideration.
Members and associations from some 25
states were heard from.
Members of the Sports Committee include,
almost without exception, broadcasters who
have notable backgrounds in sports — as former
athletes, as sportscasters, as operators of sportsstrong stations, or as men who have had considerable experience in negotiations dealing
with sports.
In addition to Chairman Higgins, the committee consists of John Fulton, WQXI Atlanta;
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R. B. Hanna Jr., WRGB (TV) Schenectady;
Harold Hough, WBAP-TV Fort Worth; Ben A.
Laird, WDUZ Green Bay, Wis.; William B.
McGrath, WHDH Boston; Charles F. Mallory,
KSJO San Jose, Calif.; D. L. (Tony) Provost,
WBAL-TV Baltimore; Ben Strouse, WWDC
Washington; Robert Tincher, KVTV (TV) Sioux
City; Gene Trace, WBBW Youngstown, Ohio,
and M. C. Watters, WCPO-TV Cincinnati.
All members were present with the exceptions
of Messrs. Hough and Watters, who were
excused.
Additionally, the following attended from
networks:
Davidson Taylor, NBC; Judson Bailey and
John Derr, CBS; Leslie Arries and Tom Velotta,
ABC, and Roy Danish, Mutual.
Those on hand from the NARTB staff included Justin Miller, board chairman and general counsel; President Harold E. Fellows;
C. E. Arney Jr., secretary-treasurer; Thad
Brown, vice president and counselor to the tv
board; Mr. Richards; Robert Church, attorney,
and Ralph Hardy, vice president in charge of
government relations.
The next Sports Committee meeting is expected to come shortly after the NARTB board
meeting in January.

ILLINOIS
OPPOSE

COLLEGES
NCAA

PLAN

Lake Forest College athletic
director, John Breen, reports
seven small Illinois colleges
(four of them NCAA members)
don't like NCAA's restricted tv
plan because it ignores their
interests.
SOME smaller schools in Illinois are opposed
to National Collegiate Athletic Assn.'s restricted tv football program but have shied
away from collective action against it at this
time, it was reported last week.
John Breen, athletic director at Lake Forest
College, Lake Forest, 111., said Wednesday that,
on the basis of informal discussions he has had
with directors of these schools, they felt they
had been "railroaded" into accepting the plan.
Mr. Breen criticized NCAA's tv policy during
a session of the Chicago Quarterback Club a
fortnight ago. He charged NCAA has ignored
the interests of smaller schools, said telecasts
do not hurt smaller colleges and that NCAA's
Tv Committee is "selfish and arrogant" [B*T,
Nov. 23].
Mr. Breen reported on the sentiments of
seven member schools of the College Conference of Illinois, four members of which belong
to the NCAA, including Wheaton and Lake
Forest. He said he introduced a resolution at
CCI's meeting last week calling for disapproval
of the plan but the conference decided it would
take no action at this time.
Meanwhile, the Chicago Tribune's sports
editor, Arch Ward, who has spearheaded a
movement against NCAA tv policy, called on
many Midwest schools to renounce NCAA
membership in their own best interests.
In his "Wake of the News," Mr. Ward said
the "ludicrous NCAA television program is all
the evidence we need to point out the necessity
for forceful action by Midwest universities."
He added: "Maybe it's time to tell the NCAA
to take a jump in the lake." He had noted
that the Ivy League had taken such action by
denouncing the NCAA tv policy.
Mr. Breen said that unless NCAA relaxes
Page 84-B

•

November 30, 1953

UHF

TV

ASSN.

'EFFICIENT'

HOLDS

FIRST

ALL-CHANNEL

MEETING;

SETS

URGED

Also recommended among a nine-point program are production of
high-power uhf transmitters, public relations policy, legal action
within FCC, negotiations with FCC and networks on affiliation agreements, objective research and liaison with other trade groups.
RECOMMENDATION for an industry-wide
project to result in the development and general distribution of "efficient" all-channel tv
receivers and the production of high-power uhf
transmitters highlighted a nine-point program
adopted at a two-day meeting in New York
last week of the newly-formed Ultra High
Frequency Tv Assn.
Otherof objectives
the association's
board
directors voted
at the byconcluding
session
Tuesday were:
1. A public relations policy to center public
attention on the positive superiority of uhf
reception over vhf and the greater promise for
the future of uhf.
2. Legal action within FCC to restore the
balance between uhf and vhf facilities and to
prevent new allocations or regulatory actions
harmful to the public and the uhf industry.
3. Negotiations with the Commission and
with networks to achieve better and more
stable affiliation agreements for uhf stations.
4. Objective research into receiver production, conversion and distribution among the
public to aid and encourage uhf advertisers.
5. Cooperative liaison with other trade associations in the tv field to provide better programming, more economical station operation,
compliance with tv codes of good practice and
improved service to the public.
6. Factual presentation to Internal Revenue
Service of special problems of equipment obsolescence faced by the uhf industry, in order
to obtain more realistic treatment of depreciation bases.
7. Cooperation with all governmental agencies to establish uhf as a fully competitive, independent television service, integrated with the
national defense of the country.
8. Fifty new members of the association by
its plan, the legislature (State of Illinois and
elsewhere) may take a hand in the issue. Meanwhile, he said, he felt the NCAA program
would continue another year, perhaps with
some easing of limitations on regional telecasts.
He asserted that "General Motors is not
getting the best for its money" when it bows
to NCAA's restrictions on games to be televised and in what sections of the country. He
added that "maybe the sponsor will wake up
some day and realize this."
Mr. Breen scored NCAA for not permitting
smaller schools to vote on its tv policy by mail,
insisting that in those universities athletic directors serve "double duty" as football and basketball coaches and can't attend NCAA meetings.
Only Wheaton and Lake Forest have attended
these sessions, he added. Their athletic directors could not be reached for comment.
"Television doesn't hurt us," Mr. Breen declared. "Small schools have their own followings and our alumni, students and friends will
show up at our games no matter what is being
televised. Athletics at our type of college are
not conducted for gate receipts. . . . The NCAA
is not doing an intelligent job."
The College Conference of Illinois comprises,
besides Wheaton and Lake Forest, such
schools as Elmhurst, North Central, Illinois
Wesleyan, Milliken and Augustana, with registration ranging from 600-800 students, except
Wheaton with about 1,500.

the time of the February 1954 meeting.
At round-table seminars conducted at the
meeting, the strongest complaint registered by
uhf operators was the scarcity of all-channel tv
sets in uhf markets. They declared the converters were not doing the job efficiently; that
there were not enough trained repairmen to
install and service uhf sets, and that set manufacturers are lagging behind in the production
of genuine all-channel receivers.
FCC Criticized
Station operators criticized FCC on grounds
that Commission members are succumbing to
"Congressional and political pressures to accelerate vhf grants even in cities which already
Twouhfnew
regional representatives elected by
have
grants."
the board were Byrne Ross, KLPR-TV Oklahoma City, and Ben K. McKinnon, WGVL-TV
Greenville, S. C. Officers of the group are Lou
Poller, WCAN-TV Milwaukee, president; Don
Faust, WENS (TV) Pittsburgh, vice president,
and Harry Tenenbaum, WTVI (TV) Belleville,
111.
Other members of the board of directors are
Marshall Pengra, KSTM-TV St. Louis; Jack
Garrison, KACY (TV) Festus, Mo., and
Messrs. Faust, Poller and Tenenbaum. William
A. Roberts and Melvin A. Goldberg, both of
Washington, are general counsel and acting
executive secretary of the association.
In attendance at the meeting were:
Messrs. Ross, McKinnon, Tenenbaum, Pengra,
Garrison, Poller, Roberts, and Frank Lyman,
WTAO-TV Boston; S. Bernard Berk, WAKR-TV
Akron; Lou Froelich, WIFE-TV Dayton; Cmdr.
Mortimer Loewi and Wallace E. Stone, WITV
(TV) Miami; R. Runnerstrom, WLOK Lima,
Ohio; John Hyatt, WTVI (TV) Belleville, 111.;
Joe Eaton, WKLO-TV Louisville; C. G. Alexander, representing WFTV (TV) Duluth, Minn.,
and WICS (TV) Springfield, 111.; Charles E.
Smith, WTBO (TV) Cumberland, Md.; Peter
Kenney, WKNB-TV New Britain, Conn.; Benedict Gimbel, WIP-TV Philadelphia; Philip
Merryman, WICC (TV) Bridgeport, Conn.;
Ansel Gridley, WWOR (TV) Worcester, Mass.;
Richard Hubbell, WGLV (TV) Easton, Pa., and
Martin Kramer, KCTY (TV) Kansas City, Mo.
Listening in at some sessions were representatives ofRCA, CBS-Columbia, ABC, CBS,
and of several tv station representative comThe meeting was the first industry-wide gathpanies.ering of uhf operators and construction permit
holders. Another meeting will be held in February at a date and place to be fixed.

Radio

Free

Europe

Drive

CAMPAIGN to raise $10 million to aid Radio
Free Europe was organized last week by The
Advertising Council and the American Heritage
Foundation. Henry Ford II, president of Ford
Motor Co., will be chairman of the drive, which
starts Jan. 1.
Thomas D'Arcy Brophy, president of the
foundation, said the purpose of the drive is "to
help end
Worldaims
War toHIreach
before70it million
starts." people
Radio
Free
Europe
under Red domination by regular broadcasts
over a network of 21 transmitters. Radio Free
Europe is staffed by Iron Curtain exiles.
Broadcasting

• Telecasting

RADIO-TV

GROUP

OPPOSES

Joint meeting of California
and Southern California broadcasters also takes stand for
continued support of educational tv and appears optimistic over radio's future.
OPPOSITION to a newly-proposed Federal
license fee on radio and television stations, continued support of educational tv and optimism
over commercial radio's future, highlighted the
annual day-long joint meeting Nov. 20 of the
California State Radio & Television Broadcasters Assn. and the Southern California
Broadcasters Assn. at Hollywood's Roosevelt
Hotel.
The radio-tv group unanimously adopted a
resolution opposing the Bureau of Budget's new
directive which requires the FCC to collect
fees from those it licenses [B*T, Nov. 16].
The State Broadcasters' legislative committee
was directed to take immediate steps to fight
the new directive in cooperation with the
NARTB. Copies of the resolution were to be
sent to California's senators and representatives
in Washington.
'Advice and Assistance'
Present policy
"advice and
educational
tv in ofCalifornia
willassistance"
be followedto
by the state group, it was unanimously agreed
after a report on "The State of Educational Tv"
from the retiring State Broadcasters' president,
Arthur Westland of KRE Berkeley.
"This year is going to be one of the best in
the history of radio and those years ahead can
be as good" was the prediction on the future of
the industry made by Guy della-Cioppa, vicepresident in charge of CBS Radio programs,
Hollywood, guest speaker at the luncheon session.
Radio, giving its audience "the priceless ingredient ofself-identification," can find its place
in our advertising structure alongside television,
he said. In order to maintain its position, radio
must make every effort to attract outstanding
talent, the CBS executive declared. He noted
already many Hollywood stars are being attracted further to the medium because it takes
less time than tv and permits them to continue
in theatrical motion pictures.
Mr. della-Cioppa said that despite the growth

LICENSE

FEES

of television as a "magnificent new advertising
medium," radio, through "creative programming" and energetic sales effort, will be able to
convince more and more advertisers that "dollar for dollar, radio is still their best advertising buy."J. Beaton, vice president and general
William
manager, KWKW Pasadena, succeeded Mr.
Westlund as president of the CSRTBA. Elected
vice presidents were George Greaves, general
manager, KNBC San Francisco, and Richard
T. Sampson, general manager, KPHO Riverside. Gene De Young, president and general
manager, KERO-AM-TV Bakersfield, was
named secretary-treasurer.
Besides the new officers and Mr. Westlund,
the board of directors includes William B. Smullin, president and general manager, KIEM-AMTV Eureka; Charles B. Grant, owner-general
manager, KDON Santa Cruz; Les Hacker, general manager, KVEC-AM-TV San Luis Obispo,
and Harry Maizlish, president, KFWB-AM-FM
Hollywood.

Ad Fraternity Elects Rider
ROL W. RIDER Jr., account executive, Young
& Rubicam Inc., has been elected president of
the Los Angeles Chapter of Alpha Delta Sigma,
national professional advertising fraternity.
Other officers for 1953-54 are Phil Dexheimer,
Hollywood account executive, KBIG Avalon,
first vice president; Norman Moeller, account
executive, William W. Harvey Inc., vice president, campus activities; D. J. Gould, sales and
public relations, Western Lithograph Co., vice
president, alumni activities; Walton Brown,
advertising manager, Northrop Aircraft Inc.,
secretary-treasurer.

Detroiters
DETROIT

to Hear

Saudek

Television Council will hear Robert

FUNDAMENTALS of radio and tv broadcasting, plus historic material, are condensed for public information in a new
booklet issued by NARTB. It is titled Radio
— U.S.A. and bears this cover decoration
with a functional motif.
NARTB

Begins

Distribution

Of Booklet 'Radio— USA'
NARTB has begun distribution of a new publication, Radio — U.S.A., designed to tell listeners the facts about the American system of
broadcasting and how it operates. Author of
the booklet is Fran Riley, NARTB manager of
information.
Harold E. Fellows, NARTB president, in a

Saudek, director of the Ford Foundation's
Radio & Television Workshop, at its meeting
to be held Dec. 10. Invited guests of the Detroit
Television Council will be members of local
media and advertising organizations. Mr. Saudek will discuss "Today's Television — Ceiling

foreward said, "In truth, radio has become a
habit. Like any other habit, it is taken for
granted — its origin often unexplored and its
function accepted without question. Yes, to

Unlimited."

The booklet will be distributed by NARTB
and its member stations. Chapters deal with
the behavior of radio waves, what happens
when a sound is heard and then picked up by a
microphone, tuning, regulation, FCC, Congress,
operation of the commercial system, programs,
history, advertising, extent of listening, program
preferences, networks, transcriptions, fm, station operations, Conelrad and information

millions of listeners, radio is a mystery."
Radio Wave Behavior

programs.

MASS consumption, not mass production, is problem facing advertising in next decade,
according to Atlanta address by John P. Cunningham (c), executive vice president, Cunningham &Walsh, New York. He spoke before fall meeting of Southeast Chapter, American Assn. of Advertising Agencies. Meeting delegates included (I to r): Earle Ludgin,
Earle Ludgin & Co., Chicago; Tucker Wayne, Tucker Wayne & Co., Atlanta, and chairman
of Southeast Chapter AAAA; Mr. Cunningham; Dan W. Lindsey, Lindsey & Co., Richmond,
and J. P. Napier, A. C. Nielsen Co., Chicago.
Broadcasting

• Telecasting

N. Y. AP Group Names Benton
MONROE BENTON, news director of New
York-owned WNYC, was elected president of
the New York State AP Broadcasters Assn. at
its annual meeting on Nov. 22 in Albany. Other
officers elected were Martin Mannix, WIRY
Plattsburg, vice president, and Norris Paxton,
AP bureau in Albany, secretary. Named to
the board of directors were Richard Tobias,
WCLI Corning; Lansing Christman, WGYWRGB Schenectady, and Albert Lawson,
WALL Middletown.
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TRADE ASSNS

BAB

BOARD

ITS

NAMES

COMMITTEES

PERSONNEL

NARTB

Unit

Urging

Church

Religion
NEW MAKEUP of BAB board of directors'
committee was announced last week. They
were appointed at the Nov. 17 board meeting
[B»T, Nov. 23].
The executive committee, headed by Joseph
Baudino of Westinghouse Radio Stations, also
includes Simon Goldman, WJTN Jamestown,
N. Y.; William H. Fineshriber Jr., NBC; Adrian
Murphy, CBS Radio; William B. Quarton,
WMT Cedar Rapids; Kenyon Brown, KWFT
Wichita Falls, Tex., and Allen M. Woodall,
WDAK Columbus, Ga.
Finance committee consists of Ward D. Ingram of KHJ Los Angeles, chairman; Charles
T. Ayres, ABC; Robert A. Schmid, Mutual;
H. Preston Peters, Free & Peters, New York;
Robert Dunville, WLW Cincinnati, and John
S. Hayes, WTOP Washington.
Membership committee is composed of William McGrath, WHDH Boston, chairman;
John Meagher, KYSM Mankato, Minn.; George
J. Higgins, KMBC Kansas City; Arch L. Madsen, KOVO Provo, Utah, and James H.
Moore, WSLS Roanoke, Va.
Bylaws committee is made up of Robert
D. Swezey, WDSU New Orleans, chairman;
Howard Lane, KOIN Portland, Ore., and Donald W. Thornburgh, WCAU Philadelphia.
Plans Unit Intact
The plans committee, its composition unchanged, consists of Donald W. Thornburgh,
WCAU Philadelphia, chairman; Edward Breen,
KVFD Fort Dodge, Iowa; Al Cadwell, KOAT
Albuquerque; Charles H. Crutchfield, WBT
Charlotte; George J. Higgins, KMBC Kansas
City; Howard Lane, KOIN Portland; Winslow
Leighton, WSNY Schenectady; Henry P. Johnston, WAPI Birmingham; Robert J. McAndrews, KBIG Avalon, Calif.; William A. McGuineas, WGN Chicago; Daniel C. Park, WIRE
Indianapolis; F. C. Sowell, WLAC Nashville;
Ben Strouse, WWDC Washington; Owen F.
Uridge, WQAM Miami; Walter E. Wagstaff,
KIDO Boise; Ralph N. Weil, WOV New York;
George Bristol, CBS Radio; Oliver Treyz,
ABC; James Tyler, Mutual; Ridgway Hughes,
NBC; Eugene Katz, The Katz Agency, and
Robert Meeker, Robert Meeker Assoc.

Ellsworth,

Cranston

to BAB

APPOINTMENTS of T. B. Ellsworth and Harold Cranston to the staff of BAB effective today
were announced last week. Mr. Ellsworth,
head of radio presentations for the Edward
Petry & Co. station representation firm for the
past four years, will be in charge of developing presentations for specific advertisers and
will report to BAB Vice President Kevin B.
Sweeney. Mr. Cranston, a sales presentation
writer for CBS Radio Spot Sales, resigns that
post to become a BAB sales presentation writer,
reporting to Local Promotion Director John F.
Hardesty.

ARF

Meets

Dec.

11

ADVERTISING Research Foundation will
hold its annual subscriber business meeting
Dec. 1 1 at New York's Hotel Biltmore. Directors will be elected and they in turn will elect
officers for year.
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Gets
Use

should

Messages

'FIRING'

of Tv

STILL

continue

its

chief aim — communication —
by using video, NARTB Tv Information Committee is told by
spokesmen for the Lutheran
Church, Missouri Synod; National Council of Churches of
Christ, and the Methodist
Church.
USE of tv by religious organizations has been
urged in three messages to the NARTB Television Information Committee. Sending the
messages were the Rev. Herman W. Gockel,
of the Lutheran Church, Missouri Synod;
Broadcasting & Film Commission of the National Council of Churches of Christ and
the Radio & Film Commission of the Methodist Church.
Rev. Gockel, producer of This Is the Life,
said the Missouri Synod had availed itself of
radio in the early '20s when it started the
Lutheran radio hour, heard on more than 1,000
stations in 50 nations and in 50 languages.
This Is the Life is heard on more than 160 tv
stations with an audience estimated at 10 million. "As long as the world continues," Rev.
Gockel told NARTB, "the chief purpose of the
Church will always be to continue to communicate. It will achieve this purpose best by
using the latest and most effective media which
science can place at its disposal."
The National Council, distributing the Lutheran tv series, cites these reasons the Church
should broadcast: to help the shut-outs as well
as the shut-ins; to break through the shell of
hardened church-goers; to reach the people
for whom life has become a meaningless blur;
to find the people who have no promises to
live by; to discover the fearful and the insecure;
to discover also those who are embalmed in
security; to seek the forsaken and friendless;
to enlighten the misinformed with factual information about Christian life; to stimulate
thoughtless Christians to rediscover their faith,
and to win young people to Christ.
A manual for local church use titled "Broadcasting Religion" has been prepared by the
council. It is available at $1 per copy through
the Council, 220 Fifth Ave., New York.
The Methodist group is offering a religious
film series titled The Pastor, featuring Dr.
Robert E. Goodrich Jr., First Methodist Church,
Dallas.
Although concerned over crime and violence
in plot motivation for some television shows
and televised advertising for certain products
deemed "morally harmful," Royer H. Woodburn, field director of the Methodist group,
wrote NARTB:
"We noticed
deeply within
appreciate
we
have
the the
last trend
severalwhich
months
toward a growing maturity and responsibility
as indicated by the higher type of programs on
some of the serious dramatic shows. We are
interested in developing the best utilization of
television to enrich the lives of people and to
contribute to their moral and spiritual growth."
He submitted a copy of a resolution adopted
at the second annual Spiritual Life Retreat of
the church, held Sept. 25 at Des Moines. It
urged greater use of radio and tv at the general
and local church levels in proclaiming the
Gospel and called for an investigation of means
of supporting program production through contributions from foundations, local churches and
viewers.

AFTRA,

RELATIONS

DISPUTE

IBEW

negotiation

WOL

AT

ON

locals are

in

with the Washing-

ton station's new ownership.
WOL Washington and locals of two unions,
AFTRA and IBEW, were in negotiation last
week in an effort to settle a dispute centered
around transfer of the station's ownership.
Announcing-engineer personnel at WOL had
been dismissed abruptly when new ownership
assumed control Nov. 18 [B*T, Nov. 23].
A side controversy developed after WOL
broadcast an explanation of union picketing.
Gerhard P. Van Arkel, AFTRA counsel, demanded equal time on WOL. Charles Dillon,
WOL general manager, agreed to the request
but later refused to carry a union transcription because of what he called errors of fact.
The union disc was broadcast Wednesday
at 3:40 p.m. and 11:30 p.m. on WWDC Washington. AFTRA was listed as sponsor, with
Alvin Epstein agency handling the account.
AFTRA spokesmen were to appear on WCFM
(FM) Washington Friday at 7:30 p.m. during
the Jay Turner Voice of Labor program.
Mr. Dillon, in refusing to carry the union
disc, denied WOL had fired announcers and
engineers. He said the new owners had not
previously informed the employes under Peoples Broadcasting Co. ownership that it would
retain them or not make major staff changes.
He said WOL would be glad to run the recording if changes were made.
The unions refused to make any changes, according to Evelyn Freyman, head of the
AFTRA local.
The WOL air statement said it had "the
highest priced, and probably the most talented picket line ever thrown around a little radio
station by a large and powerful union." It said
the picketers "are not and never have been our
employes" but were "employes of a big corporation located in Columbus, Ohio, from whom
we bought just the physical equipment of this
station and nothing else." It added that the
station had a right to run its business in its
own way as long as it complied with all laws
and contractual obligations. WOL has insisted
from the beginning that it was under no contractual relationship with the unions because
of their Peoples contracts.
The union disc denied Mr. Dillon's statement that they were on strike, claiming the
employes were fired without notice. It insisted
the employes had been notified before the
ownership change there would be "no wholesale
layoffs" and the employes had felt there was
no need to look for other jobs.
First conversations looking toward settlement were held during a Monday dinner at
which all parties were guests of John S. Hayes,
president of WTOP Inc. The conversations, described by both sides as amiable, were continued Wednesday. WOL and union spokesmen
agreed the picketing and bickering were leading to injury to both parties. WOL conceded
it had felt the impact of union contacts with
advertisers and agencies, a campaign it referred
to as a "boycott."
NLRB

Orders

Vote

at ABC

ELECTION to decide if a group of clerical
and other employes of ABC in Los Angeles and
Hollywood desire to be represented by NABET
(CIO) has been ordered by National Labor
Relations Board, affirming a hearing officer's
decision.
Broadcasting

• Telecasting
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RCA

VHF

25

tef
WfiOO

KW

out

through

Air-cooled

throughout,

this

2 5-KW equipment is your answer for
an economical high-power VHF
plant. Add up these technical and
money-saving advantages:
•RCA's "25-KW" operates entirely
without water pumps, water interlocks,
tanks or plumbing (lower installation and
maintenance expense for you).
•RCA's "25-KW" uses the lowest priced
P. A. tubes of any high-power VHF equipment (aural and visual amplifiers employ
the "proved-in" RCA-5762 — suggested
price, only $195 each). You save on tube
replacements. You save on tube inventory!
• RCA's "25-KW"— with its modern
"rollback" doors — eliminates door-swing
space and saves you money by reduction of
costly floor area. (Yes — and RCA 2 5-KW
cubicles are small enough to move through
standard doorways, and in and out of
standard elevators).
• IMPORTANT: This 2 5-KW VHF can be
operated from 10 to 25 kilowatts (to remain
within FCC Regulations for 100 KW ERP,
if you operate "low band").
RCA 2 5-KW VHF transmitters and power
amplifiers are being shipped to TV Stations regularly. For a delivery estimate and
technical information, call your RCA
Broadcast Sales Representative.

Low-cost RCA-5762 P. A. triode— "proved-in" in
more than 8 years of service in TV, FM, communications, and industrial operations. Readily available at your RCA Tube Distributor.

!

• Summary
radio

• What's

of merchandising

stations

right and

and

networks.

wrong

paperman's criticism.

URGING

TV DOUBLE

services

with
Page

Page

radio

provided

by

88.

news:

A

news-

94.

STANDARD

WEWS

(TV) Cleveland is in a market already nearly saturated with television sets
(810,361 as of the Nov. 23 Telestatus report
in B»T), but the station has launched a
campaign to build still more circulation.
What WEWS is setting out to do is to
encourage people to buy a second tv set.
The station regularly telecasts spot announcements like the two illustrated at the right,
using the imaginary before-and-after theme.
There's evidence that WEWS is riding
what might become a trend. According to
the station, the Cleveland Electric Illuminating Co. says that in the Shaker HeightsUniversity Heights-Beechwood Village area,
one of the high-income sections of the city,
no fewer than 12.6% of tv homes have two
or more television sets each.
The move to stimulate multi-set homes has
successful precedents in the broadcasting industry. Several years ago Radio-ElectronicsTv Mfrs. Assn. conducted a successful radioin-every-room drive that was credited with
boosting radio set sales and listening.
The idea developed in RETMA's Advertising Committee. A campaign format was
worked out by manufacturers, and broadcasters quickly joined in reminding the public that many programs are available at any
given moment and members of a family
have varying listening tastes.
In the case of television, post-freeze expansion inthe number of stations on the air
and the number of programs available has
created interest among individual manufacturers in stimulating second-set sales. Thus
far the set factories have spread the idea on
their own initiative but RETMA has considered the multi-television set matter informally.

Broadcasting

• Telecasting

As telop above is shown, announcer says:
"Here's a new tv set designed for families who want to watch two programs at
the same time. Only trouble is— it's never
been invented. If tv tastes vary in your

Announcer's copy accompanying telop
above is: "Here's what one family did one
night when the kids wanted to watch a
western and Mom and Dad wanted to
catch one of their favorite programs. It

family, the real way to solve the problem
is . . ." With appearance of telop above,
he continues. "Become a two-set family.
More families are doing it every day,
and doubling their tv enjoyment."

doesn't really solve the problem. A good
way to solve it is . . ." With telop above
he adds: ". . . to become a two-set family.
Many families are doing just that, and
doubling their tv enjoyment."
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WHAT

MERCHANDISING

—%

RADIO STATION

—%
MERCHANDISING-PROMOTION

from
* Per Cent Of
Responding
Stations
That Offer
Some Services
(1,527)
92
95%

radio

stations

MORE

than 1,500 radio stations offer some

type of merchandising or promotional service to their advertisers, according to a survey
conducted in the spring of this year by
Kenyon & Eckhardt.
Full results of the survey — the first of this
type ever to be made for radio — show the
findings of Kenyon & Eckhardt's questionnaires sent to roughly 2,400 of the nation's
radio stations selling commercial time. Published in the special Part II of this issue, the
results show the merchandising support each
station offers its advertisers, together with
information on whether the service is provided free, is charged for, is contingent on
a minimum purchase of station time, or is.
limited to local advertisers only or network
advertisers only.
The idea of conducting a survey of station
merchandising to benefit advertisers and
agencies who are concerned with all ways of
maximizing advertising effectiveness, was
proposed by Hal Davis, Kenyon & Eckhardt
vice president in charge of merchandising
and promotion.
Publication arrangements were made with
B«T, after which a questionnaire was prepared and sent to the field by Kenyon &
Eckhardt's research department, under the
direction of G. Maxwell Ule, vice president
and director of research. Mr. Ule's staff
also tabulated the replies from each station
and prepared the summary table which accompanies this article.
Questionnaires were mailed on May 15,
1953, to all U. S. commercial stations. Follow-up letters and questionnaires went out
a month later. "Overall response was high,"
Mr. Ule said. Approximately 65% of all
commercial radio stations cooperated.
In a summary of findings for all stations,
(Continued on Page 90)
Page 88

•

November 30, 1953

TRADE CALLS
Solicit and/or Place Displays
Store Checks
Solicit Tie-in Advertising
TRADE MAILINGS
Letter
Post Card
Broadside
Merchandising Bulletin

76
80

42

91
85
43
71
19

39
50
49
44
44
43
45
50

76
90

ADVERTISING SUPPORT
Newspaper Tie-in Ads
Lobby Windows
Billboards
Car Cards

57
14
21

ON-THE-AIR SUPPORT
Give Away Prizes
Product Mentions
Tune-in Announcements
Client Participation in Special
Program
Recorded Personality Interview
Plugging Client's Product
OTHER SUPPORT
Aid Client Representative in
Product Distribution
Merchandising
Plan Offering
Preferred Displays

* Per Cent Of
Stations
Offering
Service For
Which A
Minimum
Purchase Of
Air Time Is
Required

96
93
58
58
61
83
65

81

SUMMARY

* Per Cent Of
Stations * Per Cent Of
Offering Stations
Service For
Offering
Which Both Service That
Network And
Charge The
Local
Advertiser
Advertisers For This
Are Eligible Service
64
58
61

6
6
4

60
62
60
61

19
20
29
13
16

51

60
51
50
59

13
7
10

38
28

63
60
62

36

32
35

12
3
2

55

9

59

11

37
29

2

27
59 specified
des stations that did not respond to the
(*) The 100 per cent base inclu
46
47

HOW TO READ THIS TABLE: m the first
column, the entry of 95% for trade calls
indicates that 95% of the 1.527 stations reporting at least one merchandising service
will make some
calls on the trade.
The entry of
92%, immediately below the
first entry, shows
that 92% of these
1,5 2 7 stations
will solicit and/or
place displays.
In the second
column, the first
entry, cates
42%,
that ofindiall
Mr. Ule
stations which
report they solicit and/or place displays,
42% require minimum purchase of time.
In the third column, the first entry, 64%,

c

4

means that 64% of the stationsquestion
which report they solicit and/or place displays make
this service available to both network and
localized advertisers. Remaining 36% are
those stations
which make the
service available
to either local
vertisersadonly,
network advertisers only, or did
not specify which
type of advertiser
is eligible
to receive the service.
In the last colentry, 6%,
means
umn, the
first

]yjR jJavis

that 6% of the
stations that report they solicit and/ or place
displays
service. will charge the advertiser for this
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AIDS

ARE

AVAILABLE

KENYON
from

what

& ECKHARDT

has surveyed

merchandising services they supply. The results are summarized on the opposite page and presented in detail in Part II of

this issue. As a companion
chandising services appears

radio

is a sequel to one

made

piece, a report on radio network meron this page. The K&E
radio survey

in television which

B»T last Aug. 31 and fully presented
Marketbook for 1953-54.

networks

U.S. radio stations to find out

was

summarized

in the Telecasting

in

Yearbook-

As B»T has pointed out before, the quantity of merchandising
that stations and networks should supply is a matter of controversy
THE

nation's four nationwide radio networks have historically been among the most
active merchandisers in the media field but
the special techniques they have developed
follow diversified patterns.
Information furnished B»T by the networks presents in considerable detail the
basic theories behind their merchandising
and promotion services. This material was
collected in connection with the extensive
survey of radio station merchandising conducted by Kenyon & Eckhardt (see article
opposite page and special K&E merchandising supplement).
In reviewing its promotion and merchandising activity, ABC told B»T that local stations are the basic source of campaigns. The
network's function, it feels, is to build audiences. Affiliates are supplied with promotional aids. All the activities add up to one
goal — purchase of the product or service
advertised.
CBS

Radio believes that "program promotion is merchandising." In seeking to
build maximum audiences for clients the
network offers a series of services to fit
the specific needs of individual advertisers.
CBS Radio is careful to see that its services
are cooperative with station services, and
not competitive.
Mutual

has been paying special merchandising attention to the food and drug
field. It has staged a number of concentrated campaigns, working on the theory
that every day can't be sale day. The special campaigns have included such activities as "Wife Week" and "Western Week."
NBC Radio seeks flexibility. Feeling
that only a nationwide network is geared
to handle national merchandising, the network has set up a dozen field offices. First,
the special needs of each client are analyzed.
Then the field facilities are called on to
Broadcasting

Telecasting

in which

B»T has taken no part, except to adhere

to its position that

merchandising should not be used as a rate-cutting device. However controversial, the merchandising question will not go away
if it is ignored.

B»T is publishing

the K&E

survey,

as compiled

and edited by K & E, as a service to readers.
join the campaigns. Field men are given
extensive merchandising aids and special
programs are worked up for affiliates. The
field men make trade calls, presentations,

station depending on facilities available,
size of staff and budget.
The merchandising function of ABC is
to build audience for its radio programs.

spot checks, attitude surveys and enlist affiliate cooperation.

The publicity staff devotes its entire facilities to this task, using daily news reports
and direct teletype service to newspaper
radio editors and columnists; feature story
material for newspapers, national magazines
and trade publications; national radio photo
service, and exploitation of talent through
personal appearances, special tie-ins with
non-competing merchandising events, and
other means.
Announcements promoting programs are
regularly scheduled on network sustaining
programs. ABC-owned stations in New
York, Chicago, Detroit, Los Angeles and
San Francisco schedule similar on-the-air
promotion locally and advertise network
programs in local newspapers. Local merchandising activity is at the stations' discretion.

Following are statements of merchandising and promotion services as supplied
to B»T by the networks in connection with
the Kenyon & Eckhardt survey:
ABC:

Importance of merchandising radio

advertisers' products to the local distributors and dealers as well as to the public is
given full recognition by ABC. The network recognizes also that the basic source
of such merchandising and promotion must
be the local stations inasmuch as listening
nity.
habits are developed in the local commuThe purpose of the advertiser's program
must be fulfilled in the community — that
is, the purchase of the product or service
advertised. The affiliate's merchandising
work is made easier by ABC. The network
supplies promotion and publicity material
including audience promotion kits containing newspaper ad mats, program announcement copy, photographs, picture mats, publicity releases, suggested letters to dealers
and mats for dealer postcards.
Affiliates themselves decide to what extent they use the materials supplied and
the additional services they develop. These
are matters to be decided by the individual

CBS RADIO believes that the most valuable supplementary service any network
can perform for a client is the building of
maximum audiences for his programs.
That's because program promotion is
merchandising. For the first merchandising
requirement for any advertising is that it
be the best possible advertising . . . reaching the greatest number of customers and

prospects
In the. last nine months, CBS Radio has
(Continued on Page 90)
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STATION

MERCHANDISING

(Continued from Page 88)

Mr. Ule listed the following to be the most
significant:
1. Sixty-four per cent of all U. S. commercial radio stations (1,527 stations) reported some merchandising or promotional
services. The remaining 36% either had
no such services or did not reply to the
questionnaire.
2. Of these 1,527 stations supplying some
merchandising and promotion, 95% do some
trade calls, which include soliciting and
placing of displays, store checks, and soliciting tie-in advertising; 91% offer trade mailings, including letters, post cards, broadsides, and merchandising bulletins; 90%
support client advertising by use of newspaper tie-in ads, lobby windows, billboards,
or car cards; 96% have some on the air support, such as give away prizes, product mentions, and tune-in announcements.
3. Of the same 1,527 stations, 81% will
help a client representative in local problems of distribution, and 27% have a merchandising plan whereby certain outlets will
give preferred space to client display material.

NETWORK

MERCHANDISING

(Continued from Page 89)
averaged 22 out of Nielsen's "Top 29 Programs." These popular attractions had the
powerful support of what we consider the
most resourceful, effective program promotion in radio.
To supplement this basic merchandising
and audience-building activity, CBS Radio
also performs many additional services to
fit individual advertisers' specific needs.
Obviously, our clients' own merchandising activities vary greatly, and their needs
for added help vary even more. Our experience indicates that network merchandising help is most useful where it is carefully
tailored to the clients' special product and
distribution requirements. Thus our services
are supplementary and cooperative — never
competitive — with our advertisers' existing
activities.
Among the merchandising aids available
to CBS Radio advertisers are: dealer letters from CBS Radio stars; dealer letters
from network sales executives; special sales
brochures for clients' sales staff; closed circuit broadcasts; window streamers and
counter cards; general mailings to various
trade groups; a monthly advertising campaign in food and drug publications.
Added to this, virtually all CBS Radio
stations perform one or more of these same
merchandising services. (In the past 12
months 42 of our affiliates have added
special merchandising staffs totalling 81
people to their regular payrolls.)
These principal merchandising aids — by
network and station — are the ones that
have proved most flexible in dovetailing with our clients' own merchandising
activities. They have proved to be the most
efficient way to reach out to a vast distribution economy that numbers, in food and
drug stores alone, more than 600,000 outlets. And they are provided by a merchanPage 90
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dising staff that devotes its entire attention
to a radio schedule of programs and advertisers.
MBS

has been expanding its radio merchandising activity as promotional needs
demand, with present efforts concentrated
on the food and drug field.
After consulting experts in food merchandising, Mutual decided that media
should follow regular cycles instead of trying to conduct "sales" every day in the
week. After checking effectiveness of
shorter campaigns it was decided that twoweek promotions were the most effective.

Four years ago Mutual started its merchandising tests and quickly signed stores
in seven cities. This experience at the retail
level provided invaluable background for
the successful projects conducted since that
time.
In early 1953 "Wife Week" was conducted in 5,000 IGA food stores, pouring
vast announcement and program circulation into the campaign. It included many
more stations than a 1952 promotion, "Look
Mom — It's a Picnic." Station reaction was
enthusiastic, with requests for a repeat.
WEAN and Providence, R. I., were selected
as the station and model city for full-scale
promotion.
Activities at WEAN included announcements, jingles, special shows, street interERRATA
AFTER Part II of this issue had gone to
press, K & E discovered several errors in
the tabulation. They are listed below. For
explanation of symbols, see Part II.
Montgomery, Ala., WCOV: Should be
*000 in "Demonstrations" and columns "Recorded Personality" under "On-The-Air SupWilmington, Del., WDEL: Should be *000
in "Store Checks" and "Solicit Tie-Ins" columns under "Trade Calls" and in "Recorded
Personality" column under "On-The-Air Support."
Lakeland, Fla., WONN: Should be *NX$
in "Product Bulletins" column under "Trade
West Palm Beach, Fla., WJNO: Should be
Mailings."
*000port."
in "Client Participation" column under
"On-The-Air Support."
Benton Harbor, Mich., WHFB: Should be
*000 in "Product Bulletins" column under
"Trade Mailings" and in "Client Participation" column under "On-The-Air Support."
Asheville, N. C, WSKY: Should be *000
in "Client Participation" column under "OnThe-Air Support."
Minot, N. D., KLPM: Should be *000
in "Client Participation" column under "OnThe-Air Support."
Coatesville, Pa., WCOJ: Should be *00$
in "Letters" column under "Trade Mailings."
Philadelphia, Pa., WPEN: Inadvertently
omitted from K & E compilation. The symbol *NB# should appear in all columns except those under "Advertising Support"
where symbols *YB# should appear in
"Newspaper Tie-In Advertising" and "Lobby
and Window Display" columns and *YX#
should appear in "Billboards" and "Car
Cards" columns.

views, giveaway items, letter contest, displays, movie trailer. IGA delivered cooperation of wholesalers and stores; aided
in displays; distributed bag stuff ers; bought
extra programs; used newspaper tie-ins;
held store meetings, and issued bulletins.
And IGA "sold and delivered to stores
five times their normal weekly supply of
all 10 MBS featured grocery brands."
Reaction of the public was good, store
sales jumped and the model-city technique
was considered successful in this large
metropolitan area.
Last May Mutual wound up its third
annual Western Week with results described
as highly encouraging. The week was
launched with a movie tieup, starting with
world premiere of Paramount's "Pony Express." Picture talent appeared on local
MBS outlets.
The

week

included 150 network announcements, rodeo
a
quiz, local tie-ins including posters distributed by Dell, Bantam
Books, Paramount, Kroger groceries and
American Library Assn. Press material included special material and a western girl
contest. Foldout brochures went to all stations, clients, agencies and "tie-in" concerns, along with kits. Ad mats were sent
to stations as well as posters, streamers and
movie trailers. Individual stations worked
out their own versions.
Kroger stores ran a western round-up of
brands. Kroger permits each division to
participate as it desires, but most of them
took part, offering complete cooperation.
NBC: For advertisers using the NBC radio
network, the NBC Merchandising Dept.
offers a flexible service geared to assisting
sponsors with their sales problems on a national basis.
Briefly, the NBC

plan is based upon a

close analysis of a client's particular needs
before any merchandising work is scheduled. Once it has been established in what
manner NBC can be most helpful, the network's merchandising field staff is alerted
by way of a merchandising request which
outlines, in detail, the work to be done.
Upon receipt of the merchandising request, the network's field organization, consisting of 12 merchandising district supervisors, begins its work on the assignment.
These men are available to assist and implement the efforts of the advertiser's sales
organization, including spot checks and attitude surveys. In addition, they contact the
affiliated stations to secure local cooperation on behalf of the advertiser.
Special display materials including counter
cards, over the wire banners, window
streamers complete with product identification plus special mailings are available at
cost to NBC network radio advertisers.
Nearly two years ago NBC started a
program designed to build "the finest merchandising service possible." Convinced
that only a network has the means available to build a truly effective service in the
markets of all its affiliates, the network divided the nation into 12 districts. A merchandising supervisor was assigned to each
district to serve as consultant.
Each supervisor contacts the trade, trains
(Continued on Page 104)
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Broadcasters have quickly realized the
advantages of remote control of transmitters
both in more effective transmitter and
studio location and in more efficient utilization of station personnel. Yet, many do not
fully realize the great differences in the
systems now on the market. Here are the big
differences that have made the RUST System by far the choice of more broadcasters
than all other systems combined:

RUST

LEADERSHIP
First, in development . . .
first on the market . . . first in use.
First to meet all FCC requirements.
RUST RELIABILITY
Proven by over three years of field
testing. More than 100 RustSystems
now in operation.
RUST ECONOMY
The Rust System provides for the control
functions
need — you
don't haveThis
to
buy you
unnecessary
equipment.
"Tailored to the installation" feature
saves you money.

RUSTLeading
—
The
Remote Control System

RUST VERSATILITY
The Rust System is readily adapted to almost any
remote control requirement, any transmitter,
two transmitters at once. Designed to provide for
both your present and future needs.

I
I

RUST QUALITY
A look inside Rust System units
will quickly convince you of Rust
quality — quality in components and
workmanship is a big reason for
Rust dependability.

RUST SERVICE
The Rust organization stands behind
every Rust System. Our interest in your
satisfaction goes beyond the
year's guarantee.

I

RUST DELIVERY
No delivery delays with
Rust . . . this means that you
can start saving sooner.

These are the things that already have made the Rust System the logical choice
of the great majority of broadcasters who have taken advantage of remote
control. Write, wire or phone for further details.

the

rust

industrial
608 WILLOW STREET
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company,

inc.

MANCHESTER, N. H
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If

you

haven't

yet

looked

into

The

MBSunday

this

Plan

for

1954

ou

may

Extension

be

missing

of Mutual's

week-night

(outselling all other network
Sunday

(when

we outdraw

3 all-time mystery

favorites

(with an aggregate

45 years

Multi -Message

plans combined)

all other networks

4:00

behind

5:00

in a 3-hour

block of proven

programming. . .offering unprecedented opportunity for
multi-message

selling in '54.

Plan

to 4-7 pm
in audience).

4:30 Nick Carter
4:55 News

established

this:

Counterspy

of solid sales performance
them)

all

The

5:30 True
6:00

Shadow

This is just one example of
how The PLUS Network has

Detective

Bulldog

geared its 48-state reach to

Drummond

the practical sales problems

6:25 News
6:30 Squad

of 1954. Day or night, all
week long, we can bring new

Room

flexibility, efficiency, and
economy into the right focus
for your needs. Look here:

Full-minute

messages

available, plus open and close

billboards. . . costs-per-message

as low as $2,000

(including time, talent, agency commission) . . . homesper-week

as high as 5,684,000

as low as $1.06 — result: mass
Evening

. . . costs-per-thousand
audiences

at Top Ten

levels, delivered at half the cost or less !
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What's

Right

and

Wrong

By Jim

with

Radio

News

Reed

The author is executive editor of the Topeka
(Kan.) Daily Capital, a property of Capper
Publications Inc., which also owns WIBWAM-TV Topeka and KCKN Kansas City. The
article is an adaptation of a speech he
made in Lawrence, Kan., Nov. 13 at the
annual news clinic of the Kansas Assn. of
Radio Broadcasters and the William Allen
White School of Journalism of Kansas U.
Though the editors of B*T do not agree with all of Mr. Reed's
conclusions, they believe his advice in general is sound.

RADIO newscasting has come a long way
from the days of the carbon microphone and
newscasters like Floyd Gibbons and Graham
McNamee.
In those days, newspaper publishers,
through their influence with the press associations, managed to block the sale of news
service to radio stations. That sent the networks and some stations into the business
of gathering news for themselves. And
many stations made hookups with newspapers to save forming a staff to cover the
local area.
Stations without newspaper tieups usually
searched the daily newspapers for material
for newscasts. The items they wanted were
clipped out of the papers, and checked for
details by telephone or telegram. It was a
costly operation, but it produced many surprising results.
When radio and newspaper publishers
finally made peace a few years later, and the
press associations began selling news service
to the radio stations and networks, life was
a little less hectic.
Radio news really came of age with its
coverage of World War II. Newspapers
and press association reporters produced a
volume of war news and did an outstanding
job, but radio provided the real drama.
Who can ever forget the recorded broadcast of George Hicks from aboard an Allied
naval flagship crossing the English Channel
during the Normandy invasion?
Radio news scored several "beats," and
many newspapers printed the stories with
due credit.
Radio newscasts have continued to improve— and newspaper circulation figures
have continued to increase. And to me, this
isn't at all surprising. Newspapers and radio are not competitors — they're partners.
They serve different purposes. They offer
Page 94
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entirely different services. Each
eminent inits own field.

is pre-

Radio has practically eliminated the need
or demand for "extras." You can flash a
bulletin to your listeners long before we can
set type, make up pages, cast plates and roll
newspapers off the press.
That's your long suit — bulletins, headlines
of the news, so to speak.
By contrast, newspapers deliver a permanent record into your homes. You have to
be there to catch radio news. You can read
the newspaper at your convenience.
I don't
the place
are going
ness.

believe that radio will in time take
of newspapers or that newspapers
to run radio stations out of busiBoth are here to stay.

Now that we're agreed newspapers and
radio stations can live side by side and prosper, and that neither can do the other's job,
let's get down to brass tacks on radio news.
Fifty Opinions
I recently wrote to 50 men to ask what
they thought about the quality of radio news
in the Kansas area. I wrote to advertising
agencies who buy newscasts, to newspaper
editors and men who own and operate both
newspapers and radio stations, to men who
teach radio and journalism.
I have permission to use the names of
practically all of the men I have contacted,
but to eliminate the possibility of hard feelings or misunderstandings, I will not use
the names.
The advertising manager of a large manufacturing plant said:
"I don't think there is anything seriously
wrong with radio newscasting. It is, perhaps, more difficult to measure actual results
of radio newscasts than some other vehicles,
but careful studies of sales curves should at
We use radio
least indicate effectiveness.

news in several markets and we believe its
effectiveness warrants further expansion of
that schedule.
"It is contrary to station policy in many
cases to permit the newscaster to handle the
client's commercials. This, in my opinion, is
wrong. I believe the newscaster's endorsement of his sponsor's products is important,
and there is less chance of inattention on the
part of the listener during the commercial
period if the commercial is handled by the
A timebuyer for a large advertising
newscaster."
agency, who buys a lot of radio time in the
Kansas area, said:
"We find that radio newscasts in many
instances are still an excellent advertising
vehicle. In strong tv markets, where overall
radio ratings have shown their largest decreases, newscasts are the radio programs
that seem to hold up the best. The answer,
perhaps, is the fact that radio still remains
the most flexible medium. . . .
"Probably the biggest complaint I have
against radio newscasts is this: The powerful, metropolitan stations with good news
departments frequently put too much of
their emphasis on purely local news that is
not of real interest to their entire listening
audience. Local stations, with limited news
staffs, frequently put too much of their emphasis on purely national and world news.
It occurs to me that the one thing a local
station can do, that its outside competition
cannot touch, is to lean heavily on news of
a purely local nature . . . news that would
not be of sufficient value or interest for coverage from the outside. On the other hand,
it occurs to me that some of the larger stations could increase the effectiveness of their
statewide coverage by trimming their purely
local news and increasing their area of reIt's about
time for a little humor, so I
gional coverage."
Broadcasting
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Complete

Coverage:

Your

Television

Advertisers who want complete national coverage are looking into the 487 markets beyond TV
. . . areas in which the Keystone network can and
does deliver the message effectively. Here is a
potential market of millions that is inaccessible
to television scheduling, yet can hardly be dismissed as an audience for your story. Here is vast
buying power— available to you as a natural supplement toTV campaigning— all or any of almost
• write,

wire

or

phone

and

Keystone!

700 stations. Television plus the Keystone network carries your message all the way. Television phis the Keystone network gives you
complete coverage. Television phis the Keystone
network reaches 487 rich markets that are
"blacked

out" without

Keystone.

Before you

"wrap it up"— find out more about the Voice of
Hometown and Rural America, and how it can
put muscles in your message.
COMPLETE

for

Schedule

MARKET

INFORMATION

AND

RATES

!

N
CHICAGO
1H W.Washington St.
STate 2 6303

NEW YORK
580 Fifth Avenue
PLaza 71460

INTAKE YOUR CHOICE
A handful of stations or the network . . .
a minute or a full hour . . . it's up to
you, your needs.
MORE FOR YOUR DOLLAR
No premium cost for individualized programming. Network coverage for less
than "spot" cost for same stations.
^ONE ORDER DOES THE JOB
All bookkeeping and details are done
by KEYSTONE, yet the best time and
place are chosen for you.
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LOS ANGELES
1330Wilshire Blvd.
OUnkirk 3-2910
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WRITING

1 — Keep sentences short. Tests show reading and
becomes hard when sentences average much more
words.
2—

Prefer the simple to the complex.

listening
than 20

This applies to sentence

structure and choice of words. Write "try to find out" in preference to "endeavor to ascertain."
3 — Prefer the familiar word. If the listener doesn't understand the words you use he is likely to miss your meaning.
4 — Avoid

unnecessary

words.

Make

every

word

carry its

weight. Don't use 24 words if 12 words will tell the story.
5 — Put action in your verbs. Active verbs put life in writing.
Say, "We aim to write clearly" rather than, "Clarity in composition isour intention."
6 — Write as you talk. Don't lapse into a stuffy jargon that
has little relation to the way people talk face-to-face.
7 — Use terms your listener can picture. Prefer concrete terms
that relate what you are writing to your listener's experience.
8 — Translate jargon. Every trade and profession has its
special language. Your job as a radio writer is to translate
these dry, special terms into lively everyday English.
9 — Make
10 — Write
complexity.
Actually the
who can say

full use of variety. Avoid

stilted patterns of writing.

to express, not impress.
Don't show off with
Make yourself clear with simple, direct writing.
writer who makes the best impression is the one
complex things simply.

quote a couple of sentences from a long-time
Kansas newspaperman:

repeated, so we never know
he said.

"I have no opinions on radio expressible
in public. I'm one of those unrealistic, reactionary newspapermen who hope that if I

"It goes without saying that many newscasters are not sufficiently familiar with the
run of news to know the relative importance
of certain news items. Some of them have
trouble with names and places, and in many
cases with the English language itself.

don't pay any attention to radio it will just
go away. Seriously radio is a fine entertainment medium interrupted by lousy commercials— a fast news medium which requires
verification by the printed page . . . and
it has provided an impetus to newspapers.
So radio is useful after all."
This comment comes from a man who
publishes a daily newspaper and also manages a radio station:

exactly what

"The average newscaster takes his news
direct from the wire and too often wire news
isn't properly edited for the public."
These observations come from a longtime newspaperman — and a good one:

"One weakness is that newscasters cannot take sufficient time to elaborate. Listeners frequently catch only part of a sentence
or paragraph and hence do not understand
the full import of the news item. And there

"Too many broadcasters have no general
information and therefore are handicapped
in broadcasting news. They are limited to
the manuscript before them. If a glaring
error is made with respect to anything historical and geographical, they broadcast the
error. Too many of them are not prepared
through education or the accumulation of
information to do what they set out to do —
give the listeners correct information. They
do not correct errors, because they do not
know they are errors.

isn't any way one can ask to have the item

"Another thing that knocks me down is

"It seems to me on the whole, that radio
newscasters do a pretty good job of giving
the highlights of the news on a spot news
basis. They are the best medium for spot
coverage.

the constant repetition in a news story.
There is so much detailed information repeated that I sometimes wonder if broadcasters are not merely trying to fill in the
time. I do not think it is necessary to give
complete details every time a news item is
broadcast. The newscaster should take into
consideration the extreme probability that
those listening are fully aware of the prelimThis man has been the source of a lot of
inary facts."
news for
newscasters. Here is his opinion:
"A good many newscasters seem to pay
far more attention to voice and intonation
than they do to the sense of the story. I
think this is probably due, in large part, to
lack of preparation. They actually don't
know what the point of the story is— someone just hands them a piece of paper and
they read the words aloud."
Here's a comment from another newspaper editor:
"Darned if I can think of anything that's
wrong with radio newscasting, really, except
that . . . folks now are switching it off to
turn on television newscasting, and I can
think of some things wrong with tv newscasting." So, take a bow, gentlemen.
A man who heads a college radio and
journalism
newscasting:department has this to say about
Special Vocabulary
"Much of the vocabulary used by newscasters isunderstandable when read but not
readily understood by listeners. Just why
this is true, I am not quite sure. After 30
years or more of listening to newscasting,
I'm inclined to believe that there is still too
much radio copy written newspaper style
and not for delivery by a newscaster. . . .
"One of my pet peeves is that many radio
newsmen use such figures as $9,492,498.98.
Sometimes they pursue the digits down to
the last eight cents. By the time newscasters
get through reeling off, the listener remembers the 984 and forgets the nine million
dollars. Unless a newscaster is deliberately
trying to impress the listener with the large
amount of money or sum being given, I
should think it would be far better to deal
man who heads a college jourapproximations."
in Another
nalism and radio school said:
"My frank opinion regarding radio news
is that it really can only touch the surface;
in other words, a radio newscast consists of
a series of brief summaries or 'headlines.'
To my mind this puts a premium on contransitions
or logical
This tinuitynext
criticism
couldin the
alsonewscast."
apply to
newspaper reporting:
"Radio newscasting isn't real reporting.
We are drifting into an era of paper journalism of handouts, platitudes, evasions and
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generalities.
"An example of the thing I'm talking
about is the recent alleged story on the
Chrysler shut-down. Nobody on the air — >
or in the press — really ran that thing down
and got a revealing story. It seems to me
quite significant that 25,000 men were laid
off in one key industry. And I am not satisfied that it was because of a shortage in trim
materials. I think that's horse feathers. Why
Broadcasting
• Telecasting

didn't somebody interview a Chrysler executive?
"What's the matter? Are our news agencies afraid to tell the American people that
there's a slowdown? Afraid they can't stand
the shock? Since when did we reporters
get to be an official featherbed for anybody?

FOR

QUICK

STARTS

WITHOUT

"I may be unnecessarily alarmed, but I
don't think there is much independent,
aggressive reporting these days — not the
kind that lets the chips fall where they may.
"Many newspapers are to blame, too. But
the newscasters have a chance to give us
sharp and healthy competition that would
jolt us out of a rut. They could beat us time
and again on releases. But they're as bad as
we are, or worse. They just pick up our
crumbs."
Another frank comment

comes from a

NEW

3-SPEED

TURNTABLE

PROVIDES

GUARANTEED TIMING FOR "DUBBING"
AND ON-THE-AIR, BROADCASTING

well-known Kansas radio and newspaperman.

Reaching stable speed— less than
Y2 revolution
33V3—
in
minimum
time,at this
newly
designed turntable provides
quick start from motor switch
without overshooting. Successor
to the 2-speed model 524, the
Fairchild 530 is equipped with
integral 3-speed drive, all three
speeds synchronous. Ideal for
"dubbing" operations, on-the-air
broadcasting and laboratory
applications, the 530 provides
guaranteed accurate timing at
all speeds, is virtually free of
rumble and vibration. More than
300 already in use!

He says the only qualification for a newscaster seems to be that of possessing a sugarcoated voice and of not tripping on the pronunciation ofbig names.
"All the newscasters I have listened to in
Kansas simply read the news, and with few
exceptions it is straight out of the AP or UP
report. They usually show no news judgment in selecting the items they feature and
never take advantage of the limitless opportunities torewrite the wire stuff for improvement."
This next man, who has worked closely
with both radio newsmen and reporters, says
his main gripe is the great amount of repetition that comes on the various newscasts
throughout the day.

rartftM 20&C

Pain in the Neck
WITH THE
"This is perhaps just about as unavoidable
as duplicate news in a several edition newspaper, but is a pain in the neck to listeners.
"Another thing I don't like is national
news on one newscast and local on another.
If there is a good local story, I don't think
it should be withheld for a specific 'local
broadcast' period.
"I think newspapermen could learn something from the radio men in briefer writing.

FAIRCHILD 205. "As demonstrated by chart
at right, this unit provides matching equalization curves for various types of lateral
and vertical records and transcriptions, in
accordance with NAB standards.

VI

QmIL turret head holdsTW,
moving coil cartridges .. .

"I have no particular complaints against
radio newscasting. In fact, I think it is rather
remarkably well done. Some individual
newscasters obviously do a better job than
others. But except for the smallest stations,
the reports I listen to are competent, objective, and as comprehensive as time will
allow."
So, you see, you fellows don't have too
much to worry about.
The only comment this editor made was
that if he were in the radio business exclusively, he would seek ways and means of
putting more local news on the air.
It is interesting to note here, that this
little survey proves to me that stations in
southeast Kansas apparently are doing a
pretty good job. At least the comment from
persons contacted in that area is less critical
than comment from other areas.
This comment is fairly typical. This man
Broadcasting

• Telecasting

The simplicity of this 3-in-l Turret Head
obsoletes multiple arms, equalizers and
throwover switch. Use only one Fairchild
Turret Head Arm, it mounts up to three
Fairchild Miniature Moving Coil Cartridges at one time— ready for instant selection at the turn of a knob, which also sets
correct stylus pressure. All critical adjustments, usually inherent in viscous damped
arms, have been eliminated in the current
Fairchild 201-B. A completely redesigned
base assembly with a new method of- pivoting now incorporates automatic temperature control.

1"

"During my experience as the 'source' of
much news, I was happy to learn that I
could trust the radio people to keep a confidence the same as newspapermen."
This comes from a friend of radio, although he is a newspaper publisher:
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To

make

a

long

story

Look, we've been hollering all over the place about

short

BROADCASTING

YEARBOOK.
Now the bell tolls and close! Dec. 15th's the absolute, final
deadline for copy; your copy and that of any other wide-awake man or
woman
radio

in Radio.
if you're
The

Remember

we said, and

not in BROADCASTING
hundreds

of radio

in BROADCASTING

said, and

said— "you're

YEARBOOK"?

advertisers

who

YEARBOOK,

are

are going to be

up to their hips for the year 1954 in the greatest,
most fruitful and dominant medium in the
broadcast

industry ; a book

as close to and

as

necessary as the telephone to everyone who's anyone
day after day in the radio industry. Remember—
it's the last call for the single most profit-making
advertising investment you can make for 1954.

call, write, or wire now—
BROADCASTING
1735 DeSales
Washington

YEARBOOK

St., NW
6, D. C.

ME

8-1022

not in

.

says that most newscasters tend to read items
about the bombing of Pearl Harbor and a
two-bit blaze in Shantytown with the same
emphasis and same amount of detail. This
is probably due, he believes, to the fact that
they lack local news staffs or that the newscaster isan announcer and not a news man.
They emphasize national and foreign news
which comes to them neatly packaged off
the wires.
"Probably the answer is for radio stations
to find themselves some part of a news staff,
including at least one leg man. Show a little
enterprise and imagination, shoot for some
on-the-spot, I-saw-it stuff, try really to edit
the wire copy, and where possible introduce
at least one local tape-recorded sequence
but without all the hemming and hawing that
normally marks such efforts."
I have given you the gist of various comments. Now let's quickly summarize some
of the principal points made by the 50 men
whose opinions I solicited.
• Agency timebuyers seem to prefer that
the newscaster handle clients' commercials.
• Balanced newscasts are important. Small
stations should have more local news, larger
stations should have more area, regional, and
national news.
• You should take more advantage of
radio's speed for fast reporting.
• Strive for accuracy in reporting local
news. There seems to be a tendency now for
radio listeners to telephone the newspapers
for verification of radio reports.
• Hire newsmen rather than announcers.
• News needs editing for radio.
• Newscasters should be well informed

Je

keep
/

it under
\

• Don't edit your news with your voice.
• Rewrite news copy and use a careful
selection of words. Some words are quite
readable, but are not good for listening.
• Consider changing the time of your
newscasts, so they do not come at the same
time as newscasts on larger stations.
• Don't "ape" larger stations. Pattern
your programs for your area and audience.
• Don't scatter too many commercials
through the newscast.
• Use approximations in long figures.
• Don't try to give too much detail.
Radio's job is to give brief summaries and
headlines.
• Strive for continuity or logical transitions in the newscast.
• Don't be afraid to give the public the
facts — straight.
• Mix up your news. Don't hold back
local news for special broadcasts.
• Don't give the same emphasis to a
bombing of Pearl Harbor and a two-bit fire.
• Hire a leg man if you can.
• Try to get eye-witness reports.
• Do your part in providing the press
services with news from your area.
If I were setting up a news department
of a radio station, I would make every effort
to hire a newsman who knows news. I would
even sacrifice voice for his news ability.
Then I would insist that he keep well in-

our hat!

\

The famous KOA

about their city, area and state.
• Avoid errors and repetition.
• Do not give opinion — stick to facts.
• Don't try to be clever.
• Preparation is important. Know what
news is about.

hat (size: 50kw)

dwell 1,033,100
of them rural.

Last year's Western Market income
ran to $5-billion. Western Market
CALL PETRY

buy KOA-Radio.

850 KC

A FOOD

V

Newspaper

Cooperation

If you have a newspaper connection, establish practical
a
routine for getting carbons
from the city desk promptly, and for
handling stories phoned directly to the radio
news department.
If at all possible, hire a leg man to cover
the police, courthouse, city hall, hospitals
and funeral homes.
If you cannot afford a leg man, arrange
to have your news man make periodic calls
to these news hot spots. You have the advantage here over the newspapers. You can
get local news in a hurry and put it on the
air in a hurry.
Organize your copy. Use spikes or clips
to keep all pieces of a single story together,
with latest developments on top. Group related copy. If you have three automobile
accidents in your area, round them out in
one story. Don't use the accidents separately
and scatter them throughout the newscast.
I would also suggest a file in your news
room with information as to the number of
accidents in your area for the week, the
month, the year. The file should also contain other pertinent information that can be
tacked onto local news stories. Try to get

Strive for continuity and logical presentation of news. Give consideration to the relationship between the various stories. Group
news of the day in Washington, your war
news, your drouth news, etc.
Watch the time your story breaks. Your
listeners are aware of the rapidity with which
they are getting the information, and that is
one of the main reasons why they listen to
radio news. It's fast. Don't lose this advantage by using old news and news that
has been repeated all day long.

Suggestion: Sell your product...

50,000 WATTS

The next step in preparing a newscast is
to assemble copy without wasted motion.
Be sure the news wires are operating properly, are loaded with paper, and have a fresh
ribbon. Minutes can count. Don't take
chances.

Be accurate, be fair and be interesting.
I personally like newscasters who handle the
news like a newspaper plays news. That is,
feature the most important story, whether it
be local, national or international.

In the 302 counties of twelve states

retailers rang up $4-billion in sales.

Radio writers usually do far more editing
of copy than original writing. The nature
of the business is condensing and rewriting
the output of press services and releases.
This does not mean there is no room for
creative writing in radio. I merely wish to
copy.
stress the importance of being able to edit

Accuracy and Interest

sky blue sky.

families— 53.2%

news copy — wire services as well as handouts and local news.

new leads on your stories so you don't have
to repeat the same story on several newscasts.

\

covers the Western Market like the

served by KOA-Radio

formed, and that he rewrite and edit all

DENVER
Covers The West ...Seat/

<£&F0R FOOD ADVERTISERS:! LEAGUE |AMERICA'S MOST FOOD-CONDITIONED AUDIENCE

Your listeners don't want you to devote
most of your newscast to stories they have
already read or heard. Mention on your
newscast the time the story broke. Say, "ten
minutes ago President Eisenhower made this
statement,
etc." rhythm should have a change
Your writing
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of pace. Mix long and short sentences so
tlrat the over-all result is copy that is easy
to listen to and to understand. Of course,
tight writing can be overdone. Keeping sentences short does not mean jumpy sentences
or distortion of ideas.
On the Topkea Daily Capital we use 10
principles of news writing which I believe
could apply to radio news writing too (see
box, page 98).
Voice inflection is an advantage radio
has over newspapers, but it can be misused.
It often amounts to editorial comment. Don't
scare the pants off your listeners. Don't give
a bulletin that Russia has the H-bomb and
throw your listeners into a panic. I heard
one newscaster bulletin that news flash, and
if I hadn't known better, I might have
like heading for a bomb shelter. I got
impression from his announcement that
Russians would be flying over Topeka
minute.

maximum

TOWER

HEIGHT

maximum

POWER

felt
the
the
any

maximum

Perils of Prematurity
Many radio newscasters are guilty of
premature reporting.
The bell rings on the press service machine. It's a bulletin, and the eager newscaster tears it off the machine and rushes
to the mike. He interrupts a program and
flashes the bulletin. It shocks the listeners.
But the sad part of it all is that 10 minutes
later the bulletin may be killed or changed.
It is better to miss a story than to muff it.
The trouble with news which is here one
moment and vanished into thin air the next
is that people are likely to remain scared out
of their wits long after they have forgotten
just what it was that scared them.
Newspapermen usually check bulletins
carefully before pulling out the big black
type. Often they are glad they did. If the
story is to stand up, chances are that in just
a few minutes additional material will move.
If you have two press services, check one
against the other.

RESULTS
coming

WTAR-TV
JANUARY

only fotal primary coverage of America's
Miracle Market — Norfolk, Portsmouth,
Hampton, Warwick, Newport News and
contiguous area of Tidewater Virginia
and North Carolina.
Within A,
Grade
Grade A
Within

• Telecasting

Grade A
Within
and Grade 8 Grade B and
100 mv Line

784.690

News Knowledge Needed

Broadcasting

FIRST

Our new 1049-foot tower and 100,000
watts power will give advertisers the

You know the type of bulletins I'm referring to. False armistices are a good example.

Now, in closing I want to leave this
thought with you. Newspapermen usually
take a college education in journalism and
then spend quite a few years learning the
practical fundamentals of newspapering before they know how to write and evaluate
news. The news editors usually are the best
trained men on the staff. In radio, there
seems to be a tendency, in some quarters at
least, to hire a newscaster on voice and delivery alone. This, I believe, is worth giving
a lot of thought. I would sacrifice a golden
voice for a man who really knows news.
Remember also that radio newscasters
have the same responsibility as newspaper
editors to a community. They must stop
and be sure they are right with the facts
before they use the story. They must stop
and evaluate the consequences of a bulletin
bit of news which is either garbled in facts
or misunderstood by the public. Tornado
warnings, for example, must be handled with
kid gloves or whole towns can be frightened
unnecessarily.
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available without charge when an advertiser is using the network's facilities. These
include:

Network Merchandising
(Continued from Page 90)
salesmen and makes demonstration calls. He
contacts retailers and wholesalers and develops station cooperation at the local level,
besides obtaining factual evidence of performance for use in NBC reports to sponsors.
While all this work is important, the most
vital and important activity has been development ofmerchandising cooperation on
the part of NBC affiliate stations in the interest of network sponsors.
The program developed for affiliates includes monthly mailing pieces for both the
food and drug fields. As a result of mass
production, stations have better mailings
than they could turn out at a reasonable

1) Merchandising the entire campaign.
(This means all the media being used, not
just NBC.)
2) Work with advertiser's sales personnel
to indoctrinate them in the best methods of
merchandising the company's advertising
for their product at the point of sale.

3) Do the same with advertiser's wholesalers, jobbers, distributors and their salesmen.

SOUTHWEST

VIRGINIA'S

8) Develop and inaugurate special storewide merchandising promotions in the food,
drug and department store fields.

EDUCATORS,

5) Examine and make recommendations
to advertisers covering new developments
in merchandising practices and procedures.
6) Give the advertiser specific help with
''problem" accounts.

9) Coordinate and implement the merchandising plan with NBC affiliated stations
to deliver the greatest possible local impact.
10) Supply point-of-sale material at cost.
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EDUCATORS

REVIEW

FILM

pupils and parents in the Los

Angeles area have a chance to "preview" educational films for the school systems on KHJTV Hollywood The Three Rs, weekly half-hour
program which started Nov. 10 for an indefinite period. Program presents, for the first
time on air, educational films from all over the
nation selected by the Los Angeles County superintendent ofschools, Los Angeles City school
system and California Teachers Assn. Postcards given 200 leading educators in the area
are used to vote whether or not films shall be
purchased for local audio-visual education departments after educators "review" film.

Roanoke's

m

DOUBLE BIRTHDAY
IT WAS amateur day on KVOE Santa Ana,
Calif., last week when station and local Chamber of Commerce jointly celebrated their birthday anniversaries, 27th and 65th, respectively.
Entire 17-hour broadcast day was turned over
to approximately 75 Chamber members who
emceed 10- and 15-minute segments of music
programs, with station announcing staff merely
listening. Public received pieces of huge birthday cake in station studios during evening.

7) Conduct, when desired by the advertiser, such special survey functions as spot
checks, attitude surveys, and local market
tests.

cost) for advertiser's sales meetings, wholesaler or distributor meetings. Attend these
meetings to put on special presentations if
advertiser so wishes.

WDBJ

m

& PROMOTION—

EUROPEANS STUDY FARM RADIO
WNAX Yankton, S. D., was the subject of study
for a group of European radio men in conjunction with the two-month Farm Radio Training Course sponsored by the Foreign Operations Administration. The visitors, five Yugoslavs, a Belgian, a Dane, and a Frenchman,
along with three interpreters and a technical
consultant from the ■ radio and tv service of
the Agriculture Department, are studying radio
production in general and farm programming
in particular. The purpose is to observe the
techniques and accomplishments in American
farm radio broadcasting which might prove
useful in European countries to implement the
drive for increased and more efficient agricultural production and better rural living.

4) Consult with advertisers on the preparation of special presentations (prepared at

price.
Also developed by NBC was a portfolio
of merchandising aids especially designed
for station use at point of sale. These colorwith the affiliate's
imprintednumber.
pieces are
call ful
letters
or channel
Every month a merchandising memo is
sent to every station on the network, reporting on newest merchandising trends and
telling affiliates how they can interpret this
information to best advantage.
Thus the network can provide a national,
integrated service which includes cooperation by practically all affiliates. The amount
and types of services that affiliates give a
network advertiser vary with the market
and the extent to which stations have developed their merchandising activities.
NBC Merchandising Dept. services are

—PROGRAMS

QUEEN'S VISIT COVERED
CANADIAN BROADCASTING CORP. sent
three commentators and three engineers to
lamaica to cover the visit of Queen Elizabeth II
and the Duke of Edinburgh to the island on
November 25-27. The three commentators
sent their commentatories and actuality reports
the same day by shortwave beam transmission
to Miami and by landline to Toronto to the
CBC Trans-Canada and French -language networks. Thorn Benson covered the commentary for the Trans-Canada network, Judith Jasmin for the French network, and Maud Ferthe afternoon women's Trans-Canada
networkguson forprograms.

Prompt Attention
WHEN an examination of mail from
more than 100 counties in five states
claimed in WABT (TV) Birmingham's
coverage indicated there were some trouble spots in receiving the station's signal,
President-Managing Director Henry P.
Johnston set out to find the trouble and
remedy it. He sent tv engineers to visit
tv set repair men in the troubled areas
and advise them on ch. 13 reception problems. Mr. Johnston then departed on a
two-week tour to demonstrate to repair
men in these communities the use of the
proper antenna to receive the WABT
signal.
Broadcasting

• Telecasting

Nameless

Chimp

TRIPLE threat promotion
derway inBaltimore — and
fit the sponsor, Sherwood
(Sinclair oil and gasoline
television station, WAAM,
zoo.

contest is unstands to beneBrothers Inc.
products), the
and the city's

Recently Sherwood Brothers Inc., sponsor of WAAM's This is Your Zoo, presented ayear-old female chimpanzee to
the Baltimore Zoo. It is running a contest, in conjunction with its dealers in the
Baltimore area to name the new chimp.
There is a first prize of $500, second
prize of $250, additional cash prizes and
a bonus of two tickets to the new Baltimore Orioles opening-day game to each
prize winner.
The promotion involves ads in 33
Maryland newspapers, 115 outdoor billboards, television adjacencies to major
sporting events, daily announcements on
eight Maryland radio stations and pointof-sale material (lapel buttons, curb
signs, mailings).
The weekly television program, which
began on WAAM in 1949, has made the
biggest contribution to a doubling of
attendance at the Baltimore Zoo, Zoo
Director Arthur Watson said recently
during ceremonies on the gift of the new
chimp. WAAM is also financing an African safari for Mr. Watson which begins
Jan. 15 when the Baltimore Zoo director
leaves for the Belgian Congo.
'IN THE PUBLIC INTEREST'
WSB-TV Atlanta, Ga., has released a promotion booklet entitled "In the Public Interest."
The booklet is concerned for the most part
with a series of medical forums the station presented in cooperation with the Fulton County
Medical Society. In the pamphlet are a list
of diseases covered by the programs, reprints
of letters praising the station for its public
interest, reprints of newspaper clippings describing the series and a list of other public interest
programs the station presents.
CHICAGO

TALENT

DIRECTORY

CHICAGO UNLIMITED, nonprofit organization dedicated to publicizing and furthering
local radio-tv personalities and program originations, has published a new edition of its talent
directory. The 121-page book lists talent by
category, advertising agencies, AFTRA rates,
dramatic schools, film studios, labor groups,
package producers, radio-tv stations, RTDG
rates, and trade publications. It also contains
editorials alluding to "Chicago touch" in network programs and points up low cost-perthousand figures and ratings for top tv programs originated in Chicago, with listings of all
shows.
CITIES

AND

TOWNS

SALUTED

CITIES and towns in Rhode Island, Massachusetts and Connecticut will be saluted from
time to time throughout the year by WJAR-TV
Providence on its Salute to the Cities series
which started Friday. One day will be devoted
to the television visit to a particular city or
town with appearances of guests including city
officials, leaders in the business, religious, educational and cultural life of the community on
various WJAR-TV programs. The first program of the series honored Pawtucket, second
largest city in Rhode Island. Featured was the
city's annual Christmas parade.
Broadcasting
• Telecasting

'EXPANDING HORIZONS'
SIXTY-ONE Alabama leaders in different fields
of interest recently completed a series of
12 half-hour programs on WABT (TV) Birmingham, entitled Expanding Horizons, outlining problems of their fields, with suggestions as
to how radio and tv might help to bring about
the solutions. The problem fields included
education, business, agriculture, labor, government, sports, Negro progress, women's activities, religion and music.
WFIE (TV) PASSES CIGARS
PACKAGE of La Fendrich cigars was sent to
the trade by WFIE (TV) Evansville, Ind., new
uhf ch. 62 outlet which started commercial

operation Nov. 15. Pasted on back of a fivecigar pack, a card reads: "Have a cigar on television's new baby — WFIE. Now you can
really ring that cash register — with sell-evision.
WFIE popular programming gives you the
advertising opportunity of a lifetime!"
'I DIG YOU' BUTTON
IN ONE week WBMS and WCOP Boston received over 3,000 requests for membership in
the newly-formed Symphony Sid Fan Club, the
the stations report. The program is aired by
WBMS from 3-5 p.m. and on WCOP from
10-12 p.m. daily. Each club member receives
a colorful pin which reads: "Symphony Sid,
I Dig you the Most, WCOP WBMS Boston,"
and a membership card.

A price tag
written by the experience
of Ampex

users

AMPEX

Magnetic

Tape Recorders

cost less per hour, per

week and per year than any others you can buy:
BECAUSE THEY LAST MORE YEARS. Over three years ago an Ampex 300 was put
on a 17 hour per day continuous music service in Honolulu. After 1 1 ,000 hours of running
time, the machine was still using the original set of heads. When checked, their performance was within the published specifications for new machines. Based on the
replacement price, the cost of head wear was 0.7 cents per hour.
BECAUSE THEY GIVE SUSTAINED SATISFACTION. When you buy the best, you
don't soon buy a "better" machine to replace it. An Ampex Tape Recorder provides a
combination of fidelity, responsiveness, timing accuracy and reliability that has no equal.
Ampex owners don't make expensive trades; they keep their machines and get full value
in long-time service and satisfaction.
BECAUSE THEY HOLD THEIR VALUE. It's a matter of supply and demand. Because
of a well earned leadership, Ampex machines are the most wanted — but the most
seldom resold. An Ampex is built to last, and after one, two or even five years, it will
have far more real value left in it than any tape recorder that was "built to a price."
BECAUSE THEY'RE EASIEST TO MAINTAIN. On the New Ampex Model 350, a
pivoting top plate and sliding electronics make all working parts accessible for checking
even when the machine is running. Motors and other individual components have plug-in
connections which make replacement extremely simple. But because the Ampex is "professional quality," it will require far fewer adjustments and parts replacements than
other recorders.
SEE THE NEW AMPEX 350 — It s the newest of the best. It offers new accessibility,
new convenience of operation and an attractive new price.
Recorders priced from $975.00; reproducers from $495.00. For further information write
today to Dept. D-1472-B
IF YOU PLAN FOR TOMORROW,

BUY AMPEX

TODAY

PEX
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corporation

934 CHARTER ST. • REDWOOD CITY, CALIF.
Distributors in principal cities; distribution in
Canada by the Canadian General Electric Company
November 30, 1953

•

Page 105

PROGRAMS

PEASE PORRIDGE HOT,
PEASE PORRIDGE COLD
Pease porridge in the pot
nine days old.
Some like it hot,
some like it cold;
Some like it in the pot
Nine days old.
The people who live in the
rich Kansas City primary trade
area, too, have a variety of
tastes and opinions. There is
one thing, though, that they'
are agreed upon — their favorite
radio station. It's The
KMBC-KFRM Team.
Not only do they listen to
KMBC-KFRM, but they believe
what The Team has to say. So —
write, wire or phone KMBCKFRM, Kansas City, or Free &
Peters, for availabilities now.
There are a host of buyers in
the Heart of America
for your "porridge" and
they WILL buy it if
they hear about it on
the station they listen
to most . . .

RADIO FOR THE

HEART OF AM**^

FORGET-ME-NOTS SENT
S. C. JOHNSON & SON sent around a timely
and pointed reminder last Sunday a few hours
before it presented a new tv program. William
Connelly, public relations director, commissioned florists to deliver a corsage to homes
of industry figures. The box contained this
note: "Hope these forget-me-nots will remind
you that Life With Father has its television
debut on CBS-TV at 7 o'clock tonight. We
think you'll find the show fine, wholesome,
family entertainment." The Johnson firm is
sponsoring the new series.
PUBLIC
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WENS (TV) IS 'SWEET 16'
"SWEET 16" is the heading on a promotion
piece of WENS (TV) Pittsburgh, uhf ch. 16.
Highlighted is the total Pittsburgh uhf set count
as of Oct. 15 (after two months of operation) —
132,934. Decoratively designed, the release lists
its sponsors and the ABC and CBS stars that
appear on the station. There are also reprints
of congratulatory letters sent to the station.
CHRISTMAS

PARTY

KFH Wichita, Kan., and the Wichita Veterans
of Foreign Wars are planning to entertain
hundreds of underprivileged children at a
Christmas party with tickets to be distributed
by local social and welfare agencies. Admission
to all KFH broadcasts during November and
December is a toy or treat to go into gift pack-

INDUSTRY

N

TO

HEALTH

SERIES of 13 transcribed programs dealing
with public health is being made available
free to radio stations by the American Osteopathic Assn. in cooperation with Northwestern
U. Titled The Doctor's Story, transcriptions
treat juvenile delinquency, alcoholism, narcotics
addiction and other subjects. Format comprises adramatic skit in opening segment and
discussion of particular problem. Show features students from Northwestern U.'s radio
school and was written by Helen Lapat and
Jack McGuire. Distribution is being handled
through state associations. Stations may obtain
series by writing to the American Osteopathic
Assn., 212 E. Ohio St., Chicago 11, 111.

KFH

T

ORLEANS,

LA.

& PROMOTION

LEADERS

Queen's Wish
is the way WDSU-TV New Orleans granted a Queen's wish. Queen
Frederika of Greece asked WDSU-TV if
she could see herself on tv. The Queen
and King Paul of Greece visited the city
Nov. 19. Arrangements were made for
the Queen to visit studios during Your
Esso Reporter, local tv news show featuring films of ceremonies honoring the
royal couple. When conflicting receptions
HERE

prevented
the atQueen's
visit, a House
special and
set
was installed
International
Her Majesty adjusted her schedule to
arrive at the reception in time to have
her wish granted.
ages for each child. Station personnel and VFW
members also are collecting toys from local
merchants and food for Christmas baskets to
be distributed by the VFW.
50,000 YULE SHOPPERS
A TIE-UP between WLWD (TV) Dayton and
the Rike-Kumler department store there
brought 50,000 shoppers to the store as the
community kicked off the annual Christmas
shopping season, according to the station. Approximately 20 station personalities were stationed throughout the store where they entertained and signed autographs. The event was
plugged by the tv station on a spot basis and
on the daily Rike-Kumler program, Shopping
With Cornelia, which is telecast from permanent studio in the store.
COLORFUL

KDYL-TV Salt Lake City has gone colorful
in its program schedule which doubles as a
promotion piece for color tv. Presented in
varied colors against a black background, the
schedule points out that the colorful West is
anxious to see the colors of other parts of the
country via color television, and that the rest
of the country will want to see the brilliant
hues of the West. "And, vre might add — it's
a big picture, a color-full, dollar-full picture.
Fact is, there's a pot of gold at the end of the
rainbow here in rainbow land."

JOIN WCHS

IN A SALUTE to West Virginia's 90th anniversary year, WCHS Charleston will air a series
of broadcasts featuring 39 national leaders in
business, labor and government, Lewis C.
Tierney, WCHS president, said last week.
The series, titled Progress, West Virginia,
has been in preparation four months and the
weekly quarter-hour programs will be offered
to all West Virginia stations, Mr. Tierney said.
"Never before in the history of broadcasting
has one station ever assembled such an imhe added. pressive array of public figures to tell a story,"
Every main industry in West Virginia will be
represented, Mr. Tierney said. The speakers are:
Industrial — Mark M. Biddison, president, general chemical division, Allied Chemical & Dye;
C. J. Hardy Jr., president, American Car &
Foundry;
K. C.Blenko,
Towe, president,
president, Blenko
AmericanGlass
Cyanamid; William
Co.;
Thomas Bloch, president, Bloch Brothers Tobacco
Co.; Carl Kayser, president, Columbian Carbon
Co.; R. F. Evans, president, Diamond Alkali Co.;
F. G. Bannerot Jr., president, Elk Refining Co.;
Stanley C. Hope, president, Esso Standard Oil Co.;
Dr. E. D. Ries, general manager, poly-chemicals
department, E. I. duPont deNemours & Co.; P. L.
Davies, president, Food Machinery & Chemical

PROMOTION

SALUTE

TO W. VA.

Co.; Raymond Salvati, president, Island Creek
Coal Co.; General Brehon Somervell, president,
Koppers Corp.; John L. Gillis, vice president,
Monsanto Chemical Co.; H. B. Higgins, president,
Pittsburgh Plate Glass Co.; W. R. Reitz, president,
Quaker dent,State
Refining Co.;
Morse G.
Dial, W.
presiUnion Carbide
& Carbon
Corp.;
C.
Keeley, president, Vanadium Corp. of America;
Thomas E. Millsop, president, Weirton Steel Co.
Labor organizations — George Meany, president,
AFL, and Walter Reuther, president, CIO.
Rail transportation — Presidents Howard E.
Simpson, Baltimore & Ohio Railroad; Walter J.
Tuohy, Chesapeake & Ohio Railway; R. H. Smith,
Norfolk & Western Railway, and William White,
New YOrk Central Railroad.
Airlines — Capt. Eddie Rickenbacker, board
chairman, Eastern Airlines; C. R. Smith, president, American Airlines, and T. H. Davis, president, Piedmont Airlines.
Highway transportation — George Engle, president, Atlantic Greyhound Lines.
Public utilities — Philip Sporn, president, American Gas & Electric; John W. Partridge, president,
United Fuel Gas Co., and C. H. Johnson, vice
president, Chesapeake & Potomac Telephone Co.
State government — William C. Marland.
Educational institutions — The presidents of
West Virginia U., West Virginia State College,
West Virginia Institute of Technology and Morris
Harvey College.
Alice Schein, manager, WBTH Williamson, will
speak as president of the West Virginia Broadcasters Assn. and Mrs. Frances Ogden Stubblefield will be presented as president of the West
Virginia Press Assn.

Gill-Perna, Inc. — Nat'l Rep.
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'MINK FOR MAMA' CONTEST
RETAIL television dealers have an opportunity
to win "mink for mama" in a promotion recently introduced by the Television & Radio
Division of Raytheon Mfg. Co. The firm is
teaming up with its distributors in a sales contest qualifying retail dealers to win mink
stoles, jackets and scarves valued from $225
to $750. The competition, which began Oct. 1,
ends Dec. 31 with no limit as to the number
of dealers who are eligible to win. Raytheon
reports that the contest has been enthusiastically acclaimed by Raytheon distributors who
indicate that the promotion promises to exceed all records for television set sales.
BIRTHDAY BUTTONS FROM KUSD
BIRTHDAY buttons, red and white and big
as a half dollar, have been sent to more than
200 members of the KUSD Vermillion, S. D.,
Candy Cane Lane Birthday Club. Candy Cane
Lane is a daily program of poetry, stories and
music for children. In addition to receiving
birthday buttons, children hear "Happy Birthday" played for them on the program.
KOOL-TV, KOY-TV REPORT ARIZ. TV
KOOL-TV and KOY-TV Phoenix, which share
time on ch. 10 there, are publishing a weekly
report on their joint operations, titled "Arizona
Television." Subjects covered in the newsletter are letters from listeners, reports on programming and listings of advertisers.
WSLS 'FAMILY CHOICE'
WSLS Roanoke, Va., on its Morning Digest
program, 7-9 a.m., is featuring a new programming idea in the form of a "Family
Choice" contest. Families are invited to select
a program of 1 1 songs to be played on the
program. Sixty schedules will be selected to
be played between Dec. 7 and Feb. 13 with
each family whose choices are played receiving
$5. Listeners are then requested to vote for
the families whose choices they enjoyed, a new
Plymouth going to the winner.
WTPA

(TV) HOST

TO

AD

CLUB

WTPA

(TV) Harrisburg, Pa., entertained members and friends of the Advertising Club of
Harrisburg at their regular November meeting,
transporting 150 by chartered buses to the
station where they were served buffet lunch.
David Bennett, station general manager, presented a program showing the methods by
which television sells merchandise, including
the technical aspects, programming and art.
WKNE 'SANTA'S HELPER'
ONCE again for the 11th consecutive year,
WKNE Keene, N. H, is airing Santa's Helper,
a one-man show, written, produced and presented by Ozzie Wade, who plays all the characters himself. Mr. Wade reads letters to
Santa and contacts the North Pole to make
certain that children's names are entered in the
"giant ice ledger." He talks with Santa, Snuffy,
the good little elf, Tuffy, the bad little elf, and
Grandpa Walrus who tells children stories
about the North Pole. Music is provided by
the "giant ice organ."
GET

TEXAS

MONEY!

Over Half Million Dollars a doy Pouring
from our East T«xa* Oil Field Alon« !
CZ>

KFROCl

"Voice of Longview" —TEXAS
Telecasting
Broadcasting

SEE YOURSELF ON TV PROMOTION
CONTINUING promotion in public places
has been started by WTOP-TV Washington in
the form of a see-yourself-on-tv stunt. A new
RCA industrial camera is set up and people
are invited to be seen on a tv screen with a
WTOP-TV artist or life-size cutout photo. A
60-second Polaroid camera supplies a snapshot
of the event. Electronic Wholesalers of Washington supplies camera and equipment.

PERSONALIZED

WBKB 'SANTA CLAUS REVUE'
CHRISTMAS series for small children was
launched by WBKB (TV) Chicago last Monday
and will be seen Monday through Friday until
Dec. 25. Titled Santa Claus's North Pole Revue, program features Cliff Soubier reading
kiddies' mail, spinning records and showing
tots latest designs in toys. Program is aired
sustaining at 9:30 a.m. WBKB also telecast,
for fourth consecutive year, Santa Claus
Parade down Chicago's State St. Nov. 21.
Cobra-Cast
THE DEADLY cobra was a celebrated
tv star for a day last month in Springfield, Mo. KYTV (TV) there telecast
the live snake (it was in a mesh-wire
box) after the reptile had been taken
into custody by a Springfield citizen with
the aid of police. The capture came
after local police recorded the killing of
nine cobras early in October. Presentation of the snake on tv was made with
an explanation that it should help viewers
identify other members of this reptile
family. Program Director Carl Fox and
newsman Jerry Highley arranged the
telecast.

LEARNING TO READ ON TV
PARENTS of children in primary school are
able to observe methods used to teach pupils
how to read, in a special series of five halfhour programs seen weekly on WTMJ-TV Milwaukee. Titled How Your Child Learns to
Read, the series has been arranged in cooperation with the Milwaukee public schools. A
part of the station's studio has been transformed into a school room for the programs,
and actual classes are conducted while the
program is in progress. During the telecasts,
two directors of primary education for the
Milwaukee public schools comment on techniques used to teach the class to read. A different class from a different school appears
each week.

MAKES

RECORDS
>Iort Nusbaum has a background
of many years' success in building business and sponsors. His
all-new afternoon show, "Off the
Record," is already exceeding
his previous successes.
Each afternoon from 2 to 3,
Mort has a sterling array of
music, talented guests, contests
and information. Backed by his
inimitable personality, "Off the
Record" has demonstrated ability to move products and services
in the rich Upstate New York
market called WHAM-land. Sell
Western New York with highly
Pulse-rated

WWOR-TV
DEALER PLAN
WWOR-TV Worcester, Mass., roving cameraman is taking photos of tv dealers' windows and
store
featuring
Ch. 14"
windowdisplays
streamers
which "BehaveReady
been for
distributed
by the new station. All dealers promoting ch.
14 in this way will be given a free plug on
WWOR-TV.
WKNY-TV CONVERSION MEETING
WKNY-TV Kingston, N. Y., was host to tv
dealers, servicemen, set distributors and parts
distributors at a meeting held to discuss the
various methods of installing antennas and
converting sets to receive the station's ch. 66.
Principal speakers were Robert M. Peebles,
vice president and general manager of WKNYAM-TV; Robert L. Sabin, manager of tv operations for the station, and Carl Egolf, chief
engineer.

SALES

participation announcements on this low cost

per "thousand listeners program.
50,000 WATT CLEAR CHANNEL

WHAM
ROCHESTER
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ASO
1is theP
El1
Paso
largest city with- %
in 5 74 miles in all directions.
It is situated in an area surrounded by such major cities
as Denver, San Antonio, Fort
Worth, Mexico City and Los
Angeles. It produces close to
$ 1,000,000,000 worth of raw
materials and manufactured
commodities.
To serve this biggest of all
geographical trade territories,
KEPO has the greatest daytime interference-free contour
(usable coverage area) of
any El Paso radio station. In
addition, here's another important factor to time buyers
. . . KEPO has the greatest
ground - wave field intensity
(most usable signal) of any
El Paso radio station.
Therefore
logicalthisto most
conclude that,it's
to cover
lucrative market, you must
buy KEPO.
Figures from Sales Management
May 10, 1953. For further details
about
KEPO, contact „««s>afill
AveryKnodel.

THE MOST

POWERFUL

STATION

Advertisers

James A. McGarry, assistant to president of
BBDO, N. Y., named chairman of New York

Adolph Stuber resigns as vice president in
charge of sales and advertising of Eastman
Kodak Co., Rochester, N. Y. He will continue
as director. James E. McGb.ee, general sales
manager and vice president of firm, succeeds
Mr. Stuber with Theodore R. Pevear, assistant
general sales manager, named to replace Mr.
McGhee.

Arthritis & Rheumatism Foundation's professional, publicity and advertising committee.

James T. Maunders named director of public
relations for Bohn Aluminum & Brass Corp.
Mr. Maunders was previously assistant secretary of Detroit Board of Commerce.

ABC

. . Still

John F. Carlson, commercial manager for
KRSC Seattle, appointed general manager of
KLOG Kelso, Wash.

S. James Andrews, assistant to president in
charge of tv and radio, Maxon Inc., N. Y.,
Detroit and Chicago, has resigned.

Ben Nadeau, formerly of CKCV Quebec, named
sales manager of CJQC Quebec. Roger Gilbert
named acting manager of CFDA Victoriaville,

David H. Grigsby, formerly advertising manager at Zenith Radio Corp., to Coventry, Miller
& Olzak Inc. as merchandising director.

John F. Manning, account executive, Chambers
& Wiswell, Boston, to Foote, Cone & Belding,
S. F., in similar capacity.

at 690

Stations

Louis Frankel, formerly with WJJD and WBBM
Chicago, appointed sales administrator at
WJJD, replacing Bob Ward.

Nelms Black, assistant general manager, American Fruit Growers Inc., L. A., to Charles
Bowes Adv., same city, as account executive.
^
mm
KEPQ

named executive director of Citizens' Committee for N. J. State Medical-Dental School
and Health Center. Weightman Inc., will direct
their advertising program.

Agencies
Jerry W. Ream, formerly with Henri, Hurst &
McDonald, to MacFarland, Aveyard & Co., as
vice president and account executive.

James R. Sanders to Fulton, Morrissey Co. as
group creative supervisor.

IS

Lawrence J. Casey, public relations director of
Weightman Inc., Phila. advertising agency,

Wally George, disc m.c, KIEV Glendale, Calif.,
to KUAM Guam as manager.
Will
Que. Williams appointed manager of newlycreated publicity, advertising and promotion
department at KGO San Francisco. He was
associated formerly with Better Business Bureau of S. F. Andrew Akamian named to organize and administrate new merchandising department for KGO-AM-TV. He was formerly
in charge of food merchandising for Sidney
Garfield & Assoc., S. F., advertising agency.

Raymond E. Miller, formerly with Crosley Div.,
Avco Mfg. Co., to merchandising department
of Needham, Louis & Brorby, Chicago. Don
Jordan, formerly copy chief at BBDO, Detroit,
to copy department of same agency.

Going

John Grant to MacLaren Adv. Ltd., Toronto,
as assistant radio timebuyer.
John Ambrose to Cockfield, Brown & Co. Ltd.,
Toronto, as tv writer-producer.
Lingo, publicist and copywriter, to copy
staff of Russel M. Seeds Co.
Robert E. Lusk, president of Benton & Bowles,
named chairman of Advertising & Graphic Arts
Div. for campaign on behalf of George "Junior
Republic," co-educational community near
Ithaca, N. Y. John K. Herbert, NBC vice president, will serve with Mr. Lusk as chairman of
radio sub-committee.
A

coffee account,

using

KGW,

in-

creased sales in this area 42 per cent.
FOR SALES RESULTS USE KGW
Economical and efficient medium
covering the mass market.

for

KGW
on the efficient 620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.
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Roger Pryor, radio-tv vice president, Foote,
Cone & Belding, has accepted chairmanship
of membership committee, Radio & Television
Executives Society.

CONGRATULATIONS

are exchanged by

Robert C. Wiegand (r), formerly sales manager of WTVN (TV) Columbus, Ohio, recently appointed assistant general manager,
and his successor, Edwin G. Richter Jr. (I).
Mr. Richter previously was connected with
the sales department of WTVN and prior to
that was general manager of WKRC-FM
Cincinnati. Between them is J. W. McGough, general manager of the tv station.

Alfred A. Atherton, head of Atherton Adv.
Agency, L. A., elected president of Southern
Calif. Adv. Agencies Assn. to complete unexpired term of Ralph Yambert, resigned. Succeeding Mr. Atherton as first vice-president is
Douglas E. Anderson, partner, Anderson-McConnell Adv., that city.

representative.

Norton S. Fowler, president of Nort Fowler
Adv. Agency, Wilmington, Del., installed as
president of Advertising Club of Wilmington.

Hank Schaefer, manager of tv network sales
service, ABC Chicago, to KNXT (TV) Hollywood as chief traffic coordinator.

Emerson Foote, executive vice president of
McCann-Erickson, N. Y., elected to board of
directors of N. Y. Cancer Committee and
appointed chairman of its public relations and
educational committee.

Joanne Winslow, assistant fashion editor of
Charm magazine, to WTOV-TV Norfolk, Va.,
as women's director and fashion expert. Anabel
Noel Wheat, zone home economist for Crosley
Appliance Corp., to station as home economist.

Mel Breen to CBLT

(TV) Toronto as publicity

Broadcasting

• Telecasting

Robert C. Smith, publicity director at WGAR
Cleveland, promoted
to director of public
relations and advertising.
Warren Park appointed director of
color tv for WJARTV Providence, R. I.
Mr. Park was director of religious and
educational programming at station
previously.

Support

Peter Brysac, floor
manager with
WATV (TV) Newark, promoted to director.
Virginia Kurtz, former merchandising manager
of American Home Magazine and assistant merchandising director of Grant Adv., to WATV
as assistant to Lou Frankel, director of promotion.

Old

Army

Heavy
with

Antenna

Loads

Emsco

To be sure your proposed TV tower
is designed to carry a maximum
antenna load . . . specify an Emsco

Game

JOHNNY SCOTT, WOR-AM-TV New
York announcer, provided the narration
for a film produced by the U. S. Army
Signal Corps on yellow jaundice symptoms about a year-and-a-half ago. Although he asked the Signal Corps on
several occasions for the opportunity to
see the films, arrangements for the viewing never materialized. But Mr. Scott
learned that everything comes to him
who waits — and watches his tv set. Several days ago he heard his voice and
saw the film — on opposition station
WPIX (TV) New York.

"Tower of Strength." Hundreds of
Emsco installations, embracing the
complete range of antenna loads,
are proof of their reliability.
Emsco tower designs have safety
factors in excess of anticipated
stresses. Every Emsco tower meets
rigid RTMA and AISC standards.
And to insure long structural life,
plus reduced maintenance costs,
Emsco towers are hot dip galvanized.
Emsco unconditionally guarantees
its tower designs. Back of each
Emsco tower is a quarter century of

Ray Abel promoted from staff director to executive tv director of WABC-TV New York. Mr.
Abel will continue as director of Personal Story
(Sun., 4-4:30 p.m., EST).

specialized experience in steel tower
fabrication.

Charles Baughman, WILL Urbana, to WICS
(TV) Springfield, 111., as tv farm editor. Warren
King, Donnelly Corp., to same station as
salesman.

For guyed or self-supporting
towers unequalled for safety . . . performance .. . economy . . . specify
Emsco. Prompt delivery is assured.

J. Stanley McCorniack, space salesman for
Washington Evening Star, to WTOP-TV Washington as time salesman.
Robert E. J. Sanders, former sales promotion
manager of Credak Inc., national credit card
company, to sales staff of WIP Philadelphia.
Earle C. Ferguson, formerly program manager
for KOA Denver, appointed to sales staff of
KLZ that city.
Mrs. Janet K. Conner, account executive for
Anchorage Daily Times', to KTVA
chorage, as account executive.

EMscrj

(TV) An-

TOWERS

Bob Hess, commercial manager at KSVP Artesia, N. M., to announcing staff of KFYO
Lubbock, Tex.

EMSCO MANUFACTURING COMPANY
LOS ANGELES, CALIFORNIA
Houston, Texas ■
Garland. Texas

Mark Weaver, news director at KLRA Little
Rock. Ark., to KOMA and KWTV (TV) Oklahoma City.
Marilyn Barnett to WNOE New Orleans to
conduct What's New in New Orleans.
Ron Tuten, program director for WAYX
Waycross, Ga., to WMBR Jacksonville, Fla.,
as disc jockey.
Freddie

Chapman,

Broadcasting

Capitol

Records cowboy

OF ?q STRENGTH

Typical Emsco guyed tower installation, Galveston, Texas
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William P. Robinson, president of Crosley
Bcstg. Inc. of Atlanta, cited by Chief of
Naval Air Reserve Training for outstanding
services and support given Navy in furthering
Naval Air Reserve Program in southeastern
area. Mr. Robinson received Naval Air Reserve
Training Command Citizen Award.
George Henderson, general sales manager for
Crosley Bcstg. Corp.'s tv operations, elected Lt.
Governor of Fifth District of Adv. Federation
of America (Ind., Ohio and Ky.)
W. W. Woods, assistant resident manager,
WHO Des Moines, Iowa, elected president of
Des Moines Better Business Bureau for second
Jean Martin, commentator, KEEN San Jose,
Calif., elected radio chairman, San Jose Busiyear.
ness & Professional Women's Club.
Dud Cason, farm director for KMMO Marshall,
Mo., elected to board of directors of Mo.
Society of Farm Managers & Rural Appraisers.
MAURICE E. McMURRAY (r) is welcomed to WJBK-TV Detroit as television sales manager
by Harry R. Lipson (r), assistant managing director, and Gayle V. Grubb, vice president
and managing director of the Storer Broadcasting Co. station. Mr. McMurray joins
WJBK-TV after 14 years in broadcasting including service with tv network sales departments of CBS and NBC, with C. E. Hooper Inc. and with Gorge F. Foley Inc.

Bruce Layer, sports director at KPRC-AM-TV
Houston, Tex., elected chief barker (corresponds to president) of Variety Club of
Houston.

W. Clipp, general manager of WFIL, both
Philadelphia, named by Red Cross as cochairmen of 1954 Red Cross fund campaign's
public relations committee.

singer, to WBRE-TV Wilkes-Barre, Pa., to
handle W-Bar-E Ranch program.
Alan Forbes Milair to WSYR Syracuse, N. Y.,
announcing staff. He was formerly with
WKRT Cortland, N. Y.

Henry P. Johnston, president of The Television
Corp. and managing director of WAPI WABT
(TV) Birmingham, Ala., named to State Executive Committee of American Cancer Society.

Peter Grevas, recently discharged from U. S.
Army, to WHBF Rock Island, 111., continuity
staff.

John Pattison Williams, executive vice president
of Air Trails Network (WING Dayton, WCOL
Columbus, WIZE Springfield, all Ohio, and
WCMI Ashland, Ky.), re-elected director of
Ohio Chamber of Commerce representing
radio.

Pat Healy, publicity staff, KTTV (TV) Hollywood, retired Nov. 13. Joan Meisner, station
program department, replaces her.
Mrs. Yvonne (Le Brock) Newhouse, copy chief
and announcer at WHBY Appleton, Wis., to
KCSJ-AM-TV Pueblo, Colo., as assistant copywriter.

Kar! R. Koerper, vice president of Kansas City
Power & Light Co. and former vice president
and managing director of Midland Bcstg. Co.
(KMBC Kansas City), elected president of
Chamber of Commerce of that city.

Art Baker, Hollywood radio-tv announcer, and
Johnny Grant, announcer-disc jockey, assigned
roles in Paramount Pictures feature films,
"Living It Up" and "White Christmas," respectively.

Harry D. Burke, general manager of KFAB
Omaha, Neb., elected vice president of Downtown Kiwanis Club of Omaha.

Joseph L. Tinney Sr., vice president and assistant general manager of WCAU, and Roger

Chef Milani, personality and cooking expert,
KTTV (TV) and KMPC both Hollywood, received Order of Star of Solidarity from Italian
government at Hollywood Ad Club meeting.
Don McKee, merchandising manager at WBAL
Baltimore, father of boy, Stephen Kennedy,
Nov. 18. Bill Rock, program director at WBAL,
father of boy, Kevin Paul, Nov. 19.
John White, account executive at KMOX St.
Louis, father of boy, Matthew, Nov. 9. Bernie
Fox, traffic manager at station, father of girl,
Rosemary, Nov. 12.
David Manning, announcer, KGFJ Hollywood,
father of boy, Robert Louis, Nov. 15.
Katherine Mary Neumann, who conducts home
economics program on WDTV (TV) Pittsburgh,
and Donald A. Comer were married recently.
Dorsey Connors, WNBQ

(TV) Chicago person-

ality, and Jim Bannon, actor on NBC-TV's
Hawkins Falls, have announced their engagement. Wedding is set for Dec. 12.
Gene Flavin, WSYR-TV Syracuse, N. Y., and
Claudine Geddes were married recently.

WLS

How

Herbert Dugan, Hollywood radio and tv engineer, died Nov. 13.

ners

Liste

Farm
, . . and
It

Bill Lohmeier, sportscaster at WHBF-TV Rock
Island, 111., father of boy, James Clifford.

s
Serve

Charles R. Henry, Hollywood radio-tv technician, died Nov. 14.

Why

Lawrence Butler, 29, sales service manager at
WNAX Yankton, S. D., died Nov. 19.

Them!

Holds

Networks

SEE
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SPREAD

DOUBLE
IN

[Clear Channel
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Dance

Martin H. Percival, account executive in N. Y.
office of NBC Spot Sales and previously timebuyer with McCann-Erickson, N. Y., appointed
manager of S. F. office of NBC Spot Radio
Sales, replacing Herbert H. Smith, who has
been named manager in S. F. office of John
| Nov.
Blair &23].Co., radio station representative [B*T,
Broadcasting

• Telecasting

Lester L. Gould, manager of WJNC Jacksonville, N. C, elected president of Tobacco Radio
Network. Other newly-elected officers are: Fred
Fletcher, manager of WRAL Raleigh, N. C,
vice president; Allen Jones, manager of WGNI
Wilmington, N. C, secretary-treasurer; Ken
Willson re-elected executive vice president and
general manager of nine stations in eastern
N. C.
Bill Malcolm, who has been on military leave
of absence from NBC, returns to duties as associate director of NBC Radio. Mr. Malcolm
has been serving in Japan-Korea area with 1st
radio broadcasting and leaflet group, Pyschological Warfare Organization.
Bruce Sutton, news staff of CBC Toronto,
named regional supervisor of tv publicity for
CBC at Toronto, succeeding Torchy Coatsworth, who becomes film procurement officer
of CBC at Toronto national program headquarters.

NEW

vice presidents of Allen B. DuMont Labs [B*T, Nov. 23] are (I to r) C. Edwin Williams, instruments and transmitters; Irving G. Rosenberg, tubes and government, and
Dr. Thomas T. Goldsmith, in charge of research for DuMont Labs. Messrs. Williams and
Rosenberg formerly held titles of director of operation in those divisions. Dr. Goldsmith,
who joined DuMont in 1936 as director of research, is a board member of the company
and also president and a director of its wholly-owned Canadian subsidiary, DuMont Television & Electronics Inc.

Paul Knight, on leave of absence to help
Radio Free Europe in operation of its Munich,
Germany, station, returns to NBC Radio as
associate staff director.

Ed Bloodworth, executive producer on CPRN
The Whistler, composed lyrics to title song for
Allied Artists feature film, "Jack Slade."

Eileen Lange, previously associate editor of
Good Housekeeping and junior editor of Cosmopolitan magazines, appointed acting magazine editor of NBC press department in absence
of Auriel MacFie, who is taking six-month
leave.

Film

Robert J. Kremple, formerly with Standard
Register Co., Dayton, to CBS Hollywood as
personnel assistant.

Frank Mayo has formed Nordeck Films, Hollywood, located at 1638 N. La Brea Ave., to
distribute
films to tv. Telephone is Hollywood
5-2640.
Kingsley F. Horton, vice-president. George F.
Foley Inc., Hollywood, has formed King Horton Productions, that city, with offices at 6087
Sunset Blvd. Firm will make industrial films

in addition to packaging radio-tv programs.
Telephone is Hollywood 5-2191.
Al Wood elected chairman of board of direcwood.tors, William F. Broidy Productions Inc., HollyJerome B. Capp, formerly general manager and
treasurer, Capp Enterprises, to Television Programs of America, N. Y., tv film production
and distribution company, as national director of advertising and promotion. He also will
engage in production activities for TPA.
William H. Schuyler, assistant to president,
KEYT (TV) Santa Barbara, to Comet Televi-

Marty Glickman will serve as commentator
for telecasts of 14 National Basketball Assn.
games on DuMont Television Network in
some 50 cities on Sat. afternoon from Dec. 12
through March 14. This is said to mark first
time that league will telecast its games on
network basis.
Charles Farrell, co-star of CBS-AM-TV My
Little Margie and former mayor of Palm
Springs, Calif., honored with testimonial dinner
by Palm Springs Chamber of Commerce for
service to community, Nov. 12.
Clare Heider, manager of WBKB (TV) Chicago's national spot sales department, father
of girl.
Harry Schumacher, ABC Central Division engineering department, and Sally Sturges, network's traffic department, were married Nov. 14.
George Balzer, writer, CBS Jack Benny Show,
father of son, Nov. 21.
Bill Anders, announcer, CPRN Hollywood,
father of boy, Robert Elliot, Nov. 7.
Irving Edelman, musician, ABC
father of girl Nov. 12.

Hollywood,

Barr Sheets, director of guest relations, CBSAM-TV Hollywood, and Pat Binney will be
married Dec. 27.
Joe Fisher, 67, father of George Fisher, Columbia Pacific Radio Network motion picture ediand coordinator
of his son's radio program,
died tor,Nov.
10.
Jane Pickens and Dennis James, radio and television personalities, were presented special
plaques for distinguished service to United
Cerebral Palsy by Leonard H. Goldenson, president of UCP,
organization's
convention
in N.at Y.
on Nov. 13.fourth annual
Broadcasting

• Telecasting
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sion Films Ind., Hollywood, as Western Division
sales manager. Eloise Reeves, film director,
KECA-TV that city, to distribution firm's
expanded office as general manager. Arthur S.
Lyons is executive in charge.
Liberace, tv personality-pianist whose program
is nationally syndicated by Guild Films, presented plaque honoring his services as tv chairman of American Education Week by Calif.
Teachers Assn., Nov. 18.
Herbert Johnson, associated with various tv
production studios in N. Y., to Chicago office
of Sarra Inc. as motion picture animation director with responsibility for tv film planning
of tv advertisers.
Martin G. Cohn, 58, film editor for Ziv Tv
Programs Inc., Hollywood, died Nov. 19.
Manufacturers
W. J. Peterson, customer service engineer, appointed sales engineer, Radio & Tv Tube Sales,
Sylvania Electric Products Inc., Chicago.
Martin Vogt, sales staff of National Union
Radio Corp., appointed Mich, sales representative for Mark Simpson Mfg. Co. (PA equipment, intercoms, amplifiers, tv boosters, etc.).
T. V. Sweeny, sales engineer with Canadian
Marconi Co., appointed commercial products
division sales manager.
Kenneth V. Tindall to sales staff of Mycalex
Corp. of America, Clifton, N. J. (glass-bonded
mica electrical insulation for tv, telemetering,
printed circuits and power fields), as commercial engineer. Mr. Tindall formerly was national sales engineer for Airtronics Mfg. Co.
Walter S. Holmes Jr., and Ely Francis, assistant
controllers, RCA, N. Y., and E. J. Vigneron,
controller, Sylvania Electric Products Inc.,
Buffalo, N. Y., elected to Controllers Institute
of America.
Representatives
Richard A. Keating appointed manager of
newly-created Tele-Reps Co., Boston, television
station representative.
Carl Schuele named general manager of Daren
F. McGavren Co. and Western Radio Sales,
newly opened L. A. offices at 541 N. La Brea
Ave. Telephone is Webster 3-9267.
Robert Q. Tiedje, director of sales promotion
and research, George P. Hollingbery Co., N. Y.,
to tv sales staff of firm.

EVERETT RUDLOFF (2d from I), WJLK Asbury Park, new president of the New Jersey
Broadcasters Assn., shakes hands with Paul Alger, WSNJ Bridgeton, retiring president of
NJBA. At the NJBA's mid-November meeting [B*T, Nov. 16] are (I to r) Jerome McCarthy, WTOA-AM Trenton, new secretary-treasurer; Mr. Rudloff; Gordon Giffin, WKDN
Camden, vice president; Mr. Alger, and Fred Bernstein, WTTM Trenton, executive committee and legislative committee chairman.
Mr. Alger and Ken Croy, WMTR Morristown,
were elected to the executive board.

Program

Services

June Hilhnan, radio, tv and motion picture
actress, and Robert Hilhnan, director of program development, KTTV (TV) Hollywood,
have formed Hillman-Oakley Inc., Beverly
Hills, tv live and film package and producing
firm. Offices are at 332 S. Beverly Drive, with
telephone number, Crestview 4-2998.
H. E. (Hank) Edwards to Jack Rourke Productions, Hollywood, as director of sales promotion.
Arthur (Skip) Steloff, former account executive with WWDC Washington, to Frederic W.
Ziv Co. as radio salesman in upstate New York

Co., becomes AT&T vice president succeeding Mr. McNeely. James W. Cook, vice president of Northwestern Bell Telephone Co.,
named vice president of AT&T in charge of
revenue requirement studies, replacing Charles
E. Wampler, elected president by Wis. Telephone Co.
Andrew Sarkady, Leo Burnett Co., Chicago,
appointed
that
city. vice president of Pilot Surveys Inc.,
John P. Carr, Francis X. McDonough, William P. Sims Jr., Earl R. Stanley and Thomas
H. Wall have become members of law firm of
Dow, Lohnes & Albertson, Washington.
Jarlath J. Graham promoted from associate
editor to managing editor of Advertising Age,

region.
Services
Eugene J. McNeely, vice president in charge of
personnel relations, American Telephone &
Telegraph Co., appointed head of operation
and engineering department succeeding Frederick R. Kappel, recently elected president of
Western Electric Co. H. Randolph Maddox,
president of Chesapeake & Potomac Telephone

replacing Robert W. Murray Jr., who has resigned.
Claire E. Meeder, on administrative staff of
James C. Petrillo, president of American Federation of Musicians (AFL), appointed first
assistant to Mr. Petrillo, succeeding A. Rex
Riccardi, who died Nov. 11 [B«T, Nov. 16].
Government
Maj. Mark D. Meranda, USAF, deputy chief of
radio script and production, Dept. of Defense,
Wash., D. C, to office of public information,
secretary of Air Force, L. A., as commanding
officer.

(jour OatSwet

'What'

For All Broadcasting Equipment
Quincy, Illinois
New York City

THESE OFFICES
TO SERVE YOU

Page 112

•

Washington, D.C.
Houston, Texas
Los Angeles, Calif.
Atlanta, Georgia
New York,
International Div.
Montreal/Quebec,
Canada

November 30, 1953

123 Hampshire Street
51 East 42 nd Street
13th & E Streets, N.W.
2700 Polk Avenue
7501 Sunset Blvd.
13th & Spring Streets

Telephone 8202
Murray Hill 7-7971
Metropolitan 8-0522
Atwood 8536
Hollywood 2-6351
Elgin 0369

13 East 40th Street

Murray Hill 9-0200

Canadian Marconi Co.

Atlantic 9441

a

Push

STATION manager, how would you answer this one? A recent postal card
from W. G. H. of Kissimmee, Fla.,
sent to WMBR-TV Jacksonville, Fla.,
read: "Gentlemen: Since you increased
your power to 100,000 watts your programs come over fairly well but still
heavy snow and other distractions. Can
you add just one watt more. Maybe that
one little watt is what is needed to push
over."
programs
Broadcasting
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Templeton,
Kabaker
APPOINTMENTS of William B. Templeton,
director of radio and television at Sherman &
Marquette, as chairman of the radio committee
for the 1954 Heart Fund, and Alvin Kabaker,
vice president and director of radio and television at Dancer-Fitzgerald-Sample, as chairman of the television'committee for the campaign, were announced last week by Dr. Robert
L. King, president of the American Heart Assn.
Serving with Mr. Templeton on the radio
committee will be:
Wade Arnold, executive producer, NBC: Irving
A. Fein, director of public relations, CBS Radio
(Hollywood);
ArthurErnest
S. Feldman,
director Jr.,
of special events, MBS;
Lee Jahncke
vice
president, ABC; Thaddeus S. Kelly, manager,
timebuying section, McCann-Erickson; Chester
MacCracken, director of radio-tv, Doherty, Clifford, Steers & Shenfield; Adrian Murphy, president, CBS Radio; J. James Neale, vice president,
Dancer-Fitzgerald-Sample; Stuart Novins, director of public affairs, CBS Radio; Edward Stanley,
manager, public service programs, NBC, and J. G.
Taylor, vice president, MBS.
Mr. Kabaker will be assisted by a tv committee consisting of:
Harry S. Ackerman, vice president in charge of
network programs, CBS-TV (Hollywood); Rodney Erickson, manager, radio-tv department,
Young & Rubicam; Gerald Lyons, director of publicity and public affairs, DuMont Television Network; John Pacey, director of public affairs, ABC:
Arthur Pryor Jr., vice president in charge of
radio-tv, BBDO; Roger Pryor, vice president in
charge of radio-tv, Foote, Cone & Belding: J. L.
Van Volkenburg, president, CBS-TV, and Sylvester L. Weaver Jr., vice chairman, board of directors, NBC.
An organizational luncheon of the committees was held last Tuesday in New York at
the New Weston Hotel. The campaign will be
conducted in February throughout the country.

WITH the possibility that U. S. broadcasting
and television stations soon may have to pay
annual license fees, it is interesting to note that
in Canada stations always have
CANADA
paid such fees. In recent years the
basis of fee payments has been
changed, and today the license fees are sizable
compared to their former nominal nature.
Before 1947 Canadian stations paid a nominal $50 a year to the Dept. of Transport or
its predecessors. In 1947 the system was
changed and stations were required to pay
on a percentage of gross revenue. The collected
fee was passed on by the Dept. of Transport
to the Canadian Broadcasting Corporation, to
help its national system.
In the government fiscal year 1947-48 independent Canadian stations paid transmitter
license fees of $73,100, in 1948-49, $125,300:
in 1949-50, $153,700; in 1950-51, $159,300:
and in 1951-52, $176,600. Figures for the last
fiscal year are not yet available. The fees
amount to roughly 1 % of gross revenue, and
are based on gross station revenue less agency
commissions and talent costs for the station's
last fiscal year. Payments are made in one lump
sum.

Stolen Funds Replaced
AIR APPEAL by WWDC Washington raised a
total of $692 for the Cerebral Palsy Fund after
benefits of a children's bird show had been
stolen. The Cage Bird Society had raised $640
which was earmarked to send 40 afflicted children to camp for one week next summer. Donations from 982 WWDC listeners ranged from
10 cents to $25.

Before the present fee basis was set up there
were many meetings between independent
broadcasters and the Dept. of Transport, since
the original plans would have brought the
government and its national broadcasting system a great deal more in license fees and
possibly have put some stations into or close
to bankruptcy. Only after long negotiations
were the independents able to reach a settlement which left them in business.

Free Time for Shrine Bowl
A TWO-STATE network, made up of North
and South Carolina radio stations, clearing time
on a gratis basis, will carry the Dec. 5, traditional Shrine Bowl Game, played yearly in
Charlotte, N. C, for the benefit of the Crippled
Children's Hospital, Greenville, S. C. Add Penfield, sports announcer of WBIG Greensboro,
N. C, will be handling play-by-play, according
to WBIG.
Gifts to Top Pledges
ALTHOUGH $120,000 in pledges were
raised for benefit of The Lighthouse as
a result of a 16Vi hour telethon over
WATV (TV) Newark this month, authorities report indications are that this
figure will be topped in actual contributions. A spokesman for The Lighthouse, an organization servicing the blind,
said that more than $70,000 was received.
Additional pledges were being made and
expectations were that the $120,000 figure
would be exceeded. Overall production
for the telethon was supervised by Alan
Rhone, a freelance tv producer. The benefit program coincided with the movement
of the station's transmitter to the Empire
State Bldg. [B»T, Nov. 16], which is designed to give WATV (TV) improved
coverage in the New York metropolitan
area.
Broadcasting
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records how

their government's

LICENSES:

Maple

licensing fee.

has led to government

Not Popular
The present license fee system is not popular
with Canadian stations, since under it they
must report their earnings. Full information
must be supplied on capital structure, operating
revenue, operating costs, profits and other data.
While the data is confidential it is being used
to broaden government control over station
ownership. Transfers of even one share of
stock in a station must be reported, and cannot be made without prior approval of CBC's
board of governors. Independent station authorities say payment of transmitter license
fees is but the start of government control
over a station's finances.
The government also recently has amended
the Canadian Broadcasting Act to allow license
fees to be collected from other radio sources.
One amendment defines commercial broadcasting receiving stations to include such stations
operated for gain. This would give the government powers to tax with a transmitter fee community antenna towers and possibly microwave relay towers and similar equipment which
receive programs and re-transmit them in some
form.
Another amendment broadened the definition of broadcasting stations to include any
station equipped with transmitting or receiving
apparatus or both, intended or capable of
being used for any form of radio electronic
communication, whether by transmission or
reception or both. This it is felt may open the
way for taxing with a license fee any receiver,

IN

CANADA

Leaf broadcasters
Consensus:

It gets

control of stations'

wall speaker or selector switch receiving programs by wire or from a community antenna
service.
Radio amateurs operating transmitters as a
hobby, always have had to pay annual license
fees, amounting to $2.50 in recent years.
Canadian broadcasters feel the initial amount
of the license fee is not the important factor,
for they have found the license fee in some
way or another always increases. They have
found that the existence of a transmitter fee
has led to a continually widening control by
government departments over station ownership and to securing more and more financial
information from stations. They have seen the
scope of the fee broaden and its use put to
other purposes than originally intended.
Thus when Canadian stations first began paying fees it was a service fee for the issuance of
license and periodic equipment inspections.
Since the larger fees have been paid, the money
has been turned to the government's broadcasting system which in some areas operates stations in competition to the stations which pay
it a license fee, regulates all Canadian indestations. pendent stations and supplies programs to many

Toronto

School

Grows

A GROWING number of students are
being trained at the Ontario government's Ryerson Institute of Technology,
Toronto, to take their places in radio and
television work in Canada. There are 100
students enrolled in three daytime courses and 204 in evening classes.

XETV

Hopeful

Portends U.S.
REPRESENTATIVES

FCC

STA

Originations
of XETV (TV) Tijuana,

Mexico, last week were hopeful FCC's special
temporary authority allowing them one-day
pickup of a special event in San
MEXICO
Diego may signify a break in the
long deadlocked Mexican border
tv situation.
So far, FCC has failed to act upon a pending request for authority to originate programs
in San Diego for XETV, whose signal reaches
into Southern California as well as Mexico.
Local San Diego tv interests have opposed the
request, submitted by Alvin George Flanagan,
XETV program and sales director, who proposed to "package"
the U.
Diego studios
[B*T, Aug.
17]. S. shows at San
FCC's STA permitted XETV to pick up an
air pageant Nov. 22 at Miramar Navy Air
Base, north of San Diego, commemorating the
50th anniversary of powered flight. Commission
spokesmen recalled that to their best knowledge
XETV was the only station airing the threehour pageant. The STA represented Mr. Flanagan's third attempt to acquire authority to
cover a special event in the U. S. Two earlier
requests were turned down, XETV reported.
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Station A — 250 watts — ABC
1
Station B — 250 watts — NBC
watts-CBS

— REMEMEBR —
Sales don't stop at the
city limits . . . neither
does WVAM

coverage.

'Altoona's only 1000 watt station'
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Broadcasts

Russians

More

RUSSIA is becoming increasingly harassed
with western world news broadcasts to Communist Europe by Radio Free Europe and
other hookups, a group of forEUROPE
eign affairs experts said last week.
This view was expressed at an
institute held by the National Committee for
a Free Europe and the Chicago Council on
Foreign Relations, on the subject, "The Free
World's Stake in Captive Europe."
Stetson Holmes and Frank Wright, committee representatives, reported that broadcasts
are becoming more effective because the Russians are denouncing them more; that western
broadcasters are disrupting USSR efforts to
"scramble" their programs by focusing all
western transmitters on a single country at
one time; and that people with radio in Communist countries have set up home-made printing presses to pass radio-originated news along
to friends in other countries.

U.S.

Tv

Network

Shows

Help Canadian Outlets
IMPORTATION of more U. S. tv network
shows has improved audiences of Canadian tv
stations where there is competition from U. S.
border stations, according to the
CANADA
latest figures of the Elliott-Haynes
Ltd., Toronto, monthly Teleratings
Report. The November report shows sets-inuse figures down slightly in the Toronto area,
but up slightly at Montreal and Ottawa. Most
popular programs in the Toronto-Hamilton-Niagara Falls area on CBLT Toronto for November were NHL Hockey, rating 58.2 (Canadian),
Dennis Day Show 50.5, Jackie Gleason Show
45.9, Toast of the Town 39.5 and Kraft Theatre
38.5.
From WBEN-TV Buffalo, most popular in
the same area were / Led Three Lives 73.8,
Arthur Godfrey 63.1, Studio One 62.6, Kraft
Theatre 62.2 and Letter to Loretta 60.9.
In the Montreal area, from CBFT Montreal,
the leading five shows were NHL Hockey 88.6
(Canadian), Wrestling 84.7 (Canadian), Hit
Parade 83.2, Les Pleuffe 82.9 (Canadian) and
Corridor Sans Issue 81.3 (Canadian).
From CBOT Ottawa, the leading shows were
Toast of the Town 89.7, Boxing 89.2, Showtime 88 (Canadian), CBC TV Theatre 85.6
(Canadian), and Hit Parade 85.

Canada

Sales

Conference

AGENCY executives Nov. 23-24 told French
language radio station managers how they
could best help sponsors and agencies and gain
more business at the first sales conCANADA
ference held by Joseph A. Hardy
Ltd., Montreal, for stations it represents atthe La Salle Hotel, Montreal. Among
the speakers at the two-day session were Keith
Chase, McKim Adv. Ltd., Montreal, who dealt
with station service for sponsors and agencies; Paul Corbeil, Spitzer & Mills Ltd., Montreal, who spoke on programming; Bill Harwood, Cockfield, Brown & Co. Ltd., Montreal, who dealt with promoting radio campaigns; Henault Champagne, Vickers & Benson
Ltd., Montreal, who dealt with relations between agency and sponsor, and Aurele Pelletier,
CKRC Quebec, who spoke on "Making Station
Promotion Pay Off".

ATTACK

MOUNTS

BRITISH

TV

CONTROVERSY

ON

STAND

in Great Britain over the

Government's proposal to permit limited commercial tv reached a high last week with poss i b 1 e repercussions threatening
ENGLAND
Prime Minister Winston Churchill's
hold on the Conservative Party.
Commercial tv was one of three issues causing a split in Conservative ranks.
A cabinet session was called Wednesday to
consider these revolts within the party. Other
issues were war pensions and the Suez Canal
problem.
The House of Lords began a two-day debate
Wednesday on commercial tv.
Government Stands Pat
It was reported that the Churchill cabinet
already had decided to stand pat on its commercial tv stand. According to news service
dispatches from London, the Government was
confident of victory — of carrying out its announced intention of permitting a commercial
television operation to be added to the British
Broadcasting Corp. tv system.
The flare up in Britain was sudden. By the
middle of last week the situation had grown
to a high pitch because of the number of issues
involved, one foreign policy, the other two
domestic.
445,000 Tv Sets in Canada
LATEST estimate on television receivers in
Canada is 445,000 sets, based on surveys of
Elliott-Haynes Ltd., Toronto, and the RadioTelevision Mfrs. Assn. of Canada.
CANADA Major number of sets, 222,500,
are in the Toronto-Hamilton-Niagara Falls area of southern Ontario, within
range of CBLT Toronto, and WBEN-TV Buffalo. There are 71,200 in the area of WindsorChatham and Sarnia, in range of Detroit tv
stations. The London-Woodstock-St. Thomas
area, in range of a number of U. S. stations
and CFPL-TV London, has 18,800 receivers.
The Belleville-Kingston-Brockville area of Ontario, in the range of Rochester and Syracuse
stations, has 7,800 receivers. The Ottawa area
(CBOT there) has 10,100 sets. In the Montreal area, 86,800 sets are in CBFT Montreal
range. In the Vancouver- Victoria area, tuned
to U. S. stations, are 14,200 sets. Elsewhere
in Canada there are a total of 13,600 sets.
Work

on

Tv

Outlet

Begun at Quebec City
FIRST television station in Quebec City now
is under construction. A construction award for
studios and building has been made. Television
Quebec Ltd., licensee, is building
CANADA
its transmitter building and studios
on St. Jean Boscoe St., near Cite
Universitaire. The tower contract has been let
to Cobra Industries Inc., Quebec. Total estimated cost of tv station and building is $500,000. The building will be two stories, 65 by
42 ft., with reinforced concrete floor and stone
walls. Tower will be 440 ft. high.

Canadian
Color
in '55are not exCANADIAN color
tv receivers
pected to be ready until 1955, according to
Kenneth J. Farthing, advertising manager of
the Canadian Westinghouse Co.,
CANADA
Hamilton, Ont. At a luncheon talk
at Toronto he estimated the price
of the first Canadian color tv sets to be between $1,200 and $1,500.
Broadcasting
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RADIO

National

OUTLETS
Safety

CITED

Council

awards go to 30 radio stations,
two radio networks and one
tv station. Presentation
uled at luncheon
NARFD.

sched-

given

for

RADIO carried away 32 farm safety public
interest awards while television saw only one
award in the National Safety Council's presentation scheduled to be made yesterday (Sunday). The awards are given annually for exceptional service to farm safety.
Thirty radio stations, two radio networks and
one tv station won awards. The presentation
was scheduled for a luncheon tendered by the
council to members of the National Assn. of
Radio Farm Directors at Chicago's Conrad
Hilton Hotel.
The noncompetitive awards were to be conferred for outstanding activities in connection
with National Farm Safety Week held during
July 1953 and for the preceding 12-month
period.
The winners, and some of the activities for
which they were cited, follow:
WCPO-TV Cincinnati for cooperating with
the National Safety Council in presenting an
early morning program entitled Farm News
which regularly had one 10-second and one 20second farm safety spot; for featuring farm
safety announcements on a Saturday morning
quiz show
and on Don's
Clubhouse,
and forFarm
devoting all sustaining
station
breaks during
Safety Week to farm safety reminders.
NBC, for including special farm safety features on at least 12 National Farm & Home
Hour programs, including a transcribed report
of the progress of farm safety from KYW
Philadelphia on July 18, and for devoting one
of the NBC Public Affairs broadcasts to farm
safety.
RURAL RADIO NETWORK, for a series of
six five-minute interviews with people who had
serious accidents and for publicizing the interviews through announcements sent to 891 subordinate grange lecturers and 500 New York
newspapers.
KDKA Pittsburgh for contributing the slogan
"Farm to Live — Live to Farm" to the national
observance of Farm Safety Week, for 157 spot
announcements on the Farm Hour, a number of
special skits prepared for the Court for a Safer
Society, and for cooperating with its sister
station KYW in operating a farm safety exhibit
at the Pennsylvania Farm Show at Harrisburg,
Jan. 12-16.
KFEQ St. Joseph, Mo., for 94 separate interviews on farm safety and 32 special farm safety
programs during the year, and for 210 special
spot announcements during National Farm
Safety Week alone.
KGLO Mason City, Iowa, for conducting a
farm safety slogan contest which drew entries
from 33 communities, for using farm safety
slogans on 105 station breaks during Farm
Safety Week, and for developing a program by
which a station representative carried on telephone conversations with listeners regarding
their ideas for improving farm safety.
KMMO Marshal, Mo., for presenting 207 special farm safety programs during the year, for
daily farm safety hints on On the Farm, and
for an essay contest on "What we have done to
help avoid accidents on our farm."
KPOJ Portland, Ore., primarily for producing
a Farm Safety Week program later distributed
to 25 Oregon stations, and for various other
worthwhile taped interviews.
KRHD Duncan, Okla., for persuading three
sponsors to relinquish all their commercial time
for farm safety announcements during Farm
Safety Week, and for broadcasting discussions
of various aspects of farm safety on a remote
pick-up from the local county fair.
KUBC Montrose, Colo., for using 751 farm
safety spots during the year (391 of which were
sponsored spots on safety during Farm Safety
Broadcasting
• Telecasting
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FARM

SAFETY

Week) and for producing 22 special programs
during Farm Safety Week.
KUOM U. of Minnesota, for sending five
taped shows to 30 other stations, for sending
spot announcements to 80 stations, and for
producing eight television shows for use on tv
stations around the state.
KWTO Springfield, Mo., for conducting a
letter-writing contest for true accounts of accidents to farm people, and for distributing red
flag to owners of tractors that use the highways.
KYAK Yakima, Wash., for including daily
safety plugs or interviews on each of two farm
shows Mondays through Saturdays, for 920 references on regular programs and for 22 special
farm safety programs.
KYW Philadelphia, for joining KDKA in
granting permission to use "Farm to Live —
Live to Farm" as the theme for the National
Farm Safety Week, for cooperating in a yearround farm program with KDKA, and for 40
special farm safety programs with prominent
guests and typical farmers.
WBAL Baltimore, for conducting a farm
safety slogan contest and for using its sister
station WBAL-TV to help publicize its farm
safety activities.
WBZ, WBZA, WBZ-TV Boston, for including
some reference to safety on 856 of the nominee's regular programs, for eight special farm
safety programs, for 365 spot announcements
on farm safety, and for other special features
in a well-balanced program.
WDVA Danville, Va., for 1,050 spot announcements on regular programs, 420 spot announcements on farm safety, and 24 special farm
safety
programs.
This safety
station's
single
contribution to farm
was greatest
an exhibit
of
"junk" composed of common farm accident
hazards
on "Farmer's Day" at the Danville
Fair Ground.
WGY Schenectady, N. Y., for a series of
10-minute talks devoted to the topics of each
day of Farm Safety Week, for constant dayby-day and week-by-week reminders to listen-

ers, for 400 references to safety on regular
programs, 20 special farm safety programs
and 400 spot announcements.
WHAM Rochester, N. Y., for setting up a
booth on safety at the' local county fair, 12
special farm safety programs, 520 spot announcements on farm safety, and for reference
to safety on all of its regular programs.
WHAS Louisville. Ky., primarily for conducting a search for the "best teen-age driver in
the state" in cooperation with the local high
schools and other agencies.
WHDH Boston, primarily for a series called
"The a House
That house
Jack Re-Built,"
how
local farm
was burned which
down told
and
then
rebuilt
to
eliminate
all
possible
accident
hazards.
WHO Des Moines, Iowa, for keeping a daily
record of farm accidents and using them in
urging listeners to practice more caution, for
booking 39 special farm safety programs during the year, and for arranging for an overturned tractor to point up the dangers of mishandling tractors at the State Field Day in
Boone County.
WIBC Indianapolis, primarily for emphasizing safety in the Indiana State and National
Mechanical Corn Picking Contest, and for
sending a special letter recommending cooperation with Farm Safety Week to all farm
radio directors or program directors in the
state.
WIBX Utica, N. Y., for again providing farm
safety announcements in Italian and Polish
safety jingles, for aiding local businessmen
in setting up safety booths at local functions
such as the Utica Sports Show, county fairs,
etc.; for sending publicity releases on Farm
Safety Week to 65 rural newspapers, and for
a general far-reaching campaign featuring
highway safety and farm job safety.
WIOU Kokomo, Ind., for an exceptional interview with a farmer who told how he lost his
hand in a corn picker accident, for a program
"promoting the cutting of corn and tall weeds
at country roads, intersections, and for 28
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special farmts.safety programs and 1,832 spot
announcemen
announceWJPS Evansville, Ind., for 70 spot
ments and five special interviews used during
Farm Safety Week, and for including a Farm
Safety Week safety appeal on each broadcast
of the Home on the Farm program.
WKJG, WKJG-FM Fort Wayne, Ind., primarily for a farm safety bee conducted in
FFA, for broadcastcooperation with the local
ing the details of three tractor safety contests,
of featuring farm
program
for a 12-month
safety skits on three daily farm shows, and
for its imaginative treatment of interviews
and "voices" of
effectsetc.
the sound
featuring
various machines,
stairways,
WLW Cincinnati, for 3,500 spots on general
safety, with 1,000 devoted to farm safety; for
25 special farm safety programs, and for encouraging its farm program director to serve
as a member of the Executive Committee of
the Ohio Farm and Home Safety Committee.
WMT Cedar Rapids, Iowa, for hiring a plane
to tour eastern Iowa and drop several thousand
colored leaflets announcing Farm Safety Week,
for a farm safety slogan contest which drew
over 1,000 entries; and for using hundreds of
farm safety spots during the year.
WNAX Yankton, S. D., for continuing a good
farm accident prevention program in which
safety was mentioned on 200 regular programs,
and for 750 farm safety spot announcements
and 25 special farm safety programs.
WNOX Knoxville, Tenn., for a farm safety
letter-writing contest on "What I have done
during the past year to make my farm safer,"
for mentioning safety on 1,585 of its radio programs, 2,316 spot announcements on farm
safety, and for 14 special farm safety programs.
WRFD Worthington, Ohio, for a continuing
educational effort including 203 programs, 2,040
spot announcements and 1,332 station break
spots.
WRVA Richmond, Va., primarily for makingavailable to other stations in Virginia its own
three 4-minute program series entitled The Story
of an Accident.
Judges were: C. L. Mast, secretary of the
American Agricultural Editors Assn.; Dix Harper, farm news director, WLS Chicago; Creston
J. Foster, public relations director, American
Farm Bureau Federation, and Maynard H. Coe,
farm director of the National Safety Council.

Educ.

Accepting

ning call letter slogan — "Where Airways Join
Friends" — chosen in a station-sponsored contest. The new radio outlet presents 15 newscasts and three 10-minute local news summaries,
daily, C. H. Quick, general manager, reported.

ALLEN

Exhibit

Entries

ENTRIES for the 18th annual American Exhibition of Educational Radio & Television Programs are being accepted until Jan. 1, according
to I. Keith Tyler, director of the Ohio State
U. Institute for Education by Radio-Television.
Winning programs will be announced April 5
as a feature of the institute's 24th annual meeting in Columbus, April 7-10.
A new class of programs, dealing with basic
freedoms, has been added for radio and tv.
Programs will deal with traditional rights such
as freedom of inquiry and expression, due
process and equality. The seven tv classes
include programs directed to all special interest
groups, cultural, public affairs, systematic instruction, young people's out-of-school listening and school telecasts. Radio programs include the tv group, except systematic instruction, plus those dealing with personal and social
problems and special one-time broadcasts.

Fire

Underwriters

Award

NATIONAL BOARD of Fire Underwriters has
announced it has invited radio and television stations and daily and weekly newspapers
to participate in its annual Gold Medal Awards
for Outstanding public service in fire prevention
and fire safety. Closing date for entries is Feb.
15, 1954.
Top winners in 1952 in radio and television
were*KANS Wichita and WBZ-TV Boston.
Honor citations were presented to WNAX Yankton, S. D.; KMLB Monroe, La.; WSJS WinstonSalem, N. C; WJPD Ishpeming, Mich.;
WAAM (TV) Baltimore; KRLD-TV Dallas,
and WFMY-TV Greensboro.

CBS
WAJF
Slogan Wins Bond
WAJF Decatur, Ala., which went on the air
Oct. 3, has awarded a $100 bond to the win-

Program

20-Year

Club

Awards

PINS and $100 saving bonds were awarded
to 112 New York employes of CBS initiated
into CBS' 20-Year Club at a party in New
York Nov. 19. Presentations were made by
Frank Stanton, president of CBS Inc.; Adrian
Murphy, president of CBS Radio, and J. L. Van
Volkenburg, president of CBS-TV. Other
awards will be presented to 148 CBS employes
at branches in other parts of the country.

BANDER

'Living Room Education1
Is Tv#s Promise — Broderick
GERTRUDE G. BRODERICK, radio-tv specialist in the U. S. Office of Education, said last
fortnight that the wise use of television will permit the man who works all day "to sit in the
quiet and comfort of his living room and get
Broderick spoke to a meeting of the
an Mrs.
education."
New Jersey Assn. for Education by RadioTelevision at Atlantic City in conjunction with
the centennial convention of the New Jersey
Education Assn. She affirmed "the possibility
that courses given on television could lead to a
degree. We know that some universities are
already pioneering in offering formal courses."
WBT,

WBTV

(TV)

THE
□ F

PURCHASE

RADID

AND

Chicago

Educ.

Tv
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SERVICES

Rountree Opens Offices
J. G. ROUNTREE, member of the, firm of
A. Earl Cullum Jr., consulting radio engineers,
Dallas, has announced he will establish his own
consulting radio engineering office effective tomorrow (Tuesday), with offices
in
the Prentice
Bldg.,
4515 Prentice St.,

Rountree
• Washington

Given

CHICAGO Television Council has donated
$200 to the cause of educational tv in Chicago,
it was announced at the council's luncheon Nov.
18. Dr. John Rettaliata, president of Illinois
Institute of Technology, one of the sponsoring
groups for vhf ch. 11, accepted the check and
reviewed the status of tv planning. He said the
Chicago Educational tv Assn. is within 3%
of reaching its goal of $1.1 million and said
CETA
has been authorized to obtain a station
16].
manager and other staff personnel [B*T, Nov.

AND
TELEVISION
STATIONS

1 701 K St., M. W.

Cited

PROFESSIONAL and other assistance has been
offered local educators by WBT and WBTV
(TV) Charlotte, N. C, in their efforts to put
into use uhf ch. 42, reserved there for a noncommercial, educational station. At a recent
meeting of the educational leaders, Charles H.
Crutchfield, executive vice president of Jefferson Standard Broadcasting Co., stations' licensee, told the group his firm has made frequent financial contributions to the U. of North
Carolina in furtherance of its plans for the
establishment of educational tv as a university
project. He promised similar cooperation with
the Charlotte committee.

CH.ecjotLa.hor
FOR

Aid

Dallas. Mr. Rountree, who joined the
Cullum firm in April
1946, was a field
engineer for the
FCC from 1941-46,
serving in New
Orleans and Montgomery, Ala.from
He
was employed

1936-41 in the engineering departments of several Texas broadcasting stations. A registered
professional engineer, he is a senior member
of the Institute of Radio Engineers, in which
he has been active.
Broadcasting
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Station

Authorizations,
(As Compiled
Nov.

THE

RECORD
ton. Principals include President Walter P.
Reuther, Secretary-Treasurer Emil Mazey, Vice
President Richard Gosser, Vice President John
W. Livingston, and Director Norman Matthews.
UAW-CIO Bcstg. Corp. of Michigan is controlled
by International Union, UAW-CIO, and is applicant for am construction permit, WCAR Inc.
Granted Nov. 19.

Applications

by B • T)

19 through Nov. 24

APPLICATIONS

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.
Abbreviations:
CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification. trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
16
Grants since July 1857 7, 7952:
Total
vhf
Commercial
280
uhf
26
Educational
in
U.
vhf
Stations
Total
Total Operating
uhf
10
109 S.: 323
Commercial on air
1
Noncommercial on air
2
2141

As of Oct. 31, 1953*
AM
18
Licensed (all on air)
2,479
CPs on air
106
CPs not on air
Total on air
Total authorized
2,479
137
2,603
Applications in hearing
New station requests
148
187
Facilities change request
781
Total applications pending
2
Licenses deleted in Sept.
3
CPs deleted in Sept.

FM
536
30
566
20
586
3
5
34
113
6
2

TV
101
230
t214
545
150
t315
16
285
415
0
2

♦Does not include noncommercial educational
fm and tv stations.
f Authorized to operate commercially.
*
*
*
Am and Fm Summary through Nov.
ing 24 ing
Appls.
In
Air
On
Licensed
CPs
Pend- HearAm
124
182
2,505
2,485
1373
16
6
540
Fm
587

ACTIONS
New

Tv

OF

Stations

Note:
vised
cities
effect

FCC

. . .

GRANTS
Atlanta, Ga. — Robert W. Rounsaville
(WQXI), granted uhf ch. 36 (602-608 mc); ERP
240.063 kw visual, 24.329 kw aural; antenna height
above average terrain 343 ft., above ground 342
ft. Estimated construction cost $295,500, first year
operating cost $300,000, revenue $330,000. Post
Office address 3165 Mathieson Drive, N. E., Atlanta, Ga. Studio location Peachtree Road and
Mathieson Drive. Transmitter location 1430 W.
Peachtree St. Geographic coordinates 33° 47' 38"
N. Lat.,tenna84°
23' 19" counsel
W. Long.
Transmitter
and anGE. Legal
Welch,
Mott & Morgan,
Washington. Consulting engineer John H. Mullaney, Washington. Sole owner of applicant is
Robert W. Rounsaville, who also is owner of
WBAC Cleveland, Tenn., WLOU Louisville, Ky.,
and 51% owner of WBEJ Elizabethtown, Tenn.
Granted Nov. 19.
Portland, Me. — Guy Gannett Bcstg. Services
(WGAN) granted vhf ch. 13 (210-216 mc); ERP
239 kw visual; antenna height above average
terrain 626 ft., above ground 314 ft. Estimated
construction cost $356,526, first year operating
cost $144,000, revenue $133,000. Post office address
390 Congress St., Portland. Studio location St.
John & Valley Sts. Transmitter location near
Blackstrap fire lookout, Falmouth, 7.9 mi. NW
of Portland. Geographic coordinates 43° 45' 32"
N.
Lat., GE.
70° 19'
14" counsel
W. Long.
antenna
Legal
Dow,Transmitter
Lohnes & and
Albertson, Washington. Consulting engineer Craven,
Lohnes & Culver, Washington. Principals include President Guy P. Gannett, who holds 39.9%
of stock of Guy Gannett Pub. Co. which in turn
owns 99% of Guy Gannett Bcstg. Services. Guy
Gannett Pub. Co. owns Portland Press Herald and
Express, Kennebec Journal, Augusta and Waterville Sentinel. Granted Nov. 19.
Detroit, Mich. — UAW-CIO Bcstg. Corp. of Michigan granted uhf ch. 62 (758-764 mc); ERP 200 kw
visual, 100 kw aural; antenna height above average terrain 684 ft., above ground 700 ft. Estimated
construction cost $883,146, first year operating
cost $488,908, revenue $310,000 (but non-profit).
Post office address 8000 E. Jefferson Ave., Detroit
Studio location 8000 E. Jefferson Ave., Detroit.
Transmitter location 18176 W. 13 Mile Road, Detroit. Geographic coordinates 42° 30' 57" N. Lat.,
83° 13' 35" W. Long. Transmitter and antenna
GE. Legal counsel Rauh & Levy, Washington.
Consulting engineer Weldon & Carr, WashingBroadcasting

Applications filed since April 14, 7 952:465i
New
Amnd.
vhf uhf Total
Commercial
877
337
676 518 1,1952
Educational
51
25 26
51=
Total
908
337
701 544 1,246'
'Twenty-five
CPs (6 vhf, 19 uhf) have been returned.
2 One applicant did not specify channel.
:l Includes 26 already granted.
1 Includes 491 already granted.

Jacksonville, Fla. — Educational Tv Inc., vhf ch.
7 (174-180 mc); ERP 18.4 kw visual. 9.92 kw aural;
antenna height above average terrain 491 ft.,
above ground 521 ft. Estimated construction cost
$349,493 first year operating cost $60,000. Post office address % Dr. Heywood A. Dowling, 203
Greenleaf Building, Jacksonville. Studio location
Tech. & Vocation High School, King St., Jacksonville. Transmitter location Hyde Park Cedar Hills
Golf & Country Club, Jacksonville. Geographic
coordinates
30° 17' 09.3"
Lat., 81° RCA.
44' 52.1"
W.
Long.
Transmitter
GE, N.antenna
Legal
counsel Krieger & Jorgenson, Washington. Consulting engineer George P. Adair Engineering
Co., Washington. Principals include President
Dr. Heywood A. Dowling, Chiropodist; First Vice
President Dr. Paul L. Johnson, president Jacksonville Jr. College; Second Vice President George
S. Davis Jr. and Treasurer Walter T. Napier.
Filed Nov. 18.
Miami Beach, Fla. — South Florida Tv Corp.,
vhf ch. 7 (174-180 mc); ERP 316 kw visual, 158.4
kw aural: antenna height above average terrain
9S6 ft., above ground 990 ft. Estimated construction cost $1,067,781.45, first year operating cost
$1,087,588.50, revenue $1,458,457.80. Post office address 204 Pathman Building, 95th & Harding Sts.,
Miami Beach. Studio location to be determined.
Transmitter location Pembroke Rd., near HollyFla. Geographic
coordinates
25° 59' Du59"
N. Lat.,wood,80°
11' 50" W. Long.
Transmitter
Mont. antenna RCA. Legal counsel Fly. Shuebruk, Blume & Gaguine, Washington. Consulting engineer George E. Gautney, Washington.
Principals include President Jack C. Stein,
(27. 17', ). real estate, investments and wholesale
liquor distributor; James Lawrence Fly, (13.04%),
Washington-N. Y. attorney; Vice President Bernard Allen Mayer, (10.87^), food broker: Secretary M. Lewis Hall (3.26c7), Miami attorney and
Treasurer Charles D. Leffler (3.26%), real estate.
Filed Nov. 19.
Muskogee, Okla. — Ashley L. Robison, vhf ch. 8
(180-186 mc); ERP 89.2 kw visual, 53.5 kw aural;
antenna height above average terrain 802 ft.,

Telecasting

the finest

/

remote control
*\
/
system available . . .
positive control
20 metering circuits
40 control circuits

SCHAFER

REMOTE

CONTROL

SYSTEM

satisfied customers coast to coast
one year guarantee
two weeks delivery
complete — ready to install $1645

p a u I ©c h a f e r 0u s t o m #n g i n e e r i n g
2279 ALLESANDRO STREET { ?
LOS ANGELES 39, CALIFORNIA
■mMoJi ■» M M. M. J
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above ground 573 ft. Estimated construction cost
$268,368, first year operating cost $244,000, revenue
$260,000. Post office address 11100 Cashmere St.,
Los Angeles. Studio location to be determined.
Transmitter location 7 miles E of Muskogee.
Geographic coordinates 35° 42' 50" N. Lat., 95°
15' 09" W. Long. Transmitter and antenna RCA.
Legal counsel Maurice R. Barnes, Washington.
Consulting engineer Vandivere, Cohen & Wearn,
Washington. Principals include Mr. Robison who
is
KCCC-TV Sacramento, Calif.
Filed50%Nov.partner
20.
APPLICATIONS

AMENDED

Orlando, Fla. — WHOO Inc. (WHOO) amends bid
for new tv station on vhf ch. 9 to change ERP to
256.7 kw visual, 128.4 kw aural; antenna height
above average terrain to 492 ft. Filed Nov. 18.
Toledo, Ohio — Toledo Blade Co. amends application for vhf ch. 11 to change studio location description to Intersection of Madison & St. Clair
Sts.; antenna height above average terrain to
455 ft. Filed Nov. 22.
Toledo, Ohio — The Citizens Bcstg. Co. amends
bid for new tv station on vhf ch. 11 to change
ERP to 316 kw visual, 158 kw aural; transmitter
location to NE corner of Sacks & Teachout Rds.,
near Bono, Ohio; studio location to be determined; antenna height above terrain to 1000 ft.
Filed Nov. 23.
Toledo, Ohio — Community Bcstg. Co. (WTOL)
amends bid for new tv station on vhf ch. 11 to
change ERP to 316 kw visual, 189.6 kw aural;
specify studio location as NE side of Madison
Ave., between 16th & 17th Sts., Toledo. Filed
Nov. 23.
Irwin, Pa. — Irwin Community Tv Co. amends
bid for new tv station on vhf ch. 4 to specify
studio location as South Side of U. S. Route 30,
Irwin. Filed Nov. 22.
La Crosse, Wis. — Belle Co. amends bid for new
tv station on uhf ch. 38 to change antenna height
above average terrain to 262.25 ft. Filed Nov. 22.
APPLICATIONS

DISMISSED

Miami, Fla. — Jack C. Stein. FCC dismissed bid
for new tv station on vhf ch. 7 at request of
applicant. Dismissed Nov. 20.
Orlando, Fla. — Hazlewood Inc. FCC dismissed
bid for new tv station on vhf ch. 9 at request
of attorney. Dismissed Nov. 19.
Waterloo, Iowa — Charles H. Gurney. FCC dismissed bid for new tv station on uhf ch. 16 at
request of attorney. Dismissed Nov. 19.

The
way

Menominee, Mich. — Green Bay Bcstg. Co. FCC
dismissed bid for new tv station on vhf ch. 11
at request of attorney. Dismissed Nov. 17.
Norfolk, Va. — Tidewater Telecasting Corp. FCC
dismissed bid for new tv station on vhf ch. 10
at request of attorney. Dismissed Nov. 19.
San Antonio, Tex. — Mission Bcstg. Co. FCC
dismissed bid for new tv station on vhf ch. 12
at request of attorney. Dismissed Nov. 23.
San Antonio, Tex. — Bexar County Tv Corp.
FCC dismissed bid for new tv station on vhf
ch. 12 at request of applicant. Dismissed Nov. 23.

best
to

sell the
KANSAS
FARM
MARKET

Existing

Tv Stations . . .
ACTIONS BY FCC

KCAF (TV) Fresno, Calif.— John H. Poole tr/as
John Poole Bcstg. Co. granted modification of CP
for uhf ch. 53 to change ERP to 295 kw visual,
151 kw aural; transmitter location to On Bear
Mt., 1.7 mi. NW of Squaw Valley, 28.5 miles E
of Fresno; studio location to 1117 N St., Fresno;
change antenna to directional antenna; antenna
height
Nov. 16.above average terrain 2,230 ft. Granted
WTTV (TV) Bloomington, Ind. — Sarkes Tarzian
Inc. granted STA to operate commercially on vhf
ch. 4 (formerly on vhf ch. 10), for the period ending Feb. 3. Granted Nov. 19; announced Nov. 23.
WBOC-TV Salisbury, Md. — The Peninsula
Bcstg. Co. granted modification of CP for uhf ch.
16 to change ERP to 151 kw visual, 83.2 kw aural;
change transmitter location to W of U. S. Hwy.
13, 2 miles N of Salisbury; antenna height above
average nounced
terrain
Nov. 23. 620 ft. Granted Nov. 19; anWTAC-TV Flint, Mich. — Trendle-Campbell
Bcstg. Corp. granted STA to operate commercially
on uhf ch. 16 for the period ending Feb. 8. Granted Nov. 13; announced Nov. 23.
WOOD-TV Grand Rapids, Mich.— Grandwood
Bcstg. Co. granted STA to operate commercially
on vhf ch. 8 (formerly on vhf ch. 7), for the period ending
30. Granted Nov. 18; announced Nov.March
23.
WCOC-TV Meridian, Miss. — Miss. Bcstg. Co.
granted STA to operate commercially on uhf ch.
30 for the period ending Nov. 24. Granted Nov.
13; announced Nov. 23.
KACY (TV) Festus, Mo. — Ozarks Tv Corp.
granted STA to operate commercially on uhf ch.
14 for the period ending Dec. 5. Granted Nov.
19; announced Nov. 23.
KWTV (TV) Oklahoma City, Okla.— Okla Tv
Corp. granted STA to operate commercially on
vhf ch. 9 for the period ending March 22. Granted
Nov. 13; announced Nov. 23.
WJAR-TV Providence, R. I.— The Outlet Co.
granted modification of CP for vhf ch. 10 to
change ERP to 316 kw visual, 171 kw aural.
Granted Nov. 18; announced Nov. 23.
WBAP-TV Ft. Worth, Tex.— Carter Publications
Inc. granted CP for vhf ch. 5 to change ERP to 100
kw visual, 60.3 kw aural; antenna height above
average terrain 1,070 ft. Granted Nov. 19.
KOMO-TV
Seattle,
Wash.— Fisher's
Blend
tion Inc. granted
modification
of CP for
vhf Stach.
4 to change ERP to 100 kw visual, 50.1 kw aural;
antenna height above average terrain 810 ft.
Granted Nov. 17; announced Nov. 23.
KOMO-TV
Seattle,
Fisher'scommercially
Blend Station Inc. granted
STAWash.—
to operate
on vhf ch. 4 for the period ending Feb. 10.
Granted Nov. 13; announced Nov. 23.
PERMITS DELETED
WOTV cancellation
(TV) Lakeland,
Fla.— WONN-TV
granted
of unissued
CP for new Inc.
tv
station on uhf ch. 16 and deletion of call letters.
Deleted Nov. 17.
KDIO Hoersch.
(TV) Davenport,
Mel FosterHarold
FCC deletedIowatv —station
on uhf
ch. 36 at request of applicant. Deleted Nov. 18.
WBGT (TV) Richmond, Ky.— The Blue Grass
Tv Co. granted cancellation of CP for new tv
station on uhf ch. 60 and deletion of call letters.
Deleted Nov. 16.
WHKP-TV Hendersonville, N. C— Radio Hendersonville Inc. FCC deleted CP for new tv staNov. tion16.on uhf ch. 27 at request of applicant. Deleted
APPLICATIONS
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Ben Ludy, Gen. Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.
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KFMB-TV San Diego, Calif. — Wrather-Alvarez
Bcstg. seeks CP for vhf ch. 8 to change ERP to
316 kw visual, 158 kw aural; antenna height above
average terrain 702 ft. Filed Nov. 23.
WSJV (TV) Elkhart, Ind.— Truth Pub. Co. seeks
modification of CP for uhf ch. 52 to change ERP
to 193 kw visual, 104 kw aural; studio location to
transmitter site at Mishawaka & Oakland Rds.;
antenna height above average terrain 408.5 ft.
Filed Nov. 18.
WCNO-TV New Orleans, La. — Community Tv
Corp. amends application for modification of CP
for uhf ch. 32 to change ERP to 18.3 kw visual
and 10 kw aural. Filed Nov. 23.
WNEM-TV Bay City, Mich.— North Eastern
Mich. Corp. seeks modification of CP for vhf ch.
5 to change ERP to 23.9 kw visual, 11.95 kw aural;
transmitter location to 3.8 mi. N 60° E from Saginaw, near Bay City; antenna height above average terrain 521 ft. Filed Nov. 23.

New

Am

Stations
APPLICATIONS

Oxnard, Calif. — Oxnard Bcstg. Corp., 910 kc,
1 kw daytime. Estimated construction cost $25,928.17, first year operating cost $40,200, revenue
$48,000. Principals in partnership include President Paul R. Schneider (V2), U. S. Navy electronics engineer, and Vice President James W. Klapp
(V2), U. S. Navy mechanical engineer. Post office
address nard.% Filed
P. Nov.
R. Schneider,
592 Corsicana Dr., Ox10.
Shelby, N. C— Charles R. and Henry E. Melton
d/b as Shelby Bcstg. Co., 1050 kc, 250 w unlimited.
Estimated construction cost $10,317.23, first year
operating cost $29,373, revenue $48,000. Principals
in partnership include Charles R. Melton (%), announcer WIS Columbus, S. C, and Henry E. Melton (i/3), engineer WBBO Forest City, N. C. Post
office address % H. E. Melton, 430 Cherry Mountain St., Forest City, N. C. Filed Nov. 10.
APPLICATION

DISMISSED

Jacksonville, Fla. — Rollins Bcstg. Inc. FCC dismissed bid for new am station on 1580 kc, 50 kw
daytime. Dismissed Nov. 23.
Existing

Am Stations
APPLICATIONS

. . .

KINY Juneau, Alaska — William J. Wagner tr/as
Alaska Bcstg. Co. seeks CP to change from 1290
kc to 800 kc. Filed Nov. 23.
WCMB
Rossmoyne
Corp.
seeks Lemoyne-Harrisburg,
modification of license Pa.
to —change
main
studio location from Lemoyne-Harrisburg, Pa.,
to Harrisburg, Pa. Filed Nov. 23.
WSAJ Grove City, Pa. — Grove City College
seeks CP to change hours of operation from Sunday 4:30 to 5:30 p.m. to Sunday 7:30 to 8:30 p.m.
and two evenings each week from 7:15 to 8:45
p.m. Filed Nov. 16.
WEAU Eau Claire, Wis.— Central Bcstg. Co.
seeks modification of license to change main
studio location from Eau Claire to Washington,
Wis. Filed Nov. 23.
Existing

Fm Stations
APPLICATIONS

. . .

WGEM-FM Quincy, 111. — Quincy Newspapers
Inc. seeks CP to change ERP to 8.2 kw; transmitter site to near Columbus Hwy., 0.7 of a mile
W of Franklin School; antenna height above average terrain to 638 ft. Filed Nov. 18.
WTRC-FM Elkhart, Ind.— Truth Pub. Co. seeks
CP to change ERP to 9.66 kw; antenna height
above average terrain to 348 ft. Filed Nov. 18.
WHFM Co.(FM)
N. Y.
— StrombergCarlson
seeks Rochester,
CP to change
antenna
height
above average terrain to 392 ft. Filed Nov. 18.
WCAU-FM Philadelphia, Pa.-WCAU Inc. seeks
CP to change ERP to 10 kw; transmitter location
to Domino Lane & Fowler St.; antenna height
above average terrain to 657 ft. Filed Nov. 18.
STATION DELETED
WGBA-FM Columbus, Ga. — Georgia-Alabama
Bcstg. Corp. granted cancellation of license and
deletion of fm station on ch. 236. Deleted Nov. 16.
Ownership Changes . . .
ACTIONS BY FCC
KFWB Los Angeles, Calif.— KFWB Bcstg. Corp.
granted voluntary assignment of license to Union
Bcstg. Corp.
of Calif. in
No both
consideration
involved as stockholders
corporationsis are
identical and will retain their respective shares.
Upon FCC
Bcstg. will be dissolved.approval
Granted Nov.KFWB
19.
KLMO Longmont, Colo. — Longmont Bcstg. Co.
granted voluntary transfer of control to Pellon
Reed Walker, Irving T. Ludlow & Russel T.
Palmer through sale of all stock for $20,000.
Principals include President I. T. Ludlow (V3)
cattle feed and ranching, R. T. Palmer (V3), accountant and P. R. Walker (>/3), salesman. Granted Nov. 19.
WMMB Melbourne, Fla. — Melbourne Bcstg.
Corp. granted voluntary transfer of control from
Henry Dravneek, Suzanne Dravneek and John
J. Schantz to Frederick H. & Dorothy S. Kury
through sale of 66.8% interest for $57,500. Mr.
Kury is former vice president NEA Services
Inc., syndicated
and editor
and Lake,
publisher Adirondacknewspaper
Daily Enterprise,
Saranac
N. Y. Granted Nov. 19.
WOPA-AM-FM Oak Park, 111.— Richard Goodman, Mason Loundy, Oak Park Hotel Inc. &
Egmont Sonderling d/b as Village Bcstg. Co.
granted voluntary assignment of license to partnership of the same name with same partners.
Mr.
Sonderling
interest
from
Richard
Goodman purchases
and Mason33,i%
Loundy
for $4,000
and will now own 25%. Messrs. Goodman and
Loundy will separate their joint interest and each
will now own 20%. Granted Nov. 16.
KOAM-TV Pittsburg, Kan.— Pittsburg Bcstg.
Co. granted assignment of CP to Mid-Continent
Broadcasting
• Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
xecutive Offices
National Press Building
)ffices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

ommercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE •

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE •

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE •

A. D. RING

& ASSOCIATES

—Established 1$9§—
PAUL

& KENNEDY

302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

C. SMEBY

Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

Member AFCCE •

Member AFCCE •

GEORGE

501-514 Munsey Bldg. STerling 3-0111
Washington 4, D. C.

E. GAUTNEY

Craven, Lohnes & Culver

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE '

Member AFCCE *

Member AFCCE •

WELDON
& CARR
Consulting

CONSULTING RADIO ENGINEERS

MUNSEY BUILDING DISTRICT 7-8218
WASHINGTON 4, D. C.

711 14th St., N. W.

Sheraton lido.

Radio & Television

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Washington 5, D. C.

Republic 7-3984

Washington 6, Engineers
D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W. Executive 3-5*70
Washington 5, D. C.

Member AFCCE 4

Member AFCCB •

RUSSELL

P.

MAY

Member

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE •
GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Bxperitnct
Raaio-TelevislonEloctrenlcs-Comminiicatiens
1610 By* St., N. W., Wash. 6, D. C
Executive 31230 — Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE ■

GUY

ROBERT

C. HUTCHESON

P. O. Box 32
AR. 4-8721
1100 W. Abrem
ARLINGTON, TEXAS

JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM * TV
Engineer oil duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Me.

Telecasting Inc. for $20,000 which represents
aggregate engineering, legal and other miscellaneous expenses incurred with application of CP
to be assigned. KOAM retains 66%% interest and
Joplin Globe Pub. Co. will own 33y3%. Principals
include President E. V. Baxter, president and
50% stockholder KOAM; Vice President Lester
Lee Cox, vice president and 12V2% stockholder
KOAM, vice president, 49.5% stockholder KCMO
Kansas City, Mo., 49.9% stockholder KWTO
Springfield, Mo.; and Treasurer Mrs. E. V. Baxter, secretary KOAM. Granted Nov. 19.
KDBS Alexandria, La. — Cyril W. Reddoch,
Ralph L. Hooks & Klien Evans d/b Dixie Bcstg.
Service granted involuntary assignment of construction permit to Cyril W. Reddoch, individually and as executor of the estate of Klien Evans,
deceased, and Ralph L. Hooks d/b as Dixie
Bcstg. Service. Mr. Reddoch will now control
66%%. Granted Nov. 20.
KREH Oakdale, La.— Cyril W. Reddoch & Klien
Evans d/b as Louisiana Bcstg. Service granted inBroadcasting
• Telecasting

M.

S HUMAN

John A. Moffet — Associate
1405 G St., N. W.
Washington
5, D. C.
Republic 7-664*
Member AFCCE*

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road— Riverside 7-2153
Riverside, II.
(A Chicago sueure)
Vandivera,

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

CO.

C. DAVIS

30 Years' Experience in Radio
Engineering
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

Member AFCCE •

LYNNE

GODLEY

GEORGE

Upper Montclair, N. J. MO- 3-3008
Laboratories Great Notch, N. J.

AFCCE •
KEAR

CARDS

Cohen & VYearn
Consulting Electronic Engineers
412 Evans Bldg.
NA. 8-2*98
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
e
AM • FM • TV
Complete Installation!
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon
DAWKINS

CO.

WILLIAM

E. BENNS,

JR.

Consulting Radio Engineer
3738 Kanawha St., N. W., Wash.. D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone *-2M4
Member AFCCE*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*
TRALA RECORDS
Offering discs concerning Studebaker Can,
punches Terrific sales far Local Dealer!
One station in Each city being approached.
Inquiries are really not necessary.
BOX 11

HOLLYWOOD

ESPY

AM-TV Broadcast Engineering
Complete Field Measuring Service
10620 Wilshire Blvd.
Arizona 88922
Los Angeles, Calif.
voluntary assignment of license to Cyril W. Reddoch, individually and as administrator of the
estate of Klien Evans, deceased, d/b as Louisiana
Bcstg. Service. Mr. Reddoch will now control
100%. Granted Nov. 19.
KXLW Clayton, Mo. — St. Louis County Bcstg.
Co. granted voluntary acquisition of positive
control by John W. Kluge through purchase of
1,100 shares from W. Elliott Reid & Bettie J.
Reid for $4,364.47. Mr. Kluge will now own 50.5%.

Granted Nov. 19.
KGFW Kearney, Neb. — Central Nebraska Bcstg.
Corp. Belle M. Thomas, J. Carl Thomas & Kenneth H. Dryden, executors of the estate of Lloyd
C. Thomas granted voluntary transfer of control
to J. Carl Thomas and 6 others in accordance
with court order. Principals include President
John W. Yeager Jr. (12.9%); Vice President Kenneth H. Dryden (1.8%); Secretary-Treasurer
Belle M. Thomas (37.3%); E. Hanson Thomas
November 30, 1953
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ADVERTISEMENTS
CLASSIFIED
Payable in advance.
Checks and money orders only.
Display — Tuesday
Deadline: Undisplayed — Monday preceding publication date.
preceding publication date.
Situations Wanted 204 per word — $2.00 minimum • Help Wanted 25tf per word —
$2 00 TYVVYiVYYtlXTtX
All other classifications 30tf per word — $h.00 minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St. N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
or return.
theirsentcustody
or responsibility
any liability
repudiates photos,
ing • Telecasting

Help Wanted— (Cont'd)
Chief engineer-announcer, good voice, thoroughly
experienced both fields. Prefer family man. Car
necessary. $90.00 — 40 hours. Box 593A, B-T.
Chief engineer. Southern town, 30,000, excellent
living conditions. Prefer man who can do limited
announcing and one who wants to work toward
a good future. Tell all first letter. Box 594A. B«T.
Engineers, first class license. Experience desirable. New England area. Box 598A, B.T.
Combo, first phone, kilowatt. Experience preferred. Urgent. Good salary. KWBG, Boone,
Iowa.

Help Wanted
Managerial

Manager: Major station in top eastern market
seeks experienced manager. Must have solid
radio station background, be mature and with
aggressive personality to build strong contacts
quickly on local and regional levels. Salary open.
Commission or over-ride. Excellent opportunity
for man able to handle all phases of operation.
Box 630A, B-T.
Immediate opening. 1000 watt station for experienced commercial manager. Interview required.
Contact Dave Button, KSVF, Box 38, Artesia,
New Mexico. Phone 650.
Salesmen
Guaranteed monthly income $400. against 15 percent commission, protected territory, account list
for experienced salesmen. Established Illinois
independent
offers permanent
position,
future for competent
worker desiring
to good
advance.
Paid vacation, bonus, sick benefits, companypaid pension plan. Fast growing community in
county with $86,000,000 annual retail sales. Personal interview necessary. Write details of training, experience, age. Box 411A, B.T.
Southern group that operates several stations has
opening for two experienced salesmen that can
sell and still go back the second time. Excellent
money proposition with chance of stepping into
managers positions. Must be experienced, married, sober, and reliable. Write Box 541A, B.T.
Progressive independent in top market near New
York needs salesman with ideas for his accounts.
Guarantee, 15%. Resume to Box 542 A, B.T.
Aggressive Michigan regional station offers genuine opportunity for earnings and advancement.
Please tell all. Box 596A, B.T.
Sales manager for small market station located
in town of 3,500 must be fully trained capable
man. $350, base, plus 10% of net. Call, write or
wire George Cory, KUBC, Montrose, Colo.
Salesman, not afraid of tv. Aggressive and mature for sales position. Only non-alcoholics need
apply. Largest market in the Rocky Mountain
area. Submit resume, references promptly. Box
609A, B.T.
Successful sales manager and chief engineer,
with $3,000. to $5,000. capital to invest in employee-owned station. Box 618A, B'T.
Salesmen free to travel with well known, national
organization are earning $150. -$300. weekly commissions selling new copyrighted special feature
for leading tv station in midwest. Dependable
men can advance to campaign managers. $15,000. -$18,000. yearly. Write 628A, B.T.
Get an expert to plan your classified ad to get
results from the pages of BROADCASTING •
TELECASTING. Call, write, wire Harry Stevens,
B«T's
at making
few words
make
people veteran
do big things
for you.a Write,
wire, phone
him at— BROADCASTING • TELECASTING, 1735
DeSales Street, N. W., Washington 6, D. C, Metropolitan 8-1022.
Announcers
Opening southwest combination engineer-announcer with emphasis on announcing. Send
details to Box 381A, B-T.
Am-tv station in southeastern market of 100,000
is enlarging announcing staff. Am and tv duties
with control board ability required. Starting
salary $75.00. Complete information, photo and
tape or disc to Box 514A, B«T. Prefer applicants
from this region.
Experienced, versatile, all-round announcer with
first or second phone ticket. Permanent. Paid
vacation. Car necessary. Send complete resume
first letter. Start $75 weekly. Box 524A, B«T.

Help Wanted— (Cont'd)
Two experienced announcers wanted by southern
small market station that's really on the ball.
Must be sober, reliable, and interested in permanent position. Good salary and living conditions.
Married men preferred. Write Box 540A, B.T.
Announcer with experience and restricted third
or first class license wanted by kilowatt eastern
independent.
Box 556A, B«T.
Announcer-engineer with first class ticket. Good
staff man. Convenient to Phila. and New York.
Box 563A, B-T.
50,000 watt station in major upper midwest market has an opening for a top disc jockey. Must
be a good commercial man. Send tape and letter with complete background, plus salary requirement to Box 566A, B.T.
Newsman. Second man for Michigan radio-tv
operation, strong local news emphasis. Basic
requirements — news sense, straight writing, clear
voice. Promise training, air experience, freedom
for ideas. Send tape, photo, background. Box
573A, B.T.
Announcer-engineer, first phone, strong on announcing, 1000 watt net affiliate, top pay, many
employee benefits, good midwestern market. If
you
B.T. qualify, send tape and letter to Box 582A,
Newsman wanted. 500 watt Iowa independent.
Permanent. Opening now, must have experience— local news, reporting, writing, strong selling newscasts. Salary open. Send complete details. Box 584A, B.T.
Announcer-engineer with first class ticket for
Missouri independent. If you have ticket and
announcing possibilities, can use inexperienced
man.
Reply Box 589A, B.T.
Good announcer-production man for combination
work. Good salary for good solid mature young
man with real ability. Good CBS network station. Send full information first letter, including
photo and audition tape. Box 608A, B.T.
Combo man with first class ticket for central
Pennsylvania am-fm. Announcing should be
diversified in abilities. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume. Salary open. Box 614A, B.T.
Minnesota station needs sports announcer able
to sell time. Good salary plus commission. Box
617A, B.T.
Combo announcer-engineer, first class license,
emphasis on news, DJ work. TV future. Rush
tapes, salaryformation.
requirements,
WAAB, Worcester,other
Mass.pertinent inThousand watt daytimer. School training considered. Sales privilege. Tape, resume to WAKN,
Aiken, S. C.
Staff announcer. Strong, music, news. Send
disc, resume, references. WBCK, Battle Creek,
Michigan.
Tv grantee.

Immediate opening. First class engineer, WCNT,
Centralia, Illinois.
Combo man with first phone wanted immediately.
Progressive station. Position permanent. Salary
open. Excellent working conditions. WCVA,
Culpeper, Virginia.
Engineer, first phone, car. State qualifications
first letter. No announcing. Contact E. B. Jones,
Chief Engineer, WETB, Johnson City, Tennessee.
Opening for engineer in am, fm, tv operation.
WKZO, Kalamazoo, Michigan.
WLBC and WLBC-TV needs an assistant chief
engineer. Must have 1st class license and be able
to do maintenance on am-fm and tv transmitters
plus video and audio gear. If interested write to
Maury Crain, Chief Engineer, WLBC at Muncie,
Indiana, stating experience and salary expected.
WLBC and WLBC-TV needs engineers with 1st
class licenses. Depending on experience engineers start as high as $84.55 for forty-five hour
week. If interested call Maury Crain, Chief Engineer at 4403 in Muncie, Indiana.
First ticket, experience unnecessary, ABC affiliate, work into tv, $60-$50. Chief Engineer, WTOR,
Torrington, Connecticut.
First class transmitter engineer, 1000 kw am station indie daytime. Contact Chief Engineer immediately, WWNH, Rochester, New Hampshire.
Production-Programming, Others
Girl writer-announcer to handle well established
participating show and interviews, write copy.
Sales
B.T. experience preferred. Address Box 567A,
Assistant professor of radio and television, southB.T. ern university, effective February 1. Send resume, references, college transcripts. Box 572A,
Program director, must have supervisory ability
and experience.
New England and affiliate. Box 599A, Southern
B.T.
Are you this woman? Indie station in southern
city over 100,000 needs aggressive, alert, business
woman with management ability to direct office
and program department. Must be at least 30
years, have previous radio experience and still
sold on am broadcasting. Salary open, send details your first letter. Box 604A, B.T.
Immediate opening for combination copywriterannouncer, excellent position for recent graduate,
light on experience. Must have ability and be
willing to learn. Contact Program Director,
WAYB, Waynesboro, Virginia.

Immediate opening for experienced announcer.
Ideal working conditions. Send tape, qualificalina. tions and photo to WBRM, Marion, North Caro-

Program director. Immediate opening. Must be
strong in all phases of program work with accent
on news. Send complete information first letter
to Manager, WBSR, Pensacola, Florida.

Announcer. Immediate opening, must have experience, WEAV, Plattsburg, New York.

Experienced copywriter 5 kw CBS station. Submit sample copy with application. State salary
requirements.
Manager, WCAX, Burlington, Vermont.

Combo man. Minimum 5 years experience. First
ticket preferred. Must be toonotch announcer,
operate board. Salary $90-$100 for 45 hours.
WHUC, Hudson, New York.
Technical

Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent position. Send full particulars, WVSC,
Somerset, Pa.

East coast major market Independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A. B.T.

Television

Chief engineer with announcing ability wanted
by eastern independent station. Please send
background, references and photo. Box 555A, B.T.

Tv salesman
manager — complete
only a producer
considered. Give references,
background
and
salary desired. Box 558A, B.T.

Managerial

Help Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Technical

Do you need a good staff announcer who has outgrown
old job with
station? present
Then letlYzmeyearrecommend
my small
husband.
Earlier with AFRS two years, schooled in Chicago, is 24, available immediately, one grand guy.
Please write him Box 574A, B.T.

Engineer, first phone, available now due to station time cutback from 24 hours. 4 years experience transmitter, studio, recording, remotes, am
and fm. Present employers will recommend. Box
624A, B'T.
5 years experience combo (3rd). Family man 25,
wants permanence with future. Prefer southwest. Write or wire MacDonald, 1823 N. 13th
Ave., Tucson, Ariz.

Engineer first class license for leading southern
station in two station market. Tv experience
and well rounded am background required. Reply Box 565A, B«T.
Chief engineer for new tv station in midwest
metropolitan market of two million. Must have
practicalvision,background,
two years
in teleand knowhow at
to least
put station
on the
air.
RCA transmitter and antenna equipment. Send
full particulars, references and starting salary.
Box 560A, B.T.
Production-Programming, Others

Available immediately. IV2 years commercial, 2
years non-commercial. Operate board. Will
travel. Box 575A, B.T.
Announcer. Three years' staff experience all
phases DJ, news. Currently employed large market mid-south network affiliate. College graduate. 25, veteran. Prefer northeast city over
75,000. Box 576A, B.T.

Program manager and production manager. Will
only consider men who are experienced. Give
complete details. Box 559A, B.T.

Combination' man. First phone. Plenty experience. Remotes, boxing, morning shows, programming, copy
and Available
repair
equipment. Box
Excellent
references.
immediately.
581A, B.T.

Situations Wanted

Experienced announcer-engineer. First phone,
degrees, veteran, married. Desire University
proximity. Box 585A, B.T.

Managerial
Manager with twenty years in radio seeks management of established outlet, or will get new
station on air with both administrative and technical know-how. Box 502A, B«T.
Available as general manager or sales manager,
have owned controlling interest in station. Must
make $8,000.00 salary and commissions, native of
Florida, desire same, family, available for interview. Making big change, interested in offer to
locate permanently, only civic minded civic reasonable. Box 590A, B.T.
Medium or small station manager — family man
with proven record as profit maker the right way.
Community interests. Will furnish top references,
know the radio business national and local from
transmitter to money in the bank. Emphasis
sales. Reasonable reason for making change.
Prefer personal interview. Box 591A, B.T.
General manager who can create and develop
sales. 11 years net programming experience. 9
years head of New York agency, radio-tv department. Know national and local station sales.
Have agency and advertisers contacts. 23 years
in radio and television. Resume furnished on
request. Box 634A, B-T.
Manager. North Carolinian with proven record
in sales and management. Available December
15. Box 610A, B«T.
Manager-salesmanager. Experienced 10 years all
phases, including tv. Married. 2 children, veteran.
Willing to purchase stock to insure permanent
interest. North contral location preferred. Box
616A, B-T.
Salesmen
Salesman, announcer, program director, assistant
manager, single, 28. Six years radio experience,
large and small markets in southeast. Desire
position with radio-tv affiliation. Authoritative
news. Box 561A, B.T.
Sales account executive. Presently radio-television research 4A's agency. NYC. Box 568A, B«T.
One of midwest's best known radio executives,
20 years experience, six as sales and station
manager, seeks similar position in town, 100.000
or under. Strong on promotion, ideas, sales.
Present owners selling out. Box 615A, B«T.
I make no fancy promises — give no unheard of
claims. Am hard-working commercial manager
with fine sales record. Desire commercial manager or station manager position. Recently commercial manager 5000 CBS stations: agency
owner. Married. 30 years old. Excellent references. Experienced all phases radio. College
educated, advertising-radio. Box 621A, B«T.
Announcers
Announcer, recent broadcasting school graduate.
No experience. Third class ticket. Box 474A, B-T.
Announcer. Draft exempt. 3 months experience.
News, commercials, platters: emphasis snorts.
Young, reliable. Restricted ticket. Travel, resume, audition. Box 479A, B.T.

Announcer-newscaster. Pleasant authoritative
delivery. Friendly commercials. College graduate.
29. Limited
experience.
Background, disc available. Box 592A,
B.T.
Seven years radio. Ace baseball, basketball, football broadcaster, top salesman, good emcee and
deejay. Prefer east or southeast. Consider any
offer radio or tv. Box 631A, B-T.
Gal now at network affiliate would like to work
at small station. Midwest preferred but not
necessary. Continuity, music librarian, air work.
Disc, photo available. Box 632A, B«T.
Announcer, colored. Disc jockey, news, personality, control board, single, veteran, announcing
experience, well trained, tape available, will accept any type announcing, free to travel. Box
597A, B-T.
Announcer, ten months experience. DJ. news,
straight announcing. Marine veteran. Ineligible
future service, married. Desire locate northeast.
Box 601A, B-T.
Negro, DJ, newscaster, control board. Veteran.
Some experience. Box 602A, B«T.
Combo man. 5 years experience as announcer,
engineer and salesman. Play-by-play sports.
Family man. General managers position. Midwest. Box 603A, B'T.

Production-Programming, Others
Boston or New England area. Have you got capital and radio experience? I have and will join
with others
to purchase
radio station. Confidential. Box 571A,
B.T.
Writer,
producer,European
radio and
tv,' Idea
just man
returned
from 7 months
radio.
and
program sparker. Write Box 626A. B«T.
Desire promotion or public relations position.
Just sold interest in regional advertising agency.
Previously held executive position in radio.
Thorough radio experience. Married. College
education. Box 622A, B«T.
Television
Managerial
General or commercial. Experienced all phases.
Proven sales record. Presently employed. Will
work on straight commission. Box 454A, B«T.
Assistant manager-salesmanager with southern
uhf station available immediately. Desires vhf
station. Three years television sales experience.
Have put vhf and uhf on air from foundation up.
Knows network and national agencies. Salary
open. Box 569A. B.T.
General manager — tv. The last five years television in major market; have experience in general
management,
relations, sales,
'programming
and production.labor Presently
employed,
desire*
change. Box 587A. B«T.
Technical

Announcer, first phone. Accent on programming
disc shows from jazz to classical. Responsible
family man. Wish to locate permanently in west
or southwest. Box 611A, B-T.

Experienced cameraman with first phone wants to
help put new station on air. Good knowledge of
film photography and production. W. H. Beatty,
WDAK-TV. Columbus, Georgia.

Announcer, three years background, all phases,
PD, log, copy, control board, 23, single. Box
613A, B-T.
Announcer thoroughly trained in radio-tv. Can
operate console. Good voice personality. Will
travel. Tape available. Box 620A, B-T.
Announcer. Authoritative news and commercial
delivery. Good DJ, ad lib. Draft exempt. Box
633A. B'T.

Production-Programming, Others

3 years training — 3 months experience small station. Presently employed — need change. Women's and children's programs, some copywriting.
Tape or disc. Restricted ticket. References.
Madeline McLean, Rumford, Maine.
Announcer, some experience: lots of ability and
initiative. Permanancy and Texas preferred.
Married. Ed Osborne, 1600 Louisiana, Houston,
Texas.
Salesman-announcer. Leading hillbilly personality and sportscaster. Successful sales record.
Available December 15. Contact Claude White,
Elkin, N. C. Phone 957 -J after 6:00 P.M.
Technical
Engineer. First phone, exoerienced transmitter
studio recording remotes. New York or vicinity.
Box 487A, B-T.

Staff announcer, radio, television, 2 years experience, young, now at 1 kw network affiliate, midwest. Married, car, prefer west. Good references.
Box 507A, B-T.

Engineer, 1st phone, any location, midwest preferred, family, age 27, reliable, 7 years radio experience but none in broadcast. Good voice.
Now available. Box 528A. B.T.

Newcaster, announcer, DJ, 10 years experience
am, tv. Excellent voice, network calibre. Proven
ability. Also write, produce and direct. California market preferred. Tape picture and resume
upon request. Write Box 546A, B.T.

Broadcast engineer, four years studio and transmitter experience, family man, wants position in
tv or am with tv future, west, or southwest. Box
577A, B.T.

Experienced staff announcer, which includes
news, DJ, desires change. Currently employed
in New York State city. Will travel. Tape. Box
570A, B.T.

Engineer. 1st class license, one year am commercial and six months educational fm, tv experience, prefer California. Anthony Torres, 27
Flower Street, Bakersfield. California.

Announcer-engineer with 1st class license. Conscientious, sober. deDendable. Good voice. Excellent personality. Experienced in news, DJ and
staff announcing. References, tape and details
furnished upon request. Box 583A, B.T.

Six yearsnouncerexperience,
combination
salesman-anradio, first phone.
Desires change
to tv.
$500. month minimum. Excellent performance
record. Box 519A, B'T.
Traffic-program coordination. Young man, complete knowledge program, traffic departments,
seeks production
job leading to secondary.
director-coordinator position. Remuneration
Box
562A, B.T.
Program or production director; I have produced
over 2000 hours of live programming over one
of the largest NBC outlets in the USA. Desire
connection with new progressive tv operation.
Box 564A, B.T.
Triple-threat, experienced NY actress, writer,
producer of her own tv shows wishes to vacate
"ulcerish" Manhattan for progressive smaller
town tv station. Truly exceptional background.
Box 586A. B-T.
Tv managerial or assistant to general manager.
5 years creative local and network productiondirection in #2 market. Married, community
minded, college degrees. Excellent references.
Box 606A, B«T.
TV production training. Can you use services of
single man 29 — desiring opportunity leading to tv
production? Two years advertising, camp dramatics director, directed college variety, and radio
shows. Commercial art certificate. Box 619A, B'T.
For Sale
Stations
Western: Indie. 250 watt. Exclusive. Volume
$40,000. Asking $37,500. Box 635A, B-T.
250 watt independent station in the southwest for
quick sale. No curiosity seekers, please. Box
623A, B-T.
Complete 1 kw fm station including RCA BTF-1C
transmitter, turntables, microphones, etc. Also
B.T.
Westinghouse fm-3 3kw; best offer. Box 588A,

GE fm broadcast transmitter type BT-l-B, model
4BT 1 B 1, frequency range 88-108 MC, output 250
watts. Two GE crystals frequency 227.546 KC.
GE fm broadcast station monitor complete with
calibrate and run crystals, type BM-l-A, model
4 BM-1A 1, Indicator model 4 BZIA 1, power
supply model 4BP2A 1, frequency range 88-108
MC. GE reg. power supply, type BP2A, mode!
4BP2A, 1, 105-125 volts, 1 phase, output 300 volts
0.090 A-DC with 18 spare tubes. One Auto DR1
Aire model 46 dehydrator with specialized fm
antenna and between 300 and 400 foot Communications Products fm co-ax transmitter line. Used
on air only three years. In perfect condition.
No reasonable offer refused. WLAD, Danbury,
Conn.
Best offer, 240 ft. Truscon self-supporting tower,
type H-30 with lights. WOKY-TV, 704 W. Wisconsin Avenue, Milwaukee, Wisconsin.
Minitape recorder. Excellent condition, new mike
and
Half-price. WJTN, Jamestown,
New battery.
York.
For quick sale: Must dispose of three Blaw-Knox
type SGN 400 foot towers complete with base insulators, foundation steel and guy wire. Speed
essential. For immediate transaction, phone or
wire A. G. Sanderson, WWJ, Detroit. Mich.
Ampex tape recorder, model 401-A, very latest
push button remote control portable model. New
machine guarantee. Excellent condition, used
about ten hours as demonstrator. $795.00 fob
Topeka, Kansas. Only one, first come first served.
Radio Engineering Company, 908 Kansas Avenue,
Phone 3-1336.
Writers, speakers! Handy classified dictionary,
6,000 quips: $3.00. Cream of Wit, Sebring, Fla.
Wanted to Buy

FOR THE RECORD

Situations Wanted

For Sale— (Cont'd)
Equipment, etc.

Managerial
Lefs talk if . . .
You are looking for a man of initiative, integrity
and proven ability with outstanding major station experience in radio & tv.
Have been: account executive; in charge of sales
development; director of advertising & promotion; comm. manager; also, advertising agency
exec, and assoc. editor of trade magazine.
Have flair for practical ideas and avid interest in
public affairs.
Seek opportunity of major responsibility.
Excellent references. Age 37, married.
BOX 578A, B-T
For Sale
Equipment, etc.
TV

TRANSMITTER
FOR
NOW

SALE
ON

Complete
• GE

5 KW

AIR

package
transmitter

• Input and monitoring

Stations
Experienced broadcaster wants to buy singlemarket 250-1000 watt daytimer in upper midwest
border state. Box 557A, B.T.
250 watt or medium power station in west. Send
details and terms. Confidential. Box 605A, B.T.
Mid-westerner wants 250 to 5,000 watter, city
under 75.000, south or west, daytimer or unlimited. Box 627A, B.T.
Equipment, etc.
Dual channel console and associated audio equipment. Box 403A, B.T.
Used 500 watt or 2 kw channel 2 transmitter and
other studio and transmitter gear. Box 453X, B.T.
One kw transmitter in good condition. West
coast preferred. Must be reasonable. Box 579A,
B.T.
Frequency and modulation monitors for broadcast. Give make, model and price. KDNT, Denton, Texas.
Cabinet racks RCA type 9-AX and accessories.
Specify number, condition, color and price. Radio Station KRJF, Miles City, Montana.
Used approved frequency monitor. Remote conMinn.trol system. Chief Engineer. KROX, Crookston,
One used RCA-BTF-1C 1000 watt fm transmitter.
WMRF, Lewistown, Penna.
500 watt transmitter. Must be in A-l condition.
Contact George Merker, WRMN, Elgin, Illinois.

equipment
• 6 Bay antenna
This equipment may be inspected
now while operating
KFMB-TV
San Diego,

California

EQUIPMENT
FOR
SALE
1 TF-5A SUPERTURNSTILE with
Beacon light and de-icing elements.
Feed lines included. This antenna
can be used for Channels 4, 5
and 6.
1,660 FEET 3*8 INCH TEFLON insulated transmission line.
2 SVs INCH RIGID ANCHORS.
35 DUAL HANGERS FOR 3% inch
line using twin messengers .
Please contact H. J. Lovell,
Chief Engineer,

Miscellaneous

WKY-TV
OKLAHOMA CITY, OKLA.

Unusual comedy series: 13 five minute packages.
Tv or 607A,
radio.B.T.
New twist. Sample tape on request.
Box

Box 8668, Britton Station TR 8-2161

FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Granfornia. tham, 6064 Hollywood Blvd., Hollywood, CaliHelp Wanted
Announcers

IMMEDIATE OPENINGS
ANNOUNCER-PRODUCER with emphasis on announcing.
FEMININE PERSONALITY with ability to organize
and conduct own programs of interest to women.
Unusual opportunities at new vhf operation in midwest collegeB.T.
community. Rush detailed information to
Box 625A,
Page 122
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Employment Services
BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective Service to Employer and Employee
Howard S. Frazier
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.
PERSONNEL PROBLEMS?
We render a complete and confidential service
to Radio & TV Stations (near and far) as well
as Program Producers.
Griffin & Culver Personnel (Agency)
280 Madison Ave., New York, N.Y. ORegon 9-2690
Paul Baron, Dir., Radio TV and Film Div.
Resumet welcomed from qualified people.

(20.1%); J. Carl Thomas (9.3%); H. S. Thomas
(9.3%); and Phillip Thomas (9.3%). Myrtle L.
Donohoo sells 50.8 shares to John W. Yeager Jr.
for $10,175. No other cash is involved as distriNov. 19.bution is in pursuance to court order. Granted
KICA Clovis, N. M. — Hugh DeWitt Landis &
Ross B. McAlister d/b as Radio Station KICA
granted voluntary assignment of license to H. D.
Landis through sale of V3 interest by R. B. McAlister for $35,000. Consideration consists of cancellation of notes totaling $24,999 and $10,000
representing
of the existing partnership.
Granted Nov. profits
16.
WCMW Canton, Ohio — Stark Bcstg. Corp. granted involuntary transfer of negative control
(50%) of licensee from J. Irvin Schultz, deceased,
to Geneva P. Schultz and Richard W. Schultz,
administrators of the estate. Granted Nov. 19.
WLOK-AM-TV Lima, Ohio— WLOK Inc. granted voluntary relinquishment of positive control
by Lloyd A. Pixley, W. Lyman Case Jr., et al.,
as family
group
issuance owner
of new oftreasury stock.
Mr. through
Pixley, former
51%,
will now own 34%. Standard Realty, controlled
by ed
Case
will now own % interest. GrantNov. family
9.
KTJIN-AM, KGPO-FM Grants Pass, KBES-TV
Medford, Ore. — Southern Oregon Bcstg. Co. granted voluntary relinquishment of control by Ames
E. Voorhies (50%), through disposition of portion
of his stock by sale or gift to his son Earle E.
Voorhies (1/6) and his grandson John Voorhies
(1/6). Mr. A. E. Voorhies retains 1/6 interest
and by voting trust agreement will vote 50%
of the corporation. Granted Nov. 17.
WLAC Nashville, Tenn.— Life & Casualty Ins.
Co. granted voluntary assignment of license to
wholly
subsidiary
Inc. for$1,000,000
$1,325,000. Lifeowned
& Casualty
agreesWLAC
to purchase
worth of indenture bonds from WLAC Inc.
Granted Nov. 19.
WISC-AM-FM Madison, Wis. — Radio Wisconsin
Inc. Morgan Murphy, Elizabeth B. Murphy and
Evening Telegram Co. granted voluntary transfer of control through corporate reorganization
setting upchasesa5.9%voting
trust.
M. Immell
interest
forRalph
$4,211.37;
RalphpurR.
O'Connor purchases 5% interest for $3,518.75; and
George H. Johnson purchases 2.5% interest for
$1,759.37. Evening Telegram Co. retains 34.8% interest. Purchasers have option of re-selling stock
event islicensee's
Telegram
Evening
to
application for
vhf ch.Co.3 in
in the
Madison
denied.
If tv application is granted each purchaser will
pay
additional
consideration
per
share
of
stock.
Granted Nov. 19.
APPLICATIONS
KAFY-AM-TV Bakersfield, Calif. — Bakersfield
Bcstg. Co. seeks voluntary transfer of control to
Charles Thieriot, Harold See and The Chronicle
Pub. Co. (KRON-FM-TV San Francisco) through
sale by Sheldon and Geneva Anderson of 51%%
interest for $85,000. Chronicle Pub. Co., publisher
of San Francisco Chronicle and optionee of 25%
interest in KSBW-AM-TV Salinas, Calif., purchases 49%. Charles Thieriot, vice president of
Chronicle Pub. Co., purchases 1%% and will now
hold 16% % interest. Harold See purchases 1%.
Sheldon
Nov. 16. Anderson retains 8y3% interest. Filed
KBMX Coalinga, Calif.— Rea B. Bowman &
Benjamin Bowman d/b as Pleasant Valley Radio
Co. seeks voluntary assignment of license to
Henry T. Leckman through lease of physical
assets for $1,800 per year. Mr. Leckman is a
local attorney. Filed Nov. 16.
KCCC-TV Sacramento, Calif.— Capital City Tv
Corp. seeks voluntary relinquishment of negative
control of permittee corporation from Frank E.
Hurd & Ashley L. Robison by sale of 25%
interest to Harry W. McCart for $15,000. Mr.
McCart
in the wholesale liquor business.
Filed Nov.is 18.
KLIR Denver, Colo. — Frank Donald Hall, Archie
H. Yetter & John T. Roscoe d/b as Denver Bcstg.
Co. seeks voluntary assignment of license to
Frank Donald Hall tr/as Denver Bcstg Co.
through sale of 20% interest by A. H. Yetter
(10%) and J. T. Roscoe (10%) in consideration of
cancellation of 2 promissory notes for $8,000.
Filed Nov. 16.
WONS Hartford, Conn. — General Teleradio
Inc. seeks voluntary assignment of license to
General-Times Tv Corp. Application is to effectuate agreement between General Teleradio
Inc. and Hartford Times Inc. by which latter
acquired 45% interest in new tv venture when
it dismissed its bid for uhf ch. 18 in Hartford.
Filed Nov. 16.
Miscellaneous
THE BEST IN COMPLETE
ERECTION OF TOWERS
ANTENNA
LIGHTS CO-AX CABLE
WHITE
CALL WIRE
J. M. HAMILTON & COMPANY
PAINTING
ERECTION MAINTENANCE
YEARS OF EXPERIENCE
Box 2432, T«l: 4-2115, Ga.tonio, N. C.
Broadcasting

• Telecasting

WMRE Monroe, Ga. — Walton Bcstg. Co. seeks
voluntary transfer of control of permittee corporation to Clarice Prichard & Warren G. Gilpin
through sale of all stock for $1,500. Each purchaser will own V2 interest. Mr. Gilpin is chief
engineer WCON Cornelia, Ga. Filed Nov. 17.
KCMO-AM-FM-TV Kansas City, Mo.-KCMO
Bcstg. Co. seeks voluntary assignment of license
to parent corporation Meredith Engineering Co.
(WHEN [TV] Syracuse, WOW-TV Omaha,
KPHO-TV
Phoenix).
Bcstg. Co. will be
dissolved. Filed
Nov. KCMO
18.
WINS New York, N. Y.— Crosley Bcstg. Corp.
seeks voluntary assignment of license to Gotham
Bcstg. Corp. for $450,000. Principals include
President-Treasurer J. Elroy McCaw (75%), vice
president - 20.3% stockholder KLZ-AM-FM-TV
Denver, Colo.; president-50% stockholder KELA
Centralia, Wash.; secretary-treasurer- V3 owner
KYAK Yakima, Wash.; secretary-treasurer- V3
owner KALE-AM-FM Richland, Wash.; presidentV2 owner KYA San Francisco; V2 partner KPOA
Honolulu, KILA Hilo, Hawaii; owner KORC
Mineral Wells, Tex. and vice president-25%
stockholder KONA (TV) Honolulu; Vice President John D. Keating (25%), vice president- y2
owner KYA San Francisco; V2 partner KPOA
and KILA; president-25% stockholder KONA
(TV) and president- '/3 owner of Northwest Tv
& Bcstg. Co., applicant for new tv station on
vhf ch. 12 in Portland, Ore. Filed Nov. 16.
KSPI-AM-FM Stillwater, Okla.— Stillwater Pub.
Co. seeks involuntary transfer of control from
Charles Bellatti (55%), deceased, to R. M. Bellatti,
J. R. Bellatti and Mrs. Edith H. Bellatti, trustees
of the estate. Filed Nov. 10.
WAGS Bishopville, S. C— Lee County Bcstg. Co.
seeks voluntary assignment of CP to new partnership with same name for $5,800. Principals include H. L. Ginsberg (25%); A. R. Godshall
(27V2%), president and 75% owner WFGN Gaffney, S. C; Claude W. Smith (12y2%), photography; Helen F. Smith (5%); James B. Jeffries
(20%), and Gladys A. Johnston (10%), vice president and 25% owner WFGN.
Filed Nov. 12.
WMSC Columbia, S. C— Maresco Bcstg. Co.
seeks voluntary assignment of license to parent
corporation Maresco Corp. to simplify corporate
structure. Maresco Bcstg. is to be dissolved and
Maresco Corp. is to be renamed WMSC Radio
Corp. Filed Nov. 16.
WMRC Greenville, S. C. — Textile Bcstg. Co.
seeks voluntary assignment of license to Piedmont Bcstg. Co. (WAKE) for $72,500. WAKE
will give up its present facilities. Principals include President V. D. Ramseur (32%); SecretaryTreasurer John A. Ramseur (32%); Vice President
Wilkins Norwood (32%) and Charles A. Britt
(4%). All are stockholders of WLOS-AM-FM
Asheville, N. C. Filed Nov. 13.
KLBS Houston, Tex. — Trinity Bcstg. Corp. seeks
voluntary assignment of license to Howard Bcstg.
Corp. for $100,000. Purchasers buy physical facilities from lessors Mrs. Hollie Lee, Mary Alice
Rosenburg and Lester E. Rosenburg for $200,000.
Principals include President Howard W. Davis
(50%), owner KMAC-KISS-FM San Antonio; Vice
President Howard L. Burris (45%), owner KTAN
Sherman, Tex., and Treasurer Barbara J. Burris
(5%). Filed Nov. 3.
KANG-TV Waco, Tex.— Clyde Weatherby d/b as
Central Texas Tv Co. seeks assignment of CP
for uhf ch. 34 to Central Texas Tv Co. Mr. Weatherby retains 85.3% interest in lieu of his expenditures totaling $50,000. New corporation assumes indebtedness of $92,052.60. Filed Nov. 4.
KPUY Puyallup, Wash. — Henry Perozzo & Antonio Gomez d/b as Puyallup Valley Bcstg. Co.
seeks voluntary assignment of license to Henry
Perozzo, Antonio Gomez and Paul A. Schumaher
d/b as Puyallup Valley Bcstg. Co. Mr. Schumaher purchases 11% interest for $5,000. Filed
Nov. 20.
KXA Seattle, Wash. — KXA Inc. seeks voluntary
transfer of control to Lawrence Bogle and 13
others through sale of 1,005 shares of stock by
Gaylord family for $100,500. Principals include
Lawrence Bogle (3.5%), attorney; Treasurer S. L.
Savidge (15%), auto dealer; Secretary George F.
Kachlein Jr. (1%), attorney, and Cassius E. Gates
(10%), attorney. Filed Nov. 20.
WRAC Racine, Wis.— WRAC Inc. seeks voluntary transfer of control to James S. Allan and
5 others through sale of all stock for $12,500.
Principals include James S. Allan (1/9), insurance and auto parts; William R. Wadewitz (5/18),
printing; John T. Brown (5/18), farm equipment
and metal parts; John Oster (1/9), manufacturer
of die castings and electrical appliances; George
Gordon III (1/9), machine tool manufacturer,
and Arthur R. Jones (1/9), real estate, banking
and insurance. Filed Nov. 18.
Hearing

Cases . . .
FINAL DECISIONS

KLMR

Lamar, Colo. — The Commission announced decision granting the application of The
Southeast Colorado Broadcasting Co. for a construction permit to change the operation of KLMR
Lamar, Colo., from 1340 kc, 250 watts, unlimited
time, to 920 kc, 1 kw day, 500 watts night, directional night; and denying a competing application of Ark -Valley Broadcasting Co. for like
change for KGAR Garden City, Kan., now operating on 1050 kc, 1 kw, daytime only. Action
Nov. 19.
Broadcasting
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Atlanta, Ga.— New Tv, uhf ch. 36. By order,
the Commission made effective immediately hearing examiner's
initial
granting
the application of Robert
W. decision
Rounsaville
for construction
permit
for
new
tv
station
on
ch.
36.
Action
Nov. 19.
Portland, Me. — New Tv, vhf ch. 13. By order,
the Commission made effective immediately
hearing examiner's initial decision granting the
application of Guy Gannett Broadcasting Services for construction permit for new tv station
on ch. 13. Action Nov. 19.
Detroit, Mich. — New Tv, uhf ch. 62. By order,
the Commission made effective immediately
hearing examiner's initial decision granting the
application of UAW-CIO Bcstg. Corp. of Michigan, for construction permit for new tv station
on ch. 62. Action Nov. 19.
INITIAL DECISIONS
San Jose, Calif.— New Tv, vhf ch. 11. FCC hearing examiner John B. Poindexter issued initial
decision looking toward grant of the application
of Standard Radio & Television Co. for construction permit for new tv station on ch. 11 and
denial of petition filed by F. M. Radio & Television Corp. for stay of further action in this
proceeding pending action by the Commission on
F.
M.'s petition
review itsofapplication
examiner's seeking
ruling
denying
petition for
to amend
the same channel. (During the course of the
hearing,
Nov.
20. examiner held F. M. in default.) Action
Newport, Ky.-New Tv, uhf ch. 74. FCC hearing examiner Annie Neal Huntting issued initial
decision looking toward grant of the application
of Tri-City Bcstg. Co. for construction permit for
new tv station on uhf ch. 74. Action Nov. 23.
Routine

Roundup

. . .

November 19 Decisions
ACTIONS ON MOTIONS
By Commissioner Robert T. Bartley
KFBC Cheyenne, Wyo., Frontier Bcstg. Co. —
Granted petition for dismissal without prejudice
of its application for additional time to complete
construction (Docket 10480, BMP-5864).
Chief, Broadcast Bureau — Granted petition for
extension of time to and including Nov. 24, 1953,
to file exceptions to initial decision issued re
applications of Radio Fort Wayne Inc., and Anthony Wayne Bcstg., applicants for tv ch. 69 in
Fort
Wayne, Ind. (Docket 10424, 10425; BPCT1040, 1400).
WIRL Television Co., Peoria, 111.— Granted petition for dismissal without prejudice of its petition to change issues in ch. 8 proceeding at
Peoria (Docket 10542, BPCT-702).
By Hearing Examiner James D. Cunningham
Badger Television Co., Madison, Wis.; Radio
Wisconsin Inc., Madison, Wis. — Granted motion
of Badger Television Co. to dismiss motion
made Nov. 5, 1953, by Radio Wisconsin Inc. for
enlargement of issues in ch. 3 proceeding (Docket 10641, BPCT-1472; Docket 8959, BPCT-410).
BY COMMISSION EN BANC
Extension of Time
KONA (TV) Honolulu, T. H., Radio Honolulu
Ltd. — Granted request for extension of time from
Nov. 16, 1953, to Jan. 1, 1954, within which Island
Bcstg. Co. must dispose of its interest in am station KPOA Honolulu, in order to comply with
condition attached to grant of June 3, 1953, for
1476).
transfer
of control of Radio Honolulu Ltd. (BTC-

November 20 Decisions
ACTIONS ON MOTIONS
By Hearing Examiner Millard F. French
Cowles Bcstg. Co., Murphy Bcstg. Co., Des
Moines, Iowa — Upon agreement of parties, hearing scheduled to be held on Nov. 20, is continued
370).
to Nov. 23, 1953 (Dockets 8897, 8900; BPCT-315,
By Hearing Examiner Claire W. Hardy
WMAW Menominee, Mich., Green Bay Bcstg.
Co. — Granted petition for leave to amend its
application
(Docket
to give additional
information 10587,
as to BMP-6064)
extent of interference
which
increasehave
of power
of applicant's
station proposed
WMAW would
upon station
WMTE
Manistee, Mich.
KWK Inc., KXOK Inc., Missouri Valley Television Co., St. Louis, Mo. — Ordered prehearing
conference in this ch. 4 proceeding on Nov. 19,
1632).
1953 (Dockets 8810, 8811, 10752; BPCT-324, 327,
By Hearing Examiner J. D. Bond
KFIZ Bcstg. Co., Fond du Lac, Wis.— Granted
petition to accept late appearance in proceeding
re application of Richland Bcstg. Corp., Richland, Wis. (Docket 10414, BP-8584).
By Hearing Examiner H. Gifford Irion
WVCH Chester, Pa., James M. Tisdale— In statement and order recited action and rulings taken
at hearing conference on Nov. 9, 1953, which
shall govern course of this proceeding pursuant
to Sect. 1.841 of Commission's rules (Docket
10089, BP-8100).
By Hearing Examiner Basil P. Cooper
Hilltop Management Corp., Kane, Pa.; Northern Allegheny Bcstg. Co., Kane, Pa. — By memorandum opinion and order granted petition of
Northern Allegheny Bcstg. Co. for leave to
amend its application (Docket 10508, BP-8671) to
specify operation on 1590 kc in lieu of 960 kc and
for removal of application, as amended, from
hearing docket; denied petition of Northern Allegheny for continuance of hearing and for removal of Hilltopdocket
Management
application
from hearing
(Docket Corp.'s
10507, BP-8577).
November 20 Applications
ACCEPTED FOR FILING
License to Cover CP
WSOK-FM Nashville, Tenn., Nashville Bcstg.
Co.— License to cover CP (BPH-1822) as mod..
which authorized new station. (BLH-932).
Modification of CP
Following stations request mod. CPs for extension of completion date as indicated:
WHYN-TV Springfield, Mass., The HampdenHampshire Corp.. to 12/31/53; WNBT(TV) New
York. NBC, to 2/23/54; WBTM-TV Danville, Va..
Piedmont Bcstg. Corp., to 6/17/54; WNAM-TV
Neenah, Wis., Neenah-Menasha Bcstg. Co., to
12/20/53; KHSL-TV Chico. Calif.. Golden Empire
Bcstg.
to 2/11/54: KJEO
Fresno. Calif.. O'Neill
Bcstg. Co.,
Co..
WFAM
Inc.,to to3/15/54:
7/23/54.WFAM-TV Lafayette, Ind.,
Renewal of License
Following stations request renewal of license:
KVME(FM) Merced, Calif., Merced Bcstg. Co.
(BRH-443); WWPG-FM Palm Beach. Fla., Palm
Beach Bcstg. Corp. (BRH-92); WMBR-TV Jacksonville. Fla.. The Washington Post Co. (BRCT53); WTVJ(TV) Miami, Fla.. Southern Radio Tv
Equipment Co. (BRCT-95); KSD-TV St. Louis,
Mo.. The Pulitzer Pub. Co. (BRCT-30); KING-TV
Seattle, Wash., King Bcstg. Co. (BRCT-22);
KENA Mena, Ark., R. B. Bell (BR-2495); KATE
Albert Lea, Minn., Albert Lea-Austin Bcstg. Co.
(BR-942); WROX Clarksdale, Miss., Birney Imes
llllllllllll
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Midwest

West

SI27.000.00

Coast

$100,000.00
Fulltime independent

in one of

Profitable network facility in an
excellent isolated trading area of
250,000. Station has favorable cash

the top two hundred markets in the
United States. Excellent terms to a

position. Some financing available.

qualified purchaser.

Appraisals

•

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefleld
Washington Bldg.
Sterling 3-4341-2

CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672
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Jr. (BR-1196); WFPG Atlantic City, N. J., Neptune Bests. Corp. (BR-1080); KENM Portales,
Bcstg. Co. (BR-2425); KWIL-FM
M.,
N.
Albany, Plains
Ore., Central Willimette Bcstg. Co.
(BRH-89).
APPLICATIONS RETURNED
Renewal of License
KP1G Cedar Rapids, Iowa, Cedar Rapids Bcstg.
Corp. (BR-2383); KRKL Kirkland, Wash., East
Side Bcstg. Co. (BR-1932); WRCO Richland
Center, Wis., Richland Bcstg. Corp. (BR-2375).
November 23 Decisions
Actions of November 20
Granted License
WPAG Ann Arbor, Mich., Washtenaw Bcstg.
Co. — Granted license covering mounting of tv ant.
on top of am tower and making correction in coordinates only; condition (BL-5128).
WJMW Athens, Ala., Athens Bcstg. Co.— Granted license stallation
covering
changecondition;
in facilities
inof new trans.;
730 and
kc 500
w-D (BL-5125).
Modification of CP
KOKO
Warrensburg,
Mo., Clinton
Co. —
Granted mod. CP to change
studio Bcstg.
and trans,
locations (BMP-6339).
KUAM Agana, Guam, Radio Guam — Granted
mod. CP for approval of ant., trans, and studio
location; condition (BMP-6357).
KC AL Redlands, Calif., Southwest Bcstg. Co. —
Granted mod. CP for approval of ant., trans, and
studio
6278). locations; engineering condition (BMPWITV Danville, 111., Vermilion Bcstg. Corp. —
Granted mod. CP to change type of trans.; engineering condition (BMP-6367).
Granted Extension
WHP-FM Harrisburg, Pa., WHP Inc.— Granted
extension
of completion date to 2-12-54 (BMPH4875).
Actions of November 19
Modification of CP
KALI Pasadena, Calif., Consolidated Bcstg. Co.
— Granted mod. CP to change type trans, engineering condition (BMP-6368).
Granted Extension
The following were granted extension of completion dates as shown:
WFAM-TV Lafayette, Ind., to 7/23/54; WLOKTV Lima, Ohio, to 3/7/54; KHSL-TV Chico, Calif.,
to 2/11/54; WHYN-TV Springfield, Mass., to
12/31/54.
Action of November 17
Remote Control
WCLB Cocoa, Fla., Capel Bcstg. Co.— Granted
authority to operate trans, by remote control
from City Hall Bldg., Camilla, Ga. (BRC-182).
Actions of November 16
Extension of Completion Date
The following were granted extension of completion dates as shown:
WBKZ-TV Battle Creek, Mich., to 6/13/54;
V/TPA Harrisburg, Pa., to 6/20/54; WAKR-TV
Akron, Ohio, to 6/14/54.
Remote Control
The following were granted authority to operate trans, by remote control:
WCPA
Clearfield, Pa., and WKIN Kingsport,
Tenn.
of all radio homes in
Youngstown tune in to
WBBW.
Compare the rate! Compare the weight!
Represented

ABC
where

by Forjoe

!N YOUNGSTOWN,
Eastern Ohio

and

Western

Pennsylvania hear all the Cleveland
Browns and Notre Dame Football
Games.
*Nielsen Market Survey
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November 24 Decisions
ACTIONS ON MOTIONS
By Examiner H. Gifford Irion
Baptist General Convention of Texas, Gulf Coast
Bcstg. Co., Corpus Christi, Tex. — By memorandum
opinion and order denied petition of Baptist
General Convention to enlarge issues in re financial qualifications of Gulf Coast; further ordered
that
723). hearing will reconvene on Nov. 27, 1953
(Docket 10560, BPCT-906 and Docket 10559, BPCTBy Examiner J. D. Bond
Music Bcstg. Co., Peninsular Bcstg. Co., Grand
Rapids, Mich. — Issued order after second hearing
conference ordering further hearing in this proceeding to commence Nov. 30, 1953, and that subsequent course of hearing shall be governed by
applicable provisions of first hearing order and
this order (Docket 10552, BPCT-1275; Docket
10e07, BPCT-1730).
By Examiner Claire W. Hardy
Petersburg Television Corp., Southside Va. Telecasting Corp.,
Petersburg,
Va. —will
Gavebe notice
that
conference
in this
proceeding
held Nov.
27. 1953 (Docket 10737; BPCT-1772 and Docket
10738. BPCT-1773), applicants for tv ch. 8.
KRLW Walnut Ridge, Ark., Southern Baptist
College; Tri-State Bcstg. Service, Memphis, Tenn.;
Southern Bcstg. Service Inc., Memphis, Tenn. —
Continued without date pre-hearing conference
in this proceeding (Docket 10547, BP-8372, Docket
10548. BP-8775, Docket 10549, BP-8802), which was
scheduled for Nov. 20, because of application
filed by Newport Bcstg. Co.

By Examiner Annie Neal Huntting
Tri-City Bcstg. Co., Newport, Ky. — Granted
petition filed Nov. 18 to change financial qualifications, etc.; also granted petition of Nov. 13 which
was amended by Nov. 18 petition (Docket 10675;
BPCT-1737).
By Examiner Fanney N. Litvin
Granted joint petition of The Brush Moore
Newspapers Inc., Stark Telecasting Corp. and
Tri-Cities Telecasting Inc., applicants for ch. 29
in Canton, Ohio, for continuance of hearing
from
Nov. 23 to Dec. 7, 1953 (Dockets 10272, 10273
and 10806).
November 24 Applications
ACCEPTED FOR FILING
Modification of CP
Following stations request extensions of completion date as indicated:
WDIX Orangeburg, S. C, WRNO Inc.; KTSMTV El Paso, Tex., Tri-State Bcstg. Co., to 12/17/53;
WTAR-TV Norfolk, Va., WTAR Radio Corp., to
6/1/54; WCNO-TV New Orleans, La., Community
Tv Corp., to 5/30/54; WOR-TV New York, General
Teleradio Inc., to 1/1/54; WOSU-TV Columbus,
Ohio, Ohio State U., to 10/1/54.
Renewal of License
Following stations request renewal of license:
WOC-TV Davenport, Iowa, Central Bcstg. Co.
(BRCT-83); WLLH-FM Lowell, Mass., Merrimac
Bcstg. Co. (BRH-261); WJLS-FM Beckley, W. Va.,
Joe L. Smith Jr. Inc. (BRH-297); WFUN Huntsville, Ala., Huntsville Bcstg. Co. (BR-1518);
KVON Napa, Calif., Napa Bcstg. Co. (BR2116); KHON Honolulu, T. H., Aloha Bcstg. Co.
Ltd. (Main & Aux.) (BR-1285); WATA Boone,
N. C, Wilkes Bcstg. Co. (BR-2582); WGNC Gastonia, N. C, Catherine T. McSwain (BR-998);
KWIL Albany, Ore., Central Willamette Bcstg.
Co. (BR-2016); KODL The Dalles, Ore., Western
Radio Corp. (BR-2008); KFIR Nr. North Bend,
Ore., Bay Bcstg. Co. (BR-2602); KBPS Portland,
Ore., Benson Polytechnic School (BR-84): KRXL
Roseburg, Ore., Umpqua Bcstrs. Inc. (BR-2569);
KPKW Pasco, Wash., Western Radio Corp. (BR1223); KMO Tacoma, Wash., KMO Inc. (Main &
Aux.) (BR-77); KIT Yakima, Wash., KIT Inc.
(Main & Aux.) (BR-89); KYAK Yakima, Wash.,
Yakima Bcstg. Corp. (BR-1886).

UPCOMING
Dec. 1: Zenith v. FCC (and CBS), oral argument
U. S. Court of Appeals, Washington
Dec. 4: Tennessee Assn. of Broadcasters, Andrew
Jackson Hotel, Jacksonville.
Dec. 4-5: Canadian Broadcasting Corp., board of
governors, Parliament buildings, Ottawa.
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 7: Idaho Broadcasters Assn., Turf Club,
Twin Falls.
Dec. 9: Radio Parts & Electronic Equipment
Shows. Board of Directors, Hotel Roosevelt,
New York.
Dec. 9-10: NARTB
Tv Code Review Board,
NARTB Hdqtrs., Washington.
Dec.
11: with
NBC-TV
Affiliates'
Executive
Committee
meets
network
officials,
New York.
Dec. 11 : Authors League of America, Screen
Writers Guild,
joint meeting to merge organizations, New York.
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.
Jan. 18-19: Mutual Affiliates Advisory Committee
(tentative), Buena Vista Hotel, Biloxi, Miss.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Feb. 4-6: Audio Fair. Alexandria Hotel, Los AnFeb. 14-20: Advertising Recognition Week.
Feb.
19-21: Democracy Workshop, sponsored by
geles.
NARTB. merce,
RETMA,
U. Va.
S. Jr. Chamber of ComWilliamsburg,
Feb. 21-28: Brotherhood Week.
March 24: Institute of Radio Engineers, WaldorfAstoria, New York.
April 4-6 : American Public Relations Assn., Hotel
Biltmore, New York.
April 7-10: Ohio State U. Institute for Education
by Radio-Tv, Columbus.
April 23-25: American Women in Radio and Television, annual convention, Kansas City, Mo.
April 24 : Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
April 28: Brand Names Day.
May 4-6: Government-industry electronic component conference, Dept. of Interior auditorium,
Washington.
May
23: NARTB Convention, Palmer House,
Chicago.
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Corrections

IDECO
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:

one -contract

Yearbook-Marketbook
tower

CHANGES and additions received after the 195354 Telecasting Yearbook Mabketbook went to press
are included in the following list which also will
serve to correct some errors made in compiling
the volume. For convenience, the information is
arranged numerically by Yearbook page number.
Abbreviation of titles may be found on page 2.

it

Page 18 — Under Television Stations by Call Letters, WOLK-TV Lima, Ohio, should
read WLOK-TV.

source!

With a single contract you place gtt of your tower details
in experienced hands. Planning and design . . . fabrication
. . . foundation and erection . . . equipment installation . . .
final inspection . . . complete insurance coverage . . .
all these are in the Ideco Tower "package." Here's how
you can put the entire responsibility for your tower
in one set of capable hands:

Page 18 — Under Television Stations by Call Letters, change channel number for
WTAR-TV Norfolk, Va., to ch. 4 instead of ch. 6.

*
Ideco Towers are planned from the ground
up . . . wind loading and soil bearing factors
are computed for your individual location.

Page 19 — Under George Foster Peabody Awards,
add WEWS (TV) Cleveland for outvisionstanding
station.local public service by a telePage 34 — Under Television Station Representatives, add WALTER BIDDICK CO.,
1151 S. Broadway, Los Angeles 15. Tel.:
Richmond 6184. Mgr.: Guy Biddick.

Ideco Towers are shop-fabricated to close,
pre-determined tolerances. All diagonal members are pre-tensioned, eliminating any possibility of inaccurate manual field adjustment.

Page 36 — Under Television Station Representatives, add THOMAS F. CLARK CO.
INC., 1 E. 54 St., New York 22. Offices
also in Chicago, Detroit, Atlanta, San
Francisco, Los Angeles.
Page 110 — Under Television Stations, Indiana,
WFAM-TV Lafayette, change affiliation
to WASK, not WFAM.

Every part of an Ideco Tower is hot-dip
galvanized for complete and lasting rust protection . . . maintenance costs are cut to a
minimum.

Page 122 — Under Television Stations, Kansas,
KEDD (TV) Wichita, Henry S. Ungerleider is treas., not vice pres., Ben B.
Baylor Jr. is vice pres. -gen. mgr.
Page 170 — Under Television Stations, Nevada,
KZTV (TV) Reno, Curtis I. Kring is
ce instead of Claud Scott, substitute
Joseph McGillvra Inc. for John E.
Pearson Tv Inc., as national representative.

Whether your location calls for a selfsupporting or guyed tower, careful Ideco
design
insures stresses
a "true"...structure,
indeterminate
a tower free
that from
will

Page 230 — Under Television Stations, Pennsylvania, WKJF-TV Pittsburgh, add F. G.
Raese, gen. mgr.; change Joseph A.
Jenkins to com. mgr., and Herbert A.
Waters to local sis. mgr.

Ideco installs the transmitting system . . .
also needed equipment such as lighting, call
letters, microwave parabolas, de-icing circuits.

keep you on the air in any kind of weather.

Page 273 — Under Television Stations, Virginia.
WTAR-TV Norfolk, change families in
area, grade A and B, to 207,825, and
87,830, respectively.

Ideco engineers make a thorough final
inspection . . . stay with the job until you
sign on the air. The complete Ideco service
assures you a safe tower for the years ahead.

Page 326 — Under Tv Equipment Manufacturers,
add TELEVISION SPECIALTIES
CORP., 38-09 24 St., L. I. City, N. Y.
Page 348— Under Distributors of Film for Television, add H. KIRK HALPERN
ASSOC. 15 E. 40 St., New York, N. Y.
Tel.: Murray Hill 6-3714. Service: Distributor of films for tv.

Complete insurance coverage protects you
throughout the entire tower erection and
antenna installation.

Page 359 — Under Television Program Production,
add ABNER J. GRESHLER, 324 S. Beverly Drive, Beverly Hills, Calif. Tel.:
Crestview 4-5339.

I
Scientific triangular design, pioneered

Page 419 — Under Television Stations With Newspaper Affiliation, Kansas, add, KEDD
(TV) Wichita— licensed to KEDD Inc.,
Wichita Beacon owns 5%.

by Ideco, best resists distortion by
wind pressure . . . uses fewer members, with less dead weight.

Page 432 — Under Consultants Allied Arts, add
MARK HAWLEY ASSOC., 133 E. 54 St.,
New York 22, N. Y. Tel.: Plaza 1-0450.
Mark Hawley, pres. (Tv film program
broker.)

Triangular design means only
three sides to paint, too.
I

Page 432 — Under Consultants Allied Arts, add
STATION FILMS INC., 30 Rockefeller Plaza, New York 20, N. Y. Tel.:
Circle 7-1279. Robert H. Salk, pres.,
Gloria Wilson, assist, to pres. (Buys
films for tv stations.)
Page 434 — Under Public Relations and Promotion
Services, add EDWARD M. KIRBY,
2210 Cathedral Ave., Washington, D. C.
Tel.: Adams 4-7475.
Page 434 — Under Surveys and Market Research,
add BENSON & BENSON— Princeton,
N. J.
Broadcasting
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AIR

Reports of Tv Sets in Their Coverage

Areas —

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B-T
Dallas
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B»T estimate.
Outlets on Air
Sets in Station Area
Outlets on Air
Sets in Station Area
vhf uhf
City
and Channel
TELEVISION
and Channel
vhf uhf
WBBM-TV
(2)
Chicago
WBKB
(7)
ALABAMA
WON-TV (9)
WABT (13)
Birmingham
WNK (5)
MARKET
184,300
WBRC-TV (6)
WTVP (17)
Decatur
Mobil*
1,575,000
WALA-TV (10)
86,700
39,900
WEEK-TV
(43)
Peoria
WKAB-TV (48)
38,450
WTVH-TV 09)
106,405
Quincy
Montgomery
WCOV-TV (20)
17,100
87,000
WGEM-TV (10)
WREX-TV (13)
Rockford
ARIZONA
76,000
WTVO (39)
133,854
51,000
71,500
Meta (Phoenix) KTYL-TV (12)
WHBF-TV (4)
Rock Island
Phoenix KOOL (10)
with
217,666
Moline)
(Davenport,
KOY-TV (10)
KPHO-TV (5)
74,500
WICS (TV) (20)
Tucson KOPO-TV (13)
Springfield
17,050
21,000
KVOA-TV (4)
MAXIMUM
Yuma
KIVA (11)
5,000
WTTV (4)INDIANA
Bloomington
ARKANSAS
WFIE (62)
285,000
Evansville
Port Smith
13,440
WKJG-TV (33)
KFSA-TV (22)
POWER
25,000
Fort
Wayne
WFBM-TV (6)
KRTV (17)
LHtle Rock
41,000
Indianapolis
WFAM-TV
(59)
401,666
Lafayette
CALIFORNIA
WLBC-TV (49)
32,425
100,000 Watts Video
Muncle
WSBT-TV
(34)
47,800
Bakonflold
KERO-TV (10)
South Bend
82,397
74,925
KAFY-TV (29)
45,550
50,000 Watts Audio
Chic*
KHSL-TV (12)
27,864
Eureka
WOI-TV (5)IOWA
K I EM-TV (3)
Ames
KJEO (47)
KCRI-TV (»)
Fresno
152,654
Cedar Rapids WMT-TV (2)
KMJ-TV (24)
58,419
DALLAS
and
Las Angeles KECA-TV (7)
185,000
WOC-TV (5)
Davenport
KHJ-TV (9)
(Moline,
215,000
K LAC-TV (13)
Rock Island)
KNfcVH4 Ml
KNXT r (2)
FORT
WORTH
Des Moines
KGTV (17)
KTLA (*)
I
Sioux City
KVTV (9)
KTTV (11)
80,666
1,707,420
More than a Million
KTHE (28)
KANSAS
KTVH (12)
KMBY-TV (8)
Monterey
183,954
Hutchinson
WIBW-TV
Sacramento
KCCC-TV (40)
(13)
28,650
isblSM
67,427
KEDD (16)
urban population in the
Salinas
KSBW-TV (•)
39,633
Topeka
Wichita
KFMB-TV (•)
San Diego
40,103 'Ysj
50-mile area
206,382
ii
KFSD-TV (10)
KENTUCKY
San Francisco KGO-TV (7)
KPIX (5)
WEHT (50)
Henderson
San Luis
KRON-TV (4)
780,000
WAVE-TV
More than TWO MILLION
Obispo
WHAS-TV (11(3))(b)
KVEC-TV (6)
302,251
' 77,550 24,555
56,821
Louisville '
Santa
WKLO-TV
(21)
KEYT (3)
Barbara
371,332
in the 100-mile area . . .
27,340
Tulare (Fresno) KCOK-TV (27)
LOUISIANA
COLORADO
WAFB-TV (28)
NOW
Baton Rouge KTAG (25)
Colorado
KKTV (11)
36,100
Lake
Charles
34,691
KNOE-TV
(8)
Springs
KRDO-TV
(13)
31,000
KFAZ (43)
KBTV (9)
Denver
Monro*
WDSU-TV (6)
KFEL-TV (2)
218,184
New Orleans WJMR-TV (61)
KLZ-TV (7)
56,443
180,825
Pueblo
KCSJ-TV (5)
34,500
KDZA-TV (3)
MAINE
35,000
I
306,000
I
WABI-TV(53)(5)
CONNECTICUT
Banger
WPMT
' 86,800 Portland
46,000
19,566
WICCTV (43)
Bridgeport
35,479
New Britain
WKNB-TV (30)
100,381
New Haven
TELEVISION HOMES
WNHC-TV (8)
635,190
MARYLAND
Waterbury
WATR-TV (53)
WAAM
(13)
Baltimere
DELAWARE
WBAL-TV (11)
WMAR-TV (2)
Wilmington
WDEl-TV (12)
159,939
516,505
DISTRICT OF COLUMBIA
MASSACHUSETTS
EFFECTIVE COVERAGE
WMAl-TV (7)
WBZ-TV
(4)
Washington
477,143
-TV'S
WNBW (4)
Boston
IN KRLD
559,000
AREA
WNAC-TV
(7)
WTOP-TV (9)
1,117,271
WTAO-TV (56)
1,103,507
WTTG (5)
Cambridge
477,143
63,700
(Boston)
WHYN-TV
(55)
FLORIDA
WWLP (61)
75,000
Springfield
EXCLUSIVE CBS
Ft. Lauderdale WFTL-TV (23)
'
5
0
,
•5,926
6
6
6
Jacksonville
175,000
WMBR-TV (4)
MICHIGAN
WTVJ (4)
Miami
TELEVISION OUTLET FOR
201 ,000
13,500
WPAG-TV (20)
WPFA (15)
Pensacola
Ann Arbor
WBKZ-TV
(64)
Battle
Creek
St. Petersburg WSUN-TV (38)
WJBK-TV (2)
DALLAS-FORT WORTH
West Palm
Detroit
55,924
WWJ-TV (4)
1,000,000
Beach
WIRK-TV (21)
WXYZ-TV (7)
17,447
AREAS
1,100,000
WTAC-TV
Flint
1,128,632
GEORGIA
WOOD-TV (16)
(8)
Grand
Rapids WKZO-TV (3)
This is why — x
Atlanta
265,135
WAGA-TV (5)
Kalamazoo
WJIM-TV (*)
314,061
Lansing
WLWA (8)
231,000
WILS-TV (54)
WSB-TV (2)
' 24,544
330,000
17,000
Columbus
WDAK-TV (28)
WK NX-TV (57)
13,000
' 75,566
WRBL-TV (4)
Saginaw
50,300
WMAZ-TV (13)
Macon
55,000
MINNESOTA
WETV (47)
KMMT (6)
Rome
WROM-TV (9)
fKRLD-TV)
WFTV (38)
Austin
64,421
32,784
IDAHO
WCCO-TV (4)
Duluth
WTCN-TV (11)
Minneapolis
Bois*
K I DO-TV (7)
10,900
401,200
is your best buy
(St. Paul)
Pocatello
KWIK-TV (10)
405,300
St. Paul (Min-KSTP-TV (5)
395,220
ILLINOIS
neapolis) WMIN-TV
(11)
Rochester
KROC-TV (10)
Channel ^1 sp Represented fay
48,000
127,000
Belleville (St. WTVI (54)
MISSISSIPPI
WJTV (25)
Louis, Mo.)
The BRANHAM Company
Jackson
24,103
WBLN (15)
Bloomington
WTOK-TV (11)
13,400
WCIA (3)
Champaign
Meridian
Telecasting
Broadcasting
November 30, 1953
Page 12

City

FOR THE RECORD
Outlets on Air
and Channnel
MISSOURI
KACY (14)
KHQA-TV (7)

UIVEC-TV
channel 15

greater
metropolitan.

NORFOLK

HAMPTON

PORTSMOUTH^

NEWPORTNEWS.

Here, Virginians earn more,
spend more and live in greater

Festus
Hannibal
(Quincy,
Kansas
City III.) KCMO-TV (5)
KMBC-TV (9)
WDAF-TV (4)
WHB-TV (9)
338,699
KCTY (25)
51,363
St. Joseph
KFEQ-TV (2)
81,879
St. Louis
KSD-TV (5)
555,914
KSTM-TV (36)
132,000
WTVI
(54)
(See
Belleville,
III.)
KTTS-TV
(10)
KYTV (3)
35,905
Springfield
31,300
MONTANA
Billings
KOOK-TV (2)
KOPR-TV
(4)
Butte
KXLF-TV (6)
4,000
NEBRASKA
KFOR-TV (10)
63,000
Lincoln
KMTV (3), (12)
KOLN-TV
62,834
Omaha
WOW-TV (6)
206,907
NEVADA
KLAS-TV
KZTV (8) (8)
Las Vegas
13,401
Reno
6,072
NEW JERSEY
Atlantic City WFPG-TV
WATV (13) (46)
15,165
York City)
Newark
(New
3,520,000
NEW MEXICO
KGGM-TV (13)
Albuquerque
KOAT-TV
KOB-TV (4)(7)
32,333
KSWS-TV (8)
12,093
Roswell
Albany
NEW YORK
WROW-TV (41)
WNBF-TV (12)
182,000 53,000
WBEN-TV (4)
Binghamton
Buffalo
365,004
WBES-TV (59)
WBUF-TV (17)
82,071
WECT (18)
Elmira
20,440
WTVE
(24)
20,142
WABC-TV
(7)
WABD (5)
New York
WCBS-TV(4) (2)
WNBT
WOR-TV (9)
WPIX
(11)
4,101,000
WHAM-TV
(6)
WHEC-TV (10
Rochester
WVET-TV
190,000
WHEN (6)
(8) (10)
WRGB
290,500
Schenectady
WSYR-TV (3)
268,275
Syracuse
WKTV (13)
127,000
Utica
NORTH CAROLINA
WISE-TV
WBTV (3) (62)
Asheville
13,200
WFMY-TV (2)
365,301
Charlotte
Greensboro
191,383
Raleigh
WNAO-TV (2S)
42,800
155,250
Winston-Saiem WTOB-TV
WSJS-TV (26)
(12)
Fargo

numbers than in any other metropolitan area of the Old Dominion State.
Here, too, are four TV stations,

Minot
Akron
Ashtabula
Cincinnati

hut only One is NBC for ^x"
800,000 earn-more, spendmore Virginians

Cleveland
Columbus
Dayton

only

WVEC-TV

-

is ®©@

lima
Toledo
Youngstown
Zanesville
Lawton
Okla. City
Tulsa
Medford
Portland

represented hy RAMBEAU
NEW YORK • CHICAGO
^
SAN
FRANCISCO • MINNEAPOLIS
LOS ANGELES

•
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Sets in Station Area
vhf
uhf
77,600

NORTH DAKOTA
WDAY-TV (6)
KCJB-TV (13)
OHIO
WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9)
WKRC-TV (12)
WEWS '51
(5)
WtWT
WNBK (4)
WXEl (9)
WBNS-TV (10)
WLWC (4)
WTVN (6)
WHIO-TV (7)
WLWD (2)
WIFE (TV) (22)
WLOK-TV (73)
WSPD-TV (13)
WFMJ-TV (73)
WKBN-TV (27)
WHIZ-TV (50)
OKLAHOMA
KSWO-TV (7)
WKY-TV (4)
KLPR-TV
KTVQ (25)(19)
KOTV (6)
OREGON
KBES-TV
KOIN-TV (5)(6)

KPTV (27.)
PENNSYLVANIA
WFBG-TV (10)
Altoona
WLEV-TV (51)
WCHA-TV
Bethlehem
WGLV (12)
(57)(46)
Chambersburg
WICU
Easton
WHP-TV (55)
Erie
WTPA (71)
Harrisburg
WJAC-TV (6)
WARD-TV (56)
Johnstown
WGAl-TV (8)
Lancaster

Outlets on Air Sets in Station Area
and Channnel vhf uhf
WLBR-TV (15)
100,800
WKST-TV (45)
68,300
WCAU-TV (10) 1,592,000
WFIL-TV (6)
1,597,057
WPTZ (3)
1,724,329
WDTV
(2)
WENS (16) 770,000
WKJF-TV (53)
WEEU-TV (33)
WHUM-TV
(61 )
WGBI-TV (22)
WTVU (73)
WBRE-TV (28)
W ILK-TV (34)
WSBA-TV (43)
RHODE ISLAND
WJAR-TV (10)
1,080,413
SOUTH CAROLINA
WCSC-TV (5)
43,807
WIS-TV
WCOS-TV (10)
(25)
WNOK-TV (67)
WGVL (23)

City
Lebanon
New Castle
Philadelphia
Pittsburgh
Reading
Scranton
Wilkes-Barre
York
Providence
Charleston
Columbia
Greenville

Johnson City
Knoxville
Memphis
Nashville

SOUTH DAKOTA
KELO-TV (11)
TENNESSEE
WJHL-TV
WTSK-TV (11)
(26)
WROL-TV
(6)
WHBQ-TV (13)
WMCT (5)
WSM-TV (4)

228,654
128,838

Abilene
Amarillo
Austin
Dallas

KRBC-TV
K FDA-TV
KGNC-TV
KTBC-TV
KRLD-TV

TEXAS
(9)
(10)
(4)
(7)
(4)

17,010
33,898
35,118
50,616

CI Paso
Ft. Worth
Galveston
Harlingen
Houston

WFAA-TV
KROD-TV
KTSM-TV
WBAP-TV
KGUL-TV
KGBS-TV
KPRC-TV

(8)
(4)
(9)
(5)
(11)
(4)
(2),

306,000
33,692
30,788
295,095
235,000
25,500

Longview
Lubbock

KUHT
(8)
KNUZ-TV
(39) 276,000
KTVE
(32)
KCBD-TV

Sioux Falls

(13)
San
Angelo KDUB-TV
KTXL-TV
San Antonio
KEYL (5), (8)

36,916
450,000

Salt Lake

KSL-TV (5)

21,630
228,000

27,300
105,000
15,352

232,310
32,140
165,340

113,711
346,462

Charleston
Huntington
Parkersburg
Wheeling

WEST VIRGINIA
WKNA-TV (49)
WSAZ-TV (3)
237,900
WTAP (15)
WTRF-TV (7)
445,190

Green Bay
Madison

WISCONSIN
WBAY-TV
WMTV (33)(2)
WKOW-TV
(27)

198,500
707,722
240,936

Milwaukee
Oshkosh

34,278
47,788
78,300

145,200

Yakima

Bellingham
Seattle
Spokane
Tacoma

49,272

125,000

35,739
14,077

VIRGINIA
WVEC-TV (15)
61,290
WSVA-TV (3)
84,706
WLVA-TV (13)
.... ...
WACH (33)
202,600
(4)
WTAR-TV
WVEC-TV (15) (See Hampton)
179,537
WTVR (6)
WSLS-TV (10)
102,928
WASHINGTON
29,757
KVOS-TV (12)
305,700
KING-TV (5)
KHQ-TV (6)
KXLY-TV
(4)
42,779
K MO-TV (13)
KTNT-TV (11)
305,700
KIMA-TV (27)

Hampton (NorHarrisonburg
Lynchburg
Newport News
Norfolk
Richmond
Roanoke

810,361
307,000
306,950
300,000

30,166
40,178

WOAI-TV
(4)
167,789
KCEN-TV (6)
45,752
KCMC-TV (6)
40,112
KETX (19)
KANG-TV (34)
KFDX-TV (3)
KWFT-TV (6)
42,250
KDYL-TV (4),
,«„„„
UTAH

Temple
Texarkana
Tyler
Waco
Wichita Falls

folk)
City
19,800
11,654

42,137

Anchorage
Montreal
Ottawa
Sudbury
Toronto

176,223

WTMJ-TV (4)
609,582
WCAN-TV (25)
WOKY-TV (19)
WOSH-TV (48)
ALASKA
KFIA (2)
CANADA
CBFT (2)
86,800
CBOT (4)
10,100
CKSO (5)
1,900
CBLT (9)
222,500
Broadcasting

• Telecasting

regular farm tv program in Indiana,
did the first five studio demonstration
commercials (in Indiana, both for
WFBM-TV)

and, some years earlier,

was the only male member of his high
school graduating class not on the
basketball team.
Never one to hang around cocktail
bars and five on potato chips, Harry's
ruddy look is honestly come by. As
befits the man who plows a full schedule of farm programs on WFBM,
originates agricultural news reports for
CBS, handles weather reports, a travelogue series, and a mail bag program
on WFBM-TV, Harry commutes to
his little acres fifteen miles outside
Indianapolis, where he raises rutabagas,
Indiana limestone and, with the help
of his wife, children (Judy, 9; Debby,
6; Danny, 3).
In his spare time (for fun) Harry
Hoosier

con

Polio

studies Spanish.
"Say something for us in Spanish,

claim earlier roots in Indiana. Harry

Harry," we suggested.

■ When Harry Martin (he's the bird
on the right) started billing and cooing

was born on a farm which was bought

"Una imagen en television vale por

about a certain kind of chicken feed,

from the government by one of Mar-

10,000 palabras except when its on

the distributor gave him a clutch of

tin's ancestors in'lS26, ten years after

White Rocks and Rhode Island Reds.
This was not an act of' subversion, but
a tribute to his husbandry. Martin

Indiana became a state. Pioneering's
in his blood: Harry began the first

radio," he replied.
That's our Harry, in there selling
every minute.

is a farm editor who was born on a
farm, well aware that polios (chickens)
eat until they're eaten. When Martin
says that chickens go for Blank feed,

WFBM

WFBM-TV

INDIANAPOLIS

• CBS

RADIO

Represented Nationally by the Katz Agency

they go for Blank feed.
It would take a Wabash Indian to

Broadcasting

Telecasting

Affiliated with WEOA, Evansville; WFDF, Flint; WOOD

AM & TV, Grand Rapids
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City
Honolulu

Outlets on Air
and Channel
HAWAII
KGMB-TV (9)
KONA (11)
MEXICO

Sets in Station Area
vhf uhf
35,000

Matamoros
(Brownsville,
Tex.) XELD-TV (7)
Tijuana (San Diego) XETV (6)

31 ,200
213,175

Total Stations on Air 319 ; Total Cities with Stations on
Air 210*; Total Sets in Use 27,478,000
* Includes XELD-TV Matameres and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sett which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.

New
Grantees'
Commencement
Target Dates
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS page 127
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54.
Montgomery, Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-March '54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
PineKnodel.
Bluff, KATV (TV) (7), 6/18/53-12/15/53, AveryCALIFORNIA
Berkeley-San
Francisco, KQED
(TV) (*?), 7/24/53JanuaryKCOA
'54. (TV) (52), 9/16/53-Unknown.
Corona,
Fresno, KBID (TV) (53), 8/12/53— Unknown, Meeker.
Los Angeles, KBIC-TV (22), 12/10/52-Late '53.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento,
6/26/53-Fall
Sacramento, KBIK-TV
McClatchy(46),
Bcstg.
Co. (10), '53.
Initial Decision
11/6/53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (18), U/6/52-Fall '93. HolllnfSan Bernardino, Orange Belt Telecasters (30), Initial Decision 9/18/53.
SanSTAFroncisco,
Sept. 15).KBAY-TV (20), 3/11/53-Nov. '53 (granted
San Francisco, KSAN-TV (32), 4/29/53-Jan. 54, M«Olllvra.

WSYR-TV
Syracuse,

N.Y.

Channel

100

3

kw

The Only Low-Band
Y.H.F. Station in
Central

New

York

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
San Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
SanDecision
Jose, Standard
11/18/53. Radio & Television Co. (11), Initial
Stockton, KTVU (TV) (36), 1/8/53-12/15/53, Hollingbery.
Tuba City, KAOR-TV (52), 3/11/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/1 1/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknawn.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54-Holman.
CONNECTICUT
Bridgeport, WCTB (TV) C7I), 1/29/53-Unlcnown.
Bridgeport, WSJL (TV) (49), S/14/52-Unknown.
Hartford, General Times Tv Corp. (18), 10/21/53 —
Unknown.
Hartford, WEDH (TV) (*24), 1/29/53-Unknown.
New
Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Television.
New London, WNLC-TV (26), 12/31/52-Dee. '53-Headley-Reed Tv
Norwich, WCTN (TV) C63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/1 1/53— Unknown.
Wilmington, WILM-TV (83), 10/14/53-Unknown.
FLORIDA
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53, Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville,
(30), 8/12/53-Apr. '54, Stars
National. WOBS-TV
Lakelarid, WOTV (TV) (16), 12/31/52-Unknown.
Miami,
Lindsay
Hopkins
Vocational
School (*2),
11/12/53-Unknown.
Orlando,
WDBO-TV
(6),
10/14/53-Apr.
'54,
CBS, BlairTv.
Panama
City, WJDM (TV) (7), 3/11/53-Dec. '53, ABC,
Hollingbery.
bery.
Pensacola, WEAR-TV (3), 6/3/53-12/15/53, CBS, HollingTampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC, Blair-Tv.
West Palm Beach, Palm Beach Television Inc. (5),
11/4/53-6/1/54.
GEORGIA
Atlanta, WQXI-TV (36), 1 1/19/53-Summer '54.
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleySavannah, WTOC-TV (11), 6/26/53-3/1/54, CBS, Katz.
Valdosta,
tional. WGOV-TV (37), 2/26/53-Feb. '54, Stars NaIDAHO
Boise-Meridian,
KBOI
(TV)
(2), 5/14/53-11/27/53 (granted
STA Sept. 29).
lingbery.
Boise,
KTVI (TV) (9), 1/15/53-October '54, ABC, HolIdaho
Falls, KID-TV (3), 2/26/53-12/1/53, CBS, NBC,
Gill-Perna.
Idaho
Falls, KIFT (TV) (8), 2/26/53-12/1/53, ABC Hollingbery.
Meridian-Boise,
STA Sept. 29).KBOI (TV) (2), 5/14/53-11/27/53 (granted
Nampa, KFXD-TV (6), 3/11/53-Unknown, Hollingbery.
Pocatello,
(TV) (6),
'34, ABC,
CBS. Hollingbery.Falls,KISJ
Twin
KLIX-TV
(11),2/26/53-Nov.
3/19/53-5/1/54,
ILLINOIS

Headley-Reed
National

NBC

Representatives

Affiliate

WSYR-TV
Page 130

•
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Champaign, U. of Illinois (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago,
Unknown.Chicago Educational Tv Assn. (*11), 11/5/53 —
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
Danville,
McKinney.WDAN-TV (24), 12/10/52— Unknown, Everett
Evanston, WTLE (TV) (32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22); 3/11/53-Nov. '53.
Joliet, WJOL-TV (48), 8/21 /53-Unknown.
INDIANA
Elkhart,
WSJV Anthony
(TV) (52),
6/3/53-Feb.
'54. Initial Decision
Fort Wayne,
Wayne
Bcstg. (69),
10/27/53.
Indianapolis, WJRE (TV) (26), 3/26/33-Unkn.wn.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/11/53-Unknown.
Princeton, WRAY-TV (52), 3/11/53-12/15/53, Walker.
Terre Haute, WTHI-TV (10), 10/7/53-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-12/15/53.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Mason City, KGLO-TV (3), 10/14/53-Spring '54, CBS,
DuM, Weed.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
KANSAS
Manhattan, KSAC-TV («8), 7/24/53-Unknawn.
Pittsburg, KOAM-TV (7), 2/26/53-12/13/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), 1 1/5/53— Unknown.
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.
KENTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Unknown, Petry.
Louisville, WLOU-TV (41), 1/15/53-Jan. '54.
Newport,
11/20/53. Tri-City Bcstg. Co. (74), Initial Decision
Paducah, WTLK (TV) (43), 9/16/53-Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOl-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV (10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake
Charles, Calcasieu Bcstg. Co. (7), 11/12/53-Unknown.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '54,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans. WTLO (TV) (20), 2/26/53-Unknewn.
Shreveport KSLA (TV) (12), 9/19/53-12/15/53, NBC,
CBS, Raymer.
MAINE
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/1/53, NBC, Weed Tv.
Portland, Guy Gannett Bcstg. Service (13), 11/19/53Spring '54, Avery-Knodel.
MARYLAND
Baltimore, WITH-TV (60), 12/18/52-1/1/54, Forjoe.
Cumberland, WTBO-TV (17), 1 1/12/53-Summer '54.
Frederick, WFMD-TV
Winter '54.
Salisbury,
WBOC-TV (62),
(16), 10/24/52—
3/11/53-12/25/53.
MASSACHUSETTS
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBH-TV (*2), 7/16/53-10/1/54.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton,
(62),(72),
7/30/53-Fall
'54.
Lawrence, WHEF-TV
WGIM (TV)
6/10/53— Unknown.
New
Bedford,
WTEV
(TV)
(28),
7/1
1/52-Fall,
'53, Walker.
Walker.Adams, WMGT
North
(TV) (74), 2/18/53-12/25/53,
Pittsfield, Western Massachusetts Bcstg. Co. (64),
bery.
11/12/53-Unknown.
Worcester, WAAB-TV (20), 8/12/53-Spring '54, HollingWorcester, WWOR-TV (14), 6/18/53-12/4/53, ABC, DuM,
Raymer (began tests Nov. 16).
MICHIGAN
Ann Arbor, WUOM-TV (*26), 1 1/4/53— Unknown.
Battle Creek, WBCK-TV
(58), 1 1/20/52 -January '54,
Headley-Reed.
Bay
WNEM-TV
(5), 9/2/53-Fall
'53.
BentonCity,Harbor,
WHFB-TV
(42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-12/15/53, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO Bcstg. Corp. (62), 11/19/53 — Unknown.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint,
WCTF (TV)(12),
(28),Initial
7/11/52-Unknown.
Flint WFDF-TV
Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw, WSBM-TV (51), 10/29/53— Unknown.
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-2/28/54, Rambeau.
St. Paul, WCOW-TV (17), 3/11/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/11 /53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54— ABC, Weed Tv.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian, WCOC-TV (30), 12/23/52— Unknown.
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/16/53— Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.
St.Aug.
Louis,12).KETC (TV) (»9), 5/7/53-Unknown (granted STA
St. Louis, KDRO-TV
WIl-TV (42),
2/12/53-Late '53.
Sedalia,
(6), 2/26/53-1/1/54.
MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Tv.
Great
bery. Falls, KFBB-TV (5), 1/15/53-Early '54, CBS, Weed
Great Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula,
Perna. KGVO-TV (13), 3/11/53-7/1/54, CBS, GillBroadcasting

Telecasting

WHEN
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
NEBRASKA
Kearney, KHOL-TV (13), 7/22/53-12/10/53, CBS, DuM,
Meeker (granted STA Oct. 29).
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury
Park,1). WRTV (TV) (58), 10/2/52-Dec. '53 (tests
due Dec.
Atlantic City, WOCN (TV) (32), 1/«/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) C19), 12/4/52-Unkn«wn.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clevis, KNEH (TV) (12), 3/4/33-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/14/52-Unknown.
Buffalo, WTVF-TV (»23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston,
WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52— Jan. '54.
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/lt/52-Unknown.
Utica, WFRB (TV) (19), 7/1/53— Unknown.
Watertown,
WWNY-TV (48), 12/23/52— Unknown, Weed
Tv.
NORTH CAROLINA
Chapel Hill, WUNC-TV (•4) 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36) , 2/26/53-12/15/53, ABC, Boiling.
Durham, WCIG-TV (46) , 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, WTVX (TV) (34), 9/30/53— Unknown.
Greensboro, WCOG-TV (57), 11/20/52-Unknown, ABC,
Boiling.
Greenville,
Pearson. WNCT (TV) (9), 3/11/53-12/1/53, CBS, DuM
Mount Airy, WPAQ-TV (55), 3/11/53— Fall '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Sorlng 04.
NORTH DAKOTA
Bismarck, KFYR-TV (5), 3/4/53-12/1/53, Blair Tv (granted
STA Oct. 28).
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland,
(69), 6/1B/53-Fall
Cleveland, WIRE-TV
United Bcstg.
Co. (19), '53.
Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 12/4/52-Spring '54, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52-1/1/54, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/10/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52-1/1/54, Petry.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KWTV
(TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel (granted STA Nov. 13).
Tulsa, KCEB (TV) (23), 2/26/53-12/15/53, Boiling.
ORIGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene,
lingbery.Eugene Tv Inc. (13), 5/14/53-February '54, HolPortland
(Wash.), KVAN-TV (21), Initial
Decision(Oro.)-Voncouver
6/18/53.
Portland, Oregon Television Inc. (12), Initial Decision
11/10/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/11/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Early '54.
Allentown, WQCY (TV) (39), 8/12/53— Unknown.
Erie, Great Lakes Tv Co. (35), 10/14/53 — Unknown.
Harrlsburg, WCMB-TV (27), 7/24/53-12/15/53— Cooke.
Haxleton, WAZl-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA (TV) (21), 5/7/53- Late '53, Taylor.
Lewlstown, WMRF-TV (38), 4/2/53— Unknown.
Philadelphia, WIBG-TV (23), 10/21/53-Unknown.
HOWARD
Brokers and

E. STARK

Financial Consultants

TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
ELdorado 5-0405
New York 22, N. Y.
• Telecasting

TELEVISION

Information In following orders Location, call letters,
channel, dote granted, starting target date, network
and representative.

ALWAYS

Philadelphia, WIP-TV (29), 11/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh, WTVQ (TV) (47), 12/23/53-Fall '53, Hoadley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Willlamsport, WRAK-TV (36), 11/13/52-Unknown.

TO

ADVERTISING,

REMEMBER

. . .

RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, WAKN-TV (54), 10/21/53-Unknown.
Anderson, WAIM-TV (40), 9/30/53 — Unknown.
Camden, WACA-TV (15), 6/3/53— Jan. '54.
Greenville, WGCT (TV) (4), 7/30/53-12/15/53, Weed.
Greenwood, WCRS-TV (21), 4/1/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '54.
TENNESSEE
Chattanooga, WOUC (TV) (49), t/21/52-Unknown, Poorson.
Chattanooga, WTVT (TV) (43), l/21/32-Unknown.
Nashville, WSIX-TV (8), 7/30/53-11/29/53, CBS, Hollingbery (granted STA Sept. 9).
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS
Amarillo, Plains Empire Bcstg. Co. (7), Initial Decision
11/9/53.
Beaumont,
KBMT (TV)(6),(31),
'53, Taylor.
Beaumont, KTRM-TV
Initial12/4/52—
DecisionFall7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '53, AveryFort Worth, KTCO (TV) (20), 3/1 1/53-Unknown.
Houston, KTVP (TV) (23), I /8/53-Unknown.
Houston, KXYZ-TV (29), 6/1 8/53-Un known.
Lubbock, KFYO-TV (5), 5/7/53-Lato '53, Taylor,
lufkln, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID (TV) (2), 7/1/53-12/6/53, Taylor.
San Antonio, K ALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAO-TV (2), 7/24/52-1954, Inter-Amorican.
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria. KNAL (TV) (19), 3/26/53-Un known, lest.
Weslaco, KRGV-TV (5), 7/16/53-12/15/53, NBC, Roymer.

THE

KATZ

AGENCY,

INC.

NATIONAL ADVERTISING REPRESENTATIVES

UTAH
Salt
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
Hollingbery.
Montpelier,
10/2/53.

WCAX

VERMONT
Bcstg. Corp.

(3), Initial Decision

VIROINIA
Charlottesville,
WCHV-TV
(64), 1/29/53— Winter '54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion,
(50), 4/2/53— Unknown, Donald
Cooke. WMEV-TV
Norfolk, WTOV-TV
(27), 7/8/53-12/6/53, ABC, DuM,
For joe (granted STA Oct. 16).
WASHINGTON
Seattle, KOMO-TV
(4), 6/10/53-12/11/53, NBC, Hoi
lingbery (granted STA Nov. 13).
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54, Branham.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54-GIII-Perno.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
bery.
Eau Claire, WEAU-TV (13), 2/26/53-12/1/53, HollingLa Crosse, WKBH Television Inc. (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53-Unknown.
Marinette, M & M Bcstg Co. (11), 1 1/18/53-Unknown.
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah, WNAM-TV (42), 12/23/52-12/15/53, Clark.
Superior,
(6), 10/14/53-Unknown,
Free &
Peters. WDSM-TV
WYOMING
Casper. KSPR-TV (2), 5/14/53-Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS.
ALASKA
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPArTV (4), 8/12/33— Unknown.
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editorials

You Can't Sell It If You Give It Away
IN PUBLISHING the results of Kenyon & Eckhardt's comprehensive survey of radio station merchandising services (see Part
II of this issue), we are quite aware of the possibilities of misunderstanding, particularly among broadcasters who, for many reasons,
do not believe that merchandising is a function of media.
Indeed we have already heard from some quarters the criticism
that our publication of the material would be interpreted as an
endorsement. Lest that misapprehension become widespread, we
must repeat what we have said many times:
We see no reason why merchandising should not be a part of a
radio (or television) station's operation — providing the merchandising services are paid for one way or another by the client and are
not used as a device to cut rates.
Among advertisers and their agencies there is a natural inclination to demand more and more for less and less. Demands for
extra services like merchandising, without compensating payment,
have been made and unquestionably will be made again and again.
Where merchandising can become objectionable is in the case
of a station acceding to such demands in the competitive struggle
to keep an account from staying with or going to another station.
The temptation to "throw in" some form of merchandising to clinch
the business springs from the same ethics as the temptation to deal
below the rate card on a straight time sale.
It is our view that if a station is going to supply merchandising
services, it should set them up on a fixed standard, available to all
clients at published fees. These fees can be incorporated within
the general rates of the station or in a separate schedule of merchandising charges. The method of compensation is unimportant.
What is important is that the station gets paid.
The Kenyon & Eckhardt survey would serve a useful purpose if
it did nothing more than get the merchandising question out in the
open and get stations on record with their attitudes. The longer
merchandising is a word associated with secret practices, the longer
the present uncertainty will obtain.
North

of the

Border

BY EDICT of the administration which hopes to balance an outof-kilter budget, the FCC is pondering various plans for the establishment of a fee system.
The few millions involved, if all of it were retrieved, wouldn't
buy a single medium bomber. But it's part of the over-all administration effort to have government pay its own way.
Because there is no precedent in U. S. communications for this
sort of levy, we must look elsewhere for guidance. It comes from
Canada, in a special dispatch published on page 113 this week.
In the Dominion, which has a dual government-private broadcasting (and telecasting) system, station licensees have always paid
annual license fees. They started at $50 per year (a figure talked
about here as the maximum) . But now the privately-owned stations
pay about 1% of gross revenue. A percentage-of-gross would be
untenable here. Our licensees pay regular income taxes. Moreover,
there are many stations which lose money, and a percentage-ofgross would throw them that much deeper in the red.
Our Canadian correspondent points out that broadcasters in his
country feel the initial license fee is not important, because, by one
device or another, it constantly increases. "They have found,"
he reports, "that the existence of a transmitter fee has led to a continually widening control by government departments over station
ownership and to securing more and more financial information
from stations. They have seen the scope of the fee broaden and
its use put to other purposes than originally intended."
Thus, there is a real lesson in the Canadian experience.
It is to be hoped that the FCC, in its effort to comply with the
Budget Bureau directive, will avoid a license fee as such, but will
confine its charges to filing fees and paperwork costs, spreading
these across the entire area of its jurisdiction. If it should decree
a license fee or franchise tax, then the obvious corollary would be
the issuance of licenses in perpetuity, to be revoked only when the
criminal statutes are breached. Stations then would acquire a
property right.
Page 132
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Drawn for Broadcasting • Telecasting by Sid Hix
"Er . . . mind buttoning up your coat? Our NARTB code, you know!"
THE

McCarthy's Commercial Sustainer
national radio and television networks may have cause to re-

gret their docile acquiescence to Sen. Joseph R. McCarthy's demand
for a half-hour of free time worth $300,000 to answer Harry S.
Truman.
As might have been expected, Sen. McCarthy utilized the time
last Tuesday night for a purely political speech intended to advance
the interests of Sen. McCarthy. In the course of it he lambasted
both Democrats and Republicans at such extreme heat that the
leadersforofreply.
either party could, with some justification, demand equal
time
Certainly the justification would be as great as that in the McCarthy case. Mr. Truman spent less than a minute referring to
"McCarthyism" in his speech, which was primarily concerned with
the central issue that prompted this aerial exchange — the Harry
Dexter White case. Mr. McCarthy spent the whole half-hour deriding "Trumanism" and espousing his own candidacy for Republican party leadership.
Undeniably Sen. McCarthy is a powerful political figure, but the
possibilities of McCarthy retaliation were not so fearful as to excuse
the wholesale knuckling-under by the networks. The capitulation
becomes the more difficult to rationalize when one recalls that in
effect the networks committed hundreds of affiliated stations to a
not too courageous decision in the McCarthy case and to who
knows what decision on the demands for further time that may
ensue.
Cheerio,

and

Carry

On!

YOU'LL pardon us, old chappies, if we snicker a bit over the
white paper issued by Her Majesty's government proclaiming that
Britain will have commercial television. But, says the paper, "it will
bear no resemblance to the American system."
If we understand the comment of Postmaster General Earl de la
Warr, there will be no sponsoring of "whole programs" by private
advertisers. Advertisers will merely supply "plugs" (spots, we
assume) for insertion in programs after approval by station
operators.
We submit, one can't be just a "little bit" commercial.

Either it

is or
isn't.realize that the Churchill government has a bit of a
Butit we
battle on its hands. The Laborites of the loyal opposition don't
care for any new commercial operations when they're staking their
lives on nationalization of all of the old. So, we imagine the
Winnie-ites are doing a step-by-step job.
The restrictions they propose to throw about the new commercial
operations would make our wildest-eyed rigid regulationists cringe.
Beyond that, in order to help meet the cost, they propose to increase tv and radio license fees (on each set) from $5.60 to $8.40
a year.
So, as we sail away from the chalk walls, bleak cliffs (or whatever they are) of the tight little British Isles, we say:
Dear Little
John Bulls,
Don't
you cry;
You'll be full commercial
Bye and bye.
Broadcasting
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MARKET
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DATA
% of total
U. S. market

Population
12,601,300
Radio Homes
3,785,540
Farm Radio Homes
328,990
Food Sales
$ 3,266,766,000
Retail Sales
$13,613,431,000
Drug Sales
$ 464,447,000
Filling Station Sales
$ 739,614,000
Passenger Car Registrations.
4,116,934

8.6
8.3
5.9
9.4
10.3
9.3
10.1
10.2

This multi-billion dollar market, so vital to your national sales volume,
is effectively and economically covered by one single sales voice.
WJR reaches all of this great market every time of the day, every
day of the year, with the most influential single voice in the area!
Increase your sales in this rich 137 county area — use WJR, the Great
Voice of the Great Lakes.

The Goodwill Station
Radio Network
watts Clear Channel

For more information on WJR's ability to sell in this great market
area, contact WJR or your Christal representative today.
V/J R, Fisher Building, Detroit 2, Michigan
WJR, Eastern Office: 665 Fifth Avenue, New York 22
FREE
Represented Nationally by the Henry I. Christal Company
S"ikeH Canadian Representatives: Radio Time Sales, (Ontario) ltd.
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At first glance, snowflakes look alike.
Storer stations also resemble each
other in certain respects, but each
has its own distinctive local identity.
It pays to start your campaign

STORER
WSW)-TV
Toledo. Ohio
WSPD
WJBK
Toledo, Ohio Detroit, Mkh.

^

with a Storer

BROADCASTING
COMPANY
WJBK-TV WAGA-TV
KEYt-TV
WBRC-TV
Detroit, Mich.
AHanta, Ga.
Son Antonio, Texas Birmingham. Ala.
WBRC
WWVA
WGBS
WAGA
KABC
Atlanta, Ga. Son Antonio, Texas Birmingham, Ala. Wheeling, W. Va. Miami, Fta.
NATIONAL SAIES HEADQUARTERS;
TOM MARKER, V. P., Notional Sales Director
BOB WOOD, Midwest National Soles M9r.
118 East 57 Street, New York 22, Eldarodo 5-7690 • 130 N. Michigan Ave., Chicago 1, ffionkUn

RONSON

DOES

A

COMPLETE

JOB

WMBG
SO

DO

HAVENS

AND

MARTIN,

Inc.

WCOD
WTVR

STATIONS...

To give you that immediate, convenient light,
RONSON does a complete job.
Behind every light
is RONSON's thorough attention to engineering,
styling and distribution. You never miss with a
RONSON ... for RONSON puts in the palm of your
hand the sure-fire results you're always looking for.
Ever have the Richmond market in the palm of your
hand?
The Havens & Martin, Inc., Stations can do
that for you. Years of pioneering and know-how
deliver results in this rich market. WMBG, WCOD
and WTVR offer you loyal listeners. Fine
entertainment and public service round out a
complete job. Join the other advertisers who have
made the First Stations of Virginia their first choice.

-tlCHMON
^0f,
VEMS & MARTIN-INC
WMBG

Havens

& Martin

am

Inc. Stations are the only

complete broadcasting
FIRST

STATIONS

OF

VIRGINIA

WCOD

institution in Richmond.

Pioneer NBC outlets for Virginia's first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Boiling Co.

™

WTVR

THE

INTERMOUNTAIN
where

LIVE

THE

your

NETWORK

prospects

-LISTEN

and

BUY!

INTERMOUNTAIN

where

NETWORK

CHEVROLET

LIVE

-

LISTEN

119 Chevrolet

Dealers in Zone

Montana

Wyoming

and

16

and

29

SELL!

36 . . . Nevada,

. . . Grouped

NEWSCASTS
on

Dealers

Intermountain

Utah, Idaho,

together

to buy

—

WEEKLY

Network

Stations

(The most listened to stations in this area)
Chevrolet Dealers know that in today's competitive market you have to reach the
buyer in every city and in the smallest hamlet to keep Chevrolet NUMBER ONE.

TO

CHEVROLET
The Early Edition — The Noon

TO

SELL

THE

THAT

DEALERS

News

— The Late Evening

SELL

7

DO

BUY

IMN!

Edition ... all featuring Jim Peterson

CHEVROLETS

STATE

INTERMOUNTAIN

EMPIRE

with
Mr.

fa

BIG

in the

Intermountain

West

INTERMOUNTAIN

Mr. BIG in merchandising!
concentrated

home-town

Mr. Big in audience!

coverage

where

people

NETWORK
Mr. BIG

in

live, listen and

buy!

Represented nationally by Avery-Knodel, Inc.
LYNN

L. MEYER,

President

146 South Main Street, Salt Lake City, Utah

Published every Monday, with Yearbook Numbers (53rd and 54th issues) published in January and Julv by Broadcasting Publications Inc., 1735
DeSales St., N.W., Washington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C, under act of March 3, 1879.

be

much

11
TOP

of

Better.

the

TELEVISION

DALLAS

ARE

first

15

SHOWS

ON

IN

KRLD-TV
PULSE OCT.. 1953

Straight across the board, KRLD-TV's dominating leadership in North Texas is demonstrated over and over
again.
Program

dominance,

Maximum

Power,

torial coverage, a consistently
dependable
audience.

Wider

better

and

terrimore

picture insures the largest possible viewer

The prospects

for successful

effort COULDN'T
BE
Channel 4 sells more

and

profitable advertising

MUCH
BETTER ... on
. . . simple as that.

KRLD-TV.

John W. Runyon
Chairman of the Board
Clyde W. Rembert
President
THE

BIGGEST

BUY

IN THE

BIGGEST

THE BRANHAM COMPANY, EXCLUSIVE REPRESENTATIVE
100,000 WATTS
VIDEO
50,000 WATTS
AU D I O

Page 4
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MARKET

Ckmnd

IN

THE

BIGGEST

STATE

4,VcJUIm

Broadcasting

• Telecasting

IN

THIS

ISSUE

LEAD STORY

dosed
SUCCESSOR to William B. Ryan as president of Broadcast Advertising Bureau may
be selected this week. Best guess is that
active operating head will be Kevin Sweeney,
present vice president. It's understood Mr.
Sweeney, who draws $30,000, has notified
BAB board he will leave 90 days after appointment ofnew president. Selection committee, headed by Robert D. Swezey,
WDSU-AM-TV New Orleans, is expected
to urge Sweeney to remain, possibly as executive vice president or president. Mr.
Ryan has not announced plans.
★ ★ ★
WHILE OUTLOOK on compromise of
NCAA football telecast problem looks bleak
indeed at this writing, longer range view is
that agreement may evolve from regional
structure, whereby dozen or more areas, on
conference basis, will telecast games under
regional sponsorship.
★ ★ ★
WESTINGHOUSE Radio Stations Inc., out
of NARTB fold for some eight years, expected to rejoin after Jan. 1 when Chris Witting
assumes WRS presidency. Stations will mean
$12-14,000 additional revenue for NARTB.
★ ★ ★
WHICH WAY will FCC go if Daily Worker
(Communist) protests refusal of networks to
grant it time to answer Sen. McCarthy's
recent blast? Educated answer: FCC would
hold hands-down that Sec. 315 of Communications Act (equal time provision for political candidates) does not apply and that networks are perfectly competent to handle programming matters.
★ ★ ★
GAINING MOMENTUM is plan of uhf advocates to convince networks they should
provide competitive service in two or three
markets on uhf as means of speeding development and of encouraging manufacturers
to produce high quality all-band receivers.
★ ★ ★
EMERGENCE of color tv from talk to practical stage seen in report that AT&T has
ordered 40 color monitors from RCA, just
about enough to supply cities with stations
that have signed up to receive equipment to
broadcast network colorcasts as soon as it is
available. Pressure also is on to get as many
installations as possible completed before
Jan. 1, when it is hoped dozen or more NBCTV outlets will broadcast Tournament of
Roses Parade in color. No confirmation of
any of this from AT&T, RCA or NBC, however, as all are mum on subject pending
FCC approval of compatible color system
which will be used.
★

★

★

STATION representatives and stations, both
radio and television, tremendously busy past
few weeks handling availabilities for two
car companies. Lincoln-Mercury, through
Kenyon & Eckhardt, N. Y., is placing weekBroadcasting
Telecasting

cinuit

Taped television in black-and-white and
color may be reality in two years. Page 31.

long campaigns in mid-December in about
600 markets while Ford Motor Co., through

ADVERTISERS

J. Walter Thompson, N. Y., is starting January campaign in almost every market in
country.
★

*

★

FCC'S

MULTIPLE ownership ruling, announced fortnight ago, does not relegate uhf
consideration to limbo of unknown future.
Guess is that Commission before end of
year will consider proposals to expedite development of uhf through licensing of perhaps two stations above existing five-station
ownership limit. When FCC enacted new
limitation rules, it was with understanding

& AGENCIES

In expansion move, D'Arcy Adv. hires
Robert Ganger, former president of P. Lorillard, as chairman of board. Page 34.
PROGRAM

SERVICES

Songwriters who sued for divorcement of
BMI and broadcasters start campaign to
raise funds for legal fees. Page 38.
Slight hope rises that satisfactory ASCAP
television licenses will be obtained. Page 38.
Paramount Pictures would make new as
well as old movies available to subscription
tv. Page 40.

that uhf factor would again receive consideration atearliest practicable time.
★ ★ ★

w* 1
FACTS & FIGURES
Kansas people spend more time with radio
than with tv, newspapers and magazines
combined.
Page 44.

IT'S STILL early to predict what unpredictable Big Ed Johnson (D-Colo.) will do about
his Senate seat. Statement last week that he
may retire from politics or baseball (see
story, page 60) was no surprise to many of
his intimates who feel Sen. Johnson will

TRADE ASSOCIATIONS

give up his nonsalaried presidency of Western League club in preference to Senate post.
Reason: pressures will be applied to keep
him in Senate because of close GOP-Democratic lineup.
★ ★ ★
ALTHOUGH FCC has no direct jurisdiction over such developments as film-on-tape,
its intense interest is reflected in assignment
of two of its top engineers to witness RCA
demonstration at Princeton laboratories last
Tuesday (story page 31). FCC feels development not only would revolutionize film
production, but also could mean economic
salvation of small tv stations not inter-connected for network service.
★ ★ ★
SECOND Hoover Commission on Executive
Branch Reorganization has not touched FCC
in current investigations and research into
government integration. Possibly year will
elapse before commission considers FCC
Chairman's powers. First Hoover unit recommended Chairman's powers be increased
substantially but Congress defeated proposal.
Possible integration of FCC functions with
another agency isn't being considered and
it's
doubtful
sources
say. whether it will be authorized,
★

★

★

LOOK
negotiations
between
Public for
Events
Committee
and NARTB's
American
Bar Assn. looking toward easing of ABA's
Canon 35, which establishes rule of profession that radio, tv and cameras should not
be admitted to court hearings.
★ ★ ★
RICHARD BUCKLEY, just resigned as
president of John Blair & Co., radio station
representatives, N. Y. [B«T, Nov. 30], reportedly isconsidering forming his own station representative organization.

Radio farm directors, at annual convention, study promotion and programming as
twin tools for building bigger farm audiences. Page 49.
GOVERNMENT
Revenue Bureau grants excess profits tax
relief to tv. Page 56.
Withdrawals of competitive bids permit
five tv grants. Page 58.
STATIONS
WGAR Cleveland and KXLY-AM-TV
Spokane sold in deals totaling $3.7 million.
Page 64.
Weekly summary of new tv station starts
and those expected in next 30 days. Page 68.
Radio-tv stations add mass of news shows
and special features to keep New Yorkers
informed during newspaper strike. Page 74.
NETWORKS
DuMont's Ted Bergmann says color television won't amount to much for "several
years." Page 76.
Eighteen cities added to AT&T tv system
in November.
Page 80.
INTERNATIONAL
British agencies and advertisers think
future of commercial tv, competing with
BBC, looks good. Page 82.
FEATURES
Fairfax Cone picks 10 tv commercials he
wishes Foote, Cone & Belding had made.
Page 90.
How radio made S.S.S. the biggest selling
liquid tonic in America.
Page 94.
Korean lesson: How not to cover a war
- by radio. Page 97.
FOR THE RECORD
Weekly Telestatus summary of all operating tv stations and their estimates of tv
sets. Page 131.
Commencement target dates of all tv
grantees. Page 134.
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WLEV-TV

• Allentown

is the one medium

• Easton,

Pennsyl

reaching all of Pennsylvania's rich

Lehigh Valley — a consistently prosperous

industrial and farm

area. Two years of experimental television testing have established
the WLEV-TV

signal — assured the coverage to reach the homes,

serve the people, sell advertisers' products profitably, economically.
Take advantage of the steady profit potential offered you by this
large, rich market — $1,097,387,000
Buy

spent annually in retail sales.

WLEV-TV.

Represented by

MEEKER
TV,
Incorporated
New York
Chicago
Los Angeles
San Francisco
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No
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my

ways,

pay . . .

Forgot Revolution.
fusion.
Now

Listen to KOWH

Through
most

with con-

the day!"

AVERAGE

35
.6
HOOPER
^

•

KOWH

Moral
EVERY GOOD TIME-BUYER
KNOWS KOWH HAS THE:

• Largest total audience of
any Omaha station, 8 A.M.
to 6 P.M. Monday thru Saturday! (Hooper, Oct., 1951,
thru October, 1953.)
• Largest share of audience,
of any independent station
in America!
(Oct., 1953.)

.1?
Kowh

General Manager, Todd Sforz; Represented Nationally By The BOILING CO.
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Broadcasting

• Telecasting

at

WEAVER

NBC

PRES.;

R. W.

ELECTION of Sylvester L. (Pat) Weaver Jr.
as president of NBC and Robert W. Sarnoff as
executive vice president announced Friday by
Brig. Gen. David Sarnoff, RCA-NBC board
chairman and also NBC president since resignation of Frank White [B«T, July 27].
Mr. Weaver is vice chairman of NBC board
and since mid-September has been in charge
of tv network programs, after serving as vice
president in charge of both radio and television networks and supervising development of
NBC's color tv plans. Mr. Sarnoff, son of Gen.
Sarnoff, is head of NBC Film Div. and, also
since September, has served additionally as executive assistant to Mr. Weaver.
There was speculation that Carl Stanton,
now director of Film Div., will take over as
head of that unit, succeeding Mr. Sarnoff. Most
NBC key officials will report to Mr. Sarnoff in
his new role, and Mr. Sarnoff will report to Mr.
Weaver, who is responsible to Gen. Sarnoff.
With Mr. Weaver's election as president, title
of vice chairman of NBC board is being
dropped, though President Weaver will continue
as board member.
Continues Active Interest
Gen. Sarnoff, whose announcement followed
regular board meeting, said as board chairman
he would continue to take active interest in
NBC; that Mr. Weaver "has a happy combination of the attitudes, talents and experience"
needed for presidency and "will have my full
support in his efforts to keep our network first
in programming, first in audience, first in sales,
and first in public service." Election of Robert
Sarnoff at Mr. Weaver's suggestion, he said,
will relieve President Weaver of burden of administrative details.
In closed circuit talk to NBC affiliates Gen.
Sarnoff said that with elections of Messrs.
Weaver, 44, and Sarnoff, 35, "our organization
is complete" and "we are all set for many years
to come."
Mr. Weaver told affiliates that "Bob and I make
a good team . . . respect each other . . . have a
genuine desire to advance NBC's interests because
we are vanceconvinced
best way ourwe sponsors
can adthe interests that's
of ourtheaudience,
and our affiliates. And we have the same fundamental concept of our job . . . and we intend to
make it possible for any advertiser who can afford any national advertising medium at all to
afford our facilities too."
New president paid tribute to Gen. Sarnoff and
RCA-NBC and said "we look forward eagerly to
the new tools that our scientists will give us to
increase the effectiveness of our broadcasting
service to the public. And when I speak of our
broadcasting
"I most certainly
refer
to radio service,"
as well he
as said,
to television.
I firmly
believe in the value and permanency of radio.
NBC is the pioneer in radio and led the way in
developing this medium. We are determined to
meet the challenge of changing conditions and to
take advantage of every opportunity to create
new services and to increase business for sound
broadcasting."
He is
assured
that "weas will
do nothing
that
not inaffiliates
your interest
holders
of the
NBC franchise in your community. I promise
you today that Bob and I will do everything in
our power to make NBC the greatest social force
and the greatest selling force in the nation."
Gen. Sarnoff said that though his own service
as NBC's acting president had made "extremely
heavy demands on my time and energies" it
had been "an experience I have thoroughly enjoyed" and had "given me the better understanding of the needs and problems of NBC that
can only come from intimate daily association
with its operations."
Discussing selection of
Broadcasting
• Telecasting

SARNOFF

deadline

EXEC.

VP

•

BUSINESS

BRIEFLY

SPOT RADIO FOR STANDARD • Standard
Brands, on behalf of Royal pudding and Blue
Bonnet margarine, planning 26-week spot announcement radio campaign to start Jan. 4 in
approximately 50 markets. Ted Bates Inc.,
N. Y., is agency.
ABC CARNATION SHOW • Carnation Co.
(evaporated milk and Friskies dog food) sponsoring When A Girl Marries on ABC Radio,
Mon.-Fri., 10:45-11 a.m., for 52 weeks starting
Jan. 4. Agency: Erwin, Wasey & Co., S. F.
Mr. Weaver

Mr. Sarnoff

Mr. Weaver, he said NBC had "many fine executives" from which to choose, and continued:
"All these months that I have been acting as
president, as well as chairman of NBC, have confirmed my belief that basic to the broadcasting
business is the quality and character of its program structure
— 'theweplay's
thing.' Beforeto
and above
all else,
have the
a responsibility
build not only the best individual programs, but
a complete schedule of good programs that will
satisfy the varied needs and interests of the vast
public we serve. Only in this way can a network
continue to hold its great audience. Moreover, this
is the surest way to serve the public interest, the
interest of our stockholders and the interest
of advertisers. . . .
"Another
major responsibility
is to continue
to
devise
economically
practical patterns
that will
enable an ever greater number of advertisers —
large and small — to broadcast their messages effectively to the audience we have won.
"So,
I
concluded
that the ofpresident
of NBCa
should have
an awareness
high purpose,
sincere regard for public service, a proven capacity for showmanship, a thorough understanding
of
the advertisers'
and facts
problems,
an
appreciation
of the needs
economic
of life and
in the
broadcasting industry. . . ."
Mr. Weaver joined NBC in 1949 as head of
television, after 23 years in advertising and
broadcasting including service as advertising
manager of American Tobacco Co. and radio-tv
vice president of Young & Rubicam. He became vice president in charge of NBC radio-tv
networks in summer 1952 and was elected
vice chairman of board and assigned to plan9-Hour

News

Program

AS OUTGROWTH of photo-engravers
strike that had shut down New York
Daily newspapers since Nov. 27 (see story
page 74), WOR-TV launched newspaperstyle news program lasting nine hours
last Saturday. Called Newspaper on 9,
program was scheduled on Saturday
from 7 a.m. -4 p.m. and Sunday, 8 a.m.5 p.m., with plans for extension if strike
continued. Station normally begins operations on Saturday at 4 p.m. and Sunday
at 5 p.m. Format of program is built
around complete newspaper, with all
types of news and features and new
"edition" every hour. Station spokesman
said late Friday that several advertisers,
including Macy's Dept. Store, were considering sponsorship of nine-hour segment. In another development stemming
from strike, WABC New York announced Friday that in addition to 2
hours and 50 minutes of newscasts daily,
station will broadcast highlights from
New York Herald Tribune columns and
comics each night from 8:30-9 p.m.

YULE DRIVE FOR PAPER-MATE • Papermate pens, through Foote, Cone & Belding,
N. Y., placing Christmas spot announcement
campaign in number of markets.
ning and supervision of color developments last
December.
Mr. Sarnoff joined NBC in 1948 in sales department after three years in Navy and three
with Cowles Publications. After serving in
numerous capacities, including tv production
manager, tv program sales manager, and director of unit production for tv, he was elected a
vice president in June 1951 and year later was
put in charge of Film Div.
RCA

Declares

Dividends

RCA FRIDAY declared extra dividend of 20
cents per share and quarterly dividend of 25
cents per share on common stock, both payable
Jan. 25 to holders of record Jan. 5, Brig. Gen.
David Sarnoff, board chairman, announced.
New policy, he said, will entail quarterly declaration of common stock dividends in May,
August, November and February, provided future earnings justify them. Common stock
dividends since 1951 have been on semi-annual
basis. Board also on Friday declared dividend
of 87 Vi cents a share on RCA first preferred
stock for first quarter of 1954, payable April
1 to holders of record March 15. During 1953,
RCA's common stock dividends amounted to
$20,312,000; preferred dividends to $3,152,952.
Five

Take

MBS

Shows

ACQUISITION of sponsorship for five radio
programs over Mutual was announced Friday
by Adolph N. Hult, vice president in charge of
sales. New sponsors are: Niagara Mfg. & Distributing Co., through Olian & Bronner Adv.,
Chicago, for Gabriel Heatter (Tues., 7:30-7:45
p.m. EST), starting Jan. 5; Credit Union National Assn., Madison, through J. Walter
Thompson Co., N. Y., for People Helping Each
Other (Sun. 4:55-5 p.m. EST), starting Jan. 3;
Gillette Safety Razor Co., Boston, through
Maxon Adv., N. Y., for Blue-Grey football
game from Montgomery, Ala., on Dec. 26,
starting at 2:45 p.m. EST; Miller Brewing Co.,
Milwaukee, through Mathisson & Assoc., Milwaukee, for professional football championship
game on Dec. 27 at time and site still undetermined, and Mutual Benefit Health & Accident
Assn. of Omaha, through Bozell & Jacobs, Chicago, for annual Mutual of Omaha Calling
program on Christmas Day, 2-3 p.m. EST.
December 7, 1953
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Broadcasting
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Telecasting

PEOPLE

at

KTAC
From

Asks
FCC;

Leniency
Other

Actions

KTAC Tacoma, Wash., petitioned FCC Friday to set aside order to show cause why license should not be revoked for failure to file
annual ownership report. Citing past record
of "meticulous" compliance, KTAC submitted
report, regretted delay caused in part by illness and death of minority stockholder. FCC
set hearing Jan. 18 on KTAC order, plus similar order for WLOI La Porte, Ind.
Protest Multiple Ownership Rules
FIRST formal
multiple
ownership
rules protest
filed by toSt.FCC's
Louis new
Telecast
Inc.,
Commission reported Friday. Petition of St.
Louis ch. 11 applicant seeks deletion of "footnote
10" of
new torules
which in
would
CBS' KMOX
St.
Louis
continue
ch. allow
11 hearing
under
"grandfather
clause"
despite
fact
CBS
already
has interest in full limit of five tv stations (early
story page 62).
St. Louis Telecast, which also seeks continuance
of ch. 11 case now set Dec. 31, charged contestants are prejudiced by ability of CBS to remain
in hearing and make choice among several pending bids in which it has interest. Others seeking ch. 11 there include St. Louis Amusement Co.
and 220 Tv Inc.
Duluth Grant Recommended
GRANT of vhf ch. 3 to KDAL Duluth recommended in initial decision issued Friday by FCc Hearing Examiner Herbert Sharfman following withdrawal of competitive bid by WEBC there (early
story page 60).
Third Applicant for Indianapolis Ch. 13
THIRD applicant for vhf ch. 13 at Indianapolis,
Mid-West Tv Corp., petitioned FCC Friday in
protest of Crosley Broadcasting Corp. switch
from vhf ch. 8 to ch. 13. Earlier, WIBC and
WIRE filed joint protest (story page 60).
WKDN Ch. 17 Bid Unopposed
BID of WKDN Camden, N. J., for uhf ch. 17
becomes unopposed as Patrick Joseph Stanton,
operator WJMJ Philadelphia, petitioned FCC Friday to dismiss his ch. 17 application. He would
get $2,200 from WKDN to cover expenses.
WBAM Files for Selma
NEW tv bid for vhf ch. 8 at Selma, Ala., filed
at FCC Friday by Deep South Broadcasting Co.,
operator WBAM Montgomery.
WRS, WGN Endorse Short Form
PROPOSED
simplification
of FCC's
ownership .and financial
report forms
for annual
broadcast
stations were endorsed Friday in comments filed
with Commission by Westinghouse Radio Stations
Inc. and WGN Chicago.
Dothan Channel Switch Asked
SWITCH of vhf eh. 9 from Dothan, Ala., to Tallahassee, Fla., asked of FCC Friday in petition by
John H. Phipps, operating WTAL there. No one
seeks channel at Dothan, he said, citing Tallahassee has only two commercial channels, uhf
chs. 24 and 51, plus educational vhf ch. 11. Earlier,
KIT-TV Yakima, Wash., surrendering permit for
uhf ch. 23, petitioned for addition of vhf ch. 2
there (story page 60).
RCA

Holds

Color

Clinics

For Station Engineers
COLOR television clinics for 150 station engineers will attend two-day clinic opening today (Mon.) at RCA Victor plant, Camden,
N. J., under A. R. Hopkins, manager of RCA
Broadcast Marketing Div. Clinic to be repeated next Monday-Tuesday.
RCA engineers and executives associated with
color development will conduct sessions. Studio,
transmitting, test equipment will be demonstrated to familiarize engineers with color
operation. Invited guests represent stations
that have ordered RCA color equipment. First
color clinic, held Oct. 28-29, was attended by
consulting engineers.
Broadcasting

deadline

• Telecasting

JACK SHEFRIN, radio-tv director of John
Kaye Adv. Agency, Kansas City, to WRNY
Rochester, N. Y., as general manager.

UPCOMING
Dec. 7: Idaho Broadcasters Assn., Turf
Club, Twin Falls.
Dec. 7-8: ABC executives meet with officers of o&o stations, New York.
Dec. 9-10: NARTB Tv Code Review
Board, NARTB Hdqtrs., Washington.
Dec. 11: NBC-TV Affiliates' Executive
Committee meets with network officials. New York.
Dec. 1 1 : Maryland-D. C. Broadcasters
Assn.,
Sheraton Park Hotel, Washington.
For other Upcomings see page 737.

Third

Vhf

Available

Channel
for Milwaukee

THIRD commercial vhf channel made available for Milwaukee area as FCC Friday finalized rule-making to add ch. 6 to Whitefish
Bay, Wis., just north of city. WMIL-TV Milwaukee late Friday surrendered permit for
uhf ch. 31, filed for ch. 6. Hearst Corp.'s WISN
there, which petitioned for ch. 6 allocation
[B»T, Oct. 5], to file for ch. 6 today (Mon.).
To effect Whitefish Bay ch. 6, FCC changed
ch. 5 at Marquette, Mich., to ch. 6 and changed
ch. 6 at Green Bay, Wis., to ch. 5. Revisions
become effective 30 days after publication in
Federal Register. On air at Milwaukee are
vhf ch. 4 WTMJ-TV, uhf ch. 19 WOKY-TV
and uhf ch. 25 WCAN-TV. Vhf ch. 10 is
reserved for education. Four bids are in contest for vhf ch. 12 (story page 58).
Doherty
At

Cites

Tennessee

Cost
State

RICHARD G. YATES, assistant director of
sales of Republic Pictures Corp., appointed
executive assistant to president and vice president in charge of sales of Hollywood Television
Service, tv film distribution company. Mr. Yates
will headquarter in New York.

Studies
Meeting

PAYROLLS provide major challenge in effecting economies at small stations, Richard P.
Doherty, NARTB labor vice president, told
Tenn. Assn. of Broadcasters Friday at Nashville. In conducting wage-hour clinic he pointed
out payrolls consume over 60% of total cost
of small stations. Most other operating costs
are relatively fixed, he explained, stressing importance of management efficiency. He reviewed NARTB findings on station operating
expenses.
Jack Weldon, WAIR Winston-Salem, N. C,
moderated panel on sale of news. Participants
included Ed Ball, AP, and Cliff Marshall and
Tom Kettison of UP. J. Frank Jarman, WDNC
Durham, N. C, spoke on audience promotion
and public relations. Bert Ferguson, WDIA
Memphis, moderated panel on remote control.
Participants included Frank Corbett, WGAP
Maryville, and J. E. Walker, WDOD Chattanooga. Ken Sparnon, BMI, discussed music
program. Mrs. Drue Smith, WAPO Chattanooga,
discussed
ways of making women's programs
click.
Earl Winger, WDOD Chattanooga, was elected association president. Other officers include
John Hart, WBIR Knoxville, vice president,
and Mrs. Smith, secretary-treasurer. Board
members: Parry Sheftall, WJZM Clarksville;
Robert McKay, WKRM Columbus; Arthur
Wilkerson, WLIL Lenoir.

WALTER E. BLODGETT, advertising office
manager, Standard Oil Co. of Ind., retires Dec.
30 after 47 years with company and 25 years
in advertising. He is well-known to radio-tv
time salesmen and played important part in
buying of "millions of dollars worth of advertising," according to Wesley I. Nunn, Standard
advertising manager.
WILLIAM A. WOOD, former director of public
affairs, CBS-TV Washington, named manager
educational WQED (TV) Pittsburgh.
LOIS JACOBY, editor, CBS, and before that
with Kenyon & Eckhardt, to J. W. Thompson
Co., N. Y., as editor and writer on Eastman
Kodak film series.
STEVE BEARD, formerly of Dallas office of
Blair-Tv, has joined New York sales staff of
tv representative firm. Replacing him in Dallas is FRANK CARTER, previously associated
with KWFT-AM-TV Wichita Falls, Tex.
Groups Named
to Probe
Freedom of News Access
SUBCOMMITTEES to investigate various
areas of "public events" in relation to access
granted or denied radio-tv in covering them
were named by Edgar Kobak of WTWA
Thomson, Ga., chairman of NARTB Public
Events Committee, in course of New York committee meeting Friday. Committee also recommended its name be changed to Committee on
Freedom of Information.
Assignments to subcommittees (mostly of one
man each) were: radio-tv access to legislative
proceedings. P. A. Sugg, WKY-TV Oklahoma
City: to judicial proceedings, Paul Raibourn,
KTLA (TV I Los Angeles: admission beyond fire
and police lines, etc.. Merrill Lindsay, WSOY
Decatur, 111.; review of current bans on access
to public events, Victor A. Sholis, WHAS-TV
Louisville, and E. R. Vadeboncoeur, WSYR Syracuse: to prepare demonstration to show radio-tv
do not interfere with orderly conduct of business, Joseph Close, WKNE Keene, N. H.; on equal
treatment with other media in matter of news
releases from official organizations, Victor C.
Diehm, WAZL Hazleton, Pa. Committeemen at
meeting included Messrs. Kobak. Sugg, Raibourn, Lindsay, Vadeboncoeur, Sholis, Close,
and Diehm. Absent: Richard A. Moore. KTTV
(TV) Hollywood; John F. Patt, WGAR Cleveland:
Hugh B. Terry, KLZ-TV Denver. NARTB officials attending session included Board Chairman
and General Counsel Justin Miller; President
Harold E. Fellows; Secretary-Treasurer C. E.
Arney Jr.: Administrative Vice President Robert
K. Richards; Government Relations Vice President Ralph W. Hardy, and Thad H. Brown, vice
president and counsel to tv board.
Truman

RTES

Speaker

EX-PRESIDENT Harry S. Truman will be
guest speaker at January luncheon meeting of
Radio & Television Executives Society, to be
held
Monday,DateJan.
York's Hotel
Roosevelt.
was 11,set atto New
accommodate
Mr.
Truman, who will be in New York for appearance on Omnibus Jan. 10.
Renew

Periods

After

Winchell

ABC Friday night announced renewal by P.
Lorillard Co. of Taylor Grant News on ABC
Radio, Sunday, 9:15-9:30 p.m. EST, and by
Brown & Williamson Tobacco Co. of Orchid
Award on ABC-TV, Sunday, 9:15-9:30 p.m.
EST. Announcements came after earlier reports of sponsor sentiment against periods following Walter Winchell simulcast, 9-9:15 p.m.
EST, on same networks.
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Annual subscription for 52 weekly issues: $7.00. Annual subscription including BROADCASTING Yearbook
(53d issue): $9.00, or TELECASTING Yearbook (54th issue): $9.00. Annual subscription to BROADCASTING • TELECASTING, including 54 issues: $11.00. Add $1.00 per year for Canadian and foreign postage.
Regular issue: 35# per copy; 53d and 54th issues: $5.00 per copy. Air mail service available at postage
cost payable in advance. (Postage cost to West Coast $41.60 per year.)
ADDRESS CHANGE: Please send requests to Circulation Dept., Broadcasting • Telecasting,
1735 DeSales St., N.W., Washington 6, D. C. Give both old and new addresses, including
postal zone numbers.
Post office will not forward issues.
BROADCASTING* Magazine was founded in 1931 by Broadcasting Publications Inc., using the title:
BROADCASTING*— The News Magazine of the Fifth Estate.
Broadcast Advertising* was acquired in 1932 and Broadcast Reporter in 1933.
♦Reg. U. S. Patent Office
Copyright 1953 by Broadcasting Publications Inc.
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$25,000,000 has been set aside for
construction of new insurance buildings in
Jacksonville for 1953 and 1954. Here are four
of the seven new modern offices which
are either completed or under construction.

...WMBR

is Jacksonville's

most-listened-to

radio

...

and

station

WMBR-TV

is

WMBR
Florida's

most

television

powerful
station!

Source: Latest Pulse Reports
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AMFMTV

Represented by CBS Radio
and Television Spot Sales
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In Houston,
28 years, KPRC

the South's FIRST market,
has shown

programs .. .top local news
coverage . . . network
Behind
audience

up throughout

coverage

continues

conclusively

of leadership

.. .audience

FIRST. For

in popular

live local

rating ... cost per thousand...

affiliation.

and

a sound

merchandising,

organization

of top personnel,

plus public acceptance

and

hustling

prestige built

the years.

FIRST by FIRST, and
Call Edward

top results because

these facts stand

promotion

KPRC

all combined,

KPRC

is the best buy in the Gulf Coast area.

Petry & Co., or write us direct for availabilities.

FtRST

ft?

rs

IN

In Houston,

KPRC

NEWS

gets the news first.

Six full-time radio newsmen

cover the great Houston

and Gulf Coast area for KPRC's
sportscasts, and weathercasts.
Each

KPRC

news

17 daily newscasts,

specialist covers

his own

beat,

writes, edits, and broadcasts. You won't find a "rip-andtear-man" on KPRC's news staff. Announcers announce
only. Each newscaster
news department.
National

and

works

regional news

full time in the station's
rolls in over

not three, but five AP wires ! Weather

forecasts are piped

in through a direct line to the U.S. Weather
KPRC's

alert news staff competes

not two,

S«o>on«d newt editor
Pot Flaherty heads
KPRC's outstanding newt
•taH. A veteran NIC
correspondent, Pat holds
the
Citation
for Headliner's
his distinguished
radio reporting of the
1947 Texas City disaster.

Bureau.

with all news gather-

ing agencies in Houston, including
associate, The Houston Post!

the station's own

In Houston no other radio station offers this comprehensive news coverage.

Gene

IN

REVIEW'

PAROLE

it's here .

TV

. .NOW!

in CHARLESTON,

with

W.

VA,

WKNA-TV

selling
the rich
multi-million
dollar
Charleston
market!

Network:
9-10 p.m. CBS
EST)Radio (presented Nov. 27,
Narrator: Eric Sevareid
Format: Hour-long study of a parolee from
Colorado State Penitentiary, centering
on his prison activities during the last
week of his sentence and following him
as he faces readjustment to an outside
world that has seen 22 years of change.
Supervisor: Stuart Novins, director of
public affairs, CBS Radio
Producer: Al Morgan
Staff: CBS Radio Feature Project reporter
Don Kellerman; Sheldon Peterson of
KLZ Denver, CBS Radio affiliate
WITH Parole File 732, CBS Radio added luster to its reputation in the documentary field,
continuing a high level of performance that has
distinguished its previous Feature Project productions which so far have examined such significant subjects as civil defense, teenager problems, medical charlatans, and Iron Curtain
country refugees.
It was largely the method of presentation in
Parole File 732, as in other productions, that
accounted for its effectiveness, both as a documentary record and as a dramatic episode.
Wisely, the producers felt there was drama
enough in the story of a man who discovers
freedom after serving 22 years behind prison
bars without having to introduce contrived
embellishments that have marred similar productions. The accent was always on sobriety
and simplicity of presentation. There were no
dramatic flourishes; if anything, a quality oi
under-emphasis sharpened the inherent dramatic elements.
There was painstaking attention to detail,
pointing up staples of everyday living to which
a parolee is a stranger. How do people cross
on traffic lights? How do they order meals in
a restaurant? Where did all these bright neon
lights come from? Wonder how these new
gear-shifts on cars work?
As program narrator, Peabody Award winner Eric Sevareid provided an illuminatinj
commentary that was ever consistent with the
program's keynote of simplicity, factual presentation and good taste.

VOICE

The television gateway is now
open to tap this rich, well-populated industrial market that
spends over $620,000,000 annually. And your product or service
gets tremendous consumer acceptance because of double
network programming, and the fact that WKNA-TV is
Charleston's own television station!

affiliated with ABC and DUM0NT

Television Networks

f/ie personality station
V .1
Joe L. Smith, Jr., Incorporated
Represented nationally by WEED TELEVISION
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FILE 732

OF

FIRESTONE

NBC and NBC-TV simulcast 8:30-9 p.m.
(Nov. 30
9-9:30
on anniversary
tv only.) program continued
Sponsor: Firestone Tire & Rubber Co.
Agency:
James Co., Cleveland
Producer: Sweeney
Charles &Polacheck
Directors:
Edwin
Dunham
(radio), Mr.
Polacheck (tv)
Musical Director: Howard Barlow
Writer: A. J. McGuinness
Announcer: Hugh James
Stars Nov. 30: Rise Stevens, Eleanor Steber, Jerome Hines, Brian Sullivan, Thomas L. Thomas, Robert Rounseville
AMONG the institutions of broadcasting none
is hardier than the Voice of Firestone which
as of last Monday, had been around 25 years
Except for changes in performers, occasionec
by the attrition of time, this venerable serie:
today is not noticeably different from the open
ing broadcast in 1928. An orchestra and sing
ers are on hand to present music from opera
operetta and lighter sources. As a concessioi
to television (the show became a simulcast ii
1949) dancers now get into the act, but not t<
the exclusion of the audio portion of th
The selections on the
program.
"Home on the Range"
"Lucia," a fair example
gamut of the series.
If there is a formula

Nov. 30 show includec
and the sextette fron
of the general musica

Broadcasting

that explains the Ion
• Telecastin*

gevity of this series, it must be the practice
of conservatism. The show resides in middle
ground, aiming neither at the intellectual nor
the boob, and hence commands a large and
faithful audience. It is a formula that practically guarantees a 50th anniversary.

TURNER CALLING
Network: ABC Radio
Origination: Chicago
Time:
Mon.-Thurs., 9:15-9:30 p.m. CST
(Nov. 30 premiere)
Commentator: Ulmer Turner
Producer-Director: Hal Taylor
Announcer: Jay Arlun
Writer: Ulmer Turner
TURNER CALLING is a moderately successful attempt to combine "hard" news developments with taped pickups of commentaries from
foreign world capitals as gleaned by newscaster
Ulmer Turner at his suburban Chicago shortwave "listening post" for use on ABC radio.
Mr. Turner's program, unusual in concept,
opens with "actual Congo jungle drums and
bells" and a staccato of voices: "This is Moscow calling; This is London calling," and finally
"This is Turner Calling." Explaining that the
program comprises the latest news and voices
of government officials from other countries,
"friends and foes," Mr. Turner, on the show
under scrutiny, delved into "hard" news: About
22 Americans who refused repatriation from
Korea, former Michigan Gov. Sigler's air crash
into WBCK-TV Battle Creek's tv. tower (see
separate story this issue), the wreck of an Erie
express train, Agriculture Secretary Ezra Benson's views on fixed farm prices, and IndoChina developments.
Mr. Turner then invited listeners, coast to
coast, to hear their "political enemies right at
work." He played tapes from Radio Moscow
on collective farms and from Radio France,
noting that many listeners have never heard
foreign radio propaganda. More news capsules
touched on the Greenlease case, Korean atrocities and USSR propaganda program.
The principal flaw in the Turner show as now
composed is that it leans too heavily on the
ordinary reporting of news which can be heard
almost anywhere on radio, at the expense of
the international eavesdropping which could
make it unique. More time for that and less
for commonplace news reading would improve
the program.
BOOKS
PRACTICAL TELEVISION ENGINEERING
(Second Edition) by Scott Helt. Rinehart &
Co., 232 Madision Ave., New York 16. 744
pp. $7.50.
MR. HELT, with the Research Division of Allen
B. DuMont Laboratories and also instructor in
tv at Columbia U., gives a detailed engineering
treatment of television explaining all the components of transmitters and receivers, how they
work, and how they are combined in the complete television system. Transmitting and
broadcasting problems are emphasized. The
book ranges from fundamentals to the most
intricate complexities of tv.

MINNIE PEARL'S DIARY, by Minnie Pearl
(Ophelia Colley Cannon). Greenberg, Publisher, 201 E. 57th St., New York 22. 77 pp.
$1.
THE popular comedienne of NBC's WSM Nashville's Grand Ole Opry employs the same rural
humor as she does on the Opry to describe four
months of the doings among her friends, relatives and beaux at Grinders Switch (two wagon
greasin's from Atlanta). With photographs.
Broadcasting
• Telecasting
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Fear and

MIKE

Favor

EDITOR:
I am a veteran in broadcasting. I've been an
active member of radio, and now tv, since 1935.
In the years that I have been in the business,
I've been proud to be part of it . . .Then overnight a handful of men make me ashamed of
my chosen profession. A handful of high-priced,
highly rated executives allow a Joe McCarthy
to scare them into giving him time . . . What
have the networks, or the folks running the
networks, to fear from an FCC investigation
. . . Where is our free radio and tv, free
from political pressures, when we allow a McCarthy or anyone else to come along and throw
the fear of God into us? . . .
Cy Newman
Cy Newman Advertising
Port Washington, N. Y.
EDITOR:
As the political writer for the Modesto Junior
College weekly newspaper, the Collegian, I
would like to have your permission to reprint,
in full, your editorial entitled "The Great HitchHike" appearing on page 114 of your Nov. 23
edition of B«T. Appropriate credit will be given
and I shall see that your office receives a copy
of the paper in which the reprint appears.
I, like you, was appalled at the gall of the
junior Senator from Wisconsin who somehow
got the sometimes wise broadcasters to allow
him "equal" air-time. How ridiculous.
Mickey Hart
Modesto, Calif.

MIAMI

IS THE
37th

FOOD

NATION'S

MARKET

SALES

EDITOR:
Isn't this pretty silly after giving Truman
his half-hour? What's sauce for the goose, etc.
You ought to know better.
J. F. Koons
Midland Adv. Agency
Cincinnati
Opinion on Opinions
EDITOR:
Recently I read a remark by somebody who
inferred that trade journals had no business
editorializing
on matters concerning the industry.
I disagree.
Since 1940 I have been a steady reader of
your book and from time to time made good
use of its many features and articles. But
the one thing that has always stood out is your
forthright opinions as expressed editorially.
While I have not always agreed with your
viewpoints
can't to
be me
rightthat
all too
the much
time)
nevertheless (you
it seems
praise has been given your journal for other
departments and not enough for your points
of view.
Whether a reader agrees with you or not
on an issue, I think he has to admit you don't
"pussy foot" around the important issues. This
is good for the radio-television industry.
Keep it up.
Robert M. Reuschle,
National Sales Mgr.
WHUM-TV Reading, Pa.
[EDITOR'S NOTE: Mr. Reuschle was manager of
McCann-Erickson's radio-tv timebuying department before joining WHUM-TV.]
News Summary
EDITOR:
The article by Jim Reed, "What's Right and
Wrong with Radio News" [B»T, Nov. 30] is one
of the finest contributions to good thinking on
this subject I have ever seen.
Please accept my thanks for two things, first
for publishing the piece, and second for so
printing it, backed by advertising matter, that
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I can clip it and paste it up for reference to
young newsmen in radio and tv.
But, also let me take strong issue with one
point in the piece, the recommendation that
newscasters should voice the commercials. That
is bad. . . .
John Kirkwood
Denver, Colo.
Merchandising
EDITOR:
There is so much discussion these days about
merchandising support offered by radio stations
that it's refreshing to get a factual summary
which calls the shots as they are. By that I
mean tells what stations offer. So I am glad to
see B«T publish its merchandising supplement
[Nov. 30]. It's a valuable reference work for
anyonetions alike.
in the industry — for agencies and staFrank Woodruff
Promotion and Research Dir.
Free & Peters, New York
EDITOR:
Foul! . . . We wuz robbed!
I realize, of course, that it's not your fault
that we are not included in the merchandising
edition that you put out this week. For that
matter, I'm sure it's probably not K & E's fault,
but ours for somehow or other either overlooking or mislaying the questionnaire (although I
don't remember one).
Howsomever, the odd part of the whole thing
is that as far as I know we're the only station
in the entire state that actually has a full-time
merchandising department whose work is exclusively devoted to making route calls, preparing jumbo cards, trade letters, ad infinitum.
We have two people who do nothing but work
full-time with distributors and dealers, salesmen and suppliers, and who are not only
equipped to perform all the regular facets of
this work but also available to make personal
features before wholesale groups and the like.
Believe me, I'm sorry as the devil that we
weren't included in that supplemental book of
yours — which I have no doubt like all things
from B»T articles will find its way to a permanent place on a timebuyer's desk — but if you
could find any way possible to squeeze this letter somewhere in any of your future issues,
you'd be helping. us a great deal.
Leon P. Gorman Jr., Gen. Mgr.
WABI-AM-TV Bangor, Me.
Agree and
EDITOR:

Disagree

... In 20 years you have done a real job.
At times one would agree with you and at
times he would not, but the significant fact is
that at all times you had the interests of the
industry at heart.
I still agree and disagree with you as I read
your magazine each week — and I never cease
to thank you forDon
challenging
my thinking.
Petty
McClean, Salisbury, Petty &
McClean
Los Angeles
To Whom

The

Spoils?

EDITOR:
I have followed the color television controversy through your fine magazine since your
Sept. 1, 1940 issue, when you reported on page
92 that CBS had announced, after six months
of secret research, that it had developed color
television. May I offer my first public comment
on this matter. RCA Victor.
Robert N. Green
Friedman & Green
Washington, D. C.
Broadcasting
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Ever/one

likes

their

HOME

"M

0W

FOLKS!

IN

e

IN ALBUQU£*QU

" • • BUT

Remember

when, at that last convention you attended, the

\\ ell, that's the
ent, local radio
advertisers get
their finger on

conversation took its usual turn — ended up with all the
hoys doing a little bragging about their home town?
It never fails, does it! Everyone likes their home

folks —

the same results . . . jn.-t ask any one of the nation s leading

feels more comfortable when they're around them; shares
their interests, their likes and dislikes more closely!

THESE
WCUE
WCOP
WDOK
KMYR
KCBC
WIKY
KNUZ
WXLW
WJXN
KLMS
WKYW
WMIN

STATIONS

CATER

—Akron, Ohio
— Boston, Mass.
— Cleveland, Ohio
— Denver, Colorado
— Des Moines, Iowa
— Evansville, Indiana
— Houston, Texas
— Indianapolis, Indiana
— Jackson, Mississippi
— Lincoln, Nebraska
— Louisville, Kentucky
— Minneapolis — St. Paul, Minn.

TO
WMIL
WKDA
WAVZ
WTIX
KBYE
KOWH
KXL
KITE
KSON
KYA
KEAR
KOL

independents — they're listed below for your convenience.

THEIR
■—
—
—
-—
—
—
—
—
—
—
—
—

reason why the swing has hecn to independ100' , of the time . . . why more and more
the best results from using stations with
their home town s pulse. Sure, you can get

HOME

TOWN'S

Milwaukee, Wisconsin
Nashville, Tennessee
New Haven, Conn.
New Orleans, La.
Oklahoma City, Okla.
Omaha, Nebraska
Portland, Oregon
San Antonio, Texas
San Diego, California
San Francisco, California
San Mateo, California
Seattle, Washington

TASTES:

—
—
—
—

Spokane, Washington
Springfield, Mass.
Stockton, California
St. Louis, Missouri
Syracuse, New York
Tulsa, Oklahoma
Wichita, Kansas
Worcester, Mass.

KREM
WTXL
KSTN
KSTL
KWBB
WOLF
KFMJ

—
—

WNEB
CKXL
CKNW

Calgary, Alberta, Canada
— Vancouver, B. C, Canada
— Winnipeg, Manitoba, Canada
—

CKY

—

They are all members of AIMS — Association of Independent Metropolitan
Stations — each the outstanding independent station in a city.

Aim

for

Broadcasting

BULL'S-EYE
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results... with

the

AIMS

GROUP
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• SEATTLE - 1st Place!
Sat. eve. - rates. 53.3 - Telepulse, June 1953
Beats Robert Montgomery, Mr. & Mrs. North,
Eddie Cantor, Ford Theatre, Playhouse of Stars.

WASHINGTON, D. C. - 2nd Place!
Tues. eve. - rates 21.4 - Telepulse, Aug. 1953
Beats Danger, Suspense, Kraft TV Theatre,
Douglas Fairbanks Presents, Lux Video Theatre.

• KANSAS CITY - 1st Place!
Frl. eve. - rates 32.3 - Telepulse, Aug. 1953
Beats Phi Ico-Goodyear TV Playhouse, Ford Theatre,
Kraft TV Theatre, This Is Your Life, Q.E. Theatre,
What's My Line, Godfrey's Talent Scouts-.

SAN ANTONIO - 2nd Place!
Tues. eve. - rates 26.3 - Telepulse, Aug. 1953
Beats Suspense, Blind Date, Burns & Allen, Kraft
TV Theatre, Toast of the Town, Beulah, G. E.
Theatre, Robert Montgomery, Lux Video Theatre.

• PITTSBURGH - 1st Place!
Thur. eve. - rates 41.5 - Telepulse, Aug. 1953
Beats This Is Your Life, Down You Go, Ford Theae, Playhouse of Stars, Robert Montgomery

> PORTLAND - 2nd Place!
Tues. eve. - rates 58.5 - Telepulse, Sept. 1953
Beats Break
The The
Bank,Goldbergs,
Chance ofBiga Lifetime,
house of Stars,
Story. Play-

ILMSERII

NOT

ANYWHERE,

BY

ANYONE,

MARKET!

These leaders have.
RENEWED
BLATZ

FOR 2ND

YEAR!

Beer in 3 markets!

DREWRYS
OLYMPIA
1 GENESEE

Beer in 9 markets!
Beer in 6 markets!
Beer in 5 markets!

> SCHAEFERBeerinNew

YorkCity!

mONALLY! — Telepulse, August, 1953

HAS

TELEVISION

BEEN

SO

HANDSOMELY

AND

LAVISHLY

SI

A

Case

"Moostaken"

Slim Smith
use his moose

never

had

of

Identity
a chance

to

call until a trip north

this year. Visited him yesterday
what

Alan I. Abel

to see

he'd bagged.

"First day out," he told me, "I
picked up a trail. I sounded the call
and waited. Then I heard a moose call.
Sure

enough, something came crashing through the brush. Turned out to

be another

guy with his moose

call.

Boy, did I get my finger off the trigger
of my gun
"My

in a hurry!

last day there I picked up another trail. This time I got me a real

moose. But you can bet I took a good
look at that moose before I started to
do any shooting!"
From where I sit, we could all learn
a little from Slim's experience. Most
of us are guilty sometime or other of
being too quick on the trigger. Like the
fellow who would
an occasional

deny me the right to

glass of beer with my

dinner. I say that kind
way off the target!

of "aim"

is

Copyright, 1953, United States Brewers Foundation
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on

all

accounts

ALAN I. ABEL probably is one of the youngest
combination producer-writer-directors in the
television industry today. At 29 Mr. Abel, executive producer for Bell Productions, New
York tv film producing firm, has finished shooting a series of musical comedies. Your Musical
Workshop and Penthouse Casino, and also has
completed the Bobby Breen Show series.
Constantly in demand by agencies and packagers as a troubleshooter, Mr. Abel's ability to
size up a production problem or budget snag
has been described as "uncanny." His "authoritative diplomacy," it has been added, has
soothed many a chaotic television rehearsal
filled by temperamental artists and belligerent
technicians.
Although he has avoided publicity for these
"ghost" appearances, Mr. Abel, nevertheless, is
retaining many anecdotes for a book which he
intends to write before he gets "too much
Mr. Abel first came under public scrutiny as
a clerk in his father's general store in Coshocton, Ohio. At the more advanced age of 17 he
was busy managing his own store where he
older." buying, selling and advertising.
handled
An interest in dramatics led to study at and
a degree from Ohio State U., where he also
studied music and public relations. After three
years in the Army, where he wrote and directed
shows for Armed Forces Radio, Mr. Abel returned to Columbus, Ohio, and soon organized
his own firm to package radio and tv shows.
He accepted a position in New York in 1950
as eastern advertising director for the Duplex
Musical Instrument Co. of St. Louis and when
Duplex entered defense work in 1952, Mr. Abel
resigned and joined Bell Productions as a writerdirector. His promotion to his present position
stemmed from his success in creating four new
and unusual low-budgeted packages for tv.
Although many people with whom he works
are double Mr. Abel's age and vary in types, he
believes in looking "neither up nor down upon
anyone . . . treating with equal respect the fellow who cleans the studio and the V.P."
Unmarried, although claiming several "narrow escapes," Mr. Abel maintains a Manhattan
bachelor apartment. He likes tennis, swimming,
dancing and writing music. In this last connection he has written several compositions for
solo tom-toms which have been published, and
his narration with orchestra and mixed chorus,
titled "Albert the Weasel," is described as standard repertoire among the major symphonies.
Broadcasting
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JUNE

5,1953-100,000

MARCH

9, 1953-50,000

JULY

15, 1949--16,300

WATTS

WATTS

WATTS

I.
WBTV
CHARLOTTE B CHANNEL
N. C.
P
O

operating

at

television's

tojr

the Carolinas' first television station is also first to reach maximum
station in the nation in sets served (eighth among
out to almost

4,000,000

people

power

power. Twenty-first

single-station markets) WBTV

with effective buying

income

of $3,800,000,000,

The Television Service of
JEFFERSON

STANDARD

Represented
According to FCC Engineer, Edward Allen, 100,000 waits
on Channel 3 equals 316,000 watts on Channels 7-13, 5,000,000
watts on UHF Channels. W&TV's low channel, maximum power and
mountain-top transmitter, located 1090 feet above average turfounding terrain, give the station exceptional geographical coverage.

LIFE INSURANCE

reaches

COMPANY

Nationally by CBS TV Spot Sales

Chicago just witnessed the finest and largest
Air Fair in its history. Your exclusive promotion ofthis event certainly was effective
with over 250,000 people attending during
the two days. The Fiftieth Anniversary of
Powered Flight was well commemorated.^^
Ronald E. CRAMER, President, Chicago Junior
Association of Commerce and Industry

SHOWM

ANSH

IP

by

request

At the suggestion of
Gen. James H. Doolittle, a two-day
Air Fair was held at O'Hare International
Airport October 17-18 . . . commemorating
the Fiftieth Anniversary of Powered Flight.
Chicago's Showmanship Stations were asked
to create civic interest in this event . . .
exclusively.
In one week, the story of powered flight's
Golden Jubilee was unfolded on half-ahundred WBBM and WBBM-TV programs
—featured on a score of others— still further
publicized via hundreds of interest-creating
messages.
As stated above, the resulting two-day
attendance exceeded a quarter-million
visitors . . . five times the number attending
a former Air Fair presented two years
previously.

Showmanship

inspires civic interest. It also

creates brand preference. It is the trademark of stations WBBM and WBBM-TV.

IN

Upper

THI

Midwest
our

to SAMUEL

respects

PAYSON

HALL

JR.

KSTP-TV

now

reaches

nearly

Two

Million

people

regularly

with

its

PAYSON HALL is a good example of a country boy who made good.
From an Ithaca, N. Y., farm boy to treasurer
and controller of the $32 million Meredith Publishing Co. and director of its radio and television activities would seem to warrant that
accolade.
Meredith has its home office in that good,
solid mid-western America of Des Moines,
Iowa. It is here that it publishes the phenomenally successful Better Homes & Gardens,
bible of suburbia and country living, with more
than 3.5 million circulation. It is here that
Meredith publishes the rural Successful Farming, with better than 1.5 million circulation.
And, it is here that it governs a growing national radio and television organization. Meredith, through subsidiaries, owns WOW-AM-TV
Omaha, KPHO-AM-TV Phoenix, KCMO-AMFM-TV Kansas City, and WHEN (TV) Syracuse, N. Y.
Samuel Payson Hall Jr.— more commonly
known as Payson Hall — is described by associates as a disarming individual.
He's youthful looking — more so than his 38
years would indicate. He's soft-spoken. He's
easy-going. He has a dry wit. And, they add,
he's
brilliant and capable and hard working and
"sharp."
other words, those who know him think
he'sIn good.

100,000

watts

on

channel

5

Payson Hall was born in 1915 in Oil City,
Pa. His youth and young manhood were spent
on a six-acre farm in Ithaca, N. Y., site of
Cornell U., in the Finger Lakes region of the
Empire State. In 1932 he was graduated from
Ithaca High School, and in 1936 from Cornell,
with a B.A. Nine years later, going to night
school, Mr.
Hall won from
a Master's
degree
business
administration
Columbia
U. in
in
New York.
From the time of his graduation from Cornell to 1947 when he joined Meredith, Mr. Hall
held various accounting positions. He was a
credit analyst with the Chase National Bank
in New York. He acted as financial secretary
to the New York State Veterinary College at
Cornell. He was chief accountant of the
Bridgeport (Conn.) Brass Co. He was budget
manager of Trans World Airlines in Kansas
City. During World War II, he was executive
accountant with the U. S. Army Engineers'
Persian Gulf Command in Iran. This was the
corridor for lend-lease shipments to Russia.
It was while he was with Trans World in
Kansas City that Mr. Hall met Fred Bohen,
president of Meredith Publishing Co. In July
1947, Mr. Hall joined the Des Moines publications company.
Shortly after he came with Meredith, E. T.
Meredith, vice president and general manager
of the company and son of the founder, evinced
a growing interest in broadcasting — especially
television. As a newcomer, not overburdened
with responsibilities, Mr. Hall was assigned to
research this new (for Meredith) field.
Meredith's interest in broadcasting was a
logical and, to Mr. Hall, an obvious one. Broad-
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casting was a natural expansion of magazine
operations into a related communication industry, also deriving its revenue from advertising. Above all, Meredith was enthusiastic about
the opportunities for extending its magazine
service principles into new program concepts
in radio and television.
As director of radio and television for
Meredith, Mr. Hall's philosophy on broadcasting management can be summed up in two
words: maximum decentralization. Each station manager is largely autonomous in his
daily operations, guided only by broad policies
on program content, sales practices, and personnel relationships prescribed by the home office.
"Our reliance and our strength are in our excellent station managerial personnel," Mr. Hall
says.
Meredith considers radio and television as
two separate industries "and must be recognized as such to be fully successful," Mr. Hall
says.

But, he emphatically adds, "radio is no poor
cousin of television. We believe in the essential
soundness of am radio broadcasting, albeit we
recognize the strains and pains generated by
the transition period through which radio is
Still vivid are Mr. Hall's recollections of
WHEN's early days. This was the only station
grant Meredith received — although at one point
it had other applications pending. It is a
passing."
measure of the man that he refers to "the
close companionship generated in those early
WHEN
went on the air in 1948. In 1951,
days
of struggle."
Meredith bought WOW-AM-TV Omaha foi
$2.5 million. The next year, 1952, it bought
KPHO-AM-TV Phoenix for $1.5 million. Only
last month the FCC approved the purchase by
Meredith of KCMO-AM-FM-TV Kansas City
for $2 million.
Work has been Mr. Hall's lot since early
youth. His father, an ill World War I veteran

was in hospitals most of Mr. Hall's childhood
years. During summer months during hii
youth, Mr. Hall worked on neighboring farms
In his Cornell days, he worked the 4 p.m.midnight shift at the Pennsylvania-Dixie Cement Co. at Portland Point, N. Y., 10 miles
from Ithaca.
Mr. Hall maintains bachelor quarters in De;
Moines, surrounding himself with good books
good music (he was a member of the Cornel
Symphony Orchestra and of several instru
mental groups while in college) and good com
panions. He is a member of Controllers In
stitute of America, National Assn. of Cost Ac
countants and Beta Gamma Sigma. He also i;
a member of the Drake U. Accounting Dept
Advisory
Board and of the Cornell Club o:
Iowa.
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45% of the TV homes in the Allentown-Bethlehem-Easton area have
converted to UHF in the past four
months. This is proven by the
monthly set count by Palmer &
Company, certified public accountants, based upon receivers sold or
converted by regular TV dealers.

•UHF SETS IN USE
July 1, 1953
3,000 est.
August 1, 1953
15,000 est.
September 1, 1953
33,020
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The new

season

its attractions
With

is around

the bend, and

are in full view.

all the shows

of all the networks

back on the air, CBS

Television

is again

off to a fast start— as the November
study of program

popularity*

reveals :

It leads at night with seven of the Top
Ten— and a 21 per cent higher average
rating than any other network.

It's ahead

during

the day — with eight

of the Top Ten — and an average

rating

higher by 35 per cent.
This popularity
1//
1
4

/>

//
/if

advertisers.

For it's a measure

competition

in the markets

best measure
markets

competition

where

the audience
E« #

has specific meaning

networks

for

of network

where

you can

— in the major
compete . . . and

has a choice of what

to see.

«
We're bringing this popularity into more
and more markets. For the CBS Television
Network

has grown

from

year to 156 today. And
using an average

74 stations last

our sponsors

nighttime

network

are
that's

bigger by 68 per cent.
This ever-widening
advertisers'

popularity

investment

on CBS

explains why
Television

is bigger than on any other network
the first nine months

during

of 1953 — and bigger

today than ever in television history.
SION

'■'Trendex: November 1-7, 1953
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with a 28-year reputation
What a success story! On the air since October 15th and
already a leader in the market. WHY? Because KOIN-TV
has benefited by the loyalty and audience acceptance which
radio station KOIN has built over the past 28 years. Viewers
have confidence in KOIN-TV's programming — they are
enthusiastic over the sharp clear picture that VHF assures.
This is the kind of impact that sells merchandise.
A POWERFUL

station reaching a BIGGER

market

What a prosperous market! KOIN-TV's 56,000 watts of
power (100,000 soon) is reaching out to a family of cities
with per capita sales MORE THAN DOUBLE the national
per capita retail sales average*. Set sales are booming —
with over 160,000** in use now and the number growing

V
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KOI
L
HANNE

C
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*208% — based on 1952-53 Consumer Markets.
"Estimated as of December 1. 1953.
AVERY
New
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every day. It's a rich, bustling ready-to-tap market.
Write, phone, or wire for complete information and
availabilities.

KNODEL,

York • Chicago

INC.

National

• Los Angeles

Representatives
• San Francisco • Atlanta • Dallas
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TV

YEARS

Labs Division, included playbacks of both
black-and-white and color tv programs previously recorded on magnetic tape and, in one
sequence, gave the audience a chance to compare a live colorcast being received on one set
with an immediate playback of the same program recorded on tape. Margaret Hayes was
the featured actress throughout the demonstration program sequence, which was produced
under the direction of Herbert Swope Jr. of
NBC.
To explain the need for tape recording techniques for television, Dr. Engstrom outlined the
process of recording a tv show by kinescope

Tuesday's RCA demonstration of recording and reproduction on
tape of black and white and color telecasts shows 'principle elements . . . have been tested and confirmed,' says RCA-NBC board
chairman. He sees two years of 'finishing touches' before magnetically-taped television will be on the market at a drastic reduction from present film costs. He predicts many other uses of tv tape.
TELECASTING of pictures from tape recorda new flexibility in making motion pictures."
recording methods. The pictures, he said, "pass
ings can become a commercial reality within
Further developments of the video tape techfrom the television camera through most of the
two years at a cost 80% to 90% below that of
nique, he noted, will make low-cost video tape
television
system to be reproduced on a small
equipment available as attachments for the
telecasting monochrome images from film and
kinescope
or picture tube. A special motion
90% to 95% below film costs for color, it was
portable tv cameras already being used in inpicture camera then photographs the program
predicted Tuesday at the first public showing of
dustrial plants, stores, schools and colleges.on motion picture film. The film must be
RCA's system of recording tv programs on
"The all-electronic chain of portable televichemically processed and, usually, a print made
magnetic tape.
sion camera, video tape recorder and standard
before the pictures can be reproduced. The
While it was stressed the demonstration was
television receiver would make a convenient
reproduction requires another installation in
and versatile system for making amateur as
which a television camera tube picks up the
only a "progress report" and that there were
some problems still unsolved, pictures telecast
well as professional motion pictures," he said.
scene from a motion picture projector for refrom an NBC studio in New York's Radio City
"It will speed the preparation of newsreels and
to the David Sarnoff Research Center at Princewill be a useful tool for news reporters. The
'Roundabout and Costly'
tape would not have to be sent away for
ton, 45 miles away, where they were tape-reT
his
is
a "roundabout and costly approach,"
corded and reproduced, came through with
processing with its attendant delays and extra
broadcast."
Dr.
Engstrom declared. He noted that it both
remarkably good quality. They were not as
costs. In the home, the tape equipment could
takes a lot of time, several hours in most cases,
be used for home movies or connected to the
vivid as the pictures picked up live in normal
to process the film and may limit the quality
tv set to make a personal recording of a
broadcast reception and there was some streakof the pictures which "must encounter all the
ing which in the color pictures gave a greenish
ha/ards ol both the television system and the
favorite tv program."
tint to the flesh tones, but they showed that
Demonstration, conducted by Dr. E. W.
photographic process." There is "no fundaRCA engineers have completed the major porEngstrom, vice president in charge of the RCA
mental need," he stated, for the four intertion of their task and now have to be concerned
only with refinements.
I
RCA TAPE METHOD
As Brig. Gen. David Sarnoff, RCA board
REPRODUCING
HEAD TAKES
chairman, commented: "While this electronic
RECORDING HEAD PUTS
PICTURE AND
TV TAPE
video tape equipment is still in the developPICTURE ANO SOUND
mental stage, the basic principles and principal
SOUNDTAPE
SIGNALS
SIGNALS ON ONE TAPE
OFF
REPRODUCER
elements of our system have been tested and
RECORDERconfirmed. We are confident that it is only a
matter of time, perhaps two years, before the
REPRODUCING HEAD
PICKS UP SIGNALS
finishing touches will bring the system to comFOR IMMEDIATE
mercial reality."
MONITORING OF TAPE
TV TAPE ^
Just a Matter of 'Doing'
The two-year estimate, Gen. Sarnoff said, inREPRODUCER
REWOUND TAPE
cludes not only the time needed for refinement
READY FOR PLAYBACK
RECORDERTHAT
MADE
RECORDING)
(MAY
BE SAME
UNIT
of laboratory equipment into a commercial
product, but also the time still required for
completion of the remaining research projects
I PROCESSED
NEGATIVE
now in progress, which must, of course, precede
the refining process. Major remaining laboraSIGNALS
BY EITHER PROOUCED
METHOD
tory problem, the reassembly of the color tapeSENT TO TRANSMITTER
recorded signal for rebroadcast, is not difficult,
he stated, but "is just a matter of doing it."
Major purpose of RCA's experiments with
MOVIE CAMERA
PICKS UP IMAGE
pictures on tape was to give television "a pracFROM KINESCOPE
tical, low-cost solution to program recording,
SIGNALS FROM STUDIO
OR
MICROWAVE
RELAY
immediate playback and rapid distribution,"
COAXIAL CABLE
which Gen. Sarnoff called "essential for the
future of the television art." Video tape, he
' FILM
SPECIAL TV CAMERA
RECREATES PICTURE
said, will be "important" for black-and-white
AND SOUND SIGNALS
telecasting, "essential" for color.
PRINT MADE
FROM PROJECTED FILM
But television is not the only field in which
AND SOUND
W
COMPOSITE
FILM
pictures on tape may prove useful, Gen. Sarnoff
PROCESSED TRACK ADDED
READY FOR PLAYBACK
said. "We see great possibilities of tape replacREPRODUCING
RECORDING
ing film for motion picture use," he stated,
COMPARISON of steps required in recording and reproducing a tv program by use of conpointing out that since "magnetic tape requires
no chemical processing, the pictures can be
ventional tv filming and by RCA's video tape, demonstrated in color and in black and
viewed the instant they are taken, which adds
white last Tuesday, are shown in this diagram.
Broadcasting
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TAPED TV IN TWO

YEARS

200 times as great. RCA now has achieved a
band width of three million cycles per second,
Dr. Engstrom said. Video tapes need also to
carry sound as well as pictorial signals.
The secret in the RCA system is in the development ofspecial recording and reproducing
heads which respond to frequencies many times
higher than the cutoff point for the heads used
in sound recording. Accordingly, the speed of
the tape across the head has been brought to
within manageable limits, it was explained, with
the equipment used in the demonstration having
a tape speed of 30 feet a second. Equipment
now under development will reduce this to 20
feet a second, Dr. Engstrom reported.
Two Tracks for B&W

RCA's magnetic video tape is demonstrated
by RCA's Board Chairman Brig. Gen. David
Sarnoff.
mediate pictures this method requires to be
formed, two photographically and two by tv,
in the journey from the electrical signals of the
camera to the signals for rebroadcast by a tv
transmitter.
"Magnetic tape recording, in contrast, stores
the electrical signals directly as they come from
the television camera," he said. "No processing,
electronic or photographic, is necessary before
the tape is played back. A single compact piece
of equipment, which handles both recording
and reproduction, will do the job of two complex installations needed with photographic
methods."
This means much lower operating costs for
magnetic tape recording, Dr. Engstrom said,
when payroll, cost of tape or film and amortization of equipment are taken into account. The
fact that tape needs no processing compensates
for its higher cost per minute of program time
than 35 mm film, he said, and the tape, unlike
film, can have its program electronically erased,
so that it may be used over and over.
Making a kinescope film recording of a
black-and-white tv program would cost at least
five times as much as doing the same job on
Vi-inch tape, he estimated, assuming that the
tape is reused many times. This means, he
said, that in making copies for distribution to
tv stations, a half-hour program could be taped
for less than $15 a copy, again assuming repeated use of the tape.
More Savings in Color
In color programs, the savings are even
greater, with the original tape recording of a
color tv program costing as little as 5% of the
cost of recording it on color film. Copies of
the show on tape that is to be reused many
times could be made for about $20 each for a
half-hour program, he estimated.
Principles of tape recording pictures are
similar to those of recording sound, Dr.
Engstrom explained, with electrical signals impressed through a recording head — a small
horseshoe electromagnet — on the magnetically
treated surface of a plastic tape. The head, as
the tape is drawn across it, continuously
changes the magnetic polarity of the magnetic
oxide particles in accordance with the pattern
of the original signal. In playback the process
is reversed, the magnetic pattern on the tape
creating a current in the windings around the
reproducing head which closely duplicates the
original signal.
But, whereas audio signals are in the range
of 20 to 20,000 cycles per second, video signals
range up to four million cycles per second or
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Black-and-white programs he said, are recorded on two tracks — one for the picture and
synchronizing signal, the other for sound — on
a quarter-inch tape. For color programs halfinch tape is used, to carry five tracks, one for
each primary color, red, blue and green, one
for the synchronizing signal and one for the
sound signal.
In the demonstration, the five recorded channels were obtained from the output of a color
set. To reproduce the program from the tape
recordings, the three primary color signals were
sent from the tape to the three-electron gun
of an RCA tri-color picture tube, along with
the synchronizing and sound signals. To rebroadcast a tape-recorded color program the
three primary color signals and the synchronizing signal must be combined to send a single
composite signal to the transmitter. The apparatus needed to perform this operation now is
under development, Dr. Engstrom said.
The tape reels used in Tuesday's demonstration were 17 inches in diameter, capable of

What

Do

the

Experts

RCA's successful showing of tape recorded
video signals has evoked the gamut in prognostications.
But most observers were in agreement on
two points:
( 1 ) The immediate impact will be in television.
(2) Its effect in motion picture production will be in the nature of a supplementary
technique, for the foreseeable future at
least. What may be its ultimate future is
too far off to estimate with any coherence.
Assuming RCA's premise is correct that
video tape recording equipment will be
"commercially" available in two years, here
is a consensus of what most expert observers
see.
• In television:
Tape will replace kinescope recordings,
particularly when color tv becomes common.
It will also be used more and more by
motion picture producers making films for
tv. It will definitely be taken up by major
Hollywood studios if subscription television
is approved for commercial usage. It can
be used to distribute programs to theatres
equipped with theatre tv apparatus. Viewers
will be able to record favorite programs.
New flexibility will be added to tv news
camera crews (portable camera, video tape
recorder, standard receiving set).
• In motion picture production:
Tape will be used so directors may view
"rushes" of scenes just shot without waiting
for photographic film to be processed and returned. This will enable them if necessary to
reshoot immediately, since cast, scenery
and technicians still will be available. As

holding a four-minute tv program recording.
RCA now is working on a 19-inch reel which,
with thinner tape, will carry a 15-minute program, Dr. Engstrom said, noting that with two
such reels for alternate use a station could
program cordedindefinitely
with continuous tape-reshows.
Special recording and reproducing amplifiers
to handle the signal inputs and outputs have
been designed so as to compensate for the
characteristics of both the heads and the tape
materials, it was said, to get good response
characteristics for tv's wide band of frequencies. Special precision apparatus also was necessary for accurate control of the speed of the
tape at recording reproducing points. Even
small variations in the tape's speed and in the
pressure it exerts on the head can affect the
picture noticeably. The laboratory equipment
used in the demonstration controls speed and
pressure many times more accurately than is
necessary for sound tape recorders, it was said,
with research now in process promising even
greater precision in regulating speed and pressure.
Seven-Man Team
The experimental equipment used in the demonstration was developed by a seven-man team
of RCA research engineers : Dr. Harry F. Olson
and William D. Houghten, who head the program of tape development, and Maurice Astzt,
J. T. Fischer, A. R. Morgan, J. G. Woodward,
and loseph Zenel.
Summing up the present status of tape recording of tv pictures, Dr. Engstrom said:
"While some technical problems still must be
surmounted before video tape equipment can
be made available commercially, RCA considers that the toughest of them have been con-

Expect

of Tv

Tape?

a replacement for film entirely? Hardly foreseeable. First, its present quality is far from
that obtainable on 35mm film and demanded
in theatre exhibition. Second, theatre owners
have too large an investment in current film
projection equipment to permit the swift acceptance of tape in place of film for theatre
exhibition. The only equipment that ,has a
potential here is the 20th Century-Foxlicensed Eidophor apparatus. Third, although its savings over film amount to 90%
to 95%, this does not mean as much as an
inexpert laymen might think. Only about
10% of the cost of a feature film is attributed
to film and processing; the 90% remaining is
accounted for by talent, scenery, technicians.
However, Hollywood spends $40-$50 million a year on raw stock and a 90% -95%
saving here would be substantial.
Agreed on by all observers are advantages
of video tape recordings — instantaneous
playback, re-use of tape through erasures,
less expensive than film, higher quality
black and white reproduction than present
kinescope recordings, unlimited number of
copies quickly.
Drawbacks are also acknowledged by
most of those who have been close to the
tape recording picture. Color can not yet be
transmitted over the air. A 17-in. reel,
used by RCA at its demonstration, only gave
four minutes of playing time. Degradation
of color pictures is still marked. There is
some question how much degradation there
will be in duplicates of the master tape. All
these, everyone agrees, are current problems.
None questions that it is a matter of time before these disadvantages will be overcome.
Broadcasting

• Telecasting

In Attendance
FOUR HUNDRED guests attended
RCA's four demonstrations. Among
them:
FCC Chairman Rosel Hyde; Frank
Stanton, CBS president; William B.
Lodge, CBS engineering vice president;
Allen B. DuMont, president, Allen B.
DuMont Labs.; Gen. Edward P. Curtis,
vice president, Eastman Kodak Co.;
Frank Healey, executive director of
electronics, Bing Crosby Enterprises;
John T. Mullen, BCE chief engineer; Jack
Webb, producer and star of Dragnet; E.
Finley Carter, engineering vice president,
Sylvania Electric Products; Nicholas M.
Schenck, president, Loew's Inc.; David O.
Selznick, president, David O. Selznick
Productions.
quered and that further development is certain to solve the remainder."
Asked about the use of tape in the motion picture field, Dr. Engstrom said that first it possibly

REACTION:
COMMENTS from all segments of the radio-tv
and motion picture industries were generally
laudatory of the quality of RCA's showing of
pictures from tape-recorded video signals. The
following were gathered by B«T after the Dec.
1 Princeton demonstration.
A spokesman for Eastman Kodak Co. said
that two top executives of this company, which
supplies much of the raw film stock now used
for photographs, movies and kinescopes, witnessed the RCA tape demonstration and were
"very much impressed." He declined to comment as to the future of tape or its possible
effect on film, but said Eastman had been in
the film manufacturing business a long time
and could make whatever kind of film is
needed. "If it all goes to magnetic tape, which
seems highly improbable, we can make that
too," he stated.
:l! * $ $ :<J
Edward Pack Curtis, Eastman vice president,
stated he considered RCA's demonstration "a
laboratory demonstration that was extremely
interesting." He also said Eastman has been
manufacturing magnetic tape in its Paris plant,
but not in the U. S.
Two principal effects on the motion picture
business may ultimately follow as a result of
RCA's development, Dr. Herbert T. Kalmus,
president and general manager of Technicolor
Motion Picture Corp., estimated. First, Dr.
Kalmus said, "it may reduce the amount of
photographic film that will be used in the television business," and second, "it may introduce
supplemental recording of theatrical motion
pictures on magnetic tape which can be immediately viewed by the director through a
television circuit which will save time and
money on motion picture photography intended for the theatres."
Dr. Kalmus added that solutions to the
long-range problems of producing final recordings for exhibition on large size theatrical
screens and the electronic problems of theatre
tv are probably 10 to 15 years away.
These developments will have no immediate
effect on Technicolor business, he said.
*
*
*
* *
RCA's demonstration was called a "revolutionary process" by Dr. W. W. Wetzel, technical director, magnetic tape division, Minnesota
Mining & Manufacturing Co.
Dr. Wetzel said he was very much impressed
with the presentation and although he adBroadcasting

• Telecasting

will be used by directors for rushes, so they can
see them without waiting for film to be
processed. Next, feature pictures may be made
on tape, then reproduced on film for distribution
to theatres for exhibition. Finally, perhaps in
five years theatres will be equipped with tv
equipment and can put on their programs from
tape, eliminating the need for film altogether.
The RCA demonstration was the first move in
the video tape recording field since early this
year when Bing Crosby Enterprises showed
its version in Los Angeles [B*T, Jan. 5]. An
earlier "preliminary" demonstration by Crosby
was held in 1951. BCE's work on video tape
recording has been shown only in black and
white. Associated with Crosby in the development of its "video tape recorder" is Ampex
Electric Corp., Redwood City, Calif.
Among others working on systems and apparatus for tape-recording tv signals are Minnesota Mining & Manufacturing Co., St. Paul;
General Electric Co., Syracuse; Armour Research Foundation, Chicago; Shoup Engineering Co., Chicago; Audio & Video Products

MOST

SAY

mitted there were minor imperfections, he saw
the public showing as an "astonishing triumph
of progress" in the tape recording field.
Potential immediate use for television and
for those motion picture producers primarily
engaged in films for tv was seen by a motion
picture executive. But purely supplementary
use in the production of films for theatre exhibition— mainly permitting directors to scan
rushes immediately rather than awaiting the
processing of film shots was what he foresaw
for Hollywood feature film production.
Key, according to this official, is that theatre
exhibitors have investments too great in existing film apparatus, which will require continuance of the pictures-on-film method for a
long time to come.
One great possibility — is subscription-tv.
When and if pay-tv is approved, it is possible
that major Hollywood production may turn
to magnetic tape recordings instead of film.
But, this is again television, he pointed out.
"Better than I expected," was the reaction of
A. Prose Walker, director of engineering,
NARTB. Mr. Walker saw the RCA development's great potentiality in replacing "everything" in the photographic line, especially in
broadcasting. He foresaw the use of tape recordings in television growing to the stature
they have in radio broadcasting.
From the economics alone, Mr. Walker
thought the motion picture industry should
"go" for tape recording in a big way. "This is
electronic photography," he said, "and the savings should be substantial."
Demand might be so great. Mr. Walker, surmised, that the equipment might very well become commercially available sooner than the
two years predicted by RCA.
Among the refinements in the color recordings which Mr. Walker estimated will probably
be accomplished in the near future were the
elimination of slight smearing, streaking and
halo effects, as well as a high frequency noise
level hiss. He was sure, he said, that RCA
could lick those objections easily.
%
* H'
Harold H. Buttner, vice president in charge
of research, IT&T, said: "It was a remarkably
fine demonstration of progress, which I hadn't
thought would be achieved for a couple of years.
The simultaneous viewing of a live program

GE's

Work on Tape
GENERAL ELECTRIC Co. has been
working on a video magnetic tape recording system in its Syracuse laboratories
for more than a year, but has not as yet
publicly demonstrated its system.
Queried by B»T, William J. Morlock,
general manager of the GE Electronics
Division's commercial equipment department, said: "Until we have a machine
which will handle the tape at a practical
rate of speed, we will keep our development said
programthat
in the
laboratories."
Morlock
present
indications Mr.
are
GE will be ready to demonstrate "such
a practical
tape-speed
beforea
the
end of 1954.
What machine"
GE considers
"practical rate of speed" was not defined.
Corp., New York; Brush Development Co.,
Cleveland; General Precision Lab., Pleasantville, N. Y., and the military services.

IT'S

FINE

over microwave with the immediate playback
of the same1 recording as recorded on magnetic
tape was particularly impressive. From where
I sat it was impossible to notice any difference.
The present speed may be a little high, but
they announced that this is to be reduced."
Describing the demonstration as "very interesting," Dr. Allen B. DuMont, president, Allen
B. DuMont Labs., said he feels that video tape
will probably be perfected within the next two
or three years. Major problems, he said, seem
to be in reducing the amount of tape needed,
as the size of the present roll is excessive. To
slow the tape speed to accomplish that will be
"quite a problem." he said, although he expressed no doubt about its eventual accomplishment. Frequencies also must be raised, he
said. Better controls are needed to eliminate
the jitter in the pictures caused by non-uniform
speed control. Dr. DuMont said, adding that
the RCA engineers had shown themselves well
aware of the problems they still have to solve
and "there is no question about video magnetic
tape's eventual development."
William Goetz of Universal Pictures called
the demonstration "miraculous." "It is a terrific step," he said, "not only for broadcasting
*
* * as well."
but eventually* for =::moving
pictures
RCA's new magnetic tape recording process
for motion pictures "will undoubtedly revolutionize the industry to a greater extent than
the advent of sound," but indicates certain limitations in the application of the technique to
commercial tv productions, Bernard J. Carr,
president of Cascade Pictures of California,
Culver City, stated Friday.
"Animation, superimposition of images and
other technical effects . . . will still have to be
created on the drawing board of artists and in
the film laboratories," he said. Mr. Carr pointed
out test sequence in RCA's first demonstration
at Princeton, N. L, was shot with one camera,
claiming "this type of production cannot be expected to hold the viewers' interest for any
He added,
however, that economy of time
length
of time."
and expense of recording could result in improved production quality and said it seemed
likely optical effects and animation will continue by current methods and be reproduced on
tape for rapid low-cost production.
December 7, 1953
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AGENCIES

Hamm's
GANGER,

ORTHWEIN

TO

TOP

D'ARCY

POSTS

As D'Arcy Adv. expands New
York offices, Robert M. Ganger,
former P. Lorillard president
and Geyer, Newell & Ganger

number of D'Arcy personnel now located in
the St. Louis offices. In this group are Frank
Weber, Wilbur Smart, James K. Payne, Frederic
Schneller, Robert N. Chrane, James McPhail,
James
J. Sunkel.
O'Neal, Arnold H. Rohlfing, and
Ernest G.
Mr. Orthwein said the latter move has been
contemplated for some time but was delayed
by restricted office accommodations.
The company, in existence since 1906, has
serviced the following accounts an average of
18 years: Anheuser-Busch, Cleveland Electric
Illuminating Co., Coca-Cola Co., Cook Chemical Co., Davol Rubber Co., Friedman-Shelby
Division of International Shoe Co., General Tire
& Rubber Co., Pennsylvania Athletic Goods Co.,
Gerber's Baby Foods Co., Glenmore Distilleries Co., James Lees & Sons Co., Laclede Gas
Co., McQuay-Norris Mfg Co., Missouri Pacific
Railroad, Olin Industries, Patterson-Sargent
Paint Co., Rice-Stix, G. S. Suppiger Co.,
Stromberg-Carlson Co., White Motor Co. and
Houston Light & Power Co.

Baseball
WGN-TV
In radio coverage, four advertisers will share the bill for
Sox

games

on

WCFL.

Budweiser reportedly has options on stations in about 19
states for Cardinal

of D'Arcy Adv., Percy J. Orthwein, former
board chairman and now chairman of the executive committee, announced last week. Mr.

Coincident with Mr. Ganger's appointment it
was announced that the firm's New York facilities will be enlarged further to accommodate a

L & M

Sponsor

White

partner, is named board chairman and Percy J. Orthwein is
named chairman of the executive committee. J. F. Oberwinder remains as president.
ROBERT M. GANGER, former president of
P. Lorillard Co. and before that a partner in
Geyer, Newell & Ganger Agency, now Geyer
Inc., has been named chairman of the board

Ganger will be in the agency's New York
offices. J. F. Oberwinder continues as president.

Brewing,

NEW board chairman of D'Arcy Adv., Robert M. Ganger (r), chats with Percy J. Orthwein, former board chairman and now chairman of the executive committee.

rs7
'Imitato
Sues
Mate
PaperFOUR
suits
charging
unfair
competition by
imitation were filed last week by Frawley Corp.,
manufacturer of Paper-Mate pens, and its
eastern and western distributors, against four
firms and an advertising agency in Los Angeles
Superior Court. The suit asks an injunction
accounting of profits and damages. The defendants: Paper Master Pen Co , Universal Pen
Co., B-B Pen Co., Folger Coffee Co. and Folger's
wood. agency, Raymond R. Morgan Co., HollyEight similar suits have been filed against:
Clark Drug Co., Portsmouth, Ohio; Manhattan
Pen Co., Chicago; Stewart Drug Co., Springfield, Ohio; Manhattan Pen Co.; Tropp's, N. Y.
distributor; Sylvania Pen Inc., N. Y.; W. T.
Grant, Chicago store chain, and Penmaster Pen
Co., Chicago. Additional suits have not yet
been recorded.
These actions were filed by General Counsel
Louis Licht in association with the Chicago law
firm of Lederer, Livingstone, Kahn & Adsit.

coverage.

HAMM'S Brewing Co., St. Paul, and Liggett
& Myers (Chesterfields) will co-sponsor telecasts of all daytime home games of the Chicago
White Sox and Cubs on WGN-TV that city.
The schedule covers 77 Cubs contests and 55
Sox games, plus the annual pre-season city
series, Frank P. Schreiber, WGN Inc. managertreasurer, said Friday. Hamm's and Chesterfield were co-sponsors last year.
It was learned, however, that Liggett & Myers
will not renew sponsorship of the Chicago
Cubs home and road games on WIND Chicago. At least two other advertisers will pick
up the tab, it was understood, although the
station has not revealed their names. It is
believed one of them will be Coca-Cola.
Complete radio coverage of the White Sox
has been set on WCFL Chicago, with four
co-sponsors sharing the bill on alternate days.
They are Sinclair Refining Co. (Morey, Humm
& Johnstone Inc.), General Cigar Co. for
White Owls (Young & Rubicam), General Finance (Gordon Best Co.) and Coca-Cola
(D'Arcy Adv. Co.).
D'Arcy also handles Anheuser-Busch (Budweiser beer), which has contracted to sponsor
home and road games of the St. Louis Cards
on KXOK that city and a regional network,
the extent of which hinges largely on last
Nov.
week's30].
minor league meeting in Atlanta [B»T,
Budweiser, it was learned, has taken options
on stations in some 19 states for Cardinal coverage. About 100 stations will comprise the
regional network even if the minors take an
unfavorable attitude toward regional coverage,
it was understood, while a "green light" on unlimited network broadcasts could up the figure
closer to 200. Anheuser-Busch's baseball radio
tab was said to be "pretty high." D'Arcy currently isscreening a long list of applicants for
assistant sportscaster and color man to aid
Harry Carey on the Cards' games.
Budweiser's regional network plans were
said to hinge on the possibility the minor
leagues would reinstate the old 1 (d) 50-mile
rule in view of the Supreme Court's decision
that baseball is a sport and not a business.

Monarch May Double Wine's
Budget in '54; Appoints Mogul
MONARCH Wine Co., Brooklyn, (Manischewitz wine) last week named Emil Mogul Co.
New York, to handle its advertising, effective
Jan. 1. The account had been serviced by Donahue & Coe, New York. Monarch's advertising
budget is estimated at $1.5 million.

WEMBLEY Inc., N ew Orleans (ties), has joined the fold of sponsors on NBC-TV's Today
with a contract for 52 participations signed by D. W. Ziegelasch (seated), its advertising
director. Also present are (I to r): Edward R. Ritz, tv sales manager, NBC Central Division;
G. W. Hausser, Wembley assistant advertising director, and Robert G. McKee, NBC Chicago
account executive.
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Mayer Robinson, treasurer and general manager of Monarch, also said that the 1953 ad
budget will probably be doubled in 1954 in a
campaign to make the wine the largest selling
single brand in America.
Immediate plans call for a heavy spot
campaign in radio and television in 70 markets.
Special plans also being made for promotion
to Negro, Spanish and Polish markets and to
other groups with high per capita wine consumption.
Broadcasting

• Telecasting

Tiny Fairbanks, musical-comedy show on 46
Mutual stations (Sat., 11-11:15 a.m. EST).
Agency: Phil DiNuoscio Adv., Akron.
SPOT
Charles of the Ritz, Cosmetic Div. (empty gift
powder box Christmas promotion) N. Y.,
through Peck Adv., N. Y., began five-week
saturation radio and tv participation campaign
about Nov. 23, in nine major cities: N. Y.,
Boston, L. A., S. F., Detroit, St. Louis, Atlanta,
Washington and Phila.
Allied Artists Productions Inc., Hollywood,
theatrical motion picture firm, plans $150,000
tv-radio saturation spot announcement campaign in major nationwide markets in conjunction with local releases of Walter Wanger
production, "Riot in Cell Block 11," starting
late in Jan. 1954.

Ban of Majors' Broadcasts
Asked in Minor Loop Cities

PRESENTING apples to Dan Gordon, media vice president for Ruthrauff & Ryan, New
York, are community queens of six northern Michgan cities, who with the staff of WWTV
(TV) Cadillac, Mich., scheduled to go on the air about Dec. 15, and its representative.
Weed Tv, were hosts to timebuyers and account executives of New York tv agencies at
two parties at New York's Biltmore Hotel. The girls (I to r): Phyllis Jorrisen, Ludington;
Barbara Jo Lille, Cadillac; Joan Hess, Charlevoix; Everil Meloche, Traverse City; Joan
Ellen Tarr, Manistee, and Jean Martin, Mt. Pleasant.

Cone,

Bristol,

Young

Begin NBC-TV
Ad
Pitch
FAIRFAX CONE, president, Foote, Cone &
Belding; Lee Bristol, president, Bristol-Myers
Co., and James Webb Young, director of and
consultant to J. Walter Thompson Co., were
seen and heard yesterday (Sunday) on NBC-TV
in two-minute pitches for the American system
of advertising. This was the beginning of a 13week project in which NBC-TV is making time
available to top advertising executives to explain the importance of advertising to the
public.
Brainchild of Jacob A. Evans, director of
advertising and promotion of NBC-TV, the
plan calls for the insertion of two-minute film
spots in three NBC-TV Sunday sustaining
shows, American Inventory (2-2:30 p.m.);
American Forum of the Air (2:30-3 p.m.) and,
on alternate weeks, Meet the Press (6-6:30
p.m.).
Already lined up for appearances, in addition
to Messrs. Foote, Bristol and Young, are Robert
M. Gray, director of advertising and sales promotion, Esso Standard Oil Co.; Henry G. Little,
president, Campbell-Ewald Co.; Ben Donaldson, director of advertising and sales promotion,
Ford Motor Co., and Ben Duffy, president,
BBDO. Others of similar stature are expected
to take part, NBC said.
Segments, filmed in NBC-TV's New York
studios, are produced by Craig Allen. Ben
Grauer introduced each speaker.
Gillette Takes Orange Bowl
GILLETTE Safety Razor Co., Boston, will
sponsor the Orange Bowl football game from
Miami on New Year's Day over CBS-TV,
starting at 1:45 p.m. EST, with Red Barber
handling play-by-play. Agency: Maxon Adv.,
Detroit.
Miller Buys Grid Rights
MILLER Brewing Co., Milwaukee, has signed
a three-year contract for radio-tv rights to the
Chicago Tribune's annual All-Star football
game, with an option to broadcast the Golden
Gloves boxing competition.
Broadcasting

• Telecasting

BAN

Services for Kniffin
FUNERAL SERVICES were held last Tuesday
for Walter H. Kniffin. 52, media director of
H. W. Kastor & Sons Adv. Co., Chicago. Mr.
Kniffin died Nov. 29. He had been with Kastor 37 years, starting as an office boy and rising
to media director more than seven years ago.
He is survived by his wife Mary, his mother
and a brother.
NEW BUSINESS
Texas Co. effective Dec. 5 is sponsoring 14th
consecutive annual series of Saturday afternoon
performances of Metropolitan Opera on full
network. Gounod's "Faust"
ABC Radio
launched
series. Agency is Kudner. N. Y.
Freemantle Overseas Radio Inc. announced Friday it has arranged for tv coverage of 1953
Davis Cup tennis matches in Melbourne Dec.
28-30, with film flown daily to San Francisco,
with network origination from West Coast.
Company is negotiating with CBS-TV, ABCTV and NBC-TV. Last year's coverage was
carried by NBC-TV.
Grand Duchess Steaks Co., Akron, Ohio (frozen
steaks), started sponsorship of Remember with

For

Only

$2.98,

You

Ca

on major league baseball radio-tv commercial broadcasts in minor league cities while
a local club is playing at home or away was
asked Thursday by the minors, meeting in
Atlanta. The ruling is designed to follow the
recent federal court decision in pro football.
The plan was offered by Sen. Edwin C. Johnson (D-Colo.), president of Western League
and chairman of the minors' radio-tv committee. It is designed to restore restrictions removed in 1951 at the suggestion of the Dept.
of Justice. It will be submitted next week to
the major league sessions in New York.
Sen. Johnson's proposal brings to the fore
once again his recommendation on baseball
broadcasts that was incorporated in a bill
(S 1396) which failed passage in the Senate
last year. The bill stirred strong protests from
many broadcasters and was fought by NARTB.
At the Atlanta meeting, the Senator said he
may quit baseball or politics (see page 60).
Sen. Johnson's plan allows broadcasts at any
time without consent if on a sustaining basis
nor would there be restrictions on any broadcasts by the majors by stations in major league
cities. It was suggested the minors would demand pay from the majors before giving permission for any commercial coverage on stations wihin 50 miles of a minor league park.
The minors, it was believed, feel they could
share in "game-of-the-week" telecasts that might
involve as much as $2 million.
The baseball pension fund is based mainly on
radio-tv income, exceeding a million dollars
a year.
n Slit Your

Own

Throat

RALLY 'round, friends of P. I.!
It's here at last.
The newest in commercial suicide.
How to knock yourself out of business at
$1 a punch.
From Fillips & Associates, of 2862 W.
25th St., Cleveland. Ohio (Tel.: Superior
1-7065) comes a P. I. deal that promises
radio and tv stations a quick way to end all
their problems.

plied
by the that
Fillips
the television
amazing
new device
you people,
put on "is
your
sets to cut out wrangling, annoying commercials. Sound-Off comes with 20 feet of cord
so that from any seat in your television room,
by the push of a button off goes the commercial. A repeat push and on comes the

The thing is tabbed "Sound-Off," "which
is an item that will cut off voice on television sets, that annoy the television viewers and listeners," according to the proud
sales pitch of Nick Fillips, president of
Fillips & Associates.
It'll work, too, on radios, as any engineer
can quickly explain.
Sound-Off, according to the plugs sup-

other
The minute."
plug continues, "Sound-Off is sold
only through this station at the cost of only
$2.98. A set with full instructions and a
free bonus hook to hang your cord on the

voice . . . The new electrical 'device' is
your answer to an enjoyable television evening with no get up, sit down exercises every

tv set, and you'll be saving time and footsteps to get incidentally,
up to cut gets
the voice
The station,
$1 out ofof tv."
the
gadget, which is also priced at $3 as well
as $2.98 in the same commercial messages.
December 7, 1953

•

Page 35

MPTV
'RACKET
SQUAD'
SELLS
IN 51 MARKETS
SALES of the Racket Squad film show in 51
markets was reported last week by George T.
<
Shubert, vice president in charge of ABC Film
Syndication Division, in announcing the program has been purchased for regional sponsorship in 22 markets by the Heileman Brewing
Co., La Crosse, Wis., and the Pure Oil Co.,
Chicago.
On behalf of its Old Style Lager Beer,
Heileman has bought Racket Squad in Madison,
Minneapolis, Des Moines, Sioux City, Cedar
Rapids, Milwaukee, Green Bay, Peoria, Rock
Island, Rockford, Omaha, and Rochester, Minn.,
and in La Crosse, effective when the station in
that city starts operations.
Through Leo Burnett Adv., Chicago, Pure
Oil has signed for Racket Squad for showings
in Detroit, Ft. Wayne, Indianapolis, Toledo,
Kalamazoo, Saginaw, lacksonville, Miami, and
THREE PEOPLE concerned with the producRichmond.
tion of Letter to Loretta meet in New York.
Other recent sales of Racket Squad have
Atherton W. Hobler (I), chairman of the
been to the Hugh A. Deadwyler Agency,
executive committee of Benton & Bowles,
Charlotte, for sponsorship by an undisclosed
New York, discusses the NBC-TV film show
client in Charleston, Columbia, and Greenville,
with its star, Loretta Young, and her husS. C, Raleigh, Wilmington and Winston-Salem,
band, Tom Lewis, program's executive proN. C, and Savannah; Brillo Co., through J.
ducer. Procter & Gamble sponsors Letter
Walter Thompson Co., in New York, Chicago
for its Tide and Lilt.
and Baltimore; The Kroger Co., Cincinnati,
in Hutchinson-Wichita and Memphis, and
Lucky Strike, Chesterfield, Crisco, Motorola,
Canadian Admiral, In London, Ont., and VicTenderleaf tea, Duz, Camels, Anacin, DuMont
toria, B. C.
Tv, Elgin Watch, Syndicated beer, Carling's
ale, Ivory soap, Imperial Oil of Canada, Motts
apple juice, and Sunsweet prune juice, among
UPA Tells Expansion Plans
others.
Work sold for UPA by Screen Gems
As Screen Gems Pact Ends
now in the New York studio will be completed,
PLANS to expand United Productions of Ameraccording to the announcement.
ica's commercial sales activities in the New York
and eastern seaboard tv spot and industrial film
New Studio Firm in N.Y.
fields were announced last week by UPA PresOPENING of new studio facilities for Visual
ident Stephen Bosustow following the terminaTranscriptions Inc. at 49 West 49th St., New
tion of a two-year agreement under which
York, was announced last week by Richard
Screen Gems Inc. served as sales representative
Serly Brummer, company president. The studio
for UPA's one- and two-minute spots.
will be a production center for live action films
With UPA planning now to sell these films
and animation.
independently as well as produce them, Mr.
Mr. Brummer, who said he would continue
Bosustow designated William Bernal of UPA's
creating and film planning staff to serve as sales
as secretary-treasurer of Bedford Park Film
Studios and as vice president of Brummer de
representative in New York, where the comForest Studios, also announced appointment of
pany has its commercial studios at 670 Fifth
Ave. Mr. Bernal will work under the direction
George Capsis as secretary-treasurer and coof Don McCormick, manager of the New York
producer-director of Visual Transcriptions. Mr.
studio.
Capsis formerly was production manager of
Francis Lee Studios and is a lecturer at
UPA spot tv clients were listed as General
Columbia
U.
Motors, lohnson's Wax, Jeilo, lergen's Lotion,

Names

To Film Division
APPOINTMENTS of three account executives
to the sales staff of the Film Syndication Division of Motion Pictures for Television were
announced Friday by Edward D. Madden, the
division's vice president and general manager.
Joining MPTV's Western Sales Division in
Hollywood under Manager Maurice Gresham
is Charles C. Alsup. He has served with Arrow
Productions.
Account executives added to the Eastern
Sales Division under Herb Jaffe are Gordon
M. Wiggin and Earl C. Donegan Jr. Mr.
Wiggin moves
film syndication
from heMPTV's
Feature
Film to
Division,
with which
served
during the past year as account executive in
the New England and New York State areas.
He will serve the same area exclusively for the
film division. Mr. Donegan, who resigned as
advertising salesman for Everywoman's magazine, will be in the New York home office.

New

TV

Drawn
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Film

From

Series
Newsreels

NEW FILM series, The Greatest Drama, was
previewed Thursday in New York by its coproducers, General Telecasting (tv subsidiary
of General Teleradio) and Movietone News
(subsidiary of 20th Century -Fox Film Corp.).
Three films were shown of the 26 quarter-hour
series, each a biography of an American
celebrity whose life story is depicted in newsreel clips from the Movietone News files.
Preview was introduced by Dwight W. Martin, vice president of General Teleradio, who
said that it represents a new concept of program material and production methods. Program's conception, he said, stemmed from a
request of General Tire & Rubber Co., parent
of General Teleradio, for a tv series that would
both engender goodwill for General Tire and
sales for its dealers, who cooperatively are
sponsoring its showing in 37 cities on a 50-50
basis.
Series is available for sponsorship in all
other U. S. cities, Mr. Martin said, stating
that with a number of major markets open,
it is hoped to make a sale to another national
advertiser, with the remaining markets to be
handled by syndication. Price varies, he said,
but on the average amounts to about 60% of
the quarter-hour Class A rate of the station
telecasting the series.
Anti-Trust

NBC Film Division's eastern regional sales staff met at a film-production seminar last
week. In formation behind John B. Cron, national sales manager, are (I to r): Albert
Lauber, James Monahan, James Fuchs, Jacques Liebenguth, Leonard Wagner (eastern
regional sales manager), John Kiermaier (administrative sales manager), William Breen,
William Grainger and Robert Rodgers.

Three

Defendants

Get

New Delay in Film Suit
BECAUSE compilation of voluminous statistical data has slowed up progress, Republic
Pictures Corp., Republic Productions Inc., Columbia Pictures Corp. and subsidiary, Screen
Gems Inc., last Tuesday were given another 30
days to complete their interrogatories in the
Dept. of Justice anti-trust suit to force release
of 16 mm feature motion pictures to tv and
other outlets.
Original deadline was set as last Jan. 19.
With various defendants unable to complete
answers by that date, several extensions have
been granted. With the information considered
"trade secrets," Federal Judge Ben Harrison
has ordered sealed all answers filed by defendants in the government's suit. Filed July
22, 1952, in Federal District Court at Los
Angeles, the suit names 12 motion picture
companies as defendants. Although not a defendant in the suit, Theatre Owners of America
(TOA) was named as a co-conspirator.
Broadcasting
• Telecasting
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Iowa's
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Remainder

TAKE
6.8%

CEDAR RAPIDS

9.6%

TRI-CITIES-

14.6%

APPAREL

DUBUQUE*

5.9%

SIOUX CITY

5.3%

WATERLOO
REMAINDER

FOR

Iowa!

INSTANCE!

OF STATE

Figures add to more than 100%
because Rock Island County, Illinois
is included in Tri-Cities.
MINNESOTA |I

S. DAKOTA

SALES,

of

Areas.

DES MOINES

2.7%

55.6%

Metropolitan

THE "REMAINDER OF IOWA" ACCOUNTS FOR THESE SALES:
(Which You MISS Unless You Cover the Entire State)

STAT|0N
S.A.M. DAYTIME
AUD|ENCE AREA

OHKI
17 44 4»
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65.4%
61.6%
44.8%
55.6%
60.7%
65.1%
73.2%
79.6%
60.4%

Food Stores
Eating and Drinking Places
General Merchandise Stores
Apparel Stores
Home Furnishings Stores
Automotive Dealers
Filling Stations
Building Material Groups
Drugstores

Source: 1952-'53 Consumer Markets
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KANSAS

WIHI©

MISSOURI

Des Moines
FREE

& PETERS,

INC., National Representatives

. . . 50,000

Watts

Col. B. J. Palmer, President
P. A. Loyet, Resident Manager

FILM
FILM

SALES

SALE of Inner Sanctum tv film series in nine
cities last week has raised number of markets
carrying series to 31, it was announced by
John Cron, national sales manager of the NBC
Film Division. Sales on other products, Mr.
Cron said, has raised total markets on Victory
at Sea to 76; Douglas Fairbanks Presents, 111;
Dangerous Assignment, 144, and Captured, 73.
•
Guild Films Co. reported last week that
Life With Elizabeth tv film series currently is
carried over 52 tv stations, with latest sales for
showings over WBZ-TV Boston, KDYL-TV
Salt Lake City, KSTP-TV St. Paul, KGNC-TV
Amarillo, KHOL-TV Kearney, Neb., and
WEEK-TV Peoria.
PRODUCTION
John J. Franklin of Franklin Productions has
started production plans for second series of
tv subjects of This is Hawaii and Hawaiian
Paradise. Mr. Franklin also is starting production plans of feature picture "Canstancy Williams" to be filmed on location in Hawaii in
color.
•
United Artists Television, N. Y., has completed
three1 of new series of 13 cowboy G-men tv
films, and Henry Donovan, producer, started
shooting the second trio Nov. 24. All 13 of
the new series are scheduled for completion
by the first of the year.
Peter Algar Productions Inc., N. Y., last week
produced its first color commercial spot announcement for Pall Mall cigarettes. The
one-minute announcement was filmed in both
color and black and white, with about 5,000
feet shot in color and 3,000 feet in black and
white, spokesman said. Sullivan, Stauffer, Colwell & Bayles is the agency for Pall Mall.
Sound Masters Inc., N. Y., has completed production of 39 new introduction, program break
and closing segments for NBC Film Division's
Paragon Playhouse series (formerly Douglas
F drhanks Presents.)
G. U. Y. Production, New York, announced
last week the availablilty of a new, five-minute
tv film series, Time for Crime, which was said
to be designed for the low-budget advertiser.
It is a mystery-drama series, with three minutes
and 15 seconds of story content and provision
for an opening, closing and middle commercial.
RENEWALS
CONTRACT renewals of the Liberace show,
which currently is being presented on 135
television stations, are running "virtually
100%," it was announced by Barney Goldman,
general sales manager of Guild Films Co., producer and distributor of the filmed show. He
noted that with less than one-third of the
schedules at an end, the company has negotiated renewals in 34 markets.
RANDOM

SHOTS

INS-Telenews announced last week it will release to television station clients two year-end
reviews of the 1953 highlights of major news
and sports events. The reviews will be contained in the Weekly News Review and This
Week in Sports, 15-minute filmed programs that
will be delivered to stations during the week
of Dec. 21.
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PROGRAM
SOA
More

OPENS
than

DRIVE

a hundred

persons attending
ers of America's

TO

of 400

Song
New

WritYork

meeting sign pledges to contribute money and support to
the organization's $1 50 million
damage suit against BMI and
the broadcasting industry.
CAMPAIGN for funds to help finance the
$150 million damage suit against BMI and the
broadcasting industry [B*T, Nov. 16] was
launched by Song Writers of America at a
spirited
evening. meeting in New York last Monday
Though speakers stressed the need for funds,
it was pointed out in answer to a question by
John Schulman of the New York law firm of
Hays, St. John, Abramson & Schulman and
counsel to SOA, that the important consideration in the suit was not the $150 million damage claim but the divorcement of BMI from the
broadcasting industry. He declared:
"If the defendants came to me and offered
me $150 million to drop the suit without a
BMI divorcement, I'd reject that offer. If they
came to me and said they would divorce BMI
from the broadcasters and not offer a single

FINANCE

SUIT

In a question-and-answer period, Mr. Schulman replied to an inquiry as to why ASCAP
publishers were not a party to the suit and
why they could not be tapped for financial
support. He said it had been decided that the
songwriter was primarily involved in this dispute and there would be "areas of complications" ifASCAP publishers were made a party
to the suit. He explained this remark by saying some publishers issue both BMI and
ASCAP music. Mr. Schwartz concurred with
Mr. Schulman's analysis and said another factor was the determination of the steering committee to stay on a "single track," adding that
the inclusion of publishers in the suit might
raise other questions to complicate the legal
proceeding.
Another question sought to ascertain whether
the suit constituted "an all-out fight" or whether
it was a maneuver to "wring some concessions"
from the broadcasters. All speakers asserted
it was a "life-and-death struggle" that would
be waged to conclusion, with Mr. Schwartz
warning that if the present situation continued,
there would be "no more concessions left."

ASCAP

TALKS

QUALIFIED

STIR

HOPE

penny, I'd agree to drop the suit."
Urged to Sign Pledge

Some progress is indicated in
the negotiations involving the

After hearing speakers outline reasons for
instituting legal action, the estimated 400 persons at the meeting were urged to sign a pledge

licensing of music for tv. Sta-

earmarking a certain amount toward a "battle
fund." Although no sum was stipulated, several speakers suggested an "equitable contribution" would be 5% of ASCAP performance
royalties. SOA is composed of non-BMI members, many of whom belong to ASCAP.
The pledge read in part:
"I desire to contribute toward the expense
of investigating the activities of, and institute
proceedings against persons, firms or corporations conspiring to deprive me and my fellow
song writers of a fair and equal opportunity of
having our songs published, recorded, performed and exploited.
"In consideration of pledges made by songwriters similarly situated, I hereby agree to
contribute a total amount of $
, over a
period of three years, payable as follows:
Quarterly,
The suit, Annually,
filed Nov. Full."
9 in the Federal District
Court in New York, asks dissolution of NARTB,
divorcement of BMI from the broadcasting
industry and damages of $150 million. The
complaint names as plaintiffs 33 members of
SOA and as defendants 16 companies and 27
individuals. It charges the broadcasters have
entered into a conspiracy to keep all but BMI
music off the air and from being recorded.
In addition to soliciting pledges at the meeting, SOA circulated a "statement of endorsement and support," requesting songwriters to
sign it. John Jacob Loeb, chairman of SOA,
reported at the end of the evening that more
than 100 of the money pledges had been signed
and noted this figure did not include pledges
submitted prior to the meeting.
Hard-hitting talks stressing necessity of the
legal action for "existence of non-BMI songwriters" were presented by Mr. Loeb and Arthur Schwartz, composer and member of the
steering committee of SOA. Mr. Schulman who
filed the complaint on behalf of SOA, explained in detail the nature of the suit.

tion talks produce 'mutual desire' for accord, while network
conversations are a bit more
hopeful.
HOPE glimmered faintly last week that current
negotiations will produce satisfactory ASCAP
television licenses. Possibility of a pact was
indicated after meetings of station and network
negotiators with ASCAP officials in New York.
v The negotiating subcommittee of the AllIndustry Local Tv Music License Committee,
authorized to negotiate terms of both blanket
and per program licenses for tv stations, held
its initial meeting with ASCAP Wednesday. The
session was described as "purely exploratory."
'Mutual Desire'
"There was an atmosphere of mutual desire
to get together," one observer reported, "but
the two sides are still quite a distance apart."
Another meeting has been set for Dec. 14.
Session was attended by all members of the
all-industry negotiating subcommittee except
Philip Lasky of KPIX (TV) San Francisco.
Present were Dwight W. Martin, WOR-TV
New York, chairman; Paul Adanti, WHEN
(TV) Syracuse; Roger Clipp, WFIL-TV Philadelphia; Nathan Lord, WAVE-TV Louisville;
Irving Rosenhaus, WATV (TV) Newark; C.
Robert Thompson, WBEN-TV Buffalo, and
Stuart Sprague, committee attorney.
ASCAP was represented by Herman Finkelstein, general attorney; Richard Murray, foreign manager; Jules Collins, general sales
manager, and George Hoffman, controller.
Network negotiations for new blanket licenses
to succeed those now in effect but expiring on
Dec 31, 1953, were resumed Monday at a
meeting of a high level executive from each tv
network with Stanley Adams, ASCAP president. This group took up the problem of deciding on the proper license terms after negotiating committees from both sides had failed to
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RCA's TV Genlock TG-45 ends picture slipping when
"lap dissolve" and "superimpose."

you

Good-bye "Roll-over"! The RCA TV
GENLOCK tightly locks your local and
remote sync generators together — instantaneously and automatically.

Now you can lock two entirely different programs together— remote
or local— and hold pictures steady right through switching! No
manual adjustments of phasing to fiddle with. No extra equipment
needed at remote pick-up points. Here's how the genlock works.
Located in your main studio, this simple unit compares the signal
of your remote sync generator with the signal of your local sync
generator. The difference in the phasing of the pulses produces an
"error" signal which locks your local generator as a "slave" to your
remote generator as a master. This enables you to treat remote
signals as local signals— and switch back and forth without picture
"roll-over," no matter where your program originates!
The RCA genlock is simple in design, completely automatic in
operation— "locks-in" much
standard 19-inch TV rack.

faster than you can switch. It fits any

Give your programming

a lift. Switch as you please between

programs for variety and for special effects. It's easy with a GENLOCK.
For more information call your RCA TV equipment representative.
Or write Dept. 22X, RCA Engineering Products, Camden, N. J.
TELEVISION
RADIO

In CoHcda: RCA
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BROADCAST

EQUIPMENT

CORPORATION

VICTOR Compony

RCA GENLOCK, Type TG-45. This is
the simple, automatic system that electrically locks two separate television
pick-up systems together.

of

AMERICA
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PROGRAM
make any change in the original position of
ASCAP that a renewal on the same terms
(roughly the radio rate plus 10%) was its best
offer and the broadcasters' counter-offer to sign
a new agreement at 50% of the radio rate.
The network representatives presented a new
proposal to Mr. Adams who gave no definite
answer, but it was felt for the first time there
appears to be some chance of working out a
new agreement. Failing this, it appears likely
the networks will join the more than 80 tv
stations which have asked the Federal Court to
set fair and reasonable fees for tv music
licenses.
Although the use of ASCAP music is provided for while the case is in the courts, there
is no provision for interim fees and, except for
the networks and the some 50 stations with
blanket licenses from ASCAP, no payments
have been made by tv stations since March
1951, when negotiations for a per program
license were terminated and ASCAP issued its
own form, which was not accepted. Simon H.
Rifkind, special counsel named by the tv stations to handle their litigation, has requested
the court to set interim fees [B»T, Nov. 30].
Argument on that motion is expected to be
heard this week.
PAY-TV

TO

GET

NEW

PARAMOUNT PICTURES will make its unreleased as well as its better motion pictures
of the past available to subscription video.
This was revealed during a press conference
Nov. 28 in Palm Springs, Calif., at the start
of International Telemeter Corp.'s daily payas-you-see tv service.
Participating were Barney Balaban, president
of Paramount Pictures Corp., which owns 51%
interest in Telemeter; Paul Raibourn, vice
president of the film company and board
chairman of ITC; Carl Leserman and Louis
Ridenour, executive vice president and vice
president in charge of engineering, respectively,
for ITC.
Industry's Salvation
Mr. Balaban declared coin-box tv can become
the film industry's salvation, adding revenue
and increasing profit, thus enabling studios to
spend more on production.
He said the ready supply of motion pictures
forms the major portion of Telemeter's current offering, but "we are going to find or
develop specialties. There are many events we
can offer that require no audience or spectator
participations, like staged boxing matches."
Heartily endorsing the system, Samuel Goldwyn, independent producer attending the premiere but not a stockholder in ITC, declared
he has "believed for years that paid tv must
come." He termed the Palm Springs experiment "a historic event."
Telemeter inaugurated its pay-as-you-see
television service with a premiere of Paramount's $1.25 million comedy film, "Forever
Female," from the desert community's Plaza
Theatre [B»T, Nov. 30, 16].
The film, shown that evening at the theatre
for patrons paying the regular admission of
$1.15 each, simultaneously was released by
closed circuit on ch. 6. Subscribers saw the
film for $1.35 per tv set.
During the afternoon, the USC-Notre Dame
football game from Los Angeles Coliseum
also was microwaved to the Palm Springs Community Television Corp. antenna installed 3,800
feet high in the mountains overlooking the
desert town and then fed by cable to the 71
subscribers who paid $1 "admission" per coinbox-equipped set. Actual gross for the feature
motion picture by coin-box was $95.85. The
football game brought ITC $71 through payPage 40
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SERVICES
Keystone Adds WRMN#
KLCO
TWO new affiliates have been added by Keystone Broadcasting System, Blanche Stein, station relations director, announced last week.
They are WRMN Elgin, 111., and KLCO Poteau,
681. Okla., and bring KBS' affiliation total to

Thesaurus

Christmas

Bonus

SUBSCRIBERS

to RCA's Thesaurus will re-

ceive special holiday programming called "The
Big 12 Christmas Bonus Package," consisting
of 12 items, including a full-hour, transcribed
version of Dickens' "A Christmas Carol";
"The Story of the Nativity," a half hour show
featuring Walter Hampden as narrator, and
a half-hour "A Christmas Visit with Ted Malone Show." Thesaurus also plans to issue
special New Year's programming, including a
two-hour "New Year's Eve Dance Parade,"
and "New Year's Day — 1954," a half-hour
review of 1953 musical hits.
PARAMOUNT

MOVIES

as-you-see television.
Reception was excellent for the football
game. Tom Harmon called the game while
camera crews of Paramount's owned KTLA
(TV) Hollywood, under direction of Klaus
Landsberg, station general manager, caught the
action. Cost to microwave the football game
was "under $5,000," according to Telemeter
executives.
Although ITC hasn't yet set a definite policy,
motion picture exhibitors will be given "first
refusal" rights in the firm's pay-as-you-see
subscription tv service on a franchise basis in
territories where available.
It was pointed out, however, that the theatre
exhibitor who might become part of the local
Telemeter operations would not share in such
special showings as sports events, live shows
and other such major events. His participation
would be only on the feature film Telemeter
showings that hook up with their own playdates.
Total investment in Telemeter to date is
nearly $3 million, with Paramount's share "in
excess of $1 million," it was revealed at the
press conference. Mr. Leserman's stock interest
is "around 20%." With Dec. 10 as a deadline,
he has an option to buy the 17% stock interest
owned by David Loew, his former partner and
co-developer of the coin-box system. Other
shareholders include Lehman Bros., New York
banking firm, and Paul McNamara,
publicity and exploitation director.

ITC's

It is estimated Telemeter's investment in its
subsidiary, Palm Springs Community Television
Corp., including the setting up of the mountain
top antenna, with coaxial cable and wiring to
450 homes which receive the wired service is
approximately $750,000.

tinuously to prevent the possibility of "gatecrashing" to see the telecast without charge.
There is a great deal of foreign interest in
Telemeter, Mr. Raibourn told the press conference. Stating that wire tv is a possibility
in England before too long, he revealed a tv
commission, headed by Lord Derby, has been
investigating Telemeter's method of operation.
So have officials from Italy and other countries,
he added.
Revealing that engineers have already completed surveys for installation of the pay-asyou-see tv system, Mr. Balaban announced that
Telemeter next plans to invade the so-called
"dead" areas of Burbank and Glendale, suburbs adjoining Los Angeles.
Paramount has invested in the pay tv system
in an attempt to recapture the "home audience"
he pointed out, adding: "We'll always have the
theatre as a backbone, but any device that
reaches into the home for an audience will
take the pressure off film companies. I expect
the motion picture to form the backbone of
Telemeter and it is available to any company
and open to all producers."
He said most of the motion picture companies are "cooperating" in the venture and
indicated that the ITC system was the economic answer to the question of using late
films or specially-made pictures on the home
screen.
Emphasizing that his company was no
longer "experimenting," Mr. McNamara, ITC
vice president, declared at the news conference:
"We're actually in business since the operation
here does not require approval of the FCC
because Palm Springs is a 'closed circuit' tv
He pointed out that there are some 225 such
closed circuit areas in the U. S. which cannot
receive regular tv programming because of
mountains or other problems. As a result
private firms have piped in tv on their own
cables
area." and then can install the Telemeter
service.

Gotham

Recording

Expands

GOTHAM Recording Corp., New York, announced last week that in line with its expansion program, it has acquired new Ampex tape
machines valued at more than $100,000, additional office space and two, new sound-proof,
air-conditioned studios.
The firm, which is headed by Herbert Moss,
president, specializes in the production of radio
and tv commercials but also services industrial
firms for sales messages. Gotham also produces
for the Treasury Dept. the weekly Guest Star
program, said to be broadcast over 3,000 stations throughout the world.
In line with expansion plans, Mr. Moss announced last week that the company has retained Bosh Stack Assoc., New York, public
relations firm, to launch a merchandising and
promotion
campaign on behalf of Gotham's
activities.

Fees Paid
Palm Springs residents taking the wired tv
service pay installation charges of $150 to
$450, depending upon location of their homes.
In addition they pay a wire cost of $60 per
year. They also pay $21.75 for installation
of the ITC coin-box and must guarantee $3
monthly in program acceptances.
Mr. Ridenour said there is little likelihood
of unscrambling the picture without first dropping the required amount of money needed in
the coinbox. The equipment contains a secret
code which Telemeter will be changing con-

Red

Cross

Recordings

THE AMERICAN Red Cross in planning its
1954 campaign for members and funds, has
prepared four transcribed radio endorsements
supporting the drive. The transcriptions were
made by the leaders of the Disabled American
Veterans, Veterans of Foreign Wars of the
U.S., American Legion and the American
Legion Auxiliary. Each spokesman testifies to
service rendered by the Red Cross to servicemen overseas and the civilian population at
home, and urges public support.
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GOSH!

and

we

thought

Alone in the 51,000-watt elass, that is. In fact, we
claimed that we were the only 51.000-watt operation in America. All the time. Station WBT, Charlotte, N.C., was also operating on 51,000 watts.
Is our face red! And are we apologetic!

we

were

ter challenge this — if we re not the onliest, we
certainly are the oldest 51.000 watter in the
U.S.A. We've been operating on that wattage
since 1933. This is a matter of record!
And, as we told you before, that extra wattage

But we're still feeling distinctive about our
51.000-watt operation. Because — and no one bet-

gives you a lot of extra coverage in the rich consumer markets up New England way !

Springfield,

Boston.
WBZ

WESTINGHOUSE

Mass.

RADIO STATIONS Inc

alone!

WBZA

KDKA • WOWO

Mass.

• KEX • KYW • WBZ • WBZA • WBZ-TV • WPTZ

National Representatives: Free & Peters, except for TV; for WBZ-TV and WPTZ, NBC Spot Sales
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Because it's a very special window.
It's where she looks— more than anywhere
else— for the things she goes out to buy.

vindow

shopping...

Today, before the stores close, she and
26 million other U. S. housewives

will

spend 26 million hours with their favorite
television programs. And then, 204
million dollars at the stores.
To reach her in this buying frame of
mind, the most effective way is through the
10 major-market
CBS

stations represented by

Television Spot Sales.

These stations, during the past two years,
have halved their costs per thousand.
What's more, discount plans halve these
costs again— getting them down

to as .

little as 34 cents. On the average, they
are the lowest in all television.

There's no time like the daytime. And
no place like these 10 stations for getting
her attention. . . for getting your product
into her shopping cart.

CBS

Television

Spot

Sales

Representing wcbs-tv. New York ; wcau-tv, Philadelphia ;
WTOP-TV, Washington; WBTV, Charlotte; WMBR-TV, Jacksonville:
wabt. Birmingham; WBBM-TV, Chicago; KGUL-TV, GalvestonHouston ; ksl-tv. Salt Lake City ; knxt, Los Angeles and

FACTS

WHAN

SAYS

KANSANS

Dr. Whan's
latest study on
Kansas adults indicates men
spend
2 hours
26 minutes
daily with radio, 25 minutes
with tv, 41 minutes with a

newspaper and 21 minutes
with a magazine. For women
the predominance of radio is
even greater.
KANSAS adults spend a great deal more time
listening to radio than to the combined time
spent viewing television, plus reading newspapers and magazines, according to the 17th
annual survey of the Kansas audience conducted for WIBW Topeka by Dr. Forest L.
Whan, of Kansas State College.
The Whan survey shows that men devote
their daily time to media as follows: listening
to radio, 2 hours 26 minutes; watching television, 25 minutes; reading a newspaper, 41
minutes; reading magazines, 21 minutes.
For women the averages are: listening to
radio, 3 hours 9 minutes; watching television,
33 minutes; reading a newspaper, 38 minutes;
reading magazines, 25 minutes.
Pursuing the subject further, Dr. Whan's
survey breaks down these figures for television
and non-television homes.
In Tv Homes
In television homes the use of the four
media on an average day follows: Men —
listening to radio, 1 hour 29 minutes; watching
television, 3 hours 1 minute; reading a newspaper, 41 minutes; reading magazines, 13 minutes. Women — listening to radio, 1 hour 50
minutes; watching television, 3 hours 28 minutes; reading a newspaper, 36 minutes; reading
magazines, 19 minutes.
In non-television homes the use of the media
follows: men — listening to radio, 2 hours 34
minutes; watching television, 1 minute; reading
a newspaper, 41 minutes; reading magazines,
22 minutes; women — listening to radio, 3 hours

&

FIGURES

HEAR

RADIO

MORE

20 minutes; watching television, 2 minutes;
reading a newspaper, 38 minutes; reading magazines, 26 minutes.
Of all families questioned in the survey, including non-radio homes, 96.5% of families
usually hear radio in the daytime and 90.4%
at night.
The Whan study shows 66.5% of women
listened to radio in tv-equipped homes, completing the statement "Yesterday I spent time
. . ." At the same time 80.6% watched television in tv homes, 82.1% read newspapers and
32.1% read magazines.
. In non-tv homes 86.3% of women listened
to radio, 1.2% watched tv, 80.3% read newspapers and 38.1% read magazines.
As to men, the same question showed 69.3%
in tv homes listened to radio, 79.6% watched
tv, 84.7% read newspapers and 26.9% read
magazines. In non-tv homes 87.2% of men
listened to radio, 1.3% saw tv, 80.3% read
newspapers and 34.6% read magazines.
The Whan survey shows the extent of car
radio use in Kansas. Completing statement
"I used the car radio yesterday,"
centages were: women 46.6%, men
The car radio was used 71% of
driven by women and 74.4% of
driven by men.

Canada

Tv

Set

Sales

the per52.3%.
all miles
all miles

Rise

SALE of Canadian television receivers is continuing upward with the opening of the first
independent tv stations and early opening of
new CBC stations. For the first 10 months of
1953 the Radio-Television Mfrs. Assn. of Canada reports sale of 158,445 tv receivers (59,069
in October) valued at $106,225,628. Sales were
159,064 in Ontario, 84,672 in Quebec, 13,259
in British Columbia, 1,027 in the three prairie
provinces, and 423 in the three Atlantic coast
provinces.

Film
In

Is Preferred

Gordon

Levoy

Poll

Hollywood consultant releases
his sixth annual study. Poll
also indicates that sports fare
has increased in popularity,
surpassed only by onthological
dramatic shows.
FILMED programs for television are preferred
to live shows according to the sixth annual
poll conducted by Gordon Levoy, Hollywood
tv consultant and released last week. The
survey covers more than 1000 industry executives.
Anthological dramatic programs continue to
be the most favored, but sports have shown
a tremendous upswing to second position in
the poll. Next in order were situation comedy
and variety followed by news.
Panel, talent and audience participation shows
were not too popular, but concert music had
surprising strength. Old movies, westerns and
disc m.c. shows brought up last place, according to the poll.
The half-hour length was most desired and
the largest number of respondents voted for
separate stories each week but with different
casts. It overwhelmingly was believed that
Hollywood's role in tv will expand rapidly but
consensus was that the best creative sources
are the networks, closely followed by the independent packagers.
Color and the expanding number of markets
occasioned
the FCC's developments
freeze were
found
to bebythelifting
most ofsignificant
ming.
of 1953. As to tv's needs for 1954, most of
those queried put emphasis on better programOriginally created in 1948 to find the answer
to "What do you want?", results of the annual
poll has aroused such widespread interest that
Mr. Levoy has maintained it annually on a
non-profit basis for benefit of the industry.
Contending
therehasis sought
no "boxopinions
office" of
in
television,
Mr. that
Levoy

'LUCY'
FOR
IT UNANIMOUS
MAKE
VIDEODEX
ARB, NIELSEN,
NBC-TV's Dragnet, summertime tv topper in
VIDEODEX Inc. reported last week that CBSCBS-TV's / Love Lucy, dethroned last month
the network program listings, is maintaining
in American Research Bureau ratings for the
TV's / Love Lucy was the top network televiits popularity in the regular season by again
month of October [B*T, Nov. 9] regained the
sion program for the Nov. 1-7 period, based
top spot in ARB figures for November released
placing second to the usual first-place / Love
on both percentage and number of tv homes
last week.
Lucy, CBS-TV program. The high rating for
reached. Listing of top 10 programs follows:
Dragnet, which had usurped Lucy's reign,
Dragnet was reported in the A. C. Nielsen Co.'s
ratings for the top 10 tv network tv programs
narrowly missed repeating and wound up in
VIDEODEX NETWORK TOP 10 PROGRAMS
for the two weeks ending Nov. 7. The list:
Nov. 1-7, 1953
second place in ARB's latest ratings.
The ratings:
NUMBER OF TV HOMES REACHED
52
Homes
PERCENT OF VIEWERS
CITIES
Rank
Program
(000)
HOMES
NAME1 Love
OF PROGRAM
Lucy (CBS)
Network
Program
43.1
86
1
Ratina 1 I Love Lucy (CBS)
52.8
15,882
(CBS)
1
I Love Lucy
2 Godfrey & Friends (CBS)
62.2 2 Dragnet (NBC)
14,022
%
of Tv
2
Dragnet
(NBC)
42.6
62.0 3 You Bet Your Life (NBC)
12,048
43.0
3 Talent Scouts (CBS)
39.2
3
You Bet Your Life
53.2
4
Toast
of
the
Town
(CBS)
11,748
(NBC)
Dragnet
(NBC)
77
(CBS)
4
4
Talent Scouts
46.9 5 Arthur Godfrey's Scouts (CBS)
11,582
86
5 Groucho Marx (NBC)
(CBS)
5
Toast of the Town
46.3 6 Arthur Godfrey (Toni) (CBS)
11,239
#of
77
(NBC)
6
6 Red Buttons (CBS)
Milton Berle
37.8
44.2
7
Buick-Berle
Show
(NBC)
11,181
78
7
36.6
(CBS)
7 Jackie Gleason (CBS)
Godfrey & Friends
43.0 8 Arthur Godfrey (Liggett & Myers) (CBS) 10,505
8
Jackie Gleason
(CBS)
82
8 Comedy Hour (NBC)
42.1 9 Philco Tv Playhouse (NBC)
10,200
30.9
35.8
9
Our Miss Brooks
(CBS)
32.2
41.1 10 Colgate Comedy Hour (NBC)
10,152
70
9 Toast of the Town (CBS)
10
Television Playhouse
(NBC)
39.0
10 Your Show of Shows (NBC)
PER CENT OF TV HOMES REACHED
TOTAL VIEWERS
PROGRAM STATION BASIS
# Tv HOMES
60
Viewers
Homes
CITIES
Program
Network (Add 000)
NAME
OF
PROGRAM
Rank
Program
%
8654
1 1 Love Lucy (CBS)
1
I Love Lucy
(CBS)
42,040
1 I Love Lucy (CBS)
63.4
Dragnet (NBC)
1
2
(NBC)
Dragnet
39,010
2
Dragnet
(NBC)
57.0
10,795
13,947
3
You Bet Your Life
3 Godfrey & Friends (CBS)
(NBC)
36,930
3
Arthur ofGodfrey's
Scouts
(CBS)
51.0
4
Toast of the Town
86
(CBS)
4 Groucho Marx (NBC)
32,940
4
Toast
the
Town
(CBS)
49.8
(000's)
10,607
5
Comedy Hour
(NBC)
31,050
5 You Bet Your Life (NBC)
48.7
5 Comedy Hour (NBC)
#of
10,180
(Abbott & Costello)
6
Buick-Berle
Show
(NBC)
46.9
Talent
Scouts
(CBS)
(CBS)
6
77
6
Godfrey & Friends
29,790
7
Arthur
Godfrey
(Toni)
(CBS)
45.1
Red
Buttons
(CBS)
77
7
7
Milton Berle
9,488
(NBC)
78
29,020
8 Jackie Gleason Show (NBC)
44.3
70
(CBS)
8
8 Toast of the Town (CBS)
Jackie Gleason
27,200
9 Arthur Godfrey (Liggett & Myers) (CBS) 43.0
7,705
(CBS)
Milton
Berle
(NBC)
9
Talent Scouts
72
9
9,100
26,800
10 Philco Tv Playhouse (NBC)
42.2
82
9,182
10
(NBC)
Television Playhouse
60
10 Jackie Gleason (CBS)
25,330
Copyright 1953 by A. C. Nielsen Company
52
7,650
7,662
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THE

'ALFALFA

Alfalfa —

baled in the field —

KIN6

is the scene as BIG MIKE

introduces another chapter in Nebraska's agricultural
and industrial story. Dawson County in West Central
Nebraska is the largest alfalfa producing county in the
world. The Platte Valley which forms the central part
of the state from east to west produces more alfalfa
than any other area in the world. Nebraska's alfalfa
dehydration industry (processing of alfalfa into meal)
leads the United States, producing

one-third of the na-

tion's total! It is only natural that Nebraska . . .
state in the production of alfalfa . . . should lead
nation in the dehydration industry. Natural it is too
as Nebraska industry and agriculture increases
state's wealth

top
the
.. .
the

and buying power . . . BIG MIKE becomes

more important to the nation's advertisers. BIG MIKE's
influence in Nebraska is well known to most people . . .
If you haven't heard the story, Free & Peters will be glad
to give you the facts. The same goes for General Manager, Harry Burke.

Big Mike is the physical trademark of KFAB —
Nebraska's most-listened-to-station
(Hooper Area Survey, Jan. -Feb., 1953)

Broadcasting
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5°ooo

watts

OMAHA

CBS

Radio
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FACTS & FIGURES
the advertising manager of various sponsors,
television executives of advertising agencies
and station program directors. The survey does
not purport to be a sampling of audience appeal, he points out, but rather a compilation of
the preferences and opinions of the "buyers" of
programs.
Television editors, however, were also included in the poll. This was done in order to
approximate a public reaction for comparative
purposes and which was brought out in the
analysis.
Originally favoring live shows, by a wide

The analysis states that the desire for the
anthology type of dramatic shows is merely
following the pattern of the motion picture
industry itself, but the growth in the importance
of sports is definitely noted. Many opinions
indicate that situation comedy is being overdone.
Mr. Levoy reiterates his comment of last
year that "when it is remembered that into
comedy or vaudeville go the biggest 'names'
in show business, the highest budgets in television, and the best time slots of the networks,
it is amazing that these are not ranked much

margin, there has been a perceptible "trend in
each of the five previous years toward the motion picture production for television, Mr.
Levoy found. The current report evidenced
the first majority, although a narrow one, for
film, he points out.

Results of his poll are comprehensively set
forth and analyzed in a 36 page report comhigher."plete with voluminous statistics. Also appended are some 150 quoted opinions of the
respondents.

take
shot

at

HALF-BILLION

DOLLAR

Columbia,

MARKET

South

/4-County

COLUMBIA — one of America's fastest-growing cities!
U. S. Census reports 39.3% increase between 1940 and
1 950 — three times the national average.

COLUMBIA — center of thriving 14-county trading area.
Population: 595,700. E.B.I. $578,686,000!*

*SOURCE — Sales Management Survey of Buying Power
May 10, 1953 — covering 14-county trading area credited
to Columbia, S.C.

A

67
Represented By
H. Ra/mer Co.

L

M

E

T

T

RADIO CORPORATION
Studios: 1811 Main Street • COLUMBIA S.C.
Page 46

•

December 7, 1953

Nielsen

and

Benny

Radio

List

IN RADIO, the A. C. Nielsen Co. reports Lux
Radio Theatre still the favorite fare judging
from ratings of the medium's top 10 evening
network shows. A close second goes to the
Jack Benny Show. Both are on CBS Radio.
Complete listing of evening once-a-week, evening multi-weekly, weekday, Sunday and Saturday shows for the week, Oct. 18-24, is as
follows:
Homes Reached
Rank
Prgram
(000)
EVENING, ONCE-A-WEEK
(Average for all Programs) (1,835)
1 tux Radio Theatre (CBS)
4,476
2 Jack Benny Show (CBS)
4,252
3 Pabst Blue Ribbon Bouts (CBS)
3,491
4 People Are Funny (CBS)
3,357
5 You Bet Your Life (NBC)
3,267
6 Mr. and Mrs. North (CBS)
3,178
7 Railroad Hour (NBC)
3,178
8 Great Gildersleeve (NBC)
3,088
9 Our Miss Brooks (CBS)
3,088
10
Arthur Godfrey's Scouts (CBS)
3,088
EVENING, MULTI-WEEKLY
(Average for all Programs)
(1,208)
1 News of the World (NBC)
2 One Man's Family (NBC)
3 Gabriel Heatter (American Home Prod.) 2,596
(MBS)
2,641
1,925
WEEKDAY
(Average for all Programs)
1 Arthur Godfrey (Nabisco) (T &Th) (CBS) (1,790)
2 Romance of Helen Trent (CBS)
3 Arthur Godfrey (Liggett & Myers) (CBS)
4 Arthur Godfrey (Nabisco) (Fri.) (CBS)
3,043
3,401
3,043
5 Arthur Godfrey (Pillsbury) (CBS)
2,999
6
Wendy
Warren
and
the
News
(CBS)
7 Aunt Jenny (CBS)
2,909
8 Our Gal, Sunday (CBS)
2,820
2,864
9 Arthur Godfrey (Toni) (CBS)
10
Rosemary (CBS)
2,775
(581)
2,775
DAY, SUNDAY
2^641
(Average for all Programs)
1
Greatest Story Ever Told (ABC)
Lanny Ross Show (MBS)
1,164
N. Y. Philharmonic Symphony (CBS)
DAY, SATURDAY
1,074
(Average for all Programs)
1,074
1 Stars Over Hollywood (CBS)
2 Theatre of Today (CBS)
(1,074)
3 Bill Shadel and the News (CBS)
2,820
Copyright 1953 by A. C. Nielsen Company 2,551
2,014
Shipments

Up

First 9 Months

SHIPMENTS of radio sets from factories to
dealers increased for the first nine months of
1953 compared to the 1952 period, according
to Radio-Electronics-Tv Mfrs. Assn. The ninemonth total was 4,807,332 compared to 4,599,083 in the same 1952 period.

area

MUTUAL

Top

For

I

Network Affiliation: WNOK-TV
Channel
CBS TV-Du Mont
WNOK
1230 kc.

Theatre'

Radio

Carolina's

trading

'Lux

O
Early 18th Century Blunderbuss

Third-quarter radio shipments totaled 1,593,308 sets compared to 1,614,697 in the second
quarter and 1,719,377 in the third quarter of
1952. Following are radio set shipments to
dealers by states for the first nine months of
1953:
Total
Total State
Neb.
State
Ala
62 318
Nev.
31,270
Ariz
23
N. H.
5,720
Ark
34
N. J.
12,614
Calif
393
161,190
N. M.
16,796
32 ,816
691
Del.
Colo.
N. Y
660,929
Conn.
N.
C
103,836
,766
D. C.
N. D
14,324
103 229
Fla. . .
Ohio
297,661
90 ,655
264
Okla
49,177
,237
Idaho .
64
Ga.
10 ,900
828
Ore
37,433
68
11
Ind. : .
380
Pa
355,933
111.
70
54
112
Iowa
R. 1
29,424
24
Ky.
58 ,331
S. C
40,949
Kan.
70
51 ,385
658
S. D
14,061
254
Tenn.
75,228
190
La. .
Tex
211,954
,791
Me. . .
Utah
14,791
Md.
Vt
10,613
,222
Mass
162 303
Va.
78,079
Mich
232 244
Wash
73,105
Minn
71 463
W. Va
39,502
165
Miss
37 ,970
000
,528
Wis
100,207
Mo
124
Wyo
8,454
Mont
17
Grand
Total
.
4,807,332
874
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Telecasting

the
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successful
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are
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stations

that

faithfully

mirror

the

interests

the

communities

they

of

serve

Many

stations, throughout

the country, do exactly this.

But — is the significance of their vital role
in the local community, and its reflection in viewer
loyalty, amply interpreted . . . outside the market . . .
to national advertisers and agencies?
Your

local stature is of essential importance

national
we

advertisers

are competent

proven

and

Righter

and

Broadcasting

Telecasting

station

is best

by the list of outstanding
represent.

WAAM

Baltimore

Parsons,Inc.

WB EN-TV

Buffalo

New York
Chicago

WFMY-TV

Greensboro

WDAF-TV

Kansas City

WHAS-TV

Louisville

TVTMJ-TV

Milwaukee

San Francisco
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Shot

Big

In the old Northwest

the
of all was

marksman

mightiest

Paul Bunyan.

On

one hunt

alone he shot 330 partridges,
a 500-pound

deer and more

rabbits and squirrels than his men
could eat. Got 'em economically,
too— all with one bullet.
Even

more

absolutely

remarkable

(and

real) is the mighty

prowess

of the Northwest's

modern

giant, 50,000-watt

radio.
you

With

wcco

this one station

can acquire

customers

in

four states, an area of some
86,700

square

miles.

For

wcco reaches listeners 'jjgF' in 109
primary counties,
netting
larger weekly

audiences

82 of these .j^pFcounties
any

than

of ■-^pr the more than 200
f other stations heard
throughout

And

in

wcco

audience

the entire area*

radio

delivers this

economically,

at an astonishingly
thousand

low cost per

circulation . . .

only 60 per thousand
daytime,

too,

families

110, nighttime

I

If you're out after bigger
sales in this vast four-state
Northwest

market,

a shot at them
WCCO

now

take
by calling .

RADIO

50,000 watts • Minneapolis-St. Paul
Represented by CBS Radio Spot Sales

TRADE

PROMOTION,

PROGRAMMING

ASSNS.

'TOOLS'

DRAW
FARM
DIRECTORS'
ATTENTION
At their 10th anniversary session in Chicago, the farm
change their name to include tel evision and elect Jack
KCMO-AM-TV Kansas City, as new
PROMOTION and programming as twin tools
for building greater radio-tv farm audiences
and sponsor acceptance highlighted the 10th
anniversary convention of the National Assn.
of Radio Farm Directors in Chicago's Conrad Hilton Hotel Nov. 27-29.
Utilizing the theme that farm directors reach
100 million rural-urban listeners daily and that
radio-tv are the keys to a $20 billion rural
market for consumer and agricultural products,
the association officially recognized television
as a new medium for RFDs to tackle at the
sponsor level.
Like many other trade groups, the RFDs incorporated tv into their title and henceforth
will be known as the National Assn. of Television and Radio Farm Directors. They devoted a considerable part of their sessions to
television.
Jack Jackson, KCMO-AM-TV Kansas City,
Mo., was elected new president of NATRFD,
succeeding Mai Hansen, WOW-AM-TV Omaha, Neb. Other officers are Frank Atwood,
WTIC Hartford, vice president, and Merrill
Langfitt, KMA Shenandoah, Iowa, secretarytreasurer. Messrs. Jackson and Atwood formerly served as vice president and secretarytreasurer, respectively.
Stronger Position
Outgoing President Hansen, in his final
report Nov. 27, summed up progress of the
association, noting more stations are using professionally trained radio-tv farm directors and
that RFDs commercially are "in a stronger
position than they have ever been." He said
while "too many radio-tv executives have failed
to realize the selling potential of farm directors [At Deadline, Nov. 30], management,
to a greater extent, has recognized the value of
the RFD to the station, and more people in the
advertising and related fields realize that we
exist as an organized and active group." More
sponsors are using farm radio-tv, he noted.
Mr. Hansen said he felt that as a professional
group, NATRFD "has done more to foster international good will than any other segment of
the radio-tv industry." He also sounded a keynote for RFDs in television.
RFDs are in a strong position here, he
said, and have contacts for high quality shows.
He added :
"We will, of course, have to go all out for
sponsorship, just as we have had to come to
grips with the same problem in radio. Tv is
expensive and needs sponsors for service shows.
. . . [But] the road will be easier for farm commercials intv. I'm positive that there is a bright
future for the RFDs willing to tackle tv."
Promotion and programming dominated
Sunday sessions (Nov. 29), with RFDs talking largely in terms of television. Participants
on one panel ("Successful Promotion for Farm
Radio and Tv Shows") included farm directors
John A. McDonald, WSM-AM-TV Nashville;
Murray Cox, WFAA-AM-TV Dallas; Sandy
Saunders, WKY-AM-TV Oklahoma City; Wes
Seyler, WIBW-AM-TV Topeka, Kan., and Allen
Young, promotion director of WIBW. A session
on "Successful Tv and Farm Programming"
featured Mr. Young, Don Sullivan, sales manager, WNAX Yankton, S. D., and Harry Martin,
farm director, WFBM-TV Indianapolis.
Mr. Cox stressed five points of mutual proTelecasting
Broadcasting

directors
Jackson,

president.
motion among RFDs, the advertiser and the
station, urging close liaison with station's
promotion department. Each group can promote the others, he said, asserting a way of
promoting a sponsor is to promote his dealers.
Mr. Saunders emphasized that "programming
is the first principle of good farm promotion"
and claimed "people remember 23% of what
they hear and over 70% of what they see."
Policy, plans, programming, promotion and
publicity were stressed by Mr. Young, with the
admonition that farm directors should set an
objective and lay plans to follow it.
Mr. Seyler said he has found that a station
sometimes is better off cooperating with various
groups on projects than starting its own.
Mr. Sullivan recounted two objectives of the
RFD — to build and hold audience and sponsorship. He emphasized contacts with key farm
groups, county agents, women's organizations
and others. He also urged close liaison with
the station's program department and sales
department. Mr. Sullivan noted high rating of
a program on KVTV (TV), the WNAX video
counterpart in Sioux City, Iowa, from its stockyards, utilizing still pictures.
The RFD is his own best promotion man,
Mr. Young told delegates, and stressed promotion angles. But he also cited cooperation
with the station's promotion director. Di\
Harper. WLS Chicago farm news director, presided over programming panel.
Committee reports highlighted Nov. 27 sessions prior to a buffet dinner at which John
Merrifield, WWJ - AM - TV Detroit, recounted
"Ten Years With NARFD." Stanley Andrews,
executive director. National Agricultural Communications Project, also spoke.
Now located at Michigan State College,
Mr. Andrews, former Point IV administrator,
stressed the importance of putting U. S. resources, facilities and know-how to work for
better transmission of news to the farm level,
particularly the median 50% group. He referred
to the "mechanics of communications as the
greatest in the history of man right up with
the atomic age."
Mr. Andrews explained his project, sponsored
by the U. S. Dept. of Agriculture and LandGrant College Assn., to which the Kellogg
Foundation donated $350,000 [B«T, Nov. 16].
Radio is a "very positive part" and tv will play
an increasingly more important role in the communications, he told B*T earlier. Series of
tv workshops will be held at Michigan State
next summer for farm editors, broadcasters
and others, he added.
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'Improving Service'
Outgoing NARFD President Hansen earlier
had called on RFDs to cooperate with the
project, on whose board Sam Schneider, KVOO
Tulsa, is an association representative.
Closed session on Nov. 28 (Saturday) featured apanel on "Improving Service to RFDs"
with Phil Alampi, WABC New York; Roy
Battles, National Grange; Hollis Seavey, Clear
Channel Broadcasting Service, and others.
William Ryan, BAB president, addressed a
luncheon session on BAB farm services [At
Deadline, Nov. 30].
General session was held that afternoon on

CHANNEL

"Special Services Farmers Will Need During
1954." Mr. Hansen also reported on his recent

R L A IR
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European trip and relief to Dutch farmers
through NARFD aid.
Other panelists during the convention were
Ed Slusarczyk, WIBX Utica; Bill Zipf, WBNS
Columbus; Homer Quann, WSVA Harrisonburg, Va.; Phil Evans, KMBC-KFRM Kansas
City; Cliff Gray, WSPA Spartanburg, S. C;
Dud Cason, KMMO Marshall, Mo., and Maurice White, WHA Madison, Wis.
American Farm Bureau Federation gave an
award to Herb Plambeck, WHO Des Moines,
who continues in office as association historian.
He was cited as the RFD "who best interprets
agriculture to the American public." NATRFD
also indicated its blessing for regional sales
clinics designed to spur further advertising
expenditures in farm broadcasting.
Certain constitutional changes were made,

In

this

Any

PULSE

OF

April,

among them one which makes the historian an
elective rather than appointive officer. Other
modifications touch on requirements for full
and associate memberships. Twenty-seven
RFDs were certified for 10-year awards. Chairman of awards committee is Cal Karnstedt,
KSTP Minneapolis.
Annual National Safety Council awards were
given at a luncheon Sunday [B*T, Nov. 30].
The annual banquet was held that evening
through courtesy of the Great Atlantic &
Pacific Tea Co. Over 250 delegates, including
representatives of agencies handling rural accounts (Gardner Adv. Co., Gittins Adv., others)
and station representative firms, attended the
convention, which was timed to coincide with
the annual International Livestock Exhibition
and 4-H Congress.
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NARTB

Plan
Group

PROPOSED blueprint for the establishment of
a television circulation measurement comparable roughly to newspapers' Audit Bureau of
Circulations was discussed by the NARTB Tv
Circulation Committee with research experts
from the four tv networks at a meeting in New
York last Tuesday.
NARTB President Harold E. Fellows, who
presided in the absence of Committee Chairman Robert D. Swezey of WDSU-AM-TV New
Orleans, reported that although much work
remained to be done it might be said that basic
plans are nearing finality.
Details of the closely guarded plan, developed under the direction of Dr. Franklin
Cawl, market research consultant, are subject
to approval by the NARTB board. There was
speculation that a presentation on steps needed
to put the plans into effect may be made to the
board at its January meeting.
Indicating the extent of work remaining to
be done, it was reported that steps yet to be
taken include (1) decision on financing of the
pre-testing of the plan; (2) conducting the pretests and making whatever adjustments may be
indicated as a result; (3) deciding on how the
measurement should be set up and administered
from an organizational standpoint, and finally

15-Min. Periods, 6 a.m. to Midnight

(that's 72
all there is)

NIELSEN

Set

Circulation

(4) selling subscriptions.
Committeemen attending the Tuesday session included Campbell Arnoux, WTAR-TV
Norfolk, Va.; Richard A. Borel, WBNS-TV
Columbus, Ohio; Kenneth L. Carter, WAAM
(TV) Baltimore, and Donald Thornburgh,
WCAU-TV Philadelphia.
Sitting in from the networks were Hugh M.
Beville Jr., NBC-TV; Oscar Katz, CBS-TV;
Don Coyle, ABC-TV, and Edward R. Eadeh,
DuMont Tv. Also present were Dr. Cawl and,
from the NARTB staff, Thad Brown, vice president and counsel to the Tv Board, and Richard
M. Allerton, manager of the research department.
Committeemen unable to attend the meeting
were Chairman Swezey; Clair R. McCollough,
WGAL-TV Lancaster, Pa.; J. Leonard Reinsch,
WSB-TV Atlanta, and Lee B. Wailes, Storer
Broadcasting Co.

Market,

look

you

Tv

York

Aware Inc. Formed to Fight
Communism
in Entertainment
FORMATION of a new group called Aware
Inc., designed to combat what it described as
the "communist conspiracy in the entertainment world," embracing radio, television, the
stage, variety, films, music and related cultural media, was announced at a news conference
in New York last Thursday by Godfrey P.
Schmidt, president.
Mr. Schmidt is a New York lawyer and lecturer on constitutional and labor law at Fordham U. Other officers are Ned Wever, actor,
first vice president; Paul R. Milton, radio and
television writer, second vice president; Richard Keith, actor, treasurer, and Jeanne Sommerville, secretary. The board of directors includes all the officers, plus Howard Hotchner,
William Neil, William Keene, Bob Novak, Jim
Shean, Leigh Whipper, Wynn Wright, Vinton
Hayworth, V. L. Chalif and Vincent W. Hartnett. Mr. Hartnett was editor of Red Channels, alisting of alleged communists or fellowtravelers in the entertainment industry published by Counterattack. It was pointed out
at the meeting that Aware has no connection
with either Red Channels or Counterattack.
In reply to a question, Mr. Schmidt said
that membership in Aware is about 500.
Broadcasting

• Telecasting
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1

SOAPS
Bab-O
Duz
Halo
Ivory Flakes
Oxydoi
Rinso
Silverdust
Swan
CIGARETTES

FOODS & FOOD
PRODUCTS
A & P
Armour Turkeys
Autocrat Coffee
Birdseye
Bond Bread
Campbell's
Beans Coffee
Chase & Sanborn
Durand's Chocolates
Eclipse Coffee Syrup
First National Stores
Frostee
Good Luck Margarine
Hollywood Bread
Instant Maxwell House
Coffee
Instant Sanka Coffee
International Salt
Junket
Ltpton's Soups
Lipton's Iced Tea
Mrs.
Filbert's Margarine
Pan-American
Coffee
Bureau
Pream
Presto Cake Flour
Salada Tea
State Line Potato Chips
Sunkist Oranges
Wheatena
Whiting's Milk

DRUGS
Anacin
Bayer
Aspirin
Bromo-Quinine
Chlorodent
Doan's
FeenamintPills
Four-Way Cold Tablets
Musterole
Pepto-Bismol
Pertussin
Super-Anahist
Vick's Vaporub
Vick's Vatronol
TRANSPORTATION
Boston & Maine Railroad
Chevrolet Cars & Trucks
DeSoto
Ford
Hudson
Lincoln-Mercury
N. Y. Central Railroad
Packard
Pontiac
WINE & BEER
Dawson
Narragansett
Ruppert
Parma Wine
Supreme Wine

FUEL & GASOLINE
Amoco
Atlantic
Esso
New England Coke
OTHERS
Blue Cross
BostonFoilHerald
Chef
Columbia
Record Players
Cristy
Drygas
D. A. Schulte Stores
Diamond Match Co.
Electrolux
Eskimo Anti-Freeze
Esquire Boot
General
ElectricPolish
Glamorene
Howard Clothes
Ladies Home Journal
Liberty Mutual Insurance Co.
Life Magazine
Massachusetts Development
Commission
MGM Pictures
Motorola Tv
New Spice
England Tel. & Tel.
Old
Prestone Anti-Freeze
Prudential
Life Insurance Co.
Regal Shoes
Saturday
Trushay
Shinola Evening Post
Sundial Shoes

1
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WORCESTER
MASSACHUSETTS
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Advertisers,

Media

CRMC
Plans to Reorganize
PLANS to reorganize the dormant Chicago
Radio Management Club will be explored at a
meeting Jan. 6.
Howard (Howdee ) Meyers, O. L. Taylor Co.,
station representative firm, said last week a
proposal to merge the club, of which he is
president, with the Chicago Television Council,
has fallen through.

Must

Go Hand in Hand — Fellows
ADVERTISER and media groups must get
together to improve the quality of advertising,
increasing its effectiveness, Harold E. Fellows,
NARTB president, told the Washington Host
Lions Club Wednesday.
Conceding there are too many excessive
claims and too much blatancy, he said, "and
yet there is not enough advertising today. More
advertising — properly presented with an intelligent selection of media — will mean more

Societies

Elect

Kobak

EDGAR

KOBAK, WTWA Thomson, Ga., consultant and president of Advertising Research
Foundation, was elected president of National
Society for Crippled Children & Adults and
also was named a trustee of the New York
State Society for three years.

business."
Mr. Fellows warned that media must be alert
"not only to the threat of attack but to our own
obvious and basic responsibilities if we are to
warrant the trust that is placed in us."

s

Radio'

ALLEN
AID

TO

CITES

TV

DRIVES

SUPPORT by the television industry to the
campaigns in behalf of the Community Chests
and United Fund in September and October
was praised last week by Joseph Allen, chairman of the radio-tv-film committee at a meeting of the National Advisory Committee on
Public Relations of Community Chests of
America and United Defense Fund.
Mr. Allen reported that contributions by tv
included a presentation of What's My Line?
on all four networks and special half-hour
shows on each of the tv networks. They also
assisted the campaigns by producing filmed spot
announcements, with CBS-TV singled out for
special credit for producing most of the announcements.
Mr. Allen also pointed out that the Advertising Council doubled its tv allocations for
this year's campaigns, making available a
total of 174 spot announcements during two
weeks in October. He said that an incomplete
report indicated that 241,172,000 home impressions resulted from these announcements.
Spokesman for the campaigns credited tv in
part for the increase in contributions, and said
that with reports still to come in from some
cities, the results already are 100.3% of goal,
or 105.3% of last year's figures. Total sum that
will be raised is estimated at about $280 million, he added.

GR OWING

Sweeney Urges Advertisers
To Reveal Successful Ads
Effectiveness

of ads could

be

doubled in 1954 if successful advertisers would discuss
Because
more
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Chicago 11
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720
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Chicago Office: 441 N. Michigan Ave., Chicago II
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their sales results, BAB's Kevin
Sweeney advises.
ONE of the great needs of 1954 marketing is
"a sort of Kinsey Report" in which advertisers
will discuss freely the sales results obtained
from new advertising compaigns, Kevin
Sweeney, BAB vice president, said last week.
In a talk Wednesday at the Kansas City chapter of the American Marketing Assn., Mr.
Sweeney contended, "If important advertisers
would anonymously tell some neutral source
about their ads that sold and those that failed,
we could at least double the effectiveness of adIn support
of his belief, Mr Sweeney cited
vertising in 1954."
steps taken by the radio industry to ascertain
the effectiveness of campaigns, and added:
"Because a few retailers and manufacturers
have allowed us access to their figures, we know,
for instance, that we can sell fashion merchandise to the mass market as well as newspapers
can, and that in the grocery product field, on
a dollar for dollar basis, radio can out-produce
any other medium, including tv. Two years ago,
even those of us in the radio industry were
somewhat doubtful about what we could do
in He
these
fieldsout
against
this competition."
singled
the department
store field as
one in which advertising, on the whole is not
very effective, and declared;
"We are busy right now finding out for some
20 major stores what a sizable increase in radio will do to help solve this situation. However, ifmost of the major stores in the country
pool their experiences with all their current
advertising in an 'uninhibited' report, we will
have the answers to what produces best for
stores within a few days rather than painfully
extracting the results over the next few years."
Broadcasting
• Telecasting

I would like to point out our
belief that this figure may well
be doubled within the next three
months.

The

Public

acceptance

of KTVQ as a pioneer UHF station in Oklahoma City has been
tremendous .

From all indications, it would
not surprise us to see at least
75$ of the total sets now in
use in this market converted
before

ABC-TV

January

1st.
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PERSONNEL

TRADE ASSNS
Tv

in Public

Reviewed

Service

by NARTB

Unit

PROGRESS

made by the NARTB Tv Information Committee in presenting an accurate account of television's public service
achievements was reviewed at a WednesdayThursday meeting in Washington, D. C.
The committee was confronted with anti-tv
claims relating to the medium's impact on
juvenile delinquency and other problems. It was
given, too, a list of steps taken by the association to meet what it feels are unfair and
untrue attacks. These include widely distributed
publications presenting evidence of television's
contributions to the nation's welfare.
At the meeting were NARTB President

Harold E. Fellows, committee chairman; Richard A. Borel, WBNS-TV Columbus, Ohio;
Howard Chernoff WTAP (TV) Parkersburg,
W. Va.; Jack Harris, KPRC-TV Houston; David
J. Jacobson, CBS-TV; Charles Vanda, WCAUTV Philadelphia.
Maryland,

D. C. Broadcasters

Set Washington

Meet

Dec.

11

MEETING of the Maryland-District of Columbia Broadcasters Assn. will be held Friday at
the Sheraton Park Hotel in Washington, according to Charles J. Truitt, WBOC Salisbury,
association president. FCC Comr. John C.
Doerfer will address the luncheon. Washington
stations will be hosts.
RADIO
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Picketing

Ends,

Back to Work
Employes
PICKETING of WOL Washington by AFTRA
and IBEW ended last week when the station
and unions reached an agreement on re-hiring
employes who were let go when the station
changed hands Nov. 13 [B«T, Nov. 30, 23].
Charles Dillon, WOL general manager, said
the accord was reached on a friendly basis.
AFTRA and IBEW employes who were not
re-hired at the time the station changed hands
were offered their old jobs. New employes
hired at that time were absorbed into the
organization.
The station's popular music and news format
will be continued, Mr. Dillon said. The former
employes returned to duty Wednesday morning
following a Tuesday afternoon agreement.
Advertisers and agencies that had been contacted bythe unions in an information campaign
in which some contracts were cancelled were
being urged by the locals to resume their WOL
campaigns. WOL is operating under the
AFTRA and IBEW contracts that prevailed
when the station was owned by Peoples Broadcasting Corp., according to Mr. Dillon.
The two-week dispute was resolved at a
meeting between Mr. Dillon and two union
negotiators — Evelyn Freyman, head of the
AFTRA local, and Norton Richardson, president of the IBEW local. The union employes
were hired without loss of seniority.

AFM
*
tea**

RELATIONS

Begins

Talks

Dec.

15

With Recorders-Transcribers
TALKS begin Dec. 15 with representatives of
the recording and transcription industry on the
negotiation of a new contract with the American Federation of Musicians, it was announced
last week by James C. Petrillo, AFM president.
It was pointed out that no date has been set
for talks on a new contract with the radio and
television industry because the existing contract
does not expire until Jan. 31, 1954, while the
pacts with record and transcription firms end
Dec. 31. Discussion of the network contracts
during last week's AFM strategy session was
slight, spokesmen reported.
Members of the AFM International Executive Board met in New York for 10 days in
preparation for bargaining talks. They will
return to New York Dec. 15 to begin negotiations with the music and transcription industry.

SAG Sparks Discussions
On Telethons, Charity Shows
SCREEN ACTORS GUILD (SAG) board of
directors has appointed a special committee to
confer with other groups in the entertainment
industry on "the problem of ever-increasing
number of telethons" and charity benefits.
The move is to protect the public as well as
actors and the entertainment industry in general, board members asserted. They said steps
must be taken on an industry-wide basis to
enforce fair and sensible regulation of "socalled telethons and charity benefits which demand the free appearances of talent."
Besides radio and television networks, the
SAG committee will talk with representatives
of the Assn. of Motion Picture Producers,
Screen Directors Guild, Artists' Managers
Guild, Theatre Authority and Hollywood Coordinating Committee to set a united stand on
the problem.
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• WIFE-TV, sister station of WONE, recently began operation in Dayton on Channel
22. With the same diligent effort in behalf of the audience and advertiser that
has raised WONE to its present position of leadership, we are confident that WIFETV will become a dominant medium in the great Miami Valley market.
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|
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AM-TV
TAX
RELIEF
I
Some relief in tax burdens on radio-tv and tv station operators
seen in a new Bureau of Internal Revenue ruling. Study needed, but
first report indicates improvement

PARTIAL relief, at least, from unfair tax
j NOW
ON
THE
AIR | burdens on radio-tv and tv station operations
caused by special problems involved in growth
of the video medium was granted Thursday by
I Exclusively Serving One of ] the Bureau of Internal Revenue.
The ruling followed several years of activity
I America's Richest Markets i by a special industry committee which has held
many meetings and participated in Revenue
Bureau conferences.
While effect of the ruling on the industry
awaits detailed study of the long, technical docHas open for sponsorship,
ument, first scanning of the language led to belief that it is a considerable improvement over
the proposed terms issued Dec. 13, 1952.
following top-rated
j the
1 shows:
Concedes Hardship
15 MINUTE
10 -MINUTE

The bureau has recognized that application
of the 1946-49 base period to tv operations
created hardship by letting the government get
82 cents out of every dollar earned, in some
cases.
Issuance of the ruling brings a type of relief
sought by an industry committee first headed
by Capt. John A. Kennedy, former West Virginia and California broadcaster, and later by
George B. Storer, head of Storer Broadcasting
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VICTORY AT SEA
CAPTURED
HOUR

FEATURE

FILMS

Write, wire, or phone William
I

Whitlock — Commercial Manager,
for complete details.

IWBLN-TV
I

j
I

Channel
Bloomington,

15
Illinois

(u_ _nn— m>~ mi— — ah— uu— bu— mi— mi— ioi— -.im— nu-=i„i-_ mi— -un—
Page 56

•

December 7, 1953

SLATES

COLOR

ROYAL PLAYHOUSE
FILES OF JEFFREY JONES
CASES

RULES

j
j

TV

MORE
SESSIONS

ANOTHER round of FCC color tv discussion
is understood to be set up for this week following last week's one-day meeting. The meeting last week took up details of some of the
problems involved in writing an official decision approving the compatible color signal
specifications sponsored by the National Television System Committee and virtually the
entire radio-tv manufacturing industry. Problems revolved around questions of picture
quality, cost and complexity of apparatus.
The Commission is going through the proposed staff report to insure careful scrutiny on
a decision all believe will set the pattern for
color tv for a long time. The feeling is evident
that the decision will be tightly drawn in
order that in the future no finger can be pointed
at loopholes or omissions.
Meanwhile, color tv took a step forward
last week with the demonstration of video
tape recording of black-and-white and color
signals (see separate story on page 31). Also,
General Electric Co. announced it would have
limited production of 15-in. round, all-glass
color kinescopes in the first quarter of 1954,
to be made available to all manufacturers.
Pilot production will begin in January, J. Milton Lang, GE tube department general manager, said. Tubes, which will show a 12-in.
picture, will be made in Syracuse, Mr. Lang
added. They are of the three-gun, planar
shadow mask variety, he said.
Three "packages" of station color tv gear
were announced last week by Telechrome Inc.,
Amityville, L.I., N.Y. In a brochure entitled,
"Color Tv — How to Inaugurate It With Minimum Investment," Telechrome offered a basic
package, a supplementary unit and full facilities. No prices were given.
Co., and Dwight W. Martin, of General Tele-

over terms proposed

last year.

radio. John Poole, Storer counsel, was active
in the work. Lovell Parker, Washington attorney, was special tax counsel to the committee.
Rules governing computation of net income
and excess profits taxes worked a hardship on
tv operations under the 1946-49 base period
rule because in many cases these tv stations
were started by radio licensees who did not form
separate video corporations. Radio earnings
were wiped out by early television losses and
the base period experience formed a pattern for
earnings in later years that was concededly unfair to this new industry.
Application of the ruling will differ in each
case, it was explained by tax attorneys.

Appeals

Court

Hears

Ch. 2 Case
Chicago
U.S. COURT OF APPEALS in Washington
heard oral argument last week on Zenith
Radio Corp.'s appeal against the FCC decision
which dismissed its tv application for Chicago's
ch. 2.
Zenith counsel Edward K. Wheeler stressed
two points in his argument: (1) That Zenith
had not waived any rights even though it had
not participated in the allocation proceeding or
the WBKB (TV) renewal hearing, and (2)
that the court, if it upsets the FCC decision, instruct the Commission to grant Zenith a comparative hearing against Balaban & Katz, the
original owners of WBKB (TV) on Chicago's
ch. 4. The implication was that the FCC's approval of the $6 million sale of WBKB to CBS
might have to be revoked pending the outcome
of such a hearing.
Zenith appealed an FCC decision which dismissed its 1948 application for Chicago's ch. 2
on
27]. the ground Zenith waived its rights to a
hearing by not participating in the tv allocation
proceeding or the WBKB renewal [B«T, April
Zenith asserted it had not waived its rights
to a comparative hearing. It claimed it applied
for ch. 2, and WBKB then was on ch. 4. WBKB
was instructed to move to ch. 2 when the Commission deleted ch. 4 from Chicago in its final
allocation report [B»T, April 14, 1952].
When the FCC renewed the WBKB license,
it also approved the merger of ABC with United
Paramount Theatres. Since this gave American Broadcasting-Paramount Theatres two television stations in Chicago, conflicting with the
duopoly regulation, the Commission also approved the sale of WBKB to CBS. Station now
is WBBM-TV, and is operating under temporary authority on ch. 2 pending the outcome
of the Zenith appeal.
The question of whether Zenith waived its
right to a hearing was explored in great detail
by the three-judge court. Sitting were Circuit
Judges E. Barrett Prettyman, David L. Bazelon
and Charles Fahey.
Arguing
against that
Zenith's
larly its insistence
it be position,
given a particuhearing
against Balaban & Katz rather than CBS, was
CBS counsel Judge Samuel Rosenman of
Rosenman, Colin, Goldmark & Kaye, New
York.
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WITHDRAWAL
ALLOWS
FCC

TV

OF

COMPETITIVE

GRANTS

also issues noncommercial

IN

FIVE

educational

BIDS

CASES
television to Cincinnati

and Oklahoma City. Among other actions was the designation
of hearings on cases concerned with St. Louis ch. 11, Milwaukee
ch. 12, New Orleans ch. 4 and Mansfield ch. 36.
Television Broadcasters following withdrawal
DROPOUTS of competing applications conof a competing bid by WBOY Tarpon Springs.
tinued last week to pave the way for new tv
Ch. 9 at Jackson went to WDXI there after
grants by FCC, including uhf ch. 27 at Miami,
Fla., uhf ch. 32 at Clearwater, Fla., uhf ch.
withdrawal by Sun Pub. Co.'s WTJS.
KOVO Provo was recipient of ch. 1 1 after
29 at Richmond, Va., vhf ch. 9 at Jackson,
Tenn., and vhf ch. 11 at Provo, Utah.
KCSU gave up its mutually exclusive application.
In addition, the Commission announced
grant of vhf ch. 5 to Lake Placid, N. Y., and
At Richmond, ch. 29 was granted to Winfinal decisions granting uhf ch. 19 to WHK
ston-Salem Broadcasting Co., operator of
Cleveland and uhf ch. 27 to WLAP Lexington,
WTOB-AM-TV Winston-Salem, N. C. The
Ky.
award was made possible by the dismissal of
Noncommercial educational grants for uhf
the competitive bid of Dixie Television Corp.
The Lake Placid ch. 5 permit was issued to
ch. 48 at Cincinnati and vhf ch. 13 at Oklahoma City were announced, bringing postGreat Northern Television Inc. which prothaw educational stations authorized to total
poses to construct the station near Bloomingdale, N.Y., on Morgan Mt. President Joel H.
of 28. Ch. 48 goes to Greater Cincinnati Television Educational Foundation and ch. 13 to
Scheier is president, general manager and oneOklahoma Educational Television Authority,
third owner of WIRY Plattsburg, N. Y. Other
WIRY principals are associated in the Great
each a community-wide group in its area.
Northern applications.
WMIE-TV Inc., owned 50% by WMIE
Miami, Fla., was the ch. 27 grantee following
Details of the new grants follow:
withdrawal of a competitive application by
Cincinnati, Ohio — Greater Cincinnati TeleviRobert W. Rounsaville, licensee of WMBM
sion Educational Foundation granted noncomMiami Beach. The ch. 27 grant is the second
mercial educational television station on uhf
commercial station for Miami. WTVJ there
ch. 48; effective radiated power 19.1 kw visual
is operating on vhf ch. 4. Several weeks ago
and 9.55 kw aural; antenna height above averway. age terrain 490 ft. Address: 1228 Central Parkthe Commission granted vhf ch. 2 for a noncommercial educational station to Dade
Oklahoma City, Okla. — Oklahoma Educational
County's Lindsay Hopkins Vocational School.
Kurt A. Meer, WMIE manager, reported it Television Authority granted noncommercial
educational vhf ch. 13; ERP 316 kw visual and
is hoped to have the new ch. 27 station on the
191 kw aural; antenna height above average
air in four to six months.
terrain 1,440. Address: State Capitol.
Clearwater, Fla. — Pioneer Gulf Television
Clearwater's ch. 32 was awarded to attorney
W. Frank Hobbs trading as Pioneer Gulf
Broadcasters granted uhf ch. 32; ERP 93.3 kw

The Western Market is completely

The Western Market is a big earner —
$5-billion last year. (Average farm income exceeds the national average by
74.3%
A big spender, too. Last year, $4-billion
for consumer goods as well as for the
equipment and materials that are the
Western Market rancher-farmer's stockin-trade.
Big earner — free spender, the Western
Market is covered by the KOA hat. Se
your product. .. buy KOA-Radio.

CALL PETRY

•

850 KC

D E N V E

Covers The West. . Settf
\ FOOD V
FOR FOOD ADVERTISERS : 1 LEAGUE I AMERICA'S MOST FOOD-CONDITIONED AUDIENCE
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Miami, Fla. — WMIE-TV Inc. (WMIE 50%
owner) granted uhf ch. 27; ERP 200 kw visual
and 107 kw aural; antenna height above average terrain 340 ft. Address: Hotel Everglades,
Biscayne Blvd. and 3d St.
Bloomingdale, N. Y. (Lake Placid) — Great
Northern Television Inc. granted vhf ch.. 5;
ERP 3.55 kw visual and 2.19 kw aural; antenna
height above average terrain 2,750 ft. Address:
301 Cornelia St., Plattsburg.
Jackson, Tenn. — Dixie Broadcasting Co.
(WDXI) granted vhf ch. 9; ERP 56.2 kw visual
and 28.2 kw aural; antenna height above average terrain 340 ft. Address: c/o A. B. Robinson, Williams Bldg.
Provo, Utah — KOVO Broadcasting Co.
(KOVO) granted vhf ch. 11; ERP 64.6 kw
visual and 32.4 kw aural; antenna height above
average terrain 1,360 ft. Address: c/o C. A.
Tolboe, P. O. Box 99.
Richmond, Va. — Winston-Salem Broadcasting
Co. (WTOB-AM-TV Winston-Salem) granted
uhf ch. 29; ERP 17 kw visual and 9.33 kw
aural; antenna height above average terrain
540 ft. Address: c/o James W. Coan, 826% W.
North St., Winston-Salem, N. C
Lexington, Ky — American Broadcasting Corp.
(WLAP) granted uhf ch. 27; ERP 247 kw visual
and 129 kw aural; antenna height above average terrain 623 ft.
Cleveland, Ohio — United Broadcasting Co.
(WHK) granted uhf ch. 19; ERP 220.3 kw
visual and 119 kw aural; antenna height above
average terrain 645 ft.
Four additional comparative television hearings were designated by FCC last week to commence Dec. 31 in Washington. These include
St. Louis vhf ch. 11 (see story page 69); Mansfield, Ohio, uhf ch. 36; Milwaukee vhf ch. 12;
and New Orleans vhf ch. 4.
Mansfield ch. 36 applicants are Mansfield
Journal Co. and Fergum Theatres Inc.
Seeking ch. 12 at Milwaukee are Wisconsin
Broadcasting System (WFOX), Milwaukee
Broadcasting Co. (WEMP), Milwaukee Area
Telecasting Corp. and Kolero Telecasting Corp.
Kolero petitioned FCC last week for conditional grant of its application pending final
ruling in the comparative hearing on grounds
the applications of its competitors are financially defective. Kolero president and 25% owner
is Eugene V. Roemer, in real estate, banking,
insurance and auto sales. A 25% interest also
is held by Catholic Knights of Wisconsin,
fraternal group.
Competing for ch. 4 at New Orleans are
Loyola U. (WWL), Times-Picayune Pub. Co.
(WTPS) and James A. Noe & Co. (WNOE).
By memorandum opinion and order FCC
set aside its ruling of April 22 in the Beaumont-Port Arthur, Tex., vhf ch. 4 case which
dismissed the application of Jefferson Amusement Co., successor to Lufkin Amusement Co.
The new order designated Jefferson for hearing
Dec. 16 on the issue of whether it "should be
dismissed pursuant to the provisions of Sec.
1.363(a) of the Commission's rules, in the
light of the filing and dismissal of the application of Lufkin Amusement Co."
Port Arthur College (KPAC Port Arthur)
and Smith Radio Co., contestants for ch. 4,
were made parties to the Dec. 16 hearing. The
ch. 4 proceeding which began last May, is
under "indefinite" continuance.
Sec. 1.363(a) provides that an applicant
once dismissed "with prejudice" may not refile, by itself or through a substitute, for the
same facilities within a year. The examiner

clothed in KOA-Radio's outsize signal.
Size: 302 counties in 12 states.

50,000 WATTS

visual and 53.7 kw aural; antenna height above
average
terrain 320 ft. Address: P. O. Box
1146.

declined to dismiss Lufkin "without prejudice"
and subsequently refused to accept Jefferson.
Chairman Rosel H. Hyde and Comr. Robert
E. Lee dissented in last week's ruling to rescind the April 22 order and give Jefferson
hearing on the dismissal issue.
Broadcasting
Telecasting

WOW-TV
Omaha

We're
and
the

Phoenix

Phoenix

years

City, join

of Kansas

experience

made

KCMO

the

has

first Kansas

of smart

is also

in KCMO-TV,

on the

City

which

City choice
seen

KCMO

Group.

Meredith
17

have

Kansas

radio

went

KPHO-TV

to

KCMO-TV,

The
KPHO

proud

timebuyers
which

air in September.

For you (as well as for us) it's
good to know that KCMO
is now
a Meredith

Station.

KCMO-TV

are

KCMO

and

affiliated

with

ABC.
REPRESENTED

Better

Homes

Successful

Broadcasting

• Telecasting

BY

THE

and

Farming

KATZ

AGENCY

Gardens

and

Magazines

December 7, 1953

•

Page 59

GOVERNMENT

3
As

Tv

Grants

Stations

Expected
Drop

Out

THREE initial decisions for television grants
to sole survivors in competitive hearings appeared forthcoming last week as the FCC approved petitions for dismissals by competitors.
KVOG Ogden, Utah, became sole applicant
in hearing status for vhf ch. 9 as Interstate
Broadcasting Corp. was granted withdrawal
of its bid.
At Indianapolis, Crosley Broadcasting Corp.
withdrew from the vhf ch. 8 hearing, leaving
unopposed the application of WISH there.
Crosley, however, filed a new bid for ch. 13,
already sought by WIBC and WIRE. The
latter has protested'the Crosley channel change.
KDAL Duluth becomes survivor applicant
for vhf ch. 3 at Duluth as the Commission
approved dropouts from the contest by WEBC
there. WEBC sought allocation of an additional vhf channel to the area, either chs. 10
or 12, but this request was denied by the Commission last week in another order adding ch.
13 to Bemidji, Minn., and ch. 12 to Iron wood,
Mich.
In the Buffalo vhf ch. 7 contest, FCC on
Monday approved dismissal of the bids of
Buffalo Courier Express Inc. (WEBR), Copper
City Broadcasting Corp. (WKTV-TV Utica
and WKAL Rome, N.Y.) and Frontier Television Inc., which have merged in a new application under name of Great Lakes Television
Inc. [B»T, Nov. 30]. This reduces the ch. 7
fight to three, the other two being WKBW
Buffalo and Community Television Co.
Chesapeake Services Inc. dismissed its vhf
ch. 10 bid at Norfolk, leaving in contest Beachview Broadcasting Corp. there and WAVY
Portsmouth. WNOR Norfolk and WGH Newport News withdrew earlier.
Central Florida Pub. Co.'s bid for uhf ch. 18
at Orlando, Fla., was dismissed by the Commission for lack of prosecution. This leaves
unopposed the ch. 18 application of Orange
Television Enterprises.
Only two applicants remain for vhf ch. 12 at
Palm Beach., Fla., after withdrawal by Television Theatre of the Palm Beaches Inc., West
Palm Beach. Contestants are WWPG Palm
Beach and WEAT West Palm Beach.
The San Francisco-Oakland vhf ch. 2 contest was reduced to four applicants as KLX
Oakland dismissed its ch. 2 bid. Remaining in
the fight are Channel Two Inc. and KROW
Oakland and KFRC and Television California,
San Francisco.
At Albany, Ga., two applicants remain for
vhf ch. 10 as WGPC drops out. Contestants
are WALB and WlAZ.

WHFB

(TV)

Extension

WHFB (TV) Benton Harbor, Mich., has been
advised by FCC that its application for additional time to construct on uhf ch. 42 "cannot
be granted on the basis of present information;
permittee is afforded an opportunity to reply."
In an earlier report of this action, B«T incorrectly identified the call of WHFB (TV) as
WHBF-TV [B»T, Nov. 30]. WHBF-TV is
operating on vhf ch. 4 at Rock Island, 111., and
is not involved in the case. WHFB (TV) is
under permit to Palladium Pub. Co. at Benton
Harbor.
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JOHNSON

SPORTS
OR
POLITICS
has been one of the most active legislators in the
SEN. EDWIN C. IOHNSON (D-Colo.), topSenate on radio-tv affairs.
ranking Democrat on the Senate Interstate &
One of his latest bills (S 1396) is related to
Foreign Commerce Committee, may announce
both
baseball and broadcasting. It would perin April 1954 whether or not he intends to
mit the big leagues to restore rule 1 (d) which
remain active in politics.
prohibited broadcasts or telecasts of major or
Sen. lohnson last Wednesday said he will
minor league games within a radius of 50 miles
retire from either politics or baseball next
of a home park. The bill failed to pass the
year. The Senator, who is president of the
Senate
mittee. after it had cleared the commerce comminor leagues' Western Baseball League, was
in Atlanta attending a meeting of the minors.
As president of the Western Baseball League,
The veteran lawmaker, who will be 70 on
Sen. Johnson serves without pay. He has been
New Year's Day, has been in the Senate the
in the post since the league reorganized after
past 16 years. He is up for re-election next
World War II. In the past few years, he has
fall. There have been reports in Colorado that
asked to be relieved of the office but was drafted
the state's Gov. Dan Thornton, a Republican,
for
re-election.
may oppose Sen. lohnson in the 1954 election.
The Senator reportedly of late has been
This is not the first time that Sen. Johnson's
possible retirement from the political arena
telling close friends that he will have a statehas been speculated. The Senator said in 1948
ment on his plans sometime next April. He
he did not want to run for re-election but was
will be in Washington early this month.
"drafted." It is said the same result may come
Sen. lohnson, who served as chairman of the
about next fall should Sen. Johnson declare
Senate commerce group committee in the 81st
himself out of the Senate race.
and 82d Congress (lanuary 1949-Ianuary 1952),
Two

More

CPs

to

TO

Drop

Seek

QUIT

Uhf

Vhf

TWO uhf permittees last week surrendered
grants to build new tv stations in order to
become eligible for vhf assignments in their
respective areas. They are KIT-TV Yakima,
Wash., uhf ch. 23, and WIBM-TV Jackson,
Mich., ch. 48.
At Yakima, KIT-TV dropped its permit to
build the ch. 23 station in a letter and petition
sent to the FCC Thursday. The construction
permit was granted Feb. 3 to KIT Inc., of
which Carl E. Haymond (KMO-AM-TV Tacoma, Wash.) is principal owner.
According to the applicant, the station management believes that a vhf frequency would
best serve the wide rural area with its mountainous terrain.
Either ch. 2 or 3 could be assigned to Yakima
with minor inconvenience, the applicant contends in asking amendment of Sec. 606 of the
FCC rules to give the city a vhf channel.
At Jackson, WIBM-TV surrendered its permit for ch. 48 "because of economic difficulties
attending
a uhf operation"
not making it feasible to construct
at this time.
WIBM Inc., permittee of the ch. 48 facility,
announced it was surrendering its permit in
order to place itself in position to apply for the
proposed vhf ch. 10 facility in nearby Parma,
Mich. A proposal to assign ch. 10 to Parma is
presently pending before the Commission.
The Commission last week announced the
deletion of uhf ch. 28 WCTV (TV) at Flint,
Mich. Trans-American Tv Corp., permittee, considered the venture economically unsound and
cited lack of network affiliation.
KSTM-TV
FOR

E. ST.

BIDS

ANEW

LOUIS

PROMPTLY after FCC's refusal to consider
its application for vhf ch. 11 at East St. Louis,
111., KSTM-TV St. Louis, new permittee operating on uhf ch. 36, petitioned the Commission
last Monday to reconsider the action and contended the proposal is entitled to hearing
[B«T, Nov. 30].
FCC advised KSTM-TV that the ch. 11 application "was not acceptable for filing" since
the station already was on the air and the tv
rules do not allow existing stations to seek

new channels in the same market.
Meanwhile, KSTM-TV announced that a
10% interest in the station has been purchased
by the East St. Louis Journal for about $75,000.
The station told the Commission this indicates
the sincerity of its ch. 1 1 bid which seeks to
provide a first local station for the Illinois city
adjoining St. Louis.
FCC last week designated for hearing the
ch. 11 contestants at St. Louis, to commence
in Washington Dec. 31. Applicants are St.
Louis Telecast Inc., St. Louis Amusement Co.,
CBS' KMOX and 220 Television Inc. KSTMTV's counsel, Franklin C. Salisbury, reported
the ch. 11 hearing order allows for the inclusion of KSTM-TV's application should the
commission rule favorably on the reconsideration request.
KSTM-TV's petition argued that if subsection 2(c) of footnote 10 of Sec. 1.371 of FCC's
rules prevents filing of the ch. 11 bid, the rule
is improper since it was adopted without advance notice and without opportunity for comment by those who might be affected. The station contended the Communications Act requires that its application be afforded a hearing on its merits.

PROPOSE

CH.

13

GRANT
TO
WDAE
INITIAL decision proposing to grant WDAE
Tampa, Fla., vhf ch. 13 there was issued last
week by FCC Hearing Examiner Basil P.
Cooper.
Proposing to deny the competitive applications of Orange Television Broadcasting Co.
and Tampa Television Co., the initial decision
concluded that preference must be given to
WDAE on the basis of superiority in experience, local ownership, better staff, adequate studios and offices, and integration of
ownership and management.
Principals in. WDAE include David E. Smiley
Sr. (88.58%), editor and publisher of the Tampa
Daily Times; Vice President-Secretary Joseph
F.
Smiley
(3.14%), and Treasurer David E.
Smiley
Jr. (3.14%).
Principals in Tampa Television Co. include
President Doyle E. Carlton (15%), Tampa attorney; Vice President-General Manager W.
Walter Tison (20%), owner of WALT Tampa, and
Secretary-Treasurer David Elmer Ward, Tampa
attorney.
Principals in Orange Television Broadcasting
Co. include President David A. Falk (45%), Vice
President James A. Warren (5%), Treasurer
Jack D. Peters (5%), Secretary Cody Fowler
(8%) and Frank E. Mandel (30%).
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Storer is considering reinstatement petition in wake of dismissal
its ch. 10 bid in Miami.
CBS is undecided on future course.
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ALTHOUGH there were reports that FCC
may be asked to reconsider in whole or part
its new multiple ownership rules, the Commission by last Thursday had received no comments, pro and con, concerning its order which
limits multiple tv station holdings under common ownership to five and am and fm to seven
each [B«T, Nov. 30].
FCC spokesmen noted parties have 30 days
to file, hence they do not expect reaction this
soon.
Storer Broadcasting Co., already operator
of five tv stations, indicated through counsel
it is considering whether to petition the Commission to reinstate its application for vhf ch.
10 at Miami, where it owns WGBS.
FCC by separate order, issued concurrently
with the new multiple ownership rules, dismissed the Storer Miami bid even though the
firm offered to dispose of one of its other existing tv stations should it receive a grant at
Miami.
CBS officials also had not come to a decision on what course to follow. F( ( issued
an order to CBS to show cause why its am
station interests should not be reduced from
nine to seven. CBS owns six am stations outright and has minor holdings in three others.
Similarly, FCC ordered J. Elroy McCaw
to
cause
he toshould
reduce his
am show
interests
fromwhyeight
seven.notAdditionally,
he and associates have bought WINS New
York from Crosley Broadcasting Corp., subject to FCC consent.
Considered for Years

I

A3C
pU MOA/r

SELECTEP

.
\\
\\
'

CBS
SHONN&

jj
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FCC's multiple ownership proposal had
been under consideration for more than five
years. The final version in some respects is
more strict than earlier proposals since the
new rule, to become final 30 days from Dec. 3,
date published in the Federal Register, states a
minority non-controlling interest shall be
counted equal to full controlling interest for
the sake of the multiple station count. Because
the degree of influence of the minor stockholder cannot be accurately determined, FCC
chose the strict interpretation.
The new rules' limitations apply not only to
stockholders, but also to directors and officers.
FCC left the door open on tv limitation, however, with respect to uhf.
A "grandfather clause" is contained in the
new rule which allows a pending tv applicant
such as CBS, which has full ownership of three
tv stations and minority holdings in two others,
to continue in hearing on its bids for additional stations if it asks waiver. But should
a grant be made for a sixth station, one of
the existing holdings must be dropped. This
waiver clause, however, does not apply to an
interest such as Storer which already has five
full tv ownerships, hence dismissal of the
Storer ch. 10 bid at Miami.
CBS owns WCBS-TV New York, WBBMTV Chicago and KNXT (TV) Los Angeles
and, as in am, holds minority interests in
WTOP-TV Washington and WCCO-TV Minneapolis. Pending television applications under
the grandfather waiver clause include CBSowned KMOX St. Louis for vhf ch. 11; CBS'
WEEI Boston for vhf ch. 5, and KQV Pittsburgh (owned 45% by CBS), which seeks
Irwin vhf ch. 4 at White Oak Borough, Pa.
ABC and NBC both already hold their full
complements of five tv stations each.

of

DuMont owns WABD (TV) New York,
WTTG (TV) Washington and WDTV (TV)
Pittsburgh but cannot acquire two more because FCC ruled it is "controlled" by Paramount Pictures Corp., minority stockholder in
DuMont and operator of KTLA (TV) Los
Angeles. However,' either DuMont or Paramount Pictures could acquire one additional
station, it is believed.
Another entity which already has its limit
of five tv stations is Empire Coil Co. The firm
owns vhf ch. 9 WXEL (TV) Cleveland and
uhf outlets KPTV (TV) Portland, Ore., KCTY
(TV) Kansas City; KDEN (TV) Denver and
WNES (TV) Indianapolis. WXEL was in30 issue. correctly identified as a uhf outlet in B*T's Nov.
FCC's order dismissing Storer's Miami ch.
10 application, text of which was released
last week, pointed out that earlier the Commission had advised Storer it could not own
four tv stations and prosecute applications for
two additional stations. This was before Storer
bought WBRC-TV Birmingham and had pending bids for ch. 10 at Miami and also for vhf
ch. 9 at Wheeling-Steubenville.
Storer subsequently dismissed both its
Miami and Wheeling bids, with ch. 9 being
granted to WSTV Steubenville. After acquiring WBRC-TV, Storer re-filed for ch. 10 at
Miami. It was the latter bid that FCC now
has dismissed.
FCC's dismissal order explained that "Storer's proposal to accept a grant of its application on condition that it dispose of one of its
five television stations merely repeats one of
the proposals it urged when it held four stations and had two applications pending before
us. That proposal was rejected before and
we are of the view that it is untenable now.
"For, acceptance of this proposal would
permit the owner of five television stations to
file an unlimited number of applications on the
grounds that each time we granted an application we could attach the proposed condition.
This could go on ad infinitum, disrupt entirely
our processing procedures, be manifestly unfair to competing applicants, delay a first or
additional television service in a number of
communities and encourage trafficking in licenses. It is clear to us that to permit such
a situation to exist would not be in the public
[For full text of multiple ownership decision,
see For The Record, page 122.]
interest."
Gannett

Sells WGUY

Bangor

To Carpenter For $45,000
SALE of WGUY Bangor, Me., by Guy Gannett
Broadcasting Services (WGAN Portland) to
Murray Carpenter for $45,000 was approved by
FCC late last week.
Sale of WGUY was in consideration of an
agreement whereby Mr. Carpenter dismissed his
competitive bid for vhf ch. 13 at Portland, thus
clearing the way for the grant of that facility
to WGAN. Mr. Carpenter subsequently filed
for vhf ch. 2 in Bangor, his home town. This
bid is opposed by a new application tendered
a23,fortnight
16, 9]. ago by WLBZ Bangor [B«T, Nov.
Mr. Carpenter is former officer and stockBangor. holder, WPOR Portland and WABI-AM-TV
Broadcasting

Telecasting

WE'VE

HIT

THE

TOP!

With a TV Antenna 1000' Above Average Terrain.
Actual height 925'. That's as high as any in Michigan.
Far higher than any commercial station in any
Michigan market except Detroit.
We're Installing a 50,000 Watt RCA

Transmitter.

The 10,000 watt component is already installed and operating —
delivering 100,000 watts, e.r.p., video and 50,000 watts,
e.r.p., audio. That's more power output than any other station
in the area delivers or plans to deliver in the near future.
But, full power of 316,000 watts, e.r.p., video and 158,000
watts, e.r.p., audio is scheduled for February 1, 1954.
A.T.&T. Relay Service Comes to Grand Rapids January 1. 1954.
Schedule your advertising on WOOD-TV, Grand Rapids'
only television station. The Western Michigan station with top
technical equipment, top local and network programming
and the top market to go with them.
*Primary service, too, to Western Michigan's most populated area
including Muskegon, Lansing, Battle Creek and Kalamazoo.

WOOD
-TV
GRAND
RAPIDS, MICHIGAN
Grandwood Broadcasting Company.
Reaches

Broadcasting

Telecasting

more

people who

have more

and buy more
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STATIONS

WGAR,
SALES

KXLY-AM-TV
TOTAL

$3.7

SOLD;
MILLION

Cleveland's WGAR
goes to Peoples Broadcasting for $1,750,000;
Harris, Eisenstein and Jones buy Spokane radio and tv outlets for
$2 million.

Doug Arthur's pleasantly
persuasive voice reaches
more Philadelphia homes
than that of any other radio
personality. His famous
"Danceland" is the greatest continued local success
ever achieved by an independent radio station.
"King Arthur" and his
Round Table has reigned
supreme in the Quaker
City for fourteen years,
spinning favorite hit tunes
— new and old — to dance
to, work to, dream to. His
scintillating platter patter
has a universal appeal that
captures the hearts of listeners ofall ages, occupations, incomes.
Doug delivers his commercials with captivating
enthusiasm. He makes them
SELL, and that is why his
sponsors "LOVE that man!"
Some of them have been
with him since he started
fourteen years ago.
WIBG GIVES YOU THE
MOST LISTENERS FOR
YOUR DOLLAR

oooo
1425 Walnut Street, Phila. 2, Pa.
10,000 WATTS
PHILADELPHIA'S MOST
POWERFUL INDEPENDENT
Represented by:
RADIO REPRESENTATIVES, Inc.
GRAND CENTRAL BUILDING
NEW YORK, NEW YORK
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KPIX (TV)-Westinghouse

SALE of two station properties — WGAR Cleveland and KXLY-AM-TV Spokane, Wash.— last
week involved transfer of funds in excess of
$3.7 million.
The WGAR transfer, involving $1,750,000,
is still in the final stages and subject to approval
by the boards of WGAR Broadcasting Co. and
the purchaser, Peoples Broadcasting Co. It represents one of the highest sale prices in recent
years for a radio property. Filing of the
application is expected within 10 days. The
sale is subject to FCC approval.
The KXLY-AM-TV transfer by the Ed
Craney-Bing Crosby organization involves a
total of $2,023,000,
of which $1,723,000
is capital stock, $150000 unpaid obligations and $150,000
material ordered.
Purchasers of
KXLY-AM-TV are
Northern Pacific Radio Corp. and Northern Pacific Television Corp., both
Washington corporations wholly owned
by Messrs. Joseph
Mr. Jones
Harris, Norman
Eisenstein and Richard E. Jones, former
Detroiter and resident of Spokane since early
June as well as ex-Storer Broadcasting Co. vice
president and recently director of DuMont o&o
stations in New York, Washington and Pittsburgh. Mr. Harris and Mr. Eisenstein are New
York businessmen.
Mr. Craney is chief stockholder and president of Symons Broadcasting Co., operating
KXLY, and in turn the Symons corporation
owns 50% of KXLY-TV with Mr. Crosby owning roughly 47%.
Both the WGAR and KXLY-AM-TV trans-

Mr. Crosby

Mr. Craney

actions were handled by Blackburn-Hamilton
Co., station brokers.
While these two transfers were being negotiated, a third transaction was believed near
completion — sale of KPIX (TV) San Francisco
by Wesley Dumm to Westinghouse Radio Stations Inc. for a figure that would put a value of
more than $5 million on the property [Closed
Circuit, Nov. 16].
Mr. Dumm was in New York and Washington completing details of the proposed sale.
The Dumm-owned KSFO San Francisco is not
involved.
In the $1,750,000 gross WGAR transfer
roughly $750,000 in quick assets will be taken

negotiations continue.
over by the purchaser, making the net purchase
cost about $1 million in cash. Herbert E.
Evans, president of Peoples Broadcasting Co.
and vice president of the parent Farm Bureau
Insurance Co., represented the purchaser.
James Lawrence Fly was Peoples counsel.
John F. Patt, president of the Goodwill Stations (WJR Detroit and WGAR), acted on behalf of WGAR Broadcasting Co. with R.
Russell Eagen, of Kirkland, Fleming, Green,
Martin & Ellis, as counsel.
Ownership of WGAR is held as follows:
52Vi% in the estate of G. A. Richards, of
which his widow, Mrs. Francis S. Parker, is
executrix; 35% by Mr. Patt and his family;
\2Vz% by station executives with Carl George,
general manager,
having over 5% and
Elmer M. Krause,
secretary - treasurer,
about 5%. Of the
52i/2% in the Richards estate, 42Vi%
is in a trust and
10% is held by Mrs.
Parker.
The entire executive staff will be retained, Mr. Evans
told B»T. Mr. Patt
has agreed to remain
Mr. Patt
as consultant in view
of his 23 years association with the property.
He continues to serve as president and executive head of WJR, which he said "is not on the
WJR is widely held by the public, with 1,200
stockholders holding a majority and the Richards estate 49% of stock.
market."
Mr. Evans will be chief administrative officer
of WGAR in addition to other Peoples stations.
Mr. George remains as operating head and Mr

Mr. Lincoln

Mr. Evans

Krause continues as secretary-treasurer. N<
other changes in policies or personnel ar
planned, it was emphasized.
Mr. Patt told B*T sale of WGAR "accom
plishes diversification which the Richards estat
had planned." Previously, he said, KMPC Lo
Angeles had been sold to the Gene Autry-Rot
ert O. Reynolds group for about $800,000.
WGAR has long been recognized as a fort
most public service station. Mr. Evans sai
this type of operation fits into the Peoples plar
and every effort will be made to continu
the policy and maintain the station's reputatioi
WGAR operates on 1220 kc with 50 kw powe
It is a CBS outlet.
Peoples is the radio operating subsidiary
Broadcasting
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When

you buy Gates

a

remote control, you certainly do not

buy half a loaf. — The Gatesway is indeed the whole loaf
in reliable equipment for unattended operation.

DIAL SELECTOR
METER/TUNING PANEL

Gates remote control includes rack cabinets for both studio^
and transmitter, completely wired and ready to use. MofcJpT
for remote tuning are supplied with adjustable bracj^s to
fit nearly every application. The antenna

and

leajq-ih are

standard equipment — or, to the point, we don't^^Jtjelieve you
will need the help of your local hardware or^fectrical store
to complete the installation.

J$r

FREQUENCY MONITOR
EXTENSION PANEL

And no ea^fpment of this kin
complete without a nationaL^ores
and^tfeVvice organization^i^cn as
Q,effes can offer. Ther^'-'dre five
X^ates major branchej0plus a fielcjjjJ^
'

engineer
near
v$fu,
where you are,*r

no

maj$$$':

Availablerfor the as^j^g is a new
8-pageyorochure(^';ri Gates complete remote ffijt$\\ro\ systems. —
By/having^lnVs informative brochure yjafr will quickly discoy
why ^He Gatesway
PpT'E
ymSany

COMPLETE STUDIO
REMOTE CONTROL

WAY

is the C,

and

yet c^fs,
instances, actualjy" less.
/

COMPLETE TRANSMITTER CONTROL
IN UNDER-WINDOW
CABINET

GATES

POWER SUPPLIES
ARE PLUG-IN

RADIO

• Telecasting

PROVIDED

COMPANY

Manufacturing Engineers Since 1922
Washington, D. C, Warner Bldg
Los Angeles, 7501 Sunset Blvd.
New York, International Div., 13 East 40th St

Broadcasting

MOTOR TUNING,
ALL MOUNTINGS

Atlanta, 13th & Spring Sts.
Montreol, Canadian Marconi Co.
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the Murray D. Lincoln Farm Bureau insurance
organization. Other Peoples radio properties
include WTTM Trenton, N. J.; WRFD Worthington (Columbus), Ohio, and WMMN Fairmont, W. Va.
Mr. Evans said Peoples is headed for still
further expansion in the broadcast field. The
parent firm is the second largest mutual organization writing automobile insurance in the country and the fifth largest writer of such insurance.
Mr. Lincoln, a nationally known political
and civic leader and president of CARE, has
other charitable, philanthropic and international interests, and is highly regarded as a public
speaker.
The KXLY-AM-TV deal was closed last
Monday. The station will remain in the Craneyoperated XL station group but Mr. Craney will
return to his home in Butte, Mont., where he
operates KXLF-AM-TV. The sale originally
was premised on Bing Crosby's need for capital
to pay inheritance taxes on the estate of Mrs.
Crosby though this situation had been resolved.
KXLY-TV went on the air last Feb. 22 with its
transmitter located atop Mt. Spokane. It went
into the black in May, operated at a loss through
the summer and returned to the black again in
November.
Mr. Harris, like Mr. Eisenstein, a 45% owner
of the purchasing group, was formerly head of
Motion Pictures for Television Inc. and still has
a financial interest. He operates Harris Assoc.,
large insurance brokerage firm. Mr. Eisenstein
is a real estate investor and has interests in a
chemical plant and dress manufacturing house.
Mr. Jones said his move to Spokane was
based on the rapid growth of the Pacific Northwest. He indicated there would be no change

TOTAL

$40,000 loss is 550-ft. tower of WBCK-TV Battle Creek, Mich., after a private
plane owned by former Michigan Gov. Kim Sigler crashed into a guy wire.
WBCK-TV Battle Creek, Mich., which was
in policy other than to extend tv operating
to go on the air after Jan. 1 on uhf ch. 58.
hours into the morning periods. With opening
The plane, owned by Mr. Sigler, struck the
of live telecasting, he said, many more CBS prowire at the 440-ft. elevation, sheared a wing,
grams will be available to the station. KXLY
struck the tower and caromed to the ground,
was started in 1922 by Mr. Craney and the late
according to CAA afficials, Gene Cahill, staTom Symons. All of the XL stations will contion program manager, told B»T. He said
tinue to be available individually or as a group
flying conditions were "extremely hazardous,"
under a single contract. Mr. lones will be in
with low ceiling and a drizzling rain.
charge of sales for the entire XL group.
The Blaw-Knox tower, its pylon antenna
KXLY operates on 920 kc with 5 kw power.
installed Nov. 20, was a total loss of $40,000,
KXLY-TV has 47.9 kw on ch. 4. Stations are
with $4,000 damage to the transmitter buildCBS affiliates. KXLY-TV also has DuMont.
ing, Mr. Cahill said.
Eye witnesses said all lights on the tower
were functioning properly before the crash,
Four Die as Plane
according to Mr. Cahill. The transmitter is
near Augusta, nine miles from Battle Creek.
Hits WBCK-TV
Tower
Mr.
Cahill estimated operation of WBCK-TV
FOUR persons, including former Michigan
will be delayed until next summer.
Gov. Kim Sigler, were killed last week when
their private Beechcraft plane crashed after
striking a guy wire of the 540-ft. tower of
Kearl, Wright Promoted
In KGMB
Radio-Tv Split
SPLIT in radio and television operations of
KGMB-AM-TV Honolulu and appointment of
separate managers for each operation was announced last Monday before dedication ceremonies on that date for the Hawaiian Broadcasting System's new radio-tv center and increase of KGMB-TV's video power to 104 kw.
C. Richard Evans, vice president and general manager of KGMB-AM-TV, said Wayne
Kearl, formerly assistant general manager of
HBS, has been named manager of KGMB-TV,
and Melvin B. Wright, former merchandising
director, will be manager of KGMB. At the
same time, he said, K. C. Wong, HBS assistant
treasurer, also has become office manager.

(ad)
. . . and man's
look at the best
big dog

friend!
carrying
it!

When sponsors want the most for that shrinking
advertising buck, WBNS Radio comes to the rescue
. . . with low cost per listener . , . and with more listeners than any other station in Central Ohio! And
WBNS is top dog with loyal listeners because it has
top programming. Latest Pulse Ratings show ALL
20 top-rated programs heard in Central Ohio are
heard on WBNS!

CBS for CENTRAL OHIO
radio
COLUMBUS, OHIO

VENARD

LEAVES

TAYLOR

FIRM

LLOYD GEORGE VENARD, president and
a director of the O. L. Taylor Co., announced
last week he had resigned from the station
representation firm, effective Jan. 2 or earlier
if a successor can be
selected before that
time.
He notified the
Taylor - represented
stations. ja£ his decisioshortly
n.
after
submitting his resignation to O. L.
Taylor and Paul H.
Raymer Co., which
has acquired
all assets of the Taylor
Mr. Venard

organization from
Mr. Taylor and is

operating
pany as a separate entity apart
from the
the comRaymer Co. [B»T, Nov. 23].
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audiotape
lUOt MAR

on

new

available

\OVi"

SOLID, ONE-PIECE
STANDARD

now

CONSTRUCTION

N.A.B.

HUB

DIAMETER

reel

Here's a new 2500-foot reel with a number of improved
design features that will appeal to many tape recordists.
Audiotape can now be supplied on this light-weight
Fiberglas reel at no increase in price. For a trial order,
get in touch with your nearest Audio distributor. If he

25%

LIGHTER
HAS

THAN

ALUMINUM

SMOOTHER

FLANGE

REEL
EDGES

doesn't have the new reels in stock, have him contact
our New York, Chicago or Hollywood office and we'll
see that your requirements are promptly filled.
This is another example of how Audiotape gives you

WILL

NOT

BEND

extra value at no extra cost. Its performance speaks for
itself. Output, frequency response, noise level and

RESISTS

WARPING

AND

PRACTICALLY

DISTORTION

INDESTRUCTIBLE

AUDIO
DEVICES,
Inc.
444 MADISON AVE., NEW YORK 22, N.Y.
Offices in Hollywood — Chicago

distortion are correctly proportioned for the most satisfactory end result— with no compromise on quality anywhere along the line.

audladixcx
aucUofUm
audiopoints

Export Dept., 13 East 40lh St., New York 16, N.Y., Cables "ARLAB"
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STATIONS

When
Tell

It proves
have

Customers
Dealers

...

your messages

SECOND

TV

OUTLET

FIVE new tv stations were to begin regular
programming last week as WSIX-TV Nashville,
Tenn., second outlet for that city, and WWORTV Worcester, Mass., first home station there,
started operation Nov. 30 and Dec. 4, respectively. Slated to go on the air yesterday (Sunday) were:
WJDM (TV) Panama City, Fla., vhf ch. 7
(CBS, beryABC),
reprsented by George P. HollingCo.
KMID (TV) Midland, Tex., vhf ch. 2 (NBC),
represented by O. L. Taylor Co.
WTOV-TV Norfolk Va., uhf ch. 27 (ABC, DuMont), represented by Forjoe Tv.
WSIX-TV (ch. 8), represented by George
P. Hollingbery Co., will reach into mid-Tennessee and southwestern Kentucky, says the
CBS-TV affiliate, which ran a special dedicatory section Nov. 29 in the Nashville Tennessean, publicizing its tv operation.
WWOR-TV (ch. 14) will be affiliated with
ABC and DuMont, and represented by Paul H.
Raymer Co.
KMID, using RCA equipment, has announced

the ring of authority!

GET

RESULTS

ON

WGAR

Sales results obtained through
use of WGAR are reflected in
the number of years both local
and national advertisers have
been with Cleveland's Friendly
Station!
221 advertisers 3-5 years
94 advertisers 6-10 years
1 7 advertisers .... 1 1- 1 5 years
16 advertisers, .over 16 years!
WGAR'S

PLEDGE

Based on 2 3 years' experience,
"WGAR secures from its staff
and its clients, careful preparation and delivery of advertising
messages to maintain high
standards and good taste."
Listeners quote WGAR

because

they've learned to respect its voice
of authority. We invite you to share
the impact of this voice for your
sales messages.
In Northern Ohio

WGAR
THE SPOT FOR SPOT RADIO
C I eve! and
50,000 watts
cm
V«n»y
Eastern Office:
JU
665 FiTth Ave . N at
Y C.
Represented by The Henry I. Christa! Co.
In Canada by Radio Time Sales, Ltd., Toronto
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IN

NASHVILLE

Augusta, Ga. (ch. 6), announced its local and
national advertising rate is $200 per hour.
Stations due on the air in the next 30 days are:
ARKANSAS
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Dec. 15.
CALIFORNIA
KBID (TV) Fresno, uhf ch. 53, represented by
Meeker Tv Inc., Dec. 15.
KTVU (TV) Stockton, uhf ch. 36, represented
by George P. Hollingbery Co., Dec. 15.
COLORADO
KOA-TV Denver, vhf ch. 4 (NBC), represented
by Edward Petry & Co., Dec. 25.
CONNECTICUT
WNLC-TV New London, uhf ch. 26, represented
by Headley-Reed Tv,
December '53.
FLORIDA
WINK (TV) Fort Myers, vhf ch. 11, represented
byWJHP-TV
Weed Tv, Jacksonville,
December '53.uhf ch. 36, represented
byWJDM
Perry Assoc.,
DecemberCity,
'53. vhf ch. 7 (CBS,
(TV) Panama
ABC), represented by George P. Hollingbery
Co., Dec. 6.
WEAR-TV Pensacola, vhf ch. 3 (CBS), represented by George P. IDAHO
Hollingbery Co., Dec. 15.
KID-TV Idaho Falls, vhf ch. 3 (CBS, NBC),
represented by Gill-Perna,
INDIANADec. 10.
WRAY-TV Princeton, uhf ch. 52, represented by
Walker Representation
Co., Dec. 15.
KANSAS

WGAR commands the respect of
a large listening audience because
of authoritative news reporting,
outstanding shows and special
events, both local and CBS. This
buying audience is yours — to ring
up results in cash registers!
ADVERTISERS

BEGINS

LOOKING over congratulatory telegrams at
the Nov. 29 dedicatory program of WSIXTV Nashville, Tenn., are (I to r) Hardin
Conn, WSIX' first announcer in 1927 and
now counsel for Tennessee Business Men's
Assn.; Louis R. Draughon, president-general
manager, and Rep. J. Percy Priest (D-Tenn.).
its rate card of $200 an hour, Class A time,
Sid Grayson, general manager, reported.
Scheduled to go on the air Dec. 13, WEAUTV Eau Claire, Wis. (ch. 13), was to begin test
patterns yesterday (Sunday). It will be affiliated with NBC, ABC, and DuMont, Richard
Kepler, manager, said.
KWTV (TV) Oklahoma City (ch. 9) expects
to be on the air Dec. 15, Edgar T. Bell, general
manager, announced. The CBS-TV affiliate now
is having final pieces of its equipment installed.
Test pattern transmission is due tomorrow
(Tuesday ) .
Slated to start test patterns today (Monday),
WRTV (TV) Asbury Park, N. J. (ch. 58), has
sent out reception report cards to dealers and
servicemen soliciting their cooperation in reporting on WRTV signal clarity. Regular programming date has been set for early lanuary.
WINT (TV) Waterloo, Ind. (ch. 52), reports its equipment delivery schedule will enable itto be on the air March 1. Total population in its Grade A and B is more than % of a
million, R. Morris Pierce, announced.
Reports of good reception 100 miles away
have been received by WITV (TV) Fort Lauderdale, Fla. (ch. 17), Wallace E. Stone, commercial manager, said. The station commenced
operation Thanksgiving Day.
Another
Thanksgiving
starter, WJBF-TV

KOAM-TV Pittsburg, vhf ch. 7 (NBC, CBS,
DuMont),
represented by The Katz Agency,
Dec.
13.
LOUISIANA
KSLA (TV) Shreveport, vhf ch. 12 (NBC, CBS),
represented by Paul H. Raymer, Dec. 15.
MAINE
WCSH-TV Portland, vhf ch. 6 (NBC), represented by Weed Tv Inc., Dec. 20.
MARYLAND
WBOC-TV Salisbury, uhf ch. 16, Dec. 25.
MASSACHUSETTS
WMGT (TV) North Adams, uhf ch. 74, represented by Walker Representation Co., Dec. 25.
MICHIGAN
WIBM-TV Jackson, uhf ch. 48, represented by
Forjoe Tv, Dec. 8.
WWTV (TV) Cadillac, vhf ch. 13 (CBS, ABC,
DuMont), represented by Weed Tv Inc., Dec. 13
(granted STA Sept. 29).
MISSISSIPPI
WJDT (TV) Jackson, vhf ch. 3 (NBC), represented by George P. Hollingbery Co., Dec. 15
(granted STA Oct. 19).
MISSOURI
KOMU-TV Columbia, vhf ch. 8 (ABC, CBS,
Dec.
15. NBC), represented by H-R Tv Inc.,
DuMont,
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
represented
STA Oct. 29).by Meeker Tv Inc., Dec. 10 (granted
NEW JERSEY
WRTV
(TV)
Asbury
'54 (tests due Dec. 7). Park, uhf ch. 58, January
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Dec. 15.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuDec. 20. Mont), represented by John E. Pearson Tv Inc.,
OHIO
WSTV-TV Steubenville, vhf ch. 9 (CBS), repby Avery-Knodel Inc., Dec. 10 (granted
STA Sept.resented16).
OKLAHOMA
KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc., Dec. 15
(granted STA Nov. 13).
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Dec. 15.
OREGON
STA
4). Salem, uhf ch. 24, Dec. 15 (granted
KPICAug.(TV)
PENNSYLVANIA
WCMB-TV Harrisburg, uhf ch. 27, represented
by Donald Cooke Inc., Dec. 15.
WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery
TEXASCo., December '53.
KMID (TV) Midland, vhf ch. 2 (NBC), represented by O. L. Taylor Co., Dec. 6.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by Paul H. Raymer, Dec. 15.
VIRGINIA
WTOV-TV Norfolk, uhf ch. 27 (ABC, DuMont),
represented
by
Forjoe
Tv Inc., Dec. 6 (granted
STA Oct. 16).
WASHINGTON
KOMO-TV Seattle, vhf ch. 4 (NBC), represented by George P. Hollingbery Co., Dec. 11
(granted STA Nov. 13).
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13 (NBC, ABC,
Telecasting
Broadcasting

FLINT,
MICHIGAN
TV
WTAC-

With

Top

"Agri-industrial"

Coverage!

Now, there IS something new in the sales sun! A new
^^B^» and potent network television station, serving a virgin
W
and untapped television market . . . the rich and dynamic
' "Agri-industrial" market of Flint, third largest city in Michigan and America's pioneer Auto City! At last, picture-perfect
television is available to the more than half-a-million persons
populating this unique Agricultural and Industrial area . . .
535,100 customers for your products with an annual buying
income in excess of $863,000,000!

6
^^B^F
W

match WTAC-TV's "Agri-industrial" coverage area composition! Nowhere else will you find a more direct & less
costly method of meeting this market than via the salesmaking "Picture-Window" programming of WTAC-TV . . .
Flint's FIRST and only television station ... on the air — and in
the market— NOW!

■F
Affiliated with the American Broadcasting Company,
BF and featuring selected programs from the other major
■T networks, WTAC-TV's "Picture Window" programming
f combines the best of the national shows with tops in live
local studio productions. WTAC-TV, with top "Agri-industrial" Coverage, is building
holding a large, loyal and
lucrative buying audience forand
your product sales story.
Your
sales guarantee for profit satisfaction!

Trendle-Campbell Broadcasting Corporation
Represented by Paul H. Raymer Company

LUBBOCK,

1 EXAS
DuMont), represented by George P. Holhngbery
Co., Dec. 13.
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.
WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), Dec. 25.
ALASKA
KTVA (TV) Anchorage, vhf ch. 11 (NBC, DuDec. 15. Mont), represented by Hugh Feltis & Assoc.,

V

Des

Moines

Name

New

Stations
Personnel

TWO

Des Moines radio stations have new managers as a result of changes brought about by
the purchase of one station and the deaths of
two
other.principals in the
Vice president and
general
manager
of
KIOA Des
Moines,
which was purchased
from Independent
Broadcasting Co. for
$150,000 by Town
& Farm Co. Inc.
[B«T, Oct. 5], is Rex

Doty Heads WSBA-AM-TV
APPOINTMENT of Clarence L. Doty, formerly with Edward Petry & Co., New York,
iWQKZ S T8 1 KK*- ADMI R AL* S G OTT PAPER CO?
LNY* CHESTER PI EL

representastation
tives, as vice president and general

— „,ni,B-—

}LM KERCURY*Dim

0*GABNATTON*LUC

manager York,
of WSBAAM-TV
Pa„
was announced last

PRUDEWTIA:

week by Louis J. Appell Jr., president of

KIT01
ELECTRIC COMFATO

[NC-i'WHITE SWAN

Susquehanna Broadcasting Co., licensee.
Mr. Doty assumed
his new post last
Tuesday.

YLV :JJIAwCHRYSLSR C OR

w GR EYHOUNDsTONI*
i OYAL- CROW

COLA*
*PHIL

m V JB. ARB THERE-K-RSD BOTTOMS-:
tfifS AbD ALLEN*!
<THS RU GGLES* TSB
3 ' BISHOf Si ■

«?•■•
DUMONT

PARAMOUNT

EFFECTIVE POWER
35,000 Watts Visual
17,500 Watts Aural

W. D. "Dub" Rogers, President
Mike Shapiro, Asst. Mgr.,
Director of Sales

LUBBOCK,
Page 70
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Mr. Doty

WAVE-AM-TV
With

NBC

Sign

Spot

Pact

Lathenline, [At
DeadNov. 30].
His
Mr. Baldwin

appointmentnounced
wasby Don
anSearle, President of
Town & Farm, which also operates KMMJ
Grand Island, Neb., and KXXX Colby, Kan.
The purchase was completed Nov. 23.
New station manager, vice president and
board member of KSO Des Moines is Bill
Mr. BaldBaldwin, former program director.Murphy
Jr.,
win was appointed by Kingsley H.
who took over the presidency upon the death of
his father, Kingsley H. Murphy Sr.

Sales

NBC SPOT SALES' expansion of its station
representation list moved ahead another notch
last week with signing of WAVE-AM-TV
Louisville, effective Jan. 1.
The appointment was announced jointly by
George W. Norton Jr., president, and Nathan
Lord, vice president and general manager of
WAVE Inc., and Thomas B. McFadden, director of NBC Spot Sales.
The sales representation arm of NBC also
was reported in negotiations with some other
stations, but their identities were not disclosed.
Nor was any formal comment forthcoming
from independent station representatives, who
through their Station Representatives Assn.
traditionally have opposed network activities
in the sale of spot radio-tv time for non-network-owned stations.
WAVE, an NBC affiliate for 20 years,
operates on 970 kc with 5 kw. WAVE-TV
(ch. 3), which celebrated its fifth anniversary
Nov. 24, is a primary affiliate of NBC-TV and
also carries ABC-TV and DuMont programs.
Addition of WAVE-AM-TV counter-balances NBC Spot sales' forthcoming loss of
Westinghouse Radio Stations' WPTZ (TV)
Philadelphia and WBZ-TV Boston, which have
signed with Free & Peters — the organization
currently representing the WAVE stations — effective Feb. 1.
KMID (TV) Names Grayson
SID GRAYSON, commercial manager of
KWFT-TV Wichita Falls since the station went
on the air last
March, has been
appointed general
manager of KMID
(TV) Midland, Tex.,
and already assumed
his duties. The stations was slated to
go on the air Dec. 6.
Mr. Grayson was
commercial manager
at both KFDX and
KTRN, both in
Wichita Falls, before
joining KWFT-TV.
Mr. Grayson

mm
Mr. Searle

Mr. Lathen

A number of changes were announced at
KSO, arising not only from the death of Mr.
Herbert F. Holm, stabut also that of younger
Murphy, comptroller.
Mr. Murphy
The
tion
to assume
Moines
Des
to
has moved his family
active operation of the station.
Gene Shumate, former KSO sports director,
has been promoted to commercial manager,
and named as a vice president and board member.
Ove H. Strandskov of Des Moines has been
named to succeed the late Mr. Holm as comptroller, and Floyd E. Bartlett, chief engineer
since 1944, adds the duties of treasurer.
WDIA

Plans

50

Kw

Power

PLANS are for a new, more powerful WDIA
Memphis by next spring. WDIA has set March
1 as its target date to begin operating with 50
kw on 1070 kc. It now is on 730 kc with 250
w. Station plans to program 21 hours daily
from 4 a.m. to 1 a.m. New transmitter
building will be 40' x 60' of concrete block.
WDIA has on order a Continental Electronics
Type 317 50 kw transmitter with delivery expected Dec. 1. Six 230-ft. Blaw-Knox towers
will be used, offering a four tower directional
during daytime and six towers at night (5 kw
at night).
Jess

C.

Denious

Dies

JESS C. DENIOUS, 74, president of KGNO
Dodge City, Kan., died last Tuesday. Mr.
Denious also was editor and publisher of the
Dodge City Daily Globe.
Broadcasting
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Who,

That's

right,

Sylvania

is

Danny

me?

Thomas

presenting

you

.

with

.

.
the

1953

Award

for the "Outstanding
Comedy
Show
of the Year"!
Thanks, Sylvania, for honoring Danny Thomas this way
guiltv about this one. The glory actually belongs to those
two friendly networks, the BBC and Canadian Broad...we wouldn't be human if we weren't pleased and
proud. And grateful to Danny, Jean Hagen, Ben Lessy,
casting Company. Their brilliant films and superb cooperation made this award possible. If we can take credit
Sherry Jackson, Rusty Hamer, and Corky (the dog) for
giving us such a hilarious show. Orchids, too, for the many
for anything, it's simply the fact that we brought this
wonderful guys whose job it is to stay off the TV screen
important event to the country quickly and effectively.
. . . our producer, our director, and the stage crew ... for
But that's nothing special at ABC.
making this show a prize-winning series.
Thanks especially to The American Tobacco Company
Thanks, too, for your second award... for timely coverand Speidel, who sponsor the Dannv Thomas Show. They
are the real winners of awards like these.
age ot the Coronation last June. But we feel a little
ABC
AMERICAN
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BIG

NEWS

G-E's

12 KW

UHF-TV

for

television

AMPLIFIER

COMBINES

ISMITTER...
TRANSM

13

13

©

©

S
©

a

broadcasters...

WITH

REGARDLESS

OF

ANY
MAKE!

a
<

®
YOUR

1

PRESENT

KW-UHF-TV

TRANSMITTER

General
the

Electric's
sure

UHF

road

leadership

to higher

•G-E UHF TRANSMITTERS. 1 KW and 12 KW units for initial
high power telecasting equipment plus a 12 KW amplifier for
expanding existing facilities.

•l5 KW KLYSTRON TUBES. Product of General Electric progress. Provides exactly the power you need for strong field
intensity— excellent home receiver signals.

TV

puts

you

on

power!

•g-E HELICAL ANTENNAS boost radiated power up to 20-25
times and contour for ideal market coverage.
•pROVED-IN-OPERATION BY MORE THAN A DOZEN MAJOR TV
OUTLETS. Go down the list of important high power television
broadcasters throughout the country using General Electric
equipment. Measure its value to you by their success!

/

^^ot

^^^^

^^^p ^^^m

®

©

©

6

% Today... if your present transmitter
provides only minimum output, then you may not
get a strong station signal into your complete market area. That automatically cuts coverage plus

planning and development now provide broadcasters with a 12 KW amplifier that can be combined

important advertising revenue. Few, if any, broadcasters who need high power for UHF telecasting
can afford to wait much longer. Promises of future

with your present small UHF transmitter for increased field intensity— better pictures in your market receivers. General Electric alone offers this

equipment development doesn't solve their immediate problem. Only G.E. offers the right solution.

service to UHF stations already on-the-air! G.E.
alone can deliver 12 KW transmitting equipment
for new TV outlets today!

General Electric's "look into the future" in 1949

Complete

Television

Equipment

for UHF

GENERAL

and

today gives you a single answer to all UHF equiptnent requirements! Five years of UHF product

VHF

ELECTRIC

STATIONS

RADIO-TV
FILLS N.Y.
NEWS
BREACH
RADIO and television moved quickly into the
ington newspapers as part of a special one-hour
telecast each morning at 7 o'clock, and by
breach
week to provide
all-out "newspaper"
service last
to audiences
and advertisers
caught in
WABC-TV, which presented Bill Steinke with
the comics around noontime daily. Several
a shutdown of all major metropolitan New
stations put on reports of food prices in major
York dailies.
chain stores, and WABD (TV), in addition to
Untabulated thousands of dollars of "new"
money were channelled into the broadcast media
this service, inaugurated a "help wanted" segment after three news shows to enable hosby local advertisers determined to keep Christpitals, stores, utilities and the like to announce
mas merchandise moving even though deprived
their needs for help.
of whaj normally is their principal advertising
WABD WCBS WNEW WWRL (Woodside,
outlet. Some stations reported they were turning away business or juggling schedules to
L. I.) WNBC-WNBT (TV) WPIX (TV) WABCaccommodate more.
AM-TV were among the stations reporting
increased newscasts.
First results indicated that the forced switch
to radio and television was paying off in terms
NBC's WNBC was reported to have recorded
more than $12,000 and WNBT (TV) $18,000
in strike business during the first four days of
the shut down, while WOR was said to have
added more than $12,000 through Thursday.
CBS-owned WCBS radio declined to reveal

NEW! THE ONLY
COMPLETE BOOK ON

covers every phase

"Principles & Practices of
TELECASTING
OPERATIONS"
by HAROLD E. ENNES

600 PAGES
OF PRACTICAL
INFORMATION
for everyone
interested in
TELECASTING

top reference
on Telecasting

Indispensable to the .
Engineer, Production Man,
Director, Technician, and
to all Students of •
the Video-Audio Art

CONTENTS:
A Partial List of Authoritative Chapters:
Basic Telecasting Equipment; The TV Camera; The TV Control Room; Fundamentals of
TV Studio Lighting and Equipment; Network
Program Relay Systems; TV Operational and
Maintenance Practices; Technical Production
of TV Shows; Field Equipment and MicroWave Relays; Analysis of Video and Audio
Transmitting Plants; Technical Definitions
— PLUS HUNDREDS OF OTHER SUBJECTS

you'll
want today!
this book in your library. Order
your copy
600 Pages, 450 Illustrations
Hard Covers ^^95
^ Order from your electronic
parts distributor or bookstore,
or write direct to Howard W.Sams & Co., Inc.
2215 E. 46th St., Indianapolis 5, Ind.
My (check) (money order) for $
enclosed. Send the following: copy(ies)
of "Telecasting Operations" ($7.95 per copy).
Name .
Address.
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For the man

on the street . . .

of store sales and traffic. Although store officials were reluctant to discuss the subject for
publication, an informal survey by B»T on
Thursday — fifth day of the strike — indicated
that in most cases sales were holding up. It

Here, in one complete, easy-to-understand
volume is the whole fascinating story of Telecasting operations. Whether you are a Chief
Engineer, Production Director or Technical
Director; if you are now working in or planning to work in TV, or if you are simply
interested in Telecasting, this book is meant
for you. Here is practical, useful information
that makes you familiar with the equipment
and techniques used in Telecasting, tells you
everything — -answers all your questions about
TV production and transmission. If you work
or arevast
interested
you'll want
this
wealth inof Telecasting,
reliable information
—

State

660
ond

j

was emphasized however that it was "still much
too early to tell" what the full effect of the
absence of newspaper advertising and the accompanying surge in radio-tv use might be.
Department stores led the parade of advertisers turning to the broadcast media in the
wake of the shutdown, which began Saturday
afternoon (Nov. 28) with a photo-engravers
strike supported by other unions. Motion picture and legitimate theatre houses and other
sales-minded organizations were quick to join
the stores on the broadcast bandwagon.
They bought time in all sizes, from newscasts and other programs to spots and participations, though spots and participations dominated. The size of the bonanza for the stations
would depend upon the duration of the strike,
which as of Thursday was still on.
The magnitude of this role was emphasized
by WOR New York Thursday in releasing
results of a survey made for it by Pulse Inc.
on Tuesday. The survey showed that 93.9%
of the 700 families interviewed said they had
listened to or watched newscasts on radio or
tv the preceding day. Of the 700 families,
16.1% said they had heard news on radio
only, 11.1% on tv only, and 66.7% on both
radio and television.
In addition to increased frequency of newscasts, for example, several stations began giving
stock market reports. At least one station, independent WMGM, found in the brokerage
firm of Newberger-Loeb Co. a sponsor for its
daily stock quotations, a six-minute summary
running Monday through Friday, and another,
WOR, signed Bache & Co. for three five-minute
reports a day. The comic strips were made
available by WCBS-TV, which featured Charles
Collingwood reading the "funnies" from Wash-

dollar figures other than to say that "several
thousand dollars" had been added as of Monday morning, but spokesmen reported 17 new
accounts signed through Wednesday and said
all normal availabilities had been sold out and
that some network and other shows were rescheduled to make way for 40 additional
minutes of participation programming Wednesday evening and again Thursday.
Among the advertisers engaged in the swing
to radio and television were Wanamaker's department store, Macy's, Gimbel's, Peck & Peck,
Abraham & Strauss, Bloomingdale's, Hearn's,
Saks Fifth Avenue, major motion picture companies, Rogers & Hammerstein, Radio City
Music Hall, and Admiration cigars. Esso, tradi... It was NBC's news sheet CHANNEL 4
160WNBC
ON THE DIAL

WNBT
COMMUTIRS EDITION

national BROADCASTING CO. EXTRA
MON „ NOV 30, I Ml
Late

News

The

WNBC

TRUMAN
MEETS
CITY

News

BACK
GREEK

SLAPS

XMAS

Flashes

ON

Room
N. Y.,

ROYALTY
- DETAILS ON WNBC AND WNBT
TOUGH

PARKING
RULES
~ DETAILS ON WNBC AND WNBT

ENGRAVERS
NEW

IN

From

VOTE

ON

SALARY
OFFER
-DETAILS ON WNBC AND WNBT

FOR DETAILS ON THESE HEADLINE STORIES - AND ALL
THE NEWS - TUNE IN WNBC -RADIO and WNBT -TELEVISION
> TONIGHT ON WNBT11. IS- f.mCHANNEL 4 •
• TONIGHT ON WNBC - 660 •
6:00
W«ih«, will
6:41 p.m.
p.m. -- ThiNa»iEm.lulltlini
Niwt11:10 p m.wilh- Thih« Anlolnt.

MORE THAN 50 EDITIONS A DAY FROM THE WNBC NEWS ROOM
tionally radio-tv conscious, bought all available
news spots on WNBT from Monday through
Tuesday noon and then renewed for another
series of 10 programs as the strike continued.
The NBC stations in particular took advantage of the opportunity to promote their role
as news media. Max Buck, director of merchandising and promotion, had 250,000 copies
of a single-sheet "commuter's edition" printed
up daily giving headline news and listing the
stations' newscast schedules, and had them distributed in railroad and subway stations, etc.
Broadcasting
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ONLY

TRAINS
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MOVE
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for the ASSOCIATION
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NETWORKS

DUMONT'S

BERGMAN

N

CITES

COLOR

COST,

YEARS'
'SEVERAL
FOR
AUDIENCE
LIMITED
Dayton Ad Club is also told that 'mastery of uhf' is assuring
competitive television system.
CONVICTION that color television "will not
amount to much" for "several years" was
voiced by Ted Bergmann, general manager of
the DuMont Tv Network and director-designate
of the Broadcasting Division of Allen B. DuMont Labs, in a speech before the Dayton
(Ohio) Advertising Club last Thursday.
CBheek.

He also admonished advertisers to "be vigilant toward the protection of integrity, believability, absence of annoying repetition, and
unprovable claims" in advertising, and to "help
us protect your own interests" in "the medium
that moves your merchandising so effectively."

Fivst

Mastery of Uhf
Mr. Bergmann, who moves into the post of
director of broadcasting for DuMont on Jan. 1,

CLEVELAND'S
CHIEF
STATION

told the group that "mastery of the uhf" is
assuring the development of a truly competitive
television system but said that, despite "rapid
advancement" in the number of stations, the
problem of station clearance is still a major
one for all four tv networks.
Sketching the growth of tv, he said that
"advertisers are ringing television's cash register
in 1953 to the tune of one million dollars a
day against the total of zero dollars no cents
in 1946," while "viewers have invested seven
billion dollars in receivers and manufacturers
are turning sets out at the rate of nine million

5,000 WATTS— 850 K.C
BASIC ABC NETWORK
REPRESENTED
BY
H - R REPRESENTATIVES

ClfVElANP'S CUuj STATION
No.

1

R

adio

in New

Mer

Buy

Haven

•

c h an

more

di s ing
guaranteed in-store

DuMont's views on the non-immediacy of
color tv as a general service, he said, are based
a year."
on "the higher cost to all concerned as compared to black and white" and "lack of circulation." Though agencies and advertisers are
interested to the extent that they want to know
how their products and trademarks will look
in color, and how much redesigning and overhauling of merchandising techniques will be
necessary, Mr. Bergmann asserted, "we have
yet to detect any of these agencies or any of
these sponsors either ready or willing to sign
to underwrite their own color program on the
air with their own money.

food display ..than ■ any
other New Haven station.

Color Audience Lack
"The reason for this reluctance is simply the
lack of a color audience in the foreseeable

Programs

future," he continued. "The best information I
can get persuades me that ,there will be only
about 500 color sets by the end of 1953 in all

live wire local plus NBC
affiliation

- proven

WNBC

the United States, and the figure probably won't
be over 100,000 at the end of 1954."
Mr. Bergmann noted that "25 or 30" stations
are said to be ready to order equipment to
carry network color broadcasts. This, he
pointed out, can be done for about $35,000.
But, he added:
"Even to tie a local identification into a
network program or to run a color film locally
would call for an additional outlay of $75,000
to $100,000, or a sum total of $110,000 to
$135,000 to do just a modest color job.
"If a station were a little more ambitious and
wanted to originate a live program in color it
could easily sink $500,000 to $600,000 in
equipping just one studio for such a purpose.
In this connection, just let me make it clear
that the equipping of one studio for live color
would cost more than to put an entire station

radio*

on the air with black and white."
He thought that technical and manufactur-

audience.

'

•

Saturation
run of station • .day and
night • 20 spots a week
• 1-13-26 week package
• $45 — $48 — $60 per
week. ■

*,

— three steps cover — ^New
Haven's
ultra-rich
market on
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„

katz

a

"threesets
or with
four ayears'
woulding progress
be suchwithin
that color
screentime"
size
equivalent to present 21 -inch monochrome receivers could be manufactured and sold "for
somewhere in the neighborhood of $500."
For these reasons, high costs and low circulation, Mr. Bergmann maintained, "live color
television is not going to be done in cities such
as Dayton — just won't be at the command of
local advertisers in a profitable sense — for
several years to come." But although he saw
no "immediate widespread swing" to color, he
felt that "eventually color television will be
integrated with our present black-and-white
Referring to the increasing number of tv
broadcasting."
stations, Mr. Bergmann said that "as each day
passes and more stations are built, the closer
are we coming to four complete national networks." But station clearance is still a problem for the networks, he continued, pointing
out that of the 208 tv cities, 133 have one
station, 47 have two, 21 have three, and seven
have four or more. He said:
"Thus, four networks can feed simultaneous
programming in only seven cities. Three can
clear simultaneously in 28 cities, two networks
in 75 cities, and only one network in all 208
cities. Keeping this in mind and examining
the total business on all four networks, you
will find that it is equivalent to a nighttime
sell-out on three and one-third networks."
He quoted AT&T as estimating that live network service will be available to about 250 stations in approximately 140 cities at the end
of this year and that probably 100 other stations will be added during 1954.
Mr. Bergmann said experience had proven
DuMont correct in its belief that "there was
nothing wrong with uhf that high power would
Further, he said, "sponsors are interested
only cure."
in getting their messages before viewers
not
clearly, attractively and economically, not
in the means by which industry technicians do
the job," while "viewers are quite indifferent as
to how a program gets to their home screen . . .
all they ask is that it be a good program." He
continued:
"The FCC's diagram of television's future,

DTN's

Far

Reach

DuMONT Television Network claims
that its network of 205 stations can reach
"virtually every tv set in the U. S.," pointing out that its station line-up has tripled
in size in past year with the addition of
131 stations. Elmore B. Lyford, DuMont's
director of station relations, said the network has expanded to its present total
from 62 stations at the end of the
"freeze" in July 1952, to 74 at the end of
1952 and 126 last June 15. Mr. Lyford
added that DuMont also has the nation's
largest commercially-sponsored tv program in Bishop Sheen's Life Is Worth
Living, now carried on 164 stations and
expected to reach an audience of about
20 million each week when the station
line-up is completed. The program, sponsored by the Admiral Corp., is presented
on Tuesday, 8-8:30 p.m., EST.
Broadcasting
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MILWAUKEE

... is the

fastest

growing

UHF

Market

in

America

WCAN-TV spirals to new heights . . . OVER
26.7173,000 UHF SETS* and only 10 weeks
on the air. Wherever you go . . . ROOFTOPS % shout it . . . SALES prove it . . . and
SURVEYS show it.
29.6%
October 14 Dr. Ella Clark of
32.2%
Marquette University
October 22
American Research Bureau
35.4%
November 6 American Research Bureau
November 16 Dr. Ella Clark of
39.8%
Marquette University
November 30 Projected Figure
. . . with more to come. Look for 230,000 UHF

sets

on New Year's Day. Get your share of the
business on WCAN-TV— the CBS station that
brings increased sales to its advertisers.
*WCAN
TV rates are still based
on 100,000 sets
Write now for rate cards and success stories
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Milwaukee
Represented Nationally by
Alex Rosenman, 347 Madison Ave., N.Y.
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at other mercitimes
by reason of length of comal. .. ,
The threat to tv has reached a point that calls
for a full realization on the part of advertisers
that they must be just as alert as broadcasters
to the protection of television as we know it
today. . . . You [advertisers] can do more
than we in this respect because, effective and
helpful as the NARTB code is as a guide, it
still is less effective than a sharp appreciation
in the offices that prepare television commercials. .. .
Television has proven itself as the greatest
mass mover of merchandise man has yet created.
There are those who would "milk" the audience
acceptance through the violation of the spirit of
the code, in the mistaken belief that they are
selling more. Television offers to all manufacturers and retailers a great opportunity to display and sell their merchandise provided they
don't become trespassers in the nation's living
rooms as a result of unpalatable commercial

with its preponderance of uhf outlets assures
advertising men generally a chance to work in
the new medium — an opportunity that they
would not have enjoyed had television been
confined to the 500 stations that could have
been put on the vhf band.
"Already, class A time is virtually sold out
on the vhf pre-freeze stations. Had this 'soldout' condition continued to prevail, television
would have been in a fair way to have become
dominated by 10 or 12 major advertisers. But
that danger no longer exists. With 80 new
channels now available and the 2,000 stations
that they make possible, you can write your
own estimate as to the time that will be available."
He conceded that some agencies had "sniped"
at uhf, but said "that situation, too, is passing
and it's comforting to recall that it was not so
long ago that these same agencies doubted vhf s
ability to cover a market."
Some Abuses

techniques. . ."

In cautioning advertisers to take care to
avoid offense, Mr. Bergmann said:
Lately we in the industry have noted a restlessness in the area of public acceptance of television programming. This is primarily because
of a few advertisers who are abusing the privilege accorded them to put their message into
America's living room. . . .
Broadcasters — station owners and network
operators alike — are aware of this situation, as
indicated by their development and acceptance
of the NARTB code. But they have found that
in daily practice they are pretty much at the
mercy of the advertising men who handle their
sponsored programs and that many of these
advertising men are not sensitive to the public
reaction to the way they are using their time
on the air — sometimes by reason of content and

NBC, Rapp Settle Suit
OUT-OF-COURT settlement has been made
by NBC in the $1.25 million suit filed by Phil

ALBANY

•

Rapp, creator-owner of "The Bickersons," radiotv characters [B«T, Aug. 17]. Sum was not
disclosed. The suit, charging unfair competition and plagiarism, involved the Eddie Foy Jr.
sketches used last summer on NBC-TV's Saturday Night Revue, which Mr. Rapp claimed burlesqued and imitated his property. NBC, under
terms of the settlement, has agreed not to use
any material which might be interpreted as imitating Mr. Rapp's package, now being produced
on tv film. Mr. Rapp Nov. 5 filed in New York
Federal Court a two million-dollar infringement suit against CBS and Jackie Gleason, involving the latter's use of "The Honeymooners."

TROY

•

WTRI

SCHENECTADY

ABC

Western

Div.

Publicity-Promotion

Furthers
Split

Newly-announced shift in executive staffing is designed to
further separate

radio-tv func-

tions of ABC's West Coast operation. Split will be on national and local levels.
ABC Western Division, which already has
separated the radio and tv functions of the
publicity-promotion department [B*T, Feb. 9],
has further split those two departments on
network and local levels, effective this week,
according to Earl J. Hudson, ABC vice president in charge of the division.
Jon Wells Barkhurst, director of publicitypromotion for ABC Radio Western Division
and KECA Los Angeles, now becomes director
of radio publicity-promotion for the network.
Stanton Kramer, director of publicity-promotion for ABC-TV Western Division and KECATV Los Angeles, is in the same post for the tv
network.
Barkhurst Assistants
Assistants to Mr. Barkhurst are Thomas
Wright, publicity, ABC Radio Western Division
and KECA, and Virginia West, program operations department, KECA. Mr. Kramer's assistants are Gene Deporis, publicity, ABC-TV
Western Division and KECA-TV, and Dan
Baggott, Los Angeles newspaperman.
On the local level, John Asher, formerly director of advertising-promotion for Consolidated Television Sales, has joined KECA-TV as
director of publicity-promotion, with Stafford
Clark, publicity, ABC-TV Western Division
and KECA-TV, his assistant.
Nell Cleary, publicity, ABC-AM Western
Division and KECA, is now in charge of KECA
publicity. Robert Harden, promotion, ABCRadio Western Division and KECA, and Carroll McKenna, director of research, ABC-AMTV Western Division and KECA-AM-TV, now
handle KECA promotion. Annetta Kirby, office coordinator, ABC-Radio Western Division
and KECA, assumes same duties with KECA.
These four report directly to Amos Baron,
KECA manager.

TELEVISION

HIGHER

WIDER

POWER

COVERAGE

Well Worth

Waiting

You can soon get LIVE
CLEARANCE for your TV
network programs in the
nation's 27th
ket.

retail mar-

For!

Networks
To Cover

Dispatch
Bermuda

Staffs
Parleys

RADIO and television networks were staffed
to give full coverage of the Big Three meeting
that started Friday in Bermuda [B«T, Nov.
30]. Most of the network newsmen went to
the islands early last week, with the final contingent leaving Friday morning.
The radio-tv list included the following newsmen and technicians:
ABC — Martin Agronsky.
CBS Radio — Eric Sevareid, George Herman,
Lewis Shollenberger, Ted Church, Allan Jackson and Ed Morgan. CBS Television — Charles
Von Fremd, Robert Hess and William Macy.
MBS — Everett Holies and Henry Gladstone.
NBC — John Krumplebeck, Roger Butterfield,
Bob Blair, Jinx Falkenburg, Walter Godwin,
Ray Scherer, Sanford Sheldon and John Langenegger.
Voice of America — Barooyr Zorthian.
German Radio — Peter von Zahn.
Italian Radio — Gianni Granzotto.
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50,000

24-HOUR
Effective November
23, 1953
LE'
SCHEDU
(Previous Schedule: 5:30 AM to 2 AM)

National Representatives: Free & Peters, except for
TV Stations; for TV : NBC Spot Sales
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AT&T
IN

ADDS

'WORKER'

19

MAY

NOVEMBER

plans for Boston - Lewiston
Bangor link as well as additional channels between Albany and Buffalo.
ADDITION of 19 television stations in 18
tv netcities to the Bell System's nationwide
work facilities during November was announced
last week by Ralph L. Helmreich, director of
operations for the Long Lines Department of
AT&T. Network service was said to be available to a total of 230 stations in 143 cities.
Stations added during November are: KCENTV Temple, Tex., KROC-TV Rochester, Minn.,
WHEC-TV and WVET-TV Rochester, N. Y.,
KTVQ(TV) Oklahoma City, KLZ-TV Denver,
WJMR-TV New Orleans, WIS-TV Columbia,
S.C., WNOW-TV York, WCIA-TV Champaign,
111., KGTV(TV) Des Moines, WIBW-TV Topeka, WKIG-TV Ft. Wayne, KFDA-TV Amarillo, WSIX-TV Nashville, KCRI-TV Cedar
Rapids, WIRK-TV West Palm Beach, WJBFTV Augusta and WITV (TV) Ft. Lauderdale,
Fla.
Mr. Helmreich also announced that the company has applied to FCC for authority to
construct a second section of a new microwave
route from Boston to Lewiston and Bangor,
Me., and to provide additional tv channels
between Albany and Buffalo, N.Y.
Programs to Lewiston, Bangor
Construction of the Boston-Lewiston-Bangor
system will bring network programs to stations
in Lewiston and Bangor by means of one
northbound television channel.
Mr. Helmreich said that between Albany
and Buffalo, the company plans to add one
eastbound and one westbound tv channel to
the existing Albany-Buffalo radio-relay route.
Currently, two westbound channels are in operation and a third eastbound channel is under
construction. The additional westbound channel, according to Mr. Helmreich, is needed to
extend a third tv channel between New York
and Cleveland.
The company ultimately plans to have four
channels on the system, Mr. Helmreich said,
with two in each direction to become part of
a microwave route serving tv stations from
New York to Chicago and back to New York
via St. Louis and Washington.
Mr. Helmreich noted that during November
the Atlanta-Jacksonville radio-relay system also
had been placed in service. This route spans
a distance of 298 miles, with 1 1 radio-relay stations having been built along the route.
Directors

NEW DIRECTORS elected at a semi-annual
stockholders meeting of Intermountain Network Inc. Nov. 20 in Salt Lake City included
George McMillan, Sanford M. Stoddard, E. W.
Campbell, who also was named secretarytreasurer, and Wilda Jean Hatch, who was
elected vice president.
Re-elected were George C. Hatch, board
chairman; Lynn L. Meyer, president, and Jack
Paige, executive vice president.
Mr. Meyer, in his report to the board, said
gross sales for the first 10 months of 1953
are up 18% over the same period last year
and projections indicate sales by the end of
the year will be up 22%.
•
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FCC

Worker said the newspaper intends to "fight
it out" in its bid for free time to answer statements made by Sen. Joseph R. McCarthy in
the speech he made in free time answering a
free-time speech by former President Truman
[B*T, Nov. 30, 23].

-
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BEFORE

BID

THE FREE-TIME round-robin of the networks
appeared last week to be headed for the FCC
as a spokesman for the communist Daily

Eighteen cities (19 stations) are
given nationwide tv network
facilities. AT&T also announces

Intermountain

GO

TIME

KEY members officiating at the recent NBC
Stations Division's ProOperated
Owned &motion,
Merchandising, and Publicity Clinic
in New York are (I to r) Max Buck, WNBCWNBT (TV) New York; Charles R. Denny,
NBC O&O Division vice president, and H. W.
Shepard, NBC Spot Sales, promotion and
new business manager.

NBA

Telecasts

Podoloff

Says

on
Tv

DuMont,
Boosts

Gate

PRO basketball executives are "completely
convinced" that telecasting their games increases
their gate attendance, Maurice Podoloff, president of the National Basketball Assn., asserted
last week.
In a statement released through the DuMont
Tv Network, which will telecast NBA games
on a network of some 50 stations each Saturday afternoon from Dec. 12 through March
13, Mr. Podoloff said the decision to go network followed "a careful study last year of tv
influence in cities where pro basketball games
were
tinued:shown on a spot basis, locally." He con"We are televising in the cities where we
are playing, too. We know that the home tv
pictures of the game will not destroy our audiences. In fact, it's just the opposite. Whereever we have televised locally in previous years
we have had attendance go up at the same time.
"New York and Boston last year were the
two places where we had the most frequent
televising of pro basketball games. In these
cities the game attendance went up about 55%.
This gain can be traced directly to television.
We don't think there were any other major
factors. Television simply won over new fans.
It convinced skeptics that the pros played a
fast, hard and tricky game, fascinating to watch.
And so the new fans flocked in and stayed in.
We had a growing loyal audience.
"Here's another single illustration of tv's
power. The Boston Celtics had been seen
often on television, from Boston, by a wide
public in the Providence area. We had built
up a video following in Providence. So once
last year on only 10 days' notice we took the
New York Knicks and the Celtics into Providence, and we completely sold out the house.
This remarkable showing in such a short advance publicity period was due almost completely to the build-up of television cage fans."
Noting that the DuMont telecasts will carry
the games into a number of cities which have
never seen pro basketball, Mr. Podoloff said:
"That's going to whet a lot of appetites. Next
year we will book exhibition games in a number of these new cities, we anticipate, and we'll
have a lot of tv-created fans eager to see our
players at first hand. We are convinced television will give us a great future."

The Daily Worker spokesman told B»T that
the paper definitely intends to go to FCC with
its contention that it is entitled to be granted
network time in which to reply to the Wisconsin senator. He said at least one network
had
rejected
the Worker's
and definitely
a check of
all those
to which request,
it had
been sent indicated that none had acquiesced.
ABC was reported to have told the Worker
that it did not consider Sen. McCarthy's references to that newspaper to constitute an
attack on it.
The Worker was understood to be basing
its demand on a single reference in which Sen.
McCarthy contended that Mr. Truman and
the Worker agreed on the definition of "McCarthyism" . . . "word for word, comma for
comma." Sen. McCarthy's demand for time
was founded largely on the former President's
use of the term "McCarthyism."
Mr. Truman spoke Nov. 16, 11-11:30 p.m.,
on the radio and tv networks of ABC, CBS,
and NBC, and on the Mutual radio network,
while Sen. McCarthy spoke one week later at
the same hour on the same networks.

ABC and Owned
Executives Meet

Tv Stations'
in New York

TOP
executives
of ABCstations
and the
five owned
television
willcompany's
meet in
New York today (Monday) and tomorrow to
plan operational patterns for 1954.
Sessions will be conducted by Robert E.
Kintner, ABC president. Network officials expected to attend are: Robert H. O'Brien, executive vice president; Robert M. Weitman, vice
president in charge of programming and
talent; Ernest Lee Jahncke Jr., vice president
and assistant to the president, and Frank Marx,
vice president in charge of engineering and
general services.
Also expected are George T. Shupert, vice
president in charge of ABC film syndication;
Alexander Stronach Jr., vice president in charge
of the television network; Charles R. Abry,
national director of television sales; Slocum
Chapin, director of the television network, and
William M. Materne, coordinator of owned
radio and television stations.
In attendance from the ABC-owned tv stations will be the following: Frank King, manager; Elton Rule, sales manager, and Robert
Forward, program manager, of KECA-TV
Hollywood; James H. Connolly, vice president
in charge of San Francisco office; Vince Francis, manager, and William Hollenbeck, program
manager, of KGO/TV San Francisco; Sterling
VieC. Quinlan, general manager, Matthew
racker, treasurer, and James W. Beach, sales
manager, of WBKB (TV) Chicago; James G.
Riddell, president, and John Pival, manager of
WXYZ-TV Detroit; John H. Mitchell, vice
president and general manager, and Ardien B.
Rodner, program manager, of WABC-TV New
York.
• Telecasting
Broadcasting

Geological

research is an impor-

tant part of Anaconda's development
of its resources. At Butte, Montana,

Helping

to

keep

Butte

Hill

Anaconda's geologists, using the knowhow of a half-century's experience, plus
the newest in geological equipment, help
to implement the Company's "ton-forton" development procedure, whereby
for every ton of ore mined, another ton

the

"richest

hill on

earth"!

is proved to be available.
An example of the value of this geological research is the Greater Butte Project, Anaconda's development of Butte's

The construction and study of scale mine models
such as this provide valuable geological information for mine development.
low-grade copper resources. Using largescale "block-caving" mining methods,
and relying on information obtained
from precise geological mapping over
many years, Anaconda is tapping a
proved reserve of 2,600,000,000 pounds
of copper, providing the United States
with the equivalent of a whole new copper district. This operation is in addition
to the continued mining of the individual high-grade veins in other parts
of the Butte District.
Careful, scientific application of geology is an integral part of Anaconda's
mining operations, not only at Butte, but
at all of Anaconda's mines in the U. S.,
Mexico and South America. The resulting exploration and development work
is in keeping with Anaconda's companywide building and improvement program, now being brought toward completion at the Company's mines, mills
and factories. This program is dedicated
to one goal . . . more metals and better
53276A
metal products.

This transparent model
of a section of Butte Hill, permits
Anaconda's geologists to visualize
complete geological relationships in
three dimensions, and thereby facilitates
the plotting of underground workings
and the planning of future operations.

AnacondA
COPPER

Broadcasting

• Telecasting

MINING

COMPANY

The American Brass Company
Anaconda Wire & Cable Company
Andes Copper Mining Company
Chile Copper Company
Greene Cananea Copper Company
Anaconda Aluminum Company
Anaconda Sales Company
International Smelting and Refining Company
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'Kraft Theatre' in Color
NBC-TV's Kraft Television Theatre on
Dec. 16 is slated to become the first
dramatic show to be colorcast via the
RCA compatible system, it was announced
last week. This will add another "first"
to the show's list. It is credited as the
first full-hour live dramatic show, first
commercial network show, first to be
carried on the Midwest cable, and first to
present two different full-hour live dramas
weekly over two different networks. J.
Walter Thompson Co., N. Y., is the
agency handling the show for Kraft.

Court

Declines

Action

To Halt reporting
Lewis'political
Expose
BROADCASTS
and gambling conditions in St. Mary's County, Maryland, heard on the MBS Fulton Lewis jr. program, continued last week as an unsuccessful
effort was made to obtain a court order halting
the series.
Judge Richmond B. Keech of the U. S. District Court, D. C, denied a petition filed on
behalf of Abe Weiner of Lexington Park, Md.,
St. Mary's school board member, claiming the
broadcasts are an invasion of his right of
privacy and that recorded material used by
Mr. Lewis was obtained by subterfuge.
The petition was denied at approximately
6:55 p.m. Monday. Within 10 minutes Mr.
Lewis gave a complete report of the argument.
Irving R. M. Panzer argued the petition on
behalf of Mr. Weiner with Roger Robb representing Mr. Lewis.
WPTX Lexington Park, which is carrying
the series, offered time to Mr. Weiner; his
cousin, Joe Weiner, St. Mary's political figure,
and Gov. Theodore R. McKeldin of Maryland.
According to Mr. Lewis, Abe Weiner made
threats to John M. Naylor, WPTX manager,
claiming he would get advertisers to cancel
their contracts. The station management indicated last week that one contract had been
cancelled but was unable to say whether it
was the result of any coercive action.
In denying the injunction request, Judge
Keech said he felt the court had no right to
anticipate material in the broadcasts or enjoin
a libel in advance. He said the plaintiff must
resort to a suit for damages.
Mr. Panzer contended on behalf of Mr.
Weiner that the recordings are believed to have
been edited to distort true conversations and
to give a false picture of what occurred. Broadcasts of recorded excerpts, he continued, invade
the plaintiff's right of privacy. He asked an
injunction to prevent broadcast of recorded material or the substance of recordings.
KISJ (TV),

KGLO-TV

Sign For CBS-TV Affiliation
KISJ (TV) Pocatello, Idaho, and KGLO-TV
Mason City, Iowa, have signed affiliation agreements with CBS-TV, Herbert V. Akerberg,
CBS-TV vice president in charge of station
relations, announced last week.
KISJ (ch. 6), which is owned and operated
by the Tribune-Journal Publishing Co., with
Robert S. Howard as general manager, became
a primary, non-interconnected affiliate last
Wednesday. KGLO-TV (ch. 6), which is owned
and operated by Lee Radio Inc., with Herbert
R. 0hrt as general manager, will become a
primary, non-interconnected affiliate on or
about May 1, 1954.
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COMMERCIAL

Second report from London by
former Katz agencyman T. E.
Kruglak indicates agencies
have a rosier view of British
commercial tv than at first.
Some

persuaders:

half-hour

shopping shows and commercials between drama acts.
ADVERTISING agencies and advertisers are a
little happier today with the form commercial
tv will take if the Conservative Government
keeps its representatives in line
ENGLAND in the House of Commons long
enough to force through the motion
for an alternative service to BBC. Although
the original reaction of the Incorporated Society of British Advertisers and the Institute
of Incorporated Practitioners on Advertising
was lukewarm, individual members now see the
commercial aspects as a little closer to the
American system.
The Government already has indicated that
shopping programs up to a half-hour in duration will be permitted, all-commercial in nature; and that the commercial preceding and
following programs may be modified where
a drama is presented in several acts. In this
event, it may be possible to carry a commercial
between acts.
To an American observer, the difference
between this and the middle commercial the
critics have been railing against as an "American depravity" is purely a question of definition.
As could be expected, the rush for licenses
to operate stations has abated in favor of the
more lucrative prospect of nailing down time
franchises for the production of programs and
the sale of advertising adjacencies. British tv
looms up as the package producer's paradise,
and the operation of the station is a mere technical phase to be done by a public corporation.
House of Lords Debate
The House of Lords debate on the anti-commercial tv resolution bore out this observer's
prediction that the Conservative Party would
have difficulty keeping its members in line. Although the resolution was defeated, 20 Conservative peers voted in favor and 50 abstained,
despite the use of what the British call "two
The forthcoming debate in the House of
Commons will find the Churchill forces prewhips."pared to jam through the commercial tv. Realizing the dangers of a "free vote" in which
Conservatives can vote against the Government,
the party leaders will present the resolution on
a purely party basis.
Some Conservative members still are fighting
for a free vote to avoid the possibility of bringing down the Government — a danger which may
exist if the present anti-Churchill feeling within
the Conservative Party continues to grow.
Another development is the confirmation of

CFPL-TV

on

TV

LOOKS

BETTER

rumors that the big British newspapers want to
get into the tv act. Lord Layton of the powerful News-Chronicle group admitted that his
paper as well as other national newspapers had
applied for licenses on the theory that with
commercial tv in action, the newspapers would
certainly not get more advertising — and they
might get a lot less.
The advertisers seem happy about the separation of commercial tv functions, and the
non-responsibility of the advertiser in program
production. The Incorporated Society of British
Advertisers and the Institute of Incorporated
Practitioners in Advertising in a joint statement
pointed out: "It was the published view that
whilst neither organization possessed any mandate to press for television advertising, they believe that if an alternative television were to find
favour with the public and with advertisers, it
should be based on a system by which the programs and the building-up of audiences should
be the responsibility of the stations and not the
The Popular Television Assn., the pro-comadvertisers."
mercial tv organization headed by the Earl of
Derby, is continuing its efforts to get public
opinion behind the Conservative Party motion.
Opponents of commercial tv may take some
comfort from Lord Salisbury's speech in the
House of Lords. As spokesman for the Government, he pointed out that the Government "has
pledged its word against sponsoring and nothing
will change its mind on the subject." But the
difference between sponsorship and the commercial interpolations proposed by the PostMaster General is the difference between what
the British call a "disturbance" and what we
call "revolution."
Collins

Radio

in Ottawa

ORGANIZATION of Collins Radio Co. oi
Canada Ltd. with offices at 74 Sparks St.,
Ottawa, was announced last week.
The new firm is a wholly owned Canadiai
subsidiary of Collins Radio Co., Cedar Rapids
which designs and manufactures com
CANADA munications and navigation equip
ment. The subsidiary will work witl
Canadian defense production officials and als<
will promote the sale of Collins commercia
equipment in Canada by working with th<
parent
company's
CanadianLtd.,
distributorsCanadian
Aviationthree
Electronics
Montreal
Technical Enterprises Ltd., Toronto, and Air
tronic Agencies Ltd., Vancouver. W. S. Kendall
former sales manager, Marshall-Wells Co.
Winnipeg, is new subsidiary's resident manager

Two Tv#s Early in '54
CKCO-TV Kitchener (ch. 13) and CFCM-T\
Quebec (ch. 4) will be on the ai
CANADA early in 1954, according to E. E
Fitzgibbons of Famous Player
Canadian Corp., Toronto, one of the principa
shareholders.

Air

CFPL-TV London, Ont., went ©n the air
at 6:30 p.m. Nov. 28 with a regular daily
commercial programming schedule, the
second Canadian independent tv station,
and the fifth Canadian tv station on the
air. CFPL-TV is on ch. 10, and is owned
by the daily London Free Press and
CFPL-AM-FM.

New

Canadian

Stations

CKGO

is the call of a new 250-w station o
1240 kc at Eastview, Ont., subur

Ottawa. CKTR is a new l-k\
of
outlet on 1350 kc at Three Rivers
Que. Both stations and CFJB Brampton, Ont
will be represented nationally by Radio & Teh
vision Sales Inc., Toronto and Montreal. CFJ
is expected to be on the air by Dec. 10.
CANADA

Broadcasting

• Telecastin
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EDUCATION

MANUFACTURING

PHILCO
NEW

older alloy junction transistors. "The new unit
operates with such economy of power consumption that for the first time the portable military
communication receiver operating on very high
frequency channels can be powered solely by
two flashlight cells." The receiver can be made
as small as a pack of cigarettes and has an
operating life of many weeks.
Behind the surface barrier transistor is a
new method of processing germanium which
gives promise of transistor mass production
because the method may be precisely controlled,
Mr. Woods said. Inability to control production methods has been a limiting factor in the
production of transistors, he added.
Problem Solver
David B. Smith, Philco vice president of
research, said the new surface barrier transistor solves many of the problems which have
plagued transistor development and held back
their use in military and commercial equipment.
This new type transistor, Mr. Smith added, is
"in our opinion but the beginning of a whole
family of transistors based on this principle."
At the Philadelphia Institute of Radio Engineers dinner meeting, speeches were given
by William E. Bradley, technical director of
research, Philco, on the basic principle and
construction of the surface barrier transistor.
William H. Foster, coordinator of transistor
research, discussed the scientific explanation of
the transistor. Dr. James Angell, project engineer in the transistor circuit section, spoke
on electronic circuits.
Dedicates

New

Plant

DAY-LONG ceremonies attended dedication
of RCA Victor Division's Moorestown engineering plant near Camden, N. J., Saturday.
The plant will make radar-type equipment for
the Armed Forces.
Company officials participating included L.
W. Teegarden, RCA executive vice president;
Charles M. Odorizzi, RCA Victor operating
vice president; W. Walter Watts, RCA technical products vice president, and Theodore A.
Smith, RCA engineering products vice president.
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Transmitting

TRANSISTOR

DEVELOPMENT of a new type transistor
which, it is held, outperforms all transistors
currently in use for both military and civilian
equipment, was to be announced today by
Philco Corp.
The new "surface barrier" transistor, according to Leslie J. Woods, vice president and director of Philco research and engineering,
"operates at high frequencies and with low
power consumption-requirements which have
limited the use of transistors up to this time to
hearing aids and devices were stability is relatively unimportant. The surface barrier transistor is the most important advance in electronics since discovery of the point contact
transistor; it opens up an entirely new realm
for transistors in both military and civilian
applications." The surface barrier transistor
was announced to the Franklin Institute in
Philadelphia at a meeting attended by members of the institute. Mr. Woods said the
new type transistor is the result of scientific
research and team work in the Philco research
laboratory lead by William E. Bradley, technical director, and William H. Forster, research
coordinator.
The surface barrier transistor is of unique
construction and unprecedented performance,
Mr. Woods said. It has operating characteristics which make possible its use at frequencies
10 to 100 times as high as obtainable with the

RCA

WMAL

DEVELOPS

•
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Equipment

SHIPMENTS
Station
Power band
Gates Radio Co.
am
WNXT Portsmouth, Ohio
powerstation
increase
am
new
. . . LaPrairie, Que.
I
kw
new station
5 kw am
KSIS Sedalia, Mo.
am
CHRL Roberval, Que.
power increase
I kw
Radio Corp. of America
KID-TV
Idaho Idaho Falls,
25 kw tv (ch. 6)3) new station
WCSH-TV Portland, Me. 25 kw tv (ch. 4) new station
n ua- i v uenver,
uoio. za kw tv (cn. 4) new station
KOA-TV
Denver, Colo.
WJDT(TV) Jackson, Miss. 25 kw tv (ch. 3) new station
ORDERS
Allen B. DuMont Labs,
KULA-TV
Honolulu, T.H. 25 kw tv (ch. 4) new station
KFBC-TV Cheyenne,
Wyo.
25 kw tv (ch. 5) new station
WNHC-TV New Haven,
Conn.
5 kw tv (ch. 6) replacement
WPTV (TV) Ashland, Ky. 5 kw tv (ch. 59) new station
WFMZ-TV
WNEM-TV Allentown,
Bay City, Pa. 5 kw tv (ch. 67) new station
Mich.
5 kw tv (ch. 5) new station
OTHER SHIPMENTS: Television microwave relay units (7000 mc) were made last week by
Raytheon Manufacturing Co. to: KACY (TV)
Festus, Mo. (ch. 14); WCAH-TV Chambersburg,
Pa. (ch. 46); KFBC-TV Cheyenne, Wyo. (ch. 5),
and WSAV-TV Harrisonburg, Va. (ch. 3). Additional units were sent to: Fort Monmouth, N. J.,
for government training; Nippon-Kikai, Tokyo,
and WKAQ-TV San Juan, P. R.

AT&T

to Begin

Trans-Atlantic

At

American

Bandwidth of the cable is 180 kc — far below
the 4.5 mc required for full-width video signals
and much below the 2.7 mc used on coaxial
cables for intercity tv connections.
The Bell System opened a single radiotelephone circuit from New York to London in
1927. Traffic grew from 2,500 calls the first
year to 75,000 in 1952.

RADIO-TELEVISION center will be built at
American U., Washington, by Evening Star
Broadcasting Co. (WMAL- AM -TV) for use in
communications research, production and research, with primary emphasis on instruction
of the university's radio and television students.
Ground was broken Wednesday by Samuel
H. Kauffmann, president of the Star and the
broadcast stations. The $250,000 structure is
to be completed within four months. American
U. has more than 200 radio and tv students,
with classes conducted in the WMAL-TV studios at 4461 Connecticut Ave.
Facilities will include film and recording
equipment, one of the capital's largest studios,

GROUND WAS BROKEN Wednesday on
American U. campus by WMAL-AM-TV
Washington for station-financed radio-tv
center. Taking part in ceremony (I to r):
Robert V. Fletcher, chairman of American
U. trustees; Samuel H. Kauffmann, president of Evening Star Broadcasting Co., and
Dr. Hurst R. Anderson, university president.
workshop section, smaller studios, control
rooms and meeting rooms. The two-story plant
will be of modern design with limestone exterior.
Kenneth H. Berkeley, vice president-general
manager of WMAL-AM-TV, said the building
will be the first of its kind in the Washington
area and one of the first in the country. The
WMAL-TV transmitter and antenna are located
on the American U. campus.

Second
Dept.

U.

Cable

Development of the cable has been underway
25 years. The project will cost $30 million and
take three years to complete. It will triple
present circuit capacity to Great Britain. The
ocean part of the system will be 2,000 nautical
miles long, running from Newfoundland to
Scotland. Over 100 underwater repeaters, in
development many years, will be installed.
Voice
ductors. currents will travel along coaxial con-

Tube

Studios

Laying

TRANS-ATLANTIC cable facilities supplementing present overseas broadcast program
service will be supplied by the first telephone
cable system across that ocean, AT&T announced Tuesday. The cable will be owned jointly by AT&T, British Post Office and Canadian
Overseas Telecommunication Corp.

GE

Builds

Reports

New Vhf Tetrode in Making
NEW vhf tv tetrode with a gain in excess
of 10 kw and a power output of 25 kw is now
in production at the Schenectady tube plant of
the General Electric Tube Dept. In making
the announcement, Grady L. Roark, manager
of marketing for the Tube Dept., said that the
new tube (GL-6251) is the most powerful transmitting tube able to operate in all vhf channels.
Maximum ratings apply up to 20 mc.
Since only 5 kw are needed to drive a pair
of tubes, Mr. Roark pointed out that lowpower stations now on the air can increase
signal strength to top levels at moderate cost
by adding two of them in an amplifier stage.
New transmitters may incorporate the tubes
for a maximurn antenna input power of 50
kw, he added.

Educ.

Tv

Outlet,

KTHE, Dedicated in L. A.
DEDICATION ceremonies last week for KTHE
(TV) Los Angeles on uhf ch. 28 marked the
operational start of the second educational tv
station in the U. S. Built and furnished by
the Hancock Foundation, the uhf station is
open to all groups on a noncommercial basis,
according to U. of Southern California officials. Offices and studios of KTHE are on
the university campus.
At a dinner preceding dedication ceremonies,
FCC Comr. Frieda Hennock termed the new
station, "The Schoolhouse of the Air." Other
speakers included Dr. Franklin Dunham, chief
of educational tv and radio, U. S. Office of
Education; Dr. Edgar Fuller, chairman, Joint
Committee for Educational Tv, and James
Francis Cardinal Mclntyre, archbishop of Los
Angeles.
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'Propaganda1
To Educ. Tv

Label Pinned
Foundations

California subcommittee
charges

some

groups

hears
would

'flood' homes and classes with
detrimental material.

3?

THE FORD and Rosenberg foundations were
listed "among the worst" offenders in the
"powerful foundation groups ready to flood
American homes and classrooms" with propaganda detrimental to the nation's welfare by
one member of a State Assembly subcommittee on educational television meeting in Los
Angeles Wednesday.
Further objection to educational tv as a
"transmission belt for propaganda," was made
by Nancy D. Applewhite, Pasadena teacher
for several decades.
Headed by Los Angeles Assemblyman John
L. E. Collier, chairman, the group met to
discuss the state's participation in the public
school system's use of tv education.
Calling televised education a better teaching
tool as "it will certainly give the teacher an
adequate break with the space pirates, gangster and other undesirable features of some
commercial television," Mrs. Wilson S. Hines,
Pasadena Council of Parents & Teachers' tv
chairman, added, "the possibilities for adults
also are unlimited."
Maurice G. Blair, associated superintendent
of the Los Angeles city school district, in discussing the techniques and possibilities, hit
back at critics who label educational tv as potentially subversive, by declaring it is sponsored
by "worthy, intelligent, loyal and patriotic
American citizens."
Denunciation of "all Communists, fellow
travelers, bleeding hearts, left wingers and sympathizers" who might control televised education was issued by Eugene F. Burge, past chairman of the American Legion's Un-American
Activities Committee for Southern California.
The afternoon session was closed following
the testimony of Calvin J. Smith, general manager of KFAC Los Angeles, who endorsed the
development of educational tv, but criticized
educators for limiting its program scope to
children.

Hennock

Lubbock,

To a question on the NARTB's "moral code,"
she commented "it seems to me too much attention was given to low neck lines and not
enough to the effect a continual diet of crime
and violence will have on our young people.
They should take that code and see how many
hours are devoted to material unfit for juvenile
audiences."
Broadcasting
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Criticizes

Video
Horror Shows
THE TELEVISION industry was chided for
too many murder and horror programs and
advised to sit down and take stock of itself by
FCC Comr, Frieda B. Hennock, in Los Angeles
to address the National Council of Teachers
of English [At Deadline, Nov. 30] and also
participate in the dedication ceremonies for
uhf educational station KTHE(TV) on Nov. 29
(see story opposite page).
"It's alarming to me as a public servant to
contemplate what some of the programs on
the air must be doing to the minds of our young
people," she said at a press conference. "These
producers know what they're doing. They
know right from wrong."
Miss Hennock also took parents to task for
permitting their children to see such shows.
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SYLVANIA
'53 TV
AWARDS
ANNOUNCED
BY JUDGING
GROUP
AT
NEW
YORK
DINNER
Declining to make

a Grand

Award

this year because

tv standards

are higher than in 1952, the committee of judges praises tv's
maturity and network news coverage, but criticizes educational
efforts, commercials,

lack of new

and films' recorded laughter.
PRESENTATION of the Sylvania Television
Awards for 1953 to "honor those who are advancing creative television technique" was
made by the committee of judges at an award
announcement dinner at the Hotel Pierre in
New York last Tuesday.
The committee decided not to single out any
program for the Grand Award, explaining it
felt the "general level of standards is now so
much higher that the discriminating viewer no
longer need search diligently to find good entertainment or worthwhile informative fare." The
committee concluded it could not "in all conscience choose one program as better than all

ideas, set designs, children's shows
make "most commercials downright obnoxious."
(5) There is "a definite void, a lack of fresh
approach, the new outlook throughout most
of television today." Programs follow "tried
and proven formulas in the majority of instances," with a new and successful idea "immediately copied and imitated with monotonous
similarity."
(6) Scenic design in television is "too much
of a good thing," with the tv screen "too small
for the elaborate setting now employed by
many
Television design instead
should programs."
stress simplicity.
(7) Children's programs, with few notable
. . . .. . . . . . . . . . . -

FOR THEIR news coverage of Queen Elizabeth's Coronation, ABC-TV, CBC and BBC receive 1953 Sylvania Tv Awards. Figuring in presentations are (I to r): Davidson Dunton,
general manager, CBC; F. Basil Thornton, BBC North American representative; Deems
Taylor, chairman of the Awards Committee; Alexander Stronach Jr., vice president in
charge of ABC-TV; Don G. Mitchell, Sylvania Electric Products Inc. board chairman, who
presided at the awards announcement dinner, and John Madigan, ABC-TV manager of
special events.
the others." Last year the Sylvania Grand
Award went to NBC-TV's Victory at Sea.
In its summation, titled "What the Committee
of Judges Thinks About Television," the group
offered the following observations:
(1) Signs of tv's maturity can be seen in
development within the medium itself of producers, writers, directors and actors, in contrast
to the past when it tapped the talent of other
media.
(2) Significant news coverage has continued
to be presented by the networks, notably the
inauguration, the coronation and atom bomb
tests presentations.
(3) Although television has made a wellintentioned effort to raise the cultural and educational level of the public by its programming, the production techniques "in too many
cases fall far short of good intent." In dealing
with science, medicine, the arts and social problems of the day, a lack of imagination of presentation isapparent in television. The best television shows appear to come from the local tv
stations, rather than the networks.
(4) Lack of quality and persuasiveness of tv
commercials prompted the committee not to
choose an outstanding tv commercial this year.
Repetition and increased volume of sound
Page 86
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exceptions, still leave much to be desired, with
slapstick humor, absurdities of speech, dress
and situation predominating such programs.
(8) The great number of television shows on
film display "one deplorable technique" — the
use of recorded laughter in "an obvious effort
to spark a similar reaction from the home
audience." The committee is "strongly opposed
to the patent insincerity of such a production
The committee of judges was headed by
Deems Taylor.
crutch."
Presiding at the dinner and presenting the
awards to the winners was Don G. Mitchell,
chairman of the board of Sylvania Electric
Products Inc. Outlining the reasons for Sylvania's sponsorship of the awards, Mr. Mitchell
declared:
"As manufacturers of television receivers, we
at Sylvania feel that our responsibility to the
purchaser extends further than just making
certain that he gets a quality set. We have a
definite interest in seeing to it that the programs which will be seen on that set are suitable for presentation as family entertainment
in the home.

"For this reason, we have brought together,
for the third time, a group of public spirited

citizens who are acknowledged leaders in their
various fields. We place no restrictions on our
committee of judges. They are granted complete freedom in expressing their collective opinion of television's strong points and weaknesses as well as in the selection of those persons and programs they feel worthy of recognition. Itis our belief that by doing this Sylvania makes a positive contribution to the improvement oftelevision programs."
In attendance at the dinner were more than
300 guests, including Sylvania officials, leaders
of the broadcast and advertising industries and
members of the press.

Sylvania

Award

Winners

Winners in the various classifications were as
follows :
"For Timely News Coverage": The Coronation,
with awards to ABC-TV, BBC and CBC.
"For the outstanding panel show": What's My
Line?, tions,
with
awards to Inc.;
Goodson-Todman
ProducJules Montenier
Remington Rand
Inc.
and CBS-TV; certificates of merit to Franklin
Heller, director; John Daly, moderator; Dorothy
Kilgallen, Arlene Francis, Bennett Cerf and Steve
Allen, panelists; and Earle Ludgin & Co. and
Young & Rubicam Inc.
"For outstanding achievement in a field of
juvenile education that hitherto has been overlooked": Ding Dong program
School, conductor;
with awards General
to Dr.
Frances Horwich,
Mills
Inc., WNBQ
Chicago
and producer;
NBC-TV;
certificates
of merit (TV)
to Judith
Waller,
George Heinemann, creator; Reinald Werrenrath
Jr., director, and Tatham-Laird Inc.
"For the most versatile outstanding variety
performer of the year": Donald O'Connor, on
Colgate-Comedy Hour, with awards to Mr. O'Connor, Colgate-Palmolive Co. and NBC-TV; certificates of merit to Sam Fuller, executive producer; Ernest
Glucksman, producer-director, and
Ted Bates
& Co.
"For the most outstanding new television
series": Person to Person, with awards to Edward
R. Murrow, producer and moderator; American
Oil Co., Theo.
Brewing
and producer,
CBS-TV;
certificates
of Hamm
merit to
John Co.
Aaron,
Jesse Zousmer, producer; Franklin Schaffner,
producer;
Mithun Inc.The Joseph Katz Co. and Campbell"For the outstanding
education
Shakespeare
on Tv, withlocal
awards
to Dr.program":
Frank C.
Baxter, moderator, and KNXT (TV) Los Angeles;
certificates of merit to Dean Carl Hancey, U. of
Southern California; James Aubrey Jr., general
manager, KNXT (TV), and William Whitley,
producer.
"For the outstanding comedy series of the
year": Make Room for Daddy, featuring Danny
Thomas, with awards to Mr. Thomas, American
Tobacco Co., Speidel Co. and ABC-TV; certificates
of merit to Jean Hagen, actress; Lou Edelman,
producer;Alan
William
Asher,
Melville
Shavelson,
Lipscott
and director;
Bob Fisher,
writers;
BBDO and Sullivan, Stauffer, Colwell & Bayles
"For the most outstanding television actor o
Steiger.
the year": Rod Steiger, with the award to M'
"For the best script written directly for tel
vision": Marty, with the award to Paddy Chay
sky, writer; certificates of merit to Fred C
producer; Goodyear Tire & Rubber Co., PI a
Corp., Young & Rubicam and Hutchins Adv. C.
"For the outstanding program as a public service": American Forum of the Air, wnn awards
to Theodore Granik, producer, and NBC-TV;
certificates of merit to Heyward L. Siddons, director, and Frank Blair, moderator.
"For the outstanding law enforcement documentary series":
with Liggett
awards &toMyer;
Jacl<
Webb, creator,
starDragnet,
and director;
Tobacco Co. and NBC-TV; with certificates o:
merit to Stanley Meyer, executive producer
Michael Meshekoff, producer; Chief William E(
Parker, Los Angeles Police Dept., and Cunningham & Walsh.
"For
the best inwritten
adaptation
for television"
Appointment
Samara,
with award
to Irvin.i
Gaynor Neiman, writer; certificates of merit tv'
RobertbaccoMontgomery,
American
ToCo., S. C. Johnsonproducer;
& Son Inc.,
BBDO anc
Needham, Louis & Brorby.
"For their outstanding work on the Ford 50tl
anniversary
Hayward,for Clark
and
Jerome show":
Robbins Leland
with awards
their Jonei
services as producer, director and choreographer re
spectively.
"For outstanding individual variety perform
ance
show":
Mary Martin,
witl
award onto the
Miss Ford
Martin
and certificates
of merl
to Don Pardo, narrator; Helen Claire, narrator
and Lois Long, writer.
"For outstanding contribution to the advanceof creative television
technique":
The witl
TV
Radio mentWorkshop
of the Ford
Foundation,
an award to the workshop and certificate of merl
to Robert Saudek, director of the workshop.
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Nothing like it ever before and it's
getting big audiences, great reviews.
"Weekend," radio's only "Sunday
Newspaper of the Air," has an allfamily appeal— news, features, reviews
and music. Two hours of wonderful
listening, two hours of wonderful
selling. And a one-minute participation
costs you only $2,250.

"WEEKEND"

THE

Reach

more

Smart bucks are going on NBC

"THREE"

wigwams

PLAN

for

much

You get saturation of your market
for as low as $2,025 per participation.
"Three" offers you three or more
one-minute sales messages morning,
noon and night on three MondayFriday strips. Second Chance,
11:45-12 Noon, It Pays to Be Married,
5:45-6:00 PM, and Fibber McGee
and Molly, 10:00-10:15 PM.

less

wampum

Radio. Now

you can buy full network one-minute
participations at the lowest prices we have

* Goodrich Tires
have just bought
"Weekend."
participationTurns
in and
Paper-Mate join
> The "Three" Plan. • .

ever offered, in NBC Radio's new sales plans,
"Weekend" and The "Three" Plan. Each is
tailor-made to get your sales messages into
more homes for less dollars. Naturally, the
best availabilities will be the first to go.*
To learn how these plans can be adapted

•

to your budget and marketing needs, get in
touch with your NBC

Headquarters
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On the Nov. 30 broadcast of his CBS Radio program (Mon.-Fri.,
7:45-8 p.m.) Edward R. Murrow commented on the New York
newspaper strike.

B*T's editors think his script is worth saving.

THERE is still no settlement in the New York newspaper strike. . . .
In New York subways and buses most people have nowhere to hide,
unless they have bought a magazine. It is
a case of unusual exposure for the faces
of commuting New Yorkers.
This is an appropriate time to reflect
upon the continuing phenomenon of the
daily newspaper. There was a time, about
20 years ago, when certain enthusiastic
persons — with more enthusiasm than
judgment — thought radio news would
kill them off. A city without newspapers
serves to remind everyone that press,
radio and television are basically complementary. But the newspaper is more
Mr. Murrow
tangible. Have regard for the disappointment of those who are denied pictures of the latest murder
or investigation; for the disappointment of those who are not informed as to who was born and who died; what well known business
man dined with what attractive blond at what well known bistro.
Consider the bitterness in the heart of the hostess whose party didn't
get into print. Pity the faithful reader who cannot read his favorite
column, and is therefore denied support and sustenance for his
favorite prejudice. Spare a thought for those long, turgid editorials
chock-full of phrases that have long since lost their cutting edge.
And do not disregard the secondary uses of the newspaper.
What else is so suitable for lining the garbage pail, or to light a fire
in the grate or stove? And what of the unfortunates who wrap
newspapers in a triple layer under their jackets, or spread the magazine sections between mattress and springs? There's warmth and
protection there; and no radio or television station can make this
claim. And did you ever try to pack china or glassware without
newspapers?
But a newspaper is like your youth — never appreciated till it's
Broadcasting
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lesson:

had

S.S. S. the

tonic in America.

• Korean

10 tv commercials

How

Page

he wishes

made.

Page

90.

biggest

selling liquid

94.

not to cover

a war.

Page

97.

gone. It is essential even for those who deal in radio and television
news to be able to read, even though at times they may have difficulty
reading their own copy aloud.
This reporter pretends to no considerable knowledge of newspapers, although his record as a customer and reader in several
countries would add up to a tidy sum, both in money and time. I
would suppose that the main thing wrong with newspapers in this
country is that there aren't enough of them, and that the editors
have in many cases assigned too much of their responsibility to
the syndicated columns.
It is not as great a calamity for a community to be without newspapers as it was before the advent of radio and television. But a
community must commune, and newspapers are a mainstay of communication. Without press or radio, a community would be stunned
as by a stroke of paralysis. With the press silent, the paralysis
is only partial. But in free countries newspapers are something
more than mere communicators. They are an essential part of the
community's freedom. They are an essential part of its spirit and
health. So a community without newspapers or with censored
newspapers is less than free. This is an old story to us, and there
was probably a time when the press was more powerful than it
now is. We still talk, and rightly, about the freedom of the press
as one of the foundations of our national life. But it is well to
remember that freedom through the press is the thing that comes
first.
This reporter is uninformed as to who is right and who is wrong
in this controversy between publishers and employes here in New
York City. But the absence of newspapers brings forcibly to mind
considerations other than the absence of the comics, the columns,
the cartoons and the long and informative dispatches containing intelligence from various points at home and abroad.
I would suppose that there are good newspapers and bad ones.
Some contain more news than others. Most of us have our favorites and are prepared to defend them. Some are altogether predictable in editorial policy and in presentation of the news. But most
of us — disregarding the secondary uses of newspapers — probably
feel that we couldn't be free without the newspapers, and that is
the real reason we want the newspapers to be free. Even in a
controlled society, where every effort is made to make people think
the same thing at the same time, there must be newspapers. How
much more important are they to us where diversity, dissent, disclosure and information may color the white space of newsprint.
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Nov. 24. B»T's editors thought it was such a realistic
appraisal of commercial quality that it deserved fuller
space than was available

IN

presenting these ten television commercials that I would like very much to
have made, I want to begin by restating a
firm conviction: I believe that good television commercials represent the fulfillment
of advertising's greatest opportunity.
If we take it— as I do — that there would
be no advertising if there were personal
salesmen enough to go around and if the
products in question could support them,
then advertising at its best is only a substitute. The task before all of us, always,
is to bring this substitution of salesmanship
in print and over the air, as close as we
can to salesmanship in person.
Through the years there have been developed some highly rewarding techniques
and some truly remarkable means.
Here, in America, we have the national
magazine that affords individual family coverage of as many as five million families for
less than a third of the cost of sending each
a two-cent post card. The huge Sunday
supplements delivered by newspapers reach
even more families at even lower unit cost.
And then there is the newspaper itself, the
marvel of penetration. There is an enormous outdoor and transit advertising opportunity.
And for more than 30 years we have been
developing the broadest and the cheapest of
all family coverage in radio.
Each of these has brought out of our opportunity and out of our imagination, better
and better ways to help make sales cheaply
and profitably. Nevertheless, no one that I
know has ever been wholly satisfied within
the confines of any of our media nor with
the limitations of any one of our techniques.
Advertising in magazines and newspapers
always has presented the limitations of space.

You can't have a dramatic picture of a boy
eating a piece of pie, and a huge mouthwatering photograph of the rest of the pie
from which the boy's piece was cut, and a
recipe for making the pie, and a striking
illustration of your product that makes the
pie look and taste so good, and the several
convincing reasons why — all the way you
Page 90 • December 7, 1953
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want them in any affordable space unit that
I know.
You have always to choose which way to
go, what to put in and what to leave, out.
And, either way, a good deal of printed
advertising — perhaps the greatest proportion
— seems to me to be something less than
wholly satisfactory.
Radio, for perfectly

last week.

you can't smell them — even when this might
be highly desirable.
But you can see them in use — in action —
and since the picture on the screen is your
total tv experience at any given second, you
can have your boy eating pie, and the pie,
and the recipe, and the package, each in
maximum display and accompanied by the
strongest selling arguments you can devise.
The commercials that I shall talk about
seem to me to have been made with a high
level of imagination blended with sharp selling sense.
These certainly are not the only good commercials on television, nor are they my
choice of the best.
For one thing, my own company makes
some that I think are pretty good. More
important, however, is the fact that I can't
possibly have seen more than a fraction of
the year's production. However, I have seen
the big shows and presumably the more ambitious commercials; and I would be happy
indeed to have these to my credit.
All ten sell as hard as their ten different
subjects allow. Nine of the ten are based
upon demonstration (the single exception
deals with a subject that I think is not
demonstrable). Each is, to me at least,

Mr. Cone
obvious reasons, is still more limiting. And
here I shall make only one observation.
In print, given adequate space, you can,
often, approximate a demonstration. You
can picture the pie or the boy's satisfaction
in eating it. In radio you can only talk
about either one. You can't show anything.
Fortunately, none of these limitations has
kept advertising either in magazines and
newspapers — or over the radio — from being
the key to an economy that brings all things
to almost all people.
My point is only that there have been
limitations and that television removes all
but three: You can't actually feel the products advertised; you can't taste them; and

thoroughly entertaining — by which I mean
the exact opposite of boring. Each was
carefully done. And eight of the ten are
even beautifully done.
Three were done live; seven were on" film.
Six are photographic and realistic. Two
combine photography and animation. And
two use straight animation.
The first commercial is for Kent cigarettes,
the second for Ford motor cars; then, in
order, Beautyrest mattresses, Johnson's wax,
GMC trucks, Hamm's beer, Finesse shampoo, SOS cleaning pads, Kraft caramels and
Gillette safety razor blades.
These are no tired radio commercials
propped up with pictures, and gagged and
gimmicked.
They are sound advertising pieces that
make the most, each in its own way, of advertising's most exciting means.
Broadcasting
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KENT CIGARETTES: Announcer demonstrates filter story
by showing stains left by Kent smoke and smoke of another
brand. "Believable and important," says Mr. Cone, "and
it makes most cigarette commericals either dreary or dreadful by comparison." One criticism: Ring on salesman's
finger "competed with the package for my attention."

JOHNSON'S GLO-COAT WAX: Camera shoots through
glass floor to demonstrate the number of foot scuffs made
by housewife and children on kitchen floor and hence the
severe test to which floor waxes are put. "Honest and
convincing," says Mr. Cone, "an illustration of imagination
firmly and properly in harness."

FORD MOTOR CARS: Dr. Roy K. Marshal performs experiment showing resilience of rubber used in Ford parts.
"The Ford demonstration," says Mr. Cone, "adds a little
to one's knowledge about automobiles in general and
Ford automobiles in particular. It repays you adequately
for your time."

GMC

TRUCKS:

Fleets of trucks parade to tune of gay

march. "Easily my favorite of all of these," says Mr. Cone,
"because it presented the toughest assignment." Commercial is "gay in a deadly field and sharply penetrating."
It fitted in with spot for which it was intended— between
halves in football telecasts.

BEAUTYREST MATTRESSES: While announcer explains construction, glass of water is placed on coil in cutaway
section, stays upright despite pressure on adjoining coils.
In full minute version of commericial, glass similarly placed
on coil of other kind of mattress spills when nearby coils
are pushed down.
Broadcasting
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(Continued from Page 91)

SOS CLEANING PADS: Magic bunny in animated cartoon
astounds court magician by shining a suit of armor to
blinding brightness in a trice. This and Gillette commercial
below are characterized by Mr. Cone as "wonderful, understandable and acceptable exaggerations . . . amusing
to watch and listen to."

si

HAMM'S BEER: Animated cartoon features musical jingle
extolling merits of Hamm's. "Seems to me to be as skillful
and useful a combination of photography and animation
and music and song as I have yet seen and heard," says Mr.
Cone. "And it has the added virtue of being based on a
memorable theme."

GILLETTE BLADES: Shipwrecked man finds a case of safety
razor blades, to the obvious delight of himself and comely
companions. "Compare this Gillette commercial with any
of those which attempt to demonstrate the superior result
of a Gillette shave. There simply are some things that
won't demonstrate."

FINESSE SHAMPOO: Girl demonstrates shampoo by washing her hair with it, later combing it when dry. Animation
sequence shows tiny magnets attracting dirt to illustrate
Finesse action. "Properly uses television to do something
that no other medium allows with comparable effectiveness," Mr. Cone says.

KRAFT CARAMELS:

Commercial shows various recipes in

which caramels can be used. Mr. Cone likes it "because
it is a complete commercial, because it was done live,
because the voice-over so perfectly fits the action, and
because every foot of action advances the sale. It is a
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competent and confident commercial."
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THE

MOST LISTENERS More than any competitive combination of local stations . . . more than the 2 leading San Francisco
stations and the 3 leading Los Angeles stations combined.
(SAMS Report)
LOWEST COST PER THOUSAND
More audience plus favorable Beeline combination rates naturally means lowest cost per
thousand listeners.
(SAMS and Standard Rate & Data)
Ask Raymer for the full story on this 3 Vz -billion-dollar market
— inland California and western Nevada.
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1953, radio was claiming some 70%

of our

budget. It's up to around 80% now. And
radio alone carried us successfully through
the past summer.

S.S.S.

In

Spot

Spells

Radio

By Lamar

Success

Campaign

Swift

Executive Vice President, The S.S.S. Co.

CONCENTRATED radio advertising is one
of the big factors in making S.S.S. tonic the
top-selling liquid tonic in America. I say
that without equivocation because it's true
and we've proved it with sales.
During a period when the tonic market
was declining nationally, S.S.S. sales hit new
highs. Sales for 1953 are more than twice
as great as in 1951.
Of course, this was not always the case
with our company. Until recent years our
advertising policy favored newspapers. We
put the bulk of our budget at that time into
ads in papers across the country. We even
used some color advertising. And we were
selling our product from Florida to California, but not in the quantities we wanted.
Then in 1951, after re-evaluating our entire advertising policy, we bought our first
radio spots. The results were encouraging
to us and to Tucker Wayne & Co., an Atlanta advertising agency which entered the
picture about this time as our advertising
representative. Marvin Day, vice-president
at Tucker Wayne and supervisor for the
S.S.S. account, and I agreed that more extensive use of spot radio would further stimulate our sales. For some 15 years, while in
the theatre business, I had used radio to attract customers to movie houses. Why
couldn't it sell tonic as well?
Finding Customers
To protect ourselves from aiming our advertising inthe dark, we contracted with a
major research company to determine our
market potential. They told us where our
best customers could be found.
Now, how to reach those people? Again
the surveyors went to work, questioning
tonic users everyhere. The answers that
came back registered a resounding vote for
radio. In fact, 75% of the respondents said
they were prompted to buy such medicines
as a result of hearing radio commercials.
Our entire staff, from President Warren
Roberts on down, wholeheartedly agreed it
was time to act on our findings, and to give
Page 94
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our new advertising concepts strong financial support and a fair trial.
And that's when WSB Atlanta entered
the picture. Ours is an Atlanta company.
My great-grandfather was one of the founders of the S.S.S. Co. back in 1866. The
formula is older than that, dating back to
an original medicine made by an Indian
tribe in Georgia. So it was only natural to
try out our radio advertising ideas with
homefolks. With the help of Holt Gewinner, WSB sales representative, our agency
mapped out a radio spot schedule, concentrating on time periods and adjacencies that
would hit our potential customers.
Almost immediately we noted an encouraging rise in business. Thanks to WSB's
50 kw coverage, folks for miles around were
hearing our messages and creating a demand
for our product. Orders started rolling in
from all over the state and surrounding
states.
Soon we spread out to other stations and
other parts of the country, always buying
the big power-stations to spread an umbrella
over a widespread area, and using smaller
stations to reach special population groups
and provide additional coverage where
needed. Under the competent guidance of
our advertising agency officials, Marvin Day
and more recently Tad Mower, we have continued to buy time with great care and good
results in every market.
We are now using spots on 237 stations.
About 60% of our volume is concentrated
on stations in the South and the rest spread
throughout the nation, except in northern
New England.
We use one-minute spot announcements
exclusively, some testimonials, some straight
pitches on S.S.S. tonic's merits as a blood
builder and appetite stimulant. We don't
stint on frequencies because we've learned
that you get from radio pretty much what
you put into it.
Our advertising budget is now up to almost $1 million annually. Some of it still
goes into newspapers, which we also select
to assure maximum results.
By January

Perhaps you're wondering how we apportion this budget during the year. Well, you
can ask anybody in the medicinal tonic business and he'll tell you that sales are best in
the spring and fall. That's very true, but
again Marvin Day, Tad Mower and I got
into a huddle one day and asked ourselves a
logical question. Why shouldn't the public
also buy S.S.S. in the summer and winter if
our product was kept before them?
We pitched another habit out the window
and substituted around-the-calendar advertising. Again the payoff was bigger sales.
This summer alone our volume was well
over the corresponding period of a year ago.
So we feel that we're definitely on the right
track.
The S.S.S. success formula, if I may call it
that, breaks down into two parts: 1. yearround radio advertising; 2. seasonal use of
newspaper advertising.
It might surprise you to learn this, but
we place a tremendous responsibility on radio, other than expecting it to pump our message into the homes of potential customers.
In fact, we rely on our advertising to serve
as the S.S.S. sales force. Our company has
no sales staff. We have one combination
sales-merchandising man, and occasionally
I call on customers in different sections of
the country, but I spend more time in checking results than in writing orders.
Radio Creates Demand
We've found though that the orders take
care of themselves once the demand is created by radio. Dealers know that S.S.S. is a
good seller so they like to stock it. Our
product can be found on the shelves of more
than 9 out of 10 drug stores in America.
So with good distribution and concentrated
advertising, we get the job done.
As an example of what this policy has
accomplished: A wholesaler in north Georgia has route trucks servicing rural stores
throughout the northern hills of the state.
We rely on WSB to blanket this territory,
even though the station is 50 to 150 miles
away from most of these listeners. Yet this
particular concern sells 12 or more cases of
S.S.S. every month.
In April of this year, an Alabama wholesaler bought eight cases of S.S.S. as a trial,
after hearing the intensive radio campaign
being used to push the product. Within
three months the orders from that area of
the state totaled 200 cases.
Needless to say, all of our wholesalers,
old and new, have enjoyed a healthy increase in S.S.S. business. Almost every week
we get letters such as this one from a rural
merchant: "Please tell me how I can get
S.S.S. I get daily calls for it from folks
around here who hear it advertised on the
radio. I am out eight miles from town.
Please let me hear from you." Needless to
say, we arranged for a nearby wholesaler
to supply the man.
Yes, radio will produce sales if it is used
wisely. We know that. Concentrated radio spots have done a remarkable job for
us in changing S.S.S. into $$$. And that's
the way we like it.
Broadcasting
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HERE'S a 52-time-a-year magazine packed with all the news that is news of
one of the most vital arts of our day. Here in the crisply-written pages of
BROADCASTING • TELECASTING is second-to-second news of minute-tominuie interest to everyone who is anyone in the business of broadcasting. B*T
will come week after week as a live and thought-provoking reminder of you. For
B*T covers the radio and tv business worlds as no other magazine has ever done.
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Considering the primitiveness of the equipment they had to work
with, it is a wonder that radio correspondents who reported the
Korean War ever got a broadcast out of that beleaguered country.
The author of this article, now CBS Radio's White House correspondent, believes the planning of radio coverage of future combat should
begin now. If he sounds somewhat embittered, it is because, as chief
of his network's

Korean

Far Eastern bureau,

Lesson:

How

By George

NOW that the Korean War is over, those of
us who covered it for radio can look back
on our experiences with more objectivity
than was possible while we were struggling
with the absurdly inadequate radio facilities
made available to us. We may be able to
manage a weak little laugh at the hay-wire
contraptions we had to lash up ourselves
because the military flatly refused until the
very end to make anything available to us
except wire. And we can certainly offer
some serious thoughts about what must be
done in the event of any future wars or police actions which may, unhappily, erupt
elsewhere.
It is my understanding that in World War
II in the European Theatre of Operations
radio news broadcasts originated largely in
the mobile studios and vans of commercial

he learned

Not

at first hand

to

the . . .

Cover

a

War

Herman

types and never in terms of the faster onthe-spot listener coverage of radio. And the
radio networks, content to leave the problem
to their newsmen, non-technicians though
they were, sent out only the equipment those
newsmen requested and never brought the
minds of their high-paid technical departments to bear on the problem. Consider
our experiences:
When the North Koreans opened their
unprovoked attack on South Korea the city
of Seoul boasted one of the four really good
commercial transmitters in the Far East
capable of reaching San Francisco. (The
others: Tokyo, Hongkong, Jakarta.) Which
was fine for radio newsmen except that we
didn't hold Seoul long enough to get much
use out of it. And the only way a voice sig-

nal could be gotten out of the rest of South
Korea was by means of an ancient and rickety telephone system built by the Japanese
and maintained in rather desultory fashion
by Korean technicians.
During the days of the Pusan Perimeter
a sweating, steaming radio correspondent
had to start out with an army field phone —
and you know what kind of quality they
have even for radiomen smart enough to
keep a full pocket full of fresh batteries
for them. This military phone connected
by frayed string into the ancient Mukden
cable which snakes its way under the water
separating Japan from Korea plugs into
the improbable long-distance telephone
system of Japan. That brought a precious
fraction of the sound into Tokyo where

radio -outfits such as Press Wireless, RCA,
and MacKay Radio. And in the Pacific, I
am told, United States military facilities
with studios and technicians were made
available from island to island.
For some incomprehensible reason, the
military ruled flatly against making any such
facilities available in the Korean War. Commercial companies, after an abortive attempt
by RCA, were deterred from installing facilities by the ephemeral nature of the war,
which seemed continually about to end,
either in victory, defeat, or Panmunjom.
What is incomprehensible to me is why,
during the three years this Korean conflict
dragged on, with news of incomparable interest and importance to every American,
one of two things was not done. Either the
American radio networks should have pointed out forcefully to the military its failure to
accord fair and equal consideration to the
needs of the radio medium, or the radio
companies themselves should have supplied
the technicians and equipment needed.
The Army and Air Force gave a good deal
of thought to getting out the news, but somehow they always thought in terms of teleBroadcasting
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Mr. Herman, with portable recorder, interviews crew member of U. S. ship off Inchon.
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perspiring Japanese technicians under the
command of a U.S. Army corporal fed it
into the overseas shortwave hookup, and
thus eventually to San Francisco.
It's easy to see from all this why such
husky-voiced specimens as Edward R.
Murrow, Bill Downs, Bill Dunn, and the
like huffed and puffed and failed to get
through with regularity. It's hard to know
how many great classics of radio war reporting we missed during the darkest and
most dramatic stages of the Pusan period.
It's even more painful to think how needless all this waste of talent was.
We know now that a simple piece of
equipment, costing less than $50 at the
most, could have reversed the odds and
jammed a signal through nine out of ten
times. Just a line amplifier and a cheap
microphone of any variety, plus a couple
of leads with alligator clips to clip onto
the phone wire where it comes out of the
Army field phone. Any duffer of a hi-fi
enthusiast could figure it out. And the
first hi-fi fan to arrive in Korea immediately
did so.
For two years almost every single broadcast which came out of Korea was punched
out by a battered elderly CBS Magnecorder
pressed into overtime service as a remote
amplifier between recording jobs. From
Taegu, from Suwon, from Seoul, all broadcasts after January 1951 until quite recently were made over this single piece of
gear or over duplicate models later imported by the Army.
Only for one brief period, from Oct.

12, 1950, to Jan. 2, 1951, did we use anything which might be termed studio facilities. And I hesitate even to describe them.
In the center of Seoul during this period
was a small studio carefully hung with
splendid oriental rugs used as sound proofing. From its control room a set of Army
phone wires ran across the street to a tall
building atop which a U.S. Army fm radio
setup kept us in contact with the short
wave receiving station 12 miles north of
Seoul and the transmitter in a town called
Poo'pyong, 16 miles west of Seoul.
The fm link was unsteady to say the least
and the first hour before the broadcast
was always entirely occupied by a Korean
technician shouting despairingly into the
phone "Hello Poo'pyong, Hello Poo'pyong,"
a sound I still occasionally hear in bad
dreams after an overdose of apple strudel.
With Jeep and Carbine
For

any really important or lengthy

broadcast I usually jeeped out to Poo'pyong,
with a GI driver who insisted on arming me
with a carbine because of the prevalence of
snipers, and did the broadcast from there.
There was no studio, merely the Magnecorder set up on an overturned oil drum
in the middle of a vast barn-like building.
But the equipment, a mixture of RCA and
Russian gear abandoned by the North Koreans, worked fine until the Chinese returned for it on Jan. 3, 1951. So, back

a small phone-booth kind of cubby in a
corner of the correspondents' billets. The
Army Signal Corps ran in a set of wires,
handed over the bare ends and said, "Go
ahead, broadcast." Although we held endless consultations with various colonels and
even a brigadier general or two in the
Signal Corps, the Army never furnished us
with any technical equipment at all until
the outbreak of the peace talks.
For future reference it should probably
be noted that the Army also had strong
objections to our doing broadcasts from
any place but the correspondents' billets,
mostly for censorship reasons. But in time
we managed to argue our way out of that,
and during the final stages of the retaking
of Seoul, we moved our Magnecorder up to
a wrecked airplane which served as a temporary correspondents' hangout at Suwon airfield. Turning up the gain jammed a usable
signal down the miles of battered cable to
Taegu, Pusan and across the straits to
Tokyo. It also occasionally jammed the
phone communications of irate generals who
picked up our signal by induction along
their regular command lines. But by keeping our circuit time to the barest minimum,
we managed to avoid any restrictive action.
In due time, of course, the Eighth Army
retook Seoul and we moved the CBS Radio
Magnecorder

into a special room

in the

telephone

correspondents' billets there, a room soundproofed with slabs of compressed seaweed
of the most unappetizing appearance. Again
the Army ran in some wires, handed us the

But by now we had the Magnecorder
system to work with. The Army built me

ends and said "Here you are; go ahead."
And in the very next room they set up

again to the old Taegu-Pusan
line.

Homaloidally

Speaking

nothing in the way but towering bank balances, WMT-TV's
signal, encouraged by 100,000 watts of power and a 703-foot
antenna, gets around Eastern Iowa. On the level.
With

^§^H

^^
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bank after bank of complex and expensive
teletype installations for the newsmen who
worked in the printed medium.
Again we queried the Signal Corps on
the availability of the kind of radio gear
used in the second World War. They said
there wasn't any requisition number for
any gear, that it would have to be sent
from Washington, that it couldn't be authorized, and so forth far into the war.
Also that it wasn't their duty to provide
us with radio gear, even if they did provide
all gear for teletype copy.
Eventually the peace talks developed and
then everybody said it would all be over
very soon anyhow, so why worry. That
was, let me think, July 1951! The Public
Information Office (not the Signal Corps)
did, however, make available a series of
several Magnecorders and a bright young
radio hobbyist named Hugo Victor. Singlehanded, and with his own money very
largely, this enthusiast rescued American
radio from its own inertia and that of the
Pentagon. He built a studio, soundproofed
it with Army blankets, and constructed an
ingenious control room out of odds and
ends which he scrounged or we bought
for him in Tokyo.
But all this came about only after a bitter
battle between radio and the press services
which is better forgotten about. The Public
Information Office of the UN Command
under Brig. Gen. William P. Nuckols for
a time sided with the press services, but
eventually put in the lines which enabled
us to do direct broadcasts from the news
train at Munsan.

SAYING

IS BELIEVING

TO OVERCOME business pessimism in
its area, WDVA Danville, Va., set out to
prove the community was in good economic condition by airing arguments
from 50 Danville business men that "Business Is Good in Danville."
The "Business Is Good in Danville"
campaign was conceived by the station,
says Emerson Pryor, WDVA manager,
after a leveling off of production at Dan
River Mills Inc., which the station claims
is the world's largest single-unit textile
mill, and after a drouth had damaged
tobacco crops severely in the area of
Danville, which WDVA says is Virginia's
largest and the world's second largest
tobacco market.

IN DANVILLE

"It was almost impossible to find an
optimistic person on Main Street," says
Mr. Pryor. Yet, he adds, a study of Danville's 1953 business and WDVA's business, plus figures produced by banks and
detailed analyses of some concerns, indicated that "things just were not as black
as most anybody would have you beAccordingly, WDVA set out to prove
its case by tape-recording statements by
merchants telling why they thought
"Business
Is Good in Danville." The 50
lieve."
statements took two days to air over
WDVA because of the station's own tight
schedule ("another bit of evidence of
good business").

Which was all right until the news broke
out at the other extreme of the stretch of
Korean peninsula under our control. You
may remember the riots at Koje-do when
Communist-minded Chinese and Korean
prisoners kicked up such a fuss? Quite a,
news story. And quite a long way to carry
the CBS Magnecorder by train, plane and
boat.
From Koje Island to the Korean mainland
we had only one line of communications,
the feeblest, leakiest phone line I have ever
used. But once again the simple expedient
of high-gain line amplification solved the
problem.
It even helped soothe relations

between press associations and radio. We
set up the Magnecorder in the press tent by
day and briefed the newspapermen on microphone technique, and they used it to read
their copy to Tokyo. It worked fine, but
really there ought to be some kind of field
amplifier lighter than the maggie. It was
a lot of weight to carry back and forth from
the press tent to the telephone shack where
the commanding officer of signals had allowed us the use of his bedroom as a comparatively soundproof studio.
By this time everybody in the Far East
Command had begun to catch on to the idea
of line amplifiers.
The lone CBS Magne-

WMT
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corder was joined in Korea by a brother
job from NBC as the peace talks moved to
a climax. Three more were provided by
the Public Information Office and the Psychological Warfare division. Everybody in
radio news in Korea had acquired packrat
habits, and rolls of wire and spare connectors and odds and ends of equipment began
to show up. The only thing we never seemed
to have enough of was Cannon XL connectors.

Laying Plans for 1954

NARTB

Convention

Exhibits

By now you must have heard how we
made certain connections at Big & Little
Switch, the exchanges of prisoners. Enough
mention has been made of how we stuck
bare ends of mike wire into Cannon female
sockets and braced them in with whittled
match-sticks. But even as veteran an adlibber as Ted Church, director of CBS Radio
News, was shocked when he actually saw
the broken match-ends sticking out of the
sockets in the side of the amplifier.
More Makeshift Measures
By then we were using a Gates three-pot
job provided by Psychological Warfare, and
it took a lot of matches to set it up every
day. Ted paled visibly when he first saw
the contraption, placed precariously on an
Army table in the middle of the prisoner

AMONG THOSE on hand for the Nov. 19 meeting in New York to discuss preliminary
plans for exhibits at the 1954 NARTB convention [B*T, Nov. 23] were these prospective
exhibitors (I to r), seated, M. L. Gaskill, Philco Corp.; W. G. Small, Raytheon Mfg. Co.;
Warren Rohrer, Caterpillar Tractor Co.; Frank Newman, Allen B. DuMont Labs.; standing, W. O. Hadlock, RCA; Eugene Wald, DuMont Labs., and John Haerle, Gates Radio Co.

reception center. We didn't tell him about
the days during Little Switch, the preliminary exchange of sick and wounded prisoners, when one of us had held a pair of stiff
Signal Corps wires tightly twisted together
in his hand during an entire 20 minute
broadcast, somewhat like the Dutch boy
with his finger in the dike. We didn't get
to solder that connection until late that evening. And since the broadcasters were also
technicians, there's no telling what we said,
it was a triumph just to hear that faint faraway voice in the earphones saying "We hear
you loud and clear, — where've ya been —
ya go ahead in 20 seconds from woof!"
Better Help for Radio
The point, I think, is this. If the American
military is going to have its action in the
field covered, it's got to stop thinking in
terms of press services alone. The frustrating favoritism accorded to press service
reporters is known to every radio newsman.
That it should apply to facilities as well is
intolerable.

THIS GROUP

of NARTB

convention exhibit planners included (I to r): seated, Arthur C.

Stringer, managing director for the exposition; R. F. O'Meara, American Telephone &
Telegraph Co.; Robert C. Bickel, Andrew Corp.; standing, F. R. MacFarland, Long Lines
Dept., AT&T; A. C. Kidder, General Electric Co.; W. H. Rappolt, Standard Electronics
Corp., and Roy Jordan, General Electric. Mr. Stringer and C. E. Arney Jr., NARTB
secretary-treasurer, led the discussions.

Why there should be an order number
and a supply item of teletypes for press men
and not for an amplifier for radio men is
absolutely beyond me. The cost of the radio
gear is fractional.
There is no reason why the Army should
make teletypes and teletype operators available to press men and flatly refuse to make
radio gear and even one single technician
regularly available to radiomen. And the
radio industry had damn well better realize
this and get on the ball before the next
overseas fracas. Both the policy and technical departments of our industry can make
better suggestions than this correspondent.
Leave them do so PDQ or the next fight
will again see the finest, high-priced radio
news talent again shouting into unresponsive
field phones in a "press" tent filled with other
correspondents grinding out copy to go
slowly but surely by teletype.
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OTHER

prospective exhibitors present for the sessions, looking toward the exposition accompanying the NARTB conclave opening at the Palmer House in Chicago on May 23,
are represented by (I to r) A. F. Brundage, General Precision Labs.; R. G. Bach, Federal
Telecommunication Labs.; Walter A. Scanlon, CBS Television Film Sales, and Bennett
S. Rosner and James McCarvell, RCA Recorded Program Services.
Broadcasting
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+

NEWS

WOAI-TV has a staff of news specialists — men who devote al
their time and thought to editing, rewriting and presenting news.
WOAI-TV uses AP, UP, INS plus its own staff of local reporters.
+

NBC

NBC's fine network programming supplements WOAI-TV's own
outstanding local showmanship. WOAI-TV is the Southwest's Showroom, operating in the largest and best equipped studios in the
San Antonio market.

c h a n n e l 4
SAN

ANTONIO'S

1st

TV

STATION!

Represented Nationally by EDWARD PETRY A COMPANY, INC.
New York - Chicago - Lot Angela* - St. Lewis - Dallas - San Franctico - Detroit
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PROGRAMS
WHO

WHEEL

OF

&

PROMOTION

FORTUNE

A MAILING piece sent by WHO Des Moines
to the trade stresses that by buying WHO you

TWICE-WEEKLY Let's Look at Sports is taken
on WNBQ (TV) Chicago by Gus Allengauer (c),
restaurant operator. Looking on are John McPartlin (I), WNBQ sis. mgr., and sportscaster
Norman Barry, who conducts quarter-hour show.

get Iowa's Metropolitan areas plus the remainder of the state. By turning a wheel various graphs appear in a slot on the front of
the brochure. These include territorial breakdowns of general merchandise sales, apparel
sales, home furnishings, automotive sales, building materials, filling station sales, drugstore and
food sales and sales of eating and drinking
places. In each case, sales for "the remainder
of the state" are above those for any metropolitan center. The reverse side of the promotion
piece is given over to graphs illustrating time
spent in various activities daily in the home
and
radio stations "heard regularly" by Iowa
families.
VITAPIX

FILM

BROCHURE

FOUR-PAGE brochure has been prepared by
the Wexton Co., New York, for the Vitapix
Corp.'s Vitapix Feature Theater, a package of
26 new feature films produced expressly for
television. Agencies, advertisers and television
stations may obtain copies of the brochure,
which describes the films and services provided
by Vitapix, by writing Robert Wormhoudt,
Vitapix Corp., 509 Madison Ave., New York,
N. Y.
ARRANGEMENTS for Miller Brewing Co. of
Milwaukee to sponsor telecast of first play to
be written for tv by Robert E. Sherwood are
completed by Vernon S. Mullen Jr. (I), Miller
adv. dir., and John K. Herbert, NBC vice pres.
in chg. of tv sis. Sherwood play will be on
NBC-TV, Dec. 29, 8-9 p.m. EST.

WENR

PROMOTION

AT premiere of Tip-Top Merry -Go-Round, Sunday afternoon children's show on WAAM (TV)
Baltimore, are (I to r) Herbert B. Cahan,
WAAM prog, mgr.; "Mr. Toby," program
Charles Mergendahl, J. Walter Thompson
Brent Gunts, Brent Gunts Productions;
Varney and Charles Spaulding,
both

star;
Co.;
Norm
JWT.

GEORGE V. CHRISTIE, vice pres.. First National Bank of Arizona, Phoenix, signs for 52
weeks sponsorship of Arizona Television Newsreel on KPHO-TV Phoenix. Looking on are
Julian Kaufman (I), station mgr., and Al Larson, KPHO-TV sis. mgr.

DISPLAYED

sponsor.
SONG
WINNER

TITLE CONTEST
of a song title contest on Columbia

Pacific Radio Network's Ralph Story's Backyard will receive a third of sheet music and
record sales royalties, plus a week's vacatior
trip to Las Vegas. In addition, the winner. *c
be announced Christmas day, will have g'as
range given to a previously-named friend as a
present. Contest participants submit original
titles of a melody composed by Victor Young
with the title used by lyricist Ned Washingtor
as the basis for words to the song, to be released early next year.

Musical

Thanks

THE LIFE of the La Falce family in
Poughkeepsie, N. Y., was detailed in
an issue of Life magazine as a representative American family of Italian
extraction that has made a contribution
to the American community. To share
this honor with fellow Italian-Americans,
the La Falce sons asked WOV New
York, which specializes in Italian program ing, ifthey might present a "musical thanks" over the station. WOV agreed,
and on Thanksgiving Day the sons served
as a glee club to sing a medley of tunes
over the Aldo Aldi program (2-4 p.m.).

STORY

THE Wallace Mackay Co., Seattle advertising
agency, uses a client's success with television
as the basis for a promotional brochure about
the agency itself. Starting with a sketch of a
tv set on the cover, half the elaborate twocolor booklet tells how Mackay developed
animated film commercials in behalf of its
client, Bardahl Mfg. Corp., Seattle, and of the
success it brought in sales of the product, enthusiasm of distributors and dealers, and awards
for excellence in advertising. Remainder of the
brochure tells the story of the agency itself,
including its use of radio, tv and other media.
SANTA

ANSWERS

CORRECT answers to a tv quiz program are
being given away in advance as part of a merchandising-promotion plan devised for the Puritan Co. of America, Chicago, on behalf of its
ReaLemon lemon juice. Puritan, which is z
participating sponsor on Movie Quick-Quiz ovei
WABD (TV) New York, has placed posters,
giving answers to questions that will be asked
on future tv programs, in Metropolitan stores
carrying ReaLemon. The plan was created b>
Norman Knight, general manager of WABE
(TV) in conjunction with Walter Schwimmei
Productions, producers of the show, and
Schwimmer & Scott, Chicago, agency for the

PIECE

WENR Chicago has distributed promotion piece
to agency account executives and timebuyers
claiming it is "giving Chicago the first new concept in radio in 20 years." Titled "WENR is a
Winner," brochure quotes magazine and newspaper critics hailing station's fare as "fresh"
and "startling new." Brochure adds that "Some
people think radio is dead. WENR has never
been so alive and full of vitality. The vitality
of new ideas . . . new stars . . . and new programs." Promotion piece also asks agency
people to "Take a good look at the ABC's of
the new WENR" . . . audience, better programs
and cost, and lists new shows and personalities.
SUCCESS

QUIZ

STATION

BREAKS

EVERY station break on WGAY Silver Spring,
Md., is a Santa Claus promotion, part of an
intensive holiday promotion policy. It's based on
this policy, according to Ernie Tannen, operations manager: "When Christmas comes, stores
decorate their fronts and interiors. No reason
why a radio station shouldn't decorate its air."
Features include a daily one-hour North Pole
Calling. Climaxing the season will be a Christmas Eve program which will feature drawings
of large numbers of toys for youngsters who
have sent their names to North Pole Calling.
All civic groups are invited to broadcast news
of their holiday activities over the Washington
suburban station.

'GUIDING

LIGHT'

DRESS

TELEVISION program inspired the editors o:
Everywoman's Magazine to design and create
a dress called "The Guiding Light Dress," basec
on the Guiding Light show (CBS, Mon.-Fri.
1 :45-2 p.m. EST). A special offer of the patten
for such a dress is being made on the show
this week and next. The dress is designed foi
both casual and party wear.
RECORD

PROMOTION

GEARED to simplify telling its story to time
buyers and media directors, KOWL Santc
Monica is distributing a new presentation ir
the form of a 16-inch long-playing record
titled "It's a Gold Mine." Further promotior
includes a brochure of facts and detailec
program-personality description. KOWL's story
which compared the settlers' discovery ir
California to the advertisers' discovery o
the station, stresses the station's listening
appeal to the Negro, Mexican and MexicanAmerican market in Los Angeles Count}
through the introduction of KOWL personalities and the "blue chip" advertisers sponsoring
their programs. In juxtaposition is a humorous
note through the introduction of "Mr. Statistician" who breaks into the announcer's dialogue
with hard-hitting facts delivered in a light
vein. Known as 'The Dominant Language and
Broadcasting
Telecasting
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trucking

gross

ITEMS

FROM

industry's

national

outlay

OUR

likely
by

to

be

spending

then!

By 1975, the trucking industry is expected to spend 63 billion dollars for

projected from present expenditures and current
trends) will, in 1975, account for TEN PER CENT

goods and services. America's suppliers— of everything from cotton to

of America's gross national product. ("GNP", as you
know, is an economist's yardstick — the dollar value
of all goods and services produced in a year.)

aluminum

— and

America's

labor

force will split this gigantic "melon"
among them, with a profound effect on the nation's
prosperity. Because the $63 billion (conservatively

Chairman /
American Trucking Associations

^Source: "Trucks in 1975", by Carroll J. Roush, based on the
findings of thePresident's Policy Committee ( Paley Commission).
AMERICAN

TRUCKING

INDUSTRY
/
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American Trucking Associations
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Negro Station of the West," KOWL broadcasts
some 32 hours weekly to the Mexican market,
numbering 400,000 persons in L. A. County,
and 26 hours weekly to the Negro market of
350,000. Additionally, the station broadcasts
in 10 other languages.

FOUR SPECIALS ON WFAA-TV
NOVEMBER was a full month for WFAA-TV
Dallas which broadcast four new programs
during that period. These included Tempo
For Teens, first in a series of five programs
featuring Dallas Symphony conductor Walter
Hendl; a doll-fashion show sponsored by1
Neiman-Marcus presenting the dolls of Mme.
Beatrice Alexander, world-famous doll collector; the opening of a Traffic Safety Conference
for Teenagers with Gov, Allan Shivers as guest
speaker, and most of the show of modern
military aircraft, part of the Airpower Symposium in Dallas.
CJON

COLORING

BOOK

CONTEST

CJON

St. John's, Newfoundland, has distributed to all schoolchildren in the city big
scribblers with a picture of the CJON microphone on the cover. A coloring contest for the
cover picture has five new bicycles as prizes.
Back cover of scribblers listed children's programs on the station and 20 programs of interest to the mothers. CJON also printed, in
collaboration with the Newfoundland Board
of Trade, a 70-page, three color, magazine-type
booklet on the city of St. John's, with space for
the station's message to listeners and potential
advertisers.
CHRISTMAS

PARADE

FOR ITS first television remote broadcast
WSJS-TV Winston-Salem, N. C, picked up the
annual Christmas parade put on by that city's
Retail Merchants Assn., Nov. 27. Program was
produced by Phil Hedrick with Lee Wallenhaupt on camera and Bob Estes doing the
audio.
KCEN-TV

PROMOTION

KCEN-TV Temple-Waco, Tex., has released
a promotion piece stressing that the station
covers central Texas, making that area a single
medium market for the first time. Brochure
also points out that the market is a rich one
with an effective buying income of $800,000,000. Station's slogan is "K-CENtralize your
tv sales story on KCEN-TV."

WHEN Queen Frederika of Greece remarked during a tour of New Orleans that she had
never seen herself on television, Tom Hicks (I), WDSU-TV vice president in charge of programming, presented her and King Paul with films made for WDSU-TV's fsso Reporter
in coverage of the royal couple's visit to that city.
'RAMAR'

TOUR

PLANNED

MICHAEL SILVERMAN, executive vice president of Television Programs of America, and
Jerome B. Capp, national advertising and promotion director, announce plans for a Ramar
of the Jungle sales program. The program is
now seen on 100 tv outlets in all major markets
of the country, TPA reports. Jon Hall, star of
the series, will start a tour next spring, during
which he will present a program of Indian and
African native folklore entertainment to colleges, forums and clubs.
INTERNATIONAL

PROGRAMS

CKSF Cornwall, Ont., has made numerous
documentary programs within its own area
and also across Canada. Now the station is
going international with two programs totalling about 20 half-hours. They will be done
by manager Fred Pemberton on a trans-Atlantic
trip aboard a small Netherlands freighter, which
touches at Cornwall and Great Lake ports,
and during his travels in Great Britain. The
programs will be taped and made available at
nominal cost to other Canadian stations.

DOUBLE

BIRTHDAY

PARTY

WWDC Washington will throw open its studios
to the public from 6-10 a.m. Dec. 15, in honor
of the birthdays of morning personality Art
Brown and custodian Bill Jenkins. Admission
to
the partyFund
will for
be athe
donation
the station's
Christmas
needy. toRefreshments
will be provided by Mr. Brown's sponsors, including juice, coffee and donuts. Feature of
the party will be giveaways of a canary and
parakeet to the person submitting the best name
for the birds. Mr. Jenkins, who is occasionally
heard on Mr. Brown's program, will take it
over completely for the party, and Mr. Brown
will sweep the studio floors.

TOT

O' GOLD'

PROMOTION

TO PROMOTE its quiz shows, CHEX Peterborough, Ont., has distributed gold bridge
scores with matching gold pencils to women's
groups in the area. One side of the bridge
score is a conventional scorecard. The other
side lists the CHEX Pot O' Gold riddle, the
names
Pot jackpot.
O' Gold sponsors and the
amount of
of the

ill LATEST
COMMUNITY

WCKY

WCKY
50

GRAND

IN

WATTS

PROVIDINGIN THE
PUBLIC

BEST

WRTV (TV) Asbury Park, N. J., has invited
more than 100 organizations to prepare programs for the station, which will begin commercial operation early in January. Thirty-five
organizations and schools are already at work
preparing programs which will be presented
at least once a week. Among groups contacted
are womens' clubs, ministerial organizations,
high schools, Rutgers U., U. S. Department of
Agriculture, Ft. Monmouth, Boy Scouts and
others.

SERVICE
PLAYERS

The
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Station,

Cincinnati

MAKE

STATION

BREAKS

TO PROMOTE its sports programs, CKOV
Kelowna, B.C., takes a tape recorder to the
hockey rinks in the area and has hockey
players from all parts of the Okanagan Valley
make the station breaks, promoting programs
and the local games.
Broadcasting

• Telecasting

Like giant horns on the horizon, radio-relay
towers carrying television programs throughout
the country are now standard fixtures in the
American scene.
Today these radio-relay systems together with
coaxial cable facilities make possible an audience of one hundred million people who may
see and hear the same event at the same instant.
The ability to carry important public events,
programs of education and entertainment for

millions of Americans

truly makes

the horn-

shaped radio-relay antennas an important addition to our nation's resources.
Already more than $100,000,000 worth of Bell
System facilities and equipment are devoted
to furnishing television network service. The
rapidly expanding television routes extend from
coast to coast and from the Great Lakes to
the Gulf of Mexico.
channel miles.

BELL

TELEPHONE

They total some 40,000

SYSTEM

PROVIDING TRANSMISSION CHANNELS FOR INTERCITY RADIO AND TELEVISION TODAY AND TOMORROW

Frank H. Hakewill, media department director;
Robert E. Stracke, chief of production, and
James W. Woodman, account executive, elected vice presidents of Roche, Williams & Cleary
Inc., Chicago.

Advertiser
John A. Egan, formerly vice president of Grant
Adv. Inc., Chicago, to Consolidated Royal
Chemical Corp. (Krank's shave cream, Liquinet, Peruna, Hypercin and Kolor-Bak) as general sales manager, with responsibility for
sales, merchandising and promotion of those
products.

Ben Lansdaye, manager, Genuine Parts Co.,
Atlanta, and Phil Lansdale, group supervisor,
The Caples Co., L. A., form new agency, The
Lansdale Co., L. A., with offices at 421 S.
Western Ave. and telephone number, Dunkirk
5-2007. Robert G. Baldwin, copy chief, Caples
Co., to new firm as production manager.

Agencies
George C. Oswald and Douglas J. Coyle named
vice presidents of Kenyon & Eckhardt Inc.,
N. Y.

George G. Anthony, media director, WestMarquis Inc., L. A., to Stromberger, LaVene,
McKendie, same city, in similar capacity.

Cuyler Stevens, account executive at Cunningham & Walsh Inc., N. Y., elected vice president.

N.T.S.C.

MonographsThe National Television Systems Committee has authorized
IRE to publish its long awaited Monographs in the January
1954 special Color Television issue of "Proceedings of the
I-R'E" — thus giving them industry-wide distribution for
the first time in print.

•

25

additional

Color

TV

articles-

will also appear in this issue, which brings the reader upto-the-minute on the developments of Color Television. Copies of the first Color Television issue are still available and
combined with this second Color Television issue will form
a complete bibliography of major historical importance.
Also included in the January issue will be a complete listing
of the N.T.S.C. system specifications as submitted to the
F.C.C. ; and field test reports on the system's performance.

in

pointed radio-television director of Harold F. Stanfield Ltd.,
Montreal advertising
agency. Ernest H.
Smith, formerly advertising and sales
Mr. Blauhut
promotion manager
of CFCF Montreal, named radio supervisor
and timebuyer for agency.

Preston Selz, formerly with Foote, Cone &
Belding, to Beaumont & Hohman Inc. as Chicago copy chief. Theodore C. Carlon and
Harold P. Falvey to copy staff of same agency.

A special issue containing

15

Gillcs Duhamel ap-

Lee Cox advances to head of copy staff ol
educational department of N. W. Ayer, Phila.,
following retirement of Herbert H. Smith.

rr

•

Don Blauhut, head of radio-tv department at
Raymond Spector
Co.,ed N.
Y., of
appointdirector
radio
and tv at Edward
Kletter Assoc. Inc.,
N. Y.

"Proceedings
of the
l*R*E" January
'54
Available to non-members for $3.00. Extra copies to I R E
members are $1.25. All members get one copy free!

I R E is an organization of 33,312 member-engineers. There are
no company memberships. Operating continuously since 1913,
its sections meet in 78 cities. 21 specialized Professional
Groups widen the scope of its member-services and 40 technical committees help the industry.

Walter Riddell Jr., formerly account executive
at Leo Burnett Co., and William M. Galbraith.
with advertising department of Pillsbury Mills,
to Earle Ludgin & Co., Chicago, as account
executives. Daniel R. O'Conner, member oi
research staff of Foote, Cone & Belding, to
same agency in similar capacity.
Coleman F. Cody appointed account executive in Boston office of Doremus & Co., N. Y.
William J. Dunbar, Harris D. McKinney, Phila
advertising agency, to Michener Co., same city,
as account executive.
Douglas F. Jenkins, U. S. representative, Asia
Tv Service, Hollywood, and former public
information officer, Far Eastern Command
U. S. Army, to Campbell-Ewald Co., L. A., as
copywriter and client contact representative.
Hal Braun, J. C. Penney Co., N. Y., to Hicks
& Greist, N. Y., as member of copy staff.
Everett B. Allen, Cochran Foil Products Co.
and Robert L. Kress, Gimbels, to plans merchandising department of N. W. Ayer, Phila
Ruth Little to lohn Falkner Arndt, Phila. She
was formerly with N. W. Ayer, same city.
Phil Krim, radio-tv department, McCann-Erickson Inc., N. Y., returns to Ted Bates & Co.,
Hollywood, in same capacity.
Gene Clayton, news director for WTMV East
St. Louis, 111., named to public relations anc
copy writing staff of Westheimer & Block Adv.
St. Louis.
Minerva Ellis, member of radio television department, Compton Adv., N. Y., and William
Morwood, radio-tv script writer and editor
were married Nov. 27.
Stations

Published
"Proceedings
of bythe
THE

INSTITUTE

OF RADIO

l*R*E"
ENGINEERS

1 East 79th Street, New York 21, N. Y„
Please place orders before December 10th.
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Victor L. Toft named president of KFAB
Broadcasting Co. of Omaha. Elected vice
presidents are Fred S. Sidles, Joe W. Seacresl
and Walter W. White. Harry B. Sidles elected
secretary-treasurer. Harry D. Burke, general
manager of KFAB, elected to board of directors.
Alfred E. Spokes, business manager of WJOY
Burlington, Vt., elected treasurer and corporate
Telecasting
Broadcasting

The Chairman of the Federal Reserve System Subcommittee on Collections tells . . .

How

to

collect

$2,000,000

"90% of the nation's business is transacted by check!" says
Mr. Valentine Willis, Vice-President of the Federal Reserve

minute!

Bank of New York. "But it wouldn't be possible without an
efficient system of transporting and handling this enormous
volume of 'cash letters.'
"Every day, the Federal Reserve System collects checks worth
billions of dollars from all parts of the country. The sooner

"We ship more than 8,400 pounds of checks in an average
day via Air Express, between the 12 Federal Reserve Banks
and their branches. These packages weigh from two pounds
to 450 pounds. One busy day, one Federal Reserve Bank
shipped almost three tons of checks via Air Express !
"Checks are the lifeblood of our economic system. Air
Express has become a vital artery in this important work.

we can return checks to their home' banks and give depositors
their money, the better for business.

"Understanding economy is part of our job. We've found
that we can buy Air Express speed, in most weights and dis-

"In the past ten years, the maximum time for sending checks
'home' has been cut from seven to two days. For this amazing
record, we give a lot of 'credit' to Air Express !

tances, atlower cost than any other air service."
It pays to express yourself clearly. Say Air Express ! Division
of Railway Express Agency.

GETS

Broadcasting

1

a

Telecasting

TH&F1E

F I FIST via U.S. Scheduled Airlines

December 7, 1953

•

Page 107

PEOPLE
director of Vermont Bcstg. Corp., licensee of
station. Other directors re-elected are George
E. Little, David W. Howe, Frederick W. Shepardson, Levi P. Smith and Guy M. Page. Urban
L. Bergeron elected assistant treasurer.

No other radio station in El
Paso reaches as many radio
homes as KROD.
No other radio station in El
Paso can offer advertisers so
much coverage.
These are just two reasons why
KROD has a longer list of
both local and national advertisers than any other station
in the entire El Paso Trading
Area.
You Can't Cover the Fabulous
Southwest without . . .
CBS RADIO NETWORK IN EL PASO

Harold C. Burke, general manager of WRTV
(TV) Asbury Park,
N. J., promoted to
vice president in
charge of operations
of station, which is
scheduled to commence test pattern
operations this week.
Allen Preville, member of sales staff, ap-

William Hedgpeth promoted to director of ad-,
ministration for program department of WTOPAM-TV Washington.
Art Knorr to WSYR-TV Syracuse, N. Y., as
account executive. Jackie Salisbury has resigned as continuity director of station.
Al Ruhfel appointed program director at
WSPD-TV Toledo, Ohio, replacing Les Dana
who is now general administrator for Storer
Bcstg. Co. in Television Del Caribe, Havana.
John Saunders named assistant program director and production manager at WSPD-TV,
and Jim Reemsnyder is new assistant production manager. Frank Venner takes over as
chief announcer.

pointed sales manager.
John

Pindell, account executive at
Mr. Burke
KING - TV Seattle,
named commercial manager of KHQ-TV Spokane.
Jack Labrie to WSPR Springfield, Mass., as
news director and promotion manager.

ii
600 Ul
KC li5,000 WATTS

National Representative
O. L. TAYLOR CO.
West Coast Representative
THE BRANHAM CO.

The
way

best
to

sell the
KANSAS
FARM

Two

for Munn
Mr. Ruhfel

WHEN E. Harold Munn Jr., station
director of WTVB-AM-FM Coldwater,
Mich., and general manager of WSTR
Sturgis, Mich., embarked for Hawaii
early in October "to get away from it
all," he little realized he was in for two
Hawaiian "firsts." He was scheduled to
complete the engineering proof-of-performance and tuneup for KAIM Kaimuki,
Honolulu, the first commercial fm in the
Islands. Shortly after his arrival he was
contacted by KANI Kaneohe, Oahu, the
Islands' first directional am station, also
under construction. After conclusion of
the KAIM tests, Mr. Munn directed
completion of the installation of KANI
and conducted proof-of-performance
measurements on the directional array.

Mr. Saunders

Nancy B. Maguire, member of production
staff of WGBH Boston, non-commercial,
educational radio station, promoted to administrative assistant for programs. Janet Lawlor
named course monitor in WGBH production
department, and Carol Shepard, junior assistant in programs and community relations.
Lester Pope appointed educational coordinator
for KOMO-TV Seattle.
Dick Balzer returns to WHBF Rock Island, 111.,
as manager of traffic department after two
years' Army service.
Del Gore, account executive for KROW,
land, Calif., named
sales manager at
KJEO Fresno, Calif.

Oak-

MARKET
Bob

Maurice Wynne, technical director at WAFBTV Baton Rouge, La., to KTAG-TV Lake
Charles, La., as chief engineer and program
manager.
Dale Hart, announcer at WBAP-AM-TV Fort
Worth, Tex., to KARK-TV Little Rock as program director.
David Ruark, director of advertising and sales

use

promotion
Video Co., ofN. AudioY., to
WFMY-TV Greensboro, N. C, as promotion manager.

the

KANSAS

Milt Klein, general
sales service manager, KECA - TV
Hollywood, named
account executive.

FARM
STATION
WIBW

CBS RADIO
in Topeka

Ben Ludy, Gen Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.

Fred
W. Sample,
general manager of
Mr. Ruark
W A P L Appleton,
Wis., to sales staff of WBAY-AM-TV Green
Bay, Wis.
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Martin, assistant station manager
at KPHO Phoenix,
appointed program
director for KPHOTV succeeding Art
Sprinkle,
effective
Dec. 20.
John M. Asher, promotion -advertising

Gore

director, Consolidated Television Sales, Hollywood, to KECA-TV
that city, as promotion manager.
Bob Murphy, WDSU-TV New Orleans, and
Hayward Lee Siddons, WNBW (TV) Washington to KOA-TV Denver as directors. Harland
Mendenhall, CBS-TV news, named photography
and film chief for station. Charles Anderson,
KFI Los Angeles, to station as floor manager
and director. John Stell, KTTV (TV) Los Angeles, to KOA-TV as floor manager, and Stan
Sievers as consultant engineer.
Hugh Pickett, WSB-TV Atlanta, to KSLA (TV)
Shreveport, La., as film director.
William D. Nietfeld, director of news and pubBroadcasting

• Telecasting

Eastman
Television
Recording Camera
Installation—
mrc —

PEOPLE
lie affairs, KCBS San Francisco, resigns to
enter private business.
This

is Mr,

E.

H.

President, Crowder
South

T.

Motor

Charleston,

W.

Crowder
Company
Va.

Ted Herbert, account executive in ABC Network Radio Sales, named to sales staff of
ABC-owned WABC New York as sales specialist for Mary Margaret McBride and forthcoming Martin Block programs.
Hal O'Halloran, sports director at KFH Wichita, Kan., to KVOO Tulsa, Okla., to handle
play-by-play of Oklahoma A & M basketball
games. He replaces John Henry, who transfers
to KOA-AM-TV Denver as sports director.
John Hitt, WFAA-TV Dallas, appointed assistant chief engineer for KSLA (TV) Shreveport,
La.
Ron Koziol to WRDB
announcer.

Reedsburg, Wis., as

Sue Warfield, formerly promotion and publicity
director for Frank Schoonmaker wine firm, to
WBAL-TV Baltimore as home economist, replacing Anita Conboy Jaffe, who has retired.
Emerson Parker, WGMS Washington, to
WCFM (FM) that city where he will handle
Classics in Jazz program.

This

is what

he

Mike Woloson, disc jockey at WTAR Norfolk,
Va., to WNOR there, in same capacity.

says

Roy Howard, disc jockey at KIOA Des Moines,
to WMT Cedar Rapids, Iowa, in same capacity.
"We have found that Mr. Lewis has
an extensive listening audience (via WTIP,
Charleston, W . Va.).
And we could not
ask for a better audience or
means of delivering messages regarding
our

Chrysler-Plymouth products to the
people of the Great Kanawha
Valley.
We are very happy to be

counted among

Mr. Lewis's sponsors."

John J. Laux, executive vice president and general manager of WSTV-AM-TV Steubenville,
Ohio, honored on behalf of WSTV for news
coverage of Red Cross, by Jefferson County
Chapter, American Red Cross.
John H. Poole, president of John Poole Bcstg.
Co., and H. Leslie Hoffman, president of Hoffman Radio Corp., honored by Minute, L. A.
monthly magazine, for contributions to advancement of Southern Calif, business.
George C. Biggar, president and general manager of WLBK DeKalb, 111., awarded honorary
membership in Kiwanis Club of Chicago's Loop
for 1954.
Jack Knell, director of news and special events
for WBT Charlotte, N. C, appointed regional
vice president for southern area of Radio &
Television News Directors Assn.
Vere B. (Chum) Crockett, commercial manager
of WRKD Rockland, Me., author of "Designing
Small Boats," published by D. Van Nostrand
Inc.
Bob Grammer, operations supervisor at WBAPTV Fort Worth, Tex., father of girl, Karen
Kae, Nov. 23.

This

is Fulton

Lewis,

Jr.

whose 5-times-a-week program is available to local
advertisers at local time cost plus low pro-rated talent
cost. Currently sponsored on 361 stations by more
than 750 advertisers (among them 65 automotive
firms), the program offers a tested means of reaching customers and prospects. For availabilities,
check your Mutual outlet — or the Cooperative
Program Department, Mutual Broadcasting System,
1440 Broadway, NYC 18 (or Tribune Tower,
Chicago, 11).
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John J. (Jack) Mulligan III, sales executive,
KLAC-TV Hollywood, father of boy, John J.
IV, Nov. 23.
Bernie Lofgren, technician at WJAR-TV
dence, father of boy, Nov. 18.

Provi-

Networks
Norman H. Sloane, production control manager, ABC-TV Hollywood, named sales service
manager.
Wade Bingham, newsreel cameraman, named
Far Eastern Bureau manager for CBS Television Newsfilm, with headquarters in Tokyo,
effective Dec. 13.
Robert Stevens, producer-director, and Halsted
Welles, writer, have been signed by ABC-TV
as co-producers of weekly series of hour-long
Broadcasting
• Telecasting

melodramas that are scheduled to begin on
Jan. 3 (Sun., 8-9 p.m. EST).
Ronald Joynt named sales representative of
CBC at Toronto. Wilf G. Carpentier, sales
representative of Canadian Broadcasting Corp.
at Toronto, named television director of CBC
at Winnipeg, Man.
Bill Brendle, sports editor of the New York
Enquirer, to publicity staff of ABC as writer.

What

makes

law

pork

cost

less

Film
in

Edwin W. Buckalew, CBS, appointed director
of sales for Wayne Steffner Productions, Hollywood.
Frank L. Woodruff, executive producer and
partner in Woodruff Assoc., Huntington, W.Va.,
and N.Y., announces dissolution of firm and
closing of N.Y. office.
Don Rivers, Walter A. Rivers & Assoc. to
Pearson & Luce Productions, S.F., as scenario
director.

than

December

it does

in

September?

Jon. Feb. Mar. Apr. Moy June July Aug. Sept. Oct. Nov. Dec.
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Manufacturers
John A. Curtis appointed general sales manager
of Westinghouse Electronic Tube Div., Elmira,
N.Y., replacing Harold G. Cheney, who becomes assistant to vice president of that division.
Mr. Curtis was formerly with Pullman-Standard
Car Mfg. Co. as manager of track equipment
department.
Arthur F. Gibson, general manager of telephone
division of Stromberg-Carlson Co., Rochester,
N. Y., promoted to corporate secretary of
company, and John H. Voss, chief telephone
engineer, named to succeed Mr. Gibson as
general manager of telephone division.
H. E. Crow appointed chief engineer for Dage
Labs Inc., Decatur, 111. (tv cameras). He was
formerly chief engineer at WHEN(TV) Syracuse, NY., and WBKB(TV) Chicago. Clifford
Bruhn, A C Spark Plug organization, to Dage
Electronics Inc., Beech Grove, Ind., as production manager.
Edward A. Altshuler, national marketing director, Kaye-Halbert Corp., Culver City (tv set
mfrs.), to Berlant Assoc., Los Angeles (highfidelity tape recorders), as advertising and sales
manager.
Leslie Hill appointed director of research for
Pentron Corp. (recorders, high fidelity components and accessories), Chicago.
Representatives
Joseph B. Gunether and Albert J. Marruchi
elected vice presidents of Branham & Co.,
Chicago, national representative.
Services
James R. Dickson, formerly in charge of client
service activities in Australian office of A. C.
Nielsen Ltd., appointed managing director of
company in both Australia and New Zealand.
Betty Lou Purvis and Tim Marks, both formerly with defunct Ferris Organization, N.Y.,
publicity firm, to Milburn McCarty Assoc.,
N.Y., as publicity account executives assigned
to radio and TV.
Worth Larkin, public relations director, LA.
Chamber of Commerce, and Herb Dallinger,
Hollywood publicity photographer, have formed
Larkin-Dallinger Publicity Agency, with offices
at 1915 S. Western Ave. Telephone is Republic
4-1911.
Broadcasting

• Telecasting

This chart shows the relationship
between pork production and
pork
based period),
on figures
for
1947-49prices
(a typical
which
the government is now using as
its index-base period.

Xhe well-known law of supply and
demand. With pork, it works like
this:
More than half the pigs are born
in spring — also according to law,
the law of nature. They spend a good

pork— higher prices through
summer months.
Summertime

the

is the time when a

big new meat crop is "growing up"
on America's farms and ranches.

6 months growing to pork-chop size.
Then, along about the time the
first leaves fall, all these pigs begin
to come to market. And the same
thing happens

as with any other

perishable commodity (strawberries, eggs or oranges) when there is
suddenly a lot more than there was.
The price just naturally goes down!
The chart above shows how the
cycle goes. More pork — lower prices
during the winter followed by less

The medical school of a leading
university reports a recent study
in which a number of overweight
people lost up to 100 pounds on
diets featuring double portions of
lean meat. Meat means so much
to so many — in so many different
ways
meat
your
than

— that it's good to know
packers can help put it on
table at a lower service cost
for almost any other food.

AMERICAN
MEAT
INSTITUTE
Headquarters, Chicago • Members throughout the U. S.
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RECORD

Authorizations,
(As Compiled

Applications

by B • T)

Nov. 25 through Dec. 2
Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.
Abbreviations:

PROBABLY

YOU

T !

DON

and we really don't Ka^^^plond for sole
^l^it we do
the RICH,

mwm

- 70

miles

hove

to I7S

from

the

nearest

major

tradinq

center*

-f' t^Q^tJ
MU*T BE REACHED
tO DC JO f€f" FROM WfTHfN !

yo-r BEST BUY
IStVifi
In Tcrrc Haute
jf |§f^ fj
fi^fl REPRESENTED
8 V- - BOILING CO."

CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification. trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations
30
18
As of Oct. 31, AM
1953*
FM
536
Licensed (all on air)
106
CPs on air
CPs not on air
2,479
Total on air
566
Total authorized
2,479
137
Applications in hearing
148
2035
586
187
New station requests
34
Facilities change request 2,603
113
Total applications pending
6
Licenses deleted in Sept.
78123
2
CPs deleted in Sept.

Television Station Grants and Applications
Since April 14, 1952
Grants since July 11, 7952:
vhf
uhf Total
Commercial
188
Educational
11 286
17 4741
28
Total Operating Stations in U. S.:
vhf
uhf Total
Commercial on air
216
110 326
Noncommercial on air
112

New

415
t315
16
285
0
2

Tv

OF

Stations

FCC

. . .

GRANTS

FORD
NELSON
WDIA's
FOLGER'S
Salesman

FOLGER'S
Renews

for 4th Year

on WDIA,

Memphis

. . . thus Folger's begins its 4th consecutive year of gaining completely
dominating coverage of the 562,212
Negroes in WDIA's great 27-county Nielsen area. With dynamic Ford Nelson at
the mike, Folger's schedule consists of five
% hours weekly which blanket this 46.9%
of the total area population. If you sell
to Negroes a WDIA schedule is a must for
you . . . and there's a schedule to fit your
budget. Join this great list of WDIA blue
chip accounts: Purex, Bab-O, Taystee
Bread, Blue Plate Foods, Kroger Stores,
Carnation Milk, Nu Maid Margarine, and
many others. Get the full WDIA story
today.
HOOPER RADIO AUDIENCE INDEX
City: Memphis, Tenn. Months: Sept.-Oct. '53
Time
WDIA B
H
T.R.T.P. 24.5 21.8 17.7 15.4 10.7 8.7 7.1 3.3
(Note: WDIA's share Sat.: 19.0; Sun.: 25.5)
John E. Pearson Co., Representative
Dora-Clayton Agency, Southeast
Soon)
Memphis, Tenn. WDIA
50,000 Walt*
•

101
t214
230
150
545

*Does not Include noncommercial educational
fm and tv stations.
Ing
tAuthorized to operate commercially.
*
*
*
Am and Fm Summary through Dec. 2
In
Hear
Licensed
CPs Appls.
ing
Air
On
137
126 Pend182
3
541
588
Fm
Am
18
6
2,487
2,507
ACTIONS
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d/b as PioFrank Hobbs
Fla.— W. Broadcaster
Clearwater,
s, granted
uhf
neer Gulf Television
53.7 kw
visual,
kw
93.5
ERP
mc);
(578-584
ch 32
aural; antenna height above average terrain 320
ft , above ground 344 ft. Estimated construction
cost $179,186, first year operating cost $160,000,
revenue $160,000. Post office address P. O. Box
loca1146, Clearwater. Studio and transmittercoordition 3835 Gulf to Bay Blvd. GeographicW. Long.
nates 27° 57' 36" N. Lat., 82° 42' 24.5"
antenna RCA. Legal counTransmitter DuMont,
sel McCullen & Goza, Clearwater. Consulting
Atlanta. Mr. Hobbs, an atJ. Holey,
engineer torney,W.is sole
owner. Granted Dec. 2.
Miami, Fla.— WMIE Tv Inc. (WMIE), granted
uhf ch. 27 (548-554 mc); ERP 200 kw visual, 107
kw aural; antenna height above average terrain
ground 366.5 ft. Estimated con340 ft above
struction cost $200,855, first year operating cost
address Ho$216,000. Post office
$180 000, revenue Biscayne
Blvd., at 3d St., Miami.
tel Everglades,
Studio location Everglades Hotel, 244 Biscayne
Blvd. Transmitter location 65 S. E. 5th St Geo27"
80° 11'
N. Lat.,RCA.
46' 09"
coordinates 25" and
Legal
antenna
Transmitter
W Long.graphic
Concounsel McKenna & Wilkinson, Washington.
sulting engineer W. J. Holey, Atlanta, Ga. Principals include President E. D. Rivers Sr., director
Cedarin Timm Inc., licensee of W G A A - AM -FM Inc.,
lichairman of board m WLBS
town, Ga.,
of
censee of WLBS Birmingham, Ala., chairman
board in Southern Radio & Equip. Co., licensee
of WOBS Jacksonville; Executive ViceA. President
J. Harris
Curt A. Meer; Chairman of the Board
stockholder
principal
and
president
(25%), Mortgage Co., real estate and financingMid-at
West
Secretary-Treasurer
Miami and Louisville, Ky.; president
B. J. Harris (25%), vice Bcstg. Co.Mid-West
(WMIE)
Mortgage Co., and Sun Coast
(50%). Granted Dec. 2.
Traverse City, Mich.— Midwestern Bcstg. Co.
(WTCM Traverse City; WATT Clam Lake Twp.;
WATZ Alpena Twp.; WMBN Bear Creek Twp ;
ch. 7 (174WATC Gaylord, Mich.), granted vhf
an30.9 kw760 aural;
visual,terrain
ERP 51.3 kw
180 mc);
ft. above
tenna height above average
ground 462 ft. Estimated construction cost $188,524 70, first vear operating cost $75,000, revenue
Paul Bunyan Bldg.,
$100,000. Post office address transmit
ter location
and
Traverse City. Studio
M-72 West, 3 miles W of center of Traverse City
41
Lat., 85°
32" N.
tes 44°
coordina
RCA.
Geograph
antenna
ter46'and
Transmit
Long
W ic
02"
Washn,
Legal counsel Dow, Lohnes & Albertso

Applications filed since April 14, 7952:
New Amnd.
vhf
uhf Total
Commercial 882 337 680 519 1,200 2
Educational
51
25
26
51s
Total
913
337
701
544 1,251*
1 turned.
Twenty-six CPs (6 vhf, 20 uhf) have been re23 One
applicant
did not
specify channel.
Includes
28 already
granted.
4 Includes 502 already granted.
Note:
cities
effect

Amended processing procedures and revised city priority list (continuing only those
with contested applications) are now in
[B«T, Oct. 26].

ington. Consulting engineer George C. Davis,
Washington. Principals include President Les
Biederman (30%), Vice President William H. Kiker
Secretary-Treasurer
McClay
(15%),(16%%),
Fred G.
Zierle (16y4%) andDrew
Edward
G.
Biederman (221/2%). Granted Nov. 25.
Near Bloomingdale, N. Y. — Great Northern Tv
Inc., granted vhf ch. 5 (76-82 mc); ERP 3.55 kw
visual, 2.19 kw aural; antenna height above average terrain 2,750 ft., above ground 940 ft. Estimated construction cost $327,793, first year operating cost $150,000, revenue $190,000. Post office address 301 Cornelia St., Plattsburgh, N. Y.
Studio and transmitter location Morgan Mt., 12
miles NE of Bloomingdale, N. Y. Geographic co44° 25' antenna
56" N. Lat.,
5CK 38"
W. Long.
Transmitterordinates and
RCA.73°Legal
counsel
Abe
L. Stein, Washington. Consulting engineer Lynne
C. Smeby, Washington. Principals include President Joel H. Scheier (62/3%), president-general
manager and y3 interest WIRY Plattsburg, N. Y.;
Vice President Vincent S. Jerry (33I/3%), vice
president and 30% stockholder WIRY; SecretaryTreasurer John M. Nazak (0.67%), chief engineer
and 3.3% stockholder WIRY, and Robert J. Duley
(20%), milk products. Granted Dec. 2.
Cincinnati, Ohio — The Greater Cincinnati Television Educational Foundation requests reserved
uhf ch. 48 (674-680 mc); ERP 19.1 kw visual and
9.55 kw aural; antenna height above average terrain 490 ft., above ground 363 ft., to be situated
on tower of WLWT (TV); estimated construction
cost $136,000, first year operating cost $100,000.
Post office address 1228 Central Parkway. Studio
location 1243 Elm St. Transmitter location 2222
Chickasaw St. at WLWT (TV) site. Geographic
coordinates 39° 07' 28" N. Lat., 83° 31' 18" W. Long.
Legal counsel Edgar W. Holtz, Cincinnati. Consulting engineer R. J. Rockwell of Crosley Bcstg.
Corp. Granted Dec. 2.
Oklahoma City, Okla. — Oklahoma Educational
Tv Authority, granted vhf ch. 13 (210-216 mc);
ERP 316 kw visual, 191 kw aural; antenna height
above average terrain 1,440 ft., above ground
1,073 ft. Estimated construction cost $1,640,000,
first year operating cost $500,000, no revenue.
Post office address Box 3241, State Capitol, Oklahoma City. Studio and transmitter location 6
mi. N of State Capitol on Lincoln Blvd. Geocoordinates 35° and
35' 00"
N. Lat.,
97° 26'
26"
W. Long.graphic
Transmitter
antenna
RCA.
Legal
counsel Cohn & Marks, Washington, D. C. Consulting engineer George Davis, Washington, D. C.
Principals include Oklahoma State Regents for
Higher Education. The Univ. of Oklahoma
(WNAD-AM-FM) and Oklahoma A. & M. are integral parts of the Oklahoma State System of
Higher Education, administered by the Regents.
Granted Dec. 2.
Spartanburg, S. C. — The Spartan Radiocasting
Co. (WORD), granted vhf ch. 7 (174-180 mc); ERP
316 kw visual, 204 kw aural; antenna height above
average terrain 2,000 ft., above ground 205 ft.
Estimated construction cost $376,671, first year
Telecasting
Broadcasting

operating cost $430,470, revenue $494,258. Post
office address 291 East Main Street, Spartanburg,
S. C. Studio location 291 East Main Street. Transmitter location Hogback Mountain, SW of Tryon,
N. C. Geographic coordinates 35° 10' 10" N. Lat.,
82° 17' 29" W. Long. Transmitter DuMont, antenna GE. Legal counsel Spearman & Roberson,
Washington. Consulting engineer A. D. Ring &
Co., Washington. Principals include President
Walter J. Brown (39%) and Secretary-Treasurer
D. S. Burnside (5.1%). Grant was made possible
by withdrawal of competitive bid of WSPA there.
WORD has purchased WSPA for $400,000 and
upon FCC approval will sell WORD and retain
WSPA.
Granted Nov. 25.
Florence, S. C. — Jefferson Standard Bcstg. Co.,
granted vhf ch. 8 (180-186 mc); ERP 316 kw visual, 191 kw aural; antenna height above average
terrain 790 ft., above ground 775 ft. Estimated
construction cost $558,000, first year operating
cost $250,000, revenue $200,000. Post office address
Wilder mitter
Bldg.,
Charlotte,
N. C. Rd.
Studio
and translocation
on Cherokee
at Saluda
Dr.
Geographic coordinates 34° 10' 58" N. Lat„ 79°
47'
23" counsel
W. Long.
Transmitter
RCA,Green,
antenna
GE.
Legal
Kirkland,
Fleming,
Martin
& Ellis (Reed Rollo), Washington. Consulting
engineer A. D. Ring & Co. (Howard T. Head),
Washington. Principals include President J. M.
Bryan, 1st vice president of Jefferson Standard
Life Insurance Co.; Executive Vice President
Charles Crutchfield, and Vice President-Secretary-Treasurer Larry Walder. Sole owner of applicant is Jefferson Standard Life Insurance Co.,
Charlotte, N. C. Granted Nov. 25.
Jackson, Tenn. — Dixie Bcstg. Co., granted vhf
ch. 9 (186-192 mc); ERP 56.2 kw visual, 28.2 kw
aural; antenna height above average terrain 340
ft., above ground 244 ft. Estimated construction
cost $181,750, first year operating cost $130,000,
revenue $145,000. Studio and transmitter location
3.2 mi. N of Madison County Courthouse, 35° 39'
50" N. Lat, 88° 49' 20" W. Long. Transmitter
and antenna RCA. Legal counsel Prince, Taylor & Crampton, Washington. Consulting engineer Kear & Kennedy, Washington. Applicant is
licensee of WDXI Jackson. Principals include
President Aaron B. Robinson (57.3%), who also
has controlling interest in WENK Union City,
Tenn., WTPR Paris, Tenn., 550 out of 1200 shares
of WCMA Corinth, Miss., and is sole owner of
WDXE Lawrenceburg; Vice President Dr. Frank
M. Davis (6.6%), half -owner of Davis Clinic,
Corinth, Miss.; Vice President Harley H. Moses
(6.6%), owner of Moses Oil & Auto Supply Co.;
Harold L. Simpson (6.6%), owner of Simpson's
Super Stores (food store chain), Jackson; Treasurer Cecil G. Murdock (6.6%), owner of Dr. Pepper Bottling Co., Corinth; Dave M. Palmer Jr.
(6.6%), general manager Bell Coal & Transfer

The

APPLICATIONS
Indianapolis, Ind. — Crosley Bcstg. Corp., vhf
ch. 13 (210-216 mc); ERP 316 kw visual, 158 kw
aural; antenna height above average terrain
1000 ft., above ground 994 ft. Estimated construction cost $1,276,000, first year operating cost $1,050.000, revenue $850,000. Post Office address 140 W.
9th St., Crosley Square, Cincinnati, Ohio. Studio
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The

location, west side New Jersey Ave., between
Ohio & New York Sts., Indianapolis. Transmitter
location S.E. corner South Post Road & Raymond
St., Indianapolis. Geographic coordinates 39°
44' 17" N. Lat., 86° 00' 21" W. Long. Transmitter
and antenna RCA. Legal counsel, D. M. Patrick,
Hogan & Hartson, Washington. Principals include
Chairman of the Board James D. Shouse, President R. E. Dunville, Secretary R. S. Pruitt, Vice
President and Treasurer . K. T. Murphy, Vice
President Harry M. Smith, Vice President William P. Robinson and Vice President John T.
Murphy. Sole owner of 100% of stock of applicant is Avco Mfg. Co., New York. Applicant is
licensee of WLW WLWT (TV) Cincinnati, WINS
New York, WLWD (TV) Dayton and WLWC
(TV) Columbus and WLWA (TV) Atlanta, Ga.
Filed Dec. 1.
Buffalo, N. Y.— Great Lakes Tv Die, vhf ch. 7
(174-180 mc)j ERP 79.4 kw visual, 40.5 kw aural;
antenna height above average terrain 1522 ft.,
above ground 1323 ft. Estimated construction
cost $638,781.32, first year operating cost $750,000,
revenue $750,000. Post Office address 785 Main
St., Buffalo. Studio location 785 Main St., Buffalo.
Transmitter location, Bleistein Rd., 2.65 miles N
62° E of Colden, N. Y. Geographic coordinates
42" 30' 31" N. Lat., 78° 38' 12" W. Long. Transmitter and antenna RCA. Legal counsel, Kirkland,
Fleming, Green, Martin & Ellis, Washington.
Consulting engineer, George P. Adair Engineering
Co., Washington. Principals include Buffalo Courier Express Inc. (33V3%), owner WEBR Buffalo
and publisher of Buffalo-Courier Express; WPIT
Pittsburgh, Pa. (16%%), Cataract Theatre Corp.
(16%%), motion picture exhibitor; Copper City
Bcstg Corp. (33'/3%), licensee of WKAL Rome
and WKTV (TV) Utica, N. Y.; Treasurer William
J. Connor III, president and controlling stockholder WEBR: President Howard W. Clother,
treasurer of WEBR, and Secretary Robert C.
Hayman, 11% stockholder Cataract Theatre Corp.
Application represents merger of three pending
bids for the same facility. These bids will be
withdrawn. Filed Nov. 27.
Ardmore, Okla. — John P. Easley (KVSO), vhf
ch. 12 (204-210 mc); ERP 27.3 kw visual, 13.7 kw
aural; antenna height above average terrain 645
ft., above ground 355 ft. Estimated construction
cost $194,000, first year operating cost $120,000,
revenue $120,000. Post Office address. Ardmore,
Okla. Studio location, 114 North Washington,
Ardmore. Transmitter location. Highway 77 &
North Carter Counts- Line. Geographic coordinates 34°mitter
22'and29"
N. Lat.,GE.97° Consulting
08' 23" W. Long.
Transantenna
engineer,
A.
Earl Cullum Jr.. Dallas, Tex. Mr. Easley is
owner of the Daily Ardrnorite and KVSO. Filed
Nov. 23.

Co., Corinth; D. F. Prince, Washington attorney
with Prince, Taylor & Crampton, and three minority stockholders. Address Williams Bldg.,
Jackson, Tenn. Granted Dec. 2.
Provo, Utah— KOVO Bcstg. Co. (KOVO), granted vhf ch. 11 (198-204 mc); ERP 64.6 kw visual,
32.4 kw aural; antenna height above average terrain 1,360 ft., above ground 137 ft. Estimated
construction cost $209,000, first year operating
cost $85,000, revenue $90,000. Post office address
P. O. Brx 99, Provo. Studio location 108 West
Center St. Transmitter location 5 mi. N of Leni,
Utah. Geographic coordinates 40° 27' 46" N. Lat.,
111° 51' 09" W. Long. Transmitter and antenna
RCA. Legal counsel Wilkinson, Boyden & Cragun, Washington. Consulting engineer Millard
M. Garrison, Washington. Principals include
President Clifton A. Tolboe (74.5%), Vice President Charles E. Rowan (2.3%), Vice President
Arch L. Madsen (1.7%) and Secretary-Treasurer
Victor J. Bird (2.4%). Granted Dec. 2.
Richmond, Va. — Winston-Salem Bcstg. Co.,
granted uhf ch. 29 (560-566 mc); ERP 17 kw visual, 9.33 kw aural; antenna height above average
terrain 540 ft., above ground 546 ft. Estimated
construction cost $153,954, first year operating
cost $180,000 revenue $180,000. Post office address
826V2 West Fourth St., Winston-Salem, N. C. Studio location to be determined. Transmitter location 1.6 mi. from Richmond city limits on Midlothian Turnpike. Geographic coordinates 37° 30' 16"
N. Lat.,tenna
77°RCA.30'Legal
39" W.counsel
Long. Krieger
Transmitter
and an& Jorgensen,
Washington. Consulting engineer William E.
Benns Jr., Washington. Principals include President James W. Coan (7.5%), president and 30%
stockholder of WTOB Winston-Salem, N. C: Vice
President Robert W. Brawley (5%), attorney and
20% stockholder of WTOB; Secretary-Treasurer
John G. Johnson (7.5%), general manager and
30% stockholder of WTOB; Assistant Secretary
Archibald Craige (11.25%), attorney and 20%
stockholder of WTOB; Earl F. Slick (25%), oil
producer; Albert Butler (18.75%), president and
25% owner of Arista Mills (textiles); Jonas S.
Rich (12.5%), president and 50% owner of Dr.
Pepper Bottling Co., Winston-Salem, and Thomas
B. Rich (12.5%), vice president and 50% owner
of
Dr. Pepper
Granted
Dec. 2. Bottling Co., Winston-Salem.
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San Antonio, Tex. — Mission Telecasting Corp.,
vhf ch. 12 (204-210 mc); ERP 316 kw visual, 158
lew aural; antenna height above average terrain
485 ft., above ground 573 ft. Estimated construction cost $605,000, first year operating cost $925,000, revenue $975,000. Post Office address, 317
Arden Grove, San Antonio. Studio and transmitter location, 317 Arden Grove. Geographic co26' 20"
N. Lat.,RCA.
98° 29'
3" W.counsel,
Long.
Transmitterordinates 29°and
antenna
Legal
Welch, Mott & Morgan, Washington. Consulting
engineer, George W. Ing, Washington. Principals
include Mission Bcstg. Co. (KONO-AM-FM
San Antonio) (50%); President Eugene J. Roth,
president-94% stockholder KONO; Vice President
James M. Brown, vice president-2% stockholder
KONO; Secretary Bob A. Roth, secretary-2%
stockholder KONO; Treasurer Jack Roth; Vice
President L. A. Douglas (5%) and Joe R. Straus
(13%), ranching, and real estate. Filed Nov. 23.
Seattle, Wash. — Seattle Construction Co., uhf
ch. 20 (506-512 mc); ERP 200 kw visual, 107.2 kw
aural; antenna height above average terrain
640.5 ft., above ground 373 ft. Estimated construction cost $223,198, first year operating cost
$131,500, revenue $153,700. Post Office address,
200 W. Mercer St., Seattle. Studio and transmitter location, 1601 1st Ave. N., Seattle. Geographic
coordinates 47° 38' 2" N. Lat., 122° 21' 15" W.
Long. Transmitter and antenna RCA. Consulting
engineer, Edward J. Schneider, Seattle. Principals include President Edward J. Schneider
(y3), investments, construction and real estate;
Vice President William G. Clark (y3), investments, construction and real estate and Secretary-Treasurer Frank J. Capretto (V3), real estate
broker. Filed Nov. 23.
APPLICATIONS

AMENDED

Jacksonville, Fla.— -City of Jacksonville (WJAX)
amends application for new tv station on vhf
ch. 12 to change antenna height above average
terrain to 553 ft.; studio location to 311 West
Duvall St., Jacksonville. Filed Nov. 30.
Minneapolis, Minn. — Twin Cities Bcstg. Corp.
(WGDY) amends application for vhf ch. 9 to
change ERP to 316 kw visual, 189.6 kw aural;
antenna height above average terrain to 451 ft.
Filed Nov. 30.
APPLICATIONS

DISMISSED

Oakland, Calif.— Tribune Building Co. FCC dismissed bid for new tv station on vhf ch. 2 at
request of attorney. Dismissed Nov. 30.
Miami Beach, Fla. — Robert W. Rounsaville.
FCC dismissed bid for new tv station on vhf
ch. 27 at request of attorney. Dismissed Dec. 1.
Orlando, Fla.— Central Florida Pub. Co. FCC
dismissed bid for new tv station on uhf ch. 18
for lack of prosecution. Dismissed Nov. 24.
West Palm Beach, Fla. — Tv Theatre of the Palm
Beaches Inc. FCC dismissed bid for new tv station onmissed
vhfNov. 30.
ch. 12 at request of attorney. DisMiami, Fla. — Storer Bcstg. Co. FCC by memorandum opinion and order dismissed bid for new
tv station on vhf ch. 10. Dismissed Nov. 25.
Tarponmissed bidSprings,
WBOY onInc.
for new Fla.—
tv station
uhf FCC
ch. 32disat
request of applicant. Dismissed Dec. 1.
Albany, Ga. — J. W. Woodruff & J. W. Woodruff
Jr. d/b as Albany Bcstg. Co. FCC dismissed bid
for new tv station on vhf ch. 10 at request of
attorney. Dismissed Nov. 25.
Buffalo, N. Y. — Buffalo Courier-Express Inc.
FCC dismissed bid for new tv station on vhf ch.
7 at request of attorney. Dismissed Nov. 30.
Buffalo, N. Y.— Copper City Bcstg. Corp. FCC
dismissed bid for new tv station on vhf ch. 7 at
request of attorney. Dismissed Nov. 30.
Niagaramissed Falls,
N. Y. —tvFrontier
bid for new
station Tv
on Inc.
vhf FCC
ch. 7disat
request of attorney. Dismissed Nov. 30.
Jackson, Tenn.— The Sun Pub. Co. FCC dismissed bid for new tv station on vhf ch. 9 at
request of attorney. Dismissed Nov. 25.
Provo, Utah — Central Utah Bcstg. Co. FCC dis-

For

missed bid for new tv station on vhf ch. 11 at
request of applicant. Dismissed Nov. 30.
Norfolk, Va. — Chesapeake Services Inc. FCC
dismissed bid for new tv station on vhf ch. 10
at request of attorney. Dismissed Dec. 2.
Richmond, Va. — Dixie Tv Corp. FCC dismissed
bid for new tv station on uhf ch. 29 at request
of applicant. Dismissed Nov. 25.
Existing

any

Broadman

W.
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WCTV FCC
(TV)deleted
Flint, tv
Mich.—
Trans-American
Corp.
station
on uhf ch. Tv
28.
Deleted Nov. 27.
KTVK (TV) Santa Fe, N. M.— E. John Greer
& Saloma S. Greer d/b as Greer & Greer. FCC
deleted tv
on vhf
cution.station
Deleted Nov.
18. ch. 2 for lack of proseCALL LETTERS ASSIGNED
KBID (TV) Fresno, Calif.— John Poole Bcstg.
Co., uhf ch. 53, changed from KCAF (TV).
KBIC-TV Los Angeles, Calif. — John Poole
Bcstg. Co., uhf ch. 22, changed from KPIK (TV).
KBIK-TV Sacramento, Calif. — John Poole
Bcstg. Co., uhf ch. 46, changed from KBIC-TV.
WGTH-TV Hartford, Conn.— General-Times Tv
Corp., uhf ch. 18.
uhfWQXI-TV
ch. 36. Atlanta, Ga.— Robert W. Rounsaville,
WTHS-TV Miami, Fla.— Lindsey Hopkins Vocational School, non-commercial educational vhf
ch. 2.
KULA-TV Honolulu, Hawaii— Pacific Frontier
Bcstg. Co., vhf ch. 4, changed from KABS (TV).
WTLC (TV) educational
Champaign, vhf
111.—ch.U. 12.of Illinois,
noncommercial
uhfWTLK
ch. 43.(TV) Paducah, Ky.— Paducah Tv Corp.,
KPLC-TV Lake Charles, La.— Calcasieu
Co., vhf ch. 7.
WGAN-TV Portland, Me.— Guy Gannett
Services, vhf ch. 13.
WTBO-TV Cumberland, Md.— Maryland
Corp., uhf ch. 17.
WBEC-TV PittsHeld, Mass. — Western
Bcstg. Co., uhf ch. 64.

Bcstg.
Bcstg.
Radio
Mass.

spots
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New
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BY FCC

Cave City, Ky. — V. R. Anderson tr/as Mammoth
Caveed Bcstg.
Co., cost
1440 $23,000,
kc, 1 kw first
daytime.
Estimatconstruction
year operating
cost $24,000, revenue $30,000. Mr. Anderson is in
banking and theatre operation. Post office address Cave City, Ky. or % attorney Paul R.
Huddleston, Price Bldg., Bowling Green, Ky.
Filed Nov. 25.
Trenton, Mo. — S. W. Arnold, Samuel A. Burk
& Sam M. Arnold d/b as Trenton Bcstg. Co.,
1490 kc, 1 kw unlimited. Estimated construction
cost $23,102.49, first year operating cost $42,000,
revenueclude $48,000.
Principals
inSamuel A. Burk
(50%), in
50%partnership
partner KIRK
Kirksville, Mo.; S. W. Arnold (10%), 30% partner
KIRK and Sam M. Arnold (40%), 10% partner
KIRK. Post office address % Samuel A. Burk,
P.O. Box 726 Kirksville, Mo. Filed Nov. 23.
Eatontown, N. J.— Harold M. Gade, 1410 kc 500
w daytime. Estimated construction cost $29,500,
first vear operating cost $5,0C0, revenue $30,000.
Mr. Gade is employe of the U. S. Signal Corps
Engineering Laboratory. Post office address P.O.
Box 383, Monmouth Beach, N. J. Filed Nov. 24.
Honolulu, T. H. — Duke P. Kahanamoku & Irvin
V. Willat, 1230 kc, 250^ unlimited. Estimated
construction cost $15,139.46, first year operating
cost $95,000, revenue $120,000. Principals in partnership include Duke P. Kahanamoku, stockholder KONA Honolulu and Irvin V. Willat, investor in realty and stock. Mr. Kahanamoku
agrees to sell his 100 shares in KONA if permit is
issued. Post office address 114 Royal Circle,
Honolulu
Filed Nov. or23.1414 Harper Ave., Hollywood, Calif.
AMENDED

Monte Vista, Colo. — San Luis Valley Bcstg. Co.
amends application for new am station on 1240
kc, 250 w unlimited to specify 1490 kc. Filed
Nov. 23.
Kane, Pa. — Northern Allegheny Bcstg. Co.
amends bid for new am station on 960 kc, 250
w daytime to specify 1590 kc. Filed Nov. 27.
Tulia, Tex. — Clint Formby tr/as Tulia Bcstg.
Co. amends application for new am station on
1370
Nov. kc,
27. 1 kw daytime to specify 1260 kc. Filed

Ohio
office

. . .

Neosho, Mo. — Ozarks Playground Bcstrs.,
granted 1420 kc, 500 w daytime. Estimated construction cost $19,900, first year operating cost
$25,000, first year revenue $40,000 P.O. address
Court House, Russellville, Ark. Equal partners
John V. Turner, Russellville County judge, and
Lawrence Neumeier, restaurateur. Granted
Dec. 2.
Deming, N. M. — Homer W. Nelson, Hugh S.
Thomas, Robert W. Tobey and Edwin E. Merriman, co-partnership d/b as Luna County Bcstg.
Co., granted 1230 kc, 250 w daytime. Estimated
construction cost $17,933, first vear operating cost
$30,000, revenue $45,000. Mr. Nelson is mayor of
Brownfield, Tex., and Messrs. Thomas and Merriman are accountants in Brownfield and Lubbock,
Tex., respectively. Post office address Box 791
Brownfield, Tex. Granted Nov. 25.
Lexington, Tenn. — Lexington Bcstg. Co. granted
1490 kc, 250 w unlimited. Estimated construction
cost $20,000, first year operating cost $48,000, revenue $60,000. Sole owner is Harold L. Simpson,
18.64% owner of WTPR Paris, 6.67% owner of
WDXE Lawrenceburg, 6.66% WDXI Jackson, 9.0%
WENK Union City, Tenn., and 8.33% WCMA
Corinth,Jackson,
Miss. Post
address
Center,
Tenn. office
Granted
Dec. 2.Simpson's
Grundy, Va. — Virginia-Kentucky Bcstg. Co.
granted 1250
1 kw daytime.
struction costkc,
$25,940.43,
first year Estimated
operating concost
$48,000, revenue $65,000. Principals include President Charles F. Trivette (37V2%), former Kentucky state senator and Ms owner WTCW Whitesburg, Ky.; Vice President David B. Jordan (25%),
chief engineer WTCW, and Secretary-Treasurer
Kenneth J. Crosthwait (371/2%), Vs owner WTCW.
Post office address Ken Crosthwait, Box 398,
Whitesburg. Granted Dec. 2.
APPLICATIONS
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WITV (TV) Ft. Lauderdale, Fla.— Gerico Investment Co. granted STA to operate commercially on uhf ch. 17 for the period ending Dec.
3. Granted Nov. 23; announced Dec. 1.
WKLO-TV Louisville, Ky.— Mid-America Bcstg.
Corp. granted modification of CP for uhf ch. 21
to change ERP to 251 kw visual, 129 kw aural;
antenna height above average terrain 730 ft.
Granted Nov. 25; announced Dec. 1.
KSPJ (TV) Alexandria, La. — Barnet Bresner
granted modification of CP for uhf ch. 62 to
change ERP to 21.4 kw visual, 11.5 kw aural and
change studio location to 10th & Monroe Sts.,
Alexandria. Granted Nov. 23; announced Dec. 1.
KSLA (TV) Shreveport, La. — Interim Tv Corp.
granted modification of CP for vhf ch. 12 to
change transmitter location to Lake & Market,
Shreveport; ERP to 11.5 kw visual and 5.75 kw
aural; antenna height above average terrain
270 ft. Granted Nov. 24; announced Dec. 1.
WWOR (TV) Worcester, Mass.— Salisbury Bcstg.
Co. granted STA to operate commercially on
uhf ch. 14 for the period ending April 17. Granted Nov. 25; announced Dec. 1.
KMPT (TV) Oklahoma City, Okla. — KLPR Tv
Inc. granted STA to operate commercially on
uhf ch. 19 for the period ending March 8. Granted Nov. 20; announced Dec. 1.
WTVR (TV) Richmond, Va.— Havens & Martin
Inc. granted modification of CP for vhf ch. 6
to change ERP to 100 kw visual, 50 kw aural;
antenna height above average terrain 840 ft.
Granted Nov. 25; announced Dec. 1.

Youngstown,
call

Stations

ACTIONS

MINUTE
to

Tv

WSBM-TV
Stations
Inc., Saginaw,
uhf ch. 51.Mich.— Booth Radio & Tv
WUOM-TV Ann Arbor, Mich.— Regents of U.
of Mich., uhf ch. 26.
WTVK-TV Goldsboro, N. C— Goldsboro Tv
Corp., uhf ch. 34.
KVAL-TV Eugene, Ore.— Eugene Tv Inc., vhf
ch. 13.
uhfWSEE
ch. 35.(TV) Erie, Pa.— Great Lakes Tv Co.,
WAKN-TV Aiken, S. C— Aiken Electronics Advertising Corp., uhf ch. 54.
WNAM-TV Marinette, Wis.— M & M Bcstg. Co.,
vhf ch. 11.

3-4121

Existing
WHBS
granted
pattern,
daytime,

Am Stations . . .
ACTIONS BY FCC

Huntsville, Ala.— Huntsville Times Co.
CP to change its daytime directional
operating on 1550 kc, 500 w night, 5 kw
directional unlimited. Granted Nov. 25.
Broadcasting
• Telecasting

a
WJMW Athens, Ala.— Athens Bcstg. Co. granted
modification of CP to change from 500 w daytime
to 1 kw daytime on 730 kc. Granted Nov. 25.
KFAR Fairbanks, Alaska— FCC granted extension of special service authorization for the
period ending Jan. 31 for use of 660 kc 10 kw
unlimited. Granted Nov. 25.
WOI Ames, Iowa — FCC granted extension of
special service authorization for the period ending Jan. 31 for use of 640 kc, 1 kw from 6:00 a.m.
to local sunrise (CST). Granted Nov. 25.
KIYI Shelby, Mont.— Tri-County Radio Corp.
granted CP to change from 1230 kc to 1240 kc,
operating with 250 w unlimited. Granted Nov. 25.
WNYC New York, N. Y.— FCC granted extension of special service authorization for the period ending Jan. 31 to operate additional hours
from 6:00 a.m. (EST) to sunrise New York City
and from sunset Minneapolis to 10:00 p.m. (EST).
Granted Nov. 25.
WHUN Huntingdon, Pa— Joseph F. Biddle Pub.
Co. granted modification of CP to increase power
on 1150 kc from 500 w daytime to 1 kw daytime.
Granted Dec. 2.
WKVM San Juan, P. R. — American Colonial
Bcstg.mitCorp.
granted CP modification
to replace expired
which authorized
of CPper-to
change transmitter location to Guaynabo, P. H.,
and change directional antenna system. Granted
Nov. 25.
x „
WOKE Oak Ridge, Tenn. — Air Mart Corp.
granted modification of CP to change from 1290
kc, 1 kw daytime to 1290 kc, 500 w night, 1 kw
daytime directional, unlimited. Granted Nov. 25.
Christi, Tex.— FCC granted exKWBU tensionCorpus
of special service authorization for the
period ending Jan. 31 for use of 1030 kc, 50 kw
from local sunrise Boston to local sunset Corpus
Christi. Granted Nov. 25.
APPLICATION
KVOX Moorhead, Minn.— KVOX Bcstg. Co.
seeks CP to change from 1340 kc, 250 w unlimited
to 1280time.kc,
Filed 500
Nov.w 27.night directional, 1 kw dayNew

Fm

Stations
ACTIONS

BY FCC

Berkeley, Calif. — Pacifica Foundation
CP for new non-commercial educational
tion on ch. 207 (89.3 mc); ERP 150 w:
height above average terrain minus
Granted Dec. 2.
Glendale, Calif.— Nicholas M. Brazy
CP for new Class B fm station on ch.
mc) ; ERP 58 kw; antenna height above
terrain 750 ft. Granted Nov. 25.
Existing

Fm

Stations

ACTIONS

granted
antenna
fm sta100 ft.
granted
246
(97.1
average

. . .

BY FCC

KNEV Reno, Nev.— Everett B. Cobb granted
modification of CP to change from 10.5 kw to
2.3 kw. Granted Nov. 25.
WMFD-FM Wilmington, N. C. — Richard Austin
Dunlea granted CP to change ERP from 11 kw
to 12 kw; antenna height above average terrain
from 340 ft. to 280 ft. Granted Nov. 25.
WHAT-FM Philadelphia, Pa. — Independence
Bcstg. Co. granted modification of CP to change
antenna height above average terrain from 500
ft. to 290 ft. Granted Nov. 25.
WFAM-FM Altoona, Pa.— General Bcstg. Corp.
granted modification of CP to change ERP from
140 w to 360 w; antenna height above average
terrain from minus 54 ft. to minus 345 ft. Granted
Nov. 25.
WHBT-FM Harriman, Term.— Harriman Bcstg.
Co. granted modification of CP to change antenna height above average terrain from minus
160 ft. to minus 110 ft. Granted Nov. 24; announced Dec. 1.

WJPB (FM) Fairmont, W. Va. — Fairmont
Bcstg. Co. granted CP to change ERP from 4.8
kw to 2.8 kw, antenna height above average
terrain from 240 ft. to 85 ft. Granted Nov. 25.
STATIONS

ii

a

complete

DELETED

KGDM-FM Stockton, Calif. — E. F. Peffer granted tion
request
license
on ch. to225.cancel
Deleted
Nov.and25. delete fm staWROW-FM Albany, N. Y. — Hudson Valley
Bcstg. Co. granted request to cancel CP and
delete fm station on ch. 230. Deleted Nov. 25.
WSAI-FM Cincinnati, Ohio — Gordon Bcstg. Co.
granted request to cancel CP, dismiss pending
application for license and delete fm station on
ch. 274. Deleted Nov. 25.
Ownership

Changes

ACTIONS

. . .

BY FCC

WPFC Panama City, Fla.— Bay County Bcstg.
Co. granted voluntary acquisition of positive
control by E. L. Dukate through sale of 247 shares
by Edward G. Holmes and 5 others to E. L. Dukate
and 3 others for $28,405. Principals include President E. L. Dukate (56.6%), Vice President W. D.
Lanier (26.8%), insurance and consumer finance,
and Eula D. Harris (14.1%), housewife. Granted
Nov. 25.
WDEC Americus, Ga. — Americus Bcstg. Co.
granted transfer of control from W. G. Pearlman
et al. to John E. Gilstrap Jr. et al. through sale
of 142V2 shares for $32,000. Principals include
John E. GilstraD Jr. (5.87%); T. O. Marshall Jr.
(10.20%), attorney and banking; Fred B. Bowen
(5.87%), farm machinery, and Mrs. T. O. Marshall
Sr. (11.8%). Granted Nov. 25.
KIUL Garden City, Kan.— KIUL Inc. granted
voluntary transfer of control to John P. Harris
and 11 others through sale of all stock for $20,160.
Principals include J. P. Harris (16%), Sidney F.
Harris (13%%), Sue Catherine Harris (16%),
Virginia
S. Harris
andHarris
Virginia
Rayl (13%%).
J. P.i\Zl2c'„)
& S. F.
eachHarris
own
Ya of Ottawa Herald, Ottawa, Kan.; 40% Chanute
Tribune, Chanute, Kan.; 25% Burlington HawkEye Gazette, Burlington, Iowa; 20% of KBUR
Burlington; stockholders of Salina Journal
(KSAL)
Kan.. 12r:
Kan.
and
12.17^Salina.
stockholders
KTVHKFBI(TV)Wichita.
Hutchinson,
Kan. Granted Nov. 25.
KSPI-AM-FM Stillwater, Okla.— Stillwater Pub.
Co. granted involuntary transfer of control from
Charles Bellatti (55%), deceased, to R. M. Bellatti. J. R. Bellatti and Mrs. Edith H. Bellatti, trustees of the estate. Granted Nov. 24.
KUGN-AM-FM Eugene, Ore.-KUGN Inc. granted transfer of control to C. O. Fisher by transfer
of 100 shares from father, C. H. Fisher. Consideration istransfer of C. O.
Fisher's 50-"r(KIHR).
interest in Oregon-Washington
Broadcasters
Hood River, Ore.. 25 shares of Valley Construction Co.. '3 of 50% partnership interest in copartnership of C. H. Fisher & Son and to assume
obligation of C. H. Fisher for $35,200. Total consideration approximately $85,896. Granted Nov.
25. KIHR Hood River, Ore.— C. H. Fisher and C. O.
Fisher d/b as Oregon-Washington Bcstrs. granted
voluntary assignment of license to C. H. Fisher
as part consideration (approximately $15,985) for
purchase
KUGN-AM-FM
O.
Fisher. ofGranted
Nov. 25. Eugene, Ore., by C.
KOIN-AM-FM-TV Portland, Ore.— Mount Hood
Radio and Tv Bcstg. Corp. granted voluntary
transfer of control to Theodore R. Gamble &
Harvey S. Benson, trustees, and Samuel I. Newhouse Jr. and Mitzie E. Newhouse. S. I. Newhouse Jr. (33'3%) and M. E. Newhouse exercise
their option rights to acquire 50^ interest for
sale price of KGW-AM-FM Portland. KGW had
dismissed competitive application for vhf ch. 6
in Portland. Approval is simultaneously sought
for transfer of stock by original stockholders to
voting trust. Granted Nov. 25.
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KWAK Stuttgart, Ark.— Stuttgart Bcstg. Corp.
seeks voluntary acquisition of control by Wm.
Ross Beard and Melvin P. Spann through sale
by Beloit Taylor of 300 shares to Mr. Beard for
$10,000. Mr. Beard will give Mr. Spann 250 shares.
Filed Nov. 20.
KGAL Redlands, Calif. — Bernard Corren, Saul
Levine & A. Milton Miller d/b as Southwest
Bcstg. Co. seeks voluntary assignment of CP to
company of the same name. No consideration
is involved as each partner retains % interest
in new company. Filed Nov. 25.
WMOC Covington, Ga.— WMOC Inc. seeks voluntary assignment of license and CP to Georgia
Bcstg. Service Inc. for $22,000 plus rental at 5600
per year. Principals include President James L.
Coley (16.6%), president WRFS-AM-FM Alexander City, Ala.; Vice President Charles H. Whatley (16.6%), retail radio-tv dealer; Treasurer
James W. Whatley (16.6%). general manager
WRFS: Secretary S. S. Wilbanks (16.6%) and
Julia C. Duncan (16.6%), vice president WRFS.
Filed Nov. 19.
KFXD-TV Nampa, Idaho— Frank Hurt & Son
Inc. seeks assignment of CP for vhf ch. 6 to
Idaho Bcstg. & Tv Co. (KGEM, KTVI-TV Boise).
Consideration is the no charge made to KFXDTV by KTVI-TV for use of its equipment during
interim operation from June 17 to August 12,
1953. Filed Nov. 16.
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WTOK
Meridian, Miss.— Meridian Bcstg. Co.
seeks voluntary assignment of license to parent
corporation Southern Tv Corp. Meridian Bcstg.
will be dissolved. Filed Nov. 27.
WEBB Buffalo, N. Y. — WEBB Inc. seeks voluntary assignment of control to William J. Conners
III through bequeathal of 51% of interest upon
death of his father William J. Conners Jr. Filed
Nov 23.
WLEU Erie, Pa. — Commodore Perry Bcstg.
Service Inc. seeks voluntary acquisition of control of licensee corporation by Owen K. Murphy
through issuance of new stock and purchase of
12'/2% interest from Rowland Murphy for $1,472.88.
Mr. Murphy will now own 51%. Messrs. P. D.
Cook, Hugh H. Stout and P. D. Cook Jr. will
each own 16.3% interest. Filed Nov. 19.
WVPO Stroudsburg, Pa.— Pocono Bcstg. Inc.
seeks voluntary transfer of control to Empire
Newspapers-Radio Inc. through reorganization
of 5 companies now controlled by James H.
Ottaway and family. Reorganization involves
exchange of capital shares of the five corporations for purpose of establishing one operating
holding company with the 4 other companies
as wholly owned subsidiaries. Filed Nov. 23.
WFBC-AM-FM Greenville, S. C— Blue Ridge
Radio Corp. seeks voluntary assignment of license to Carolina Tv Inc. (WGCT [TV]). Purpose
of assignment is to carry out provisions of merger
agreement whereby WFBC acquired 39% interest
in WGCT (TV) in exchange for dismissing its
competitive bid. Filed Nov. 24.
KROD-AM-TV El Paso, Tex.— Roderick Bcstg.
Corp. seeks voluntary assignment of license to
El Paso Times Inc. for $1,450,000. Purpose of the
sale is to consolidate business interests of Dorrence D. Roderick and his family who own more
than 75% of KROD and of the El Paso Times.
Filed Nov. 17.
KGKL San Angelo, Tex. — Lewis O. Seibert
seeks voluntary assignment of license to Angelo
Bcstg.-Telecasting Inc. No consideration involved
as Seibert will own 99.98% of new corporation.
Filed Nov. 23.
WLDY Ladysmith, Wis.— Flambeau Bcstg. Co.
seeks voluntary transfer of control to M & N
Bcstg. Co. (WiGM Medford, WPFP Park Falls,
Wis.) through sale of all stock for $50,000. Principals include President Charles H. Nelson
(33.3%), Vice President Lucie Spence Murphy
(10%), Secretary-Treasurer Harold R. Murphy
(46.7%) and Harvey J. Kitz (10%). Filed Nov. 20.
KLUK Evanston, Wyo. — Melvin E. Whitmire &
Edwin L. Bullis d/b as Advertising Enterprises
Ltd. seek voluntary assignment of license to

. . . Still

A

coffee

account,

Going

using

KGW,

in

creased saies in this area 42 per cent
FOR SALES RESULTS USE KGW
Economical and efficient medium

for

covering 'the mass market.

KGW
on the efficient 620

frequency

PORTLAND,
OREGON
REPRESENTED NATIONALLY BY
EDWARD PETRY, INC.
AFFILIATED WITH NBC
Page 116

•

December 7, 1953

Edwin L. Bullis tr/as Advertising Enterprises
Ltd. through sale by Mr. Whitmire of 50% interest for $3,000. Mr. Bullis will now be sole
owner. Filed Nov. 23.
Hearing

Cases . . .
INITIAL DECISION
Tampa, Fla. — New Tv, vhf ch. 13. FCC hearing
examiner Basil P. Cooper issued initial decision
looking toward the grant of the application of
Tampa
(WDAE)
for 13;
construction
mit forTimes
new tvCo.station
on ch.
and denialper-of
the competing applications of Orange Television
Broadcasting
tion Dec. 2. Co. and Tampa Television Co. AcOTHER ACTIONS
KRLW Walnut Ridge, Ark.— Southern Baptist
College. Comr. Robert T. Bartley granted petition to dismiss without prejudice its application
for CP crease
to overall
change
fromof 1320
kc to Action
730 kc Nov.
and inheight
antenna.
24.
Stockton, Calif. — Vhf ch. 13 proceeding; Radio
Diablo Inc., KXOB. FCC designated for consolihearing applications
for denied
ch. 13; request
said hear-of
ing todated
commence
on Dec. 24;
Radio Diablo Inc. of Nov. 24 to dismiss application of KXOB, and denied requests of KXOB and
Radio Diablo of Oct. 21 and Oct. 23, 1953, respectively, to include an issue drawn under Sect.
307(b); and further ordered that issues in this
proceeding may be enlarged by examiner, on his
own motion or on petition properly filed by party
to the proceeding and upon sufficient allegations
of fact in support thereof, by the addition of the
following
issue:to "To
whether
the
funds available
Radiodetermine
Diablo Inc.
will give
reasonable assurance that the proposals set forth
Nov.
in its25.application will be effectuated." Action
WIBW Belleville, 111.— Belleville Bcstg. Co. is
being advised that its application to change facilities from 1060 kc, 250 w daytime to 1260 kc, 1 kw
daytime
Dec. 2. indicates necessity of hearing. Action
Edwardsville, 111., Washington, Mo. — Comr. Robert T. Bartley granted petition of Edwardsville
Bcstg. Co. for dismissal without prejudice of its
application
for 1260 inkc, hearing
1 kw daytime
Edwardsville and retained
docket atapplication
of Franklin County Bcstg. Co. for 1260 kc, 500 w
daytime. Action Nov. 25.
WLOI La Porte, Ind.— La Porte County Bcstg.
Co. FCC ordered licensee to show cause why
there should not be issued order revoking its
license, because of non-compliance with Commisrules pertaining
to filingthatof hearing
annual ownershipsion'sreports;
further ordered
will be
held in Washington
on
Jan.
18,
in
order should
to determine whether said order of revocation
be issued. Action Nov. 25.
Fm Allocations — FCC by order finalized rulemaking ofAllocation
Oct. 15 Plan
and amended
tative
for Class the
B fmRevised
stationsTen-as
follows: Add ch. 239 to De Land, Fla., and delete
same from Lakeland, Fla.; add ch. 250 to Huntsville, Ala., and delete ch. 250 from Birmingham,
Ala., tion
and
ch. 251 from Chattanooga, Tenn. AcNov. 25.
New Orleans, La. — Vhf ch. 4 proceeding. FCC
designated for hearing on Dec. 31 applications of
WWL, WTPS and WNOE for new tv station on
vhf ch. 4; the issues in the proceedings may be
enlarged by examiner, on his own motion or on
petition properly filed by a party to the proceeding and upon sufficient allegations of fact in support thereof, by addition of the following issue:
"To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated."
Action Dec. 2.
St. Louis, Mo. — Vhf ch. 11 proceeding. FCC
designated for hearing applications of WEW,
KMOX, St. Louis Amusement Co. and 220 Tv Inc.
for vhf ch. 11; said hearing to commence on Dec.
31; further ordered that issues in proceeding may
be enlarged by examiner, on his own motion or
on petition properly filed by party to proceeding
and upon sufficient allegations of fact in support
thereof, by the addition of the following issue:
"To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated." Action Dec. 2.
Multiple Ownership Rules Amended ■— FCC
amended its multiple ownership rules covering
commercial broadcast stations to preclude any
party, or any of its stockholders, officers or directors, having an interest in more than 7 am sta7 commercial
fm will
stations,
or 5 commercialtions,tv orstations.
Rules
become
effective
30 days after publication in Federal Register. See
story B«T, Nov. 30, and text in FOR THE RECORD
this issue. Action Nov. 27.
Mansfield, Ohio— Uhf ch. 36 proceeding. FCC
designated for hearing on Dec. 31 applications
of Mansfield Journal Co. and Fergum Theatres
Inc. for new tv station on uhf ch. 36; that the
issue in the proceeding may be enlarged by examiner, on his own motion or on petition properly
filed bycientparty
to of
the fact
proceeding
and thereof,
upon suffiallegations
in support
by
addition
of
the
following
issue:
"To
determine
whether the funds available to the applicant will
give reasonable assurance that the proposals set
forth
Action inDec.the2. application will be effectuated."
KPAM Portland, Ore. — Broadcasters Oregon
Ltd. is being advised that its application to increase hours of operation on 1410 kc with 1 kw,

from daytime to unlimited, directional night,
indicates necessity of hearing. Action Dec. 2.
Franklin, Corry, Pa. — Comr. Robert T. Bartley
granted petition of Venango Bcstrs. insofar as
it requests dismissal without prejudice of its
application for 1370 kc, 500 w daytime at Franklin and removed competitive Rennekamp appliNov. 25.cation for Corry, Pa. from hearing docket. Action
Proposed Rule Making Affecting 1540 kc— FCC
proposed rule making which would add 1540 kc
to list of channels to which 1-B am stations may
be assigned,
under
the terms Agreement,
of the North for
American Regional
Broadcasting
the
purpose of establishing a station on that frequency at Waterloo, Iowa. Comments will be
received on or before Dec. 31, 1953. By order,
the Commission
placedforin Mod.
pending
file to
the specify
application of J. W. Furr
of CP
transmitter site and antenna system for station
WHER to operate on that channel with 10 kw,
daytime at Columbus, Miss., pending the outcome of the above proceeding; and dismissed
petitions of Josh Higgins Bcstg. Co. (KXEL),
Waterloo, Iowa, and Furr in other particulars.
It also placed in pending file application of
Radio Mid-Columbia Inc., for new am station on
1540 kc, 1 kw, unlimited at The Dalles, Oreg.,
and application of The Kettle-Moraine Bcstg. Co.,
Hartford, Wis., to move station WTKM to Fort
Atkinson, Wis., and continue operation on 1540
kc but with 250 w daytime instead of 500 w
daytime. Action Nov. 25.
WMRC-AM-FM Greenville, S. C— Textile Bcstg.
Co., granted
remainNov.
silent
additional periodauthority
of 60 daysto from
25, anpending
action on assignment of license application and
consummation thereof. Station not to resume
broadcasting without prior authorization after
assignment of license. Action Nov. 25.
Three Additional Noncommercial Tv Channels
Proposed for Tenn. — On petition by Tennessee
Educational Television Commission filed Oct. 27,
the Commission adopted Notice of Proposed
Rule Making, to amend Section 3.606 of Table
of Tv Assignments, so as to assign ch. 11 to
Lexington, Tenn., ch. 7 to Rock Island, Tenn.,
and ch. 2 to Sneedville, Tenn. for noncommercial
educational use. The following change with
respect to the offset carrier requirement only
would be required as a result of assigning ch. 11
to Lexington: Meridian, Miss., from 11 to 11
minus. Comments may be filed on or before Dec.
Tv Assignments
— FCC
report and
31,
Action
Nov.
25'. adoptedinitiated
order1953.in rule
making
proceeding
Aug.
27 looking toward amendment of television
channel assignments in the Minnesota-Michigan
area. It amended its Table of Television Assignments to make the following changes: Add ch. 13
minus to Bemidji, Minn.; Substitute ch. 11 for
ch. 13 minus in Fargo, N. Dak.; Add ch. 12 minus
to Ironwood, Mich.; Substitute ch. 33 minus for
ch. 12 minus in Iron River, Minn.; Change the
ch. 11 assignment at International Falls, Minn.,
to 11 plus. These rule making proceedings were
initially based on proposals to assign ch. 10 to
Virginia,
ch. 12 to Duluth,
Superior, Minn.,
Wis. A and
counterproposal
had beenMinn.filed
requesting the assignment of ch. 10 to Duluth.
Commissioner Webster voted to deny all proposals and counterproposals. Commissioner Doerier dissented. Action Dec. 1.
Tv Transmitter Rules Amended — FCC by report and order, amended Section 3.687 of the
rules relating to the operation of television transmitters, as follows: (a) Add footnote designator
28a at the end of subsection (a) (2). (b) Insert
footnote 28a in its proper place to read as follows:
Television stations shall have until July 1, 1954,
for compliance with the requirements of this
subparagraph with respect to attenuation of the
upper sidebands. Action Nov. 25.
KBOR Brownsville, Tex. — Brownsville Bcstg.
Co., granted CP to make changes in nighttime
directional antenna, operating on 1600 kc, 1 kw
unlimited, directional. Granted Dec. 2.
KTAC Tacoma, Wash. — Tacoma Bcstrs. Inc.
FCC ordered licensee to show cause why there
should not be issued order revoking its license,
because
of non-compliance
rules pertaining
to filing of with
AnnualCommission's
Ownership
Reports; further ordered that hearings will be
held in termine
Washington
Jan. of18,Revocation
in order should
to dewhether said onOrder
be issued. Action Nov. 25.
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Milwaukee, Wis.— Vhf ch. 12 proceeding. FCC
designated for hearing on Dec. 31 applications
of WFOX, WEMP, Milwaukee Area Telecasting
Corp. and Kolero Telecasting Corp. for new tv
station on vhf ch. 12; the issue in the proceeding
may be enlarged by Examiner, on his own motion or on petition properly filed by a party to
the proceeding and upon sufficient allegations
of fact in support thereof, by addition of the
following issue:
determinewillwhether
the funds
available
to the"Toapplicant
give reasonable
assurance that the proposals set forth in the
application will be effectuated." Action Dec. 2.

Routine

Roundup

. . .

November 25 Decisions
BY THE COMMISSION EN BANC
McFarland Letter
WHFB (TV) Benton Harbor, Mich., Palladium
Pub. Co. — Is being advised that application
(BMPCT-1426) for additional time to construct
tv station (ch. 42) cannot be granted on basis
of present information; permittee is afforded opportunity to reply.
Phil Bird, Lawton Bcstg. Co., Lawton, Okla. —
Are being advised that their applications for
new am stations to operate on 1600 kc, 1 kw, unl.
(Bird with DA-2, Lawton with DA-1) are mutually exclusive and indicate necessity of hearing (BP-9018, 8840).
Renewal of License
The following stations were granted renewal
of licenses for regular period:
KALI Pasadena, Calif.; KCHJ Delano, Calif.;
KBIF Sanger, Calif.; KDB Santa Barbara, Calif.;
KIBS Bishop, Calif.; KPOL Los Angeles; KSYC
Yreka, Calif.; KVSM San Mateo, Calif.; KWKW
Pasadena, Calif.; KUTE Glendale, Calif.; WNRC
New Rochelle, N. Y.; KTUR Turlock, Calif.;
KAUS Austin, Minn.; KRUX Glendale, Ariz.;
KLVL Pasadena, Tex.; WBIS Bristol, Conn.;
KVWO Cheyenne, Wyo.
November 27 Decisions
BY THE COMMISSION EN BANC
Application Returned
KSTM-TV St. Louis, Mo., Broadcast House Inc.
— Is being advised that application for CP for
tv station to operate on ch. 11 in East St. Louis.
111., is not acceptable for filing, and same is being
returned. (Applicant has CP to operate on ch.
36 in St. Louis.)
ACTIONS ON MOTIONS
By Commissioner Robert T. Bartley
Merchants & Farmers Station, Raleigh, N. C. —
Granted petition for leave to amend its application (Docket 10406; BP-8379) so as to specify 570
kc in lieu of 1440 kc, and for removal of amended
application from hearing docket.
Mid-Continent Television Inc., KAKE Bcstg.
Co., Wichita, Kan. — Granted petition of MidContinent for extension of time to Dec. 10, 1953,
within which to file exceptions to initial decision
in re applications for tv ch. 10 (Docket 10262;
BPCT-964 and Docket 10263; BPCT-700).
By Examiner James D. Cunningham
Gave notice of pre-hearing conference to be
held in Washington beginning Dec. 1, 1953. at 2
p.m. in re applications of KTRH Bcstg. Co., Houston Area Television Co., Houston Television
Co., and Tv Bcstg. Co. of Houston, applicants
for tv ch. 13 in Houston, Tex. (Docket 8796 et al)
(Action of 11/25/53).
WSAV Inc., WJIV-TV Inc., Savannah, Ga.—
Granted joint petition for extension of time to
Dec. 14 and 28, respectively, in which to file profindings3. and briefs in re their tv applicationsposed
for ch.
By Examiner Millard F. French
Chief, Safety & Special Radio Services Bureau
— Granted motion for continuance of hearing
from Dec. 1 to Dec. 11, 1953, in matter of order
to show cause why license of Robert V. H. Sugden, Yuma, Ariz., for Special Industrial Station
KOG-285 should not be revoked (Docket 10740).
(Action of 11/24/53).
Murphy Bcstg. Co., Des Moines, Iowa — Granted
petition by Murphy Bcstg. Co., for leave to
amend its tv application for ch. 8 (Docket 8900;
BPCT-370), so as to show substitution of William
C. Findley as director in lieu of Mrs. Katherine
Murhy, and change address of Mr. and Mrs.
Kingsley H. Murphy Jr. (Action of 11/23/53).
By Examiner Claire W. Hardy
Petersburg Television Corp., Southside Virginia
Telecasting Corp., Petersburg, Va. — Ordered that
hearing and conference scheduled to commence
on Nov. 27 be rescheduled to commence Nov.
30, 1953, at 9 a.m., in re applications for tv ch. 8
(Dockets 10737-38).
Southern Bcstg. Service, Memphis, Tenn. —
Granted petition for leave to amend its application (Docket 10549; BP-8802), to specify its proposed studio location.
Broadcasting
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By Examiner Annie Neal Huntting
Commodore Perry Bcstg. Service, Erie, Pa. —
Postponed hearing scheduled for Nov. 24 to Dec.
1, 1953, in re application for ch. 66 (Docket 10615;
BPCT-1283).
By Examiner Herbert Sharfman
Head of the Lakes Bcstg. Co., Superior, Wis.;
Red River Bcstg. Co., Duluth, Minn. — Granted
petition of Head of the Lakes for leave to amend
its application (Docket 10289; BPCT-621) for tv
ch. 3, to change main studio location from Superior, Wis., to Duluth, Minn.
By Examiner Hugh B. Hutchison
The Radio Station KFH Co., Taylor Radio &
Television Corp., Wichita Television Corp. Inc.,
Wichita, Kan. — Granted joint petition for extension of time from Nov. 30 to Dec. 8, 1953, within
which to file second portion of proposed findings
re their tv applications for ch. 3; and time within
which to file third portion of proposed findings
was extended to and including Dec. 22, 1953
(Dockets 10259-61).
By Examiner H. Gifford Irion
Gulf Coast Bcstg. Co., Baptist General Convention of Texas, Corpus Christi, Tex. — Continued
consolidated hearing on tv ch. 6, from Nov. 27
to Dec. 4, 1953 (Dockets 10559-60).
November 30 Applications
ACCEPTED FOR FILING
Modification of CP
Following stations request modification of CP
for extension of completion date as indicated:
WORZ Orlando. Fla., Central Fla. Bcstg. Co.;
KFSA-TV Fort Smith, Ark., Southwestern Pub.
Co., to 1/31/54; KBIC-TV Los Angeles, Calif.,
John Poole Bcstg. Co., to 6/15/54; KDEN(TV) )
Denver, Colo., Empire Coil Co., to 7/1/54; KONA
(TV) Honolulu, Radio Honolulu Ltd., to 6/23/54;
WINT (TV) Waterloo, Ind., Tri-State Tv Inc., to
6/15/54; WBAL-TV Baltimore, The Hearst Corp.,
to 6/22/54; KMMT (TV) Austin, Minn., Minn.Iowa Tv Co., to 5/25/54; WRTV(TV) Asbury Park,
N. J.; Atlantic Video Corp., to 2/1/54; WEOK-TV
Poughkeepsie, N. Y., Mid-Hudson Bcstrs. Inc., to
5/26/54; WRNY-TV Rochester, N, Y., Genesee
Valley Tv, to 6/1/54.
CP To Replace Expired CP
WBCK-TV Battle Creek, Mich., Mich. Bcstg.
Co.— CP to replace expired CP (BPCT-1076) as
mod., which authorized new station. (BPCT-1807).

APPLICATIONS RETURNED
CP for Am
Jack W. Hawkins and Barney H. Hubbs, Cortez,
Colo. — CP for new am to be operated on 740 kc
with power of 250 w and daytime hours of operation.
Salina Bcstg. Co.. Salina, Kan. — CP for new am
to be operated on 1310 kc with power of 1 kw and
daytime hours of operation.
WBOY Inc., Garden City, Mich. — CP for new
am to be operated on 1570 kc with power of 250
w and daytime hours of operation.
Authority to Determine Power
KVFD Fort Dodge, Iowa, Northwest Bcstg. Co.
— Authority to determine operating power by direct measurement of ant. power.
Renewal of License
Following stations request renewal of license:
KAWT Douglas, Ariz., Carleton W. Morris (BR1394); WBSR Pensacola. Fla., WBSR Inc. (BR1325); WSPB Sarasota, Fla.. WSPB Inc. (BR1035); KULA Honolulu, T. H., Pacific Frontier
Bcstg. Co. Ltd. (BR-1703): WAOV Vincennes,
Ind., Vincennes Sun Co. (BR-1098); WHKP Hendersonville, N. C, Radio Hendersonville Inc. (BR1405); KSGA Cottage Grove Ore., Coast Fork
Bcstg. Co. (BR-2850); KGAL Lebanon, Ore., Linn
County Bcstg. Co. (BR-2619); KMED Medford,
Ore., Radio Medford Inc. (BR-83); KWRC Pendleton, Ore., Western Radio Corp. (BR-1159); KRCO
Prineville, Ore., Radio Central Ore. (BR-2422);
KBKW Aberdeen, Wash.. KBKW Inc. (BR-2333);
KLOG Kelso. Wash., Northwest Public Services
Inc. (BR-2355); KRKL Kirkland, Wash., W. A.
Chamness and L. N. Ostrander d/b as East Side
Bcstg Co. (BR-1932); KWSC Pullman, Wash.,
State College of Wash. (BR-58); KTW Seattle,
Wash., The First Presbyterian Church of Seattle
(BR-64); KNEW Spokane, Wash.. Inland Empire
Bcstg. Co. (BR-1791); KTEL Walla Walla. Wash.,
Walla Walla Bcstg. Co. (BR-1359); KWRL Riverton, Wyo., Joseph P. Ernst (BR-2097). .
Remote Control
Following stations request to operate transmitters by remote control:
WETO Gadsden, Ala., Gadsden Radio Co. (BRC233; KROX Crookston, Minn., Crookston Bcstg.
Co. (BRC-234); WSKY Asheville, N. C. Radio
Asheville Inc. (BRC-235); KTOW Oklahoma City,
Okla., Sooner Bcstg. Co. (BRC-231); KHBG Okmulgee. Okla.. Okmulgee Bcstg. Corp. (BRC-232).

remote control
the tinest ^
system available . . .
positive control
20 metering circuits
40 control circuits

SCHAFER
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SYSTEM

satisfied customers coast to coast
one year guarantee
two weeks delivery
complete — ready to install $1645
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ML-5681 —coaxial terminal tube
for high-power AM and TV transmitting facilities.

1 Decisions

BY THE BROADCAST BUREAU
Actions of November 25
Granted License
WGVE Gary, Ind., School City of Gary, Ind.—
Granted license for noncommercial educational
fm
142).station; ch. 201 (88.1 mcs); 10 watts (BLED-

KIBE Palo Alto, Calif., Sundial Bcstg. Corp.—
Granted license covering change in daytime
power and installation of new trans.; 1220 kc,
1 kw-D (BL-5145).
Granted CP
KPDQ Portland, Ore., John W. Davis— Granted
CP covering installation of new trans. (BP-9086).
WTIX New Orleans, La., Mid-Continent Bcstg.
Co.— Granted CP to install new trans. (BP-9075).
WBCK-TV Battle Creek, Mich., Mich. Bcstg.
expired
to replace
— Granted
Co.
station
new CPtv (BP'CTauthorized
as mod., CPwhich
1076)
(BPCT-1807).
3/1/54
date
completion
58;
on ch.
Modification of CP
WSTN St. Augustine, Fla., Saint Augustine
Bcstg. Co.— Granted mod. CP for change in type
of trans.; engineering condition (BMP-6355).
The following were granted mod. CPs for extension of completion dates as shown:
WEMR Emporium, Pa., to 1/30/54; WBEL Beloit,
Wis., to 2/15/54; engineering conditions; KCBH
Los Angeles, to 3/31/54; WRTV (TV) Asbury
Park, N. J., to 2/1/54; WRNY-TV Rochester,
N. Y., to 2/1/54; KBIC-TV Los Angeles, to 6/15/54;
KMMT (TV) Austin, Minn., to 5/25/54.
KLIK Jefferson City, Mo., Empire Bcstg Co.—
Granted mod. CP to change type of trans.; engineering condition (BMP-6365).
Actions Taken November 24
Granted License
WBTO Linton, Ind., The Linton Bcstg. Co. —
Granted license for am station; 1600 kc, 500 w-D
(BL-5143).
WAJF Decatur, Ala., J. B. Fait Jr. — Granted
license for am station; 1490 kc, 250 w, unl. (BL5141).
WNEB Worcester, Mass., New England Bcstg.
Co. — Granted license covering installation of old
main trans, as auxiliary trans. (BL-5150).
KTTS Springfield, Mo., Independent Bcstg. Co.
— Granted license covering mounting of tv ant.
on top of am tower (BL-5146).
WCAW Gardner, Mass., The Gardner Bcstg. Co.
— Granted license covering change in frequency
to 1340 kc (BL-5149).
Modification of CP
WMVP Mt. Vernon, Ohio, The Mt. Vernon
Bcstg. Co. — Granted mod. CP to change type
trans.; engineering conditions (BMP-6370).
WMTS Murfreesboro, Tenn., Murfreesboro
Bcstg. Co. — Granted mod. CP to change type
trans, and specify studio location; engineering
condition (BMP-6361).
The following were granted mod. CPs for extension of completion dates as shown:
WNEL San, Juan, P. R., to 2/18/54, engineering
condition; WSPN Saratoga Springs, N. Y., to
1/1/54; WOR-TV New York, to 1/1/54; WCNO-TV
New Orleans, La., to 5/30/54;; WTAR-TV Norfolk,
Va., to 6/1/54.
WEMR Emporium, Pa., Elk-Cameron Bcstg. Co.
—6363).
Granted mod. CP to change type trans. (BMPKTSM-TV El Paso, Tex., Tri-State Bcstg. Co.
—Granted mod. CP for extension of completion
date to 1/17/54 (BMPCT-1572).
KPAL Palm Springs, Calif., Desert Radio &
Telecasting Co.— Granted mod. CP for extension
of completion date to 1/15/54 (BMP-6366).
Granted CP
WHHM Memphis, Tenn., Mid-South Bcstg.
Corp.— Granted CP to change trans, location and
"Lsla11 new ant- system; engineering condition
(BP-9050).
Granted Authority
WBAA. W. Lafayette, Ind., Purdue U.— Granted
authority to remain silent on Christmas and
New Year s Day, Dec. 25, 1953, and Jan. 1, 1954,
respectively.
Action of November 20
Modification of License
KNOE Monroe, La., James A. Noe— Granted
mod. license to change studio location; engineering condition (BML-1565).

WHY

RECOMMENDS

TUBES
ELECTRON
<gCHLET5>
When you buy Machlett electron tubes via Graybar, you get stable, reliable, long-term
tube performance backed by carefully-controlled Machlett production methods.
"| # Machlett vacuum firing at higher than operating temperatures . . . thoroughly
frees internal components from occluded gases, for greater stability.
2.

Special Machlett processing of filament wires and other internal components . . .
assures lifetime, stress-free, alignment of electrodes. X-Ray of all hidden
electrodes after assembly detects (and rejects) misalignments and potential
grid-filament shorts.

3.

Machlett high-voltage techniques during final pumping
surfaces and minimizes arcing.

. smooths electrode

Add Machlett's comprehensive customer engineering service and you can see why Graybar
recommends the products of this 55-year old manufacturer of quality electron tubes.
For tubes or any other Broadcast or TV equipment need, make it a point to call
Graybar first. Your local Graybar office will be happy to provide complete price information as well as technical data. Graybar Electric Company, Inc. Executive
Offices: Graybar Building, 420 Lexington Avenue, New

December 1 Applications
ACCEPTED FOR FILING
Modification of CP
Inc.— Mod.
*?ay Radi0
m£ «S.S^Ma&0{. CaHt'
ni? (BP-8514)
£Px
authorized
increase
power
installation of which
new trans, and change
to directional ant. day and night, to change type of
^
trans. (BMP-6377).
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Graybar's nation-wide network of more
than 100 offices and warehouses assures
you of convenient service wherever you
are. Graybar Broadcast Equipment Representatives areconveniently located in the
following cities.
ATLANTA
John Kluttz, Cypress 1751
BOSTON
J. P. Lynch, Kenmore 6-4567
CHICAGO
E. H. Taylor, Canal 6-4100
CINCINNATI
W. H. Hansher, Main 0600
CLEVELAND
A. C. Schwager, Cherry 1-1360
DALLAS
C. C. Ross, Randolph 6452
HOUSTON
R. T. Asbury, Atwood 4571
JACKSONVILLE
W. C. Winfree, Jacksonville 6-7611
KANSAS CITY, MO.
R. B. Uhrig, Baltimore 1644
LITTLE ROCK
W. E. Kunkel, Little Rock 5-1246
LOS ANGELES
R. B. Thompson, Angelus 3-7282
MINNEAPOLIS
L. S. Sellner, Geneva 1621
NEW YORK
R. W. Griffiths, Exeter 2-2000
OMAHA
L. J. O'Connell, Atlantic 5740
PHILADELPHIA
J. W. Crockett, Walnut 2-5405
PITTSBURGH
R. F. Grossett, Allegheny 1-4100
RICHMOND
E. C. Toms, Richmond 7-3491
ROCHESTER
A. E. Byers, Baker 7700
ST. LOUIS
J. P. Lenkerd, Newstead 4700
SAN FRANCISCO
K. G. Morrison, Market 1-5131
SEATTLE
D. I. Craig, Mutual 0123
A Few of Our Leading Supplier-Manufacturers—
Altec Lansing • Ampex • Berndt-Bach • BlawKnox • Cannon • Century Lighting • Communication Products • Continental Electronics •
Crouse-Hinds • Daven • Fairchild • Federal
Telecommunication Laboratories • General
Electric • General Radio • Houston-Fearless •
Karp Metal • Kliegl • James Knights • Machlett
• Meletron • Minnesota Mining • MoleRichardson • Presto • Prodelin • Rek-O-Kut •
Sarvis • Tung-Sol • Webster • Western Electric •
Zoomar
Everything Electrical For Broadcasting-Telecasting
—Amplifiers • Antennas • Consoles • Frequency
and Modulation Monitors, Test Equipment •
Loudspeakers and Accessories • Microphones
and Accessories • Recorders and Accessories «
Speech Input Equipment • Towers • Tower
and Studio Lighting Equipment • Transmission
Line and Accessories • Transmitters, AM and
TV • Tubes • Turntables, Reproducers, and
Accessories • TV Cameras and Film Equipment
• Video and Audio Monitors • Wiring Supplies
and Devices
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Following stations request mod. CP for extension of completion date as indicated:
WJEF-FM Grand Rapids, Mich., Fetzer Bcstg.
Co.; WKNE-TV Keene, N. H., WKNE Corp., to
6/22/54; WFBG-TV Altoona, Pa., The Gable
Bcstg. Co., to 6/30/54; KGNC-TV Amarillo, Tex.,
Globe-News Pub. Co., to 6/8/54.
CP To Install New Transmitter
WCSI Columbus, Ind., Syndicate Theatres Inc.
— CP to install new trans., change studio location
and remove fm ant. from am tower (BP-9087 resubmitted).
License To Cover CP
WEKY Richmond, Ky., Dages I. Boyle — License
to cover CP (BP-8505) as mod., which authorized
new station (BL-5147).
WARB Covington, La., A. R. Blossman Inc. —
License to cover CP (BP-8323) as mod., which
authorized new station (BL-5147).
KCHR Charleston, Mo., South Mo. Bcstg. Co. —
License to cover CP (BP-8625) as mod., which
authorized new station (BL-5152).
KSMO Salem, Mo., "Show-Me" Bcstg. Co. —
License to cover CP (BP-8765) as mod., which authorized new station (BL-5154).
WNOS-FM High Point, N. C, The North State
Bcstg. Co.— License to cover CP (BPH-1756) as
mod., which authorized new station (BLH-933).
Renewal of License
Following stations request renewal of license:
WTHI-FM Terre Haute. Ind.. Wabash Valley
Bcstg. Corp. (BRH-519); WCOD (FM) Richmond,
Va., Havens & Martin Inc. (BRH-512): WDIG
Dothan, Ala., Houston Broadcasters (BR-1557);
KMYC Marysville, Calif., Marysville-Yuba City
Bcstrs. Inc. (BR-1087); WNAB Bridgeport. Conn.,
WNAB Inc. (BR-1139); WNER Live Oak, Fla„
Norman O. Protsman (BR-2313); WBHF Cartersville, Ga., W. R. Frier (BR-1297); KWCJ Natchitoches, La.. Natchitoches Bcstg. Co. (BR-1540);
WNAT Natchez, Miss., Old South Bcstg. Co. (BR2387); KWBE Beatrice, Neb.. Blue Valley Bcstg.
Co. (BR-2290); WCTC New Brunswick, N. J..
Chanticleer Bcstg. Co. (BR-1422); WKIP Poughkeepsie, N. Y., Dutchess County Bcstg. Corp. (BR1063); KGFF Shawnee, Okla., KGFF Bcstg. Co.
(BR-461): KQRE Eugene. Ore.. Lane Bcstg. Co.
(BR-92); KUGN Eugene. Ore., KUGN Inc. (Resubmitted) (BR-1271); KUIN Grants Pass, Ore.,
Southern Ore. Bcstg. Co. (BR-1039): KMCM McMinnville, Ore., Yamhill Bcstrs. Inc. (BR-2308):
WJPA Washington, Pa., Washington Bcstg. Co.
(BR-1173); KCTI Gonzales, Tex., Gonzales Bcstg.
Co. (BR-1849); KCLX Colfax, Wash.. Whitman
County Bcstrs. (BR-2462); KOMW Omak. Wash.,
KOMW Inc. (BR-1778); KWNW Wenatchee, Wash.,
Wenatchee Bcstrs. (BR-1982).
Remote Control
WLIL-FM Lenoir City, Tenn., Author Wilkerson Lumber Co. — 301-A operation by remote control (BRH-64).
December 2 Decisions
BY THE COMMISSION EN BANC
McFarland Letter
KPAM Portland, Ore., Bcstrs. Ore. Ltd.— Is being advised that application (BP-8852) to increase
hours of operation on 1410 kc with 1 kw, from
D to unl., DA-N, indicates necessity of hearing.
WIBW Belleville, 111., Belleville Bcstg. Co.— Is
being advised that application (BP-6480) to
change facilities from 1060 kc, 250 w, D, to 1260
kc, 1 kw, D, indicates necessity of hearing.
Renewal of License
The following stations were granted renewal
of license on regular basis:
KOBK Owatonna, Minn.; KCYL Lampasas,
Tex.; WRXO Roxboro, N. C: KJIM Beaumont.
Tex.: KDON-Aux. Salinas, Calif.; KCNY San
Marcos, Tex.; KBIO Burley, Idaho; KTUR Turlock, Calif.
December 2 Applications
ACCEPTED FOR FILING
Modification of CP
Following stations request mod. CP for extension of completion date as indicated:
KAVR Victorville, Calif., Apple Valley Bcstg.
Co.; WATR-TV Waterbury, Conn., WATR Inc.,
to 6/29/54; WCKG (TV) New Orleans, La., CKG
Tv Co., to 6/1/54; WKNX-TV Saginaw, Mich.,
Lake Huron Bcstg. Corp., to 2/2/54; WIL-TV St.
Louis, Mo„ Mo. Bcstg. Corp., to 6/29/54.
Harry Hayman, Morningside, Md.— Mod. CP
(BP-8851) which authorized new am, for approval
of ant., trans, and studio location as on farm of
Duvall B. Evans off Walters Lane, 0.4 mile N.
of Morningside (BMP-6379).
Renewal of License
Following stations request renewal of license:
KERN Bakersfield, Calif., McClatchy Bcstg.
Co. (BR-49); KIEM Eureka, Calif., Redwood
Bcstg. Co. (BR-818).

MILESTONES
► WGBF Evansville, Ind., celebrated its 30th
anniversary last month with a two-hour live
program featuring station talent and guests.
Founded in 1923 by the Finke Furniture Co.
as Evansville's first station, WGBF was taken
over in 1928 by Evansville-On-The-Air Inc.,
now On The Air Inc. Martin L. Leich is general manager of the NBC affiliate, represented
by Weed & Co.
► J. E. McCONNELL, board chairman of
McConnell, Eastman & Co. Ltd., marked 50
years in the advertising agency business last
month. In 1903 he started his own agency
at London, Ont, where McConnell, Eastman
& Co., still has its head office, with branches
throughout Canada.
►THE Cleveland Press, celebrating its 75th
anniversary last month, was presented a giant
birthday cake by WTAM there on the twohour show, Morning Bandwagon. Louis B.
Seltzer, editor, represented the Press. Lloyd
Yoder, WTAM general manager, made the
presentation.
► CBS RADIO'S Ma Perkins serial (Mon.-Fri.,
1:15-1:30 p.m. EST) celebrated its 20th anniversary as a network show last Friday. During
the period it has been sponsored continuously
by Procter & Gamble, with the three actors
who originated the three leading characters
still playing the same roles.
► R. C. SMITH & SON Ltd., Toronto advertising agency, celebrated its 40th anniversary
last month. Adam F. Smith, son of the founder,
is president; Alec Phare is general manager and
partner.
► MacLAREN ADVERTISING Ltd., Toronto,
has marked its 30 years in business with a
booklet on "How Advertising Happens." The
booklet tells how the agency was formed by
president Jack MacLaren, while on the golf
links in June 1929, then relates how the agency
grew to its present position as one of the
largest in Canada, handling a substantial
amount of the total Canadian radio and television advertising.
► WIP Philadelphia aired its 5,000th broadcast of Dawn Patrol Nov. 30. The all-night,
all-request show was launched in December
1938 and put the station on a 24-hour-a-day,
seven-day-week schedule for the first time. Joe
McCauley, m.c, has played a large percentage
of the 385,000 selections broadcast since the
show began, according to the station.
► CLIFFORD C. HARRIS, technical supervisor, WIP Philadelphia, has marked his 20th
anniversary with the station. He is known for
his engineering work in civil defense, being
instrumental in setting up Conelrad in the
Philadelphia area. As chief engineer at WIP,
he supervised installation of the control room
transmitter, designing some of the equipment
himself.
►GERTRUDE BERG, radio-tv personality,
completed 24 years in radio last month with
broadcast of her weekly program, House of
Glass (NBC Radio, 9:35-10 p.m. EST). Mrs.
Berg made her writing and acting debut on
NBC Nov. 20, 1929, in The Goldbergs.
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Boxscore

on

Competitive

Tv

Hearings

at

FCC

1: RECORD
11 DATE
1 DATE
HEARING 11 HEAEIHG
•CHANNEL :1DOCKET
DATE
:See
SO.
MATED 1 SCHEDULED 1IO-30-53
: BEGUB
1 NO. 110705 1 DESICLOCATIOH
1 ADJOTOHMESTS 1 CLOSED
tlO-30-53
19-30-53
AMAMLLO, TEXAS
1 p p rk s
(Exonlner Hardy)
I
t
110-2-53
HO-2-53
HO-lli-53
19-2-53
1Jl0-li,-53
I| 367
110676.
1
t
ATLAHTA, CEOPCIA
110550
(Examiner Hutchison)
II Rohert W. Pouq 6a v i 11. e
110551 16-17-53
:
: 2
llTbB SoOSI, IJu
1
Indefinitely
17-17-53
iLouiBirma TeleviBion B/clng Corp.
1
110285
(Examiner Hunttlng)
.Southern TV Co. of Baton Rouge
15-6-53
1
1
I3-U-53
t
U
1
17-11-52
112-15-52
(Port
Arthur
College
I 10352 tll-?6-52
BEAUMONT-PORT ARTHOK,
I
Indefinitely
1
11028b
TEXAS
.Smith Radio Company
:10287
111-17-52
1
111-17-52
:
6
(Examiner Hunt ting )
.The Enterprise Company
: 10288 17-11-52
IBeaumont B/clng Corp.
:
:KTRM, Ino.
•10-9-53
HO-9-53
I
110681 '9-9-53
U-18-5U
1
1: 1740 110657
.■Southern Tier Radio Service, Inc.
! 10682
H0683
1
(Examiner Butts)
tOttaway Stations, Inc.
18-26-53 19-25-53
iThe
Binghamton
B/ceref
Inc.
112-18-53
: 29 110273
V
:
CAKDEE, NEW JERSEY'8-17-53 '12-7-53
1110272
10658
PHILADELPHIA, PENN.
:3outh Jersey B/cing Co.
1
.Patrick Joseph Stanton
(Examiner Donahue)
17-11-52 HO-l-52
111-13-53
CANTON, OHIO
iBrush-Moore Newspapers, Inc.
17-11-52
110729
17-29-53
: Stark B/cing Corp.
(Examiner Litvln)
U1-1V53
1 3 110606
:
H2-16-53
HO-lU-53
iTri-Clties Telecasting, Inc.
110728
CHARLES TuN, WEST VA.
18-20-53
tCapitel Televleion, Inc.
1101*39
11*- 20-53
lU- 20-53
t 8 1101*38
;
tThe Tieraey Co.
(Examiner Poindexter)
13-18-53
CHATTASOOCA, TENNESSEE iWDOD B/clng Corp.
1
14-22-53
15-25-53
(Bz&miner Bond)
'5-25-53 1 Indef lni tely
•Mountain City TV, Inc.
IIOU7I
1101*73
t S out hern Television, Inc
10675
I 12 1t 101*72
tTri-State Telecasting Corp.
tSee
Remarks •111-19-53
HO-2-53
111-19-53
I WDEF B/clng Co.
111-16-53
!
19
1
CINCINNATI, OHIO
: 7U
:Trl-City B/ciag Co.
(Examiner Huntting)
110557
HO-2-53
18650
18-11-53
110-15-53
UO-1 5-53
CLEVELAND, 6HI6
11055b
—
110559
t Uni ted B/ clng Co.
:7-2l*-53
■6-2U-53
(Examiner L I tv 1 ^ )
—
;
1 10
CORPUS CHRISTI, TEXAS
•Superior Television, Inc.
1 10558
1 In progress
18-3-53
(Examiner Irion)
IKeye-TV, Inc.
;9-2-53 18-3-53
110577 16-214-53
lK-Six Television, Inc.
!
6
lOttlf Coaet B/clng Co.
10560
iBaDtiet Gen'l. Convention of Texae
: 22 i1 10578
110-29-53
17-31-53 (Indefinitely ;
17-1-53 '7-31-53
IH. L. Hunt
110689
18897
HO-29-53
110-29-53
j
iCoastal Bend Television Co.
I
20
19-16-53
:
DENVlLh, 66LORADO
(Examiner Smith)
tHountein States TV Co. (KIRV)
UO-23-53
!
! 8
=9-23-53 UO-23-53
BES H6INE3, Iowa
•Cowles B/cing Co.
:See Remarks
■ 50 18900 18-26-53
(Examiner French)
tMurphy B/clng Co.
'9-25-53
llObfaO
I
1
DETR0IT-FER1IDALE\ fcTCH. JBooth Radio 4 TV Stations, Inc.
■
9-25-53
110661
18-26-53
'9-25-53
tlO-9-53
(Examiner Butts)
'9-25-53 iSee Reiasrke 1 IO-9-53
:Woodwerd E/cln^ Co.
! 3
1
: 62 :l02S9
:UAW-CIQ B/cing Corp. of Michigan
11066U
111-30-53
1
111-17-52 in-30-53
110290
DULUTH, MINNESOTA
iHeod of the Lakes B/clng Co.
110730 :7-ll-52 ■11-17-52
(Red River B/cing Co., Inc.
(Examiner Sharfman)
110731 tl0-i!*-53 111-13-53 1II-I8-53
DURHAM, NORTH CAROLINA t Durham Radio Corp.
t 11
(Examiner French)
iDurham B/clng Enterprises, Inc.
1 13 110615'■ 69
t
;
18-28-53
17-29-53
I
IRIX, PENNSYLVANIA
> 66
18-28-53
16-25-53
110571
;
iCommodore Perry B/cing Service, Inc.
(Examiner Huntting)
: 7
EUCHTE ORSGOn
112-3-5*
il*-15-53
(Examiner Cunningham)
lEugone Television, Inc.
'5-25-53
t
'5-25-53
1 -■ 1 1
17-17-5* :12-1d-53
11 01*61
110*63
iSouth Central B/oing feorp.
3VANSVILLE, INDIANA
:10l*62
(Examiner Sharfman)
lEvaneville Television, Inc.
•On
The Inc.
Air, Inc.
'2-27-53
110269
1WFBM,
U0l*6U
I 12
>
!102b8
17-11-52
1U-6-53
flint, Michigan
ttfJR The Goodwill Stations Inc.
110270 17-11-52 '11-17-52
17-6-53
JTrebit Corporation
(Examiner Gaguine)
Ul-17-52
1101*25 Ul-5-52
itf.S. Butterfield Theatres, Inc.
;3-1*- 53
fort Wayne , Indiana
IRadlo Ft. Wayne, Inc.
' 21. 110U2U
: Anthony Wayne B/clng
(Examiner Hnntting)
t
110552 tb-17-53
—
FRESNO, CALIK3RNIA
bee nrogreee
r below
1* Pit*V 1 ^J. f1 r> T-n1 J i In1 a TX 11n T1 HI1Q.
ar\A Df\*
"A / r* 4L nLKf
it P r\ .
18-28-53
110607 18-20-53 :9-2l-53
: 12 110650
19-28- S3 ttin
|l*-6-53
(Examiner Cooner)
iKARM, The Geo. Harm Station
'9-9-53
tSee C below
GRAND RAPIDS, MICHIGAN .Music B/cing do.
1 9 110699 "7-29-53
t In progress
(Examiner Bond)
1 &21 19-30-53
iPenineular B/cing Co.
110-30-53
IThe Travelers B/cing Service Corp.
ha*rWord7
'
10736
(Examiner ToTOOTcW
Litvln)
110-30-53
•Hartford Telecasting Co., Inc.
J.
ISee D below
110-28-53
I
HATTIESBURG, MISS.
« 13 1'10755
879b 111-12-53 U2-11-53
(Examiner not named)
•Hattieeburg Television Co.
110753
:KTRH B/cing Company
HOUSTON, TEXAS
•Houston Area Television Co.
(Examiner Cunningham)
UO75U
•Houston Televleion Co., Inc.
1 8:965
iTelevision B/cing Co. of Houston
112-18-53 16-15-53
.Universal B/cing Co., Inc.
INDIANAPCLfS, INDIANA
1 8. 27 UO513 111-18-53 16-15-53
'2-2-5J.. .
UO76O
110512 15-13-53
iCrosley B/clng Corp.
(Examiner Huntting)
O0X7ILLE, TENNESSEE
tocrlppe-Hovard Radio, Inc.
110365
Undef initely 16-U-53
16-U-53
I
10
(Examiner Sharfman)
•Radio Station WBIR, Inc.
™W .
12-2-53
•Tennessee Television, Inc.
11051 1* 112-31-52
LANCASTEH, PENNSYLVANIA tPeopleo
1 8 110366
:WGAL, Inc.B/cing Co,
( Examiner Bond)
111-12-53 112-11-53
1
LEXINGTON, KENTUCKY
(Examiner Irion)
• American B/clng Corp.
1
I
APPLICANT
I
IPlaino Einpire B/cing Co*
:
t

-j

■- ■ ■

■—

■■

10- 15-53
11- 9-53
•11-20-53
10-19-53
10- 28-53
112-53
11-30-53

Applicants filed affirmative Proposed Flndinga
All parties filed Counter Proposed Findings 4 Conclusions
Applicants filed Counter Conclusions
Exchange of ozhlMte
Exchange of written points of reliance 4 drafts of stloulatlons
Further hearingof proof
conference to present stipulations & points of reliance
Presentation

*

*

is the boxscore on the status of comparative television hearings pending with the
FCC and in proceeding before Commission
hearing examiners as of Nov. 30.
It was compiled by Miss Frankie L. Fox
•
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of

1 PEO.
1 FIBD.
IKone
1 DUE

Nov.

30

1
: ADDITIONAL DATA
I RE APPLICATIONS
ID-1070U & D-1070b dlBmlofled
ivithout
"nrejudice 11—3-53;
TIIskI
1 Required
tRecord closed 10-3-53 except
:for
receipt of exhibits and
! 10-19- 53
:Decislon
Ul-20-53
:1 stlmilctlon; Waiting Final
iNone
None
:D-ggl$ diemieeed without prej
Filed
1 Reoulred
HO-6-53; Final Dec'n, issued
:Her-rinp
conference
:indef initely
pendingcont'd.
Comm.
j
taction
onpet'n.
for review
1
lDue
&
9-1-53 t
'5-25-53
Due & iReply to Exceptions filed b
lEUed
:D-1C2SS on 9-lU; Oral argu:7722-53 Filed
Iment held 11-10; Waiting
tFinal Decision
i
I
I
I
:
t
;
:
112-1-53 exchange of Info.
:
iBelow
i
iSee A
iWaltlng
Decision
iCont'd. Initial
indefinitely
on J oln
Ipet'n.
of
all
applicants
None
tNone
j
;
Ul-23-53 Tiled
1D-I0b7^ dlamlseed without
iHeaulred
ipreJ.]l-18-53;
1 Final Decision Waiting
i 10-1 6- 53
Filed
I
iWaltlng Final Decision
I ReQulred
1
I
i
I
:
t
;
INone
i
ill-lO-53
:
None
tAppl'n. for add'l time to
1 Required
Filed
tcomplete
construction;
tWaiting
Final
Decision
(12-10 Conference
to make
tstipulatlons;12-15 testimony
HO-12-53
1
I12-1U
Eichg.
of
Information
tNone
|^cjnp
112-20
of Pts.
Rel.
:D-106b2Eschg,
dlsmlesed
w/o ofprej.
:None
rFiled
:10-6;D-10663 dismissed w/o
1INone
Required
1:pre,1. 9-22; Final Decn. 11-20
iReuulred
iWaltlng
Hone Initial Decision
tll-U ure hrg. conf;12-10 con
lto exchg. info;12-17 conf.to
;
lexchg. pte.
of reliance
dismissed
11-10-53
'10-5-53 1D-1061U
;
l
.8-31-53
ltFiled
Due A
iDeflignated
under
309(c);
(Filed
IFlnal
Dec'n, issued 11-13-53
1
tI:ll-9-53
DECK. TIONS
INIT'L.
EXCEPI ISSUED None
DUE

iu-30-53 16-15-53
:?lled
110-28-53
IWaltlng Final Decision
Due
Tiled4
111-30-53
tWaitlng Final Decision

13-30-53
lEilefl
ig-3-53
I Due 4
:Flled

1 1 ■ — — ■ 1■ 1
ID-10553
dlemleted
lore.ludlce 8-18-53 wMlhout
"jfc

J

112-1-53 pre-hearing conf«

tNone
iReauired

"11-13-53 H2-3-53
iB/caet Bureau to file no1
1
lE*ception«

Taking of depositions
Exchange of exhibits
Further hearing conference
Exchange of exhibite A stimulations
Conference to exchange Points of reliance
Examiner issued order controlling hearing
Informal conference to exchange written direct testimony
Parties to submit list of witnesses to be questioned
Cross-examination of witnesses

*
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C. 10-13-53
11-5-53
11-30-53
D. 11-13-53
11-23-53
11- 25-53
12- 15-53
1-11-5U
I-I8-5I*

as

*
under the direction of Robert J. Rawson, assistant chief of the Hearing Division of the
FCC Broadcast Bureau. It was prepared for
the use of Commissioners and the FCC staff.
Since the report was prepared, the Commis-

*

*

sion on Wednesday announced an initial decision by Examiner Basil P. Cooper looking
toward grant of vhf ch. 13 at Tampa, Fla., to
Tampa Times Co. (WDAE) and proposing to
deny the competitive applications of Orange
Broadcasting

• Telecasting

PRO.

LITTLE BOCI, ARKANSAS
(Examiner Litvln)
LORAIN, OHIO
(Examiner Hunttlng)
(Exai
«S5T
ison, vi scons is
(Examiner Hardy)
MOBILE, ALABAMA
(Examiner Irion)
MONTGOMERY, ALABAMA
(Examiner Donahue)
MGNTPELIER, VERMONT
(Examiner Cunningham)
TO5SSS3B; HYJHI6AH
(Examiner Irion)
OGDES, UTAH
(Eifcmlner Donahue)
PEORIA, ILLINOIS
(Examiner Smith)

■Arkaneaa TelevielonCo,
■Arkansas Telecaetere, Inc.
■ The Lorain Journal
■Elyrla-Loraln B/clng Co.
IRadio Wisconsin, Inc.
(Badger
Televlelon Co.t Inc.
:WREC B/cing
IWMP3,
Inc. Serrlce
:VKHG-TV, Inc. •ieion Corp.
:The Mobile Tele
■Montgomery B/cing Co., lac.
lAlabama Televlelon Co.
■ WCAX B/cing Corp.
■Colonial Televlelon, Inc.
■Vereluie Radio A TV, Inc.
:VeralulB Radio 4 T7, Inc.
■Interstate B/cing Corp.
■United Inc.
B/clng Company
1WKBD,
■ WIKL Televlelon Co.

NO.
10. DOCKET
CHANNEL
10525
10G10
10611
^95T
10526
15557
1061*1
IO76I
10573
10J62
IOH58
1057U
31
35

PETERSBURG, VIHGIBIA
(Ejcamlner Hardy)
FCRTIASD, OREGOH
(Examiner Smith)

.Petersburg TelerleionCorp,
iSouthelde Virginia Telecasting Cor
IWeetinghoUBe Radio Stations
•"Portland Television, Inc.
Worth Pacific TV, Inc.
■•Cascade Television Co.
■Oregon Televlelon, Ino.
■Columbia Empire Telecaetere
■Northwest TV A B/cing Co.
POrTIaND, MAINE
(Examiner Hardy)
■Guy Gannett B/clng Servlcee
PROVIDENCE, RHODE ISLAND I
(Examiner Sharfman) ■Times-World
ICharry A WebbCorp.
B/clng Co.
ROAEOKE, VIRGINIA
(Examiner Bond)
■Radio Roanoke, Inc.
■Sacramento
■ECRA, Inc. B/cerB. Inc .
(Ex^.Dlner Donahue)
:
■McClatchyB/cing Co^
■Sacramento Telecaetere,
SAN
BERNARDINO,
CALIF. lOrange
■Belt Telecaetere~
(Examiner
Butta)
(Examiner
not named)
SAN
JOSE, CALI7.
(Examiner Polndextor)
SAVANNAH , GEORGIA
(Examiner Cunningham)
SEATTLE, WASHINGTON
(Examiner Donahue)
SEREVEPOHT, LOUISIANA
(Examiner Cooper)

16

■ 30

1EITO, Inc
■ P.M. Radio A W Corp.
■Standard Radio A TV Co.
1WSAV, Inc.
■WJIV-TV. Inc.
City B/clng Co.
■■Queen
KXA, Inc.
1*6
■Puget
■KTBS , Sound
Inc. B/clag Co., Inc.
■International B/clng Corp.
■Southland Televlelon Co.
■Radio Station ERMD
(Examiner Lltvln)
■Shreveport Television Co.
■Perkins Brothers Co.
SIOUX CITT, IOWA
■KOOM B/clngCo.
(Examiner Cooper)
sown mm, mim
■ South Bend B/clng Corp..
IHlchlana Telecasting Corp.
(Examiner Cooper)
■Louie WaBmer
SPOKANE, WASHINGTON
■Televlelon Spokane
(Examiner Butte)
SPRINGFIELD, ILLINOIS
(Sangamon Valley TV Corp.
(Examiner Preach)
■Capitol City TV Co.
13
■ WMAT-TV,
IKWK,
Inc. Inc.
ST. Louis, HTsSoTOI
its
IKXOK, Inc.
(Examiner Hardy)
(Missouri Valley
■Radio Diablo,
STOCKTON.
CAMT.
1KX0B, Inc.
(Examiner not
named)
IThe Tribune Co.
ST . PETERSBURC-T/JO'A
,
PLCRIDA
IPlnellae B/cing Co.
(Examiner Cooper)
IThe Tejnpa Bay Area Telecasting Co.
ITampa Tlmee Co.
lOrange Televlelon B/clng Co.
ITampa Television Co.
Ti?KA.
■Alf M. Landon
(ExaminerJAlJSAS
Smith)—
■KWTX B/cing Co.
WACO, TEXAS
IWaco Television Corp.
(Examiner Poindexter)
WICHITA, KANSAS
iMld-Continent TV, Inc
(Examiner Hutchison)
IKAKE B/cing Co., Ir.c,
IThe Radio Statlon^KPB CoT
■Taylor Radio
A TV*Corp.
■Wichita
TV Corp.,
Inc.
I. 11-6-53 Conference to present points of reliance
11-13-53 Submission of revised points of reliance
11- 23-53 Exchange of exhibits
12- 1-53 Testimony
I. 8-19-53 Affirmative Proposed Plndln/re filed
9- 18-53 Rebuttal Proposed Pindin/re filed by apolicante only
10- 19-53 Conclusions to Proposed Findluce filed by D-9138 A D-IO319
10-29-53 Replies to above filed by D-9138 A D-IO3I9

Television Broadcasting Co. and Tampa Television Co. (see story this issue).
The Commission on Wednesday designated
additional competitive television applications
for hearings, also not shown in the chart. The
new cases, scheduled to begin Dec. 3 1 in Washington, include the following: St. Louis vhf
Broadcasting

• Telecasting

DATE
NATED
DESIG7-29-53

DATE
8-28-53
HEARINO
SCHEDULED
6-26-53

5-27-53
8-12-53
9-11-53
H-18-53 12-1&-53
U-15-53
5-25-53
7-1-53
7-31-53
8-12-53

1061*3
106U2 S-lU-53 9-H-53
U- 22-53
10757 3-23-53
n-12-53. 12-11-5?.
10UU2
6-10-53
7-10-53
106Uh
10737
105U1
IO5U2
10738 10-?g_53
IO319
1021*5 7-11-52
"
7-11-52
107559-»7-52
10317
10J2U
9138 7-11-52
102U6 9-25-52
7-11-52
1021*7
IO-IU-53
IO655
?-3-52
10726 10-19-53
8-26-53
IO656
10-29-52
9013 7-11-52
10291*
10298
10579
9012 7-11-52
7-1-53
393T 9-30-5?
IO696
105T7 10-7-53
i222L
10518 11-I8-53
10758
107 23 "-22-53
105
9030
m
10522 5-20-53
10672 3-2-??
6-3-53
1067
10521*
10U23
10U22 3-U-53
IO703
10701
10702
3810
6811
10152

0. 8-2U-53
9-9-53
9-17-53
9-28-53
H. 10-20-53
11-12-53
11- 2U-53
12- U-53
12-9-53
12-1U/16-53
l-U-51*

9-15-51
10-23-53

ADJOURNMENTS
Indefinitely

TIND.
DUE

RECORD
CLOSED

Indefinitely
See E below
10-5-53

10-5-53

9-29-53

9-29-53

8-27-53

8-28-53
9-18-53

.Pre Hearing conf. 12-2-53
10-26-53
Doe A
iDecislon
711ed
:?ind;
IB/catt Waiting
Bureau Initial
filed "o Fro.
1
(Due A t
None
■Waiting Pinal Decielon
Required 10-7-53 iFlled
I
Due
A
IB/caet
filed no Except
None
110-27-53 !SWmltlng Bureau
10-2-33 sEiled
yinal Decielon
Required
Due A
■ Due A ID-1061A for modlf Icatlon of CP;
Piled
10-23-531711ed
UC-22-53 'ID-10U42 deelgnated under 309(e)
111-23-53 halting Final Decielon
9.-22.-53

5-25-53
8-27-53

14-22-53
9-18-53

7-IO-53

INIT'L.tI HONS
EXCEP- II ADDITIONAL DATA
DEC'S.
ISSUED I DDE
: RE APPLICATIONS
■D-1060S A 10609 dismissed w/o
:pr«J:l-15-5U
exchg. of writter
ldlrect
testimony

Indefinitely
See Heme rice

■D-IO5U3
dismissed
w/'o prej.t
llBB
Ue
B
ICont'd.
indef.
pending
Cons,
lection on retn. to enlarge
.Pre Hearing Conf. 11-19-53

ll-?7-53
10-1-52

7-20-53
See I below

7-20-53

5-15-53
12-2-5?

5-15-53

See T
Belov

11-18-53
9-25-53
11-17-52
9-25-53
S-3-53
U-17-52

10-6-53
7-31-53

Remark e
See
Below0

^-23-53
Indefinitely
6-5-53

6-5-53
8-l*-53

6-15-53

11-16-53
11-6-53

11-16-53
11-6-53

6-19-53
5-29-53

10-22-53

11-17-52
8-3-53
11-17-52
11-6-5?

11-6-53
6-15-53
12-18-53
6-19-53
5-2?-5?

7-31-53
U-6-53
7-3-53

IO-12-c3
10-30-53

iQ-9-5?
10-15-52
1^5?.

ICont'd. indef. pending Comm.
■rctlon on Petn. to enlarge issue
Hl-30
112-11*
!
1II-I9
111-25

See Remarke
1-21-53
6-11-53

10-15-52
10-15-52
9-2?- 5.3
10-23-53

10-20-52

Plied*
Due

■ Due A
iNone
7-11-53 IPiled

Exchg. toof exchange
info.:
Conf.
points
of reliance
?re Hearing
conference
Ixchg. of Information

■Oral Argument held 11-9-53:
IWaltlng Pinal Decielon

Due
A
None
Plied
7-13-53

See H belov
9-9-53
10-20-52

■Affirm. Pro. rind. due 12-22-53
■Reply to Pro. Find. due 1-25-'
■Waiting Initial Decision

Indefinitely:
See Remarks
Indefinitely

12-2U-53
10-15-52

iValtlng Initial Decision

7-31-53 ll-17-53'12-7-53
Piled
■None
'
Due
A
None
■D-10727 dismissed 11-10-53;
Required 11-12-53 1 Plied
■Pinal
Dec'n.under
leaned309(c)
11-19-53
■Deelgnated
■Pre-Hearlng Conf. 11-10-53
7-10-53
Due
A
Piled
7-2Q-5?
■Waiting Initial Decielon
Due A
Hied
11-10-53U2-11J-53 :
Piled
9-1U-53
Due &
■Hone
*10-23 Comm. staved effect of
■18-53 'Piled
Ilnit'l.Dec'n.lWaltlng Tinel
I
■Decielon
lAppl'n.
add'l.time to
Sel
■complete forconstruction
Conference 11-3
Hone
U-20-53'12-10-53 ■Pre-Hearing
'
See
■?ro.?lnd. due 12-1H-53;
Required
■Briefs due 12-28-53
Remarks

11-13-53

9-30-53 10-30-53
11-2^5? 12-11-53
11-12-53

IO25O
10766
10253
10251
10255
10.252 7-11-52
10JJ0.
7-U-52
7-11-52
q-9-53
10-8-52
10695
ldfcgt
IM59 9-25-53
10263
1026
10-3-r,2
7-H-52
10260 7-H-52
10261

DATE
8-28-53
HEAR INS
BEGUN

9-30-S3
?-7-5?
9-9-53

Affirmative Proposed Plndlnge filed by uartiee
Rebuttal Proposed Findings filed by parties
Conclusions to Proposed Pindinge filed by parties
Replies to above filed
Fearing Conference held
Exchange of information
Exchange of Points of reliance
Conference for amended points of reliance
Exchange of exhibits
To take depoBltlone
TeBtlmony

ch. 11, contestants St. Louis Telecast Inc., St.
Louis Amusement Co., CBS and 220 Television
Inc.; Mansfield, Ohio, uhf ch. 36, contestants
Mansfield Journal Co. and Fergum Theatres
Inc.; Milwaukee vhf ch. 12, contestants Wisconsin Broadcasting System, Milwaukee Broadcasting Co., Milwaukee Area Telecasting Corp.

!S-10-f3 ■Waiting Initial Decision
ID-10650 dismissed w/o prej.
10-6-53 [Piled
■Q-22;Pinal Dec'n. iesued 11-10
Rsculred
Plied
6-15
Due A
ll-U-53 112-10-53 is,, I Belov
See J
IValtlng Initial DeciBlon
Below
I. Proposed Plndlnrs submitted 6-15-53 on applicants'
applications only, such Proposed Findings Included no
conclusions or findings re opposing applicant; on
7-6-53 Reollee, Supplemental Pindinge A Conclusions
filed by applicants
J. 10-16-53 Affirmative Proposed Findinge filed hy
applicantsProposed Findings A Conclusions due
12-8-53 Counter
froB all parties
12-22-53 Rebuttal Proposed Flndlnee A Conclusions due
ST. 11-30-53 Pre-HearingConference
12-18-53 Exchange of Information
1-8-51* Exchange of points of reliance
1-11-5U Second Hearing Conference

and Kolero Telecasting Corp.; New Orleans
vhf ch. 4, contestants Loyola U., TimesPicayune Pub. Co. and James A. Noe & Co.
Earlier television status reports have been
published by B«T when they were made available [B»T,
and May
8]. Nov. 9, Oct. 17, Sept. 7, July 13
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1

FOR THE RECORD

for professional
] recording
Hie world

around

<magnecor
ONE-CASE

PORTABLE

TAPE RECORDER

• Lightens all remote work.
• A professional portable recorder and amplifier in a single case.
• Lightweight, rugged, reliable.
• Zero level output. Frequency response flat
from 50 — 15,000 cps ± 2 db.
For demonstration, see your Classified Telephone Directory under
"Recorders", or write

Dept. "B-12" • 225 West Ohio Street, Chicago 10, Illinois

RCA

TUBES

in stock

at

ALLIED!

RCA-4E27A. In stock for immediate delivery. RCA-4E27A, $35.75
RCA-833A. Air-Cooled Power
Triode — in stock for immediate
delivery. RCA-833A, $49.50
Our prices and conditions of sale are
identical to those of the manufacturer.
Look to ALLIED for prompt delivery
of all RCA Broadcast-type tubes. Let us
save you time and effort.

Refer to. your ALLIED 268-page
Buying Guide for station equipment and supplies. Get what
you want when you want it.
Ask to be put on our "Broadcast Bulletin" mailing list.
ALLIED

RADIO

IOO N. Western Ave., Chicago 80
Phone: HAymarket 1-6800
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FCC'S
NEW
Limiting common

MULTIPLE
OWNERSHIP
RULES
ownership of am and fm stations to seven and

television to five. Reported by the Commission
Before the
COMMUNICATIONS COMMISSION
Washington 25, D. C.
FCC 53-1570
In the Matter of
97842
The amendment of Sections
3.35, 3.240 and 3.636 of the
Docket No. 8967
Rules and Regulations relat
ing to multiple ownership of
am, fm and television broad
cast stations
REPORT AND ORDER
By the Commission: Commissioner Hennock
concurring in part and dissenting in part
and issuing a statement.
FEDERAL

1. This proceeding involves a proposal to amend
Sections 3.35, 3.240 and 3.636 (formerly 3.640) of
the
and Regulations
relateCommission's
respectively Rules
to multiple
ownership ofwhich
am,
fm and television broadcast stations.
2. The proceeding was instituted by the issuance of a notice of proposed rule making on August 19, 1948 (13 F.R. 5060). The following parties
submitted written comments with respect to the
proposed amendments and also participated in the
oral argument held before the Commission en
banc on January 17, 1949: Paramount Pictures
Inc., Balaban and Katz Corporation and Gulf
Theatres
Inc. (theSystem
"Paramount
group");
Columbia Broadcasting
Inc.; the
Fort Industry
Company; KMMJ Inc., Salt Lake City Broadcasting Corporation, Trans-America Television Corporation and Universal Broadcasting Company (the
"McKenna
group");
and National
Company Inc.
In addition,
writtenBroadcasting
comments
were submitted by Mr. E. B. Craney and Mr.
Arthur W. Scharfeld.
3. The parties to this proceeding have raised
numerous objections to the proposed amendments.
These objections fall generally into two categories. The first group challenges the authority
of the Commission to adopt rules of general applicability dealing with the subject multiple
ownership of broadcast stations, while the second
group objects to specific provisions of the proposed amendment. We shall first take up the
arguments of the former group.
4. There has been general agreement among
the parties to this proceeding that in order to
guard against monopolistic tendencies and to
preserve competition in the broadcasting industry
the Commission can and should, in the exercise
of its licensing functions, give consideration to
the multiple ownership of stations. Nevertheless,
it has been argued that the Commission must announce the general principle of law governing
the multiple ownership of broadcast stations on
a case-to-case basis only and that the Commission is here precluded from issuing rules of general applicability. This argument, however, fails
to consider the specific rule making powers conferred on this Commission by the Communications Act1 and the consistent rulings of the courts
sustaining the rule making powers of this Comas well as other government
agencies 2.
Under themission, Communications
Act, the Commission
has full authority to adopt rules giving effect to
the principles that will apply in licensing radio
stations pursuant to the statutory touchstone
of
convenience,
arid and
necessity."
Such"public
rules are
designed tointerest
implement
enforce
the Act and to announce publicly Commission
policy with respect to factors which may warrant
a denial of a license because they are incompatible with the policies and purposes of the Act.
The rule making powers conferred on the Commission, expressly set forth in Sections 4(i) and
303(r) of the Act, not only authorize the adoption
of rules but affirmatively direct the Commission
to make such regulations as may be necessary to
'Section 4(i) provides:
"(i) make
The Commission
may regulations
perform anyandandissue
all
acts,
such rules and
such orders, not inconsistent with this Act, as may
be Section
necessary
in the
execution of its functions."
303(r)
provides:
"Except as otherwise provided in this Act, the
Commission from time to time, as public convenience, interest, or necessity
* * * requires, shall —
"(r) Make such rules and regulations and prescribe such restrictions and conditions, not inconsistent with law, as may be necessary to carry
out the provisions of this Act, or any international
radio or wire communications treaty or convention, or regulations annexed thereto, including
any treaty or convention insofar as it relates to
the use of radio, to which the United States is
or may hereafter become a party."
2 National Broadcasting Company v. United
States, 319 U.S. 190. affirming 47 F. Sunp. 940;
Columbia Broadcasting System v. United States,
316 U.S. 407, munications
420-421;Commission,
Heitmeyer
68 App. v.D.Federal
C. 180, Com95 F.
(2d) 90; Ward
v.
Federal
Communications
Commission, 71 App. D.C. 166, 108 F. (2d) 486; cf.
Stahlman v. Federal Communications Commission, 75 App. D.C. 176, 126 F. (2d) 124; Securities
& Exchange Commission v. Chenery Corp., 332
U.S. 194; Lichter v. United States, 334 U.S. 742.

Nov. 27 [B«T, Nov. 30].

carry out the provisions of the Act. In addition
to its rule making powers, the Commission may
proceed on a case-to-case basis so that the policies and purposes of the Act will be implemented
within the framework of particular cases. The
choice between these alternative techniques for
the implementation of the Act must be determined in light of all the relevant considerations
presented by the particular problem. The Supreme Court in Securities and Exchange Commission v. Chenery Corp. 332 U.S. 194, 203-204, stated:
". . . an administrative agency must be equipped
to act either by general rule or by individual
order. To insist upon one form of action to the
cessity.
exclusion of the other is to exalt form over ne". . . There is thus a very definite place for
the case-by-case evolution of the statutory standards and the choice made between proceeding by
general rule or by individual ad hoc litigation is
one that lies primarily in the informed discretion
of the administrative agency. See Columbia
Broadcasting System v. U.S., 316 U.S. 407, 421. "2a
Our determination here that the problems presented by the multiple ownership of broadcast
stations are best resolved by the promulgation
of rules of general applicability is made on the
basis of the knowledge and experience acquired
by this Commission over a period of more than
a decade in the handling of these problems.3
5. The provisions of Sections 3.35, 3.240 and
3.636 governing the multiple ownership of broadcast stations and the amendments thereof proposed in this proceeding were promulgated pursuant to the general rule making authority contained in Sections 4(i) and 303(r) of the Act and
are designed to implement the Congressional policy against monopoly enunciated specifically in
Sections 311 and 313 of the Communications Act.
Parties to this proceeding have urged that the
promulgation of these rules by this Commission
is an attempt to enforce the anti-trust laws of
the United States which function Congress has
delegated to the Department of Justice. This contention has been advanced before, and expressly
rejected by the courts. Thus, in Mansfield Journal
Co. v. Federal Communications Commission, 86
U.S. App. D.C. 102, 180 F. (2d) 28, the court stated:
"Appellantforcement ofargues
that this
amounts
to enthe anti-trust
laws.
But whether
appellant has been guilty of a violation of these
laws is not here in issue. The fact that a policy
against monopoly has been made the subject of
criminal sanction by Congress as to certain activities does not preclude an administrative agency
charged with furthering the public interest from
holding the general policy of Congress to be
applicable to questions arising in the proper discharge of its duties. * * * Monopoly in the mass
communication of news and advertising is contrary to the public interest, even if not in terms
proscribed
laws."4
6. Nor do by
we the
find anti-trust
merit in the
contention that
Section 9(a) of the Administrative Procedure
Act, 5 U.S.C., Section 1008, which provides that
"no sanction shall be imposed or substantive rule
or order be issued except within the jurisdiction
delegated to the agency and as authorized by
law",
prohibits
of these
The
legislative
historytheofadoption
Section 9(a)
leavesrules.
no doubt
that the Section was not intended to prevent an
agency from adopting rules which it would be
otherwise authorized to issue but was merely designed to "afford statutory recognition for the
2a In at least three cases in recent years the
courts have expressly rejected arguments that the
Federal Communications Commission should act
on a case-by-case basis rather than by adopting
general rules
stances underspecifying
which it in
willadvance
or willthenotcircumgrant
licenses. National Broadcasting Company v. Federal Communications Commission, 319 U.S. 190
(Chain Broadcasting Regulations); Felman v.
United
(N.D. 111.,time
Civil Rules);
No. 49C227,
aff'd.
339
U.S.States,
973 (Reserve
American
Broadcasting v. U.S. (110 F. Supp 374 (S.D. N.Y.)
(Lottery Rules).
3 In 1940 the Commission adopted a multiple
ownership rule for fm broadcasting stations (5
F.R. sion
2384);
multiplein ownership
televiwere adopted
1941 (6 F.R.rules
2284);formultiple
ownership rules for am broadcasting stations
were adopted in 1943 (8 F.R. 16065). These rules
have been reported to Congress and discussed in
hearings but Congress has never taken action to
abolish or circumscribe the Commission's authority to issue
rules. Broadcasting Company v.
4 See
also such
National
United States, 319 U.S. 190; Southern Steamship
Company v. National Labor Relations Board, 316
U.S 31.
CUT

YOURSELF

A SLICE

OF AMERICA'S RICHEST EMPIRE
You Can Get A Share of East Tuas
by Appointing us Your Spokesman
IK FR

O

"Voico ot Longview" -Tt

Broadcasting

• Telecasting

PROFESSIONAL

JANSKY & BAILEY INC.
ixecutive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADamt 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE *

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Membtr AFCCE '

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D.
Telephone District 7-1205

— Established 19S6 —
PAUL

& ASSOCIATES

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Membtr AFCCE •

LYNNE

C. SMEBY

Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

L. HAMMETT

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

CO.

GEORGE

C. DAVIS

501-514 Munsey Bldg. Sterling 3-0111
Washington 4, D. C.
Member AFCCB •

Member AFCCE •
E. GAUTNEY

Craven, Lohnes & Culver

30 Years' Experience in Radio
Engineering
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Wamer Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCB *

Member AFCCE *

Member AFCCB •

WELDON
& CARR
Consulting

PAGE, CREUTZ,

P.

RUSSELL

MAY

CONSULTING RADIO ENGINEERS

MUNSEY BUILDING DISTRICT 7-8218
WASHINGTON 4, D. C.

711 14th St., N. W.

Sheraton Bldg.

Radio & Television

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Washington 5, D. C.

REpublic 7-3984

Washington 6,Engineers
D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W. Executive 3-5670
Washington 5, D. C.

Member AFCCE •

Member AFCCS*

Member
AFCCB •

KEAR

GODLEY

GEORGE

Upper Montclair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

Member AFCCE •

A. D. RING

CARDS

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCB •
GEORGE P. ADAIR
Consulting Radio Engineer*
Quarter Ontstry Prefersionml Exftritnc*
Radlo-TeUvlslonElectrenics-Commenlcations
1610 Eye St., N. W., Wash. 6, D. C
Executive 3-1230 — Executive 3-3151
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

ROBERT

C. HUTCHESON

P. O. Box 32

AR. 44721

1100 W. Abram

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

SILLIMAN

John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6644
Washington 5, D. C.

ARLINGTON, TEXAS

Member AFCCB ■
WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC t FIELD ENGINEERING
1 Riverside Road— Riverside 7-2153
Riverside, Id.
(A Chicago suburb)
Vandivere,

JOHN

M.

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCB*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCB*

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM * TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

basic rule
of law embodied
judicialJune
decisions."
Senate
Judiciary
Committee in Print,
1945, in
Sen.
Doc.
No.
248,
78th
Cong.
2d
Sess.,
p. 34.5 to
7. The objections advanced by the parties
this proceeding against the specific provisions of
the amended rules are considered below.
8. We need not here take up those arguments
directed to the overlap and allied provisions of
the outstanding proposal (subsections (1) and
(2)). We have determined not to effectuate, at
this time, any changes with respect to overlap.
We recognize that some changes may well be desirable, but recent developments, particularly in
6 The Attorney
General's
Manualit on
the that
Administrative Procedure
Act makes
clear
the
purpose of Section 9(a) was to prevent administrative agencies from imposing sanctions or
adopting substantive rules which had not been
specifically or generally authorized by Congress.
See also Senate Report on S. 7 in Sen. Doc. 248,
79th Cong. 2d Sess., p. 211; and House Report on
S. 7 in Sen. Doc. 248, 79th Cong. 2d Sess., p. 274.
Broadcasting
Telecasting

• TOWERS
•
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon

television6, compel reconsideration of the entire
overlap question. While certain features of the
outstanding proposal are unrelated to these developments and would appear to merit adoption,
it is felt that such a piecemeal approach is inappropriate. Accordingly, we take no action
here changing the present provisions of our rules
governing overlap situations. .
9. We turn now to the objections to the proposed provisions which deal with the total num8 Involved here is the question of determining
the extent of overlap — that is, the population
and area encompassed by the overlap. As brought
out in the Sixth Report and Order (pars. 85, 88,
90, 91) and several recent cases (In re Application
of Westinghouse Stations Inc., 8 Pike & Fischer
RR 381); In re Application of Louis Wasmer, 9
Pike & Fischer RR 713), this presents a particularly difficult problem in television because of
the technical data available and the rules drafted
on the basis of such limited data.

CO.

TRALA RECORDS
Offering discs concerning Stedebaker Cars,
punches Terrific sales for Local Dealer!
One station in Each city belnf approached.
Inquiries are really net necessary.
HOLLYWOOD
BOX 11

ber of stations in which a licensee should be
permitted to have an interest. The proposed rules
provide that the determination whether the grant
of a license would result in a concentration of
control of broadcasting facilities inconsistent with
the public interest will depend on the facts of
each case; and the factors which the Commission
will consider in making that determination are
set forth
with
It is consider
further provided that
the particularity.
Commission will
the
December 7, 1953
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CLASSIFIED
ADVERTISEMENTS
Payable in advance.
Checks and money orders only.
publication date. Display — Tuesday
preceding
Monday
—
Undisplayed
Deadline:
preceding publication date.
Situations Wanted 204 per word — $2.00 minimum • Help Wanted 25^ per word —
$2.00 minimum
All other classifications 30<j( per word — $4.00 minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St. N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
ing • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted

Help Wanted— (Cont'd)

Managerial

Combo first phone man, good announcer. 250
watt Mutual station near Atlanta. Give all details.
Box 643A, B-T.

opening. 1000 watt station for experiImmediate
enced commercial manager. Interview required.
Contact Dave Button, KSVP, Box 38, Artesia,
New Mexico. Phone 650.
Salesmen
Guaranteed monthly income $400. against 15 percent commission, protected territory, account list
for experienced salesmen. Established Illinois
independent
offers permanent
position,
future for competent
worker desiring
to good
advance.
Paid vacation, bonus, sick benefits, companypaid pension plan. Fast growing community in
county with $86,000,000. annual retail sales. Personal interview necessary. Write details of training, experience, age. Box 411A, B.T.
Salesmen free to travel with well known, national
organization are earning $150. -$300. weekly commissions selling new copyrighted special feature
for leading tv stations in midwest. Dependable
men can advance to campaign managers. $15,000.-$18,000. yearly. Write 628A, B.T.
Outstanding east coast twenty-four hour has
opening for radio salesman who wants to get into
five figure income bracket. This station has won
several top awards, stands high in community
and has top radio personalities. Send full details to Box 674A, B.T.
Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first letter. Box 676A, B.T.
Sales manager for small market station located
in town of 3,500 must be fully trained capable
man. $350. base, plus 10% of net. Call, write or
wire George Cory, KUBC, Montrose, Colo.
Want greater sales, prestige, power, distribution
fast. Contact Ken Cowan, one of BROAD•TELECASTING'S
outstanding
salesmakers for CASTINGstations,
other industry
advertisers,
throughout the nation. Takes only a few minutes
to hear his unusual story. His years of experience
free to save you weeks and months of wondering. Write, wire, phone BROADCASTING •
TELECASTING, 444 Madison Avenue, New York
City, Plaza 5-8355.
Announcers
Opening southwest combination engineer-announcer with emphasis on announcing. Send
details to Box 381A, B«T.
Am-tv station in southeastern market of 100,000
is enlarging announcing staff. Am and tv duties
with control board ability required. Starting
salary $75.00. Complete information, photo and
tape or disc to Box 514A, B-T. Prefer applicants
from this region.
Experienced, versatile, all-round announcer with
first or second phone ticket. Permanent. Paid
vacation. Car necessary. Send complete resume
first letter. Start $75. weekly. Box 524A, B«T.

Announcer-engineer, first phone, strong on announcing, 1000 watt net affiliate, top pay, many
employee benefits, good midwestern market. If
you
B.T. qualify, send tape and letter to Box 582A,
Good announcer-production man for combination
work. Good salary for good solid mature young
man with real ability. Good CBS network station. Send full information first letter, including
photo and audition tape. Box 608A, B.T.

Hey, you eastern sharpies! C'mon out west, where
men
men, etc.
We're jockeys,
dumping one
our ofnet,whom
and
need are
a couple
of sharp
can do sports play-by-play, one of whom wants
to be PD. Sense of humor essential. Not necessarily zanies, but we'll take one. If you and
your listeners have fun while you're on the air,
get off the dime and write. We'll give you your
own featured show, and one hell of an opportunity. Manager is a former jockey who knows
deejays are important! Station is in Washington,
state of. Greely was right. Frankly, the hunting
and fishing
lousy, but and
the money's
good.
Send here
tape, are
background,
the usualpretty
glop
to Box 659A, B-T.
Salesman-sportscaster. Metropolitan Calif, indie.
Salary, com., talents. Send resume, photo, tape.
Box 681A, B.T.
Experienced announcer with first class ticket for
California network regional. Engineering secondary to air salesmanship. Competitive market,
you must produce on the air. 45 hour, five day
week. Car necessary. Moderate starting salary,
future up to you. Send resume, snapshot, tape
and references to Box 687A, B.T.
Combo-announcer: 1,000 watt southwest has opening for good music and news man. First class
ticket desirable but not absolutely essential. An
excellent proposition for a man seeking permanency. Minimum $75.00. Send resume and tape
to Jack Pink, KWCO, Chickasha, Oklahoma.
Staff announcer. Strong, music, news. Send
disc, resume, references. WBCK, Battle Creek,
Michigan.
Tv grantee.
Immediate opening for experienced announcer.
Ideal working conditions. Send tape, qualificalina. tions and photo to WBRM, Marion, North CaroAnnouncer. Immediate opening, must have experience, WEAV, Plattsburg, New York.
New midwest 1 kw fulltime indie, needs 2 deep
voiced staff announcers with one year or more
experience. Write or wire Kenn Early, WITY,
P. O. Box 551 or phone 1313, Danville, Illinois.
Announcer. Immediate opening for good allaround staff announcer. Salary plus talent. Excellent opportunity. Send full details and audition to WJTN, Jamestown, N. Y.
Have immediate opening for two radio -television
announcers. Send tape, references, salary requirements to WL.OK, Inc., Lima, Ohio, or come
in for interview.
Announcer, personality, experience secondary, no
tapes or discs returned. WPAC, Patchogue, N. Y.
Announcer-salesman with car. Guaranteed wage
with opportunity to make real money in commissions. WSMI, Litchfield, Illinois.
Announcer for early morning shift. Good pay
and Florida.
hours. Must be experienced. WWPF, Palatka,
Technical
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked.
Box 271A, B.T.

Combo man with first class ticket for central
Pennsylvania am-fm. ■ Announcing should be
diversified in abilities. Post is permanent. 40
hour, 5 day week. Paid vacation. Car necessary.
Send resume. Salary open. Box 614A, B.T.

Chief engineer-announcer, good voice, thoroughly
experienced both fields. Prefer family man. Car
necessary. $90.00 — 40 hours. Box 593A, B«T.

Minnesota station needs sports announcer able
to sell time. Good salary plus commission. Box
617A, B.T.

Chief engineer. Southern town, 30,000, excellent
living conditions. Prefer man who can do limited
announcing and one who wants to work toward
a good future. Tell all first letter. Box 594A, B*T.

Help Wanted— (Cont'd)
Engineers, first class license. Experience desirable. New England area. Box 598A, B.T.
Chief engineer for 5 kw network, full-time Georgia station. Send complete information including
background, experience, references and salary
requirements.
Box 653A, B«T.
Combo, first phone, kilowatt. Experience preferred. Urgent. Good salary. KWBG, Boone,
Iowa.
Michigan independent has immediate opening for
licensed engineer. Studio and transmitter location combined. Good working conditions. Send
all details in first letter to M. Robinson, WHFB,
Benton Harbor, Michigan.
First class operator-technician. WICY, Malone,
N. Y., Phone 187.
Engineers; need 2 with 1st phone immediately for
new 1 kw, fulltime indie. Write or wire Kenn
Illinois.
Early, WITY, Box 551, or phone 1313, Danville,
WLBC and WLBC-TV needs engineers with 1st
class licenses. Depending on experience engineers start as high as $84.55 for forty-five hour
week. If interested call Maury Crain, Chief Engineer at 4403 in Muncie, Indiana.
WLBC and WLBC-TV needs an assistant chief
engineer. Must have 1st class license and be able
to do maintenance on am-fm and tv transmitters
plus video and audio gear. If interested write to
Maury Crain, Chief Engineer, WLBC at Muncie,
Indiana, stating experience and salary expected.
Experienced first class engineer, 1000 watt directional. No announcing. Contact Paul Dunbar, Chief Engineer, WVLK, Lexington, Ky.
Chief engineer wanted. Contact McNulty, WWIN,
1119 N. Charles, Baltimore 1, Md. Saratoga 7-3555.
Production-Programming, Others
Girl writer-announcer to handle well established
participating show and interviews, write copy.
Sales experience preferred. Address Box 567A,
B.T.
Assistant professor of radio and television, southB.T.
ern university, effective February 1. Send resume, references, college transcripts. Box 572A,
Program director, must have supervisory ability
and experience. Southern New England and affiliate. Box 599A, B.T.
Traffic manager with experience for top indie in
southeastern market. Top pay for right person.
Address Box 663A, B.T.
Copy writer-announcer. New 500 watt indie.
Excellent town, future. Rush details, KBTO, El
Dorado, Kansas.
Immediate opening commercial copywriter at
friendly local station. Good pay, paid vacation,
permanent position. Send full particulars, WVSC,
Somerset, Pa.
Television
Managerial
Tv salesman manager — enly a producer considered. Give references, complete background and
salary desired. Box 558A, B.T.
General manager, needed at once for vhf tv stain one of Michigan's
have tionthorough
knowledge major
of all markets.
phases suchMustas
costs, personnel requirements, etc. All replies
treated confidentially. Give complete background
and experience with photo in first letter. Write
Box 698A, B.T.
Announcer
Announcer and salesman with NBC station. Announcer must be versed in gathering and writing
news and sports. Excellent opportunity for tv
salesman. Contact WECT-TV, Elmira, N. Y.
Technical
Topnotch video maintenance man. Emphasis on
"Ike" chain. Good salary and conditions. KVOSTV, Bellingham, Washington.
Tv engineer, first class licensee for 100 kw erp
transmitter. Must have experience with uhf or
vhf transmitters and associated equipment. Excellent working conditions: Write for personal
interview giving experience, references and
salary desired. C. R. Thon, Operations Manager,
WGLV, 48 North 4th St., Easton, Pennsylvania.

Help Wanted— (Cont'd)

Situations Wanted— (Confd)

Situations Wanted — (Confd)

Production-Programming, Others

Television

Program manager and production manager. Will
only consider men who are experienced. Give
complete details. Box 559A, B*T.

Looking? So am I! Desire permanency. Five
years experience.
College Good
graduate.
Mature,news
reliable, smooth air style.
DJ. Strong
and sports. Operate board, network experience.
Tape on request. Box 669A, B.T.

Major market tv station needs one program
director. Must be experienced as assistant PD or
PD. Box 645A, B-T.

Experienced announcer, versatile. College graduate, veteran, operate board, conscientious, wants
to settle. Box 671A, B.T.

Situations Wanted

Announcer 3 years experience in Illinois. Commercial voice. Qualified also news-music. Seek
permanency, presently employed. College. Family man. Box 673A, B.T.

Managerial

Managerial
General or commercial. Experienced all phases.
Proven sales record. Presently employed. Will
work on straight commission. Box 454A, B'T.
Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opportunity to discuss
your present
or future
needslesser
and capacity
my qualifications. Not above
accepting
with
good associates. Twenty year successful broadcasting background. Box 331A, B-T.

Manager-salesmanager. Experienced 10 years all
phases, including tv. Married, 2 children, veteran.
Willing to purchase stock to insure permanent
interest. North central location preferred. Box
616A, B«T.

Sportscaster. Nine years experience, desires a
change. Six years professional baseball, eight
years college football, basketball and boxing.
Box 683A, B.T.

General or commercial manager. Now employed
general manager major market station. Young,
heavy on sales, promotion and overall management. Top record and references. Box 644A, B-T.

14 years combined experience. 2 announcers desire positions same am-tv station. References
prove successful productivity. Completely dependable, sober. Strong on appearance. Box
685A, B.T.

Six years radio announcing. One year sales, production. Excellent references. Married, reliable,
sober, first phone. Seeking tv opportunity. Available January. Box 684A, B-T.

Sales management team, familiar all phases of
operation and administration. Seeking permanent association. Both are mature, stable, family
men. Ready to prove ability by results. Any
station from Maine to Florida. Box 647A, B»T.

Program director-announcer, one kw midwest
independent desires better opportunity. Married
veteran, 27 years old, will move. College graduate, excellent air presentation, newscasting. Personal convictions prevent handling liquor and
cigarette commercials, etc. Tape and references
on request. Need an experienced worker? Let's
get together. Box 695A, B-T.

MC-announcer. Stage, radio, tv. Writer, producer,
director. Seasoned reporter. Box 691A, B«T.

Alert, ambitious, exempt, wants return radio.
Managing, programming, sales. Married. Box
668A, B.T.
Station manager — 7 years managerial experience.
12 years radio experience. Interested in moving
to larger market with fulltime station. Prefer
making change between January and April. Box
679A, B.T.
Announcers
Announcer, recent broadcasting school graduate.
No experience. Third class ticket. Box 474A, B«T.
Combo man, 5 years experience as announcer,
engineer and salesman. Play-by-play sports.
Family man. General managers position. Midwest. Box 603A, B«T.
Sports announcer — tv and/or radio. Play-by-play
all sports. Write and deliver daily sports show.
Over six years experience including baseball,
hockey, football, etc. Available after Jan. 1.
Write Box 640A, B«T.
Experienced announcer, drifter, drinker, sincerely eager to settle permanently. Box 641A,
B«T.
Girl experienced in all phases of radio and tv.
Small independent station as well as network.
Desires on-the-air work on small station. (Combo
job). Will travel. Box 646A, B«T.
Wild, crazy, nervous country DJ. Really experienced. Also play bass. Box 648A, B«T.

Announcers

Comedian-MC. Hillbilly-cowboy. Writer, producer, director. Radio, stage, tv. Box 690A, B«T.

Technical

Sports announcer. Three years play-by play baseball. Two years play-by-play high school and
college football. Daily sports show. Have built
large sports audiences. Want to join station doing
minor league baseball in '54. Also staff work.
Write or wire Box 696A, B»T.

Newsreel camerman-editor. Radio-tv. Newspaper,
magazine experience. Promotion, publicity. Box
692A, B.T.

Announcer, combo-man, versatile, light experience. Married, veteran. News, sports, DJ.
Don Barton, 26 Linden St., Brooklyn 21, N. Y.

Desire to get into small tv station. Completed
tv course. Veteran, ambitious. Resume on request. Box 672A, B.T.

Seeking Cambridge
announcer-copywriter's
job onwith
eastern
station
school graduate
air
experience plus writing abilitv. Bob Benway,
104 W. Concord St.. Boston, Mass.
Announcer, draft exempt, 3 months experience.
News, sports, platters, commercials. Young, reliable. Restricted ticket. Available immediately.
Travel, resume, audition. Andy Denonn, 169
4-0088.
Columbia Heights, Brooklyn, New York. Main
Colored DJ, rhythm, blues, spirituals. Beginner,
some experience.
references. Bob Evans,High
107 potential.
Princeton, Tape,
Hempstead,
New York.
Announcer-journalism graduate, good commercial-news delivery; news editing, copy writing.
Year net station plus training. Married, 33. free
to travel. Charles Royal, 311 S. Old Ranch Rd..
Arcadia, Calif.

Production-Programming. Others

Executive, 6 years network and local television
experience, covering production, sales, operations. Box 675A, B.T.
Tv program director of midwest operation wishes
to relocate with eastern television station. Executive type, strong on management. Experienced
all phases television. Box 677A, B.T.
Utility man. Knows writing, production, direction, publicity, newsreel, stage, broadcasting.
Box 693A, B»T.
Producer-MC. Stage and radio. Indoor-outdoor
shows. Photographer, writer. Box 694A, B.T.
Producer-director, film editor, small market and
NBC-TV experience. Married, 23. FCC first phone.
Gil Fried, 2852 Elizabeth, Denver, Colorado.
For Sale

Technical

Sportscaster needed? I'm your man! Desire position with progressive sports-minded station. Five
years experience college basketball, football, and
baseball. I guarantee excellent selling job. Lets
enjoy profits of current basketball season together. Available immediately. Box 649A, B-T.

Stations

Ambitious vet wants start broadcasting. First
phone 2\'2 years military radio experience. Experience W2NDH. Box 642A, B-T.

B»T.
Rocky
Mountain: 250 watt. Good area. Billings
S48.000. Exclusive. $30,000. full price. Box 656A,

Announcer, first phone, copy, news, remotes,
servicing, top references. Southwest. Box 651A,
B-T.

2 first class technicians, girls with typing and
bookkeeping, desire work. Preferably together.
Box 650A, B»T.

Active partner wanted. Fast growing west coast
market. $12,500. or $25,000. will handle. Box 682A,
B.T.

Announcer, all phases, 9 years, network, board,
draft exempt, single. Box 652A, B-T.

Engineer with 20 years experience which includes new station construction and three years
tv desires position as technical director especially in warm climate. Box 658A, B«T.

Equipment, etc.

Rhythm and blues specialist team: powerful
1-2 punch. Have pulled several stations from
red to black. Highest pulse, hooper ratings
in present location. Solid background in negro
radio. Box 654A, B»T.
Announcer with first class ticket. Five years
experience. Mostly announcing. $80.00 a week.
Northern Iowa, Minnesota. Wisconsin, or Colorado. Write Box 660A. B«T.
Darn good hillbilly DJ. Results or no pay. Draft
exempt, married, car. Want to settle in nice
town. Good references. Write copy, also news.
Operate board. Live audition. Ready to work.
Nothing under $100. Box 662A, B.T.
Experience wanted — Announcer, disc jockey,
newscaster and control board. Short on experience, long on ambition. Broadcasting school
graduate. Third class restricted ticket. Very
conscientious and dependable. Determined to
make good. Korean veteran, single, will travel.
Tape on request. Box 665A, B.T.
Very pleasant voice. Excellent news-commercial
delivery. Some experience. Draft exempt.
Single, 21, top references. Tape on request. Box
667A, B.T.

Engineer, first phone; one year experience. Graduate CIRE and DeForert's. Will go anywhere. Box
664A, B-T.
First phone engineer, five vears experience am-tv
operation. Box 670A, B.T.
7 months experience; board operation; independent station: desire larger operation station.
Age
30, married. Furnish references. Specialize
B.T.
in newscasting, straight announcing. Box 685A,
Chief engineer job up to 1 kw. Eight vears as
operator. $85.00 minimum.
Box 699A, B.T.
Production-Programming, Others
Experienced sportscaster, versatile newsman.
Year around sports, or sports-sales, or sportsnews. Northeast, midwest. Box 688A, B.T.
Attention sport stations. Available sport and
program director, 6 years experience. All offers
considered. Box 689A, B«T.

Travis Tapak self-powered portable tape recorder, complete $200. Gates SA-39 limiting amplifier,
$200. Both perfect, like new. WCOJ, Coatesville, Pennsylvania.
GE fm broadcast transmitter type BT-l-B, model
4BT 1 B 1, frequency range 88-108 MC, output 250
watts. Two GE crystals frequency 227.546 KC.
GE fm broadcast .station monitor complete with
calibrate and run crystals, type BM-l-A, model
4 BM-1A. Indicator model 4 BZIA 1, power
supply model 4BP2A 1, frequency range 88-108
MC. GE reg. power supply, type BP2A, model
4BP2A, 1, 105-125 volts, 1 phase, output 300 volts
0.090 A-DC with 18 spare tubes. One Auto DR1
Aire model 46 dehydrator with specialized fm
antenna and between 300 and 400 foot Communications Products fm co-ax transmitter line. Used
on air only three years. In perfect condition.
No reasonable offer refused. WLAD, Danbury,
Conn.
Best offer, 240 ft. Truscon self-supporting tower,
type H-30 with lights. WOKY-TV. 704 W. Wisconsin Avenue, Milwaukee, Wisconsin.
Call Letter specialties — money getting promotions! Write RA-TEL, Box 770, Huntsville, Ala.
(Continued on next page)

Wanted to Buy
Stations
Experienced broadcaster wants to buy singlemarket 250-1000 watt daytimer in upper midwest
border state. Box 557A, B.T.
Mid-westerner wants 250 to 5,000 watter, city
under 75,000, south or west, daytimer or unlimited. Box 627A, B.T.
Thinking of selling? If you are list with us.
Clients everywhere. Jack L. Stoll & Associates,
4958 Melrose Ave., Los Angeles 29, Calif.
Equipment, etc.
500 watt transmitter. Must be in A-l condition.
Contact George Merker, WRMN, Elgin, Illinois.
Good used DuMont flying spot scanner. Details
to R. J. Carr, Purchasing Agent, International
Telemeter Corp., 2000 Stoner Ave., Los Angeles
25, Calif.
Miscellaneous
FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Granfornia. tham, 6064 Hollywood Blvd., Hollywood, CaliHelp Wanted

STATION
MANAGER
Top flight working executive with
outstanding sales and administrative background. Available immediately. Want good proposition
from good network or independent
B*T.
station. Will relocate. Box 697A,

For Sale
Equipment, etc.

EQUIPMENT

BROADCAST
EQUIPMENT
SALES . . . Radio broadcast, TV, and communication equipment manufacturer has openings
for aggressive sales-minded men with broadcast
experience.
SALES ADMINISTRATION
High level, salaried position directing branch
sales from company headquarters in Midwest.
Knowledge of broadcast equipment parts and
accessories essential. Previous sales or merchandising experience including inventory control
with electronics jobber or in broadcast and
electronics field desirable.
No travel.

1,660 FEET SVs INCH TEFLON insulated transmission line.
2 ZVs INCH RIGID ANCHORS.
35 DUAL HANGERS FOR ZV& inch
line using twin messengers.
Please contact H. J. Lovell,
Chief Engineer,

ANNOUNCERS

i

ENGINEERS
NEW I KW fulltime indie needs 3 deepvoiced staff announcers with 1 year or
more experience. Also 2 engineers with
1st phone, preferably with board experience. $70. for 40 hour week, time and
half for overtime and holidays. Paid
vacation.
Group insurance.
Write or
wire Kenn Early, WITY, P. 0. Box 551,
or phone 1313, Danville, Illinois.
Announcers
IMMEDIATE OPENINGS. Announcerproducer with emphasis on announcing. Feminine personality with ability to organize and conduct own programs of interest to women. Unusual
opportunities at new VHF operation
in midwest college community. Rush
detailed information to Box 666A,
B»T.

WKY-TV
OKLAHOMA CITY, OKLA.
Box 8668, Britton Station TR 8-2161
_ " '!"rj u> i imrMim inn [t [jmiini in: in minHifflinwijmimiuiomiiui'i
I
1
] Available for immediate shipment at I
| worthwhile discount.
|
j RCA two, MI-26905, TK30A field cam- j
| eras, complete
with pickup equipment, 1
| synchronizing generator equipment, field I
| switching equipment.
|
i
1
I This last part of tv equipment made avail- 1
| able as results of a merger. Anxious to j
| liquidate and thus will sell at major dis- 1
| count. Equipment still in original pack- J
j ing cases and has never been used. If i
1 interested, write, wire or phone:
1
I
I
j , A. Morton, Vice-President, Station KJR, j
I Seattle, Washington, Elliott 5890.
°
i
iimiminimii jDimiiimriuimmiiiiopii iou iirHinnjniiiiiiniittnimiiaiiimnnnniiiiiimiiiDfiiiiiiiuiiUMnn nmtmiiUinnrai irjitmml
Employment Services

THE BEST IN COMPLETE

BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective Service to Employer and Employee
Howard S. Fraziek
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.

ERECTION OF TOWERS
LIGHTS
ANTENNA LIGHTS
CO-AX CABLE
WHITE
CALL WISE
J. M. HAMILTON & COMPANY
FAINTING
ERECTION MAINTENANCE
YEARS OF EXPERIENCE
■ ox 2432, Tel: 4-2115, Cottonis, N. C.

PERSONNEL PROBLEMS?
We render a complete and confidential service
to Radio & TV Stations (near and far) as well
as Program Producers.
Griffin & Culver Personnel (Agency)
280 Madison Ave., New York, N.Y. ORegon 9-2690
Paul Baron, Dir., Radio TV and Film Div.
Resumet welcomed from qualified people.

Miscellaneous
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FOR THE RECORD

Managerial

FOR
SALE
1 TF-5A SUPERTURNSTILE with
Beacon light and de-icing elements.
Feed lines included. This antenna
can be used for Channels 4, 5
and 6.

FIELD SALES
Sales engineer to travel and sell broadcast
equipment to radio stations in Midwest territory.
Salaried position with increased remuneration for
more sales.
Please send full details with photo, if posB*T. sible, and position preferred to Box 680A,

1
|
|
I
j
i
I
J
I

Situations Wanted

ownership, operation or control directly or indirectly of more than 7 am, 6 fm or 5 tv broadcast stations by any person to constitute a concentration of control contrary to the public interest. It is also provided that no person or any
of its stockholders, officers or directors may have
a direct or indirect interest in or be stockholders,
officers or directors of more than 14 am, 12 fm
or 10 tv broadcast stations. Tables are also included in the rules which specifically set forth
the maximum number of stations in which any
person or its stockholders, officers or directors
may have interests less than control.
10. One of the basic underlying considerations
in the enactment of the Communications Act
was the desire to effectuate the policy against
the monopolization of broadcast facilities and
the preservation of our broadcasting system on a
free competitive basis. See Federal Communications Commission v. Sanders Brothers Radio Station, 309 U. S. 470. This Commission has consistently adhered to the principle of "diversification" in order to implement the Congressional
policy against monopoly and in order to preserve
competition. That principle requires a limitation
on the number of broadcast stations which may
be licensed to any person or to persons under
common control. It is our view that the operation of broadcast stations by a large group of
diversified licensees will better serve the public
interest than the operation of broadcast stations
by a small and limited group of licensees. The
vitality of our system of broadcasting depends
in large part on the introduction into this field of
licensees who are prepared and qualified to serve
the varied and divergent needs of the public for
radio service. Simply stated, the fundamental
purpose of this facet of the multiple ownership
rules is to promote diversification of ownership
in order to maximize diversification of program
and service viewpoints as well as to prevent any
undue concentration of economic power contrary
to the public interest. In this connection, we wish
to emphasize that by such rules diversification
of program services is furthered without any
governmental encroachment on what we recognize to be the prime responsibility of the broadcast licensee (See Section 326 of the Communications Act). It is to effect this purpose that the
foregoing specific limitation on the number of
stations that may be owned, operated or controlled by any person, has been included in the
multiple ownership rules.7
11. In view of the arguments advanced by some
parties that the proposed rules are arbitrary in
that they give no effect to class and size of stations, geographical locations, populations served,
and similar factors, we have considered alternatives to the outstanding proposal s. But as a result of a study of the present holdings of multiple
owners, we have concluded that any proposal to
limit multiple ownership on the basis of such
factors as class of station or geographical location, is either unsatisfactory or unworkable.9 For
a formula, which we believe would reasonably
limit ownership on such bases, would require extensive divestment of holdings by existing licensees: it is felt that this would be unduly disruptive. On the other hand, if existing licensees
are to retain their present holdings, no formula
can be devised which does not substantially extend the present maximum limitation on station
ownership — a result felt to be completely unwarranted in view of the important policy considerations involved. As to devising a reasonable formula and "grandfathering" present holdings however greatly in excess of this new criterion, this
is believed improper in view of the extensive
multiple am holdings and the nature of such
holdings built up over that service's long history
and the consequent unfairly preferential treatment accorded such multiple owners. We conclude, therefore, that the method employed in
our outstanding proposal is the only sound and
7 Such limitations have been in effect for the
fm and tv service since the multiple ownership
rules for those services were adopted. The original limit of 3 televisioin stations was subseditions. quently raised to 5 in the light of changed con*In the Matter of Brunton et al. 3 Pike &
Fischer RR 291. On the basis of the facts in that
proceeding, the Commission considered and gave
weight to such factors as the class and power of
stations in determining whether the requested
transfer of an additional station to CBS would
be in the
public
interest.does
The not,
Commission's
decision in that
proceeding
however, preclude the adoption under appropriate circumstances of rules of general application such as
are involved here.
It should also be noted that even if all the
am stations owned by the one party are small,
there is a tendency to concentrate in the same
general area; under these circumstances, ownership of more than 7 stations would result in a
concentration of control that would be contrary
to the public interest.
9 It is important to note that the proposed rules
do take these factors into consideration in situations not involving an application for facilities
in excess of the maximum permissible number.
Broadcasting
Telecasting

workable one because of the history and present
development of the broadcast industry.
12. As stated, the outstanding proposal equates
two minority non-controlling holdings with one
full or controlling ownership. In view of the contention made that the proposal is objectionable
because of this effort to deal with interests less
than control (e.g., that "[it] endeavor[s] to reduce to simple mathematical formulae matters
that
are
incapable
of such
reduction"),
we ishave
re-examined
this facet
of the
matter. It
our
conclusion that the principle of diversification
and the realities of the situation require that no
distinction be made between a minority noncontrolling interest and a full or controlling one.
While the holder of a small interest in many instances may have slight influence on the operation of the station in question, it is also true
such a person can exert a considerable influence
— to an extent clearly within the objectives and
purview of the described diversification policy.
Several factors should be noted here: (1) there
may not be a correlation between the size of
the minority holding and the extent of the influence wielded; (2) it is impossible to determine
on the face of the application what the influence
of the multiple owner will be; indeed, it may be
difficult or incapable of definite ascertainment
even in a subsequent hearing; and (3) in the case
of the holder who has interested himself in
numerous stations, there is a good probability
that because he is so actively engaged in the
broadcast field, his influence will tend to be a
positive or substantial one. For these reasons,
we are of the opinion that to permit parties to
acquire interests of any nature in more than the
specified maximum numbers of stations set out
within would tend to defeat the diversification
policy. We have accordingly revised the multiple
ownership rules so as to preclude such holdings.10
13. Section (a)(3) of the attached rules is also
concerned with the interests that any stockholder, officer or director of a party applying for
a license may have in other stations. Objections
have been raised to the consideration of the interests of those who are only officers or directors
but not stockholders of applicants or licensees.
Such objections, however, ignore the practical
realities of business organization and control,
particularly in the case of corporations. In numerous business organizations the actual day to
day control is in the hands of officers and directors who are not necessarily owners or stockholders. Reference need only be made to the
history of the antitrust laws to discover the consequences which may flow from interlocking directorships and managements. And it is significant that Congress has inserted provisions in the
antitrust laws specifically to guard against evils
resulting from the interlocking interests of directors, officers and even employees of business
organizations. See 15 U.S.C., Sections 19, 20. In
light of these considerations, the Commission believes that it is both reasonable and necessary to
take cognizance of the interests of directors and
officers of licensees and applicants in order to
preserve competition and prevent monopoly in
the broadcasting field.
14. With respect to stockholders. Section (b) of
the proposed rules provides that in applying
Section (a) in the case of corporations having
more than 50 voting stockholders, only those
stockholders need be considered who are officers
or directors or who own 1% or more of the outstanding voting stock. It has been suggested
that only holders of 5% or more of the stock of
such corporations should be considered. The
Commission is of the opinion, however, that the
provision as originally proposed should be adopted for the reason that in corporations of large
size, owners of 1% of the stock may have con10 We vision
note interests
that some
parties
who now
telein five
stations
whichhaveinclude
some of a minority nature, have applied for additional television facilities, presumably relying
on the absence of any specific provision dealing
with minority holdings. We feel that such parties,
who may have gone to considerable expense and
otherwise relied on the policy prevailing before
this change, should not be penalized procedurally by the immediate dismissal of their applications. Therefore, parties who have applied for
interests in excess of five before the date of
adoption of this rule change and whose applications— because their holdings involved minority
interests — were not defective under 1.361(c) or
inconsistent with other pending applications of
the party within 1.362, may, if they desire, continue to prosecute their applications by a request
for waiver of either 1.362 or 1.361(c). It should
be clearly understood that the waiver thus granted is a procedural one only, permitting the parties involved to continue in their hearings or
other processing procedure; the holdings of such
parties, whether minority or controlling, must
conform to the maximum number established
in the rules here adopted. It follows that a grant
to such a party bringing its interests to six would
be conditioned on divestment of some other
interest.
Broadcasting

• Telecasting

siderable voice in the control and management;
and that interests of that size should properly be
considered in the application of these rules.
15. Neither the present nor proposed rules on
limiting multiple ownership in tv make any distinction between vhf and uhf stations. The Commission has received several petitions11 requesting
that such a distinction be made, and that either
no limitation be placed on the ownership of uhf
stations or that the limitation on tv holdings be
raised to either 7 or 8 with no more than five in
the vhf service. This argument rests on the
premise that such action is desirable in order to
promote the early development of uhf. Oppositions to these proposals have also been submitted.12 The opponents argue that the proposed
liberalization of the ownership limitation with
respect to uhf stations is not in the public interest and that "If it appears that uhf is not
developing as rapidly as desired, and if smaller
communities are not being served by television,
and if no other solution is in sight, there will be
time enough to take such a drastic step as has
been suggested." The Commission is now actively engaged in studying the position of the
post-freeze tv station. We note that other interested parties are also engaged along this line.13
Accordingly, we are deferring consideration of
the multiple ownership facet of the uhf question
to the overall uhf study.
16. We turn now to what is the appropriate specific limitation in each service on the number of
stations in which one person may hold an interest.
The attached rules continue in effect the existing
limitation on tv station ownership which, in our
judgment based on extensive experience with
the problems of multiple ownership, have proven
practicable and desirable. It is argued that the
rules should permit the ownership of the same
number of tv stations as am since tv operations
now need to be buttressed by the profits of the
am operation while the latter may need such
service from the former in the future. But the
period when television operations were largely
supported by am profits has passed, and television stations, by and large, are either now operating at a profit or can reasonably look forward
to such operation in the future. As to the converse argument, it is believed that restrictions
on multiple ownership should be related to the
circumstances of the present and immediate
future rather than to some remote or possible
set of circumstances in the indefinite future. In
the absence of circumstances which we do not
now foresee, we believe that the policy of diversi11 These petitions were filed by the National
Broadcasting Company Inc.. American Broadcasting tories
Company
Inc., and Allen B. DuMont LaboraInc.
13 The opposing parties are Senator Edwin C.
Johnson, Redwood Broadcasting Co., Fairmont
Broadcasting
Co.. and New England Television
Company.
13 See e.g., the petition of the newly formed
Ultra High Frequency Television Association
dated October 27. 1953.

fication requires the adoption of the 5 station
17. With respect to interests in fm broadcast
limitation.14
stations, the attached rules, unlike the proposal
which specified a 6 station fm limitation, raise
the limitation to seven — the am figure. It is considered desirable to have the same limitation
applicable to both aural services because of their
inter-relationship and the present status of fm's
18. Theterests inspecific
limitation
the holdingstations
of inexcess of
seven amon broadcast
is a new ownership.
provision of Aside
the Commission's
Rules set
on
multiple
from the factors
growth.15
out
in the prior paragraph, the greater potential
of fm as compared to am for the accommodation
of broadcast stations might have justified a more
severe limitation in am than the limitation imposed in fm. It was determined, however, to
limit the holdings in am stations of any one person to seven in order that present holdings of
such cific
stations
unduly
disrupted.
imitationbeof not
seven
stations
containedThein spethe
attached rule is consistent with the historical development of am broadcasting and the tremendous expansion that has been achieved almost
entirely within the framework of that limitation:
only a very few parties have holdings in excess
of seven. As to these latter few, orders to show
cause why they should not divest themselves of
so much of their holdings as is necessary to
bring about conformity with the subject rule,
will be issued. Decision as to whether or not
divestment will be required will be made on the
basis of the arguments adduced and the factors
involved in each case.
19. In view of the above considerations, we find
that the public interest, convenience and necessity will be served by the adoption of the attached rules. Authority for their adoption is
contained in Sections 4(i), 303(r), 311, 313 and 314
of the Communications Act of 1934. as amended.
20. Accordingly, IT IS ORDERED, this 25th
day of November, 1953, that, effective 30 days
after publication in the Federal Register, Sec3.240, and 3.636
of the Commission's
Rules tions
and3.35, Regulations
are amended
as set forth
in the attached Appendix.
FEDERAL COMMUNICATIONSWm. COMMISSION*
P. Massing
Acting Secretary
Attachments
Appendix
*See Separate Views of Commissioner Hennock
attached.
Released: November 27, 1953
APPENDIX
Section 3.35 Multiple Ownership — No license for
a standard broadcast station shall be granted to
11 The argument is also made that no cogent
reasons exist for the disparity in tv and am multiple ownership rules in view of the fact that
the tv station potential is approximately equivalent to the am station number. But there is a
substantial disparity between the number of existing am and tv stations. Further, as brought
out in paragraph 18, the am figure of 7 was selected because of the tremendous expansion
which has been achieved within the framework
of that limitation; a lower figure would result
in either severe disruption or, in the event of
"grandfathering," preferential treatment being
accorded too many licensees. No such consideration pertains to the determination of the tv
figure.
15 The most recent statistics available (January
1. 1953) show that of 600 fm broadcast stations,
538 are owned by am licensees and for the most
part, duplicate the am programming.
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any party (including all parties under common
control12) if
(1) such
directly
or indirectly
operates or party
controls
another
standard owns,
broadcast
station, a substantial portion of whose primary
service area would receive primary service from
the station in question, except upon a showing
that public interest, convenience and necessity
will be served through such multiple ownership
situation; or
(2) such party, or any stockholder, officer or director of such party, directly or indirectly owns,
operates, controls, or has any interest in, or is an
officer or director of any other standard broadcast
station if the grant of such license would result
in a concentration of control of standard broadcasting in a manner inconsistent with public interest, convenience, or necessity. In determining
whether there is such a concentration of control,
consideration will be given to the facts of each
case with particular reference to such factors as
the size, extent and location of areas served, the
number of people served, classes of station involved and the extent of other competitive service to the areas in question. The Commission,
however, will in any event consider that there
would be such a concentration of control contrary to the public interest, convenience or necessity for any party or any of its stockholders,
officers or directors to have a direct or indirect
interest in, or be stockholders, officers, or directors of. more than seven standard broadcast stations.13
Section 3.240 Multiple Ownership — No license
for an fm broadcast station shall be granted to
any party (including all parties under common
control 13 ) if
(1) such party directly or indirectly owns, operates, or controls another fm broadcast station
which serves substantially the same service area;
or
(2) such party, or any stockholder, officer or director of such party, directly or indirectly, owns,
operates, controls, or has any interest in, or is an
officer or director of any other fm broadcast
station if the grant of such license would result
in a concentration of control of fm broadcasting
in a manner inconsistent with public interest,
convenience, or necessity. In determining whether there is such a concentration of control, consideration will be given to the facts of each case
with particular reference to such factors as the
size, extent and location of areas served, the
number of people served, classes of stations involved, and the extent of other competitive service to the areas in question. The Commission,
however, will in any event consider that there
would be such a concentration of control contrary to the public interest, convenience or necesity forcers any
party orto any
stockholders,
offior directors
haveof its
a direct
or indirect
interest in, or be stockholders, officers, or directors of, more than seven fm broadcast stations.13"
Section 3.636 Multiple Ownership — (a) No license for a television broadcast station shall be
12 The word "control" as used herein is not
limited to majority stock ownership, but includes
actual
ercised. working control in whatever manner ex13 In applying the foregoing provisions to the
stockholders of a corporation which has more
than 50 voting stockholders, only those stockholders need be considered who are officers or directors or who directly or indirectly own 1% or
more of the outstanding voting stock.
13 The word "control" as used herein is not
limited to majority stock ownership, but includes
actual working control in whatever manner exercised.
13a In applying the foregoing provisions to the
stockholders of a corporation which has more
than 50 voting stockholders, only those stockholders need be considered who are officers or directors or who directly or indirectly own 1% or
more of the outstanding voting stock.

Texas

granted to any party (including all parties under
common control8) if
(1) such
party directly
indirectly owns,
operates, or controls
anotheror television
broadcast
station which serves substantially the same area;
or
(2) such party, or any stockholder, officer or
director of such party, directly or indirectly
owns, operates, controls, or has any interest in,
or is an officer or director of any other television
broadcast station if the grant of such license
would result in a concentration of control of
television broadcasting in a manner inconsistent
with public interest, convenience, or necessity.
In determining whether there is such a concentration of control, consideration will be given to
the facts of each case with particular reference
to such factors as the size, extent and location of
areas served, the number of people served, and
the extent of other competitive service to the
areas in question. The Commission, however,
will in any event consider that there would be
such a concentration of control contrary to the
public interest, convenience or necessity for any
party or any of its stockholders, officers or directors to have a direct or indirect interest in,
or be stockholders, officers, or directors of, more
than five television broadcast stations.9"
(b) Paragraph (a) of this section is not applicable to non-commercial educational stations.
SEPARATE VIEWS OF COMMISSIONER
HENNOCK CONCURRING IN PART
AND DISSENTING IN PART
I concur
in adopts
the Commission's
action to multiple
the extent that it
the rule limiting
ownership to seven am, seven fm and five tv
stations. I disagree, however, with the following
aspects of the report and order.
1) Footnote 10 appended to paragraph 12 of the
report and order;
2) The decision not to adopt at this time specific provisions governing overlap situations; and
3) The failure to provide a definite geographic
limitation on the number of stations in which a
person may have an interest;
1. Footnote 10 states that there are some parties who have interests in five television stations,
which include some of a minority nature, who
have applied for additional television facilities
presumably relying on the absence of any specific
provisions dealing with minority holdings. The
footnote permits these parties to continue to
prosecute their applications by a request for
waiver of either Section 1.362 or 1.361(c) of our
rules. It is pointed out that a waiver thus granted
would be procedural in nature, merely permitting
the parties involved to continue their hearings
or other processing procedures; that the interests
of such parties, whether minority or controlling,
must eventually conform to the maximum number established in the rules adopted today; that
a grant to such a party, bringing its interests to
six television stations, would accordingly be
conditioned on divestment of some other interest.
I strongly disapprove of this exception. It will
result in permitting a tv applicant who is also
a tv licensee, while prosecuting the application,
to retain his existing interests, even though, if
his application is granted, the resulting multiple
ownership situation would be contrary to our
rules
and would have to be adjusted through divestment.
In the past in the analogous cases we have
consistently refused to permit such a practice.
I have reference to the cases arising under Sec9 The word "control" as used herein is not
limited to majority stock ownership, but includes
actual working control in whatever manner exercised.
9a In applying the provisions of paragraph (a)
of this section to the stockholders of a corporation which has more than 50 voting stockholders, only those stockholders need be considered
who are officers or directors or who directly
or indirectly own 1% or more of the outstanding
voting stock.
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reads:
tion 1.371, footnote 10, subsection 2(c). This rule
application
by a licensee
or a permittee
of "An
a television
broadcast
station which
seeks to
modify an outstanding license or permit to specify a channel other than that authorized in said
license or permit will not be accepted for filing
by the Commission with the exception of applications filed pursuant to Commission show-cause
The purpose of this rule is to prevent an applicant from "standing astride" two channels at the
same time, and the Commission has recognized
orders."
that
this is "a both
reasonable
procedural
method3.636
of
implementing
the purpose
of Section
(multiple ownership) and the equitable and efof applications."
tionficient
of Theprocessing
Vindicator
Printing (In
Co., re8 the
Pikepeti-&
Fischer R.R. 328). We have consistently, and
rightly so, refused to waive this rule. Yet today
the Commission has seriously undermined the
rationale of its position. For, the parties to
whom footnote 10 of this report and order applies
will be doing the very thing the quoted rule is
intended
prevent— straddling two channels at
the
same to
time.
But even apart from the foregoing, I deem
footnote 10 of the report and order to be legally
unsound. It is axiomatic that
even licensees
have no vested right in their authorizations.
They are bound by new rules which we adopt in
the public interest. Yet, here the Commission
intimates that applicants may have such a right
"may have
theyotherwise
because and
applications, expense
m
reto considerable
gonetheir
change."
this
before
prevailing
policy
the
lied
on
This is bad law and worse policy. The Commission should not feel restrained in adopting rules
m the public interest by the fact that such rules
may adversely affect an applicant. I am not
aware of any compelling public interest considerations that would require the Commission to afford such special treatment to the applicant or
applicants who will benefit from this provision.
2. With respect to the overlap problem, I feel
that this is the appropriate time to adopt specific
standards governing the overlap situation, especially so in television, and with respect to that
service I would issue an appropriate proposal
toward that end. The purpose of the multiple
ownership rule is to prevent undue concentration
of ownership of the mass media of communications. The overlap rules are an integral part of
the rules directed toward effectively achieving
this objective. The rules in effect today were
adopted long before the Sixth Report and Order
became effective. Their inadequacy to cope with
overlap situations was recognized five years ago
when the notice of proposed rule making in this
proceeding was first issued. Yet today the Commission has, in effect, reaffirmed them. And it
has done so in spite of the experience we have
gained from the proceedings in Docket 8736 et al
and recent cases before us, which have conclusively proved, time and time again, that the
available tools are too unreliable to deal realistically with tv overlap problems on a case-bycase basis.1 We are not serving the public interest by refusing to face this problem now. Our
failure to do so will undoubtedly result in a further regional concentration of ownership of media of mass communications, with its well known
consequences of (a) limiting competition, (b) adversely affecting the diversification of control
over the services of programs to the television
public, (c) causing excessive concentration in
the dynamic tv field, and (d) seriously threatening the capacity of other licensees to compete
effectively.2
3. The rules adopted today contain an upper
limit on the number of stations in which a party
may have an interest. This in my opinion is not
enough. For, it seems clear to me that an interest
in less than the permitted maximum number of
stations, concentrated in one state or a given
geographical region, may often have a more deleterious effect on competition and constitute a
more stifling concentration, than the ownership in
excess of the permitted maximum scattered
throughout the United States. Under the rules
adopted today we will continue the practice of
dealing with the problem of regional concentration on a case-by-case basis. If this were a new
problem I would agree with this method. But
having the benefit of experience I deem it inadequate. For, when faced with the problem of
regional monopolies, the Commission has repeatedly failed to give it a careful and mature consideration that it deserves.3 I would limit the
ownership, in tv at least, to not more than one
station in any state or geographical region which
may be considered as an integrated economic unit
and would issue now an appropriate notice of
proposed rule making with a view to accomplishing this result. I realize that such a rule, if
adopted, would necessitate divestitures of some
existing interests. But the benefit which would
accrue to the public would far exceed any private
inconvenience.
1 See e.g. pars. 88 and 91 of the Sixth Report
and Order; In re Applications of Westinghouse
Radio Stations Inc., 8 R.R. 381 and my separate
views therein; cf. Sec. 3.683 of the Rules.
2 See my dissent to the grant to E. Anthony &
Sons Inc., Boston, Mass., Public Notice 88265,
March 26, 1953.
3 See my dissents to the grant to Utah Broadcasting and Telecasting Corp., Public Notice
88265. 3/26/53; and to Southern Idaho Broadcasting and Telecasting Company, Public Notice
88098, 3/19/53; and my dissent in WGAL Inc.,
9 R.R. 110, 119.
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Illustrated on this page are what we consider to be the
basic elements of a remote control system for the
RCA 250 K or L transmitter. For other transmitters,
different groups of elements will apply. Note that Rust
not only supplies standard transmitter, control and preamplifier units (right) but also units for each of the
functions in the table below. These units are especially designed for your transmitter. Each Rust system includes
a complete interconnection diagram tailored to your
equipment and your requirements. When you buy Rust
you have everything you need . . . nothing else to buy;
no units to fabricate.

What

will

you

get

for

your

money?

Don't be fooled by talk of "low price" remote
control systems. Check and compare before you
buy any system. Find out how much a complete
installation will cost . . . what additional parts you
will have to buy or make. Does it fulfill all your
requirements?
Rust considers the system illustrated on this
page to be the minimum to do a satisfactory job.
It will provide the following control and metering
functions:
CONTROL
Tower Lights
Filament "on -off:' Reset
filament, line and modulator
overload breakers.
Plate "on -off!' Reset plate
and P. A. overload breakers.
P. A. Tuning
Power Output

METERING
Lighting Current
Filament Line Volts
Plate Voltage
Plate Current
Antenna Current

. . . and provides for addition of other control
and metering functions when and if desired.
Of special interest is the especially deup"
directly signed
withRCA Actuator
the RCA (A)
250 Kwhich
or L "hooks
front panel
controls. Like other Rust Systems, it provides
for resetting o.f manual overload breakers
(so thatmitter
youlocation
needin not
manoverload).
to the transthe send
eventa of
Let Rust quote you on a complete remote
control system designed for your transmitter.
You'll find an unbeatable value. Write,
wire or phone.
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They're

impressed with KSTM-TV's central location ... in the very heart of metropolitan St. Louis . . . with the station's fine equipment and experienced staff . . . with
the 600-foot tower atop the area's second highest plot of ground . . . and with "Big Mo's"
full 215,000 watts non-directional power expected momentarily.

St. Louis televiewers are boarding "Big Mo", too. A sparkling array of the finest in
ABC and CBS network shows, plus outstanding local productions, give KSTM-TV a much
larger audience with each passing day. A huge local promotion campaign is stimulating
conversions to the "show-boat"
bonus bargain.

spot at an unprecedented

rate . . . giving advertisers a

Yes, "Big Mo" . . . the Mississippi River's newest show-boat ... is really packing 'em
in! To be in highly entertaining, increasingly-popular company, make a reservation . . .
today!
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STATIONS

ON

THE

AIR

Reports of Tv Sets in Their Coverage

Areas —

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B«T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B-T estimate.
Outlets on Air
Sets in Station Area
Outlets on Air
Sets
in
Station
Area
vhf uhf
City
and Channel
and Channel
vhf uhf
WMAZ-TV
(13)
Macon
WETV (47)
ALABAMA
55,000
WABT (13)
WROM-TV (9)
24,544
75^00
Rome
Birmingham
WBRC-TV (6)
184,300
IDAHO
Mobil.
WALA-TV 00)
39,900
KIDO-TV (7)
Boise
WKAB-TV (48)
40,500
13,900
Meridian (Boise) KBOI (2)
18,100
Montgomery
WCOV-TV (20)
KWIK-TV (10)
Pocotello
ARIZONA
ILLINOIS
Mesa (Phoenix) KTYL-TV (12)
71 ,500
WTVI (54)
Phoenix KOOL (10)
127,000
Belleville (St.
KOY-TV (10)
Louis, Mo.) WBLN (15)
KPHO-TV (5)
74,500
WCIA (3)
Bloomington
Tucson KOPO-TV (13)
Champaign
KVOA-TV (4)
17,056
Chicago
WBBM-TV
WBKB
(7) (2)
KIVA (11)
Yuma
14,100
' 51,000
WGN-TV (9)
ARKANSAS
WNBQ (5)
Fort Smith
13,440
KFSA-TV (22)
WTVP (17)
1,575,000
Decatur
86,700
KRTV (17)
little Rock
45,000
WEEK-TV (43)
Peoria
WTVH-TV
(19)
CALIFORNIA
Quincy
106,405
WGEM-TV (10)
KERO-TV (10)
Bakers field
WREX-TV
76,000
74,925
Rockford
KAFY-TV (29)
WTVO (39)(13)
45,550
133.854
KHSL-TV (12)
Chlco
WHBF-TV
(4)
27,540
Rock Moline)
Island
217,000
Eureka
K I EM-TV (3)
(Davenport,
Fresno
"..
)
KJEO (47
KMJ-TV
(24)
58,419
WICS (TV) (20)
Springfield
21,000
(7)
los Angeles KECA-TV
KHJ-TV (9)
INDIANA
KLAC-TV (13)
Bloomington
KNBH (4)
WTTV (4)
285,000
Evansville
KNXT (2)
WFIE (62)
KTLA (5)
25,000
Fort Wayne
WKJG-TV (33)
KTTV (11)
1,707,420
Indianapolis
WFBM-TV (6)
401,000
KTHE (28)
WFAM-TV (59)
Lafayette
Monterey
KMBY-TV (8)
183,954
36,590
Muncie
47,800
WLBC-TV (49)
Quincy
Sacramento
KCCC-TV (40)
28,650
Salinas
KHQA-TV (7) (See Hannibal, Mo.)
KSBW-TV (8)
187,399
WSBT-TV (34)
South Bend
KFMB-TV (8)
San Diego
82,397
KFSD-TV (10)
206,382
WOI-TV (5)IOWA
San Francisco KGO-TV (7)
Ames
152,654
KPIX (5)
KCRI-TV (9)
Cedar
Rapids
WMT
(2)
-TV
San Luis
KRON-TV (4)
792,600
Obispo
190,000
WOC-TV (5)
KVEC-TV (6)
56,821
Dovenoort
215,000
Santa
(Moline,
Barbara
KEYT (3)
371,332
Rock Island)
17,325
KGTV (17)
Tulare (Fresno I KCOK-TV (27)
Des Moines
Fort
Dodge
KQTV
(21)
COLORADO
KVTV (9)
Sioux City
Colorado
KKTV (11)
34,691
80,000
KWWL-TV (7)
Waterloo
Springs
KRDO-TV (13)
31,000
KBTV (9)
Denver
KANSAS
KFEL-TV (2)
(12) (13)
KTVH -TV
KLZ-TV (7)
180,825
Hutchinson
Pueblo
69,697
KCSJ-TV (5)
36,134
39,633
WIBW
Topeka
KDZA-TV (3)
35,000
KEDD
Wichita
48,329
(16)
CONNECTICUT
KENTUCKY
-TV (3)
Bridgeport
WICC-TV (43)
35,479
WEHT
Henderson
New Britain
WKNB-TV (30)
100,381
24,555
(50)
WAVE TV
Louisville
Vb)
New Haven
310,015
WHAS TV (11
WNHC-TV (6)
635,190
(21)
WKLO
Waterbury
86,800
WATR-TV (53)
42,801
■TVLOUISIANA
(28)
DELAWARE
Wilmington
WDEL-TV (12)
159,939
Baton Rouge WAFB ■TV (8)
36,100
KTAG
DISTRICT OF COLUMBIA
Lake Charles KNOE (25)
77,550
Monroe
TV (6)
WMAL-TV
Washington
KFAZ
WDSU (43)
WNBW (4) (7)
15^160
New Orleans
TV (61)
WTOP-TV (9)
218,184
WTTG (5)
559,000
56,443
WJMR.
MAINE
FLORIDA
WABI-TV
(5)
Bangor
85,926
Ft. Lauderdale WFTL-TV (23)
Lewiston
46.000
WLAM-TV (17)
WITV (17)
WPMT (53)
Portland
175,000
Jacksonville
WMBR-TV (4)
19,500
WTVJ (4)
Miami
214,000
MARYLAND
WPFA (15)
Pentacola
WAAM (13)
St. Petersburg WSUN-TV (38)
50,000
Baltii
WBAl-TV
(11)
West Palm
W MAR-TV (2)
Beach
WIRK-TV (21)
17,447
516,505
MASSACHUSETTS
GEORGIA
WBZ-TV
(4)
Atlanta
Boston
WAGA-TV (5)
WNAC-TV (7)
WLWA (11)
1,117,271
1,103,507
WTAO-TV (56)
Cambridge
WSB-TV (2)
330,000
79,600
WJBF-TV (6)
Augusta
(Boston)
35,000
WHYN-TV
(55)
Columbus
WWLP
(61)
WDAK-TV (28)
13,000
75,000
Springfield
WRBL-TV (4)
Broadcasting

• Telecasting

WHEN

11 inn Rome
Egypt and
they're
watching
...
Delhi,
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than 250 similar communities
in Central New York.
What's more, they've been
watching for five years— and
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receptive customers, receptive to your product, your
message. You can
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City

Ann Arbor
Battle Creek
Detroit
Flint
Grand Rapids
Kalamazoo
Lansing
Saginaw

Outlets on Air
and Channnel
MICHIGAN
WPAG-TV (20)
WBKZ-TV (64)
WJBK-TV (2)
WWJ-TV (4)
WXYZ-TV (7)
WTAC-TV (16)
WOOD-TV (8)
WKZO-TV (3)
WJIM-TV
(•)
WILS-TV (54)
WK NX-TV (57)

13,500
1,000,000
1,100,000
1,128,632
265,135
314,061
231,000

Jackson
Meridian

55,924

Cleveland

KMMT (6)
64,421
WFTV (38)
32,784
WCCO-TV
(4)
WTCN-TV (11)
401,200
KSTP-TV (5)
405,300
WM1N-TV (11)
395,220
KROC-TV (10)
48,000
MISSISSIPPI
WJTV (25)
24,103
WTOK-TV (11)
13,400

Lincoln
Omaha

KXLF-TV (6)
NEBRASKA
KFOR-TV
KMTV (3), (10)
KOLN-TV (12)
WOW-TV (6)
NEVADA

Las Vegas
Reno
Atlantic City
Newark
(New
York City)
Albuquerque
Roswell
Albany
Binghamton
Buffalo
Elmira
New York

4,000

...

212,482

KLAS-TV (8)
16,140
KZTV (8)
6,072
NEW JERSEY
WFPG-TV (46)
15,165
WATV (13)
4,101,000
NEW MEXICO
KGGM-TV (13)
KOAT-TV (7)
KOB-TV (4)
32,333
KSWS-TV (8)
12,093
NEW YORK
WROW-TV (41)
53,000
WNBF-TV (12)
182,000
WBEN-TV
(4)
365,004
WBES-TV (59)
WBUF-TV (17)
82,071
WECT (18)
20,582
WABC-TV
(7)
WTVE (24)
21,018
WABD
(5)

fcasic
ABC
affiliate

c r ! - 1 v channel
CEDAR RAPIDS, IOWA
Covering Northeast Iowa
•

December 7, 1953

Johnstown
Lancaster
Lebanon

Pittsburgh
Reading
Scranton
Wilkes-Barre

32,140
237,369

(6)
OREGON
KBES-TV (5)

165,340

WTPA (71)
WJAC-TV (6)
707,722
WARD-TV (56)
WGAL-TV (8)
240,936
WLBR-TV (15)
WKST-TV (45)
WCAU-TV (10) 1,592,000
WFIL-TV (6)
1,659,718
WPTZ (3)
1,724,329
WDTV (2)
770,000
WENS (16)
WKJF-TV (53)
WEEU-TV (33)
WHUM-TV (61)
WGBI-TV (22)
WTVU (73)
WBRE-TV (28)
WWNOW-TV
ILK-TV (34)
(49)
WSBA-TV (43)

Providence

RHODE ISLAND
WJAR-TV (10)

Charleston
Columbia

SOUTH CAROLINA
WCSC-TV (5)
43,807
WIS-TV (10)
57,799
WCOS-TV (25)
WNOK-TV (67)
WGVL (23)

Greenville

Johnson City
Knoxville
Memphis
Nashville

Asheville
Charlotte
Greensboro
Raleigh
Winston-Salem

NORTH CAROLINA
WISE-TV (62)
13,200
WBTV (3)
365,301
WFMY-TV (2)
191,383
WNAO-TV (28)
42,800
WSJS-TV (12)
157,580
WTOB-TV (26)

Ft. Worth
Galveston
Harlingen

NORTH DAKOTA
WDAY-TV (6)
KCJB-TV (13)

Longview
Lubbock

Abilene
Amarillo
Austin
Dallas
El Paso

Houston

1,080,413

SOUTH(11)DAKOTA
KELO-TV

Sioux Falls

WSYR-TV (3)
WKTV (13)

19,800
11,654

KSWO-TVV (19)(7)
KLPR-T
WKY-TV (4)
KTVQ (25)

York

Syracuse
Utica

268,275
127,000

228,000

125,000
V (6)
KOIN-T(27)
KPTV
PENNSYLVANIA
Altoona
WFBG-TV (10)
346,462
WLEV-TV (51)
Bethlehem
Chambersburg WCHA-TV (46)
Eastern
WGLV
(57)
WHP-TV(12)
(55)
Erie
WICU
IM^OB
Harrisburg

Schenectady

Fargo
Minot
Page 132

Tulsa

WPIX
(11)
4,101,000
WHAM-TV
(6)
WHEC-TV (10
WVET-TV (10)
190,000
WHEN (6)
(8)
WRGB
290,500

Rochester

810,361
307,000
330,220
300,000

OKLAHOMA

Okla.
Lawton City

New Castle
Philadelphia

WATV (13)(2)(See Newark, N. J.)
WCBS-TV
WNBT (4)
WOR-TV (9)

KCRI-TV appeals to both of them. The Iowa farmer and
his city neighbor. On KCRI-TV Channel 9 they both get
what they want in live, local programming and choice
network fare. That's why KCRI-TV sells Iowa's second
largest urban market (dollar volume of retail sales) and
Northeast Iowa's rich farm market. And at % the cost
of other local TV media. Pop. 536,190. Retail sales
$622 million. Gross farm income $485 million. Get all
the facts from H-R Television, Inc.

Dayton
Lima
Toledo
Youngstown
Zanesville

Medford
Portland

Billings
Butte

63,500
67,160

450,000

KOTV

WHB-TV (9)
338,699
KCTY (25)
51,363
KFEQ-TV (2)
81,879
KSD-TV (5)
555,914
KSTM-TV (36)
149,760
WTVI (54) (See Belleville, III.)
KTTS-TV (10)
35,905
KYTV (3)
31,300
MONTANA
KOOK-TV
(2)
2,500
KOPR-TV (4)

Springfield

Sets in Station An
vhf uhf

WLWC
WBNS-TV(4) (10)
WTVN (6)
WHIO-TV (7)
WLWD (2)
WIFE (TV) (22)
WLOK-TV (73)
WSPD-TV (13)
WFMJ-TV (73)
WKBN-TV (27)
WHIZ-TV (50)

Columbus

MISSOURI
KACY (14)
Festus
Hannibal
KHQA-TV (7)
82,022
(Quincy,
Kansas
City III.) KCMO-TV (5)
KMBC-TV (9)
WDAF-TV (4)
St. Joseph
St. Louis

Akron
Ashtabula
Cincinnati

25,096
50,300

MINNESOTA
Austin
Duluth
Minneapolis
(St. Paul)
St. Paul (Min
neapolis)
Rochester

Outlets on Air
and Channnel
OHIO
WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9)
WKRC-TV
WLWT (5) (12)
WEWS (5)
WNBK
(4)
WXEL (9)

Sets in Station Area
vhf uhf

WJHL-TVTENNESSEE
(11)
WROL-TV (6)
WTSK-TV (26)
WHBQ-TV
WMCT (5) (13)
WSM-TV (4)

42,157
31,449
40,178
228,654
133,869

TEXAS
KRBC-TV
KFDA-TV (9)
(10)
KGNC-TV (4)
KTBC-TV (7)
KRLD-TV
WFAA-TV (4)(8)
KROD-TV (4)
KTSM-TV (9)
WBAP-TV (5)
KGUL-TV (11)
KGBS-TV (4)
KPRC-TV (2),
KUHT (8)
KNUZ-TV
KTVE
(32) (39)
K DUB-TV (13)
KC1D-TV
Broadcasting

17,010
36,221
36,804
52,050
306,000
33,692
32,487
235,000
297,201
25,500
281,500

35,739
• Telecastin

Artg

«I6

wm
Mow!!

WATCH
7,300
I,i30
ii.OOO
5,352

KOLN-TV
19,271

GROW

IN

ii
m
m

LINCOLN-LAND
so

THE

BIG
•TV-

OTHER

MARKET
IN

HEBRASKA!

WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN, NEBRASKA
KOLN-TV — LINCOLN. NEBRASKA
Associated with
WMBD — PEORIA. ILLINOIS

Broadcasting

• Telecasting

December 7, 1953

•
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FOR THE RECORD

Gtr
SanAnaelo
San Antonio
Temple
Texarkana
Tyler
VfaM
Wichita Falls

Sett in Station Area
Outlets on Air
and Channel
vhf uhf
15,539
KTXl-TV (8)
KEYL (5),
WOAI-TV (4)
169,007
56,772
KCEN-TV (6)
40,112 .. .....
KCMC-TV (6)
8.000
KETX (19)
14,738
KANG-TV (34)
KFDX-TV (3)
KWFT-TV (6)
42,250
UTAH
KDYl-TV (4),
KSL-TV (5)

Salt Lake
City

145,200

VIRGINIA
54,000
Hampton
folk) (Nor- WVEC-TV (15)
Harrisonburg
WSVA-TV (3)
61,290
84,706
WLVA-TV (13)
Lynchburg
Newport Newt WACH (33)
Norfolk
WTAR-TV (4)
202,600
WVEC-TV (15) (See Hampton)
Richmond
WTVR (6)
182,302
Roanoke
WSLS-TV (10)
102,928
Bellingham
Seattle
Spokane
Tacoma
Yakima

WASHINGTON
KVOS-TV (12)
KING-TV (5)
K HQ-TV (6)
KXLY-TV (4)
KMO-TV (13)
KTNT-TV (11)
KIMA-TV (27)
WEST VIRGINIA

Charleiton
Huntington
Parkersburg
Wheeling

WKNA-TV (49)
13,500
WSAZ-TV (3)
237,900
WTAP (15)
10,723
WTRF-TV (7)
445,190

Milwaukee
Oshkosh
Anchorage
Montreal
Ottawa
Sudbury
Toronto
Honolulu

29,757
305,700
42,779
305,700
10,098

KFIA (2)
CANADA
CBFT (2)
86,800
CBOT (4)
10,100
CKSO (5)
1,900
CBLT (9)
222,500
HAWAII
KGMB-TV (9)
KONA (11)
37,000
MEXICO

Matamoros
(Brownsville,
Tex.)
XELD-TV (7)
Tijuana (San Diego) XETV (6)

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSl-TV (23), 12/26/53-2/1/54.
Montgomery,
Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-March '54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknown.
Pine
Bluff, KATV (TV) (7), 6/18/53-12/15/53, AveryKnodel.
CALIFORNIA

WISCONSIN
WBAY-TV (2)
181,335
WKOW-TV (27)
WMTV (33)
28,500
WTMJ-TV (4)
609,582
WCAN-TV (25)
164,000
WOKY-TV (19)
160,000
WOSH-TV (48)
11,000
ALASKA

Green Bay
Madison

New
Grantees'
Commencement
Target Dates
This list includes al stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 131

Berkeley-San
Francisco, KQED
(TV) (*?), 7/24/53JanuaryKCOA
'54. (TV) (52), 9/16/53-Unknown.
Corona,
Fresno, KBID (TV) (53), 8/12/53-12/15/53, Meeker.
Los Angeles, KBIC-TV (22), 12/10/52-Lcrte '53.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento, KBIK-TV (46), 6/26/53-Fall '53.
Sacramento, McClatchy Bcstg. Co. (10), Initial Decision
11/6/53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
Sanbery.
Bernardino, KITO-TV (It), 11/6/52-Foll '53, Holllna
San Bernardino,
sion 9/18/53. Orange Belt Telecasters (30), Initial DeciSanSTAFrancisco,
Sept. 15).KBAY-TV (20), 3/11/53-Feb. '54 (granted
San Francisco, KSAN-TV (32), 4/29/53-Jan. 54, McGillvra.
San Jose, KVIE (TV) (48), 6/17/53-Oe». 54.
SanDecision
Jose, Standard
11/18/53. Radio & Television Co. (11), Initial
Stockton, KTVU (TV) (36), 1/8/53-12/15/53, Hollingbery.
Yuba City, KAOR-TV (52), 3/11/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/11/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/25/53, NBC, Retry.
Denver, KRMA-TV (*6), 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54, Holman.
CONNECTICUT

31,200
213,175

Total Stations on Air 326*; Total Cities with Stations on
Air 215*; Total Sets in Use 27,481,000.
* Include* XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.

Bridgeport, WCTB (TV) (*71), 1/29/53-Unknown.
Bridgeport, WSJl (TV) (49), 8/14/52-Unknown.
Hartford, WGTH-TV (18), 10/21/53-Unknown.
Hartford, WEDH (TV) ("24), 1 /29/53-Unknown.
New Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
Tv. London, WNLC-TV (26), 12/31/52-Dec. '53, HeadNew
ley-Reed Tv.
Norwich, WCTN (TV) (*63), 1 /29/53-Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/1 1 /53— Unknown.
Wilmington, WILM-TV (83), 10/14/53-Unknown.
FLORIDA
Clearwater,
Unknown. Pioneer Gulf Tv Bcstrs. (32), 12/2/53—

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53, Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
Jacksonville,
(30), 8/12/53-Apr. '54, Stars
National. WOBS-TV
Miami,
Lindsay
Hopkins
Vocational
School (*2),
11/12/53-Unknown.
Miami, WMIE-TV (27), 12/2/53-Unknown.
Orlando, WDBO-TV (6), 10/14/53-Apr. '54, CBS, Blairbery.
Hollingbery.
Panama
City, WJDM (TV) (7), 3/11/53-Dec. '53, ABC,
Pensacola, WEAR-TV (3), 6/3/53-12/15/53, CBS, HollingTampa, Tampa Times Co. (13), Initial Decision 11/30/53.
lampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
Blair-Tv.
WestNBC, Palm
Beach, Palm Beach Television Inc. (5),
11/4/53-6/1/54.
GEORGIA
Atlanta, WQXI-TV (36), 11/19/53-Summer '54.
Augusta, WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleyReed.
Savannah, WTOC-TV (11), 6/26/53-2/1/54, CBS, Katz.
Valdosta, WGOV-TV (37), 2/26/53-Feb. '54, Stars National.
IDAHO
lingbery.
Boise,
KTVI (TV) (9), 1/15/53-October '54, ABC, HolIdaho
Falls, KID-TV (3), 2/26/53-12/1/53, CBS, NBC,
Gill-Perna.
lingbery.
Idaho
Falls, KIFT (TV) (8), 2/26/53-Spring '54, ABC HolNampa,
bery. KFXD-TV (6), 3/1 1/53-Unknown, Hollingbery.
Pocatello,
(TV) (6),
'54, ABC,
CBS. HollingTwin
Falls,KISJ
KLIX-TV
(11),2/26/53-Nov.
3/19/53-5/1/54,
ILLINOIS
Champaign, U. of Illinois (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53— Unknown
Chicago,
Unknown.Chicago Educational Tv Assn. (*11), 11/5/53 —
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
McKinney.WDAN-TV (24), 12/10/52— Unknown, Ev.rettDanville,
Evanston, WTIE (TV) '32), 8/12/53— Unknown.
Harrisburg, WSIL-TV (22), 3/1 1/53-Unknown.
Joliet, WJOL-TV (48), 8/21/53-Unknown.
INDIANA
Elkhart,
WSJV Anthony
(TV) (52),
6/3/53-Feb.
'54. Initial Decision
Fort Wayne,
Wayne
Bcstg. (69),
10/27/53.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknewn.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/11/53-Unknown.
Princeton, WRAY-TV (52), 3/11/53-12/15/53, Walker.
Terre Haute, WTHI-TV (10), 10/7/53-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-3/1/54.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown.
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Mason City, KGLO-TV (3), 10/14/53-Spring '54, CBS,
DuM, Weed.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
KANSAS
Manhattan, KS AC-TV (*8), 7/24/53-Unknown
Pittsburg, KOAM-TV (7), 2/26/53-12/13/53, NBC, CBS,
DuM, Katz.
Topeka, Alf M. London (42), 1 1/5/53— Unknown.
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.

ALLEN

BANDER

Ashland, WPTV (TV) (59), 8/14/52-Unknown, Petry.
Louisville, WLOU-TV (41), 1/15/53-Jan. '54.
Newport,
11/20/53. Tri-City Bcstg. Co. (74), Initial Decision
Paducah, WTLK (TV) (43), 9/16/53-Unknown.
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• Washington
• New

York

KENTUCKY

6, D. C, IMA. 8-3233

17, N. Y., MU.

7-4242

LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOl-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KPLC-TV (7), 11/12/53-Unknown.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '54,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans, WTLO (TV) (20), 2/26/53-Unknawn.
Shreveport KSLA (TV) (12), 9/19/53-12/15/53, NBC,
CBS, Raymer.
Broadcasting
Telecasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MAINE
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/20/53, NBC, Weed Tv.
Portland, Guy Gannett Bcstg. Service (13), 11/19/53Spring '54, Avery-Knodel.
MARYLAND
Baltimore, WITH-TV (60), 12/18/52-1/1/54, Forjoe.
Cumberland, WTBO-TV (17), 1 1/12/53-Summer '54.
Frederick, WFMD-TV (62), 10/24/52— Winter '54.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WOBH-TV (*2). 7/16/59-10/1/54.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Fall '54.
Lawrence, WGIM (TV) (72), 6/10/53— Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52-Fall, '53, Walker.
North Adams, WMGT
(TV) (74), 2/18/53-12/25/53,
Walker.
Pittsfield, WBEC-TV (64), 1 1/12/53-Unknown.
Worcester,
WAAB-TV (20), 8/1 2/53-Spring '54, Hollingbery.
Worcester, WWOR-TV (14), 6/18/53-12/4/53, ABC, DuM,
Raymer (granted STA Nov. 25).
MICHIGAN
Ann Arbor, WUOM-TV (*26), 11/4/53— Unknown.
Battle Creek, WBCK-TV
(58), 1 1/20/52-Jonuary '54,
Headley-Reed.
Bay City, WNEM-TV (5), 9/2/53-Fall '53.
Benton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-12/13/53, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO Bcstg. Corp. (62), 1 1/19/53— Unknown.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint, WCTF (TV) (28), 7/11/52-Unknown.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Jackson, WIBM-TV (48), 11/20/52-12/8/53, Forjoe.
Muskegon, WTVM (TV) (35), 12/23/52-Un known.
Saginaw, WSBM-TV (51), 10/29/53— Unknown.
Traverse City, Midwestern Bcstg. Co. (7), 11/25/53—
Unknown.
MINNESOTA
St. Cloud, WJON-TV (7), 1/23/53-2/28/54, Rambeau.
St. Paul, WCOW-TV
(17), 3/1 1/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/11/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54— ABC, Weed Tv.
Jackson, WJDT (TV) (3), 8/27/53-12/15/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian, WCOC-TV (30), 12/23/52-Unknown (granted
STA Nov. 13).
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Columbia, KOMU-TV (8), 1/15/53-12/15/53, ABC, CBS,
DuM, NBC, H-R Television.
St. Louis, KETC (TV) C9), 5/7/53-Unknown (granted STA
Aug. 12).
St. Louis, WIl-TV (42), 2/12/53-lato '53.
Sedalia, KDRO-TV (6). 2/26/53-1/1/54.
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station . . .
. . . and from community
service comes community
interest in your product.
Represented by Robert Meeker Associates
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A

Broadcasting

• Telecasting

MO DOUBLE
SPOTS

NO SECRET
RATES
WFMZ-TV Allentown, Pa., negotiations are
completed for purchase of a 5 kw uhf tv
transmitter from Allen B. OuMont Labs,
with the station expected to go on the air on
ch. 67 around the first of next year. At signing are (I to r): seated, James B. Tharpe,
DuMont national sales manager, and Raymond Kohn, president of Penn-Allen Broadcasting Co., WFMZ-TV licensee; standing,
Lou Radford, eastern district manager, and

•
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Frank O'Connell, sales representative, both
DuMont.

San

Antonio's

g
Leadin
\\ Ind
ependent
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

Nat'l Rep. John E. Pearson Co.

MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great Falls, KFBB-TV (5), 1/15/53-Early '54, CBS, Weed
Tv.
Great
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula,
Perna.

KGVO-TV

(13), 3/11/53-7/1/54,

CBS, Gill-

NEBRASKA
Kearney, KHOL-TV (13), 7/22/53-12/10/53,
Meeker (granted STA Oct. 29).

CBS, DuM,

"DON'CHA

HEAR

NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/1/54.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury
Park,7). WRTV (TV) (58), 10/2/52-Jan. '54 (tests
due Dec.
Atlantic City, WOCN (TV) (52), 1 /8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (*19), 1 2/4/52-Unknewn.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovls, KNEH (TV) (12), 3/4/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) C17), 7/24/52-Unknown.
Binghamton, WQTV (TV) (*46), 8/14/52-Unlenown.
Bloomingdale, Great Northern Tv Inc. (5), 12/2/53—
Unknown.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) C14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston, WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52— Unknown.
Poughkoepslo, WEOK-TV (21), 1 1/26/52— Jan. '54.

THEM BELLS"
RECORDED BY

LES PAUL-MARY FORD. Capitol
IRIS-TROJAN

MUSIC

CORP.

BROADCAST

MUSIC,

INC.

580 FIFTH AVE., NEW YORK 36
NEW YORK • CHICAGO • HOLLYWOOD • TORONTO • liOKTRClil
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FOR THE RECORD
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.

-SLA
We

NO**

have never encountered

a

Broadcaster who wasn't interested in this hazard — nor
one who wasn't exposed to it!
Hundreds, nationwide,
have our unique
INSURANCE
covering this and related risks,
Policies tailored to fit your
institution. Rates? Almost
absurdly low. Details? A

letter

to us, please.
WRITE

FOR

DETAILS

AND

RATES

INSURANCE
EXCHANGE
KANSAS CITY, MISSOURI

Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica,
Tv. WFRB (TV) (19), 7/1/53— Unknown.
Watertown, WWNY-TV (48), 12/23/52— Unknown, Weed
NORTH CAROLINA
Chapel Hill, WUNC-TV (*4) 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-12/15/53, ABC, Boiling.
Durham,
WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, WTVX (TV) (34), 9/30/53— Unknown.
Boiling.
Greensboro,
WCOG-TV (57), 1 1/20/52-Unknown, ABC,
Greenville, WNCT (TV) (9), 3/11/53-12/20/53, CBS, DuM,
Pearson.
Mount Airy, WPAQ-TV (55), 3/11/53— Fad '53, Clark.
Wilmington, WMFD-TV (6), 7/30/53-Spring '54.
NORTH DAKOTA
Bismarck,
(5), 3/4/53-Early '54, Blair Tv (granted
STA Oct.KFYR-TV
28).
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, Greater Cincinnati Tv Educational Foundation
(*48), 12/2/53-Unknown.
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WIRE-TV (69), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), Initial Decision
10/15/53.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 12/4/52-Spring '54, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52-1/1/54, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/10/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52-1/1/54, Petry.
OKLAHOMA
Miami, KMIV (TV) (98), 4/22/53-Unknown.
Oklahoma City, KWTV
(TV) (9), 7/22/53-12/15/53,
CBS, Avery-Knodel (granted STA Nov. 13).
Oklahoma City, Oklahoma Educational Tv Authority
(*13), 12/2/53-Unknown.
Tulsa, KCEB. (TV) (23), 2/26/53-12/15/53, Boiling.
ORISON
Eugene-Springfield, KTVF (TV) (20), 2/11/93— Unknown.
Eugene, KVAL-TV (13), 5/14/53-Feb. '54, Hollingbery.
Portland
(Wash.), KVAN-TV (21), Initial
Decision(Ore.)-Vancouver
6/18/93.
Portland, Oregon Television Inc. (12), Initial Decision
11/10/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Aug. 4).
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/11/53— Unknewn.
PENNSYLVANIA

m

4
Reasons
Why
The foremost national and local advertisers use WEVD
year after
year to reach the vast
Jewish Market
of Metropolitan New York
1. Top adult programming
2. Strong audience impact
3. Inherent listener loyalty
4. Potential buying power
Send for a copy of
"WHO'S WHO ON WEVD"
Henry Greenfield, Managing Director
WEVD 117-119 West 46th St.,
New York 19
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Allentown, WFMZ-TV (67), 7/16/53-Early '54.
Allentewn, WOCY (TV) (39), 8/12/53— Unknown.
Erie, WSEE (TV) (35), 10/14/53-Unknown.
Harrl.burg, WCMB-TV (27), 7/24/53-12/19/93— Cooke.
Haileten, WAZUTV (63), 12/18/92-Unknewn, Meeker.
Lancaster, WW LA (TV) (21), 9/7/93-Late '93, Taylor.
Lewiitown, WMRP-TV (38), 4/2/93— Unknown.
Philadelphia, WIBG-TV (23), 10/21 /53 Unknown.
Philadelphia, W IP-TV (29), U/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh, WTVQ (TV) (47), 12/23/93-Fall '93, Heodley-Reed.
Scranton, WARM-TV (16), 2/26/53-12/1/53, Hollingbery.
Williamiport, WRAK-TV (36), 11/13/52-Unknown.
RHODE ISLAND
Providence, WNET (TV) (16), 4/8/93-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, WAKN-TV (54), 10/21/53-Unknown.
Anderson, WAIM-TV (40), 9/30/53— Unknown.
Camden, WACA-TV* (15), 6/3/53— Jan. '54.
Florence,
Unknown.Jefferson Standard Bcstg. Co. (8), 11/25/53—
Greenville, WGCT (TV) (4), 7/30/53-1/1/54, NBC, Weed.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53— Jan. '94.
Spartanburg, The Spartanburg Radiocasting Co. (7),
11/25/53-Unknown.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21/52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21/52-Unknown.
Jackson, Dixie Bcstg. Co. (9), 12/2/53-6/1/54.
Old Hickory, WLAC-TV [Nashville] (5), 8/5/53-1/1/54.
TEXAS
Amarillo, Plains Empire Bcstg. Co. (7), Initial Decision
11/9/53.
Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13). 10/24/52-Fall '93, AveryFort Worth, KTCO (TV) (20), 3/11/53-Unknown.
Houston, KTVP (TV) (23), 1 /8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock. KFYO-TV (9). 9/7/93-late '93, Taylor.
Lufkin, KTRE-TV (9). 3/11/53-1994, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID (TV) (2), 7/1/53-12/6/53, NBC, Taylor.
San Antonio, KALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS.
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/93-Unknown, Best.
Weslaco, KRGV-TV (5), 7/16/53-12/15/53, NBC, Raymer.
UTAH
Provo, KOVO Bcstg. Co. (11), 12/2/53-Unknown.
Salt
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
Hollingbery.
Montpelier,

WCAX

VERMONT
Bcstg. Corp.

10/2/53.

(3), Initial Decision

VIRGINIA
Charlottesville,
WCHV-TV (64), 1/29/53— Winter '54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion,
(50), 4/2/53— Unknown, Donald
Cooke. WMEV-TV
Norfolk, WTOV-TV (27), 7/8/53-12/6/53, ABC, DuM,
For joe (granted STA Oct. 16).
Richmond, Winston-Salem Bcstg. Co. (29), 12/2/53Unknown.
WASHINGTON
Seattle, KOMO-TV (4), 6/10/53-12/11/53, NBC, Hollingbery (granted STA Nov. 13).
Vancouver (Wash.)-Portland (Ore.), KVAN-TV (21).
9/25/53-1/15/54.
Yakima, KIT-TV (23), 12/4/52-Jan. '54, Branham.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/93-1/1/94-GIII-Perna.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
Eau Claire, WEAU-TV
(13), 2/26/53-12/13/53, NBC,
ABC, DuM, Hollingbery.
La Crosse, WKBH Television Inc. (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53-Unknown.
Marinette, WMAM-TV (11), 11/18/53-Unknown.
Milwaukee, WMIL-TV (31), 8/20/53-Unknown.
Neenah, WNAM-TV (42), 12/23/52-12/15/53, Clark.
Superior, WDSM-TV
(6), 10/14/53-Unknown, Free
Peters.
WYOMING
Casper, KSPR-TV (2), 5/14/93-Unknown.
Cheyenne, KFBC-TV (9), 1/23/93-12/29/93, CBS.
ALASKA
Anchorage, KTVA (TV) (11), 7/30/53-12/15/53.
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 9/14/53-1/1/94.
PUERTO RICO
San Juan, WAP A. TV (4), 8/12/93— Unknown.
Broadcasting
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(MISSISSIPPI)
JACKSON'S
V'VH
F

wsu-rv
Industry and new business are
rapidly moving to central Mississippi and you can effectively
reach this growing market best
through WSLI-TV.
WFBG-TV

Altoona, Pa., claims to be the first U. S. tv station to install the new RCA

Vidicon film camera chain. Inspecting part of the gear are (I to r): Frank E. Pellegrin,
Frank M. Headley and John B. Soell, all visiting from H-R Television Inc., New York;
Jack Snyder, WFBG-TV general manager; his son, Don, and George Burgoon, chief engineer
of the Altoona outlet. WFBG-TV, which went on the air earlier this year, operates on
vhf ch. 10.

UPCOMING

THIS MONTH
Dec. 7: FTC hearing on proposed trade practice
rules for radio-tv industry, 10 a.m., FTC Bldg.,
Washington.
Dec. 7: Idaho Broadcasters Assn., Turf Club,
Twin Falls.
Dec. 7-8: ABC executives meet with officers of
o & o tv stations, New York.
Dec. 9: Radio Parts & Electronic Equipment
Shows, Board of Directors, Hotel Roosevelt,
New York.
Dec. 9-10: NARTB Tv Code Review Board,
NARTB Hdqtrs., Washington.
Dec. 11 : NBC-TV Affiliates' Executive Committee
meets with network officials, New York.

MISSISSIPPI'S WEALTHIEST MARKET
/
\

Jan. 19-23: NARTB Combined Boards. Camelback
Inn, Phoenix.
Jan. 23-24: Retail Advertising Conference, Sheraton Hotel, Chicago.
FEBRUARY

Recognition Week.
Workshop, sponsored by
S. Jr. Chamber of ComVa.
Week.

Dec. 11: Maryland-D. C. Broadcasters Assn.,
Sheraton (Wardman) Park Hotel, Washington.

MARCH 1954
March 5: Michigan State Radio & Television
sing.
Conference,
Michigan State College, East Lan-

Dec. 11: Advertising Research Foundation, subscriber business meeting. Hotel Biltmore, New
York.

March 24: Institute of Radio Engineers, WaldorfAstoria, New York.

Dec. 11: Authors League of America, Screen
Writers Guild, joint meeting to merge organizations, New York.
JANUARY 1954
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.
Jan. 11 (week of): FCC network "giveaway"
case, oral argument before Supreme Court.
Jan. 18-19: Mutual Affiliates Advisory Committee
(tentative), Buena Vista Hotel, Biloxi, Miss.
HOWARD

E. STARK

Brokers and Financial Consultants
TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
New York 22, N. Y.
ELdorado 5-0405
Broadcasting

Telecasting

APRIL 1954
April 4-6 : American Public Relations Assn., Hotel
Biltmore, New York.
April 7-10: Ohio State U. Institute for Education
by Radio-Tv, Columbus.
April 23-25: American Women in Radio & Television, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
April 28: Brand Names Day.
MAY 1954
May 4-6: Government-industry electronic component conference, Dept. of Interior auditorium,
Washington.
May 23: NARTB Convention, Palmer House,
Chicago.
SEPTEMBER

now/

m

m

1954

Feb. 4-6: Audio Fair, Alexandria Hotel, Los Angeles.
Feb. 14-20: Advertising
Feb. 19-21: Democracy
NARTB, RETMA, U.
merce, Williamsburg,
Feb. 21-28: Brotherhood

Weed Television — National R e p r e s e n t a ti v«

1954

output

with SOUNDCRAFT
PROFESSIONAL RECORDING

it's e

--

=

*
TAPE

j*

H^§€f^-p#i!Sfi^€l
Perfect reproduction — that's the reason
you'll want to use Soundcraft Professional
Recording Tape. Every high is crisp, clean
—every low clear, full-bodied. Soundcraft
Tape is Micro-Polished; polished, buffed
and re-polished to a glossy smoothness,
to produce greater output uniformity,
lower distortion, improved high frequency response, better head contact
and longer head life.
If you want quality second to none, be
sure to ask for Soundcraft Professional
Tape . . . the one and only Micro-Polished
REEVES
SOUNDCRAFT
CORP.
10 East 52nd Street
Dept.
New•PAT.
YorkN-93
22, N.FO*Y.<
APPLIED

Sept. 30, Oct. 1-2: 1954 High Fidelity Show, International Sight & Sound Exposition, Palmer
House, Chicago.
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editorials
The Strike That Proved Nothing
IT WILL be unfortunate if the New York newspaper strike becomes
an arguing point in the eternal sales competition among media.
Unless the strike were prolonged, the test of radio and television
as vehicles of local advertising would be utterly inconclusive.
The massive advertising load of retailing operations in New
York could not be digested satisfactorily by one or two media
alone, without a protracted period of readjustment, notably during
the peak Christmas season. Assuming that all newspapers went
permanently out of business, it would take the retailing community
in New York months and probably years to accommodate itself
to the situation.
It is for that reason that reports of dwindling store traffic must
be considered as of only momentary significance. There is no
long-range conclusion to be drawn from a story in Women's Wear
Daily that reported a decline in retail shopping last Tuesday following the disappearance of newspapers and newspaper ads.
If there is any lesson to be learned from that report, it is that
advertising per se is tremendously important, no matter what vehicle happens to carry it. A disruption in advertising continuity
as severe as that which has occurred in New York produces equal
disruption at the sales counter.
Consider what would happen if the condition were reversed and
all New York radio and television stations were shut down. The
effects on store traffic might not be as immediate, since newspapers
carry the weight of day-to-day retail advertising which in such a
situation would continue. But progressive deterioration of retailing would be certain without the powerful brand name advertising
of the air.
Neither the broadcast media nor the newspapers can store up
really important sales ammunition in the New York strike. In
an emergency such as that radio and television can only begin
to fill the advertising gap; retailers who are unaccustomed to placing their major emphasis on radio and television cannot suddenly
become skillful in their use; broadcasters cannot quickly convert
comparatively fixed schedules to take care of an abnormal demand
for time.
This is not to say that radio and television failed to measure up
to the crisis insofar as taking over the newspapers' editorial function
of delivering news and non-advertising information was concerned.
All stations expanded their news schedules and, as reported elsewhere in this issue, one even televised newspaper comics.
The point is that an emergency condition, for which all the
parties were wholly unprepared, should not be used as an illustration of the strength or weakness of any medium.
Epic in Electronics
IT IS difficult to keep enthusiasm within reasonable bounds when
considering the technical and economic promises of television tape
recording, as demonstrated last week by RCA.
Even business rivals of RCA expressed extraordinary approval.
There can be no doubt that we are headed for an electronic future
of unimaginable accomplishment, and that future may be near
at hand.
The future is assured not alone by RCA's development but by
the industrial dynamism that brought it about. The economic
competition among manufacturing and research companies in radio
and television has stimulated scientific progress. Other companies
are at work on tape systems and doubtless will have products to
market in competition with RCA's.
The result of that competition is bound to provide rewards for
telecaster and televiewer alike. Tape in color or black and white
will make programming operations cheaper and presumably better,
to the advantage of station and audience. It should be of immeasurable value to the independent station or the non-interconnected affiliate, because of tape's lower cost than film. It will be
of profound importance in other entertainment fields.
But tape, however significant in itself, is only one of many
technical developments now in the laboratories. The dynamism
we speak of is certain to produce better and cheaper tv equipment
of all kinds. There seem to be innumerable frontiers in the electronic media.
Page 138
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Drawn for Broadcasting • Telecasting by Sid Hix
"Watch those contestants a little closer . . . a subpoena-server
got to me last week!"
Lamentable Limitation
AFTER

FIVE

years of rather desultory study, the FCC

finally

has begotten a new multiple ownership rule. Depending upon one's
viewpoint, it is either a monstrosity or a perfect specimen.
One thing is evident: The FCC felt it had to bring forth a rule,
however well or ill-conceived. Broadcasters had to know where
they were going and how they would get there. It does provide
ground
But
stretch
am or

rules.
it hardly can be said that the rule is realistic. By what
can it be determined that more than the new limit of seven
fm stations, or more than five tv stations in the hands of

a single entity would constitute monopoly control? Seven am stations in scattered secondary markets might not be comparable to
a single clear-channel station in a center of population, either as
to influence or economic well-being.
The rule was forced, not because of aural services, but because
of the brisk quests for tv stations in major markets. But here again
the same logic applies. Would five tv stations — vhf or uhf or
mixed — in Class B or less markets be the equivalent of five vhf
stations in major markets?
At best, the FCC's action must be regarded as another compromise with expediency. Since the FCC felt it had to act, or face
criticism for its lethargy, the ruling can be considered a stop-gap,
to hold until the first round of tv allocations hearings runs its
course. Indeed, the Commission leaves the way open both as to
its future dealings with uhf station ownership and with the question
of overlap among stations under the same ownership.
The FCC later must reconsider its action for another reason.
It cannot forever reject the applications of those willing to provide
service in inadequately-served areas by the device of an arbitrary
limitation having no justifiable legislative or technical basis.
We think the FCC would have been better advised to have
written a rule that would allow consideration of multiple ownership cases on their individual merits. Quasi-judicial commissions
are set up to exercise discretionary powers. They do not have to
live by hard and fast rules of their own making.
We can conceive of cases, because of geographical factors, where
a second or third station in the hands of a particular entity might
constitute monopoly control and of other cases where a dozen
stations of any class could be operated by one party in the public
interest, because of geography and local competition.
For the present, then, the rules are set. But there's nothing to
preclude the Commission, on petition or on its own motion, from
considering anew the whole question of common ownership. That
time might well be when the present allocations hearing calendar
is about exhausted, or at least clearly charted. And that could
be in the next year or two.
Broadcasting

• Telecasting

Once
to

in a while, one radio station comes

capturing

draws

the true nature

of its city . . .

its strength -from the same

have made

close

its city great . . . and

forces that
because

of

this gives strong, forceful, popular voice to the
entire city. This has happened

in Pittsburgh . . .

and the station is WWSW.

liked

because

it is most

like

most

by\Pittsburghers

. . .

Pittsburgh!

WWSW
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RADIO AND TV

KOTV

• Channel

KFMB-TV

• Channel

6

Tulsa,
8

Oklahoma

San Diego, California • Wrather-Alvarez Broadcasting, Inc.

s
Exclusive
National Representatives — EDWARD PETRY & CO.
NETWORK AFFILIATIONS — CBS • NBC • ABC

Switching Unit TV-47-A
Camera Control & Monitor TM-6-A

prOVid6Cl
UflitS
Camera, PC-4-A
Viewfinder, TV-20-D

m

"t Camera Control & Monitor, TM-6-A
t Switching Unit & Panel, TV-47-A
Sync Generator, PG-2-A
Camera Cable Assembly, PV-15-A, 50 ft, :
a. Metal Tripod
b. Friction Head
c. Single and Double Phone Headsets
t Power Supply, TP-10-A
Power Distribution Box, TC-19-A

TV Baltar Lenses (50, 100, 152 mm)
t Portable Master Monitor Group,
TM-15-A
Wipe/Insertion Unit, TV-46-B
Desk,
CameraPR-22-A
Dolly
Tripod Dolly-3 Wheel
Special Lenses and Cable
Single Chain Adaptor, TV-48-A
Camera Cover, Lens shades and
neutral density filters

t Includes vibration isolation mounting.

Portable Camera PC-4-A

Get

this

new

booklet!

Contains full details and specifications
on General Electric's new Portable Camera Chain. Includes systems diagrams,
plus complete equipment features
and photos. Write
General Electric
tion 2123-14,
Company, SecElectron ics
Park, cuse,SyraN. Y.

Improved

performance

and

complete

flexibility!

Here is the most advanced portable
camera chain yet developed! Thirteen bonus features! Check them over

ability. All units have been thoroughly
field tested . . . their versatility clearly
demonstrated in actual station use.

...compare them with any features of
other equipment on the market today

Call your nearest General Electric
broadcast representative today! Be

and you'll specify G-E for your station.
Designed primarily to improve picture quality, General Electric has also

sure to get all the facts on this new
development. Equip your station with
a G-E

successfully attained the greatest possible portable equipment

13
Minimum

program

maneuver-

Bonus

Weight • Low Power Consumption

portable camera chain— engineered to meet every studio and remote

requirement!

Features

• Small Size • Interchangeable Sync Generator (station

or remote use) • Binary Counters (provide extreme accuracy) • Built-in Wipe and Corner Insertion
Control (for special effects*) • Locate Switching Control Panel up to 1000' from Equipment • Electronic
Switching (laps and fades both manually and automatically) • Simplified Cabling System • Handle
Greater Range of Light Levels (Lenses stop up to / 64) • Intercom Amplifier • Audio Level Control
and Preview Monitor Selector Switch on Switching Unit • Switching and Control Unit Handles 4
Cameras Plus 2 Remote Composite Signals.
*Wipe/ Insertion Amplifier. . .optional accessory unit.
Complete

Television

GENERAL

Equipment

for

UHF

and

VHF

ELECTRIC

Things

in

have

changed

ARKANSAS,

Whether

you sell shampoo

too!

or shoes, sportswear

or spark plugs — there's a far bigger potential
for you in Arkansas today, than you probably
realize. Retail Sales are running

251.7%

ahead

of ten years ago*!
There's been a big change
too. It's 50,000-watt

KTHS

in Arkansas

radio,

in Little Rock, CBS,

and the State's only Class 1-B Clear Channel
station. KTHS offers primary daytime coverage
of 1,002,758 persons — more

than 100,000 of

whom

do not receive primary

from

any

daytime

service

other station! Interference-free

day-

time coverage adds another 2,369,675 people and
includes practically all of Arkansas.
Let your Branham
KTHS

man

give you the whole

story, soon

Sales Management

50,000

figures

Watts

...

CBS

Radio

Represented by The Branham Co.
Under Same Management As KWKH, Shreveport
Henry Clay, Executive Vice President
B. G. Robertson, General Manager
BROADCASTING
LITTLE

ROCK,

FROM
ARKANSAS
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NBC-TV
Affiliates Study
Sales Plan, Set Jan. Meet
NBC-TV's varied sales techniques — sale of
participations, "divided segments," co-sponsorships, etc. — and some of its program plans were
among highlight features explored in Friday
conferences between committee of affiliates and
NBC-TV executives, but no firm decisions were
reached and another meeting was scheduled for
Jan. 28-29, it was learned. January meeting,
like
York. Friday's all-day session, will be in New
Walter J. Damm of WTMJ-TV Milwaukee,
chairman of NBC-TV Affiliates Committee
and of executive committee to confer with network authorities, declined to comment on developments— other than scheduling of meeting
in January — on grounds that matters involved
are private between network and its affiliates.
It was understood, however, that affiliates
hope to work out understanding with network
on general pattern of sales techniques that will
be acceptable to stations and at same time give
NBC necessary latitude in serving more advertisers. One complaint has been that affiliates
scarcely knew what to expect in way of new
sales plan that might be devised and offered by
network, but for some time now they have had
assurance that no new plans will be launched
without prior discussion with them.
Except for Clair R. McCullough of Steinman
Stations,mitteeallweremembers
affiliates'
on hand offor
Friday executive
meeting: comMr.
Damm; William Fay, WHAM-TV Rochester; Jack
Harris, KPRC-TV Houston; E. R. Vadeboncoeur,
WSYR-TV Syracuse; Harold P. See. KRON-TV
San Francisco; Joseph Rohrer, KRDO-TV Colorado Springs; Fred Mueller, WEEK-TV Peoria;
David Baltimore, WBRE-TV Wilkes-Barre.
Network group was headed by Sylvester L.
(Pat) Weaver Jr., meeting with affiliates for first
time in new role of NBC president, and included
Robert W. Sarnoff, executive vice president; Joseph V. Heffernan, financial vice president; Sheldon B. Hickox Jr., station relations director, and
Thomas E. Knode. station relations manager.
ARF
To

Names
Board

Harper

Chairmanship

MARION HARPER JR., president. McCannErickson, elected board chairman of Advertising Research Foundation; Fred B. Manchee,
executive vice president and treasurer, BBDO,
elected vice chairman, and Edward P. Seymour,
vice president, Crowell-Collier Publishing Co.,
elected treasurer, Friday, immediately after
election of directors at third annual ARF
subscriber meeting in New York.
Edgar Kobak, business consultant and broadcaster (WTWA Thomson, Ga.), continues as
ARF president. Henry Schachte, vice president,
Sherman & Marquette, retiring ARF chairman,
automatically becomes member of new board.
Other directors, divided equally among advertisers, agencies and media, are — Advertisers: William A. Hart, E. I. du Pont de Nemours & Co.; J.
Ward Maurer, Wildroot Co.; W. B: Potter, Eastman Kodak Co.; D. P. Smelser. Procter & Gamble
Co.; William B. Smith, Thomas J. Lipton Inc.;
H. M. Warren, National Carbon Co.; Paul B. West,
ANA. Agencies: Messrs. Harper, Manchee and
Schachte; Frederic R. Gamble, AAAA; B. B.
Geyer, Geyer Adv.; Fergus Mead, Buchen Co.;
Charles A. Pooler, Benton & Bowles; W. H. Wulfeck, William Esty Co. Media: R. E. Kintner,
ABC (for tv); Walter C. Kurz, Chicago Tribune;
Paul Montgomery, McGraw-Hill Publishing Co.;
Adrian Murphy, CBS Radio; Vernon C. Myers,
Look magazine: John C. Sterling, This Week
magazine. Mr. Seymour, newly-elected treasurer,
is also a board member. All officers and directors
were elected for one year.
Broadcasting
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SALES

STORY

WHAT happened to department store
sales in New York while newspapers
were closed down and stores were flocking to radio-tv to get their sales messages across? Figures released Friday
by Federal Reserve Bank of New York
showed that in comparison with corresponding periods last year, New York
department store sales for week ended
Dec. 5 were down five per cent while for
week ended Nov. 28 they were down
seven per cent. During week ended Dec.
5, stores advertised heavily on radio and
television because of strike which closed
major newspapers (story page 37). During week ended Nov. 28, New York daily
newspapers were not on strike and published regular editions with usual heavy
run of department store advertising.

NCAA
Tv Plan 'Collapse'
Predicted by Big Ten
"DISREGARD of the public interest can lead
to disastrous consequences" and result in
"entire collapse" of NCAA's controlled football tv program, Big Ten stated Friday (early
story page 40). It foresaw possible violations of
policy by member schools unless plan is revised.
In statement proposing regional-type controls over tv. Western Conference served
notice it "intends to press for a program" that
will "better serve" sectional interests of footbail televiewers. NCAA's 1953 plan was described as containing this "major deficiency"
and not providing public with "a satisfactory
representation" on football telecasts.
Big Ten's tv committee, whose recommendations were unanimously approved by its athletic directors and faculty committee, will meet
at NCAA convention in Cincinnati Jan. 5.
Objective will be to incorporate Western Conference regional plan into overall NCAA program.
MBS

Plans

Program

to Outline

Ideas

at

Biloxi

MUTUAL's program plans for 1954 will be
outlined by network officials at MBS affiliates'
convention Ian. 18-19 at Biloxi, Miss. [B*T,
Nov. 30], Victor C. Diehm of WAZL Hazleton,
Pa., chairman of Mutual Affiliates Advisory
Committee, told affiliates Friday in closed circuit talk urging attendance at sessions.
Tentative agenda, he said, calls for MBS
officials to present plans at Jan. 18 morning
meeting, with affiliates discussing these and
perhaps preparing own recommendations at
closed session after luncheon. In final session,
starting morning of Jan. 19, MBS authorities
will be on hand to answer questions developed
in preceding day's closed meeting of affiliates.
MBS delegation, he said, is expected to include President Thomas F. O'Neil; Robert A.
Schmid, administrative vice president in charge
of sales and advertising; Herbert C. Rice, programs vice president, and Bert J. Hauser, co-op
programs vice president.

BUSINESS

BRIEFLY

DOUBLE PALL MALL • American Cigar &
Cigarette Co. (Pall Mall cigarettes), New York,
will double its radio spot announcement schedule in 1954 under new advertising budget.
This is addition to radio and television network
shows. Sullivan, Stauffer, Colwell & Bayles,
N. Y., is agency.
CHEVROLET DRIVE • Campbell-Ewald, Detroit, has launched substantial two-pronged
radio-tv spot saturation campaign in number
of cities to introduce new Chevrolet passenger
cars — at factory level and for metropolitan
dealer groups. Drive runs Dec. 7 through Dec.
18, covering stations in Detroit, New York,
Cleveland, San Francisco, Los Angeles, Miami,
Baton Rouge and other cities.
CONOCO BUDGET • Continental Oil Co.
(Conoco), through Benton & Bowles, N. Y.,
considering its 1954 advertising budget, which
reportedly includes television spot campaign to
start sometime in January and radio spot schedule to start in spring.
BUICK ADDS • Buick cars, through Kudner
Agency, N. Y.. adding southern radio markets
for new car campaign. Jan. 5-9.
Radio-Tv

Set

Production

Reaches New 10-Month High
PRODUCTION of radio sets at highest level
since 1950. with tv receivers setting new record
in 10-month period of 1953, reported by RadioElectronics-Tv Mfrs. Assn. Average weekly output of both radios and tv sets increased in October. Radio output for four-week month was
1.052.493 sets compared to 1,216,525 in September, five-week month. Tv total was 680,433
in October and 770,085 in September.
Total radio production in first 10 months
of year was 1 1.201,656 sets compared to 8,398,750 in same 1952 period. Ten-month tv total
was 6.204,803 sets compared to 3,394,707 in
1952.
Of tv sets made in 10-month period, 202,605
had uhf tuning facilities. In October 19,797
radios had fm tuners plus 5,002 fm-equipped tv
sets.
Following is monthly radio and tv set production for first 10 months of 1953:
Television
Home Sets Portables
719,234 361,921 93,962
730,597 402,742 87,711
810,112 442,101 177,656
567,878 286,974 201,476
481,936 278,156 204,065
524,479 287,724 239,189
316,289 172,197 78,434
603,760 299,939 145,460
770,085 529,427 147,355
680,433 370,178 135,009
6,204,803 3,431,359 1,510,317
Auto Clock Total Radio
January
447,667 189,592 1,093,142
February
491,062 210,924 1,192,439
March (5 wks)
654,367 275,079 1,549,203
April
483,092 198,394 1,158,936
May
497,379 129,391 1,108,991
June (5 wks)
505,774 131,144 1,163,831
July
336,208 87,620 674,459
August
376,937 169,301 991,637
September (5 wks) ... 357,326 182,417 1,216,525
October
358,076 189,230 1,052,493
TOT At
4,507,888 1,752,092 11,201^656
January
February
March (5 wks)
April
May
June (5 wks)
July
August
September (5 wks)
October
TOT At
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How

Are

You

Fixed

Ginny

For

Wood,

Sales?

gracious

hostess

of

WSPD-TV's "Woman's Window",
has the sparkling enthusiasm and
experience it takes to increase your
sales in the WSPD-TV
billion dollar market.
"Woman's

Window"

WSPD-TV's

women

is directed to
viewers, featur-

ing interviews with interesting women who make Toledo tick. Toledo
women

know

mail proves
about her.

Ginny,

and

her fan

they are enthusiastic

Ginny Wood

Sales

Increase

With

Ginny carefully works out nuworld cheese presentation with Marion Mills of Arthur Towle
Agency.

Proper

Planning

Using
props, Ginny actively demonstrates
sponsors' products — everything from food to
house paint.

Get your share of sales in WSPD-TV's billion dollar market.
Contact your nearest Katz agency or call ADams 3175 in Toledo.
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PEOPLE

at

Two

Final

Decisions;

Other Actions by FCC
FINAL decisions to grant vhf ch. 7 to KLYN
Amarillo, Tex., and vhf ch. 3 to KDAL Duluth,
Minn., reported by FCC Friday as two permittees, uhf ch. 62 WFMD-TV Frederick,
Md., and vhf ch. 7 WJON-TV St. Cloud, Minn.,
surrendered their permits to Commission.
KLYN ch. 7 grant was made possible by
dropout of Texas Telecasting Co. and Panhandle Television Co. from comparative hearing. KDAL won ch. 3 after competitor WEBC
withdrew to seek allocation change for additional vhf channel [B»T, Dec. 7].
WFMD-TV Frederick cited inability to get
network service as reason for giving up ch. 62
grant. WJON-TV St. Cloud returned ch. 7
grant after airspace subcommittee limited height
of tower. Station felt higher building costs
elsewhere unsound.
Two Initial Decisions Reported
TWO INITIAL decisions reported by FCC Friday, one recommending grant of uhf ch. 22 at
Corpus Christi, Tex., to Coastal Bend Television
Co., other proposing grant of uhf ch. 66 at Erie,
Pa., to WLEU there. Coastal Bend ruling made
possible
by amendment
to H. L. earlier
Hunt's in
application to specify
ch. 43, granted
week
(story page 31). WLEU ruling made possible
by withdrawal of Erie Television Corp.
Murphy Requests Milwaukee Ch. 31
MILWAUKEE uhf ch. 31 requested in petition
filed by Harold R. Murphy d/b as North Shore
Broadcasting Co. for reinstatement of application
for channel at Shorewood, Wis. Publisher and
part owner WIGM Medford, Wis., Mr. Murphy
dismissed his bid in mid-1952, enabling ch. 31
grant to be made to WMIL-TV Milwaukee, which
surrendered permit fortnight ago in order to file
for vhf ch. 6 newly allocated to Whitefish Bay.
Wis.
Dec. 7].
which [B-T,
has given
up Hearst's
fight for WISN
vhf ch.Milwaukee,
10 there,
now reserved for education, also seeks ch. 6 in
new bid filed earlier this week (story page 60).
Following television bids were dismissed: TulsaVision Inc., for vhf ch. 2 Tulsa, because of illness of Board Chairman John E. Mabee; Charles
Thieriot for uhf ch. 14 Modesto, Calif.; Belle Co.
(identified in ownership with WMIL-TV Milwaukee) for uhf ch. 38 LaCrosse, Wis., freeing Lacrosse Television Corp.; Polan Industries for uhf
ch. 63 Terre Haute, Ind., leaving channel open;
Dan Nicholas for vhf ch. 9 Charlotte, N. C. Tulsa,
Modesto and Charlotte channels cited continue in
contest among other applicants.
KCHY Cheyenne Deleted
KCHY Cheyenne, Wyo.. deleted by FCC Friday
because construction permit expired and owner
Philip D. Jackson did not file extension request.
KCHY was assigned 250 w fulltime on 1240 kc.
Concurrently, Commission also declared forfeited
permit of KFBC there to switch from 250 w on
1240 kc to 10 kw day, 1 kw night on 710 kc directional. KFBC licensee is Frontier Broadcasting Co.
WABC

Praises

Stores

For Radio Use During Strike
IN UNUSUAL half-page advertisement in
New York Times Friday, WABC New York
praised New York department stores for their
use of radio during 11 -day newspaper strike in
that city (see page 37). Ad expressed hope that
radio was able to help solve "some of the pressing merchandising problems" facing stores, and
acknowledged that WABC had "learned a lot
about the retail business" and "made a lot of
new and valued friends among New York's shop
owners and merchandise managers." It also
expressed hope that retailers "gained something too, specifically the knowledge that radio,
used properly and at the right time, can sell
a lot of goods to a lot of people. . . We look
forward to keeping many of the pleasant friendships started this way."
Broadcasting
• Telecasting

deadline

NOBLE

FOUNDATION

GIFT of $2 million by Edward J. Noble,
chairman of finance committee of American Broadcasting-Paramount Theatres
Inc. and board chairman of Life Savers
Corp., to Edward John Noble Foundation, philanthropic agency, is being announced today (Mon.). Organized in
1940, foundation supports education,
charities, hospitals and the needy in
broad field.

ROBERT E. HEALY, vice president of McCann-Erickson, N. Y., named general manager
of New York office. He previously was treasurer of agency and before that was vice president in charge of advertising, Colgate-Palmolive Co. WILLIAM E. BERCHTOLD, M-E
vice president, appointed general manager of
midwestern region, and W ELBERT G. STBLSON, vice president, named treasurer and elected to board of directors. Mr. Stilson formerly
was in charge of administrative services for
agency.
MAURICE L. LEVY, NBC staff cameraman in
charge of Dallas office of NBC-TV News,
named winner of Dallas Press Club's award
for speed ofindedication
handling of
of Falcon
film forDam.
NBC-TV's
coverage
FRANK AMY, sales service assistant at
WPIX
(TV) New York, promoted to sales service manager.

Uhf

Study

Completed

by FCC,

Daytime Station Group
Plans St. Louis Convention

Doerfer Tells Md.-D.C. Group
UHF television stations are getting along

DAYTIME Broadcasters Assn., formed recently
to protect interests of daytime stations, will
hold convention Jan. 8 at Lennox Hotel, St.
Louis. Meeting is open to all daytime broadcasters and there will be no registration fee,
according to Kenneth Patterson, WSIV Pekin.
III., president. Attendance of at least 200 ex-

"pretty good" but future of ultra-high operations will depend on program service and intelligent management, FCC Comr. John C.
Doerfer said Friday in addressing MarylandD. C. Radio & Television Broadcasters Assn.,
meeting in Washington. He said FCC has
completed and soon will publish study showing
economic status of stations [B*T, Sept. 28].
Comr. Doerfer sketched economic findings
which show uhf in many areas competing
favorably with vhf and showing rapidly increasing share of sets having uhf tuners. He
would not make categorical predictions on
uhf future, adding FCC has issued 261 uhf
permits of which 70. or 27%, are in prefreeze markets. He recalled that 14 of 108
pre-freeze vhfs had lost money in 1952.
Commenting on healthy economic status of
am radio, he recalled "everybody was ready
to bury radio in April when I joined the Commission." Before the war, he said, 20% to
25% of am stations were losing money but
last year only \b'r lost money. He cited
RETMA set output figures showing increasing
set output (see story page 9). He repeated
his November warning that broadcasters who
ask FCC for individual relief from competitive
hardships are actually inviting increased and
paternalistic regulation [B«T, Nov. 23].
Charles E. Smith, WTBO Cumberland, elected president of association. Other new officers: Joseph L. Brechner, WGAY Silver
Spring, vice president; Les Peard, WBAL Baltimore, secretary-treasurer. Directors: Allen
W. Long, WFMD Frederick; Robert C. Embry,
WITH Baltimore; Ewell K. Jett, WMAR-TV
Baltimore; Norman Bergholm, WNAV Annapolis; Carleton Smith. WRC Washington;
Mr. Strouse, and Charles J. Truitt, WBOC
Salisbury, retiring president.

pected.
DBA's board will meet fortnight in advance
of session to plan agenda. Main problem is
described as centering around proposals to restrict hours available to daytimers, particularly
on clear channels. Daytimers believed willing
to settle on standard signoff times.
WFAI, WAIR
Sales Lead
Four Station Transfers
WFAI Fayetteville, N. C, was sold for $125,000 from John W. Rollins ownership to Philadelphia advertising man Ralph E. Hess. Application filed last week for FCC approval. CBSaffiliated station began in 1948, operates with
250 w on 1230 kc.
Also sold last week, pending FCC approval,
was ABC-affiliated WAIR Winston-Salem, N. C,
from George Walker interests to John Riggs
and F. Robert Green for $80,000. Messrs.
Riggs and Green are associated in ownership
of WELM Elmira. N. Y. Station operates
on 1340 kc with 250 w, began operating in 1937.
Both negotiations were handled by Blackburn-Hamilton.
Two daytime-only stations changing ownership
last week were WCRL Oneonta. Ala., and KFYN
Bonham. Tex. WCRL (on 1570 kc) was sold for
$12,000 to Glenn Abercrombie. general manager
of station,
and other
plus
50^0 by
to
WAVU
Albertville,
Ala.employes,
WAVU is
owned
Pat M. Courington. KFYN (on 1420 kc) was sold
for $14,000 from Bonham Favorite to Charles L.
Cain, 75% owner of KCNY San Marcos, Tex., and
10% owner of KFTV Paris, Tex. Both are subject to FCC approval.

UPCOMING
Dec. 14: ASCAP, Industry representatives
continue
tv license negotiations. New
York.
Dec. 16: Radio & Television Executives
Society, Hotel Roosevelt, New York.
For other Upzomings see page 127.

CBS-TV Buys DuMont Scanner
FLYING SPOT scanner for use in telecasting
color slides was slated for delivery to CBS-TV
over weekend by Allen B. DuMont Labs.
Dubbed "Colorvision Scanner" by DuMont,
new device will be used for colorcasting titles,
captions, credits, and photographic stills in
color as part of CBS-TV's current experimental
work on programming under NTSC-approved
color standards, according to William B. Lodge,
CBS vice president in charge of engineering.
Mr. Lodge described it as performing same
functions in color as black-and-white iconoscope chain when latter is used with stills.
December 14, 1953
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THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Every Monday by Broadcasting
Publications Inc.
for a busy

film-buyer
Seven

keys to bigger TV

audiences with such salesmaking favorites as . . .
Q
ABBOTT & COSTELLO SHOW
52 sure-fire comedies that click with
kids and grownups alike in millions of
homes, made especially for TV.

Advertisers & Agencies
At Deadline
Awards
Closed Circuit
Editorial
Education
Facts & Figures
Feature Section
Film

34
9
62
5
128
106
37
81
36

For the Record
Government
In Public Service
In Review
International

112
44
110
16
103

Lead Story
Manufacturing
Milestones

31
80
108

Networks

74

On All Accounts

... 26

Open Mike
Our Respects
People ..
Personnel Relations
Programs & Promotion
Program Services
.
Stations
Trade Associations

18
22
101
108
99
35
65
38

Executive and Publication Headquarters
Q
BIFF BAKER, U.S.A.
Overseas intrigue in a fast-moving
family adventure series of highest
network quality.
□

ROD CAMERON in
CITY DETECTIVE

Broadcasting • Telecasting Bldg., 1735 DeSales St., N.W., Washington
Telephone: Metropolitan 8-1022
Sol Taishoff, Editor and Publisher
EDITORIAL

Art King, Managing Editor; Edwin H. James, Senior Editor; J. Frank
Beatty, Earl B. Abrams, Associate Editors; Fred Fitzgerald, Assistant
Managing Editor; David Berlyn, Assignment Editor; Lawrence Cornell
Christopher, Technical Editor; Patricia Kielty, Special Issues; Staff: Jo.
Gitlitz, Harold Hopkins, Louis Rosenman, Don West; Editorial Assistants: Anna Campbell, Kathryn Ann Fisher, Joan Sheehan, Harriet
Sinrod; Gladys L. Hall, Secretary to the Publisher.

BUSINESS

Maury Long, Business Manager; George L. Dant, Advertising Production Manager; Harry Stevens, Classified Advertising Manager; Eleanor
Schadi, Fred Reidy, Shirley Harb, Mary Jeffries, Betty Bowers; B. T.
Taishoff, Treasurer; Irving C. Miller, Auditor and Office Manager;
Eunice Weston, Assistant Auditor.

Recently
as the country's
#1 to
local film rated
for television
— and sold
Falstaff Beer in 118 markets for the
largest regional sale in TV film history.
[~\
FAMOUS PLAYHOUSE
A super-assortment
of over 175 original
half-hour dramas with Hollywood
names and sure sales appeal.
Q

FOLLOW

THAT MAN

The exciting "Man Against Crime" films
(34.6 network Nielsen average)
starring Ralph Bellamy, retitled for
first-run in many TV cities.
Q
I'M THE LAW
Starring George Raft in the unique
adventures of a metropolitan police
inspector, packed with sales punch.

Duane McKenna, Art and Layout.
CIRCULATION &
READERS' SERVICE

MCA-TV stamp of quality!
For information, on these
or other MCA-TV Advertising
Showcases on Film, just clip
this advertisement

to

your letterhead.

John P. Cosgrove, Manager; Elwood M. Slee, Subscription Manager;
Robert Deacon, Doris J. Frazier, Joel H. Johnston, Loel Millar.
BUREAUS

NEW

YORK

Q] PLAYHOUSE 15
78 fifteen-minute dramas of highest
quality made for TV by the producer
of BIG STORY and T-MEN IN ACTION.

They ALL bear the same

6, D. C.

444 Madison Ave., Zone 22, Plaza 5-8355.
EDITORIAL: Rufus Crater, New York Editor; Bruce Robertson,
Senior Associate Editor; Florence Small, Agency Editor; Rocco Famighetti, Joyce Barker, Selma Gersten.
BUSINESS: Winfield R. Levi, Sales Manager; Eleanor R. Manning,
Sales Service Manager; Kenneth Cowan, Eastern Sales Manager;
Dorothy Munster.

CHICAGO

HOLLYWOOD

360 N. Michigan Ave., Zone 1, Central 6-4115.
Warren W. Middleton, Midwest Sales Manager; Barbara Kolar.
John Osbon, News Editor.
Taft Bldg., Hollywood & Vine, Zone 28, Hollywood 3-8181.
David Glickman, West Coast Manager; Leo Kovner, Marjorie Ann
Thomas.
Toronto: 417 Harbour Commission, Empire 4-0775. James Montagues.
SUBSCRIPTION INFORMATION

Annual subscription for 52 weekly issues: $7.00. Annual subscription including BROADCASTING Yearbook
$9.00, or TELECASTING Yearbook (54th issue): $9.00. Annual subscription to BROADCAST(53d INGissue):
• TELECASTING, including 54 issues: $11.00. Add $1.00 per year for Canadian and foreign postage.
Regular issue: 35? per copy; 53d and 54th issues: $5.00 per copy. Air mail service available at postage
cost payable in advance. (Postage cost to West Coast $41.60 per year.)
ADDRESS CHANGE: Please send requests to Circulation Dept., Broadcasting • Telecasting,
1735 DeSales St., N.W., Washington 6, D. C. Give both old and new addresses, including
postal zone numbers.
Post office will not forward issues.
NEW YORK: 598 Madison Ave.. PL 9-7500
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BROADCASTING* Magazine was founded in 1931 by Broadcasting Publications Inc., using the title:
BROADCASTING*— The News Magazine of the Fifth Estate.
Broadcast Advertising* was acquired in 1932 and Broadcast Reporter in 1933.
•Reg. U. S. Patent Office
Copyright 1953 by Broadcasting Publications Inc.
Broadcasting
• Telecasting

half-dozen

Q.

When

is a

A.

When

it's a

half-dozen,,*

plus

But what's lagniappe?

seven?

LAGNIAPPE.

Well, lagniappe (pronounced lan-yap) is the seventh

oyster when you've ordered six on the half shell. It's the extra pastry in a baker's
dozen, and it's the draper's thumbwidth

that is added to every yard of cloth.

Lagniappe is the something plus that you're given when you buy . . . and
it's a cherished tradition in the Deep South.
WJTV, Mississippi's pioneer television station, offers you lagniappe.
What
advertiser buys is direct access into more than 30,000 TV homes in this

an

rich central Mississippi market. What he gets is something more. He gets
a constant awareness of WJTV television in the minds of the 100,000 readers of
Mississippi's two state-wide newspapers, The Clarion-Ledger and the Jackson
Daily News.

WJTV's

outstanding first-year performance . . . coupled with

Mississippians' enthusiastic reaction to their first television station . . . resulted
in 127,001 lines of front page, sports page and editorial page comment. In
30,000 Mississippi TV homes ... in 100,000 Mississippi newspaper homes
. . . WJTV

is television. And the people in those homes are for advertisers a huge

profit potential.
For quality television performance .

plus lagniappe . . . WJTV

is the right

buy for advertisers.

UIJTU
MISSISSIPPI'S PIONEER TELEVISION STATION
PRIMARY AFFILIATE
DUMONT
REPRESENTED

Owned by newspapers
Mississippi's
two
state-wide
:

JACKSON, MISSISSIPPI
John Rossirer, General Manager
NATIONALLY

BY

THE

KATZ

AGENCY

&Jje Clarion=1Utiser
JACKSON DAILY NEWS

ALL

THE

WORLD'S

A

STAGE

. . .

. . . and the ever-changing panorama of television entertainment is
constantly reflected in WDSU-TV's studios in New Orleans. Patterned after a Hollywood soundstage, the largest studio, by means
of specially designed, electrically controlled folding doors, can be
converted into 2 independent telecasting areas. Adding further
flexibility is the recent installation of the Cyclorama system of set
design (one of the very few outside of New York), which permits
local productions of network caliber. "All the world". . . can always
be found in the studios of WDSU-TV, New Orleans.
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IN REVIEW

NAME

'WHBF*

THAT

TUNE

Network: NBC-TV
Time: Mon., 8:00-8:30 p.m. EST
Alternate Sponsors: Speidel Watch Bands
and Block Drug
Musical Director and Producer: Harry
Salter
Star: Red Benson
Vocal Artist: Vicki Mills

+CBS

Adds

up to:

BETTER

QUAD-CITY

COVERAGE
INCREASE

AT
IN

NO

COST!

Let Johnson, V.P. and Gen. Mgr.

QUIZ shows might be better off if they would
just content themselves with being quiz shows.
Simplicity of the type found, for example, in
What's My Line on CBS-TV, seems the key to
success in this format. The hope of finding a
new gimmick that will make one show entirely
different
from the others often leads up a blind
alley.
The search for something new has been pursued to a particularly dead end by the masterminds of Name That Tune seen Monday nights
on NBC-TV. Ultimately, the contestants are
asked to identify melodies played by the orchestra. Each correct answer is worth a certain
amount of cash. Participants who really shine
get a crack at a sizable jackpot. But a foot
race is preamble to all the standard quiz-show
ritual.
The "new twist" in this case places each set
of contestants several yards from the bell they

WHBF
TEICO BUILDING, RG« ISLAND, ILLINOIS
ttpresented by Avery- Knodel, Int.

got

I

power"

But down in Northwest Alabama and
Northeast Mississippi WERH dominates
14,695 square miles within its 0.1 MV/M
contour.
Yes, speaking of power, WERH has the
most powerful signal in these parts. Folks
are eager listeners to its entertainment
loaded programs. So you'll capture all of
Northwest Alabama and Northeast Mississippi with the most powerful station, WERH.
WERH: putting out a signal that pulls in
the sales.

WERH
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5000
970
watts
KC

must ring once they recognize the tune. There's
a race to see which of the two contestants involved in each set can get to the bell first with
the correct response. The dash is generally accompanied bygreat huffing and puffing on the
part of the participants and cheers and good
wishes from Red Benson, the show's quiz
master, for the one who beats out his competitor.
all pretty
The "twist"since
employed
on It's
Name
That pointless.
Tune is valueless
it has
no bearing of the main point of the program,
questionable as that point may be.

TAKE IT FROM ME
Network: ABC-TV
Time: Wed. 9:00-9:30 p.m. EST.
Director Dick Linkroum
Producer: Alan Dinehart
Associate Director: Bob Foster
Writers: Arnie Rosen and Coleman Jacoby
Stars: Jean Carroll with Alan Carney and
Lynn Loring
THERE is nothing in the entertainment business quite as depressing as a bad comedy show.
ABC-TV has made its contribution to programs which must be so categorized with
Take It From Me, a half-hour Wednesday evening series starring Jean Carroll.
When the show got going last month, presumably itwas intended to be another of the
much-overworked domestic situation comedy
types with Jean Carroll playing the scatterbrain mama, Alan Carney, the conservative
husband and Lynn Loring, the precocious little
daughter. There was only a trace of this format
in the Dec. 9 telecast. Miss Carroll, Mr. Carney and Lynn Loring were on hand to portray
their respective characters but their relationship to one another and to the situations in
which their writers placed them was unreal.
The show was thrown together. It lacked
continuity, showmanship and the polish an
audience justly expects of network productions.
Thorough exploration of one main theme
in a half-hour show is a sizable assignment
for the most competent writer. Three separate
situations were written into last week's show:
Miss Carroll, and a group of doting mothers
attend a recital to see their children perform;
Miss Carroll and daughter meet Mr. Carney

for lunch and run through the patterned bout
with the waiter; Miss Carroll goes off to an
afternoon lecture, is quite taken with the man
on the rostrum and a dream sequence enlightens the audience as to what she thinks
it would be like to be married to him.
Any of these three notions could have been
developed into a half-hour script. Jointly they
got nowhere. There was no connection between
story lines. The effort to piece them together
was totally unsatisfactory.
A sloppy script was not helped in the slightest
by the performers. Miss Carroll is hopelessly
miscast. As her supporting players appear on
this series the same might be said of all of them.
BOOKS

SENATOR MCCARTHY and the law of
LIBEL: A study of Two Campaign Speeches,
by Willard H. Pedrick, professor of law,
Northwestern U. School of Law. Northwestern U. Law School (reprinted from
No. 2 May-June 1953), Evans48,
Volume
ton, 111. 49 pp.
IN LIGHT of current controversy over Sen.
Joseph McCarthy's (R-Wis.) demand for equal
time to answer President Truman on "McCarthyism" — and the networks' acquiescence
to his wishes — Prof. Willard Pedrick's treatment of the law of libel as applied to radio
and television seems particularly timely. Basis
of his article lay in remarks made by the
Senator on a telecast Oct. 27, 1952, and on a
radio broadcast of Nov. 3, 1952.
Tracing the history of radio libel and the
effects of Sec. 3 1 5 of the Communications Act
as to broadcasters' liability (including lack of
censorship over political talks), Prof. Pedrick
concedes there are special problems in radio-tv.
But he claims "they do not appear to be beyond
solution" and suggests the FCC and broadcast
industry "would do well to study the problems
involved." He advances procedures for determining Right of Reply, explaining:
"We search for a system that will give a
fair hearing to the man whose reputation has
been attacked on the air, air licensed to a
private industry and sold by it to the attacker.
It would indeed be heartening if the broadcast
industry itself would take the initiative in
fashioning a system that will recognize for radio
and television the right of self-defense." As
one proposal, he suggests that broadcasters be
permitted to demand financial responsibility
from the attacker on his airlanes.
AM-FM

SERVICING SHORT CUTS, by Milton S. Kiver. Distributed by Howard W.
Sams & Co., 2201 E. 46th St., Indianapolis.
152 pp. $1.50.
ACTUAL case histories are given in this work
as an approach to radio receiver servicing, with
10 illustrated separate sections dealing with

specific problems. Among them : "intermittents,"
"hum," "spurious oscillations" and "noise."
The technician can readily apply specific examples to almost any service problem.
A HYPERBOLIC PROTRACTOR FOR MICROWAVE IMPEDANCE MEASUREMENTS AND OTHER PURPOSES by G. A.
Deschamps. Federal Telecommunication
Labs., Nutley 10, N. J. 44 pp. $2.50.
THIS BOOKLET contains the hyperbolic protractor to be used in conjunction with the described projective chart to solve various problems on transmission lines, waveguide junctions
and polarization. The protractor also can be
used for the same purpose with the more
familiar reflection charts or with the rectangular impedance plot.
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USE THIS HANDY CHECK LIST
OF MAJOR COMPONENTS
To

GET

PEAK

PERFORMANCE

from your TV system, every
unit from transmitter to an^S7
RCA

tenna must match precisely!

can supply Completely
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of individual com-

ponents required in any carefully planned television plant— VHF or UHF.
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I KW UHF Transmitter

(Type
ZVt"
90° TTU-IB)
Mitre Elbow
(Special Single Bullet Type)
Solder Type Flange Adapter
o
ZVt' Transmission Line
o
(Special Section Less Anchor Insulator)
o ZVt" 90° Mitre Elbow
o UHF Filterplexer
o Directional Coupler and Housing
o

Equipment
g ent
Line
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xer g Gassin
e<pte
8Filt
Gas
Stop

Save the time it takes to shop around. Save
the money it costs to make extensive and critical
adjustments with mismatched components. Go

Anchor Assembly
(J) Horizontal
Reducer Transformer—
bVt" to ZVt"

RCA all the way . . . and start RIGHT ! Your
RCA Broadcast Sales Representative is ready to

^ 6Vt" Transmission Line
(J) Roller Assembly Support

help you plan.

(Special
Section Less
(J) 6V4"
Transmission
Line Anchor Insulator)
© Lateral Braces
0

r-*SJ jj
;
jjfi* _
-""\
'

28-page broive Transmission
comprehens
NEW on
chure
RCA UHF
Lines and Fittings. Includes detailed
charts, drawings, curves, installations,
etc. Ask your RCA Broadcast Sales
Representative for a copy.

Two(Combined
6Vt" 90° asMitre
One Elbows
Unit) in Series

(0 Spring Expansion Hanger
^) Two
Fixed ZVt"
Hanger
6Vt" Elbows
Line in Series
90° —Mitre
(Combined as One Unit)
O Fixed Hanger — ZVt" Line
£) UHF Pylon Antenna
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Q
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MIKE

Testimonial

EDITOR:
From time to time as I read through your

\

very professional journal, I've wanted to write
you and tell you what a very fine job I think
youI think
do. my only excuse for not having done
it yet is that we somehow take the good things

CBheeh

CLEVELAND'S
CHIEF
STATION
5,000 WATTS— 850 K.G
BASIC ABC NETWORK
REPRESENTED
BY

for granted, and only sound off when we've
got a gripe.
I like the reserved and dignified, yet wholly
resourceful and complete coverage and presentation. Even your type face is dignified, yet
wholly readable, and certainly in perfect harmony with your presentation of the facts.
Maybe it's because you have them so handily
located, but I find myself reading your editorials
before I read anything else in the book — something that is not true of any other publication
I read. I rather think that the reason I read
them first is that they are always stimulating
and in good taste.
With renewed appreciation for your high
standards of writing and reporting.
Dr. E. L. Deckinger
Vice President
The Biow Co., N. Y.
The

Real

Problem

EDITOR:
It was disappointing that your partisan editorial on "McCarthy's Commercial Sustainer"
[B»T, Nov. 30] did not contain a more precise
definition of "when is a political talk." Did
you clasify H.S.T.'s radio address as pure
"public interest"? . . .
Let's face the real non-partisan problem —
"What is a political speech?" McCarthy set no
precedent in demanding time; how much time,
was the question. If, as you suggest, network
fear measured McCarthy's time, it does them
no credit. Perhaps, however, it was considered
judgment. His demand merely points up a
continuing problem. ...
We can get along without your partisan
opinions, but it would be difficult to get along
without your magazine.
Keep up your good

H • R REPRESENTATIVES

CUVflAND'S CUiej STATION

work, "sans politics"!
Bob Thomas, Manager
WJAG Norfolk, Neb.
the

HIGHEST

the MOST

They

rates— but

local sponsors!

know

guy
didn't
for less

the other
buy

it

on

KITE
San Antonio's
Leading
Independent

Nat'l Rep. John E. Pearson Co.
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[EDITOR'S NOTE: B«T pleads not guilty to the
charge of partisanship. The editorial would have
taken
the same attitude in the case of a politician
same.]
of any persuasion, if circumstances had been the
Views on
EDITOR:

News

I have been following with considerable interest and satisfaction the series of internal
operation specialty articles B*T has recently
run. I was particularly impressed with "What's
Right and Wrong with Radio News," beginning
at page 94 of your Nov. 30 issue.
T. J. A Hard
Executive Vice President
Canadian Assn. of Broadcasters, Ottawa
EDITOR:
I have just read "with interest Mr. Reed's
article on radio news. I found it highly interesting, most informative and a substantial presentation of the radio news industry. . . .
We of the fifth estate are often criticized by
our newspaper friends for only presenting a
portion of the story. (As a matter of fact, this
often becomes a major selling issue for the
newspapers.) I do not feel that this is the case.
It is my opinion that a very small percentage

of the potential newspaper readers and radio
listeners are interested in the minute details
behind every story. I feel that the average per'son wants his news, perhaps like medicine, in
small doses. . . .
Dick Tobias
News Director
WCLl Corning, N. Y.
More on Merchandising
editor:
page 56 of radio merchandising supplement
[b«t, nov. 30] which lists ohio stations in
kenyon eckhart survey does not include
wkrc cincinnati. would like to see this
information in hands of those who received this supplement. information for
wkrc should read trade calls to wholesalers and chain store buyers, trade mailings, letters, jumbo postcards for advertising support, newspaper program ads,
lobby windows, on the air support, giveaway prizes, product mentions, courtesy
announcements, client participations in
special program and promotion activities,
other support window posters featuring
programs with sponsor identification 1000
on display two weeks, cross plugs multiple
programs, sponsorships, program ads with
sponsor identification in local trade magazines, product mention in grocer retail
magazine ads, no minimum of air time required, no service charge on any merchandising activity.
david g. taft, manager
wkrc cincinnati
[EDITOR'S
NOTE:
The merchandising
survey
was conducted and prepared
for publication
by
Kenyon & Eckhardt.]
A Hand

from

a Handbook

EDITOR:
I like to thank you very much for your
Telecasting Yearbook-Marketbook 1953-54
which gives us a first class impression and contains abig amount of items. It gives us a review
of American television which we could not get
in a better way.
B. H. Kettelhack
Rundfunk-F ernseh-J ahrbuch
World Radio Handbook for
Listeners
Berlin
The Atlass Story
EDITOR:
In your issue of Nov. 30 on page 11, you have
a story headed "Atlass, Family Exercise Opon WHO-TV."
The tionsfact
that there are so many Atlasses in
the broadcasting business has often resulted in
confusion as to which Atlass was interested in
which project.
I am the only Atlass that has ever been a
stockholder of Independent Broadcasting Co.
There has never been any stock interest in this
company by H. Leslie Atlass or his family. . .
Ralph L.Manager
Atlass
General
WIND Chicago
[EDITOR'S NOTE: To set the Atlass record
straight: Ralph L. Atlass owns 66% of Independent Broadcasting Co., which is licensee of
WLOL Minneapolis. Independent owns 40% of
proposed
licensee
of WHO-TV
Des Moines.
also is 11.1%
owner
and general
manager Heof
WIND, which has construction permit for tv
station. H. Leslie Atlass is vice president, Central Div., of CBS and general manager of WBBMAM-FM-TV Chicago. H. Leslie Atlass Jr. is program director of WIND Chicago and with a
brother and sister owns 29.7% of WIND.]
Telecasting
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nearing completion at a cost of more than a quartermillion dollars, the new WOWO transmitter is another example of
Westinghouse's continuing faith in radio. WOWO, always outstanding
for audience-action, will become Indiana's only full-time
50,000-watt station . . serving 3,701,600 people and offering
advertisers a greater value than ever!

WESTINGHOUSE
RADIO
STATIONS Inc
WBZ • WBZA • KYW • KDKA . WOWO • KEX • WBZ-TV • WPTZ
National Representatives, Free & Peters, except for TV;
for WBZ-TV and WPTZ, NBC Spot Sales
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• SEATTLE - 1st Place!
Sat. eve. • rates. 53.3 - Telepulse, June 1953
Beats Robert Montgomery, Mr. & Mrs. North,
Eddie Cantor, Ford Theatre, Playhouse of Stars.

• WASHINGTON, D. C. - 2nd Place!
Tues. eve. - rates 21.4 - Telepulse, Aug. 1953
Beats Danger, Suspense, Kraft TV Theatre,
Douglas Fairbanks Presents, Lux Video Theatre.

• KANSAS CITY - 1st Place!
Frl. eve. • rates 32.3 - Telepulje, Aug. 1953
Beats Philco-Goodyear TV Playhouse, Ford Theatre,
Kraft TV Theatre, This Is Your Life, G.E. Theatre,
What's My Line, Godfrey's Talent Scouts.

• SArf ANTONIO - 2nd Place!
Tues. eve. - rates 26.3 - Telepulse, Aug. 1 953
Beats Suspense, Blind Date, Burns & Allen, Kraft
TV Theatre, Toast of the Town, Beulah, G. E.
Theatre, Robert Montgomery, Lux Video Theatre.

• PITTSBURGH - 1st Place!
• PORTLAND - 2nd Place!
Thur. eve. - rates 41.5 - Telepulse, Aug. 1953
Tues. eve. - rates 58.5 - Telepulse, Sept. 1953
Beats This Is Your Life, Down You Go, Ford TheaBeats Break The Bank, Chance of a Lifetime, Playhouse of Stars, The Goldbergs, Big Story.
tre, Playhouse of Stars, Robert Montgomery

MARKET!

These leaders have.
RENEWED FOR 2ND
• BLATZ

YEAR!

Beer in 3 markets!

• DREWRYS
• OLYMPIA
• GENESEE

Beer in 9 markets!
Beer in 6 markets!
Beer in 5 markets!

• SCHAEFERBeerinNewYorkCity!

No. 1 FILM SERIES NATIONALLY!— Telepulse, August, 1953
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IN THE newspaper business there is something called a "nose for news" which is recognized as an excellent characteristic for
editors and reporters.
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"Sales aroma," the term used by Fred Mitchell Thrower Jr., vice president and general manager of WPIX (TV) New York, might well be
the television derivative.
Mr. Thrower believes first in high program
standards, second that a program is only as
good as it is salable, and that the two should
never be allowed to live apart. This "sales
aroma" business is his way of evaluating programs for WPIX.
This undoubtedly is a throwback to his
many years in sales at NBC and as vice president in charge of sales for both CBS and ABC,
experience which gave him ample opportunity
to acquire a fixation that both sales and program departments should have equal voice in
program matters.
At any rate, the "sales aroma" yardstick is
getting results at WPIX. The station is riding
high on a 35% increase in business over a
year ago, with the SRO sign out on some of
the station's top entertainment programs, with
38 of its 43 weekly news shows sponsored and
with revenue from sports shows up 120% and
for film programs up 140% from a year ago.
Ability to achieve such results at an independent tv station in a city like New York,
where WPIX is in hourly competition with
four network key tv stations and two others
operated without benefit of network, and in his
relatively short time at the station, is probably
directly attributable to the fact that Fred
Thrower has spent all of his adult life in the
world of broadcasting. In fact, it is more than
that, for he got his first job in the business
in NBC's program department two years before he was eligible to vote.
Born in Florida
Born July 15, 1910, in Tampa, Fla., to
Betty and Fred M. Thrower Sr., young Fred
received his early education at Millersburg
Military Institute in Millersburg, Ky. Then,
with no nonsense about spending more time
with theoretical education, Mr. Thrower hightailed it for New York to acquire practical
knowledge on the job, earning while he was
learning.

MINNEAPOLIS-ST.
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At NBC, young Thrower learned fast and
as he learned what made the network hum
he transferred his activities from programming
to sales development and from sales development to sales. As an NBC account executive,
Fred Thrower was responsible for billings of
between $5 million and $8 million a year.
When NBC's two networks were separated

and the Blue Network set up as an independent network, Mr. Thrower was made general sales manager of the Blue Network and
eight months later he was appointed vice
president in charge of sales, becoming, at 33,
the youngest major executive of a national
network.
Mr. Thrower remained at the Blue Network
and its successor, ABC, for nine years, with
a hiatus during World War II, when he was
a lieutenant USNR on special assignment to
the Army. During this period he had 27
months of foreign duty in the European and
Far Eastern theatres. Before the war, he had
been for three years a member of the 101st
cavalry, New York National Guard, SquadLeaving ABC in 1951, Mr. Thrower moved
to CBS as vice president in charge of television
network
ron "A".sales. Last May 21, he became general manager of WPIX and, in September he
was made vice president of the station as
well.
Advertiser-Station Teamwork
Having grown up in the radio-television
business, Mr. Thrower has had ample opportunity to gather some pet theories of his own
about this business, one of which might be
summed up in a strong appeal for a closer
working relationship between advertiser and
television station.
"There is too much opportunistic buying and
too much opportunistic selling," he says,
"without proper evaluation of advertisers'
needs and stations' capabilities."
"We know our medium and our market, its
potentialities and its shortcomings. The advertiser knows his product and selling problems. Close liaison between the two can
assure the advertiser maximum results for
hisFred
television
dollars."
Thrower
and his wife, the former
Marion Kendall of Montreal, live with their
three-year-old daughter, Wendy, in Greenwich, Conn. His hobbies are horses, guns and
the fishing rod "which I don't have time for
except to read about in advertising agency
Out of rooms."
his experience, Fred Thrower has
reception
gained a steadfast belief that the comparatively
new medium of television has, in reality, only
scratched the surface. At the same time he
admits, however, that the quality of its programming will govern its future success.
"The independent station owes its reason for
existence to its community," he observes, "and
unless it tunes itself to community likes and
dislikes, then its very existence will be in
Broadcasting
jeopardy."
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Put it this way: The average half-hour nighttime television show
costs $40,797 and gives you three minutes

of commercial

daytime TV will give you three quarter-hour shows

TIME

IN

(all networks)

time. The same

money

TELEVISION

where

daytime

put in NBC

on three different days totalling

nine minutes of commercial time. In the clear light of day, it's obvious that
Daytime Dollars Buy More when judiciously placed on NBC Television.

NBC

DAYTIME

dollars

sftUUCES: Gross time cost: PIB January- April, 1953. Talent, coat: Variety estimates November, 1952.
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MUSIC,

INC.

YOU

(Village) . . . Teresa Brewer (Coral)

HEART

MISS

ALMOST

580

(Commodore) . . . Hank Thompson (Cap.)

(Acuff-Rose) . . . PeeWee King (Vie.)

MAN

(Acuff-Rose) ... The Carlisles (Mer.)

(Acuff-Rose) . . . Hank Williams (MGM)
(Acuff-Rose) . . . Hank Williams (MGM)

SHOE

DOG

MINUTE

(American) . . . Jim Reeves (Abbott)

WANTED

MUCH

COLD

1952-LAWDY,

BROADCAST
NEW YORK

WITH

(BMI) . . . Percy Faith-Felicia Sanders (Col.)

SMOKE Y (Folkways) . . . The Weavers (Dec.)

RETREAT

1 950 - CHATTANOOGIE

1950-1

ROUGE

ACHIEVEMENT"

(Spencer) ... The Weavers (Dec.)

LIFE

OF OLD

HELP

1952 -HALF

1951 —60

AND

FROM

(Acuff-Rose) . . . Patti Page (Mer.)

JOE

BONAPARTE'S

-NO

1953

AWARD

(Mellow) . . . Johnny Ray (Col.)

1951 - TENNESSEE

1953-

SPECIAL

PERFORMANCE

TILL I WALTZ

1952 — CRY

SONGS

/^CATEGORIES

"OUTSTANDING

1953

YEAR

SHINE BOY

(Acuff-Rose) ... Red Foley (Dec.)

(Lion) . . . Willie Mae Thornton (Peacock)

CLAWDY

(Venice) . . . Lloyd Price (Specialty)

(Lois) ... The Dominoes (Federal)

LOST MY

MIND

(Hill & Range) . . . Ivory Joe Hunter (MGM)

FIFTH AVENUE
HOLLYWOOD

NEW
TORONTO

YORK

36, N. Y.
MONTREAL
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OF THE TOTAL
BY OPERATORS
68.4%

WERE

BEST POP -

VOTES

REGISTERED

IN THE 1953 CASH
CAST

IN FAVOR

BOX

POPULARITY

OF BMI-LICENSED

10 out of 27 - 39.8%

POLL,

SONGS

of total votes

SONG FROM MOULIN ROUGE (BMI) Percy Faith-Felicia
Sanders (Columbia)

DON'T
THE STARS GET IN YOUR EYES (Four Star) Perry
ComoLET(Victor)

TILL I WALTZ AGAIN WITH YOU (Village) Teresa Brewer
(Coral)
YOU, YOU, YOU (Mellin) Ames Bros. (Victor)

TELL ME YOU'RE MINE (Capri) The Gaylords (Mercury)
ANNA (Hollis) Silvana Mangano (MGM)

CRYING IN THE CHAPEL (Valley) June Valli (Victor)

BEST WESTERN

- 7 out of 8 - 91.4%

SAY YOU'RE MINE AGAIN (Blue River) Perry Como (Victor)
YOUR CHEATIN' HEART (Acuff-Rose) Joni James (MGM)
EH, CUMPARI (Rosarch) Julius LaRosa (Cadence)

of total votes

MEXICAN JOE (American) Jim Reeves (Abbott)

CRYING IN THE CHAPEL (Valley) Rex Allen (Decca)

RUB-A-DUB-DUB (Brazos Valley) Hank Thompson (Capitol)
DEAR JOHN LETTER (American) Shepard & Huskey (Capitol)

CARIBBEAN (American) Mitchell Torok (Abbott)
GAMBLER'S GUITAR (Frederick) Rusty Draper (Mercury)

DON'T LET THE STARS GET IN YOUR EYES (Four Star) Skeets
McDonald (Capitol)

BEST FOLK -

10 out of 16 - 72.7%

of total votes

NO HELP WANTED (Acuff-Rose) The Carlisles (Mercury)

CRYING IN THE CHAPEL (Valley) Darrell Glenn (Valley)

YOUR CHEATIN' HEART (Acuff-Rose) Hank Williams (MGM)

JAMBALAYA (Acuff-Rose) Hank Williams (MGM)

IT'S BEEN SO LONG (Cedarwood) Webb Pierce (Decca)
HEY JOE (Tannen) Carl Smith (Columbia)

I WON'T BE HOME NO MORE (Acuff-Rose) Hank Williams
(MGM)

BACK STREET AFFAIR (Forrest) Webb Pierce (Decca)

IS ZAT YOU MYRTLE (Acuff-Rose) The Carlisles (Mercury)

I FORGOT MORE THAN YOU'LL EVER KNOW (Fairway) Davis
Sisters (Victor)

BEST RHYTHM

& BLUES - 23 out of 25 - 92.2%

of total votes

HOUND DOG (Lion) Willie Mae Thornton (Peacock)

ONE SCOTCH, ONE BOURBON, ONE BEER (Aladdin) Amos
Milburn (Aladdin)

GOOD IOVIN' (Raleigh) Clovers (Atlantic)
SHAKE A HAND (BMI) Faye Adams & Joe Morris (Herald)

RED TOP (Campbell) King Pleasure (Prestige)

f DON'T KNOW (Republic) Willie Mabon (Chess)
CRYING IN THE CHAPEL (Valley) Orioles (Jubilee)
THE CLOCK (Lion) Johnny Ace (Duke)

LET ME GO HOME, WHISKEY (Aladdin) Amos Milburn
(Aladdin)
GOING TO THE RIVER (Commodore) Fats Domino (Imperial)

BABY DON'T DO IT (Bess) "5" Royales (Apollo)

CRAWLIN' (Progressive) Clovers (Atlantic)
I WANNA KNOW (Park Avenue) Du Droppers (Victor)

PLEASE DON'T LEAVE ME (Commodore) Fats Domino
(Imperial)
SOFT (Jay & Cee) Tiny Bradshaw (King)

I'M GONE (Aladdin) Shirley & Lee (Aladdin)
CROSS MY HEART (Fanmar) Johnny Ace (Duke)

PLEASE LOVE ME (Modern) B. B. King (R.P.M.)

WILD, WILD YOUNG MEN (Regent) Ruth Brown (Atlantic)

HELP ME SOMEBODY (Bess) "5" Royales (Apollo)
I'M MAD (Republic) Willie Mabon (Chess)

THIRD DEGREE (Progressive) Eddie Boyd (Chess)
HONEY HUSH (Progressive) Joe Turner (Atlantic)

• 580 FIFTH AVENUE
MUSIC, INC.
BROADCAST
HOLLYWOOD
CHICAGO
NEW YORK
Telecasting
Broadcasting

•

YORK
NEW
TORONTO

36, N. Y.
MONTREAL
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WEAU Farm Editor J im
Hill records on interview with area farmer,
for one of his 3 daily
farm shows on WEAU.

Carl Johnsons reports
to the Wisconsin Farmer each morning on
WEAU'S "Country
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Why
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Carolina'
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Salesman
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Heel

Biographer

Carl

Goerch

Hearing Carl Goerch comes as natural with Tar Heels as
grits with breakfast. The man's an institution. His subject
is North Carolina ... its people, news, and history. When
the state law-makers convene, his "Doings of the Legislature" isthe daily bible. His Sunday evening "Carolina
Chats" stories vie with the weather as a conversation

North Carolina rates more firsts

opener. Unique among America's radio personalities, Carl
Goerch and his "B.C." sponsored programs have been a
WPTF trademark since the early 30's. He's the home
state biographer on the team that makes WPTF the
Number One Salesman in the South's Number One State.

in recognized market surveys
than any other Southern state.
More North Carolinians listen to
WPTF

than to any other station.

Carolina's

North
Number

I

Salesman

NBC Affiliate for RALEIGH -DURHAM
50,000
FREE
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FCC

THROWS

ON

LATE

Commission

TV

SPOTLIGHT
APPLICATIONS

field investigations

are preludes

to order

for hearing

involving 'good faith' of Enterprise Transmission Inc., former Buffalo vhf ch. 2 contestant, and grant of vhf ch. 13 at Asheville for

Vol. 45, No. 24
The Buffalo hearing order did not recite the
Commissioners present or voting.
Meanwhile, in other television actions last
week, FCC approved construction permits for
uhf ch. 33 at Miami, Fla.; uhf ch. 18 at
Baltimore, and uhf ch. 43 at Corpus Christi.
Ch. 33 at Miami went to Miami-Biscayne
Television Corp. after the Commission dismissed the competing application of Television

Corp. of Greater Miami for "lack of prosecuWLOS-WWNC
merger after dropout of William W. Orr bid.
tion" and failure to file a timely reply to its
pre-hearing McFarland notice.
$5,000 for reimbursement of his application
PREFACED by FCC field investigations of
Second FCC Dismissal
television bids which put into conflict the proexpenses,
also toofgive
him six minority
months'
option forbutpurchase
a $10,000
posed mergers of earlier-filed applications,
This action represented the second instance
unique actions were taken by the Commission
stock interest and to retain him as tax conin which the Commission dismissed an applisultant for eight years at $7,500 annually.
last week in calling for hearing on vhf ch. 2 at
cant for failure to file a reply within the
Buffalo, N. Y., and granting vhf ch. 13 at
The Commission granted the Skyway bid
specified time to FCC's McFarland letter.
Asheville, N. C.
late Wednesday after an amended agreement
The dismissal provision has been incorpoFCC designated for hearing the Buffalo ch.
between Skyway and Mr. Orr was filed around
rated in the McFarland notices only several
2 application of Niagara-Frontier Amusement
3:30 p.m. that same day. Announcement of
months and had been cited by KIRO Seatde
Corp., sole survivor there, and put into issue
the grant was reported Thursday afternoon.
in an unsuccessful attempt to force dismissal
FCC did not resolve its plan for hearing in
the "good faith" of Enterprise Transmission
of competing vhf ch. 7 applications by KXA
the Buffalo case until Thursday when the
Inc., which dismissed its bid" earlier in the week
and KVI there on the ground of alleged unwithout explanation.
hearing order was made public just before 5
timely replies [B*T, Nov. 23].
Niagara-Frontier told FCC it proposes to
p.m. The hearing order stated Niagara-Frontier
Fortnight
ago, the Commission dismissed the
buy WGR Buffalo for $1.45 million from Leo
had advised the Commission by letter dated
vhf ch. 13 application of W. W. Lechner at
Fitzpatrick and I. R. Lounsberry and to give
Wednesday that it would waive its right to
Houston for failure to respond to the Mcpart ownership in its ch. 2 venture to former
Farland notice. Ch. 13 is in contest among
issuance of a pre-hearing McFarland notice
competitors Victory Television Corp. and
should a hearing be necessary.
KTRH, Houston Area Television Co., Houston
Niagara Falls Gazette Pub. Co. Latter would
This waiver enabled the Commission to
Television Co. and Television Broadcasting Co.
dispose of WHLD Niagara Falls.
Friday.
designate the hearing on Jan. 8, less than the
of Houston. The ch. 13 hearing began at FCC
Concurrent with dismissal by Enterprise,
30-day limit for consideration of new applicaWGR, Victory and Gazette each had dismissed
tions, thereby affording Niagara-Frontier a
Ch. 43 at Corpus Christi was awarded to intheir ch. 2 applications on Tuesday, eve of the
form of umbrella protection from any new
dependent oil producer H. L. Hunt, multimillionaire who is charter member in the new
Commission's regular meeting day. Niagaracompetitor before the hearing.
Frontier amended its application on Tuesday to
tv production firm of Facts Forum of Dallas
Ruling in the Asheville case was made by
propose the merger.
Chairman Rosel H. Hyde, Comrs. E. M.
[B«T, June 22]. Firm is producing tv series
featuring members of Congress, including Sen.
Webster, John C. Doerfer and Robert E. Lee
WBES-TV May Sell
with Comrs. Frieda B. Hennock and Robert T.
Niagara-Frontier also reported that WBESJoseph R. McCarthy (R-Wis.), in debate.
Bartley present but abstaining from voting.
TV Buffalo, new outlet operating on uhf ch. 59,
Baltimore's ch. 18 went to United Broadcast"has indicated that it may terminate its operation and sell its plant, and Niagara-Frontier
has agreed in that eventuality to purchase said
plant from the permittee."
Purchase price for WBES-TV, it is understood, would be about $500,000.
At Asheville, FCC granted vhf ch. 13 to
Skyway Broadcasting Co., operator of WLOS
there. Skyway proposes to give 30% interest
to former competitor Asheville Citizen-Times
Co., licensee of WWNC Asheville, and to reimburse another competitor, William W. Orr, in
the amount of $5,000 for his expenses. Upon
merger, WWNC would be retained and WLOS
sold, FCC was informed.
The Commission stated its ch. 13 grant was
on condition it is without prejudice to future
action FCC may take on any application which
is filed to effectuate the merger agreement.
The applications of WWNC and Mr. Orr were
both withdrawn on Tuesday, the same day the
Skyway amendment was tendered.
Unusual procedures were taken by the Commission in its actions upon the Asheville and
Buffalo cases. Both were under consideration
by FCC on Wednesday morning but could not
SPOT radio clinic held by Station Representatives Assn. in New York with brand and
be resolved, it was learned.
advertising managers of Philip Morris & Co. and a Biow Co. account executive as guests,
Partly of concern was the agreement between
was attended by (I to r): D. Deutsch, PM; C. Fredericks, Biow; Reg Rollinson, SRA adSkyway and Mr. Orr, Commission sources disvertiser relations director; T. Christensen and H. Shook, both PM; J. Tormey, Averyclosed. In the initial dismissal agreement dated
Knodel, and Paul Leary and Ross Milhiser, both PM.
Dec. 7, Skyway not only agreed to pay Mr. Orr
Broadcasting
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ing Co. of Eastern Maryland Inc., operator of
WSID there.
FCC also designated for hearing in Washington beginning Jan. 8 the vhf ch. 10 applicants at Norfolk, Va. Contestants are WGH
Newport News, ngWAVY Portsmouth and Beachview Broadcasti
Corp., Norfolk.
Earlier this year it was reported FCC had
"investigated" other television applications.
These involved vhf ch. 7 at Pine Bluff, Ark.,
and uhf ch. 17 at Spartanburg, S. C. FCC
granted ch. 7 at Pine Bluff to Central-South
Sales Co. after dismissing the competitive bid
of Gaylord Shaw on ground it was a delaying
action [B»T, June 23]. Ch. 17 went to Sterling
Television Co. at Spartanburg after withdrawal
by Piedmont Radio Co. [B*T, Aug. 3, June 23].
In its order calling for hearing on the Niagara-Frontier bid for ch. 2 at Buffalo, FCC set
forth these issues:
(1) To determine whether Enterprise Transmission Inc. filed its application for ch. 2 assigned to Buffalo-Niagara Falls, N. Y., for the
purpose of impeding, obstructing or delaying
determination on any other application with
which it may have been in conflict.
(2) To determine whether the above-entitled
applicant or any of the parties to its application have agreed to pay, directly or indirectly,
consideration for the dismissal of the application of Enterprise Transmission Inc.
(3) To determine, in the light of the record
made with respect to the above issues, whether
the applicant's other qualifications warrant
the granting of the above-entitled application
in the public interest, convenience or necessity.
The Commission ordered further that "in
the event that a grant is warranted on the basis
of the record developed in the above hearing,
such a grant shall be subject to the following"
conditions:
(1) That no construction be commenced
until the antenna site and structure are first
approved by the Commission with respect to
safety to air navigation.
(2) That this grant is without prejudice to
any action the Commission may take with
respect to any future application which is filed
to effectuate the agreement made on Nov. 2,
1953, between Niagara Falls Gazette Pub. Co.,
Victory Television Corp. and Leo J. Fitzpatrick
and I. E. Lounsberry (sole stockholders of
WGR Broadcasting Corp.).
Reviewing circumstances of the Buffalo case,
the hearing order pointed out that prior to Nov.
2 the ch. 2 contest involved Niagara-Frontier,
WGR, Gazette and Victory. Pursuant to an
agreement dated Nov. 2, Niagara-Frontier was
to file its amendment plus the merger agreement while the others were to dismiss their
bids.
However, the order recited, when Enterprise
filed for ch. 2 on Nov. 3, the Niagara-Frontier
amendment was not tendered and the other
mutually-exclusive applications were not dismissed.
FCC's order continued that "on the basis
of the Commission's investigation of the circumstances surrounding the filing of the application of Enterprise Transmission Inc. to ascertain whether said application was in fact a
filing in good faith, whether ..'said application
may have been filed for the purpose of delaying or hindering the granting of the application
of Niagara-Frontier Amusement Corp., as
amended, pursuant to the above-mentioned
agreement, the Commission has been unable to
conclude at this time that , the application of
Enterprise Transmission Inc. was filed in good
faith."
The order indicated further FCC is concerned "as to whether the circumstances surrounding the dismissal of the application of
Enterprise Transmission Inc., directly or indirectly, constituted additional consideration
Page 32
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for the dismissal of an application not filed in
good faith, and as to whether the granting of
the above-entitled application would not subvert the Commission's policy and efforts to discourage the filing of so-called "strike" applications (i.e., one filed by an applicant not having
the bona-fide intention of prosecuting the
application, receiving a grant and constructing
a station to serve the community)."
Samuel B. Darlich, president and one-third
owner of Enterprise, in a statement to B»T
Thursday night, affirmed that his group was
seriously interested in building a new tv station on ch. 2 and disclaimed the hearing order's
inference.
He contended Enterprise withdrew in order
to speed an additional tv service to the Buffalo
area. Referring to the Niagara-Frontier application, Mr. Darlich described it as "the better
group, and we wanted to see them get on the
air as soon as possible."
Reviews Tv Interest
Mr. Darlich informed B»T of his long personal desire to get into television and pointed
out that two of his department stores have experienced "good results" from advertising on
WBES-TV, being on the uhf ch. 59 station
ever since its inception in early September.
The stores are Genss Bros., Niagara Falls, and
Twinton Dept. Store in Buffalo suburbs.
Mr. Darlich also pointed out his cousin is
Lee Wagner, founder of TV Guide, the fan
publication now owned by Moe Annenberg.
Charles R. Diebold, president and one-third
owner of WBES-TV, informed B»T the uhf
ch. 59 station has "no present plans to discontinue operation" but stated "no comment' when
asked if Niagara-Frontier had made an offer of
purchase.
The WBES-TV executive explained he had
not seen the Niagara-Frontier statement in its
amended application and it would have to speak
for itself.
Mr. Diebold affirmed his belief that uhf
can do an effective sales job locally and produce
a good picture, but he indicated concern for
uhf on the national scene. He admitted the
three-months-old WBES-TV is not yet operating
"in the black, but there has been steady improvement" which he considered encouraging.
Informed that B*T had just contacted Mr.
Darlich of Enterprise, Mr. Diebold described
him as a "very substantial and prominent
citizen" and asserted that Mr. Darlich has a
"genuine interest in television."
The WBES-TV executive said he knew "very
well" all of the principals in all of the ch.
2 applications and described them as reputable
and outstanding citizens. He felt it was unfortunate and mistaken that the Commission
should question the intent of the Enterprise bid.
WGR and Niagara Falls Gazette Pub. Co.
were the original contestants for ch. 2. They
filed in mid-1952 when FCC resumed application processing on July 1 of that year, just after
finalization of the reallocation plan in the Sixth
Report and Order. Victory filed in early June
of this year and Niagara-Frontier filed in July.
Enterprise tendered its bid Nov. 3, according
to FCC records.
Principals in the original applications were
as follows:
WGR patrick,
Broadcasting
— Leo Fitzchairman of theCorp.
board(WGR)
and 69.98%;
I. R.
Lounsberry, president and 30%.
Niagara Falls Gazette Pub. Co. (WHLD Niagara
Falls)— President A. C. Deuel, 90.8%; Vice Presidents Earl C. Hull and R. T. Harold; SecretaryTreasurer Ray M. Van Wagner, 2.4%.
Victory Television Corp. — Six equal owners:
President Arthur Victor Jr., president and 20%
owner Victor & Co., retail furniture department
store; Treasurer George M. Frauenheim, president-treasurer ofGeorge J. Meyer Malt & Grain
Corp.; Secretary Peter J. Crotty, attorney; J.
Eugene McMahon,
attorney; Norman Joseph,

owner of transportation firms in Cleveland and
Youngstown and truck-auto interests in Buffalo;
Patrick J. McGrody, president McKinley Liquoi
Co.
Niagara-Frontier Amusement Corp. — Presidenl
George F. Goodyear (15%), director Marine Trusl
Co. of Western New York; Vice President Myror
Kirk
(16%), vicePaul
president;
— 6% ownerJr. Kudnei
Inc.; Treasurer
A. Schoellkopf
(15%)
director Marine Trust and real estate and investment broker; Secretary Jacob Frederick Schoellkopf IV (15%), investment banker; ex-U. S. Sen
Herbert
(D-Md.) (2%), minoritj
stockholderR. inO'Conor
WCAO Baltimore.
Enterprise Transmission Inc. — Equal owners
President Samuel B. Darlich, attorney, real estat<
and department stores; Vice President Thomas P
Cauley, real estate, and Secretary Vincent C
Bonerb, sugar distributor.
The amended Niagara-Frontier applicatior
set forth the following officers and stockholder;
to show the changed corporate structure aftei
Victory Television principals acquired part in
terest:
Niagara-Frontier Amusement Corp. (amended
— George F. Goodyear, president 10%; Paul A
Schoellkopf Jr., treasurer 10%; J. Fredericl
Schoellkopf IV, secretary 10%; Anthony A. Bliss
2.08%; Myron Kirk, vice president 10.66%; Bar
bara
Schick,Richard
5.03%; Joseph
Herbert Farricker,
R. O'Connor,
rectorA. 1.33%;
2.66%di
Vincent F. Aiello, 2.8%; J. Whitney Petersom
2.08%; Seymour H. Knox, director 10%; Arthu;
Victor Jr., George M. Frauenheim, Peter J. Crotty
J.
Eugene McMahon, Norman Joseph and PatricI
5.55%.
J.
McGroder Jr., all of Victory Television, eacl

Should Gazette exercise its option, th<
amended application stated, the WHLD license*
or its principals would take a 25% interest ii
Niagara-Frontier. This would reduce the
proportionate share of the others, since nev
stock would be issued.
Niagara-Frontier increases its authorizec
capital stock from 5,000 shares at $5 par t(
10,000 shares $10' par. Also issued are 5%
unsecured^ debenture bonds, maturing May 1
1958, in the amount of $500,000, to be in
creased to $ 1 million, according to the amendec
Victory Television principals have taker
application.
2,400 shares and $185,000 in debentures. Whei
Gazette takes up its option, it will have like
amount in stock and debentures. It propose:
to sell WHLD, a Mutual affiliate on 1270 kc
with 5 kw directional.
Acquires WGR Assets
The Niagara-Frontier purchase of WGR fron
Messrs. Fitzpatrick and Lounsberry entails <
gross consideration of $1,450,000, of whicl
some $435,000 will be recovered in liquid as

sets.The sale agreement, also dated early Novem
ber, called for payment of $55,000 within five
days of the signing; $600,000 cash on the clos
ing date following FCC approval, and the
balance of $795,000 in five annual installment!
of $159,000 bearing 3% interest.
Should Niagara-Frontier fail to carry out it;
plan to buy WGR, the present owners of the
station would retain the $55,000 as liquidatec
damages and would acquire the right to pur
chase 25% of the total stock and debenture!
then issued by Niagara-Frontier.
Included among the WGR current assets tc
be transferred are 2,000 shares of CBS stock
listed at $81,952.87.
WGR is a basic CBS affiliate, assigned 5 ku
on 550 kc, directional at night.
Niagara-Frontier's amended application se
forth in detail its plans for financing the pro
posed ch. 2 station. Before purchase of WGR
it stated, there will be available $96,000 fron
sale of stock and $740,000 from debentures
Should Gazette not take $24,000 in stock anc
$185,000 in debentures, these investments wif
be taken over by present stockholders.
Two year loan of $200,000 at 4% is available
from Marine Trust, secured by the endorsements of Messrs. Goodyear and Schoellkopfs
FCC was told.
Estimated construction cost of the ch. 2 station was given as $593,882, including cost oi
Broadcasting
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land already on hand. Of this total, $488,882
represents equipment from RCA, 50% of which
is deferred beyond the first year's operation.
As a result, the application said, NiagaraFrontier will have available to it "cash in the
amount of $1,036,000 and deferred purchase
payments of $244,441 to meet the cost of construction and provide working capital." After
acquisition of WGR, requiring a net cash outlay at closing date of $220,212 in view of acquired assets, Niagara-Frontier "will have funds
available to it, cash or deferred credit, in the
amount of $446,347 in excess of the entire cost
of construction of thefcproposed television station and the down payment under the purchase
contract of WGR."
Regarding prospective purchase of uhf ch.
59 WBES-TV there, the application stated:
In addition to the foregoing, WBES-TV Inc.,
operating station WBES-TV on ch. 59 in Buffalo,
has indicated that it may terminate its operation
and sell its plant, and Niagara-Frontier has
agreed in that eventuality to purchase said plant
from the permittee. If the plant of WBES-TV is
sold to Niagara-Frontier, certain of the physical
assets included in that purchase will be substituted for certain of the physical assets proposed
in this application.
Such substituted physical assets would considerably advance the date that the applicant herein
could commence operation and would also tend
to provide for a more efficient and economical
plant. Itvolved inisthisestimated
that over
the excess
insubstitution
the costscosts
shown
in Section III hereof, will be not more than $75,000 and as heretofore indicated, as described on
page 2 of this exhibit, Niagara-Frontier will have
excess funds available amounting to $446,347. The
alternative possibility of the substitution of certain items of the plant of WBES-TV would of
course be subject fo the filing at a future time
of an appropriate application for modification of
construction permit and approval thereof by the
Commission.
WBES-TV's studios are located in the penthouse of Buffalo's Hotel Lafayette.
Asheville Applications
Skyway Broadcasting Co., successful applicant for ch. 13 at Asheville, filed its initial
post-thaw bid June 20, 1952, and went into
contest with the subsequent July 1 application
of Community Television Co., headed by Earl
R. Bamford, part owner of WSKY Asheville.
Asheville Citizen-Times Co.'s WWNC filed
March 25 of this year to make it a three-way
fight, but Community withdrew in August.
It was reported that Skyway and CitizenTimes proposed their merger initially Oct. 6,
the date of the application by William W. Orr.
Mr. Orr has been a public accountant for 17
years, his dismissal agreement with Skyway
stated, 15 of which have been in tax work and
accounting for radio stations.
Mr. Orr told B«T he withdrew his application in order to speed a new local tv station
there. "We need vhf in this area," he said.
Concerning the substantial change in his dismissal agreement with Skyway, Mr. Orr said
"I don't like to force employment on anyone"
and preferred to let Skyway choose voluntarily
who would be its tax consultant.
Mr. Orr acknowledged that he had "talked
to the FCC investigators" when they were in
Asheville but that their inquiry was "just
routine."
Mr. Orr said he handles tax and accounting
matters for stations in Asheville, Charlotte,
Durham, Knoxville and Washington.
The initial dismissal agreement between Mr.
Orr and Skyway, dated Monday, was submitted to FCC Tuesday when Skyway also
tendered its merger proposal with the Ashville
Citizen-Times Co. Mr. Orr and WWNC dismissed their applications Tuesday, leaving Skyway clear.
The Dec. 7 Orr-Skyway agreement
vided that Skyway would reimburse Mr.
$5,000 for his application expenses and
him a six-month option to purchase
Telecasting
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shares for $10,000. In addition, Skyway
agreed to retain Mr. Orr or his firm for eight
years as tax consultant at $7,500 a year. This
fee covered services not to exceed 20 hours a
month and were limited to tax return preparation, according to the papers on file with FCC.
This Dec. 7 pact also set forth that if
Skyway did not receive a grant on or before
Dec. 16, Mr. Orr was at liberty to refile "and
Skyway will take whatever steps are reasonably necessary (e.g. amending its application,
dismissing its application without prejudice
etc.) in order to insure that Orr's application shall be eligible for filing and to be considered on a comparative basis with the
application of Skyway."
This pact was amended on Wednesday, however, to provide only that Mr. Orr would be
reimbursed $5,000 for application expenses.
The Dec. 9 agreement, between Mr. Orr and
Charles S. Britt, Skyway executive vice president, said Mr. Orr "has notified Skyway that
he is no longer desirous of having an option
to acquire stock and no longer willing to
provide his services as tax consultant to Skyway as contemplated in the original agreeConsideration set forth in the Dec. 9 pact
was $1.
ment."
Skyway's amended application stated its
authorized stock of 15,000 shares will be
increased to 16,000 shares, with the Asheville Citizen-Times Co. holding option until
June 30, 1957, for 5,000 shares. Par is $50.
Skyway now has a total of 3,300 shares issued.
These are held chiefly by Chrales M. Britt,
Charles B. Britt and Joe H. Britt.
The merger proposal explained that WWNC
would be retained and WLOS given up.
Asheville Citizen-Times Co. also is reimbursed
$5,558.46 for its application expenses.
In mid-November, the Greenville (S. C.)
News-Piedmont Co. became sole owner of the
Asheville Citizen-Times Co. and WWNC following FCC approval to purchase of the
newspaper-radio properties for a combined
consideration of $2.3 million [B»T, Nov. 16].
The News-Piedmont interests are headed by
former U. S. Senator Roger C. Peace and
include WFBC Greenville and 37.5% interest
in new vhf ch. 4 WGCT (TV) there, the
grant representing a merger of the WFBC and
WMRC principals. WMRC has been sold for
$72,500 to WAKE Greenville [B«T, Nov. 16]
and received Commission approval last week
(story page 48).
Mr. Hunt's grant for uhf ch. 43 at Corpus
Christi resulted from his petition for prompt
action following amendment from uhf ch. 22,
the latter in comparative hearing with Coastal
Bend Television Co. Latter continues in
hearing status on ch. 22.
Details of last week's new tv authorizations
follow:
Miami, Fla. — Miami-Biscayne Television
Corp. (includes principals in WINZ Hollywood,
Fla.) granted uhf ch. 33; effective radiated
power 182 kw visual and 97.7 kw aural; antenna
height above average terrain 480 ft. Address:
Biscayne Terrace Hotel.
Baltimore, Md. — United Broadcasting Co. of
Eastern Maryland Inc. (WSID) granted uhf
ch. 18; ERP 85.2 kw visual and 42.7 kw aural;
antenna height above average terrain 480 ft.
Address: 912 N. Charles St.
Corpus Christi, Tex. — H. L. Hunt granted uhf
ch. 43; ERP 37.1 kw visual and 19.1 kw aural;
antenna height above average terrain 460 ft.
Address: 4009 Lawther Dr., Dallas.
Asheville, N. C. — Skyway Broadcasting Co.
(WLOS) granted vhf ch. 13; ERP 170 kw visual
and 85.2 kw aural; antenna height above average terrain 2,850 ft. Option for 30% interest
given WWNC there. Address: % Charles B.
Britt, P. O. Box 2389, Battery Park Hotel.

LEE RUWITCH (r), exec, vice pres. -gen. mgr.,
WTVJ (TV) Miami, and Thomas V. Sheehy,
field representative, Lehigh Structural Steel
Co., exhibit drawing of a new 1,000-ft. antenna tower being constructed by Lehigh for
WTVJ. Completion is due next February.

GATEWAY Chevrolet, Daly City, Calif., is cosponsoring
Tuesday's Completing
wrestling hour
on KPIX
(TV) San Francisco.
arrangements
are (seated, I to r) Carroll Mincher, gen. mgr..
Gateway,
Mincher,
pres.
Looking onandareGerald
(standing,
I tofirm's
r) LouviceSimon,
KPIX coml. mgr.; Carl Christopher, Christopher
Agency, and Frank Beazley, KPIX salesman.

BURGEMEISTER BEER's 52 weeks on KLAS
(TV) Las Vegas, Nev., is contracted by Randall
McElhone (seated), gen. mgr., Nevada Beverage
Co., southern Nevada distributor. KLAS personnel looking on are (I to r) Tom Ivory, gen.
mgr.; Bill Pursel, sis. mgr., and Carl Greene,
acct. exec.

ANNUAL East-West Shrine football game on
DuMont Television Network Jan. 2 is discussed
by (seated, I to r) Owner Vic Morabito of San
Francisco 49ers, and Bill Coffman, managing
dir. of the benefit, with (standing, I to r) Lance
Lindquist of Ketchum, MacLeod & Grove, Pittsburgh, and Tom McMahon, DTN sports dir.

ADVERTISERS

AGENCIES'

15%

&

AGENCIES

CUT

'OUTMODED'-MOGUL

Agency

president

tells Phila-

delphia tv group that agency's
payment should be keyed to
the business it brings in for the
client.
TELEVISION Assn. of Philadelphia members
were told that paying 15% commission for advertising agencies is an outmoded practice in an
address by Emil Mogul, president of Emil
Mogul Advertising Agency, at their December
meeting at the Poor Richard Club.
"Many agencies and advertisers would like
to upset the 15% commission, but they are
bound by tradition. The rate in the advertising
business is the same today as when the business
started, and yet advertising costs have risen
40%.
"Agencies now perform many types of services," said Mr. Mogul, "and with the extra
work involved with television, such as purchasing time, writing commercials and supervision, itis impossible to render quality service
on 15%.
"Agencies should be paid by clients, not
media," said Mr. Mogul. "Advertising and selling are Siamese twins, and instead of 15%,
agencies should get a percentage of sales. In
the case where the advertisers do not sell anything, the agencies should be paid a fee for the
job they perform and the amount of work
done, the same as a lawyer or an accountant.
Mr. Mogul said there can be no uniform percentage of sales rate established for every
client. A formula is worked out after the
client is studied, and the percentage is figured
individually.
Mr. Mogul said he has plugged for the percentage of sales on his accounts, and in the
cases where he has such an arrangement it has
worked out successfully for both his clients and
himself.

CONGRATULATIONS go to Harvey S. Firestone Jr. (2d r), board chairman of Firestone
Tire & Rubber Co., from Brig. Gen. David Sarnoff, board chairman of RCA-NBC, at the
25th anniversary program of Voice of Firestone, now simulcast by NBC-AM-TV, on Nov.
30. Sharing praise are (I and r) Raymond Firestone and Roger Firestone, both Firestone
vice presidents and directors.
ROSE

BOWL

RIGHTS

Plans

on

C-C

ADVERTISING, merchandising and promotion plans for 1954 of the Sealtest Division of
National Dairy Products Corp., New York,
will be outlined during a two-hour, closed circuit television business meeting Jan. 21. It
will be carried to theatres in 16 Sealtest regional zone cities. The telecast, presented by Theatre Network Television and produced by Alexander Leftwich, will originate from New York.

'Amahl' on 'Hallmark7
NBC-TV will present for the fourth time GianCarlo Menotti's opera, "Amahl and the Night
Visitor" on the Hallmark Hall of Fame program
Dec. 20 (5-6 p.m., EST). This year's production will be telecast in compatible color if FCC
has approved the new standards, but in any
event the dress rehearsal will be in color. It
will be presented in regular black-and-white if
FCC color approval has not been given.

Controversy Doesn't Necessarily Mean Business Bumps
ADVERTISERS who sponsor controversial
"Ninety per cent of people resent the
personalities on radio and tv need not fear
pressure groups and if all sponsors joined
pressure groups will hurt their business.
in resisting them, there would be no probThis is the belief of Miles Ark, president
lem," Mr. Ark said, adding many persons
of Barr Manufacturing Co., Los Angeles
violently in disagreement with Mr. Robretail clothing firm and sponsor of twiceerts' opinions still purchase clothing at
Barr stores.
weekly Clete Roberts Reports on KLAC-TV
Hollywood.
The firm has sponsored Mr. Roberts for
more than three years. Mr. Ark believes
He said pressure groups who have disagreed with the commentator are "only a
much of the company's success can be atfew people, but they make a lot of noise,"
tributed to the news commentator's program. Mr. Ark would not go so far as to
when they call the clothing company in
an attempt to drive Mr. Roberts off the air.
say a controversial figure on the air helps
a firm's business by attracting attention,
"They make five calls apiece and the sponbut he flatly stated it did not do the Barr
sor thinks the sky's falling on him. We can
stores any harm.
live with or without them."
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Star

Entertains
TO
NBC-GILLETTE
EXCLUSIVE NBC radio-tv rights to the annual Rose Bowl football game on New Year's
Day at Pasadena, Calif., have been renewed
for three years by the network for an estimated
$1.5 million.
The contract, which gives NBC rights through
the Jan. 1, 1957, game was signed last Tuesday
by Harry Hurry, Pasadena Tournament of
Roses president, and Victor O. Schmidt, Pacific
Coast Conference commissioner.
The signers also approved Gillette Razor Co.
as continuing sponsor for the annual coast-tocoast radio-tv coverage. Network negotiations
were conducted by Lewis S. Frost, NBC Western Division director of public relations. It
was reported that starting in 1955 the game
possibly will be telecast in color. '

Sealtest

WJR

Cavalcade
in New

York

A PROGRAM featuring some 75 of its entertainers was presented by WJR Detroit at a
"Goodwill Cavalcade" dinner staged by the station for approximately 470 top agency and advertiser executives at the Waldorf-Astoria
Hotel in New York last Thursday night.
The dinner and show, said to mark the first
time a radio station had moved its talent to
New York for a program of this scope, was
designed as "a relaxing evening of entertainment" to give advertising executives a chance
to "see at first hand the character of WJR programming," according to President John F. Patt,
who introduced the program.
The show highlighted the WJR-CBS Make
Way for Youth chorus under director Don
Large and the WJR orchestra directed by Max
Lieb, with an introduction by Bud Guest, WJR's
Sunnyside Reporter, and featured musical numbers by Maureen Bailey, Marie Sabbe, Casey
Clark, May Hawks and the Lazy Ranch Boys,
the Jimmy Clark Quartet with Judy Carroll,
Renee McKay, the Spellbinders mixed quintet,
Fred Kendell and Marie Sabbe-Fred Kendall
duets.

Five

Renew

CBS-TV

Shows

RENEWAL by five advertisers of program
sponsorship on CBS-TV was announced last
week. They are:
Aluminum Co. of America, Pittsburgh, through
Fuller & Smith & Ross, Cleveland, for See It
Now (Tues., 10:30-11 p.m., EST), effective Dec. 1;
General Electric Co., Schenectady, through
BBDO, New York, for Fred Waring Show (Sun.,
9-9:30 p.m., EST) effective Dec. 27; Pillsbury
Mills (Ballard Div.), Minneapolis, through Campbell-Mithun, Minneapolis, for Garry Moore Show
(Tues., 1:45-2 p.m., EST), effective Dec. 1.
C. H. Masland & Sons, Carlisle, Pa., through
Anderson & Cairns, New York, for Garry Moore
Show (Mon., 1:30-1:45 p.m., EST), effective Dec.
7, and R. J. Reynolds Tobacco Co., through Wm.
Esty Co., New York, for I've Got a Secret (Wed.,
9:30-10 p.m., EST), starting Jan. 6, and for
1954.
Topper (Fri., 8:30-9 p.m., EST), starting Jan. 1,

Texas

Co.

Takes

Cotton

Bowl

TEXAS Co., New York, will sponsor the
Cotton Bowl football game in Dallas on New
Year's Day over NBC Radio and NBC-TV,
starting at 1:45 p.m. EST. Kudner is the
agency.
Broadcasting

• Telecasting

PROGRAM
PM

PROMOTES

GREENE

AND

LATHAM

PROMOTION of Roger Greene from advertising manager to advertising director of Philip
Morris & Co., New York, highlighted a series
of executive personnel changes announced last
week by Harry W. Chesley Jr., vice president
of Philip Morris. Mr. Greene has been with
the company since 1936.
Replacing Mr. Greene as advertising manager is John R. Latham, who has been with
the New York offices of the Curtis Publishing
Co. Mr. Latham has held executive posts with
the American Tobacco Co., American Cigarette

Niagara Mfg. Buys MBS News
NIAGARA Mfg. Co., Adamsville, Pa., will
make its first venture into network radio advertising with sponsorship of the Tuesday portion of Gabriel Heatter news comemntary program (MBS, Mon.-Fri., 7:30-7:45 p.m. EST),
starting Jan. 5. Agency: Olian & Bronner,
Chicago.

NEW

BUSINESS

Carnation Co., L. A. (Evaporated Milk and
Friskies Dog Food), starts When a Girl Marries on ABC Radio, Mon.-Fri., 10:45-11 a.m.
(EST), for 52 weeks from Jan. 4. Agency:
Erwin, Wasey & Co., L. A.
See's Candy Shops Inc., L. A., will sponsor
Tournament of Roses Parade on initial line-up
of eight stations of ABC Western Regional Television Network, Jan. 1, 9-10:30 a.m. (PST).
Agency: Geoffrey Wade Adv., Hollywood.
Whitehall Pharmacal Co., N. Y. (Anacin), to
sponsor 10-minute segment of Your Show of
Shows and All Star Revue, (Sat., 9-10:30 p.m.)
on alternate weeks effective Dec. 5 for 27
weeks. Agency: John F. Murray Adv., N. Y.

Mr. Latham

Mr. Greene

and Cigar Co., Young and Rubicam, Roy S.
Durstine and the Office of War Information.
Other promotions announced by Mr. Chesley were those of John R. O'Connor, regional
manager for the Pacific Coast, Alaskan and
Hawaiian districts, who has been appointed^to
the newly-created post of assistant to the vice
president in charge of sales, and of Bree Johnson, manager of field sales, who has been
named regional manager for the seven western
states.

Best Foods Names
D-F-S
BEST FOODS Products, whose advertising
budget runs to $2.5 million a year, last week
appointed Dancer - Fitzgerald - Sample, New
York, as advertising agency for all its products,
effective Feb. 1. Benton & Bowles, New York,
which had serviced the account for the past
14 years, announced it had resigned the account
as of the February 1 effective date.
Best Foods is a heavy spot radio and television advertiser. Firm's products are Nucoa
Margarine, Hellman's Mayonnaise, Sandwich
Spread, Tartar Sauce, Horse Radish & Mustard,
Mrs. Fannings Bread and Butter Pickles, H-O
Quick Oats, H-O Old Fashioned Oats, H-O Enriched Cream Farina, and Presto Cake Flour.

Agency Gets 'Wow' Bonus
IT'S NOT NEWS when advertising
agency sends a client a Christmas gift;
it is when a client sends its agency a
Christmas bonus. Last week Emil Mogul
Co., New York, reported it was the happy
recipient of "a great, big, whopping fivefigure check" as a holiday bonus from
one of its clients, Rayco Mfg. Co. (auto
seat covers), Paterson, N. J., in appreciation for its cooperation during the past
year. Mr. Mogul commented briefly:
"Wow!"
Broadcasting

• Telecasting

Dolcin Corp., N. Y. (pharmaceuticals), starts
Frank Goss News on 23 Columbia Pacific Radio Network stations, Tues., Thurs., Sat., 5:455:55 p.m. PST, for 52 weeks from Jan. 5.
Agency: Victor Van Der Linde, N. Y.
RENEWALS
Goodyear Tire & Rubber Co. renews Greatest
Story Ever Told on full ABC Radio Network
(Sun., 5:30-6 p.m. EST) for eighth straight year,
effective Jan. 3. Agency: Kudner, N. Y.
Colgate-Palmolive Co. renews Tuesday segment of Howdy Doody, for 52 weeks effective
Jan. 5, on NBC-TV. Agency: Ted Bates &
Co.
Sunbeam Corp. renews for 18 weeks Ethel &
Albert, effective Jan. 2, on NBC-TV. Agency:
Perrin-Paus Co., Chicago.
Speidel Corp. renews alternate week sponsorship of Name That Tune, (Mon. 8-8:30 p.m.)
for 51 weeks starting Jan. 4, on same network.
Agency: Sullivan, Stauffer, Colwell & Bayles.

SERVICES

ASCAP-lndustry
Fruitless

but

Debate

Friendly

OFFERS and counter-offers were made and rejected at last Monday's get-together of negotiating committees from the tv networks and
ASCAP, attempting to work out terms for a
renewal of the blanket tv licenses which expire
the end of this month.
Although a mutually satisfactory formula
proved still elusive, it was reported that the
meeting was held in a friendly atmosphere and
that each side displayed a real desire to find
a workable solution.
Committees are expected to meet again soon,
although no definite date had been set.
The All-Industry Local Tv Music License
Committee's negotiating subcommittee is scheduled to meet with ASCAP representatives today
(Monday) to continue explorations for a license
formula for tv stations [B«T, Dec. 7, Nov. 30].
Motion of the All-Industry Committee to have
the Federal Court in New York set interim
fees, pending the issuance and acceptance of
station licenses, is almost certain to be heard
this week after several previous postponements,
it was said.
SOA Suit Plans Argued
QUESTION of whether plaintiffs or defendants
should have first go at pre-trial examination of
the other side was argued in U. S. District Court
in New York last Tuesday by counsel for the
opposing
groups
in Songwriters
$150 million
damage
suit against of
BMIAmerica's
and the
broadcasting industry [B*T, Dec. 7, Nov. 16].
Judge John Clancy, who heard the arguments,
was expected to hand down a ruling in the
near future. Godfrey Goldmark of the law
firm of Rosenman, Goldmark, Colin & Kaye
represented all the defendants in the arguments,
while John Schulman of Hays, St. John, Abramson & Schulman appeared in behalf of SOA.

Tv Package Firm Formed
NEW COMPANY specializing in production
of local and national tv package shows and tv
film editing has been formed by Arthur Rosenbloom and Ruth Cade. The firm is called Mavro
Television Co. with offices at 520 Fifth Ave.,
telephone Oxford 7-0239.

Bayuk Cigars renews Saturday Night Fights on
ABC-TV (Sat., 9-9:45 p.m. EST) for 52 weeks,
effective Jan. 23. Agency: Ellington & Co.,
N. Y.
AGENCY

APPOINTMENTS

Frank Brewing Co., Louisville, appoints McCann-Erickson Inc. to handle its advertising.
Account will be serviced out of agency's Louisville and Chicago offices and radio may be
used.
Swift & Co., Chicago (Jewel shortening), appoints Gardner Adv. Co., St. Louis, to handle
advertising for that product. Company also
names Russell T. Gray, Chicago, to handle advertising for industrial products.
Peter Paul Inc. names Dancer-FitzgeraldSample, N. Y., to handle advertising for Mounds
and Almond Joy candy bars, effective Jan. 1.
Sunlitc Bread appoints BBDO, S. F. Radio
and tv will be used. Don Tibbetts is account
executive, with Burt Vaughan as group supervisor.

TRYING out the coinbox on a tv set as
International Telemeter Corp. opened its
pay-as-you-see television service at Palm
Springs, Calif. [B*T, Dec. 7], are Don Hartman (I), in charge of production at Paramount Pictures, ITC parent, and Norman
Chandler, publisher of the Los Angeles
Times and owner of KTTV (TV) Hollywood.
December 14, 1953
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STANTON
SISSON

HEADS

AND

NBC

HALLORAN

FILM

DIVISION;

ALSO

RAISED

Changes last week are aftermath to the elevation of Robert W. Sarnoff to executive vice president of NBC.
Hollywood, Denver, and New York, starting
CARL M. STANTON, director of the NBC
in 1934, and when the agency became Foote,
Film Division, last week was put in charge
of the division and Edgar G. (Ted) Sisson was
Cone & Belding he was named account executive on the American Tobacco Co. account.
named associate director, as a followup to
He later was radio director for Blackett, Sample
the elevation of Robert W. Sarnoff, former
& Hummert and radio-tv director of its sucvice president in charge of the film organization,
cessor agency, Dancer-Fitzgerald-Sample.
to executive vice president of NBC [B*T, Dec.
Mr. Sisson had been with the Ayer agency
7, also see story page 76].
since 1949. Before that he was with Pedlar &
Mr. Stanton will report directly to Mr.
Ryan as vice president in charge of radio and
Sarnoff, while Mr. Sisson, formerly in charge
television for nine years. He also served as
of radio and television programs and programhead of the radio department of Lord & Thomas
ming for N. W. Ayer & Son, will report to
ZIV Tv Programs Inc. sales executive I. E.
in 1936-38, and was with NBC in radio proMr. Stanton and asShowerman (c) welcomes new salesmen
sist in administering
motion in 1933-36.
Mr.
Halloran
was
a
continuity
writer
for
Harry Wheeler (I), whose territory will be
the division's over-all
WLW Cincinnati before moving to NBC, and
Boston, Connecticut and Rhode Island, and
policy and its various
Robert White, who is assigned to the St.
previously was with the sales promotion dedepartments, includLouis area.
partment of Union Central Life Insurance Co.
ing sales, advertising
and
with
a
Cincinnati
advertising
agency.
and promotion, film
and kinescope services, and production.
John E. Halloran,
or Renewals
RePorts Ma'
Ziv TELEVISION
s Ownunit Uni
Programs' Favorite Story
ESTABLISHMENT
an animation
withint ZIV
Screen Gems ofForm
of NBC radio's adenters
its
second
year
of
production, with six
vertising and prothe television commercial production departmotion department,
major sponsors having renewed the show in 59
ment of Screen Gems, New York, tv subsidiary
meanwhile was
markets, M. J. Rifkin, vice president in charge
of
Columbia
Pictures,
was
announced
last
week
named assistant
of sales, announced last week. The program
Mr. Stanton
by Ralph Cohn, vice president and general
currently
is sold in 116 markets.
manager of advermanager.
Mr.
Rifkin
said the renewals have come from
tising and promotion for the film division where
Mr. Cohn added that in view of this new
he will aid Jay H. Smilin, manager of that
development, Screen Gems is not renewing
Schaefer, Genesee, Drewerys', Blatz, Gunther,
department.
and Olympia brewing companies. He added
its
contract with United Productions of AmerMr. Stanton, with NBC since 1949, became
that in some cases the advertisers renewed six
director of the Film Division when it was
ica, which has been producing animated commercials for Screen Gems clients for several
months ahead of their first year, equivalent to
established as one of NBC's three major operan 18-month contract.
years [B»T, Dec. 7].
ating divisions last March. He joined NBC
as director of the television talent and new
programs department, became director of tv
commercial program planning in 1951, and was
CROSBY
SAYS
COLOR
EASY
FOR
ITS VTR
appointed national program manager for tv
network programs in 1952.
excellent, but different from our system," he
Healey of Bing Crosby EnterHe previously had served with the old Lord
asserted "we already know that we needn't
prises
sees
no
problem
in
& Thomas Agency in various capacities in
apologize for either the efficiency or fidelity of
our
VTR color pictures." He implied engineers
handling color on the firm's
of the electronics division of the Crosby ormagnetic tape recorder (VTR).
ganization have practically solved the problem
Z-M Productions Sues CBS,
COLOR poses no problem for the Bing Crosby
of
reducing
the excessive amount of tape curOthers for $1.2 Million
rently necessary.
magnetic tape recorder, but there is no immediacy since color tv to any degree is still
A SUIT listing 12 causes of action and asking
He felt, however, when color tv programs
a couple of years or more away.
$1,200,000 damages, was filed last Tuesday in
can
be produced at a cost comparable to blackThis
was
the
opinion
of
Frank
C.
Healey,
Los Angeles Superior Court against CBS, Philip
executive director of the electronics division of
and-white tape recording, "there is no question
Morris & Co., Rovan Productions, and Jack
but what color will assume its rightful leaderBing Crosby Enterprises, upon his return to
Harvy and Lee Carson, writers on CBS Radio's
ship in the television as well as motion picture
Hollywood last week after viewing the PrinceMy Little Margie by Z-M Productions, motion
ton, N. J., RCA demonstration of recording
picture production firm headed by Al Zimbalist
tv programs on magnetic tape.
and Jack Rabin.
Mr. Healey declared that "tape recording in
color will cost little more than any live tv on
"When
the
television
and
motion
picture
instudios."
The plaintiffs, whose new feature film, "Cat
tape," and added, "Video tape recording promdustries are ready for it, we'll be one to two
Women of the Moon," is yet to be theatrically
ises to be about two-thirds less costly than any
years ahead of their needs," he said. "We are
released, charge a mid-October broadcast of
far
enough
advanced
in
our
experiments
in
My Little Margie used the story content of their
other process now used with film or kinescope."
both black-and-white and color to say that not
The distortions that existed during the early
film as basis for a comedy situation in which
only will we provide television on tape, but
black-and-white
demonstrations of the Crosby
a group of people see a film titled "Cat Women
we'll
have
color
television
on
tape.
VTR
have
been
eliminated technically. The
From Outer Space."
The complaint further
"Color presents no problem compared to
alleges Lee Carson visited the set while the
reproduced
picture now is clear and sharp, he
said.
black-and-white. Once a laboratory has a good
film was in production.
Filed through attorney Edward Mosk. and Irwin
black-and-white picture, color is easy."
Goston, the suit lists as causes of action: (1) apThe Crosby tape operates on 100-inches a
Refusing to reveal what the technical impropriation ridiculed,
of property;
(2) radio
programand"dissecond while the RCA system of color at 360provements consist of and stressing that future
paraged,
parodied,
mimicked
liinches per second, Mr. Haley pointed out.
beled" the film; (3) unfair competition; (4)
showings to the press are scheduled "when
breach of implied
contract; (5) Mr. Carson, speBoth use a half-inch wide tape. As in the RCA
our 'third generation' electronics are in operacifically by accessrelationship
to the film's
"entered
development, pictures under the VTR process
into a fiduciary
withscript
the plaintiffs,
tion— this is a matter of weeks," he repeated
violating it by writing the radio script; (6)
can be instantly viewed. The tape under both
his statement of several months ago that the
plagiarism; (7) misrepresentation in that the radio program material purported to be original;
times.
systems can be "wiped off" and re-used many
Crosby VTR (Video Tape Recorder) method
(8) infringement of copyright; (9) unauthorized
use
story idea;
(10) to
defendants'
use of
of (plaintiff's)
radio has caused
plaintiffs
compete
with themselves by means of a different medium
of communication in regard to sale of their own
product; (11) unjust enrichment; (12) violation
of the
payment
for
use entertainment
of a story ideafield's
and custom
fictional ofcharacters.
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of magnetic tape recording of color tv "will be
ready as soon as manufacturers can provide
equipment to tv stations and receivers to the
general
public."the RCA
Describing

demonstration as "very

"Tape speed is most important," he said,
pointing out that under the Crosby VTR a
half-hour tv show uses 30,000-feet of tape while
RCA uses 96,000.
Broadcasting

• Telecasting
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LANDAU,
ROSS
PARTNERSHIP
BUYS
PSl-TV
Purchase of tv film distributor
latter firm currently produces four 15-minute
tv film series, including The Passerby, Bill
outfit is part of program to
Corum series, Eva Gab or series and Man's
Heritage, featuring Raymond Massey.
form a larger company early
Mr. Landau told B«T that he also expects
next year for saturation coverto effect an affiliation with a major production
age of PSl-TV and Ely Landau
company to insure "a continuity in the flow of
Productions.
products." He expressed the opinion that the
PURCHASE of PSI-TV, distributors of tv film
"most significant stumbling-block in the tv film
distribution field is the lack of a continuous
products, by a partnership of Ely Landau,
president of Ely Landau Productions, and
flow of tv film products."
Martin Ross, formerly president of Film HighIn his new affiliation, Mr. Landau will concentrate on procuring new tv film properties
lights Inc. and Emperor Films Inc., was announced last week.
and on financing them. Prior to establishing
Under the transaction, Messrs. Landau and
Ely Landau Productions one and one-half years
Ross, under the name of PSI-TV, with Mr.
ago, he served for several years as radio-tv
Landau as president and Mr. Ross as secretary,
director of Emil Mogul Co., advertising agency.
obtain distribution rights to four 26-episode
Mr. Ross has been active in the non-theatrical
series of half-hour programs, consisting of
film distribution field for the past 18 years. He
China Smith, Schlitz Playhouse of Stars, Orient
will retain his association with Film Highlights
Express, and International Playhouse, 68 feaand Emperor Films.
ture films, and the American Sports library.
Though no purchase price was revealed, it
was believed the sum involved was about $600,000. The negotiations were completed by
INS Reports Tv Sales
INS TELEVISION DEPT. announced last
week latest sales in its Daily Film Service have
been to WFBC-TV Greenville, S. C, and Television Caribe, Havana; Weekly News Review
to KFEQ-TV St. Joseph, Mo., and KTVA (TV)
Anchorage, Alaska; and This Week in Sports
to KOMO-TV Seattle, WVET-TV Rochester
and Television Caribe.

FILM

Mr. Ross

Mr. Landau

Messrs. Ross and Landau, and Bernard Prockter
and Leonard Lowenthan, acting for the sellers.
It was reported that the Safeway Co., New
York, an investment group in the film field,
made financing available for the transaction.
The purchase of PSI-TV is believed to be
part of a program by Messrs. Ross and Landau
to form a larger distribution company early
next year for saturation coverage of PSI-TV
products and Ely Landau Productions. The

Release

of Film

Series

Costing $1.85 Milliom
A SERIES of 52 half-hour television dramas,
which cost a total of $1,850,000 to produce,
will be released by Television Programs of
America, starting on Jan. 1, Michael M. Sillerman, vice president and general manager, announced last week.
Under the title of Your Star Showcase, the
series will include 45 plays selected by TPA
as the best produced for tv and seven new
ones which the company will produce in Hollywood under the supervision of Edward Small.
Edward Arnold has been signed by TPA to
serve as host in the series.
Mr. Sillerman noted that the entire series will
be first run- in more than 150 tv markets, and
a large portion will be first run in the remaining markets. It will be sold on a syndicated
basis, he said, and will be supported by an
extensive merchandising and exploitation campaign.
The series will include such personalities as
Broderick Crawford, Marilyn Maxwell, Alan
Young, Diana Lynn, Laraine Day, Jack Carson,
Celeste Holm and Dennis Morgan.
Broadcasting

• Telecasting

SALES

Pure OU Co., Chicago, buys Badge 714, NBC
syndicated film series, in 30 tv markets and
Racket Squad, ABC syndication series, in 10
markets, each for 52 weeks. Agency: Leo
Burnett Co., Chicago. Brillo Mfg. Co., Brooklyn, N. Y., buys Racket Squad, on WBKB
(TV) Chicago for 52 weeks starting Dec. 7.
Agency: J. Walter Thompson Co., N. Y.
•
Guild Films Co. announced it had decided to
make Joe Palooka Story tv film series available
for syndication, rather than on network basis.
Spokesman said that half-hour series of 26 episodes— 12 which have been completed — have
been sold to: KLAC-TV Los Angeles, KBTV
(TV) Denver, KBID-TV Fresno, KHOL-TV
Kearney, Neb., KWFT-TV Wichita Falls and
WSJL-TV Harrisonburg, 111.
Decision to make the series available for
syndication was reached at a national sales
meeting held in New York Dec. 4-5. Reub Kaufman, Guild president, told company sales representatives that the firm will concentrate on
producing its own programs and marketing them
to "insure quality and prompt delivery."
PRODUCTION
Charles Michelson Inc. will distribute series of
five minute tv Capsule Mysteries, starring Glenn
Langan, starting Jan., 1954.

Radio-Tv

& FIGURES
News

Aid

In N. Y. 'Adequate'
Four out of five persons contacted in survey by Alan C.
Russell Marketing Research
were satisfied with news
coverage

and

service by the

media

in newspaper strikebound New York. But twothirds of these persons qualify
their answers.
RADIO and television gave "adequate news
coverage and service", during the New York
newspaper strike that ended Tuesday in the
view of four out of five persons contacted Dec.
8 in a survey by Alan C. Russell Marketing
Research (also see story, Page 71).
At the same time nearly two-thirds of these
persons qualified their answers by indicating
they had not received "all they wanted and
perhaps expected," according to Alan C. Russell,
president of the firm.
The survey showed specifically that 78%* of
radio listeners and 80%* of television viewers
believed the media "in the main did an adequate
job." The sample was split 45% men and 55%
women, inquiring into usual newspaper preferences, reading habits during the strike, major
sources of news, and opinions or attitudes toward radio and tv as sources of news. "The
results are not held to be a perfect cross-section
sample of the city, nor to be representative of
the entire population but should throw some
light on the public attitude," it was stated.
Going into sources of news during the strike,
the survey showed 84% used radio, 66% tv,
32% newspapers and 7% magazines, with 7%
mentioning such miscellaneous sources as
movies.
Degree of Radio Adequacy
Inquiring into adequacy of radio as a news
source, the 78% deeming it adequate were
classed as follows: Completely adequate 28%,
adequate in most respects 17% and fairly adequate 35%. Major qualifications included
"lack of completeness both as to body copy and
coverage; lack of features, comics and columns;
and certain persons even mentioned that they
missed
the adswas(local)."
Television
classed adequate as a news
source as follows: Completely adequate 29%,
adequate in most respects 25%, and fairly
adequate 28%. Qualifications were about the
same as those for radio. Radio stations were
classed by the survey as to the best job of providing news as follows: WNEW 17%, WCBS
14%, WQXR 10%, WOR 9%, WABC and
WNBC 7% each, and WNYC 4%. As to tv
coverage, CBS and NBC led with 35% and
32%, respectively, WABD (TV) and WPLX
(TV) each 6%, WOR-TV 4%, WABC-TV 3%
and WATV (TV) 1%.
♦Editor's Note: Breakdown of these percentages,
in succeeding paragraphs, add up to totals slightly in excess of these figures because of rounding
of fractional numbers.

More Listen to Radio's
Multi-Weekly Programs
Screen Gems Inc., Hollywood, is completing
• «
shooting on "Good of His Soul" for NBC-TV
Ford Theatre, whose cast is headed by
Thomas Mitchell, John Bea! and Tommy Rettig. James Neilson is director for producer
Fred Briskin, Screen Gems' production executive.

LEADING multi-weekly daytime and evening
radio shows are getting larger audiences now
than last year, A. C. Nielsen Co. has reported.
At the beginning of the 1953 fall season (Get.
5-11), Arthur Godfrey's daytime program wss
in 3,088,000 homes; a year ago, when Godfrey
was tied with Our Gal Sunday, they reached
December 14, 1953
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2,894,000 homes. This fall's evening leader in
the multi-weekly class, One Man's Family,
heard in 2,596,000 homes, compared to the
2,456.000 listening to Lowell Thomas in 1952.
Nor is all listening in non-tv homes, Nielsen
data show. Analysis of audience reached by a
National Radio Index subscriber the first half
of 1952 compared to the like period of 1953
reveals in 1952 this program's average audience
was made up of 77% radio-only homes, 23%
tv homes, whereas in 1953 the division was
69% radio-only and 31% homes with tv. This
means, according to Nielsen, that the advertiser "was now reaching 651,000 tv homes
with a radio show," a sizable number of families presumably "lost" to radio.
Benny

Tops

Nielsen;

'Amos V Andy' Second
NATIONAL Nielsen rating of radio shows
for the week of Nov. 1-7 was topped by the
Jack Benny Show, closely followed by Amos
V Andy. The NNR:
Homes Reached
Rank
Program
(000)
EVENING, ONCE-A-WEEK
(Average for all Programs)
(2,104)
1 Jack Benny Show (CBS)
4,789
2 Amos V Andy (CBS)
4,520
3 Lux Radio Theater (CBS)
3,939
4 Bing Crosby Show (CBS)
3,804
5 Dragnet (NBC)
3,536
6 Our Miss Brooks (CBS)
3,401
7 Great Gildersleeve (NBC)
8 People Are Funny (CBS)
3,401
3,357
9 My Little Margie (CBS)
3,267
10
Mr. and Mrs. North (CBS)
3,267
EVENING, MULTI-WEEKLY
(Average for all Programs)
(1,253)
2,506
1
One
Man's
Family
(NBC)
2 News of the World (NBC)
2,104
3 Lowell Thomas (CBS)
1,790
WEEKDAY
1
Arthur Godfrey (Pillsbury) (T & TH) (CBS) 2,641
2
Arthur Godfrey (Nabisco) (CBS)
2,596
3
Romance of Helen Trent (CBS)
2,551
4
Arthur Godfrey (Liggett & Myers) (CBS) 2,506
5
Wendy
Warren
and
the
News
(CBS)
2,462
6
Arthur Godfrey (Frigidaire) (CBS) 2,417
7
Arthur Godfrey (Pillsbury) (M & W )(CBS) 2,417
8
Arthur Godfrey (Lever) (CBS)
2,417
9
Our Gal, Sunday (CBS)
2,327
Arthur
Godfrey
(Toni)
(CBS)
2,327
10
DAY, SUNDAY
(Average for all Programs)
(716)
1 N. Y. Philharmonic Symphony (CBS) 1,522
2 Greatest Story Ever Told (ABC)
1,164
3 Hour of Decision (ABC)
1,119
DAY, SATURDAY
(Average for all Programs)
(1,387)
1 Stars Over Hollywood (CBS)
2,462
2 Fun for All (CBS)
2,417
3 Theater of Today (CBS)
2 283
Copyright 1953 by A. C. Nielsen Co.

Foreign-Language Survey
SURVEY of radio stations engaged in foreignlanguage broadcasting is being undertaken by
the Common Council for American Unity to
bring its listings of such stations up to date.
The Council suggests that any stations in the
foreign-language field, which may not have
access to its new questionnaire, make contact
with Roger O. Hirson, editorial assistant for
the Council, 20 West 40th St., New York 18.
The Council, which is a non-profit organization, has for many years maintained a comprehensive listing of foreign-language broadcasts and stations presenting them.

Cathode Tube Sales Up
SALES of cathode ray tubes by manufacturers
increased from 875,712 to 948,593 units from
September to October, according to RadioElectronics-Tv Mfrs. Assn. The 10-month total
increased from 4,954,031 in 1952 to 8,501,455
this year. Sales of receiving type tubes for' the
10-month period increased from 287,569 947
in 1952 to 382,080,558 in 1953, according to
5
RETMA.
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TRADE

SWEENEY
HARDESTY

TO

ASSNS.

BE

QUITS

BAB

EXECUTIVE

LOCAL

V.P.;

PROMOTION

JOB

Appointment of Kevin Sweeney to the interim directorship points up
speculation he may be the one to succeed resigning President Bill
Ryan. John Hardesty will leave Dec. 31 to join Westinghouse as
eastern sales manager.
Mr. Hardesty, resigning as local promotion
KEVIN B. SWEENEY, BAB vice president,
director, has been with BAB for more than
last week was named executive vice president
two years, during which time he has traveled
in charge of operations [Closed Circuit, Dec.
more than 200,000 miles, participating in broad7], effective the first of the year.
caster and retailer clinics in nearly every state.
In a separate move lohn F. Hardesty, BAB
He is a native of Washington, D. C., and
director of local promotion, said that he is
joined BAB in November 1951 after serving
resigning as of Dec. 31 to take an executive
as NARTB director of station relations. He
sales post with a leading broadcasting company.
entered radio in 1939 with WTOP (then WJSV)
He joins Westinghouse Radio Stations Inc., on
Washington,
and, after wartime naval service,
Jan. 4 as eastern sales manager, reporting to
was account executive and then director of sales
Eldon Campbell, general sales manager.
promotion and publicity for WOL Washington
BAB Board Chairman Charles C. Caley,
from 1946 to 1948, when he moved to WOIC
WMBD Peoria, asserting that President William
B. Ryan had asked to be relieved of his duties
(TV) Washington, now WTOP-TV, as director
of special events and public relations. He moved
ahead of the Feb. 1 effective date of his resignato NARTB in July 1950.
tion [B*T, Nov. 23], announced Mr. Sweeney's
During World War II Mr. Hardesty served
new appointment while the search for a new
20 months in naval intelligence on assignment
president continued.
to the office of censorship and 18 months with
Robert D. Swezey, WDSU New Orleans,
a task force in the European theatre.
chairman of the committee to nominate a successor to Mr. Ryan as permanent president,
said his group "is exploring every possibility
thoroughly and will proceed slowly in recomMarch
of Dimes
Unitmending a successor for Mr. Ryan. We will
meet again early in January in New York to
Adds
Radio-Tv
People
resume our deliberations."
ADDITION
of
21
persons
to
the radio, teleThough it was thus indicated that the field
vision and motion picture department of the
of potential presidents is still wide open, the
National Foundation for Infantile Paralysis
was announced last week by Howard J. London, director of the department, for the 1954
March of Dimes national campaign.
New personnel, adding 18 to the staff in the
New York headquarters, two in Hollywood and
one in Chicago, will be assigned to the department's regular staff supervised by Mr. London.
The regular staff consists of Charles C. Bennett,
script editor; Joe L. Cramer, motion picture
supervisor, a director at Republic Pictures before joining the department two years ago; and
Ed Franck, radio and television supervisor,
with Young & Rubicam before moving to the
Foundation a year ago.
Mr. Hardesty
Also Named
appointment of Mr. Sweeney as executive vice
president in the interim period lent additional
fuel to speculation, already current, that he may
be chosen to succeed Mr. Ryan. He had indicated previously that he would leave the bureau
90 days after a new president is named.
The announcements by Messrs. Caley and
Swezey came Tuesday after the first meeting
of the presidential nominating committee.
Mr. Caley said Mr. Ryan, who originally
asked to be relieved of his duties as of Feb. 1,
had now requested that he be relieved earlier
"so that the new BAB management will be able
to expedite plans for the forthcoming fiscal
year." Unofficially it was learned that Mr.
Ryan's resignation will be effective Jan. 1.
Mr. Ryan's presidential contract, under
which his salary for this year was said to be
$50,000, originally was to run to Feb. 1, 1955.
BAB's fiscal year extends from April 1 to April
1. It was understood that Mr. Ryan would be
paid in full for the period of his contract.
The nominating committee is composed of
Mr. Swezey as chairman and Joseph E. Baudino, Westinghouse Radio Stations; William
H. Fineshriber Jr., NBC; Adrian Murphy, CBS
Radio, and Allen M. Woodall, WDAK Columbus, Ga. All committeemen were on hand
for Tuesday's meeting.
Mr. Ryan has not announced future plans.

Assigned to New York are Frank Young,
former director of the NBC Press Department,
to handle publicity; Frederick A. Carr, freelance television director, to assist in tv production; Pennell C. Kirkbride, documentary film
writer, to write motion picture scripts; and a
group of contact workers including Keith P.
Brown, television producer; Jesse Butcher, radio and tv producer; Corrine Schwab, a fashion
coordinator, and Saunder J. Thomas, formerly
a radio and television network producer.
Reporting to Mr. Bennett in New York will
be writers, Hu Flory, copywriter, formerly with
Brooks, Smith, French & Dorrance; Michigan
Kroll, freelance; Gene Juhne, radio-tv writer,
formerly with J. Walter Thompson; Georgia
Lee Laytin, who wrote Break the Bank programs; Marshall Nead, freelance magazine and
radio writer; Hyde Partnow, formerly copy director, radio and television department, Television Advertising Assoc. and Shirley Tucker,
who was advertising manager of De Pinna.
In Hollywood, John Swallow, former West
Coast program manager for NBC, will supervise national radio and tv production, and Jan
Lait, national radio-tv publicity on the West
Coast.
National radio and television activities in
Chicago will be supervised by Jack Fisher of
M. M. Fisher Assoc. in that city.
Broadcasting
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Politz

Radio

Lauded

by

Study

Holiday

Fellows

THE POLITZ study on radio's importance in
television areas (see feature article page 97) is
the most significant effort yet made to isolate
"the multiple attention factor" in aural broadcasting for the benefit of advertisers, NARTB
President Harold E. Fellows said Friday in
an address to the Detroit Adcraft Club.
"We have been saying, too, that radio is
close to the people in the sense that it has
become an essential part of American living,"
Mr. Fellows continued. "It is essential in the
sense that most people would feel they could no
more get along without radio than they could
get along without refrigerators and motor cars
and other modern conveniences which have
taken on the character of necessities."
The outstanding finding of the report "is the
demonstrable fact that radio and the American
people remain inseparable companions," he
said, citing study results showing radio audiences are constantly shifting throughout the
day as well as accumulating.
He pointed out two major considerations
against which the report's findings should be
measured: (1) it is a study of individual people,
not of homes, with emphasis on the motives
and attitudes of individuals; (2) the study sought
to describe radio, not to compare it with other
media.

FCC

Form

Md.-D.

Requirements

C.

Broadcasters

Is Family

Day

CHRISTMAS and New Year's Day,
when many newspapers do not publish,
are good days for department stores to
use complete saturation schedules on
radio, according to the latest issue of
Department Store Radio Studies, which
advises station salesmen:
"You should point out that these two
days are heavy family listening days,
with the whole family at home . . .
That Saturdays following are family
shopping days, when the whole family
can shop together . . . That many Christmas presents will be in cash and that
they can get a crack at this cash by
advertising when the cash is still
Radio's ability to act fast is also
around."
something
that can be sold to stores,
DSRS points out. It cites a case of a
recent price cut on a major line of tv
sets. All retailers were notified at the
same time. Most prepared newspaper
ads for the following day. One store
called a radio station, bought 20 spots for
immediate broadcast (at a cost of $100)
and sold more than $3,000 worth of sets
before the end of the day.

Country Music Disc M.C/s
Band Into Association
FORMATION of The Country Music Disc
Jockey Assn. has been announced by Nelson
King, WCKY Cincinnati, who was elected president at the organizational meeting last month
in Nashville.
Idea of such an association was sparked at
that time when disc jockeys from all over the
country were in Nashville during the 28th anniversary celebration of WSM's Grand Old
Opry [B«T, Nov. 23].
Mr. King emphasized that the more than
hundred disc jockeys who registered for
CMDJA at the initial meeting decided that the
organization's purpose would be to further public acceptance of country music by betterment
of country music disc jockey programs. Exchange of program ideas and assistance to record firms in disc jockey dealings will be two
means of attaining this objective, Mr. King
said, while pointing out that CMDJA will not
seek to promote any particular disc jockey, record, song or publishing house.
In addition to Mr. King, others elected were:
Earl Davis. WFHG Bristol, Va., vice president:
Tommy Sutton, WING Dayton, Ohio, secretary,
and Dal Stallard, KCMO Kansas City, treasurer.
Board of directors: Cracker Jim Brooker,
WMIE Miami: Eddie Hill, WSM Nashville; Casey
Strong, KOSY Texarkana, Ark.; Tom Jackson,
WKAB Mobile, Ala.; Hardrock Gunter, WJLD
Birmingham; John Banks, KKDU Dinuba, Calif.;
Lute Williamson. WREB Holyoke, Mass., and
Smokey Smith, KRNT Des Moines. Mr. Brooker
was named board chairman.

Less,
Told

COLLECTION of less essential information
from broadcasters has been reduced, with FCC
forms cut from 18 forms, 379 pages to eight
forms, 52 pages, David E. Cohn, assistant to
the director of the Budget Bureau, told the
Maryland-D. C. Radio & Television Broadcasters Assn. at a meeting held Friday in
Washington, D. C.
Recalling that the broadcasting industry
grew largely because of the availability of
economic information in the "lush days," Mr.
Cohn said the government is now in an economic program "where no dollars are too few
to save." These savings, he added, must be in
fringe expenditures.
New

Fee Charges

Interest is high in the new FCC fees to be
charged under a Budget Bureau circular carrying out an Executive Order, he said [B«T, Nov.
16]. The fees will reach the rule-making stage
around the first of the year, he predicted, and
be ready for publication around Feb. 1. FCC
has been in consultation with the bureau on
the fees to be charged, according to Mr. Cohn.
Temple W. Seay, of the Washington law
firm of Dow, Lohnes & Albertson, reviewed
effect of the Internal Revenue Bureau order
covering excess profits taxes on radio-tv operations [B*T, Dec. 7].
Charles J. Truitt, WBOC Salisbury, Md.,
association president, opened the sessions Friday morning. Richard P. Doherty, NARTB
labor vice president, reviewed developments
in the labor field and discussed management
problems relating to personnel functions.
Broadcasting

• Telecasting

FIRST officers of the new Country Music Disc Jockey Assn. are (I to r) Nelson King, WCKY
Cincinnati, president; Earl (Grandpappy) Davis, WFHG Bristol, Va., vice president; Tommy
Sutton, WING Dayton, Ohio, secretary, and Dal Stallard, KCMO Kansas City, treasurer.
CMDJA was formed during the National Disc Jockey Festival at Nashville, held in conjunction with the 28th anniversary celebration of WSM's Grand O/e Opry. The Nashville
station plans to make the festival an annual event.
Component Conference Set
FIFTH annual government-industry conference
to speed improvement in quality of electronic
components will be held next May 4-6 in
Washington, D. C, according to Radio-Electronics-Tv Mfrs. Assn. RETMA sponsors the
conference in cooperation with American Institute of Engineers, Institute of Radio Engineers and West Coast Electronics Mfrs. Assn.
The Dept. of Defense and National Bureau of
Standards will participate.
M. Barry Carlton of the Dept. of Defense
and A. W. Rogers of the Signal Corps, will
direct the programs. Mr. Rogers is introducing
a new concept into the electronic symposium
field by emphasizing quality and reliability of
components in electronic systems as distinguished from the former emphasis placed on
individual components.

Meyer Heads Maine Group
HAROLD H. MEYER, WPOR Portland, Me.,
president and general manager, has been elected president of the Maine Radio & Tv Broadcasters Assn., succeeding Carleton Brown,
owner-manager of WTVL Waterville, Me.
Other officers are Harold Glidden, WAGM
Presque Isle, vice president, and Francis H.
Farnham Jr., WGAN Portland, secretarytreasurer.
Daytimers Form in Ark.
TWELVE daytime only stations in Arkansas
have organized the Arkansas Daytime Broadcasters Assn. Officers are: Ted Woods, KOSE
Osceola, president; Adrean White, KPOC Pocahontas, vice president; Bill Begley, KVMA
Magnolia, secretary-treasurer.
December 14, 1953
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BIG

TO

TEN

ALTER

Western

ITS

MAKES

NCAA

Conference

MOVE

FOOTBALL

IN

BID

TV

athletic directors stand

DuMont

POLICY

solidly behind

plan

for regional control of football telecasts. It's virtually certain their
recommendations will go before NCAA's January meet.
THE BIG TEN, a giant in collegiate athletic
are opposed to NCAA's controlled tv plan
[B*T, Nov. 30, 23].
circles, last Thursday came to grips with footBut the Big Ten is not tipping its hand in
ball tv problems and flexed its muscles for
public
on its course of action at the NCAA
—
relax
least
at
or
—
a mighty effort to break
convention.
NCAA's two-year stranglehold on national
Bill Reed, publicity director and assistant
television policy governing the gridiron sport
athletic commissioner of the Big Ten, told
[Closed Circuit, Dec. 7].
B«T merely that his conference seeks a policy
Athletic directors of the Western Conference
tv
Ten
Big
the
of
favor
in
y
voted unanimousl
which would be more "in the public interest"
and reflect interest in sectional games.
committee's recommendations for regional conBefore the Big Ten took that action, Ted
trol of football telecasts. The proposals late
Payseur,
member of the Western Conference
Thursday were virtually assured of being actelevision committee and athletics director at
cepted en toto by faculty representatives of
Northwestern U., had stated:
the conference who were yet to meet with the
directors.
"It may be that national control of college
football television will not terminate at the
Action Came at Meeting
coming NCAA convention. . . . The present
A news conference was scheduled for Friday
NCAA policy of control has not been satis[See At Deadline] at which time further defactory. Ibelieve that many of the large
tails were to be made available. The tv action
universities — which provide the games telecame during a four-day meeting of directors at
vised—prefer regional control."
Athletic directors of the Western Conference
Chicago's La Salle Hotel, ending Saturday.
The recommendations represent the unified
reportedly discussed public criticism over lack
stand of the Big Ten and will be submitted on
of national interest in certain televised games
its behalf at NCAA's annual convention in* on the 1953 NCAA tv schedule, acknowledging
Cincinnati next month. As for 1954, the Westthat sectional interest was something else again.
ern Conference will attempt to seek regional
NBC-TV's
so-called "Panorama" offerings Oct.
control over football videocasts— despite, or
24 and Nov. 7 were branded as a failure.
perhaps as part of, any NCAA action taken.
It also was pointed out that Purdue was the
It offered such a resolution at NCAA's 1953
only Big Ten team which did not appear on the
convention in Washington, D. C.
1953 NCAA schedule. Each of five universities
The Big Ten is counting on public sentiment,
—
Northwestern, Wisconsin, Illinois, Indiana
threat of anti-trust action and other factors
and Iowa — received about $25,000 from the
to cause the NCAA to reverse or ease its policy
"Panorama" coverage, it was revealed. Addiof restricting collegiate football tv fare and
tionally, participants in single games drew an
limiting regional telecasts without express perestimated $110,000.
mission. But it realizes the task will not be
The fact was brought out that NCAA paid
easy — at least for 1954.
participating
universities about 21 cents on the
Details of the Western Conference tv comdollar after costs of a survey of television on
mittee's outline for regional controls were not
football and administration were deducted.
announced, but it was known that the Big Ten
Athletic directors were apprised that the 1953
is thinking along lines of (1) more tv revenue
to its own universities by permitting advertisers
season opened with about 87 stations participatto purchase rights for sectional games and (2)
lower costs to these advertisers.
In addition to the Western Conference, many
smaller football leagues and NCAA members

NARTB's Day in Court
NARTB will present the industry's viewpoint on the college football television
schedule, limited in most cases to one
game per Saturday, at the National Collegiate Athletic Assn. conference of
coaches and athletic directors to be held
Jan. 5 at the Netherlands Plaza Hotel,
Cincinnati.
The plan to invite NARTB spokesmen
was suggested by Dick Larkins, athletic
director of Ohio State U. At NARTB
it was stated the association understands
it will appear 3-5 p. m. to state its case.
Harold E. Fellows, NARTB president,
will present a 20-minute summary of the
industry viewpoint. The meeting will then
turn into a panel session. Answering
questions will be George J. Higgins,
KMBC Kansas City, chairman of the
NARTB Sports Committee; Robert K.
Richards, NARTB administrative vice
president, and Thad H. Brown, vice
president and counsel.
Page 40
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Cites

Attendance

DUMONT Television Network last week
followed up an earlier report on the
effects of television on attendance at
professional football games [B«T, Nov.
23] by circulating latest National Football League data pointing out that in the
first 60 contests of the regular pro football schedule this fall, attendance was up
172,000 over that for the same number
of games last year. Officials reported
that the all-time league record was set
in 1952 with 2,149,632 but predicted this
figure would be surpassed this year. Fifty
games of the regular league schedule are
being carried over DuMont this season
and distributed on more than 100 tv
stations.

irig in the NCAA-NBC-TV— General Motors
program, compared to 67 originally signed for
the 1952 NCAA schedule.
In addition to Mr. Payseur, members of the
Western Conference television committee are
Dick Larkins, Ohio State; Fritz Crisler, Michigan; Doug Mills and Charles Flynn, Illinois,
and Kenneth (Tug) Wilson, conference commissioner. Mr. Crisler also represents the fourth
district on NCAA's tv committee.
Pacific

Coast

Schools

Win Latitude in Grid Tv
THE NINE Pacific Coast Conference member
schools were given permission Wednesday at
the PCC's annual meeting in San Francisco to
offer any games to television within rules of
the National Collegiate Athletic Assn. This
power is in addition to the NCAA-sanctioned
"game of the week."
Previously, Conference approval had been
required before West Coast schools could apply
to NCAA for right to telecast home games.
NCAA will adopt its rules at the spring meeting. The Sportsvision Inc. yearly contract to
film PCC sports events for tv release has been
renewed.

MEMBERS of Radio-Television-Advertising Executives Club of New England gather around
FCC Comr. John C. Doerfer (seated, 3d from I), guest speaker at the group's meeting last
month [B«T, Nov. 23]. L to r, seated, Harvey J. Struthers, WEEI Boston; C. Herbert
Ma sse, WBZ-TV Boston, RTAEC president; Comr. Doerfer; Paul Provandie, Hoag & Provandie Adv., RTAEC first vice president; Paul Mills, WBZ; W. C. Swartley, WBZ-TV;
standing, Roy V. Whi snand, WCOP Boston; Arthur Haley, WORL Boston; George Berkins,
WHDH Boston; Lambert Beeuwkes, WVDA Boston; Benjamin Bartzoff, WVOM Brookline,
RTAEC second vice president; George Steffy, WNAC-AM-TV Boston; George Kaplan,
WMEX Boston.
Broadcasting
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RUMBLINGS
ON

HEARD

BASEBALL

Sen. Johnson

and

IN

MANY

BROADCAST
other

minor

league

QUARTERS

LIMITATIONS
executives

drive for limits

on radio-tv broadcasts of baseball games. Major league moguls
meeting in New York appear not so eager. Meanwhile, the Senator
meets with Justice Dept. in Washington.
THERE seemed to be a lot going on last week
about baseball coverage rights but the broadcaster would have found it difficult to put his
finger on who was throwing the next pitch and
from where.
Any "next" move could be coming from
Sen. Edwin C. Johnson (D-Colo.) who once
again has been thrust in the limelight in the
minor leagues' effort to limit radio and tv rights.
Or, action could be jelling at the Justice Dept.
or conceivably among the club owners themselves.
In sequence these were the developments in
three different cities last week:
• ATLANTA: The minor leagues went along
with Sen. Johnson who is president of the Western League, a minor circuit, by adopting a resolution asking for a ban of major league baseball
radio-tv commercial broadcasts in minor league
cities while a local club is at home or away
[B«T, Dec. 7].
• WASHINGTON: Sen. Johnson met with
Assistant Attorney General Stanley N. Barnes
and other Justice Dept. officials of the antitrust division, presumably on the limiting of
major league game broadcasts. The Senator
and Justice officials kept mum about the conference.
• NEW YORK: Major league owners in
their meetings failed to take up the Johnsonminor leagues resolution. The resolution was
tossed to a committee for study.
Consensus of those close to the situation was
that the baseball picture is being studied now
in relation to the court decision on pro football broadcasts [B»T, Nov. 16].
Grim's Decision
That decision, issued by Judge Allan K.
Grim of U. S. District Court at Philadelphia,
held a home team playing away from home
may not forbid telecasts of other league games
into its territory — whether or not its own game
is being brought to the home area; ruled illegal
Article X's (of National Football League rules)
provisions on radio noting that broadcasts of a
football game may be brought into an area
whether or not the home team is playing there
and ruled illegal certain authority given the
Commissioner of NFL to pass on the sale of
television or radio rights.
Earlier, the U. S. Supreme Court had ruled
organized baseball a sport and therefore not
liable to prosecution under the anti-trust laws.
Sen. Johnson, chairman of the minors' radio-tv committee, unveiled his plan to the Atlanta meeting of minor league executives. The
proposal would restore restrictions on radio-tv
removed in 1951 at the suggestion of the Dept.
of Justice.
His suggestions rekindled provisions of his
bill (S 1396), as amended, which failed passage
in the Senate last year. It would allow broadcasts at any time without consent if on a sustaining basis and would not place restrictions
on any broadcasts by the majors by stations in
major league cities. But, like the Atlanta plan,
the bill would in effect permit baseball to restore restrictions (rule [Id]) now in abeyance.
After the Justice Dept. meeting last Tuesday,
Sen. Johnson, questioned by B»T, said that
nothing of importance was discussed. He added
Broadcasting
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RTES Party Prizes
A NEW CAR, a black fox stole and three
tv sets are among the top prizes to be
awarded at the annual Christmas party
of Radio & Television Executives Society, to be held Wednesday noon at
New York's Hotel Roosevelt. Proceeds
of the event will be turned over to the
RTES welfare fund. Top entertainment
is promised at the luncheon by Nat
Abramson, head of the WOR New York
Artists Bureau, who is program chairman
of the event.

that there was "very little news value" attached
to the conference.
Sen. Johnson at the close of the last Congressional session had indicated he would
either submit a new bill dealing with baseball
broadcasts or revise his pending legislation
when Congress convenes in 1954. But that was
before the courts announced their decisions in
the football case and on the sports nature of
baseball.
During the discussions of baseball broadcasts,
it has been pointed up that the pension fund in
baseball is based mainly on radio-tv income.
of who
"owns"
income
from
theThesalequestion
of World
Series
radiotheand
television
rights — whether the money belongs to the
major league baseball players or to the club
owners — highlighted much of last week's joint
meeting of American and National league
owners in New York.
There was unofficial speculation that the tv
rights, which now amount to $1 million a year
under a contract (with NBC-TV and Gillette)
which expires after the 1956 series, might thereafter be worth as much as $3 million a year.
Farm

Radio

Round-Table

ROUND-TABLE discussion on "Farm Radio
Policies and Techniques in the U. S." was held
in New York last Thursday for 20 visiting
foreign radio farm directors as part of a program arranged by the U. S. Dept. of Agriculture, land grant colleges and the National Assn.
of Faun Radio directors.
Phil Alampi, farm news reporter of WABC
New York, served as chairman of the meeting,
and spoke on the work of the RFD in both
radio and television. Other speakers were Ed
Slusarczyk, WIBX Utica, N. Y.; Bill Givens,
KYW Philadelphia; and Frank Atwood, WTIC
Hartford, Conn.
Multiplexing Discussion Set
POTENTIAL applications and techniques of
fm broadcast multiplexing will be discussed at
the Dec. 17 meeting of the Washington Section
of the Institute of Radio Engineers in the National Academy of Sciences by William S. Halstead, president, Multiplex Development Corp.,
and Murray G. Crosby, president, Crosby Labs.
Inc. Both companies recently completed a
series of multiplex tests for the U. S. Navy
on WTOP-FM Washington [B«T, Oct. 19].

MAL HANSEN (I), WOW Omaha, past president of the National Assn. of Television &
Radio Farm Directors, passes the gavel to
Jack Jackson, KCMO Kansas City, newlyelected president of the association at
closing banquet program of the 1953
NATRFD in Chicago [B«T, Dec. 7].

NARTB
CODE

ORDERS

TV

MONITORING

Staff monitors
and 'selfexamination' by stations and
networks to be used to investigate findings of 'too much
POLICING
of telecasts to detect program
commercialism.'
and advertising abuses of NARTB's television
code was ordered Thursday by the Television
Code Review Board after a special two-day
Washington meeting, called to study findings
of a trial-run monitoring effort.
The check on network and local tv programs and commercials will take two forms —
special observations by staff monitors and
"self-examination" by stations and networks.
Code board action was based, according to
Chairman John E. Fetzer, WKZO-TV Kalamazoo, Mich., on monitoring findings that
"there is too much commercialism."
While the code group's action was described
in guarded terms, Mr. Fetzer made this negative but pointed observation on the danger
of violating code provisions; "Insensitivity on
the part of broadcasters to the charges of public reaction obviously will not contribute to
the industry's welfare and progress."
As to the "too much commercialism" finding, Mr. Fetzer said these abuses covered advertising messages that "in too many instances
are exceeding the [code's] maximum lengths."
Showing increasing awareness of the dangers involved in any widespread failure to follow the code, the board discussed but did not
make public its views on penalties for violators.
As far as can be learned no station has lost
its right to subscribe to the code and display
the code's seal nor has any such recommendation been made to the top NARTB Television
Board which has final enforcement powers.
The code board's test-run monitoring activity
has been conducted by Edward H. Bronson,
NARTB director of television code affairs, and
staff personnel. It has not been "conclusive on
a nationwide basis," according to Mr. Fetzer.
Discussing Mr. Bronson's report to the code
group, Mr. Fetzer said:
"We find that the majority of the subDecember 14, 1953
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scribers to the code are abiding by the standards which they have adopted. This is particularly true in the area of general programming. There is every evidence that a sincere
effort is being made to program the medium
in conformance with the general provisions
governing good taste prescribed in the code.
Our survey was restricted to code subscribers,
who have indicated that they will make a special effort to control their operations according to tenets to which they themselves have
voluntarily subscribed.
"The main task we face as television broadcasters at the network and local level is to
clean up bad commercials and restore length
of copy to the sensible limits contained in the
code. Anything that will encourage such
activity will hasten the maturing progress
through which television, a new industry, is
Mr. Fetzer said the board will take four
going."
steps:
1— Send management of all stations and
networks thus far monitored a full report on
findings.
2 — Broaden the monitoring operation to
other areas on a nationwide basis.
3 — Give all code subscribers "monitoring
logs" of the type used by the staff monitors,
recommending they monitor themselves.
The monitoring logs contain blanks for
station, program, on the air time, six blanks
for elapsed time of commercials in a program,
three blanks for the time backdrop advertising is in view of audience, descriptive matter
on visual advertising and time it is in view
of audience, and product mentions other than
in straight commercial, with description and
number.
The code board approved a number of
changes in code provisions covering office tenure and other routine matters. Thus far only
one change has been made in the code itself —
a minor change affecting treatment of animals.
Proposed code changes must go to the full
Television Board, which meets in January.
Code board members attending last week's
meeting, besides Chairman Fetzer, were Vice
Chairman J. Leonard Reinsch, WSB-TV Atlanta; Mrs. A. Scott Bullitt, KTNG-TV Seattle;
Walter J. Damm, WTMJ-TV Milwaukee; E.
K. Jett, WMAR-TV Baltimore.

Idaho

Broadcasters

Elect

Hurt; Attendance High
EDWARD P. HURT, general manager of
KFXD Nampa, was elected president of Idaho
Broadcasters Assn. at a meeting held Monday
in Twin Falls. Attendance set an all-time high
of 84 despite icy highways, well ahead of the
two previous meetings since the association
was organized.
A shadow was cast over the meeting when
word was received that Lee W. Jacobs, KBKR
Baker, Ore., NARTB small-stations board
member, had died from injuries received in an
auto accident while en route to the IBA meeting
(see story page 70).
Other officers elected were Donald A.
Thomas, KRLC Lewiston, vice president, and
Florence M. Gardner, KTFI Twin Falls, reelected secretary-treasurer. Directors elected
were Norman E. Bauer, KSPT Sandpoint; Clair
B. Hull, KCID Caldwell; Frank C. Mclntyre,
KLIX Twin Falls; Merrill L. Skinner, KRXK
Rexburg. Henry H. Fletcher, KSEI Pocatello,
retiring president, continues as a director.
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WILLIAM J. BEATON (seated, c), general manager, KWKW Pasadena, and new president
of the California State Radio & Television Broadcasters Assn., is flanked by newly named
Vice Presidents Richard T. Sampson (I), general manager KPRO Riverside, and George
Greaves, general manager, KNBC San Francisco. Standing are (I to r) CSRTBA directors
Arthur Westlund, KRE Berkeley; Les Hacker, KVEC-AM-TV San Luis Obispo, and Charles
B. Grant, KDON Santa Cruz.
NBC

GROUP

BRIEFS

RTES

Workshop session is told something of how color costs will
be determined, coming colorcasts, color experiments with
products and lighting and
films, by NBC group headed
by Barry Wood.
COLOR television is a "challenge and an
achievement at the same time, and who could
ask for anything more," Barry Wood, NBC
executive producer and color coordinator, said
Thursday evening at a workshop session of
Radio & Television Executives Society, held
in an ABC studio in New York.
Mr. Wood and associates at NBC — Dick Day
and Norman Grant, color consultants; Dick
Ward, director; Rod Davis, technical supervisor; Stan Parian, color film consultant — described problems arising from adding color to
video pictures and their progress in solving
them to about 100 RTES members and guests.
During the first introductory year after FCC
approval of the RCA system of compatible
color tv, NBC plans to colorcast every tv
network program to find proper color treatment for each show, Mr. Wood said, with NBC
itself paying all costs above normal telecasting
expenses. During that year NBC expects to
learn about color techniques, he said, and
will pass along findings to advertisers and their
agencies.
No one can say today what color will cost,
Mr. Wood stated. He said cost charts are
being kept on all color productions. After six
months or so and certainly by the end of the
year, NBC will know how much color will
add to tv production costs, he said.
Following this fall's experimental colorcasts
of "Carmen," Show of Shows, Comedy Hour
and other programs, NBC is planning to telecast "Amahl and the Night Visitors" in color
at Christmastime and to cover the New Year's
Day Tournament of Roses parade in color as
well, both contingent on special permission from

ON

COLOR

TV

the FCC, Mr. Wood reported.
Working with agencies, NBC already has
experimented with colorcasts of more than
100 products — "foods, fabrics, soups, sedans"
— Mr. Wood said. NBC technicians are working with ink, fabric, package and makeup companies to develop formulas for obtaining the
proper pictures through the camera.
Asked about the possibility of an advertiser
using color commercials on a black-and-white
program to save color production costs for the
whole show, Mr. Wood said that this would
be a top policy decision.
Lighting is responsible for about 60% of
all color effects, according to the NBC experts,
who said three to four times as much light is
used for color as for black-and-white.
In films, the electronic reproducers can deliver the full color range of the film, Mr. ParIan stated, but if the original film is lacking in
lighting, contrast or color harmony, the telecasting process will not improve it as its job
is to reproduce accurately the original image.
He said chief requirement of a good color
film are: Flat lighting, plenty of closeups and
few sustained long shots, complementary colors,
and positive separation between foregrounds
and backgrounds.
54

Tv

Outlets

Back

Move

To Organize Program Heads
MOVE to form a National Assn. of Television
Program Managers has drawn support from 54
tv stations in 29 states, according to Vic Campbell, program manager of WBAL-TV Baltimore
and
program
director for the Hearst Corp.'s
radio-tv
division.
An organizational structure will be set up,
he said, after results are available from a survey
of interested stations. Mr. Campbell, author
of the idea, said the association would provide
the springboard for national strengthening of
tv programming, benefitting stations, the industry as a whole in public affairs and educational and entertainment programming.
Broadcasting
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MERGER

MEDIA

BEARS

Commission rules printing-business agreement between two
newspapers

is

relevant

to

vhf ch. 3 case in
upon KTBS petition for

Shreveport
action

subpoena to require Timesowned KWKH to produce merger pact.
MERGER agreement between two local daily
newspapers for publication of both by a single
firm is relevant to mass media considerations
in a comparative television case, FCC has
ruled in the Shreveport, La., vhf ch. 3 hearing.
Contest involves KTBS and Times-owned
KWKH there.
According to the text of a Dec. 4 ruling
issued last week, FCC reversed a hearing examiner's decision and approved KTBS' request for
a subpoena to require KWKH to produce a
"merger" agreement between the Shreveport
Times and Journal. KTBS contended the testimony of William H. Bronson, KWKH president, was insufficient respecting the agreement
and asked that the pact itself be submitted.
KTBS contended the agreement is relevant,
FCC said, "because the two publishing companies publish the only major newspapers in
Shreveport and because Times Pub. Co. Ltd.
will be business agent for both newspapers
and control [KWKH] as well. Facts are desired as to the effect of the merger upon competition and upon the public and advertisers
and the possible consequent increase in the
degree of control over media exercised by
Times."
Cites 'Picayune' Case
The examiner had refused to issue a subpoena for the agreement, citing the Supreme

CASE— FCC
TV
ON
applicants for broadcast radio and television
FCC refused KTBS' request that the studio
facilities."
proposal by KWKH be put in issue because the
parties stipulated at the start of the hearing not
to do so. The Commission noted it initially
had found the studio proposals of both to be
satisfactory.
In two other television cases, FCC approved
petitions for enlargement of the issues to determine whether the funds available to the applicants "will give reasonable assurance that the
proposals set forth in the application will be
effectuated." The Commission approved this
request by Superior Television Inc. in the vhf
ch. 10 case at Corpus Christi, Tex., which also
includes KEYS and KSIX there, and the petition of Sangamon Valley Television Corp. in
the vhf ch. 2 case at Springfield, 111., which also
involves Capitol City Television Co. and
WMAY-TV Inc.
Petitions Denied
FCC turned down a petition by Woodward
Broadcasting Co. for review of an examiner's
decision refusing amendment of its application
in the Detroit uhf ch. 50 hearing with Booth's
WJLB there. The Commission also denied
petitions by Brush-Moore Newspapers Inc. for
review and reversal of certain examiner's rulings in the uhf ch. 29 case at Canton, Ohio, also
involving Tri-Cities Telecasting Inc. and
WCMW Canton.
In the vhf ch. 8 case at Des Moines, FCC
denied a petition by Cowles' KRNT to enlarge
the issues concerning availability of funds to
competitor KSO. FCC was satisfied the funds
are available to KSO despite the death of former
sole owner Kingsley Murphy in March 1953.

Court's ruling in the New Orleans Times-Picayune case that joint publication did not violate
the antitrust laws. FCC's reversal decision,
however, said Shreveport is a different city and
the facts could not be assumed to be the same.
"In any event," FCC said, "the law is clear
that the Commission is not barred in its licensing procedures from considering the question
of the effects of control of mass communication
media merely because the activities relevant
to this control have not been or could not be
adjudged in violation of the antitrust laws. . . .
It is equally well settled by Commission decisions too numerous to mention that control
•of the media of mass communication is a material factor of comparison between competing

FCC
i
i
\
I
j
j
I

Staff

Puts

Finishing

FCC's staff worked last week at polishing
up its final report and order on compatible
color tv standards, but was unable to meet
with the Commission due to the latter's
heavy schedule of other work.
Paper work is virtually concluded on a
final draft of the 20-odd page report, which
will also contain two appendices that together run half again as many pages, it is
understood.
When submitted again to the FCC at the
next session on color (possibly this week),
the report and order will be in final form
and, it is believed, will be ready for adop-
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WTRI

(TV) Move

Contested

WROW-TV Albany, N. Y., has objected
to the application of WTRI (TV) Schenectady,
N. Y., to move its main studio location to
Menands, N. Y.
WROW-TV, uhf ch. 41 permittee, protested
that if uhf ch. 35 WTRI were permitted to
locate its main studio in Menands, adjacent to
Albany, it would in effect become an Albany
station. WROW-TV contends that this added
competition in the Albany market "may well
impair its ability to survive" and that "the public interest in the area will suffer."

Touches

to Color

Order

tion. The order will become effective 30
days after publication in the Federal Register.
Among the subjects in which particular
care is being taken in the final version of
the report, it is understood, are cost and
complexity of station and receiving apparatus, suspectibility to co-channel and adjacent-channel interference, quality of color
fidelity and picture resolution, and the compatibility and "reverse" compatibility features of the NTSC system. Also taken
cognizance of, according to best information, are some patent questions which, it is
understood, were not considered too serious.

Examiner
Ch.

Proposes

8 Grant

to WISH

INITIAL decision proposing to grant vhf ch. 8
in Indianapolis to WISH there was issued last
Huntting.
week
by FCC Hearing Examiner Annie Neal
The proposal came after competing applicant
Crosley Broadcasting Corp. (WLW, WLWT
[TV] Cincinnati; WLWC [TV] Columbus;
WLWD [TV] Dayton, and WLWA [TV] Atlanta) dropped out of the contest, leaving WISH
unopposed. Crosley then immediately filed a
new bid specifying ch. 13 instead.
The three competitors for vhf ch. 13 at
Indianapolis, WIRE, WIBC and Mid-West
Television Corp., have protested the Crosley
channel change, asking FCC to disqualify the
new bid for ch. 13 [B»T, Dec. 7].
The joint petition by WIRE and WIBC
contended Crosley's ch. 8 dismissal petition
did not disclose its intention to file for ch. 13
and "such failure to disclose . . . rendered the
reason given by it as misleading."
They argued further, "Considering the period of time during which Crosley's application for ch. 8 was pending and the fact that
the ch. 13 application, also long pending, are
expected to be designated for hearing shortly,
it appears inconceivable to [WIRE and WIBC J
that the motions Commissioner would have
granted the dismissal without prejudice had
he known all the reasons upon which the
Crosley
request
was based."
A motion
to strike
the petitions for review
was filed by Crosley with the FCC late last
week on the ground "the petitioners are not
parties in interest" to the ch. 8 proceeding.
In it Crosley argued that the sole' and exclusive purpose of its petition for dismissal
without prejudice of its ch. 8 bid was "to avoid
the prohibition against the filing of another
application," and that "full and adequate
bases for the granting of this petition were set
forth in complete candor." Principals in WISH:
President C. Bruce McConnell (54.98%), Vice
President Robert B. McConnell (0.09%), Second
Vice President Stokes Gresham Jr. (0.45%),
Treasurer Frank E. McKinney (14.53%), Secretary Earl J. Schmidt (14.01%), Frank M. McHale
Bush
(9.45%),(2%).
John R. Atkinson (0.01%) and Owen

FCC

Allocates

New

Vhf

Three

Channels

THREE additional vhf channels have been
allocated by FCC following conclusion of rulemaking proceedings. In final rulings, effective
30 days after publication in the Federal
Register, the Commission added ch. 7 minus
to Carthage, N. Y., ch. 13 minus to Bemidji,
Minn, and ch. 12 to Ironwood, Mich.
At the same time, FCC amended the offset
requirement of ch. 7 at Calais, Me., to minus,
substituted ch. 11 for ch. 13 minus at Fargo,
N. D. and substituted uhf ch. 33 minus for ch.
12 minus at Iron River, Minn. Ch. 11 at International Falls, Minn., was changed to plus.
WWNY-TV Watertown, N. Y., uhf ch. 48
permittee had announced in September that it
had ceased construction pending disposition of
the proposed allocation of vhf ch. 7 to nearby
Carthage [B«T, Sept. 28]. lohn B. Johnson,
president of the Brockway Co., ch. 48 grantee,
said an application for the new ch. 7 facility
at Carthage would be filed soon.
In another action, FCC announced proposed
rule-making to add a second tv channel for
Zanesville, Ohio, by allocating uhf ch. 18 minus
to that city. The bid is supported by the petition
of WHIZ-TV, uhf ch. 50 permittee there.
Broadcasting
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There's

no

SUPER

Puzzle

about

a

SIGNAL

• RIGHT TRANSMITTER

SUPER

SITE.

KRON-TV's

site provides "area-wide"

• ANTENNA

HEIGHT. KRON-TV's,

at 1441

coverage

certainty.

highest in San Francisco

feet, "sees further."

• MAXIMUM LEGAL POWER. KRON-TV's 100,000 Watts
blanketed Northern California since February, 1953.
CHANNEL

<
4
SIGNAL

• TOP RATED
KRON-TV

NBC

and

Local Programs.

leads consistently.

• GREATEST

DEPENDABILITY.

KRON-TV's

double

standby generator
• SELLING POWER.
KRON-TV's

has

antenna
minimize

system and automatic
"discrepancies."

Fit these pieces together and you have

Super Signal — the solution of your sales problem.

FREE & PETERS, INC.
National Representatives
SAN
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TEMPLE

U.

STUDY

GOVERNMENT

The study resurrects the first
Hoover Commission proposal
that the chairmen of agencies
like the FCC have all administrative responsibility invested
in their offices.

FCC

AFFECT

WOULD

it was added, a step that would depreciate the
value of agencies.
An agency board of review should be created,
the report continues, to which decisions on
other than violations of rules and orders would
be appealable
on their
merits
alternative to, and with
waiver
of, "as
suchanrights
of
appeal to the courts on questions of law as

NEW procedures in independent government
agencies, including the FCC, are recommended
in a two-volume Temple U. Survey of Federal
Reorganization submitted to President Eisenhower Thursday. The report would cut federal agencies from 70 to 30 or less but this
would not affect the FCC's place in the government setup.
Dr. Robert L. Johnson, Temple president
and former chairman of the Citizens Committee for the Hoover Report, made the presentation with Martin Merson, Temple administrative vice president and assistant director of
the survey. Dr. Johnson was head of the
International Information Administration before itwas recognized last summer as the U. S.
Information Agency.
Importance of some agencies to the national
structure was pointed up in the report. Citing
FCC's color television rulings, the report said,
"No one can review even superficially the
work of the independent agencies without recognizing the awesome effects upon our economy
which their decisions may have."
In the recommendations covering independent agencies such as the FCC, the report suggested all administrative responsibility should
be placed in the chairman, with the agency
having an executive director responsible to the

are now permitted."
The most practicable way of providing for
the prosecution and judicial determination of
violations of orders and regulations should be
studied, according to the report.

agency
theinefficient
chairman.
plural
executive through
is at best
and "The
unworkable

Both appeals are substantially similar. They
attack the requirement that pictures be reviewed
before release as violating the 1st and 14th
Amendments to the Constitution, and the

as to detailed matters," it was stated. "Furthermore, demands upon agency members for administrative supervision should be kept to a
minimum through an executive director" (see
box this page).
Administrative Procedure Office
An office of administrative procedure would
be created under terms of the Temple report,
having "powers and duties roughly similar to
those of the administrative officer of the United
States Courts." This office would handle supply
problems, provide centralized personnel and
management services, and furnish budget and
accounting services. It also would examine
procedures, collect information and possibly
handle administration of Section II of the Administrative Procedures Act.
Number of members of independent agencies
should be reduced where possible and a panel
system created so a decision can be considered
by three members named by the chairman, it
was recommended.
The Temple group recommended executive
and quasi-legislative functions of agencies
should be carefully studied. They should be
made more flexible as to policy "and susceptible
of uniformity to accord with changing circumstances and the objectives the executive and
legislative branches of the government through
grant of power to the President and his Cabinet
to amend and supplement agency executive and
quasi-legislative powers by written published
directives becoming effective only after reasonable notice and opportunity by a constitutional
majority of Congress to veto," it was stated.
Contradictory directions and policies now
inherent in the federal structure would be
avoided, it was suggested. The alternative of
transfer of executive and quasi-legislative powers to the executive branch would be avoided,
Page 46
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High
To

Court

Involve

Case
Tv

Verdict

MAJOR case involving censorship of motion
picture films — in which television is sure to become involved — is scheduled for argument before the Supreme Court the week of Jan. 4.
The cases are those of Superior Films Inc. v.
the Film Censorship Division of the Ohio Department of Education (No. 217) and Commercial Pictures Corp. v. Regents of the University of the State of New York (No. 274).
Films involved are "M," an American version
of a pre-World War II German feature, and
"La Ronde," a French import.
"M," the story of a psychopathic child murderer, was banned in 1952 by Ohio censors as
"harmful." "La Ronde," a study in illicit
amours,
banned in 1951 as "immoral" by
New
Yorkwascensors.

phrases "harmful" and "immoral" as vague and
indefinite.
Both are on appeal from lower court decisions upholding the right of state censorship
boards to ban motion picture films deemed unfit
for public showing.
'Discrimination' Pointed Out
Although briefs are not due until a short
time before argument, both firms have already
pointed to what they term the "discrimination"
in the light of a 1949 Circuit Court decision
in Philadelphia holding that motion picture
films shown on television may not be censored
by state boards. This was Allen B. DuMont
Labs. Inc. v. Carroll. The appeals court held
that since television was "protected" by the
Communications Act governing interstate commerce, itcould not be touched by state motion
picture boards of review [B»T, Oct. 31, 1949].
In its brief asking for review, Superior Films
referred to this decision and said: "Censorship
applied to only one of the media or vehicles
of expression or communication while not to
others such as radio, television, or televising
of motion pictures, and newspapers, purports
to set up a classification without any reasonable
basis of different characteristics. Such an arbitrary and capricious differentiation, as a matter
of will not of reason, is invalid as a denial of
equal
law."
Alsoprotection
relied on ofinthe
both
cases is the famous
1952 Supreme Court decision in Burstyn v.
Regents of the University of the State of New
York, where the court held that the banning of
"The Miracle" on the ground that it was "sacrilegious" was illegal since the term was vague
and indefinite.

Old

Idea, New

Name

PROPOSALS for placing additional
powers within the office of the FCC
Chairman are not new (see adjacent
Temple U. study story). The first
Hoover Commission recommendation on
the subject was placed before Congress
via the White House. That proposal, in
1950, was rejected by the Senate [B«T,
May 22, 1950]. A second attempt met
similar defeat in the 82d Congress when
a Senate committee turned down the plan
in view
of the previous would
Congress'
The
recommendations
have action.
given
the Chairman authority on executive and
administrative functions, transferring it
from the full Commission. The latter
plan would have allowed the Chairman
jurisdiction on the appointment and assignment of personnel in the immediate
offices of the Commissioners [B»T,
March 26, 1951]. It is known that the
Second Hoover Commission, appointed
by President Eisenhower, has not yet
considered FCC in its current research
and investigations [Closed Circuit, Dec.
n

WGRD
Charges FCC
Violated Due Process
Commission

order that station

must cease 4 a.m.-sunrise

pro-

gramming brings heated protest from Grand Rapids outlet,
CHARGE
that was
the FCC
"every
canon"
of due process
made violated
last week
by WGRD
Grand Rapids in a petition for cancellation of
a summary order that it cease operation before
local sunrise.
Order, which was wired to the Grand Rapids
station Nov. 17 stated that WGRD must refrain
from operating between 4 a.m. and local sunrise because of "undue interference" complaint
from WING Dayton, Ohio. Both stations operate on regional 1410, kc — WGRD with 1 kw
daytime only, and WING with 5 kw full-time,
with directional at night.
WGRD said that for six years it has been
operating before sunrise and that WING never
complained before. WING, according to the
WGRD petition, has commenced operations
from 5 to 5:30 a.m. for the last four years.
In charging that the Commission erred in
ordering WGRD to cease pre-sunrise operations without notice, hearing or due process,
WGRD said the Commission has issued no
standards as to what constitutes "undue interference," and that it has given WGRD no
notice of what standards it used to determine
"undue interference" to WING. WGRD also
claimed that the order modified its license
without a notice and hearing, as required by
Section 316 of the Communications Act. It
claimed its renewal licenses authorized it to
commence broadcasting from 6 to 6:30 a.m.
local time. WGRD also claimed that WING's
complaint of undue interference before local
sunrise could not be sustained because FCC
regulations define daytime protection from local
sunrise to local sunset and nighttime protection
from local sunset to midnight. Therefore,
WGRD said, WING cannot claim any protection between midnight and local sunrise.
WGRD asked the Commission to recall the
Nov. 17 telegraphic order and if warranted,
to institute "appropriate" procedures.
Broadcasting
• Telecasting
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well might they be friends. For during
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more
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of October

WGY

Bob Bender, WGY
Leaguers.

Sportscaster, talks baseball with Schenectady Little

staff artists made

than 100 personal [appearances in cities

and towns

that stretch across our coverage

area — Cooperstown

and Cobleskill, Cohoes

and Saratoga. From

Oneida

in the West

Brattleboro, Vt., in the East. From

to

Saranac

Lake south through the river valleys to Catskill,
our people are always out making new friends
for WGY. It's great to be a good neighbor in
such a beautiful neighborhood.

WGY
A
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STATION
SCHENECTADY,
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Don Turtle, WGY Farm Editor, addresses a group at the Farmers Museum at
Cooperstown, N. Y.
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GOVERNMENT
More
to Subpoena Stage
Hassle Comes
McCarthy-Taylor
was "a most dangerous threat to the morale
BRIG. GEN. TELFORD TAYLOR, one-time
army." The Senator then
FCC general counsel and former counsel to
of the
and efficiency
demanded
West
Point officials explain why
an educational tv group, collided last week
Gen. Taylor was invited to speak and who inwith Sen. Joseph R. McCarthy (R-Wis.) and
vited him. He also made public a letter, said
faced the threat of being subpoenaed before
ttee.
subcommi
ating
investig
s
the Senator'
to be a photographic copy, concerning a "flag"
Gen. Taylor was general counsel at FCC
on Gen. Taylor's personnel file which read
beginning in 1940. He left to serve in World
"unresolved questions of loyalty."
War II and was chief U. S. war crimes prosecutor in Germany. In post-war years he served
'Derogatory Data'
as special counsel to the Joint Committee on
Educational Television and during the waning
Sen. McCarthy said the flag meant either an
investigation was under way or one had been
part of the Truman Administration was head
of the Small Defense Plants Administration.
completed, but no findings made. He added,
The Senator Thursday said his subcommittee
however, that such a marking did not neceswill subpoena Gen. Taylor, who is on inactive
sarily indicate disloyalty but that there was
army status and now practicing law in New
"derogatory" information in the file. The
Senator conferred with Civil Service CommisYork, -about possible subversion and security
leaks at Fort Monmouth. Said Gen. Taylor:
sion Chairman Philip Young on the general's
employment file. Chairman Young said he as"I will, of course, appear and respond to any
Congressional committee subpoena that may be
marking on takes
the file
would tostay
"unless sumed
the the
commission
action
remove
issued to me."
it." He said the matter had never come up
The run-in started with Gen. Taylor's adbefore the commission and that there had been
dress at West Point where he told cadets Sen.
no
Loyalty Review Board hearing.
McCarthy's probing at the radar laboratory
NINE
FCC

SALES

WIN

APPROVAL

NINE radio-tv properties traded hands last
week as the FCC approved several station sales
including the transfer of control of KAFY-AMTV Bakersfield and KXA Seattle.
Control of the KAFY stations (512/3%)
was transferred from Sheldon and Geneva Anderson to Charles Thieriot, Harold See and
The Chronicle Publishing Co. for $85,000.
Chronicle Publishing Co. is licensee of KRONAM-TV San Francisco, publisher of the San
Francisco Chronicle and is optionee of 25%
interest in KSBW-AM-TV Salinas.
Mr. Anderson, licensee of KCOK-TV Tulare,
Calif., retains 8 1/3% in KAFY-AM-TV.
Control of KXA Seattle (50*4 %) was transferred from the Gaylord family to Lawrence
Bogle and 13 others for $107,070.
Other station sales approved by FCC:
WPBC Minneapolis, Minn. — Transfer of control
from
Co. J.to Eaton
William
V.
StewartPeople's
through Broadcasting
sale by Arthur
of 334
shares
of
stock
to
licensee
corporation
for
$38,410.
WMRC-AM-FM Greenville, S. C— Assignment
of license from Textile Broadcasting Co. to WAKE
for $72,500.
WAGF Dothan, Ala. — Assignment of license to
new partnership of Dothan Broadcasting Co.
with John T. Hubbard giving up V3 holding for
$33,000.
WBOX Clarksdale, Miss.— Assignment of license
by
Imes.Birney Imes Jr. to his mother, Eunice T.
WOKZ Alton, 111. — Assignment of license from
WOKZ Inc. to Edward N. Palen. General Teleradio Inc. (WOR-AM-TV New York) purchases
the property for $45,000 which it will lease to
Palen for $10,488 annually for eight years with
option to purchase for $14,500.
KANG-TV Waco, Tex.— Assignment of CP for
uhf ch. 34 from Clyde Weatherby to. Central
Texas
Television Co. Mr. Weatherby retains 85.3% interest in lieu of his expenditures totaling $50,000.
KRIB Mason City, Iowa— Assignment of license
from Wolf family to William G. Kelly for $70,000.

Walker

Opens

Offices

PAUL A. WALKER, former FCC chairman,
whose term expired June 30, has opened a law
office in Room 401 Warner Bldg., Washington.
Telephone is Metropolitan 8-1899. Mr. Walker
was appointed to the newly-organized FCC in
1934 from the chairmanship of the Oklahoma
Corporation Commission. He became chairman in 1952 after Wayne Coy resigned.
December 14, 1953
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Gatton

Leaves

Bond

Post

HARRY GATTON, former radio manager of
the U. S. Savings Bond Division, Treasury
Dept., has resigned
his government post
to become administrative assistant to
Sen. Alton A. Lennon (D-N. C).
Mr. Gatton's former posts include
that of managing director of W S I C
Statesville, N . C .
While at the Savings
Bonds Division, Mr.
Gatton was responsible for radio adMr. Gatton
vertising designed to
bring national support behind the drive to
sell government savings bonds.
FCC

Bureau,

WANE

Oppose

Proposed Fort Wayne TV Grant
WANE Ft. Wayne, Ind., and FCC Broadcast
Bureau Chief Curtis B. Plummer have filed
exceptions to an initial decision proposing
to grant Anthony Wayne Broadcasting a new
tv station on uhf ch. 69 there [B»T, Nov.2].
WANE took exceptions to numerous "Findings of Fact" by the hearing examiner, claiming
that they are irrelevent, immaterial, prejudical
and unsupported.
FCC Broadcast Bureau Chief Plummer took
exceptions to the initial decision's failure "to
fully set out the facts pertaining to the combination or 'consolidation' of the two newspapers, News Sentinel and the Journal Gazette,"
and secondly as to trade practices of Anthony
Wayne partners, James R. Fleming and exgovernor Paul V. McNutt.
Mr. Plummer noted that the Journal Gazette's "consolidation" of its business operation
with its only rival and the simultaneous institution of "forced combination rates" requiring
advertising in both newspapers "is monopoly
power exercised in its baldest form."
Mr. Plummer concluded that "the choice
between the two applicants is a difficult one
. . . but that the last named factor . . . swings
the balance in favor of Radio Wayne [WANE]."

Bands
The

Remote,
Seen

Relay

in FCC

Commission

Plan
sets

forth

proposed amendments to Part
4 of its rules governing tv
auxiliary channels
for additional

to provide

services.

Pro-

posals involving Part 2 of the
rules would allow exclusive
bands.
IMPROVED auxiliary broadcast facilities for
television remote pickup, relay and other
purposes are foreseen in rule-making proposals
announced by FCC. Additional studio-transmitter link channels for am and fm stations also
would be provided.
The Commission set forth proposed amendments to Part 4 of its rules governing television
auxiliary channels to provide for additional
services. Supplanting an earlier notice of proposed rule-making concerning Part 4, the new
order calls for comments by Feb. 15.
The growth of tv stations, particularly uhf,
was indicated as the basis for the ever increasing demand for auxiliary facilities.
The second proceeding, in which comments
also are due Feb. 15, concerns proposed amendments to Part 2 of the Commission's rules.
Fixed and mobile allocations above 890 mc
are involved.
In the proposed Part 4 changes, FCC plans
to make available 10 channels in the bands
1990-2110 mc and 2450-2500 mc, 10 channels
in the band 6875-7152 mc, eight channels in
the 10500-10700 mc band and 20 channels
in the 12700-13200 mc band. These auxiliary
channels would not be assigned to specific tv
station channels (vhf 2-13, uhf 14-83), the
Commission explained, but would be available
for assignment on a case-to-case basis.
Available on Exclusive Basis
Only one channel in the 2000 or 7000 mc
band and one in the 13000 mc band would be
available on an exclusive basis, FCC said,
while others would be available on a shared
basis. Although no channels would be reserved
for exclusive use by common carriers, the channels available to broadcasters would also be
available to the common carriers when providing auxiliary broadcast service to tv stations.
FCC's earlier proposal to require a certain
plane of polarization for each auxiliary channel was discarded in the new plan in order to
permit maximum flexibility on the part of the
licensees in the elimination of interference
and more efficient utilization of available channels, FCC's notice stated.
Other changes proposed point out requirements with regard to performance of equipment for the sound channels and provide for
station identification by means of code or other
modulating signal in the event the station is
used for visual transmission only.
•Meanwhile, in the second proceeding looking toward amendment of Part 2 of the Commission's rules, FCC proposed reallocation of
the spectrum above 890 mc "to meet existing
service needs and foreseeable developments in
the use of microwave by various fixed and
mobile services." Generally, exclusive use is
to be substituted for sharing.
The proposed Part 2 amendments, FCC said,
"are the result of Commission study of current
frequency problems and look toward additional exclusive spectrum space for tv pickup
purposes; exclusive space for common carrier
Broadcasting

• Telecasting

GOVERNMENT

would allocate the band 890-936 mc to common carrier fixed service, with the provision
that ISM interference be accepted. The 936950 mc band would be allocated to am, fm and

mobile functions including additional tv pickup
service, and other mobile nonbroadcast video
pickup requirements; additional exclusive broadcast studio-transmitter link frequencies for
am, fm and tv (sound only); additional common carrier fixed service spectrum space, particularly with respect to the needs of areas
where the use of the common carrier bands
above 3700 mc is not practicable; and additional exclusive, as compared to some present
shared, allocations for the non-government
fixed services now operating in the vicinity

tv (sound only) studio-transmitter stations,
subject to accepting ISM interference between
936-940 mc. The band 950-960 mc would be
allocated to operational fixed stations.

The presently shared mobile bands 35003700, 6425-6575 and 11700-12200 mc also are
proposed to be divided equally for exclusive
assignment to domestic public services on the
one hand and the aviation, industrial, land

of 900 mc."
FCC's proposal would continue to allocate
the band 890-940 mc to the industrial, scientific and medical (ISM) service primarily and

transportation, marine and public safety services on the other.

Exclusive
Asked

by

Fm
Big

Band
Firms

REQUEST for 40 frequencies from the Citizens Radio Service to establish an exclusive
Manufacturers Radio Service was made to the
FCC last week by the Committee on Manufacturers Radio Use [B»T, Nov. 23].
If the Commission believes that the Citizens
Radio Service should recoup these frequencies,
then it should "re-examine" the fm band, the
manufacturers' committee stated in its formal
petition for rule-making.
Committee, comprising 56 of the largest
U. S. corporations (Alcoa, Ford, General Electric, Bethlehem Steel, etc.) which already are
authorized to use Special Industrial Radio Service frequencies for more than 3,000 mobile
units, emphasized that "radio is a new proBased duction
on tool."a study made by the Ford Motor
Co., one of the members, radio is now used for
(1) protection, (2) railroad services and (3)
materials handling.
Crowded

"BROTH

ER,

"

SUCCEEDED!

WE

Here's a quote from a letter received by WGN-TV
during the month of November, 1953, which is a
typical reaction

of WGN-TV

advertisers.

To further quote:
"More important, the sponsor wrote a lot of
business because of the program; and the local
outlet felt consumer response
None of this
would have been possible without the wonderful
cooperation extended to us by everyone at WGNTV associated with the program.... My congratulations and thanks
Proof

again

whether

that

for

if you

a job well
want

done."

results in Chicago —

you're large or small — it's WGN-TV.

Band

Reason for need to establish an exclusive
manufacturers service is the belief that the
IRS bands (five frequencies in the 152-162 mc
band and 10 frequencies in the 450-460 mc
band) are in danger of becoming crowded and
overloaded. The manufacturers share these
frequencies with other mobile users, the petition pointed out. These include power companies, petroleum companies, forest products
firms, motion picture companies and the press.
In backing up its claim that manufacturers
need their own frequencies, the committee
produced two studies showing the requirements
for radio systems in Detroit and in Los Angeles.
Detroit, with 118 present or potential users of
radio, was used to illustrate an area problem,
requiring 40 additional exclusive channels. Los
Angeles, with six manufacturing plants as the
basis, was used to illustrate an industry problem, needing 19 additional exclusive channels.
Not only is the present need serious for
additional frequencies, the petition read, but
the growing use of automatic manufacturing
("automaton"), largely using electronic principles, makes a "control" instrument essential.
This means radio systems, the committee said.
The 127 manufacturers now using channels
in the IRS bands are licensed for 6,537 mobile
units, the petition declared.
The Citizens Radio Service is assigned 100
frequencies in the 460-470 mc band and these
are "largely unused," the committee said. CRS
was established in 1945 for individuals and
companies not qualified for other services.
Wants 40 from CRS
The committee recommended that the FCC
reassign 40 frequencies from the CRS band
for the formation of an exclusive Manufacturers
Radio Service. This should be in addition to
the frequencies available on a shared basis in
the IRS bands, the committee emphasized. It
also asked that manufacturers permit the use

fcije Chicago tribune ®debteion station

of point-to-point microwave systems for "outof-yard" operations, where a single company
may operate more than one plant in an area.
Jeremiah Courtney, Washington communications attorney, counsel for the committee,
claimed that the use of radio for manufacturcasting.
ing exceeded in importance that of broad"In fact," he said, "its [radio's] usefulness to
our manufacturing companies has become so
great that in time of war, if a choice had to
be made, it would probably be found that the
nation could better afford closing down every
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South's

reaching

PRODUCT

IN

Greatest
NEW

THIS

BASKET
AND
YOU'LL
GET:
1 The sales-making impact of the radio station
that reaches more Deep South families than any
other medium — at far lower cost per family.
2 The continuous backing of WWL's own powerful
advertising — 24-sheet posters, streetcar and bus
signs, newspaper ads that dominate radio pages.

Salesman

homes

every

WWL

— leading

in New

Orleans

with

more

—

day

station

night

listeners

and

day-

now

than ever before ! *
*Pulse, July-August, 1953

3 Smart, aggressive merchandising support for
WWL- advertised products, with big-scale store
displays that catch customers while they're spending.
Only WWL gives you intensive penetration
through this four-state market
humming with new industry . .
rich with new payrolls ... an
area still unquestionably
radio-dominated.
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NEW
50,000

watts CBS

ORLEANS

radio affiliate Clear channel

A department of Loyola University
Represented nationally by the Katz Agency

December 14, 1953

•

Page 51

GOVERNMENT

•

tv and broadcasting station than it could withstand the loss of war production that would
result from silencing industrial radio systems."
Consulting engineers for the Committee
are Jansky & Bailey Inc., Washington. Herbert
E. Markley, Timken Roller Bearing Co., is
chairman of the Committee.
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FTC

Consent

Ends

NEDA

Order
Practices

A CONSENT order terminating a trade-restraining combination among 350 wholesale
distributors of electronic equipment and supplies, members of the National Electronic Distributors Assn. Inc., was announced last week
by the Federal Trade Commission.
FTC described the practices, which the respondents agree to end although not admitting
or denying having engaged in any law violations, as "restrictive, compulsive and coercive,"
and prejudicial to the public and competitors of
NEDA members. They tend to hinder competition and create a monopoly, FTC added.
FTC filed its initial complaint last April [B»T,
May 11].
The goods involve electronic and radio parts
and other equipment, radio receivers and transmitters, and recording and sound equipment.
Although not prohibiting NEDA members,
independently and not in combination with
others, from doing any of the prohibited acts,
the order forbids NEDA and members to enter
into any combination or conspiracy to:
Arbitrarily restrict membership in the association by denying membership to wholesalers
"for competitive reasons" or for any other reason
not basedceptedonstandards
NEDA's
publishedadmission
or generally
acmembers;
governing
of new
Compel manufacturers to sell only through
NEDA members or through nonmember wholesalers they "recognize" as "established legitimate
wholesale
Prevent distributors";
manufacturers from selling to wholesalers who are not NEDA members or who are
not "recognized" as "established legitimate wholesale distributors";
Compel
manufacturers to protect distributors
against price decline on unsold inventory or to
of sale;uniform discounts or terms and conditions
grant
Compel manufacturers to fix or maintain resale prices suggested by the respondents;
Compile,
publish
or distribute
"substantially
identical price
lists for
electronic equipment
or
Fix or maintain prices or terms or conditions
of sale at which wholesalers sell or offer for sale
supplies";
electronic equipment and supplies;
Give sales or promotional preference to the
types of electronic equipment and supplies sold
by manufacturers who agree to refrain from selling to nonmember distributors or nonrecognized
distributors, or who agree to grant uniform cash
discounts, terms and conditions of sale, or who
agree to maintain resale prices and terms or conditions of sale suggested by the respondents.
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Appeals Court Upholds
Damages on Show Idea
U. S. COURT OF APPEALS last week upheld
a lower court decision holding the creator of
a radio program has a property right in his
idea. The decision affirmed a $3,300 jury
verdict to Washington advertising man Lloyd
K. Belt.
The Appeals Court held "a person has such
a property right in his own idea as enables
him to recover damages for its appropriation
or use by another when the idea is original,
concrete, useful and is disclosed in circumstances which, reasonably construed, clearly
indicate that compensation is contemplated if
it The
is accepted
and used."
U. S. District
Court in Washington had
held in favor of Mr. Belt who entered into a
contract with Hamilton National Bank, which
engaged Mr. Belt to produce the show, but later
selected
another producer [B»T, Dec. 22,
1952].
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FTC

ENDS

RADIO-TV
RETMA

HEARING
TRADE

President

ON

PROPOSED

PRACTICE

McDaniel

RULES

reports his group

unable

to offer pro-

posed rules for trade standards for high fidelity equipment. Hearing record to be open until Jan. 20, recommendations to come at a
later date.
THE Federal Trade Commission last Monday
completed its hearing, begun Oct. 8 [B*T, Oct.
12], on 31 trade practice rules for the radio-tv
industry, proposed by the FTC on Sept. 10.
Up for most attention at the hearing were
arguments on a proposed restricted definition
of a television receiver, on materials of which
radio-tv cabinets are made, on new standards

of tv screen measurement and on manufacvelopes. turers' re-use of cathode-ray tube glass enGlen McDaniel, president of Radio-Electronics-Television Mfrs. Assn., at the close of
the hearing reported that his group would not
be able to offer proposed rules setting up trade
standards for high fidelity equipment. He said

Hits 'Bait' Ads
THE Federal Trade Commission has
entered a consent order requiring Sunset
Appliance Stores Inc., Rego Park, Long
Island, N. Y., and its officers, Joseph
Rudnick
Morris
to stop
"bait"
advertisingandand
otherSobel,
deceptive
practices
in sale of tv sets and air conditioners.
The FTC said the firm's broadcast advertisements offering reconditioned namebrand tv sets for $59 to $68 and reconditioned Mitchell air conditioners for $99
were not made in "good faith," but were
designed to give Sunset a lead to sales
prospects for the sale of "unknown
brands at higher prices."
differences among RETMA members on hi-fi
standards and the lack of other standards for
measurement of certain of its characteristics
prevent RETMA from offering proposals on
hi-fi at present which might be incorporated
into the proposed FTC rules.
Paul Butz, assigned by the FTC to draw up
the rules, was presiding attorney at the hearing, with Allen C. Phelps, assistant director of
the FTC's Bureau of Industry Cooperation and
chief of the Division of Trade Practice Conferences.
Mr. Butz said no more hearing sessions will
be held, but that the record will be kept open
until Jan. 20, before which time unheard parties
may submit suggestions by brief or in person
at the FTC. After that date new trade practice
rules will be drawn up in the light of what took
place at the hearing and submitted to the FTC
with recommendations for their promulgation.
Mr. Butz was unable to say when the rules
will be submitted, but said that because of
legal questions and the controversial nature of
some of the 31 rules, more study will be
needed than for industry rules where no such
problems are brought up.
Rules Result of Conferences
The proposed new rules, which will revise
and extend those promulgated by the FTC in
1939 for the radio set manufacturing industry,
are the result of industry applications and
general trade practice conference sessions held
in June and September 1951 and in June 1952.
Mr. Butz was prompted to set the Jan. 20
date after heated argument between makers of
radio-tv cabinet materials — the natural woods
representatives on one hand and makers of
wood fiber products, plastics and imitation
wood-grain finishes on the other — on the proposed Rule 6 relating to cabinets. Some of
these manufacturers, notably makers of woodgrain finishes, said they had learned only recently of the hearing and were unprepared to

Last year, WDAY
postcards from

was swamped

with 145,659

letters and

its listeners! This is the equivalent of a

letter or card from over 70% of the 211,550

families who

listen regularly to WDAY — an average of slightly over
399

letters per day, including Sundays
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KILOCYCLES

National Representatives

present their full viewpoints at last week's
session.
At issue were six inhibitions to Rule 6 requiring detailed disclosure of the materials of
which a radio or tv cabinet is made — an issue
which has plagued the furniture industry for
years. Representatives of natural woods claimed
that cabinets made of anything but wood in its
natural state, if the material resembles wood,
should be labeled as imitations of such woods,
and that inferior woods be named as such. The
makers of wood fiber products, plastics and
artificial wood-grain finishes for these products
felt no such label should be required.
In behalf of the latter group, Robert C.
Keck of the Hardboard Assn. (hardboard is a
wood fiber material), presented a lengthy paper
on the merits of hardboard. This group also
Broadcasting

• Telecasting
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was supported by RETMA President McDaniel,
who claimed organized pressure on the FTC
by wood interests. He said his industry does
not intend to become a "vehicle" for controversies which rightly belong to the furniture
industry and that, anyway, the manufacture of
articles with simulated wood surfaces is a practice "of long standing."
Non-labeling Attacked
Spokesmen for various consumer groups,
among them a CIO union, the Better Business
Bureau and various women's organizations,
attacked non-labeling of cabinet materials,
agreeing in general that the consumer has no
other way of knowing what material goes into
his radio or tv set cabinet.
Morton R. Galane, attorney for Allen B.
DuMont Labs, presented a brief proposing an
amendment to Rule 2 which would require that

a television receiver not capable of receiving
all vhf and uhf channels be labeled as a
limited-channel set. He said the proposal also
is supported by the Ultra High Frequency Assn.
DuMont claimed many people who buy a tv set
do so under the impression it will receive all
channels with no additional accessories.
Dealer and distributor groups spoke out
strongly against this proposal as did RETMA
President McDaniel, who said DuMont's views
were not those of the industry as a whole. He
said such a rule would mean the 25 million
sets now in the hands of the public could no
longer be called tv sets unqualifiedly under this
definition.
Mr. McDaniel and other industry representatives objected to FTC's proposed Rule 8, which
would require a tv set's screen to be described
by only its viewing area — the horizontal mea-

'Reducing Tablets'
MARLENE'S Inc., Chicago, and its
agency, Larson & McMahon, Chicago,
in a decision by the Federal Trade Commission last week denying an appeal from
an FTC
examiner's
initial
decision, havehearing
been ordered
to stop
making
deceptive advertising claims for the firm's
"reducing tablets" on radio, tv and in
newspapers
other media.
Marlene's,
of which R. and
J. Smasal
is president,
had
appealed
hearing
on groundsthe the
claimsexaminer's
had been decision
stopped
for some time. FCC maintained that
the product had no weight reducing qualities as claimed, but was only a dietary
supplement.
surement of a rectangular shaped screen or the
diameter of a circular screen — instead of the
current practice of giving the measurement of
the unmasked tube on a diagonal basis.
The RETMA president, who was seconded
by other industry, dealer and distributor spokesmen, said the current method of diagonal
measurement "is well understood and accepted
by the public," and is necessary and has been
used within the industry since the beginning.
He added he did not believe dealers in intrastate commerce would abide by the proposed
rule.
Claims Few Are Aware
Consumer groups, however, said that in their
interviews of potential buyers, very few were
aware of the diagonal measurement practice.
FTC's proposed Rule 11. which the tv setmaking industry considers would be a heavy
financial blow in its prohibition of the re-use of
cathode-ray tube glass envelopes unless disclosure ismade that they are used, came in for
heavy criticism from the industry.
William F. Rueger of Sylvania Electric
Products said such a practice would increase
the costs of television receivers $3% million
annually. DuMont's brief, including testimony
of a DuMont engineer at the Oct. 8 hearing
in which were cited the heavy costs to industry
if set manufacurers are required to designate
the glass tube envelopes as "used," was presented in support of the industry view.
RETMA's President McDaniel, in outlining
industry objections to the proposed Rule 11,
said RETMA had requested that Mr. Butz visit
tube plants to inspect procedures used and conditions of manufacture. He offered RETMA's
suggestion that the rule define a cathode-ray

The auctioneer at a farm sale can arouse a
lot of buying enthusiasm among a handful of
farmers for a single piece of merchandise.

But when you want to move your product by
carloads, you've got to build up that same desire for ownership in the MASS KANSAS
FARM AUDIENCE.

Alleged Insurance
On Radio-Tv, FTC

That's exactly what WIBW has been doing
for hundreds of consistent advertisers for over
a quarter-century. And it's exactly what WIBW
can do for YOU.
When do you want to start?

Capper Publications, lac
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SOME of the alleged fraudulent advertising
claims for mail order insurance policies involved in a nationwide investigation being
readied by the Federal Trade Commission, were
made on radio and television, the FTC has
announced.
Fortnight ago, David Murchison, legal adviser to the FTC chairman, told a Senate Judiciary subcommittee headed by Sen. William
Langer (R-N.D.), that some of the claims were
"grossly fraudulent and unfairly deceptive" and
that the agency is about ready to launch a
major investigation. Spokesmen for the Justice
and Post Office Depts., however, maintained at
the hearing that such cases have been much
less numerous in the past two or three years.
The fraudulent claims allegedly were made
for accident, sickness and health insurance

fervio* aid SeUh*
"THE MAC?

Rep. CAPPER

Fraud
Says

•
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•
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tube with "a new electron gun, base, screen
and internal and external coatings" as a new
tube.

Mort Farr of National Appliance & RadioTv Dealers Assn., Chicago,edvoiced dealers' objections to a recommend
amendment (to
proposed Rule 10), that tv sets placed in use
by dealers as demonstrators and floor samples
be designated as other than new sets. He said
it would set a precedent since many other items
are tried before sale, that such use is part of
an established practice by dealers to test working order of sets and that such a rule would
work extreme hardships on small dealers who
are called upon to demonstrate their entire
stock.
Pearson,

ABC

Must

Stand

Libel Suit, Says Court
COLUMNIST Drew Pearson and ABC will
have to stand jury trial in a $450,000 libel suit
involving a 1949 broadcast by Mr. Pearson
over the network, according to a Supreme
Court decision last week.
The Supreme Court denied a hearing to
Mr. Pearson and ABC, from a decision by
the U. S. Court of Appeals, which reversed a
District Court judge who had found for Mr.
Pearson and ABC, without a jury trial.
In a 1949 broadcast involving an income tax
case against Dr. Bernard F. Gariepy, divorced
husband of Mrs. Mary G. Gariepy, Mr. Pearson
said Dr. Gariepy would claim $68,000 of his
income was a "gift" from the Rev. Charles
Coughlin, former radio priest, for alienation
of Mrs. Gariepy's affections. Mrs. Gariepy
sued, claiming the broadcast implied she was
an unchaste wife.

COURT
UPHOLDS
'DISLOYALTY'
FIRINGS
termed "a vitriolic attack on the quality of the
An employer has a right to
company's television broadcasts" by the Supreme Court majority. The handbill message
discharge an employe for dismade no mention of the pending labor dispute,
loyalty, rules the U.S. Supreme
and was signed only "WBT Technicians."
Court in a 6-3 decision upholdTen employes, charged with sponsoring or
ing such action by WBTV (TV)
distributing the handbills, were discharged in
September that year. IBEW filed charges with
Charlotte in firing union emthe
NLRB, alleging the firing was an unlawful
ployes who disparaged its
labor pratice. An NLRB trial examiner recprogramming.
ommended the discharged employes be reinstated but the full board followed this recomRIGHT of an employer to discharge an emmendation only in the case of one employe. It
ploye for disloyalty was upheld by the U. S.
Supreme Court last week in ruling the action
found discharge of the other nine was not
of WBTV (TV) Charlotte, N. C, in firing nine
an unfair labor practice.
The union appealed to the Court of Appeals,
technicians who circulated a handbill malignwhich
ruled the NLRB had not determined the
ing the station's operations and programs was
not an unlawful labor practice under the terms
"unlawfulness" of the employes' conduct which
led to their dismissal. NLRB took this decision
of the Taft-Hartley Law. Three of the nine
justices dissented.
to the Supreme Court.
In so ruling, the Supreme Court overturned
"In essence, the issue is simple," Justice
Harold H. Burton wrote in the majority
a U. S. Court of Appeals decision which would
have remanded the case to the NLRB [B»T,
opinion. "It is whether these employees, whose
Nov. 24, 1952].
contracts of employment had expired, were
The case was based on a labor dispute bedischarged 'for cause." They were discharged
solely because, at a critical time in the initiation
tween WBTV, owned by the Jefferson Standard
Broadcasting Co., and the International Brotherof the company's television service, they sponsored or distributed 5,000 handbills making a
hood of Electric Workers (AFL). WBTV's
contract with 22 technicians ran out Jan. 31,
sharp, public, disparaging attack upon the
1949, and although the personnel continued on
quality of the company's product and its bustheir jobs, they set up a picket line before the
iness policies, in a manner reasonably calcustation following an impasse in negotiations
lated to harm the company's reputation and
between the station and the union.
reduce
income."
In August 1949, several of the technicians
Justiceits Burton
continued: "There is no more
elemental cause for discharge of an employee
distributed 5,000 handbills disparaging the stathan disloyalty to his employer. It is equally
tion and its operations under the heading: "Is
elemental that the Taft-Hartley Act seeks to
Charlotte a Second-Class City?" This was
strengthen, rather than to weaken, that cooperation, continuity of service and cordial contractual relation between employer and employee that is born of loyalty to their common
Labor Practice Not Attacked
enterprise."
The attack on the company related to no
labor practice, and it made no reference to
wages, hours or working conditions, Justice
Burton pointed out. "It was a continuing attack, initiated while off duty, upon the very
interests which the attackers were being paid
to conserve and develop. Nothing could be
further from the purpose of the Act than to
require an employer to finance such activities. . . .

Do

You

Know

This

"The fortuity of the coexistence of a labor
dispute affords these technicians no substantial
defense. . . . The handbill diverted attention
from the labor controversy. It attacked public

Man?

He is Randall Kalcr, program manager and assistant manager
WFAS, White Plains, N. Y., for over 20 years.
He says—

of

"I like the SESAC Transcribed Library. Here at WFAS we stress music and
news and we constantly use such outstanding SESAC recording artists for our
sponsored Ruppert Beer Show as — 'The New World Symphony Orchestra', The
Radio Symphony Orchestra', 'The Aeolian String Orchestra' and 'The Symphonic
"Pops" Orchestra'."

"We feel that our Conlan rating increase for our 6:15 to 7:30 time segment
this year is largely due to the addition of the SESAC Transcribed Library — and
the tone quality of SESAC
AT

YOUR

STATION

Program

Service

SESAC
475
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policies of the company which had no discernible relation to that controversy. The only
connection between the handbill and the labor
controversy was an ultimate . and undisclosed
purpose or motive on the part of some of the
sponsors that, by the hoped-for financial pressure, the attack might extract from the company
some future concession. . . .
"In any event, the findings of the Board
[NLRB] effectively separate the attack from
the labor controversy and treat it solely as
one made, by the company's technical experts
upon the quality of the company's product. As
such, it was as adequate a cause for the discharge of its sponsors as if the labor controversy had not been pending. . . ."
The dissent, written by Justice Felix Frankfurter, for himself and Justices Hugh L. Black
and William O. Douglas, took issue with the
majority on the ground that the NLRB used the
criterion "indefensible" for the technicians' conBroadcasting
• Telecasting

duct and that the Court of Appeals was right
when it termed that word as "vague" and different from "unlawful."
Questioning whether Congress meant "disloyalty" to be treated as cause for discharge,
Justice Frankfurter said much of the law that
had been developed by NLRB and the courts in
the 12 years preceding Taft-Hartley would be
overturned if Congress had so intended.
"Many of the legally recognized tactics and
weapons of labor would readily be condemned
for 'disloyalty' were they employed between
man
and man in friendly personal relations,"
he said.
". . . Furthermore, it would disregard the
rough and tumble of strikes in the course of
which loose and even reckless language is
properly discounted."
Justice Frankfurter concluded: ". . . To
treat the offensive handbills as though they were
circulated by the technicians as interloping outsiders to the sustained dispute between them
and their employer is a very unreal way of
looking at the circumstances of a labor controversy. Certainly there is nothing in the language of the Act or in the legislative history to
indicate that only conventional placards and
handbills, headed by a trite phrase such as
'UNFAIR TO LABOR,' are protected. In any
event, on a remand the Board could properly
be asked to leave no doubt whether the technicians, in distributing the handbills, were, so far
as the public could tell, on a frolic of their
own or whether this tactic, however unorthodox,
was no more unlawful than other union behavior previously found to be entitled to protection."
The Supreme Court reported that WBTV began operating July 14, 1949, representing an investment of $500,000, and that Jefferson Standard suffered a monthy loss of $10,000 during the
first four months of WBTV's operation.
During the controversy, Sterling L. Hicks, one
of the WBTV engineers, was indicted and
convicted of conspiracy in attempting to dynamite the station's radio tower. He was identified as business manager of IBEW Local 1229.
WFDF
MARS
Lowers Age Bars
MILITARY Affiliate Radio System (MARS),
operated by the Defense Dept., has opened its
membership to civilian applicants as young as
16 years old. First applicant to be admitted
under this policy last week was a 17-year-old
Maryland high school senior. Previously only
members of the Armed Forces, Reserve Officers
Training Corps., National Guard or one of
the military reserve programs were accepted
if under 21. Some 8,500 volunteer amateur
radio stations take part in MARS training and
drills. The radio system is set up to alert and
integrate stations for official or semi-official use
in the initial stage of any disaster or emergency requiring radio communication aid.

has

its Finger

on

rich Flint market!
Yes, FLINT, MICHIGAN is a RICH market where effective
family buying income is MORE THAN 40% HIGHER THAN
THE NATIONAL AVERAGE . . . FLINT, the largest GENERAL MOTORS PLANT CITY in the world, is a BIG market
(287,000 people) and it's an ACTIVE market ($325,184,000.
in retail sales last year)* ... and WFDF is FIRST in FLINT.
To make YOUR sales grow, tell your sales story over busy,
bustling WFDF and make SURE of a share of the RICH FLINT
MARKET.
* SALES MANAGEMENT
"SURVEY OF BUYING POWER" 1953
FLINT,

Huntley Sues for $200#000
CHET HUNTLEY, ABC radio and tv news
commentator, has filed suit for $200,000 slander damages in Los Angeles Superior Court
against Mrs. Edward Suchman, club woman
and social worker, whom he accused of calling
him a Communist. The complaint charges that
on many occasions prior to last Oct. 10 Mrs.
Suchman told other persons, including some
sponsors of news broadcasts that he was giving
aid and comfort to the enemy, meaning Russia.
At that time, the complaint adds, Mrs. Suchman referred to him as a "dirty, low-down
skunk," and said it was her intention to "pull"
sponsors away from him.
Broadcasting

• Telecasting

the

If

I

mm

I

MICHIGAN

AFFILIATE

"Our 32nd Year
in ®
Flint" ©e
F
D
F
W
Represented by the KATZ AGENCY
Associated with: WOOD
WFBM

and WFBM-TV

and WOOD-TV

Indianapolis —

Grand

WEOA

Rapids

Evansville

December 14, 1953

•

Page 59

■ GOVERNMENT

Hunt

Red

in Entertainment

Record

Nearly Ended, Says Jackson
INVESTIGATION of alleged communist infiltration into the entertainment field has "just
about scraped the bottom of the barrel," Rep.
Donald Jackson (R-Calif.), chairman of a
House Un-Amercian Activities subcommittee,
admitted fortnight ago after a closed one-day
hearing in Los Angeles [Closed Circuit, Nov.
16]. The hearing, however, did supply several
new "identifications," Rep. Jackson said, mainly
in radio and tv fields.

tion is specified by Hearst Corp.'s WISN
Milwaukee in its application for vhf ch.
6 at Whitefish Bay, Wis., filed at FCC
last week. Cost specified is $2.54 million, with estimated annual operating
cost $1.2 million and revenue estimated
"in excess" of that amount. Also seeking
ch. 6 there is WMIL Milwaukee, which
turned in its permit for uhf ch. 31 [B»T,
Dec. 7]. WMIL's construction cost estimate, according to its bid, is $792,000;
first year operating cost, $626,000; revenue, $880,000.

the investigating group as "cooperative" witnesses. William L. Alland, now a theatrical
motion picture producer, testified he had been
a member of a "radio cell" of the Communist
Party from 1946 to 1949, but quit because he
"got fed up feeling like a criminal participating
in their activities." Rep. Jackson said three undisclosed names for further investigation had

SECRETARY of Agriculture Ezra Tafr Benson (r) presents Joe Kelly, farm and food
director of WHDH Boston, with the Corn
Criers Bell on behalf of the Agricultural
Club of Massachusetts. The award was for
Mr. Kelly's promotion of the sale of corn
in Massachusetts which resulted in more
than 50% sales increase over the preceding
year, maintaining the farmers' price at a
profitable level, the station said.
Party member for three months and left because itwas a "dull outfit," appeared briefly to
elaborate on previous testimony.
John Brown, radio-tv actor in CBS Radio's
My Friend Irma, ABC Radio's Ozzie and Harriet and the former NBC Radio's Life of Riley,
among others, stood on constitutional guarantees of the Fifth Amendment to refuse to
answer committee questions.
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top-flight programs

MYTHICAL COVERAGE BY FRINGE AREA VHF IS
KAPUT! BE ON WARD-TV AND BE IN THE MARKET
FOR GOOD.
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AFFILIATE . . . ABC and DUMONT
by

WEED

Brings

Probe

DOWN-TO-EARTH

COVERAGE
IN WESTERN
PENNSYLVANIA'S
LARGEST
METROPOLITAN
MARKET

The Agencies for these shows know
BISHOP SHEEN
EASTERN PKWY. BOXING
BOB CROSBY
FRED WARING
JACK BENNY
BURNS & ALLEN
CAPTAIN VIDEO
PRIVATE SECRETARY

Charge

Judge Digges made the request at the opening
session of the December grand jury in Leonardtown, instructing the jury that it is their duty
to look into it and report back, taking any action
the evidence warranted.

PA.

OUR

Harlingen

GRAND jury investigation of gambling and
sale of liquor to minors in St. Marys County,
Maryland, was ordered last Monday by Judge
J. Dueley Digges, of state circuit court, following charges on MBS by commentator Fulton
Lewis jr. that violations of the law are unchecked in the county.

WARD-TV
JOHNSTOWN,

Storer,

A

56

(ZAawtel

Shifts Approved

CHANGE of call letters of ABC's Los Angeles
stations— KECA-AM-FM-TV— to KABC-AMFM-TV was granted by the FCC late last week.
Storer Broadcasting Co., which recently acquired KABC San Antonio where it ownsKEYL (TV) was granted call letter change
to KGBS-AM-TV while KGBS Harlingen,
Tex., becomes KGBT-AM-TV. The latter is
paid $7,500 by ABC to defray costs of advertising change [Closed Circuit, Nov. 30].
The exchange of call letters will permit ABC
to appropriately identify its West Coast stations
by the call letter series KABC in the same way
that its New York stations are identified by the
series WABC. In the San Antonio case, the
letters GBS are the initials of its owner George
B. Storer.

Lewis

UP

Planned

WHAT is believed to be the highest initial construction cost for a television sta-

Three former radio writers appeared before

been furnished by Mr. Alland's testimony.
Milton Merlin, 1952 president of Radio
Writers Guild, denied Communist Party membership and said he had been "blacklisted" since
charges were published that he headed an allegedly communist-dominated organization. He
did admit joining various groups later termed
communist-front, but stated he severed connections immediately afterward.
Max Nathan Benoff, writer of the former
CBS-AM-TV Life With Luigi program, who testified last March he had been a Communist

Cost

TELEVISION

NETWORKS

Streibert

Gets

Deputy

THEODORE C. STREIBERT, director of U. S.
Information Agency and former board chairman of MBS, now has a deputy in the USIA.
President Eisenhower has appointed Abbott
McConnell Washburn as Deputy Director. He
was a special assistant to Mr. Streibert before
the appointment, which is subject to Senate
confirmation in January.

Named

to Aeronautics

Unit

ANDREW ALFORD Consulting Engineers of
Boston has been elected to Radio Technical
Commission for Aeronautics membership, it
was announced last fortnight. Firm is active in
radio aids to air navigation.
Broadcasting
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'Blanket'

Area

Reduced

by FCC
REDUCTION of the blanket interference area
around standard broadcast stations has been
effected by FCC in making final proposed
amendments to its rules and engineering standards. Text of the changes was issued last week.
The revision establishes the 25 mv/m contour, instead of the entire city, as the reference area for determining population percentage in the blanket area. It also specifies
1 v/m (1000 mv/m) as the blanket contour
instead of 250 mv/m or 500 mv/m as heretofore. Population in the blanket area may not
be more than 1% of the population within
the 25 mv/m contour, under the change.
Licensees are required to satisfy "all reasonable complaints of blanketing interference" by
listeners within the 1 v/m contour, according
to the rules. The changes, which also include
amended text for Sec. 4 of the standards, "Locations of Transmitters of Standard Broadcast

66 tot

KFIAin

Anchorag

e

Stations," become effective 30 days after publication in the Federal Register.
Amendments to Part 3 of the rules follow:
1. Sec. 3.14 is amended as follows: Add a new
subparagraph (r) as follows:
(r) Blanketing. Blanketing is that form of
interference which is caused by the presence
of a broadcast signal of 1 v/m or greater intensity in the area adjacent to the antenna of
the transmitting station. The 1 v/m contour
is referred to as the blanket contour and the
area within this contour is referred to as the
blanket area.
2. Sec. 3.2 is amended as follows: Redesignate
subparagraph (g) as (h) and add a new subparagraph (g) as follows:
(g) That the population within the 1 v/m
contour does not exceed 1.0 percent of the
population within the 25 mv/m contour: Provided, however, That where the number of
persons within the 1 v/m contour is 300 or
less the provisions of this subparagraph are
not applicable.
3. Add a new Sec. 3.88 as follows:
3.88 Blanketing Interference. The license of
each broadcast station is required to satisfy
all reasonable complaints of blanketing interference within the 1 v/m contour.

FTC

Approves
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a natural for TV selling. It's
that has welcomed television

KFIA has complete studio facilities and "exclusives" on many of the best filmed shows. If you desire,
KFIA's

staff will help you secure Alaska distributors.

Write, phone or wire :

Softening Use of Tree'
THE Federal Trade Commission Dec. 3 approved a new trade practice rule on use of
the word "free" in advertising and other commercial offers which conformed to its statement of Sept. 18 softening its policy on "free"
[B*T, Sept. 28].

WEED

CORPORATION

TELEVISION

Representatives

National

MOORE

The Sept. 18 policy was announced in FTC's
dismissal of charges against Walter J. Black
Inc. of using "free" to describe books given
upon purchase of other books. FTC policy
up to that time, in effect from early 1948, had
restricted use of "free" to offers made with no
strings attached.

Seattle

&

LUND

and Portland

Affiliated with CBS

Under the new FTC policy the use of "free"
to describe merchandise given upon purchase
of other merchandise is a fair trade practice
only so long as the advertiser makes such condition clear and conspicuous in his offer.

TV networks

and ABC

13.8

SEVEN

new attorneys and engineers reported
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POWER
KW

AUDIO

at FCC

for duty with FCC's Broadcast Bureau fortnight
ago. They will work on television and other
cases, it was expected. New attorneys are
Charles Finley, John H. Vass, Arthur J. Schissel, Earl Walck and Edward Brown. New engineers are Clarence F. Heister and Robert
C. Ochs.
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Libel,

Free

Time

Issues

Panel
Explored in WIND
LAW OF LIBEL as it applies to broadcasting
and ramifications of the McCarthy free time
issue were explored by Northwestern U. panelists on WIND Chicago's Nov. 29 Forum of
the Air.
The delicate position of broadcasters who
are not permitted to pre-censor talks of political candidates but who are liable under
state laws for libel uttered was recounted by
RAOtO NEWSfKT
INTERMOUNTAIN Network Pres. Lynn L.
Meyer signs four year contract- with Salt Lake
Bee for baseball and with Pioneer League for
exclusive re-creation rights. Looking on (I to
r) are Claude Engberg, league pres.; Mai Wyman, Intermountain sports dir., and Eddie
Lieshman, Bees' owner.

the university's
chairman ofwho
Donley Fedderson,department,
radio-television
served as
moderator. Panelists included Willard Pedrick,
professor of law, and Martin Maloney, assistant professor, radio-tv department.
Mr. Fedderson noted an editorial in the B»T
Nov. 23 issue and reported that the broadcast
industry, as interpreted in the editorial is not
pleased with the situation posed by Sen. Joseph
McCarthy's (R-Wis.) demand for equal network
time to answer former President Truman.
Speaking on the program titled "Character
Assassination and the Law of Broadcasting,"
Prof. Pedrick felt some sort of right of reply is
a useful device and suggested an immediate
recourse for those who feel they have been
libeled over the air. He said the greatest need
for this lies in the broadcasting industry.
Prof. Maloney felt the public interest is not
greatly served by the right of reply, as in the
McCarthy-Truman exchange, and said networks
are placed in a confusing and harassing position.

CBS-TV Takes 8 of 13
'Look7 Video Awards
WINNERS of Look magazine's fourth annual
tv awards are being announced in the publication's Dec. 29 issue, with CBS-TV taking eight
of the 13 winners, NBC-TV taking four, and
DuMont one, Look spokesmen said last week.
Based on a poll of 1,507 network executives,
producers and directors, tv columnists and editors, and agency program directors, the first
choices for "best" in the various categories
for 1953 were listed as follows:
Dramatic program, Studio One (CBS-TV);
variety program, Toast of the Town (CBS-TV);
public affairs program, See It Now (CBS-TV);
news program, Edward R. Murrow — See It
Now (CBS-TV); educational program, Ford
Foundation Tv-Radio Workshop's Omnibus
(CBS-TV); children's program, Ding Dong
School (NBC-TV); sports program, Blue Ribbon Boxing Bouts (CBS-TV); comedian or
comedy team, Sid Ceasar and Imogene Coca
(NBC-TV); quiz or panel program, Whafs
My Line? (CBS-TV); master of ceremonies,
John Daly (CBS-TV); producers, Fred Coe
(NBC-TV); director, Jack Webb (NBC-TV);
religious program, Bishop Sheen's Life Is Worth
Living (DuMont).

Legion
Go To
Aeronautics
EXCLUSIVE live radio coverage of the Chicago
White Sox for the next four years is agreed
upon by (seated) Charles A. Comiskey (I),
White Sox v.p., and William A. Lee (r), pres.
of Chicago Federation of Labor, which owns
and operates WCFL. Standing are Martin F.
Hogan (I), WCFL gen. mgr., and Bob Elson,
who does play-by-plays.

KXOC Chico, Calif., Mgr. Jack Powell watches
Pug Kilpatric (r) of Kilpatric's Northern California Grocery Chain sign for 52-week sponsorship
of Notebook of the Old West, created by W. H.
(Old Hutch) Hutchinson (I).

CONTRACT is pacted by National Appliance
& Television with WBEL Rockford, lll.-Beloit,
Wis. Sentinel tv sets will be promoted by five
weekly newscasts, 20 announcements, Sunday
music show, each week. Negotiators (I to r):
Warren Anderson, WBEL asst. mgr., and National co-owners Larry Franks, Myron Kullens,
Monroe Singer.

Possible

Uhf

Unit

Probes

Interference

INVESTIGATION of areas of possible interference from uhf television to aviation navigation and communication frequencies was decided
at a meeting of a special committee of the Radio
Technical Committee for Aeronautics in Washington [B»T, Nov. 16].
The Committee organized to (1) search out
potential sources of interference to aeronautical
signals and (2) gather data on any interference
that may arise. The next meeting of the special
committee, headed by A. R. Applegarth, National Aeronautical Corp., is in January.
Aviation frequencies believed to be susceptible are the 108-152 mc band (localizer, visualoral range, communications), 328-335 mc band
(glide slope) and 960-1215 mc band (distance
measuring equipment). The committee believes
spurious radiations from transmitters or receivers may interfere with these bands.
In addition to Mr. Applegarth, the following
attended the meeting: H. W. Anderson, R. E.
Estes, William Brown and E. B. Poritzky, CAA;
A. Skrivseth and Louis Rein, FCC; C. M. Dorsey, Bendix; R. P. Wakeman, DuMont; J. E.
Young, RCA; H. G. Towelson, GE, and Vernon Weihe, Air Transport Assn.

Postpones Filter Deadline
BECAUSE a number of television stations
have been unable to obtain video frequency
filters to properly meet FCC's specifications
for upper sideband attentuation, the Commission has issued an order postponing the effective date of the requirement from June 1,
1953, until July 1, 1954. Sec. 3.687 (a) (2) of
FCC's rules requires that the field strength or
voltage of the upper sideband radiated or dissipated by tv transmitters shall not be greater
than minus 20 db for a modulating frequency
of 4.75 mc or greater.

'Americanism1 Medals
Sarnoff, English

BRIG. GEN David Sarnoff, chairman of the
boards of RCA and NBC, and Richard English,
producer and narrator for Last Man Out (NBC
Radio, Sun., 10-10:15 p.m. EST) were presented
with gold medals and citations from the American Legion last Wednesday for contributions
made by that program to "strong and positive
Americanism." The series dramatizes case
histories of leading communists who have
broken with the party.
Presentations of the citations were made to
Gen. Sarnoff and Mr. English by Arthur J.
Connell, national commander of the American
Legion, on behalf of the Legion's units in New
York and Washington. The District of Columbia Legion also made available the gold medals
for "outstanding service in the cause of Ameri-

First Prize to WVJS
Show
canism."
FIRST prize in the radio-tv category in the
1953 nationwide contest held by the American
Institute of Laundering, Joliet, 111., has been
awarded to The Troy Laundry and Cleaners of
Owensboro, Ky., for its Troy Laundry Program
on WVJS there. Station says more than 2,000
laundry firms competed. Judges in the competition, held in Los Angeles, were William F.
Brown, associate professor of marketing,
UCLA's School of Business Administration; El
Thomas, manager, Advertising Service Dept.,
Los Angeles Times, and Mary Thompson,
BBDO's Los Angeles office. The show features
popular-classical music with commercials given
in the "gentle" mood of the program's format,
station said. It is heard Monday through Friday, 9 a.m., produced by Larry Adams, program director, and announced by Malcolm
Greep, general manager.
Broadcasting
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TVs
on

AT

331,

30

the air continue

to mount as a new group of
four vhf outlets are slated to
be on the air through Dec. 13.
Three cities get their first home
tv outlet.
OPERATING tv stations totaled 331 last week,
218 vhf and 113 uhf, with 30 more, 20 vhf
and 10 uhf, scheduled to get underway before
the year is out.
Five stations, all vhf, were slated to begin
operation Dec. 11 through 13:
KOAM-TV Pittsburgh, Kan., vhf ch. 7 (NBC,
CBS, DuMont), represented by The Katz Agency.
KHOL-TV Kearney, Neb., vhf ch. 13 (CBS,
DuMont), represented by Meeker Tv Inc.
KOMO-TV Seattle, Wash., vhf ch. 4 (NBC),
represented by George P. Hollingbery Co.
WEAU-TV Eau Claire, Wis., vhf ch. 13 (NBC,
ABC, DuMont), represented by George P. Hollingbery Co.
KTVA (TV) Anchorage, Alaska, vhf ch. 11
(NBC, DuMont), represented by Hugh Feltis &
Assoc.
This gives Pittsburg, Kearney and Eau Claire
their first home video outlet, while Seattle and
Anchorage get their second.
Studio and live camera equipment of KTVA
are General Electric and transmitter is DuMont, A. G. Hiebert, president-general manager, announced, adding "we have been astounded by the absence of engineering problems."
KHOL-TV expects to be interconnected
with AT&T to receive network programs by
Feb. 1, Duane L. Watts, station manager, reported.
WAIM-TV Anderson, S. C. (ch. 40), also
expects to begin regular programming tomorrow as the basic CBS-TV affiliate in the Anderson-Greenville area, Wilton Hall, president,
reported. Democratic Sens. Olin D. Johnston
and Burnet R. Maybank, both South Carolina,
will make guest appearances on the dedicatory
program, he said.
Asbury Park Tower
Erection of a 465-ft. tower by WRTV (TV)
Asbury Park, N. J., is set to begin this week,
Harold C. Burke, vice president in charge of
operations, reported. The uhf ch. 58 outlet
which will cover Monmouth, Ocean and Middlesex counties he said, will start regular operation early next month.
WSTV-TV Steubenville, Ohio, reported
AT&T crews are at work installing microwave
equipment for its Christmas Eve debut. The
station, on ch. 9, will feature CBS-TV programs.
The construction of WMGT (TV) Adams,
Mass. (ch. 74), transmitter building atop Mt.
Greylock has been completed, the station said.
The first outlet for that city is slated to begin
commercial programming later this month.
Change in antenna and transmitter site, now
before the FCC, has postponed the starting
date of WCMB-TV Harrisburg, Pa. (ch. 27),
from Dec. 15 to March 1, Ed K. Smith, general manager, said.
WSIL-TV Harrisburg, 111. (ch. 22), started
commercial operation Dec. 6, the station reported.
WTOV-TV Norfolk, Va. (ch. 27). which
started programming Dec. 2, features ABC
and DuMont network shows as well as local
programs, Tom Matthews, program director,
announced.
Stations due on the air in the next 30 days are:
ARKANSAS
KATV (TV) Pine Bluff, vhf ch. 7, represented
by Avery-Knodel Inc., Dec. 15.
CALIFORNIA
KTVU (TV) Stockton, uhf ch. 36, represented
Broadcasting
• Telecasting

MORE
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SOON

by George P. Hollingbery Co., Dec. 15 (granted
STA Dec. 1).
COLORADO
KOA-TV Denver, vhf ch. 4 (NBC), represented
by Edward Petry & Co., Dec. 24.
CONNECTICUT
WNLC-TV New London, uhf ch. 26, December
FLORIDA
WINK (TV) Fort Myers, vhf ch. 11, represented
byWJHP-TV
Weed Tv, Jacksonville,
December '53.uhf ch. 36, represented
Nov.30). Assoc., December '53 (granted STA
by Perry
WEAR-TV Pensacola, vhf ch. 3 (CBS), represented by George P. Hollingbery Co., Dec. 15.
IDAHO
KID-TV Idaho Falls, vhf ch. 3 (CBS. NBC),

by Edward Petry & Co., Jan. 1.
WSTV-TV Steubenville, vhf ch. 9 (CBS), repAvery-Knodel Inc., Dec. 24 (granted
STA Sept.resented by16).
WUTV, (TV) Youngstown, uhf ch. 21, represented by Edward Petry & Co., Jan. 1.
OKLAHOMA
KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc., Dec. 20
(granted STA Nov. 13).
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Jan. 1.
OREGON
KPICAug.(TV)4). Salem, uhf ch. 24, Dec. 15 (granted
STA
PENNSYLVANIA
WQED
(TV) Scranton,
Pittsburgh,uhfvhfch.ch.16,*13,
Jan. 1.
WARM-TV
represented
by George P. Hollingbery Co., Jan. 1.
SOUTH CAROLINA
WAIM-TV Anderson, uhf ch. 40 (CBS), repre-

A TV STATION goes into am as contract for radio broadcast equipment is handed by
W. D. (Dub) Rogers (c), president of KDUB-TV Lubbock, Tex., to Bill Brady, sales engineer.
Gates Radio Co.
Looking on is Rudy Starnes, chief engineer of KDUB-TV, licensee of
which recently was granted am facilities on 1340 kc with 250 w, fulltime.
represented by Gill-Perna, Dec. 20.
INDIANA
WRAY-TV Princeton, uhf ch. 52, represented
by Walker Representation Co., Dec. 15.
KANSAS
KOAM-TV Pittsburg, vhf ch. 7 (NBC. CBS.
DuMont),
represented bv The Katz Agencv,
Dec. 13.
LOUISIANA
KSLA (TV) Shreveport, vhf ch. 12 (NBC, CBS),
represented by Paul H. Raymer, Dec. 15.
MAINE
WCSH-TV Portland, vhf ch. 6 (NBC I, represented by Weed Tv Inc., Dec. 16 (began test
patterns Dec. 2).
MARYLAND
WBOC-TV Salisbury, uhf ch. 16, Dec. 25.
MASSACHUSETTS
WMGT (TV) North Adams, uhf ch. 74. represented by Walker Representation Co.. Dec. 25.
MICHIGAN
WWTV (TV) Cadillac, vhf ch. 13 (CBS, ABC.
DuMont), represented by Weed Tv Inc., Jan. 1
(granted STA Sept. 29).
WKAR-TV East Lansing, uhf ch. *60, Jan. 1.
MISSISSIPPI
WJDT (TV) Jackson, vhf ch. 3 (NtJ), represented by George P. Hollingbery Co., Dec. 28
(granted STA Oct. 19).
MISSOURI
KOMU-TV
Columbia,
vhf ch. 8 (ABC, CBS,
'54. NBC), represented
DuMont,
by H-R Tv Inc.,
December
KDRO-TV'53. Sedalia, vhf ch. 6, Jan. 1.
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
represented
STA
Oct. 29).by Meeker Tv Inc., Dec. 13 (granted
NEW JERSEY
WRTV (TV) Asbury Park, uhf ch. 58, January
NEW YORK
WTRI (TV) Schenectady, uhf ch. 35, Jan. 15.
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented bv The Boiling Co., Dec 15.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuDec. 20. Mont), represented by John E. Pearson Tv Inc
OHIO
WMAC-TV Massillon, uhf ch. 23, represented

Winds Stymie Stations
STRONG WINDS that swept across the
neighboring states of Colorado and
Wyoming last week toppled the television
towers of two stations that are due to
begin operations this month.
In Denver, the 300-ft. tower of KOATV, located atop Lookout Mt., crumpled
to the ground Dec. 6, causing sr>me damage to the transmitter building, after 80miles-per-hour winds lashed the mountain top. Three operating stations there,
KFEL-TV, KLZ-TV and KBTV (TV),
had to suspend programming momentarily at various times because of interruptions caused by the windstorm. Damage
of tower and buildings have been estimated at $25,000.
KFBC-TV Cheyenne, Wyo., saw 100-ft.
of its planned 500-ft. tower collapse
Dec. 8 as high winds which continued to
plague the two-state area, brought down
the tower that is in construction. No
damage to transmitter building or other
equipment was reported.
KOA-TV and KFBC-TV are to begin
operations by Christmas. Don Searle,
KOA-TV executive vice president-general
manager, reported that around-the-clock
repairs and equipment installation will
enable the station to meet its target date.
KFBC-TV is rebuilding its tower in anticipation ofa Christmas debut, William
C. Grove, manager, said.
December 14, 1953
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sented by Burn-Smith Co., Dec. 15 (began test
patterns Dec. 2).
WGCT (TV) Greenville, vhf ch. 4 (NBC),
represented by Weed Tv Inc., Jan. 1.
TENNESSEE
WLAC-TV Old Hickory (Nashville), vhf ch. 5,
Jan. 1.
TEXAS
KMID-TV Midland, vhf ch. 2 (NBC), represented by O. L. Taylor Co., Dec. 15.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by Paul H. Raymer, Dec. 15.
VIRGINIA
WBTM-TV Danville, uhf ch. 24, represented
by George P. Hollingbery Co., Jan. 15.
WASHINGTON
KOMO-TV Seattle, vhf ch. 4 (NBC), represented by George P. Hollingbery Co., Dec. 11
(granted STA Nov. 13).
KVAN-TV Vancouver (Wash.) -Portland (Ore.),
uhf ch. 21, Jan. 15.
WEST VIRGINIA
WJPB-TV Fairmont, uhf ch. 35, represented by
Gill-Perna Inc., Jan. 1.
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13 (NBC, ABC,
DuMont), represented by George P. Hollingbery
Co., Dec. 13.
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Dec. 15.
WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), Dec. 25
(granted STA Dec. ALASKA
3).
KTVA (TV) Anchorage, vhf ch. 11 (NBC, DuMont), represented by Hugh Feltis & Assoc.,
Dec. 11 (granted STA Dec. 1).
HAWAII
KULA-TV Honolulu, vhf ch. 4, Jan. 1.

CANADA'S

MOST

STATION

TV

ON

POWERFUL

THE

117/000

Watts

PLANS for completion of a 1 ,025-fr tower
for WHB-TV Kansas City by May 1954
are under discussion here by: (I to r)
seated, John A. Costelow, John A. Costelow
Inc., Topeka, contractor who also built
towers for WDAF-TV Kansas City and KLZTV Denver; John T. Schilling, WHB-TV vice
president and general manager; Henry Goldenberg, chief engineer; standing, Mori Greiner, WHB-TV station director, and Donald
D. Davis, president of WHB-TV.

AIR

e.r.p.

WOOD-TV
Trades Channels,
Goes to Maximum
Power

In Canada contact
All Canada Television
in U.S.A. Weed & Co.
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WOOD-TV Grand Rapids, Mich., switched
from vhf ch. 7 to ch. 8 last Tuesday and increased effective radiated power from 28 kw
to full 100 kw. The channel change was one
of 30 ordered by FCC in its final reallocation.
WOOD-TV's ch. 8 operation is from a new
tower and transmitter installation 12 miles
northeast of Grand Rapids. The new 1,000ft. tower is on a hill 873 ft. above sea level.
The antenna system cost $100,000. In the new
$75,000 transmitter building is all new RCA
equipment costing $300,000.
Unique feature of the change-over, according to WOOD-TV's chief engineer, Louis Bergenroth, was dual operation on both chs. 7 and
8 from Dec. 1-8 under special FCC authority
in order to help set owners and servicemen in
receiver adjustment.
Broadcasting

• Telecasting

Milwaukee
U.S.

Claims

Set-Converter

Top
Sales

MILWAUKEE is the "top market of the nation" in sales of tv sets and uhf converters, reports the Milwaukee Journal (WTMJ-TV vhf
ch. 4), which credits the advent of two uhf
stations there, WCAN (ch. 25) and WOKY-TV
(ch. 19), with causing the continued brisk set
sales in that area.
A dropoff of tv set sales elsewhere over
the nation, said to have been caused by anticipation of color television, has been reported in
a survey by the AP. Tv set production was
higher for the first nine months of 1953 than in
any preceding similar period, according to
RETMA tabulations.

KOKO

Makes

Its Debut,

Groups with KUDU
KDKD
KOKO Warrensburg, Mo., was scheduled to go
on the air last Thursday to form a new regional
network in Missouri with KUDL Kansas City
and KDKD in Clinton, according to David M.
Segal, who owns KUDL, and with Lee E.
Baker owns KDKD and KOKO.
KOKO, on 1450 kc with 250 w, is serviced
by AP news and RCA Thesaurus library, Mr.
Segal said. KOKO program manager is Lonnie
Licata. C. L. Parks is commercial manager.

WRGB

(TV)

Plans

Ch.

Shift

WRGB (TV) Schenectady, N. Y., plans to
shift from its present vhf ch. 4 to vhf ch. 6 on
Jan. 4, it was announced last Wednesday by
Robert B. Hanna Jr., General Electric Co.
manager of broadcasting. At the same time,
WRGB will put into operation a new transmitting tower and antenna three times as high
as the present antenna, according to W. J.
Purcell, manager of engineering for GE broadcasting stations.

WNHC-TV
Testing Ch. 8
WNHC-TV New Haven conducted a test of its
new ch. 8 transmitter last Monday night in conjunction with a half-hour telecast on its ch. 6
facilities. According to Station Manager Edward C. Obrist, some 1,000 telegrams and calls
were sent to the station, 88% of which reported
that reception on ch. 8 was "excellent." Station
officials said, however, that "many more adjustments must be made to the ch. 8 transmitter"
before they will be prepared to call the tests
"successful." Station plans a program on
Wednesday titled What's With Channel 8? to
keep viewers informed as to progress made
toward its permanent transfer to ch. 8.

WLBK
Charts Programs
WLBK DeKalb, 111., held a two-hour
sixth anniversary and re -dedication program Dec. 13. This signaled the start
of a new program schedule and community service policies, George C. Biggar, president and general manager, announced last week. Mr. Biggar, who took
over active management of the station
Nov. 13, has inaugurated a news-on-thehour policy, a daily children's program
and stepped-up farm programming. Community discussion and quiz programs are
planned.
Broadcasting

• Telecasting

blast!

Here's a pretty sight for any economist
(or advertiser) to contemplate.
Within the 29 counties clustered
around our Pivot of the Piedmont
are the industrial plants of many of
the best-known names in American
business. Our neighbors include
Cannon Mills, Blue Bell, Inc.,
American Tobacco, Dan River Mills,
Vick Chemical, R. J. Reynolds
Tobacco, B. C, Mojud Hosiery, and
many others.
Their plants today are going full
blast, turning out goods for the
rest of the nation — and creating
the payrolls that give WFMY-TV
viewers a constantly growing bankroll.
(Last year, the buying power of
these people topped $1,500,000,000.)
Sales opportunities are going full
blast, too. Your share can be
considerably increased by enlisting
the help of the one television station
these wage-earners watch regularly.
It's WFMY-TV, of course.

wfmy-tv
Basic CBS Affiliate - Channel 2
Greensboro,
Represented by

N.

C.

Harrington, Righter & Parsons, Inc.
New York— Chicago— San Francisco
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Arthur

Church

Jr. Named

Board
KMBC-AM-TV
PROMOTIONS and changes in the officers of
Midland Broadcasting Co., owner of KMBCAM-TV Kansas City, Mo., were announced last
week by Arthur B.
Church, president.
Included in the promotions were those
of Arthur B. Church
Jr. to secretary and
member of the
board of directors.
Noland Franz was
raised to treasurer
and Catherine Kenn e d y to assistant
secretary. Depuy G.
Warrick, director
and counsel for
Mr. Church Jr.
many years, was
elected vice president, while George J. Higgins,
vice president-managing director, also was
named to the board of directors.

To

talk

about

.X

Construction has begun on the 1,000-ft. antenna tower of Midland's KMBC-TV at a site
adjacent to that of the proposed transmitter
building, it was announced. The television
plant is expected to be completed "by late spring
or early summer."
Radio

Outpaces

Horse

In Younts' Court Win
RADIO received judicial recognition as an important news medium and Jack S. Younts,
president-general manager of WEEB Southern
Pines, N. C, escaped jail sentence or fine last
fortnight in Moore County Recorders Court,
North Carolina.
Judge J. Vance Rowe adjudged Mr. Younts
not guilty of a charge of careless and reckless
driving after a four-hour trial. The defendant
had been charged with violating a 1907 state
law forbidding motorists from passing horses
at more than eight miles an hour [B»T, Nov.
23].
Mr. Younts had driven the WEEB station
wagon to the scene of a fatal accident Nov. 17
in which 15 paratroopers were killed by a
plane that went out of control. A B«T article
reporting Mr. Younts 10-hour job as the first
reporter on the scene, and his subsequent arrest
on a charge filed by vacationists out for a
canter, was read into the court record.
Judge Rowe ruled Mr. Younts had the right
as a broadcast newsman to hurry to the disaster
scene, adding that the plaintiffs should have
left the road when they heard his deputysheriff's siren on the WEEB vehicle. The court
commended him for his role in offering relief
at the disaster scene and then collecting as
well as making the facts available to all news
agencies and to the world.

Want

to do a great percentage

and drug business

of the food

in l/10th of the

nation? That's the sales record
of chains who contractually
display in their high traffic aisles
WLW-Radio

advertised

No pushcart methods

products each week.
in 1953 for WLW-Radio

advertisers. Just hard-selling cash
register-ringing product displays that
are available to you when

you buy . . .

WTMJ-TV

Sets New Rates
WTMJ-TV Milwaukee has issued its General
Rate Card #14 and Retail Rate Card #2,
both effective Jan. 1, 1954. In the general
rate card, charges for Monday through Friday,
6-11 p.m., and Saturday and Sunday, noon-11
p.m., range from one-time rates of $180 (one
minute or less) to $1,050 (one hour). In the
retail rate card, the same segment cost ranges
from $150 to $875.
Page 68

•

December 14, 1953

WW

the nation's most merchandiseable

EXCLUSIVE SALES OFFICES:

NEW YORK

•

station

CINCINNATI

•

DAYTON

•

COLUMBUS

•

ATLANTA

•

CHICAGO

•

HOLLYWOOD

STATIONS

LEE

DIES

JACOBS

AFTER

AUTO

CRASH

LEE W. JACOBS, 53, president of Inland Radio Corp. operating three Oregon stations, died
last Monday from injuries received in an auto
accident. Mr. Jacobs
had been an NARTB
board member-atlarge, representing
small stations, since
April 1952.
The accident occurred just 15 miles
east of his home in
Baker, Ore., as he
had started driving
to Twin Falls, Idaho,
to address the Monday meeting of Idaho
Broadcasters Assn.
Mr. Jacobs
(see story page 42).
Mr. Jacobs' car skidded off the snowy highway
and he was knocked unconscious.
Taken to a hospital in Baker, he recovered
consciousness Monday but remained in a serious
condition with a series of bone fractures and internal injuries.
He appeared to be rallying, but died Tuesday
from lung congestion.
Born in Alameda, Calif., he was a World
War I veteran. He moved to Baker in 1944,
having managed KFJI Klamath Falls, Ore.
Surviving are his widow; a daughter, Mrs.
Barbara Lockwood; his mother, Mrs. Mary Ja-

cobs; agrandson, and a brother, M. L. Jacobs.
His affiliations included the Elks, American
Legion, Rotary, Delta Tau Delta fraternity
and Sigma Delta Chi, journalism fraternity.
He was a journalism graduate of Oregon U.,
class of 1922.
Funreal services were held at 2 p.m. Friday in
St. Stephens Episcopal Church, Baker. The remains were taken to Portland for cremation.
Mr. Jacobs formed Inland in 1944 with the
late State Senator Marshall Cornett. Inland
acquired KBKR Baker and KLBM La Grande,
Ore., and two years later built KSRV Ontario,
Ore.

Charles

C. Warren,

WCMI

Manager, Killed in Wreck
FUNERAL SERVICES were held last Monday in Ashland, Ky., for Charles C. Warren,
53, stockholder and general AM-FM
manager of
WCMIthat
city,
with burial Thursday
at Glendale, Calif.
Mr. Warren, a past

During the late 40s he was a member of the
former NAB Unaffiliated Stations Executive
Committee which carried on the fight to assure
independents their place in association affairs.

president of Kentucky Broadcasters
Assn., was killed in
an automobile accident Dec. 5 near
Ashland.
With WCMI the

Smith

past 11 years and
general manager for
seven, Mr. Warren

Leaves

KFOR-AM-TV

GEORGE X. SMITH, vice president-general
manager of Cornbelt Broadcasting Corp., licensee of KFOR-AM-TV Lincoln, Neb., has
resigned after more than three years with the
corporation, the station announced last week.
During that time, Mr. Smith was manager
of KFOR and of KFOR-TV when it went on
the air last May 31. Before then he served
as treasurer of Cornbelt and was associated
earlier with Central States Broadcasting Co.
(KOIL) Omaha and the Twin Cities Broadcasting Co. (WDGY) Minneapolis. His future
plans have not been announced, nor has a
successor been named to the post.

was a former vaudeville actor and had
been in radio since 1927. He had served with
Mr. Warren

NBC, CBS, WBBM Chicago, WGAR Cleveland, WGY Schenectady, WCOL Columbus,
Ohio, and stations in New York City, Toledo,
Dayton, Louisville and Tulsa.
He was a city commissioner in Ashland, a
business and civic leader.
Survivors are his wife, Winifred, two brothers, Ralph R. and Dwight, both of Los Angeles, and a sister, Mrs. Elsie Allen, Santa
Rosa, Calif.

KNBH(TV)

New

Inaugurates

Class

Rate

Card

AA

Time

KNBH (TV) Hollywood rate card No. 7 went
into effect Dec. 1 with all discount structures

sells
35
+ Top Talent!!—

Herb

Morrison,

your

product

different
Bill Brant,

ways

Barry

!!

Kaye

and Hilary Bogden daily from sign-on to
sign-off. Station promotion all day long!

* Public Transport— Dash-cards and car- cards carry your
message to a huge traveling audience.

* Billboards — identifies your
along important
PLUS

. . ,27 sensational
Pittsburgh

product and program
traffic arteries.

merchandising

area

services

in leading

super-markets.
Get all the facts today!

|^B|g

the
50HP
-

139n tCC.
W"tt<:
.phone ... or wire . .

George

P. Hollingbery Co.

*26 week package as published in S.R.D.S.
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unchanged, except for participating announcements. Inaugurated is Class AA time (7:3010:30 p.m., Mon-Sat., 6-10:30 p.m., Sun.) at
$2,000 per hour. Class A time (7-7:30 p.m.,
Mon.-Sat., 10:30-11 p.m. daily) is $1,215 per
hour. Class A time was listed on rate card
No. 6 at $1,700 for 7-10:30 p.m. daily.
Class B time (6-7 p.m., Mon.-Sat.) remains
$1,100 per hour. This classification formerly
included 10:30-11 p.m., Mon.-Sun., 1-7 p.m.,
Sun. Class C time (all other operating times)
goes from $600 to $750 per hour.

Empire

State

Transmitting

Begun Officially by WOR-TV
BEGINNING of regular transmitting operations by WOR-TV New York from the tower
atop the Empire State Bldg., starting last Saturday was announced last week by Thomas F.
O'Neil, president of General Teleradio Inc.,
licensee of the station.
Power Boosted
With the move, the station will increase its
power from 22 kw to about 165 kw, representing an eight-fold boost in power. WOR-TV
also will have new studio facilities on the 83d
floor of the building for news and special
events programs.
The station previously transmitted from
North Bergen, N. J., and will retain its tower
there as auxiliary facilities.
Broadcasting

• Telecasting

NEW

YORK

RETURN

TO

STATIONS
NORMAL

Stations report billings up during the strike, but are reluctant
to discuss

figures.

Lack

of

availabilities cuts off 'considerable' revenue.
RADIO and television stations in the New
York area returned to normal news programming last Wednesday following the end of
the strike of six major New York daily newspapers on Tuesday. Stations generally had
doubled the amount of time normally allocated
to news during the period the strike was in
progress [B«T, Dec. 7, also see Russell survey
story, page 37].
Although stations acknowledged billings had
increased materially as a result of the strike,
most were reluctant to release figures. It was
reported by spokesmen at many of the stations
that the scarcity of availabilities cut off "considerable" revenue that might have been obtained, but this condition varied from station
to station. Many stations said some advertisers
were continuing with radio or television beyond
the strike period, but it was "too early" to state
whether they could be converted to regular
advertisers.
A check revealed there were fewer availabilities for television than for radio, although
several tv stations opened at hours earlier
than usual to provide fuller news reports.
Turn Aways
All radio and tv stations said they were
forced to "turn away considerable business,"
and gave preference to advertisers who had
used the media in the past.
Largest amount of business by stations reporting their billings was on WNBC and WNBT
(TV) New York. A spokesman said these two
outlets grossed more than $35,000 each during
the strike period.
Bill Crawford, WOR New York sales manager, estimated that station gained about $35,000
in extra billings as a result of the strike. He
added the station sold a number of spot announcements to the newspapers shortly after
the dispute was settled. A spokesman for
WMCA New York said the station had added
about $30,000 in the 11 -day period.

Now

NBC

SPOT
will

Effective January 1, NBC
that have made

WAVE

bring

SALES
you

our

Spot Sales will be telling you the facts
one of the truly outstanding regional radio

buys in America.
It's brief and simple. To cover the entire State of Kentucky, you
need many of the State's 51 radio stations. But you can cover
the compact Louisville Trading Area with WAVE

alone — reach

59-8% of the State's drug sales, 57.5% of its automotive
of its food sales — with one medium-priced station.

Tv Newsmen Going Up
TELEVISION newsmen in New York
may now use the front entrance and the
passenger elevator in covering news
events at major hotels. The Radio, Newsreels, Television Working Press Assn. of
New York reported last week that the
board of directors of the Hotel Assn. of
New York City had voted favorably on
a request from the news association for
front-entrance and passenger elevator
privileges. A letter from Chester Burger,
president of the news group, had pointed
out that certain hotels had insisted that
newsmen use the freight entrance. The
hotel association represents all the major
hotels in New York.
Broadcasting

• Telecasting

story!

No

matter how

Kentucky.

you look at it, WAVE

Ask NBC

sales, 51.3%

is the one best radio buy in

Spot Sales for detailed analysis.

WAVE
5000
NBC

WATTS
AFFILIATE
NBC

LOUISVILLE

Spot Sales, National Representatives

STATIONS

WEEU-AM-TV
TO

40

HOST

TIMEBUYERS

APPROXIMATELY 40 timebuyers representing 27 major advertising agencies in New York
and Philadelphia, and members of the trade
press, were guests Dec. 2 of WEEU-AM-TV
Reading, Pa., to inspect the facilities and
tour the area.
The group was flown to Reading in a
chartered plane and met at the airport by
Thomas E. Martin, executive vice president and
general manager of the Hawley Broadcasting
Co., licensee of the stations; Ewart Blain,
director of sales for WEEU-TV; Harold
Schearer of the engineering staff; George
Carroll, program director, and Richard Creitz,
advertising manager.
The guests inspected the WEEU-TV transmitter and the radio and television studios,
which included a main tv studio 75 feet long
and equipped with a 90-ft. mobile trolley for
lights and a dimmer control board. After lunch
the group was taken through the city to view the
reception of the stations from dealer's and department store showrooms. The tour wound up
with a cocktail party and dinner at Berkshire
Country Club. Hawley Quier, president of
Hawley Broadcasting Co., and Dr. Harrison F.
Flippin, vice president of Reading Eagle Co.,
joined the executives at the club.
Open House
Two weeks ago the station held open house
for the public, and approximately 2,000 persons
per night appeared to inspect the studios, control booth, film projection room, stage area and
scene shop.
Timebuyers
last week's
were:Kenyon
Dick
Trea,
Benton &on Bowles;
Mary tour
Dwyer,
& Eckhardt; Pat Lattanzi, William Weintraub
& Co.; Adelaide Hatton, Joe Lincoln and Tom
Lynch, all of Young & Rubicam; Jerry Mulfese,
Warwick & Legler; Allan Ramsey, Foote, Cone
& Belding; George Polk, Ted Wallower, Ken
Kunhardt, Jerry Zucker, and Grace Stewart,
all of BBDO; Jack White, Biow Co.; Ann Janowicz, Hewitt, Ogilvy, Benson & Mather; Keith
Shaffer and Hal Davies, Erwin, Wasey; Jon
McCorkle, Sullivan, Stauffer, Colwell & Bayles;
Cliff Botway, Donahue & Co.; Chet Slaybaugh.
Morse International; Bill Murphy, Benton &
Bowles; Jeanne Bahr, Compton Adv.; Sally
Reynolds, Scheidler, Beck & Werner; Allan
Sachs and Frank Marshall, both J. Walter
Thompson Co.; Elaine Sloat, N. W. Ayer & Son;
Murray Roffis, Maxon Inc.; Michael Donovan,
McCann-Erickson;
Irene &Marsh,
Bernie Rasmussen, Fuller
Smith D'Arcy
& Ross; Adv.;
Alice
Mooney, Richard A. Foley Adv.; Al Sessions, Al
Paul Lefton Co., and Al Fingerman, E. W. Greenfield, Inc.
Also attending were Ralph Broitman, Barry
Keit, Jack Clark, Robert S. Dome and Guy
Capper, all of the Headley-Reed Co., national
sales representative for the stations.

PLANS for an expected March debut of increased power at WDIA Memphis from 250 w
to 50 kw are prepared at a conference of station executives [B*T, Dec. 7], L to r: David
James, productions director; Nat D. Williams, program consultant; Christine Spindel,
continuity chief; Willa Monroe, advisor on women's programs, and Bill Anderson, chief
announcer. WDIA claims when the power increase is put into effect, about March 1, the
station will become the first 50-kw outlet to be broadcasting exclusively to the Negro
market. The broadcast day will be 21 hours, it was explained. Bert Ferguson, manager
and co-owner, noted, "We are determined to not only protect our lead, but actually to
become by all odds the most complete, the biggest, the most successful broadcasting
service for Negroes in the world."
A new transmitter building is under construction.
WABD

(TV)

Holds

Sales

Meet

With Avery-Knodel Staffers
AN all-day sales meeting was conducted in
New York last Tuesday by DuMont's WABD
(TV) New York for out-of-town members of
Avery-Knodel, national advertising representatives for the station. It was said to be the first
time a local tv station had conducted a sales
clinic for such a group.
The clinic, which outlined present activities
and future plans with respect to programming,
sales and promotion, was directed by Norman
Knight, general manager of WABD, and Lewis
H. Avery, Avery-Knodel president.
Other members of the station staff in attendance were Donald H. McCannon, assistant
manager of the broadcast division and director
of DuMont's owned-and-operated stations, and
Werner Michel, executive producer for WABD
and DuMont.
Avery-Knodel executives who attended included: J. W. Knodel, vice president; Arthur
H. Sherin Jr., television sales manager; B. P.
Timothy, secretary and midwest sales manager;
David H. Sandeberg, director, San Francisco
office; Charles C. Coleman Jr., Altanta; William L. Snyder, Chicago, and Samuel F. Jackson and Thomas J. White Jr., New York.

$350,000 in WCBS
Sales
COMPLETION of sales estimated at $350,000
to four sponsors of radio programs on WCBS
New York was announced last week by Henry
Untermeyer, the station's sales manager. New
advertisers are the Lincoln-Mercury Dealers
of America, Borden Co., Metropolitan Life Insurance Co. and the Hebrew National Kosher
Sausage Co.
Weed
For

Sees

Spot

Tv

Top

in 1954

PREDICTION that 1954 will be the "greatest
year in spot tv" was expressed last fortnight by
Joseph J. Weed, president of Weed Television,
station representative firm.
"Not only will there be more stations going
on the air," Mr. Weed said, "but the huge
number of transmitters launched in 1953 will
be in full operating stride with proven market
data and coverage effectiveness. Particular gains
will be noted in uhf which, in 1954, will have
greater public acceptance in markets where set
owners were slow to conversion."
Mr. Weed voiced the belief sponsorship of
local programs by national advertisers will increase in 1954, pointing out that through local
shows, sponsors can have "full program identification not now offered by divided and fractionalized network programs offering just segments and announcements to time buyers."
REPRESENTATIVE

TIME out is taken by this group during the WEEU-AM-TV Reading, Pa., special open
house for out-of-town agency and trade press guests. They are (I to r) Jerry Zucker,
radio-tv researcher, BBDO, New York; William J. Rohn, secretary, Reading Eagle Co.;
Thomas E. Martin, executive vice president and general manager, WEEU-TV Reading;
Adelaide Hatton, timebuyer. Young & Rubicam, New York; Herbert C. Kohler, managing
editor, Reading Times; Hawley Quier, president, Hawley Broadcasting Co.; Dr. Harrison
Flippin, vice president-director, Reading Eagle Co.; Grace Stewart, timebuyer, BBDO.
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Year

APPOINTMENTS

KBID (TV) Fresno, Calif., appoints Meeker
Tv Inc. as national representative.
KROD-AM-TV El Paso, Tex., appoints The
Branham Co. as exclusive national representative. Southwest Network (KAVE Carlsbad,
N. M.; KSIL Silver City, N. M.; KOSA Odessa,
Tex.; KUIN Pecos, Tex.; KVLF Alpine, Tex.;
KVKM Monahans, Tex.; KGFL Roswell, N.
M., and KWEW Hobbs, N. M.) also appoints
The Branham Co. as exclusive national representative.
WTMA Charleston, S. C, appoints George P.
Hollingbery
Co. as exclusive national representative.
KJBS San Francisco appoints Avery-Knodel
Inc. as national sales representative.
KABQ Albuquerque, N. M., appoints Richard
O'Connell as N. Y. representative.
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NBCs

2 POST
NO.
DTN'S
gearing itself to serve the public and the nation's business interests."
Before joining DuMont in 1949, Mr. Bachem
had been associated in sales and advertising
the general managership job
work for more than 30 years. After a career
Jan. 1 when Ted Bergmann
as a magazine sales executive, he joined NBC
becomes managing director.
in 1932 as a salesman and later served as eastern
APPOINTMENT of John Bachem, national
sales manager and assistant to the vice president. He was with CBS sales from 1937-49.
sales manager of the DuMont Television Network, to the post of general manager, effective
Jan. 1, was announced last week
Gordon
Gray Named
by Ted Bergmann,
currently general
To Mutual
Board
manager of the netGORDON GRAY, incoming vice president in
work and directorcharge of the WOR-AM-TV division of General
designate of the
Teleradio Inc., last week was named to the
broadcasting division
board of directors of Mutual, which is controlled
of the Allen B. DuMont Labs.
by General Teleradio.
The election occurred at what was described
Mr. Bachem will
as
an otherwise routine meeting of the Mutual
assume the post Mr.
board, held Wednesday in New York.
Bergmann will vaMr. Gray, currently vice president in charge
cate when he sueMr. Bachem
of the eastern office of the Goodwill Stations,
ceeds chris j wft_
was named two weeks ago to his new post at
ting as director. Mr. Witting becomes president
the WOR stations, effective Jan. 1 [B«T, Nov.
of the Westinghouse Radio Stations on Jan. 1.
30]. He will succeed James M. Gaines, who
"Mr. Bachem's contribution to DuMont's
resigned to become vice president and general
growth, especially in his management of the
manager of WOAI-AM-TV San Antonio, also
network sales staff, has already been substaneffective Jan. 1 [B«T, Nov. 16].
tial and, in his new position, we look to him
Chairman Thomas F. O'Neil presided over
to bring added strength to the organization,"
the board meeting. Other members attending
Mr. Bergmann said in making the announceincluded Mr. Gaines, E. M. Antrim, J. Glen
ment. "His experience in advertising antedates
the broadcast media and we expect it to be
Taylor, E. M. (Pete) Johnson, Robert A.
especially useful because he knows so well the
Schmid, Adolph N. Hult, Linus Travers, James
E. Wallen, and J. E. Campeau.
needs and problems that DuMont has faced in
TO
NAMED
BACHEM
National
sales manager for
the network
will
step into

Tv

In Closed

Sells Radio
Circuit

NBC Radio Spot Sales offices in Hollywood,
San Francisco, Chicago and Cleveland last Tuesday played host to approximately 130 agency
and sponsor representatives at an "Electronic
Spot
Demonstration,"
a closed
circuit
telecastBuying
emanating
from NBC in
New York.
Designed to acquaint national spot advertisers with WNBC's "chain lightning" selling
power, the 45-minute telecast was built around
the theme, "Good Times for Listening to
WNBC — in the Morning, at Lunch, at Dinner
and at Bedtime," presented by a capsule version
of the station's 24-hour program operation.
In mid-telecast, the "chain lightning" promotion demonstrated the merchandising tie-ups
with chain stores and their blue chip advertisers through community salutes, walking billboards, neon signs, etc.
The video presentation was accompanied by
brochures listing WNBC coverage and audience
figures and resumes on station personalities and
their program spot rates. Richard M. Pack,
WNBC director of programs and operations,
was in charge of the telecast and Charles Colledge arranged the closed circuit long lines
and reception facilities.
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NEGRO

Leonard Evans, Reggie Schuebel and John Wyatt team up to
head

Measure

Showings

NEW radio network to be called National
Negro Network, composed of approximately
40 basic station, is being formed by Leonard
Evans, Negro specialist and consultant of Chicago, who is president of the new network,
and Reggie Schuebel and John M. Wyatt, who
are, respectively, vice president-treasurer and
executive vice president of the network.
Miss Schuebel and Mr. Wyatt are partners
of Wyatt & Schuebel, New York radio-tv
agency consultant organization. Mr. Evans is
an account supervisor at Arthur Meyerhoff
Agency, Chicago.
The board will be composed of Cab Calloway
and several representatives of some of the stations on the network, which expects to reach
approximately 12 million of the 15 million
Negroes in America.
The network has lined up four quarter-hours
of daytime serials. The programming will be
inaugurated with the Ruby Valentine series,
starring Juanita Hall, sponsored by Pet Milk
and Philip Morris in the 40 markets, effective
Jan. 18. Another quarter-hour serial will include one featuring Hilda Simms, noted negro
actress, in a social worker adventure series.
Other two quarter-hours of programming are
still being worked out. Additional plans call
for half-hour weekly shows as well as service
dealing with special events of interest to negroes
during the year. Among the half-hour shows
planned is one entitled It's a Mystery, Man!
starring Cab Calloway.
"The network is intended to be basically one
of entertainment," President Evans told B«T,
"and its purpose is to create a market for advertisers to sell their products to a specific
This is the first new development in the past
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10 years in radio in its search for new revenue,
he maintained, asserting that the network will
give national advertisers a high-quality coordinated network campaign with fine programming.
This list of stations signed with the network
will be announced shortly, spokesmen said.

Northeast

Network Begins
NORTHEAST Television Network will begin
operations today (Monday), when three Massachusetts uhf tv stations — WWOR-TV Worcester, WHYN-TV Springfield-Holyoke and
WTAO-TV Cambridge — inaugurate an off-theair relay exchange of programs, it was announced last week. Program exchange idea,
developed by Ansel Gridley, vice president and
general manager, WWOR-TV; Charles deRose,
general manager, WHYN-TV, and Frank
Lyman, president, WTAO-TV, envisages ultimate expansion to include stations in all parts
of New England and perhaps extending into
New York and the Mid-Atlantic States.

ABC-TV

Tv

to

Rebuild

Studio

AT AN ESTIMATED cost of more than $100,000, Studio E, ABC Television Center, Hollywood, is being refurbished completely. The
theatre set, feature of Studio E since the early
days of talkies when Warner Bros, occupied
the lot, will be dismantled and the building
stripped to the walls. It will be rebuilt into a
modern tv studio with doubled audience seating
for live origination programs. The first network show slated for the new studio after
completion sometime in January will be Peter
Potter Show, Sunday 9:30-10:30 p.m. PST.

ABC executives at the network's o&o tv stations planning and operations meeting last
Monday and Tuesday in New York were (I to r): Robert M. Weitman, ABC programming
and talent vice president; John Pival, WXYZ-TV Detroit manager; James G. Riddel I,
WXYZ-TV president; Sterling C. Quintan, WBKB (TV) Chicago general manager; Robert
H. O'Brien, ABC executive vice president; Leonard H. Goldenson, AB-PT president; Walter
W. Gross, AB-PT vice president; Vincent Francis, KGO-TV San Francisco manager; John
H. Mitchell, WABC-TV New York vice president-general manager; Frank King, KECA-TV
Hollywood manager, and William M. Materne, ABC coordinator of owned radio and
tv stations.
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HELM

participations for both radio and tv, plus

'electronic alternatives' for radio, are among the concepts by which
the new NBC president intends to make the broadcast media more
flexible, and thus attract new advertisers to the network.
into both media was voiced last week by
INTENTION to initiate new sales and proSylvester L. (Pat) Weaver Jr. as he took over
gram patterns calculated to broaden the adverthe NBC presidency [B«T, Dec. 7].
tising base of NBC Radio as well as NBC-TV
and thus draw new advertisers and more dollars
He told B*T he was confident revamped patterns flexible enough to offer advertisers the
time-and-program formats that best fit their
individual needs would pay off for radio as it
has in tv, where Mr. Weaver is credited generNBC-TV
READIES ITS 'PANORAMIC
COORDINATION1
ally with pioneering NBC's development of the
ABOUT the middle of January something new
The compact new Radio City studio comparticipation
and "editorial" concepts of tv sales
prises these elements:
and programming.
will be added to NBC's tv operations — "Pan(1)
A
10-input
video
switching
system,
designed
With the advent of television, he noted,
oramic Coordination" — which Leonard Hole,
to handle either local or remote program sources
NBC director of production, described as an
in any combination; (2) an associated audio
radio audiences' needs have changed. Although
operating technique that will make television
switching system, handling up to 16 separate
he did not mention specific program plans, he
sound sources of local or remote origin; (3)
as fast, as flexible and as sure as radio.
continuous video monitoring of all input posiexpressed the view that network radio also
tions and selective audio monitoring; (4) a sepThis new technique, Mr. Hole said, is made
would
benefit by programming competitively
arate video and audio switching system permitpossible by the design of a new studio, 5H, on
ting "break in" on either sound or picture, or
with tv — if tv is offering a children's show, for
both, on any or all of the eight outgoing program
the fifth floor of the RCA Bldg., New York,
example, radio might counter with a program
channels from Radio City; (5) continuous moniwhich when completed, at a cost of about
for adults, or when tv is presenting comedy,
toring of all eight outgoing lines and selective
monitoring of any channels interrupted; (6) an
radio might offer more serious fare.
$375,000, will combine "the facilities of the
announcer's booth of special design and fleximost modern film studio with the ability to
bility, equipped with a studio-type orthicon
camera; (7) two iconoscope film camera chains,
The idea, he said, is to "give people an elecassemble and coordinate multiple originations
tronic alternative rather than a magazine or
two vidicon film camera chains, and their assofrom as many as ten outside sources at the same
ciated projection devices; (8) two record and
transcription turntables.
The two iconoscope chains are equipped with
time."
Short Time Sales
Today, Mr. Hole explained, most remote
16 mm, 35 mm, telop, slide and animatic projecnewspaper."
tors; the new vidicon cameras seem likely to adtv pickups have to be made blind, without
vance the telecasting of film programs greatly
Making short as well as long time segments
and to comprise an improvement second only to
advance monitoring. The new setup will prothe video magnetic tape devices soon to come
available for sale in network radio — a subject
from the laboratory [B-T, Dec. 7].
vide for control room viewing of "more remote
which in tv has aroused objections among NBCtv pickup points than NBC now has equipment
Mr. Hole said that the vidicons are rugged
TV
affiliates — certainly will work to radio's
to cover," he said. Today, splitting sight and
benefit by attracting additional advertisers, Mr.
and long-lasting, can handle easily "all the
sound signals of a video program originating
Weaver asserted, noting his belief that network
light we can throw at, them" and have proved
in an NBC New York studio is a time-consumnotably successful in telecasting network film
ing job. With the new facilities provided by
radio in the centrating
past primarily
has "made
a mistake"
conshows. Anticipating requests from clients that
on sales
to the inbigger
5H, it can be done instantaneously.
advertisers.
vidicons be used on their particular film show,
The new 5H makes that kind of operation
NBC is reserving assignment rights to them for
The broadcast media should gear their sales
completely feasible, as it is not now, Mr. Hole
the present, so as to make the most effective
and program formats so that "if an advertiser
use of them, Mr. Hole said.
said. The new studio's "true significance," he
wants to open with a double-truck and skysaid, is two-fold: "It makes possible a truly
5H is also equipped with tape reproducers
professional handling of operations which in
writing, we can give it to him," the new NBC
to handle sound recorded on magnetic tape to
chief declared, indicating his intention of demany cases are performed today with difficulaccompany pictures on 35 mm film in perfect
veloping this type of flexibility as much as
ties, delays and uncertainty and it will widen
synchronization, Mr. Hole noted. And, looking
the horizons of possible tv programming, makto the future, the studio's circuitry has all been
He indicated his view that radio-tv are not
possible.
ing a practical reality of program concepts
designed to handle color as well as monochrome
video programming.
getting the share of the nation's total advertiswhich in the past have been only dreams."
ing budget that they should and could get; that
the total advertising budget is going up, and
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NETWORKS
that by appealing to all types of advertisers,
small as well as large, the broadcast media can
attract a greater proportion of the total.
By coincidence Mr. Weaver's expression of
views on the advantages of offering participations and shorter time segments came on the
eve of Friday's scheduled meeting between a
committee of NBC-TV affiliates and top NBC
executives to discuss this very question.
Mr. Weaver conceded affiliates generally do
not take too quickly to changes such as the
shorter-segment sales plans, but he maintained
that when they understand the purpose and
realize that affiliates stand to make money as a
result, then they recognize the advantages.
On the heels of Mr. Weaver's elevation to
the presidency — from his old post as vice chairman of the board and head of tv programs —
and with the simultaneous promotion of Robert
W. Sarnoff from vice president in charge of the
Film Division to executive vice president of
NBC, came a series of personnel changes.
Thomas McAvity, who has been in charge
of entertainment programs, was placed in
charge of tv network programs. He will report to Executive Vice President Sarnoff, while
the following will report to Mr. McAvity:
Davidson Taylor, director of public affairs, and
Gustav B. Margraf, vice president for talent.
Carl M. Stanton, director of the Film Division, was placed in charge of that division,
succeeding Mr. Sarnoff, and Edgar G. (Ted)
Sisson was named associate director (see story
page 36).
Frederick W. Wile Jr., vice president in
charge of production, was assigned to Hollywood, effective Jan. 1, in the role of vice president in charge of tv network programs division,
West Coast. Mr. Wile will report administratively to John K. West, NBC vice president for
the Pacific Division, and report functionally to
Mr. McAvity.
Earl Rettig, director of finance and operations, Hollywood, meanwhile was assigned to
New York headquarters to take charge of production and business affairs for tv network
programs, also effective Jan. 1. He will report
to Mr. McAvity, while Leonard Hole, director
of production, and William V. Sargent, division
business manager, also will report to Mr.
McAvity.
Executive Vice President Sarnoff meanwhile
named Alfred R. Stern as his assistant. He has
been assistant to Mr. Sarnoff for several months.
Special ABC Yule Show
SPECIAL Christmas eve program, titled Christmas Carols Around America, will be presented
on ABC Radio on Dec. 24, 10:35-11:35 p.m.,
EST. The program will include the annual
Christmas message from Robert E. Kintner,
ABC president, and will feature the choirs,
glee clubs and choruses of General Motors
Corp., The Texas Co., Hotpoint Inc., Electric
Cos. of America, Burlington Mills and Stanley
Home Products.
WHDF
to NBC
Radio
WHDF Houghton, Mich., will become an affiliate of NBC Radio on Jan. 1, 1954, it was
announced last week by Harry Bannister,
NBC vice president in charge of station relations. The station, owned by George L. Burgan, is on 1400 kc with 250 w fulltime. Albert
W. Payne is general manager.

WBNS-TV

nation's

the

leading

test

market

Recipes for Good Food and Sales get top testing daily in Columbus
on WBNS-TV

when Aileen Hammans,

home economist, appears on

"Kitchen Fair."
Mrs. Hammans

is a native of Ohio, with an extensive home econo-

mists background and a winning personality. Her convincing advice
concerning advertisers' products on this spot participation show
continues to produce peak sales results for both local and national
advertisers in the rich Central Ohio market covered by WBNS-TV,
the nation's leading test market station.

BNS-TV
COLUMBUS,
OHIO
•
CHANNEL

10

CBS-TV NETWORK — A filiated with Columbus Dispatch
and WBNS-AM • General Sales Office: 33 North High St.
REPRESENTED BY BLAIR TV

AT&T
Hookups Now 235
THREE more tv stations— KFOR-TV Lincoln,
WWOR-TV Worcester and WTOV-TV Norfolk
— have been added to AT&T's nationwide network of tv facilities, totaling 235 tv stations
in 146 cities connected to AT&T.
Broadcasting
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Color

Set

Buying

Predicted by Dr. DuMont
FOR the next year and possibly for the next
two years, color tv sets will be used mainly by
dealers as floor samples and by people with
professional interests in color and only a few
will go into the homes of the general public,
Dr. Allen B. DuMont, president, Allen B.
DuMont Labs, has pointed out in a letter to
distributors of DuMont sets.
"If 50,000 color sets are made available in
1954, at least 30,000 of the nation's 55,000
dealers will need one each as a floor sample,"
he said. "Most of the remaining 20,000 receivers will be required by broadcasters, advertisers and other key people in the sales and
service trade for special purposes, leaving only
a few hundred, if any, for sales among today's
28 million owners of black-and-white receivers.
With an increase in production in 1955, an
additional limited number of people may become owners of color sets. By 1956, when the
price of color sets begins to come down, a few
hundred thousand more people may wish to
television."
buyIn color
the interim, Dr. DuMont said, color can
"build a tremendous amount of traffic" for set
dealers, who will want monochrome sets at
prices they can afford, $199 to $399, so DuMont is devoting 97V2% of its sets for early
1954 to open faced consoles and table models.
Dr. DuMont said that his company proposes
to concentrate on large picture color receivers
when such tri-color tubes are available. Present
tube, giving a 1214 -in. picture, will cost $300
retail, he said.
Plamondon

Forms

New

Firm

FORMATION of Plamondon Magnetics Co.
with offices in Chicago was announced last
fortnight by A. D. Plamondon Ir., former head
of Indiana Steel Products Co. and ex-president
and board chairman of Radio-ElectronicsTelevision Mfrs. Assn.
Firm will operate as a wholly-owned company with offices and factory at 1850 Hubbard
St. Production of radio and electronics products is slated to get under way sometime next
February. Mr. Plamondon will serve as president and A. D. Plamondon III as vice president.
Mr. Plamondon Jr. headed Indiana Steel for
16 years. He was deposed as president last
February and lost a proxy battle for director
two months later.

Tv

Sells Trailers

BUILT-IN television receivers in the
mobile homes (trailers) manufactured
by the Pacemaker Trailer Co. of Elkhardt, Ind., account for more than 50%
of Pacemaker sales, according to J. F.
White, manager of contract sales for
CBS-Columbia, tv manufacturing division of CBS. The tv receivers in Pacemaker units are provided by CBS-Columbia. Mr. White noted that six out
of every ten mobile homes in the U. S.
have tv receivers, but added it was
learned at the 17th annual convention
of the Mobile Home Mfrs. Assn. in
Cleveland several weeks ago that not
one out of the same ten had video receivers installed by the coach manufacturer. Mr. White said many coach
manufacturers indicated built-in tv sets
will become standard next year.
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FLAG is raised by radio at dedication ceremonies of the new RCA radio plant at
Moorestown, N. J. [B»T, Dec. 7]. L. W.
Teegarden, RCA executive vice president,
presses the switch on a cigarette pack-size,
transistorized, broadcast transmitter whose
signal activates a motor at the base of the
flagpole. Another novel twist had Charles
M. Odorizzi, RCA Victor operating vice
president, pushing a button which set off
a small power charge to sever the ribbon at
the plant entrance.
Interference

Potential

Grows Serious — Sterling
POTENTIAL seriousness of medical diathermy
machinery interference to the growing television
and safety of life radio services was pointed
out Nov. 30 by FCC Comr. George E. Sterling
at a meeting attended by representatives of the
diathermy industry and the medical field.
Consensus of the session, held at the Commission and called to clarify the FCC's intention to enforce its rules forbidding such interference, was that a government-industry education program is needed to inform users of diathermy units of the problem and their responsibility. Spokesmen for the American Medical
Assn. and Electro-Medical Mfrs. Assn. pledged
cooperation with FCC in this project.
Part 18 of FCC's rules requires the medical
equipment to meet certain radiation standards
and provides frequency bands for their operation. Diathermy equipment made before July
1, 1947, was exempted until last June 30 from
meeting these restrictions, but now must comply. Equipment made since 1947 has been typeapproved by the Commission.
Comr. Sterling pointed out that much of this
older equipment still is in use and unknowingly
may be causing damaging interference to licensed services, but the Commission does not
have the manpower to seek out all these units.
He said FCC's enforcement drive will continue,
but expressed hope that the diathermy industry
and the medical profession would voluntarily
help meet the problem.
105 Get RCA Diplomas
COMMENCEMENT exercises were held in
New York last fortnight for 105 graduates of
RCA Institutes Inc. Recipients of diplomas
included students from Hawaii, Thailand and
Puerto Rico. Special awards were presented in
the radio and television broadcasting course to
Alfred Consiglio of New York and John F.
Brenner of Victoria, Va.

$1,485 Color Video Set
COLOR receiver priced at $1,485 retail, f.o.b.
Plymouth, Ind., was announced last week by
John Meek, president of Scott Radio Labs
Inc., Chicago. The set, utilizing a 14-in. tricolor kinescope, giving a 12-in. picture, will
contain 44 other tubes, rectifiers and crystal
diodes, Mr. Meek said. It will weigh 400 lbs.
Sometime during the first six months of production, to start as soon as tri-color tubes are
available, the price is expected to be reduced
to $1,285, Mr. Meek estimated. The set has
been designed under RCA and Hazeltine
patents and will be allocated to dealers for
display purposes for the first six months.
Following FCC approval of the compatible
National Television System Committee standards, Mr. Meek figured that production of
color receivers will amount to 0.5% of present
black-and-white manufacture at the end of
three months, 5% at the end of six months
and less than 25% at the end of the first year.
Mr. Meek also said he expects a yearly color
market of 20% of existing black-and-white
receivers about three years after the FCC approves the NTSC standards.

Jerrold

Reports

In Community

Success
Tv

Test

NO "perceptible difference" between the reradiated signal and that received from the
television
station equipment
was found atduring
last Md.,
month's
test of satellite
Clinton,
by
Jerrold Electronics Corp., Philadelphia, a report of the field tests has indicated.
Jerrold tested the 5-kw satellite before shipping it to the Azcarraga interests in Mexico
for use with an existing television station there
[B*T, Nov. 16]. The equipment picked up
the broadcast signal of WTOP-TV Washington (ch. 9) and retransmitted it on ch. 3.
The equipment was connected to separate
yagi antennas with 10-db gain, George Petchel
engineer in charge of the test, reported. Yagi;
were about 20 ft. apart and about 15 ft. above
ground. The ch. 9 receiving antenna was lo
cated six ft. below the ch. 3 antenna, anc
oriented 180 degrees from it.
Mr. Pechtel reported a 20-db loss in signa
strength between 2.25 miles and 5.1 miles fron
the transmitting site, but since the equipmen
is to be used on a mountain top, free space
calculations can be relied on, he pointed out

Raytheon Shows Color Sets
RAYTHEON Mfg. Co. will demonstrate fou
color tv receivers in Los Angeles Jan. 1 durin;
colorcasts of the Pasadena Tournament o
Roses parade. Demonstration will be fo
Southern California dealers and will be han
died by Raytheon's distributor, James Kerwii
Co.

Transmitting

Equipment

SHIPMENTS
Station
Power Band
Use
Gates Radio Co.
CKBM Montmagny.
250 w am
new station
Que.. Canada
.KOWL
. . Chicoutimi,
Que.
250
w
am
new station
Santa Monica,
Calif.
10 kw am
power increa
OTHER SHIPMENTS: General Electric Co. re
ported that last week a 20 kw amplifier ws
shipped to WVET-TV WHEC-TV Rocheste)
N. Y., sharing time on ch. 10.
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26 episodes
9 brand-new
Get this exciting, fast-moving TV
dramatic film series for exclusive
sponsorship in your city. A smash hit
A section of

as GANGBUSTERS
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on network— now

released locally in new format...
with CHESTER MORRIS as host. This profit-proved program
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includes full-scale promotional support in all markets.

1735 DeSales St., N. W.
Washington 6, 0. C.
For details write,

NBC

FILM

DIVISION

NEW YORK, CHICAGO, LOS ANGELES

call or wire us immediately.
Serving

AM

Sponsors.

..Serving

Al] Stations
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CIRCUS

BALLYHOO
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FACTS

For over six years KTLA has been acknowledged as the leading
independent television station in Los Angeles. In the face of
many special rating interpretations, a moment's review of the
ratings will prove it to you again. For example : both ARB and
HOOPER in October and again in November show that KTLA
ranks above all other independent stations more than 56 % of its
class A time.
. . . BUT RATINGS
LEADERSHIP!

ARE

NOT

THE

ONLY

KTLA leads in public acceptance and has won
any other TV station in L. A.

MEASURE
more

awards

OF
than

KTLA leads in top local personalities built to give that personal
appeal which means more sales for you.
KTLA

leads in protecting its audience from false advertising and

has never allowed "switch"

advertisers.

KTLA leads in strict application of NARTB
time classes to insure audience loyalty.
KTLA

leads in commercial

standards to all of its

effectiveness because

up with those triple and quadruple
sales.

we never load

spots which are sure death to

When you check all the facts, you, too, will agree that KTLA is
truly the Leading Independent Television station in Los Angeles.

KTLA Offices and Studios • 5451 Marathon St., Los Angeles 38 • HOIIywood 9-318!
PAUL H. RAYMER
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film

maker
Frank Wisbar

FORMER Prussian officer Frank Wisbar is now snapping to the
rigorous discipline of tv filming as producer-director of NBC-TV
Fireside Theater. He has completed the 44th film in this pioneer
Procter & Gamble series.
Born in Lithuania Dec. 9, 1902, he ultimately centered on the
technical production of motion pictures in Germany. Up through
the ranks from cutter to director, he became the triple-threat combination of producer-director-writer. As such, he turned out many
notable films, several of which are today in the Museum of Modern Art.
In 1936 Mr. Wisbar came under strict surveillance of the Nazis,
because he was engaged in the "suspect" activity of producing films
on an international, rather than a national, basis. On Nov. 9, 1938,
with only the clothes on his back and carrying the film medals
bestowed by various countries, he headed for Holland. While
exchanging medals for money, he discovered a "gold" one, presented by Mussolini, was pure brass.
Arriving at Ellis Island with 60 cents and no knowledge of English, he was eventually identified by M-G-M's European sales
department and bailed out the day before Thanksgiving. His film
background led him logically to Hollywood, where the spy-conscious movie capital viewed him with suspicion. The War Dept.,
though, found a place for him and his advanced knowledge of
gliders, his forte when a military man.
From the end of World War II to 1948, he again made films.
But, instead of "art" he turned out horror pictures for Republic
and Monogram. He credits this period of "Strangler of the Swamp,"
"Devil Bat's Daughter" and others currently playing the tv circuit,
as a most important contribution to his training. He learned a
"shoe-string" budget discipline.
The main topic of discussion by the end of 1948 was tv. Mr.
Wisbar mortgaged his home to make a pilot film. The result,
Broadcasting

Telecasting

"Time Bomb," was inserted in Procter & Gamble's then live weekly
half-hour Fireside Theatre.
He was signed to film the program in 1949. Business-like, he
pushed the button for writers. After telling the few who showed
up that he could only pay $45 for a complete script, he ended up
writing the first 26 himself. When no agent would let his actors
demean themselves in such a lowly medium, the undaunted Mr.
Wisbar sent his crew to comb the streets for unknown talent,
hungry enough to ignore the accompanying stigma.
Four years later he now derives no little pleasure from the knowledge that this shaky start has evolved into an industry which annually pours millions into Hollywood and which can command the
services of top talent.
"For people who are mentally alive, tv film is the greatest challenge," he says. "You are forced into clear thinking with no time
to dilly-dally. The challenge of having to come up with a different
half-hour film every Tuesday night — one with a little meaning and
a great deal of entertainment — is rewarding. While a top motion
picture might be seen by 10 million people, we create for an audience
of between 25 and 30 million each week."
A tireless worker, he is a perfectionist with a seemingly unhurried manner, who lives on Cokes during shooting and puts
in an 18-hour work day. With only the cutting, editing, dubbing,
etc. to be completed on the current season's series before doing
the writing and paper work for next season's schedule of 44 films
which goes before the cameras in March, he was recently contracted byBing Crosby Enterprises to produce and direct six halfhour films for inclusion in General Electric's CBS-TV GE Theatre.
He and his wife, Dolores, whom he terms his "right-hand," can
be found raising cattle, hogs and sheep on their ranch in northern
California, when not in Los Angeles. Daughters, Maria, 19, and
Anna, 17, attend Mills College in Oakland, Calif.
December 14, 1953

•

Page 83

Not so long ago television film jobs in the movie
attracted only those motion

picture people who

were

capital
starv-

ing. Now it's different. Some of the biggest names
Hollywood are making films for tv, and they like it.

Tv

Film

Has

Joined

By Majorie

WITHIN the past three years Hollywood
television film makers have risen from the
social status of an impoverished typhus carrier to undeniable respectability, a word
which in that community implies the possession of a kidney-shaped swimming pool and
a view of Catalina Island on smogless days.
If the tv film industry is not Hollywood's
new aristocracy, it at least is knocking at
the door. Today the tv film producer, director, actor or writer is solicitously seated at
the choicest tables of Romanoff's or Chasen's. It was only recently that if he admitted to a connection with television, he
risked ejection from all but the meanest
deadfalls of Gower Gulch.
Money is the reason for this breathless
transformation; there is now more of it in
television film and less in motion pictures.
Tv films are no longer the province of
the speculator with an idea and little else
who scraped together enough for a pilot film
on the outside chance a sponsor would buy
it and finance a series. Corporations have
replaced the man with the office in his hat,
and with their sounder financing can and do
pay attractive salaries.
Coincident with the development of tv
film has been a contraction of theatrical motion picture production. Actors, writers,
technicians and production executives who
might have permanently snubbed tv if the
movie business had held up are now working— and admitting it— in television. What
is more they have accepted limited budgets,
relentless deadlines and other limitations
as challenges to their creative ingenuity.
Consider statistics obtained in recent surveys by Hollywood unions and guilds:
Of the 140 active members in the Society
of Motion Picture Art Directors, 40 are in
video, according to executive secretary Norman Loewenstein.
Screen Writers Guild credits tv film with
Page 84
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employing more than 400 of its 800 active
and 400 associate members. Of the working group, 125 are steadily employed or
drawing the bulk of their earnings from tv
alone.
American Cinema Editors reports 28%
of its 173 members are working in tv, with
the larger video companies employing from
two to eight editors under a supervising
editor. Open to not just anyone, A.C.E.
stipulates that members must be employed
in film editing for at least eight years and
receive credit on at least 65 half-hour films,
in addition to meeting the A.C.E. standards.
Still another survey shows that tv film
is employing more than 50% of Hollywood's
assistant directors; 40% of its directors; 40%
of its film editors, cameramen and sound
technicians; one-third of its established
screen writers; more than 50% of its Class
A actors; approximately 35% of the members of IATSE's 18 film locals.
Movie Curtailment
A motion picture production check on
the curtailment of activity reveals 65 producers, 62 directors and 35 writers under
contract this year, as opposed to .the 117 producers, 96 directors and 134 writers under
contract last year.
To illustrate how television film has absorbed talent from the movies, B*T checked
several important Hollywood tv production
companies.
At Sovereign Productions, Stuart Reynolds, president, believes in a "star" policy,
meaning he uses many an actor and actress
whose name was built up in movies.
"Stars' names are sort of entertainment
trademarks through which the public evaloldsuates
says. much of video's offering," Mr. ReynAs executive producer of CBS-TV General
Electric Theatre, Your Jewelers Showcase

and some of the ABC-TV Cavalcade of
America films, he adds, "Of course, the story
is important. But, a starring name is a saleable commodity that means certain things
to the potential viewer. For one thing, the
customer assumes consciously or subconsciously that starring names of sufficient heft
insure
Withgood
this stories."
in mind he is signing such
prominent players as Ruth Hussey, Zasu
Pitts, William Lundigan, Claire Trevor, Edward Arnold, Dennis Morgan and Peter
Lawford.
Additionally believing that the forgotten
men are the directors, he has combed the
major studios to come up with Felix Feist,
associated with recently released "Donovan's
Brain"; Alfred E. Green, "Disraeli" and
"Jolson Story" among his movies from 1912
on; Maxwell Shane, 20th Century-Fox.
Joseph Sistrom, veteran producer who
last did "Botany Bay" for Paramount, is
now serving the Sovereign banner.
Jack Gross and Phil Krasne, veteran motion picture producers unique in that they
own their tv production company, distribution outfit and studios, have turned to the
movie technicians who can adapt themselves
to the video time element.
In differentiating between producing for
the two media, Mr. Gross stresses the fact
that tv films must be of "A" quality but done
under conditions somewhat similar to those
of the old "B" and "C" movies.
Many of their crew members are going
to schools to learn the variations of tv techniques which, Mr. Gross believes, will make
them so much more valuable to the motion
picture industry, when it ultimately goes into
tv film production.
In addition to CBS-TV Big Town, four
CBS-TV Lux Video Theatre films and the
newly-started Lone Wolf series, which brings
actor Louis Hayward in on a movie-like
Broadcasting
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Teresa Wright and Larry Parks, movie stars, are rehearsed for Screen Gems tv film by Director James Neilson (squatting, center), former
Columbia Pictures dialogue director. These three are typical of movie talent now in television.
partnership basis and is utilizing much fullcrew domestic location, the firm is doing outside packages. Recently completed for inclusion on CBS-TV Omnibus are three halfhour films based on the John Steinbeck
novel, "Pastures of Heaven." Making his
tv film debut as director is Harry Horner,
Academy Award winning art director for
"The Heiress."
On the Gross-Krasne roster of directors
are Erie Kenton, "House of Frankenstein"
and "House of Dracula"; E. A. DuPont,
noted for the Emil Jannings starrer, "Variety"; Peter Godfrey, formerly with Gaumont-British and director of "Two Mrs. Carrolls" and "Forever and a Day."
Desilu Productions Inc. has practically
taken over Motion Picture Center with four
large stages, three of which are devoted exclusively tofilming in front of ah audience.
The firm has developed into a $6 million
property within the past two years, according to Martin Leeds, former CBS-TV director of business affairs and now Desilu executive vice president in charge of production. In addition to its own packages,
CBS-TV / Love Lucy and Our Miss Brooks,
the firm films outside packages, bringing
the total output this year to 2Vi hours of tv
film weekly. This is more than twice the
amount turned out by any major studio.
Run as a successful money-making proposition with the profits poured back into the
development of better tv techniques, Desilu
maintains a top technical staff on a yearly
basis. With this foundation, Mr. Leeds declares they can produce better quality films
more cheaply, but cautions "you need to
know if the ideas stand a chance of being
sold and to whom."
Brooks and Lucy share cinematographer
Karl Freund, Academy Award winner for
"The Good Earth," and supervising art director Ralph Berger, whose RKO features
Broadcasting
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include "Miracle of the Bells" and "Boy
with Green Hair."
Filmed under the D.P.I, banner for Marterto Productions, the ABC-TV Make Room
for Daddy has producer Lou Edelman, "The
Jazz Singer"; Sheldon Leonard, motion picture actor turned tv film director; Robert de
Grasse, RKO cameraman.
Under the same setup, for B & R Enterprises' ABC-TV Where's Raymond, the producer isJerry Bresler, twice Academy Award
winner for two-reelers, "Heavenly Music"
and "Stairway to Light," and the director is
Sidney Lanfield, whose movie credits include
"Lemon Drop Kid" and "Skirts Ahoy."
NBC-TV Letter to Loretta, for Lewislor
Enterprises, captured director Robert Florey,
"God Is My Co-Pilot" and numerous others, here and abroad, and cinematographer
Norbert Brodine, "The Sea Hawk" and
"House on 92nd Street."
Additionally, Desilu has expanded its
services to include tv commercials.
Meridian's Schedule
Now shooting 26 weeks out of the year,
Meridian Pictures hopes to augment its CBSTV Schlitz Playhouse of Stars with a nonconflicting situation type comedy series. In
this way, according to associate producer
Bill Self, Meridian's potential output would
be realized. A former movie actor who followed director Howard Hawks' advice to
hold out for the very best, Mr. Self holds
the theory that in tv film each individual
makes more of a contribution to the finished
product as opposed to theatrical film. Because of the time element, his starting premise is that each man knows his job. The
cutter puts the film together his way; the
cameraman shoots the scenes he knows will
be good; the wardrobe department handles
the costuming.
Tackling the speeded up film editing of

tv is George Amy, supervising editor, Academy Award nominee seven times and Oscar
winner for "Yankee Doodle Dandy" and
"Air Force." Russ Harlan, Oscar nominee
for "Red River" and "The Big Sky," is Meridian's cinematographer.
Meridian has opened the door to new directors and is fast developing its own. Included in the new group are Roy Kellino,
former cameraman in England; Anthony
Jowett, 20th Century-Fox dialogue director;
Arnold Laven, script clerk; Arnold Ganzer,
Paramount unit director.
Revue Productions, with MCA vice president Alan Miller in charge, started off CBSTV Revlon Mirror with the star-spangled
name of Joan Crawford. While holding to
top name actors, Revue operates on the
premise that directors grow with tv in developing their own techniques and does not
seek motion picture directors who must
adapt themselves. Richard Irving, with
Revue since its inception, had a knowledge
of film making, but was a RKO dialogue director. Robert Finkel came out of live tv and
is directing ABC-TV Pride of the Family.
Charles Barton, formerly associated with
CBS Radio Amos V Andy, is directing CBSTV Meet Mr. McNutley. Thus, Revue follows its theory that tv film finds its own.
Included in Revue's 3'/i hours of tv film,
shot weekly at Republic Studios, are Kit Carson, City Detective, Chevron Theatre and
ABC-TV Pepsi-Cola Playhouse.
Movie actress Arlene Dahl, who reportedly received the highest salary paid a performer for tv film, did the Pepsi-Cola commercials filmed by United World Films. No
less a name than John Alton, Academy
Award winning cinematographer for "An
American in Paris," recorded her one-woman
high fashion display.
Producer John Loveton is providing a
major topic of film conversation these days
December 14, 1953
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with his manipulation of the ghosts on CBSTV Topper. To achieve one of the industry's most closely guarded secrets, he has
enlisted the services of Herb Stewart, production manager who has been with most of
the majors. Gert Anderson from Columbia
handles the camera and Claude Williams
executes the mechanical gags.
For CBS-TV Four Star Playhouse, producer Don Sharpe has enticed regular appearances out of film luminaries Charles
Boyer, Ronald Colman, Dick Powell and
David Niven. Academy Award winner
Joan Fontaine reportedly drew $7500 for
emoting in a recent film in the series. Truly
gone are the days when an actor was signed
on speculation or for SAG minimum.
With tv absorbing writers so rapidly, Jack

Chertok maintains a writing staff, believing
it "is easier to have a man on the lot who
understands the characters about whom he
is writing." Formerly with M-G-M, Mr.
Chertok has borrowed from his alma mater
for CBS-TV Private Secretary and some of
the ABC-TV Cavalcade of America films.
Head cameraman is Robert Pittack and
sound man is Bob Lee, whose last feature
was "Quo Vadis." A Howard Hawks protege, Christopher Nyby directs Secretary and
Austrian-born, former UFA writer-director,
William Thiele directs Cavalcade. Ches
Cobb, a Walt Disney product, is in charge
of the Chertok-produced commercials.
Film footage, exceeding that of any major
studio by at least three to one, is being
turned out annually at Hal Roach Studios.

From
Station
to

Break

Feature
the

Audrey Totter, John Derek and Phillip Carey. Such name actresses as Ida Lupino,
Shelley Winters, Paulette Goddard and
Merle Oberon have appeared in this highpriced anthology series, costumed under the
supervision of Jean Louis, made up by Clay
Campbell and coiffured by Helen Hunt, all
under contract to Columbia.

TVJripod

every

a
of a job

day!

Screen Gems' Resources
Ross Bellah, staff art director, designs the
sets and is able to draw from any set ever
used by the studio. With two sound stages
used exclusively for video, production executive Fred Briskin has the added advantage
of 12 more in Hollywood and three at Columbia Ranch. The Ranch maintains standing sets, including a New York street, Western town and huge water tank where much

'BALANCED
TV TRIPOD
mounted on
3-wheel
portable
collapsible
dolly
illustrated.

of the recent feature, "Caine Mutiny," was
filmed.
PERFECT BALANCE prevents mishap if the lock
lever is not applied. Quick release pan handle
locks into desired position. Mechanism is en*
closed, rustproof, needs no lubrication. Ten*
sion adjustment for Camera Man's preference.
Built-in spirit level. Telescoping extension pan
handle. We defy you to get anything but the
smoothest, most efficient operation out of this
tripod beauty.

WE CALIBRATE LENSES • . • Precision "T" STOP CALIBRATION of all type lenses, any focal length. Our method is
approved by Motion Picture Industry and Standard Committee of SMPTE. Lenses coated for photography.
Special TV coating.
FRANK
WE

RENT AND

* MOVIOLAS

€quipm€nT

MITCHELL: Standard, Hi-Speed, BNC, NC, 16mm. (Sell &
HOWELl: Standard, Shiftover, Eyemos. MAURER: Hmm
Cameras. ARRIFLEX. MOVIOLA: Editing machines. Synchronizers,
•

C. ZUCKER
(6.

*

DOLLIES • • • Complete line
of 35mm and 16mm equipment available for rental.
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WE DESIGN and manufacture Lens
Mounts and camera equipment for
16mm — 35mm and TV cameras.

SERVICE
(TflmcRfl

CAMERAS

One reason for tv film's progress, according to him, is the growing stature of the industry which enables a producer to "talk
turkey" with practically any name in show
business. A great selling point, he believes,
is the fact that re-runs of tv films are often
attracting larger audiences than the original
showings. This, in turn, makes residual
rights appeal to almost any talent.

of drawing from that major's contract and
staff list in addition to using the studio facilities. NBC-TV Ford Theatre has seen the
video film debut of Columbia contract actors

"BALANCED"

whale

Additionally, he is producing Duffy's Tavern for MPTV and Life of Riley for NBCTV. In conjunction with Roland Reed Productions, this film veteran still in his 30's,
is doing ABC-TV Trouble with Father and
CBS-TV My Little Margie. CBS-TV Racket
Squad is co-produced with Carroll Case.

Screen Gems Inc., as Columbia Pictures'
tv film subsidiary, has the distinct advantage

. . .

NEW

is doing

Under his ABC-TV contract, Mr. Roach Jr.
has produced pilot films for four proposed
series: White Collar Girl, starring Laraine
Day; Guns of Destiny, Paul Cavanaugh;
Tales of a Wayward Inn, Brian Aherne; Passport to Adventure, Cesar Romero.
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IF YOU WORK WITH FILM...
It will pay you to get to know us.
The country's foremost
professionals depend upon our
portable, versatile, adaptable
equipment.

With movie employment of writers at an
all-time low, Screen Gems currently has 12
writing on assignment. Included are such
names as Frederick Hazlitt Brennan, Karen
De Wolf, Gwen and John Bagni, Erna Lazarus and ex-SWG presidents, Emmet Lavery
and Mary McCall Jr.
Responding to the limitations imposed by
video are such cinematographers as Charles
Lawton and Burnett Guffey, whose efforts
for Columbia were "Miss Sadie Thompson"
and "From Here to Eternity," respectively.
Prohibitive salaries, commanded by top
motion picture directors, have forced tv in
some respects to develop its own. Under
contract to Screen Gems are Jimmy Neilson,
a former New York stage manager for Guthrie McClintic and then Columbia dialogue
director, and Ted Post, a director of live
New York tv who came to Hollywood to
enter tv film. Other directors, used on assignment, are Frederick Stephani, formerly
M-G-M; Phil Karlson, now directing Columbia's "The Woodhawks"; Arnold Laven,
from the subsidiary to a Columbia contract
for "The Killer Wore a Badge"; Richard
Quine, also associated with Mickey Rooney
in the actor's current movie efforts.
Broadcasting
• Telecasting
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A fascinating, BRAND

NEW

Yard's COLONEL

MARCH

half-hour film series of scientific crime

detection based on material provided
mystery writer JOHN DICKSON CARR.

by America's

best-selling

*
*
*
★

Let "COLONEL MARCH" sell for you on a regional or syndicated
basis at amazingly low costs! 26 weeks of programming available.

★
*
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ROBERT
COMEDY

CUNNINGS
*

Starring in "MY HERO"
JOHN CROSBY, NOTED TV CRITIC, says "The dialogue, the staging and the production are of a very high order indeed and I see

*
★

no reason why "MY HERO" can't eventually give "I LOVE LUCY"
QUITE A RUN FOR ITS MONEY."
EXCITING RATINGS: Playing opposite a top budget hour variety

*

show extravaganza,
HILL CIGARETTES.

★

"MY

HERO"

did a spectacular job for DUN-

39 WEEKS OF HALF-HOUR PROGRAMMING AVAILABLE.
Second run in most major markets; first run throughout
rest of country.
*************************

★
*

★
*
*
**********

ADVENTURE

*

•

OFFICIAL FILMS' fabulously successful, faithful reproduction of the
beloved comic strip that appears regularly in over 220 newspapers
with a combined circulation of more than 25,000,000 readers!
This half-hour show pulled ratings like these for Canada Dry in
56 different markets: ATLANTA- 23.5; BUFFALO -33.3; CLEVELAND-20.8; ROCHESTER-37.3; ST. LOUIS-35.0
NOW AVAILABLE FOR LOCAL OR REGIONAL SPONSORSHIP.
26 Weeks of programming available.

OFFICIAL
FILMS,
* * * * AMERICA'S LEADING PRODUCER

INC.
25 W. 45th St.,N.Y.36 • PL 7-01 00
AND DISTRIBUTOR OF QUALITY TV FILMS * * * *
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a
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Sales

By John
IS IT time for bearish retrenchment or for
bullish expansion in the film syndication
field?
The reports out of New York and Hollywood in recent weeks paint a confusing picture. There has been a noticeable trend
toward cutbacks in some syndication activity, and even toward consolidation or
purchase of some companies.
Out at Kling Studios in Chicago, its executives think they see the handwriting on
the wall: Some firms are selling out, others
are dropping valuable properties, and still
others are cutting back actual production.
One reason: Cost of maintaining an adequate sales force in the field.
To executives at Kling Studios, which
maintains studios and offices in Chicago and
Hollywood — and sales branches elsewhere —
the reason is not surprising. Frederic A.
Niles, vice president in charge of its tvmotion picture division, sums it up this way:
"The cost of keeping a sales force on the
road is so tremendously high these days —
despite the valuable syndicated packages
offered — that many firms are having to dig
deep, and unless a salesman can really produce with a volume of syndication sales,
they face a delicate financial position."
Two Dozen Salesmen
Kling itself maintains a force in excess of
two dozen salesmen, all of whom can fall
back on a variety of other services if they
fail to sell its syndicated programs.
Kling Studios is convinced that it has the
right approach to the high costs of salesmen
on the road — arm them with a number of
services which can either be sold as integrated packages or separately. "A sales
force should pay its own way" is its credo,
and evidently it's paying off.
Kling maintains some 14 salesmen operating out of Chicago, three out of Hollywood, three out of Seattle, two out of San
Francisco, and one out of cities like Detroit
and St. Louis.
A Kling salesman, functioning against the
backdrop of this philosophy, goes into the
field fully briefed on all services Kling has
to offer, as well as with samples of its
syndicated programs and commercials, industrial films, manuals, brochures, etc.
If it's the type of market where new tv
stations are about to take the air, or where
independent stations are operating with maPage 90
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Force

Pay

Osbon
jor dependency on film, a Kling salesman
will call on the local telecaster with an
assortment of packages stressing kitchen,
children, sports and other formats. He also
will arrange for audition prints if requested.
If it's a fairly large city where there's a
heavy concentration of advertisers and
where agencies operate on a large scale, he
will establish liaison with agency timebuyers
and account executives. They will discuss
the media and advertising plans of the particular client in terms of his needs and any
campaigns he may have in mind.
The salesman passes on to the agency
executive direct contacts at Kling with respect to the division that handles one of the
required services.
An advertiser might order, for instance,
as did Admiral Corp. this summer, a series
of aids including industrial training films,
manuals and assorted short spot commercials. Kling is set up to handle each of
these services in its mushrooming departments.
Unlike other studios, Kling does not distribute or syndicate everything it produces
(like the Old American Barn Dance, which
until recently had been handled by United
Television Programs). And yet, heavier
emphasis will be placed on syndicated activities as the future unfolds. In doing so, its
executives point out that Kling does not
consider itself a competitor with firms like
Ziv (which syndicates mostly dramatic programs). Furthermore, Kling has a variety
of services to offer the advertiser, whether
it be institutional commercials or industrial
films.
Kling turns out a number of special film
shows and packages which are available to
new tv stations at special rates, under the
so-called station starter plan, with certain
modifications.
Its most prominent syndications are Uncle
Mistletoe, a series of 26 15-minute programs
for Christmas usage. The cost may be as
low as $25 per unit, with a 10% discount
for a 26-unit contract. Others are: Old
American Barn Dance, 26 30-minute shows
as low as $40 per unit; Boxing from Rainbo,
26 30-minute programs with rental as low as
$35 per unit; Paradox, 26 three-minute
episodes, and File Facts, 10 three-minute
shows, at $10 per unit. These prices were
quoted this past summer.
Its most successful have been Boxing from

Rainbo, Uncle Mistletoe, and Old American
Barn Dance, some of which have enjoyed
repeat runs in many markets. Just recently
Kling started shooting on The Referee, a
series of 52 half-hour sports shows, with 13
up for immediate scheduling, and it also has
completed Bert & Elmer. Still another package is Music With the Hormel Girls.
Kling commercials, now well established
for syndication, can be institutional, too, as
attested by an impressive group list that includes potato chip processors, electric light
and power companies, appliances, beer, ice
cream, banking and bakeries. All these are
designed for the firm's syndication plan.
Kling maintains offices in New York and
Detroit, as well as Hollywood and Chicago,
and representatives in San Francisco, Seattle
and St. Louis. It also maintains contacts in
Louisville, Cincinnati, Cleveland, Pittsburgh
and other cities.
An example of the syndication plan is a
series of 52 half-hour kitchen shows now
being produced by Kling for the television
division of the Electrical Information Publications in Madison, Wis., with primary
sponsorship on individual stations by electric
light and power companies or electrical appliance firms.
Purpose of the syndicated commercials
plan, according to Mr. Niles, is to make it
possible for the television advertiser with a
limited budget to "get the same high quality
in creation and production in his commercials as the big advertiser."
Kling's main Chicago studios are located
at 601 N. Fairbanks Court, on the city's
near north side, just across from the celebrated Chez Paree. This modern structure
houses everything that is peculiar to the
Kling operation — space for art work, photography,
public relations,
film shootings,
duction of technical
manuals
and a hostproof
other purusits.
New

Quarters Soon

Newer quarters on Washington Blvd. —
the building formerly was a roller-skating
armory — will be put to beaverish use. Mr.
Niles envisions some commitments for the
filming of daily homemaking or dramatic
("soap opera") programs, which fall within
the range of the new, out-of-the-way, small
city station
operator
who can't
afford
more
elaborate
presentations
offered
by the
the
networks. The building will be utilized also
for smaller tv productions and to house the
art departments. Occupancy is slated for
Dec. 15.
Kling Studios Inc. is headed up by Robert
Lirinberg, as president, who attributes the
expansion to the "vast growth of the use of
films in television and the unprecedented
amount of industrial, public relations and
sales training films Kling has been proKling's operations actually antedated television by over 10 years. Kling cut its teeth
inducing."
photography and other pursuits.
Today, with enlarged production facilities
in Chicago and Hollywood and mushrooming sales offices elsewhere, and between 700
and 1,000 accounts, the company is flexing
its competitive biceps to the point where
television accounts for perhaps 35% or
40%

of all its revenue (which is in the millions), thanks to an aggressive and expanding sales force.
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projector

The famous

GRAY

TELOP I

Makes profits grow — projects low-cost, easily produced commercials. Four optical openings for projection
of opaque and transparent photos, rolling titles, slides,
small objects, etc., with superimposition, lap dissolve, or
fade-out effects. America's best-known, most-used television
optical projector!
GRAY

TELOP

H

Another TV profit maker— with two channels accommodat
ing slide holders, light boxes and accessories for
special effects. Gives professional results— and one
operator does it all!
GRAY

3A

TELOJECTOR

New, compact unit for automatic remote control
projection of standard 2x2

slides ... in uninter-

rupted sequence . . . with fading, lapping and superimposition. Solves many problems for
both large and small stations.
Get all the facts, now!
WRITE TODAY FOR BULLETIN RD-8
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EACH

A

PROVEN

NETWORK

SUCCESS

ill

Thrilling starlit dramas for every member of the family!
Now — from the current Schlitz Playhouse of Stars
series, 26 half hours that sparkle with box-office
favorites like Joan Caulfield, Peggy Ann Garner,
Preston Foster, Maureen O'Sullivan. And what
wonderful stories ! By Somerset Maugham, F. Scott
Fitzgerald, Thomas

W. Phipps, and many

other

"greats." A tried-and-proven way for the smart
advertiser to win big audiences, week after week!
Just how big is evident from these local ratings.*
Boston

32.8

St. Louis

41.5

Dayton

30.5

Chicago

25.2

. . . 29.5

Seattle

48.0

Minneapolis

Use these faces to launch a sales campaign!
Top stars appear regularly on THE PLAYHOUSE.

Write — phone — wire
fotSoy
your reservation Jf|/
PRESTON FOSTER

14, 1953
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LOCALLY

FOR

THE

This is the TV film series that zoomed
— the nation's Number

FIRST

TIME

into a 45.3 Nielsen rating (Aug. 1953)

One show! It's based on actual cases from the files

of police confidence and racket squads. Each half-hour show is an actionpacked chapter in the annals of rackets and "confidence games" that could
victimize you. Big public-service appeal ... a real buy for advertisers looking
for quick, profitable sales. Here's how

RACKET

SQUAD

rates locally:*

Cleveland

37.5

Chicago

30.4

New

York

28.5

Toledo

56.0

New

Orleans

Pittsburgh

46.3

.... 42.5

*Rating Source: Telepulse, December 1952

SYNDIC

ATI®

In New York: Don L. Kearney, 7 West 66th St., SU 7-5000; in Chicago: John Bums, 20 North Wadker Drive, ANdover 3-0800
it
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NETWORK
ABC
6:001

6:45
7:00
7:15
7:30
7:45

No
Network
Service

SUNDAY
CBS
DuMONT
American
Machine
Scott Paper
Greyhound
Omnibus
Electric
Companies
Alt. Wks.
Prudential
Ins. Co.
You Are
There

BB Pens
Gemex
Ekco — alt.
George
fc30~Jessel
Show
Skippy
Peanut
Johnson Wax
Butter
Life with
You Asked
Father
For It
L
Am. Tfebacco
Private
Sweets Co.
Secretary L
Tv Teen Jack
Benny
Club
every 3rd wk

TV

NBC
Revere
Meet the
Press
L

8:30

Special
Programs
TBA

P&G
Mahoney
WinchellL

Mercury
LincolnDealers
Toast
of the
Town
L

Comedy
Colgate-P-P
Hour
L

9:15
9:30
9:45
10:00
10:15
10:30

General
GruenElectric
Carter
W. Winchell Fred Waring
Show L
B.&W.
GE Theatre
Orchid
12/6 only
Award
Bristol
ManMyers
Behind
the Badge
Hazel
Bishop
L
Peter
Potter
P. Lorillard
Show
The Web
L
Jules
B Graham Montenier
alt. wks.
Hour of
Bemington
Decision
Band

10:45

My Line L
Norwich
What's
Sunday
News Spec.

11:00

American
Chicle
Co. &
Kreisler
Mfg. King,
Co.
Bocky
Detective
Larus &
Bro. Co.
and Carter
Products
Plainclothes
Man

Goodyear
Corp.
(alt.
with)
Corp.
Philco
Playhouse
TV

MogenWine
P&G
David
Letter to
Corp.
Loretta
Dollar
F
A Second
R. J.
Man Against
Reynolds
Crime
Tobacco Co.
R. J.
Man Crime
Against Reynolds
F

ABC

TUESDAY
CBS
DuMONT

NBC
ABC

CBS
WE

Jeff

Jeff
Capl.
Video
Amer. Home
Prod.,
News
John Daly

Amer. Home
Prod.
Puritan
Co.
ReaLemonNews
J.Daly

Marge .
C.A. R.Murray
Chom
Party L

Oldsmobile
News L
Reynolds
Duffy-Mott
Mr. Peepers
Chesterfield
Jamie
L
PerryGM-Como

8:45
9:00

MONDAY
CBS
DuMONT

Gen Foods
Roy Rogers
F

8:00
8:15

ABC

NBC
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SHOWSHEET

Carnation
Burns &
Allen
(alt.) L
Derby
Foods
Sky King
Goodrich
OfThings
Many
S

Lipton
LeverTalent
Scouts
Godfrey's
L
Philip

Junior Press
Morris
Conference I Love Lucy
S
F
The Big
Picture
F S
In Our
Time
F S

Camel
News
Caravan
L
Block Drug
Corp.
Co. Speidel

Bauer &
Black 20

(Alt. Wks.)
Name That
Tune L

Questions
The Big

Firestone
Voice of
Firestone
L
Day)

Issue

RCA Victor
Show
L
(Dennis

Co-op

Gen. Foods
Johnson
Instant
Feature
Wax
Maxwell
Boxing with
Coffee L
alt.
with
Chris.
American
Red Buttons Schenkel
Show
Tobacco
Robert Co.
Montgomery
Presents
Co-op
house
WestingStudio One
L
WhoThatSaid
L
Ringside
Interviews
Longines
Chronoscope

duPont
Cavalcade
of America

Capl.
Video
Marge
Amer. Cig.
& News
Cig. Co.
L
Wrigley
Autry
Froman
Jane
Gene

Dinah Shore

Drug
Amer.
Home
John
Daly
Prod.,
News
Sterling

Ligi
Perry

Ne
Oldsn
Chest<
Saber
Living
Pills!
At Issue
Admiral
Through
Buick,
Berle
Toni
S
3 weeks)
Corp.
Life Show (2 of
His Fi
Is Worth
(8-9)
Show
The
Curtain
GodfiI
F
No
Colj
Network
Service
Benson
Answers
for
Hedges &
L S
Gen. Fds.
& M
ticals, Inc.
PharmaceuRed Skelton Pantomine Hope Show Americans His Fi
(3d(8-9)
week)
GodfiI
Quiz (alt.)
Jean Carroll I've
Danny
American
Carter Prod,
Show
Tobacco
(alt. wks.)
R.
L S
Str
alt. Speidel Schick, Inc.
Fireside
Vaudeville
P&G
This
Is
Show
Theatre
I
Time
Thomas
F
Wrestling
Business
L S
Show
It I
Electric
Armstrong
Reyi
Rainbo
Drug
U.S. Steel
Lite
Circle
L
United
A Cie
Se
Theatre
L
Suspense
States
WABC-TV)
(except
Steel Hour
Midnite)
Autoalt. with
9/1 L
Block
Motorola
The Amer.
(10:00 to
TV Hour
Danger
Bl
from
Lorillard
L
Pal
Sales
Long
Yourself
Judge
L for
Rib)I
American
P.
Chicle
Alcoa
Boi
See It Now
Swanson
Mutual
of
(alt. wks.)
Omaha, Bob
Gen
The Same
Considine
L
The Name'i
Sports
dhron<
rolet L
show ChevCamel
News
Caravan L

Mark

11:15PM

ABC

SUNDAY
CBS
DuMONT

NBC

ABC

MONDAY
CBS

- FRIDAY
DuMONT

NBC

ABC

SATURDAY
CBS
DuMONT

NBC
1:30 PM

9:00 AM

Bill S
BigFootL.

9:15
1:45
2:00

3 30
Animal
Time
S

9:45
frey

10:00
10:15

Arthur GodSee footnote
for time

10:30
10:45

Fri. 10-10:30
Jack Paar
Show

11:10

11:30
Wheel
of
Fri.
10:30-

11:15

Fortune F
P'olive Co.

11:30

Colgate- N
11:30-12
Strike
Rich LIt
Gen.Lady
Mills
(MWF)
Valiant
"F&TT
Toni
(Tu&Th)
Amer. Home
All Products
Love of Life

11:45
12:00 N
12:15 PM

12:45

Voice of
Prophecy
Faith For
Today L

1:00

Gerald
Johnson

12:30

1:15

Youth Want:
To Know
L

Search for
Tomorrow
F&G" —
GuDay
iding
Light
The P&G
Brighter

Last 1
Rema

2:15

Minn. Paper,
MinScott
ing, Tues.
Sweets Co.
Thur.
Tootsie
General
Ding
Mills,Dong
Fri.
Hippodrome
School L
Gang
Brown
Shoe Co.
Glamour
L
Girl

of M.
TE
2:30
2:45
3:00

Smilin Ed's
Hawkins
L
Purina
Falls
Winky Dink 11-11:30
Three Steps BalstonL
ond You
To Heaven
L
Space Patrol
bett Space
Tom Shoe
CorThe
Gen. Foods Int'l
Cadet
Post Cereal Co. (Alt.)
Bennetts
Bod Div.
Brown, with Secret
Top
Local
Follow Your
Files of
Rocket
L
Dairy
Heart
Ranger
Capt. Video
And. Jergens
Day
fExp.
12/26
Groom
Co.
Bride L&
National
The Big
L
3-4Show
p.m.)
Christmas
(Special
Gen. Mills
The
Lone
Banger

3:15
Network
Service
No

3:30

CoFoot
Profes:
Last ]
Rema
of M
TI

4:00
3:45
4:15
4:30
Kcllo;
4:45
5:00
Super
5:15
5:30
5:451

O
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CAST1M*
DfiDAY
MBS

NBC
Kilteaein

ABC
Net in
Service

THURSDAY
CBS
MBS
Metro. LIU lis.
Allow Jackson
(10)

NTc —
SportsCo-op
Review
Guest Cook's
Book
Dwight
Kid
Stripsol
Repeat
Budweiser
Ht Network
Ni Service
Bill Stern
Strriei
Co-op
Son Oil Ci.
Kaiser- Fnser
Lowell Thomas
J-Stir Eitri
George
Hicks
m
(Hi) B
Toni, Man. Soap Faltm Lewis jr
Harvester
toi Lewis jr. Inter,
Alex Drier (53) Vandercook
Family
Skeleton
Co-op
CIO
(MI)
(174) B
Man on the Go
(Ml)
Co-op
No Network
Co-op
Beulah
Three Suns
hree Suns
Service
Kiplinger
Longines
tier. Home
Miles Labs
Deepfreeze
Wiltnauer
Choraliers
Prod.
News ol World
Appliance
Gabriel
Heatter
Oriel Healltr
Starr of Space
(HI)
Am. OTP
Miles
Labs
(See
Footnote)
ell 8 Myer
Ed. R. Murrow
Bonnie
Lou
7:50-8Boys
8 Her
2S
erry Como t Man's
(161) Family
Rp
2E»
3-City SByline
R. J. Reynolds
Official
Brylcreem
Walk a Mile
Deadline
Detective
Meet Millie
Burlington Mill
(196)
Sammy Kaye
(199) R
Co-op
Hollywood
Starway
Kraft
Co-op
Junior Miss
Gildersleeve
Bulldog
Nightmare
(»»)
1 rummond
Mike Malloy
■•put •<
KM Strips

9:05
ilip Morris) DeSoto Plymoutl
Dealers,
irls-"Ten"
Groucho (191)
Co-op
Kewsreel
J.
id
(| ily Theatre
F.olL.
k Edwards
m

The George
Jessel Show

Amer. Cig. S
Cig. Big Story
(192)

Horatio
Hornblower

Fibber McGee
&•3-Plan
Molly
Can You
Top This?

ABC Late News
10:00-10:05
Co-op
Headline Editioi
Gunnar Back

tOltl
L
Orchestra
— 4C0-00
Report from the
' ling Board White House (See Footnote)
rlaS
Harp Lou
Martha
Co cp
No Network
PettittService
S
News
News of
U.N.
Sports
Report
the World
S
[blights
MorgH Beattv
M

GE
Meet
Mr. McNutley
(206)
Jergens
for LoveTime
(130)
Amer. Tob.
Horace Heidt
(212)
10:30-35
Robert
Trout
Cedric Adams
Three Suns
News
Dance
Orchestra

NBC
U. if Chicago
Roundtable

ngines
tnauer
honette
121)

Bandstand
USA

The Catholic
Hour

M. M. McBridc

Sammy Kaye

American
Forum
ol the Air

Jack's Place
2:35-4:00

Co-op

lotors Inc
York
US Military
irmonic
Academy Band
jhony
04)

Christmas
. (151)
Co-op
Specials
Deems Taylor
Concert
Co-op
Ed Peltitt-News
U.N.
Highlights

Newt
— Co-op
m —
Sports Review

Not in
Service
Budweiser
Co-op
Bill Stern

FRIDAY
CBS
MBS
Metro. Life lis.
Alias (10)
Jaiktei
Guest Book
Dwight Cook's
No Service

I Na Service
Network
Kaiser-Frazer
Sun
Oil Extra
Co.
J-Star(34)
Lowell
Thomas
George Hicks
Toni, Man. Soap
Inter.
Harvester
Co-op
Alex Drier
(53) Vandercook
Family
Skeleton
CIO
Man on the Go
mi
General
Foods
No Network
Beulah
iiSJIB
Service
Kiplinger
Miles Labs
(110) R
News of World
LesPaul&M.Fori
Lambert M-W-l
(161)
Gen. Mills, Lorn 7.30-35
Ranger (153)
Miles Labs
Julius LaRosa
M-W-l
1 Man's
(See Footnote) 7:35-45
(166) Family
Rp
Am. Oil-Hamm.
General Foods 3-City Byline Ed. R. Murrow
Roy Rogers
S
(93)
L/P 12/24
Brylcreem
P&G
Burlington
Mills
News 8:25
Sammy Kaye
Mr. Keen
(199) R
Starway
Broadway
Hollywood
General Foods
Father
Knows
Best (160)
Is My Beat
Mike Malloy
L/P 11/24
Pet Milk Truth
Hotpoint
Lambert 8
or Consequence
Ozzie 8 Harriet
(166)
Swayze News
Stewart-Warner
Corliss Archer
Eddie•3-Plan
Cantor ECAO 9:30-9:55
9:35-10 *OT
Fibber
McGee 9:55-10 Sports
8 Molly
Can You
Top This?
JaneCo-op
Pickens
Show
No Network
Service
News ol
the World
Morgan Beitty

Stage Struck

Cloakroom
Capitol
10:00 Fights
Gillette
Harp
Martha Lou
S
Frank 8
Jackson

Golden
Voices

Gen Mills
Joe Emerson
22
Jack's Place

GFMrs.Swan-Cal.
Burton
P&G
Tide
. (161)
Perry(MSV
Mason
(173)
NoraToniDrake

- FRIDAY
MBS
Luncbeei
with Lopez

NBC
Co-op
Pauline Frederic
Reporting-

SayMusic
It With
1:25 Johnsoa 8
Son, News

City
F-SG Ivory Fl. Wonderful
Co-op
Brighter Day
(176)
Miles Labs
E. Holies
Hilltop House
R
8 News
Lever, ^Kellogg
Houseparty
•
Pillsbury
(181) R
John B.
Gambling
House Party

No Service

10:30-10:35
Robert Trout
Cedric Adams
Dance
Orchestra
News
Daace
Orchestra

NBC
Co-op
Kallaiharl

ABC
Labor
Co-op
Maiigemeil
S

SATURDAY
CBS
MBS
Co-op
Niws
SamPolities
Jones
Geirge
Hicks
Dance
News
Orchestra H. V. Kaltenbori
UNRecord
oi the
Saterday
Diaaer Dale
Co-op
Know Your
Spirts Roundup
News
—
m
—
Daniel Schorr Johnson-News

— m —
Sports Review
Bab Finaegaa
Na Network
Service
Saerts
Sua OilExtra
Ca.
Una Mae
8-Star
Carlisle
JUL
FultoaCo-op
Lewis jr, Inter. Harvesle
News
Parade Disaster Strikes
(342)
£2_
No
Network
The 3 Suns
Three Suns
Service
Miles Labs
Johnny Mercer
News
of
World
Gabriel Heatter
Dinner At The
Show
Green Room
(16»)
Miles
Labs
S
Family
Liggett 8 Myers 1 Man's
(166) Rp
Perry Como
Chevrolet
Gen. Foods
Gunsmoke
Dinah Shore
Take a Number
To Be Perfectly
Sanka Salute
Co-op
(198)
Frank
8:25-30
Amer. Dairy
(99) Bp.m.
Bob Hope
(99) R
Starlight
am
Dancing
Party
Gangb
asters
Theatre
stTos
Money
S
Co-op
Ham'sRCAFaye
P. Lorillard
Philip Morris
Two For The
Kid
RepeatStripsat

Newsreel
Sporls-"Ten"
Hometown
America
A.F..IL
Frank Edwards
Co-opm
Christmas
Specials
Co-op
Deems Taylor
Concert

(198)

(206)

Swayze•3-Plan
News
Stewart-Warner
House of Glass
S Molly
Fibber
McGee
9:35-10
Can You

Saturday Night
Ceuaitry Style
Orchestra
S

Top This?
Listen to
Washington

Treasury Show
News

E. D.NewsPettitt
U.N.
Highlights

No Network
Service
Newsol
the World
Mirgaa
Beitty

S
Orchestra

TheTreasury
Golden

SATURDAY
CBS
MBS
ABC
Hormel 8 Co.
Vutiaat Lopiz
Music with
Hormel
(125)Girls
RubyShow
Mercer
S
Show
2:00-05 LIT
Paul
8 M.(161)
Ford
Lambert
FTPS
2:25
Alfredo
Johnson News
Antonini

NBC
U. 1 Army
Bead
S

Make Way
Jane Pickens
2:55
News
Banghart
"PSG"
Life-Beautiful
(170)
PSG
Road of Life

Pepper Young
Toni, Man. Soap
PSG
Co-op
Wizard of Odds
Right
to(163)
Happiness
(166)
PSG
R*
(192)
(180)
Gen. Fds.(4-4:05)
RobL O. Lewis Baukhage-News Backstage Wife
Sterling Drug
Jack Owens
Under Arrest
Corn Prod.
Music
Sunshine Sue Mutual
Stella(175)Dallas
Show
ffl
Sterling Drug
Co-op
4:30-4:55
Crime
Young
Widder
Brown(151)
(151)
Music in the
Fighters
Manhtn.
Soap
Weekend
Afternoon
Welcome Ranch Woman in My
4:55 News
S
4:55-5 News
(Radio "Sunday
Hause (181)
S
Co-op
Newspaper")
Participating
Whitehallf
See Note
TuSTh Quaker Just Plain Bill
Big Jon 8
Sgt.
The Co-op
Shadow
sm
thePreston
Yukon
M-W-F
Songsof
Sparkie
Whitehall
Front
Page
Oklahoma
No Service
Wranglers
if the SB-BAR-B Farrellt (138)
'3-Plan
Lum Co-op
8 Abner
True Detective
C-P-P
5:30-5:55
Lorenzo
Jones
M W-F-Kellogg
Mysteries
(191)
Bill Hickok
Miles Labs WildTuSTh
To Be
Tommy Howard Cart Masse? Derby-Sky King It Pays
Married
Trio
Time (149) R
Mr. District
Attorney
(Co-op)

c Kids

A. F. of L.
Frank Edwards

MONDAY
CBS
m Crisco
Dr. Maleae
(163)
Closed Circuit
PSG Duz
Guiding Light

Luthcru
Hot?

HI Corning
)
||'1*ISDigest
;■■ d only
11/27

Philip Morris
MyMargie
Little

ABC

opalion

it! lor You

Sports-"Ten"
News Reel

ABC

(0:30-35
News
Daniel Schorr
Dance
Orchestra
Niws
Dance
Orchestra

Repeat
Al Heller
Washington
Report
from
7:30-7:55
Where
WorldIn The
StateIns.FarmCo.
Auto
C. Brown
Co-op
20 Questions

6:00 PM
6:15
6:30

6:45

Baron and
the Bee

7:00

NBC's
NBC
Lecture Hall
College

7:15
7:30
7:45
8:00
8:15

Quiz Bowl

Virginia Barn
Dance

Theatre Royal
Story

(Co-op) New
England
Dance Barn
Jamboree

The Hollywood

Lembardoland
U.S.A.
S

Grand
Ole Opry
R. J. Reynolds

8:30
8:45
9:00
9:15
9:30

(91)

Ralston
Purina
Show (115)
Eddie Arnold
Co-op
Chicago
of theTheatre
Air
Co-op
S
Pee Wee

9:45
10:00
10:15
10:30

King Show
Ed Pettilt

NewsNBCIron

Daaci
Orchestra

Commentary
Joseph
C. Harsch

10:45
11:00
11:15PM

E

SUNDAY
Alt BS
MBS

grid
day

9:05
PhilipCo-op
Morris

NBC

1953
NBC

For Youth
Co-op

Overseas
Report
From

Football

Science
Adv. in

101 Ranch Boys

Football Games
1-6 Approx..

Bandstand
O.SJ5.

Farm News

(Cont'd)

Sports Parade
World
Assignment
The Chicagoans

Harp
Martha Lou

Paulena Carter
Club Aluminum
Clab Time
(20)

Soldier
Serenade
4:30-5
5-5:30
Tommy Dorsey
Treasury Show
Dougherty
Stan
Presents

Salute to the
Nation
Shew
Mac McGuin
5-5:05
Johnson News
5:05 Walter
Preston's Show
Shop, 85:55Son
Johnson
News

Following
Sports Programs
Games

Explanation: Listings In order: Sponsor, name of
program, number
of stations;
rebroadcast
West Coast:
TBA toS besustaining;
announced;R RP
repeat performance. Time EDT.
ABC (319).
— 8:55-f) a.m.. 2:30-2:35 p.m.. 4:25-4:30 p.m..
M.W.F., Time for Betty Crocker, Gen. Milla
7:55-8
p.m..& M-F,
Chesterfield
Griffith
The News.
(332). Cigarettes. Les
10:30-10:35
p.m..
M-F.
Philco
Corp., Edwin C.
weekend.
Hill and the Human Side of the News (310)
Chevrolet now sponsors 24 5-minute newscasts each
12-12:05 p.m. Sat. Campana— Bill Shadel 188
CBS— S:30- 9:15 a.m. Sun. General Foods Corp.
Sunday Gatherin'
11:30-11:35
a.m. Sun.109.Peter Hackes— News (S)
3:15- 3-30 p.m. MWF Lever — Houseparty 180
3:15- 3:30 p.m. Tue Kellogg— & Houseparty 191
3:15- 3:30 p.m. Fri Green Giant — Houseparty 171
3:30- 3:45 p.m. M-Th Pillsbury — Houseparty 191
3:30- 3:45 p.m. Fri Kellogg — Houseparty 192
4-4:05 p.m. M-F Gen. Fds.— Robert Q. Lewis 81
Godfrey Clients
10-11:30 (alt.
a.m. Fri.)
10- 10:15 Arthur
a.m. Knowmark
& Kellogg
10:15-30
Crop & Kleenex (alt. days) 199.
192. a.m. Snow
10:30-45
Tu. Th. ; Star Kist M.
W. Alt.a.m.
Fri.Frigidaire
198.
Fri.) 203.a.m. Lever M.-W., Toni Tu-Th. (alt.
10:45-11
11- 11:15 a.m. Pillsbury M.-W.. alt. Fri.; Natl.
Bis.. Tu.-Th.. alt. Fri. 203.
11:15-30
Liggett
Pillsbury a.m.
Tu.-Th.
206. & Meyers M.-W.-F.;
11:25-30 a.m. Sat. Gen. Fds.. Galen Drake — 149.
MBS— M-F
8:55-9:00 a.m.— Gabriel HeatterBlock Drug & VCA Labs, alternate days
5:55-6:00
p.m..
Cecil Brown-S.BillC. Henry.
Johnson
9-9:05 p.m.. M-F,M-F.Johns-Manville.
Saturday 8-8:30 p.m. — Twenty Questions — Credit
Union National Assn. Sponsors 15 min only —
alternate& Thurs..
weeks — 7:45-7:50 p.m. — Titus MoodyEmerson
Drug.
Tues.
Procter
&
12/23/53 Gamble — Mon-Fri. Hiatus 12/2/53Mon. -Fri. 8:00-8:30 p.m. Programs — Multi-Message
Thurs.
Plan
R. J.Participants
Reynolds — Tobacco Co. — Mon., Tues. &
S.O.S. Company — Mon. -Fri.
Druggist
Supply Corp. — Mon-Frl. 1SV2/5312/23/53 only
Sun. 6:30-7 p.m. — Squad Room — Participating
Camels and Proctor & Gamble
sponsors
Mon.
-Fri.: 11:25-11:30 a.m. S. C. Johnson— News
NBC— 8-8:15 a.m., SUelly Oil. M-F. News (28);
t Whitehall Pharm. "Just Plain Bill", "Front
Page— "Minute
Farrell" Man"
alt. days.Programs.
* MM
♦***Emerson
OT Operation
Drug Tandem
— Mon. & Wed.
Lewis-Howe Paper-Mate
Tue. FibberM-T-W
& Molly; Wed. Second
Three-Plan:
Chance; Thurs. It Pays To Be Married
Weekend: B. F. November
Goodrich 30,
Co. 1953

You

know

what

Jr.'s co-op

a

sensation

radio

program

****

NOW... this supercharged

Fulton
has

Lewis,

been...

<^

personality is on TV

for the first

time with a weekly fifteen -minute program that's unique in
format and viewer appeal. The Fulton Lewis, Jr. Show is not
a news program that rehashes stale events. It's a behind the
headlines report of eyewitness facts by people who know . . .
and who tell all.
The Fulton Lewis, Jr. Show

is filmed each Friday morning

in Washington, D. C. It's processed in special high-speed
newsreel labs and rushed air-express to TV stations the same
day for telecast far ahead of the headlines.
Here's a program that's unique in every sense of the word.
It's forceful... it's fascinating... it's a real rating builder...
a pre-proved sales booster for any local sponsor. Act fast to
skim the cream off what will undoubtedly be the fastest audience snatcher on any local TV Station. The Fulton Lewis,
Jr. Show will be ready January 8 . . . but we urge you to get in
touch with UTP TODAY.
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A

Landmark

in

Radio

Research

a medium
PROBAhi_\ no more significant research
has been done in the radio field in recent
years than the Alfred Politz study commissioned by the 1 1 radio stations represented
by the Henry I. Christal Co.
Based on 4,985 personal interviews in a
probability sample representing the 61,600,000 people 15 years old and over living at
the time in tv areas, the Politz study produced overwhelming evidence of the pervasiveness of radio and people's reliance
upon it.
•A preliminary report of the results was
issued last summer and presented in detail
in B»T, July 27. The final report is now
contained in a comprehensive booklet, "The
Importance of Radio in Television Areas
Today," which is being given wide distribution throughout the advertising field. What
the Politz project set out to do was to find
out the reasons that people have radio and
their attitudes toward it. How well the Politz
organization succeeded is indicated by the
observations appearing below. This article
is the text of comments by an impartial authority, Alfred Stanford, a veteran and respected advertising man.
The comments appear in the booklet. Mr.
Stanford was asked by the sponsors of the

IN ITS preoccupation with little "measurements" for a quarter of a century, radio
has not only dramatically underestimated
itself, it has even failed to see itself as a
medium. The true nature of the radio
medium, at last suggested by this Politz
survey, is important news for every advertising man in the business today.
The superficial news is that radio, confronted bythe competition of television, has
retained its enormous vitality. This is quite
big news in itself, perhaps. Certainly it is
surprising to anyone who has not understood
the exclusive role radio has been filling in
people's lives.
The big new concept of radio as a medium
can be stated very simply indeed.
Human capacity for multiple attention
is one of the basic facts of life. For example,
while you drive your car through heavy
traffic, you are also likely to be smoking a
cigarette and conversing animatedly on a
variety of matters with your companion.
That is multiple attention.
Or you may be having a business lunch in
a noisy restaurant. You concentrate on the
conversation at your table and don't "hear"
the hubbub elsewhere in the room. Yet if
someone at the next table speaks your name,
your ear at once catches that significant
sound.
That, too, is multiple attention.
Multiple attention is a workable principle
Broadcasting

• Telecasting

survey to write his appraisal because of his
experience in various media. He was one
of the founders of Compton Advertising
Agency, was later director of the Bureau of
Advertising of the American Newspaper
Publishers Assn., became vice president and
advertising director of the New York Herald
Tribune, re-entered the agency field in 1951
as director of the plans board of Benton &
Bowles. Last May he resigned to publish
his own magazine, Boats.
NARTB and BAB are participating with
the Christal-represented stations in distributing the booklet. BAB is sending 5,500 copies
to advertisers, agencies and BAB members.
NARTB is sending 5.000 copies to stations
that are not BAB members, to schools and
libraries. The Christal stations themselves
are distributing some 4.500 copies. Other
stations that wish to promote the study in
their own communities may obtain extra
copies at the cost of printing, the Christal
company has announced.
Stations sponsoring this research were
WBAL Baltimore, WBEN Buffalo. WGAR
Cleveland, WJR Detroit, WTIC Hartford,
WDAF Kansas City. KFI Los Angeles,
WHAS Louisville, WTMJ Milwaukee, WGY
Schenectady and WTAG Worcester.

and a commonplace fact in American life.
Now, if America stands for anything, it
means busy, busy people. Couple this with
the fact that, as another phenomenon of
multiple attention, you can listen to radio
while you are doing something else. You,
at last, have the picture of radio as a medium
in busy American life. You have the key to
why radio has not been permanently hurt by
that great new machine, television. Radio
serves a multiple attention need in busy
American life.
This advantage of radio — that people do
other things while they listen to it— has not
been well enough understood, in spite of its
common observability every day.
Actually, this fact establishes the exclusive characteristic enjoyed by radio alone of
all media. In busy American lives it is one
of the hardest jobs for the salesman to force
attention, to get the door open, as it were.
But to a fantastic degree, as one peruses this
study, we see that radio has always had this
door open, no matter what else people are
doing. For radio is a constant, friendly companion in people's lives, present almost
wherever they go or whatever else they do,
all around the clock.
This privilege is enjoyed by no other medium. Its values have not begun to be consciously exploited by the advertiser.
It is sharply ironical to see, when once

like radio lays aside its intra-

competitive, quantitative welter of "research" (i.e., program against program) and
its intercompetitive preoccupations (i.e., radio against newspapers, television, magazines,) what new strengths for radio appear.
After years of being cheated by underestimation and the failure to understand itself because of narrower, so-called "measurements", radio now at last is revealed in basic
new measurements that show its strength as
it really is in people's lives. How shallowly
spent were the hours squandered analyzing
only rating figures at the expense of a clear
look
tive! at radio in full-length, living perspecTo discover an exclusive characteristic
enjoyed by one medium alone, and of which
that medium had not actively been aware,
should prove a great reward to those men of
vision and courage who sponsored this study
of radio in television areas. It could well
herald a rebirth of advertising enthusiasm
for radio and a substantial increase in its
use.
New Concepts' Importance
The deep importance of this new concept
emerges ever more clearly as we examine the
qualitative details of this study and begin to
think in terms of the application of this
concept of radio as a constant companion,
capable of multiple attention, to our present
use of the medium. In detailed findings of
this study, which are the subject of running
comment as we go through it, we are able to
unblindfold ourselves and identify to whom
we are talking. What they are doing and
where. What an advantage to the advertiser!
To the creative radio writer! And what a rich
field for further, more detailed qualitative
research!
If radio was considered a "dead" medium with the arrival of television, so were
newspapers when radio bloomed on the horizon. After 15 years of falling-revenues, the
newspaper medium was suddenly rediscovered, just as this survey may contribute to
the rediscovery of radio. What appears to
be true is a rather fundamental law that
should not have to be proved again in our
business lives. Rather than one medium being displaced or eclipsed by another, a medium that enjoys a special and exclusive
usefulness can never die.
Finally, in this area of general comment,
we cannot refrain from thinking a little
about the kind of research we are doing in
media. Is it fundamental? Does it illuminate
the heart of the matter? Or is it concerned
with nits and gnats?
We have no time today for nits and gnats.
We ought to have outgrown our childish
appetite for figures, just as figures, and for
December 14, 1953
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Have item
in home

All people

Radio 94.5 %
;I1;;I;;I30.9%
Refrigerator 93.1

SIS 4.7:6.2
171.4

Telephone 78.5

14.0
;n.6

Washing machine 76.0

173.3

Radio outranks all other important household appliances in ratio of ownership— 1%
ahead of refrigerators, 9% ahead of bathtubs, 16% ahead of the telephone. The cost
differential, of course, is a factor. Hence

J 84.8

I 22.8

Television 72.4
Automobile 70.9

•19.3 27.1
150.9

Sewing machine 60.0
Home freezer 8.8

RADIO IS A NECESSITY

81.6

Bathtub 85.3

110.3

561.7

Consider item a "necessity"

the survey asked people's opinions of such
items as a "necessity" or a "luxury." Figures at the left of the bars in chart indicated

Consider item a "luxury"

percentage of homes owning various appliances. Those at right of the bars show
percentages of people who regarded the
items as "necessity" or "luxury."

Air conditioner 3.2
Electric dishwasher 2.9

14.0
|5.8

the false reassurance of inadequate figures.
Advertising needs more contributions of the
order of this new landmark document.
There is nothing easy about fundamental
research. It is costly. It involves subtle quantitative checks for accuracy by formulae that
Alfred Politz has attained a justified reputation for developing to a level of extreme accuracy. While the methods are for the technician, the aim of such research should
concern all who have to do with advertising.
The aim of fundamental research is pointed,
always, at people and, after reaching people,
to dig below the surface, easy explanations
and get to the real heart of the matter. An
earmark of the sound fundamental researcher isthat he is ready to lay aside even
his own mass of data.
Research of the high sensitivity and accuracy implied in this work of the Alfred
Politz organization has seldom been more
fully justified than in the findings of this
real voyage of discovery.
The findings on who listens, when & where
& why, build the picture of a medium with
penetration and tremendous impact because
of
special ability to serve people's wants
and itsneeds.
The well-known basic "quantities" of radio (how many, how long, etc.) are important. But they do not describe wholly the
THE LATEST
WCKY
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54.8%

73.5
i 08.7

All people

Turn on radio
Turn on TV
10.9

Turn on radio or TV

RADIO IS RELIABLE

Call police, information, etc.

People were asked: "Suppose
you were at home and heard
a sudden rumor that war had
broken out. What would you
do to find out if the rumor

Call neighbors, etc.

was true?" Here's how they
responded.

7.7

Call up newspaper

Wait to read it in the newspapers

3.4
2.7

importance of the medium. These quantities
are not radio. They are the end product of
radio's special qualities to serve people.
These "qualities" of radio are real and
basic to an understanding of what radio is
and what it can do. Research cannot ever
describe perfectly the services radio performs— the reasons radio is indispensable
But this, nevertheless, is what is really important and it is something advertisers and
agencies include in their thinking about each
medium, whether consciously, by intuition,
or on objective evidence.

In the field of specific conclusions — briefly

summarized — these points stand out:
1. Radio, as a constant companion of th
busy, busy American people, is the only me
dium capable of serving in multiple attentioi
situations.
2. The fact that television — a powerfu
medium, but one without this characterise
— has failed to displace radio from this fun
damental role is, thereby, easier to under
stand.
3. A new challenge to the creative use o
radio has been set up, now that its basi
personality difference as a medium with a,
exclusive characteristic has at last been sug

4. More of such fundamental basic re
gested.
search on the further significance of this ide
should immediately be undertaken; it is
very big advertising idea, worth big invesi
merit.
The original objectives of the researc
this study has pioneered have thus been in:
portantly served. Through comprehensiv
evidence of the "who" and "where," "how
and "why" of radio listening, as well as th
sheer number of radio listeners, we now hav
a clearer picture and better understanding c
how radio works and what it does for peoph
Radio owes it to its listeners to give ac
vertisers and their agencies this informatior
to show them how and why radio continue
to deserve their confidence. And the radi
industry itself needs this clearer picture c
the medium so that it can act more surely t
meet — on behalf of radio — the respons:
bilities that so many millions of American
have given to this medium.
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—PROGRAMS
CONTEST

& PROMOTION—

CHANGES

NBC's You Bet Your Life, starring Groucho
Marx, has a change of format. Contestants can
now select four questions from a total of ten
questions in a specific category. Each question
is worth $10 to $100, and contestants keep the
money gained by correct answers. Producer
John Guedel and co-director Bernie Smith explain that the seven-year-old "betting" system
resulted in most contestants either winning the
full $320 or going broke.

HIGHo„dMIGHTY

Emsco

"Towers

of

Strength

For safety, performance and economy, Emsco
BOOSTER

CAMPAIGN

WBAW

Barnwell, S. C, which began broadcasting Oct. 12, has been distributing booster
cards for advertisers to be used in windows
and store displays. Cards, distributed in various

TV

"Towers of Strength" will fill your requirements fora truly high and mighty tower.

Emsco towers of all heights are designed to
carry the new heavy weight antennas.
Emsco towers meet rigid RTMA

and AISC

towns, read: "We're boosting (town name)
over WBAW . . . keep up with community

standards. Bolted construction permits quick,

progress on your community station."

sure visual inspection. Hot dip galvanizing
reduces maintenance costs . . . insures long

WIP

COMBATS

DELINQUENCY

A SPECIAL series of weekly half-hour broadcasts dealing with the juvenile delinquency
problem was launched by WIP Philadelphia.
Microphones and tape recorders will make an
actual recording of a high school council meeting in an area seriously affected by the recent
crime wave. Discussion of an actual case, with
interviews of child and parents involved is
scheduled, and also a talk by Dr. E. Preston
Sharp, director of the Youth Study Center, the
city's institution for delinquent boys. Names
of participants were not used.

structural life.
Emsco unconditionally guarantees its tower
designs. Back of each Emsco tower is more
than a quarter of a century of pioneering and
development work
fabricated towers.

in the field of steel

For guyed or self-supporting towers of
unequalled value, specify Emsco. Prompt
delivery assured!

'NEBRASKA STORY'
TO SUPPLEMENT classroom history instruction, WJAG Norfolk, Neb., is currently programming a 13-week series of quarter-hour
historical programs, designed for "in-school"
listening each Wednesday 2:15 p.m. Programs
are arranged chronologically, except for the

Typical Emsco self-supporting tower,
Baton Rouge, La.
THIS is a dramatic moment for KFDA-TV
Amarillo as the city's Mayor Bud Curtis
sits in the director's chair to press the button bringing in CBS-TV's Omnibus program
as the station makes official its cable interconnection with CBS. Taking part in the
ceremony bringing live tv to the city are
(I to r) local Chamber of Commerce President Joe Jenkins; KFDA news editor Bill
Johns; Mayor Curtis, and KFDA-AM-TV
General Manager Stan Wilson.
Broadcasting
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final two, which deal with this section of the
state rather than. a period of history.

WJAR

GOLF

TOURNAMENT

JIM METCALF, staff announcer for WJ ARAM-TV Providence, R. I., was presented a
trophy on Tv Sports Page over WJAR-TV recently. Mr. Metcalf defeated Roger Kennedy
of the Engineering Department 2 and 1 in the
1953 WJAR-AM-TV golf tournament. The
tournament is comprised of engineers, directors
and announcers of WJAR radio and television
staffs.

NEW

WGAR

SERVICE

PROGRAM Director Reg Merridew of WGAR
Cleveland has added another new program service for WGAR listeners. Beginning this week,
road-condition reports will be broadcast four
times daily. The reports will be assembled
from information obtained from the State
Highway Dept., the Auto Club, Central Greyhound and the Cleveland Transit System.

KLZ SPORTS COVERAGE
KLZ Denver will give extensive coverage of
Denver U. winter sports activity every Saturday
night at 8:00, beginning Dec. 5. KLZ radio
will air direct broadcasts from the Pioneer
arena of 12 outstanding hockey and basketball
attractions with Walt Schrader, a radio veteran,
but a newcomer to the Denver radio scene,
handling the play-by-play.

POSTCARD PROMOTION
SPECIAL postcards printed by sponsoring
Security-First National Bank, Santa Ana, Calif.,
promoting Meet Your Neighbor on KVOE that

city, are mailed out by local business firms
whose activities are described in station-tape
recorded interviews at various plants and stores
in Orange County. Average distribution of
postcards, which contain strong plug for station,
runs about 7000 a month.

Bock

to Bach

THE

NATIONAL Brewing Co., Baltimore, going classical, will sponsor a special Christmas concert featuring the Baltimore Symphony Orchestra, with guest
appearances by opera star Mimi Benzell
and. actor Basil Rathbone. According to
an announcement by Jerold C. Hoffberger. National president, the program
will originate from WMAR-TV Baltimore
tomorrow (Tuesday) evening, and also
will be aired by WTTG (TV) Washingtion.

COLLEGE BASKETBALL
KING-TV Seattle will televise eight collegiate
basketball games in the 1953-54 season, it was
announced by Al P. Hunter, commercial manager for the station. Four U. of Washington
games and four Seattle U. games will be covered. Negotiations to televise the U. of Washington games were completed by Mr. Hunter
and Sportsvision, the organization representing
the Pacific Coast Conference in television dealings. Sportsvision is represented in the Pacific
Northwest by Hugh Felton. All telecasts will
be sponsored by the Richfield Oil Corp.

SONG

CATCHES

ON

STORY with the Hollywood touch — but with
a bit more authenticity — developed recently on
a WTAM Cleveland Morning Bandwagon show

KITE Stages Own 'Pearl Harbor7 on Dec. 7
KITE San Antonio, wondering how many
the time when the fuse would have gone off
people in that city remembered Pearl Harbor,
if the charge had been a real bomb.
Coincidentally, KITE says, M. H. Rodes,
instituted a "sneak attack" of its own Sunday,
Dec. 6, on the eve of the 12th anniversary of
city police communications supervisor, on the
the Japanese attack at Hawaii, to prove the
same day filed a report with his superiors
city could be almost completely disabled with
requesting a $30,000 decentralized radio netno one aware of the danger.
work to replace the "entirely neglected and
KITE newsmen Coit Butler and Bill Allert
completely vulnerable police center now in
solicited the aid of former navy frogman Bob
use. The plan calls for new civil defense
Hamilton, a demolition expert, and accomcommunications, creating 38 base radio stations over the city, to stop just such a blow
panied by a reporter and photographer from
the San Antonio Light, they planted fake
that could destroy all emergency communicacharges of explosives in six vital spots over the
city of 400,000 population.
The San Antonio station reports it was
The group, which started shortly after 9 swamped with calls after its broadcast, which
was timed to take place at approximately the
p.m., used "time-fused" charges of "dynamite,"
tion."hour as the actual Pearl Harbor attack
same
"tetratol" and "C-2." They drew only passing
attention as they deposited the charges at the
12 years ago. San Antonio teachers were invited beforehand to air the broadcast over
city telephone building, the water main supplying the downtown area, a major power plant,
loudspeakers in classrooms. Both the UP and
a water tower and the radio tower for the
INS carried items on the KITE project.
sheriff's office, in a manhole at the busiest
Some sample comments received by the
intersection in town and under the police
station :
dispatcher's office. If the charges had been
"Best program of its type I ever heard. It
real, KITE says, the town's lights, water and
telephone service would have been cut off and
should be required listening."
the peace officers would have been left without
"Tremendous. It made me realize it could
effectual control.
here."
Each charge was labeled with a drawing of happen
"Excellent reporting. What can I do to
KITE, the time it was placed at each place and
Page 100
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help?"

when singer-pianist Hamish Menzies premiered
his newest musical composition, "Our Anniversary." Mr. Menzies, who was appearing at the
Hotel Hollenden in Cleveland, got word that
on Tuesday, November 24, Johnny Andrews,
m.c. of the Morning Bandwagon and his wife
Betti celebrated their second wedding anniversary. He worked all night and came up with
an original piece of music, "Our Anniversary"
— dedicated to his long-time friend Johnny
Andrews, and presented the song for the first
time to the vast WTAM Morning Bandwagon
audience. Since then, WTAM reports a tremendous amount of mail and phone calls from
listeners wanting sheet music and recordings
of the song.

HISTORICAL

STATION

BREAKS

WAPI-WABT (TV) Birmingham, Ala., in
cooperation with the Alabama Historical Assn.,
are carrying anniversary mention of the most
important event in the. state's history for the
particular date. The association provides the
spots and the stations work them in as a closing
item on Alabama newscasts. The stations get
mention in the association's quarterly and the
association gets credit on the air.

Tv Doesn't Hurt Cubs
DOES television hurt attendance of
hangers-on in the major league baseball
pennant races? It apparently doesn't —
at least the Chicago Cubs don't think so.
In signing a new contract with WGN-TV
Chicago for exclusive tv rights to all
Cubs' home games [B*T, Nov. 30], James
P.
Gallagher, club's business manager,
stated:
"We believe television has helped to
promote interest in the Cubs and in baseball in general in the Chicago area. We
think television helped to keep our attendance up and certainly brought the
game to many people who could not get
out to the ball park. The cooperation
from WGN-TV in promoting attendance
alsoThehelped
make additional
fans."
Cubs, totraditional
stragglers
in the
National League in recent years, finished
seventh in 1953. They're the only club
without nighttime baseball — and thus
have no problem of baseball telecasts
when other tv competition is strong.

JAPANESE

NEWSCASTS

KGMB-TV Honolulu, T. H., CBS network
station recently programmed daily Japanese
language tv newscast. Entitled Tomomichi Kuraichi Reports, newscast is 10 minutes long
and goes out over KGMB-TV at 2:30 p.m.
Monday through Friday.

KING-TV

MERIT

AWARD

KING-TV Seattle received a special award
of merit by the Armed Forces of the Puget
Sound area for station's weekly public service
program, March On, claiming it to be the first
such award presented in the Pacific Northwest.
Broadcasting
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PEOPLE

IN

Advertisers

LaVene, McKenzie in that city, in General
Petroleum Bldg., 714 Montgomery St.

J. Clyde Loftis, executive vice president, Kraft
Foods Co., elected to board of directors, National Dairy Products Corp., Kraft parent
company.

Pierre F. Bruneau, chief television film editor
of Canadian Broadcasting Corp., Montreal,
to tv supervisor of McKim Adv. Ltd., Montreal.

Albert H. Campbell, advertising manager, packing equipment div., Food Machinery & Chemical Corp., San Jose, Calif., to firm's general
advertising department., with Jack Smutz, Jim
Smitz Adv. Agency, Riverside, Calif., replacing
Mr. Campbell.
Agencies
George Thomas Clark Fry, vice president and
account supervisor of Kenyon & Eckhardt,
N. Y., elected director of agency.
Bonner McLane, office manager, promoted to
partner and vice president, Syers, Pickle &
Winn, Austin, Tex. Other promotions are:
W. G. Moore to comptroller and Harvey O.
Payne to director of publicity and promotion,
same agency.
W. Arthur Fielden elected vice president of
Houck & Co. of Florida, Miami. Richard G.
Hansen appointed production manager of
agency.
Charles W. Reinhart, lecturer ' on advertising
at CCNY Business School, to James Thomas
Chirurg Co., N. Y., as account manager.

Bud Hay ward, producer of Voice of the Army,
Canadian network show for past three years,
to radio-tv director of James Lovick & Co.
Ltd., Montreal.
Mort Berry, former director of sports publicity,
U. of Pennsylvania to W. Wallace Orr Inc.,
Phila., as head of public relations and copy
staffs.
Janet Allen, continuity director and director of
women's programs, WILS-AM-TV Lansing,
Mich., to Milton Weinberg Adv. Co., L. A.,
as copywriter.
Stations
Les Williams, commercial manager of WWGP
Sanford, N.C., named general manager of
WOOW New Bern, N.C.
Jack Shefrin, radio-tv director of John Kaye
Adv. Agency, Kansas City, appointed general
manager of WRNY Rochester, N.Y., and Fred
Bethel, formerly executive producer and director at CBS, named program director of the
same station.

L. B. Moses, account executive, Byron H.
Brown & Staff, L. A., to Harrington-Richards,
same city, as account manager.

THE

75^

- TEXAS'

MARKET
5^

1

No matter what your product \
may be, if it needs selling in
the great El Paso Southwest
O
area, L
you needPRadio
Station
AS
E
KEPO.
Here is an alert station which
cultivates the friendship of
listeners in a 30,000 square
mile area ... an area in
which there are more than
100,000 radio families spendinglars over
one-half
dolin retail
sales billion
alone each
Because the El Paso Southwest is the largest trade territory in the nation . . . because KEPO's 10,000 watts
year.
of power covers this territory
so thoroughly, so easily and
so economically . . . KEPO
schedules.
is a must on all time buyer's
We'd like to go to work for
YOU!
When can we start?
Figures from Sales Management
May 10, 1953. For further details
Knodel. KEPO. contact Averyabout

THE MOST

POWERFUL

STATION

IS

KEPO

^90
T. C. Thompson, sales vice president and director, Horlick's Corp., Racine, Wis., to Ruthrauff & Ryan, L. A., as West Coast director of
food merchandising.
Richard Peter to Goldthwaite-Smith Adv. Agency, S. F., as account executive.
Stephen H. Schaffer, public relations and advertising director, Jack D. Dempsey Enterprises,
Hollywood, and Jack Stanley, account executive, Clifford Gill Agency, L. A., to Phil D.
McHugh Co., L. A., as account executives.
Joseph LaRocco, art director, Jack Cable &
Associates, Houston, to McHugh Co. in similar
capacity.
David F. Titus, program director for CBS and
the Don Lee systems, appointed television-radio
director of Cole & Weber, Seattle.
John F. Manning, account executive, Chambers
& Wiswell Inc., Boston, to Foote, Cone & Belding, S. F., in similar capacity.
Gene Walther, partner in Walther-Boland Assoc., S. F., has withdrawn from active participation to return to his native Switzerland.
Ray Connors, public relations representative,
Carl Byoir & Assoc. Inc., Baltimore, to Stromberger, LaVene, McKenzie, L. A., in similar
capacity for General Petroleum account.

WSYR-TV
Syracuse, N.Y.
Mr. Shefrin

Mr. Bethel

John E. Scott, president of Elmer E. Scott Co.,
appointed
sales manager of WKLO-TV
Louisville, general
Ky.

100

Claude A. Johnstone, to sales staff of WBBF
Rochester, NY.
C. J. Kreidler, past advertising and merchandising manager for Childrens' Activities magazine, to KDYL Salt Lake City, as account
executive.
Quin Ryan, WGN Chicago, to WFJL
program and tv consultant.

there as

Lee Nance, program director at WATL Atlanta,
now in charge of program and sales.
William A. Schuyler, Western Division sales
manager. Comet Television Films Inc., Hollywood, to KHJ-TV same city as account executive.

Charles Wilmarth, public relations, Wine Institute, S. F., opens offices for Stromberger,

Dick Meier, sales manager, Leland Hatchery

Telecasting

3

kw

Theodore Noyes McDowell, independent television package producer, appointed to WMALTV Washington sales staff.

Hal Falvey, Fuller & Smith & Ross Inc., Chicago, to Beaumont & Hohman Inc., S. F., as
creative department head.

Broadcasting

Channel

The Only Low-Band
V.H.F. Station in
Central

New

York

Headley-Reed
National Representatives

NBC

Affiliate

WSYR-TV
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and Baker Feed, Leland, 111., to WLKB De
Kalb, 111., as sales manager after Jan. 1.

and program director, respectively, of KARKTV Little Rock.

Frederick von Hofen, account executive, KING
Seattle, named sales
manager.

Delmar Malkie, superintendent, House Periodical press gallery, to KENI Anchorage, Alaska,
as newscaster.

W. H. Averill, formerly account executive, KW K St.
Louis, to KSTM-TV
St. Louis, as account
executive.

William Branham, formerly U.S. Army motion
picture cameraman, to WRTV (TV) Asbury
Park N. J., as head of photo and news department.
Franklyn Owens to WEAV Plattsburg and
WENT Gloversville, N.Y.

John Burr, KGO-TV
San Francisco, promotion and merchandising, to KBES-TV
Medford, Ore., as
Mr. von Hofen
advertising manager
of that station and KIEM-TV Eureka, Calif.
Kal Ross appointed director of operations and
administrative assistant to Lou Poller, owner
and general manager of WCAN-AM-TV Milwaukee.

Carroll Hansen, KCBS San Francisco, named
director of news and public affairs while continuing as sports director.
Barbara Bramley, former traffic manager of
WHHN Memphis, to program operations staff
of WBBM Chicago.
Kenneth R. Ovenden, WEEI

Boston, staff announcer, promoted
to director of pro-

grams.
Robert E. Holt to
WSTV-TV Steubenville, Ohio, as program and production
manager.

Earl F. Reilly Jr., named program director for
KING Seattle, Wash., succeeding Hal Moan
who resigned.
L. C. Smith and Dale Hart, both formerly of
WBAP-TV Fort Worth, named chief engineer

Bob

Bruner, past

president of Indiana
Radio Newsmen and
formerly news editor
..still

stacking

up

sales!
in the

GREATER
OREGON
MARKET
^ A leading national
grocery chain has been
using station KGW
continuously for more
than 3 years with outstanding results — proof
positive KGW advertising pays off for advertisers who insist on
their money's worth.
For real sales results
use KGW — an economical and efficient
medium for covering
the rich Oregon market.
For details, contact
any office of Edward
Petry, Inc.
*Name on request.

lis, to news
staff
IndianapoWXLW
Mr. Ovenden
WMT-AM-TV Cedar Rapids, Iowa.
Virginia Renaud, who has served in personnel program and production departments of
WBBM-AM-TV Chicago, appointed director of
education, succeeding Barbara Tobin, resigned.
John Smoot, program director, WRMN Elgin,
111., to WSIV Pekin, 111., as announcer-disc
jockey.

WOAI-TV

San Antonio, elected president, Advertising Club, that city.

Benedict Gimbel Jr., president and general
manager, WIP Philadelphia, appointed chairman of Fire Prevention Week Committee for
1954 by Fire Commissioner Paul B. Hartenstein of Phila.
Les Johnson, manager, WHBF-AM-TV Rock
Island, 111. reappointed commissioner-at-large,
Metropolitan Airport Authority, for Rock
Island County.
Marvin Miller, Hollywood radio-tv announceractor, has recorded The New Testament in
total of 23 Vi hours playing time for distribution by Audio Records. In production is The
Old Testament, which will comprise 96 hours
playing time.
Fulton Wilkins, time salesman, KNX
wood, father of son, Dec. 1.

Holly-

Charles J. Lanphier, president, WFOX Milwaukee, father of boy, Sean Dennis, Dec. 3.
Hugh Bartlett, 40, for past 15 years announcer
of The Happy Gang, daily noontime program
on CBS Trans-Canada network, died at Vancouver Dec. 6 after a long illness.
William Wallace, 49, accounting dept. head
WTTG (TV) Washington, died Tuesday after a
heart attack.
Marion Pearce, manager of KGAR
City, Kan., died Nov. 28.

Garden

Networks
David Lasley, central division sales manager,
Dumont Tv Network, Chicago, to CBS Radio
Spot Sales, S.F., as account executive.
Walter Scharf, musical director on NBC Radio
Phil Harris-Alice Faye, has resigned to concentrate on motion picture assignments.
Georgiann Johnson, who portrays Marge Westcott on NBC-TV Mr. Peepers, assigned role

John O'Leary of CBW Winnipeg, to announcing
staff, CKFH Toronto.
Ed Edwards, WERE

Cleveland, named

to

succeed
Graney
as Jimmy
Dudley's
coannouncerJackwhen
Cleveland
Indians
start the
1954 baseball season.
Clarence P. Talbot to KCCC-TV
as director of public relations.

Sacramento

Louis Goldowitz, engineer, KFWB Hollywood,
to KBIG Avalon as Hollywood studio engineer.
He succeeds John Haradon, who transfers to
KBID (TV) Fresno engineering staff.
John Rovick, who, as "Sheriff John," hosts a
KTTV (TV) Hollywood juvenile program,
signed by Imperial Records to make children's
records.
Basil Ruysdael, Hollywood radio announcerm.c, assigned role in Republic Pictures feature
film, "The Shanghai Story."
Gilbert W. Kingsbury, Crosley Broadcasting
Corp. vice president, elected vice president of
the Cincinnati chapter, Public Relations Society
of America.
William Robinson, WLWA (TV) Atlanta, Ga.,
elected
that city.president Sons of American Revolution,

Affiliated
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NBC

Edward

V.

Cheviot,

commercial manager

MARRIAGE of C. L. Richards, promotion
manager of WBZ Boston and WBZA Springfield, Westinghouse Radio Stations properties, to Gretchen Cifre, a package decorating consultant, took place Nov. 26 at
Groton, Conn.
Broadcasting

• Telecasting

INTERNATIONAL
in Paramount Pictures feature film, "Conquest
of Space."
Duncan MacDonald, supervisor of women's
and religious programming for DuMont Tv
Network and WABD (TV) New York, named
tv representative on advisory board of U. N.
News for Women Broadcasters, succeeding
Alma Kitchell, resigned.
Bill Thompson, who portrays Wallace Wimple
on NBC Radio Fibber McGee and Molly, assigned role of forest ranger in Walt Disney
feature film, "The Lady and the Tramp."
Bretaigne Windust, consultant on CBS-TV Life
With Father, adds duties as staff producerdirector.
Representatives
Theodore Wrebel, formerly teacher in Newark,
N.J., school system, to N.Y. sales staff of
Weed Television, station representatives, as
junior account executive.
William E. Elwell, WTIX New Orleans general manager, appointed manager of the New
Orleans office of Headly-Reed Co., radio and
tv station representatives.
Manufacturers
Erik Isgrig, advertising director at Zenith Radio
Corp., elected vice president in charge of advertising.
John R. Thompson, manager of electronic sales,
Graybar Electric Co., Cincinnati, to Hycon Mfg.
Co., Pasadena, as manager of commercial electronic sales.
E. Willard Winslow, General Electric advertising supervisor in Chemical Division at Pittsfield, Mass., appointed manager, advertising
and sales promotion, marketing section, Silicone
Products Dept., Waterford, N.Y.
Program

Services

Anton Schmalz, head of motion picture production, North American Aviation, L. A., to
King Horton Productions, Hollywood, as production executive in radio-tv packaging and industrial film departments.
N. T. (Doc) Gallucci, general manager of GBA
Productions, Waterbury, Conn., father of boy,
Michael, Nov. 24.
Personnel

Relations

Kenner Kemp, board member, Screen Extras
Guild, appointed recording secretary, succeeding Beulah Parkington, who resigned,
Morgan Cox elected chairman of executive
committee, Television Writers Group, Screen
Writers Guild, Hollywood; Curtis Kenyon, first
vice chairman, in charge of committees; Erna
Lazarus, second vice chairman, in charge of
member relations.
Broadcasting

Telecasting

CBC

LICENSES

TWO

NEW

Board of governors also grants
increase in daytime power of
radio station that claims interference with Mexico outlet.
TWO NEW tv and two new am stations have
been recommended for licenses following the
Dec. 4 meeting of the board of governors of the
Canadian Broadcasting Corp. at Ottawa. CFPA
Port Arthur has been granted a
CANADA
television license on ch. 2, with
5.1 kw video, 2.55 kw audio and
antenna 174 feet above average terrain. CHLT
Sherbrooke has been licensed for ch. 7 with
17.3 kw video, 8.8 kw audio and antenna 1,848
feet above average terrain.
New am stations have been approved for
Camrose Broadcasting Co. Ltd., Camrose,
Alberta, 250 w on 1230 kc, and for Daniel
Chantal at Drummondville, Que., for 250 w on
1340 kc.
CFOR Orillia, which has been corresponding
with XERF, Villa Acuna, Mexico, because of
interference on 1570 kc, has been granted an
increase in daytime power from 1 kw to 5 kw.
Station is expected to request a similar increase
in its nighttime power at a later date.
Deferments were given applications by CFCY
Charlottetown and CHEX Peterborough for tv
licenses.
CJCB-TV Sydney was granted increase in
power from 24 kw to 99.5 kw video on ch. 4,
and CKSO-TV Sudbury, first independent on
the air in Canada, was recommended for an
increase in power from 1.25 kw to 1.74 kw
video on ch. 5. CKCO-TV Kitchener, ch. 13,
has received approval for directional antenna
at 501 ft. above average terrain, with 16 kw
video power.

CBC

Sets

Up

AMS,

TWO

TVS

Radio by Finance Firms
A REPORT on radio advertising of finance companies in Canada will be presented at the January meetCANADA ing of the Canadian Radio
Stations Representatives
Assn. at Toronto. Problems of national
and local rates for finance companies
meeting.
were discussed at the group's November

They

Like

American

Radio

In Europe, Says AFN Chief
EUROPEANS are getting a continuous sample
of American-style radio via the American
Forces Network. And according to Lt. Col.
H. G. Price, chief of AFN, they like it.
Col. Price spoke at a conference of Army
public information men in Frankfurt, the first
such meeting since 1947. More
EUROPE than 75 public information officers
from Germany, France and England attended.
The AFN chief said the network receives
more than 150,000 letters a year from Europeans who enjoy the friendly and informal
appeal — "many complain about the stiff, unbending atmosphere of state-owned radio in
their own countries."
Robert McCormick, NBC's chief correspondent in Europe, told of tv's importance and of

Bureau

On
Radio-Tv
Ratings
CANADIAN BROADCASTING Corp. is
setting up its own bureau of audience research
for both radio and television, with headquarters at Ottawa, according to CBC
CANADA
General Manager Al Ouimet.
The new bureau has been under
consideration for some time and is being created in answer to the need for more data on
the size, composition and preferences of listening and viewing audiences in Canada. Present
regular surveys only provide an indication of
the number of listeners to any given station
at a given time.
Mr. Ouimet said there has been a need for
more specific information concerning the likes
and dislikes of listeners to particular types of
programs. The new department will concentrate on qualitative as well as quantitative
surveys. The results are expected to provide
data of value to CBC in shaping its program
policies in radio and television. (Surveys for
years have shown most CBC studio programs
at lower ratings than U. S. imported shows and
programs of independent stations.)
Neil M. Morrison, national supervisor of
talks and public affairs broadcasts for CBC,
has been appointed director of audience research and will move from Toronto to Ottawa to set up the new department. Mr. Morrison has been with CBC since 1939 in connection with adult education broadcasts. In
the past year he has been actively engaged in
television programming.

NBC
AFFILIATE
IN DETROIT

Owned and
Operated by
THE

DETROIT

I

NATIONAL REPRESENTATIVE
THE
GEORGE

P. HOLLINGBBRY

December 14, 1953

CO.

Page 103

INTERNATIONAL
staying "alert for stories which appeal to the
WANT

TO

SELL

CANADA?
One

radio

covers

station

40%

Canada's

of

HJV

eyeSpeakers
and to included
the ear." Jerry Schwartzkopff, CBS
cameraman; Herman Blumenfeld, Fox Movietone News; Capt. Frank G. Grubbs, chief of
radio-tv branch of Public Information Division,
Army in Europe; Maj. Walter A. Pennino,
formerly in charge of Army Home Town News
Center, Kansas City, Mo.; Rolf von Maydell
of Radio Frankfurt; Johann Schmitt-Hansen
of New German Newsreel and World in
Pictures. Supervisor was Col. Robert V. Shinn,
director of the Army's Public Information
Division in Europe.

Shortwaves

HVJ, the Vatican City radio station,
will beam portions of a recent WEWS
(TV)
Cleveland
educational program
through shortwave facilities as part of
its English-language schedVATICAN
ule. According to WEWS,
CITY
the Vatican City radio recorded parts of the Cleveland station's Saturday night series, Inside
the Catholic Schools as an example of
the activities and philosophies of Catholic
education in America.

retail

TORONTO
50,000 WATTS, 1010 K.C.
CFRB covers over 1/5 the homes in
Canada, covers the market area that
accounts for 40% of the retail sales.
That makes CFRB your No. 1 buy in
Canada's No. 1 market.
REPRESENTATIVES
United Stales: Adam J. Young Jr., Incorporated
Canada: All-Canada Radio Facilities, Limited

Travel Bureau Head's Remark
About Radio Draws CAB Reply

CBUT

CANADIAN broadcasters are disturbed by a
statement attributed to D. Leo Dolan, director
of the Canadian government Travel Bureau,
Ottawa, that "you can't sell travel
CANADA
by radio." Through the Canadian
Assn. of Broadcasters a reply has
been made to Mr. Dolan and copies sent to the
Minister of Resources and Development under
whom Mr. Dolan's department operates, and
to the Canadian Tourist Assn.
Canadian broadcasters have for many years
given much free time to helping the tourist
business, and have sold time succssfully for
hotels, motels, resorts and transportation services, Mr. Dolan was told by CAB.
The letter stated in part that "in our view
it is wholly improper for a public official to
gratuitously reflect upon the services and abilities of an important advertising medium and
a growing Canadian industry, especially when
that medium has in fact clearly demonstrated
its ability to sell travel and has generously
cooperated with all travel agencies in the general Canadian interest. We should not take
so strong a view of this matter except for
the fact that this is not the first time this same
or some similar statement has been attributed
to you. We hope, therefore, that if you are
misquoted, you will say so; or, if you are not
misquoted, that you spoke without full knowledge of the facts. Otherwise it will certainly
be necessary for the Canadian broadcasting
industry to seriously consider the value of its
present policy of full free and complete cooperation with every tourist and travel agency
in our country."

DEBUT

(TV)

PLANS

DEC.

Formation

Turn a

To

i catastrophe
into a mere
inconvenience
A "U.S." Stand-by
Electric Plant is
your best protection against loss
due to power failure. The complete
"U.S." line includes units from
300 watts to 200
KW. Write for
literature.

UNITED STATES
MOTORS CORP.
420 Nebraska St.,
Oshkosh, Wis.
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Bring

of MPTV
Films

Ltd.

Station equipment includes studios and newsreel facilities, to which a mobile unit is to be
added early in 1954. About 15 hours of recorded programs will be used weekly on the
station in the beginning, including studio productions and national news films from eastern
Canada. The CBUT transmitter is on Mt.
Seymour, 2,700 feet above Vancouver, and
the antenna is another 300 feet up on the
mountain. On ch. 9, CBUT will be the fourth
CBC tv station on the air.

Canadian
To

Carry

Independents
U.S. Network

general manager of the company's feature film
division.
Arrangements were made with Paul Nathanson, Alf Perry and Alex Metcalfe of Sovereign
Film Distributors. A 10-year franchise agreement was set up between both organizations.
It also provides for distribution by MPTV
(Canada) Ltd. of MPTV's films made especially for tv, which are being produced and released for national spot, regional and local advertisers. These include Drew Pearson's Washington-Merry-Go-Round, Flash Gordon, and
Janet Dean, Registered Nurse.
MPTV (Canada) Ltd. will staff branch offices
in Montreal and Winnipeg, in addition to its
Toronto home office.

Shows

shows will be seen live

on CBC's tv network, or on film by independent
Canadian tv stations, it was decided at an

to Canada

COMPLETION of negotiations for the formation of MPTV (Canada) Ltd. to distribute
MPTV's library of features, westerns, serials
and short subjects to GovernmentCANADA
owned and independent tv stations
in Canada was announced last
week by Matthew Fox, chairman of the board
of MPTV, and E. H. Ezzes, vice president and

16

CBUT (TV) Vancouver, will be the first western
Canadian television station on the air, making
its first telecast Wednesday. For the first few
weeks the station will rely largely
CANADA
on kineoscope
recordings from
CBLT (TV) Toronto, and CBFT
(TV) Montreal, which will be flown daily to
Vancouver.

U. S. TV NETWORK

with this!

WEWS

Ottawa meeting of CBC and Canadian Assn. of Radio & Television

CANADA

Broadcasters representatives last,
month. The CBC-CARTB agreement provides
that (1) CBC will arrange with outside networks for all programs currently carried by outside networks, and (2) private television broadcasters will deal individually with outside networks in obtaining filmed commercial programs.
Such programs would not be carried on the
CBC network without agreement by a majority
of the independent tv stations.

Sixth

Canada

BBM

BUREAU

OF

CANADA

MENT, Toronto, has asked research organizations to tender on

BBM
BBM

BROADCAST

Study
MEASURE-

all or part of the sixth Canadian
study, which will be used for the 1954
survey on am and tv stations.
Broadcasting

• Telecasting

HUE!

A

IS

WHAT

COMPLETE

RUST

REMOTE

MEANS

BY

SYSTEM

CONTROL

Illustrated on this page are what we consider to be the
basic elements of a remote control system for the
RCA 250 K or L transmitter. For other transmitters,
different groups of elements will apply. Note that Rust
not only supplies standard transmitter, control and preamplifier units (right) but also units for each of the
functions in the table below. These units are especially designed for your transmitter. Each Rust system includes
a complete interconnection diagram tailored to your
equipment and your requirements. When you buy Rust
you have everything you need . . . nothing else to buy;
no units to fabricate.

What

will

you

get

for

your

money

?

Don't be fooled by talk of "low price" remote
control systems. Check and compare before you
buy any system. Find out how much a complete
installation will cost . . . what additional parts you
will have to buy or make. Does it fulfill all your
requirements?
Rust considers the system illustrated on this
page to be the minimum to do a satisfactory job.
It will provide the following control and metering
functions:
METERING

CONTROL
Tower Lights
Filament "on -offl' Reset
filament, line and modulator
overload breakers.
Plate "on -off!' Reset plate
and P. A. overload breakers.
P. A. Tuning
Power Output

Lighting Current
Filament Line Volts
Plate Voltage
Plate Current
Antenna Current

. . . and provides for addition of other control
and metering functions when and if desired.
Of special interest is the especially de(A) Kwhich
up"
directly signed
withRCA Actuator
the RCA 250
or L "hooks
front panel
controls. Like other Rust Systems, it provides
for resetting of manual overload breakers
(so thatmitter
youlocation
needin not
manoverload).
to the transthe send
eventa of
Let Rust quote you on a complete remote
control system designed for your transmitter.
You'll find an unbeatable value. Write,
wire or phone.

the

Broadcasting

• Telecasting

rust
industrial
company,
MANCHESTER, N. H.
608 WILLOW STREET

inc.

December 14, 1953

•

Page 105

NAEB

ISSUES

handled by NAEB. Programs resulting from
the 1953 awards, spokesmen said, will be released shortly on a national basis by the NAEB
Tape Network and the Educational Television
and Radio Center.
The announcement of the 14 new grants said,
"These 14 program series represent a further
step in the efforts of the NAEB, assisted by
the Educational Television and Radio Center,
to realize the potentialities of American educational institutions in contributions to American needs through the media of radio and television. They are based on the belief that the
resources of American educational institutions
can be more effectively brought to bear on

14

GRANTS-IN-AID
FOURTEEN grants-in-aid totaling $76,000 for
production of radio-tv programs by educational
institutions were announced last Wednesday
by Graydon Ausmus, president of the National
Assn. of Educational Broadcasters. The grants
were made from funds from the Educational
Television & Radio Center, Ann Arbor, Mich.,
which was established by the Fund for Adult
Education.
Winners of the grants in radio were:
Alabama College, $1,800 to produce a series of
26 half-hour organ recitals; U. of Chicago, $5,000
for a series of programs dealing with fiction and
adaptashortandstories,
readings,
poetry,tions ofdramatic
novels, poetic
dramas,
historical
and
philosophical works; Iowa State College, $4,500
corn-belt
modern
the
for 13 documentaries on
farmer; U. of Massachusetts, $4,500 for eight
half-hour programs on the "New England Anthology"; Michigan
State
College, $6,000
half-hour shows
on the
development
of the for
Great13
Lakes region; U. of North Carolina, $5,000 for
13 half-hour dramatic programs on "The American Adventure"; State U. of Iowa, $5,000 for a
series on "How's the Family?" a study of "the
most
area U.,in $700
socialforbehavior
Georgeimportant
Washington
a weeklytoday";
radio
news roundup of Washington angles on international news developments.
In television, the grants went to:
U. of Nebraska, $9,000 for three related series
of 13 half-hour tv programs on the Great Plains
area dealing with its archaeology, the Indian,
and the white man; New York U., $6,500 for a
series on "Archaeology and Modern Man"; St.
Louis
for a teach
"Visitons
Mimi"
series, Public
using Schools,
puppets $3,500
to help
a foreign
language; Stanford U., $8,000 for 13 half-hour
programs on the Constitution of the U. S.; U.
of Illinois, $8,500 for 13 half-hour shows on the
economics of agriculture; U. of Wisconsin, $8,000
for a series on city planning.
This is the second year such grants have been

American life than at present."

JUDGING entries in CBS Radio Rogers of
the Gazette script contest are three wellknown Columbia U. School of Journalism
graduates (I to r): Oliver Gramling, assistant
general manager, AP; Merryle Stanley
Rukeyser, financial editor, INS; and Elliott
Sanger, executive vice president, WQXR New
York. Winner gets tuition scholarship to Columbia U. School of Journalism; his play will
be aired in Rogers series.

A^

*

PROGRAMMING

29 out of 38 quarter hours

ALL NEW ORLEANS INDEPENDENT STATIONS
*

*

Radio & Tv programs. The exhibition consists
of awards in several classes of radio and tv programming.
Patrick Murphy Malin, ACLU executive director, said that he gathered from the Institute's announcement that the new class will
give radio and tv stations an opportunity to

STATIONS

23 out of 46 quarter hours
THREE NETWORK

*

STATIONS

39 out of 46 quarter hours
TWO OR MORE NETWORK

*

ACLU
Notes 'Freedoms' Class
AMERICAN Civil Liberties Union paid tribute
last week to Ohio State U.'s Institute for Education by Radio & Television for the addition
of
new class,
"BasicExhibition
Human of
Freedoms,"
the aannual
American
Educationalto

36 out of 46 quarter hours
ONE OR MORE NETWORK

STATIONS

9 out of 46 quarter hours

bring to the American public "the grave problems concerning our bulwark ofr freedom, the
Bill of Rights." He said ACLU is ready to
assist stations desiring source material for their

As a market buy or a Negro Market
buy, WMRY measures up. Our MP
Plan Merchandising Service measures up, too.

programs.
L.A.

* Pulse of N. O. (Sept.-Oct.)
600KC

"THE

SEPIA

STATION"

WMRY
NEW
|
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Techniques

Urged for Educators
EDUCATIONAL television stations must adapt
their techniques to the commercial operating
stations, they must work with the staffs of the
commercial video outlets, and they should, if
possible hire their own staffs from among those
experienced in commercial tv.
These were the recommendations offered Dec.
2 in Seattle by Dr. Franklin Dunham, chief of
the radio and television division of the U. S.
Office of Education. Speaking at a meeting
of the Northwest Assn. of Secondary and Higher Schools, Dr. Dunham reported that in his
trip across the country he had noted with
alarm a trend among those concerned with
educational tv to become "very ivory tower."
Best hope for success in the noncommercial
channels, he indicated, is to follow the example of commercial stations in excellence of
programming techniques.
Another speaker at the conference was
Robert Mullen, executive director of the National Citizens Committee for Educational
Television, who reported that by the end of
1954 at least 25 educational tv stations will
be on the air. More than 50 already have applied or are definitely in the works, he said,
most of them in big cities.
Mr. Mullen noted that while a single program such as the Milton Berle show may cost
as much as $140,000, most educational stations propose a total annual budget in the
neighborhood of $200,000.

wmry

ALL COMPETITIVE NEGRO

'Commercial'

j

Teachers

Rate

Programs

PROGRAM rated as having most educational
value for pupils is the locally-released City at
Night on KTLA (TV) Hollywood, in the opinion of 397 Los Angeles county school teachers
surveyed by Western Speech Assn. For teachers themselves, most popular program is CBSTV Omnibus, also listed high in teachers' ratings
for pupils. Other top programs in both categories include CBS-TV You Are There, syndicated Clete Roberts, CBS-TV See It Now and
local Shakespeare on Tv over KNXT (TV)
Hollywood.

Columbia
CBS

U. Plans

Radio

Series

NEW 13-WEEK educational radio series, which
will be presented in observance of Columbia
U.'s 200th anniversary, will be launched on
CBS Radio Jan. 3 (Sun., 1-1:30 p.m. EST) with
Dr. Grayson Kirk, president of Columbia U. as
series chairman.
Titled Man's Right to Knowledge, the series
is designed to stimulate higher educational
values and to project the philosophy and observations of world-eminent scholars. The
initial broadcast on Jan. 3 will feature Arnold
Toynbee, noted British historian, who will discuss "The Ancient Mediterranean View."
The 13-week series will explore such concepts
as ideas of man, the universe and the university. CBS Radio noted that it plans to introduce
a second series of 13 lecture broadcasts later
in 1954 that will examine such areas as the
nature of things, human organization, the
human spirit and prospects in the arts and
sciences.
Back

D.C.

Educ.

Tv

RESOLUTION supporting efforts to raise funds
to put an educational tv station on uhf ch. 26
in the Washington, D. C, area was adopted
unanimously last fortnight by the BethesdaChevy Chase branch of the American Assn. of
University Women. Earl Minderman, adviser
to the National Citizens' Committee for Educational Tv, addressed the meeting.

'Digest'

Commends

GF

Show

GENERAL FOODS' / Remember Mama, (CBSTV, Fri., 8-8:30 p.m.) was named as the show
most recommended for viewing by high school
students
by the Readers'
issueis
for December.
Benton & Digest
Bowles,education
New York,
agency for the program.
Broadcasting

• Telecasting

Choose

the

right Presto

disc

for

your job

Orange
tThe choice of the right recording disc for every1
job is not difficult if you'll stop reading conflicting

Green

claims and listen to the experts. The nation's top
recording engineers say Presto discs are best

Brown

and

now

White

for performance, permanence

and price.

After you have made the important choice of1
brand. . . selectjhe proper grade Presto disc for,

label

your use. See the box on this page for a ready
reference guide. And, be sure to consider the
advantages of the new Presto

White Label disc!

Green

VdutaLalid
The newest addition to the Presto line, .Both surfaces are warranted to be useable without breaking
sapphire cutting stylus. Ideal all-purpose disc.

As Presto's finest disc, the Green Label offers con*
sistently high quality. Virtually no surface noise
even
after repeated playbacks. Both sides warranted
flawless.

Brown
Orange

Label

Label

Label

A lighter aluminum base, but the same high quality
lacquer makes the Orange Label disc popular as a

:

"playback" where good quality at low cost, is
desired.

Identical to Green Label except only one side is
warranted flawless. Ideal for high specification recording where only one side is to be used.

ORDING
PARAMUS,
Export Division:
Canadian Division:
WORLD'S

largest

manufacturer

of

precision

NEW

CORPORATION

JERSEY

25 Warren Street, New York 7, N. Y.
Walter P. Downs, Ltd., Dominion Square Bldg., Montreal
RECORDING

EQUIPMENT.

AND

DISCS

PERSONNEL

Hollywood Shows
$1,220 in AFTRA

Settle
Claims

CLAIMS for $1,220 in performers' salaries,
brought by AFTRA against two Hollywood
shows, were settled last week.
The largest sum went to model Patricia
Stevens, who received $700 from the weekly
Auction City with Sam Mannis, on KTTV (TV)
and KECA-TV, both Hollywood. AFTRA
claimed Miss Stevens was paid only $50 a
week by Mr. Mannis over a three-month period
last summer. Rather than go to arbitration,
Mr. Mannis, who heads his own agency, paid
a sum representing the difference between Miss
Stevens' payment and the AFTRA minimum.
The new management of Circus Gardens,
beach ballroom from which another KTTV
program formerly was originated, paid 16 performers who had appeared on that show a
total of $520 after a state arbitrator upheld
the union's position that the present operators
were responsible for debts incurred by the
ballroom's previous promoter.
AFTRA

Upholds

Producer;

Suspends Ian Keith
IAN KEITH was suspended from membership
last week in the New York local of the American Federation of Television & Radio
Artists (AFTRA) for three months
as a
-7
result of charges growing out of his delivery
of a commercial on the Nov. 17 performance
of "Dark Victory" on WOR-TV New York.
The charges reportedly developed as a reedg
>onSam,
this
► of
ilia
ide

HELP
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MILESTONES
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WANTED
STATION

. . . wanted in Pittsburgh to
help sell our many fine products
to the 981,000 families in the
area. See National Advertisers.

be
tro
to
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acC'
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wor
tive
org!
and
velJ
gem Pf

suit of derogatory remarks made by Mr. Keith
with reference to Nash cars, a sponsor of
WOR-TV's Broadway Tv Theatre series on
which "Dark Victory" was presented. Nash is
continuing as a sponsor.
AFTRA said the board of directors of the
New York local, after holding a hearing, found
Mr. Keith "guilty of conduct prejudicial to
the welfare of AFTRA and of conduct unbecoming amember of AFTRA and of having
acted in violation of the standards expected of
the acting profession."
The charges were filed by Warren Wade
Productions, which produces Broadway Tv
Theatre.
FIRST YEAR
WTVJ
(TV) Election Ordered
ELECTION to determine if production and
engineering employes of WTVJ (TV) Miami
desire to be represented by IBEW, IATSE or
neither has been directed by the National Labor
Relations Board.
In another action the board directed WKYAM-TV Oklahoma City not to interfere with
employes in their self-organization activities
and ordered restitution of pay to two employes.
The NLRB findings of fact showed WKY had
revenues over $1 million from sale of radio and
tv time in the 12-month period ended just before issuance of the complaint to the board.
About half of this came from sources outside
Oklahoma, the board stated.

West Coast Tv Writers' Start
NEW regional organization of Television Writers of America began operation with election
in Hollywood of Hugh Wedlock as West Coast
regional president. Other West Coast officers
elected are Ben Starr, vice president; Sol Stein,
secretary-treasurer: Nate Monaster, Richard
Powell, Joel Murcott and Robert Schiller, twoyear members of board of directors; and Robert
Weiskopf, William Freedman, Philip Sharp,
Stanley Shapiro, Leonard St. Clair, Ed Simmons, Norman Lear and Dorothy Deere, oneyear board members.

WGN-TV,

IATSE

Sign

WGN-TV Chicago and the International Alliance of Theatrical Stage Employes (AFL)
have signed a new two-year contract, Frank P.
Schreiber, manager and treasurer of WGN Inc.,
announced last fortnight. Terms of the new
pact call for a 4% wage increase for stage
hands and a third week of. vacation each year.

To

WKJFTV

Form

Composers

Guild

MEETING of 150 radio-tv and motion picture
composers called to form Composers Guild of
America, was held Dec. 4 in Hollywood. Walter Schumann and Keith Stevens were cochairmen. When formation is completed, the
group will act as the composers' bargaining
agent with stations and studios.

PITTSBURGH'S
pioneer
UHF television station!
National Representatives: WEED TELEVISION
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NLRB

Denies

IBEW

Hearing

REQUEST of IBEW for hearing, in which
classification of senior supervisor for seven
employes of WBAP-TV Fort Worth would be
contested, was denied Friday by National Labor
Relations Board.

birthday cake and honorary

membership in Cincinnati Police Dept.'s
Traffic Safety Education Bureau are presented to Paul Miller (r), conductor of daily
5:15-6 p.m. rush hour safety and music
show on WCKY there. Making awards are
Lt. Arthur Mehring (I), director of Safety
Education Section, and Col. Stanley Schrotel, chief, Police Dept. Paul Miller Show
marked its first anniversary last month.
fc^WJBK-TV Detroit, commemorating its fifth
year of operation, published an eight page
brochure titled, "Celebrating Five Years of
Public Service and Entertainment," in which it
briefly traced the growth of WJBK-TV, as well
as the events leading to the development of
television.
6<-KPIX (TV) San Francisco this month celebrates its fifth year on the air. The station
today airs 115 hours of programs weekly to an
estimated 840.000 homes with a video power
of 100 kw on its vhf ch. 5.

Don Lee's Quarter Century
WHEN 25 years ago KHJ Hollywood and
KFRC San Francisco were connected with
permanent telephone lines for the interchange
of
programs,
it became
one of the
nation's
first
regional
networks.
Yesterday
(Dec.
13), Don
Lee Broadcasting System, which now owns and
operates KGB San Diego in addition to KHJ
and KFRC and has 42 affiliated stations covering California, Nevada, Oregon, Washington
and Idaho, celebrated its 25th anniversary.
More than nine out of every ten Pacific Coast
radio homes are within twenty-five miles of a
Don Lee station, according to President Willet
H. Brown.
In tracing the network's growth, Mr. Brown
pointed out that by the end of 1928, it had
added three stations in Fresno, Stockton and
Sacramento, Calif. This was augmented soon
after by stations in Portland, Seattle, Tacoma
and Spokane.
Now operating as a division of General Teleradio Inc., Don Lee affiliates in 1936 became
the Pacific Coast outlets for MBS, a controlling
interest in which is held by General Teleradio.
Responsible for the radio debuts of many
motion picture names, many broadcasting and
entertainment careers also were started with
Don Lee Included are Sylvester ( Pat ) Weaver,
newly elected NBC president; announcers Don
Wilson, Bill Goodwin, Ken Niles, Art Baker,
singing stars Mary Martin, Jo Stafford, Nadina
Connor, orchestra conductors Meredith Wilson,
Raymond Paige, Frank Devol, David Rose,
Ted Fio Rito, Spike Jones, and personalities
Art Linkletter, Louella Parsons and AI Pearce.
Broadcasting

Telecasting

't be

The books said it couldn't be done —
but Andrew engineers went ahead and
o
It c designed an antenna that gives
excellent coverage mounted inside the
tower! This ingenious development
enabled station WTOP in
e'?
Washington, DC to use their television
don
tower for FM too — and so save
thousands of dollars.

Whatever your problem in antennas
Andrew ingenuity will find the answer.
Be sure to consult us.
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Mutual

&

PUBLIC

SERVICE

boxes and refrigerators. An overwhelming re-*
sponse with more than 4,000 doors forced a temporary halt to the project until more turkeys
could be obtained.

Mutual

FOR the fourth straight year, the
Mutual of Omaha Calling program over
MBS on Christmas Day, 2-3 p.m. EST,
will be devoted to telephone calls between U. S. Armed Forces personnel
overseas with their families back home.
Three MBS broadcast centers in New
York, Omaha and San Francisco will
be used as focal points for the interchange of conversations. Program is
sponsored by the Mutual Benefit Health
and Accident Assn. of Omaha.

Drawing in WALK

Fund Raising

HIGHPOINT in the WALK-AM-FM Brookhaven, N.Y., all-day marathon held on Thanksgiving Day and which continued for a week
in soliciting funds for Brookhaven Memorial
Hospital equipment, was the drawing of a
name of one of hundreds of contributors. An
on-the-spot WALK broadcast featured the drawing at which radio commentator Norman

Carolina Hookup Aids Fund
NETWORK of 105 North and South Carolina
radio stations carried the Dec. 5 Shrine Bowl
football game at Charlotte, N. C, with all stations donating time to the Shrine fund for crippled children. Esso Standard Oil Co. made only
public service announcements; its broadcast fee
also went to the fund. Joseph M. Bryan, president of Jefferson Standard Broadcasting Co.
(WBT-WBTV (TV) Charlotte) presented the
Lee Kirby Memorial Award to a high school
player. Add Penfield, WBIG Greensboro, N. C,
and J. B. Clark, WBT, handled microphones at
the game.
Turkeys for Doors
KCCC-TV Sacramento assisted Cardinal-Inks
Supermarket chain and local group in "Operation Ice Box," project aimed at eliminating
hazards to children from discarded ice boxes.
The grocery chain offered 1,000 turkeys in exchange for 1,000 doors from discarded ice

Brokenshire, native of the area's Lake Ronkonkoma, was honored guest. Prize was a tv
receiver given by CBS-Columbia and the cosponsor, Bee Hive Department Store. Jack
Ellsworth, WALK program director, handled
the special broadcast. Mr. and Mrs. Brokenshire toured WALK studios as guests of Nils
E. Segerdahl, station manager and president.
WHEN

(TV) Donates Time for Blood

WHEN (TV) Syracuse celebrated its fifth
anniversary Dec. 1 by acting as host for a
14-hour Red Cross bloodmobile operation at
its studios. All WHEN local programming and
much of its commercial time were devoted to
the operation and many of the 272 persons
who gave pints were televised during the activities, the station said.
Christmas Contributions Asked
WKRC-AM-TV Cincinnati has opened its
second annual drive for the "Neediest Kids of
All' according to David G. Taft, executive vice

Orange

Blossom

TWENTY-eight members of the Bethlehem (Pa.) High School football team
will travel to Miami, Fla., for the New
Years Day Orange Bowl classic as
guests of the Bethlehem Globe Times
and its WGPA-AM-FM. Rolland L.
Adams, president of the publishing company and its radio outlets, will be host
during the four day trip, which he described as a gesture of thanks to the
school for its athletic endeavors.
president of the Radio Cincinnati stations.
Listeners are being asked to contribute new
toys or cash before Christmas Day. Campaign
will be climaxed by two Christmas parties for
1,000 youngsters. * * *
Student-WGAR Program
THREE undergraduates of Western Reserve U.
are learning about the broadcast business at
WGAR Cleveland under the tutelage of Carl E.
George, station vice president-general manager.
The instruction, according to WGAR, is part
of the reward granted the students for winning
the past WGAR-Western Reserve speech tournaments for Northern Ohio high school seniors.
The students are part-time employes at the
station. Idea was conceived and carried forward
by John F. Patt, president of WGAR and WJR
Detroit, with Warren Guthrie, head of WRU's
speech department. Three scholarship winners
of the past three years now have regular assignments on the WGAR staff, it was explained,
pointing
the policy.
program's benefit to the station'suppersonnel
* * *
WKNB-TV's

Control functions separate from
metering
Rack cabinets standard equipment
Cabinets interwired, ready to use
Generous

facilities for expansion

RO
CONT
E EN
OTTT
DL
DE
NA
^UxA

SYSTEM
OPERATfQjy

Nation-wide sales and service
Three separate direct reading
meters
The complete system
Branches in New York, Washington, Atlanta, Houston and Los
Angeles. Field sales engineers
everywhere.
GATES
RADIO
COMPANY
Manufacturing Engineers Since 1922
QUINCY, ILLINOIS
* - > U.S.A.
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15-Hour Telethon

FIFTEEN-HOUR telethon for muscular dystrophy appeal in Hartford, Conn., on ch. 30
WKNB-TV brought in $11,720 in pledges, the
station reports. All-night remote, telecast from
St. Joseph's auditorium, featured Henry Youngman, Toni Arden, Jack Mann and local entertainers. Controls were operated by station engineers from a 42-ft. luxury trailer adjacent to
the auditorium. The telethon was fourth in a
current series of public service telecasts.
* * *
Backs Blood Drive
WHAS Louisville last fortnight loaned its studios to the local Red Cross Bloodmobile project
with station personnel making contributions.
In addition, special tie-ins were made on morning shows to publicize the blood project.

KING
Delivery excellent

Thanks

Kicks

In

A TRICKY promotion play on the football field has been used by KING-TV
Seattle as part of its fifth anniversary. It
also served to benefit the March of Dimes
fund by $450. Otto Brandt, KING Broadcasting Co. vice president-general manager, and Washington's Gov. Arthur B.
Langlie agreed on the promotion-public
interest stunt for half-time at the State
High School Invitational football game.
KING-TV announced it would give $10
for every yard the Governor could kick
a football on the field. Gov. Langlie's
kick went 35 yards and Sheriff Tex,
KING-TV cowboy personality, mustered
another 10 yards, presenting the March
of Dimes with a total of $450.

Broadcasting

• Telecasting

V. 1

Most of all you want dependable
tower performance. The kind of
performance that helps keep your
signal on the air day-in day-out,
year-in year-out . . . whatever the
weather. That's why it pays to
talk with Truscon.
Truscon's background of tower
experience
is unmatched.
in
the minds and
hearts of menIt's
who
have designed, engineered and
manufactured so many hundreds
of towers that now stand strong
and tall in all types of topography
—exposed to all extremes of wind
and weather.
Truscon manufacturing facilities
are modern and efficient. . .geared
to the production of tall and small
towers . . . guyed and self supporting . . . tapered or uniform in
cross-section . . . for AM, FM, TV
and Microwave transmission.

T7

Benefit from this broad experience. Use this knowledge. Write
or phone your nearest Truscon
district office or "tower headquarters" in Youngstown to get
your tower program started as soon
as defense requirements allow.

For
AM

• FM

MICROWAVE

Truscon

TRUSCON®

Broadcasting

Telecasting

.a name you can

-TV

»\A

Steel
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STEEL
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UPCOMING

Station

Authorizations,
(As Compiled

JANUARY 1954
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
DealJan. 10-12: National Appliance & Radio-Tv
ers Assn., convention, Conrad Hilton Hotel,
Chicago.
"giveaway
network
of): FCC
(week
Jan.
Court. "
Supreme
before
argument
case,11 oral
Jan. 11: Radio & Television Executives Society,
Hotel Roosevelt, New York.
Jan. 18-19: Mutual Affiliates Advisory Committee
(tentative), Buena Vista Hotel, Biloxi, Miss.
Jan. 19-23: NARTB Combined Boards, Camelback
Inn, Phoenix.
Jan. 23-24: Retail Advertising Conference, Sheraton Hotel, Chicago.
FEBRUARY 1954
Feb. 4-6: Audio Fair, Alexandria Hotel, Los Angeles.
Feb.
5-7: Women's
Advertising Clubs, eastern
conference.
New York.
Feb. 5-7: New England
Mass.
Feb. 14-20: Advertising
Feb. 19-21: Democracy
NARTB, RETMA, U.
merce, Williamsburg,
Feb. 21-28: Brotherhood

Tv Exposition, Worcester,
Recognition Week.
Workshop, sponsored by
S. Jr. Chamber of ComVa.
Week.

MARCH 1954
March 5: Michigan State Radio & Television
Conference, Michigan State College, East Lansing.
March 24: Institute of Radio Engineers, WaldorfAstoria, New York.
APRIL 1954
April 4-6: American Public Relations Assn., Hotel
Biltmore, New York.
April 7-10: Ohio State U. Institute for Education
by Radio-Tv, Columbus.
April 23-25: American Women in Radio & Television, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
April 28: Brand Names Day.

Applications

by B • T)

Dec. 3 through

Dec. 9

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.
Abbreviations:
CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, kw — kilowatts, w — watts, mc —

megacycles. D — day. N. — night. LS — local sunset, mod. — modification. trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)

FCC Commercial Station Authorizations

Television Station Grants and Applications
Since April 14, 1952
Total
Grants since July 11, 7 952:
vhf uhf
Commercial
188 291
Educational
11
17
Total
Total Operating Stations
in
U. S.: 28 .
vhf uhf
329
Commercial on air
216 112
2
Noncommercial on air
1
1

As of Oct. 31, 1953*
AM
FM
TV
Licensed (all on air)
101
535
CPs on air
24
26
CPs not on air
113
20
215
2,485
Total on air
561
Total authorized
550
t233
1
2,509
129
Applications in hearing
2,622
581
New station requests
181
5
236
149
30
16
Facilities change request
154
t334
370
Total applications pending
Licenses deleted in Sept.
3
0
83600
CPs deleted in Sept.
3
7
94
♦Does not include noncommercial educational
fm and tv stations.
ing
f Authorized to operate commercially.
*
*
*
Am and Fn i Summary through Dec. 9
In
Hear
Licensed
CPs
ing
Air
Appls.
On
137
Am
2,511
146 Pend182
3
Fm
563
21
6
2,487
537

Applications filed since April 14, 7952;
New
Amnd.
vhf uhf Total
Commercial
886
337
683 520 1,2042
Educational
51
25 26 4791
513
Total
917
1 turned.
Twenty-nine CPs (6
2 One applicant did
3 Includes 28 already
4 Includes 507 already
Note:
cities
effect

337
708 546 1.2554
vhf, 23 uhf) have been renot specify channel.
granted.
granted.

Amended processing procedures and revised city priority list (continuing only those
with contested applications) are now in
[B»T, Oct. 26].

Grain Co., Newark, N. J., Grain Products Co.,
Brooklyn, N. Y., North Blenheim Creamery Corp.,
North Blenheim, N. Y., partner and y3 owner
(with Mrs. Borinsky) of Tuscan Farm Products,
Union City, N. J., president and 100% owner of
New Tv Stations . . .
Highway Properties Inc., Newark, N. J., Dual
City Auto Laundry, Newark, N. J.; Secretary
Irving Kipnis (25%), partner in Biscayne Terrace
GRANTS
Hotel, Miami, Fla., secretary-treasurer of Realart
Pictures, New York City, and president of BroadMiami, Fla. — Miami Biscayne Television Corp.
uane Corp., New York City; Treasurer Edward
Mercer (10%), treasurer of WINZ, president of
(WINZ Hollywood, Fla.), granted uhf ch. 33 (584Mercantile National Bank, Miami, and president
590 mc); ERP 182 kw visual, 97.7 kw aural; anof Public National Insurance Co., Miami, and
tenna height above average terrain 480 ft., above
Rex
RandDec.(20%),
general manager of WINZ.
ground 500 ft. Estimated construction cost $357,Granted
9.
500, first year operating cost $318,000, revenue
MAY 1954
$300,000. Post office address Biscayne Terrace
Lexington, Ky. — American Bcstg. Corp.
Hotel, Miami, Fla. Studio and transmitter loca(WLAP),
granted 129uhfkwch. aural;
27 (548-554
mc);height
ERP
May 4-6: Government-industry electronic com247
kw visual,
antenna
tion
432
Biscayne
Blvd.
Geographic
coordinates
ponent conference, Dept. of Interior auditorium,
above
average
terrain
623
ft.,
above
ground
525
25°
46'
42"
N.
Lat.,
80°
11'
22"
W.
Long.
TransmitWashington.
ter and antenna RCA. Legal counsel Conn &
ft. Estimated construction cost $394,406, first year
May 23: NARTB Convention, Palmer House,
Marks. Washington. Consulting engineer Robert
operating cost $240,000, revenue not estimated.
M. Silliman & Assoc., Washington. Principals
Chicago.
Post office address Radio Bldg., Lexington. Studio
and transmitter location Northern Belt Line and
include President Nathaniel J. Klein (20%), secretary and minority stockholder of WINZ HollyLiberty
Road.
Geographic
01' an50"
SEPTEMBER 1954
wood, Fla., and senior member in Miami Beach
N. Lat.. 84°
26' 59"
W. Long. coordinates
Transmitter38°and
(Fla.) law firm of Goldstein, Klein, Burris &
tenna
GE.
Legal
counsel
Dow,
Lohnes
&
AlbertLehrman; Vice President Reuben Borinsky (25%),
Sept. 30, Oct. 1-2: 1954 High Fidelity Show, Interson, Washington. Consulting engineer A. Earl
national Sight & Sound Exposition, Palmer
secretary and owner of 25% or more interest in
Cullum Jr., Dallas, Tex. Principals include
House, Chicago.
Board Chairman J. Lindsay Nunn (50.23%), 23%
Tuscan Dairy Farms, Union City, N. J., Universal
owner of WBIR Knoxville, former 50% owner of
WCMI Ashland, Ky., and former 33.5% owner of
0>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>»>»»»»»»»»(rv5^^«>««««««««««««««««<<««<<<<<<<<<<<<<<<<<^
KFDA
(sold June 52%
1952);
President
Gilmore N.Amarillo
Nunn (40.77%),
owner
of WBIR,
former 50% owner of WCMI and former 59%
owner of KFDA, and Vice President J. Ed Willis
I
MIDWEST
MAJOR
MARKET
I 3.(4.8%), general manager of WLAP. Granted Dec.
Baltimore, Md. — United Bcstg. Co. of Eastern
Md. Inc. (WSID), granted uhf ch. 18 (494-500 mc);
ERP
kw visual, 42.7 kw aural; antenna height
I
INDEPENDENT
I above 85.2average
terrain 480 ft., above ground 300
ft. Estimated construction cost $275,935, first year
operating cost $175,000, revenue $175,000. Post
office address 912 North Charles St.,, Baltimore,
§
Reasonable Terms
$ Md. Studio and transmitter location 912 North
Charles St., Baltimore. Geographic coordinates
39° 17' 26" N. Lat., 76° 37' 19" W. Long. Transmitter DuMont, antenna RCA. Legal counsel Cohn
& Marks, Washington. Consulting engineer UBC
Engineering
Dept.,
Washington.
Principals
include President
Richard
Eaton (2%),
president
and 98% owner World News Service, WashingR. C. CRISLER
& Co.
ton news gathering agency; Secretary-Treasurer
Margaret G.
Eaton G.(1%),
SecretaryTreasurer
Lavalle
Hart,Assistant
owner Alexandria
RADIO— TELEVISION— NEWSPAPER BROKERS
Tribune, Fairfax Journal, both in Va., and secre1190 UNION TRUST BLDG.
tary and 2% stockholder World News Service.
20 CHURCH STREET,
United
Bcstg. Co. (97%) is beneficial owner of
CINCINNATI. OHIO
GREENWICH, CONN.
stock held by Mr. and Mrs. Eaton. All of the
Tel. Dunbar 7775
stock
is
voted by Richard Eaton. United Bcstg.
Tel. N. Y. Murray Hill 8-3330
is owner of WOOK WFAN (FM) Washington;
Greenwich 8-6692
WATJT Richmond, Va.; WARK Hagerstown, Md.;
WINX Rockville, Md., and WJMO Cleveland,
£«««««««« «««««««<«««« «««««««««««»»»»»»»»»»» »»»»»»»»»»»>»»»»»»»».
Ohio. Granted Dec. 9.
Telecasting
December
14,
1953
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ACTIONS

OF

FCC

PROFESSIONAL

JAMES

JANSKY & BAILEY INC.
Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
P. O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.
Member AFCCE*

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1216 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE *

C. McNARY

— Established 1926 —
PAUL

WASHINGTON

Member AFCCE *

Member AFCCE *

A. D. RING & ASSOCIATES
30 Years' Engineering
Experience in Radio

CONSULTING RADIO ENGINEERS

MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

Member AFCCE *

Member AFCCE *

Member AFCCE *

WELDON & CARR
Consulting

GEORGE

Craven, Lohnes & Culver
MUNSEY BUILDING DISTRICT 7-8213
WASHINGTON 4, D. C.

Washington 5, D. C.

REpublic 7-3984

Engineers
Washington 6, D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W.
Executive 3-5670
Washington 5, D. C.

Member AFCCE *

Member AFCCE*

P.

MAY

Member

C. SMEBY

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE •

P. O. Box 32
AR. 4-8721
1100 W. Abram

GEORGE P. ADAIR
Consulting Radio Engineer*
Quarter Century Professional Exferitnct
Raalo-TelevislonElectronict-Commtmicatfone
1610 Eye St., N. W., With. 6, D. C
Executive 3-123«— Executive 3-SS51
(Nights-holidays, Lockwood 5-1819)
Member AFCCE •

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)

GUY

ROBERT

C. HUTCHESON

ARLINGTON, TEXAS

JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

M.

SILLIMAN

John A. Moffet — Associate
1405 G St., N. W.
Republic 7-6646
Washington
5, D. C.
Member AFCCE •

Vandivere,

L. HAMMETT

Cohen & Wearn
Consulting Electronic Engineers
612 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE*
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE*

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM & TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Me.

Cleveland, Ohio — United Bcstg. Co., granted
uhf ch. 19 (500-506 mc), ERP 220.3 kw visual, 119
kw aural; antenna height above average terrain
645 ft., above ground 759 ft. Estimated construction cost $593,430, first year operating cost $400,000, revenue $150,000. Studio location 5000 Euclid
Ave. Transmitter Terminal Tower Bldg., 41° 29'
55" N. Lat., 81° 41' 41" W. Long. Transmitter
RCA, antenna RCA. Legal counsel Eliot C.Lovett, Washington. Consulting engineer Jansky &
Bailey, Washington. Applicant is licensee of
WHK-AM-FM Cleveland, WHKC-AM-FM Columbus, Ohio; and 40% owner of WKBN-AM-FM
Youngstown, Ohio. Principals include President
Sterling E. Graham, vice president of Forest City
Publishing Co., publisher of Cleveland Plain
Dealer and News, and Vice President Paul Bellamy, vice president, Cleveland Plain Dealer and
News. All stock owned by Forest City Publishing
Co. Address 5000 Euclid Ave., Cleveland. Granted Dec. 3.
Broadcasting

E. GAUTNEY

Radio & Television

6, D. C.

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

Member AFCCE*

Sheraton Bldg.

Hudson 3-9000

CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

501-514 Munsey Bldg. Sterling 3-0111
Washington 4, D. C.

711 14th St., N. W.

"Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT

C. DAVIS

PAGE, CREUTZ,
GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Member AFCCE *

LYNNE

GEORGE

CO.

Upper Montdair, N. J.
MO- 3-3000
Laboratories Great Notch, N. J.

RUSSELL

& KENNEDY

1302 18th St., N. W.

GODLEY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205

AFCCE*
KEAR

CARDS

• Telecasting

• TOWERS
•
AM • FM • TV
Complete Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon
DAWKINS

CO.

TRALA RECORDS
Offering discs concerning Stodebaker Con,
punches Terrific sales fer Local Dealer!
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

ESPY

AM-TV Broadcast Engineering
Complete Field Measuring Service
10620 Wilshire Blvd.
Arizona 88922
Los Angeles, Calif.
Corpus Christi, Tex. — H. L. Hunt, granted uhf
ch. 43 (644-650 mc); ERP 37.1 kw visual, 19.1 kw
aural; antenna height above average terrain 460
ft., above ground 464 ft. Estimated construction
cost $254,800, first year operating cost $183,500,
revenue $210,000. Post office address 4009 Lawther Drive, Dallas, Tex. Studio location to be
determined.
Transmitter location on NE corner

at intersection of N. Carancahua and Mestina
Streets. Geographic coordinates 27° 47' 44" N.
Lat., 97° 23' 49" W. Long. Transmitter RCA, antenna RCA. Legal counsel Haley Doty & Schellenberg, Washington. Consulting engineer Weldon
& Carr, Washington. Sole owner is H. L. Hunt,
independent oil producer. Granted Dec. 9.
(Continued on page 117)
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ADVERTISEMENTS
CLASSIFIED
Payable in advance.
Checks and money orders only.
Deadline: Undisplayed — Monday preceding publication date. Display — Tuesday
preceding publication date.
Situations Wanted 204 per word — $2.00 minimum • Help Wanted 25 per word —
$2.00 minimum
All other classifications 30<S per word — $U-00 minimum • Display ads. $15.00 per inch
Send box replies to
No charge for blind box number.
Broadcasting • Telecasting, 1735 DeSales St., N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please). expressly
separately,
or return.
theirsentcustody
or responsibility
any liability
repudiates photos,
ing • Telecasting
Help Wanted
Salesmen
Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first letter. Box 676A, B'T.
Salesmen free to travel with well known, national
organization are earning $150.-$300. weekly commissions selling new copyrighted special feature
for leading tv stations in midwest. Dependable
men can advance to campaign managers. $15,000.-$18,000. yearly. Write 628A, B'T.
Salesman have opening for aggressive experienced radio salesman network station in important market. Box 718A, B'T.
Go-getting sales producer wanted immediately
at midwest 250 watt daytimer. Salary-commission. Experienced woman also for sales. Capable
announcer needed, too. Topnotchers only apply
with full details. Box 764A, B'T.
Top sales position open January 1st, established
accounts give you good starting commissions.
Job calls for experience and proven ability. Send
information, references and photo to WBCK,
AM-TV, Battle Creek, Michigan.
Station owners, operators, promotion, pub. men!
Crack am-tv salesman Warren Middleton of
BROADCASTING • TELECASTING can tell you
how to increase your sales, prestige, power quickly and economically through planned use of industry's greatest news weekly. Write, wire,
phone BROADCASTING • TELECASTING, 360 N.
Michigan Avenue, Chicago 1, Illinois, Central
6-4115.
Announcers
Experienced, versatile, all-round announcer with
first or second phone ticket. Permanent. Paid
vacation. Car necessary. Send complete resume
first letter. Start $75. weekly. Box 524A, B'T.
Announcer-engineer, first phone, strong on announcing, 1000 watt net affiliate, top pay, many
employee benefits, good midwestern market. If
you qualify, send tape and letter to Box 582A,
B'T.
Combo man with first class ticket for central
Pennsylvania am-fm. Announcing should be diversified in abilities. Post is permanent. 40 hour,
5 day week. Paid vacation. Car necessary.
Send resume. Salary open. Box 614A, B'T.
Announcer-salesman combo men. 1st phone desirable. Midwest. Wire Box 716A, B'T.
Experienced announcer capable of doing emcee
work and delivering selling commercials on radio
and tv. Box 717A, B«T.
Four combo men with first class ticket for midwest, kilowatt independent. Strong on announcing. Salary $90. for 44 hours. Send disc, tape
resume. Box 742A, B«T.
Announcer-engineer, need two good combination
men. Attractive Florida city. Box 748A, B'T.
Combo man for NBC affiliate. Permanent position. Top salary for right man. Phone or write
Paul Hayes, KCIL, Houma, La.
Experienced announcer-engineer with first second or third ticket opening staff first of year.
Send voice recording or tape details to Dave
Button, Manager, KSVP, Artesia, New Mexico.
We are looking for a topnotch disc jockey to
handle six am to ten am period daily, plus
schedule until one P.M. $125. weekly plus high
potential talent midwestern market, over three
hundred thousand population. Please submit
audition with letter. WHKK, Akron, Ohio.
Combo announcer-engineer, first phone, emphasis
on
news, Illinois.
■ DJ work. Rush resume, tape. WIZZ,
Streator,

Help Wanted— (Cont'd)
Production-Programming, Others

Help Wanted— (Cont'd)
Immediately. Experienced announcer, news, DJ,
night shift. Must be able to handle control board
and tape recording equipment. Good salary,
excellent working conditions. 45,000 population
community. Tape recording or personal interview necessary, plus references. WJBC, Bloomington, Illinois. Phone 5281.
Announcers wanted. Good conditions for the
right men. Reply: Arthur Wilkerson, 406 E.
Broadway, Lenoir City, Tennessee.
Technical
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked. Box 271A, B'T.
Chief engineer-announcer, good voice, thoroughly experienced both fields. Prefer family man.
Car necessary. $90.00 — 40 hours. Box 593A, B'T.
Combination man first phone with car 5 kw
regional $75. weekly. Call collect 3-1336, KJAY,
Topeka, Kansas.
1000 watt network station in the heart of hunting
and fishing land seeks capable engineer who can
announce or handle copy. Excellent opportunity
for
advancement into executive position with
ming.
growing organization. KVWO, Cheyenne, WyoFirst class engineer - announcer. Good
KWRT, Boonville, Missouri.

pay.

First phone engineer for transmitter and remotes.
Automobile necessary. Chief Engineer, WBCK,
Battle Creek, Mich.
Chief engineer wanted. Contact McNulty, WWIN,
1119 N. Charles, Baltimore 1, Md. Saratoga 7-3555.
Engineer (operator) wanted immediately. WWPG,
Palm Beach, Florida.
Production-Programming, Others
Advertising copywriter wanted. First letter
should tell all. Box 758A, B'T.
Promotion man with station experience, ready
for important move into national field, wanted
by highly respected established tv-am firm. Sell
yourself first letter. Fully confidential. Box
760A, B'T.
Girl to write commercial copy. Air voice. Send
photo, references. WBCK, Battle Creek, Michigan.
Copywriter needed immediately. Must handle
copy with speed and imagination. Good salary.
CBS affiliate. Send sample copy, application to
WSOY, Decatur, 111.
Television
Salesmen
Need experienced tv salesman excellent opportunity for real producer. Box 719A, B'T.
Technical
Tv engineer, first class licensee for 100 kw erp
transmitter. Must have experience with uhf or
vhf transmitters and associated equipment. Excellent working conditions: Write for personal
interview, giving experience, references and
salary desired. C. R. Thon, Operations Manager,
WGLV, 48 North 4th St., Easton. Pennsylvania.

Major market tv station needs one program
director. Must be experienced as assistant PD
or PD. Box 645A, B'T.
Immediate opening for announcer with some tv
production experience. Must have knowledge of
film projection, studio camera work and overall
program operations. Excellent opportunity.
Rush resume and tape to General Manager,
WARD-TV, Johnstown, Pa.
Television account service, wanted. Young man
knowledge tv production and heavy experience
advertising promotion. Headquarters New York.
Travel approximately 50 percent of time. Box
755A, B'T.
Established Chicago commercial film producer
desires two permanent staff account men experiencedSendin motion
pictures,to slidefilms
& television.
full resume
L. P. Mominee.
Drawing and commission basis. Atlas Film Corp.,
1111 South Boulevard, Oak Park, Illinois.
Situations Wanted
Managerial
Station manager — 7 years managerial experience.
12 years radio experience. Interested in moving
to larger market with fulltime station. Prefer
making change between January and April. Box
679A, B'T.
Successful commercial manager, energetic thirties, college. Seeking managership of local or
regional outlet. Doubled billings present station
in two years. Box 721A, B'T.
Manager — 18 years broadcasting experience including tv, 8 years general manager; family man,
best
B'T. references. Self-starter, hard worker, man
you can depend upon. Reasonable salary plus
incentive; radio, television or both. Box 751A,
General manager, strong on sales and administration, now in secondary market desires similar
or commercial manager job in larger market in
south or southwest. Young, ambitious. Best
references. Box 754A, B'T.
Ready for top rung. Steady, alert, draft exempt,
married veteran desires managerial capacity.
Commendable knowledge management-personnel
element; excellent sales-announcing foundation.
Tv-radio talent, sales considered. First phone.
Presently employed; available two weeks. Box
768A, B'T.
Salesmen
Salesman. Radio-tv, spot, local, agency experience, 10 years. Prefer Los Angeles, New York,
Florida. Box 705A, B'T.
Announcers
Experienced play-by-play announcer desires position
with Married.
sports-minded
refer-7
ences.
Veteran. station.
College Top
degree.
years news and sports director. Proven ability.
Box 702A, B'T.
Negro announcer, top DJ personality newscaster
commercial and control board. Some experience.
Box 710A, B'T.
'
Announcer,
young,
married, versatile, terrific
potential. Progressive 250 watt station. Box
720A, B-T.
Sports announcer, play-by-play, young, experienced college graduate, also versatile staff announcing. Desires eastern area. Box 723A, B«T.
Announcer-engineer. Five years experience commercial and AFRS. First phone, married, veteran.
Desire permanent position Pittsburgh, Pa., or
vicinity. Box 729A, B-T.
Announcer,
thoroughly
in radio-tv. Will
Can
operate
console.
Good trained
voice, personality.
travel. Tape available. Box 731A, B-T.
B-T.
Popular and hillbilly DJ. Married. Want to settle
west of Mississippi. Restricted ticket. Box 730A,
Announcer, experience limited, good potential,
mature voice, personality. Eager for job with
good possibilities. Disc, resume, upon request.
Box 732A, B'T.
Singingtion disc-MC,
currently
employed,
seekshumor,
posiwith California
station.
Can do
sports, also write. Tape and references. Box
733A, B'T.

Situations Wanted — (Confd)

Situations Wanted — (Confd)

Situations Wanted— (Confd)

Experienced staff announcer, which includes
news, DJ, and board work. Desires change.
Presently employed in Pennsylvania city. Tape
available. Box 735A, B»T.

Engineer, first phone. Limited transmitter repair
experience. Seeks worthwhile opportunity in am,
fm, tv operation, eastern area preferred. E. J.
Fahey, 1054-81st Street, Brooklyn 28, N. Y.

Announcer, 6 months experience. Weak on news,
commercials — fair, ad-lib — good. Would like station with tv future. Box 740A, B-T.

First phone. Desire career in broadcasting.
Willing to learn all phases. Veteran, 25, single,
draft exempt. Will travel, car. Can type, Inexperienced, but honest, sober and reliable. Available anytime. Write Henry Vignola, 22251/2 First
Avenue, Seattle, Washington.

Motion picture cameraman-editor, currently head
of photo department in operating tv station,
seeks change of scenery for family reasons. Box
762A, B-T.
Holder 1st phone license, experienced all phases
am broadcasting. Desires placement in tv; will
consider offers from radio also. Available. Write
Midway.
Engineer, RFD #2, Benton, Mississippi, or phone

Announcer, six years experience. Baseball playby-play. Excellent references. Box 744A, B-T.
Announcer. Graduate radio school; DJ, news,
sports; 2 years college; 2 years newspaper experience; age 26; draft exempt; will relocate.
Tape, resume on request. Box 756A, B«T.
Announcer. Age 29. 3 years schooling, 1 year
practical experience. Will locate anywhere.
World War 2 veteran. Box 763A, B»T.
Staff announcer, one year experience. Strong
news. Family man. Veteran. Box 765A, B-T.
Returning veteran desires to get back into radio.
Interest primarily announcing but have first
phone for combo work. College graduate with
experience. L. Buckwalter, 206 Hampton Avenue, Brooklyn, New York.
News, DJ, commercials, control board, conscientious and reliable. Married, veteran, free to
travel, tape upon request. Al Martin, c/o General
Delivery, Ft. Pierce, Florida.
Announcer, ex-GI desires on job training or
beginners position in friendly radio station.
Pleasant voice, personality. Lou Swanson, Wellman, Iowa.
Negro DJ. Some experience, tape, references.
Write, wire Johnny Nighthawk, 107 Princeton,
Hempstead, New York.
Versatile announcer. Thoroughly trained; Newsediting, combo man. Can produce own shows.
Travel. Robert Lawrenz, 5 West 63 St., N. Y.,
N. Y.
Announcer-program director-operator. 6 years
experience. Age 27. Southeastern states. John
Vroman, 120 West 2nd, Frankfort, Kentucky.
Sportscaster, DJ, announcer, excellent all sports.
Good commercial. New, fresh approach in sports
and pop music. Married. Will relocate. No
service commitments. Earl Wolfe, 323 Benner
St., Highland Park, N. J. Kilmer 5-3010.
Experienced DJ hillbilly-western, married, sober;
MC experience, 42 years old, 20 years show
business, seven years talent staff WWVA, reference, photos, tape on request. Write Philip Reed
(Cowboy Phil), WWVA. Wheeling, W. Va.
Technical
Engineer with 20 years experience which includes new station construction and three years
tv desires position as technical director especially in warm climate. Box 658A, B«T.

Production-Programming, Others
Sales promotion-press relations director. Experienced two major market network owned 50,000
watt radio-tv stations, leading ad agency. Married, 36. Available for personal interview. Box
478A, B-T.
Promotion, research, publicity woman. Station
relations experience. Crack executive assistant;
able writer, organizer. Highest references. Was
head liaison between sales and 35 stations of one
of the larger reps in field. Intimate knowledge
all markets throughout country as well as press,
networks, agencies and tv film industry. Will
travel. Box 725A, B-T.
Public relations woman desires spot in radio or
tv where liaison between sales and station is
important factor; intimate knowledge all markets throughout country; know press, networks,
agencies and tv film industry. Executive assistant calibre. Highest references. Will travel.
Box. 726A, B-T.
Man, nearly ten years solid radio experience,
seeking position as program director with established midwest station. Details to replies where
position worth $150. weekly. Box 728A, B'T.
Experienced script-writer, continuity, and publicity girl, 26, could use radio-tv writing or production job. Will combine with steno, whathave-you. Box 738A, B«T.
Male copywriter, experienced continuity director. Degree in radio writing, directing, programming. Prefer South. Box 752A, B>T.
Television
Managerial
Tv merger makes relocation advisable for top
reference, economy-minded, nationally respected
manager. Will welcome opportunity to discuss
your present or future needs and my qualifications. Not above accepting lesser capacity with
good associates. Twenty year successful broadcasting background. Box 331A, B«T.
Experienced tv manager, ten years solid background all the way up from am announcer. Constructed and managed highly successful am station and recently put small market (under 50,000)
tv on the air in the black. Interested in bigger
opportunities, either new or established station.
Will consider anything over $10,000. Personal
interview. Box 708A, B'T.

Engineer first phone 3 years experience transmitter, remotes available 2 weeks. Box 707A,
B«T.

Salesmen

Second phone no broadcasting experience while
studying for first class. Desires studio and remote work. No announcing. Box 711A, B»T.

Film buyer for tv. Thirteen years experience
motion picture sales in Detroit area. Will relocate for right offer. Mature, married. Box
703A, B-T.

First phone. 11 years experience, studio and
transmitter. Age 30. Prefer station with or
planning tv. Northeast desired. Available January. Box 715A, B»T.
Engineer, ten years transmitter and studio experience. Will consider all eastern area locations.
Box 739A, B-T.
First phone. Some studio experience. Desires
work studio, transmitter, tv. Box 741A, B-T.

Salesman. Recognized, established news-sportscaster now with network am-tv affiliate seeks
sales-program combination in major market.
Proven, aggressive sales record. Twelve years
air experience, including network news, baseball
and football play-by-play. Top references. Box
724A, B«T.
Announcers

Engineer, experienced chief in construction and
maintenance work, also successful commercial
and station manager, top references as to
character and ability. Box 745A, B»T.

Topflight sportsman wants tv opportunity. Also
strong on news and commercials. Presently employed major market southwest. Same station
five years. Age 26, single, sober, conscientious.
Excellent references. Prefer west, northwest,
but will consider all. Box 714A, B»T.

First class engineer. Married. Upper midwest
preferred. Robert Lamb, Lake City, Minnesota.

Technical

Attended Bliss Electrical and Capitol Radio Engineering Institute, instructed in later eighteen
months. Worked in 50 kw station am-tv eight
months, more experience. William Snyder, 8021
Beechmont Avenue, Cincinnati, Ohio.

Chief engineer extensive experience with latest
RCA high-power vhf equipment ten years electronic experience; telephone 84-7393, Miami,
Florida, or Box 722A, B«T.

Production-Programming , Others
Radio director desires television opportunity.
RTDG member, relocate medium-sized market.
4 years experience. Pleasant personality. Age
30, indulgences, no excessives. Box 737A, B«T.
Assistant director, tv. Full background in motion
picture production with leading feature and
documentary producer. Also 2 years with Signal
Corps as writer-cameraman in Far East. Firsthand knowledge of Europe, Asia and most of
U.S. Some tv production experience. BS degree.
Excellent organizational and creative ability.
Age 25. Box 753A, B-T.
For Sale
Stations
Pacific coast state: 250 watt. Exclusive. Bills
$45,000.
$20,000 down. Box 713A, B»T.
Pacific coast. 250 watt ABC. No tv competition.
Bargain. Box 746A, B»T.
Equipment, etc.
Gasoline light plant 2500 watt, 120 volt, 60 cycle,
3 Presto 10A turntables, RCA 69B distortion
meter, GE BM-1A fm frequency and modulation
monitor, 2 Webster wire recorders model 78-1,
RCA MI-12701 portable 12" 78 RPM disc recorder.
Box 709A, B«T.
Jack strips: portable Daven vu meter; Daven
pads; RCA amplifier: other equipment. Box
712A, B-T.
Rich central midwest. 1000 watt, good equipment, remote control. Excellent downtown
studios. Low overhead. Ideal for work-ownership. Box 743A, B»T.
GE fm broadcast transmitter type BT-l-B, model
4BT 1 B 1 frequency range 88-108 MC, output
250 watts. Two GE crystals frequency 227.546
KC. GE fm broadcast station monitor complete
with calibrate and run crystals, type BM-l-A,
model 4 BM-1A. Indicator model 4 BZIA 1,
power supply model 4BP2A 1, frequency range
88-108 MC. GE reg. power supply, type BP2A,
model 4BP2A, 1, 105-125 volts, 1 phase, output
300 volts 0.09O A-DC with 18 spare tubes. One
Auto ized
DR1
Aire model
dehydrator
specialfm antenna
and 46between
300 with
and 400
foot
Communications Products fm co-ax transmitter
line. Used on air only three years. In perfect
condition. No reasonable offer refused. WLAD,
Danbury, Conn.
250 watt transmitter 250-A Gates complete with
25-A crystal control oscillator unit 1400 kc. FCC
approved available January 1. Also 22-B console
Gates best offer. WMSL, Decatur, Ala.
Best offer, 240 ft. Truscon self -supporting tower,
type H-30
WOKY-TV
704 W. Wisconsin with
Avenue, lights.
Milwaukee,
Wisconsin.
Call Letter specialties — money getting promotions! Write RA-TEL, Box 770, Huntsville, Ala.
Disc jockeys! Dictionary, Cream of Wit, $3.00;
6,000 Gags A to Z. Rod Arkell, Sebring, Fla.
Complete station equipment for sale, includes
transmitter (500 watt), studio equipment and 200
ft. tower. All in good condition. Make us an
offer. Gerity Broadcasting Co., 814 Adams Street,
Bay City, Michigan.
Wanted to Buy
Stations
Station wanted. Financially able party wishes
to purchase all or part of station in south central,
preferably Tennessee. Small or large market.
Box 701A, B«T.
Southwestern or western daytimer or full time
local, one-station market preferred, with modest
down payment. Box 727A, B«T.
(Continued on next page)

Situations Wanted

Wanted to Buy— (Cont'd)
Thinking of selling? If you are. list with us.
Clients everywhere. Jack L. Stoll & Associates,
4958 Melrose Ave., Los Angeles 29, Calif.
Equipment, etc.
One kw transmitter in good condition. West
coast
B«T. preferred. Must be reasonable. Box 579A,
3 kw — fm transmitter wanted. Immediate delivery for cash. Supply full information including hours of use, and cash price. Box 704A,
B-T.
Console, recent model. WOOK, Washington, D. C.
Good used DuMont flying spot scanner. Details
to R. J. Carr, Purchasing Agent, International
Telemeter Corp., 2000 Stoner Ave., Los Angeles
25, Calif.
Miscellaneous
FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Granfornia. tham, 6064 Hollywood Blvd., Hollywood, CaliHelp Wanted
Salesmen

IF

YOU

YOU

ARE

ARE

NOW

OUR

MAIS

For Sale— (Cont'd)

Salesmen

TOWER

I SELL... SELL... SELL...

// you are our man, send full
particulars to Box 771 A, B'T.
Television
Salesmen

SALE

Truscon 286 foot type D-30, tri-anguiar, selfsupporting, non-insulated radio tower complete
with lighting. $8,000. FOB, Baltimore, Maryland. Dismantled. For further details contact
Chief Engineer, WFBR, Baltimore, Maryland.

AND I'M PROUD Of IT ! ! !
The advertising
historyotherI'veaspiring
GOT. desk
. .
with
PROOF, butexecutive
so do 10.000
jockeys!!! The ONE thing I have AND USE that
they LACK. . . is CREATIVE SELL. Give me a
percentage,ANDno BRING
ceiling on
old
business
IN income
NEW!!! andWantI'll Adhandle
Agency,
TV Station or TV Film producer or distributor. Over
$1,000,000.
BOX 747A, inB.T.NEW TV ACCOUNT SALES IN '53.
Announcers

EQUIPMENT
FOR
SALE
1 TF-5A STJPERTURNSTILE with
Beacon light and de-icing elements.
Feed lines included. This antenna
can
be used for Channels 4, 5
and 6.

MORNING
MAIM
For the past seven years I have worked for one
radio station. . . . During that time, and against
network competition, I have gained the highest
rating in a quarter-million midwest market. . . .
I've had an average of thirty, and as many as
forty, National and Local sponsors daily on
"Breakfast With Burton", a nationally recognized
three-hour show. . . . I've been a Program
Director for over a year and have experience in
Television. . . . I'm looking for a larger market. . . . May I make money for you?
WRITE BOX 766k, B«T.

1,660 FEETsulated
3 1/8
INCH line.
TEFLON intransmission
2 3VS INCH RIGID ANCHORS.
35 DUAL HANGERS FOR 3^ inch
line using twin messengers.
Please contact H. J. Lovell,
Chief Engineer,
WKY-TV
OKLAHOMA CITY, OKLA.

Production-Programming, Others

WORKING

We are looking for a clean, imaginative,
aggressive radio salesman for a regional
network station in a highly competitive
eastern market — one of the top ten in
the country. The man we want is now
the top salesman in his present station
and he is in a market of 350,000-750,000.
There is no ceiling on his earnings with
us and a really good man can make over
$15,000.

FOR

Box 8668, Britton Station TR 8-2161

WOMENS' PROGRAM DIRECTOR
6 yearsrectedexperience.
Produced, serviced and diown shows.
Net to my station $12,000. annually. Ability
to ad-lib commercials, kept large listening
audience. Sold for sponsors, kept them happy.
Best of references. Tapes furnished on request.
Free to go anywhere.
Box 74flA, B.T.
Television
Managerial
EXPERIENCED MANAGER
FOR TELEVISION
Seasoned broadcast executive of 18 years experience, general manager radio 8 years, now
manager of part-time tv operation, seeks management fulltime tv. Family man, best of
references; self-starter, hard worker; a man
you can depend upon. Reasonable salary, incentive plan. Write Box 750A, B-T.
TV

MOTION
TELEVISION

PICTURE-

REPRESENTATIVES

Rapid expansion of nation's largest motion
picture facility for production of films for television, industry, public relations, and sales
training, has opened protected territories for
motion picture-tv sales representatives.
Our present representatives are earning better
than $25,000 a year under a most liberal
commission structure.

Only top calibre men, capable of meeting and
working with executives of leading advertising
agencies, tv operations, and industries, will
be considered.

Write complete details in first letter. All inquiries held in confidence. Box 706A, B-T.

Production-Programming, Others
ASSISTANT PROMOTION DIRECTOR
Experienced promotion girl or man for
to
WFMY-TV, Greensboro, North Carolinaassistant
promotion
director. Desire person with ideas and ability
to
execute. Would handle on the air, newspaper
press advertising. Furnish WFMY-TV complete trade
resume of experience, salary requirements and small
photograph.

GENERAL MANAGER
AVAILABLE
General Manager of successful TV and
radio station group in competitive major
market considering making change. Now
receiving high salary but feels future
may be limited in present post. Married,
with child, and desires to become part of
congenial community. Top record and
references. Twenty years' experience all
phases radio and TV, both UHF and
VHF, plus networks and agencies. Would
require at least two months to find and
train replacement for present position.
Box 769A, BoT.

Stations
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For Sale
Equipment, etc.
f OR
SALE
Western Electric 506 B-2 FM 10 kw Transmitter
Western Electric 54 A — Antenna with 400' Andrews 6Va" Coaxial Line with spare elbows and
extra length of line!! De-Icing equipmnt for
Antenna and Andrews 1800 Dry Air Pump.
Western Electric 23 C Console
Western Electric 1126-C Limiting amplifier
Western Electric 5A Frequency and Modulation
Monitor
Western Electric D — 161332 Pre Emphasis Panel
Harvey FM Receiver Model 193 R
ALL EQUIPMENT IN PERFECT WORKING
CONDITION. WRITE - PHONE OR WIRE:
Ken Gordon or Bob Hancock
Radio Station KDTH
Dubuque, Iowa
Call 3-7351

-

For
Sale
■1
i 250 watt Independent with 3 kw FM in
| major metropolitan Southern market.
1 Fine equipment, completely air-condi| tioned centrally located studios. This
| station has lost money because of ab| sentee management. Currently breaking
I even with excellent potential for good
| solid earnings in one of the richest mar1 kets in the Southeast. Non-resident owners desire to devote attention to other
interests. Not interested in bargainhunters. Station is priced in line with
assets, current gross and potential. Financially qualified purchaser may arrange
for
low
down payment and terms for the
s,
balance.
Box 734A, B»T.
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(Continued from page 113)
APPLICATIONS
Selma, Ala.— Deep South Bcstg. Co. (WBAM
Montgomery), vhf ch. 8 (180-186 mc); ERP 2.69
kw visual, 1.35 kw aural; antenna height above
average terrain 371 ft., above ground 387 ft.
Estimated construction cost $136,541, first year
operating cost $100,000, revenue $140,000. Post
office address Box 1447, Montgomery, Ala. Studio
and transmitter location 3 miles W of Selma. Geographic coordinates
32° 24' Standard
00" N. Lat. Electronics,
87° 05' 10"
W. Long.
Transmitter
antenna GE. Legal counsel Charles S. Rhyne,
Washington. Consulting engineer William E.
Benns Jr., Washington. Principals include President Mrs. J. F. Richardson (10%); Vice President
William E. Benns Jr. (40%), engineer, secretary treasurer-10% stockholder WVOK Birmingham
and stockholder Alabama Telecasting Co., applicant for ch. 12 in Montgomery; Secretary-Treasurer William J. Brennan (40%), chief engineer
WVOK and 11.7% subscriber to Alabama Telecasting; Frances U. Brennan (5%) and Cyril G.
Brennan (5%). Filed Dec. 3.
Lexington, Ky.— Central Ky. Bcstg. Co. (WLEX)
uhf ch. 18 (494-500 mc); ERP 171 kw visual, 92
kw aural; antenna height above average terrain
629 ft., above ground 651 ft. Estimated construction cost $442,600, first year operating cost
$300,000, revenue $300,000. Post office address 136
N. Limestone St., Lexington. Studio and transmitter location Russell Cove Pile, Lexington.
Geographic coordinates 38° 03' 56" N. Lat., 84° .29'
13" W.counsel
Long.Spearman
Transmitter
and antenna
RCA.
Legal
& Roberson,
Washington.
Consulting engineer Vandivere, Cohen & Wearn,
Washington. Principals include President J. D.
Gay Jr. (48.6%); Secretary-Treasurer H. Gutherie
Bell (48.6%); Gay-Bell Corp. (2.5%); Vice President William B. Gess (0.15'^ ) and Assistant Secretary John G. Atchison Jr. (0.15%). Filed Dec. 8.
Whitensh Bay, Wis. — Cream Citv Bcstg. Co.
(WMIL Milwaukee) vhf ch. 6 (82-88 mc); ERP
100 kw visual, 50 kw aural; antenna height above
average terrain 475 ft., above ground 590 ft. Estimated construction cost $792,290.17. first vear operating cost $626,471, revenue $880,250. Post office address 2625 West Wisconsin Ave., Milwaukee,
Wis. Studio location to be determined. Transmitter location approx. 1.800 ft. W of western
city limits of Whitefish Bay at N. Port Washington Rd. & W. Henry Clay St. GeograDhic coordinates 43°and
06' 45"
N. Lat..RCA.
87° 55'Legal
05" W.counsel
Long.
Transmitter
antenna
Krieger & Jorgenson. Washington. Consulting
engineer Jansky & Bailey Inc.. Washington.
Principals include President Gene Posner
(70.06%), attorney, real estate and manufacturer

of screw machine products; Vice President Ruth
Posner (0.21%), Secretary-Treasurer Jerome Sill
(20.81%), president-66% stockholder Peninsula
Tv Inc., applicant for ch. 5 at Marquette, Mich.,
and Thomas W. Korb (8.92%), real estate, manufacturer of prefabricated houses and former administrative assistant to Senator McCarthy. Applicant requests deletion of its permit for uhf ch.
31 at Milwaukee to enable it to apply for this
facility. Filed Dec. 4.
Whitensh Bay, Wis.— The Hearst Corp. (WISNAM-FM Milwaukee) vhf ch. 6 (82-88 mc); ERF
100 kw visual, 50 kw aural; antenna height above
average terrain 993 ft., above ground 1,046 ft.
Estimated construction cost $2,544,140, first year
operating cost $1,227,805, revenue $1,227,805. Post
office address 959 8th Ave., N. Y. Studio location
1900 W. Wisconsin Ave., Milwaukee. Transmitter
location Good Hope & Range Line Roads, Granville. Geographic coordinates 43° 08' 43" N. Lat.,
87° 57' 01" W. Long. Transmitter and antenna
RCA. Legal counsel Dempsey & Koplovitz, Washington. Consulting engineer A. Earl Cullum Jr.,
Dallas, Tex. Principals include Chairman of
Board M. F. Huberth. President R. E. Berlin,
Vice Presidents W. R. Hearst Jr., John R. Hearst,
H. S. MacKay Jr., and H. G. Kern. R. A. Carrington Jr., W. M. Baskerville and Randolph A. Hearst
are trustees and vote stock jointly. Filed Dec. 7.
APPLICATIONS AMENDED
Thomasville, Ga. — E. D. River Sr. amends bid
for new tv station on vhf ch. 6 to change ERP
to 6.17 kw visual, 3.09 kw aural; transmitter location to County Line Rd., 2.7 miles N of Courthouse. Thomasville. Filed Dec. 1.
Jefferson City, Mo. — Capitol Tv Corp. amends
bid for new tv station on vhf ch. 13 to change
ERP to 51 kw visual and 25.5 kw aural. Filed
Dec. 4.
Odessa. Tex. — Cecil Mills & Cecil L. Trigg d/b
as Odessa Tv Co. amend bid for new tv station
on vhf ch. 7 to change ERP to 21.5 kw visual, 10.8
kw aural; antenna height above average terrain
to 302 ft. Filed Dec. 4.
Wausau, Wis. — Wisconsin Valley Tv Corp.
amends bid for new tv station on vhf ch. 7 to
change studio location to NE corner of Jefferson
6 First Sts., Wausau; ERP to 97.8 kw visual, 58.7
kw aural; antenna height above average terrain
to 754.2 ft. Filed Nov. 27.
APPLICATIONS

DISMISSED

Phoenix, Ariz. — H. R. Askins et al d/b as Dert
Advertising Co. FCC dismissed bid for new tv
station on
vhf7. ch. 3 at request of attorney. Dismissed Dec.
Miami. Fla.— Tv Corp. of Greater Miami. FCC
dismissed bid for new tv station on uhf ch. 33
for lack of prosecution. Dismissed Dec. 4.
Wanted to Buy
Terre Haute, Ind.— Albert S. Polan et al, d/b
as Polan Industries. FCC dismissed bid for new
tv
station Dec.
on uhf8. ch. 63 at request of attorney.
Equipment, etc.
Dismissed
UM^—
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mi—
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mi—
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un^—
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mi—
.
,
Buffalo, N. Y. — Enterprise Transmission Inc.
■
:
FCC dismissed bid for new tv station on vhf ch.
2 at request of applicant. Dismissed Dec. 8.
Buffalo-Niagara Falls, N. Y. — WGR Bcstg. Corp.
j FCC dismissed bid for new tv station on vhf ch.
WANTED
I
2 at request of applicant. Dismissed Dec. 8.
| Field Strength meter RCA
type j
Asheville, N. C. — Asheville Citizens-Times Co.
FCC dismissed bid for new tv station on vhf ch.
j No. WX2C. Write or wire KTLN, j 13 at reauest of applicant. Dismissed Dec. 8.
Asheville, N. C— William W. Orr. FCC disj Inc., Denver.
I
missed bid for new tv station on vhf ch. 13 at
request of apnlicant. Dismissed Dec. 8.
Charlotte, N. C. — Dan Nicholas. FCC dismissed
bid for new tv station on vhf ch. 9 at request
Employment Services
of attorney. Dismissed Dec. 8.
i

BROADCASTERS

EXECUTIVE
SERVICE
i1';Executive
PersonnelPLACEMENT
for Television
and Radio
'
Effective Service to Employer and Employee
,(
HovvAnD S. Frazier
TV & Radio Mananement Consultants
708 Bond Bldg., Washington 5. D. C.
Miscellaneous
THE BEST IN COMPLETE
ERECTION OF TOWERS
ANTENNA LIGHTS CO-AX CABLE
WRITE
CALL WISE
J. M. HAMILTON & COMPANY
MINTING
ESECTiON MAINTENANCE
YEARS OF EXPERIENCE
Bex 2432, T.I: 4-2115, Goetonio. N. C.

TELEVISION

CP HOLDERS!

A Complete Consulting Service for you!
Our experienced TV personnel can help prepare
your staff for that "target date". Write direct or
through your representative for complete resume.
Box 770A, B-T.
Broadcasting

• Telecasting

Existing

Tv

Stations

ACTIONS

. . .

BY FCC

KTVA (TV) Anchorage, Alaska — Northern Tv
Inc. granted STA to operate commercially on vhf
ch. 11 for the period ending March 29. Granted
Dec. 1; announced Dec. 8.
KTVU granted
(TV) Stockton,
Joaquin Telecasters
STA to Calif.—
operate San
commercially
on
uhf ch. 36 for the period ending Jan. 7. Granted
Dec. 2: announced Dec. 8.
WJHP-TV Jacksonville, Fla. — Jacksonville
Journal Co. granted STA to operate commercially
on uhf ch. 3S for the period ending Feb. 3.
Granted Nov. 30: announced Dec. 8.
WJDM (TV) Panama City, Fla.— J. D. Manly
granted STA to operate commercially on vhf ch.
7 for the period ending March 21. Granted Dec.
4; announced Dec. 8.
WSIL-TV Harrisburg, 111. — Turner-Farrar Assoc.
granted STA to operate commercially on uhf ch.
22 for the period ending Dec. 14. Granted Dec.
4; announced Dec. 8.
WOC-TV Davenport, Iowa — Central Bcstg. Co.
granted STA to operate commercially on vhf ch.
6 (formerly ch. 5) for the period ending May 11.
Granted Nov. 27: announced Dec. 8.
WNEM-TV Bay City, Mich.— North Eastern
Mich. Corp. granted modification of CP for vhf
ch. 5 to change ERP to 24 kw visual. 12 kw aural;
transmitter location to 3.8 mi. N 60° E from Saginaw, near Bay City; antenna height above average terrain 520 ft. Granted Dec. 3, announced
Dec. 8.
WJDT (TV) Jackson, Miss. — Lamar Life Bcstg.
Co. granted modification of CP for vhf ch. 3 to
change ERP to 100 kw visual, 50 kw aural; antenna height above average terrain 680 ft. Granted Nov. 30: announced Dec. 8.
WXEL (TV) Cleveland, Ohio— Empire Coil Co.
granted STA to operate commercially on vhf ch.

8 (formerly on vhf ch. 9) for the period ending
April 30. Granted Dec. 2; announced Dec. 8.
, WCATJ-TV Philadelphia, Pa.-WCAU Inc. granted modification of CP for vhf ch. 10 to change
transmitter location to Domino Lane & Fowler
St., Philadelphia; ERP to 316 kw visual, 158 kw
aural; antenna height above average terrain 1,000
ft. Granted Nov. 30; announced Dec. 8.
APPLICATIONS
KTVU seeks
(TV) modification
Stockton, Calif.
San for
Joaquin
Tele-36
casters
of — CP
uhf ch.
to change studio location to 2293 East Main St..
Stockton; ERP to 167 kw visual, 88 kw aural;
specify directional antenna; antenna height above
■average terrain 1,626 ft. Filed Dec. 4.
WINTmodification
(TV) Waterloo,
Ind.—
Inc.
seeks
of CP for
uhiTri-State
ch. 15 to Tv
change
transmitter location to Cemetery Rd., Auburn
Twp.; studio location to Town Hall, Waterloo;
ERP to 237 kw visual, 126 kw aural; antenna
height above average terrain 829 ft. Filed Dec. 3.
New York,of N.CP Y.—
Co.WNBT
seeks (TV)
modification
forNational
vhf ch.Bcstg.
4 to
change ERP to 27.4 kw visual, 13.7 kw aural;
antenna height above average terrain 1,444.7 ft.
Filed Dec. 3.
WARM-TV Scranton. Pa. — Union Bcstg. Co.
seeks modification of CP for uhf ch. 16 to change
ERP to 152.1 kw visual, 82.175 kw aural; specify
directional antenna; antenna height above average terrain 1,223 ft. Filed Dec. 4.
New

Am

Stations

. . .

ACTIONS BY FCC
Coachella. Calif. — Coachella Valley Bcstg. Co.,
granted 970structionkc.
1 kw unlimited.
cost $24,000,
first year Estimated
operating concost
$31,783, revenue $48,000. Principals in limited partnershipnouncer
are general
L. Carroll,
anKYOR San partner
Diego, Melvin
and limited
partner
Edward Gorges, local furniture businessman.
Granted Dec. 9.
Mansfield, La. — DeSoto Bcstg. Corp., granted
1360 kc. 1 kw daytime. Estimated construction
cost $21,450, first year operating cost $30,000.
Principals in partnership are President Howard
E. Sewell (26.6%), Vice President Dr. W. R. Hargrove (26.6' r). Secretarv-Treasurer Mrs. Mildred
C. Sewell (26.6',) and General Manager Arthur
L. Greene (20'', I. Post office address Box 1866,
Longview. Tex. Granted Dec. 9.
Shreveport. La. — S. A. Chesley tr/as Shreveport Bcstg. Co.. granted 1480 kc. 1 kw daytime.
Estimated construction cost $17,000, first year
operating cost $48,000, first year revenue $72,000.
■Mr. Chesley is former national sales manager of
KTBS Shreveport. Granted Dec. 9.
Springhill, La. — Springhill Bcstg. Co., granted
14p0 kc. 1 kw daytime. Estimated construction
cost $14,275. first vear operating cost $24,000. revenue $36,000. Principals include Roy M. Fish, atVice PresidentWilburn
Jessie A.
L. Slack,
Boucher,
insurance:torney;
Vice President
insurance
and Secretary-Treasurer James B. Branch Jr.,
ire cream manufacturer. Post office address %
Roy M. Fish, P. O. Box 508. Granted Dec. 9.
Houghton Lake. Mich. — Roval Oak Bcstg. Co.
(WEXL time.
Royal
Oak),
granted 1290
1 kw dayEstimated
construction
costkc.$15,000,
first
year operating
cost
$35,000.
revenue
$30,000.
Principals include President Jacob B. Sparks (70%),
50% owner of Sparks Music Co. and owner of
Sparks Conservatory of Music; Vice President
Garnet G. Sparks (15%); Secetary-Treasurer
Gordon A. Sparks (15%). Granted Dec. 9.
Jacksonville, N. C. — Seaboard Bcstg. Corp.,
granted 910structionkc,
1 kw daytime.
cost $16,400.
first year Estimated
operating concost
$30,000. revenue $40,000. Principals and co-owners are President Jerry Popkin, Vice President
Sidney Pcpkin, Treasurer Harold Adler and Secretary Mi'ton Adler. Post office address Box 753,
Jacksonville. Granted Dec. 9.
Hettinger, N. D. — Hettinger Bcstg. Co., granted
1490 kc, 250 w unlimited. Estimated construction
cost $15,050. first year operating cost $18,000, revenue $18,000. Principals include J. C. Melby (4%),
stockholder in KSJB Jamestown and KCJB Minot. N. D.; D. J. Shults (6%), owner-publisher
Adams County Record Hettinger, and 13 other
stockholders comprised of local business and professional men. Granted Dec. 9.
South Pittsburg, Ten". — Eaton P. Govan Jr. d/b
as Marion Bcste. Service, granted 910 kc. 500 w
daytime. Estimated construction cost $9,850, first
year operating cost $20,400. revenue $28,800. Mr.
Govan 9. is manager WCRI Scottsboro, Ala. Granted
Dec.
APPLICATIONS
Shreveport, La. — Northwest Louisiana Bcstg.
Corp., 1050 kc, 250 w daytime. Estimated construction cost $15,100. first year operating cost
$36,000. revenue $54,000. Principals include President Travis T. Hailey (96%), investment and finance; Vice President Turner B. Morgan (2%),
attorney and Secretary-Treasurer Ado C. Skeels
(2'r), attorney. Post office address rr Turner B.
Morgan, 525 Market St.. Shreveport. Filed Nov. 27.
Martinsville, Va. — Tiger River Corp., 1270 kc,
500 w daytime. Estimated yearly revenue $30,000.
Principals include President J. E. Ford (27.5%),
Martinsville attorney: Secretary-Treasurer A. F.
Reincke (49.5%). engineer KDEF Albuquerque,
N. M.; P. F. Mathew (16%). engineer WMUU
Greenville, S. C; H. L. Lowder (3.5%) and E. O.
Kopriver (3.5%), engineer WWGP Sanford, N. C.
December 14, 1953

•
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FOR THE RECORD

is former permittee of WKDO ChatApplican
tahoochiet, Fla. Post office address % A. F.
506 2nd St., N. W., Albuquerque, N. M.
Reincke,
Nov. 30.
Filed
APPLICATIONS

AMENDED

, 111.— Evers Mick, Donald Lee Ritter,Murphvsboro
Hubert W. Wells & Hayward Lee Eggley d/b
as Jackson County Bcstg. Co. amends application
for new am station on 1420 kc, 500 w daytime to
change name to Evers Dick & Donald Lee Ritter
d/b as Jackson County Bcstg. Co. Filed Dec. 4.
Lafayette, La.— Gray Lott Sr. amends bid for
new am station on 1570 kc, 1 kw daytime to specify 250 w. Filed Dec. 4.
Raleigh, N. C— B. H. Ingle Sr. tr/as Merchants
& Farmers Station amends application for new
am station on 1440 kc, 500 w daytime to specify
570 kc. Filed Dec. 4.
Existing Am

Stations

APPLICATIONS
WWNH Rochester, N. H.— Strafford Bcstg. Corp.
seeks CP to increase power from 1 kw daytime
to 5 kw daytime. Filed Dec. 3.
WISP Kinston, N. C. — Edwin J. Schuffman
seeks CP to increase power from 100 w to 250 w.
Filed Dec. 3.
Fm

Stations
ACTIONS

. . .

BY FCC

Butler, Pa. — J. Patrick Beacom granted CP for
new fm station on ch. 249 (97.7 mc); ERP 720 w;
antenna height above average terrain 290 ft.
Granted Dec. 9.
Urbana, 111. — Sterling Bcstg. Co. granted CP
for new fm station on ch. 277 (103.3 mc); ERP
2.4 kw; antenna height above average terrain 350
ft. Granted Dec. 9.
APPLICATION
Tucson, Ariz. — Thomas
J. Wallace (KTKT)
seeks new fm station on ch. 258 (99.5 mc) with
ERP 10.13 kw. Filed Dec. 3.
Existing

Fm Stations . . .
ACTIONS BY FCC

WTRC-FM
Elkhart, Ind. — Truth Pub. Co.
granted CP to change ERP from 33 kw to 9.7 kw
and antenna height above average terrain from
410 ft. to 350 ft. Granted Dec. 9.
WGEM-FM Quincy, 111. — Quincy Newspapers
granted CP to change ERP from 8.9 kw to 8.3 kw
and antenna height above average terrain from
280 ft. to 640 ft. Granted Dec. 9.
WHFM (FM) Rochester, N. Y. — StrombergCarlson Co. granted CP to change antenna height
above average terrain from 500 ft. to 390 ft.
Granted Dec. 9.
WCAU-FM Philadelphia, Pa. — WCAU Inc.
granted CP to change ERP from 11 kw to 10 kw;
antenna height above average terrain from 630
ft. to 660 ft. Granted Dec. 4; announced Dec. 8.
WCAC (FM) Anderson, S. C— Wilton E. Hall
granted modification of CP to change ERP from
52 kw to 6.4 kw. Granted Dec. 9.

ALLEN

WDSU-FM New Orleans, La. — WDSU Bcstg.
Corp. seeks
to change
ERPterrain
to 4.70tokw;
tenna heightCPabove
average
237 anft.
Filed Dec. 4.
STATIONS

DELETED

KMAR (FM) Bakersfield, Calif. — Marmat Radio
Co. granted request to cancel license and delete
fm station on ch. 223. Deleted Dec. 2.
KCHR-FM Charleston, Mo. — So. Mo. Bcstg. Co.
granted request to cancel license and delete fm
station on ch. 269. Deleted Dec. 4.
Ownership

Changes

ACTIONS

. . .

ACTIONS BY FCC
WLMJ Jackson, Ohio — WLMJ Inc. granted
modification of CP to change studio location to
Court & Broad Sts., N.E., Jackson. Granted
Dec. 1.
KVAS Astoria, Ore. — William Ohlman, Receiver
for KVAS Inc., granted request for extension of
authority to remain silent for an additional 90
days from Nov. 30. Granted Dec. 3; announced
Dec. 8.

New

APPLICATION

. . .

BY FCC

KWAK Stuttgart, Ark.— Stuttgart Bcstg. Corp.
granted voluntary acquisition of control by Wm.
Ross Beard and Melvin P. Spann through sale
by Beloit Taylor of 300 shares to Mr. Beard for
$10,000. Mr. Beard will give Mr. Spann 250 shares.
Granted Dec. 3.
KLIR Denver, Colo. — Frank Donald Hall, Archie
H. Yetter & John T. Roscoe d/b as Denver Bcstg.
Co. granted voluntary assignment of license to
Frank Donald Hall tr/as Denver Bcstg. Co.
through sale of 20% interest by A. H. Yetter
(10%) and J. T. Roscoe (10%) in consideration
of cancellation of two promissory notes for $8,000.
Granted Dec. 1.
WONS Hartford, Conn. — General Teleradio
Inc. granted voluntary assignment of license to
General-Times Tv Corp. Application is to effectuate agreement between General Teleradio Inc.
and Hartford Times Inc. by which latter acquired
45% interest in new tv venture when it dismissed
its bid for uhf ch. 18 in Hartford. Granted
Dec. 1.
WBRD Ft. Lauderdale, Fla. — Broward Bcstg.
Co. granted voluntary transfer of control to existing stockholders Myles H. Johns and Ted
Nelson through sale of 180 shares for $26,000.
Granted Dec. 2.
KCHA Charles City, Iowa — Inland Bcstg. Corp.
granted assignment of license to Radio Inc.
through stock transaction. Inland Bcstg. is to be
dissolved. Granted Dec. 3.
WGUY-AM-FM Bangor, Me. — Guy Gannett
Bcstg. Services granted voluntary assignment of
license to Murray Carpenter for $45,000. Mr.
Carpenter is applicant for new tv station on vhf
ch. 2 in Bangor and former officer and stockholder WPOR Portland and WABI-AM-TV
Bangor. Granted Dec. 2.
KCMO-AM-FM-TV Kansas City, Mo.— KCMO
Bcstg. Co. granted voluntary assignment of license to parent corporation Meredith Engineering Co. (WHEN [TV] Syracuse, WOW-TV Omaha,
KPHO-TV Phoenix). KCMO Bcstg. Co. will be
dissolved. Granted Nov. 30.
KMID-TV Midland, Tex. — R. H. Drewry et al
d/b as Midessa Tv Co. granted assignment of
CP for vhf ch. 2 to Midessa Tv Co., a co-partnership composed of R. H. Drewry, J. R. Montgomery, T. R. Warkentin and R. P. Scott. Dr.
G. G. Downing withdraws from partnership and
R. H. Drewry purchases his 3.5% interest for
$1,000. Mr. Drewry will now own 53.5%. Granted
Dec. 3.
WMSC Columbia, S. C. — Maresco Bcstg. Co.
granted voluntary assignment of license to parent
corporation Maresco Corp. to simplify corporate
structure. Maresco Bcstg. is to be dissolved and
Maresco Corp. is to be renamed WMSC Radio
Corp. Granted Dec. 1.
APPLICATIONS
KFOX Long Beach, Calif.— Nichols & Warriner
Inc. seek voluntary transfer of control to Dorothy
A. Nichols (89.79%), individually and as executrix
of the estate of Hal G. Nichols. Filed Nov. 27.
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York
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KLAC-TV Los Angeles, Calif.— Dorothy Schiff
seeks voluntary assignment of CP for vhf ch. 13
to Copley Press Inc. for $1,375,000. Copley Press
publishes 15 newspapers in Illinois and California, including the San Diego Union and is Vz
owner KFDO San Diego. Principals include
Estate of J. C. Copley (99.8%), Chairman of Corp.
James S. Copley (0.1%); William H. Copley
(0.1%); President A. W. Shipton and SecretaryTreasurer Richard N. Smith [B-T, Nov. 30, 16].
Filed Nov. 27.
WACR sissippiColumbus,
Macon,
Ga. — Mis-of
Bcstg. Co. seeksWMBC
voluntary
assignment
licenses to J. W. Furr for $40,000. Mr. Furr is
permittee of new am station WHER at Columbus
and will surrender this permit upon grant of this
application. Filed Nov. 27.
KSIL Silver City, N. M.— Southwest N. M. Bcstg.
Corp. seeks voluntary assignment of license to
James H. Duncan for $110,000. Mr. Duncan is station manager and 45% stockholder KSIL. Filed
Nov. 30.
KRHD Duncan, Okla. — Duncan Bcstg. Co. seeks
voluntary assignment of license to R. H. Drewry,
J. R. Montgomery, T. R. Warkentin, Robert P.
Scott and John C. Helliburton d/b as Duncan
Bcstg. Co. Dr. G. G. Downing withdraws from
partnership and R. H. Drewry purchases his
3.15% interest for $1,601.64. Mr. Drewry will now
own 45.15%. Filed Nov. 27.
KWSO-AM-TV Lawton, Okla. — Oklahoma
Quality Bcstg. Co. seeks assignment of license to
Oklahoma
composed ofQuality
R. H. Bcstg.
Drewry,Co.,J. aR. co-partnership
Montgomery,
T. R. Warkentin and Robert P. Scott. Dr. G. G.
Downing withdraws from partnership and R. H.
Drewry purchases his 3.5% interest for $7,214.19.
Mr. Drewry will now own 53.5%. Filed Nov. 27.
WFOX Milwaukee, Wis. — Wisconsin Bcstg.
System Inc. seeks voluntary relinquishment of
control by Charles J. Lamphier through issuance
of
new stock.
Mr. Lamphier's
will beis
reduced
from 50.4%
to 25.2%. interest
Application
contingent upon grant of application for new tv
station on vhf ch. 12 in Milwaukee. Filed Nov.
27.
Hearing

Cases
INITIAL DECISIONS

Indianapolis, Ind.— New Tv, vhf ch. 8. FCC
Hearing Examiner Annie Neal Huntting issued
initial decision looking toward grant of the applicaion of WISH for construction permit for new
tv station on vhf ch. 8. Action Dec. 8.
Duluth, Minn. — New Tv, vhf ch. 3. FCC Hearing Examiner Herbert Sharfman issued initial
decision looking toward grant of the application
of Red River Bcstg. Co. (KDAL) for new tv
station on vhf ch. 3; ERP 100 kw visual, 16.99 kw
aural; antenna height above average terrain 809.
ft. Action Dec. 4.
OTHER

ACTIONS

KTKN Ketchikan, Alaska— Alaska Bcstg. Co.
granted petition to dismiss without prejudice its
application for increase in daytime power from
1 kw to 5 kw. Action Dec. 2.
KTYL Mesa, Ariz. — Harkins Bcstg. Inc. granted
CP to change from 1310 kc, 500 w night, directional, 1 kw daytime, unlimited to 500 w night
directional, 5 kw daytime, unlimited. Granted
Dec. 9.
Am Blanketing Requirements Revised — By report and order, the Commission finalized its rule
making of July 15 and amended Section 4 of its
Standards of Good Engineering Practice Concerning Standard Broadcast Stations and Part 3
of the rules with respect to blanketing requirements. Except for revisions concerning auxiliary
transmitters, the changes are the same as those
which had been proposed. The lv/m (1000 mv/m)
contour is considered the blanket contour instead of the 250 mv/m, the 25 mv/m contour is
used as the reference contour for blanketing
purposes
in the
all situations
and that
population within
blanket contour
not the
exceed
1%
of the population within the reference (25 mv/m)
contour. Further, an exception is provided where
the number of persons within the 1 v/m contour
is 300 or less. The rules become effective 30 days
after 3.publication in the Federal Register. Action
Dec.
Coral
Gables, Fla.—
Alanto Henry
sonWAHR
granted
modification
of CP
changeRosenfrom
1490 kc, 250 w unlimited, Coral Gables to 100 w
unlimited at Miami Beach; subject to condition
not to commence program tests until WEAT
Lake Worth, Fla., begins program tests on another frequency and not to be licensed until
WEAT 9. is licensed on another frequency. Granted
Dec.
Springfield, 111. — Vhf ch. 2 proceeding. By
order, the Commission granted a petition by
WTAX and granted authority to the Examiner
to add an issue "to determine whether the funds
available to each applicant will give reasonable
assurance that the proposals set forth in the
application mutually
will be effectuated"
the proceeding
involving
exclusive inapplications
by
Sangamon, Capitol City Television Co., and
WMAY,
Dec. 4. for new tv stations on ch. 2. Action
Indianapolis, Ind. — Comr. Robert T. Bartley
granted petition of Crosley Bcstg. Corp. (WLW
Cincinnati) for dismissal without prejudice of
its application for new tv station on vhf ch. 8
and retained in hearing application of WISH.
Action Dec. 2.
Telecasting
Broadcasting

Des Moines, Iowa — Vhf ch. 8 proceeding. The
Commission announced its memorandum opinion
and order of Dec. 3, 1953, denying a petition by
KRNT requesting enlargement of the issues in
the proceeding involving competing applications
by KRNT and KSO for new tv stations on ch. 8.
Action Dec. 4.
Shreveport, La. — Vhf ch. 3 proceeding. The
Commission announced its memorandum opinion
and order granting petition by KTBS for review
of Examiner's
denying
petitioner's
request
for
issuance of ruling
subpoenas
duces
tecum requiring
KWKH to produce an agreement between the
Times Publishing Co. and the Journal Publishing
Co.; remanded requests for issuance of such
subpoenas to the Examiner for further action
consistent with the view and rulings set forth in
the memorandum opinion and order; denied remainder of petition for review filed by KTBS.
KTBS and KWKH are applicants for new tv
stations on ch. 3. Action Dec. 4.
Detroit, Mich. — Uhf ch. 50 proceeding. The
Commission announced its memorandum opinion
and order denying petition by WCBO for review
of
denied
petitioner
leaveExaminer's
to amend inruling
variouswhich
respects
its application
for new tv station which is in consolidated hearing with application of WJLB, both seeking ch.
50. Action Dec. 4.
Canton, Ohio — Uhf ch. 29 proceeding. The
Commission announced its order denying petitions by WHBC for review and reversal of certain rulings by the Examiner in the proceeding
involving competing applications by WHBC,
WCMW and Tri-Cities Telecasting Inc., for new
tv stations on ch. 29. Action Dec. 4.
Rule Part 2 Amended — By order, the Commission finalized its proposal amending Part 2 of
its frequency allocation rules to add a footnote
to all frequency bands allocated to the broadcasting service in which it does not now appear,
thus permitting appropriate experimentation in
all of the high frequency broadcasting bands on
a non-interference basis. Action Dec. 3.
Substitute Proposal to Amend Tv Auxiliary
Rules — By notice of further proposed rule making, the Commission set forth revised proposal to
amend auxiliary tv broadcast rules (Part 4). The
new proposal is designed to meet objections filed
to the Nov. 12, 1952, Notice of Proposed Rule
Making and supplants that notice. The increased
demand for tv auxiliary channels as a result of
the addition of uhf stations would also be met.
Action Dec. 2.
Tv Allocation — By report and order, the Commission finalized its proposal and added ch. 7
minus to Carthage, N. Y., and amended the offset
carrier requirement on this channel in Calais,
Maine, to minus. Action Dec. 2.
Tv Assignments — By report and order, the
Commission finalized its proposed rule-making
of Oct. 8, and amended its table of tv channel
assignments by assigning ch. 6 to Whitefish Bay,
Wis., to become effective 30 days after publication in the Federal Register. This provides a
third commercial vhf channel for the Milwaukee
area. It necessitates changing the channel assignments in Marquette, Mich., from 5 plus and 17,
to 6 minus and 17; and in Green Bay, Wis., from
2 plus, 6 and 70, to 2 plus, 5 plus and 70. Action
Dec. 3.
Tex. — Vhf granted
ch. 10 petition
proceeding.
ByCorpus
order, Christi,
the Commission
by
Superior Television Inc., insofar as it requests
that the Examiner have authority to enlarge the
issues "to determine whether the funds available
to the applicant will give reasonable assurance
that the proposals set forth in the application
will be effectuated"
the proceeding
mutually
exclusive inapplications
by involving
Superior,
KEYS, KSIX, for new tv stations on ch. 10.
Action Dec. 4.
Beaumont, Tex. — Vhf ch. 4 proceeding. By
memorandum opinion and order, the Commission
rescinded
its order ofAmusement
April 22, dismissing
application of Jefferson
Co. for new
tv
station at Beaumont, Tex., on ch. 4 and designated same for hearing on Dec. 16, on the issue
of whether it "should be dismissed pursuant to
the provisions of Section 1.363(a) of the Commission's
the light of
of Lufkin
the filing
and dismissal ofrules,
the inapplication
Amusement
Co.;" made KPAC and Smith Radio Co., both of
Port Arthur, Tex., parties to the hearing. Chairman Hyde and Commissioner Lee dissented.
Action Dec. 2.
Ogden, Utah — Comr. John C. Doerfer granted
petition of Interstate Bcstg. Corp. to dismiss
without prejudice its application for new tv station on vhf ch. 9 and retained in hearing competitive application of KVOG. Action Dec. 2.
Hampton Roads Bcstg. Corp., Newport News,
Va.; Beachview Bcstg. Corp., Norfolk, Va.; Portsmouth Radio Corp., Portsmouth, Va. — FCC designated for hearing applications for ch. 10; said
hearing to be held in Washington on January 8.
Further ordered that issues in proceeding may
be enlargd by Examiner, on his own motion or
on petition properly filed by party to proceeding
and upon sufficient allegations of fact in support
thereof, by the addition of the following issue:
'To determine whether the funds available to
the applicant will give reasonable assurance that
the proposals set forth in the application will be
effectuated." Action Dec. 9.
Broadcasting
• Telecasting
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9 Decisions

ACTIONS ON MOTIONS
By Hearing Examiner Claire W. Hardy
WMAW Menominee, Mich., Green Bay Bcstg.
Co. — Continued without date the hearing conference scheduled for Dec. 14 pending action on
petition for reconsideration and grant without
hearing (Docket 10587; BMP-6064).
Tri-State Bcstg. Service, Southern Bcstg. Service Inc., Memphis,
Term.on— Gave
notice9 ofat hearing
conference
to be held
December
10 a.m.
in re applications for CPs (Docket 10548; BP8775 and Docket 10549; BP-8802). (Action of 12/4.)
By Hearing Examiner Millard F. French
Cowles Bcstg. Co., Murphy Bcstg. Co., Des
Moines, Iowa — Issued memorandum opinion and
order after hearing conference ordering that
further proceedings in case shall be governed
by statements set forth therein, provided, however, that request for modification of this order,
and for further clarification and rulings may
be presented on the record at the further conference and that any rulings thereon will be
made and stated in the order to be entered
after completion
of hearing
procedure on December
10 (Docs. conference
8897 and 8900;
BPCT-315 and 370).
By Hearing Examiner J. D. Bond
Times-World Corp., Radio Roanoke, Inc.,
Roanoke, Va. — Granted petition of Radio Roanoke
to amend its application (Docket 10656; BPCT1743), to make certain minor changes in the
engineering information of the application.
By Hearing Examiner Elizabeth C. Smith
KSGM Ste. Genevieve, Mo., Donze Enterprises,
Inc. — Granted joint petition of Midland Bcstg.
Co., respondent, and KSGM, for continuance
of hearing from Dec. 7, 1953, to Jan. 5, 1954, in
re (Docket 10505; BP-8488).
By Hearing Examiner Thomas H. Donahue
Montgomery Bcstg. Co., Ala. Television Co.,
Montgomery, Ala. — By memorandum opinion and
order, ordered that corrections be made to the
transcripts of hearing of Aug. 27, 1953. and Sept.
29, 1953, in this proceeding (Docket 10573; BPCT670; Docket 10574; BPCT-1055).
By Hearing Examiner Fanney N. Litvin
The Travelers Bcstg. Service Corp., Hartford
Telecasting Co. Inc., Hartford, Conn. — Issued an
order revising memorandum opinion and order

after hearing conference dated Nov. 25, 1953, in
this proceeding, making a substitute for Paragraph 9 therein (Docket 8621; BPCT-193; Docket
10699; BPCT-1540).
By Hearing Examiner Annie Neal Huntting
Universal Bcstg. Co., Indianapolis, Hid. — Granted motion of Dec. 3 for leave to withdraw motion filed Dec. 1 requesting leave to amend its
application, and dismissed said amendment
tendered therewith (Docket 8905; BPCT-110).
Universal Bcstg. Co., Indianapolis, Ind. — Granted motion for advancement of hearing confer12/3.) ence from Dec. 18 to Dec. 4, 1953 in re application in (Docket 8905; BPCT-110). (Action taken
Commodore Perry Bcstg. Services Inc., Erie,
Pa. — Granted petition for leave to amend its application (Docket 10615; BPCT-1283) to furnish
engineering and financial information in response
to so-called "McFarland letter." (Docket 10615;
BPCT-1283.) (Action taken 12/2.) Further ordered that the further hearing conference in this
proceeding heretofore scheduled for Dec. 3 be
continued to Dec. 9. (Action taken 12/3.)
By Hearing Examiner Herbert Sharfman
South Central Bcstg. Corp. et al., Evansville,
Ind. — Granted petition of South Central to the
extent that the further hearing scheduled for Dec.
16 is continued to Jan. 18 in re applications for
tv ch. 7 (Docket 10461 et al). (Action taken 12/8.)
Latrobe Broadcasters, Latrobe, Pa. — Issued an
order after hearing conference ordering that
the taking of testimony in respect of the designated issues in this proceeding, shall begin Feb.
1 (Docket 10428; BP-8073). (Action taken 12/4.)
December 9 Applications
Renewal of License
KAMD Camden. Ark., Camden Radio Inc.
BR-1255; KVEN Ventura, Calif. Coast Ventura
Co. BR-2096; KLIA Hilo, Hawaii, John D. Keating & J. Elroy McCaw d/b as Island Bcstg. Co.
BR-2623; KPOA Honolulu, Hawaii, Island Bcstg.
Co. BR-1344; KIPX Kirksville. Mo., S. A. Burk,
S. M. Arnold, S. W. Arnold & M. G. Arnold d/b
as North Mo. Bcstg. Co. BR-1639; WMOH Hamilton, Ohio, Ft. Hamilton Bcstg. Co. BR-1199;
KWHW Altus. Okla.. Altus Bcstg. Co. BR-1524;
KFLW Klamath Falls, Ore., Herald Pub. Co. of
Klamath Falls BR-1245; WCRS Greenwood, S. C,
Grenco Inc. BR-1137; WDSG Dyersburg, Tenn.,
State Gazette Bcstg. Co. BR-1272; WCRK Morristown, Tenn., Cherokee Bcstg. Corp. BR-1651;
KMHT Marshall, Tex., Marshall Bcstg. Co. BR1485; KNET Palestine, Tex., Palestine Bcstg. Corp.
BR-878; WREL Lexington, Va., Rockbridge Bcstg.
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Corp. BR-2183; WAKR-FM Akron, Ohio, Summit
Radio Corp. BRH-318; WLVA-FM Lynchburg,
Bcstg. Corp., BRH-118; KISW
Va.,
(FM) Lynchburg
Seattle, Wash., Ellwood W. Lippincott
BRH-523.
December 9 Applications
Application Returned
Rockford, 111., Joseph Salvi tr/as Loves Park
Broadcasting Company — Construction permit for
new standard broadcast station to be operated
on 1010 kilocycles with power of 250 watts and
daytime hours of operation.
Extension of Completion Date
KGO-TV San Francisco, Calif., American
Broadcasting-Paramount Theatres, Inc. — Mod. of
CP (BPCT-1514) which authorized changes in
facilities of existing commercial tv station for
extension of completion date (BMPCT-1620).
KSAN-TV San Francisco, Calif., S. H. Patterson—Mod. of CP (BPCT-1646) which authorized
a new commercial tv station for extension of
completion date to 6/30/54 (BMPCT-1619).
WBKB (TV) Chicago, 111., American Broadcasting-Paramount Theatres Inc.— Mod. of CP (BPCT1493) which authorized changes in facilities of
existing commercial tv station for extension of
completion date (BMPCT-1618) .
KQTV (TV) Fort Dodge, Iowa, Northwest Television Company— Mod. of CP (BPCT-1234) as
mod., which authorized new commercial tv station for extension of completion date to 3/15/54
(BMPCT-1624).
WISE-TV Asheville, N. C, WISE-TV, Inc.—
Mod. izedofa new
CP commercial
(BPCT-1143) tvas station
mod., which
authorfor extension
of completion date to 6/29/54 (BMPCT-1616).
WIP-TV Philadelphia, Pa., Pennsylvania Broadcasting Co.— Mod. of CP (BPCT-185) as mod..
which authorized a new commercial tv station
for extension of completion date (BMPCT-1617) .
WDTV (TV) Pittsburgh, Pa.. Allen B. DuMont
Laboratories, Inc.— Mod. of CP (BPCT-932) as
mod., which authorized changes in facilities of
existing commercial tv station for extension of
completion date to 3/15/54 (BMPCT-1623) .
WHBQ-TV Memphis, Tenn., Harding College —
Mod. izedofnewCPcommercial
(BPCT-563)tv as
mod.,forwhich
author-of
station
extension
completion date to 6/30/54 (BMPCT-1625).
December 8 Decisions
BY THE BROADCAST BUREAU
Actions of December 4
Granted License
WALK-FM
Pathcogue, N. Y., Suffolk Bcstg.
Corp. — Granted license for fm station; ch. 248
(97.5 mc) 15 kw unl. (BLH-912).
WNOS-FM High Point, N. C, The North State
Bcstg. Co.— Granted license for fm station; ch. 262
(100.3 mc), 2.7 kw, unl. (BLH-933).
KEVT Tucson, Ariz., Tucson Radio Inc. — Grant5137).ed license for am station; 690 kc, 250 w-D (BLWDON Wheaton, Md., Commercial Radio
Eqpt. Co. — Granted license for am station; 1540
kc, 250 w-D, engineering conditions (BL-5117).
WBAW Barnwell, S. C, Blue Ridge Bcstg. Co.—
Granted license for am station, 740 kc, 250 w-D
(BL-5142).
Modification of CP
WMBN Tallahassee, Fla., WASP Inc.— Granted
mod. CP for approval of antenna, transmitter
location and specify main studio location (BMP6258), engineering condition.
KNGK Concordia, Kan., General Bcstg. Co. —
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Granted mittermod.
CP for
approvalandof change
antenna, type
trans-of
and studio
locations
transmitter (BMP-6358).
Granted CP
KAMD Camden, Ark., Camden Radio Inc. —
Granted CP to make changes in antenna system
(BP-9043).
WSYB CP
Rutland,
Vt., new
Philip
Weiss Music
Co. —at
Granted
to install
transmitter
as aux.
present location of main transmitter (BP-9079).
Salem,
Ore. Radio
Inc. — Granted
CPKSLM
to install
newOre.,
transmitter
as alternate
main
transmitter at present location of main transmitter (BP-9080).
KLOQ
Seattle,
Wash., W. ofGordon
Granted mod. CP
for approval
antenna,Allen—
transmitter
and studio location (BMP-6291).
WMFD Wilmington, N. C, Richard Austin Dunlea — Granted CP to mount tv antenna on center
tower of directional array (BP-8961).
WTIX New Orleans, La., Mid-Continent Bcstg.
Co. — Granted CP to install old main transmitter
as aux. at present location of main transmitter
(BP-9076).
Remote Control
The following stations were granted authority
to operate transmitters by remote control;
WALK-FM Fatchogue, N. Y.; WVBT, to change
operation from WVCN, near DeRuyter Village,
N. Y., to Radio Station WRRA Nr. Newfield Village, Newfield, N. Y.; WCOJ Coatesville, Pa.;
WSIP Paintsville, Ky.; KCTI Gonzales, Tex.;
KVOR Colorado Springs, Colo.; WMOP Ocala,
Fla.; WMTR Morristown, N. J.
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
KBMI Henderson, Nev., to 3/1/54; KAVR Victorville. Calif., to 3/2/54; WPAG-TV Ann Arbor,
Mich., to 2/11/54; WNBQ (TV) Chicago to 7/1/54;
WFPG-TV to 6/21/54; WHIZ-TV Zanesville, Ohio,
to 6/10/54; KFOR-TV Lincoln, Neb., to 7/1/54;
WLEV-TV Bethlehem, Pa., to 6/29/54; WDIX
Orangeburg, S. C, to 6/1/54; WSAY Rochester,
N. Y., to 5/1/54, engineering condition.
Actions of December 3
Granted CP
WHAT Philadelphia, Pa., Independence Best?.
Co. — Granted CP to change transmitter location,
studio location, and side mount fm antenna on
am tower (BP-9034).
WCSI Columbus, Ind., Syndicate Theatres Inc.
— Granted CP to install a new transmitter;
change studio location and remove fm antenna
from
9087). am tower; engineering condition (BPWBET Brockton, Mass., Enterprise Pub. Co. —
Granted CP to change frequency of aux. transmitter from 990 kc to 1460 kc (BP-9072).
Remote Control
KROX Crookston, Minn., Crookston Bcstg. Co.
— Granted authority to operate transmitter by
remote control while using non-directional antenna.
WLIL-FM Lenoir City, Tenn., WLIL Inc. —
Granted
authority to operate transmitter by remote control.
Modification of CP
The following
were dates
granted
Mod. CPs for extension of comoletion
as shown:
WNCT (TV) Greenville, N. C, to 4/1/54: KOAMTV Pittsburgh, Kan. to 7/1/54; WATR-TV Waterbury, Conn, to 6/29/54; KELO-TV Sioux Falls,
S. D., to 2/7/54.
KEAR San Mateo, Calif., Bay Radio Inc. —
Granted mod. CP to change tvoe of transmitter;
engineering condition (BMP-6377).
Actions of December 2
Granted License
KVCR (FM) San Bernardino, Calif., San Bernardino Valley Union Junior College Dist. —
Granted license for noncommercial educational
fm broadcast station; ch. 220 (91.9 mc); 770 w
(BLED 141).
Granted CP
WEBQ-FM Harrisburg, 111., Harrisburg Bcstg.
1901).
Co.
— Granted CP to change antenna system (BPHWQAN-FM Scramton, Pa., The Scranton Times —
Granted CP for alternate main transmitter (BPH1906).
Actions of December 1
Extension of Completion Date
KLIF-TV Dallas, Tex., Trinity Bcstg. Corn. —
Granted extension of completion date to 4/11/54
(BMPCT-1458).
Remote Control
The following were granted authority to operate transmitters bv remote control:
WSKY Asheville, N. C: WETO Gadsden, Ala.:
KHBC Okmulgee, Okla.; KTOW Oklahoma City,
Okla.
Actions of November 30
Modification of CP
The following were granted mod. CPs for extension of completion dates as shown:
WKNX-TV Saginaw, Mich., to 2/2/54; KGNCTV Amarillo. Tex., to 6/8/54; WFBG-TV Altoona,
Pa., to 6/30/54; KONA Honolulu, T. H., to 3/1/54;
WINT Waterloo, Iowa, to 3/1/54: KFSA-TV Ft.
Smith.
Ark., to 1/31/54; WKNE-TV Keene, N. H.,
to
6/22/54.
December 8 Applications
ACCEPTED FOR FILING
License to Cover CP
WMTM Moultrie, Ga.. N. B. Mills and Douglas J.
Turner d/b as Colquitt Bcstg. Co. — License to

cover CP (BP-8768) as modified., which authorized new standard broadcast station (1300 kc)
(BL-5158).
Modification of License
WABB-FM Mobile, Ala., The Mobile Press Register Inc. — Modification of license to change ERP
to 25.5 kw (BMLH-69).
Modification of CP
KSRT (FM) Hollywood, Calif., Don C. Martin,
tr/as School of Radio Arts — Modification of CP
(BPH-1105) as modified, which authorized a new
fm station for extension of completion date
(BMPH-4878).
WMAQ-FM Chicago, 111., National Bcstg. Co.
Inc.— Modification of CP (BPH-1811) which authorized changes in licensed station for extension
of completion date (BMPH-4879).
WBRC-TV Birmingham, Ala., Birmingham
Bcstg. Co.— Mod. CP (BPCT-857) as mod., which
authorized changes in facilities of existing commercial tv station for extension of completion
date to 6/17/54 (BMPCT-1614).
WITH-TV Baltimore, Md., WITH-TV Inc.— Mod.
CP (BPCT-1338) as mod., which authorized new
commercial tv station for extension of completion
date to 9/1/54 (BMPCT-1613).
WFTV (TV) Duluth, Minn., Great Plains Television Properties of Minnesota Inc. — Mod. CP
(BPCT-1155) as mod., which authorized new commercial tv station for extension of completion
date to 6/13/54 (BMPCT-1612).
KTTS-TV Springfield, Mo., Independent Bcstg.
Co.— Mod. CP (BPCT-1115) as mod., which authorized new commercial tv station for extension
of completion date to 1/8/54 (BMPCT-1611).
KMI (TV) Miami, Okla., George L. Coleman
and Kenyon Brown, d/b as Miami Television Co.
—Mod. CP (BPCT-1650)„ which authorized new
commercial tv station for extension of completion date to 6/22/54 (BMPCT-1604).
Renewal of License
WHFB-FM Benton, Harbor, Mich., The Palladium Pub. Co.— (BRH-88).
WFMR (FM) New Bedford, Mass., E. Anthony
& Sons Inc.— (BRH-191).
WMFR-FM Hieh Point, N. C, Radio Station
WMFR Inc.— (BRH-116).
WDWS-FM
Champaign, 111., The Champaign
News-Gazette Inc. — (BRH-304).
December 7 Applications
ACCEPTED
FOR FILING
Extension of Authority
Mutual Broadcasting System Inc., New York,
N. Y. — Extension of authority to transmit programs to Station CKLW, stations owned and operated by the Canadian Broadcasting Corporation,
and stations licensed by the Canadian Minister
of Transport for the period beginning Feb. 28,
1954 (BFP-242).
Renewal of License
KPUY Puyallup, Wash., Henry Perozzo and Antonio Gomez, d/b as Puyallup Valley Broadcasting Co.— (BR-2682).
KMYC-FM Marysville, Calif., Marysville-Yuba
City Broadcasters Inc.— (BRH-146).
KXKX (FM) ,San Francisco, Calif., Electronic
Service Corp. — (BRH-269).
— WSAM-FM
(BRH-458). Saginaw, Mich., Saginaw Bcstg. Co.
WLTN (FM) Lewistown, Pa., Lewistown Bcstg.
Co.— (BRH-228).
Modification of Tv CP
WNBQ (TV) Chicago, 111., National Broadcasting Co.— Mod. CP (BPCT-1432) which authorized
changes in facilities of existing commercial tv
station for extension of completion date to 8/1/54
(BMPCT-1606).
WPAG-TV Ann Arbor, Mich., Washtenaw
Broadcasting Co.— Mod. CP (BPCT-1119) as mod.,
which authorized new commercial tv station
for extension of completion date to 2/11/54
(BMPCT-1599).
KFOR-TV Lincoln, Neb., Cornbelt Broadcasting
Corp.— Mod. CP (BPCT-811) as mod., which authorized new commercial tv station for extension of completion date to 7/1/54 (BMPCT-1600).
WFPG-TV Atlantic City, N. J., Neptune Broadcasting Corp.— Mod.
(BPCT-2~9)
as mod.,
which authorized
new CP
commercial
tv station
for
extension
of
completion
date
to
6/21/54
(BMPCT1603).
WBES-TV Buffalo, N. Y., Buffalo-Niagara Television Corp.— Mod. CP (BPCT-1413) as mod.,
which authorized new commercial tv station to
change corporate name to WBES-TV Inc.
(BMPCT-1609).
WHIZ-TV Zanesville, Ohio., Clay Littick, et al
d/b as Southeastern Ohio Television System —
GET
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Mod. CP (BPCT-1190) as mod., which authorized
new commercial tv station for extension of completion date (BMPCT-1610).
WLEV-TV Bethlehem, Pa., Associated Broadcasters Inc.— Mod. CP (BPCT-1199) as mod.,
which authorized new commercial tv station for
extension
of completion date to 6/29/54 (BMPCT1602).
License to Cover CP
WACH (TV) Newport News, Va., Eastern Broadcasting Corp.— License to cover CP (BPCT-889)
as mod., which authorized new commercial tv
station (BLCT-165).
KPIX San Francisco, Calif., KPIX Inc. — License
to cover CP (BPCT-852) as mod., which authorized changed in facilities of existing commercial
tv station (BLCT-166).
Remote Control
KVOR Colorado Springs, Colo., Voice of the
Rockies Inc. BRC-241; WMOP Ocala, Fla., Andrew
B. Letson BRC-242; WSIP Paintsville, Ky., Ted
Arnold Silvert & Escom Chandler d/b as Big
Sandy Bcstg. Co. BRC-238; WMTR Morristown,
N. J., Morristown Bcstg. Co. BRC-243; WCOJ
Coatesville, Pa., Chester County Bcstg. Co. BRC237; WHOA San Juan, P. R., Continental Bcstg.
Corp. BRC-244;-WLIL Lenoir City, Tenn., WLIL
Inc. BRC-239; KCTI Gonzales, Tex., Gonzales
Bcstg. Co. BRC-240; WALK-FM Patchogue, N. Y.,
Suffolk Bcstg. Corp., 301-A Operation BRCH-63:
WRRE (FM) South Bristol Twp., N. Y., Northeast Radio Corp., 301-A Operation BRCH-63.
December 4 Applications
ACCEPTED FOR FILING
License to Cover CP
KANI Kaneohe, Oahu, Hawaii, Windward Bcstg.
Co.— License to cover CP (BP-8043) as modified,
which authorized new standard broadcast station (1150 kc) (BL-5157).
WCVS Springfield, 111., WCBS Inc.— License to
cover CP (BP-8986) which authorized mounting
tv antenna atop the am tower (increase height)
(1450 kc) (BL-5156).
Modification of CP
KBMI Henderson, Nev., Moritz Zenoff— Modification of CP (BP-8687) as modified, which authorized new standard broadcast station for extension
of completion date (1400 kc) (BMP-6383).
APPLICATIONS RETURNED
CP for Am
Newburyport, Mass., Sherwood J. Tarlow — CP
for new standard broadcast station on 1340 kilocycles with power of 250 watts and unlimited
hours of operation.
J. S. Banks, J. P. Guzzy, J. L. Hoarty Jr., W. W.
McClanan Jr., J. P. Sadler and Mort Werner d/b
as Virginia Beach Broadcasting Co., Virginia
Beach, Va. — CP for new standard broadcast station to be operated on 920 kilocycles with power
of 500 watts and daytime hours of operation.
Inc.—
CP for
newMuskegon
standard Heights,
broadcastMich.,
stationWBO
on 1490
kilocycles
with power of 250 watts and unlimited hours of
operation.
Change Hours of Operation
KNIM
Maryville, Mo., Maryville Radio and
Television Corp. — CP to change hours of operation from daytime to unlimited with power of
100 watts, night; and 250 watts, daytime (1580 kc).
License to Cover Tv CP
KVEC-TV San Luis Obispo, Calif., Christina M.
Jacobson and Leslie H. Hacker d/b as The Valley
Electric Co.— License to cover CP (BPCT-355)
as mod., which authorized new commercial tv
station (BLCT-164).
WSB-TV Atlanta, Ga., Atlanta Newspapers Inc.
—License to cover CP (BMPCT-573) as mod.,
which authorized changes in existing commercial
tv station (BLCT-162).
WBLN (TV) Nr. Bloomington, 111., Cecil W.
Roberts — License to cover CP (BPCT-1554) as
mod., which authorized new commercial tv station (BLCT-163).
Modification of Tv CP
WGCT (TV) Greenville, S. C, Carolina Television Inc. — Mod. CP (BPCT-1132) as mod., which
authorized new commercial tv station to change
the corporate name to WMRC Inc. (BMPCT-1607).
KELO-TV Sioux Falls, S. D., Midcontinent
Broadcasting
Co.— new
Mod. commercial
CP (BPCT-645)
as mod.,
which authorized
tv station
for
extension of completion date to 2/7/54 (BMPCT1596).
Renewal of License
WGPC Albany, Ga. — J. W. Woodruff & J. W.
Woodruff Jr. d/b as Albany Bcstg. Co. BR-808:
KGIW Alamosa, Colo., E. L. Allen BR-755; WHIT
New Bern, N. C, Harmon L. Duncan BR-1176;
KWBW Willigton, N. D., C. L. Scofield & J. C.
Carson d/b as KWBM Bcstg. Co. BR-2056; KHUL
Corvallis, Ore., Pacific States Radio Co. BR1857; KGON Oregon City, Ore., Clackamas
Bcstrs. BR-1726; KJUN Redmond, Ore., Juniper
Bcstrs. Inc. BR-2746; KALE Richland, Wash.,
KALE Inc. BR-2454; KFIZ Fond du Lac, Wis.,
KFIZ Bcstg. Co. BR-608;KWKW-FM Pasadena,
Calif., M. S. Neal & E. Earl d/b as Southern Calif.
Bcstg. Co. BRH-62; KBOA-FM Kennett, Mo.,
Kennett Bcstg. Corp. BRH-345; WKRT-FM Cortland, N. Y., Radio Cortland Inc. BRH-138.
Broadcasting
• Telecasting

Renewal of License Returned
KBUN Bemidji, Minn., Butler Bcstg. Co. BR1400; WKXL Concord, N. H., Capitol Bcstg. Co.
BR-1313; WTSA Brattleboro, Vt., Granite State
Bcstg. Corp. BR-2469.
December

3 Decisions

ACTIONS ON MOTIONS
By Commissioner John C. Doerfer
Chief, Broadcast Bureau — Granted petition for
extension of time to and including Dec. 14, within
which to file exceptions to initial decision re
applications of McClatchy Bcstg. Co. and Sacramento Telecasters Inc., for ch. 10 in Sacramento
976).
(Docket 9013; BPCT-450; Docket 10298; BPCTChief, Broadcast Bureau — Granted petition for
extension of time to and including Nov. 30, within
which to file exceptions to initial decision in re
applications of Radio Fort Wayne Inc. and Anthony Wayne Bcstg. for ch. 69 at Fort Wayne,
Ind.
(Docket 10424; BPCT-1040; Docket 10425;
BPCT-1400).
Hattiesburg Television Co., Hattiesburg, Miss.—
Granted petition to accept late appearance in re
1545).
its application for tv ch. 9 (Docket 10736; BPCTArrow Electric Co., West Palm Beach, Fla. —
Granted petition to dismiss without prejudice
its applications for CPs in the Domestic Public
Land tionMobile
Radio Service (Docket 10669). (Actaken 12/1/53).
By Commissioner Robert T. Bartley
Chief, Broadcast Bureau — Granted petition for
extension of time to Dec. 2 in which to file its
opposition to the petitions for enlargement of
issues in re applications of Petersburg Television
Corp. and Southside Va. Telecasting Corp. for
ch. 8 in Petersburg, Va. (Docket 10737; BPCT1772; Docket 10738; BPCT-1773).
By Hearing Examiner Herbert Sharfman
Red River Bcstg. Co. Inc., Duluth, Minn. —
Granted petition for leave to amend its application for ch. 3 (Docket 10290; BPCT-903), to reflect
the present possibility of network affiliation.
Head of the Lakes Bcstg. Co., Red River Bcstg.
Co., Duluth, Minn. — By memorandum opinion
and order, granted petition of Head of the Lakes
insofar as it requests leave to withdraw from
the ch. 3 proceeding, and said application (Docket 10289; BPCT-621) is removed from hearing.
Insofar as petitioner requests leave to amend to
ch. 10, no action is taken herein.
South Central Bcstg. Corp., Evansville Television Corp., On The Air Inc., WFBM Inc., Evansville, Ind. — By memorandum opinion and order,
ordered that the time for complying with clause
(2') of the order of Nov. 13, respecting South
Central's estimated budget for the first year's operation, isextended to Dec. 10. and the memorandum opinion and order of Nov. 13 is clarified as
above set out. In all other respects the petition
of South Central filed Nov. 20 is denied. (Ch. 7.)
(Dockets 10461 et al.) (Action taken 11/30).
By memorandum opinion and order, set forth
statements and provisions that shall control the
subsequent course of hearing in the matter of
applications of South Central Bcstg. Corp., et al,
for ch. 7 in Evansville, Ind.; and the date for
the resumption of taking of testimony is Dec. 16,
beginning
at 10 a.m. (Dockets 10461 et al.) (Action
taken
11/30.)
By Hearing Examiner William G. Butts
Issued an order which will cover the subsequent course of the hearing, unless modified in
accordance with applicable procedures, in re
applications of Southern Tier Radio Service Inc.,
Binghamton, N. Y., Ottaway Stations Inc., Endicott, N. Y., and The Binghamton Bcstrs. Inc.,
Binghamton, N. Y., for ch. 40 (Docket 10681 et al).
By Hearing Examiner Fanney N. Litvin
Issued memorandum opinion and order after
hearing conferences, which includes statements
and agreements that shall control subsequent
course of hearing, unless modified by hearing
examiner for cause during course of hearing or
by Commission upon review of hearing examruling, in Corp.
re applications
of TheTelecasting
Travelers
Bcstg. iner's
Service
and Hartford
Co., applicants for tv ch. 3 in Hartford, Conn.
(Dockets 8621 and 10699), and that proof at the
hearing will be adduced only in respect of matters relied upon by each of the parties, including
counsel for the Broadcast Bureau, set out in this
order and in any subsequent order which may be
issued after action by Commission on petitions of
Travelers and Telecasting to enlarge the issues
in this proceeding.
By Hearing Examiner James D. Cunningham
Denied motion of Houston Area Television Co.
for postponement of the pre-hearing conference
in re its application and that of KTRH Houston

Television Co. and Tv Bcstg. Co. of Houston, for
ch. 13 in Houston, Tex., which is scheduled for
1, 1953 (Docket 8796 et al). (Action taken
Dec. 1.)
Houston Television Co., Houston, Tex. — Granted
petition filed Nov. 23, to amend its tv application for the purpose of correcting certain typographical errors therein (Docket 10754; BPCT1723). (Action taken 11/30.)
By Hearing Examiner Claire W. Hardy
Petersburg Television Corp., Southside Va.
Telecasting Corp., Petersburg, Va. — Issued order
controlling conduct of hearing in re applications
for tv ch. 8 (Docket 10737 and 10738); said actions, as supplemented by the order of examiner
to be issued as indicated, shall control the subsequent course of hearing unless modified in accordance with applicable procedure; continued
hearing to Jan. 11. (Action taken 12/1.)
WREC Bcstg. Service, WMPS Inc., Memphis,
Tenn. — Issued notice of pre-hearing conference
to be held on Dec. 2 in re applications for tv
ch. 3 (Docket 10761-62). (Action of 11/25.)
By Hearing Examiner Elizabeth C. Smith
Arrow Electric Co., W. Palm Beach, Fla. —
Granted scheduled
petition for
indefinite
continuance
ofv
hearing
for Dec.
2, pending
action on
its petition to dismiss applications in Domestic
Public Land Mobile Radio Service (Docket 10669).
By Hearing Examiner Annie N. Huntting
Commodore Perry Bcstg. Service Inc., Erie, Pa.
— Further hearing scheduled for Dec. 1 postponed
to Dec. 3 at 9 a.m. (Docket 10615; BPCT-1283).
By Hearing Examiner Thomas H. Donahue
South Jersey Bcstg. Co., Camden, N. J.; Patrick
Joseph Stanton, Philadelphia, Pa. — Granted petition of South Jersey for leave to amend its application (Docket 10657; BPCT-1522) for tv ch.
17. to (1) reflect amendment to articles of incorporation providing for new class of stock; (2)
to show one Edgar E. Stem as a subscriber to
$50,000 worth of Class B nonvoting stock; and
(3) to provide additional legal and financial information with respect to Stem.
BROADCAST ACTIONS
KXIT Dalhart, Tex., Dalrad Associates — Is being
advised that application (BAL-1627) for voluntary
assignment of license to Dalhart Broadcasters
indicates necessity of hearing.
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TV
and

STATIONS
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THE

AIR

Reports of Tv Sets in Their Coverage

Areas —

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed In the city where it is licensed. Stations report set estimates for their coverage areas to B«T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them shquld be directed to that
City
source. Total U. S. sets in use is unduplicated B«T estimate.
Outlets on Air
Outlets on Air
Sets in Station Area
Sets in Station Area
City
and Channel
vhf uhf
vhf uhf
and Channel
WMAZ-TV (13)
Macon
ALABAMA
WETV (47)
55,000
24,544
WROM-TV (9)
Rome
Birmingham
WABT (13)
WBRC-TV (6)
184,300
75,500
Mobile WA LA-TV (10)
39,900
Boise
KIDO-TV IDAHO
(7)
WKAB-TV (48)
40,600
13,900
Meridi
an
(Boise)
KBOI
(2)
18,100
Montgomery
WCOV-TV (20)
Pocatella KWIK-TV (10)
ARIZONA
Mesa (Phoenix) KTYL-TV (12)
71,560
WTVI (54)ILLINOIS
Phoenix
KOOL (10)
Belleville
(St.
127,000
Louis,
Mo.)
KOY-TV (10)
WBLN (15)
KPHO-TV (5)
76,100
Bloomington
WCIA (3)
Tucson
KOPO-TV (13)
Champaign
KVOA-TV (4)
17,060
WBBM-TV
Chicago
WBKB
(7) (2)
KIVA (11)
Yuma
14,100
WGN-TV(5) (9)
ARKANSAS
WNBQ
Port Smith
KFSA-TV (22)
13,440
WTVP (17)
1,800,000
Decatur
Harrisborg
Little Rock
86,700
KRTV (17)
WSIl-TV (22)
45,000
WEEK-TV
(43)
Peoria
CALIFORNIA
WTVH-TV (19)
Quincy
106,405
■akenflald
KERO-TV (10)
74,925
WGEM-TV (10)
45,550
KAFY-TV (29)
WREX-TV
(13)
76,000
Rockford
KHSL-TV (12)
Chlco
WTVO (39)
27,540
140,025
51,000
Burelta
KIEM-TV (3)
WHBF-TV (4)
Rock Island
217,000
Fresno
KJEO (47)
Mollne)
(Davenport,
KMJ-TV (24)
58,419
Los Angeles KABC (7)
31,000
WICS (TV) (20)
Springfield
KHJ-TV (9)
K LAC- TV (13)
INDIANA
KNBH (4)
Bloomington
KNXT (2)
WTTV (4)
303,040
KTLA (5)
Evansvillo
WFIE (62)
28,000
KTTV (11)
Fort Wayne
WKJG-TV (33)
1,707,420
KTHE (28)
Indianapolis
WFBM-TV (6)
401,000
KMBY-TV (8)
Monterey
187,399
Lafayette
WFAM-TV (59)
36,590
Sacramento
KCCC-TV (40)
Quincy
WLBC-TV (49)
34,200
Muncle
187,399
Salinas
KSBW-TV (8)
47,800
KHQA-TV (7) (See Hannibal, Mo.)
KFMB-TV (•)
San Diego
South Bend
WSBT-TV (34)
85,969
KFSD-TV (10)
206,312
San Francisco KGO-TV (7)
IOWA
KPIX (5)
Ames
WOI-TV (»)
(5)
152,654
KCRI-TV
San Luis
KRON-TV (4)
792,600
Cedar
Rapids
Obispo
KVEC-TV (6)
56,821
WMT-TV (2)
190,000
Santa
Davenport
KEYT (3)
WOC-TV (5)
215,000
Barbara
371,332
(Mollne,
Reck Island)
Tulare (Fresno) KCOK-TV (27)
17,325
Do* Moines KGTV (17)
COLORADO
Fort Dodge
KQTV
(21)
KKTV (11)
KVTV (9)
Colorado
Sioux City
34,691
KRDO-TV (13)
Springs
31
,000
KWWL-TV (7)
Waterloo
80,000
KBTV (9)
Denver
KFEL-TV (2)
KANSAS
KLZ-TV (7)
180,825
KTVH (12)
Pueblo
Hutchinson
KCSJ-TV (5)
37,200
WIBW-TV
(13)
KDZA-TV (3)
69,697
35,000
Topeka
KEDD (16)
39,633
Wichita
CONNECTICUT
48,329
KENTUCKY
WICC-TV (43)
Bridgeport
35,479
WEHT (50)
Now Britain
WKNB-TV (30)
100,381
Henderson
24,555
WAVE-TV (3)
New Haven
WNHC-TV (6)
635,190
Louisville
WHAS-TV (11)(b)
310,015
WATR-TV (53)
Waterbury
87,000
WKLO-TV (21)
42,801
DELAWARE
LOUISIANA
Wilmington
WDEL-TV (12)
171,989
(28)
Baton Rouge WAFB-TV
36,100
KTAG (25)
DISTRICT OF COLUMBIA
Lake Charles
KNOE-TV
(8)
77,550
KFAZ
(43)
Monroe
Washington
WMAL-TV (7)
559,148
WNBW (4)
570,200
WDSU-TV (6)
15,160
New Orleans WJMR-TV (61)
WTOP-TV (9)
559,000
218,184
WTTG (5)
559,000
56,443
FLORIDA
WABI-TV MAINE
(5)
Ft. Lauderdale WFTL-TV (23)
86,000
Bangor
46,000
WITV (17)
WLAM-TV
(17)
Lewiston
WPMT
(53)
Jacksonville
WMBR-TV (4)
175,000
21,800
Portland
Miami
WTVJ (4)
214,000
Panama City WJDM (7)
MARYLAND
WAAM (13)
Pensacela
WPFA (15)
Baltimore
WBAl-TV
(11)
St. Petersburg WSUN-TV (38)
50,000
WMAR-TV (2)
West Palm
516,505
Beach
18,532
WIRK-TV (21)
MASSACHUSETTS
WBZ-TV
(4)
GEORGIA
Boston
WN AC-TV (7)
Atlanta
1,117,271
WAGA-TV (5)
1,103,507
WTAO-TV (56)
WLWA (11)
Cambridge
79,600
W SB-TV (2)
330,000
(Boston)
WHYN-TV
(55)
WWLP (61)
Augusta
WJBF-TV (6)
35,000
90,000
Springfield
Columbus
13,000
WDAK-TV (28)
WWOR-TV (14)
Worcester
WRBL-TV (4)
Telecasting
Broadcasting

Dallas

TELEVISION
MARKET

with
MAXIMUM
POWER
100,000 Watts Video
50,000 Watts Audio
DALLAS
FORT

and

WORTH

More than a Million
urban population in the
50-mile area
More than TWO

MILLION

in the 100-mile area . . .
NOW

j

TELEVISION HOMES
0
306,00
EFFECTIVE COVERAGE
in KRLD-TV'S
AREA
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OUTLET
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CHANNEL
1T
5 V
ECWV

in the
Norfolk

Great
Area!

NORFOLK
HAMPTON
PORTSMOUTH
NEWPORT

NEWS

VIRGINIA

BEACH

WARWICK
WILLIAMSBURG
SMITHFIEID

Here's selling power PLUS in the great
Norfolk Metropolitan Area where only
WVEC-TV is NBC . . . beaming your
sales message right to the core of this
dynamic multi-city market.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MICHIGAN
Ann Arbor
WPAG-TV(20)
14,200
Battle Creek
WBKZ-TV (64)
55,924
Detroit WJBK-TV (2)
1,000,000
WWJ-TV (4)
1,100,000
WXYZ-TV (7)
1,128,632
Flint
WTAC-TV (16)
22,000
Grand Rapids WOOD-TV (8)
265,135
Kalamazoo
WKZO-TV (3)
314,061
Lansing WJIM-TV (6)
231,000
WILS-TV (54)
25,096
Saginaw WKNX-TV (57)
50,300
MINNESOTA
Austin KMMT (6)
64,421
Duluth WFTV (38)
32,784
Minneapolis
WCCO-TV (4)
WTCN-TV(U) 401,200
(SI. Paul)
St. Paul (Min- KSTP-TV (5)
405,300
neapolis)
WMIN-TV (11)
395,220
Rochester KROC-TV (10)
48,000
MISSISSIPPI
Jackson WJTV (25)
24,103
Meridian WTOK-TV (11)
21,600
MISSOURI
Festus KACY (14)
Hannibal KHOA-TV (7)
82,022
(Quincy, III.)
Kansas City
KCMO-TV
(5)
KMBC-TV (9)
WDAF-TV (4)
WHB-TV (9)
338,699
KCTY (25)
51,363
St. Joseph
KFEQ-TV (2)
81,879
St. Louis KSD-TV (5)
555,914
KSTM-TV (36)
149,760
WTVI (54) (See Belleville, III.)
Springfield
KTTS-TV (10)
39,896
KYTV (3)
31,300
MONTANA
Billings KOOK-TV (2)
2,500
Butte
KOPR-TV (4)
KXLF-TV (6)
4,000
NEBRASKA
Lincoln KFOR-TV (10)
KOLN-TV (12)
67,160 ...
Omaha
KMTV (3),
WOW-TV (6)
212,482
NEVADA
Lai Vega*
KLAS-TV (8)
16,140
Reno
KZTV (8)
7,613
NEW JERSEY

©©©
Television
Affiliate

Represented by
WILLIAM G. RAMBEAU
NEW YORK* CHICAGO* SAN FRANCISCO»MINNEAPOLIS»fcOS ANGELES
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450,000

WLWC
WBNS-TV(4) (10)
WTVN (6)
WHIO-TV (7)
WLWD (2)
WIFE (TV) (22)
WLOK-TV (73)
WSPD-TV (13)
WFMJ-TV (73)
WKBN-TV (27)
WHIZ-TV (50)

Columbus
Dayton
Lima
Toledo
Youngstown
Zanesville

810,361
307,000
330,220
300,000
228,000

OKLAHOMA
KSWO-TV
(7)
WKY-TV (4)
KLPR-TV (19)
KTVQ (25)
KOTV
(6)

Lawton
Okla. City

32,140
237,369
165,340

Tulsa
KBES-TV
(5)(6)
KO!N-TV OREGON
KPTV (27)

Medford
Portland

125,000

WFPG-TV (46)
15,750
WATV(13)
4,101,000 ...

York
Frovidence

RHODE(10) ISLAND
WJAR-TV

Albuquerque

NEW MEXICO
KGGM-TV
KOAT-TV (7)(13)

Roswell

KOB-TV (4)
KSWS-TV (8)
NEW YORK

Charleston
Columbia

WCSC-TV
SOUTH (5)
CAROLINA 1,080,413
WIS-TV (10)
43,807
WCOS-TV (25)
WNOK-TV (67)
57,799
WGVl (23)

Albany
Binghamton
Buffalo

WROW-TV (41)
53,000
WNBF-TV (12)
182,000
WBEN-TV
(4)
365,004
WBES-TV (59)

Elmira

WBUF-TV (17)
WECT (18)
WTVE (24)
WABD (5) (7)
WABC-TV

York

32,333
13,733

82,071
20,582
21,018

WCBS-TV
WATV (4)
(13)(2)(See Newark, N. J.)
WNBT
WOR-TV (9)
WPIX (11)
Rochester WHEC-TV
WHAM-TV (10)
(6)

NORTH DAKOTA
WDAY-TV (6)
KCJB-TV (13)

Altoona
Bethlehem
Chambersburg
Easton
Erie
Harrisburg
Johnstown
Lancaster
Lebanon
New Castle
Philadelphia
Pittsburgh
Reading
Scranton
Wilkes-Barre

Greenville
SOUTH(11)DAKOTA
KELO-TV

Sioux Falls
Johnson City
Knoxville
Memphis
Nashville

TENNESSEE
WJHL-TV
WROL-TV (11)
(6)
WTSK-TV (26)
WHBQ-TV
WMCT (5) (13)
WSIX-TV
WSM-TV (8)
(4)

19,800
11,654

42,157
31,449
40,178
234,892
133,869

4,101,000

WVET-TV (10)
200,000
Schenectady
WRGB (6)
290,500
Syracuse
WHEN (8)
WSYR-TV (3)
268,275
Utica
WKTV (13)
127,000
NORTH CAROLINA
Asheville WISE-TV (62)
13,200
Charlotte
WBTV (3)
365,301
Greensboro
WFMY-TV (2)
191,393
Raleigh WNAO-TV (28)
42,800
Winston-Salem WSJS-TV (12)
157,580
WTOB-TV (26)
Fargo
Minot
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Cleveland

Atlantic
City
York City)
Newark
(New

WVEC-TV

is an

OHIO
WAKR-TV (49)
WICA-TV (15)
WCPO-TV (9)
WKRC-TV(5) (12)
WLWT
WEWS (5)
WNBK (4)
WXEL (8)

Akron
Ashtabula
Cincinnati

PENNSYLVANIA
WFBG-TV
WLEV-TV (10)
(51)
346,462
WCHA-TV (46)
WGLV (57)
WICU (12)
198400
WHP-TV (55)
WTPA
WJAC-TV(71) (6)
WARD-TV (56)
707,722
WGAL-TV (8)
WLBR-TV (15)
280,871
WKST-TV (45)
WCAU-TV
(10)
WFIL-TV
(6)
WPTZ (3)
WDTV (2)
1,592,000
1,659,718
770,000
WENS (16)
1,724,329
WKJF-TV (53)
WEEU-TV (33)
WHUM-TV (61)
WGBI-TV (22)
WTVU (73)
WBRE-TV (28)
W ILK-TV (34)
WNOW-TV (49)
WSBA-TV (43)

New

only

I letters,
Information in following order: Location, cal
channel, date granted, starting target date, network
and representative.

Abilene
Amarillo
Austin
Dallas
El Paso
Ft. Worth
Galveston
Harlingen
Houston
Longview
Lubbock

KRBC-TV
KFDA-TV
KGNC-TV
KTBC-TV
KRLD-TV
WFAA-TV
KROD-TV
KTSM-TV
WBAP-TV

(9)
TEXAS
(10)
(4)
(7)
(4)(8)
(4)
(9)
(5)

KGUL-TV (11)
KGBT-TV
(4)
KPRC-TV (2),
KUHT (8)
KNUZ-TV (39)
KTVE (32)
KDUB-TV
KCBD-TV (13)
Broadcasting

18,033
36,221
37,574
52,050
306,000
33,692
297,201
32,487
235.000
27,000
281,500
35,739
• Telecasting

SEATTLE-TACOMA
LARGEST CITIES
IN THE

FABULOUS

PUGET-SOUND

AREA
(SERVED

THE

PUCET

CANNOT
BUYING

The

SOUND

BE

Grade

CITY

A

KT NT-TV

KTNT-TV)

AREA

PURCHASED

ONE

BY

BY

ALONE

Contour

of

completely

encompasses

the

city limits

entire

of:

SEATTLE
KTNT-TV

TACOMA

QUICK

FACTS

AREA
AND

FIGURES

BREMERTON
Population Distribution
OLYMPIA
City of Seattle

37.65%

Balance of King County
Pierce County

21.37%

( Including Tacoma)

22.22%

Balance of Areas
West and South

18.76%

TOTAL
CHANNEL
11V
KTNT-T
Transmitter located at Tacoma
in the CENTER of the Puget Sound Area
125,000

WATTS

Affiliated with CBS & Dumont

Television Networks

Represented

Nationally by Weed

Television '

(1,250,000)

Grade A contour

100.00%

covers over 1,000,000

people; Grade A and B contour covers
over 1,250,000
people; INFLUENCE
AREA covers over 1 ,500,000 people

City
San Angulo
San Antonio
Temple
T.xarkono
Tyler
Wan
Wichita Falls

Outlets on Air Sets in Station Area
and Channnel vhf uhf
KTXL-TV (8)
15,539
KGBS-TV (5)
WOAI-TV (4)
171,682
KCEN-TV (6)
56,772
KCMC-TV (6)
44,512
KETX (19)
8,000
KANG-TV (34)
14,738
KFDX-TV (3)
KWFT-TV (6)
44,000

UTAH
KDYL-TV (4),
KSl-TV (5)
145,200
VIRGINIA
Hampton
54,000
folk) (Nor- WVEC-TV (15)
Harrisonburg
WSVA-TV (3)
61,290
Lynchburg
WLVA-TV (13)
84,706
Newport News WACH (33)
Norfolk
WTAR-TV (4)
202,600
WTOV-TV (27)
Richmond WVEC-TV (15) (See Hampton)
Roanoke
WTVR (6)
182,302
WSLS-TV (10)
102,928
Salt Lake
City

Bellingham
Seattle
Spokane
Tacoma
Yakima
Charleston
Huntington
Parkersburg
Wheeling
Green Bay
Madison
Milwaukee
Oshkosh
Anchorage
Montreal
Ottawa
Sudbury
Toronto
Honolulu

WASHINGTON
KVOS-TV (12)
29,757
KING-TV (5)
305,700
K HQ-TV (6)
KXLY-TV (4)
42,779
KMO-TV (13)
KTNT-TV (11)
305,700
KIMA-TV (27)
10,098
WEST VIRGINIA
WKNA-TV (49)
13,500
WSAZ-TV (3)
235,000
WTAP (15)
10,723
WTRF-TV (7)
445,190
WISCONSIN
WBAY-TV (2)
183,257
WKOW-TV (27)
WMTV (33)
28,500
WTMJ-TV (4)
609,582
WCAN-TV (25)
185,600
WOKY-TV (19)
160,000
WOSH-TV (48)
12,000
ALASKA
KFIA (2)
CANADA
CBFT (2)
86,800
CBOT (4)
10,100
CKSO (5)
1,900
CBLT (9)
222,500
HAWAII
KGMB-TV (9)
KONA (11)
37,000
MEXICO

Matamoros
(Brownsville,
Tex.)
XELD-TV (7)
Tijuana (San Diego) XETV (6)

31 ,200
213,175

Total Stations on Air 331*; Total Cities with Stations on
Air 218*; Total Sets in Use 27,484,000.
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico, and educational stations KTHE Los Angeles and
KUHT Houston.
(a) Figure does not include 177,486 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1953.

New
Grantees'
CommencementStations
Target
Dates
on the air are
listed in
This list includes al stations not yet on the air commercially.
TELESTATUS, page 123
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52-Unknown.
Birmingham, WSGN-TV (42), 12/18/52-Unknown.
Decatur, WMSL-TV (23), 12/26/53-2/1/54.
Montgomery,
Montgomery Bcstg. Co. (12), Initial Decision 10/7/53.
ARKANSAS
Little Rock, K ARK-TV (4), 6/18/53-March '54, Petry.
Little Rock, KETV (TV) (23), 10/30/53-Unknewn.
Pine
Bluff, KATV (TV) (7), 6/18/53-12/15/53, AveryKnodel.
CALIFORNIA
Berkeley-San
Francisco, KQED
(TV) (*9), 7/24/53JanuaryKCOA
'54. (TV) (52), 9/16/53-Unknown.
Corona,
Fresno, KBID (TV) (53), 8/12/53-Jan '54, Meeker.
Los Angeles, KBIC-TV (22), 12/1 0/52 -Spring '54.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento,
6/26/53-Spring
'54. Decision
Sacramento, KBIK-TV
McClatchy(46),
Bcstg.
Co. (10), Initial
11/6/53.
Salinas,
bery. KICU (TV) (28), 1/15/53-Fall '53.
San Bernardino, KITO-TV (18), U/e/52-Fall '53, HollingSan Bernardino,
sion 9/18/53. Orange Belt Telecasters (30), Initial DeciSanSTAFrancisco,
Sept. 15).KBAY-TV (20), 3/11/53-Feb. '54 (granted
SanSillvra.
Francisco, KSAN-TV (32), 4/29/53-Jan. 54, McSan Jose, KVIE (TV) (48), 6/17/53-Oct. 54.
San Jose, Standard Radio & Television Co. (11), Initial
Decision 11/18/53.
Stockton, KTVU (TV) (36), 1/8/53-12/15/53, Hollingbery
(granted STA Dec. 1).
Yuba City, KAGR-TV (52), 3/1 1/53-Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/11/52-Unknown.
Denver, KIRV (TV) (20), 9/18/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/24/53, NBC, Petry.
Denver, KRMA-TV (*6). 7/1/53—1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54, Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1/29/53-Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52-Unknown.
-Hartford, WEDH (TV) (*24), 1/29/53-Unknown.
Hartford, WGTH-TV (18), 10/21/53-Unknown.
New
Tv. Haven, WELI-TV (59), 6/24/53-Summer '54, H-R
New London, WNLC-TV (26), 12/31/52-Dec. '53.
Norwich, WCTN (TV) (*63), 1/29/53-Unknown.
Stamford, WSTF (TV) DELAWARE
(27), 5/27/53— Unknown.
Dover, WHRN (TV) (40), 3/1 1/53— Unknown.
Wilmington, WILM-TV (83), 10/14/53-Unknown.
FLORIDA
Clearwater, Pioneer Gulf Tv Bcstrs. (32), 12/2/53—
March '54.
Fort Myers, WINK (TV) (11) 3/11/53-Dec. '53, Weed Tv.
Jacksonville,
WJ.HP-TV
(36), 6/3/53-Dec. '53, Perry Assoc.
(granted STA
Nov. 30).
Jacksonville,
(30), 8/12/53-Apr. '54, Stars
National. WOBS-TV
Miami, Miami-Biscayne Tv Corp. (33), 12/9/53 — Unknown.
Miami, WTHS-TV (*2), 1 1/12/53-Unknown.
Miami,
Tv. WMIE-TV (27), 12/2/53-Unknown.
Orlando, WDBO-TV (6), 10/14/53-Apr. '54, CBS, Blair-

Central Southern Independent

New England

$35,000.00

$125,000.00

Controlling interest in a daytime
independent located in a very attractive southern market. Ideal for

A top regional facility located
in an excellent New England market. Available at sacrifice due to

two owner-operators.

coming tv consolidation.

Appraisals

•

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefield
Washington Bldg.
Sterling 3-4341-2
Page 126

December 14, 1953

CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

Information in following order: Location, call letters,
channel, date granted, starting target date, network
andbery.
representative.
Pensacola, WEAR-TV (3), 6/3/53-12/15/53, CBS, HollingTampa, Tampa Times Co. (13), Initial Decision 11/30/53.
lampo, WFLA-TV (8), Initial Decision 7/13/53-Early 'J4,
Blair-Tv.
WestNBC, Palm
Beach, Palm Beach Television Inc. (5).
11/4/53-6/1/54.
GEORGIA
Atlanta,
WQXI-TV
(36),
1/19/53-Summer '54.
Augusta, WRDW-TV (12), 19/16/53-2/1/54,
CBS, HoadUyReed.
Savannah, WTOC-TV (11), 6/26/53-2/1/54, CBS, Katz.
tional, WGOV-TV (37), 2/26/53-Feb. '54, Stars NaValdosta,
IDAHO
lingbery.
Boise, KTVI (TV) (9), 1/15/53-October '54, ABC, HolIdaho
Falls, KID-TV (3), 2/26/53-12/20/53, CBS, NBC,
Gill-Perna.
lingbery.
Idaho
Falls, KIFT (TV) (8), 2/26/53-Spring '54, ABC HolNampa,
bery. KFXD-TV (6), 3/1 1 /53-Unknown, Hollingbery.
Pocatello, KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
Twin Falls, KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingILLINOIS
Champaign, WTLC (TV), (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53— Unknown.
Chicago,
Unknown.Chicago Educational Tv Assn. (*11), 11/5/53 —
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/19/53-Unknown.
McKinney.WDAN-TV (24), 12/18/52— Unknown, Ev.rettDanville,
Evanston, WTLE (TV) (32), 8/12/53— Unknown.
Joliet, WJOL-TV (48), 8/21 /53-Unknown.
INDIANA
Elkhart,
WSJVAnthony
(TV) (52),
6/3/53-Feb.
'54. Initial Decision
Fort10/27/53.
Wayne,
Wayne
Bcstg. (69),
Indianapolis, Universal Bcstg. Co. (8), Initial Decision
12/7/53.
Indianapolis, WJRE (TV) (26), 3/26/53-Unknown.
Indianapolis, WNES (TV) (67), 3/26/53-Unknown.
Marion, WMRI-TV (29), 3/11 /53-Unknown.
Princeton, WRAY-TV (52), 3/11/53-12/15/53, Walker.
Terre Haute, WTHI-TV (10), 10/7/53-Unknown.
Waterloo, WINT (TV) (15), 4/6/53-3/1/54.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53-Unknown. CBS,
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Mason City, KGLO-TV (3), 10/14/53-Spring '54, CBS,
DuM, Weed.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53-Unknown.
Pittsburg, KOAM-TV (7), 2/26/53-12/13/53, NBC,
DuM, Katz.
Topeka, Alf M. London (42), 1 1/5/53— Unknown.
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.
KINTUCKY
Ashland, WPTV (TV) (59), 8/14/52-Unknown, Petry.
Lexington, American Bcstg. Corp. (27), .12/3/53 — Unknown
Louisville, WLOU-TV (41), 1/15/53-Jan. '54.
Newport,
11/20/53. Tri-City Bcstg. Co. (74), Initial Decision
Paducah, WTLK (TV) (43), 9/16/53-Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV
(10), 9/16/53— Unknown (share
time with KVOL-TV).
Lake Charles, KPLC-TV (7), 1 1/12/53-Unknown.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53— Late Winter '54,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans, WTLO (TV) (20), 2/26/53-Unknown.
Shreveport KSLA (TV) (12), 9/19/53-12/15/53, NBC,
CBS, Raymer.
Poland, WMTW (TV) (8), MAINE
7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/16/53, NBC, Weed Tv.
(began test patterns Dec. 2).
Portland,
Knodel. WGAN-TV (13), 11/19/53-Spring '54, AveryBaltimore, United Bcstg. Co. (18), 12/9/53-Unknown.
Baltimore, WITH-TV (60), 12/18/52-1/1/54, Forjoe.
'
YLA1 ND
Cumberland, WTBO-TV MAR
(17),
1/12/53-Summer
'54.
Frederick,
WFMD-TV
(62),
1
0/24/52—
Winter '54.
Salisbury, WBOC-TV (16), 3/11/53-12/25/53.
MASSACHUSETTS
Boston. WBOS-TV (50), 3/26/53— Unknown.
Boston, WGBH-TV (*2), 7/16/53-18/1/J4.
Boston, WJDW
(TV) (44), 8/12/53— Unknown.
Brockton,
(62),(72),
7/30/53-Fall
'54.
Lawrence, WHEF-TV
WGIM (TV)
6/10/53— Unknown.
New Bedford, WTEV (TV) (28), 7/1 1/52-Fall, '53, Walker.
Broadcasting
Telecasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
North
(TV) {74), 2/18/53-12/25/53,
Walker.Adams, WMGT
Pittsfield, WBEC-TV (64), 11/12/53-Unknown.
Worcester,
WAAB-TV (20), 8/12/53-Spring '54, Hollingbery.
MICHIGAN
Ann Arbor, WUOM-TV (*26), 1 1/4/53— Unknown.
Battle Creek, WBCK-TV (58), 1 1/20/52-Summer '54,
Headley-Reed.
Bay
WNEM-TV
(5), ?/2/53-Fall
'53.
BentonCity,Harbor,
WHFB-TV
(42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/1/54, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO Bcstg. Corp. (62), 1 1/19/53— Unknown.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw, WSBM-TV (51), 10/29/53— Unknown.
Traverse City, WPBN-TV (7), 1 1/25/53— Unknown.
MINNESOTA
Duluth, Red River Bcstg. Co. (3), Initial Decision 12/3/53.
St. Cloud, WJON-TV (7), 1/23/53-2/28/54, Rambeau.
St. Paul, WCOW-TV (17), 3/11/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/1 1 /53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54, ABC, Weed Tv.
Jackson, WJDT (TV) (3), 8/27/53-12/28/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian, WCOC-TV (30), 12/23/52-Unknown (granted
STA Nov. 13).
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/14/53-Unknown.
Clayton, KFUO-TV (39), 2/5/S3-Unlcnow*.
Columbia, KOMU-TV (8), 1/15/53-Dec. '53, ABC, CBS,
DuM, NBC, H-R Tv.
St. Louis, KETC (TV) (*9), 5/7/53-Unknown (granted STA
Aug. 12).
St. Louis, WIL-TV (42), 2/12/53-Late '33.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Early '54, CBS, Weed
Great
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula,
(13), 3/11/53-7/1/54, CBS, GillPerna. KGVO-TV
NEBRASKA
Kearney, KHOL-TV (13), 7/22/53-12/13/53, CBS, DuM,
Meeker (granted STA Oct. 29).
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53-Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/15/54, Weed.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-Jan. '54.
Atlantic City, WOCN (TV) (52), 1/8/33-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/33-Unknown.
New Brunswick, WTLV (TV) (*19), 12/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/33-UnkRown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknewn.
Albany, WTVZ (TV) (*17), 7/24/32-Unknown.
Binghamton, WQTV
(*46).Great
8/1 4/52-Unknown.
Bloomingdale
[Lake (TV)
Placid],
Northern Tv Inc. (5),
12/2/53-Summer '54.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53— Unknown.
Jamestown, WJTN-TV (58), 1/23/53-Unknown.
Kingston,
WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WSTV (TV) (*25), 8/14/52— Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52— Jan. '54.
Rochester, WRNY-TV (27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52-Unknown.
Rochester, WCBF-TV (15), 6/10/53— Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1 /53— Unknown.
Watertown,
WWNY-TV (48), 12/23/52— Unknown, Weed
Tv.
NORTH CAROLINA
Chapel Hill, WUNC-TV (*4) 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-12/15/53, ABC, Boiling.

HOWARD

E. STARK

Brokers and Financial Consultants
TELEVISION STATIONS • RADIO STATIONS
50 E. 58th St.
New York 22, N. Y.
ELdorado 5-0405
Broadcasting

• Telecasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Durham,
WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, WTVX (TV) (34), 9/30/53— Unknown.
Greensboro, WCOG-TV (57), 1 1/20/52-Unknown, ABC,
Greenville,
Pearson. WNCT (TV) (9), 3/11/53-12/20/53, CBS, DuM,
Mount
Clark. Airy, WPAQ-TV (55), 3/11/53— Fall '53, Thomas
Wilmington, WMFD-TV (6), 7/30/53-3/1/54, Weed.
NORTH DAKOTA
Bismarck,
STA Oct.KFYR-TV
28). (5), 3/4/53-Early '54, Blair Tv (granted
Valley City, KXJB-TV (4), 8/5/54— Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), 1 1 /25 /53-Unknown.
Columbus, WOSU-TV (*34), 4/22/53-Unknown.
Lima, WIMA-TV
(35), (23),
12/4/52-Spring
'54, Weed
Massillon,
WMAC-TV
9/4/52-1/1/54,
Petry. Tv.
Steubenville, WSTV-TV
(9), 8/12/53-12/24/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52-1/1/54, Petry.
OKLAHOMA
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KWTV
(TV) (9), 7/22/53-12/20/53,
CBS, Avery-Knodel (granted STA Nov. 13).
Oklahoma City, Oklahoma Educational Tv Authority
(*13), 12/2/53-Unknown.
Tulsa, KCEB (TV) (23), 2/26/53-1/1/54, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53— Unknown.
Eugene, KVAL-TV (13), 5/14/53-3/1/54, Hollingbery.
Portland
(Wash.), KVAN-TV (21), initial
Decision(Ore.)-Vancouver
6/18/53.
Portland, Oregon Television Inc. (12), Initial Decision
11/10/53.
Salem, KPIC (TV) (24), 12/9/53-12/15/53 (granted STA
Salen?,'
KSLM-TV (3),
Unknown.
Springfield-Eugene,
KTVF9/30/53—
(TV) (20),
2/11/53— Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Early '54.
Allentown. WQCY (TV) (39), 8/12/33— Unknown.
Erie, WSEE (TV) (35), 10/14/53-Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-3/1/54, Cooke.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker,
Lancaster. WWLA
(TV) (38),
(21), 4/2/33—
5/7/53-Late
'53, Taylor.
Lewistown,
WMRF-TV
Unknown.
Philadelphia, WIBG-TV (23), 10/21 /53-Unknown.
Philadelphia, WIP-TV (29), 1 1/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh, WTVQ (TV) (47), 12/23/33-Fall '33, Headley-Reed.
Scranton, WARM-TV (16), 2/26/53-1/1/54, Hollingbery.
Williamsport, WRAK-TV (36), 1 1/13/52-Unknown.
RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, WAKN-TV (54), 10/21/53-Unknown.
Anderson, WAIM-TV (40), 9/30/53-12/15/53, CBS, BurnSmith (began test patterns Dec. 2)
Camden, WACA-TV (15), 6/3/53— Jan. '54.
Florence, WPDV (TV) (8), 1 1/25/53-Unknown.
Greenville, WGCT (TV) (4), 7/30/53-1/1/54, NBC, Weed.
Greenwood, WCRS-TV (21), 4/8/53-Unknown.
Spartanburg, WORD-TV (7), 1 1 /25/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53-Jan. '54.
TENNESSEE
Chattanooga,
WOUC (TV) (49), 8/21/32-Unknown, Pearson.
Chattanooaa. WTVT (TV) (43), 8/21 /32-Unknown.
Jackson, WDXI-TV (9), 12/2/53-6/1/54.
Old Hickory [Nashville], WLAC-TV (5), 8/5/53-1/1/54.
TEXAS
Amarillo, Plains Empire Bcstg. Co. (7), Initial Decision
11/9/53.
Beaumont, KBMT (TV) (31), 12/4/52— Fall '53, Taylor.
Beaumont, KTRM-TV (6), Initial Decision 7/22/53.
Corpus Christi, H. L. Hunt (43), 12/9/53-Unknown.
Dallas, KDTX (TV) (23), 1/13/33-Unknown.
Dallas, KlIF-TV (29), 2/12/53-Unknown.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Fall '33, AvoryFort Worth, KTCO (TV) (29), 3/1 1/33-Unknown.
Houston, KTVP (TV) (23), 1 /8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Late '53, Taylor.
Lufkin, KTRE-TV (9), 3/11/33-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53— Unknown.
Midland, KMID-TV (2), 7/1/53-12/15/53, NBC, Taylor.
San Antonio, KALA (TV) (35), 3/26/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/32-1954, Intor-Amorican.
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, K PAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, Best.
Weslaco, KRGV-TV (5), 7/16/53-12/15/53, NBC, Raymer.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
UTAH
Provo, KOVO-TV (11), 12/2/53-Unknown.
Salt
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, AIC,
Hollingbery.
VERMONT
Montpelier, WCAX Bcstg. Corp. (3), Initial Decision
10/2/53.
VIRGINIA
Charlottesville,
WCHV-TV (64), 1/29/53— Winter '54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion,
(50), 4/2/53— Unknown, Donald
Cooke. WMEV-TV
Richmond,
Winston-Salem
Bcstg. Co. (29), 12/2/53Unknown.
WASHINGTON
Seattle, KOMO-TV (4), 6/10/53-12/11/53, NBC, Hollingbery (granted STA Nov. 13).
Vancouver (Wash.)-Portland (Ore.), KVAN-TV (21),
9/25/53-1/15/54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53— Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54, Gill-Perna.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
Eau Claire, WEAU-TV
(13), 2/26/53-12/13/53, NBC,
ABC, DuM, Hollingbery.
La Crosse, WKBT (TV) (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7 /53-Unknown.
Marinette, WMAM-TV
(11), 11/18/53-Unknown.
Neenah, WNAM-TV
(42), 12/23/52-12/15/53, George
Clark.
Superior, WDSM-TV (6), 10/14/53-Unknown, Free &
Peters.
WYOMING
Casper, KSPR-TV (2), 5/14/33-Unknown.
Cheyenne,
(5), 1/23/53-12/25/53, CBS, (granted
STA Dec. KFBC-TV
3).
ALASKA
Anchorage.KTVA (TV) (11), 7/30/53-12/11/53,
(granted STA Dec 1).
Fairbanks, KFIF (TV) (2), 7/1/53-Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
Son Juan, WAPA-TV (4), 8/12/33— Unknown.

SOUNDCRAFT

in the new
*
TAPE-CHEST

Soundcraft,
world's tape—
finest now
high-fidelity the
recording
available in a handsome, permanent
filing cabinet. The "Tape-Chest" stores
five reels of 5" or 7" tape in individual
drawers. It is yours at no extra cost
with the purchase of five reels of tape.
The perfect way to file, protect
your valuable recordings.
REEVES
SOUNDCRAFT

CORP.

10 East
52 St.,FOR
Dept. "Q", N. Y. 22, N. Y.
*PAT.
APPLIED
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editorials
As

You

Were

NOT EVEN their bitterest competitors would have wished for a
prolongation of the strike against the New York newspapers. For
our part we are glad it's over and that the complementary balance
of information and advertising media has been restored.
It is to be hoped that newspapermen, not only in New York but
elsewhere, will content themselves with the recognition that the
emergency has passed and that normal schedules have been resumed
— and let it go at that. Unfortunately, there is an indication in a number of news stories we have read that newspapers will try to capitalize
on the events of the past fortnight as a sales talk against radio and
television. These stories have spoken of slumps in retail sales and
of bewildered shoppers not knowing what to buy because no newspaper ads were around to tell them.
Newspapermen ought to recognize the blunt fact that nothing
whatever can be proved to have happened to retail business because
of the absence of newspapers. It is true that the Federal Reserve
Bank reported that New York department store dollar volume was
down 5% in the week ended Dec. 5, compared with the same week
of 1952, but it is also true that sales were down 4% in Philadelphia
the same week, according to the Wall Street Journal.
It is enough for the publishers to be grateful that the strike has
ended in what must be regarded as more of a triumph for them
than the union. To try to take more advantage of the situation is
unwise.
NBC's

New

Team

THE NEW order at NBC — Sylvester L. Weaver Jr. as president,
Robert W. Sarnoff as executive vice president — is not strictly new,
but it should make for a new order of efficiency for the team.
As vice chairman of the board, Pat Weaver has stood as the
generally accepted No. 2 man in the network hierarchy for some
months now, with Brig. Gen. David Sarnoff at the top not only as
board chairman of both RCA and NBC but also as acting president
of the network. Bob Sarnoff, son of the General, has been Mr.
Weaver's
NBC Film executive
Division. officer as well as vice president in charge of the
Thus the Pat Weaver-Bob Sarnoff advancement is a logical
progression. The presidency gives Mr. Weaver a scope of operation
and authority far wider than that open to him as vice chairman of
the board and creative planner of tv programming and color tv
development. Bob Sarnoff no longer must divide his energies
between the Film Division and his functions as executive assistant
to Mr. Weaver, but can concentrate on his new administrative
duties. And still watching over all will be the attentive eye of Gen.
Sarnoff.
The logic of the new alignment, in the 10 days since its announcement, appears to have won the endorsement of both affiliates
and NBC personnel. Mr. Weaver, noted as a creative man, is left
free to exercise his talents over the whole broad range of NBC
affairs while the administrative burden is borne by Mr. Sarnoff, who
developed the NBC Film Division and brought it to its present
stature.

On first inspection the new team would appear to be primarily a
television one. Mr. Weaver pioneered NBC-TV's Today, Show of
Shows and Comedy Hour, among others. While his reputation has
been mainly in tv programming, he also has been a creator of sales
techniques: The idea of pushing participation sales and the general
concept of the "magazine" or "editorial" approach to sales, calculated to bring more advertisers into tv, are attributed to him.
But Mr. Weaver made clear in accepting the new post that he is
not tv-minded at the expense of radio. "I firmly believe in the value
and permanency of radio," he said. "We are determined to meet
the challenge of changing conditions and to take advantage of
every opportunity to create new services and to increase business
for sound broadcasting."
Nor should it be forgotten that he came up in radio. Aside from
his years as program manager and then supervisor of the radio division of Young & Rubicam, as well as radio-tv vice president of the
agency, it could hardly be said that any man is not radio-conscious
who, like Mr. Weaver, has served as advertising manager of American Tobacco Co. under the fabulous George Washington Hill. Sim-
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Drawn for Broadcasting • Telecasting by Sid Hix
"Act quickly! This amazing offer of a rebuilt air conditioning plant
for the small sum of $17.89 may be withdrawn at any time!"
ilarly, Mr. Sarnoff, although his work with NBC has been predominantly in television, gained radio experience as assistant to broadcaster-publisher Garner Cowles Jr. and also, as did Mr. Weaver, during his wartime military service.
There is another advantage in the Pat Weaver-Bob Sarnoff combination. Mr. Weaver is 44; Mr. Sarnoff 35. Noting this fact and
observing that both also are men of "proven ability," Gen. Sarnoff
observed in his announcement of their selection: "Our organization is complete . . . We are all set for many years to come." This
should allay a certain restlessness that has been apparent within the
NBC ranks and among NBC affiliates, and from that standpoint,
too, should be welcomed.
Monumental

Study

ALL broadcasters are indebted to the 11 radio stations represented
by the Henry I. Christal company for sponsoring the significant
Alfred Politz study and for commissioning as expert and impartial
an advertising man as Alfred Stanford to write his appraisal of the
work. Mr. Stanford's comments, as reported on page 97 of this
issue, constitute one of the most impressive tributes to radio that
we have read.
Indeed his enthusiasm is so great that it cannot help but spread
to others, not only to broadcasters but also to advertisers and their
agencies. For it is enthusiasm founded on provable fact and not
on emotionalism. The booklet which the Politz study sponsors is
distributed freely with the help of NARTB and BAB and should
brighten the future of radio.
Management
MANAGEMENT

Has

Rights

Too

in radio and television will have special reason to

approve the U. S. Supreme Court's ruling that WBTV (TV)
Charlotte, N. C, was acting legally when it fired nine technicians
who distributed handbills maligning the station.
Surely in no other business is public esteem more important or
its loss more damaging.
However their unions may object to the Supreme Court's decision,
the employes of radio and television must realize their stake in such
a case is identical to management's. To the extent that employes
tear down the reputation of a station during a labor dispute, to that
same extent they weaken the property upon which they depend for
their own advancement.
In the Charlotte case, the handbills made unpardonable charges
against WBTV (TV) programming. Although circulated during a
labor dispute, they have said nothing about that. Plainly Joseph M.
Bryan, president, and Charles H. Crutchfield, executive vice president of the station, were within every moral and legal right to fire
the offending employes on the spot. Other broadcasters and telecasters owe them their gratitude for acting courageously and sticking by their action.
Broadcasting
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For Years, The KMBC-KFRAA Team has
been the undisputed leader among the radio
stations in the great Kansas City primary
trade area.

As the sixth oldest CBS radio

affiliate, KMBC

has enjoyed the audience

that goes with the nation's number

one

radio network. Arthur B. Church's 32 years
of radio know-how are the key to the
Team's leadership in local programming
and the finest of facilities.

In television, KMBC-TV is the "Big I" in
Kansas City— both literally and figuratively.
With the CBS Television Network
shares time with WHB-TV
KMBC-TV

(KMBC-TV

on Channel 9),

immediately took the spotlight

and its fair share of audience.

(A special

promotion tie-in with TV Preview Magazine
conducted before Channel 9 had been
on the air a month resulted in nearly 12,000
pieces of mail).

KMBC-TV

originates eight

live TV programs daily to add to the
station's popularity.
in the near future.

KMBC-TV,

More are to be added

the big "I" of television in

Kansas City, and The KMBC-KFRM

Team,

undisputed radio leader in the Heart of
America, belong on your sales force. See
your nearest Free & Peters colonel now

KANSAS

™

CITY,

MO

KMBC-KFRM
CBS RADIO FOR THE HEART OF AMERICA

Typical of the many industries operating within WSAZ-TV's five-state area is this modern plant of the
Union Carbide & Carbon Corporation covering both shores and an island of the Kanawha River at South Charleston, W. Va.

WHAT'S

OUR

Our industrial heart of America

BIGGEST

PRODUCT?

turns out an

impressive array of products — chemicals, glass,
steel, furniture, tobacco, and many more. But
our biggest, most important
called prosperity.

product is a thing

It's the natural outcome of busy manufacturing
with large payrolls. And — in the middle of this
114-county beehive — is WSAZ-TV, attracting the
eyes of more than a million viewers in five states !
No other TV station ... in fact, no other single
medium... commands

this whole prosperous region.

WSAZ-TV's influence upon buying decisions here
is obvious. Like so many other advertisers, you can
quickly find out for yourself.

TELEVISION
Huntington-Charleston, West Virginia
Channel 3-84,000 watts EKP- NBC-CBS-DuMont-ABC
Lawrence H. Rogers, Vice President & General Manager, WSAZ, Inc.
Represented nationally by The Katz Agency
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55.6% REMAINDER OF STATE
i. Motors Tops Oct.
Network Buyers

Figures add to more than 100%
because Rock Island County, Illinois
is included in Tri-Cities.
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(Which You MISS Unless You Cover the Entire State)
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65.4% Food Stores
61.6% Eating and Drinking Places
44.8% General Merchandise Stores
55.6% Apparel Stores
60.7% Home Furnishings Stores
65.1% Automotive Dealers
73.2% Filling Stations
79.6% Building Material Groups
60.4% Drugstores
Source: 1952- 53 Consumer Markets

BUY
Plus

23

m

"Iowa

of IOWAPlus"-with

WIKI©

year

THE NEWSWEEKLY
OF RADIO AND TV

ALL

Des Moines . . . 50,000
FREE & PETERS, INC.
National Representatives

Watts

Col. B. J. Palmer, President
P. A. Loyet, Resident Manager

DOES

A

COMPLETE

JOB

CAMPBELL'S

WMBG
SO

DO

HAVENS

AND

MARTIN,

Inc.

WCOD
WTVR

STATIONS

A row of Campbell labels is a flag of quality and
the signature of a complete job. In the testing
kitchen and on the line, trained eyes and skilled
hands carefully select every ingredient. Recipes
are sampled and new servings are created. Housewives
know how important it is to suit individual tastes,
that's why Campbell's

is their first choice.

How about ingredients that go into fine entertainment
and public service? Havens & Martin, Inc., Stations
follow the example set by their advertisers. All
the elements of top programming are given individual
attention. The results are large and loyal audiences
for WMBG, WCOD and WTVR. Join the other advertisers
who are using the First Stations of Virginia.

^klCHMONB^7
WMBG

am

WCOD

«■

Havens & Martin Inc. Stations are the only
complete broadcasting institution in Richmond.
FIRST

STATIONS

OF

VIRGINIA

Pioneer NBC outlets for Virginia's first market.
WTVR represented nationally by Blair TV, Inc.
WMBG represented nationally by The Boiling Co.

WTVR

it

happened

one

night,

.. . WQtV's initial telecast from its new Empire
transmitter with a telethon for The Lighthouse.
The cognoscenti

during a telethon.

WQtV

proved

differently.

Of the 19,626

received — totaling $115,000
or $107,000, is in the bank.

—
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RECOGNIZING that television uses less
music than radio, ASCAP understood to
look favorably upon new blanket rate of
2.05% of station revenue from programs
using music (minus 10% of radio rate in
place of present tv scale of radio plus 10% ).
This would mean roughly 17% decrease
from existing tv station license rates.
★ ★ ★
FCC'S THURSDAY meeting at which compatible color was approved was one of most
sanguinary of all time. Comr. Hennock
walked out in protest against what she presumably construed as railroading after Chairman Rosel H. Hyde had decreed action
that day. She threatened to resign but this
was regarded as an eruption in heat of discussion rather than serious intent. Miss
Hennock, upon returning to meeting after
color vote had been taken, insisted she
wanted to vote but FCC had already reached
unanimous judgment, and after warm discussion prior action was allowed to stand,
with formal decision showing "Comr. Hennock present but ★not ★
voting."
★
THOSE FEW UHF "hard luck" stories are
not typical of uhf generally; uhf outlets have
fared about as well as vhf in post-thaw markets; and fate of uhf in pre-thaw vhf cities
is still unsettled. That is gist of FCC economic report due just after Christmas. Begun
in September, queries went to 101 operating
post-freeze stations as of Aug. 1 . FCC staff
was "surprised" at progress of uhf, based on
replies- from 41 uhf and 42 vhf stations.
★ ★ ★
RCA IS withdrawing its advertising from J.
Walter Thompson Co. and will name new
agency to take over six months from now, it
was learned. RCA's only comment: "No
comment." Al Paul Lefton Co., Philadelphia agency already handling advertising
for RCA dehumidifiers and room air conditioners, RCA Service Co., RCA Victor
Employment Program and RCA Victor Distributing Corp., and Grey Adv. Agency,
New York, currently placing ads for NBC
Film Division, reportedly leading contenders, although practically every major agency
said to have started pitching for account
when news of Thompson cancellation leaked
out.
★ ★ ★
WITH ALL eyes turned toward Jan. 5 meeting of NCAA in Cincinnati, new twist on
football telecast is being talked up. It would
involve "double NCAA" or telecasting of
two games on Saturdays, with probable limited blackouts. For example, when eastern
game is played, usually beginning at 1 : 30,
West Coast could view game during its
morning. Conversely, when western game
is played, usually 4:30 or 5 p.m., easterners could view it after possibly having their
own local event in flesh.
★ ★ ★
IS THERE more than meets eye in Big Ten
plan for controlled football on regional basis?
There's report that General Motors, now
sponsoring NCAA series of one national
game per week for package cost of about
Broadcasting

• Telecasting

THIS

ISSUE

€inuit
$3 million, already has wrapped up deal with
Big Ten but has problem of contract with
NCAA which runs through 1955. Hence
it's thought there'll be no change in NCAA
next year but that there'll be plenty of agitation for regional telecasts.
★ ★ ★
FCC APPROVAL of modified multiple ownership rule, to permit ownership of two uhf
stations in addition to present ceiling of five
tv outlets will result in immediate rush of
networks and other multiple owners for uhf
outlets in existing vhf markets. It's felt
this will give uhf greatest impetus it has yet
had and will showcase how uhf can compete
with vhf when full network schedules are
available. Markets in which networks appear primarily interested for uhf operation
include Pittsburgh, St. Louis, Detroit, Milwaukee, Buffalo and San Francisco.
★ ★ ★
ANNOUNCEMENT soon will be made of
appointment of Station Advisory Committee
of nine top broadcasters to determine policy
on 1954 Spot Crusade to function under aegis of Station Representatives Assn. SRA
is expected to greatly intensify drive for radio spot during '54, this coming on heels
of highly successful effort during 1953 when
project was launched.
★ ★ ★
MANY NBC affiliates were getting drop on
competitors in "first with color" demonstrations. While lid was on publicity-wise, it's
understood that about 100 color sets quietly
were smuggled into hands of NBC owned
and affiliated tv stations for local private
showings to top brass, advertisers and agencies on color programs carried on network.
As of FCC's color approval Thursday, about
80 stations in 57 markets have ordered color
equipment to pick up network color transmissions.
★ ★ ★
SELECTION of new president of BAB, succeeding Wm. B. Ryan, may come Jan. 7.
That date has been quietly set for joint meeting of nominating committee and BAB
board executive committee. Latter has authority to act on behalf of board.
★ ★ ★
IS AMERICAN Newspaper Publishers Assn.
preparing new anti-radio-television campaign? ANPA is asking members for information on working newspapermen who
have side-line jobs in radio-tv. Such information could be used either to "prove" that
broadcast media rely upon newspaper professionals or as basis of newspaper-wide
ukase against such outside work by newspaper employes. ★ ★ ★
FCC'S APPROVAL of compatible color tv
was headline news on NBC but wasn't played
up particularly on other networks. NBC
used interview technique with high RCANBC officials explaining whys and wherefores of color and also pointing out that
Rose Bowl and perhaps other events would
be colorcast if approval is forthcoming.
(Such approval was assured by FCC action
last Friday.)

LEAD STORY
FCC approves compatible color television
proposed by NTSC. Page 27. Full text of
order begins on Page 58- A.
FILM
Eagle-Lion Studio bought by syndicate
which will turn it into first major plant exclusively devoted to tv film. Page 33.
FACTS & FIGURES
P&G

drops from first place among network tv advertisers but still tops radio.

Page 38.
Department Store Sales reveals figures
40.
showing how radio moves merchandise. Page

TRADE ASSOCIATIONS
Increase in radio and tv spot business reported at annual meeting of Station Representatives Assn. Page 44.
GOVERNMENT
Government air agencies may reopen
question of air hazard effect of tall radiotv towers. Page 46.
FCC has questions on McCarthy bill to
require station recordings on everything going on air. Page 48.
President's news conference is permitted
to be broadcast.
Page 48.
First authorizations given by FCC for radio operation on 540 kc. Page 52.
FCC approves 1 1 station transfers. Page
58.
STATIONS
Nine more tv stations take air, heading
B»T's weekly roundup of stations planning
operation in next 30 days. Page 58.
NETWORKS
Network program packaging reportedly is
under scrutiny by Justice Department. Page
68.
CBS-TV's Van Volkenburg calls tv the
"extension school of democracy." Page 70.
PERSONNEL

RELATIONS

AFM opens negotiations with recording
and transcription firms. Page 74.
FEATURES
1954: Crisis year for tv set makers. Page
78.Found: A one-man, commercial fm station. Page 80.
How banks build business by television.
Page 82.
FOR THE RECORD
Weekly Telestatus summary of all tv stations on the air and their estimates of tv
sets. Page 117.
Commencement target dates of all tv
grantees. Page 120.
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WSM

WRNL
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KGW
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KARK
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NETWORK

• Largest total audience of any
Omaha station, 8 A.M. to 6
P.M. Monday thru Saturday!
(Hooper, Oct., 1951, thru
October, 1953.)
• Largest share of audience, of
any independent station in
America! (October, 1953.)

r

i
OMAHA

led Nationally By The BOILING CO.
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Manufacturers

Plan

FCC action is ahead of the industry's ability
to deliver commercially practical- color television equipment and programs in any appreciable quantity for several years, Dr. Allen B.
DuMont, president, DuMont Labs., said Friday.
Referring to its work in large screen cathode
ray tubes, Dr. DuMont said: "We believe that
the public will demand large screen color television. Our policy with respect to large screens
shall not change insofar as color is concerned.
We shall go into production and introduce a
large screen color television receiver in 1954."
Full impact of compatible color will not be
felt by public for some time, Leonard F.
Cramer, vice president, Avco, said in commenting on FCC decision. He said Crosley plans
to introduce its first color sets in fall of 1954
with "screens ranging up to 21 inches." Color
set prices "probably will be double the price
of comparable black and white receivers for
many years," with market for monochrome
sets continuing, he said.
Radio

•

for Color;

Admiral Goal 30,000 in '54
COLOR tv plans, as announced by manufacturers following FCC approval of NTSC standards Thursday, were highlighted by Admiral
Corp. announcement it has set production goal
of more than 30,000 receivers in 1954, according to John B. Huarisa, vice president. Pilot
models will be introduced to distributors Dec.
30, Mr. Huarisa said. By second 1954 quarter,
Admiral plans to have sample for every
dealer in cities on color "cable." Price of
Admiral's console, with 15-in. tube giving 12in. picture, expected to be more than $1,000.
Sales drop of as much as 20% in 1954
because of public expectancy of color tv was
estimated by Paul V. Galvin, Motorola Inc.,
at dealer meeting in Chicago Thursday and
Friday. He predicted sale of 5 million sets —
including 100,000 color receivers — and 11 million radio sets next year.

CBS

deadline

Billings

CBS Radio Network had gross billings estimated at $62 million for year 1953, network
said Friday in yearend statement which also
reported yearend total of 219 am affiliates (up
three from year ago) and 90 fm affiliates.

WBES-TV QUITS CH. 59
WBES-TV Buffalo, N. Y., advised FCC
by letter Friday of its intention to cease
operation 11:30 p.m. that night. It would
be second operating post-thaw uhf station
to quit, first being uhf ch. 27 WROV-TV
Roanoke, Va. WBUF-TV Buffalo continues on uhf ch. 17, WBEN-TV on vhf
ch. 4. WBES-TV decision reached unanimously by stockholders Wednesday, letter to FCC said, as result of news breaks
of prospective purchase of physical assets
by vhf ch. 2 merger applicant at Buffalo,
Niagara-Frontier Amusement Corp. Ch.
2 merger was clear for grant fortnight
ago but FCC called hearing to determine
"good faith" of Enterprise Transmission
Inc., ch. 2 competitor which dismissed
its bid [B«T, Dec. 14].

ABC

Asks

Radio

Affiliates

To Okay Split Sponsorship
ABC IS ASKING its radio affiliates to amend
affiliation agreements to provide for three splitsponsorship plans: daytime, with advertisers
permitted to sponsor half of quarter-hour daytime serials, station compensation to be as
though advertiser had purchased 2Vi quarterhours a week and station permitted to sell other
half program at no compensation to network;
evening, with advertisers able to purchase split
sponsorship on minimum of four quarter-hour
programs scheduled between 8 and 9 p.m.
EST, station compensation to be based on 50
per cent of applicable evening hour rate for
four participations and station may sell unsponsored time in each sponsored program with
no compensation to network; afternoon, with
2:35-4 p.m. period to be sold to participating
sponsors with minimum of three one-minute
commercials a week, station compensation to
be based on 13 Vi per cent of daytime hour rate.
Martin Block, who joins ABC Jan. 1, will
occupy the 2:35-4 p.m. period; 8-9 p.m. continues present lineup of four 15-minute shows:
news, music, romance and mystery.

BUSINESS

SUGAR BOWL BUY • R. J. Reynolds Tobacco Co. (Camel cigarettes) to sponsor New
Year's Day Sugar Bowl game, Georgia Tech
and West Virginia on ABC Radio and Tv networks, starting at 1:45 p.m. Agency: William
Esty & Co., N. Y.
SARDINE DRIVE • Maine Sardines through
BBDO, N. Y., to use spot announcement radio
campaign on more than 100 stations in 44
markets for six or twelve weeks (depending on
market), effective Jan. 10.
CAMPAIGN IN NON-TV MARKETS •
Chesebrough Mfg. Co., through McCannErickson, N. Y., preparing 52-week spot campaign in about 35 non-tv markets, effective
Jan. 4.
REINSTATE RADIO SPOTS • Minute Maid
Corp. reinstating radio spot announcement campaign and supplementing present television campaign by 50-market spot schedule to be launched
Jan. 4 to run through sometime in October,
1954. Radio spots cut back last August when
firm ran short of product. Agency: Ted Bates,
Inc., N. Y.
Rose
On

Bowl

At

in Color

Least

23

Stations

AT LEAST 23 stations slated to be equipped to
carry, in color, NBC-TV's colorcast of Pasadena
Tournament of Roses Parade New Year's Day
(12:15-45 p.m.), it appeared Friday. NBC
released list of 21 stations expected to be
equipped by that time, and Crosley Broadcasting Corp. said its WLWC (TV) Columbus and
WLWD (TV) Dayton, not on NBC list, would
carry feed of parde coverage from WLWT (TV)
Cincinnati.
Two of 21 stations on NBC list will pick up
NBC-owned
WNBT (TV) inNew
York's
coverage
off air and rebroadcast
color,
officials
said.
They are WBRE-TV Wilkes* Barre and WNHCTV New Haven. Others expected to be equipped,
taking service from AT&T intercity facilities
were listed as: NBC-owned stations (WNBT;
WNBW Washington. WNBK Cleveland, WNBQ
Chicago, and KNBH Los Angeles), and WPTZ
Philadelphia, WDEL-TV Wilmington. Del., WBALTV Baltimore, WSPD-TV Toledo, WOW-TV
Omaha, KOA-TV Denver (if it's on the air by
Jan. 1), KDYL-TV Salt Lake City, KRON-TV
San Francisco, WTMJ-TV Milwaukee, KSD-TV
St. Louis WJ AC-TV Johnstown, WWJ-TV Detroit,
WLWT
St. Paul. Cincinnati, and KSTP-TV Minneapolis-

CBS-TV
N.Y. DEPARTMENT
STORE SALES NOT
HURT
BY STRIKE
DEPARTMENT store sales in New York were
Meanwhile, Broadcast Advertising Bureau
was preparing to issue to members today (Mondown by smaller percentage, compared to corresponding week of 1952, during period when
day) a 12-page brochure which claims that
newspapers were shut down and stores turned
"the effect of the 10-day strike of photoengravers against New York newspapers had
their advertising to radio-tv than during week
a negligible effect on business in the New York
of Dec. 6-12 when papers resumed publication
with heavy volumes of advertising, according
area." It is being issued, BAB said, to "correct
to figures released Friday by Federal Reserve
the
misapprehension that retailers don't find
Bank of New York.
other media productive."
For week ended Dec. 5, when newspapers
Booklet states that newspaperless New
were not publishing and stores relied heavily on
York's slight decline in department store sales
radio-tv, sales were down 5 per cent compared
was "just about the same decline as registered
to same week of 1952; for preceding week,
in many other Federal Reserve Districts by dewhen newspapers were publishing, sales were
partment stores." It adds that in New York,
down 7 per cent [B»T, Dec. 14], while Friday's
report showed that in week publication resumed
major department stores spent "only about 25
(week ended Dec. 12) sales were down 10
percent as much for advertising during the peper cent. Strike ended Dec. 8.
riod as they normally would have."
Broadcasting
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BRIEFLY

Color

To

Step

Up

Schedule

CBS-TV, which has been broadcasting weekly
programs in color, Fridays, 5:30-6 p.m., since
early September, will continue those in next
few weeks, but otherwise plans no special holiday colorcasts.
During the year ahead, CBS-TV plans in
first quarter to step up its color schedule to
three programs a week, generally in early evening hours; in second quarter it will begin
rotating commerical programs originating in
New York at rate of one or two each week,
plus special color programs; third-quarter programs originating in Hollywood will be rotated
in color. CBS-TV color schedule for final
quarter of 1 954 will depend on number of color
sets-in-use and on advertising interest in color,
network spokesman said Friday.
December 21, 1953
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. . . In

the

ATLANTA

Market

Area

Month after month, the Atlanta Telepulse proves the outstanding leadership of WAGA-TV.
In total viewers ... in quarter hour firsts ... in top oncea-week and multi-weekly shows . . . WAGA-TV leads the other
two stations by comfortable margins.
In November, for example: WAGA-TV had 9 out of the top
15 once-a-week shows; 5 out of 10 top multi-weekly shows.
And — WAGA-TV had 36.5% more quarter-hour firsts (Sunday
through Saturday, 10 a.m. to midnight) than station "B" and
station "C".proves one thing: WAGA-TV is
more than leadership
1,256%
This consistent
your best buy in television in Atlanta. Contact our sales representatives for availabilities.

Represented Nationally by
the KATZ AGENCY, Inc.
Tom Harker, V.P. and Nat'l Sales Director,
118 E. 57th St., New York 22
Bob Wood, Midwest National Sales Manager,
230 N. Michigan Ave., Chicago
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at

Four
Uhfs

Tv

Applications

in Chicago,

Filed;

D. C.

FOUR tv applications were filed with FCC
Friday, including one for uhf in Chicago and
another for uhf in Washington. WOPA-TV
Inc. asked for Chicago's uhf ch. 44 and United
Broadcasting Co. (Richard Eaton-WOOK)
filed for Washington's uhf ch. 50.
Filing for Carthage, N. Y., newly allocated
vhf ch. 7 was Brockway Co. (WWNY-AMFM-TV Watertown, N. Y., and WMSA-AMFM Massena, N. Y.). Company said it would
relinquish Watertown's uhf ch. 48 if it got ch.
7 grant in nearby Carthage.
KPAL filed for uhf ch. 14 for Palm Springs,
Calif. Same interest (Florence P. Raley) is
applicant for am in Newport Beach and
Riverside, Calif.
WOPA-TV Inc. is comprised of Egmont
Sonderling, 25% (general manager and 25%
owner of WOPA-AM-FM Oak Park, 111.), president; Richard Goodman, 55% (banking and
real estate and 55% owner of WOPA), vice
president; and Macy Loundy, 20% (20% owner
of WOPA), secretary-treasurer.
United Broadcasting Co. is grantee of uhf
ch. 18 in Baltimore, where it owns WSID.
It also owns WFAN (FM) Washington, WANT
Richmond, Va.; WARK Hagerstown, Md.;
WINX Rockville, Md., and WJMO Cleveland,
Ohio.
Air Force Tv Granted
LOW POWER tv stations, vhf ch 8 with 10 kw
for Limestone Air Force Base, Me., and similar
mid-uhf band outlet at New Mexico rocket base,
granted by FCC late Friday (Closed Circuit, Nov.
2]. Prototypes of morale units slated for other
bases here and abroad, U. S. A. F. stations probably will air kinescopes of regular commercial
shows, must cease when regular tv outlets are
approved in area.
Industry Group Meets
To Discuss ASCAP
Contract
MEETING of full All-Industry Local Tv
Music License Committee is scheduled today
(Monday) in New York when negotiating subcommittee will report on progress of its discussions with ASCAP last week and ask for
further instructions. Optimism that satisfactory
terms of tv station licenses may be gained
through negotiations, reported after last Monday's session of subcommittee with ASCAP
executives (see story page 100), was reiterated
Friday, indicating possibility that committee
may present agreement on music fees to tv
broadcasters as Christmas gift. Meanwhile.
Federal court in New York has issued consent
order for interim payments at rate of 80% of
ASCAP's present blanket license
pending final licensing agreements
out them can make payments to
avoid running up staggering back

fees, so that
stations withASCAP and
bills.

AFTRA Loses WMAR-TV
Vote
NATIONAL Labor Relations Board, certifying
results of election held at WMAR-TV Baltimore, found that AFTRA had failed to obtain
majority of votes and had not been selected to
represent employes in collective bargaining.
Broadcasting

• Telecasting

deadline

XMAS

STYMIES

AFM

JOINT announcement Friday from
American Federation of Musicians (AFL)
and representatives of record and transcription industry said that negotiations
on new contract had "bogged down due
to advent of Christmas holiday." It added
that no date has been set for resumption
of talks. Present contract expires Dec.
31, 1953 (see page 74).

Commons

Passes

Commercial

Tv by 302-280 Vote
GOVERNMENT majority party put Great
Britain's controversial commercial tv plan into
effect last Wednesday by suddenly closing down
House of Commons debate on subject and
voting down 302-280 ensuing Labor Party
resolution calling for "no confidence" in proposed commercial video system. Debate had
been expected to last at least to Friday (see
early story, page 104). Tory-proposed tv plan
already had passed Parliament's House of Lords.
ABC-TV

Adds

Five

ADDITION of five tv stations as ABC-TV
affiliates, raising total number of outlets to
185, was announced for release today (Monday) by Alfred R. Beckman, national director
of ABC station relations departments. New
affiliates are:
KIMA-TV Yakima (ch. 29), which is owned
and operated by Cascade Bcstg. Co., with Thomas
G. Bostic as general manager, affiliation effective Nov. 15; WNCT (TV) Greenville, N. C. (ch.
9), owned and operated by Carolina Bcstg. System, with A. Hartwell Campbell as general manager, effective Dec. 1; KIDO-TV Boise (ch. 7),
owned and operated by KIDO Inc., with Walter
E. Wagstaff as general manager, effective last
Thursday; WINK-TV Ft. Myers, Fla. (ch. 111.
owned and operated by Fort Myers Bcstg. Co.,
with A. J. Bauer as general manager,, starting
Feb. 1. and WDBO-TV Orlando (ch. 6), owned
by Orlando Bcstg. Co., with Harold B. Danforth
as general manager, effective May 1.
Stephen Slesinger Dies
FUNERAL services to be held today (Monday)
for Stephen Slesinger, 52, who died Thursday
in Los Angeles after hemorrhage. Services
to be held at Campbell Funeral Home. New
York. Mr. Slesinger produced Red Ryder radio
and tv film series and Blondie radio series and
was preparing video version of latter. Surviving are his wife, Mrs. Shirley Ann Slesinger,
and a daughter.

WKY's 25th Anniversary
COMMEMORATING the 25th anniversary of
WKY Oklahoma City as an NBC affiliate, today
(Monday), NBC will present the station with
a silver plaque.
UPCOMING
Jan. 6: Second session of 83d Congress
begins.
Jan. 11 (week of): FCC network "giveaway" case, oral argument before
Supreme Court.
For other Upcomings see page 7 75

HERBERT E. EVANS, vice president-general
manager of Peoples Broadcasting Corp., underwent emergency operation in Doctors Hospital,
Columbus, Ohio, following ruptured appendix.
CHARLES G. SHERWOOD, director of purchases for Federal Telephone & Radio Co.,
Clifton, N. J., IT&T division, has been named
a vice president of company.
RICHARD C. PATTERSON JR., executive
vice president of NBC 1932-36, subsequently
Assistant Secretary of Commerce and Ambassador to Yugoslavia and to Guatemala and minister to Switzerland, reportedly slated to succeed
Grover A. Whalen as chairman of mayor's
reception committee when Robert F. Wagner
Jr. becomes mayor of New York on Jan. 1.
LEE FRIEND, formerly a principal of FriendRiess-McGlone, N. Y., has been named a partner and director of sales and promotion activities of the Apt Shoe Mfg. Co., Boston.
ROBERT B. HOAG, of CBS Television spot
sales in New York, named commercial manager
of KFMB-TV San Diego. He is former sales
manager of KNXT (TV) and KTSL Hollywood.
JOHN

A. (JEFF) DAVIS, who recently resigned as director of operations of WETV (TV)
Macon and commercial manager of WDAKTV Columbus, Ga., which he had served simultaneously, has been appointed an account executive for film syndication division of Motion
Pictures for Television, covering North and
South Carolina, Tennessee, Mississippi, Alabama. Georgia and Florida, with headquarters
JOSEPH SPIEGEL, director of media, Foote,
Cone & Belding, N. Y., retires effective Ian.
1 . He has been with agency and its predecessor,
Lord & Thomas, for 31 years.
S. D. CATES, formerly with luelene Co., appointed to handle cosmetic accounts at Roberts,
MacAvinche & Senne, Chicago.
WPTZ
Shows Color Shorts;
WMAR-TV
Gets Okay
WPTZ

(TV) Philadelphia, Westinghouse Broadcasting Co. station, claimed distinction of being
first local tv station to telecast color tv programming and advertising under FCC-approved
NTSC color system at 2:20 p.m. Friday when
it televised four minutes of film clips from
forthcoming Walt Disney Technicolor motion
picture productions, "Living Desert" and "Ben
and Me," and 20 seconds of slides for Fels &
Co. (Felso soap flakes). Station got FCC permission by phone Friday morning. WPTZ made
telecast from its studios in cooperation with
Philco Corp., using latter's research laboratory
color projection equipment. WPTZ prepared
Fels slides two months ago and has been experimenting regularly with color tv about two
years. Colorcasts were aired as part of WPTZ's
Skinner Spotlight (2-2:30 p.m.). WPTZ put on
special color tv demonstration for advertisers in
October [B*T, Nov. 16].
In Baltimore, WMAR-TV, a CBS-TV affiliate, got FCC permission early Friday morning
to rebroadcast network color programs and to
originate color slides and still pictures. The
Baltimore Sun station has Telechrome Inc.
»
equipment.
Carol

on

NBC

CO. will sponsor Christmas
Dickens'as
Eve (9:35-10
Laurence ofOlivier
with broadcast
Carolp.m.)
Christmas
Scrooge on NBC Radio. Company bought onetime broadcast direct, with no agency involved.
QUAKER

OATS
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HUNTINGTON, WEST VIRGINIA
SERVING 3 STATES

SALES
POTENTIAL?
(TREMENDOUS)
INCOME?
(MARVELOUS)

*

THE NEWSWEEKLY OF RADIO AND TELEVISION
Published Every Monday by Broadcasting
Publications Inc.
Advertisers & Agencies 31
At Deadline
9
Awards
101
Closed Circuit
5
Editorial
122
Facts & Figures
Feature Section
Film
For the Record

38
75
33
106

Government
46
In Public Service 97
In Review
14
International
104

Open Mike

18

Our Respects

22

People
92
Personnel Relations . 74

Lead Story
Manufacturing
Milestones
Networks

27
70
103
68

Program Services .... 100
Stations
58

On All Accounts

24

Trade Associations ... 40

Programs & Promotion 89

Executive and Publication Headquarters
$3,500,000
ADDED

Broadcasting • Telecasting Bldg., 1735 DeSales St., N.W., Washington
Telephone: Metropolitan 8-1022
Sol Taishoff, Editor and Publisher

6, D. C.

INCOME
IN

THE

EDITORIAL

Art King, Managing Editor; Edwin H. James, Senior Editor; J. Frank
Beatty, Earl B. Abrams, Associate Editors; Fred Fitzgerald, Assistant
Managing Editor; David Berlyn, Assignment Editor; Lawrence Cornell
Christopher, Technical Editor; Patricia Kielty, Special Issues; Staff: Jo.
Gitlitz, Harold Hopkins, Louis Rosenman, Don West; Editorial Assistants: Anna Campbell, Kathryn Ann Fisher, Joan Sheehan, Harriet
Sinrod; Gladys L. Hall, Secretary to the Publisher.

BUSINESS

Maury Long, Business Manager; George L. Dant, Advertising Production Manager; Harry Stevens, Classified Advertising Manager; Eleanor
Schadi, Fred Reidy, Shirley Harb, Mary Jeffries, Betty Bowers; B. T.
Taishoff, Treasurer; Irving C. Miller, Auditor and Office Manager;
Eunice Weston, Assistant Auditor.

TRI-STATE
AREA
WILL RESULT FROM THE
HUNTINGTON
TOBACCO
MARKET NOW IN PROGRESS.
*
RADIO

STATION

WSAZ
CHOSEN BY MARKET TO
ALERT FARMERS
OF
MARKET BUYING CONDITIONS . . .

Duane McKenna, Art and Layout.
CIRCULATION &
READERS' SERVICE
NEW

YORK

Represented by
THE KATZ AGENCY

5,000 WATTS DAY
1,000 WATTS NIGHT
930 KC

John P. Cosgrove, Manager; Elwood M. Slee, Subscription Manager;
Robert Deacon, Doris J. Frazier, Joel H. Johnston, Loel Millar.
BUREAUS
444 Madison Ave., Zone 22, Plaza 5-8355.
EDITORIAL: Rufus Crater, New York Editor; Bruce Robertson,
Senior Associate Editor; Florence Small, Agency Editor; Rocco Famighetti, Joyce Barker, Selma Gersten.
BUSINESS: Winfield R. Levi, Sales Manager; Eleanor R. Manning,
Sales Service Manager; Kenneth Cowan, Eastern Sales Manager;
Dorothy Munster.

CHICAGO

HOLLYWOOD

360 N. Michigan Ave., Zone 1, Central 6-4115.
Warren W. Middleton, Midwest Sales Manager; Barbara Kolar.
John Osbon, News Editor.
Taft Bldg., Hollywood & Vine, Zone 28, Hollywood 3-8181.
David Glickman, West Coast Manager; Leo Kovner, Marjorie Ann
Thomas.
Toronto: 417 Harbour Commission, Empire 4-0775. James Montagnes.

WSAZ

SUBSCRIPTION INFORMATION
\VIRGINIA
WEST

TELEVISION AFFILIATE
WSAZ-TV
Represented by THE KATZ AGENCY
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Annual subscription for 52 weekly issues: $7.00. Annual subscription including BROADCASTING Yearbook
(53d issue): $9.00, or TELECASTING Yearbook (54th issue): $9.00. Annual subscription to BROADCASTING • TELECASTING, including 54 issues: $11.00. Add $1.00 per year for Canadian and foreign postage.
Regular issue: 35# per copy; 53d and 54th issues: $5.00 per copy. Air mail service available at postage
cost payable in advance. (Postage cost to West Coast $41.60 per year.)
ADDRESS CHANGE: Please send requests to Circulation Dept., Broadcasting • Telecasting,
1735 DeSales St., N.W., Washington 6, D. C. Give both old and new addresses, including
postal zone numbers.
Post office will not forward issues.
BROADCASTING • Magazine was founded in 1931 by Broadcasting Publications Inc., using the title:
BROADCASTING*— The News Magazine of the Fifth Estate.
Broadcast Advertising* was acquired in 1932 and Broadcast Reporter in 1933.
•Reg. U. S. Patent Office
Copyright 1953 by Broadcasting Publications Inc.
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REVIEW-

JOSEPH SCHILDKRAUT SHOW
Network: DuMont
Time: Wed., 8:30-9 p.m. EST
Star: Joseph Schildkraut
Producer: David Lowe
Director: Frank Telford
Writer: John Ruscall
Story Editor: Fella Phillips
Origination:
DuMont Tele-Centre, New
Show
"Five Bullets for Mr.
York (12/16/53):
City-

The
in

Pest

Northern

Baldwin"
A FAIR series of teleplays is being seen each
Wednesday evening on DuMont Television Network. The host of each program and alternate
weekly star is Joseph Schildkraut from whom
the series derives it title. Mr. Schildkraut, a
well known theatre personality and winner of
two Academy Awards for his work in motion
pictures, may add tv to the list of media in
which he shines. He is a competent actor. His
versatile talent has adapted itself nicely to the
technical problems television presents to actors
entering the field.
The series as it stands now features Mr.
Schildkraut in 7 plays out of every 13. The
overall picture would be considerably brighter
if his contract called for a weekly performance. But happily enough the show under
consideration here, "Five Bullets for Mr. Baldwin," did star Mr. Schildkraut and on the
strength of that telecast on Dec. 16 The Joseph
Schildkraut Show merits favorable comment.
"Five Bullets for Mr. Baldwin," in keeping
with the general theme of the series, was an O.

V/ew

New

En

a /and.

. .

covers
New

England's

Top

Test

PORTLAND

Market*
- MAINE

plus ....
two-thirds

of Maine's

TV

potential

Population
Homes
Retail Sales
Sets in area

(1952-53)

700,797
202,420
$660,188,000
60,912

(Nov.

1, 1953— RETMA)

(* 75,000-150,000 population group
Test Market Study Nov. 10, 1953)

Sales

Management

Joseph Schildkraut
Henry type yarn. It traced the frustration of
a man who murdered his employer only to rind
him very much alive the following day.
A series of incidents led Mr. Schildkraut to
discover that his resurrected boss was an im*
poster hired by the firm's partner after he dis*
covered the crime. Mr. Schildkraut's insistence
that he was a murderer ultimately landed him
in a mental hospital where the doctors set out
to rid him of his self-styled homicidal complex.
The script was above average for this series.
It stuck to one idea and as a result made its

WCSH-TV
Channel
Portland,

South-Central
NBC

Maine's

TELEVISION

Represented
Page 14
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6

Maine

First VHF

Station

AFFILIATE

by WEED-Television

point effectively. Mr. Schildkraut, as the confused employe, gave a convincing performance.
An appropriate office set was used for most of
the production. And there were some interesting camera shots.
The program which preceded this one starred
Sylvia Sidney in a marital melodrama that
was badly written and badly acted. Mr. Schildkraut appeared only as the host on this production. The decided difference in quality between last Wednesday's production and the one
which featured Miss Sidney leads to the conclusion that it's the Schildkraut touch — on camera— that makes the series tick.
Broadcasting
• Telecasting
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SPONSORS
THEY

RENEW

SPONSOR

BUY

IT BECAUSE

IT BECAUSE
IT

AND

THEY

KNOW

IT'S PROVED

THE

PROFITS

GOO
AR

OPEN
Thank-You
EDITOR:

v40W..
ON

THE

1

MIKE
community. ... I want to give kudos, person-

Note

Would you pass the word along as to how
pleased K & E is with the way you fellows
ing] survey [B«T,
handled
Nov.
30]? the [merchandis
We have received lots of comment on the
job and are extremely happy with the final results.
Thanks for all the work you put into same,
and the work that was done by your gang
all along the line.
Hal Davis, Vice President
Kenyon & Eckhardt
New York
McCarthy:
EDITOR:

Pro &

Con

The double-truck promotion ad toward the
back of your Dec. 14 issue reminded me that
I meant to tell you weeks ago how wonderful
I thought your comment was on the big bluff
McCarthy put over on the networks. Perhaps
it isn't too late to add one more to the collection of congratulations you must have. . . .
Your attitude on the situation is entirely in
keeping with a fine magazine; to me, it is about
the most respectable of all trade publications.

ally and professionally, to David Bennett's magnificent working crew at WTPA — Don Wear,
Roy Nassau, Guy Pugliese, Paul Gross, Russ
Wylie, Mac McCauley, Al Bethel, and a couple
dozen other gents behind the cameras and controls, who made the Telethon really work.
Alex Sherwood
Camp Hill, Pa.
Whose Idea?
EDITOR:
It seems from your issue of Dec. 7 that the
New York radio and tv stations went gimmick
happy during the recent newspaper strike.
In fact, I am now looking for a cheap lawyer to start copyright infringement suit because
one of my ideas was not begged or borrowed,
but stolen.
The gimmick I'm referring to was the use
of people listening to portable radios on the
streets and wearing sandwich board signs with
the inscription, "Ask me for the latest news
and tune in Station. . . ."
My gripe is this: WWDC Washington used
the same gimmick during the week of Feb. 20,

John Musgat,
ment Manager,Sales DevelopMoloney, Regan & Schmitt,
New York
EDITOR:
... I am referring to an editorial entitled
"McCarthy's Commercial Sustainer" which appears on page 132 of [your Nov. 30] magazine.
I find this editorial offensive and biased and
while I recognize your right to editorialize as
you see fit, nevertheless I want you to know
that there are those of us who believe that
Senator McCarthy is doing a very good job.
We believe that the welfare of the nation comes
ahead of the selfish interests of certain groups
and we hope that in the future your editorial
staff will remember this in preparing their
articles.
James J. Ambrose
Business Manager
Family Theatre
Hollywood
Gems

A3C

l\

P

SELECTE

Are

For Elite

EDITOR:
We here at the home office of Screen Gems
in New York would like you to know that we
think your story in today's publication [Dec.
141 entitled "Tv Film Has Joined the Hollywood Elite" is a most excellent one. . . .
Harry K. McWilliams,
Dir. of Adv. and Pub. Rel.
Screen Gems Inc., New York
The Unsung

Sung

EDITOR:
Call this an "Ode to Unsung Heroes and
Heroines," if you will.
I never thought I'd do it, but I watched —
viewed, if you wish — eleven (11) hours of the
18-hour Telethon staged this weekend by
Palsy.
WTPA (TV) Harrisburg, in behalf of Cerebral
Being "in the bizness," and ostensibly callous,
I just want to say that the guys and gals of
WTPA did a wonderful job, and deserve fullest
credit for a real crusade in the Harrisburg

L
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1950 — approximately three years ago. That
was the time the station picked up 5,000 watts
of power and changed its spot on the radio
dial to 1260. ...
bv Lichtenstein
Publicity & Promotion
WWDC Washington
Major and
EDITOR:

Minor

I noticed the article on page 35 of the Dec.
7 issue of B«T under the heading "Ban of
Majors' Broadcasts Asked in Minor Loop Cities." Isay no one has the right to step in and
tell the radio and tv industry what it can and
can't broadcast except the FCC. And I say
that if the FCC, at the suggestion of some political busy-bodies, decides to eliminate the right
of radio and tv to broadcasting and telecast
major games anywhere and anytime, it is doing
a grossly un-American thing. . . .
The small group of willful men in the small
leagues, led by a Senator, are dealing a nasty
blow at the American tradition of free enterprise by trying to keep a big business from getting its product to the people of certain areas. . . .
Dale P. Bell
Dodge City, Kan.
Broadcasting

• Telecasting

WE'RE
THAT
NOW
A fellow matures rapidly in tele-

vision. KPIX, San Francisco's
pioneer station, went on the air
on December 22, 1948. Now, five
years later, KPIX has the wisdom
that characterizes television's
veterans . . .the wisdom, among

other

things, to recognize that in television you can't stay young
you must never grow old.

. . . and

SAN FRANCISCO,

CALIF.

. affiliated with CBS and DiiMout Television Networks
. . . represented by the Kalz Agency
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This is just one example of
how The PLUS Network has
geared its 48 -state reach to
the practical sales problems
of 1954. Day or night, all

Room

week long, we can bring new
flexibility, efficiency, and
economy into the right focus
for your needs. Look here:

Full-minute

messages

available, plus open and close

billboards. . . costs-per-message

as low as $2,000

(including time, talent, agency commission) . . . homesper-week

as high as 5,684,000

as low as $1.06 — result: mass
Evening
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at Top Ten

levels, delivered at half the cost or less !
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EDWARD

O'NEILL

JOHN EDWARD O'NEILL is typical of the
high type of person who is being attracted to
the broadcasting industry by its newest medium,
television. Mr. O'Neill, president-owner of
KJEO (TV) Fresno, which went on the air
on uhf ch. 47 Oct. 1 [B»T, Oct. 5], not only
is a successful farmer, cattleman and industrialist, but also has been a primary figure in
agricultural development in California and in
civic, educational and community affairs.
Mr. O'Neill was born in Canada on Oct. 21,
1 892. With earnings from odd jobs he acquired
a business education in a commercial college
and took his first job, at 17, as a stenographer
in the Canadian Parliament at a salary of $7
a week. A year later he started to work for
the Ottawa Hide & Leather Co., his first contact with the cattle industry.
Adventure and his destiny impelled him to
look west beyond his Canadian home. In 1914,
youngtiveJack
O'Neill,
22, for
left warm
his family
naland and
set out
and and
distant
California.
"That trip took exactly a week," he recalls.
"I landed at Calexico, in the Imperial Valley
of Southern California, with $17.50 in my
pocket and a little derby hat on my head. As
I stepped off the train, feeling like an eastern
dude, I wanted more than anything else to be
taken for a westerner. I spent $9.50 for a big
cowboy hat, though it was most of my money.
The hat was well worth it!"
Two days later came the second event that
was went
to prove
so important
in Mr.
life.
He
to work
as office boy
and O'Neill's
stenographer
for the Pacific Cotton Co., a pioneer in California's new cotton industry. In his spare time
he studied accounting and kept the books of
several firms on a part time basis.
In 1917, Mr. O'Neill started farming for
himself, but was wiped out in the 1920-21
depression. Undaunted, he started over and
in 1926 devised a new method of irrigation
which changed once worthless California desert
to farmland.
Today Mr. O'Neill farms 4,500 acres on a
ranch in west Fresno County and grazes cattle
on 7,000 acres of rangeland. The O'Neill feed
lots boast a constant 3,000 head of cattle.
Active in community, state and national affairs, Mr. O'Neill is past international president
of the American Automobile Assn., and is vice
president of Producers Cotton Oil Co., which
does a gross business of $150 million yearly.
He is a member of the board of directors and
past president of the Fresno District Fair,
fourth largest in the state, and serves on the
boards of many charitable and civic organizations.
He is responsible for the establishment of
West Lands Water District, which is co-operaPage 22
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ting with the Bureau of Reclamation and the
State of California on development of a longrange supplemental irrigation program.
Mr. O'Neill served as general chairman of
a committee which successfully raised a halfmillion dollars to build San Joaquin Memorial
High School in Fresno. Later he accepted the
same chore for raising another half-million
dollars to establish an agricultural school at
Fresno State College. This farm school, across
the street from KJEO offices and studios on
Shaw Avenue, has been called one of the outstanding institutions of its kind in the nation.
In 1945, he helped found the Fresno County
Chapter, National Conference of Christians
and Jews, and in 1951 was chairman of the
Salvation Army's rural drive for funds. He
became president of the Fresno County Society
for Crippled Children and now serves as honorary president and California state director.
the honorson bestowed
Mr. O'Neill
forAmong
his endeavors
behalf of upon
humanity
is the
Knighthood of St. Gregory, conferred upon
him by Pope Pius XII in 1949.
In 1950, he was called upon by Gov. Earl
Warren (now Chief Justice of the U.S.) to sit
on a voluntary committee conducting hearings
on and studying California's migrant labor
problems. Vast improvements in the farm
workers' standards of living and general welfare
were the result of the committee's work.
A result of Mr. O'Neill's observations on the
needs of farm workers was his construction
of a health center on his Fresno County ranch.
Through his influence several similar centers
have been established on the ranches of other
enterprises with which he is associated, including achild center which gives daily care
to children of workers.
When KJEO was dedicated Oct. 1, Gov.
Warren, a close friend of Mr. O'Neill, came
from Sacramento by plane to speak at opening
ceremonies, one of his last acts as governor
before departing a few days later for Washington to take over as Chief Justice of the U.S.
Supreme Court [B«T, Oct. 12].
Mr. and Mrs. O'Neill live at 3406 Huntington Blvd. in Fresno. They have five children,
Mrs. Patricia Heflin, who is married to Air
Force Col. C. J. Heflin; John E. Jr. and Dennis
H., who served in the Air Force during World
War II; Margaret Catherine, and Edwin R.
Mr. O'Neill's hobbies are barbecuing steaks
for his family and friends, riding his favorite
Palomino over his ranches and deep sea fishing.
He has faith in television: "I believe that
television can and will play an important part
in developing the culture and education of our
people. It will be a strong factor in bringing
religion into the home, and I think television
can improve the general standard of living."
Broadcasting
• Telecasting

ish

*Ge/aus

ed0p

Engl

WNHC
NEW HAVEN

New

England's first complete broadcasting

service

•

represented nationally by Katz

H* In Plain English
WNHC-TV reaches more than 2,540,760
people in Connecticut and adjacent areas.
125 newspapers carry WNHC daily program listings.
Broadcasting

• Telecasting

V H F
Channel
8

Three steps cover New Haven on radio.
• saturation — write for details
• NBC affiliation
• complete merchandising service
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From
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"One

where

I sit

Marsh

Joe

Hal Tate

For

on

Book"

The

Miss Reynolds,

our town

really put a smart-aleck

librarian,

motorist

in

his place one day last week — right in
center of town, corner of Main and
Walnut.
Her
Most

car stalled, tying up
drivers

just

waited

traffic.
quietly

realizing she couldn't help it— but one
fellow, right behind her, kept blaring
away

on his horn.

So Miss

Reynolds

gets out of her

car, walks over and says sweetly, "I'm
afraid I can't start my engine. If you'd
like to try, I'll be glad to stay here and
lean on that
stopped him!
From

where

sometimes

horn

for you."

That

I sit, a lot of us are

a little overeager to "sound

off" before we really understand
it's all about. Lets

what

try to see the other

fellow's side in whatever he does — how
he votes, what he thinks, whether his
preference

is for a glass of beer or

buttermilk — rather than simply

blast

out anyone who "gets in the way"
our ideas in these matters.

of

Copyright, 1951, United States Brewers Foundation

Page 24

•

December 21, 1953

all

accounts

IN CHICAGO his face is a familiar Loop institution, conjuring images of passing celebrities
in radio, television, motion pictures and other
fields of entertainment. His byline is perhaps
no less widely known. In fact, Hal Tate for
years has been on the inside, looking in and
out and around him.
With his diversified background, Mr. Tate
seems particularly fitted to aptly fulfill his new
duties as Chicago manager of the newly-created
Alex Rosenman station representative firm. It
represents WCAN-TV Milwaukee and will take
on others.
Mr. Tate during his career has maintained
his own program package firm, served as Chicago editor for radio-tv and film trade papers,
conducted broadcast interviews, served as a
disc jockey and has found time to freelance.
Born Alex Teitelman in Boswell, Pa., on
Aug. 4, 1912, the youth moved to neighboring
Johnstown at an early age. When he was about
13, Hal Tate traveled with his father (a cantor
in the Jewish faith) and his mother to Michigan
City and later came to Chicago on his own.
He was graduated from John Marshall High
School in January 1930.
His interest in journalism developed while in
school. (He was sports editor of the Marshall
News and later won a Chicago Journal contest.)
He attended Northwestern U.'s School of
Journalism (Chicago Campus) and began freelancing on his own. (Among his works: a
Lights Out script, gags for comedians George
Givot and Phil Baker.)
In the late 30's Hal Tate became Chicago
editor of Broadcasting, succeeding Bruce
Robertson, now B*T senior associate editor.
After that tenure, he moved into radio itself,
conducting The Radio Tattler, Movie Tattler,
and other programs on WBBM WMAQ WAIT
WAAF WJJD. In between he also was Chicago representative for Box Office, the movie
trade publication. In July 1943 he joined the
Navy Seabees, serving as overseas correspondent of the Seabee in Honolulu, the Philippines and Guam. After he was discharged in
1945, he wrote for other trade papers.
Mr. Tate went into the package program
field in 1950, turning out his Who's Talking
quiz series, which has appeared over the years
on more than 100 stations. At that time he
also launched a disc show on WBKB (TV).
In his new capacity, Mr. Tate expects to
travel to Minneapolis, St. Louis, Detroit, Chicago and Milwaukee — and maintain his packHeage firm.
is a member of the Chicago Television
Council, Variety Club, AFTRA and other
groups. He married the former Lucille Ellen
Schall on Oct. 13, 1948. He has two childrenMarilyn Jean, 4, and Martin, 2.
Broadcasting

• Telecasting

46% at 9:00 A.M.
for BOB BEAN and
"What's Cookin" ".

PHIL AGRESTA'S
"Carolina
News"
has 59%.
40% in the afternoon for JIMMY
PATTERSON, "By

DOUG MAYES gets
to 62% Saturdays
with "Farm Market

Jimminy".
"Anything Goes" for
49% on Monday
nights with GIL
STAMPER.

Reporter".
45% gather daily
at
ARTHUR
SMITH'S
"Corner
Store".

35% for JEANNE
ALEXANDER and
"Jeanne's Journal"
Saturday AM's.

GRADY COLE... for
in the South with a
years share
"Mr. Radio"
5222%
of
audience.

LEWIS MARTIN'S
HPL packs a 39% in
the afternoon and a
52% by "Starlite
Salute".

NEWS
57% of
CLYDE has
McLEAN'S
the 6:00 P.M. traffic.

A 61% share for
ALAN
NEWCOMB'S
Sunday
evening
"Evensong".

Many on the street
and 51% at home for
FLETCHER AUSTIN'S
"Streetman".
Late in the evening
BOB RAIFORD'S
"Robert
D." race
platters attract 38%.

FRED KIRBY'S "Hillreachesbilly55%.
Star Time"

JACK KNELL whose
newscasts command
62% of the available
ears at 12:35 P.M.

Meet WBT's criteria, each with his
own individual "take" of the
audience, according to The Pulse, Inc.,
March 1953 . . . from 35% to 62%
shares of audience, each personality
leading all other competition.

\

Each of WBT's Pulse-powerful personalities is a criterion
of excellence in nearly 400,000 North Carolina and
South Carolina radio homes. Creating a daily diversity of
broadcast banter, information, syncopation and public service,
they couple their individual personalities with the 31-year
personality of WBT's 50,000 watts — to provide unmatched
coverage and penetration in the Carolinas market.
CHARLOTTE,
Jefferson

Standard
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h

k
kw

3%

22.

has

e

mor

ers

ten

lis

all

n
tha
er

oth

ort

vep

e
Shr

ions

stat

1

iE^

ob
cor

There's

no doubt

about

station in the important
area. It's KWKH,
KWKH

more

margin!

Average

Daily

than Shreveport's four other stations
— actually delivers 89.4% more

listeners'per'dollar
The

One

Louisiana-Arkansas-Texas

by a tremendous

delivers 22.3%

Listeners
combined

the Number

audience

than

the next-best

figures above

are from

station!
the

new Standard Station Audience Report — the
more conservative of the two recent audience
surveys made
Write
LISTENERS PER DOLLAR

in this area.

direct or ask your Branham

the proof of KWKH's

LISTENERS

man

overwhelming

for all

superiority.

(l-time, %-hour
daytime rates)
KWKH
A Shreveport Times Station
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FCC
FOR

APPROVAL
COMPATIBLE

CLEARS
TV

WAY

COLOR

Criteria proposed by industry adopted by unanimous vote of six
commissioners, Hennock not voting. Manufacturers praise action
but warn that color sets will not be on market soon.
[Full text of Decision and Order in special insert, page 58A]
ceptibility of the color signals to interference.
NOW it's up to the broadcasters, the manufacturers, the advertisers and the advertising
However, the FCC foresaw the inter-play of
agencies.
competition as forcing costs down and simplifying the operation of station and receiver
With FCC approval of the National Televicircuits.
sion System Committee's compatible color
It warned receiver manufacturers that on
standards Thursday, the way was cleared for
them would devolve the responsibility of prothe commercial development of color tv for
ducing home sets designed to minimize possihome reception — with no loss of the present
ble interference.
27.5 million black and white audience.
Word of the FCC's action stirred the television broadcasting and manufacturing industries.
Mingled with gratification at the step were
cautions that the public -must not expect fullscale color broadcasting or color tv receiver
production for several years (see separate
stories on these pages).
The FCC's favorable decision was never in
doubt; the big question was when it would act.
Belief that the decision would be forthcoming
by — or before — Christmas was widely held during the last few months [B*T, Nov. 30].
Anticipating a rush of requests for special
authorizations to transmit color before the effective date of the order — 30 days after publication in the Federal Register — the Commission on Friday issued blanket approval for any
tv station to broadcast commercial or sustaining programs under the new color standards.
It asked that it be notified in advance when a
station contemplated colorcasting.
Three Applications
Up to 3 p.m. Friday, the Commission had
received three applications for special authority
to broadcast under the new color standards.
They were from WPTZ (TV) Philadelphia,
WMAR-TV Baltimore, and WNBT (TV) -NBC
New York.
Publication in the Federal Register has been
arranged for early this week, it was understood.
This would make the official, formal, effective
date sometime the first week in February.
The FCC found that the compatible color
television standards proposed by the all-industry
NTSC were sufficiently proved to warrant commercial authorization.
The Commission concluded, however, that the
NTSC proposals — which were recommended by
virtually the entire radio-tv manufacturing industry— still had some bad features. These
were the costs and complexities of station
equipment and home receivers and the susBroadcasting
• Telecasting

Major Requisite Deleted
A key requirement in the 1950 color tv decision— which authorized the CBS-sponsored,
field sequential system, now deleted — that any
new system would have to be so superior as to
overshadow the approved color system, was
dismissed as unwarranted in the light of the
fact that the field sequential system never became established.
"It is our view, in the light of the changed
circumstances, that a rigorous or inflexible
application of our criteria would not be warranted," the Commission said ". . . . We believe,
therefore, that the change in circumstances
warrants a shift in emphasis and that we are
justified in relying on the representations of

petitioners that certain of the inadequacies as
presently exist are a function of 'equipment
limitations' and are not necessarily inherent
'system
limitations.'
" came almost six months
The FCC's
decision
after RCA-NBC petitioned for the establishment of the NTSC signal standards and four
days less than five months after the NTSC
itself filed a similar petition.
Following the RCA-NBC and NTSC petitions, the Commission on Aug. 8 issued its
notice of proposed rule-making.
The 22-page report and order was unanimously adopted by six of the seven commissioners. Comr. Frieda B. Hennock was present,
but abstained from voting. Comrs. Edward M.
Webster, George E. Sterling and Robert E. Lee
issued separate concurring statements.
Although admitting that proponents of the
NTSC standards failed to meet every one of
the criteria it established for consideration of a
new color system, the Commission, in last
Thursday's decision, declared it was persuaded
that these limitations could be overcome by the
following:
1. Overwhelming support for the proposed
specifications by virtually all major manufacturers and substantial agreement that they have
a potential for growth.
2. Approval of the NTSC standards will, it
is hoped, provide an incentive and stimulus to
manufacturers to overcome apparatus shortcomings. "The success of color hinges on mass
receiver circulation," the FCC said, "and every
effort must be made to bring the price down
to the level of the mass purchaser. Every effort

Color Tv in Quantity Still Years Off — Baker
WARNING that color television will take
are interested in purchasing black and white
receivers,
now have official assurance that
some time before it occupies "more than a
few hours weekly," was sounded by Dr. W.
they will lose nothing by the Commission's
R. G. Baker, NTSC chairman and GE
action on color," Dr. Baker said.
vice president in
But, he added: "It should be understood
that while the Commission has approved
charge
of
electronics.
basic color standards today, it will take
manufacturers of color transmitting equipDr. Baker's
ment and home receivers considerable time
statement,
issued
concurrently with
to develop, field test and mass produce color
the release of the
equipment. . . .
FCC's decision
"Only a trickle of color television receivThursday night,
ers will be manufactured in 1954. It may be
hailed the Comyears before quantity production can be
mission's action
reached. Likewise early color television receivers will be expensive; most manufacturas
marking
"an
important step
ers estimate that small screen sets giving a
forward in the
\2V2-in. picture will cost in the neighborevolution of the
Dr. Baker
hood of $1,000.
television
Assuranceart."that the present $7 billion invested in black and white receivers has been
protected was also found gratifying by Dr.
Baker. "The millions who now own black
and white receivers, together with those who

"Meanwhile, the entertainment and cultural advantages which television offers now
will continue to be available on large screen,
high-quality black and white receivers at
values never before offered."
December 21, 1953
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FCC CLEARS WAY

COLOR

FOR COLOR

BY CHRISTMAS — 195?

an editorial

XhE clamor for "color by Christmas" has been satisfied — to the extent that the
FCC has given its official approval to the compatible system developed by the NTSC.
There can be no doubt of color television's destiny. It will enhance enormously the
public's enjoyment and the advertising impact of tv. Indeed it may revolutionize
the entire approach to advertising in the future.
As far as the general public is concerned, however, color television is still a paper
system, and will be for some time to come. It is to be hoped that this fact will be
made clear in future statements by television manufacturers and telecasters.
In the exuberance occasioned by the FCC's action, there have been some announcements which, in the light of known production potentials, seem excessively
optimistic. It will be to the advantage of manufacturer and telecaster alike to apply
every energy to the intricate technical problems of getting color production rolling
and meanwhile to provide the public with realistic information. The competitive
race to the color market is bound to create a temptation to exaggerate. To the
extent that this temptation is kept in check, to the same extent the public's acceptance
of color will be assured and the possibility of causing disillusionment avoided.

must also be made to design equipment to
minimize the additional interference susceptibility of operations under the proposed specifications. History has demonstrated that American industry is capable of devising practical
and economical equipment on a mass production basis. We have the assurance of the industry that the enormous engineering and production ingenuity at their command will be
focused on these remaining problems."
Although there is an adverse effect on picture quality, due to the requirements necessary
to construct the information into a 6-mc band,
"the saving of frequencies resulting from the
use of this technique . . . meets minimum standards of acceptability," the Commission said.
"The accomplishment of a compatible color
television system within a 6-mc bandwidth is
a tribute to the skill and ingenuity of the electronics industry," the Commission said.
Color reproduction is not completely faithful,
the Commission said, but it is "sufficiently accurate to be a pleasing reproduction." Resolution loss, as compared to black-and-white definition, is offset by the "greater realism resulting
from the addition of color information," the
FCC declared. Although the brightness level
of color equipment is lower than on monochrome receivers, it nevertheless is "within the
range
of
for home viewing," the
Commissionacceptability
stated.
Must Be Simple
Referring to its criteria that color receivers
must be simple enough to operate in the home
and that the cost must be cheap enough to
make them available to the great mass of the
American public, the Commission made the
following evaluation, based on 13 receivers in
operation at the Oct. 15 demonstration in New
York and the receivers furnished by three
manufacturers to the FCC's laboratories:
• The color tube and associated circuitry is
of complicated and intricate design and will impose aburden in servicing and maintenance as
compared with present monochrome receivers.
• Viewer controls are relatively simple.
Color controls do not appear to be critical.
Reception of colorcasts requires more fine
tuning than now required by black and white
receivers, but is not significant. Chroma control is not critical, nor are hue controls which
are included in some sets.
• Only data on costs was submitted by
RCA-NBC. Based on tube cost of $175-$200,
initial receivers will be priced at $800-$ 1,000.
"We do not believe that the data in the record
Page 28 • December 21, 1953

are sufficient to support the conclusion that the
presently available receiver apparatus is 'cheap
enough in price to be available to the great
mass of the American people' as contemplated
in our criteria," the Commission' said. "However, several manufacturers have expressed
their conviction that when color television
reaches the mass production stage, substantial
reduction in the price of color receivers will
follow, as was the case of the monochrome reOperation of NTSC-standards station equipment is more complicated than present black
ceiver."
and white equipment, the Commission pointed
out, but the station owner will find his technicians able to handle color gear with additional
training.
Cost Estimates
With station equipment cost estimates submitted only by RCA-NBC ($187,500 for equipment to transmit network colorcasts, originate
color slide, film and live programs), the Commission stated it was convinced that reductions
would be accomplished by manufacturers once
lines are designed and production begins. "We
believe," the FCC said, ". . . that the future
holds promise for the development of cheaper
Susceptibility to interference is related to the
signal
specifications, the Commission stated,
apparatus."
and is influenced by equipment design.
Data submitted regarding interference is
limited since only one receiver and a limited
range of signal conditions was included, the
FCC said.
The more intensive use of the television
channel (due to the addition of color information) renders the system more vulnerable to
interference, the Commission said, particularly
in the region of the subcarrier. This interference could originate from additional sideband energy radiated by a color transmitter on
the upper adjacent channel, or by some other
source of continuous wave radio energy, it
pointed out. Also, the Commission said, radiation from the 3.579545 mc subcarrier oscillator
in color receivers and several of its harmonics
fall in the amateur band.
The Commission called on transmitter and
receiver manufacturers to confine the radiations
and protect the receivers by utilizing "the
methods known to the art for reducing this
interference susceptibility, even though such
methods may involve additional manufacturing
The Commission found that the NTSC color

signals could be transmitted intercity over
existing microwave and coaxial lines, although
the latter gave a degraded — but minimum acceptable— picture. It also held out the possibility
that commercial and audience pressures might
force the AT&T to improve coaxial cables with
developments it has underway.
NTSC signal meets the standards of compatibility, the Commission found, but black
and white pictures "suffer some degradation."
It called attention to "dot structure" visible
on the black and white picture but stated that
beyond the critical distance there appears to
be no significant deterioration. Therefore, it
concluded, the degree of degradation is not
substantial.
As to "reverse compatibility," the quality of
the black and white picture on a polychrome
receiver, the Commission was somewhat disappointed. "Our own observation indicates
that the monochrome picture suffers a noticeable loss of definition when received on a color
The Commission called attention to the lack
of any plans for the production of converters.
The industry generally has agreed that the price
of a converter to transform a monochrome set
into a color receiver would be almost the same
as that for a full-scale color receiver.
Webster Cites Difficulties
Comr. Webster referred to the high cost and
complexity of receivers and station equipment
and theset."
degradation of pictures, plus susceptibility to interference. He observed that the public should be forewarned "that in view of the
subjective nature of the evaluation ... it is
not likely that unanimity will prevail with
respect to the adequacy of present color pictures" and that some viewers may find the
results less satisfactory than expected. He called
on manufacturers to design receivers adequately
to overcome these problems.
Comr. Sterling said he was certain that larger
pictures and cheaper receivers and less complex receivers will be made available within
the next two to three years. In the meantime,
he said, the public can continue to buy black
and white receivers with the assurance that
they will be able to receive colorcasts in black
and white. He also expressed the hope that
the industry would give the interference problems "high priority" as they begin to build
equipment for public consumption.
Comr. Lee paid tribute to the industry "and
the able and ingenious men comprising it who
have made this new miracle possible." He
foresaw the evaporation of the defects and
shortcomings that now exist as the industry
takes on mass production. He also foresaw
a "tremendous boost" for the economy from
this development.
Commission's action last week eliminates the
field sequential system chosen by the FCC in

Color Pattern
PROPOSAL that the FCC

daylong "test patterns" for color tv was
made last week by Telechrome Inc.,
Amityville, L. L, N. Y., color equipment
manufacturer.
As described by Telechrome, stations
would telecast 10 or 12 bars at the top
and bottom of the picture, indicating
colors and other pertinent information
for servicemen in adjusting color sets.
All these signals would be above or below the picture mask and thus would not
be visible to a viewer, Telechrome
pointed out.
Broadcasting
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1950 after lengthy hearings beginning in September 1949. The so-called CBS system was
authorized by the Commission, following extensive testimony and demonstrations which saw
RCA and Color Television Inc. (a West Coast
firm) offer competing systems.
Although incompatible with existing black
and white receivers — of which there were about
7 million in operation then— the field sequential
system was approved by the FCC because it
showed the best color pictures of the three
offered.
Following the FCC's decision in the fall of
1950, RCA appealed the decision to the courts.
The FCC was upheld by the Supreme Court in
1951 and CBS telecast the first commercial
program in June of that year. Four months
later, following the outbreak of the Korean
War, Defense Mobilizer Charles E. Wilson
asked manufacturers to cease color manufacture
to conserve materials and release engineers for
defense work. This ban which hindered the
CBS system was revoked last March.
However, during this period, the NTSC,
formed by RETMA and under the chairmanship of Dr. W. R. G. Baker, GE Electronics
Division vice president, evolved signal specifications for a compatible color tv system. Its
members are experts in the electronics field.
Five Time Question
All together, the Commission has had color
tv under consideration five times since 1940,
when commercial television was authorized. In
1940 and again in 1945, in allocations proce dings, itdecided color tv was not sufficiently
advanced to warrant its establishment on a
commercial basis. In 1946-47, it held hearing
on a CBS petition to authorize polychrome tv.
CBS was denied then on the ground that the
color tv shown was not good enough and used
too much spectrum space. RCA opposed CBS
in that proceeding. The 1949-50 hearing,
made on the Commission's own motion, ended
in the choice of the field sequential system,
which was superseded by last week's adoption
of the NTSC signal specifications.
When the FCC authorized the field sequential
system, it stated that compatibility, although
much to be desired, was too high a price to pay
for delaying color tv. It set up a set of standards which any new color tv system would have
to meet in order to be considered by the FCC.
In the comments filed, questions regarding
equipment costs and circuitry were raised by
CBS, which nevertheless favored the adoption
of the NTSC standards; Paramount Television
Productions Inc. (a subsidiary of Paramount
Pictures Inc. and licensee of tv station KTLA
Los Angeles); Chromatic Television Labs. Inc.
(half-owned by Paramount Pictures); American
Television Inc., Chicago manufacturer and retailer; and two Richmond, Va., engineers, Marshall Soghoian and S. L. Cooke Jr.
Paramount and Chromatic recommended that
the Commission withhold approval of the NTSC
standards until a $500 color receiver was available. [Most estimates of the price of initial
color tv receivers range from $800 to $1,000.]
Support for the adoption of the NTSC proposals came from RCA-NBC, Philco, Sylvania,
GE, Motorolo, Hazeltine, Admiral, Westinghouse Radio Stations Inc., among others.
Accompanying the report and order were
two appendices. One was a 9-page technical
description of the NTSC method of adding
color to the black and white telecast. The
other was an 11-page revision of the standards
for tv to include the NTSC standards for colorcasting. This was accompanied by five charts.
The decision was drafted and written by
Broadcast Bureau Rules & Standards Division
Chief Arthur Scheiner and staff.
[Text of FCC's report and order see page 58A.]
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'Historic . . . opens a new era in electronic communications . . . adds
new dimension to the entertainment arts . . . supplies a new power
to advertising . . . greatly increases merchandising possibilities/
Sarnoff says.

'Great victory for RCA

but even

greater triumph

for

public and tv industry,' says Folsom, who predicts first color sets
will be off RCA production lines in about six months.
it is an even greater triumph for the public
"THE DAY on which the FCC approved
standards for the commercial broadcasting of
and the entire television industry."
compatible color television will be remembered
Pointing out that RCA scientists had been
in the annals of communications along with
engaged in basic research wbrk related to color
the historic date of April 30, 1939, when RCA
tv as far back as the 1920's, even before blackand NBC introduced all-electronic black-andand-white tv had been introduced, Mr. Folsom
white television as a new broadcast service to
said that since then RCA has spent more than
$25 million "to achieve our objective of addthe public at the opening of the World's Fair
ing the beauty and reality of color to the blackin This
New was
York."what Brig. Gen. David Sarnoff,
and-white
service we pioneered."
RCA board chairman, said Thursday when
The FCC decision paves the way for intronotified of the FCC decision.
ducing color without disturbing the present
"At that time we added sight to sound. Now
monochrome service to the public, Mr. Folsom
we add color to sight," he said.
said, "RCA and NBC will invest an additional
"Color television opens a new era in elec$15 million during color television's introtronic communications and adds a new dimenductory year to establish this new service on a
sion to the entertainment arts," he said. "It
solid foundation," he declared.
First color sets with a 14-inch picture and
priced between $800 and $1,000, will begin
to come off RCA production lines in small
quantities in about six months, Mr. Folsom
said, noting that considering the relative values
of the dollar, these prices compare favorably
with the price of the first 12-inch black-andwhite receivers introduced in 1939. When mass
production of color sets and tri-color tubes
gets under way, about a year after they are
introduced, prices will come down as they did
for black-and-white, reaching this goal after
several years, he opined.
Someone Must Risk It
To make any new service available to the
public, "someone must take the risks of leadership and incur the necessary initial capital
expense required to start
Folsom said. "RCA has
radio broadcasting and
vision. RCA has done it

Brig. Gen. Sarnoff
"Now we add color to sight"
supplies a new power to advertising and greatly
increases its merchandising possibilities. It
adds realism to journalism, intensifies television
as a social and educational force, and opens
the way for a significant advance in service
the public."
to Voicing
RCA's pride- in the leadership its
scientists and engineers achieved in developing
the all-electronic monochrome tv system, compatible color tv and the RCA tri-color tube
which, he said, makes compatible color possible. Gen. Sarnoff stated:
"Dedicated to pioneering and steadfast in
our purpose to give America pre-eminence in
communications, we shall continue our efforts
to advance and to merit the faith and confidence
the American people have in 'RCA' as an
emblem of quality, dependability and progress."
'RCA Will Have It'
Frank M. Folsom, RCA president, recalled
that seven years ago, on May 7, 1946, Gen.
Sarnoff had said: "When a modern and practical color television system for the home is
here, RCA will have it." The decision, Mr.
Folsom said, "is a great victory for RCA. But

a new industry," Mr.
done this before with
black-and-white teleagain with compatible

color
television."
After
spending $50 million to develop and
establish black-and-white tv, RCA in introducing color, "is following the same policy of
making its inventions available to the industry
as it did in radio and black-and-white television.
This means that other members of this highly
competitive industry can get into color television quickly and benefit accordingly," he
said. He pointed out that there are approximately 85 set manufacturers and 70 tube
manufacturers now competing in the radio-tv
industry, and more than 340 tv stations are
now on the air.
NBC, with two color studios in operation in
New York and plans for converting studio
facilities in Brooklyn and Burbank, Calif., for
color, also has color cameras and associated
equipment, as well as mobile units, on order
for the network's other o&o stations in Washington, Cleveland and Chicago, to equip them
for color program originations. With the 65
NBC-TV affiliates who have signed color
amendments to their affiliation agreements and
have ordered the equipment needed for them to
broadcast network color programs, this makes
a total of 70 NBC stations preparing for color.
By Dec. 1, one or more stations in 57 cities
had ordered color apparatus, RCA said, with
deliveries expected to start by March 1954.
NBC-TV, which has already broadcast a
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number of its commercial programs in color,
all dress rehearsals except the Nov. 22 Colgate
Comedy Hour which on that date received the
first compatible colorcast of a sponsored network program, plans to put every NBC-TV
program on the air in color during the "introductory year" plan set forth by NBC President
Sylvester L. Weaver. During this time, before
color receivers get into the homes of the viewing public in any appreciable number, each
sponsor and agency will have the chance to
experiment with the actual production of each
commercial program in color, preparing them
for the time when there will be a general viewing audience for their colorcasts. NBC will
itself stand the cost of the color experimental
broadcasts, over all normal costs, for this experimental period.

DuMont
To

Color

Be Available

Scanners
Soon

ALLEN B. DuMONT Labs said last week that
its new "Colorvision Slide Scanners," first of
which it shipped to CBS [B»T, Dec. 14], will
be made available soon to tv receiver manufacturers throughout the industry. It said the
new scanner, culmination of years of research
and development by DuMont, would provide
set manufacturers with "exceptionally clear,
reliable color signals with which to test television receivers now being designed in preparation for the advent of commercial color television." CBS-TV is employing its scanner on
the programming side, using it to colorcast
titles, captions, credits, and photographic stills
in color as part of its experimental work on
programming in color under the NTSC-approved color standards.

Muntz 'Color' Set
A COLOR tv receiver — which shows
only black and white pictures — has been
announced by Muntz Tv, Chicago. Selling for $500, the receiver is said to contain a complete color circuit, but is
equipped with a 27-in. black and white
tube. Delivery is promised by early
February.
Muntz said the receiver incorporates
a "revolutionary circuit" developed by
Hazeltine Research Labs. Explaining the
new circuit, Muntz said that the entire
color separator in the set has been eliminated. When color tubes are released,
Muntz said it would install them in the
color sets for the estimated retail price
of $125. Tubes of 18-in. size are contemplated, Muntz said, referring to the
Lawrence tube.
Muntz claimed that the proposed receiver will have 24 tubes and will operate
on 300 w of power, compared, the announcement said, with the 30-46 tubes
and 1,200 w of power needed to operate
other sets.
A. V. Loughran, Hazeltine vice president in charge of research, acknowledged
that Hazeltine had put out a report in
October to all licensees describing the
principle of the type of separation, but
not divulging details. He said that Hazeltine might announce the principle and
demonstrate the circuit sometime in January.
Page 30
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CBS

PLEDGES

'EVERY
EFFORT'
Dr.
Stanton,
hailing

Thirst
FCCs

adoption
of new standards
for color tv, says CBS now can
'focus energies toward making color tv a reality/
"THE ADOPTION by the Federal Communications Commission of the new standards for
color television broadcasting ends the long
period of development, controversy and uncertainty," Dr. Frank Stanton, CBS president,
said. "CBS, along with all segments of the
industry, can now focus its full energies toward
making color television a reality for the American home.
"During 1954," Dr. Stanton said, "CBS Television, in its color broadcasting, will make
available to the public its regular programs on
a rotating basis so that before the end of the
year, each of the regular programs, whether
originating in New York or in Television City
(Hollywood), will be seen in color.
"In addition, CBS will broadcast a regular

for Color

First

AFTER the FCC decision, NBC-TV
went on the air at 5:32:17 p.m. Thursday with what it called the "first authorized color signal," showing the NBC
trademark — the NBC chimes — in the
three primary colors.
First compatible color program following the decision was aired by CBS-TV
starting at 6:15 p.m., concluding just
before NBC-TV got its first post-decision
colorcast under way at 6:30 p.m. CBS
President Frank Stanton introduced his
network's color program; NBC President
Sylvester L. Weaver Jr. acted as master
of ceremonies of his network's show,
which included a filmed (in black-andwhite) statement by Brig. Gen. David
Sarnoff, RCA-NBC board chairman.
During the NBC-TV colorcast, Mr.
Weaver said that, if the FCC gave its
approval, NBC-TV would put yesterday's
(Sunday) telecast of Amahl and the
Night Visitors for Hallmark Cards; Chesterfield's Christmas Eve Dragnet program
and the New Year's Day Tournament
of Roses Parade, for Woolworth Stores,
on the network in color.

LARGER
TUBES

LAWRENCE
EXPECTED

THOMAS

Dr. Frank Stanton
As he appeared when testifying on color tv before the House Interstate & Foreign Commerce
Committee last March.
daytime color series. In scheduling our color
programs, we will take into consideration the
schedules of other networks in order to avoid
duplication so the public can have the benefit
of the maximum number of hours possible of
color. The rate of additional expansion of
network color programming by CBS Television
will depend on the rate of color receiver production.
"CBS-Hytron, the tube manufacturing division of CBS, has developed a color picture
tube which will be in mass production in
March 1954. CBS-Columbia, the receiver
manufacturing division of CBS, has completed
prototypes of color receivers, which will be
in mass production by mid-year.
"CBS is prepared to bring visually into the
homes of the American people the more complete information and greater reality that can
only be conveyed by the added dimension of
color. We confidently expect the very rapid
introduction, during the coming year, of this
most exciting new development. CBS pledges
its every effort to achieve this objective."
Acquisition of the RKO 81st Street Theatre
on Broadway in New York for conversion into
a CBS-TV color television studio was announced
Friday by CBS-TV President J. L. Van Volkenburg. He said extensive alterations to the themonths. atre's interior would be completed in four

Electronics Inc., Passaic, N. J., independent manufacturer of cathode ray picture
tubes, has signed a licensing agreement to produce the 21 -inch and larger Lawrence color
tubes, it was announced jointly last week by
Thomas L. Clinton, president of Thomas Electronics, and Richard Hodgson, president of
Chromatic Television Labs of New York and
Oakland, developers of the Lawrence tube.
The Lawrence tube, invented by Dr. Ernest
O. Lawrence, Nobel prize-winning physicist of
the U. of California, employs only a single
electron gun, and is said to make possible larger
color pictures than are practical in the case of
other color tubes. In this connection, Robert
E. Lewis, Thomas Electronics general sales
manager, said the tube may be "the real answer to large-screen color television at reasonable cost." He added that company engineers
are currently at Chromatic's Laboratories in
Oakland, studying manufacturing techniques as
"a preliminary to setting up pilot production
Step Towards Large Screen
In commenting on the significance of the
agreement, Mr. Hodgson declared:
lines."
"This is a major step toward bringing color
tv on the large screen it has become used to
having in black and white. Moreover, the
single gun principle, in addition to permitting
a large picture, is both cheaper to produce
and simpler to operate than the three-gun tubes
previously experimented with by other companies. The Lawrence color tube also gives a
much higher quality of black and white reproduction from the standard telecasting today."
Thomas Electronics is the second licensee of
the Lawrence tube to be announced. Last
month Crosley Radio & Television division
of Avco Mfg. Corp. announced it had signed
an agreement with Chromatic to produce the
color tube at its plant in Batavia, 111.
Broadcasting
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ADV.

Capitol
Color

Television:

1941: FCC allocates spectrum space for
black and white television; decides color
tv is too far in future.
1945: FCC expands frequency bands for
black and white television; reserves ultra
high frequency bands for future expansion of black and white and color tv.
1946-47: CBS petitions for commercialization of color tv. After lengthy hearing,
FCC denies request on ground that state
of art is not far enough along and that
color tv shown by CBS and RCA requires
too much spectrum space.
Sept. 30, 1948: Freeze on tv application
processing ordered by FCC. Major questions to be probed are separation factors
and the use of uhf for additional tv
channels.
May 26, 1949: Preliminary plans for farreaching vhf-uhf hearing announced by
FCC, with color among subjects to be
considered.
Sept. 26, 1949: First phase of tv hearing,
dealing with color, gets under way.
Nov. 22, 1949: Color sessions recess; fieldtest notice issued by FCC.
Feb. 20, 1950: Color hearing resumes.
Feb. 23, 1950: Comparative color demonstrations held by FCC; systems shown by
CBS, RCA and Color Television Inc.
May 26, 1950: Color hearing ends.
July 11, 1950: FCC begins deliberations on
color tv. Participants submit final summations July 10. Also on July 11 Condon committee submits its color tv report
to Senate Interstate and Foreign Commerce Committee.
Sept. 1, 1950: FCC issues its "First Report"
on color tv, favoring CBS system but advancing plan for manufacture of tv receivers with "bracket standards" as means
of delaying final decision to permit further
studies.
Sept. 29, 1950: Manufacturers say they cannot meet FCC's deadline for manufacture
of "bracket standards" sets.
Oct. 11, 1950: FCC issues "Second Report"
on color, adopting CBS standards effective
Nov. 20, 1950.
Oct. 17, 1950: RCA and two subsidiaries,
NBC and RCA Victor Distributing Corp.,
file suit against FCC on color decision in
U. S. District Court in Chicago.
Nov. 16, 1950: Chicago court, after two days
of hearings in which seven manufacturers,
servicemen and others took RCA's side,
grants temporary restraining order delaying effectiveness of color standards pending further decision of the court.
Nov. 20, 1950: National Television System
Committee, all-industry group of engineers and technicians, appoints ad hoc
committee to study the possibility of developing compatible color tv standards.
Dec. 22, 1950: Chicago District Court, in a
2-1 decision, upholds FCC's approval of
CBS color system, but prohibits start of
commercial operations pending a ruling by
the Supreme Court. Judge LaBuy dissents. Temporary stay order is continued
until April 1, 1951, or such time as Supreme Court dissolves the restraint.
Jan. 26, 1951: RCA initiates appeal to U. S.
Broadcasting
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Supreme Court for itself and two subsidiaries. Itis joined in suit by Emerson
Radio & Phonograph Corp.
March 26-27, 1951: Supreme Court hears
oral argument on color tv case; RCA and
Emerson opposing FCC decision, Solicitor
General of U. S. and CBS in behalf of
FCC decision.
May 28, 1951: Supreme Court, by 8-0 vote,
affirms lower court ruling in favor of CBS
color. Justice Frankfurter issues a "dubitante," neither concurring nor dissenting.
June 25, 1951: First commercial color telecast by CBS; one hour program, sponsored
by 16 advertisers.
Oct. 19, 1951: At request of Defense Mobilizer Wilson, manufacturers agree to cease
color equipment production for duration
of Korean War.
Nov. 26, 1951: NTSC approves tentative
signal specifications for compatible color
tv for field test purposes.
Jan. 15, 1953: NTSC approves in principle
final signal specifications for compatible
color tv.
March 6, 1943: Sen. Edwin C. Johnson
(D-Colo.) charges "powerful interests" are
seeking to delay introduction of color tv.
Charges made in letter to Sen. Charles
W. Tobey (R-N.H.), chairman of Senate
Interstate
and Foreign Commerce Committee.
March 13, 1953: Rep. Charles A. Wolverton
(R-N.L), chairman of House Interstate
and Foreign Commerce Committee, announces color tv inquiry.
March 24-27, 1953: House Commerce Committee holds inquiry into status of color
tv.
March 26, 1953: National Production Authority revokes ban on manufacture of
color tv equipment.
April 14-15, 1953: House Commerce Committee views compatible color tv in Princeton, N. J., and New York City, demonstrated by RCA, CBS and Chromatic
Television Labs Inc.
June 25, 1953: Petition to authorize NTSC
compatible color tv standards filed with
FCC by RCA and NBC.
July 21, 1953: NTSC approves final specifications for compatible color tv signal.
July 22, 1953: NTSC files petition with FCC
asking authorization of its compatible
color tv signal specifications. Petition is
followed by similar requests by Philco,
GE, Motorola and Sylvania.
Aug. 7, 1953: FCC issues notice of proposed
rule-making relative to authorizing NTSC
specifications for color tv.
Sept. 8, 1953: Comments on FCC's proposal
filed by NTSC, Westinghouse Radio Stations Inc., Admiral, Hazeltine, CBS,
American Television Inc., Paramount Television Productions, Chromatic Television
Labs., and two radio engineers, Soghoian
and Cooke of Richmond, Va.
Oct. 15, 1953: Comparative color tv demonstration held in New York for FCC by
NTSC and industry members.
Dec. 17, 1953: FCC approves NTSC compatible color tv signal specifications, effective 30 days after publication in the
Federal Register.

& AGENCIES

Airline

Among

'Today'

New
Buyers
CAPITOL Airlines, Washington, D. C, through
Lewis Edwin Ryan, same city, has ordered 39
participations over 13 weeks on Today (NBCTV, Mon.-Fri., 7-9 a.m., EST), starting Jan. 18,
and Curtis Publishing Co., Philadelphia, through
BBDO, N. Y., has ordered one participation
on the same show on Jan. 5. Extensions of
business for Today include those of American
Maize-Products Co., N. Y., through Kenyon
& Eckhardt, New York, for 24 participations
in 12 weeks, beginning Dec. 28; Emerson Drug
Co., Baltimore, through Lennen & Newell,
New York, for eight more participations, raising
to 112 the number the company has contracted
between July 20, 1953 and July 16, 1954.

Gillette

Christmas

Show

GILLETTE Safety Razor Co., will present a
special Christmas show Dec. 25, from 10-11
p.m. on ABC Radio and NBC-TV. Representing $250,000 in talent, "Christmas With
the Stars" will originate from New York, Hollywood and Boston. It replaces Gillette's regular
Friday night Cavalcade of Sports boxing.
Talent includes Tyrone Power, Eddie Fisher,
Audrey Hepburn, Rosemary Clooney, Victor
Borge, Eddie (Rochester) Anderson, and the
Boston Pops Orchestra conducted by Arthur
Fiedler. Howard Teichmann is writer and
Joseph Santley producer. Maxon Inc., New
York, is the agency.

Vitamin

Corp.

Tv

Plans

VITAMIN Corp. of America, New York, effective Jan. 16, will sponsor Up For Adoption,
a half -hour series, Saturdays, 7-7:30 p.m. on
ABC-TV, subject to clearance by the network.
The show will be a series of remote originations and will have Kathy Godfrey, sister of
CBS' Arthur Godfrey, as one of the principals.
BBDO, New York, is the agency.

Three Sign for Lewis Show
To Start Jan. 2 on CBS Radio
THREE sponsors are reported to have been
signed for quarter-hour sponsorships in CBS
Radio's new, full-hour Saturday morning
program featuring Robert Q. Lewis, which is
slated to start Jan. 2(11 a.m. to 12 noon, EST).
They are: Milner Products (Pine-Sol), Mutual
of Omaha, and Nehi soft drink.

Tv

Drama

by Remote

WHAT

was claimed to be the first remote telecast of a network dramatic
production was presented on NBC-TV
Dec. 8 when Armstrong's Circle Theatre
was televised from an improvised stage in
the National Guard armory at Lancaster,
Pa. Normally telecast from New York,
the show was presented in Lancaster during the 3 2d annual convention of wholesale distributors of the Armstrong Cork
Co.'s floor division. Some 500 distributors, guests and Armstrong personnel
composed the "studio" audience.
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Chrysler Corp., Detroit, renews Medallion
Theatre (CBS-TV, Sat., 10-10:30 p.m. EST).
Agency: BBDO, N. Y.
Phillips Petroleum Co. buys / Led Three Lives
on WGN-TV Chicago, starting Dec. 15.
Agency: Lambert & Feasley Inc., N. Y. BroilKing Kotisscrie Div. of International Appliance
Corp. buys Craig Kennedy, Criminologist on
same station, starting Dec. 11. Agency: Richard
I. Hirsch & Co., Chicago.

Pure Oil Co., Chicago, renews NBC co-op program Who Said That? on WNBQ-TV Chicago,
for 52 weeks starting Jan. 4. Agency: Leo
Burnett Co., Chicago.

SOUTH SIDE Petroleum Co. (Oklahoma gasoline) has bought three programs for 52 weeks
on WNBQ (TV) Chicago, NBC o&o outlet, including Len O'Connor's five-minute news
cut-in across the board on NBC-TV's Today. On hand for the contract-signing are (I to r):
Arthur Berg, WNBQ account executive; Evelyn Young, vice president of Maryland Advertising Agency, which handles account; Joseph E. Guilbault, Oklahoma president; Tony
Weitzel, whose Town Crier also is sponsored by the firm; John McPartlin, WNBQ sales
manager, and Mr. O'Connor. Third Oklahoma buy is a full-hour Western Playhouse film
on Sundays. Oklahoma also has started a radio spot campaign on WIND and other stations.

Berger

Joins

Geyer

Adv.

E. W. BERGER, vice president of KaiserFrazer Sales Division of Kaiser Motors Corp.,
has resigned to join Geyer Adv. Inc., as vice
president. He will continue to live in Detroit,
with headquarters in the agency's Detroit offices.
Owen Quits Orr & Assoc.
ROBERT B. OWENS, JR. has resigned as vice
president and chairman of the board of Robert
W. Orr & Assoc., New York. His future plans
will be announced Jan. 1.
NEW

BUSINESS

General Mills Corp., Minneapolis, signed for
Friday, 3:45-4 p.m. EST, portion of Bob Crosby
Show (CBS-TV), Mon.-Fri., 3:30-4 p.m. EST,
starting Jan. 8, and Hagen Corp., has bought
Wednesday, 3:30-3:45 p.m. EST, period of
same show, starting Feb. 10. Six quarter-hour
segments of show are now sponsored. Agency
for General Mills: Knox Reeves, Minneapolis.
Agency for Hagen: Ketchum, McLeod & Grove,
Pittsburgh.
Colgate-Pamolive Co., Jersey City, renews
Lorenzo Jones (NBC Radio, Mon.-Fri., 5:305:45 p.m. EST), effective Jan. 4. Agency:
William Esty Co., N. Y.
Toni Co. (Bobbi home permanents and White
Rain shampoo) renews sponsorship of Tues.
and Thurs. first quarter-hour of Breakfast Club
on ABC Radio (Mon.-Fri., 9-10 a.m. EST) for
52 weeks, effective Dec. 1. Agency: TathamLaird, Chicago.

Philco Corp. renews Mon.-Fri. sponsorship of
9:45-10 a.m. Breakfast Club segment for 52
weeks, effective Dec. 28. Agency: Hutchins
Adv. Co., N. Y. and Phila.
Gillette Co. to again sponsor Orange Bowl football game between U. of Oklahoma and U. of
Maryland, on CBS Radio Jan. 1. Agency:
Maxon Inc., N. Y.

Pharmaceuticals Inc., N. Y. (RDX, Geritol),
has signed as co-sponsor of Rocky King, Detective (DuMont, Sun., 9-9:30 p.m. EST) for two
years starting Jan. 3. Agency: Edward Kletter
Assoc., N. Y.
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Kellogg Co. of Canada Ltd., London, Ont.
(breakfast foods) on Jan. 1 renews for 46 weeks
Les Amis de Charlotte on seven French Radio
Associates network, Sat. 9-9:55 a.m. Agency:
Leo Burnett Inc., Toronto.
New England Provision Co. (NEPCO all-beef
frankfurters) will sponsor Boston Blackie show
alternating Fridays 10:30 p.m. WNAC-TV
Boston, and co-sponsor Cisco Kid, Thurs., 6:30

Procter & Gamble to sponsor Brighter Day,
daytime serial, on CBS-TV (Mon.-Fri., 1-1:15
p.m. EST), effective Jan. 4. Agency: Young &
Rubicam, N. Y.

Dow Breweries Ltd., Montreal, has started 10minute sports program five days weekly on three
p.m.
Quebec
stations. Agency is Vickers & Benson
Ltd., Montreal.

Kellogg Co., Battle Creek, Mich, (cereals), Jan.
3 renews for 52 weeks first half hour segment
of Super Circus on ABC-TV, Sundays, 4-5 p.m.
CST. Agency: Leo Burnett Co., Chicago.

Tidewater Associated Oil Co., S. F., started 36
broadcasts of major intercollegiate basketball
games in California on KFWB Hollywood,
Dec. 1. Agency: Buchanan & Co., S. F.

Mutual of Omaha buys three six-minute participations weekly on Today (NBC-TV) for 52
weeks starting Jan. 25. Agency: Bozell &
Jacobs, Chicago.
General Foods (Sanka) to sponsor Mon. and
Wed. segments of Robert Trout newscasts, CBS
Radio (Mon.-Fri., 10:30-35 p.m. EST), effective
Jan. 4, and also Tues. 10:15-20 p.m. period
featuring Galen Drake on same network.
Agency: Young & Rubicam, N. Y.
Norwich Pharmacal Co., Norwich, N. Y.,
(Pepto Bismol), renews Sunday News Special,
featuring Don Hollenbeck, over CBS-TV (Sun.
11-11:15 p.m. EST) starting Jan. 3. Agency:
Benton & Bowles, N. Y.

Nestle Co. (cocoa and candy products) signs as
co-sponsor (with Ralston Purina) of Space
Patrol on ABC-TV (Sat., 11-11:30 a.m. EST)
for 52 weeks, effective Jan. 16. Agency: Cecil
& Presbrey, N. Y.
Los Angeles Soap Co., L. A. (White King soap),
starts Harry Babbitt Show on 23 Columbia
Pacific Radio Network stations (Mon., Wed.,
Fri. and alternating weekly with Tues. and
Thurs., 7:45-8 a.m. [PST] ), for 52 weeks from
Jan. 4. Agency: Raymond R. Morgan Co.,
Hollywood.
Sun Oil Co., Phila., renews Sunoco Three-Star
Extra news program over NBC Radio (Mon.Fri., 6:45 p.m. EST) starting Jan. 11. Agency:
Ruthrauff & Ryan, N. Y.
Bristol Myers Co., N. Y. (Ipana and Sal
Hepatica) renews Jimmy Wakely Show on 11
Columbia Pacific Radio Network stations, Sat.
7:30-8 p.m. EST for 52 weeks from Jan. 2.
Agency: Young & Rubicam Inc., N. Y.
Babbitt Co. (BAB-O) asking for daytime availabilities starting Jan. 1 for 52 weeks. Agency:
Dancer-Fitzgerald-Sample, N. Y.

SPOT

W. F. McLaughlin & Co. (Manor House coffee)
buys 18 spots per week for 52 weeks on
WCAN-TV Milwaukee. Agency: Earle Ludgin
& Co., Chicago.
Dean Van Lines, L. A., appoints HutchinsonHadlock Co., Hollywood. Radio spot announcement campaign has started on KHJ, KMPC
that city and KBIG Avalon. Roger Hutchinson
is account executive.

AGENCY

APPOINTMENTS

Girard's Inc., San Rafael, Calif, (french dressing), names Honig-Cooper Co., S. F.
Music Masters Records Inc., Beverly Hills, appoints Frank-Gold & Rich Agency, that city.
Radio will be used.
Prudential Chemical Co., L. A. (Silver Star
paints, caulking compounds) names Beckman,
Hamilton & Assoc. Inc., same city. Radio and
tv will be used in spring season. Milton Beckman is account executive.
The Tasty Baking Co. and Tasty Sales Corp.
Phila., appoints Gray & Rogers, Phila. agency,
to handle its radio and television advertising.
Wolcott Co. of Hartford, Conn., names Hicks
& Greist, N. Y., effective Jan. 1, to handle advertising and sales promotion for Easy Oven
cleaner, Glaspray Silicone, glass cleaner, Copperkleen, and several other products.
Broadcasting
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FILM

EAGLE-LION
Boosts Budget
UNIVERSAL International Pictures,
Hollywood, has allocated a record advertising budget of %\Vz million to support
the company's major releases during the
first four months of 1954, with $500,000
earmarked for radio and television, trade
papers and miscellaneous expenses.

Meridian Co., Beverly Hills (unfinished hardwood furniture), appoints Beaumont & Hohman Inc., L. A. Tv will be used.
Frank Werner's Shoe Stores, S. F., names Jack
Wyman Adv. Agency, that city. Radio and tv
will be used.
Thirteen Construction Industries of Southern
California, trade organization, and L. A. Chamber of Commerce, co-sponsors of 1954 Los
Angeles Home Show, name Milton Weinberg
Adv. Agency, that city, for advertising, and
Frank Bull & Co., same city, for publicity and
promotion. Home Show is scheduled for summer of 1954.
Triumph Sports Car and Doretti Sports Car,
both L. A., appoint Allen & Marshall Adv.
Agency, that city.
Berghoff Brewing Corp., Ft. Wayne, Ind., appoints Alex T. Franz, Chicago.
Standard-Triumph Motor Co., N. Y. and L. A.,
names Roy S. Durstine Inc., same cities.
The Charlestown Savings Bank, with offices in
Charlestown and Boston, Mass., appoints
Ingalls-Miniter Co., Boston, as advertising
agency.
John Wanamaker, Phila. and N. Y. (department store), names Dowd, Redfield & Johnstone, N. Y., and John C. Dowd, Boston, as
advertising agencies.
Bymart Tintair Inc., N. Y. (Tintair), names
Erwin, Wasey & Co., N. Y., to handle advertising, effective Jan. 1.
Skyway Luggage Co., Seattle, names Botsford,
Constantine & Gardner, that city. Account executive is W. W. Woodbridge Jr., vice president
and manager of Seattle office.
R. A. Simmonds Corp. (100% pet food), names
Guild, Bascom & Bonfigli, S. F.
Soule Steel Co., S.F. (fabricated steel building
products), appoints L. C. Cole Co., same city.
AGENCY

TO

BE

The new

FIRST
name

FOR

MAJOR

in the expanding

Bernard Prockter, who
tive producer.

home basketball games on WCIA

(TV) Cham-

paign, 111., and the university's entire schedule
on WITY Danville, 111. The firm also has
signed with Indiana U. to televise 10 of its
home games on WTTV (TV) Bloomington.
Agency is Ruben Advertising, Indianapolis.
• Telecasting

MILLION;

PLANT

FOR

TV

FILM

tv film field is First National

sold PSI-TV interest, is president and

PURCHASE of Eagle-Lion Studio in Hollywood for $1.1 million has been concluded by
a newly former syndicate, which, when it takes
over management from Chesapeake Industries
Inc. in January, will make it the first major
plant devoted exclusively to tv film production.
To operate as First National Studios Inc.
with a revolving fund in excess of $1 million,
Bernard Prockter, firm president and executive
producer, who sold his interest in PSI-TV
[B«T, Dec. 14], revealed plans last week to
negotiate outside deals to be financed by the
firm in addition to First National's own largescale tv film production program.
Headed by board chairman Fred Levy Jr.,
Los Angeles realtor, the closed corporation's
board of directors includes: Mr. Prockter; Edwin W. Pauley, independent Los Angeles oil operator; Daniel F. Reeves, broker and president
of the Los Angeles Rams; Edward Conne, one
of the organizers of the World Broadcasting System and more recently associated with ConneStephens, firm handling all Prockter Tv Enterprises' Hollywood production details; Bertram
C. Gamble, president of Gamble-Skogmo Co.,
Minneapolis (Gamble's Western Auto Supply
Stores); Edward D. Matz, president of Kurly
Kate Corp., Chicago (stainless metal sponge
for cleaning utensils); and F. R. Long, independent Los Angeles oil operator and vicepresident of Mohawk Oil Co.
Remodeling Plans
Mr. Conne, who is serving as executive vice
president in charge of studio operations, said
immediate plans are to remodel and refurnish
the six-stage studio. William Stephens is expected to become production chief.
Mr. Levy, who as treasurer will direct First
National's financial direction, represented the
Ralph E. Stolkin-headed syndicate in its purchase attempt of RKO Radio Pictures Inc.
which fell through [B*T, Oct. 6, Sept. 29]. He
had previously spearheaded a group made up
of Messrs. Pauley and Reeves, with himself as
an active participant, which, had it been successful inacquiring the studio, reportedly would
have released the RKO backlog of motion
pictures to tv.
In their joint statement, Dec. 12, Mr. Levy
and William MacMillen Jr., Chesapeake president, revealed the agreement for the 4V/2-acre
Eagle-Lion plant had been negotiated 18
months.

One-Man
A NEW

Chesty Foods Signings
CHESTY FOODS Inc. (potato chips and allied
items), Terre Haute, Ind., has signed a contract with the U. of Illinois to sponsor 10 of its

$1.1

Studios

Inc. It takes over management of the Hollywood studio from Chesapeake Industries in January. Fred Levy Jr. is board chairman.

SHORTS

Robert 3. Peets Adv., Jackson. Miss., moves to
1043-B Poplar Blvd.

Broadcasting

SOLD

Filming

hand-held movie camera and

a system of "candid, synchronized" sound
requiring only a one-man crew were
utilized in filming "The Young Fighter,"
which was slated for presentation on the
Ford Foundation Tv-Radio Workshop's
Omnibus program on CBS-TV yesterday
(Sunday), according to Filmscope Inc.,
New York, whose Fons Iannelli was credited with developing the new techniques.
They were said to permit "reality" filming without posing, directing, or re-enaction.

execu-

The new syndicate was represented by Mendel Silberberg of Mitchell, Silberberg & Knupp,
who as outside counsel for RKO also represented Mr. Levy in negotiating the latter's
commission for the Stolkin-RKO deal, Attorney for Chesapeake was Leon Kaplan of Kaplan, Livingston, Goodwin & Berkowitz.
As yet undetermined is whether or not Frank
Wisbar Productions (NBC-TV's Fireside Theatre, CBS-TV's General Electric Theatre),
Arrow Productions (Ramar of the Jungle) and
Sovereign Productions (CBS-TV's General
Electric Theatre, ABC-TV's Cavalcade of
America, Your Jewelers Showcase) which rent
production space at Eagle-Lion, will be forced
to seek quarters elsewhere.
Studio

Films

Formed

To Produce, Distribute
ESTABLISHMENT of Studio Films Inc. as a
tv film production and distribution company
was announced last week by Ben Frye, executive vice president of the firm and formerly
vice president of United Television Programs.
Headquarters of Studio Films has been set
up at 380 Madison Ave., New York. Telephone
is Oxford 7-2590.
S. A. Costello was elected president of the
new company. Ed Greenhill, former advertising
and promotion director of Sterling Television
Co., New York, was named advertising director.
Vernon Strupp, previously with Harry Fox,
music licensing organization, was appointed
director of sales promotion.
The new firm is prepared to distribute 1,100
Studio Films telescriptions, which are 3Vzminute musical production numbers. Featured in these telescriptions are such performers
as Peggy Lee, Mel Torme, Les Brown and his
orchestra and Theresa Brewer, among others.
Mr. Frye said the company is producing in
France a new half-hour tv filmed series titled
Rendezvous Paris, featuring Jean Pierre Aumont. He indicated the series would be ready
for distribution by early spring.

Camera
Lose

Vision,

$20,328

Others

Judgment

DEFAULT judgment of $20,328 against Camera Vision Productions Inc., Beverly Hills,
Arthur S. Lyons and Edward C. Flynn has
been granted in favor of the Bank of America
by Los Angeles Superior Court Judge Frank
G. Swain. The sum was due on promissory
notes signed in May and July 1952.
Messrs. Lyons and Flynn were charged with
misappropriation of corporation funds in a suit
filed in the summer of 1952 by two firm investors [B»T, Aug. 18, 1952]. The suit was settled
when Mr. Lyons relinquished some of his
stock shares in the video and motion picture
firm and waived $15,000 due him in dividends
[B«T, April 6].
Camera Vision was formed more than three
years ago to develop a new camera, which
allegedly would cut time and costs of film
production in half.
December 21, 1953
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- FILM
PRODUCTION

Kling

Studios

Gets

ACQUISITION of the Charles Chaplin Hollywood Studios on a 10-year lease for in excess
of $1 million was annuonced last week by
Kling Studios Inc., tv production firm.
The pact was negotiated with Webb & Knapp,
New York realty firm, by Robert Eirinberg,
Kling president; Fred A. Niles, vice president
in charge of the television-motion picture diviR. Blevins, director of Kling's
sion, and Lee
West Coast
operations. Dave Garber, previously
with Gross-Krasne, was to be named studio
manager.
Kling will start production immediately on

VITAPIX
KTLA

TO

(TV)

GET
SHOWS

ARRANGEMENT to distribute six high-ranking
KTLA (TV) Los Angeles programs on film
was announced last week by Frank Mullen,
president of Vitapix Corp., cooperative, stationowned film distributing organization.
At the same time, it also was announced that
KTLA, which is owned by Paramount Pictures
Inc., has become a Vitapix stockholder.
The KTLA programs, all one-hour, live shows
which will be reduced to 30-minute segments
on film, are Frosty Frolics, an ice spectacle;
Spade Cooky, a western; Continental Cafe,
a night club revue with Roberta Lynd; Ina Ray
Hutton and her All-Girl Orchestra, Lawrence
Welk's orchestra and Bandstand Revue, popular
music.
They will be offered on first-refusal rights to
Vitapix's 32 station stockholders early in February, Mr. Mullen said.
New station stockholders, elected at the
Vitapix board meeting in Washington Dec. 12,
were: KPRC-TV Houston; WKY-TV Oklahoma City; KTLA (TV) Los Angeles; WLAPTV Lexington, Ky.; KRTV (TV) Little Rock,
Ark.; KRGV (TV) Weslaco, Tex., and WGANTV Portland, Me. This brings total stockholder
stations to 32, Mr. Mullen reported. Twenty
other stations have been invited to join the
company, Mr. Mullen said.
Annual board and stockholders meeting was
scheduled for Feb. 20-21 in Washington, it was
announced. Executive committee will meet
Feb. 19.
Edward L. Koenig Jr., Vitapix sales manager,
was elevated to vice president in charge of
sales, in preparation for an extended sales campaign, it was announced. Mr. Koenig, who
joined Vitapix six months ago, previously was
with BBDO and ABC-TV Los Angeles.
A West Coast office has been opened at 8949
Sunset Blvd., Los Angeles, where Mr. Mullen
will make his headquarters. The firm also
moved into larger quarters at 509 Madison
Ave., New York, where Executive Vice President Robert Wormhoudt makes his headquarters.

Steel

Unit

Set

Up

SPECIAL United States Steel Co. production
unit has been set up within the tv commercial
department of Screen Gems, N. Y., to produce
tv commercials for Theatre Guild's U. S. Steel
Hour (ABC-TV, alternate Tues., 9:30-10:30
p.m. EST). BBDO represented U. S. Steel in
making arrangements for the move, which was
described as a "new departure in television
commercial production."
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Chaplin Facilities
syndicated tv films, tv commercials and feature
films at the lot at Sunset and LaBrea.
The company offered to buy the studios last
summer for about $600,000. Negotiations fell
through but were re-opened because of incomplete construction of other new Kling studios
at 5520 Hollywood Blvd.
The tv production firm also plans to begin
operating in a new building at 1 100 W. Washington Blvd., Chicago, by Dec. 31. It now claims
the largest physical tv and motion picture facilities in the country.

'All-Star Theatre' Sales
SCREEN GEMS, New York, has announced
that its half-hour Your All-Star Theatre tv
filmed series currently is carried in 85 markets,
with latest sales to Drewery's Ltd. through MacFarland, Aveyard, Chicago, for Kalamazoo and
Cadillac, Mich.; Walter Ried Refrigeration Co.,
Monroe, La.; Nathan's Jewelry, San Angelo,
Tex.; Lone Star Beer, Temple, Tex.; Philadelphia Gas Works through John Falkner Arndt
& Co., Philadelphia; Walter Frazer Co., and
F. A. Matthews & Sons, Eureka, Calif., through
John Lobuono Adv.; Georgia-Carolina Dairies,
Augusta, Ga.; South Carolina Gas & Electric
Co., Charleston, S.C., through Tobias Adv.,
Charleston; Stoh Brewery, Steubenville, Ohio;
and Ford Motor Co. of Canada in London,
Ont., and Vancouver, B.C.

New

Michelson

Show

CHARLES MICHELSON Inc., N. Y., radiotv transcription firm, has announced that its
new five-minute tv series, Capsule Mysteries,
will be ready for distribution starting January
1954.

FILM

SALES

KNXT (TV) Hollywood has acquired telecasting rights to 70 "quality" feature films through
Herb Jacobs & Assoc., New York.
Federal Department Stores, Sacramento, has
contracted for Heart of the City on a 52-weeks
basis to be shown on KCCC-TV that city, starting Jan. 1. Film series is distributed by United
Television Programs Inc.
KECA-TV Los Angeles has leased telecasting
rights to 26 Italian-made feature films from
Fortune Films for an 18-month period, effective
Jan. 1. Originally made with Italian dialogue,
the features, which were filmed between 1949
and 1952, will be dubbed in English. Starring
actors include Anna Magnani, Danielle Darrieux, Jean Pierre Aumont, Maria Montez and
Beniamino Gigli.
Procter & Gamble Co. (Gleem toothpaste) starts
weekly half-hour City Detective on KNXT (TV)
Hollywood Dec. 14 for 26 weeks. Series, filmed
by Revue Productions, stars Rod Cameron.
Agency: Compton Adv., N. Y.
Miller Brewing Co., Milwaukee, has contracted
Jerry Fairbanks Productions, Hollywood, to
film tv spot announcements for Robert Sherwood's "The Backbone of America," live production to be seen on NBC-TV Dec. 29.
Agency: Mathisson & Assoc., Milwaukee.

Arrow Productions, Hollywood, now completing last six films of 52 Ramar of the Jungle
programs, has scheduled Ellery Queen, Detective to go before the cameras in January. To be
syndicated with Television Programs of America
handling distribution, the series will be produced by Norman and Irving Pincus under the
Arrow banner, as first in latter firm's expanded
production set-up.
William F. Broidy Productions, Hollywood, is
preparing to go before the cameras with Wild
Bill Hickok for the fourth consecutive season
for Kellogg Co. Scripts now being completed
by their original authors are "Cry Wolf" by
Maurice Tombragel, "The Gorilla of Owlhood
Mesa" by William Raynor and "Masquerade
at Moccasin Ridge" by Joseph Richardson.
Shooting starts Feb. 1 with Guy Madison and
Andy Devine as co-stars.
Gross-Krasne Inc., Hollywood, has started production on second half-hour film in Lone Wolf
series, starring Louis Hayward. Series, for
which 13 scripts are' completed, is shot on
location with the first filmed in Las Vegas, the
second in San Francisco, third in New Orleans,
fourth in Honolulu and Mexico; Denver and
Detroit scheduled as future sites.
Stage 5 Productions, Hollywood, which produces ABC-TV Adventures of Ozzie and
Harriet, has been signed to film Bing Crosby's
first CBS-TV General Electric program. Filming has started with Bill Morrow, producer,
and Freddie de Cordova, director. The Jan. 3
telecast will have Jack Benny as guest star.
Westwood Productions Inc., Hollywood, has
been capitalized at a reported $25,000 to produce tv films. Firm is headed by actor Robert
Mitchum, under contract to RKO. He will not
appear in the tv series. Studio space is being
sought.
Argo Wines has completed series of filmed
commercial spots using limited animation, made
by Animated Productions, N. Y., for production in the Phila. area. Agency: J. Korn, Phila.
DISTRIBUTION
M & A Alexander Productions, Hollywood, has
acquired tv distribution rights to "The Powers
Girl," starring Dennis Day and George Murphy; "Song of the Open Road," starring Edgar
Bergen and Jane Powell; and "Urubu," filmed
in the Amazon with an all-native cast. The
first two films were produced by Charles R.
Rogers; the last was co-produced by George
Breakston and Yorke Coplen. United Artists
originally released the three features.

Korea

Xmas

Filmed

DEPT. of the Army, Radio-Tv Division,
is producing a film, "Christmas in Korea,"
which will appear on 230 stations. The
film, part of the Army's Big Picture
series, will be ready for showing immediately after Christmas, Lt. Col. Tom
Mathews, head of the division, announced.
Broadcasting
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Topping

the

Memphis

FIRST

IN

TOWER

FIRST
FIRST

IN

market

IN

HEIGHT!

COVERAGE!

PROGRAMMING!

Those three phrases sum up the unmatched
superiority of WMCT

in the Memphis Market.

Tower height is a key to solid coverage. WMCT's new
tower is the tallest in the South. Soaring 1088 ft. into the
sky, 1335 ft. above sea level, WMCT now delivers a higher grade
"signal service" and clearer picture greater distances
than any other television station from
Memphis and the Mid South.

Our preferred "low band" channel — number 5 plus
the pick of top network and film shows, plus our own locally
produced shows, plus five years experience, means without
question that the shows sent from the tallest tower in the South
command a greater audience in Memphis and the Mid South market.

Attention,
In case
low-down.

time

buyers!

you haven't seen the figures, here's the
coverage by Government standards

Judge

According to U. S. Government

Engineering Standards — a

television station operating on a preferred "low band" VHF
Channel at maximum power, (Channels 2 through 6) delivers a
better signal service and a clearer picture over the horizon
than a station operating on a "higher band" VHF Channel
at maximum power (Channels 7 through 13).
In Memphis and the Mid South, WMCT,
on low band Channel 5, is received in a wider area than
any other Memphis television station!

WMCT
Memphis'
first TV
Station
CHANNEL 5 • NBC-TV-BASIC
Also affiliated with ABC and DUMONT
Owned and operated by
National Representatives
The Commercial Appeal
The Branham Co.
I

Broadcasting

• Telecasting

December 21, 1953

•

Page 37

FACTS

P&G
TO

DROPS
GENERAL

FIRST

&

PLACE

MOTORS,

FIGURES

IN

STILL

NETWORK
TOPS

TV

RADIO

Four advertisers spent more than $1 million in network tv during
October, PIB figures show. They were: General Motors, Gillette,
Procter & Gamble and Colgate-Palmolive.
PROCTER & GAMBLE Co. in October not
advertiser to buy more than $1 million worth
of tv network time in a month, gross.
advernetwork
tv
only lost first place among
General Motors Corp., with its sponsorship
tisers, according to Publishers Information Bureau records of gross network time purchases,
of the Saturday afternoon NCAA college footbut also lost the distinction of being the only
ball game telecasts added to its already heavy
tv network lineup, moved into first place among
tv network clients for October. Gillette Co.,
with the World Series telecasts added to its norTop Ten Radio Network Advertisers
mal schedule, ranked second for the month,
in October 1953
pushing back to third position P&G which had
1. Procter & Gamble Co
$1,176,380
ranked first for so long that many observers
2. General Foods Corp
589,671
had believed it had won permanent possession
3. Miles Labs
562,032
4. Sterling Drug
523,778
of that spot. Colgate-Palmolive Co., in fourth
5. Colgate-Palmolive Co
485,039
6. Lever Brothers Co
407,600
place, also topped the million-a-month mark
for tv network time (see top 10 tv table).
7. Liggett & Myers Tobacco Co
381371
8. American Home Products Corp
375,963
P&G maintained its top place among radio
9. Swift & Co
292,812
10. General Mills
276,945
network clients in October and again was the
only more-than-a-million spender for radio net-

work time during the month. For both types
of broadcast network advertising, P&G still is
the undisputed champion client.
It is noteworthy that Gillette, which sponsored the World Series broadcasts on both tv
and radio, does not appear among the top 10
radio October clients, although ranking second
on the tv list. Explanation is simple: PIB
shows that the tv network time charges for the
series were $780,231; the radio time charges
were $144,762, both gross.
Second set of tables records the leading advertiser in each product category during October for both radio and tv networks. Third set
of tables shows the combined gross time purchases of all advertisers, by product classes, for

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

Top Ten Tv Network Advertisers
in October 1953
General Motors Corp
$1,506,481
Gillette Co
1,303,866
Procter & Gamble Co
1,189,882
Colgate-Palmolive Co
1,010,388
R. J. Reynolds Tobacco Co
804,093
American Tobacco Co
625,211
General Foods Corp
611,041
Liggett & Myers Tobacco Co
565,927
Westinghouse Electric Corp
560,350
General Mills
535,851
* * *

Leading Radio Network Advertisers by Product Groups
During October, 1953
ADVERTISER
PRODUCT GROUP
Agriculture & Farming
Allis-Chalmers Mfg. Co.
$ 43,767
Knomark Mfg. Co.
66,616
Apparel, Footwear & Access.
Automotive, Auto. Access. &
Kaiser Motor Corp.
260,203
Equip.
Anheuser-Busch
147,384
Beer, Wine & Liquor
Bldg. Materials, Equip. &
Fixtures
Johns-Manville Corp.
68,713
Confectionery & Soft Drinks
Coca-Cola Co.
125,529
Consumer Services
AT&T
62,752
Miles Labs
562,032
Drugs & Remedies
Food & Food Products
General Foods Corp.
573,800
Gasoline, Lubricants & Other
Fuels
Standard Oil of Indiana
103,652
127,333
Household Equipment & Supplies General Electric Co.
Household Furnishings
Owens Corning Fiberglass Corp.
33,960
Insurance
Mutual Benefit Health & Accident Assn. 85,098
Jewelry, Optical Goods &
Cameras
Longines-Wittnauer Watch Co.
101,925
Office Equip., Stationery &
Writing Supplies
Hall Brothers
67,684
Political
Ulster County Citizens Committee for
Sen. Wicks
779
Publishing & Media
First Church of Christ Scientist
14,508
Radios, Tv Sets, Phonographs,
Musical Instruments & Access. Philco Corp.
89,825
Retail Stores & Direct by Mail
Dr. Hiss Shoe Stores
1,236
Smoking Materials
Liggett & Myers Tobacco Co.
381,571
Soaps, Cleansers & Polishes
Procter & Gamble
759,721
Toletries & Toilet Goods
Gillette Co.
662,100
Transportation, Travel & Resorts Assn. of American Railroads
63,048
Miscellaneous
CIO
107,329
* * *

Leading Tv Network Advertisers by Product Groups
During October 1953
PRODUCT
ADVERTISER
Knomark Mfg. Co.
Apparel, Footwear & Access.
Automotive, Auto. Access. &
General Motors Corp.
182,784
Equipment
$1,433,275
65,232
Pabst Brewing Co.
Beer,
Wines & Liquor
Bldg. Materials, Equip. &
Fixtures
Sherwin-Williams Co.
Confectionery & Soft Drinks
Coca-Cola Co.
211,572
46,200
Consumer Services
Electric Co.s Adv. Program
271,793
52,344
American
Home
Products
Co.
Drugs & Remedies
General Foods Corp.
Food & Food Products
611,041
Gasoline, Lubricants &
Gulf Oil Corp.
128,898
Other Fuels
Household Equipment & Supplies Westinghouse Electric Corp.
560,350
Household Furnishings
Armstrong Cork Co.
110,910
Industrial Materials
114,300
ReynoldsBenefit
Metals Health
Co. & Accident Assn.
Insurance
Mutual
Jewelry, Optical Goods &
119,947
Speidel Corp.
Cameras
119,637
Office Equipment, Stationery &
Writing Supplies
112,650
Hall Brothers
Political
Citizens Committee for Lt. Gov. Wicks
Publishing & Media
Crowell-Collier
Publishing
Co.
RCA
12,962
Radios, Tv Sets, Phonographs,
5,790
Musical Instruments & Access.
194,508
804,093
Smoking Materials
R. J. Reynolds Tobacco Co.
Soaps, Cleansers & Polishes
Procter & Gamble Co.
1,189,882
Toiletries & Toilet Goods
Gillette Co.
1 ,303,866
Transportation, Travel & Resorts Greyhound Corp.
54,600
Miscellaneous
68,092
Quaker Oats Co.

Gross Radio Network Time Sales by Product Groups for
October and January October, 1953 Compared to 1952
Jan.1953
-Oct.
October
October
Jan. -Oct.
PRODUCT
1952
1953
1952
113,529
Agriculture & Farming
!
$
1,003,154
$ 67,162 $ 605,116
Apparel, Footwear
276,488
975,114
& Access
185,823
40,807
Automotive, Auto. Equip.
978,907
& Access
393,545
6,095,621
3,212,647
173,523
Beer & Wine
120,322
1,538,814
1,821,597
Bldg. Materials, Equip.
& Fixtures
878,681
168,612
91,895
1,290,246
307,335
Confectionery & Soft Drinks.
2,594,780
340,384
4,641,139
Consumer Services
188,493
1,942,444
209,124
1,846,797
Drugs & Remedies
17,361,107
1 ,646,079
1,883,973
17,170,647
Entertainment & Amusements.
Food & Food Products
8,936
29,290,623
2,792,443
30,266,268
3,332,611
6,090
Gasoline, Lubricants &
337,735
Other Fuels
3,959,640
370,612
4,359,399
107,324
Horticulture
113,151
3,228
503,345
778,234
Household Equip. & Supplies.
5,877,471
4,238,774
126,753
Household Furnishings .....
66,462
1,577,720
1,101,415
230,528
Industrial Materials
743,631
1,653,395
250,542
Insurance
232,187
1,860,418
2,852,918
Jewelry, Optical Goods
148,625
& Cameras
802,877
129,322
716,887
Office Equip., Writing Supplies
& Stationery ...........
505,209
492,945
67,684
65,832
Political
890,117
779
779
1,396,406
14,136
206,437
506,356
Publishing & Media
30,990
Radios, Tv Sets, Phonographs,
Musical Instruments
258,583
147,097
& Access
1,957,165
1,332,853
Retail Stores 8. Direct
12,978
by Mail
1,236
24,462
1,270,732
12,322,331
Smoking Materials
1,292,229
13,361,662
3,024
13,010,266
1,429,459
Soaps, Cleansers & Polishes.
15,261,812
1 ,644,743
63a
22,086,353
2,139,064
Toiletries & Toilet Goods....
18,981,487
2,341,025
Transportation, Travel
681,073
& Resorts
62,700
744,384
432,474
4,750,669
Miscellaneous
594,197
4,231,0B9
TOTAL
$13,698,870 $132,564,180 $15,262,417 $132,104,865

Gross Tv Network Time Sales in Product Groups for
October and January-October 1953, Compared to 1952
1953
Jan.1953
-Oct.
October
October
Jan.1952
-Oct.
PRODUCT
1952
Agriculture & Farming
Apparel, Footwear
Access..
366,192 $ 2,212,516
4,303
Automotive,
Auto. &Access.,
$ 285,810 $ 2,477,436
& Equip
12,047,242
438,204
2,684,950
16,288,999
Beer, Wine & Liquor
584,224
1,367,216
4,236,838
Bldg. Materials, Equip.
4,634,990
402,654
& Fixtures
223,867
393,630
597,463
53,022
Confectionery & Soft Drinks..
46,385
4,033,916
4,461,525
Consumer Services
18,072
274,758
497,715
52,344
885,854
Drugs & Remedies
716,281
7,212,190
4,561,103
Entertainment & Amusements.
1 1 ,428
Food & Food Products
1,425
27,622,720
33,213,141
3,194,483
2,925
Gasoline, Lubricants &
4,135,224
318,525
Other Fuels
270,608
Horticulture
2,330,853
2,953,588
12,370
881,264
Household Equip. & Supplies
14,894,515
8,085,247
Household Furnishings
2,259,435
426,547
6,113
208,424
278,445
1,796,187
2,260,869
Industrial Materials
403,273
392,205
Insurance
3,349,918
186,991
3,106,949
1,156,060
Jewelry,
Optical Goods
220,876
60,535
& Cameras
322,455
2,271,003
1,823,490
Office Equip., Stationery &
255,147
Writing Supplies
92,655
1,229,110
1,199,450
Political
675,658
62,494
Publishing & Media
235,488
1,140,959
19,475
698,419
5,790
Radios, Tv Sets, Phonographs
5,790
& Musical Instruments
268,720
& Access
3,327,493
417,268
Retail Stores & Direct
3,162,372
23,175
915,842
by Mail
23,046,711
29,161,349
Smoking Materials
2,672,479
3,262,375
17,185,628
18,486,489
Soaps, Cleansers 8< Polishes.
15,058
Sporting Goods & Toys
2,079,019
51,723
15,058
1,956,084
19,803,811
Toiletries & Toilet Goods
29,809,028
2,656,161
Transportation,
Travel
3,932,895
& Resorts
112,549
180,202
360,348
185,040
Miscellaneous
1,848,346
1,497,073
TOTALS
$23,487,072 $178,975,411 $17,009,086 $143,098,954
Telecasting
Broadcasting
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Rest

Te,

Merry

but
We

Gentlemen

not

offer an un-ortho-

dox

Holiday

sugges-

tion to those of you
who

have

scheduled

on

Christmas

daytime

be as much

on

our

This

estimate

the

viewers to

as 80%.

tremendous

increase in audi-

ence offers a challenge to sponsors:
Express

where WCCO

We

Day!

time

In the 107 counties of
Bunyan

shows.

increase in listeners and

stations:

Paul

...

Land,

your

seasonal

sentiments

. . . but tell the folks, also, what you
make

that can add to their comfort,

is tuned
pleasure or well-being!

in on more sets than any other station, Christmas is a home day. All
the family is around the receiver —
even those usually not able to enjoy

Let's exchange
shucks

greetings . . . but,

. . . there's still a lot of

potatoes to be dug!

TELEVISION
RADIO

Broadcasting

• Telecastino

100,000 WATTS CH. 4
(Free and Peters)
50,000 WATTS 830 K.C.
CLEAR CHANNEL
(Radio Spot Sales)
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TRADE

FACTS & FIGURES

Tv

Over

Radio

SALE of television sets at retail during
the first 10 months of 1953 slightly surpassed the sale of radios, according to
the monthly analysis by Radio-Electronics-Tv Mfrs. Assn. The radio figure
does not include auto radios.
Sale of tv sets totaled 4,922,128 for
the 10 months compared to 4,291,893
a year ago. Sale of radios totaled
4,911,415 compared to 4,877,059 in the
same 1952 period. October retail sales
totaled 621,768 tv and 385,229 radio sets
compared to 753,953 tv and 650,898
radio sets in September, following a
seasonal pattern.

October and January-October, 1953 compared
to 1952, for both radio and tv networks.
The political entry in each list, only use of
the national networks for political talks this
year, covers the cost of time for radio and tv appearances of New York State Senator Wicks,
under attack for his alleged friendship with convicted labor racketeer Joseph Fay.

'Lucy/ 'Scouts' Head
Trendex for Dec. 1-7
TRENDEX ratings for the top 10 evening sponsored network tv programs for the week of
Dec. 1-7 showed CBS-TV's I Love Lucy and
Talent Scouts in first and second place, respectively. Complete listing follows:
1
1 Love Lucy (CBS)
55.6
48.4
2
Talent Scouts (CBS)
41.4
3
Dragnet (NBC)
4
Godfrey's Friends (CBS)
37.6
5
Jackie Gteason (CBS)
36.7
36.0
6
Milton Berle (NBC)
7
You Bet Your Life (NBC)
35.9
34.7
8
Our Miss Brooks (CBS)
9
This Is Your Life (NBC)
32.7
32.6
10
Your Hit Parade (NBC)

'Lucy' Leads
In November

N.

Nielsen
Ratings

NumberNIELSEN-RATING*
of Tv Homes Reached
Program
I Love Lucy (CBS)
Dragnet (NBC)
Buick-Berle Show (NBC)
Bob Hope Show (NBC)
Colgate Comedy Hour (NBC)
You Bet Your Life (NBC)
Fireside Theatre (NBC)
Arthur
Godfrey's Show
Scouts(CBS)
(CBS)
Jackie Gleason
Arthur Godfrey (Toni) (CBS)
Per Cent of Tv Homes Reached
Program Station Basis
Rank
1
2
3
4
5
6
7
8
9
10

Program
I Love Lucy (CBS)
Dragnet
Buick-Berle(NBC)
Show (NBC) *
Bob Hope Show (NBC)
Jackie Gleason Show (CBS)
Arthur Godfrey's Scouts (CBS)
Colgate Comedy Hour (NBC)
Gillette Cavalcade (NBC)
You Bet Your Life (NBC)
Fireside Theatre (NBC)
* Copyright 1953 by E. C. Neilsen Co.

Homes
(000)
16,148
14,755
12,799
12,620
12,296
11,746
11,379
11,365
11,195
11,192
Homes
%
63.5
58.6
52.2
51.7
49.8
49.2
47.9
46.8
46.5
45.1

Mail

Figures

Up

FIGURES released last week by the Direct
Mail Advertising Assn. showed that estimated
dollar volume of direct mail advertising used
by American business during the first 10 months
of 1953 was $1,023,705,541, representing a gain
of 5V2% over figures for the first 10 months of
1952. The association reported the highest
monthly volume figure was in October 1953,
with estimated dollar volume at $117,403,208,
a gain of 4% over the October 1952 figure of
$112,670,142.

DSS Figures Show Radio Can Sell Hard, Soft Goods
CAN radio sell merchandise for department
4%, almost as much as the New York
drop of 5%.
stores? Can it sell goods — dresses, hosiery,
lingerie — as well as hard goods — refrigeraSome answers as to radio's ability to sell
merchandise over the department store
tors, washers and other household appliances? And if it can, how does the ratio
counter are given by Department Store Sales,
which tabulated all radio advertising and
of sales-to-advertising for radio stack up
against newspapers?
all sales results there from for a four-week
period during the fall in a test market.
New Impetus
During that time, 41 individual items were
Such questions, long current in department
advertised, 21 hard line items and 20 soft
store circles, have been given a new impetus
line items. Eight items, six hard line and
following the New York newspaper shuttwo soft line, showed no sales at all. Sales
down which forced stores to turn to broadof the 15 hard line items that did sell
cast media, buying what radio and tv availtotalled $4,390.84; advertising cost of all
abilities they could, which were not enough
hard line items totaled $231.84, or 5.3%.
to account for more than a fraction of the
Sales of the 18 soft line items totaled $3,amount they would normally spend for
816.44; advertising cost of all soft line items
newspaper space in an early December
totaled $220.80, or 5.8%.
week. Results, which found store sales in
Average Selling Cost
New York 5% below the level reached in
the comparable week of 1952, were surAll in all, $452.65 was spent for 246 radio
announcements to advertise 41 items of
prising inthat the previous week, when the
stores had used newspaper advertising, sales
which 33 had total sales of $8,207.28. Averwere off 7% from the year before [B»T,
age per cent selling cost was 5.5%.
Dec. 14]. And in Philadelphia the week of
DSS comments: "No newspaper figures
the New York strike, store sales were down
can match these."
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WOHS'

Heads
Wallace

Form;
Group

to represent

new group at national daytimers meeting in St. Louis.
NEW association of daytime stations was
formed Wednesday by North Carolina broadcasters, meeting at Burlington, N. C. Robert
Wallace, WOHS Shelby, was elected president
and Jack S. Younts, WEEB Southern Pines,
secretary-treasurer.
North Carolina Daytime Broadcasters was
picked as the association's name, with a score
of stations already in membership or signifying
intent to join. Mr. Wallace was named to
represent the association at the Jan. 8 meeting
of Daytime Broadcasters Assn., to be held in
St. Louis. He was given authority to affiliate
the group with the national association.
Elected directors of the North Carolina group
were E. Z. Jones, WBBB Burlington; James
Dalrymple, WEWO Laurinburg, and Edmund
Smith, WIRC Hickory.
The national daytime association meeting will
be open to all daytime stations, according to
Kenneth Patterson, WSIV Pekin, 111., president.
The group seeks to protect interests of daytime
stations by obtaining uniform sign-on and signoff times as well as to oppose any steps to
lessen daytime operation.
UHFA

Direct

Daytimers

Wallace

NATIONAL network tv evening, once-a-week
shows were led by CBS-TV's / Love Lucy both
in number of tv homes reached and percentage
reached on a program station basis for the
two weeks ending Nov. 21, according to the
A. C. Nielsen Co. report. Dragnet (NBC-TV)
was second, Buick-Berle Show (NBC-TV) third
and Bob Hope Show (NBC-TV) fourth in both
categories. The listings:

Rank
1
2
3
4
5
6
7
8
9
10

C.

ASSNS.

to Distribute

Facts

On Tv Uhf Operations
ESTABLISHMENT of a central headquarters
for facts about uhf tv stations is planned by the
Ultra High Frequency Tv Assn. [Closed Circuit, Dec. 14], Melvin A. Goldberg, acting
UHFA
executive secretary, announced last
week.
Questionnaires have been mailed to 110 uhf
operators, Mr. Goldberg reported. The information will be collated at Washington headquarters and distributed to advertisers, agencies and others who should have the information. Besides regular information (name,
address, frequency, etc.), UHFA hopes to also
compile data covering equipment and facilities.
"The present lack of information about uhf
among advertising agencies and station representatives inNew York is a handicap to the
entire uhf industry," Mr. Goldbery said. "It
isn't that they are not interested, it's just that
the information has not been readily available
Scheduled early next month is a series of
regional meetings with uhf operators, Mr. Goldto them."
berg said. Plan is to get all uhf stations together to exchange information and work out
plans to further the establishment of uhf tv.
Radio

Newsmen

Election

H. V. KALTENBORN, NBC commentator, has
been elected president of the Assn. of Radio
News Analysts for 1954. Other officers elected
are: Raymond Swing and William Costello,
vice presidents; Caesar Saerchinger, treasurer;
John MacVan secretary; John Vandercook, assistant secretary-treasurer, and Merrill Mueller,
Leon Pearson and George Fielding Elliot, executive committee. New officers will be installed at a luncheon to be held in New York
tomorrow (Tuesday).
Broadcasting
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ALL AROUND THE CHRISTMAS TREE
ALL I WANT FOR CHRISTMAS
(is my two front teeth)
AROUND THE CHRISTMAS TREE
AT CHRISTMASTIME
AT THE SANTA CLAUS PARADE
BABES IN TOYLAND
BECAUSE
IT'S CHRISTMAS
BOOGIE WOOGIE
SANTA CLAUS
CAROL OF THE CHRISTMAS CHIMES
CAROL OF THE LITTLEST ANGEL
CHRIST IS BORN
CHRISTINE, THE CHRISTMAS TREE
CHRISTMAS (long, long ago upon
a winter night)
CHRISTMAS
CHRISTMAS ALLELUIA
A CHRISTMAS ALLELUIA
CHRISTMAS AND YOU
THE CHRISTMAS BALL
CHRISTMAS BELLS
CHRISTMAS BELLS ARE RINGING
CHRISTMAS CANDLE
CHRISTMAS CANDLES
CHRISTMAS CAROL
CHRISTMAS CAROLS BY THE
OLD CORRAL
CHRISTMAS COMES BUT ONCE
A YEAR
CHRISTMAS DAY
CHRISTMAS DREAMING (a little
early this year)
CHRISTMAS ECHOES
CHRISTMAS EVE
CHRISTMAS EVE SONG
CHRISTMAS EVERYWHERE
A CHRISTMAS FESTIVAL
CHRISTMAS HYMN
CHRISTMAS IN KILLARNEY
CHRISTMAS IN MY HEART
CHRISTMAS INTROIT
CHRISTMAS IS FOR CHILDREN
CHRISTMAS ISLAND
CHRISTMAS LOVE
CHRISTMAS LULLABY
CHRISTMAS MARCH
CHRISTMAS MORN
CHRISTMAS MORNING
CHRISTMAS MUSIC BOX
CHRISTMAS NIGHT IN HARLEM
CHRISTMAS OFFERTORY
CHRISTMAS ON THE FARM
CHRISTMAS POLKA
CHRISTMAS PRAYER
A CHRISTMAS PRAYER
CHRISTMAS RHAPSODY
CHRISTMAS ROSES
CHRISTMAS SERENADE
CHRISTMAS SONG
4
THE CHRISTMAS SONG
}
(merry Christmas to you)
THE CHRISTMAS SPELL
CHRISTMAS STORY
A CHRISTMAS SYMBOL
THE CHRISTMAS SYMPHONY
CHRISTMAS TIME
CHRISTMASFORTIME'S
LOVE THE TIME
CHRISTMAS TOYS' PARADE
THE CHRISTMAS TREE
(sweet Angie) THE CHRISTMAS
TREE ANGEL
('round the)ATCHRISTMAS
TREE
HOME
CHRISTMAS VARIATIONS
(before you know it) CHRISTMAS
WILL BE HERE
CHRISTMAS WITHOUT YOU
A CHRISTMAS WREATH
DANCE OF THE DOLLS
DAWN OF CHRISTMAS DAY
DEAR MISTER SANTA CLAUS
DEAR SANTA CLAUS
DEAREST SANTA
DO YOU BELIEVE IN SANTA CLAUS?
DOLL DANCE

DON'TBEFORE
WAIT TILL
THE NIGHT
CHRISTMAS
EVERYWHERE, EVERYWHERE
CHRISTMAS NIGHT
HANG UP YOUR CHRISTMAS
STOCKING
THE HAPPIEST CHRISTMAS FOR ME
HAPPY CHRISTMAS, LITTLE FRIEND
HAPPY CHRISTMAS MORNING
HAPPY HOLIDAY
HAVE YOURSELF A MERRY LITTLE
CHRISTMAS
HE'LL BE COMIN' DOWN THE
CHIMNEY
HELLO, MISTER KRINGLE
HERE COMES SANTA CLAUS
(right down Santa Clause Lane)
HE'S A CHUBBY LITTLE FELLOW
HOME FOR CHRISTMAS
HOME FOR THE HOLIDAYS
I BELIEVE IN SANTA CLAUS
I CAN'T WAIT 'TIL CHRISTMAS DAY
(I tan't wait 'til Quith-muth Day)
I DIDN'T BELIEVE IN SANTA CLAUS
(till the day he gave me you)
I DON'T WANT A LOT FOR
CHRISTMAS
I DON'T WANT TO BE ALONE FOR
CHRISTMAS
I DREAMED OLD SANTA LOST
HIS REINDEER
I DREAMED THAT I WAS SANTA
CLAUS
I HEARD THE BELLS ON
CHRISTMAS DAY
I SAW MOMMY KISSING SANTA
CLAUS
I TOLO SANTA TO BRING ME YOU
I WANNA SQUEEZE YOUR RED NOSE
SANTA
I WANT A CHRISTMAS DRUM
I WANT A DOG (for Christmas)
I WANT AN OLD-FASHIONED
CHRISTMAS
I WANT YOU FOR CHRISTMAS
I'D LIKE TO FIND YOU IN MY
STOCKING (when I wake up
Christmas Morn)
I'D LIKE
TO HITCH
'SANTA
CLAUS A RIDE WITH
IF THE BOYS COME HOME FOR
CHRISTMAS (we'll all have a
Happy New Year)
IF EV'RY DAY WAS CHRISTMAS
(and ev'ry night
Eve) was New Year's

Season's
and

IT'S MERRY CHRISTMAS TIME
I'VE GOT THE CHRISTMAS SPIRIT
I'VE HAD A VERY MERRY
CHRISTMAS
THE JINGLE BELL POLKA
JINGLE BELLS BOOGIE WOOGIE
JOLLY, JOLLY JINGLE
THE JOLLY OLD MAN IN THE BRIGHT
RED SUIT (and the whiskers on
his chin)
JOLLY OLD SAINT NICHOLAS
KISSES FOR CHRISTMAS
IT SNOW. LET IT SNOW.
The
ASCAP
rep
LET IT SNOW
LET
S.D-FASHIONED
HAVE AN
the
ertory provides
CHRISTMAS
LETTER TO
SANTA CLAUS
greatest collection of
THE LITTLE BOY
THAT SANTA
CLAUS FORGOT
holiday songs for
LITTLE
CHRISTMAS
every type of use.
DONKEY
LITTLE JACK
FROST GET LOST
. . . 3,500 memTHE
LITTLE RAG
bers of the Society
DOLL WITH THE
SHOE BUTTON EYES
ITTLETREECHRISTMAS
RED RIDING
extend to their friends
lOD'S
in the
*

entertainment
world

Greetings
best

wishes

for a
►

Happy

and

New

IF I WERE SANTA CLAUS
IF I WERE SANTA CLAUS FOR
A DAY
IF IT DOESN'T
CHRISTMASSNOW ON
I'LL BE HOME FOR CHRISTMAS

AMERICAN
Broadcasting

M GOING HOME FOR CHRISTMAS
I'M GONNA MISS YOUR KISS ON
CHRISTMAS
IT'S BEGINNING TO LOOK LIKE
CHRISTMAS
IT'S CHRISTMAS

• Telecasting

Prosperous

Year

LITTLE TOY TOWN
THE LITTLE PARADE
RED TRAIN WHO
SAID AH-CHOO!
ITTLESTCHRISTMAS
ANGEL'S CHRISTMAS
MERRY
A MERRY CHRISTMAS AND A
HAPPY NEW YEAR
MERRY CHRISTMAS DARLING
MERRY CHRISTMAS EVERYWHERE
MERRY CHRISTMAS MORNING
THE MERRY CHRISTMAS POLKA
MERRY CHRISTMAS WALTZ
THE MERRY MERRY CHRISTMAS
MERRY TEXASPOLKA
CHRISTMAS, YOU ALL
MISTER SNOWMAN
MISTLETOE KISS
THE MISTLETOE SONG
MRS. SANTA CLAUS
A MUSICAL CHRISTMAS CARD
MY CHRISTMAS WISH
NEW CHRISTMAS MORNING,
HALLELUJAH
THE NIGHT BEFORE CHRISTMAS
THE NIGHT BEFORE CHRISTMAS
IN TEXAS, THAT IS
THE NIGHT BEFORE CHRISTMAS
A NIGHT IN SONG
BETHLEHEM
LA NOCHE BUENA (Christmas Eve)
NOW IS THE TIME FOR CHRISTMAS
ON THIS CHRISTMAS DAY
ONLY THING I WANT FOR
CHRISTMAS IS JUST TO KEEP
THE
GOT
PICNICTHINGS
IN THEI'VESNOW
(the toys gave a party for)
POPPA SANTA CLAUS
PUT
LITTLE AND
GAL WHITE
IN MY WHISKERS
STOCKIN'
RED ACHEEKS
RED, WHITE AND BLUE CHRISTMAS
ROLLING IN THE SNOW
ROOT'N, TOOT'N SANTA CLAUS
RUDOLPH THE RED NOSED
REINDEER
SANTA CLAUS

SOCIETY OF COMPOSERS, AUTHORS AND
575 MADISON AVENUE, NEW YORK 22, N. Y.

SANTA CLAUS BALLET
SANTA CLAUS BLUES
THE SANTA CLAUS EXPRESS
SANTA CLAUS FOR PRESIDENT
SANTA CLAUS GOT STUCK IN
MY CHIMNEY
SANTA CLAUS IS COMIN' TO TOWN
SANTA
IS RIDIN'LIKETHEMY
SANTA CLAUS
CLAUS TRAIL
LOOKS
SANTA CLAUSDADDY
LULLABY
THE SANTA CLAUS PARADE
SANTA
SANTA,
SANTA
SANTA

CLAUS'
PARTY
DEAR SANTA
FOUND A LITTLE LAMB
GOT STUCK IN THE

SANTA, CHIMNEY
SANTA, SANTA
SANTA SERENADE
SANTA WATCHES LITTLE CHILDREN
SANTA'S HELPER
SANTA'S ON HIS WAY
SANTA'S ON THE WAY
SANTA'S PARADE
SEND ME YOUR LOVE FOR
CHRISTMAS
SHAKE HANDS WITH SANTA CLAUS
SILVER BELLS
SING A SONG OF SANTA CLAUS
SLEIGH BELL SERENADE
SLEIGH BELL TIME
SLEIGH BELLS IN THE SNOW
SLEIGH RIDE
SNOW DEER
SNOWFLAKES
THE SNOWMAN
SNOWMAN
SONG OF THE BELLS
SONG OF CHRISTMAS
SONG OF THE SLEIGH BELLS
THE STAR OF BETHLEHEM
STAR OF BETHLEHEM
THE STORY OF CHRISTMAS
SUZY SNOWFLAKE
THE TEDDY BEARS PICNIC
THAT CHRISTMAS FEELING
THAT'S WHATTO CHRISTMAS
MEANS
ME
THAT'S WHAT XMAS MEANS TO ME
THAT'S WHAT I WANT FOR
CHRISTMAS
THERE IS NO CHRISTMAS LIKE
A HOME CHRISTMAS
THERE'LL ALWAYS BE A
CHRISTMAS
THERE'S A CHRISTMAS TREE IN
THIRTY-TWOHEAVEN
FEET AND EIGHT
LITTLE TAILS
THIS CHRISTMAS
TOY PIANO POLKA
TOYLAND
'TWAS THE NIGHT BEFORE
CHRISTMAS
UNCLE MISTLETOE
WE WISH YOU A MERRY CHRISTMAS
WHAT AM I GONNA DO THIS
CHRISTMAS
WHAT'CHA GONNA GET ME FOR
CHRISTMAS?
WHEN CHRISTMAS COMES
WHEN CHRISTMAS COMES TO
OUR HOUSE
WHEN IT'S RANGE
CHRISTMAS ON THE
WHEN SANTALETTER
CLAUS GETS YOUR
WHITE CHRISTMAS
WHO SANTA CLAUS
WHY DOESN'T SANTA CLAUS GO
NEXT DOOR
WINTER. WONDERLAND
A YANKEE CHRISTMAS

PUBLISHERS
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powerful
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operating
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3,600,000

Watts

2,000,000

develop

TRANSMITTER

OPERATION:

Peak Power

SIDEBAND
AMPLIFIER:

Average Power

POWERFUL

AM

TELEGRAPH:

Output Power

Transmitter

4 Million Watts

Effective RMS
Modulated

Power: 1 ,500,000 Watts

Modulation)
(100% Tone
Watts
Unmodulated
Carrier Power

1,000,000 Watts

fHI

p4
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s \NYWHERE

Watts
IN

THE

peak

power

for

BUM

the

SfAGMBM

VOICE

OF

WORLD!
Features

Three of these mammoth

AMERICA

transmit-

ters— already in operation at Munich,
Okinawa, and the Philippines — carry
the revitalized Voice of America's
messages of freedom and truth to
millions in Communist - dominated
areas.

of the

Transmitters

Continental engineering skill and production efficiency made possible the

ir Frequency
1600 kc.

shipment of the first of these transmitters in less than one year after

■k Maximum effective coverage
because of unusual ability to
handle very high percentage
of modulation continuously

receipt of contract — a remarkable
achievement in so short a time.

range

150

kc to

with negligible carrier shift.
ir High efficiency linear power
amplifiers utilizing high gain
tubes and most modern
niques in circuitry.

tech-

it Overall efficiency, from power
mains to radiated power, better than 50%.
*

Performance characteristics
far surpass FCC requirements
for
standard broadcast transmitters.

*

Control console centralizes
all metering, tuning controls,
and power control.

8%
GAINS
RADIO
SPOT
NATIONAL
TELLS
BLAIR
30%,
UP
ISION
TELEV

IN '53,
SRA

Pres ident John Blair, re-elected for
1 954 at SRA's annual meeting, says national spot tv volume increase
for 1953. Other officers: Robert
next year will be even bigger than
Meeker, vice president; Joseph J. Weed, treasurer, and Adam J.

Station Representatives

Assn.

Jr., re-elected secretary.
NATIONAL spot radio business for 1953
gained an estimated 8% over 1952 and national
spot television volume was up about 30% over
1952, John Blair, president of the Station Representatives Assn., reported at the annual meeting
of the organization in New York last Wednesday.
Young

Another highlight of the meeting was the
re-election of Mr. Blair, head of the John
Blair radio and television organizations, as
president of SRA. This was said to be the
first time in the history of the seven-year-old
group that a president has been re-elected.
Other officers named were: Robert Meeker,
Robert Meeker Assoc., vice president; Joseph
J. Weed, Weed & Co., treasurer, and Adam J.
Young Jr.. Adam J. Young Jr. Inc., secretary
(re-elected).
Re-elected to Board
Re-elected to the board of directors were
Russell Woodward, Free & Peters Inc., and
Joseph Timlin, The Branham Co. Lewis H.
Avery, Avery-Knodel Inc., was elected to the
board to fill a vacancy. George Brett, The Katz
Agency Inc., continues as a board member.
In his annual report to members, stressing
the health of national spot business in both
radio and television, Mr. Blair declared:
"Both national spot radio and national spot
television will run up volume records in 1953.
The best estimate of our members for national
spot radio is that it will show an extraordinary
increase of 8% for the year, bringing the total
time sales up to an estimated figure of $135
million. This figure has been achieved because
of the continuing splendid record of national
spot radio in achieving sales results for advertisers, and in spite of the remarkable growth of
television, with 109 new stations coming on
the air during the year.
Radio Still Increases
"It is natural and wholesome that many
large users of national spot radio will experiment with and extend their advertising into
national spot television also. Yet it has been
clearly demonstrated by results in 1953, that
while television is showing extraordinary gains,
radio — television's sister modern medium —
shows no letup in its consistent 18-year annual
increase."
Mr. Blair paid special tribute to the Crusade
for Spot Radio, which the association launched
last April under the direction of Reg Rollinson.
He asserted that results were "spectacular,"
pointing out that in September, SRA members
handled "the largest flood of orders in the history of national spot radio business," and that
in October the stations represented by SRA
members showed "the largest month's billings
in the history of national spot radio."
Turning to television, Mr. Blair said national
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spot volume will show an increase of about
30% over 1952 figures and expressed the belief that 1954 time sales will "show an even
larger increase, with more than 100 new stations going on the air."
Mr. Blair announced that an advisory committee of station owners and managers, designed to increase the functions of the Crusade
for Spot Radio, is expected to be set up within
the next few weeks. He said eight station directors already have indicated their willingness
to serve on the committee.
An increase of 40% in SRA's annual budget
for 1954 over 1953 was approved by members.

NEWLY elected officers on the board of
Advertising Research Foundation are (I to r)
Fred 6. Manchee, BBDO executive vice president-treasurer, vice chairman; Marion
Harper Jr., McCann-Erkkson president,
chairman; E. P. Seymour, CroweM-Collier
Publishing Co. vice president, treasurer.

Halstead, Crosby Talk
On Fm Multiplexing

Fellows Says Radio People
Exude Renewed Confidence

FM

RADIO broadcasters are enjoying renewing
confidence in the fundamental strength of the
medium following a period of uncertainty
about the future, NARTB President Harold E.
Fellows said Tuesday in addressing the Worcester (Mass.) Sales Executive Club.
Emphasizing the need for truth in administering affairs of mass media, Mr. Fellows said
there also is a need for confidence. "We have
had an example of this in recent years in radio,"
he said. "We have seen the confidence of men
shaken by the threat of competition. Wherever
you find shaken confidence, you will find fear.

BROADCAST multiplexing was the subject of two talks before the Professional Group
on Communication Systems of the Institute
of Radio Engineers in Washington last Thursday. Held at the National Academy of Sciences,
the addresses were by William S. Halstead.
president of Multiplex Development Corp., and
Murray G. Crosby, president of Crosby Labs.
Inc.
Mr. Halstead, who discussed "Potential Applications ofFm Broadcast Multiplex Systems,"
reviewed results of operational tests during the
past five years. He contended the multiplex
methods increase the efficiency of spectrum
utilization by providing, on a noninterference
basis at existing fm broadcast stations, additional channels suitable for subscription program service or multiple channels for voice,
facsimile and teletype services.
Mr. Crosby, who spoke on "Fm Broadcast
Multiplex Techniques," described developments
on a circuit arrangement tested for a month
under Navy sponsorship in which three additional audio channels were added to the signal
of WTOP-FM Washington. Various types of
material were carried without report of interference to the main program channel, he said.
Mr. Crosby also discussed a multiplex system
capable of adding a 15 kc audio channel for
the transmission of binaural sound.

Panel

on

Tv

Economics

ECONOMIC and regulatory problems of the
television industry will be the subject of a
panel at the Dec. 28-30 convention of the
American
Economic Assn. in Washington's
Hotel
Statler.
American problems will be discussed by
H. H. Goldin, FCC Assistant Chief Accountant in charge of Economics Division, and
British problems by Prof. R. H. Coase, U. of
Buffalo. Papers will be discussed by Sidney
S. Alexander, CBS economic adviser, and Peter
O. Steiner, assistant professor of economics,
U. of Calif. Prof. Marvin L. Fair, Tulane U.,
will act as chairman of the meeting, scheduled
for 2:30 p.m., Dec. 30.

'We Have Emerged'
"We have emerged in radio (figuratively
speaking) from the morass of self-concern into
the sudden and warming realization that where
our confidence might have waned, that of the
nation's
people had
not."on media operators to
Mr. Fellows
called
encourage closer liaison between those who
elect the legislators and those who are elected,
criticizing the lobby law requirements because
the law "was written for a few but offends
Public media should be more objective in
reporting the activities of the government, he
suggested.
many."
AFCA

Unit

Elects

Officers

ELECTIONS of Vice-Adm. Walter S. Anderson, Director of the Automatic Electric Co.
and Emmett R. Shute, Vice President of Western Union Telegraph Co., as president and vice
president, respectively, of the New York Chapter of the Armed Forces Communications Assn.
were announced last week. Other officers, who
were re-elected:
Forrest L. Henderson, executive vice president
of the American Cable and Radio Corp., and
Col. F. E. Kidwell, Chief Signal Officer, First
Army, Governors Island, New York, vice presidents; Maj. Theodore N. Pope, administrative
assistant to the director of publications. Bell
Telephone Labs., treasurer; Lt. Col. David Talley,
engineer, Federal Telephone & Radio Co., secretary;salesRoyalrepresentative,
F. Jewett, government
communications
Western Electric
Co.,
recording secretary.
Telecasting
Broadcasting

it
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Along with a hearty Merry Christmas
everywhere,

Big Mike

best wishes from
Middle

carries a whole

bag full of

his friends and neighbors

in the

West. Throughout the Big Mike neighborhood, families are in a festive mood ... a happy,

friendly, buying

mood.

blessings this Christmas
many.

to his friends
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income

They
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. . . and they have

continues

high . . . another

billion dollar year! The city dweller is optimistic.
The

outlook

for the future is good.

Most

tant of all, these friendly, home-loving

imporpeople

work and live in "The Nation's Food Basket" —
the richest, most productive section of this great
land of plenty. Special Christmas

Greetings from

General Manager Harry Burke
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Big Mike is the physical trademark of KFAB,
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GOVERNMENT

TRADE ASSNS
Vaccaro

Named

to Head

National

Press Club

B. VACCARO, AP executive representative handling contacts with radio and
newspaper members, was elected president of
the National Press Club in Washington, D. C.
at its election Friday.
Mr. Vaccaro takes office Jan. 15, succeeding
Theodore F. Koop, director of CBS Radio
news and special events in Washington. Mr.
Koop was the first radio president in the history
of the journalistic organization.
After his election a year ago as NPC vice
president, Mr. Vaccaro was nominated without
opposition for the election. He is a former
president of the White House Correspondents
Assn. and served on the Press Club's board
of governors several years.
ERNEST

Covered White House
He covered the White House for AP during
the Truman Administration.
In his present capacity he addresses radio
and newspaper groups, serves as their contact
with the association, writes a Sunday newspaper column, "Washington Inside Out," and
directs AP's Washington city wire service.

Plans for Nat'l Unit
For Program Mgrs. Studied
SUGGESTIONS covering an operating format
for the proposed National Assn. of Television
Program Managers are being studied by Vic
Campbell, program manager of WBAL-TV
Baltimore and program director for Hearst
Corp.'s radio-tv division [B«T, Dec. 14].
Mr. Campbell is scanning replies to a questionnaire sent interested stations. The association would be designed to provide a forum
for exchange of ideas and techniques as well
as improvement of tv program standards. Stations have been asked for their ideas on title,
type of information bulletins, dues, associate
membership and operating procedure.

Broiles

Heads

Texas

PR

ROWLAND BROILES, president of the Fort
Worth firm bearing his name, has been elected
the first president of the newly-formed Texas
Public Relations Assn. Other officers are John
R. McCarty, public relations and advertising
director, Frito Co., Dallas, first vice president;
John Andrew, vice president, First National
Bank of Houston, second vice president; Sam
B. Cantey III, assistant vice president and
public relations director, First National Bank
of Fort Worth, secretary-treasurer, and Earnest
E. Sanders, Fort Worth attorney, general counsel.

Tube Standards Explored
STANDARDS for cathode ray and other tubes
were explored last Wednesday at a technical
session of the Joint Electronic Tube Engineering
Council in Chicago. The Group functions
through the cooperation of Radio-ElectronicsTelevision Mfrs. Assn. and National Electric
Mfrs. Assn. Meeting was held at the Palmer
House with L. E. Record presiding.
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CAB,

CAA

MAY

REOPEN

CONSIDERATIONS

ON
AIR 'HAZARDS'
OF
TALL
TV
TOWERS
CAB representative on the Air Coordinating Committee, W. Dixon
Markey, has abstained from voting the past week on cases involving guyed tower and is preparing an answer telling why, it is understood.
SUBJECT of tall tv towers and the "hazards"
they present to airplanes may be reopened by
the Civil Aeronautics Board and The Civil
Aeronautics Administration, it was learned
last week.
Althought nothing definite could be ascertained, itwas confirmed by B»T that W. Dixon
Markey, CAB representative on the Air Coordinating Committee (which acts as the Washington Airspace Subcommittee), has for the
last week abstained from voting where guyed
towers were involved.
Mr. Markey was understood to be acting
on his own, following the death of former
Michigan Gov. Kim Sigler and three passengers
when the Sigler private plane crashed after
striking a guy wire of the 540-ft. tower of
WBCK-TV Battle Creek, Mich., earlier this
month [B«T, Dec. 7],
A report by Mr. Markey to CAB, explaining
his actions, was understood to be in preparation. After CAB considers this report, it
either will instruct Mr. Markey to cast his
vote, continue to abstain or schedule the subject of tall towers as an item on its agenda
for more detailed consideration.
If CAB decides construction of tall towers
constitutes an appropriate subject for action,
it is understood it may then instruct CAA to
begin proceedings. Both agencies control civil
air
regulations
and any unilateral
actionairplane
would'
apply
only to commercial
and private
interests. It is believed, however, that a joint
study with the FCC and the military might be
reconstituted to formulate measures meeting
approval by both broadcasters and aviation
people.

Joint Study

This would be a continuance of a joint, informal study engaged in last year under the
aegis of FCC Comr. Edward M. Webster and
CAA Deputy Administrator F. B. Lee and
comprising pilots, commercial airlines, state
air associations, and broadcaster representatives [B*T, March 31, 1952, et seq.].
Final report by a joint industry-government
committee, appointed after several meetings
of aviation and broadcast industry representatives, recommended continuance of the present
case-by-case method of deciding broadcast
tower sitings and heights by airspace subcommittees. Also recommended were several
changes in Part 17 of the FCC's Rules governing the painting and lighting of towers over
500 ft. high. The report also contained an
attachment, not a part of the joint committee's
recommendations, setting forth CAA's proposal
to revise its Manual of procedure.
It has been thought a national criterion
might be established to guide all regional airspace subcommittees, but this was determined
unwise.
Agitation by the aviation industry, which
foresaw thousands of 2,000-ft. tv towers, followed the issuance of the FCC's Sixth Report
on tv. Fact that this permitted maximum
2,000-ft. towers in many of the 2,000 communities allocated channels gave rise to alarm
in aviation circles that all tv towers would be
that high. A study by the joint committee

showed, it reported, that only about 5% of
the towers planned would exceed 1,000-ft.
heights.
Mentioned prominently during the meetings
was the question of marking guy wires. Although nothing was decided formally about
this, the latest air crash involving a broadcast
station tower apparently has reopened the
Broadcast engineers claim there is no feasible
question.
way of marking guy wires. Although CAB
officials have no concrete suggestions on this
score, one reference has been made to the
manner in which the Swiss government marks
high tension lines spanning Alpine valleys.
It is understood that gas-filled, yellow balloons
are attached to the power lines at specified
intervals and float above the rights of way.
This is an effective method for warning pilots
flying visually, a CAB official admitted, but
not effective at night. Another suggestion
reported by a radio consultant engineer was
that flood lights be installed to illuminate guy
wires and towers at night.
In the three air-tower accidents this year,
two involved planes running into guy wires.
In addition to the Sigler incident, a private
plane ran into one of the guy wires of WHUMTV Reading, Pa. The third crash involving
a radio tower was that of an American Airlines commercial flight at Albany, N. Y., which
rammed two of the three towers of WPTR
Albany, with 28 fatalities. The Battle Creek
tower was insured. Only damage at Reading
was to the GE antenna, and WHUM-TV and
GE still are negotiating on responsibility. In
Albany, WPTR has an $8,000 claim against
American Airlines.
Before the FCC will grant a broadcast permit, the applicant must secure approval of his
antenna site and height from CAA. Procedure
involves securing Airspace subcommittee approvals on the regional and Washington levels.
Airspace subcommittees are composed of representatives of civil and private air interests,
military air services and the CAA and other
government agencies. The FCC sits on the
committees as an observer, but does not vote.
There has been some talk of reconstituting
the procedure to give broadcasters more voice
in the committees' decisions. FCC Comr. George
E. Sterling earlier this year [B«T, March 16]
suggested membership of the committees, be
broadened and that formal hearings, with counsel and cross-examination, be instituted. He
also recommended that a broadcaster, denied
by a regional subcommittee, be given the right
to appeal immediately to the FCC.

WEBC

Asks

Review

WEBC Duluth, Minn., petitioned FCC last
week to reconsider its ruling denying the allocation of vhf ch. 10 there [B»T, Dec. 7]. Instead, the Commission approved another proposal adding vhf ch. 13 to Bemidji, Minn., and
vhf ch. 12 to Ironwood, Mich. WEBC withdrew from the vhf ch. 3 contest at Duluth to
pursue its petitions for addition of either vhf
ch. 10 or 12 there. A hearing examiner subsequently proposed to grant ch. 3 to KDAL
Duluth [B«T, Dec. 7].
Broadcasting
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GOVERNMENT

'IKE'

MAKES

PLANNING

DRAMATIC
FOR

MORE

MOVES
RADIO-TV

IN
USE

fore Mr. Hagerty's 4 p.m. news conference.
The dramatic revelation was made by Mr.
Hagerty with these words:
H — Since we have been in here we have been
figuring out some way to expand the coverage
of a press (news) conference. Today at 6
o'clock we are sending the entire press conference to the networks for use as they see fit.
This set off a barrage of questions about
the fact that the President's conference remarks
would be quoted directly, since newsmen may
only use direct quotes when they have specific

turn at White House toward radio-tv media
to tell the Government's story to the people electrifies industry.
Plans start with broadcasts of certain Presidential news conferences.
have suggested numerous ways of using the
PRESIDENT Eisenhower last week started to
media and the President has conferred, too,
every
use
to
promise
his
way
big
carry out in a
with leading broadcast executives.
their
what
modern medium to tell the people
While radio-tv executives consider the pront
is doing.
governme
permission.
Marvin Arrowsmith, AP, offered this obserwith
gress made in the first year of historic signifimedia
c
Returning to the electroni
vation:
cance, the ultimate goal — live aural-video redramatic suddenness, the President will make
A — Everybody is, of course, glad to be able
porting of Presidential news conferences — is
a total of five network radio-television appearto use it in direct quotes, but it will mean each
far from realization.
ances in a three-week period.
time that the wire services and I suppose a lot
Last Wednesday's Presidential news conferOf historic importance was his shattering of
of others will have to completely scratch their
ence, lasting 32 minutes (10:31-11:03 a.m.),
tradition when the entire Wednesday morning
early stories and it will infuriate a lot of
covered
a wide range of topics — all the way
editors.
networks
radio
by
carried
was
news conference
from sharing of atom bombs with other nalater in the day.
Mr. Hagerty conceded the point, and Mr.
tions to juvenile delinquency and an exchange
In the 1 1 months since he assumed office the
Arrowsmith added:
President has added to the usual formal radio
the nickname "Ike."
feelingshadabout
over
A — Think of the radio stations it will make
No his
warning
been given in advance that
and tv appearances these significant precedentthe taped conference might be made available.
happy, though.
breakers:
Asked about reasons for the decision and the
The
President,
Mr.
Hagerty,
his
assistant
Mur• Radio-only report to the people May 19,
future course to be followed. Mr. Hagerty took
ray Snyder, and other members of the staff
with tv allowed to carry only brief filmed expart in this exchange:
reviewed the tape. Decision to make it availcerpts at end of broadcast [B»T, May 25].
Q — Was this purely a voluntary thing toable was reached in mid-afternoon, shortly be<b First Presidential "family-circle" simulcast
June 3 in which four Cabinet members joined
in formally produced program [B«T, June 9].
FCC
HAS
QUESTIONS
ON
McCARTHY
BILL
• Wednesday's broadcast of news conference, with all four radio networks carrying
The FCC's comment to the Senate comBut Commission takes no stand
practically the complete text and tv networks
mittee, of which Sen. John W. Bricker (R-Ohio)
using sound-only excerpts.
on the proposed
law which
is chairman, follows in part:
Last week the President made two telecasts.
Under the existing provisions of Section
would require stations to keep
The first was a filmed version of his statement
303
(j), the Commission already has discrerecords of everything going
at the opening session of a series of legislative
tionary authority to impose the requirements
conferences that started Thusday morning.
out on the airwaves.
that would be made mandatory by S 2125.
This film was telecast later in the day. A simiWe have never found it necessary, for purlar tv set up was arranged for Saturday, closing
FCC SAYS neither "yes" nor "no" to the Mcposes of our normal regulatory functions, to
Carthy bill which would require radio and tv
day of the meetings.
require that broadcasting stations keep restations to make and keep recordings of everycordings or verbatim transcripts of all the
This Thursday — Christmas Eve — the Presithing on the air.
communications they transmit. However, the
dent will break more precedent when he apCommission has adopted rules requiring broadThe bill, introduced by Sen. Joseph R. Mcpears in an indoor-outdoor program at which
cast stations to maintain detailed program and
he will light a huge Christmas Tree adjoining
Carthy (R-Wis.) [B«T, June 22], has been beoperating logs. These logs must be retained
fore the Senate Interstate & Foreign Commerce
the White House. The President will first make
by all licensees for a minimum period of two
Committee.
a simulcast plea for world peace and general
B*T learned last week that FCC has anrecognition of the true Christmas spirit of goodIn the case of logs relating to a disaster or
will and benevolence. He will talk from the
swered the committee's routine request for
to a Commission investigation, the log must be
years.
Commission
comment
on
the
measure
(S
2125).
White House radio room, located in the baseretained until the Commission authorizes its
While FCC would not give its opinion on
ment, and then make an outdoor appearance to
destruction. Where logs are involved in any
the measure — which it can' do and often has
take part in the ceremonies at the tree.
claim or complaint of which the station has
done in the past on other legislation — the Comnotice, they must be retained until the claim
mission indicated that if Congress considers
Appearances Slated
or complaint has been satisfied or is barred by
the statute of limitations. . . .
the bill it ought to think twice about these
Two major radio-tv appearances are schedIn view of the fact that the Commission
uled right after the holidays. The President
questions:
•
Would
tv
stations
have
to
record
visual
would
be required to issue rules to implement
will make a report to the people via radio and
as well as aural portions of all their programs?
the proposed amendment and to administer
tv Monday, Jan. 4. He plans to review the
• Would each station have to record the netsuch rules, there are certain aspects of the proAdministration's achievements up to that point
posed legislation which we believe Congress
work
programs
it
receives?
and outline the purposes of the upcoming legismight wish to clarify in the event that it
lative program.
• How long a time would a station be redetermines that the proposal should be enacted.
quired to keep the recordings or verbatim
Three days later all networks are expected
The language of the proposed subsection
transcripts made?
to carry the annual State of the Union report
would require broadcasting stations to make
The bill would amend Sec. 303(j) of the
to Congress. This legislative document will
recordings or verbatim transcripts of "all comgo into much more detail than the earlier simulmunications transmitted." Apparently, this
Communications Act. It would give FCC "authority to make general rules and regulations
would mean that television broadcasting stacast, listing specific problems and pointing to
tions would have to record the visual as well as
legislative solutions.
requiring stations to keep such records of prothe
aural
portions of all their programs.
While there is no definite word, it was
grams, transmissions of energy, communicaAnother problem is raised with respect to
thought the President might be considering a
tions, or signals as it may deem desirable" and
network broadcasting.
FCC would "make rules and regulations requirfirst-year simulcast on Jan. 20, first anniversary
It is not clear from the proposed amending broadcasting stations to make and keep
of his inauguration.
ment whether each broadcast station would
recordings,
or
verbatim
records,
of
all
comLast Wednesday's broadcast of the full text
have to record a network program or whether
of a news conference was another step in the
munications transmitted."
that requirement would be imposed only on the
program outlined last January by James C.
Sen. McCarthy told B*T after he introduced
station originating the broadcast.
the bill last June he was in no hurry to press
In addition, the proposal does not specify
Hagerty, the President's news secretary. At
that time, Mr. Hagerty stated that the Presihis legislation but looked at the proposal as
how long a time a station would be required
more of a trial balloon to test broadcaster redent wanted to take advantage of the intimacy
to keep the recordings or verbatim transcripts
action.
that would be made.
radio and television enjoy with the nation's
families [B»T, Jan. 26].
It would be helpful to the Commission in
Broadcaster reaction reported since then has
Working closely with the White House staff
formulating the rules which would be required
been unfavorable in the main with questions
to implement this legislation should it be
have been members of the networks' informal
raised by station operators similar to those preadopted, if Congress indicated how long these
liaison committee.
These radio-tv reporters
sented the Senate committee by the FCC.
recordings or transcripts shoud be kept.
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detachment at the White House, is in charge
of the recording apparatus. When decision was
made to supply the text to networks, Sgt. Rutherford fed the conference through the White
House board to NBC which in turn made it
available to all other networks.
Excerpts of the conference were carried on
radio and tv newscasts after 6 p.m. Wednesday.
CBS was first to carry a full half-hour version,
starting at 10 p.m., with the other radio networks following at later intervals.

day, or a buildup from previous requests?
H — No. We have had many requests over
the past. Now we are trying it and will see
what happens.
Q — Would there be any way in the future of
letting those that cover the press conference
know it, so that they can use direct quotes?
H — We will never tell you in advance.
Q — When you said you would never tell us
in advance, you mean in advance of the
news conference?
H— That's right.
Q — I thought you meant in advance of releasing it, just like this time?
H — No, what I am saying is we will not say
that, for instance, if we are holding a press
conference tomorrow, we will not say today
that this conference is going to be released
in its entirety.
Q — Would you be able to say it, say, immediately after the news conference?
H — Almost immediately after, I think.
Q — Do you anticipate, in pursuance of this
policy a little further, I believe that you
were quoted in some speech, months ago,
whether accurately or not, that there might
be a televised conference before the end of
the year [B»T, Nov. 2] ?
H — There might be anything.
The White House on a number of occasions
has made available two or three-minute excerpts of Presidential news conferences. These
are dubbed from a taped recording made by
the Signal Corps.
In the old State Dept. Bldg. Indian Treaty
Room, where President Truman moved the
conferences a couple of years ago, over a dozen
mikes are placed strategically to catch the voices
of the President and the 200 reporters. These
mikes are placed strategically to catch the voices
address system. Each conference is dubbed to
a disc for permanent filing in the archives.
Sgt. Mynard Rutherford, of the Signal Corps

Ray Scherer, NBC White House correspondent, described the conference release Wednesday as "a significant milestone" in American
broadcasting and Presidential relations with the
public. "You at home can now have a sense
of participation in the news conferences," Mr.
Scherer said. Earl Godwin, also NBC, said
in a Thursday broadcast that such a presentation could only happen in America.
Live Pickups Doubtful
Despite the intent of the White House to
make the fullest possible use of radio and television, the chance of live pickups remains doubtful because of the danger of incidents or
comments embarrasing to the President, the
Administration or the government. There is
concern, too, lest an inadvertent remark be
unfortunately worded.
An incident at an autumn Presidential conference still is vividly recalled in Washington
as an example of the hazards involved in live
pickups. At that time Raymond P. Brandt,
veteran St. Louis Post-Dispatch correspondent,
told the President in plain words that he, and
some other newsmen, resented the fact that
appointment of Gov. Earl Warren, of California, to be Chief Justice of the U. S., had ap-

parently been "leaked" to a few reporters whose
publications he hinted were favorable to the
Administration.
This incident pointed out the dangers inherent in live pickups unless a suitable formula
can be found. Mr. Hagerty has said on a
number of occasions that the White House is
considering various types of radio and tv programming in an effort to keep the public informed about what is going on in Washington
and the world, and what the government is
doing or proposes to do about these problems.

ANSWERS
AT

RED

REFUSED

HEARING

Composer-musical

director

Jerry Fielding and TWA's Joan
LaCour refuse to answer questions on Communist Party
membership at House subcommittee hearing in Los Angeles.
QUESTIONS on purported membership in
Communist Party brought refusals to answer last
week from Jerry Fielding, composer and musical
director of NBC-AM-TV's You Bet Your Life,
and Joan LaCour, executive secretary of Television Writers of America, at a closed hearing
last week by a subcommittee of the House UnAmerican Activities Committee.
The questions were put by Reps. Donald L.
Jackson (R-Calif.) and Clyde Doyle (D-Calif.)
at the Los Angeles hearing. Mr. Fielding denied
being a member of the Communist Party "at
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markets

America's

figures are made possible by the world's greatest
resource — oil!
Not the most people in any one TV market, to be
sure. But certainly among the best paid, and — as
the figures bear out — the most ready, willing and
able to spend!
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on earth.

Want further proof? Send today for 12-page illustrated booklet or contact the nearest office of O. L.
Taylor Company.
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Spectacular

ropes.

stunts are a poor substitute for

steady, consistent

performance.

television stations want
work

and mature

Quality

the long pull of hard

experience

in advertising.

They want exclusive attention to their needs. .
and all the services each individual station
deserves ... that only a representative

devoted

exclusively to television can provide.
How

well this describes

Harrington,

Righter and Parsons, Inc., can best be
told bv the stations listed here.

Harrington,

Righter

and

Parsons,Inc.
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York
Chicago
San Francisco

Exclusively

Broadcasting

Telecasting

television

— no newspapers,

no radio

WAAM
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WFMY-TV

Greensboro

WDAF-TV
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Louisville

WTMJ-TV
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present," but refused to say if he had been affiliated "yesterday," Rep. Jackson said, while
Miss LaCour flatly refused to answer the questions and issued a statement charging the Congressmen with setting themselves up as "prosecutor, judge and jury."
Both Mr. Fielding and Miss LaCour based
their refusals to answer on the protection afforded by the 5th Amendment to the Constitution.
Both had been identified by witnesses as former
Communist Party members at previous subcommittee hearings.

TWA, in a statement issued through President Hugh Wedlock, said Miss LaCour at a recent executive board meeting, had signed a
non-communist oath required of all officers
under the Taft-Hartley Law. TWA's executive
to
board was to meet "in the next offewherdays"
refusal
consider future action in view
to testify, Mr. Wedlock said.
OKAYS

FIRST
BY

FCC

FCC

FOR

grants

new

GIVEN
540

KC

station

at

Clarksville, Tenn., and switches by KFMB San Diego (which
also got a power boost) and
WRIC Richlands, Va., all for
540 kc. Other applicants are
mutually exclusive.
FIRST authorizations for newly available 540
kc were announced by FCC last week concurrent with issuance of pre-hearing McFarland
notices to two groups of 540 kc applicants
advising them their bids are mutually exclusive.
First new station grant on 540 kc went to
Clarksville Broadcasting Co. for 250 w daytime
at Clarksville, Tenn. The permittee is owned
by Aaron B. Robinson, operator of WDXI
Jackson, WENK Union City, WDXE Lawrenceburg and WTRP Paris, all Tenn., and WCMA
Corinth, Miss.
KFMB San Diego, Calif., was granted change
from 1 kw on 550 kc to 5 kw on 540 kc, fulltime, directional.
WRIC Richlands, Va., 1 kw daytimer on
1050 kc, received consent to switch to 540 kc.
Following applicants were advised that their
requests are mutually exclusive and indicate
necessity of a hearing:
Midland Broadcasting Co. — Requests change of
KFKM Concordia, Kan., from 5 kw day on 550
kc directional to 10 kw fulltime on 540 kc, directional day and night.
B. J. Parrish seeks new station at Pine Bluff,
Ark., on 540 kc with 1 kw fulltime, directional
night, contingent on move of his KOTN Pine
Bluff to Brinkley, Ark. KOTN is on 1490 kc with
250 w unlimited. KOTN bid is included in notice.
KWK Inc. (KWK St. Louis) seeks new station
at Haines City, Fla., on 540 kc with 10 kw daytime, directional.
Empire Broadcasting Co. seeks new station at
Pine Bluff, Ark., on 540 kc with 10 kw daytime.
WXOK Inc., Baton Rouge, La., seeks change
WXOK
1of kw
day. there from 1260 kc to 540 kc, assigned
Southeastern Broadcasting System (WJAZ Albany and WMJM Cordele, Ga.) seeks new station
at Macon, Ga., on 540 kc with 10 kw daytime.
Francis S. Miller for new station at Tampa,
Fla., on 540 kc with 500 w daytime.
Rollins Broadcasting Inc. (WJWL Georgetown,
Del.) seeks new station at Houston, Tex., on
540 kc with 250 w daytime.
In the second group notified mutually exclusive are:
Scheewe Assoc. seeks new station at Washington, D. C, on 540 kc with 250 w daytime.
Rollins Broadcasting Co. requests change of
WJWL Georgetown, Del., from 1 kw day on 900
kc to 5 kw day on 540 kc.
Good Music Station Inc. seeks change of WGMS
Washington, D. C, transmitter site from Falls
Church, Va., to Potomac, Md., usinsr present
facilities of 1 kw day on 570 kc, and seeks anPage 52
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other permit for night operation on 570 kc with
1 kw at Bethesda, Md. The proposed Potomac
site conflicts with request of WDON Washington.
Commercial Radio Equipment Co. seeks change
of WDON Washington, D. C, from 1540 kc to
540 kc, using present assignment of 250 w daytime.
In other actions, FCC also granted new am
stations for Lanett, Ala.; Monte Vista, Colo.,
and Springfield, Ore.
At Lanett, Greene Land & Cattle Co. received 500 w daytime on 910 kc. President and
50% owner of grantee is Roy M. Greene, part
owner of WPNX Phenix City, Ala., and chief
owner of WHWD Hollywood, Fla.
At Monte Vista, San Luis Valley Broadcasting Co. received 250 w fulltime on 1490 kc.
President and majority stockholder is George
O. Cory, manager and part owner of KUBC
Montrose, Colo.
W. Gordon Allen, permittee of uhf ch. 20
KTVF (TV) Springfield-Eugene, Ore., and
owner of KGAE Salem, Ore., was recipient of
the Springfield am authorization. It specified
1 kw daytime on 1050 kc, conditioned upon
KCOV Corvallis, Ore., beginning program tests
on another channel.
WNRV Narrows, Va., was granted modification of license to establish a second main
studio in Pearisburg, Va., for dual-city operation. WNRV is assigned 1 kw daytime on
990 kc.
More
On

Data

TV

Asked

Extension

Bids

FIVE more post-freeze television stations were
advised by FCC last week that their applications for additional time to complete construction cannot be granted on the basis of the
evidence presented. Hearings would be ordered
if additional data is not sufficient, an FCC representative indicated.
Action came just a month after FCC warned
extensions must be merited and diligence proved
[B»T, Nov. 23].
The permittees involved included Ralph D.
Epperson, uhf ch. 55 WPAQ-TV Mt. Airy,
N. C; Tennessee Valley Broadcasting Co., uhf
ch. 23 Decatur, Ala.; Grenco Inc., uhf ch. 21
WMSL-TV Greenwood, S. C; WCOW Telecasting Co., uhf ch. 17 WCOW-TV St. Paul, Minn.,
and Telepolitan Broadcasting Co., vhf ch. 12
KNEH (TV) Clovis, N. M. Comr. Frieda B.
Hennock dissented in all cases, except that involving KNEH, and favored extensions for the
uhf outlets.
A fortnight ago FCC announced a final decision to deny additional time to Mountain
States Television Co. to construct uhf ch. 20
KIRV (TV) Denver. The extension request was
held in default in an examiner's initial decision
since the station did not appear for hearing
[B*T, Nov. 16].
FCC spokesmen last August unofficially
warned television permittees that construction
extensions would not be granted unless diligence
could be proved [B»T, Aug. 17].
Two

Dismiss

Tv

Bids

BOTH contestants for uhf ch. 52 at Hagerstown, Md., WARK and WIEJ there, dismissed
their applications last week and informed FCC
their actions were based upon studies of the
market and the economics of uhf. WIEJ wrote
that its decision was "reluctant," but "after
a careful survey of local and area factors and
an appraisal of uhf operations in various parts
of the U. S., it has concluded that uhf will
not be successful either as a public service
agency nor economically."

Chattanooga
Merger
WDEF

Ch.

12

Is Proposed

would

be survivor appli-

cant, giving options to two
competitors for 27.5% each.
Harold Anderson would be
manager

after grant.

FIRST local vhf television station for Chattanooga, Tenn., appeared in prospect last week
as a three-way merger was put before the FCC
by contestants in the ch. 12 hearing.
WDEF Chattanooga petitioned the Commission for amendment of its ch. 12 bid to show
option agreements for issuance of 27.5% holdings each to Southern Television Inc. and TriState Telecasting Corp. Southern and Tri-State
propose to dismiss their ch. 12 applications,
leaving the WDEF bid uncontested in hearing
status before Examiner J. D. Bond.
Should FCC approve the petition, the examiner would be able to issue promptly an
initial decision on the remaining WDEF application.
Meanwhile, Harold (Hap) Anderson, manager of KOLN-AM-TV Lincoln, Neb., announced his resignation from that station and
plans to join WDEF Broadcasting Corp. shortly
after the first of the year. He is to work with
WDEF in its efforts to secure a construction
permit on ch. 12. After FCC approval of the
new tv outlet, Mr. Anderson is to direct the tv
construction and become manager of WDEFTV.Mr. Anderson was minority stockholder in
KOLN-AM-TV, which was sold with FCC approval last August to Fetzer Broadcasting Co.
for a total consideration of $650,000 [B»T,
Aug. 24]. Fetzer operates WJEF-AM-FM
Grand Rapids, WKZO Kalamazoo and WKZOTV Kalamazoo-Grand Rapids, Mich.
Other vhf channel available at Chattanooga
is vhf ch. 3, in contest among WOPI, WDOD
and WAPO.
Two uhf stations have been authorized there,
uhf ch. 43 WTVT (TV) and uhf ch. 49
WOUC. Neither has announced its expected
commencement date. Both were granted in
mid-1952.

ZENITH

APPEAL

TO
BE RE-ARGUED
ZENITH appeal from an FCC order dismissing
its 1948 application for Chicago's ch. 2 will be
re-argued today in the U. S. Court of Appeals
because Judge Charles Fahey disqualified himself, it was announced last week.
Reason for Judge Fahey's withdrawal was
because of previous association with one of
counsel in the case, it was understood. Counsel
included J. Roger Wollenberg, FCC; Edward K.
Wheeler, Zenith, and Judge Samuel Rosenman,
CBS.
In its argument three weeks ago, Zenith
claimed it had not waived any of its rights even
though it had not participated in the allocation
proceeding or the renewal proceeding on
WBKB (TV) Chicago [B*T, Dec. 7]. It was
on these grounds that the FCC dismissed the
Zenith application.
WBKB,
originally owned by Balaban &
Broadcasting

• Telecasting

M.
N.
O.

WIDE
Kathleen Rowan
Chris Drinas
Lucille Doucette

I. Claire Peifer

P.

J. Patsy O'Brien
K. Nancy Miller
L. Frances Saunders

WVDAManello
Susan
Claire Weber

R.
S.

Gay Swankin
Marion
Tilbury

WHLM

WAZL
*
Hazleton, Pa. NBC-MBS
Broadcasting

WHOL
Allentown, Pa. CBS
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WHLM
Bloomsburg, Pa.

WIDE
*
Biddeford-Saco, Me. MBS -Yankee

WTOii
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Katz, a subsidiary of United Paramount Theateres Inc., operated on ch. 4 in Chicago.
Under the FCC's new table of allocations, ch. 4
was deleted from Chicago and WBKB was
ordered to move to ch. 2. As part of the
merger of ABC and UPT, WBKB was sold to
CBS for $6 million. Station now is WBBM-TV
and operates on ch. 2 under temporary FCC
authorization pending the outcome of the
Zenith appeal. One of the points made by
Zenith in its earlier argument was that if the
court overturns the FCC's dismissal, it also
n
Zenith's
the hearing
specify
CBS. applicatio
& Katz,onnot
Balaban
be with that

'Monopoly
Influence'
Hit in Hartford Case
Hartford Telecasting motion to
enlarge scope of the ch. 3
hearing is under examiner's
consideration after opposition
by Travelers' WTIC.
MOTION to enlarge scope of the Hartford
vhf ch. 3 hearing to include charges of "monopolistic influence" against Travelers Insurance Co. (WTIC) by ch. 3 competitor Hartford
Telecasting Co. has been taken under advisement by Examiner Fanney N. Litvin following
oral argument Thursday.
Both applicants have submitted the bulk of
their written testimony and oral cross examination of witnesss is slated to begin Jan. 18.
Hartford Telecasting contends that Travelers
"is the dominating economic power in the Hartford area" because of its ownership of stock
"in other insurance companies, banks, public
utilities, railroads and industrial companies,
through its investments and deposits of money
and through interlocking directorates." This
power is enhanced by ownership of WTIC,
petitioner asserts, charging it would be contrary to public interest to add the area's only
vhf tv station to its holdings.
Percy Russell, counsel for WTIC, contended
that the Hartford Telecasting motion is out of
order since the examiner already has defined
the scope of the hearing. FCC Broadcast
Bureau counsel, Arthur S. Feld, said that while
the motion might be a violation of procedural
rules, "substance is more important than form"
and part of the allegations may be relevant.
WTIC has made a merger agreement with
WDRC there which provides that in the event
WTIC wins the ch. 3 contest, it will afford
opportunity for "substantial minority interest"
to WDRC principals [B«T, Sept. 28]. WDRC
would be sold in the event of merger.
Hartford Telecasting is headed by contractor Clifford S. Strike and broadcaster Capt.
Harry C. Butcher, owner of KIST Santa Barbara, Calif., and part owner of vhf ch. 3 KEYT
(TV) Santa Barbara. Capt. Butcher, Hartford
Telecasting president, would move to Hartford
in the event of a grant, he told FCC.
Traveler's testimony included plans for extensive public service programming by its proposed ch. 3 station plus review by civic leaders
of the 29 years of radio service by WTIC. The
tv station would not duplicate network programs of WNHC-TV New Haven, now airing
all four tv networks, FCC was informed. Paul
W. Morency, WTIC vice president-general
manager, submitted letters from NBC and CBS
indicating they are willing to discuss affiliation
if WTIC's ch. 3 bid is successful.
Educational tv shows are planned in cooperation with the U. of Connecticut, according
to testimony for Travelers by university president, Dr. Albert N. Jorgensen. He outlined
history of cooperation with WTIC since 1926.
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FCC

APPROVES

NEW

GROUP
OF TVs
petition sought a consolidated hearing of the
Awarded are ch. 5 at Enid,
two bids.
Okla., ch. 10 at Ada, Okla.,
Details of the new tv grants:
ch.3 at Kirksville, Mo., and uhf
Enid, Okla. — Streets Electronics Inc. granted
vhf ch. 5 with effective radiated power of 100
ch. 38 to La Crosse, Wis.
kw visual and 50 kw aural; antenna height
FIRST local vhf television stations were apabove average terrain 800 ft. Address: c/o
proved by FCC last week for ch. 5 at Enid,
George Streets, P. O. Box 807.
Okla.; ch. 3 at Kirksville. Mo. (KBIZ Ottumwa,
La Crosse, Wis. — Television Co. granted uhf
Iowa), and ch. 10 at Ada, Okla. Uhf ch. 38
ch. 38. ERP 18.2 kw visual and 9.12 kw aural;
went to La Crosse, Wis., where vhf ch. 8 is antenna height above average terrain 350 ft.
Address: c/o George Becker, 270 Park Ave.,
under construction by WKBH there.
New York.
Ch. 5 at Enid was awarded to Streets ElecKirksville, Mo.— KBIZ Inc. (KBIZ Ottumwa,
tronics Inc. after withdrawal of a competitive
Iowa)
granted vhf ch. 3 ; ERP 100 kw visual and
application by Enid Radiophone Co., licensee
50
kw
aural
; antenna height above average terof KCRC Enid, which acquires a two-year
rain 1,080 ft. Address: c/o James J. Conroy,
option for 20% interest in the tv grantee. The
2513 N. Court St., Ottumwa.
authorization is conditioned upon Enid RadioAda, Okla. — Eastern Oklahoma Television Co.
phone giving up KCRC when the option is granted
vhf ch. 10; ERP 251 kw visual and 141
exercised since George E. Failing, 10% owner
kw aural ; antenna height above average terrain
of Streets Electronics, is principal in KGWA
760 ft. Address: c/o Bill Hoover, P. O. Box 642
Enid.
Enid Radiophone's option in the new tv firm
may be transferred to Milton B. Garber and/or
John W. Taylor, chief owners of KCRC, the
agreement provides. However, should the option not be taken up the ch. 5 grantee will
reimburse KCRC in the amount of $5,000 for
its application expenses.
KBIZ Ottumwa was uncontested for the ch. 3
assignment at Kirksville, having amended its
earlier Ottumwa application for uhf ch. 15
which was in contest with Ottumwa Telecasting
Corp. and Valley Television and Radio Inc.
Eastern Oklahoma Television Co. was sole
bidder for ch. 10 at Ada. The permittee is
headed by C. C. Morris, majority stockholder
in KADA there, and includes other KADA
principals.

La Crosse Condition
Ch. 38 at La Crosse went to La Crosse Tele-

vision Co. on condition that the grantee's secretary-treasurer and 28% owner, New York attorney George Becker, must withdraw from
that firm or any one of several others so as to
limit his total tv station interests to five,
required by the multiple ownership rule [B*T,
Nov. 30]. Mr. Becker similarly had been
required to withdraw from KMER (TV)
Merced, Calif., when that uhf ch. 34 station
was authorized [B«T, Sept. 21].
i The uhf ch. 38 grant to La Crosse Television
was made possible by the withdrawal of a
competitive application by Belle Co., whose
principals operate WMIL Milwaukee, former
permittee of uhf ch. 31 WMIL-TV there and
new applicant for vhf ch. 6 at Whitefish Bay,
Wis., in contest with Hearst's WISN Milwaukee
[B»T, Dec. 7].
La Crosse Television is headed by William
Zeckendorf, chief owner of Webb & Knapp,
New York real estate and construction firm,
and who also is principal stockholder in uhf
ch. 20 KEYC (TV) Cedar Rapids. Mr. Becker
is secretary-treasurer and part owner of KEYC.
In other tv actions last week, FCC designated
for hearing in Washington on Jan. 15 the
contestants for vhf ch. 12 at Richmond, Va.
These are Richmond Newspapers Inc., licensee
of WRNL there, and Richmond Television
Corp. Latter now is owned 60% by Larus &
Bro., licensee of WRVA, former third applicant
for ch. 12 [B«T, Nov. 30].
FCC turned down a request by WSAL
Logansport, Ind., to set aside the vhf ch. 10
grant made in October to WTHI Terre-Haute,
Ind. The WTHI permit is conditioned upon
outcome of the court appeal by WSAL which
protests the Commission's failure to allocate
ch. 10 at Logansport where WSAL had an
application pending [B»T, Oct. 12]. The WSAL

KERR-McGEE
OF

KRMG

SALE

PROTESTED

KFMJ Tulsa, Okla., last week petitioned the
FCC to designate for hearing the application for
the sale of KRMG there from Kerr-McGee
interests to the Altus (Okla.) Times-Democrat
on grounds that it would be in violation of the
Commission's multiple-ownership rule and
would result in "disadvantageous competitive
The Altus newspaper owns 50% of KWHW
Altus, and in turn is owned by the Wimberly
family, who also own the remaining stock in
the
radio station. KRMG-KWHW overlap is
position."
charged.
KRMG is being relinquished by Sen. Robert
E. Kerr (D-Okla.) and D. A. McGee because of
their association with KVOO Tulsa in Central
Plains Enterprises Inc., applicant for vhf ch. 2
in Tulsa. KVOO is owned by W. G. Skelly.
Messrs. Kerr and McGee own 50% and Mr.
Skelly the other 50% of Central Plains.
KFMJ argues that "under the extraordinarily
lenient terms of the proposed sale," whereby
the buyer is to pay $31,000 in cash and to give
a note for $274,000 payable over a period of
six years, "it is self-evident that the assignee
will be more than financially obligated to the
principals of the assignor, and that the latter
will continue, directly or indirectly, to exercise
such influence upon the operation of KRMG
as to provide competition of an unfair nature."
KFMJ contends that "thus there would be a
real community of interest in the operation of
two standard broadcast stations in Tulsa,
KRMG
and KVOO."
On the
Commission's multiple-ownership
rule, KFMJ asserts "it is obvious that the ownership and operation of KRMG by the same
parties who own and operate KWHW, would
be in violation thereof because the former station encompasses practically the entire service
area of the latter within its 0.5 mv/m contour."
WAGC
$100,000 Plan
WAGC Chattanooga plans to invest $100,000
in proposed new facilities of 10 kw fulltime
directional on 1560 kc which are requested in
an application filed with FCC, the station reported last week. An MBS outlet, WAGC now
is on 1450 kc with 250 w. New transmitter
site south of East Ridge, Tenn., is proposed.
New transmitter and auxiliary equipment will
be from Collins Radio Co., WAGC said.
Broadcasting

• Telecasting
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WKZO-TV AREA PULSE
(27 COUNTIES)
SHARE OF AUDIENCE — MON.-FRI. — APRIL, 1953
52%
23%
2
%
8
a.m.12 midnight
122 noon
126 5noonp.m.
6
%
52%
23%
6 p.m.-(a)
62% (a)
12%
WKZO-TV
25% (a)
"B"
N
IO
AT
ST
OTHERS
(a) Does not telecast for complete period and the share
of audience is unadjusted for this situation.

NEED
SET

WKZO-TV

RECORDS

WESTERN

MICHIGAN!

WKZO-TV delivers more than twice as many viewers as
the second Western Michigan station, morning, afternoon
and night!
That's a lot of viewers. The WKZO-TV market includes
more than 300,000 TV homes in 27 Western Michigan and
Northern Indiana counties — a far larger television market
than many of the majors!
WKZO-TV, Channel 3, is the Official Basic CBS Television
Outlet for Kalamazoo-Grand Rapids. It is a tremendous
television buy — the Western Michigan leader by any yard'
stick you care to use!
(80,000 WATTS

VIDEO— 40,000

AUDIO)

WKZO — KALAMAZOO
WKZO-TV — GRAND RAPIDS-KALAMAZOO
WJEF — GRAND RAPIDS
WJEFFM — GRAND RAPIDS-KALAMAZOO
KOLN — LINCOLN. NEBRASKA
KOLN-TV — LINCOLN, NEBRASKA

wM.o-TEORiAruiINo.s

OFFICIAL

BASIC

Avery- Knodel,

CBS

FOR

Inc., Exclusive

MICHIGAN

WESTERN
National

Representatives

*Tauno Luiro of Finland made this unofficial world's record at Oberstdorf, Germany, in 1951,
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In a series of advertisements
gurated last June,
Company
time

stated

is even

John

ing which is, of course,
bargain.

Recent

the industry

Blair

that evening

better than

events

in general

inau&

chart

summarizes

on

the

regular

syndicated

radio

early morn-

6-9

P.M.

with

through

indicate

in use, average

now

that

concurs

opposite

the findings

page

of our

re-

is based

audience

urement reports. It

a recognized

in this opinion.

The

search department and

per

6-9

Friday

facts on

evening

markets

across

with complete

Monday

on the bases

set . . . shows

and

that the
radio

meas-

compares

A.M.

ratings

on

of sets

listeners
arresting

hold

true in

the nation — markets
television
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Percent
6-9

P.M.

Monday

Increase

over

6-9

through
Rating
8.4%

A.M.

Friday

per Set

Omaha Area (Jan.-Feb.)
WOW Area 6-9
6-9 AM
PM

33.6
123

11.3
135

Increase*
Pittsburgh (Aug.-Sept.)
WWSW 6-9
6-9 AM
PM

3.4
4.3

Tulsa (April)

15.8
3.6
3.1
116

6-9 AM
6-9 PM

Increase
Dallas (June-July)
WRR 6-9
6-9 AM
PM

22.3
141
18.6

3.1
4.9
158

Increase

169
191
113

22.1
119

146

Houston (July-Aug.)
KTRH 8-9
8-9 AM
PM

23.6
25.1
106

5.5
3.1
177

Increase
Fort Worth

158
183
116

14.2
20.9
147

126

Increase

KRMG

Listeners

27.4%
Sets in Use

(April-May)

3.7
3.9

KFJZ 6-9 AM
PM
Increase
Boston (Sept.-Oct.)
WHDH 6-9
6-9 AM
PM
Increase

192
132
165
191
116

15.2
21.5

105

141

2.7
3.1
115

17.1
21.0
123

168
176
105

♦6-9 AM represents 100%

Representative advertisers using night time radio on JOHN
Wild root
Halo
Parker Games
My-T-Fine
Vick's Vapo Rub
ALL Detergent
Bromo Quinine
Zerone
Tide
Dentyne
Dreft
Palmolive Shave Cream

BLAIR

Ford
Drene
Life
Gleem

& COMPANY

represented stations.

Phillips Petroleum
Eastern Airlines
Kools
Camels

L & M Cigarettes
Lincoln Mercury
Garrett Wine
Park & Tilford Cosmetics
McCormick Hy Gro
Schaefer Beer
Tender Leaf Tea
G. E. Lamps

JOHN

BLAIR
&

COMPANY

REPRESENTING LEADING
RADIO STATIONS
NEW YORK • BOSTON • CHICAGO
ST. LOUIS • DETROIT • DALLAS
SAN FRANCISCO
• LOS ANGELES
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Approves
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Radio-Tv
Transfers
ELEVEN radio-tv properties traded hands last
week as the FCC approved several sales, including KLBS Houston, Tex., and the transfer
of control of WGCT (TV) Greenville, S. C.
The license of KLBS was assigned from
Trinity Broadcasting Corp. (KLIF Dallas) to
Howard Broadcasting Co. for $100,000. The
physical facilities of KLBS were purchased by
Howard Broadcasting from Mrs. Hollie Lee,
Mary Alice Rosenberg and Lester E. Rosenberg
for $200,000.
KLBS and KLIF, both Gordon B. McLendon
interests, are subjects of a complaint pending
before the Commission by the Brooklyn
Dodgers and New York Yankees involving
alleged game re-creations [B*T, Aug. 17].
Howard Broadcasting principals are President
Howard W. Davis, owner of KMAC-KISS-FM
Sah Antonio; Vice President Howard L. Burriss, U. S. Air Force colonel and owner of
KTAN Sherman, Tex., and Treasurer Barbara
Jester Burriss. Mr. and Mrs. Burriss also are
part owners of KWTX Waco, Tex.
Control of WGCT (TV), in accordance with
a merger proposal, was transferred from Alester
G. Furman Jr. and associates (principals in
Carolina Television Inc., grantee) to Textile
Broadcasting Co. and Blue Ridge Radio Corp.,
former licensees of WMRC-AM-FM and
WFBC-AM-FM Greenville, respectively.
Carolina Tv received its permit for the ch. 4
facility upon withdrawal of the competitive
bids of WMRC and WFBC [B»T, Aug. 3].
Purpose of the transfer of control of WGCT
(TV) is to effectuate the merger agreement.
It involves increasing stock from 20,000 to
100,000 shares of which 39% will be issued to
Textile Broadcasting Co. and 39% to Blue
Ridge Radio Corp. Mr. Furman and associates
retain 22%. Total capital is enlarged to $1
million [B#T, Aug. 3].
Purchase price for the 78% interest in WGCT
(TV) is $600,000. Both WFBC and WMRC,
were evaluated at $200,000.
As part of the transfer, the Commission
simultaneously approved the assignment of
WFBC to Carolina Television.
Sale of the WMRC facilities, necessitated
by the FCC condition to the ch. 4 grant to
WGCT (TV), received FCC approval last week
[B»T, Dec. 14].
Blue Ridge Radio Corp. is a subsidiary of
the Greenville News-Piedmont Co., recent purchasers of Asheville Citizen-Times - Co. and
WWNC Asheville for $2.3 million [B#T,
Nov. 16].
The News-Piedmont interests are headed by
former U. S. Senator Roger C. Peace.
Other station sales approved by FCC are:
WRAC Racine, Wis. — Transfer of control from
WKAC Inc. to James S. Allan and five others
through sale of all stock for $12,500.
WAGS Bishopville, S. C— Assignment of CP
from Lee County Broadcasting Co. to new partnership of same name for $5,800.
WMOC Covington, Ga. — Assignment of license
and CP from WMOC Inc. to Georgia Broadcasting Service Inc. Physical assets are purchased
for $22,000 plus rental at $600 per year.
KCCC-TV Sacramento, Calif.— Relinquishment
of negative control of Capital City Television
Corp. by Frank E. Hurd and Ashley L. Robison
to Harry W. McCart through sale of 25% interest
for $15,000.
WLEU Erie, Pa. — Acquisition of control of
Commodore Perry Broadcasting Service Inc. by
Owen K. Murphy through purchase of 26.1%
additional stock for $22,275.
WDIA Memphis, Tenn. — Assignment of license
from partnership d/b as Bluff City Broadcasting
Co. to corporation of the same name.
WLDY Ladysmith, Wis. — Transfer of control
of Flambeau Broadcasting Co. to M & N Broadcasting Co. (WIGM Medford, WPFP Park Falls,
Wis.) through sale of all stock for $50,000.
KLTJK Evanston, Wyo. — Assignment of license
of Advertising Enterprises Ltd. to Edwin L.
Bullis through purchase of 50% partnership interest from Melvin E. Whitmire for $3,000.
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STATIONS
TAKE
TO
AIR
expanded studio space will start after the first
Pace quickened once again as
of the year.
four outlets began operating
KOMO-TV Seattle, which started commercial
last week with four more
operation Dec. 11 on ch. 4, featured guest appearances byWashington Gov. Arthur B. Langslated for yesterday (Sunday)
lie, local Mayor Allan Pomeroy, NBC officials
day. an additional station toand
and George P. Hollingbery representatives on
its dedicatory program. The NBC-TV affiliate
began telecasting at its full 100 kw power, givACTIVITY was up again last week in new
ing the Seattle area its second home outlet,
tv station debuts. Four outlets started regular
W. W. Warren, vice president-general manager,
programming and four more were slated to
reported.
begin yesterday (Sunday). Another, KOMU-TV
WLBT (TV) Jackson, Miss. (ch. 3), formerly
Columbia, Mo., begins serving its market in
WJDT, will be on the air as an NBC-TV affiliate
mid-Missouri today (Monday) on vhf ch. 8.
Dec. 28, Wiley Harris, president, Lamar Life
KOMU-TV is the U. of Missouri station
Broadcasting Co., owner, announced last week.
that will "go on the air with firm orders for
Transmitter building and tower construction
more than 25 network shows," according to
have begun for WNEM-TV Bay City, Mich.,
George Kapel, station manager. Station is
which plans to start commercial programming
affiliated with all national networks and repreJan. 24. Harley M. West Jr., commercial mansented by H-R Tv Inc.
ager, reported the vhf ch. 5 outlet held a meetPine Bluff, Bismarck, and Anderson, get their
ing with tv set distributors last week to discuss
first local station, while Portland, gets its second
inventories and promotion.
as the following stations went on the air last
week:
WRTV (TV) Asbury Park, N. J. (ch. 58),
was on test pattern officially Dec. 13, announcKATV (TV) Pine Bluff, Ark., vhf ch. 7, represented by Avery-Knodel Inc.
ing its commerical target date of Jan. 9. The
WCSH-TV Portland, Me., vhf ch. 6 (NBC), repstation, owned by the Walter Reade Theatres,
resented by Weed Tv Inc.
KFYR-TV Bismarck, N. D., vhf ch. 5 (NBC,
will be independent, stressing community news,
CBS, DuMont), represented by Blair Tv Inc.
entertainment and service, it was announced.
WAIM-TV Anderson, S. C, uhf ch. 40 (CBS),
represented by Burn-Smith Co.
WSTV-TV Steubenville, Ohio (ch. 9), also
Idaho Falls, Princeton and Greenville will
started test patterns last week (Dec. 11) and
get their initial home tv outlet while Oklahoma
the station said it received hundreds of calls
City gets its fourth as the following stations
praising the signal. Regular programming is
were scheduled to start operations yesterday
set for Christmas Eve.
(Sunday):
Excellent Reception Reported
KID-TV Idaho Falls, Idaho, vhf ch. 3 (CBS,
NBC), represented by Gill-Perna Inc.
WWTV (TV) Cadilllac, Mich. (ch. 13), put
WRAY-TV Princeton, Ind., uhf ch. 52, represented by Walker Representation Co.
its
first test signal on the air last week for a
WNCT (TV) Greenville, N. C, vhf ch. 9 (CBS,
DuMont), represented by John E. Pearson Tv Inc.
brief try and excellent reception was reported
KWTV (TV) Oklahoma City, Okla., vhf ch. 9
in its grade A and B coverage areas, a station
(CBS), represented by Avery-Knodel Inc.
spokesman said. Regular test pattern transKFYR-TV will broadcast 6-hours daily, and
mission isexpected this week, and commerical
expects to reach full power by next spring at
programming shortly after the first of the year.
which time it will move its transmitter tower
Target date of Aug. 1 has been set by KLIFfrom present site, atop the Capitol Bldg. in BisTV Dallas, Tex. (ch. 29), for regular operation,
marck, to Menoken, F. E. Fitzsimonds, executive vice president, said.
Gordon McLendon, general manager, announced.
Bringing service to at least nine counties,
Newly granted station in Lexington, Ky.,
KWTV is starting with a temporary 340-ft.
WLAP-TV (ch. 27) has started construction,
tower, carrying CBS-TV programs to Oklahoma
City, Edgar T. Bell, general manager, reported.
Gilmore N. Nunn, president, reported. EquipHe said construction of the new tower and
ment has been ordered from General Electric
and General Precision Laboratories. Programming is scheduled for April 1.
KBIZ-TV Kirksville, Mo. (ch. 3), new grantee
there, has scheduled commerical operation for
June 15, using RCA equipment, James Conroy,
president-general manager, said.
Another new grantee at Ada, Okla., Eastern
Oklahoma Tv Co. on ch. 10, reported it will be
ready to receive interconnected network programs by June 1. It will use RCA equipment.
Stations due on the air in the next 30 days are:
ARKANSAS
KATV
(TV)
Pine
Bluff, vhf ch. 7, represented
Dec.
9).
by Avery-Knodel
Inc., Dec. 16 (granted STA
'53.
CALIFORNIA
KQED (TV) Berkeley-San Francisco, vhf ch.
*9,KBID
January
(TV)'54.Fresno, uhf ch. 53, represented
byKSAN-TV
Meeker TvSanInc.,
January uhf
'54. ch. 32, repreFrancisco,
sented
by
Joseph
H.
McGillvra
'54.
KTVU (TV) Stockton, uhf ch.Inc.,
36, January
represented
by
George
Hollingbery
Co., December '53
(granted
STAP. Dec.
1).
COLORADO
KOA-TV Denver, vhf ch. 4 (NBC), represented
TOWER of KWTV (TV) Oklahoma City,
by Edward Petry & Co., Dec. 24.
which was completed Dec. 5, had its basic
CONNECTICUT
supporting structure anchored just two days
earlier. The station was scheduled to start
WNLC-TV New London, uhf ch. 26, December
regular programming, as a CBS-TV affiliate,
FLORIDA
yesterday (Sunday) on ch. 9.
WJHP-TV Jacksonville, uhf ch. 36, represented
Broadcasting
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98701
Before the
FEDERAL
COMMUNICATIONS COMMISSION
Washington 25, D. C.
In the Matter of
Amendment
of theColor
Commission's
Rules
Governing
Television Transmissions
Docket
No. 10637
REPORT
AND ORDER
By the Commission:
Commissioners Webster,
Sterling and Lee concurring with separate statements; Commissioner Hennock present but not
voting.
I
PRELIMINARY STATEMENT
1. On August 7, 1953, the Commission issued
a Notice (FCC 53-1015) instituting rule-making
proceedings looking toward the adoption of new
signal specifications for color television
transmissions to replace the present rules and
standards. Petitions requesting such action had
been filed by the Radio Corporation of America
(RCA) and the National Broadcasting Company,
Inc (NBC), jointly; the National Television
System Committee (NTSC)1; the Philco Corporation; Sylvania Electric Products, Inc.; the
General Electric Company; and Motorola, Inc.
All of the above petitioners urged the adoption
of color television signal specifications advanced
by the NTSC.
s Nothe Commission'
accordance
In formal
2. tice
commentswithsupporting
the adoption
of the proposed new signal specifications for
color television transmissions were filed by
Columbia Broadcasting System, Inc. (CBS);
Hazeltine Corporation; Admiral Corporation;
Westinghouse Radio Stations, Inc.; and Harry
R. Lubcke. In addition, the Commission accepted as comments in the proceeding the petitions referred to above; and NTSC filed additional material in support of the adoption of
new rules.
3. Oppositions to the adoption of the signal
specifications
as proposed
were Inc.;
filed Chromatic
by Paramount Television
Productions,
Television Laboratories, Inc.; American Television, Inc.; and Marshall Soghoian and S. L.
Cooke, Jr.'-, Richmond, Virginia.
4. We believe that a brief review of prior Commission proceedings and activity relating to color
television will be helpful.
5. The Commission has concerned itself with
the development of a commercially practicable
color television system in formal proceedings
since 1940 3. In addition, the Commission and
the industry have conducted studies, investigations, and experimentation in the field of color
television. Finally, on October 10, 1950, the
Commission adopted Rules and Engineering
Standards for color television based upon the
"field sequential" system of color television,
one of the systems proposed in the hearing
in Docket 8736. The Commission found that of
the systems
then before color
it onlypicture
this system
duced an acceptable
and prothat
neither of the other two systems in that hearing
satisfied the Commission's minimum requirements.
6. The field sequential system which the
Commission standardized was, however, an incompatible system in the sense that existing
receivers could not receive color transmissions
in monochrone without adaptation. The Commission recognized the practical difficulties involved in commercializing an incompatible color
system and indicated that had a satisfactory
1 The NTSC is an association of engineers and
scientists interested in the development of television and its members include representatives
of many facture
of of the
companies
engaged in the manutelevision
equipment.
2 Marshall Soghoian and S. L. Cooke, Jr., and
Otto Luther, New Preston, Connecticut, proposed
alternative color television systems. In a Memorandum Opinion and Order (FCC 53-1325),
October 7, 1953, the Commission disadopted missed
these comments insofar as they proposed new color systems on the grounds that
the proposed color systems did not meet the
specified requirements for receiving consideration by the Commission in these proceedings.
(The requirements referred to are set forth
below in par. 8.)
3 1940 (Docket No. 5806); 1944-45, (Docket No.
6651);
(Docket
No. 7896); 1949-50,
(Docket 1946-47
No. 8736 et
al.)
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compatible system been ready at that time it
would certainly have been desirable to adopt it.
7. A number of circumstances not necessary to
detail here combined to prevent the commercial
development of color television on the field
sequential standards. The limited amount of
commercial color broadcasting on these standards
was short-lived, and color television broadcast
equipment for the field sequential system has
never been produced in quantity and is not now
being produced, nor are color transmissions in
accordance with the field sequential standards
being broadcast or contemplated.
8. When the Commission adopted rules for
color television in 1950, it recognized the need
for further research and experimentation in
this field. In a Public Notice (FCC 51-592) of
June 11, 1951, the Commission pointed out that
"In a field as relatively new as radio in general and television, in particular, there is always room for genuine programs of experimentation." Inthat
that inNotice,
the Commission
stated, however,
the interests
of orderly
procedure and stability, the following steps would
be required of the proponents of new color systems:
(a) An appropriate petition must be filed
requesting rule making proceedings with
respect to color television standards.
(b) Representative receiver apparatus
must
be delivered
the Commission's
laboratory
at Laurel, to
Maryland.
(c) A signal must be put on the air in
Washington, D. C. for the purpose of
demonstrating the system.1
(d) The above tests must show to the
Commission's satisfaction that the proposed
system has a reasonable prospect of satisfying all of the criteria for a color television system set forth in the reports. These
criteria are as follows:
(1) It must be capable of operating
within a 6-megacycle channel allocation
structure.
(2) It must be capable of producing
a color picture which has a high quality
of color fidelity, has adequate apparent
definition, has good picture texture, and
is not marred by such defects as misregistration, line crawl, jitter or unduly
prominent dot or other structure.
(3) The color picture must be sufficiently bright so as to permit an adequate contrast range and so as to be
capable of being viewed under normal
home
flicker. conditions without objectionable
(4) It must be capable of operating
through receiver apparatus that is simple to operate in the home, does not
have critical registration or color controls, and is cheap enough in price to
be available to the great mass of the
American purchasing public.
(5) It must be capable of operating
through apparatus at the station that
is technically within the competence of
the type of trained personnel hired by
a station owner who does not have an
extensive research or engineering staff
at his disposal, and the costs of purchase, operation, and maintenance of
such equipment must not be so high as
unduly to restrict the class of persons
who can afford to operate a television
station.
(6) It must not be unduly susceptible
to interference as compared with the
present monochrome system.
(7) It must be capable of transmitting
color programs over inter-city relay facilities presently in existence or which
4 Waiver of this requirement was requested.
In the Notice of Proposed Rule Making (FCC
53-1015) issued in these proceedings the Commission determined that it was not necessary
that a signal be put on the air in Washington
prior to the institution of rule making. The
Commission stated, however, that it would
determine at a later date whether during the
course of the proceeding a signal on the air in
Washington will be required. It is now our view
in light of all the circumstances, and particularly the demonstration held in these proceedings and the broadcast of several color programs in Washington and elsewhere that no
useful purpose would be served by requiring
petitioners to put a signal on the air in Washington for evaluation in these proceedings.

future.
may be developed in the foreseeable
9. In the early part of 1950 the NTSC, among
other undertakings, commenced studies looking
toward the development of a commercially
practicable system of color television. The signal specifications now proposed for adoption are
the product of a program of study and experimentation lasting for a period of more than
two years. The NTSC during this period considered and evaluated several sets of signal
specifications which employed various alternative techniques and values. On January 13,
1953, the NTSC adopted the specifications now
proposed in this proceeding for field testing
purposes. Numerous tests and demonstrations
have been conducted to determine whether the
signal specifications under consideration satisfy
the Commission's criteria for a color television
system.5 Subsequent to the adoption of the proposed signal specifications for field testing,
shake-down tests were first held to determine
whether the specifications merited formal testing. Thereafter, formal tests were held and
the data obtained in such tests have been submitted to the Commission in this proceeding.
10. The Commission was kept advised of the
progress of the NTSC in this field by means of
various reports submitted to the Commission
and by attendance at tests and demonstrations.
Following a conference with the parties to this
proceeding the Commission ordered a demonstration of the color television signal specifications proposed in this proceeding to be held
in New York City under the auspices of the
NTSC. Programs were transmitted over Stations WNBT (National Broadcasting Company,
Inc.), WCBS-TV (Columbia Broadcasting System, Inc.) and KE2XDR (Allan B. DuMont
Laboratories, Inc.). The program material consisted of representative indoor and outdoor
scenes and color slides and covered a wide
range of hue and chroma including strongly
contrasting color patterns.
11. Proponents of the new signal specifications for color television, which are urged in
place of the present rules governing color
transmission, contend that the new signal specifications meet or are capable of meeting all of
the Commission's criteria for a satisfactory color
system, and that these specifications, in addiare compatible
with the
presenttion, rules
and standards
for Commission's
monochrome
transmission. Thus, RCA-NBC states that all
of the criteria are met by the proposed color
specifications. Substantially the same position
is advanced by Sylvania, Motorola, Admiral,
Westinghouse Radio Stations, and by Harry
R. Lubcke. NTSC states that the new color
specifications meet Commission's criteria (1),
(2), (3), of(6)a and
(7); ofthat
transmitters have
and
receivers
number
manufacturers
been successfully demonstrated; but no comment is directed to the possibilities of producing low-cost receiving and transmitting equipment (criteria (4) and (5)). Philco alleges
that the new signal specifications meet the
Commission's
technical
criteria
that inexpensive receivers
are not
now but
available
and
the Commission should waive criterion (4).
Philco concludes that adoption of these signal
specifications will give a strong impetus to
the scientists
engineerstube,
"to capable
develop ofa
satisfactory
colorand receiving
5 In order to conduct the field testing of the
NTSC signal specifications for color television.
Panel 16 was established. The responsibility
for
observations
field insuring
tests that"by
the actual
proposed
standards during
would
result in a signal which will satisfactorily operate color receivers and provide the public with
service which, in color, is comparable in performance to that established by the monochrome standards" was delegated to this Panel.
At the conclusion of its field test program
Panel 16 was composed of 109 engineers. The
group
averaged among
from 15itsto members
20 years' 18
experience
and included
Fellows
and 30 Senior Members of the IRE. The Panel
was in existence for more than 2 years and a
total of 126 engineers were in some way officially connected with it; and many other persons actively participated in its work as receiver operators, unofficial observers, or in some
other capacity. In addition. RCA-NBC held
several tests to obtain (1) an engineering evaluation of the proposed specifications by trained
technical personnel; and (2) reaction of public
opinion with respect to the color picture (conducted by Opinion Research Corporation).
December 21, 1953
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economical mass production, and hence color
receivers that will be within the price range
of the great mass of the American people.
signal specificas that the new
maintainmeet
CBS tions
criteria (4) and (5), but that
do not
warrant less
ances
circumst
in
changes
basic
than
criteria ofnow
the adoption
of that
ion"
applicat
rigid
the new
in 1950 and 1951, and
tremendous chalspecifications will provide a the
criteria someto meet
lenge toin the
future. The views advanced by
the industry
time
similar to those
generally
were
Electric
General
of CBS.
12 Oppositions to the new color specifications
have been advanced by Paramount Television
Inc.; Chromatic Television LaboProductions,
ratories Inc.; American Television Inc., and
n and S. L. Cooke, Jr. These
Soghoia
Marshall
, contend that little
oppositions, in common
basis now exists for a reasonable assurance
that receivers under the proposed color specifications will be "cheap enough m price to be
available to the great mass of the American
that the Commission
purchasing public" and
color specificathe propose
adopt assuran
should tionsnot
ce is dpossible.
until such
II
PROPOSED SIGNAL
OF
EVALUATION
SPECIFICATIONS
before it for con13 The Commission has
ions for
sideration proposed new signal specificat
color television to replace its present rules and
n. The
televisio
standards governing color
for the
standardization of signal specificationsalways
a
utilization of radio frequencies is
ces
grave undertaking with important consequenSuch
to the public and the electronics industry.
is particustandardization for colorof television
the emergence of the
larly important in view
television service as a powerful medium of
mass communications. The ultimate question
the proposed signal specipresented is whether
fications provide a reasonable basis for the
development of a color television system in
the public interest. In order to aid in the
resolution of that question we have in our
earlier considerations of the problem formulated
certain criteria to serve as guide lines in the
evaluation of proposed signal specifications.0
In the discussion that follows the proposed signal specifications are evaluated in the light of
upon the
criteria
the Commissio
onseviof
the observati
and based
record
dence in the n's
the Commission at the demonstrations and at
the Commission's laboratory.7
14. Operation Within a 6-Megacycle Channel
Structure. The Commission's first criterion for
for the
specification
signaltelevision
evaluating
must be
it transmisiss that
sion of color
capable of operating within a 6 megacycle
structure.8 The signal specichannel allocation
fications now under consideration meet this
objective. Within the same bandwidth that had
been allocated to monochrome alone, the proposed system has succeeded in adding color
information, while maintaining compatibility
with present monochrome standards. This has
been achieved by "interlacing" the color information with the luminance signal when portrayed on a picture tube in either color or
monochrome 9; and by taking advantage of the
relative insensitivity of the eye to changes in
hue and saturation in small areas.
15. To "interlace" the color information, a
color subcarrier within the 6 megacycle channel
is used. The location of this subcarrier is
critical in that it must be selected so as to
minimize color information visible on monochrome receivers in order to maintain to the
greatest extent possible the quality of the monochrome picture. In addition, the location of
the subcarrier must be well removed from the
picture carrier and sufficiently removed from
the sound carrier to avoid interference. The
objectives with respect to the location of the
subcarrier, although not fully attained, have
been met to a satisfactory degree.
8 Criteria are set forth above, paragraph 8.
1 A description of color television transmissions in accordance with the proposed signal
specifications is attached hereto in Appendix A.
8 The amount of picture detail which can be
conveyed and the resulting quality of the television picture, is delimited by the bandwidth
allocated for the transmission of the video signal. Each time the scanning beam traverses
from a light element of the picture to a dark
element and returns, a complete cycle of video
electrical energy is generated. For technical
reasons the 6 mc channel assigned to a television station can only accommodate approximately a 4 mc video bandwidth. If the sole
objective to be served were a high quality
picture, it would certainly be desirable to increase the video bandwidth to permit transmission of greater picture detail. However,
spectrum space is severely limited and the
bandwidth of television stations must be determined with a view to the desired number of
television stations and the needs of other
services.
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16. The second technique relied upon in the
NTSC system relates to the demonstrated fact
to changes
that the eye is much less sensitive
in hue and saturation in small areas than it is
The corrolary is that
to changes in brightness.
as the size of the viewed object is reduced,
ly color blind so
progressive
the eye becomes
. It
that ability to distinguish hue deteriorates
follows that the color components of a picture
can be transmitted over a narrow band of
frequencies since resolution of fine detail is a
function of bandwidth. In the NTSC system
faithful colors are transmitted over a 0.6 Mc
bandwidth while the monochrome or luminance
signal is transmitted over a 4.2 Mc bandwidth.
In between is a twilight zone where adulterated
colors are transmitted. Thus, faithful colors
picture,
of thefine
appear interatedthecolorscoarse
and
detailadulmedium
in theareas
only monochrome in the finest detail of the
picture. The saving of frequencies resulting
from the use of this technique is obtained at
a cost in terms of the adverse impact on picture quality, but as indicated below, the overbility.
all result meets minimum standards of accepta17. Quality of the Color Television Picture.
The Commission's second and third criteria
relate to the quality of the color television picture in terms of specific characteristics. In the
light of the data of record concerning the tests
and demonstrations conducted by proponents,
and the observations of the Commission at the
demonstration in these proceedings and at the
Commission's
are oftransmitted
the view
that
the colorlaboratory
television wepictures
are satisfactory
and
that
the
signal
specifications merit standardization on this score.
We
have reached this conclusion despite some apparent deficiencies of the color pictures as viewed
on presently available receivers. None of the
deficiencies present is sufficiently grave, however,
to interfere seriously with the overall enjoyment
which may be derived from viewing the color
pictures. Although the color reproduction is not
completely faithful, it is sufficiently accurate to
be a tion,
pleasing
reproduction.
The lossis inoffset
resoluas compared
to monochrome,
by
the greater
realism
resulting
from
the
addition of color information. The brightness level
on present color equipment, while lower than
on monochrome receivers, is nevertheless within
the range of acceptability for home viewing.
18. Receiver
Commission's
fourth
criterion Apparatus.
relates to The
receiver
apparatus
and is a twofold objective. First, the receiver
apparatus must be simple to operate in the
home and must not have critical registration
or color controls, and second, it must be cheap
enough in price to be available to the great
mass of the American purchasing public.
19. Our evaluation of the receiver apparatus
with relation to the first of the foregoing objectives is based on our examination of the
receivers furnished by 13 manufacturers for use
in the demonstration held in these proceedings
and the receivers offered by three manufacturers to the Commission's
laboratory
and on
our consideration
of the data
submitted
in
the proceedings. The inherent complexity of
the proposed signal specifications is, in large
part, reflected in the receiver. The color tube,
and the attendant circuitry, is of complicated
and intricate design and will impose a substantially greater burden in the servicing and
maintenance of the color receiver as compared
with monochrome receivers. The viewer controls, on the front panel of the receiver apparatus
are relatively simple to operate in the light of
the complexity of the equipment and color controls do not appear to be critical. The recep0 Color is perceived as a conscious sensation
in terms of three major attributes: brightness,
hue and saturation. Brightness is a measure
of the light intensity radiated or reflected from
objects,
i.e.,attribute
their physical
and
is
the only
exhibited"luminance",
by both colored
and non-colored objects. Hue is the most characteristic attribute of color and determines
whether the color is red or green or yellow,
etc. Finally, saturation distinguishes strong
colors from pale colors of the same hue, as red
and pink. Saturation may be considered as
related towith
physical
or freedom
from
dilution
white. "purity"
It is common
knowledge
that sunlight is a mixture composed of all the
various colors of the rainbow such as red,
orange, yellow, green, blue, indigo and violet.
It has been found that it is not necessary to
mix all the colors of the spectrum to form
white light. Three colors properly selected and
mixed in proper proportions will form white
and most other colors. However, it is not possible to produce colors which are outside the
spectrum area included by the primaries. For
example, if the three primaries are red, green
and blue, it is not possible to produce saturated
violet since it is outside the spectrum area included between red and blue. Likewise, if a
diluted red or orange were selected as one of the
primaries, it would not be possible to obtain
a saturated red.

tion of color television transmissions on color
receivers demonstrated and examined does require a finer adjustment of the tuner control
than is necessary on a monochrome receiver, for
by moving this control too far in either direction,
a considerable change can be effected in the color
balance of the picture. This necessity for finer
tuning, however, does not add significantly to
the complexity of operation; and such adjustment would appear to be well within the competence of the normal home viewer. In addition to the controls required for monochrome
reception, all of the receivers have an additional "chroma" control which requires adjustment
by the viewer. The chroma control, which is not
critical and is simple to operate, determines the
saturation of the colors. At one extrems position,
the colors are fully saturated, while at the other
extreme position, the colors are washed out.
Some of the receivers also have a hue control
installed on the front panel of the receiver for
adjustment by the viewer. The hue control permits the hue of the picture to be adjusted to the
personal taste of the viewer.
20. The data in the record with respect to the
estimated price of the receiver is meager.
The cost of the tri-color kinescope and the
complexity of the attendant convergence circuitry, deflection yoke, and high voltage supply in the receiver, comprise major elements
in the price of the color television receiver.
RCA-NBC has furnished estimates of receivers
based on the use of a 16-inch envelope tri-color
tube which has a measured viewing surface of
8V2 inches by 11 inches, the equivalent of a
I2V2 inch monochrome tube.1" The estimated
cost of the 16-inch envelope tube to receiver
manufacturers is between $175 and $200. The
estimated introductory price of the first color
receiver will be between $800 and $1000. We do
not believe that the data in the record are sufficient to support the conclusion that the presently
available receiver apparatus is "cheap enough in
price to be available to the great mass of the
American people," as contemplated in our criteria.
However, several manufacturers have expressed
their convictjon that when color television reaches
the mass production stage, substantial reduction
in the price of color receivers will follow, as was
the case of the monochrome receiver.
21. Broadcast Station Apparatus. The Commission's fifth criterion pertains to apparatus at the
broadcast station and, like the criterion relating to receiver apparatus, also is expressed as
a twofold objective. First, the station apparatus
must be technically within the competence of
the type of trained personnel hired by a station owner who does not have an extensive research or engineering staff at his disposal, and,
second, the costs of purchase, operation, and
maintenance of such equipment must not be so
high as unduly to restrict the class of persons
who can afford to operate a television station.
22. Upon the basis of our examination of the
data in the record and of our observations, we
are of the view that the color signal specifications
proposed by petitioners are capable of operating through station apparatus technically within
the competence of the type of trained personnelsivehired
by aorstation
owner staff.
lackingClearly,
an extenresearch
engineering
the
operation and maintenance of color equipment
at the station is more complicated than that
employed with monochrome; and in the initial
stages, additional training of technical personnel will be required. Nevertheless, it appears
that extensive testing of the proposed signal
specifications has been satisfactorily carried on
recruited from monochrome operaby personnel
tions, and that training of personnel for color
operation can be accomplished without undue
difficulty. At a demonstration held in this proceeding, color programs were originated by
NBC, DuMont, and CBS. These organizations
do, of course, have available to them research
and engineering staffs that would not be available to the great majority of other broadcasters.
And, for that reason, these organizations may
not be considered typical or representative of
broadcasters generally for this purpose. At the
same time, however, the successful participation of NBC, DuMont, and CBS in the demonstration is somewhat persuasive that color transmissions in accordance with the proposed signal specifications can be accomplished by other
broadcasters after adequate training of their
technical staffs.

With respect to the cost of purchase of
approximate estibroadcasting equipment,
mated cost figures and production plans have
submitted by RCA-NBC. Such data has
furnished for the following types of television broadcast transmissions: (1) network
color programs; (2) color slide programs; (3)
color film programs, and (4) local live programs
in color. The estimated total price for the
these transmissions is
required equipment for ed
equipment for the
$187,850. The contemplat
various types of transmissions, which it is ex-

23.
color
been
been

13 No estimates have been furnished on the
price of receivers with larger tubes.
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plained will be produced on a custom basis at
first, together with the approximate prices for
each type of transmission are set out below:
(1) Network operation only. — The equipment needed to supplement the monochrome
facilities of an existing station to enable
network programs to be transmitted in color,
consist of the following: Color stabilizing
amplifiers, tri-color monitor, phase equalizers,
miscellaneous parts, extra sideband filter,
and test equipment. The approximate total
cost for this equipment would be $24,500.
(2) Color Slides. — The additional equipment required to permit stations to transmit color slides would be the following:
Color slide camera, color frequency standard, burst flag generator, colorplexer, modification kit for sync generator, and miscellaneous parts and test equipment. The approximate total cost for this equipment
would be $43,250.
(3) Color Film. — The additional equipment
required by a station already equipped for
Stage 2 to broadcast color motion pictures
would be the following: 16 mm film chain
and miscellaneous equipment. The approximate total cost for such additional equipment would be $50,600.
(4) Live Pick-up. — The additional equipment required by a station already equipped
for either Stage 2 or 3 in order to broadcast
simple live programs with one camera would
be the following: Three-tube color camera
and associated control and miscellaneous
equipment. The approximate total cost of
such equipment would be $69,500. This figure, it should be understood, is based on the
utilization of one camera, which is minimum
equipment. Generally, two or more cameras
are required for the origination of live
broadcasts. In addition, price quotations
have not been furnished for remote pick-up
equipment.
24. The data in the record is meager, relating
to the cost of the above equipment and the
costs figures submitted, it should be emphasized,
represent
only This
estimates
on the bases
of present condition.
data indicates
that the
costs
entailed in originating live color programs with
present equipment will substantially increase the
station's chrome
coststransmissions.
above that
necessary
However,
it isfor
our monoview
that once commercial production designs are finalized and the production level for such equipment is increased, substantial reductions in the
costs of such equipment will be feasible. We
believe, also, upon our consideration of the evidence in the record, that the future holds promise for the development of cheaper apparatus.
25. Operation and maintenance of color television equipment at the transmitter and the
studio concededly will be more complicated than
that necessary at a comparable monochrome
station. It appears that additional equipment and
personnel will be required for the operation and
maintenance of the transmitter since it will be
necessary to maintain a more careful alignment
of the transmitter than is generally required for
monochrome transmissions. In addition, where
live programs in color are originated by the
station, additional personnel will be required
to be assigned to each color television camera
as video control technicians, and one or more
additional persons might be required at the
studio for other purposes.
.26. Interference characteristics. — The Comcriterion
is that theto color
system
must not mission's
be sixth
unduly
susceptible
interference
as compared with the present monochrome system. It is apparent from the tests that have
been conducted that susceptibility to interference is related to the signal specifications, but,
in addition, it is influenced by equipment design
particularly in regard to adjacent channel interference. The significance of the test data submitted to the Commission was limited by the
fact that only one type of receiver with a limited range of signal conditions was included,
and a question is raised as to the applicability
of the data to over all performance of all types
of receivers which may be produced.
27. With respect to the important factor of
co-channel station interference, there is no substantial difference between color and monochrome reception. Similarly, with respect to
lower adjacent channel interference, impulse
and random noise, no significant differences appear to exist between color and monochrome
reception. With respect to the interference resulting from multipath it appears that receivers
of better design suffer only a negligible increase
in interference as compared with monochrome
reception.
28. In certain respects, however, the more intensive use of the television channel due to the
addition of the chrominance information renders
the system more vulnerable to interference and
increases the possibility of causing interference
to other services. Particularly, color receivers
are more vulnerable to interference which falls
in the region of the subcarrier. Such interference to the color receiver could originate from the
additional sideband energy radiated by a color
Broadcasting
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television transmitter on the upper adjacent
channel; or, it could be caused by some other
continuous wave source of radio energy. In the
first case, the transmitter manufacturer must expend every effort to confine the radiations within
the limits of the authorized channel. In the second case, the receiver manufacturers must utilize the methods known to the art for reducing
this interference susceptibility, even though such
methods
may involve additional manufacturing
costs.
29. A further interference problem is presented
by the radiation from the 3.579545 mc subcarrier
oscillator in color receivers. The frequency of this
oscillator and several of its harmonics fall in the
amateur bands. Here too, receiver manufacturers
must make full use of shielding, traps and any
other known methods to minimize the radiation.
The ultimate answer to whether the additional
interefernce susceptibility of color receivers will
be a serious impediment to the establishment of
a successful color television system will be furnished in the performance record of receiver
manufacturers and the manufacturers of transmitters and other electronic equipment.
.30. Transmissions over intercity relay facilities.— The Commission's seventh criterion is
that the signal specifications must be capable
of transmitting color television programs over
inter-city relay facilities presently in existence
or which may be developed in the near future.
31. It is our view, based on the data in the
record and the observations of the Commission
at the demonstration in these proceedings and
at the television
Commission's
laboratory
that satisfactory
color
pictures
can be transmitted
over
existing inter-city relay facilities. Moreover, it
appears that improved systems of inter-city relay facilities now under development will provide for the transmission of a more satisfactory
color television picture in accordance with the
signal specifications under consideration.
32. Long distance television transmissions are
generally provided by use of the microwave relay system and the coaxial cable system. Existing microwave circuits have a bandwidth of
somewhat more than 4 mc and require no special equipment to transmit color pictures using
the proposed signal specifications. The bandwidth of the coaxial cable currently in use,
however, is limited nominally to 2.7 mc. Since
all the color information in the proposed signal
specifications is transmitted on the 3.5 mc subcarrier, special provision must be made for confining the color signal within the 2.7 mc bandwidth. This is accomplished by the use of cable
conversion equipment which heterodynes the
color information down to a frequency band
within the cable pass band for transmission at
the sending end of the circuit and restores it to
the original frequency band at the receiving
end. The resulting signal is limited to a bandwidth of 2 mc for the luminance channel and
.3 mc for the color signal.
33. Color television pictures transmitted in
accordance with the proposed signal specifications over the microwave system currently in
use results in negligible observable degradation
and provides a highly acceptable color intercity transmission service. Transmissions over
the coaxial cable system currently in use result in appreciable degradation. Although the
degradation is appreciable it is our view that
the over-all quality of the pictures presently
meets minimum standards for acceptability.
Moreover, although it appears likely that the
coaxial cable currently will continue to be used
for a number of years to provide network service in some areas, it appears that commercial
and audience pressure may result in replacing
this equipment with improved cable carrier and
improved microwave equipment. The Bell Telephone Laboratories, Inc., which participated in
the activity of the NTSC, stated that it has under development improved systems of inter-city
television transmission to provide for the satisfactory transmission of a color signal in accordance with the proposed signal specifications.
34. Compatibility. — The term compatibility in
its usual sense refers to the satisfactory reception of black and white pictures from signals
broadcast in color on monochrome receivers
without alteration. There is, however, another
aspect of compatibility, sometimes referred to
as "reverse compatibility," which relates to the
satisfactory reception of monochrome signals o.i
color receivers without alteration.
35. The first aspect of compatibility is a factor of critical importance in view of the fact
that there are at the present time more than
27 million sets in the hands of the public. No
change is required in existing monochrome receivers for the reception of a black and white
picture from color transmissions on the pro-

posed signal specifications. It appears, however,
that the black and white pictures suffer some
degradation. At distances from the receiver
where the line structure is evident there is also
a dot structure visible. Beyond this critical
distance there appears to be no significant deterioration in the picture. It appears, that the
degree of degradation is not substantial, and we
do not believe it will interfere seriously with the
public's
and white.viewing of color programming in black
36. With regard to the second aspect of compatibility (i.e., reverse compatibility) no test
data has been submitted. A number of parties
commented favorably on the ability of present
color receivers in this respect but the statements were of a general nature unsupported
by data. Our own observation indicates that
the monochrome picture suffers a noticeable loss
of definition when received on a color set.
37. Convertibility. — The term convertibility
has been used to describe the changes necessary
to enable existing receivers to receive color
transmissions in color. No practical converter
has been demonstrated nor does it appear that
proponents of the proposed signal specifications
have any current plans for the production of
converters.
CONCLUSIONS
Ill
38. Field Sequential System. — In our consideration of specifications for the broadcast of
color television in the 1949-50 proceedings in
Docket 8736 et al., we concluded that of the
three systems under consideration only the
field sequential system met minimum standards
of acceptability. These signal specifications were,
however, incompatible in the sense that receivers outstanding in the hands of the public could
not receive color transmissions in monochrome
without adaptation. The limited amount of commercial color broadcasting on these standards
was short-lived, and color television broadcast
equipment for the field sequential system has
never been produced in quantity and is not now
being produced, nor are color transmissions in
accordance with the field sequential standards
being broadcast or contemplated. Three years
have passed since that decision, and there are
now more than twenty-seven million television
receivers in the hands of the public, all of which
are incompatible with our present color television standards. That circumstance serves to
nullify those rules and standards completely.
We have concluded, therefore, that our present
rules for the transmission of color television
should be deleted.
39. Proposed Signal Specifications. — The proponents of the color television signal specifications proposed in this proceeding have been of
the view that a color television system in order
to prove successful must be compatible. With
this premise in mind, petitioners have cooperated
in an industry-wide, intensive program of study,
research and experimentation, lasting over a period of more than two years, in an effort to evolve
and formulate satisfactory compatible color television signal specifications. To this end, petitioners have expended millions of dollars and have
employed thousands of man-hours of the most
highly skilled engineers and scientists in the electronics and related fields.
40. The accomplishment of a compatible color
television system within a 6 mc bandwidth is a
tribute to the skill and ingenuity of the electronics industry. The proposed color television signal specifications produce a reasonably satisfactory picture with a good overall picture quality.
The quality of the picture is not appreciably
marred by such defects as misregistration, line
crawl, jitter or unduly prominent dot structure.
The picture is sufficiently bright to permit a satisfactory contrast range under favorable ambient
light and is capable of being viewed in the home
without objectionable flicker. Color pictures can
be transmitted satisfactorily over existing intercity relay facilities and improvements in intercity
relay facilities may be reasonably anticipated.
41. It has long been recognized that compromises are necessary when an attempt is made to
compress within a 6 mc channel as much information as is required in a color television system. The achievement of a compatible system
within a 6 mc channel has been accomplished
only by the utilization of extremely complicated
and intricate equipment.
It relies on a system of
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circuitry involving the most advanced techniques
in optics, mechanics and electronics. The comequipment and cirof the
and intricacy
cuitryplexity
is reflected
in the
following:
First, the cost of the apparatus is high. The
estimated retail price of the receiver is in the
luxury range of $800 to $1000. The heart of
the receiver problem lies in the color tube
and its associated circuitry. The current estimated cost to a receiver manufacturer of a
color tube with a viewing surface which approximates that of a 12-inch monochrome
tube, is between $175 to $200. This figure
alone exceeds the entire cost of several popular models of monochrome receivers. Similarly, the cost to television broadcasters for
transmitting equipment, and particularly for
the origination of color programs, are substantially higher than the cost of monochrome
transmissions.
Second, the maintenance and operation of
a compatible color receiving and transmitting
apparatus in a 6 mc bandwidth will inherently result in greater costs than monochrome
alone. Because the proposed signal specifications rely on complicated techniques and beload" itis,is inreasonable
large part,to
snared causebythe "system
the receiver,
anticipate that receiver failures and service
adjustments will be more frequent. Similar
difficulties may also be anticipated at the
studio and transmitter.
Third, the additional susceptibility of the
color receiver to interference and the possibility of causing interference to other services
from the radiation of the subcarrier in the receiver, must be given close attention by the
receiver manufacturer. Also, the transmitter
manufacturer, in order to reduce interference, must take steps to eliminate, so far as
possible, all unnecessary radiation. In this
connection, it is noted that the industry has
recently established committees, which have
begun work toward these ends.
42. In the comments filed in this proceeding a
number of parties urging adoption of the proposed signal specifications have requested that
we waive or relax certain of our criteria. It is
our view, in light of the changed circumstances,
that a rigorous or inflexible application of our
criteria would not be warranted and that, accordingly, these requests should be granted. It was
our view that any new system would have to sustain the burden of establishing that any improvement which would result from its adoption must
be substantial enough to justify the resulting dislocation to receivers then in the hands of the
public. There are no color receivers in the hands
of the public designed to receive transmissions
in accordance with those standards. And no
question is presented with respect to dislocation
or harm because of investment in apparatus. We
believe, therefore, that the change in circumstances warrants a shift in emphasis and that we
are justified in relying on the representations of
petitioners that certain of the inadequacies as
presently exist are a function of "equipment
limitations" and are not necessarily inherent
"system limitations."
43. We are persuaded to this view on the
basis of the following factors:
First, included among the NTSC and the
other parties to this proceeding are the
major electronics manufacturing organizations. Among these parties there is overwhelming support for the proposed specifications. There is virtual unanimity that
these specifications are fundamentally capable of producing satisfactory color television
pictures. There is also substantial agreement that the proposed specifications have
a potential for growth.
Second, although the major effort has, up
to this point, been directed to the development of the system, approval of the proposed signal specifications will furnish an
incentive and stimulus to manufacturing and
research organizations to devote their efforts
to the equipment problems.
The success of color hinges on mass receiver circulation and every effort must be
made to bring the price down to the level of
the mass purchaser. Every effort must also
be made to design equipment to minimize the
additional interference susceptibility of operations under the proposed specifications. History has demonstrated that American industry
is capable of devising practical and economical equipment on a mass production basis.
We have the assurance of the industry that
the enormous engineering and production
ingenuity at their command will be focused
on these remaining problems.
Third, the proposed signal specificatio
are broad enough to permit considerablnse
latitude to competing companies in the future development of more economical and
efficient equipment without obsoleting equipment in the hands of the public. Thirteen
manufacturers demonstrat
ed receivers in the
proceeding employing several types of picture
tubes. Thus, the proposed color specifications
afford an opportunity and challenge to the
industry to implement these specifications
with the necessary equipment innovations.
Fourth, the signal specifications proposed
are compatible, and a compatible system will
afford the consumer a greater degree of
freedom than would an incompatible
system
in choosing whether or not to purchase
color receiver at a given price, since thea
public will, in any event, continue to receive the program material in monochrome.
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44. Upon a careful consideration of the complete record in this proceeding, we are of the
view that the signal specifications proposed by
petitioners provide a reasonable basis for the
development of a color television service in the
public interest. We have therefore concluded
that the present rules and standards for the
broadcast of color television based on the field
sequential signal specifications should be deleted
and that the signal specifications in this prothis time. ceeding should be adopted in lieu thereof at
45. Authority
for the
adoption 303(b),
of the (e)
amendments is contained
in Section
and
(g)
of
the
Communications
Act
of
1934,
as
amended.
46. In view of the foregoing, IT IS ORDERED,
That, effective 30 days after publication in the
Federal Register, Subpart E of Part 3 of the
Commission's
Governing
Broadcast Stations, Rules
is amended
as setTelevision
out in Appendix
B attached hereto.
FEDERAL

COMMUNICATIONS COMMISSION*
Wm. P. Massing
Acting Secretary
Adopted: Dec. 17, 1953
Released: Dec. 17, 1953
* See following concurring statements of Commissioners Webster, Sterling and Lee.
CONCURRING STATEMENT OF
COMMISSIONER E. M. WEBSTER
The adoption of standards for color television
is an sionimportant
milestone
on the Asroad
to expan-of
of our broadcast
industry.
a member
the Commission and one of the guardians of the
public interest I have strong feelings that the
adoption
of such standards cannot be taken
lightly.
Consideration of the color standards proposed
by the National Television System Committee
indicates to me that those standards, and any
system based thereon, involve certain problems
among which are included such matters as:
1. Estimated high cost of color receivers and
station equipment.
2. Complexity of receivers.
3. Degradation
of color transmission
as received on monochrome
sets.
4. Degradation of monochrome transmissions
as received on color sets.
5. Susceptibility
of color receivers to interference.
It would serve no useful purpose for me to
elaborate upon such problems here as the ComReport and
Order adequately
these and mission's
other
problems.
However, Idiscusses
believe
that the public should be forewarned that in view
of the subjective nature of the evaluation of any
color television demonstration it is not likely
that unanimity will prevail with respect to the
adequacy of present color pictures and that some
viewers may find the results somewhat less satisfactory than expected.
The adoption of these standards creates certain
receiver problems which must be recognized.
Accordingly, the receiver manufacturers are obligated to the public to incorporate in color receivers refinements beyond those in present
monochrome receivers necessary to adequately
suppress aggravated receiver radiation and to
overcome the greater susceptibility to interfercarrier.ence, particularly in the region of the color subWhile the current system designed around the
NTSC standards may fall short of the established
criteria in some respects, as for example the
estimated cost of color receivers, I believe that
compatibility is sufficiently important to warrant
a reasonable flexibility in the application of the
criteria. Furthermore, in my opinion those features which may be believed to be inadequacies
in the current state of development are equipment problems, not inherent limitations imposed
by the standards, and future improvement can be
expected.
Accordingly, I concur with the Commission in
its decision adopting the color television standards proposed by the National Television System
Committee.
ADDITIONAL CONCURRING VIEWS OF
COMMISSIONER GEO. E. STERLING
I have participated in this proceeding and the
final results with confidence that a foundation is
being laid that will provide the people of this
nation a fine compatible color television system,
capable of improvement without obsolescence of
black and white receivers and color receivers
built to receive the programs broadcast in accordance with the signal specifications embraced
in the standards.
History is replete with the initial high cost and
complexity of products designed for public consumption, resulting from the birth of a new industry, for example: the automobile. This, too,
has been the experience in the radio and television industry. With respect to the complexities and cost of equipment, considering the competition in the manufacturing industry coupled
with the public enthusiasm and acceptance of
the television broadcasting service, I am certain
that both larger screen and cheaper color receivers with controls having the ease of adjustments of current monochrome receivers will be
made available to the public within the next two
or three years, the time necessary to establish a
color television broadcasting service of any consequence. In the meantime, the public can buy
black and white television receivers now on the
market and which will continue for the next
three or four years to represent the greatest per-

cent of production of TV receivers, confident that
when programs are broadcast in color they may
view them in black and white. In the meantime,
the manufacturing industry will move ahead
affirmatively to build color receivers within the
price range of the great mass of the American
The Commission has, in this decision, pointed
out with considerable emphasis the necessity of
people.
properly shielding and filtering receivers so that
color programs will not be degraded by interference fom radio frequency sources as well as preventing interference to the important amateur
radio service, considering the public service it
renders in several respects. It is my hope that
industry will continue to give this subject high
priority as they proceed to build equipment for
public consumption.
COMMISSIONER LEE CONCURRING:
I concur
the and
Commission's
decision in thiscompletely
case. The with
defects
imperfections
of this new medium are carefully pointed out
and this is as it should be. The factual situation
has been given to the public. It is patently apparent that color television will not be available
to most of us for some time to come but this was
also true in the early days of black and white
television.
For my own part, I would like to say that I
consider this decision a milestone in the fast
moving electronics industry. The American
standard of living rises again. I would like to
pay my own tribute to the Industry and the able
and ingenious men comprising it who have made
this new miracle possible.
The defects and shortcomings that may now
exist will evaporate in the coming months as Industry
on massdefects.
production.
The first going
automobiletakes
had many
An aeroplane
on the assembly line immediately takes on some
aspects of being outmoded as experience teaches
us new improvements and better methods of production. We would never learn the new shortboard.cuts if we kept the basic idea on the drawing
Our economy will get a tremendous boost from
this development.
I am delighted at long last to have had a small
part in putting the show on the road.
APPENDIX A
Description of Color Television Transmissions
in Accordance with Proposed Signal
Specifications
I
INTRODUCTION
1. Following is a description of color television transmissions in accordance with the proposed signal specifications under consideration.
In attempting to simplify the description so that
it might be intelligible to the lay reader it has
been necessary from time to time to use nontechnical terms. This may have resulted in some
technical inaccuracies. However, engineers will
find full data and descriptions in the record.
II
GENERAL
2. There is much similarity in the composition of television pictures and magazine or
newspaper
pictures.
pictures
composed of small
dots Printed
and in the
case are
of black
and white pictures these dots are black and of
varying size to give the impression of various
shades of gray. The presence of the dot structure is not apparent to the eye under normal
conditions because the distance between the
viewer and the picture is such that the eye can
no longer distinguish the individual dots and
sees the combined effect as a single image. The
sharpness of the picture is determined by the
number of dots which compose the picture. The
monochrome television picture, however, is composed of lines with varying degrees of grayness
throughout their length to correspond to the
brightness of the original object at that point.
The sharpness of such an image is determined
to a large extent by the rapidity with which
variations in brightness can occur along the
line either from black to white, or from white
to black. For a given system there is a maximum rapidity with which the line can change
from black to white and back again to black,
which change would result in a white dot. The
width of this dot determines the number of
such dots
which
could the
be number
reproduced
in a particular line
and thus
of such
dots
per line is a measure of the sharpness of images
whichture can
television
differs be
fromreproduced.
the printed The
picture
in that picthe
number of equivalent dots in television is independent of the size of the television screen
whereas the printed picture normally uses a
fixed number
per inch
of picture
sion. In orderof todots
create
the illusion
of dimenmotion
it is necessary to transmit a series of still pictures in rapid succession. This principle for
creating the illusion of motion is the same for
both motion pictures and television, and dependssistence
uponof vision.
the well known phenomenon of per3. In television the tools employed for reproducing a picture are the camera, transmitter,
and receiver. The function of the camera in a
television system is to transform light energy
into electrical energy. In principle, the television camera is not unlike a photographic camera. However, in place of film, in back of the
television camera, there is substituted an electrical plate which is sensitive to light. This
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plate is composed of thousands of separate
light-sensitive cells. When the light comes
through the lens of the camera, it forms an
image of the scene on the plate. The individual
cells of the plate store up energy in proportion
to the light which falls upon them. Thus, the
cells in the bright parts of the image are filled
with considerable energy while the darker parts
are filled with less energy. In order to release
this stored energy to the transmitter, an electron beam is caused to scan the image from left
to right and top to bottom. The beam can be
thought of as an electron gun which successively
punctures the individual cells thus releasing the
stored energy to the transmitter. The transmitter provides a vehicle for transporting the camera signals to the receiver. This is done by generating a radio frequency signal in a part of
the spectrum which has previously been determined to have the desired properties with regard to propagation, available bandwidth, etc.
The camera signals including the image signals
and certain other electrical pulses needed to
maintain synchronism between transmitter and
receiver are then superimposed on this radio
frequency carrier. At the receiver a scanning
beam similar to that at the camera is directed
against the face of a viewing screen. The receiver scanning beam travels from left to right
across each of the lines of the picture in exact
synchronism with the beam at the camera.
Therefore, the amount of electrical energy released at the camera at any instant will affect
the beam at the receiver at that identical point
in the picture. Thus, the picture is recomposed.
Ill
THE COMMISSION'S STANDARDS
4. When the monochrome television standards were adopted, the Commission allocated
6 Mc (6 million cycles per second) for each
television channel, nearly all of which is utilized for transmitting the video portion of the
composite video-sound signals. The Commission's rules
for monochrome
require 525thatlines
thirty
complete
pictures
each comprising
be
transmitted each second. In a 4 Mc video bandwidth 4 million pairs of elemental light and
dark areas can be transmitted each second, or
8 million separate distinguishable elements. The
number of elements is a limiting factor in determining the sharpness or resolution of the
television picture and these may be arranged
vertically or horizontally in an infinite variety
of combinations. If it is decided, and the Commission'spictures
rules so provide,
that it in
is necessary
to scan 30
each second
order to
maintain continuity of motion and prevent
flicker, 266,666 elements (i.e. 8 million divided
by 30) are available for each "still" picture.
Sincelines
the ofCommission's
standardstheprovide
for
525
vertical resolution,
horizontal
resolution is fixed at 505 elements (i.e. 266,666
divided by 525). It should be noted that since
the picture is 4 units wide for each 3 units of
height that the horizontal elements are thus
about 40% wider than the vertical elements. In
practice, the values of the number of lines and
elements are reduced about one-third due to
the time required for sending the synchronizing
signals, limitation of equipment and other factors.
IV
OPERATION
UNDER PROPOSED SIGNAL
SPECIFICATIONS
A. THE CAMERA
Since most colors can be duplicated by the
mixture of proper amounts of three properly
selected primary colors, it follows that a color
television system can be based on the transmission and reception of images in the three
primary colors.
5. The first step in the transmission and reception of images in the three primary colors
is accomplished in the television camera. The
camera generates three different signals from
the information in the picture. These may be
the signals corresponding to the red, green and
blue components in the picture but other combinations of three such independent sets of information could be used.
6. One method that has been used is the
equivalent of three monochrome cameras. These
cameras are operated from a single set of controls so that the view televised by each camera
is identical. In front of each camera lens there
is placed a red, a blue and a green filter, respectively. Thus, while the view in front of
each camera is identical, the scene reaching the
light sensitive plate of each camera contains
only the components passed by the red, blue or
green filters. Hence, this camera produces an
image in each of the primary colors, and changes
the optical images into their equivalent electrical energy.
B. THE TRANSMITTING SYSTEM
7. The three components obtained from the
camera are electrically processed in such a
manner as to obtain a brightness signal and two
color-minus-brightness signals, namely redminus-brightness and blue-minus-brightness. The
brightness signal is channeled into one circuit
with the other two signals being dealt with in
a separate circuit.
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(1) The Brightness Component —
8. The brightness circuit of the color transmitter is similar to the conventional monochrome transmitter. Both have the same function of transmitting the relative brightness of
the picture in monochrome. Thus, the two systems may be considered compatible, since a receiver performing satisfactorily on the monochrome system will also receive the brightness
or monochrome signals transmitted in the color
system. Since the eye is most sensitive to green,
less sensitive to red, and least sensitive to blue,
the brightness is obtained by mixing signals in
that order of proportion. The specific values of
the mixture are 59% green, 30% red and 11%
blue.1 Such a mixture will produce a picture
on monochrome receivers, in shades of gray. In
the color system, this mixture accomplishes the
primary objective of transmitting with correct
intensity the brightness signal which is one of
the two components of the color picture image.
(2) The Chroma Component —
9. The color minus brightness signals are derived by subtracting the electrical value of the
brightness signal from the electrical value of
the color signals. The result is called the "color
minus brightness" signal or "color difference"
signal.2 Thus, the chroma circuits of the transmitter must process two signals, red minus
brightness (Er' — Et'), and blue minus brightness (Ee' — Et'). Only two signals are necessary since the similar relation for the green signal (Eg' — Et') can be recovered at the receiver from a mathematical relationship between the other two.3 The two signals transmitted are the red minus brightness and blue
minus brightness. This still presents somewhat
of a problem since the two signals must be
transmitted in the same circuits without interaction. The method used is to modulate4 the two
'Mathematically, this is written:
Et' = .59 Eg' + .30 Er' + .11 Ee'
Where
Ey' = brightness signal
Eg' = electrical signal corresponding to the
green components of the picture.
Er' = electrical signal corresponding to the
red components of the picture.
Eb' = electrical signal corresponding to the
blue components of the picture.
2 The brightness signal is not separated from
the chroma signal until after the color image
has been transformed by the camera from an
optical quantity to its electrical equivalent. The
reason for this is that the electrical quantity
"color-minus-brightness" has no physical equivalent since the eye responds only to chroma accompanied by brightness. Chroma minus brightness would be invisible. The subtractions and
additions necessary to compose the brightness
and chroma signals are accomplished in a matrix
unit which is a computing machine for units
of electricity. Mathematically, the color minus
brightness signal of the blue signal is written:
Ee' — Et'
3 Et' = .59 Eg' + .30 Er' + .11 Eb'
.59 Eg' = Ey' — .30 Er' — .11 Ee'
Eg' — Ey' = 1.7 Ey' — .51 Er' — .19 Eb'
Eg' — Ey' = .7 Ey' — .51 Er' — .19 Eb'
= .51 Et' — .51 Er/ + .19 Ey' —
= — .51 (Er' — Ey') — .19
(Ee'Eb'— Et')
.19
1 The term modulation
is used a number of
times in the text of the decision. For those unfamiliar with this fundamental process the following may be helpful. A radio transmitter
generatesquencya assigned
"carrier
on thecarrier
freto thefrequency"
station. (This
might be considered as a replacement for the
wire in a telephone system.) The intelligence
to be transmitted, whether it is sound, picture
or facsimile, is imposed upon this carrier by
the process of modulation. For radio and television the intelligence or modulation, always a
lower frequency than the carrier, is imposed
upon the higher frequency for more efficient
transportation to the receiver. When the desired intelligence modulates a carrier wave
there results a composite signal which has the
propagation characteristics of the carrier wave
but also contains the original intelligence in one
form or another. At the receiver the demodulation process results in recovery of the original intelligence and elimination of the carrier
wave which has served its purpose. This is accomplished in a demodulator (detector) and
there are a number of ways of performing the
demodulation. One way is to generate in the
receiver another frequency which is exactly
equivalent to the transmitter carrier frequency.
When these two identical carriers (frequencies)
are placed in the same receiver circuit (demodulator) they have the effect of cancelling each
other leaving the original intelligence. This is
the system used in the recovery of the color
signals described above. (The system of modulation described above is known as amplitude
modulation because the modulation varies the
amplitude of the carrier.) Other systems based
on the same broad principles are called frequency modulation and phase modulation. In
the latter cases, the modulation varies the frequency or phase characteristics of the carrier
rather than the amplitude; however, the objective of the modulation is the same.

signals on a selected subcarrier in a manner
designed to prevent interaction.5 The frequency
of the subcarrier is carefully selected to reduce the visibility of interaction between the
chroma information and the brightness signal
on the received picture.6
10. The relative location of the subcarrier
within the channel is also an important consideration. If the subcarrier is placed too near
the picture carrier there may be interference
between the two. On the other hand, if the
subcarrier is placed too near the edge of the
channel it will restrict the width of the sidebands and limit the information which can be
carried. The NTSC has compromised on a subcarrier frequency which is 3.579545 megacycles
above the video carrier. Since this frequency
is approximately .6 Mc from the edge of the
pass band (see Fig. 3 App. B), if the blue and red
chroma signals were transmitted they would be
limited to .6 Mc. Resolution being a function of
bandwidth, this would limit the resolution of color
to very coarse detail. This limitation to a .6 Mc
bandwidth applies only when two sets of information such as the two color difference signals
must be modulated on a single subcarrier. The
reasons for this is that in the quadrature method of modulating the subcarrier, both upper
and lower side-bands of each color difference
signal must be equal. It is, however, possible
to send one set of information by using a
single side-band. Thus, it would be possible
to send two sets of information up to .6 Mc
and continue to a higher modulating frequency
with a single set of information, e.g. a single
color difference signal, using only one sideband. This is the method used in the NTSC
system with the result that coarse color detail
m the scene being televised which produces
signals of frequency less than .6 Mc is reproduced in approximately the original color. (The
third color difference signal is recreated at the
receiver.) Semi-fine color detail in the scene
being televised which produces signals of frequencies greater than .6 Mc and less than 1.5
Mc is reproduced in hues which are contaminated. (With only one color difference signal
being transmitted the primaries cannot properly
combine at the receiver.) Very fine color detail in the scene being televised which produces signals of frequency greater than 1.5 Mc
is reproduced in monochrome. The NTSC has
made a variation in the method of sending
the red minus brightness and blue minus
brightness signals. Instead of sending the blue
minus brightness and the red minus brightness
over the subcarrier, each of these signals is
mixed with the other so that the blue minus
brightness contains some red and the red minus
brightness contains some blue.' Corresponding
5 A sine wave subcarrier can carry two sets of
information by splitting the sine wave into two
components in quadrature and amplitude modution. lating each component with one set of informa6 The line frequency is chosen as 1/286 times
the frequency difference between the sound and
picture carriers (4.5 mc/sec) or 15,734.26 cycles/
second. Since there are 525 lines per frame the
frame frequency becomes 29.97 cycles per second and the field frequency 59.94 cycles per
second. The subcarrier frequency is chosen as
an odd multiple of one half the line frequency
which in this case was chosen as 455/2 of the
line frequency or 3.579545 mc/sec. It will be
noted that the line, field and frame frequencies
are very close to the nominal values used for
monochrome namely, 15,750, 60 and 30 cycles/
sec. thus existing monochrome sets will be able
to respond to such scanning rates. The above
combination will result in the beat note between
the quiescent sound carrier and the color subcarrier being an odd multiple of one half the
line frequency. It has been determined that
such a relationship results in a minimum visibility, on the received picture, of such interaction as well as a minimum visibility of the
subcarrier itself due to a similar relationship of
its frequency to that of the line scanning rate.
7 The amplitude of these two orthorgonal components of the chrominance signals can be
expressed in terms of color difference signals,
as follows :
Eq' =
.41 (Eb' — Et') + .48 (Er' — Et')
Et' = —.27 (Eb' — Et') + .74 (Er' — Et')
Where
Eq' = narrow-band component of the color
signal
Ei' = wide-band
component
of the color
signal
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changes are also made in the receiver circuits
so that as long as both color mixture signals
modulation range 0— .6
are received, i.e. in the unscramble
the mixture
mc, the circuits could
and deliver the red minus brightness, blue
brightness
minus
green
and
minus brightness,
to the viewing tube. Thus, there results no
of the picture. Howcoarseonedetail
the only
in when
change ever
color mixture signal is
modula.6 Mc to 1.5 Mc function
transmitted, i.e., a circuits
unable to
tion, the receiver
varycolor
d
produce a contaminate
as above
ing from orange to cyan depending upon the
actual color being televised. This contaminated
color produces less noticeable distortion in the
semi-fine detail of the picture than when a
single pure color is transmitted. The luminosity
of the picture is approximately uniform
throughout its range from orange to cyan, thus
further reducing the apparency of its color
distortion. This distortion in fine detail is
sometimes called edge distortion. The reason
being that fine detail only occurs at the edge
of an object where it contrasts with the background, or, with other objects or with part
of the same object. Thus, while the eye is
relatively insensitive to the color in these
edges, nevertheless, if the color is intense or
sharply different from the adjoining area, some
distortion will be apparent. The NTSC system
overcomes this difficulty by using a blended
color which does not call attention to the
transmission.

(3) Synchronization —
11. The NTSC color system requires no
change in the black and white synchronizing
standards except that additional synchronizing
information,
to demodulate
as the "Colortheburst,"
is added. Inreferred
order to
color
subcarrier the receiver must generate a subcarrier of its own of exactly the same phase
and frequency. It is, in fact, so important
that the received subcarrier be identical with
the transmitted subcarrier that it is necessary
to send which
along acan
sample
of theas transmitter
carrier
be used
a referencesubby
the receiver. It is rather a problem of just
where to put this reference "burst" so that it
won't be in the way of the luminance signal,
the chrominance signals or the other synchronizing pulses. The place selected was the socalleding the"back
porch"synchronizing
(blanking interval)
follow-is
horizontal
pulse. This
the short period during which the picture is
blanked out to prevent visible retrace while
the scanning beam is returning across the picture to its starting point. Only a few cycles
(9 cycles
3.579545 from
megacycles)
the reference burstof(derived
the colorof subcarrier)
are transmitted.
(4) The Combined Signal —
12. Prior to transmission over the air the
various signals mentioned above are combined
into a composite signal. This signal includes
the synchronizing signals, the brightness signal,
and the chroma information of the subcarrier.s
C. THE RECEIVER
13. The following description of receivers now
known is included to indicate how the signal
can be used to produce a color picture.
14. The composite color signal arriving at the
receiver antenna consists of a brightness component and a chroma component.
(1) Brightness Component —
15. !f the signal is received on a monochrome
television set the brightness component will pass
through the receiver circuits and appear on the
viewing tube as a monochrome picture. The interference from the chroma component of the
incoming signal will be reduced on the monochrome receiver because of the interlacing principle previously described." If the composite
color signal is received on a color set the brightness component will be processed by the receiver
brightness circuits and appear at the viewing
tube ready to be combined with the chroma
component.
(2) Chroma Component —
16. When the composite color signal is received on a color receiver the chroma component
must be separated by means of special filters

8 The complete color signal has the following
composition
:
E.u' = Ey' + Eq' sin (wt + 33°) + Ei' cos
(wt + 33°)
or
Em' = Ey' + 0.493 (En' — Ey') sin wt +
0.877 (En' — Ey' ) cos wt
where the angular frequency w is 2 pi times
the frequency of the chrominance subcarrier.
The second equation above is only valid for
color difference frequencies below 500 kilocycles since the Eq' signal is removed for frequencies above that range.
8 The color subcarrier frequency selection for
minimum visibility of the color information on
the luminance channel is sometimes called frequency interlacing.
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before it can be processed." The output of th se
filters is fed to the chroma demodulator which
recovers the original color difference signals.
» The two color difference signals thus derived
are fed into
a matrixing
unit from signal
which (green
is recovered the third
color difference
minus brightness). In the case of the three gun
type of color tube, the three color minus brightness signals are routed to the three respective
electron beams of the color tube where they are
combined with the brightness signal. The result
— color minus brightness plus brightness equals
color, i.e., the original primary color is restored
and projected on the viewing tube.
APPENDIX B
I. Section 3.681 is amended to read as follows:
§3.681 Definitions — (a) Amplitude modulation
(AM). A system of modulation in which the
envelope of the transmitted wave contains a
component similar to the wave form of the
signal to be transmitted.
(b) Antenna height above average terrain.
The average of the antenna heights above the
terrain from two to ten miles from the antenna
for the eight directions spaced evenly for each
45 degrees of azimuth starting with True North.
(In general, a different antenna height will be
determined in each direction from the antenna.
The average of these various heights is considered the antenna height above the average
terrain. In some cases less than 8 directions may
be used. See §3.684 (d)).
(c) Antenna power gain. The square of the
ratio of the root-mean-square free space field
intensity produced at one mile in the horizontal
plane, in millivolts per meter for one kilowatt
antenna input power to 137.6 mv/m. This ratio
should be expressed in decibels (db). (If specified for a particular direction, antenna power
gain tion
is only.)
based on the field strength in that direc(d) Aspect ratio. The ratio of picture width
to picture height as transmitted.
(e) Aural transmitter. The radio equipment
for the transmission of the aural signal only.
(f) Aural center frequency. (1) The average
frequency of the emitted wave when modulated
by a sinusoidal signal; (2) the frequency of the
emitted wave without modulation.
(g) Blanking level. The level of the signal
during the blanking interval, except the interval
during the scanning synchronizing pulse and the
chrominance subcarrier synchronizing burst.
(h) Chrominance. The colorimetric difference
between any color and a reference color of equal
luminance,
chromaticity.the reference color having a specific
(i) Chrominance subcarrier. The carrier
which is modulated by the chrominance information.
(j) iColor transmission. The transmission of
color television signals which can be reproduced
with different values of hue, saturation, and
luminance.
(k) Effective radiated power. The product of
the antenna input power and the antenna power
gain. This product should be expressed in kilowatts and in decibels above one kilowatt (dbk).
(If specified for a particular direction, effective
radiated power is based on the antenna power
gain in that direction only. The licensed effective
radiated power is based on the average antenna
power gain for each horizontal plane direction.)
(1) Field. Scanning through the picture area
once in the chosen scanning pattern. In the line
interlaced scanning pattern of two to one, the
scanning
area once. of the alternate lines of the picture
(m) Frame. Scanning all of the picture area
once. In the line interlaced scanning pattern of
two to one, a frame consists of two fields.
10 The chroma signal is removed from the composite signal at about the third video amplifier
and then fed through a 1.8 mc to 4.3 mc bandpass filter. This filters out the video carrier frequency and low frequency components leaving
the color subcarrier and sidebands along with
high frequency components of the luminance
signal. The modulations of the two color difference signals on the subcarrier remain independent only when the modulated waves each consist
of like upper and lower sidebands. When the
sidebands are not equal, the modulations Eq'
and Ei' cross talk on each other and the color
is contaminated. Since the receiver response
falls off for the higher video frequencies, compensation is necessary to make the upper sideband equal the lower sideband, in the region 0
to 0.6 mc from the subcarrier. This compensation
consists usually of peaking coils with a peak of
about 6 db in the 4.0 mc region and is inserted
in the circuit to the demodulator grids.
" The local oscillator supplies two signals having exactly the same frequency as the subcarrier.
These two signals are placed in quadrature with
each other in the same phase relationship as the
two quadrature components of the subcarrier.
Each quadrature component demodulates the
respective color signal with which it is in phase.

(n) Free
space exist
field atintensity.
intensity that would
a point inThe
the field
absence
of waves reflected from the earth or other reflecting objects.
(o) Frequency modulation (FM). A system of
modulation where the instantaneous radio frequency varies in proportion to the instantaneous
amplitude of the modulating signal (amplitude
of modulating signal to be measured after preemphasis, if used) and the instantaneous radio
frequency is independent of the frequency of
the modulating signal.
(p) Frequency
swing. The
instantaneous
departure of the frequency
of the
emitted wave
from the center frequency resulting from modulation.
(q) Interlaced scanning. A scanning process
in which successively scanned lines are spaced
an integral number of line widths, and in which
the adjacent lines are scanned during successive
cycles of the field frequency.
(r) Luminance. Luminous flux emitted, reflected, or transmitted per unit solid angle per
unit projected area of the source.
(s) Monochrome transmission. The transmission of television signals which can be reproduced in gradations of a single color only.
(t) Negative transmission. Where a decrease
in initial light intensity causes an increase in
the transmitted power.
(u) Peak power. The power over a radio frequency cycle
in amplitude to synchronizingcorresponding
peaks.
(v) Percentage modulation. As applied to frequency modulation, the ratio of the actual frequency swing to the frequency swing defined as
100 percent modulation, expressed in percentage.
For the aural transmitter of television broadcast
stations, a frequency swing of ±25 kilocycles is
defined as 100 percent modulation.
(w) Polarization. The direction of the electric
field as radiated from the transmitting antenna.
(x) Reference black level. The level corresponding to the specified maximum excursion of
the luminance signal in the black direction.
(y) Reference white level of the luminance
signal. The level corresponding to the specified
maximum excursion of the luminance signal in
the white direction.
(z) Scanning. The process of analyzing successively, according to a predetermined method,
the light values of picture elements constituting
the total picture area.
(aa) Scanning line. A single continuous narrow strip of the picture area containing highlights, shadows,
and half-tones, determined by
the process
of scanning.
(bb) Standard television signal. A signal
which conforms to the television transmission
standards.
(cc) Synchronization. The maintenance of
one operation in step with another.
(dd) Television broadcast band. The frequencies in the band extending from 54 to 890 megacycles which are assignable to television broadcast stations. These frequencies are 54 to 72
megacycles (channels 2 through 4), 76 to 88 megacycles (channels 5 and 6), 174 to 216 megacycles
(channels 7 through 13), and 470 to 890 megacycles (channels 14 through 83).
(ee) Television broadcast station. A station
in the television broadcast band transmitting
simultaneous visual and aural signals intended
to be received by the general public.
(ff) Television channel. A band of frequencies 6 megacycles wide in the television broadcast band and designated either by number or
by the extreme lower and upper frequencies.
(gg) Television transmission standards. The
standards which determine the characteristics of
a television signal as radiated by a television
broadcast station.
(hh) mitterTelevision
transmitter.
radio trans-of
or transmitters
for the The
transmission
both visual and aural signals.
(ii) Vestigial sideband transmission. A system
of transmission wherein one of the generated
sidebands
partially
mitter andisradiated
onlyattenuated
in part. at the trans(jj) Visual carrier frequency. The frequency
of the carrier which is modulated by the picture
information.
(kk) Visual transmitter. The radio equipment
for the transmission of the visual signal only.
(11) Visual transmitter power. The peak power
output when transmitting a standard television
signal.
II. Section 3.682 is amended as follows:
Delete subparagraph (a) and substitute the
following:
§3.682 Transmission standards and changes — (a)
Transmission standards. (1) The width of the
television broadcast channel shall be six megacycles per second.
(2) The visual carrier frequency
shall be
Broadcasting
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nominally 1.25 mc above the lower boundary of
the channel.
(3) The aural center frequency shall be 4.5
mc higher than the visual carrier frequency.
(4) The visual transmission amplitude characteristic shall be in accordance with the chart
designated as Appendix III, Figure 3.
(5) The chrominance subcarrier frequency
shall be 3.579545 mc ± 10 cycles per second with
a maximum rate of change not to exceed one
tenth cycle per second per second.
(6) For monochrome and color transmissions
the number of scanning lines per frame shall be
525, interlaced two to one in successive fields.
The horizontal scanning frequency shall be 2/455
times the chrominance subcarrier frequency; this
corresponds nominally to 15,750 cycles per second
(with an actual value of 15,734.264 ± .044 cycles
per second) . The vertical scanning frequency is
2/525 times the horizontal scanning frequency;
this corresponds nominally to 60 cycles per second (the actual value is 59.94 cycles per second).
For monochrome transmissions only, the nominal
values of line and field frequencies may be used.
(7) The aspect ratio of the transmitted television picture shall be 4 units horizontally to 3
units vertically.
(8) During active scanning intervals, the
scene shall be scanned from left to right horizontally and from top to bottom vertically, at
uniform velocities.
(9) A carrier shall be modulated within a
single television channel for both picture and
synchronizing signals. For monochrome transmission, the two signals comprise different modulation ranges in amplitude, in accordance with
the charts designated as Appendix III, Figures
3 and 4(b). For color transmission the two signals comprise different modulation ranges in
amplitude except where the chrominance penetrates the synchronizing region and the burst
penetrates the picture region, in accordance with
the charts designated as Appendix III, Figures
3 and 4(a) .
(10) A decrease in initial light intensity shall
cause an increase in radiated power (negative
transmission) .
(11) The reference black level shall be represented by a definite carrier level, independent of
light and shade in the picture.
(12) The blanking level shall be transmitted
at 75 ± 2.5 per cent of the peak carrier level.
(13) The reference white level of the luminance signal shall be 12.5 ± 2.5 per cent of the
peak carrier level.
,(14) The signals radiated shall have horizontal
polarization.
(15) An effective radiated power of the aural
transmitter not less than 50 percent nor more
than 70 percent of the peak radiated power of
the visual transmitter shall be employed.
(16) The peak-to-peak variation of transmitter
output within one frame of video signal due to
all causes, including hum, noise, and low-frequency response, measured at both scanning
synchronizing peak and blanking level, shall not
exceed 5 percent of the average scanning synchronizing peak signal amplitude.-"
(17) The reference black level shall be separated from the blanking level by the setup interval, which shall be 7.5 ± 2.5 per cent of the
video range from blanking level to the reference
white level.
(18) For monochrome transmission, the transmitter output shall vary in substantially inverse
logarithmic relation to the brightness of the subject. No tolerances are set at this time.20
(19) The color picture signal shall correspond
to a luminance component transmitted as amplitude modulation of the picture carrier and a
simultaneous pair of chrominance components
transmitted as the amplitude modulation sidebands of a pair of suppressed subcarriers in
quadrature.
(20) Equation of complete color signal.
(i) The color picture signal has the following
composition:
Em = Ev' + {Eq' sin („,t + 33°) + Ei' cos
where (,,t + 33°) (■

to the scanning of a particular picture element, applied to the modulator of the picture
transmitter.
Ey' is the gamma-corrected voltage of the
monochrome (black-and-white) portion of
the color picture signal, corresponding to the
given
element.21
Eg' andpicture
Ei' are
the amplitudes of two orthogonal components of the chrominance
signal corresponding respectively to narrowband and wide-band axes.
Er', Eg', and En' are the gamma-corrected
voltages corresponding to red, green, and
blue signals during the scanning of the given
picture element.
is the angular frequency and is 2^ times
the frequency of the chrominance subcarrier.
The portion of each expression between
brackets in (i) represents the chrominance
subcarrier
signal which carries the chrominance information.
The phase reference in the Em equation in
(i) Figure
is the phase
the burst
180°, as shownto
in
4(c).of The
burst + corresponds
amplitude
modulation
of
a
continuous
sine
wave.
(iii) The equivalent bandwidth assigned prior
to
the color difference signals Eq'
andmodulation
Ei' are as to
follows:
Q-channel bandwidth
at 400 kc less than 2 db down
at 500 kc less than 6 db down
at 600 kc at least 6 db down
I-channel bandwidth
at 1.3 mc less than 2 db down
at 3.6 mc at least 20 db down
(iv) The gamma corrected voltages Er', Eg',
and En' are suitable for a color picture tube
having primary colors with x
the following
chroy
maticities in the CIE system of specification:
Red (R)
0.67 0.33
Green (G)
0.21 0.71
Blue (B)
0.14 0.08
and having a transfer gradient (gamma exponent) of 2.2 22 associated with each primary color.
The voltages Ei>.', Eg', and En' may be respectively of the form ErI/S, EgI/S, and Enl/fl although
other forms may be used with advances in the
state of the art.
(v) The radiated chrominance subcarrier shall
vanish on the reference white of the scene.22"
(vi) Ev'. Eq', Ei' and the components of these
signals shall match each other in time to 0.05
usees.
(vii) The angles of the subcarrier measured
with respect to the burst phase, when reproducing saturated primaries and their complements
at 75 per cent of full amplitude, shall be within
±10° and their amplitudes shall be within ±20
per cent of the values specified above. The ratios
of the measured amplitudes of the subcarrier to
the luminance signal for the same saturated
primaries and their complements shall fall between the limits of 0.8 and 1.2 of the values
specified for their ratios. Closer tolerances may
prove to be practicable and desirable with advance in the art.
III. Section 3.687 is amended as follows:
A. Delete subparagraph (a) and substitute the
following :
§3.687 Transmitters and associated equipment
— (a) Visual transmitter.
(1) For monochrome transmission only, the
over-all attenuation characteristics of the transmitter, measured in the antenna transmission
line after the vestigial sideband filter (if used),
shall not be greater than the following amounts
below the ideal demodulated curve. (See Appendix III, Figure 7.)
2 db at 0.5 mc
2 db at 1.25 mc
3 db at 2.0 mc
6 db at 3.0 mc
12 db at 3.5 mc
The curve shall be substantially smooth between
these specified points, exclusive of the region
from 0.75 to 1.25 mc.2:

Eq' = 0.41 (En' — Ev') + 0.48 (En' — Ev')
Ei' = —0.27 (En' — Ev') + 0.74 (En' — Ev')
Ev' = 0.30 En' + 0.59 Eg' + 0.11 En'
For color-difference frequencies below 500 kc
(see (iii) below), the signal can be represented by:
1
1
Em = Ev' + -I1.14 [ 1.78 (Eb' — Ev')
sin ,,,t + (Er' — Ev') cos ,,,t] [
(ii) The symbols in (i) have the following
significance :
Em is the total video voltage, corresponding

21 Forming of the high frequency portion of
the monochrome signal in a different manner is
permissible and may in fact be desirable in order
to improve the sharpness on saturated colors.
22 At the present state of the art it is considered inadvisable to set a tolerance on the value
of gamma and correspondingly this portion of
the specification will not be enforced.
22il The numerical values of the signal specification assume that this condition will be reproduced as CIE Illuminant C (x = 0.310, y = 0.316) .
27 Output measurement shall be made with the
transmitter operating into a dummy load of
pure resistance and the demodulated voltage
measured across this load. The ideal demodulated curve is that shown in Appendix III,
Figure 7.

20 These items are subject to change but are
considered the best practice under the present
state of the art. They will not be enforced pending a further determination thereof.
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(2) For color transmission, the standard given
by §3.687(a) (1) applies except as modified by
the following: A sine wave of 3.58 mc introduced
at those terminals of the transmitter which are
normally fed the composite color picture signal
shall produce a radiated signal having an amplitude (as measured with a diode on the R.F.
transmission line supplying power to the antenna), which is down 6 ± 2 db with respect
to a signal produced by a sine wave of 200 kc.
In addition, the amplitude of the signal shall not
vary by more than ±2 db between the modulating frequencies of 2.1 and 4.18 mc.
(3) The field strength or voltage of the lower
sideband, as radiated or dissipated and measured
as described in subparagraph (4) of this paragraph, shall not be greater than — 20 db for a
modulating frequency of 1.25 mc or greater and
in addition, for color, shall not be greater than
— 42 db for a modulating frequency of 3.579545
mc (the color subcarrier frequency). For both
monochrome and color, the field strength or
voltage of the upper sideband as radiated or
dissipated and measured as described in subparagraph (4) of this paragraph shall not be
greater than — 20 db for a modulating frequency
of (4)
4.75 The
mc or
greater.28 28a
attenuation
characteristics of a visual
transmitter shall be measured by application of
a modulating signal to the transmitter inpvit
terminals in place of the normal composite television video signal. The signal applied shall be
a composite signal composed of a synchronizing
signal 29 to establish peak output voltage plus a
variable frequency sine wave voltage occupying
the interval between synchronizing pulses. The
axis of the sine wave in the composite signal
observed in the output monitor shall be maintained at an amplitude 0.5 of the voltage at
synchronizing peaks. The amplitude of the sine
wave input shall be held at a constant value.
This constant value should be such that at no
modulating frequency does the maximum excursion of the sine wave, observed in the composite
output signal monitor, exceed the value 0.75 of
peak output voltage. The amplitude of the 200
kilocycle sideband shall be measured and designated zero db as a basis for comparison. The
modulation signal frequency shall then be varied
over the desired range and the field strength or
signal voltage of the corresponding sidebands
measured. As an alternate method of measuring,
in those cases in which the automatic d-c insertion can be replaced by manual control, the
above characteristic may be taken by the use
of a video sweep generator and without the use
of pedestal synchronizing pulses. The d-c level
shall be set for midcharacteristic operation.
(5) A sine wave, introduced at those terminals
of the transmitter which are normally fed the
composite color picture signal, shall produce a
radiated signal having an envelope delay, relative to the average envelope delay between 0.05
and 0.20 mc, of zero microseconds up to a frequency of 3.0 mc; and then linearly decreasing
to 4.18 mc so as to be equal to — 0.17 usees at
3.58 mc. The tolerance on the envelope delay
shall be ±0.05 usees at 3.58 mc. The tolerance
shall increase linearly to ±0.1 usee, down to 2.1
mc, and remain at ±0.1 usee down to 0.2 mc.29"
The tolerance shall also increase linearly to ±0.1
usee at 4.18 mc.
(6) The radio frequency signal, as radiated,
2S Field strength measurements are desired. It
is anticipated that these may not yield data
which are consistent enough to prove compliance
with the attenuation standards prescribed above.
In that case, measurements with a dummy load
of pure resistance, together with data on the
antenna characteristics, shall be taken in place
of over-all field measurements.
28n Television stations shall have until July 1,
1954 for compliance with the requirements of this
subparagraph with respect to attenuation of the
upper sidebands.
29 The "synchronizing signal" referred to in
this section means either a standard synchronizing wave form or any pulse that will properly
set the peak.
29,, Tolerances for the interval of 0.0 to 0.2 mc
are not specified at the present time.
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shall have an envelope as would be produced by
a modulating signal in conformity with Appendix
III, Figure 4(a) or (b), as modified by vestigial
sideband operation specified by Appendix III,
Figure 3.
(7) The time interval between the leading
edges of successive horizontal pulses shall vary
less than one half of one per cent of the average
interval. However, for color transmissions, §3.682
(a) (5) and §3.682(a) (6) shall be controlling.
(8) The rate of change of the frequency of
recurrence of the leading edges of the horizontal
synchronizing signals shall be not greater than
0.15 per cent per second, the frequency to be
determined by an averaging process carried out
over a period of not less than 20, nor more than
100 lines, such lines not to include any portion
of the blanking interval. However, for color
transmissions, §3.682 (a) (5) and §3.682(a) (6) shall
be controlling.
(9) Sufficient monitoring equipment shall be
employed to determine whether the visual signal
complies with the requirements of this subpart.
(10) For color transmission the transfer characteristic (that is the relationship between the
transmitter RF output and video signal input)
shall be subsantially linear between the reference
black and reference white levels.
B. Delete subparagraph (c) (1) of §3.687 and
substitute the following:
(c) Requirements applicable to both visual
and aural transmitters.
(1) Automatic means shall be provided in the
visual transmitter to maintain the carrier fre-
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FIGURE 4(0)
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quency within one kilocycle of the authorized
frequency; automatic means shall be provided
in the aural transmitter to maintain the carrier
frequency within four kilocycles of the assigned
aural carrier frequency or, alternatively, 4.5
megacycles above the actual visual carrier frequency within five kilocycles. For color transmission the aural carrier shall be maintained 4.5
megacycles above the visual carrier within ±1
kilocycle. When required by §3.606, the visual
and aural carrier frequencies are to be offset in
frequency by 10 kilocycles (plus or minus, as
indicated) from the normal carrier frequencies.
IV. Appendix III to subpart E is amended as
follows:
Delete Figures 3, 4, and 7 and add the attached
Figures 3, 4(a), 4(b), 4(c), and 7.
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SERVING

MILWAUKEE

In every big city the problem of community
life assume mountainous proportions. Solving
these problems is a gigantic task reserved for
men and institutions of strength and courage.
Others are content to form the cheering
sections.
As we appraise 1953 in retrospect, there is
no doubt that it was a year of extraordinary
achievement
for Milwaukee.
"big league"
attitude
toward
local affairs A resulted
in a

Maui

mtrtJB

ttaw/

wA>

new record of accomplishment for this great
metropolitan area.
WEMP is proud of the part it played as
one of the leaders on the community team
which sparked the change in Milwaukee. We
are especially grateful for the opportunities
for public service which lie ahead. We face
the future eagerly with amplified enthusiasm
for the new "mountains" we will be asked to
help move.

tfi

W

E

M

P

WEMP

Broadcasting

• Telecasting

December 21, 1953

•

Page 59

STATIONS

by Perry Assoc., December '53 (granted STA
N\VEAR-TV Pensacola,
vhf ch. 3 (CBS), represented by George P. Hollingbery Co., Dec. 31.
IDAHO
KID-TV Idaho Falls, vhf ch. 3 (CBS, NBC),
represented by Gill-Perna, Dec. 20 .
ILLINOIS
Danville, uhf ch. 24, represented by
WDAN-TV,Kinney,
Inc., Dec. 20.
Everett-Mc
INDIANA
WRAY-TV Princeton, uhf ch. 52, represented
Representation Co., Dec. 20 (granted
by Walker
Dec. 7).
STA
KENTUCKY
le, uhf ch. 41, January '54.
WLOU-TV Louisvil
LOUISIANA
1.
WCNO-TV New Orleans, uhf ch. 32, Jan. CBS),
KSLA (TV) Shreveport, vhf ch. 12 (NBC,
H. Raymer, Jan. I.
represented by Paul MAINE
ch. 6 (NBC), repreWCSH-TV Portland, vhf Dec.
16 (granted STA
Dec. 10).sented by Weed Tv Inc.,
MARYLAND
WITH-TV Baltimore, uhf ch. 60, represented
by Forjoe Tv Inc., Jan. 1.
MASSACHUSETTS
Adams-Fittsfield, uhf ch. 74, repreWMGT (TV)
sented by Walker Representation . Co., Dec. 25.
MICHIGAN
WNEM-TV Bay City, vhf ch. 5, represented by
Headley-Reed Tv Inc., Jan. 24.
WWTV (TV) Cadillac, vhf ch. 13 (CBS, ABC,
DuMont), represented by Weed Tv Inc., Jan. 1
(granted STA Sept. 29).
WKAR-TV East Lansing, uhf ch. *60, Jan. 1.
MISSISSIPPI
3 (NBC), repre-28
Jackson, vhf ch. ery
WJDT (TV)
Co., Dec.
sented by George P. Hollingb
(granted STA Oct. 19).
WSLI-TV Jackson, vhf ch. 12 (ABC), repreInc., January '54.
sented by Weed TvMISSOURI
KOMU-TV Columbia, vhf ch. 8 (ABC, CBS,
by H-R Tv Inc.,
NBC), represented
DuMont,
STA Dec. 8).
21 (granted
Dec.
KDRO-TV Sedalia, vhf ch. 6, Jan. 1.
NEBRASKA
KHOL-TV Kearney, vhf ch. 13 (CBS, DuMont),
Meeker
represented
(granted STAby Oct.
29). Tv Inc., December '53
NEW JERSEY
WRTV (TV) Asbury Park, uhf ch. 58, Jan. 9
(granted STA Dec. 10).
NEW YORK
WKNY-TV Kingston, uhf ch. 66 (NBC, CBS,
JanuDuMont),
'54. ary '54. represented by Meeker Tv Inc.,
WEOK-TV Poughkeepsie, uhf ch. 21, January
WTRI (TV) Schenectady, uhf ch. 35, Jan. 15.
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co., Jan. 1.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuMont), represented by John E. Pearson Tv Inc.,
Dec. 20 (granted STA Dec. 9).
WMFD-TV Wilmington, vhf ch. 6 (NBC), represented by Weed Tv Inc., Dec. 31.
NORTH DAKOTA
KFYR-TV Bismarck, vhf ch. 5 (NBC, CBS,
DuMont), represented by Blair Tv Inc., December '53.
OHIO
WMAC-TV Massillon, uhf ch. 23, represented
by Edward Petry & Co., Jan. 1.
WSTV-TV Steubenville, vhf ch. 9 (CBS), represented by Avery-Knodel Inc., Dec. 24 (granted
STA Sept. 16).
WUTV (TV) Youngstown, uhf ch. 21, represented by Edward Petry & Co., Jan. 1.
OKLAHOMA
KWTV (TV) Oklahoma City, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc., Dec. 20
(granted STA Nov. 13).
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Jan. 1.
OREGON
KPIC
(TV)
Salem,
(granted STA Aug. 4). uhf ch. 24, December '53
PENNSYLVANIA
WQED (TV) Pittsburgh, vhf ch. *13, Jan. 1.
WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery Co., Jan. 1.
SOUTH CAROLINA
WAIM-TV Anderson, uhf ch. 40 (CBS), represented by Burn-Smith Co., Dec. 15 (began test
patterns Dec.
2).
WACA-TV Camden, uhf ch. 15, January '54.
WGCT
(TV)
Greenville, vhf ch. 4 (NBC),
'54.
represented
by Weed Tv Inc., Jan. 1
WSCV (TV) Spartanburg, uhf ch. 17, January
TENNESSEE
WLAC-TV
Old
Hickory
(Nashville), vhf ch. 5,
Jan. 1.
TEXAS
KMID-TV Midland, vhf ch. 2 (NBC), repreTaylor Co., December '53
L. 8).
by O. Dec.
(granted sentedSTA
KRGV-TV Weslaco, vhf ch. 5 (NBC), repreDecember 21, 1953
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sented by Paul H. Raymer, December '53.
VIRGINIA
WBTM-TV Danville, uhf ch. 24, represented
by George P. Hollingbery Co., Jan. 15.
WASHINGTON
KVAN-TV Vancouver (Wash.) -Portland (Ore.),
uhf ch. 21, Jan. 15.
WEST VIRGINIA
WJPB-TV Fairmont, uhf ch. 35, represented by
Gill-Perna Inc., Jan. 1.
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13 (NBC, ABC,
DuMont), represented by George P. Hollingbery
Co.,
Decembr Neenah,
'53 (granted
STA 42,Dec.
9).
WNAM-TV
uhf ch.
represented
by
George W. Clark Inc., Jan. 5.
WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), Dec. 25
(granted STA Dec. 3).
HAWAII
KULA-TV Honolulu, vhf ch. 4, Jan. 1.

Gottlieb,
In WKBR

2 Others
Top

Changes

THREE executive changes at WKBR Manchester, N. H., were announced Dec. 11 by William
F. Rust Jr., treasurer of Granite State Broadcasting Co.
Ralph Gottlieb, former WKBR commercial
manager, has been appointed general manager
of The KBR Stations of New England (WKBR;
WSTV Claremont, N. H.; WTSL Lebanon,
N. H., and WGAW Gardner, Mass.).
In addition, Warren H. Journay hecomes
WKBR station manager and Saul Gross commercial manager of WKBR, both after Jan. 1.
Messrs. Journay and Saul currently are in similar capacities at WFEA Manchester.

Picks Up the Baton •
RADIO'S use of radio was demonstrated
last week when KFMJ Tulsa, independent
daytimer, sold its sign-off spot to KVOO,
NBC affiliate there, Lawson Taylor,
KFMJ manager, announced. The year's
contract calls for a 100- word announcement immediately preceding the daytimer's sign-off theme.
Mr. Taylor said "this indicates a fine
resurgence of faith in radio values" and
"this becomes tangible when for the past
three consecutive months we have established new all-time highs each month for
dollar
volume
and profits."
Gustav
Brandborg,
KVOO assistant
manager-commercial manager, commented, "We think the music station of
KFMJ has a segment of audience that we
can suggest to tune to our continuing
shows, since it goes off the air early.
We consider this not only an investment
in radio, showing our faith, but also
believe this is in the public interest — to
tell of other program availabilities as
one station leaves the air."
Westinghouse
Name

Changes

of Radio-Tv

Unit

CORPORATE name of Westinghouse Radio
Stations Inc. was changed to Westinghouse
Broadcasting Co. Inc. at a meeting of the
stockholders Wednesday at Fort Wayne, Ind.
The change was based on a recommendation
made last month by the board of directors. It
is designed to reflect the expansion of Westinghouse in the television field. The radio-tv
unit is a wholly-owned subsidiary of Westinghouse Electric Corp.
Directing the Westinghouse station operation is Joseph E. Baudino, executive vice president, headquartering in Washington, D. C. The
headquarters staff handles supervision and coordination of station operation, legal counsel,
program and educational direction, advertising
and sales promotion, engineering, auditing and
industrial relations.

WKBR

Manchester, N. H., plans are discussed by (I to r) Warren H. Journay, who
will be station manager; Ralph Gottlieb,
general manager of The KBR Stations of
New England, and Saul Gross, newly-designated WKBR commercial manager.

Gates
Of

Elected

KXA,

Other

Brd.

Chmn.

Changes

CASSIUS GATES, Seattle attorney, has been
named chairman of the board of KXA Seattle,
it was announced Wednesday. He heads the
list of new officers elected after purchase of
KXA Inc. from the estate of the late principal
owner, Robert B. Gaylord of San Francisco.
Wesley I. Dumm, president of KSFO and KPIX
(TV) San Francisco, continues as president of
KXA, and Hugh A. Smith as vice presidentgeneral manager. George Kachlein has been
elected secretary, and S. L. Savidge, treasurer.
Others in the group of new purchasers, all
from Seattle, include Lawrence Bogle, S. L.
Savidge Jr., George Van Waters, William O.
McKay, Frank Dupar, Howard S. Wright,
Thornton Magee, Victor Rabel, Otto Rabel
and Edward Dobrin.
Mr. Gates told B«T the company will continue to prosecute its tv application for vhf
ch. 7.

Chris J. Witting, DuMont Television Network director, becomes WBC president Jan. 1,
a position now held by E. V. Huggins, vice
president in charge of corporate affairs for the
parent company. Mr. Huggins will continue
in charge
of overall supervision of the broadcast subsidiary.
WBC owns and operates five radio stations:
WBZ-WBZA Boston-Springfield; KYW Philadelphia; KDKA Pittsburgh; WOWO Fort
Wayne, and KEX Portland, Ore. It owns and
operaties two television stations — WBZ-TV
Boston and WPTV (TV) Philadelphia. In addition ithas applied for stations in Pittsburgh
and Portland and has been negotiating to purchase KPIX (TV) San Francisco.

WEWS

(TV) Antenna

Ready

WEWS (TV) Cleveland, Ohio, has completed
its new transmitter tower at suburban Parma,
with the antenna 1,020 feet above surrounding
terrain, the station reported last week, adding
that engineers, barring unforseen delays, may
beat the first-of-the-year target date for increase
of
from 16equipment
to 93 kw. being
With installed
WEWS*
newvideo
RCA power
transmitter
below the" tower, viewers a hundred miles away
will be able to receive WEWS programs, the
announcement said.
Broadcasting

Telecasting

PROUDLY

CHEAT

CAMERAS

The matchless technical perfection which a Mitchell camera brings
to a film can insure the investment as can no other single element of production.
For over 25 years constant research and engineering by Mitchell has
continued to produce, year after year, the most advanced and only truly
professional motion picture camera. It is traditional of Mitchell cameras that
in addition to filming the world's greatest films, they are to be found wherever
new and exacting techniques of filming are being successfully used.
Mitchell cameras are today dependably serving such varied fields as
Television, Business and Industry, Education, Government, the Armed Services, and
major Motion Picture Studios.

the
.Tom Kelley Studios shoots o TV commercial
for North American Airlines with this Mitchell
35 "HC". Ceosor Romero is shown of center.

Of three SwcHel! 35rm
Productions on the "I love Lucy" series with Desi Arnaz, right,
and Lucille Ball.

Mitchell cameras are created, not mass produced— the same supreme custom
workmanship and smooth, positive operation is found in each Mitchell camera,
16 mm or 35 mm. Available to give Mitchell Cameras almost limitless capabilities, ore the finest of professional accessories.
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STATIONS
Tv
Tribune' Backs Big
THE BIG TEN'S plan for regional control
of football telecasts "seems a sound approach to a prickly question" and "certainly
preferable" to NCAA national policy, The
Chicago Tribune stated last week.
In an editorial, The Tribune said in part:
"It should be obvious that television
shouldn't be blamed for taking football attendance away from colleges that never had
it to lose. Every small school has its faithful
alumni, and friends in its neighborhood. . . .
They are not likely to be wooed away by
television, and the general public isn't interested in their games now. . . . There
aren't a half dozen college football games
a year in which there is wide national interest. .. ."
The newspaper also noted dissatisfaction
in small college ranks, as voiced by John
Breen, athletic director at Lake Forest ColAnnouncer,

Others

Freed

In LA. Tv 'Bait' Charges
ANNOUNCER William Griffith and three other
men charged with false and misleading advertising in selling vacuum cleaners on television,
Were freed when allegations they violated the
city business and professional code were dismissed Monday in Los Angeles Municipal
Court. Mr. Griffith was completely exonerated
of any wrongdoing.
Thrifty Vacuum Cleaner Stores, a defendant
in the charges, however, pleaded guilty, with
probation hearing and sentence set for Jan. 5
by Judge Gerald C. Kepple. Individual charges
against Milton Lyle, president; Robert Cravet,
manager, and Eugene Vickry, salesman for the
firm, also were dismissed.
Arrest of the quartette followed charges that
the vacuum cleaner company misrepresented
advertising offers made on its television commercials. Mr. Griffith asserted he merely had
read copy given him. AFTRA backed his plea
of innocence, pointing out it was customary
in radio and tv for the announcer to read the
commercial given him. The station, not the
announcer, is responsible for the advertising
copy broadcast, the union stressed.
The vacuum cleaner company had made
its "bait" pitches on KECA-TV, KTTV (TV)
and KHJ-TV Hollywood [B*T, Nov. 23].
KSTP

Names

Rosene

Radio Sales Manager
MARVIN L. ROSENE has been appointed
radio sales manager of KSTP Minneapolis-St.
Paul effective Jan. 4, the station announced
last week.
Mr. Rosene came
to KSTP from
WLOL Minneapolis,
where he was general manager. He
started in radio sales
in 1937 at WHBF
Rock Island, becoming national sales
manager in 1941. He
served in the army
from 1942-46, leaving as a captain. He
then joined WQUA
Mr. Rosene
Moline, 111., as sales
manager, and in 1948 went to manage WKTY
La Crosse, Wis., from there moved to WIND
Chicago, and later to KIOA Des Moines, from
which he went to WLOL.
Page 62
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Ten

Regional Plan
lege. At the Big Ten meeting [B°T, Dec.
14], authorities
questioned
Breen's remarks against the
NCAA Mr.
Tv Committee,
claiming there is no strong support among
smaller
schools for repudiation of NCAA's
whole policy.
The Tribune also scored proposals for unlimited football on television:
'Some of the television impresarios have
argued that since big time football in this
area (all but one of the Big Ten members
are symbols of their respective states — exception being Northwestern U.) is at statesupported schools, the taxpayers have a
right to see the games on their television
sets — with some sponsor paying the stations
a fat fee. By this sort of logic, the taxpayers
should also be entitled to an occasional free
steak from the prize beef herds of these
same state schools."

Morton
Jordan

Goes
to

to

Head

KIRO;
KJR

MAITLAND JORDAN last week was named
vice president and general manager of KJR
Seattle. He fills the post of J. Archie Morton
who resigned as general manager of the station
to become executive assistant to PresidentGeneral Manager Saul Haas at KIRO Seattle.
The changes were effective last Monday.
Mr. Morton, who was KJR manager from
1947, previously had been on the KIRO sales

Is Gate

NFL's

Booster,

Bell Declares

This is the Bert Bell who

last

year asserted before the public
and a federal court that tv
was the root of pro football's
evils and
would
drive the
game out of business.
TELEVISION was tagged last week as a
"terrific" gate booster for professional football by Bert Bell, National Football League
Commissioner.
Mr. Bell reversed his stand of a year ago
when he told the public and the U. S. District
Court trying the government's NFL anti-trust
suit that television was the root of pro football's evils and promised to drive the game out
of business.
Last Wednesday Mr. Bell estimated 2.2
million fans attended NFL games in 1953, surpassing the alltime record of 2,052,126 established last year.
"The more we have the more I like it," Mr.
Bell said in lauding tv's blessings.
Last November the federal court ruled that
NFL clubs could ban tv pickups during home
games because of the economic angles [B*T,
Nov. 16]. The court limited the clubs in barring
tv play-by-play in cities whose teams are playing away.
In college football circles interest is focused
on regional meetings being held by National
Collegiate Athletic Assn. Already Pacific Coast
and Big Ten meetings have shown signs of
revolt by taking stands on revised versions of
the NCAA tv football monopoly, calling for
regional coverage instead of a single Saturday
game. NCAA's annual conference of coaches
and athletic directors will be held Jan. 6-8
at the Netherland-Plaza Hotel, Cincinnati.
NARTB has been invited to take part in a
radio-tv panel at 3 p.m. Jan. 5. The panel is
to be directed toward establishing improved
relations between broadcasters and NCAA.

Williams Leaves WFML-FM
To Assist Rep. Beamer
Mr. Jordan

Mr. Morton

staff starting in 1937, and served as sales manager for the CBS affiliate from 1940 to 1942.
For the next five years, before joining KJR,
he was sales and sales service manager of
CBS, Columbia Pacific Network.
Other executive assistants to Mr. Haas are
James Hatfield, Lincoln Miller and Carroll
Foster. KIRO is an applicant for vhf ch. 7.
Mr. Jordan has been on the KJR staff since
1936, starting as an announcer and serving,
until his latest appointment, as national sales
manager. He indicated in a statement that
KJR will continue its present programming
policies as an independent station.

WGN

Inc. Names

Allen

APPOINTMENT of Spencer Allen as news
director of WGN-AM-TV Chicago was announced last week by Frank P. Schreiber,
manager and treasurer of WGN Inc. Mr. Allen
succeeds Robert F. Hurleigh, who has joined
the staff of MBS Washington, in association
with Fulton Lewis Jr., effective Dec. 28. Mr.
Allen has been with WGN for over 15 years
and previously was film newsreel director of
WGN-TV.

ROBERT E. WILLIAMS, manager-secretary
of WFML-FM Washington, Ind., has resigned
that post to become executive secretary to Rerj.
John V. Beamer (R-Ind.), effective Jan. 1.
Rep. Beamer is a member of the House Interstate & Foreign Commerce Committee.
Mr. Williams, who was recommended for
Secretary to the FCC by Indiana Sens. Homer
E. Capehart and William E. Jenner, both Republicans, has been active in NARTB and is
a member of its Fm Committee. He was serving as secretary-treasurer of the Indiana Broadcasters Assn. Ronney Householder, WJVA
South Bend, will serve the remainder of Mr.
Williams' term with IBA, according to Dee O.
Coe, WWCA Gary, IBA president.

KBID (TV) KMJ-TVPIan
TRANSMITTER site of KMJ-TV Fresno,
Calif., on Bear Mountain 28 miles east of the
city, will be shared by KBID (TV) Fresno under
an agreement between McClatchy Broadcasting
Co., operator of KMJ-TV, and John Poole
Broadcasting Co., grantee for KBID (TV).
A separate transmitter building will be erected for KBID (TV) scheduled to go on the air
Jan. 15, but the station will erect its own antenna on the tower of KMJ-TV, currently in
operation.

Broadcasting
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'Feature Foods7 Plan
To Be Offered by WGN
A FEATURE FOODS merchandising plan will
be extended to WGN Chicago advertisers effective Jan. 1 exclusively, without cost under a
contract signed by the station with Radio Features Inc., that city. Plan was announced Dec.
10 by Frank P. Schreiber, manager and treasurer of WGN Inc.
It was understood Radio Features Inc. no
longer will offer benefits to advertisers on a
specific program. The firm was reported altering its merchandising service in a move to
expand to other markets.
It has been carried on WLS Chicago since
1934, with Martha Crane as homemaker. The
Feature Foods tag will be dropped from the
WLS broadcasts.
The four-point WGN merchandising plan
will offer additional benefits at no premium
rate for any spot time or program periods
available on the station, according to William
A. McGuineas, commercial manager of WGN
Inc.
This includes: (1) point-of-purchase merchandising in 300 stores; (2) 125 special displays in high traffic stores; (3) 75 days of promotion events in corporate chains and large
supermarkets, and (4) a confidential report
on these activities twice in each 13-week circle.
New

England

Tv

Exhibit

Set Feb. 5-7 in Mass.
A NEW ENGLAND Television Exposition to
bring the public up to date on advances made
by the tv industry in that part of the country,
will be held Feb. 5-7 at the Worcester, Mass.,
Municipal Auditorium.
Among the exhibits will be tv set displays
and New England's electronics contributions to
television. Guest appearances of television stars
are scheduled. A number of the exhibits will
have exposition visitors participating. Some of
the participating exhibits will be on a program
titled, "What Makes the Nation's Tv Industry
Tick."
Salisbury Broadcasting Corp., owner of
WWOR-TV Worcester, is co-sponsoring the
event. Vice President Ansel E. Gridley is serving on the Exposition steering committee.
KPHO

to Move

Studios

To Allow KPHO-TV
Growth
KPHO Phoenix, Meredith Publishing Co. outlet, will house its radio facilities in new studios
in the downtown Hotel Westward Ho, Dick
Rawls, KPHO general manager, said last week.
He said the move will be completed in several
weeks and that the new studios will be of the
"fishbowl" variety, allowing guests to view all
am programming.
KPHO-TV will remain in its present bulding
adjacent to the Hotel Westward Ho and will use
the space vacated by the radio move for further
tv studio and technical expansion, it was announced.
KUDL
Bans Capitol Discs
KUDL Kansas City, daytime music and news
station, has banned playing of Capitol Records
discs, according to David M. Segal, general
manager of Mid-America Broadcasting Co.,
which operates six stations. The ban was issued
Mr. Segal said, "due to the lack of cooperation
of Capitol distributors in supplying affiliated
stations under KUDL ownership of the gratis
record service."
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CAKE-CUTTING ceremonies are held by
these executives of General Teleradio Inc.
and WOR-AM-TV New York at start of the
stations' transmission from the Empire State
Building Dec. 12. L to r are Gordon Gray,
newly appointed vice president of General
Teleradio and in charge of WOR-AM-TV;
Thomas F. O'Neil, president of General Teleradio, and James M. Gaines, vice president
of WOR-AM-TV, who is resigning to become
vice president-general manager of WOAIAM-TV San Antonio, effective Dec. 31
[B*T, Nov. 16]. NBC Film Division presented the cake.

If Granted, Frazier to Head
St. Louis Ch. 11 Station
HOWARD S. FRAZIER, head of the radiotv station management consulting firm bearing
his name, has been appointed by 220 Television Inc. as general manager of the firm's proposed tv station in the event it is successful
in the St. Louis vhf ch. 11 contest. Mr.
Frazier would move to St. Louis and acquire
about 10% interest in 220 Television.
Ch. 11 hearing is set Dec. 31 among 220
Television, CBS' KMOX, St. Louis Amusement
Co. and St. Louis Telecast Inc. Latter has
petitioned FCC to dismiss the CBS bid as contrary to the new multiple ownership rules [B»T,
Dec. 7, Nov. 30]. 220 Television's proposal
to hire Mr. Frazier as manager was disclosed in
an amendment to its application.

WNHC-TV
on 2 Channels
Until Official Switch
WNHC-TV New Haven carried a special halfhour program last Tuesday night dedicating its
new facilities on ch. 8 [B«T, Dec. 14]. From
that time and continuing for 10 days, the station
will operate on both chs. 6 and 8 by authority
of FCC. Starting at 10 p.m. Dec. 25, the station
will operate exclusively on ch. 8.

WEAM
Acquires New Space
WEAM Arlington, Va. (Washington, D. C.
area), has acquired nearly 2,000 square feet of
office space at 13th and G Sts. Northwest,
Washington, for expansion purposes and will
house its executive and sales offices and new
auxiliary studios at the new location, Harold
H. Thorns, president, Arlington-Fairfax Broadcasting Co., licensee, said last week. The 5-kw
independent's site in Arlington also will be retained, he said. WEAM is applicant for uhf
ch. 20.

Congressional Committee Tv
Makes First Denver Visit
FIRST telecast of a Congressional hearing in
Denver took place Dec. 12 during a 10-hour
inquiry by the Senate Judiciary Committee into
Federal Judge Willis Ritter's charge that the
FBI was not allowed to question jurors in a
U. S. Attorney's investigation of the Smaldone
jury-tampering case.
KLZ-TV Denver (ch. 7) said it carried the
entire hearing and KBTV (TV) there (ch. 9)
reported it picked up the hearing at 10 a.m.
and carried it to its conclusion at 8:30 p.m.
KLZ-TV said it furnished video to KBTV during the hearing, conducted by Sen. William
Langer (R-N. D.), committee chairman.
KLZ-TV said the Denver Post described the
telecast as a "brilliant professional production,"
and that the Rocky Mountain News there called
it "the greatest show on Denver television so
KBTV newscaster Bill Michaelsen filled in
with narration for that station during recesses
and lulls in the proceeding, with James Butts,
engineer in charge, Robert Lebsock, video engineer, and W. L. Murray, producer, handling
technical details for KBTV.

WARM-AM-TV
Plans Center
far."
UNION Broadcasting Co., Scranton, Pa., operators of WARM-AM-TV Scranton, announced
last week the company has taken a long-term
lease on a building at 333 Madison Ave. in
that city, and is converting it into a television
and radio center. William M. Dawson, general
manager, said all departments are expected to
be installed in the new center by Jan. 15.
WARM-TV (ch. 16) is slated to begin operation in early January. The station is affiliated
with ABC-TV.

WCRB
Goes
'Good'
WCRB Boston
announces
it hasMusic
discontinued
"jazz and disc jockey programs" from its daily
broadcasts and is programming classical or
"good" music. Station, operating on 1330 kc
with 1 kw, claims to be the only "am radio
station in the Greater Boston area with prodevoted to
entirely
'good' but
music.
is on a grams
sunrise
sunset toschedule
has anIt
application filed with FCC to broadcast during
nighttime hours with a strengthened signal.

How

Much?

EASTERN Oklahoma Television Co.,
permittee for a vhf ch. 10 outlet, near
Ada, Okla., has a rate card problem —
what to charge? To solve it, the firm
is going to the people who should know
an honest value and a fair price.
In a letter to 100 top advertising agencies, Vice President Bill Hoover points
out that the planned station will be of
a "regional nature, will emit 252 kw of
video signal and 141 kw of audio signal
from an antenna height 750 ft. above
average terrain. To date there are no
stations of this power operating in the
With Southwest."
the letter is enclosed market data
entire
on the station's coverage area and a blank
rate card, with a request that fair and
equitable prices be filled in. From the
returns, average rates will be computed
to serve as the station's national rate
card, according to Mr. Hoover.
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Poyner

Mason,
To

WPTF

Two

Elected

Positsons

station executives

elected

to board
Board

of directors in elevations announced by WPTF
Chairman S. B. Coley.

ELECTION of Richard H. Mason as president
and general manager of WPTF Radio Co.
(WPTF Raleigh, N. C.) and Graham B.
Poyner as vice president and assistant general
manager was announced Dec. 11 by
S. B. Coley, president of Durham Life
Insurance Co. and
chairman of the
board of WPTF
Radio Co. Mr.
Mason previously
had held title of vice
president and general
manager, while Mr.
Poyner was program
Mr. Mason
manager.
Mr. Coley's announcement followed meetings of the stockholders and the board of
directors at which Henry Hulick, WPTF chief
engineer, and R. W. Youngsteadt, sales manager, were elected to the board.

Flying

Farmers

WLWT (TV) Cincinnati was host to more
than 40 members of the Ohio chapter of
Flying Farmers, who arrived in 20 light
planes to visit the tv station Dec. 5.
They attended a noon broadcast of Everybody's Farm from the Crosley farm on
the outskirts of the city and that evening
were special guests at the weekly Midwestern Hayride show, making Bill Thall,

Minors'

Spokesmen

Suggest

Benedict
Cotton,

Heads

KFH

Others

Sales;

Promoted

Cut of Majors7 Radio-Tv
MINOR league baseball clubs should be cut in
on proceeds from major league radio and television coverage, two officers of the Wisconsin
State league have recommended.
The officers were Duane Bowman, president,
and George Calhoun, secretary-treasurer, of the
Class D league which has agreed to suspend
operations next year. They said a share policy
would save minor league baseball.

BRYCE BENEDICT,
account executive
for the past two and
a half years, has
been appointed general sales manager
of the stations,
Frank V. Webb,
KFH vice president

The Wisconsin league will suspend its operation in 1954 because of financial difficulties of
some of its teams which blame an attendance
drop on major league radio-tv broadcasts into
their areas. Their complaints reportedly center
on regional radio networks used by some
major league clubs.

and general m a n ager, said last week.
Mr. Benedict, besides his work at the
station, is active in
civic affairs, Mr.
Webb said. Mr.
Webb
also named

KEYT(TV)

Larry Cotton as the station's regional sales
manager, and appointed George Derry, Bill
Post and Wesley Pelsue Jr. as account executives.

Tells

Success

KFH-AM-FM
,,,,

Wichita

Mr. Benedict

KEYT (TV) Santa Barbara, Calif., which
went on the air last luly 26 on vhf ch. 3 with
"an unusual amount" of business scheduled
from opening day through October, now is
carrying 102 network, national and regional
accounts and 87 local advertisers in three area
counties, Colin M. Selph, president, has announced. Mr. Selph said the station used extensive promotion and in October showed a
profit from its 64-hour weekly operation. Additional revenue is booked through January,
he said.

WSOK

Moves,

Adds

Fm

WSOK Nashville, Negro-audience station
there, has moved its studios to a modern quonset hut building at its riverside transmitter site,
400 Davidson St., and has gone on the air
with WSOK-FM, which will be on 20 hours
daily in addition to WSOK's sunrise-to-sunset am schedule, according to H. Calvin Young
Jr., president.

the show's star, an honorary Flying
Farmer.
WWRL-FM

Takes

the

Air

WWRL New York's new fm affiliate, WWRLFM, last Monday began operation on 105.1
mc with an effective radiated power of 20 kw.
WWRL-FM will operate from 6 p.m. to midnight, Monday through Sunday, featuring light
classical music and news. Edith Dick, manager
of the stations, said programming will be independent of WWRL. Addition to WWRL's announcing staff of Dick Dowling, formerly with
WORC Worcester, and Charles Corson, previously with WIND Chicago, was announced.

TALKING over plans for St. Louis Cardinals
1954 baseball on KXOK St. Louis are (I to
r) Elzey Roberts, KXOK Inc. board chairman;
August Busch Jr., president of the Cardinals
and of Anheuser-Busch which will sponsor
for Budweiser beer, and C. L. Thomas, KXOK
general manager. Budweiser also will sponsor St. Louis U. Billikens basketball on
KXOK [B«T, Nov. 30].

STATION

SHORTS

KOA-TV Denver has made arrangements with
The Denver Post for full and exclusive tv use
of news and feature photographs taken daily
by Post
and for use of The Denver Postphotographers,
library.

WEFM

WATV (TV) Newark-New York contract
with Weed Tv Corp. is signed by (I to V)
Joseph J. Weed, Weed Tv president; Irving
R. Rosenhaus, WATV president-general
manager, and Murray Grabhorn, WATV
sales manager.
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(FM)

Goes

Hi-Fi

WEFM (FM) CHICAGO has completed "100%
conversion" to high fidelity broadcasting, Ted
Leitzell, manager, has announced. He said
hi-fi receivers on the market today make possible greater fidelity than from any am broadcasting station, with frequency range from 20 to
20,000 cycles per second. The station also is
equipped to air hi-fi tapes. The changes were
made at the Field Bldg. transmitter with refinements in pre-amplifier circuits and installation of Cobra-matic tone arms, according to
Ross Utter, chief engineer of the Zenith Radio
Corp. outlet.

WOW-TV Omaha began using International
News Service facsimile Nov. 24. Station is
first in its area to offer viewers this service,
WOW-TV reports.
WFTV

(TV) Duluth, Minn., moves to 232 East

Superior St.
WJR Detroit appoints Campbell-Ewald Co. as
its advertising agency, effective Jan. J.
REPRESENTATIVE

SHORT

WBEL Rockford, 111. (Beloit, Wis.), appoints
Hal Holman Co. as national sales representative in all markets effective Jan. 1.
Broadcasting

Telecasting
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UHF

on the air in Mid-America!
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UHF

live studio telecast — anywhere!
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UHF to feed programming to a VHF
station!
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UHF
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origination of college football!
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To televise four 1953 home games of
college football!

FOR
FIRST
Closed-Circuit coverage of college
football practice!

WSBT-TV
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NETWORKS

SAID

JUSTICE
TO

PACKAGE

Is a network
may

which

FOR

RIGHT

NETWORK

PROBING
ONLY

restraining trade when
be used only on its own

ITS

FACILITIES

it packages

and

sells a show

facilities? The Justice Dept.

is reported asking questions on the subject. FCCs 1946 programming 'Blue Book' seems to favor the network, but there is some
packager and agency opposition.
that while most nighttime tv shows are proTHE JUSTICE DEPT. was reported last week
duced by talent agencies or package producers,
netof
question
the
into
to be probing quietly
"57%
are controlled by networks and the adworks' right to package and sell programs on
vertisers cannot move these shows to another
their own facilities.
Although both Justice Dept. and network
sources maintained silence, it was understood
Justice Dept. representatives had made discreet
inquiries apparently as part of an exploration
to determine whether restraint of trade might
be involved in network ownership of programs
which are sold for sponsorship only on the
owning network.
The reports immediately called up recollections of the "talent bureaus" which networks
once operated but, under some governmental
duress, ultimately disposed of. Network attorneys, however, said they could see no similarity
between the questions involved in the talent
bureau case and any that might be raised —
they didn't concede that any had been — in
connection with network ownership of package
programs.
FCC on Record
In fact, if the Justice Dept. is suspicious of
network ownership of programs, the networks
would appear to have another governmental
arm — the FCC — on record on their behalf. In
its famed "Blue Book" on programming, which
aroused general broadcaster ire when issued
in March 1946, FCC wrote:
A device by which some networks and stations are seeking to prevent program imbalance
is the "package" program, selected, written,
casted and produced by the network or station
itself, and sold to the advertiser as a ready
built package, with the time specified by the
station or network. In order to get a particular
period of time, the advertiser must take the
package program which occupies that period.
This practice, still far from general, appears to
be a step in the direction of returning control
of programs to those licensed to operate in the
public interest. . .
The question of program packaging by networks as opposed to agencies and independent
packagers has cropped up intermittently over a
long period.
It came up, for instance, during the Assn. of
National Advertisers' convention in Chicago in
September, at which time Robert E. Kintner,
ABC president, answered with an expression
of his views that the melding of various creative
abilities is the solution [B»T, Sept. 28]. He
made clear his belief that no single program
entity — the networks, the agencies, or the independent packagers — can alone handle all
programs; that there is room for all and a
need for all; and that it is ABC's policy to
allocate good programs to prime time, regardless of their ownership.
The question received lengthy treatment
during the eastern annual conference of the
American Assn. of Advertising Agencies in
New York in November [B«T, Nov. 30].
Rodney Erickson of Young & Rubicam,
leading off a discussion of agencies* contributions to package tv programming, maintained
Page 68
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Mr. Erickson continued: "The reason for
network."
this
is quite simple. The package producer
would prefer to work directly with the advertising agency, but, in most cases, he is tempted
to deal with a network to secure a time period,
capital necessary to make a pilot film or kinescope, or to join with the network sales staff
in selling his program to advertisers.
"Whatever or how good the reason, the advertiser isunable to improve his time position
by moving his show to another network should
a more advantageous time period become available, or to reduce his costs through competitive
bargaining. This is a problem that cannot be
solved today, but, must be faced time and
again by all agencies. . . ."
John Gibbs, head of his own package program production firm, told the AAAA group:
. . . The degree to which the networks have
been able to sell you their shows doesn't make
sense to me from the very foundations of the
advertising agency business. To how many
clients and products does a network have to
be faithful? Count the number of competitive
cigarette programs on one network; the number of food, soap or beer programs; can you
even get the time signals on one network from
the same watch? Certainly not. During one
break, time is dispensed by Gruen; the next,
by Bulova; then Benrus is likely to grab the
works, or maybe chronoscope. I don't know
how Father Time feels about this, but it's all
gravy to the network.
I hope the network sells all the time signals
and all the TIME it has, and to all the clocks,
beers, cigarettes, and soups it can. The point I
make is that so long as the network is renting
stages out, renting time and space, fine; it
offers those commodities on an equal basis to
all, with no favoritism, and no divided loyalties.
But when the network steps over that line,
and becomes a competitive producer— competitive with agencies and with package producers
— it has automatically split its loyalties. You,
the agencies, can't take competitive products;
the networks produce and sell shows to your
competitors! In addition to this, they serve
in the curious and double role of landlord to
some shows, and producer-landlord to others.
If this sounds as if I'm against the idea of
the networks being in the package business, I'm
glad. That's what I meant to say. I think they
all sell the finest air there is, I think their
transmission is lovely; and all kidding aside I
have the deepest respect for their public service programs, news coverage, and that sort of
thing which they can do in a free and independent fashion. But I know they can't give
you, the agencies, the kind of service, nor
the soundly commercial shows, that we, the
package producers, can and do give you. . . .
'Agencies Our Market'
Speaking for the network side at the AAAA
session, Harry Ommerle, CBS-TV program director, denied that networks are competitive
with agencies.
"Agencies are our market," he asserted. "We

THREE-year contract, involving approximately $1,500,000, which gives NBC exclusive radio-tv coverage rights to annual
Rose Bowl football game [B*T, Dec. 14], is
negotiated by (I to r) Lewis S. Frost, director of public relations, NBC Western Division, with Harry Hurry, president, Pasadena
Tournament of Roses, and Victor 0.
Schmidt, Pacific Coast Conference commissioner.

getHeourcontended
advertisersthatthrough
them."agencies don
the reason
produce their own tv shows is that only net
works can maintain the staff of approximate!
1,500 persons that is required — a numbe
which he said will be expanded as color t
develops.
Mr. Ommerle praised the agencies for pre
viding commercial programs that get big stc
tion hookups and for supplying constructiv
criticism for the network producers. Fror
these standpoints, he said, "to go it alone witl
out the help of the agencies would be murder.

Howard

Succeeds

In CBS

Radio

Yourd

Programs

APPOINTMENT of Henry Howard as directc
of business affairs, network programs, CB
Radio, effective Jan. 1, was announced la;
week by James M. Seward, administrative vie
president of CBS Radio.
Mr. Howard succeeds Kenneth L. Yourc
who has resigned to become treasurer, busines
manager and legal counsel of the Educations
Television and Radio Center, Ann Arboi
Mich., which will provide programs for educs
tional stations throughout the country.
Mr. Seward also announced Kenneth I
Craig has been named director of busines
affairs, network programs, CBS Radio in Holly
wood and Anne Nelson has been appoints
associate director under Mr. Craig. Mr. Crai
previously was associated with the Centra
Division of CBS Radio in Chicago, most re
cently as executive to the vice president i:
charge. In February he took over the addei
duties
Chicago.of manager of operations for WBBM-T>
Mrs. Nelson, who has been assistant directo
of CBS Radio business affairs in Hollywood
joined the network in 1945.
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VOLKENBURG

VAN
CBS-TV

—

CALLS

address

TELEVISION'S role as an "extension school
of democracy" that is stimulating millions to
become interested in government, arts and
sciences, and the general pursuit of knowledge
was stressed by J. L. Van Volkenburg, CBS-TV
president, in a commencement address prepared
for delivery at the U. of Minnesota last Friday
night.
"Television is today — and probably always
will be — primarily a
medium of entertainment," he said, "But
after only six years
it appears as an extraordinary school in
many specific ways:
It has enormous 'enrollment,' with television sets in more
than 27 million
homes — more than
half of all the homes
in the country. 'Atis seve
tendance
days
a ' week,
overn
Mr. Van Volkenburg
the entire year. And the average family devotes
almost five hours a day to television — a longer
time than to any other leisure activity.
"Television can accelerate instruction and
make full use of the most modern classroom
methods. Its 'teaching aids' are among the most
effective in all education. Not only is there
sight, sound and motion — for purposes of
demonstration — but there are techniques of
dramatic presentation for greater retention of
facts and ideas."
'From Higher Base'
While television "will never supplant the exchange of ideas in the classroom or the influence that scholars bring to teaching and
learning," Mr. Van Volkenburg continued, "it
can convey a subject's fundamentals both to
increase the viewer's general information and
enable formal instruction to start from a higher
base."
He said television's "most valuable contribution to democratic culture" is in what it has
done and will do to create "a more personal
interest in government, greater insistence on
higher professional and ethical standards of
officials, and more representative administration
of American democracy."
He stressed the cultural values which can be
offered by programs that are primarily entertainment, noting that "the production of 'King
Lear' was seen by a larger audience than all
audiences that have seen it since it first appeared. A performance of ballet, like 'Billy the

Fifth 'Years of Crisis'
FIFTH annual Years of Crisis broadcast
will be presented on Jan. 3 on CBS
Radio, 10-11 p.m. EST and on CBS-TV,
3-4 p.m. EST under sponsorship of the
American Oil Co. Participating on both
the radio and television program will
be CBS correspondents stationed all over
the world, who will be flown to New
York to join Edward R. Murrow in a
round-table discussion.
•
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Sarnoff

TEACHER'

president describes video as an 'extension

racy' in commencement

Page 70

TV

MANUFACTURING

school of democ-

at the U. of Minnesota.
Kid,' was seen by more people than have ever
seen modern ballet in theatres; and Studio One,
a drama workshop which presents distinguished
modern plays, is viewed by some 14 million
Mr. week."
Van Volkenburg pointed out that tv is
every
opening libraries, museums, and laboratories
to mass audiences, and reviewed plans for
CBS-TV's production of The Search series in
cooperation with 26 leading universities.
Color tv "will be an invaluable teaching aid,"
he observed, adding that in both color and
black-and-white "our primary goal will continue to be — to win and hold audience attention,
and then to present programs of increasing
cultural value, anticipating rising standards of
taste. It is in this way, we believe, that television will contribute most to general education,
and that education will bring still greater
strength and meaning to American democracy."
He voiced belief that "television and education will be increasingly concerned with each
other through the coming years," and that
"what each will contribute to the other may
prove quite as significant as any other development in our national life."

Production,
Changes

Research

Made

by

MBS

REALIGNMENT of production responsibilities in the program department of MBS and
appointments in the network's research and
station relations departments highlighted a
series of changes announced last week.
Julius F. Seebach, MBS vice president in
charge of programs, announced that Rocco
Tito, a member of the production department
since 1949, has been named executive producer. He formerly had been assigned primarily to the production of the network's
regularly scheduled sports features.
Mr. Seebach also reported the appointment
of Richard Sassenberg of MBS' traffic department to the post of production supervisor, and
of Frank Miller, MBS night program supervisor, to assignments and schedules manager.
Messrs. Tito and Sassenberg will report to
Program Operation Manager Harold R. Wagner, and Mr. Miller to Les Learned, manager
of the program traffic department.
Appointments in the research department,
announced by Richard Puff, director of research,
were those of Henry Poster to manager of the
presentation department and of Walter Stein
to manager of research. They will report directly to Mr. Puff.
Mr. Poster has been with Mutual since 1943
and served for the past four years as manager
of research. Mr. Stein joined the network in
1943 and has served in a variety of research

RCA

Net

in '53of the
BRIG.
GEN. David
Sarnoff, chairman
Million
Of $34.7
boards of RCA and NBC, estimated last week
that RCA's net income for 1953 will be approximately $34.7 million and that broadcasting (NBC) would account for about 15% of
this total.
Addressing the New York Society of Security
Analysts on Monday, Gen. Sarnoff predicted
RCA's gross sales for the year would be around
$830 million, with about 20% derived from
broadcasting.
The full breakdown of total sales was given
as follows: Manufacturing, 70%; broadcasting
20%; communications 5%, and all other activities 5%. For net income, the breakdown was:
manufacturing, 70%; broadcasting 15%; communications 5%, and all other activities 10%.
Gen. Sarnoff said that in the past seven
years net income to RCA from its patent
licensing activities has averaged $3.5 million
a year, and is expected to be about $2.5 million
this year.
Electronics industry volume will reach $6
billion for 1953, Gen. Sarnoff added, with $3
billion accounted for by radio-tv, divided 55%
tv and 45% radio.
With reference to the electronics industry
generally, he envisioned a time when everything nowsize
electrified
will attains
be "electronified."
Whatever
the industry
in the next
few years, he said, more that half its products
will be products that do not exist now. He
anticipated important growth in color tv, use
of transistors, magnetic tape recording, industrial television, microwave relay communications, atomic energy program, and calculators,
among others.
Government business, he said, will account
for about $160 million this year, or about
19% of total sales, and is expected to be
larger next year.

B & H Absorbs Mfg. Firm
BELL & HOWELL has exercised an option to
purchase all outstanding capital stock of the
Three Dimension Co. of Chicago, makers of
slide projectors and tape recorders, the company has announced. Purchase is effective
Jan. 5. TDC will operate as a Bell & Howell
division. It has specialized in conventional
slide projectors and stereos and in new lines
of recorders and combination stereo table projector-viewers.
Anchor Vhf-Uhf Tuner
UHF RECEPTION with the same efficiency
and tuning ease of good vhf receivers is the
claim made for a new vhf-uhf tuner developed
by Anchor Radio Corp. Anchor claims the
tuner suppresses radiation and provides a high
gain rf amplifier offering a signal boost on
uhf channels. Device incorporates three tubes,
an rf amplifier, a mixed amplifier and a local
oscillator, but no crystal diode.

Emerson
Charles Godwin, MBS director of station
posts.
relations, announced that Charles King, general
manager of WKAL Rome, N. Y., has been
named to the post of station relations contact
for the network. His appointment will take
effect on Jan. 4.

Expects

Sales

Record

DISTRIBUTOR sales of Emerson tv receivers
to dealers during the week ending Dec. 4 were
highest in past three years, S. W. Gross, vice
president in charge of sales said Monday.
Sales during that week were said to have topped
previous high week in three-year period by 11%.
Broadcasting

• Telecasting

Avco
WESTINGHOUSE

SEES

Despite stiffer competition

RECORD

sales will pass record

pected in 1953, President Gwilym
upcoming

$1.6 million ex-

Price says in forecasting what

the

Greater Output
Westinghouse in 1954 will have additional
manufacturing capacity, will add home air conditioning and new traffic appliances to its products and will expand distribution, he said. Mr.
Price cited among Westinghouse 1953 highlights the selection of the company by the
Atomic Energy Commission to build the first

• Telecasting

large-scale industrial power reactor for the first
civilian atomic power plant and said the event
may prove to be as important to the company
as its organization in 1886.
In 1953, Westinghouse spent a record $75
million on research and development and $190
million in the company's $296 million expansion program expected to be completed in 1955,
Mr. Price said.

Tv

on

Executives

Forecast

SALES

year holds for WEC.

WESTINGHOUSE Electric Corp. sales for
1954 are expected to surpass the company's
anticipated record $1.6 billion sales for 1953
despite stiffer competition for new business,
Gwilym A. Price, president, predicted in a year
end statement last week.
Mr. Price said the increased 1954 billings
will result from the steady growth of the electric utility industry and from greater production
made possible by Westinghouse's continuing
postwar expansion program.
He said 1954 will be a "good" year in industry, despite economists' predictions of a slight
decline in overall business activity and new
problems to be faced by business in 1954,
among them taxes, stiffer competition, new
products, integration of expanded production
facilities and continued production of complex
defense equipment. He said the continued increase in use of electric power is expected to
maintain Westinghouse sale of heavy apparatus
at 1953 rates.

Broadcasting

'54

the

Road

TELEVISION sets will be "hitting the
road" in increasing numbers. An announcement from CBS-Columbia noted
that the company has completed negotiations with Pacemaker Trailer Co., Elkhart, Ind., to provide tv receivers with
an all-channel device as standard builtin equipment for "mobile homes" (preferred term for "trailers"). According
to J. F. White, manager of CBS-Columbia contract sales department, this
marks the first time tv units have been
designed especially as original equipment for mobile homes. It was reported
by CBS-Columbia that about one and
one-quarter million Americans are yearround residents of mobile homes.

Stiffer Competition in '54
YEAR-END statements by executives of the
Avco Mfg. Corp. last week projected a high
level of sales activity for the appliance industry,
including radio and television receivers, during
1954 but coupled it with a warning that competition will be stiffer and mergers, consolidations and outright sales will increase.
lames D. Shouse, vice president and general
manager of the Appliance and Electronics Division, expressed the belief that consumer
buying will continue at the same high levels of
the last few years, but added that competition
will become more brisk. He said that the
intensity of competition will result in a reduction in the number of manufacturers through
consolidations, mergers and outright sales as
"more and more companies strive to expand
to full-line operations."
'Violently Competitive'
L. F. Cramer, vice president and general
manager of Avco's Radio and Electronics Division, echoed Mr. Shouse's sentiment by saying
that 1954 will be for radio and television "the
most violently competitive year that ever has
been faced by the industry."
Mr. Cramer voiced the opinion that color
will "actually stimulate the sale of large screen
black and white receivers" when the public
"learns the truth about color." He said it will
be at least five years before color broadcasting
makes "sufficient progress in programming to
stimulate receiver sales in the volumes we have
experienced in black and white television."
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RCA
At

Honors

10th

Year

Audio

Folsom
Fete

SOME

375 key figures of the electronics, business and industrial, government and professional fields honored RCA President Frank
Folsom at a dinner given by Brig. Gen. David
Sarnoff, chairman of the RCA board, at the
Waldorf-Astoria in New York last Monday
night to mark the 10th anniversary of Mr.
Folsom's association with RCA.
Guests at the stag dinner included topechelon executives of all operating divisions of
RCA-NBC plus approximately 200 leaders of
the radio-tv-electronics field, general business
and industry, government, journalism, and the
clergy.
Reviews RCA Progress
Gen. Sarnoff reviewed RCA's progress since
Mr. Folsom joined the company, lauding him
as an outstanding merchandiser, salesman, and
executive. Both he and Mr. Folsom, who responded with a brief speech in which he paid
tribute to Gen. Sarnoff, stressed the "team"
qualities of the Sarnoff -Folsom operation.
John T. Cahill, counsel and a director of
RCA, was toastmaster, and NBC announcer
Ben Grauer was M. C. for an entertainment
program which featured Rise Stevens, Robert
Merrill, Sid Caesar and Imogene Coca, and Eddie Fisher.
Mr. Folsom joined RCA in December 1943
as vice president in charge of the RCA Victor
Division. He subsequently became executive vice
president in charge of that division, and about
five years ago was elevated to the RCA presidency.
New

of high pass filters to cope

with interference problems of the 40 mc intermediate frequency of uhf and vhf receivers
has been reported by R. L. Drake Co., Dayton.
Growing interference is due in part, firm said,
to the high sensitivity of tv sets and low rejection at the 40 mc IF band. "Adding to the
problems are the construction of higher power
police transmitters and the new radio paging
stations in the region of 40-47 mc," the firm
explained, announcing its filters are available
now from over 800 parts distributors.

Transmitting

Equipment

SHIPMENTS
Station
Power Band
Allen B. DuMont Labs
KFBC-TV Cheyenne. Wyo. 5 kw tv (ch. 5)
KULA-TV Honolulu 5 kw tv (ch. 4)
Gates Radio Go.
KGFW Kearney, Neb.
250 w am
KPAL Palm Springs, Cal. 250 w am
KNCK Concordia, Kan. 500 w am
Radio Corp. of America
KARK-TV Little Rock, Ark. 25 kw tv (ch. 4)
ORDERS
Allen B. DuMont Labs
KFBB-TV Great Falls,
Mont
5 kw tv (ch. 5)
WQED (TV) Pittsburgh,
Pa.
5 kw tv (ch. *I3)
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Tests

Use
new station
new station
replacement
replacement
new station
new station

new station
new educational station

Change

In NARTB
Tape Standards
REVISION of the NARTB standard reel for
audio tape is being tested by Audio Devices
Inc., in cooperation with stations, according to
C. J. LeBel, vice president of the firm.
The change would cut the 0.345" distance
between the inner surfaces of reels to 0.270".
This reduction in the clearance (tape averages
0.247") is said to eliminate bouncing of tape,
especially in fast rewinding. The uneven wind
may lead to edge fray and poor storage characteristics, according to Mr. LeBel.
A. Prose Walker, NARTB engineering manager, said his department is investigating Mr.
LeBel's proposal. The NARTB Recording &
Reproducing Standards Committee, which has
drawn up audio standards having worldwide
recognition, has not been active in recent
months.
Audio Devices has offered to supply two
reels with 0.270" hubs to stations or studios
requesting them, merely asking reports on performance.

S. 0. S Catalog Offer
FOR the film minded, S. O. S. Cinema Supply
Co., New York, announces it is offering an
80-page catalog, "Film Production Equipment."
The catalog, according to the firm, presents
more than 1,000 different items (with prices)
and more than 300 illustrations of tv equipment and lighting supplies of interest to stations and producers as well as other film producing firms. Catalog can be obtained at no
charge by writing to S. O. S. Cinema, Dept. E,
602 52d St., New York City.

MANUFACTURING

Filters Announced

AVAILABILITY

Devices

SHORTS

and C-30 full 70 station coverage on the uhf
band.
Alden Products Co., Brockton, Mass., has

issued the 1954 edition of its handbook, "IdeasTechniques-Designs" providing new data and
planning sheets on plug-in packages and basic
chassis for unitizing equipment and giving it
30-second interchangeability.
M. C. Jones Electronics Co., Bristol, Conn.,
has issued new catalog containing information
on use of each series of RF power and VSWR
instruments, absorption-type RF wattmeters,
RF load resistors, station guardians and MicroMatch accessories.
Cast Optics Corp., Riverside, Conn., announces
release of new catalog describing and illus"Cocor" trating
sheets.
applications of clear cast thermoset
Newark Electric Co., Chicago, has published
"The Complete
Electronics Reference Book,"
catalog
#56.
The James Knights Co., Sandwich, HI., announces FCC approval of its new G-12
broadcast crystal unit for standard broadcast
transmitters, having no auxiliary oven or other
means of temperature control.
The Daven Co., Newark, N. J„ announces its
newest hermetically-sealed resistor network,
type 1169, designed to be plugged into standard octal sockets, available in completely
matched sets of resistors, interconnected as
desired.
Miller Radio Products, L. A., has released
#154 Tv Replacement Guide.
The CIough-Brengle Co., Chicago, announces
new model 411 oscillator suitable for making
measurements requiring sine wave signal over
range from 20 cycles to one megacycle.
Boonton Radio Corp., Boonton, N. L, announces new line of inductors, type 590-A,
designed for use in Q circuit of company's Q
meters type 170- A and type 190-A.

Stewart-Warner Electric, division of StewartWarner Corp., has announced five new table
model radios, four of them featuring indicators
for civil defense broadcasts for use in case of
emergency. Prices range from $19.95 to $39.95.
Company also announced availability of a new
17-inch table model tv set capable of receiving
both vhf and uhf stations.

Berkeley Scientific (division of Beckman Instruments Inc.) announces double pulse generator model 4904, providing source of single
or paired pulses for laboratory testing of electronic pulse circuits such as counters, gates,
switches and amplifiers.

Channel Antenna Corp., N.Y. appoints Bing
Crosby Enterprises Inc., LA., as exclusive west
coast distributor to handle their new all channel, motorless, all direction antennas.

Audio-Master Corp., N.Y., has released new
catalog describing complete new line of equipment, ranging from small phonograph to powerful transcription player combination with
P. A. system.

Boonton Radio Corp., Boonton, N. L, announces a new Type 513-A Q-Standard which
provides accurately known Q and reactance
for precise measurements; the unit also offers
convenient means for checking over-all Q Meter
performance.

The James Knight Co., Sandwich, 111., has
introduced new crystal in its G-9 series available with flexible mode crystals from 4-80 kc.

Orradio Industries Inc., Opelika, Ala., announced last week the development of IrishReel-Tab for indexing sound tape reels. The
Reel-Tab is offered free to professional tape
users and may be obtained by writing company at T-120 Marvyn Road, Opelika, Ala.

Tech-Master Products Co., N. Y., announced
the introduction of a uhf Selector which is said
to assure owners of any 630-type television receiver, as well as those who own Tech-Master
receivers, Models 2430, 243 IP, 2430-9, 1930

Amperex Electronic Corp., N.Y., announces
new edition to its line of twin tetrode tubes,
type 6360.
Beam Instruments Corp., N.Y., announces to
broadcasters availability of new acoustical
Quad II amplifiers for monitoring purposes.
Eastern Precision Resistor Corp., N. Y., announces line of environment-protected, precision wire-wound resistors, N-Caps.
Ampex Corp. will demonstrate high speed duplication of recorded magnetic tapes on other
tapes, rather than on pressed disc records, at
L. A. Audio Fair next year. Demonstrated
equipment will reproduce single or dual tracks
at 60 feet a second, or two hours of program
material on a 1,200-foot tape in four minutes
Telecasting
Broadcasting

/
FIRST

CHOICE

AGAIN!

picks GPL

^^FSNlCsY
TOP

QUALITY

cameras

PLUS

for

ECONOMY

■ WNCT goes on the air in Greenville, N. C, with GPL studio and film equipment. On
Channel 9, WNCT covers the rich eastern North Carolina tobacco and agricultural
markets totaling close to 1,000,000 people.
"In this type of market," says A. Hartwell Campbell, general manager of WNCT, we
shopped for not just quality but economy in cameras. That was a big factor in picking GPL.
"We checked with other stations, some with GPL chains, some with other makes. They
confirmed our decision GPL was the best. The price was competitive, but we got all the GPL extras from picture quality to
ruggedness, plus the economy mainly made possible by remote
control operations.
"GPL

projectors were the logicial choice, to give us quality

plus economy again for films as well as live shows."
TV equipment that produces the best picture, and still gives
a station owner economy, deserves consideration. Try these
cameras, under your own operating conditions. Study the
remote control features and compare operating costs. You'll
discover how GPL can save you money . . . with the best.
Malcolm Nicholson, film editor of WNCT
threads one of two GPL PA-100A projectors used by WNCT. Projectors have 4,000foot capacity, and are remotely controlled.
WNCT's home nears completion in Greenville. Station has 100,000 watt video
signal and 50,000 watt audio. The antenna
towers 874 feet above the surrounding
terrain.
WNCT engineers Bill Elks (left) and Heber
Adams during practice sessions before
completion of 35 x 50-foot studio. Lens
change, focus and iris adjustment can be
handled from control room, at any time
as desired.
A phone call, wire or letter will bring complete information
on cameras, projectors, transmitters, the new Watson-GPL
vari-focal lens and all other TV equipment for studio or field.

Export Department:
13 East 40th St., New York City
Cable address: Arlab

General I N Precision
Laboratory,
C O R P O RATED
NEW YORK
PLEASANTVILLE
Camera Chains • Film Chains • Field and Studio Equipment

Broadcasting

Telecasting

Cable address: Prelab

• Theatre TV Equipment • GPL-Continental Transmitters
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MANUFACTURING

PERSONNEL

with complete fidelity, according to company
officials. The firm will also display home
stereophonic sound set-ups and continuous tape
players capable of furnishing eight hours of
music without changing.

AFM

RADIO,

Phaosrron Co., South Pasadena, Calif, (resistors,
meters, relays and other electronic precision
items) appoints Frank A. Emmet Co., L. A.,
as representative in California and Arizona.
LFE Inc. (Laboratory for Electronics) Boston,
(oscilloscopes and other precision instruments),
appoints The Kittleson Co., Hollywood, as
representative in Calif., Arizona, New Mexico
and Nevada.
Campbell Industries Inc., Chattanooga, Tenn.
(deposited carbon resistors), appoints Conrad
B. Strassner Co., L. A., as sales representative
in Calif., Nevada, New Mexico and Arizona.
RCA Engineering Products Div. has issued a
28-page catalog describing new low-loss 3Vs
and 6Va inch coaxial transmission lines and
fittings and accessories, with complete tables
for efficiencies for chs. 2 to 83, and for distances from 100 to 1,600 ft. Catalog is obtainable from Broadcast Equipment Sales, RCA
Victor Div., RCA, Camden, N. .J.

TV

TALKS

with

recording

WITH

NETWORK

Talks by the musicians

Arrow Audio Center, N. Y., distributor of high
fidelity components, has completed its 1954
Audio Handbook, which will be mailed free
upon request. Address is 65 Cortlandt St.,
N. Y. 7, N. Y.
Sealelectro Corp., New Rochelle, N. Y. (producers of Teflon feed-through and stand-off insulators), appoints Conrad R. Stassner Co., L. A.,
representative in Southern Calif., Arizona, Nevada and New Mexico.

OPENS

RELATIONS

and

union

transcrip-

tion companies are a forerunner to negotiations with radio
and tv networks next month.
Demands

for more

contributions
seen.

wages

to AFM's

and
fund

AMERICAN Federation of Musicians (AFL)
formally opened its negotiations for new contracts in the entertainment industry last week
by launching talks with recording and transcription industry representatives as a forerunner to
discussions with radio and television networks
next month.
AFM's three-year contract with radio and tv
networks expires Jan. 31, with negotiations expected to begin about Jan. 15. It is believed
demands by AFM negotiators from the networks will be shaped by conditions agreed upon
in talks with the recording and transcription
companies, particularly on wages and contributions to the Music Performance Trust Fund.
Although details on negotiations with the
recording and transcription industries were not
released, it was reported AFM is pressing for
an increase in both wages and fund contributions. The current rate is $41 for a recording
session and it is believed AFM is seeking a boost
to $56, plus an increase in tax on royalty paid
for records to be earmarked for the fund. It
is estimated the fund raises about $1V2 million

RECORDING

PARLEYS

FIRMS;

NEXT

a year, which is used to provide free music to
the public and give musicians work.
In this connection, the AFM established in its
last contract with radio and tv networks [B*T,
March 19, 1951] the principle of employer contributions tothe fund. Under that agreement,
networks must pay the fund 5% of the gross
revenue from the sales of television films. It is
conceivable AFM may demand a boost to the
fund, as well as a general wage increase, in
view of the pronouncement of President James
C. Petrillo last summer that he intended to
take "a new, hard look at television's practice of
supplanting live musicians with canned music."
1951 Pact
Negotiations that led up to the present contract between AFM and the radio and tv networks were stormy and protracted, with agreement reached March 14, 1951, following
expiration of the old contract the previous Jan.
31. The settlement was effected in the face of
a strike vote by both the New York and Los
Angeles locals, with Mr. Petrillo asserting afterward he would have ordered a strike "if I
could have won it."
The contract, signed March 30 and made
public in detail in late April 1951 [B#T, April
30, 1951], provided for a basic 15% wage increase for staff musicians and two weeks vacation with pay. Salaries for a 25-hour week for
staff musicians in New York were set at $220.17
and in Los Angeles at $132.25.

'Ike'
illo Tell
PetrTrips
Tv
Ups Musicians
SERIOUS music in America "is on its last
legs," James C. Petrillo, American Federation
of Musicians president, told President Eisenhower at the White House Monday, blaming

ALBANY

•

TROY

•

SCHENECTADY

WTRI

TELEVISION

HIGHER

POWER

television for many music troubles. "Television is doing a job against us," he told newsmen after the interview. "You sit by the tv set
at home and you just sit there — you don't
want to get out. I don't know how long that
is going to last, but I hope it's not too long."
Mr. Petrillo said he was worried because no
Broadway movie house has a stage band and
much of television's music is "canned." Besides blaming unemployment among musicians
on television, he said repeal of the Federal
amusement tax would provide work for 25,000
more musicans. He urged the President to pro-

WIDER

COVERAGE

Well Worth

Waiting

For!

vide Federal funds for over 100 "little symphonies" now having trouble in cities under
300,000.
Asked about the President's reactions, Mr.
Petrillo said he was given ample time to tell
his story and found him "very sympathetic" to
his proposals.
ABC

Clerks

Pick

NABET

ELECTION held Dec. 8 in Los Angeles by
National Labor Relations Board to determine
classification of 105 ABC Western Division
office clerical employes resulted in NABET receiving 59 votes as against 22. Another 16
votes are challenged by ABC. NABET said it
would open contract negotiations shortly.
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WREC

Hooper, Puise and Standard Audit
& Measurement

Survey unanimously

acclaim WREC as Memphis' most
listened-to radio station. Survey after
survey confirms this fact. Join the list
of advertisers who gain "better half'
coverage of both the rural and metropolitan audience in the $2 billion
Memphis market with a single schedule
on WREC.

Surprisingly, rates are 10%

LESS, per thousand listeners, than in
1946! Call your Katz man now!

Reprints of articles
appearing in this section
are available
at nominal cost. Write to
BROADCASTING . TELECASTING

MEMPHIS
REPRESENTED

BY THE

KATZ

AGENCY

NO.

1 STATION

. . . Affiliated with CBS Radio— 600 KC— 5,000 Wath.

Page 76

•

December 21, 1953

Broadcasting

• Telecasting

• 1954:

• This

Crisis

fm

Page

• How

• Tv

How

One

Station

Uses

operator

for tv set makers.

believes

in doing

Page

things

78.

himself.

80.

banks

kitchen

Page

year

build business

shows:

by television.

Established

and

Page

82.

expanding.

84.

Facsimile

WITHOUT taking on an extra hand or changing the work schedule
of any member of his six-man staff, news director Bill Ellison, of
WHBF-TV Rock Island, 111., has found a way to show the latest
world news in pictures. Mr. Ellison turns out three tv newscasts
a day and averages more than 20 pictures to a \ 2Vi -minute program.
He announced these achievements after the installation at WHBFTV of United Press facsimile.
"WHBF-TV was UP's first client for facsimile service, following
the perfection of its method. It transmits fax pictures with the
same facilities and at the same time the photographs are moving
on the Telephoto network."
Mr. Ellison said that trying to find a way to make use of newspictures that was simple, thrifty and yet attractive was no easy task,
yet that he believed WHBF-TV was meeting all three requirements.
WHBF-TV's news chief gave this sketch of how he handles the
UP facsimiles: The news editor checks the United Press radio news
wire against the pictures received on the facsimile machine and
against the UP facsimile editor's schedule of pictures coming up.
Then the machine is cleared and the pictures are cropped for
mounting. At WHBF-TV, they are scotch-taped on old transcriptions that have been squared off to make a level base. After the
script is ready, the mounted facsimiles are placed in the order of
showing and taken to the projection room, and there set up on a
table, facing the camera at lens distance. A member of the producBroadcasting
• Telecasting

Here's how WHBF-TV puts UP facsimile newspictures on the air.
Pictures are mounted on old transcriptions like one held by Bob
King (I), engineer. Tv camera, operated here by Earl Hill, is set
so facsimile fills screen.
tion staff flips the disks forward, dropping them flat as he follows
a copy of the script.
"Simple?" said Mr. Ellison. "Yes, it is. But it works. The steady
stream of UP facsimiles and news on the 18-hour schedule permits
WHBF-TV's staff to edit, produce and deliver our three tv newscasts
a day — in addition to 1 1 radio news programs — without missing
a stride."
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By David

Tv

Set

Makers

H. Cogan

President, CBS -Columbia

turn out engineering samples of the color
sets, and approximately 90 days after the
approval date our Long Island City plant
will be in pilot production on color receivers.
The price of our color receivers will be
approximately $1,000.
It will be two to three years before the
industry will be able to offer color receivers
at retail prices between $500-$600.
Color television would have only a short
term effect on black and white receiver

THE year ahead will be the most critical
that the television receiver manufacturing
industry will have to face in the next five
years.
The fight for a greater percentage of the
industry's business will bring set makers
into the keenest competitive era they have
experienced in the industry's seven year
post-war history.
With this anticipated stiff competition
ahead, every segment of the receiver industry will have to place more emphasis on
planning, watch costs more closely and prepare extensive advertising promotion campaigns, combined with a return to hard
selling techniques.
While personal disposable income is at an
all-time high, desire must still be built up
within the public's mind to spend that money
and use it to buy television receivers.
Heretofore, industry efforts have been
aimed at production records. In 1954 the
industry must switch its emphasis to selling!
There are upwards of 20,000,000 American homes still without television. These
home units represent a tremendous market
and challenge to the industry.
Important selling factors that the industry
must stress in 1954 include:
1. Good sound systems, taking advantage
of the current interest in high fidelity.
2. Improved cabinetry design to coincide
with the greater appreciation by the public
of better interior styling.
3. Creation of dissatisfaction with old,
small screen, obsolete receivers.
4. General reliability of television receivers.
5. The tremendous amount of entertainment and education now provided by the
nation's
broadcasters in their daily schedules.

Schools, stores and other public places
represent an enormous potential market for
the wide-awake dealer and distributor.
In 1954 the industry should be able to
sell some five million black and white receivers. The 21 -inch size sets will account
for 70% of the total; 17-inch will be 20%
and other sizes will make up the remaining
10% . Console models will be the most popular types in 1954.
Regarding color television production, the
industry should be able to make over 100,000 color receivers within one year of the
approval date by the FCC.
Three important problems facing the inPage 78
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sales. The industry will experience a situation directly paralleling that of radio some
years ago when television was introduced.
There was a short lull in radio sales because
of the novelty of television. However, once
the novelty wore off, radio set sales went
back to their normal state.

Mr. Cogan

dustry in producing color video sets are
engineering, testing and the establishment
of efficient production techniques.
Another important factor is that once
color receivers get out into the field, servicemen would need extensive equipment and
considerable re-training to service them
properly.
CBS-Columbia plans to introduce two
closed-door color television console models,
each with a 15-inch tube. Thirty days after
approval date by the FCC our division will
TV

CAUSES

REAL

A QUARTER-HOUR television show on
WDEL-TV Wilmington, Del., was credited with a surge in sales in which 22
homes were sold in a 450-home development by Lee & Kornreich, builders.
Irving S. Lee of the building firm
said hundreds of people inspected the
$11,000 and $14,500 homes at Chestnut
Hill Estates, Newark, Del., over the
weekend following the tv show, which
was aired at 7 p.m. on a Friday and
starred Beatrice West, New York color
consultant and interior designer, with
Chet Smith of WDEL-TV as moderator.
Since the show, sales have averaged al-

There may be a temporary drop-off in
black and white sales. However, once the
novelty of color television has worn off,
monochrome sales will go back to their
regular levels. A big factor in this will be
the higher prices of color receivers.
The radio set industry can look forward
to a banner production and sales year in
1954. The industry should top, easily, the
sale of 14 million radio sets, which was
projected for 1953.
In 1954 we will see increasing popularity
of clock and portable radios and demand
for quality high-fidelity radio-phonograph
combination units.
The public will always appreciate good
sound.

ESTATE

RUSH

most 10 houses a week, Mr. Lee said.
Commenting on the heavy traffic in
inspection of the homes, caused by the
television show, Mr. Lee said many were
turned away but returned later. He said
the tv show was a test to determine
whether it would pay Lee & Kornreich to
sponsor a 13 -week tv show.
Praising radio, too, Mr. Lee said Lee
& Kornreich bought a half-hour on
WDEL before opening the homes and on
opening day had an announcer with a
roving mike interviewing people. "Since
that time, we've been using spot announcements regularly," he said.
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To

Drastic

Labor

By Leo

RAY TORIAN is general manager of
KNOB (FM) Signal Hill, Calif. He is also
owner, sales manager, account executive,
chief engineer, copy writer, announcer, disc
m.c, janitorial staff, the collection department and anything else one can name in a
one-man radio station operation which
grosses $6,000 to $7,000 annually.
"Some operators might laugh because
they couldn't even open their doors for
that," he admits, "but it's all relative. I have
no payroll or large expenses, so if I do $500
a month in sales, I'm OK."
KNOB's story begins in 1947, when Mr.
Torian and partner Jay Tapp, of T & T
Measurements Co., Hollywood radio consulting engineer firm, with their own hands
started building the transmitter building,
upon FCC approval. In April 1949, KNOB
went on the air, operating on a schedule
which varied daily, according to the flow
of business.
The partners continued their engineering
firm and most station duties fell on Mr.
Torian. Finally, three years later, Mr. Torian bought out Mr. Tapp's interest in the
station. At the same time, he sold his interest in T & T to Mr. Tapp and thereafter devoted full time to the station.
All Music Station
KNOB has a simple program format,
music and more music. Program director
Ray Torian schedules no newscasts. "Sure,
I know my listeners will turn to other stations for the news. But I also know that
afterwards they'll turn back to KNOB, where
they know they'll find music," he says. Only
interruptions to the music, outside of commercial spot announcements, are public service and special event interviews.
Sometimes unforeseen events do interrupt
the music. KNOB's transmitter building is
in the rich oil fields near Long Beach. When
a well across the street caught fire, announcer Ray Torian was able to give his
listeners a vivid description of the scene
from the front window. On another occasion, a crew drilling for oil 30 feet from the
building made so much noise, he adopted
the project and issued daily progress reports
on the drilling to his listeners, as well as
Page 80
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Answer

Problems

Kovner

walking out the rear door for interviews
with the drillers.
But KNOB was primarily a music station
from the start. In 1949, when most fm stations offered classical music, KNOB played
dixieland, swing and popular music to establish its identity. Now, with many of his
competitors gone, it features equal parts of
popular and classical music. During its six
hour daily, seven day weekly schedule, the
station broadcasts popular music from 3 to
6 p.m.; dinner music from 6 to 7 p.m., and
classics and serious music from 7 p.m. to
sign-off at 9 p.m. The Long Beach public
library prepares the classic program from its
record library and permits sales manager
Ray Torian to obtain sponsors, provided
the sponsors are "in good taste."
The greatest number of KNOB advertisers are local merchants, ranging from hot
dog stands and Italian restaurants to department stores and automobile dealers. Of
these, only one or two sponsor an entire
program, with the rest of the station's revenue coming from participations and spot
announcements.
However, as program director, Ray Torian
restricts spots to a maximum of one for
every two records. With more than that,
the station loses listeners and good will, he
believes.

In still another executive capacity, promotion director Torian uses several gimmicks to help sales manager Torian sell
time. The station has given large electric
clocks to advertisers, but more recently
KNOB has started giving fm radio sets. This
scheme is close to Mr. Torian's heart, as it
stimulates advertising and increases his
audience simultaneously.
Fm is far from dead in the Los Angeles
area, Mr. Torian states, and points to a survey earlier this year by Long Beach City
College which indicated that 25% of Long
Beach (1950 population, 250,000) set owners have fm. He can also point to KNOB
Platter Party, all-request record program,
where as disc m.c, he answers the telephone
25 to 50 times in a half hour. This proves,
"Someone's out there listening," he says,
massaging a weary ear. But most important, he can point to satisfied advertisers,

As chief engineer, station owner-manager
Ray Torian sets the control board of KNOB
(FM) Signal Hill, Calif., for his daily six-hour
stint as the station's disc m.c.-announcer.
who readily admit to account executive
Torian
tomers. that spots on KNOB attract cusThe normal business day of the young
station owner starts at 8:30 a.m., when he
arrives at KNOB business office in Long
Beach. There he spends an hour or so at
his desk work, then as account executive
goes out to visit his clients.
After lunch, the station owner abandons
his duties for a two-hour siesta, perhaps
the most unusual managerial activity in
American broadcasting. At 3 p.m., chief
engineer Torian opens the station and as
disc m.c, starts spinning records until 9 p.m.,
when KNOB signs off and the staff goes
home.
Relief Workers
Mrs. Torian, whom Ray met after broadcasting aRed Cross blood donor plea, acts
as music librarian and office worker. Most
Sundays a college boy takes over the station
while Mr. Torian enjoys a day off.
What lies in the future for KNOB? For
one thing, Mr. Torian has an application
before the FCC for an am station on Signal
Hill. If it is granted, at first he plans to
operate the two stations simultaneously,
keeping the same all-music programming,
later splitting operations of the fm and the
am stations. Of course, this would mean the
end of one-man operation, Ray Torian
realizes, as he would have to increase his
staff.
As to the future of fm generally, he believes it's good. "We estimate almost 5,000
fm sets are added each month to our market.
And the current hi-fi interest is helping us
expand, because it is primarily fm. Now
that the big manufacturers and the advertising agencies have had a look at the business
says
fm isdryly.
pulling, they're very interested," he
Multiplexing (playing two or three separate programs from one transmitter and
on one broadcasting band) is also important
in Mr. Torian's view of the future. "This
allows stations to realize income from other
sources — subcarriers — while programming
their regular shows to the public.
Broadcasting
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Among up-to-date banking institutions the stodgy ways of
subdued promotion are on the wane. Bankers are using
modern merchandising techniques to support their television
advertising.

Banks

Build

ONLY a few years ago, a bank bold enough
to advertise on radio or television considered
it was merchandising its program from stem
to stern if it placed a discreet card in the
bank's side window calling attention to the
program.
Today, most bank managers feel this type
of thinking goes with the days of stand-up
bookkeepers' desks, high collars and cuspidors. Bank managers in increasing numbers
are becoming as expert in merchandising and
promotion as anyone else using television
and radio.

Business

on

Party is dramatized in / Led Three Lives.
The part of Mr. Philbrick is played by Hollywood star Richard Carlson.
Mr. Philbrick's Dallas visit will be preceded by a special promotion campaign by the
Mercantile Bank and WFAA-TV, which carries the program. His appearances at Dallas
will be supported by newspaper advertising,
on-the-air announcements and radio and tv
guest spots.
In Buffalo, the program is on WBEN-TV.
There, the Marine Trust of Western New

For example, in two such far-apart towns
as Dallas and Buffalo, banks are sponsoring
Ziv Tv's / Led Three Lives, and the programs
are being merchandised in roaring campaigns
that network press departments would be
proud to claim as their own.

Quick Response
Public respons'e was not long in coming.
One commercial had been devoted to ex-

Ranger Roundups

Western New York, both report a "considerable upsurge in checking accounts" directly attributable to sponsorship of / Led Three
Lives, according to Ziv account executives
Phil Williams in Dallas and Leon Bernard
in Buffalo. They both worked with the
bank officials on the campaigns.
Ray L. Miller, vice president of the Dallas
bank, said bank officials are enthusiastic over
public response to the program and the
bank's promotion. As a result, the bank is
bringing to Dallas in January, Herbert Philbrick, whose story of nine years as an undercover agent for the FBI in the Communist
Page 82
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The bank used a special "Three Lives"
stamp on all outgoing mail, as well as colorful envelope stuffers.
Bank employes previewed the show at a
special meeting, and each volunteered to call
five people the night of the first telecast to
remind them of the show. A later check
showed 500 employes made more than 1,900
calls to friends and neighbors. Many of the
employes and all executives held tv parties
to stimulate viewing.

Mr. Philbrick's book, / Led Three Lives.

locally-produced children's show on KPHOTV. Ranger is "merchandised" by the participation of "Ranger" youngster-members
in the show and through special events. The
Ranger show has just entered its third year
and to date more than 3,000 members of
the piggy-bank set have appeared in weekly
performances.

"Ranger" accounts into First Federal at an
average of $45 each, according to Joseph G.
Rice, First Federal president. Mr. Rice said
much of the association's $30 million assets
are due to the "Ranger" accounts, around
which First Federal has built an organization of more than 8,000 steady savers.
The banks using the Ziv show, Mercantile
National of Dallas and Marine Trust of

larger ads. A six-column ad was run in the
Sunday News when the show premiered.
The Mercantile Bank Building featured a
liberal exposure of posters, signs and folders. Radio spot announcements made by
Mr. Carlson were broadcast.

Ted Barrett, Dallas Morning News promotion director, and Vice President Miller
participated in the opening commercial of
the first telecast. The newspaper published

The result? New accounts, letters of inquiry and many pats on the back.
And in Phoenix, Ariz., the First Federal
Savings & Loan Assn. has met a great deal
of success with its First Federal Ranger, a

The Ranger show, during the first nine
months of this year, brought 1,900 new

Television

Part of the Mercantile bank's Dallas promotion was display of signs like one in picture
on tellers' windows, announcing bank's sponsorship of Ziv show.
York highlighted an intensive week of promotion by arranging for Herbert Philbrick
to appear before civic groups. He also spoke
to the Greater Buffalo Advertising Club, and
received full coverage by the Buffalo Evening News and Courier Express.
Marine Trust also placed newspaper ads,
publicity stories and listings in the Buffalo
press to capture public interest in the show.
A story and ad in The Mariner's Log, the
bank's house organ circulated to employes
and customers, also built anticipation for
the tv series.
The Mercantile National Bank of Dallas,
through Ratcliffe Advertising Agency,
backed the show's premiere with heavy promotion using all media. The two-week buildup campaign started with one column teaser
ads in the Dallas Morning News. In the
second week the teasers blossomed into

plaining the bank's thrift-plan, and the next
morning people started coming in to open
new accounts, saying they had seen the idea
presented during the / Led Three Lives
telecast.
The bank also received many letters and
postcards praising the bank for its public
service in bringing the timely anti-Communist series to Dallas.
In commemoration of its 100th telecast,
KPHO-TV's First Federal Ranger has just
held a celebration for "Ranger" membership. Much of the show's success is credited
to similar active events and privileges accorded the member-youngsters.
One of the show's prime attractions is a
"western" character named "Gold-Dust
Charlie," complete with battered Stetson and
burro. His western philosophy and elaborate stories, according to the bank, "are
coupled to a savings theme in the language
the children can understand."
The show maintains a simple format, featuring the children as savers and entertainers, rather than building up a special "star"
personality. A "Ranger Lady" tags the program weekly, bringing latest Ranger news
plus a pitch for new membership.
The show is among the top 15 tv programs
in the Phoenix area, including network
shows, according to results quoted from a
Pulse survey. With it, according to KPHOTV, First Federal expects to continue adding
"steady savers" from "local shavers."
Broadcasting
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MILWAUKEE housewives cook by television these days. And the reason is WTMJTV's What's New in the Kitchen program
with Berta Griem, now in its fifth year as one
of the longest continuous tv food shows in
the country.
Just recently a single mention of a recipe
booklet attracted more than 9,000 requests,
and a demonstration of a new cookie dough
product more than doubled the sales in the
Milwaukee area. In another instance, Mrs.
Griem offered a new pastry recipe that
brought 8,000 requests and because it required acouple of cakes of yeast for each
batch stores quickly notice a big demand
for yeast.
Mrs. Griem, WTMJ-TV staff home economist, has been conducting the program
since its start in March of 1949. She needed
little introduction to the television audience,
particularly in the Milwaukee area, after
more than 30 years experience as a home
economics consultant.
What's New in the Kitchen is a 45-minute
program presented six days a week at 11
a.m. It is a participating program that is
"sold out" with 48 one-minute commercials
a week, eight per day. There is a waiting
list of advertisers.

TV-AM-FM
QUINCY,
*wGEM

ILLINOIS

tri-state

market

To make your sales sparkle in this tristate area, use the GEM of an outlet . . .
WGEM-TV, in the GEM city of Quincy,
Illinois. It is the most powerful VHF
station on the mighty Mississippi River
between St. Louis and Davenport-Rock
Island. The KGEM-TV market contains
nearly 400,000 people with a spendable
income of over half a billion dollars.
Channel 10 covers this GEM!

POWER
50,200

watts
by

VHF
ABC
Channel
10

NBC

Networks
Represented
WALKER

CO.

wGEM-tv
QUINCY, I till
. MGR.
JOSEPH BONANSING A,
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Commercials are mostly "live" spots and
must pertain to foods or items of kitchen
use. Film spots are only accepted when
they involve large pieces of equipment. The
showsnentoriginate
from WTMJ-TV's
kitchen studio.

perma-

This program easily tops all other WTMJTV local shows in mail response. Two features within one week in November alone
brought more than 17,500 mail requests.
Mrs. Griem's guest on one program was
Esther Easton of Oscar Mayer, who demonstrated their new ready made cookie dough
product. A free booklet on holiday cookie
ideas was offered and it resulted in some
9,000 requests for just one mention.
The mail response does not tell the whole
story. Oscar Mayer had introduced the
new cookie dough in the Milwaukee market
three weeks before Miss Easton's appearance
on WTMJ-TV. After the show the volume
of sales for this refrigerated product doubled
and
salesmen couldn't keep up with the
demand.
What's New in the Kitchen had been on
less than a year when it became apparent
that giving the recipes on the air did not
completely meet the demand of viewers.
Mrs. Griem had phone calls that lighted up
the switchboard, and more mail than could
be handled from viewers. They were mostly
checking
correctly. to see if they copied the recipes
Four years ago, WTMJ-TV decided to
print the recipes used each week and make

A cookie demonstration by Esther Easton of
Oscar Mayer on the What's New in the
Kitchen program with Breta Griem (r) on
WTMJ-TV resulted in more than 9,000 requests for a cookie ideas booklet after mention on one show
them available for 10 cents. Requests range
from 1,000 to 1,500 a week, but the week
in November that Mrs. Griem did a Danish
pastry recipe, they hit 8,000.
There were several reasons this recipe
broke records. Mrs. Griem points out that
Milwaukee likes sweet doughs and she saved
it until close to the holiday season when they
are most popular. The biggest factor that
made it so appealing to housewives was
that it could be prepared in less time than
other pastry recipes.
The recipe was prepared by Mrs. Griem
and her assistant, Nancy Vorpagel, from a
Virginia pastry recipe which was a big hit
at the National Restaurant Assn. convention
in Chicago last May. They experimented
with this recipe obtained from Procter &
Gamble in order to change it from quantity
by weight terms used by bakers to household
terms and measurements. It was broken
down to make it usable by homemakers.
Mrs. Griem calls upon experts from many
lines of foods and kitchen equipment for
special features on her program.
Eight different organizations are called
upon for dairy features. They include the
American Dairy Assn., Evaporated Milk
Assn., Pet Milk, Wisconsin Dept. of Agriculture, Kraft, Treasure Cave Cheese, Sealtest and Borden. New methods for preparing dairy foods are offered.
Programs on selection of proper cuts of
meat and new meat dishes are arranged with
the meat departments of large chain stores
in Milwuakee, the National Livestock and
Meat Board, and meat packers.
Poultry representatives appear from the
Telecasting
Broadcasting

Poultry and Egg National Board and the
National Turkey Federation. Mrs. Griem
also has as guests state poultry specialists
and pheasant farm operators.
A big hit on What's New in the Kitchen
are programs arranged in cooperation with
the Chicago regional office of the U. S.
Dept. of Agriculture in promoting plentiful
and over production foods. They are popular because the average housewife is conscious of economical home cooking. This
is also the case with programs arranged
through the county agent's office on Wisconsin products.
Dietetic features are planned with the
Wisconsin Dietetic Assn., dietetic internes of
Milwaukee County Hospital and the dietetic
department of the Veterans Administration.
There are also shows by leading chefs from
the Wisconsin Restaurant Assn.

DIESEL

GENERATOR

SETS

Milwaukee has many nationality groups.
To study foods in other countries, Mrs.
Griem has traveled outside of the United
States many times on her vacations. LastSeptember she visited European countries.
For foreign cookery shows she often calls
upon the International Institute and Milwaukee housewives of different nationalities.

A GROWING number of the nation's light
and power companies are carrying the story
of today's typically American electric kitchen
into the living rooms of Mrs. Housewife
through the means of television.
It's called Tv Kitchen and is being offered
for primary sponsorship to electric light and
power firms for first refusal. It subsequently
will be made available directly to television
stations for appliance and other similar types
of advertisers, sometimes on a cooperative
basis. A total of 29 utility advertisers thus
far have definitely or tentatively agreed to
buy the series and more companies are expected to commit themselves. Markets committed for December launching are Honolulu, Cedar Rapids, Columbus and Kansas
City. In January debuts are scheduled for
Fargo, Minot, Sioux Falls, St. Louis, Pueblo
and Indianapolis.
The guiding hand behind this unique project is Kelsey-Tv of Madison, Wis., an organization that prepares syndicated advertising
material for utilities, as well as spot announcements. Its Tv Kitchen, a 30-minute
weekly kitchen show on film, is being produced with the cooperation of the electric
utility industry. The first film in the series
has been completed and already has been
sold and received favorable comment.
The preparation behind the series has
been painstaking and reflects the concerted
effort of electric industry advertising executives who banded together, under a steering committee, to help guide actual production. The premiere was held in Minneapolis Nov. 6 and drew half a hundred advertising and sales executives from such points
as New York, Florida and California.
The story goes back to last October. After
the steering committee was set up, Fenton
Kelsey Jr., producer of the proposed series,
announced that invitations for the premiere
showing of film No. 1 had been mailed out
to utility executives throughout the country.
The audition took place at Minneapolis'
Broadcasting
• Telecasting

WJR— Detroit, Michigan, uses 200 kw. GM
Diesel generator set as stand-by power for
50,000-watt transmitter. Compactness of unit
permitted installation in garage adjoining
transmitter building — eliminating cost of a
specially designed building.

WKTV— UTICA, N. Y.( uses a 100 kw. General Motors Diesel generator set for stand-by
power. Set can be started remotely from the
control room. Low vibration characteristic of
engine permitted installation in room adjacent to transmitter and within 30 feet of
studio.

If you are planning stand-by power, be sure to check the advantages ofGeneral Motors Diesel generator sets, listed briefly
below. GM

Diesel generators are meeting the exacting requirements ofmilitary service in all parts of the world. They

supply emergency

power for more than 1100 telephone and

telegraph exchanges — for microwave relay stations, for hospitals, government buildings, banks, airports. There is a GM
Diesel distributor near you who will analyze your power requirements and make

•
•
•

•

his recommendations

without obliga-

tion. Look in the yellow pages of your phone book for his listing, or write direct to us.
• Instant push-button power starting on
Wide range of models— I 2 Vl to 200
safe Diesel fuel — or fully automatic
kw., 220 or 440 volts, single or threestarting.
Immediate power, no "warmphase current.
up" period.
Excellent frequency and voltage regulation for the most exacting require•Dependable starting — no sparkments.
ignition system to fail because of dampness or corrosion — always ready to
start.
Powered by General Motors Diesel engines— dependable, smooth 2-cycle
• Easy to install — compact — lightweight
operation — low cost maintenance —
— requires no special building, no special
easy to service.
vided.
base. Complete instrumentation proBuilt by one manufacturer — one warranty, one responsibility for both encountry.
• Distributors
and Dealers throughout the
gine and power generator.

DETROIT DIESEL ENGINE DIVISION
GENERAL MOTORS • DETROIT 28, MICHIGAN
SINGLE ENGINES ... 1 6 to 275 H.P. MULTIPLE UNITS ... Up to 840 H.P.
/t pays to Standardize on
Write for Generator Set Catalog 6 SA 20.

DIESE
GM
POWE
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Hotel Radisson at a luncheon session for
these executives and representatives of Kling
Studios Inc., Chicago, which produces the
him series.
Among the speakers was Harold Rowe,
president of Ambro agency, Cedar Rapids,
Iowa, who told why one of its clients, the
Iowa Electric Light & Power Co., had purchased the series for showing on WMT-TV.
Among other companies whose representatives spoke out were Columbus and Southern Ohio Electric Co. (Stanley Dennis, sales
promotion manager), Indianapolis Power
and Light Co. (James Carvin, advertising
director), Northern States Power Co. (Carl
Bremicker, vice president), and Union Electric Co. of Missouri (Walter Heren, advertising and public relations director). A similar showing was held in Amarillo for southwestern sales and advertising executives.
Each film has a running time of 25 minutes and 50 seconds. The protagonist of this
kitchen drama is Mrs. Florence Pierce, a
home economist who is shown preparing a
complete meal in her all-electric kitchen.
So gratifying has been the response to this
novel series, according to W. M. Fraser,
general manager of Tv Kitchen, that the series was previewed and offered for sponsorship well ahead of the original January,
1954, target date. Several sponsors plan to
launch it on tv stations in their respective
areas this month. In time Kling plans to
offer it to individual stations.
Several audition prints were prepared and
the utilities are ready to roll — with the story
of today's typically American all-electric
kitchen, as only television can convey it
to Mrs. Housewife.
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NO flagpole sitters these German telecasters, but they
enjoy their scenery, and lunch, from up high.
The unique structure shown in the picture is a
model of a new Nordwest Deutscher Rundfunk
(Northwest German Radio Network) television transmitter that will be in operation in the summer of 1954.
From the base of the "pole," or tower, it is 150
meters, or about 450 feet, to the basket-shaped "top."
From there the antenna (height not disclosed) reaches
upward. In the "top," replete with glass, will be
the transmitter control rooms and a restaurant open
to the public. Cost of the structure will be 1,400,000
marks or about $350,000.
Since the transmitter is on top of the Hoer Bopser
ing.
mountain, tourists should find the scenery exhilaratThe mountain is near Stuttgart where studios will
be erected. The transmitter will be part of the extended Western Germany tv network which can pick
up live telecasts from other parts of "free" Europe.
German tv in the Western Zone transmits four hours
of tv per day. Video started there in early 1952.
The six tv stations in operation compared to only
one reported in the Sovietized East Germany (in East
Berlin), points up advancements of the telecasting art
in the Western Zone.
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Schedules
with

Benny

JUDGE James M. Carter of Los Angeles Federal Court, together with attorneys, will see and
hear three versions of the M-G-M theatrical
motion picture "Gaslight" as parodied by Jack
Benny, at M-G-M Studios in Culver City tomorrow night (Tuesday). Exhibits will be the
radio version by Mr. Benny and Ingrid Bergman on NBC Radio in 1945, kinescope of the
live tv version by Mr. Benny and Barbara Stanwyck on CBS-TV last year and the contested
version for Mr. Benny's CBS-TV show, filmed
last June and ordered sealed
Judge Carter
ordered the
film's 'sealing,
after
permitting
the comedian
to complete
the series,
when Loew's Inc., the parent corporation of
M-G-M, and playwright Patrick Hamilton filed
suit against Mr. Benny and CBS to prevent the
parody's showing.
After the M-G-M

showing, hearings and

arguments
will proceed Jan. 5 in Judge Carter's
court.
Mr. Benny had replied to the suit by claiming burlesque was historically a fair use of
dramatic and literary material, a recognized
form of criticism and often superior to the
original. His brief, filed by attorney Charles
Loring, said other radio and tv comedians, notably Fred Allen, Sid Caesar, Jackie Gleason,
Bob Hope and Henry Morgan, also had "merrily spoofed"
CBS,
in itsvarious
reply films.
filed for itself and the
American Tobacco Co., Mr. Benny's sponsor,
paralleled the comedian's defense adding that
when the original parody appeared on Mr.
Benny's had
program
in fit
1945
on NBC Radio,
M-G-M
not seen
to sue.
Broadcasting

Telecasting

Practice
At

Cameras

Peanut

Prices

DUMMY practice cameras are being used
by WEOA Evansville, Ind., a competing
applicant for vhf ch. 7, and Evansville
College in that city, in expanding the facilities of a television workshop conducted by
the station and the educational institution.
The course in television techniques, now
in its second year, has been held by WEOA
and Evansville College as a collaboration
venture. Classwork involves a combination
of lectures on the campus and practical
closed-circuit operation of live tv cameras
and other equipment at WEOA's studios.
During summer planning by the station
and college for the 1953 fall semester it was
decided more practical accomplishment
might be achieved if suitable practice cameras could be created for classroom use before students were introduced to sessions
with live cameras in the WEOA tv lab.

ing aperture, enabling the operator to determine the field subtended by the particular

lens.
Camera handles are of simple pipe with
bicycle grips; friction heads are ordinary
ones available at any camera shop. As a
further aid to training, the cameras are
equipped with tally lights and one-way earphone communications to the operator. Cable
is plastic garden hose.
The dummy camera chains also are
equipped with control console containing
amplifier, transformer, four-place push-button switcher, input for boom microphone

and producer's microphone and output for
a loudspeaker, which permits the class to
hear the producer as he calls camera shots
to the operators through their earphones.
Acting upon inquiries from tv stations,
tv applicants and educational institutions,
WEOA has prepared blueprints, specifications and material lists for construction of
the dummy practice cameras. The station
is making this material available without
charge to anyone "seriously interested" in
television who will agree to let the station
know what experiences they have with
t
he
WEOA's "practice cameras at peanut prices."

parade

The result was "Project Practice Cameras," under which WEOA General Manager Don Menke designed dummy studiotype image-orthicon cameras, dollies and
tripods to duplicate the size, weight and operating characteristics of the real articles

Mike Mearian
TOPICAL SATIRE & MUSIC

Clint Buehlman
MUSICAL CLOCK

'op Rafed

at "nominal" cost. The equipment was
constructed by the WEOA technical staff under William Schultz, chief engineer.
Dollies, tripods and the bases of the cameras were made of 2" material, and sides,
ends and tops of the simulated cameras were
made of 3A" plywood. Simple, double-wheel
free casters were attached to the dollies.
Lens turrets were made from a combina-

RELAXING SLUMBER TUNES

tion of 3A" plywood and ls/s" full-round
material, the latter sawed to actual lens barrel lengths. Lens turret control, of Vi"
shafting supported by simple bearings, was
installed through the length of the camera
to be activated through its four positions by
a simple hand control on the rear of the
camera. A 3" by 4" viewing aperture at
the upper rear of the camera was designed,
with hood, to approximate that of an actual
camera. The front upper part of the camera
above the turret was left open.
In the camera shell, flush to the inside
face of the camera back, is a transparent,
plexiglass viewfinder disc upon which have
been inscribed with india ink four accuratelycalibrated viewfinder rectangles corresponding to the four lenses on the lens turret. As
the operator moves from lens to lens the
chain-operated viewfinder disc corresponds
and the related rectangle centers in the viewBroadcasting

• Telecasting

nas personalities— plus. They add personal punch to
^j^Pf^N
your sales message. Buffalo-area audiences believe WBEN personalities.
Call or Write any CHRIST AL Office in New York,
Chicago, San Francisco, Boston or Detroit.
BUFFALO

EVENING

NEWS
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PROGRAMS
POSTCARD

&

PROMOTION
1615 H St., N. W., Washington 6, D. C. Price:
25 cents; money must accompany orders.

PROMOTION

PICTURE postcard promoting power boost of
WOWO Fort Wayne, Ind., to 50 kw is being
sent to the trade by a Fort Wayne boy who is
a student at the U. of Michigan, Ann Arbor.
He writes the added power should make
WOWO's signal in Ann Arbor sound like a
"home town" station and should add many
listeners there. He concludes he will be able
to follow his favorite sports on WOWO.
BREWERY

TO PROMOTE its "Brew 102," Maier Brewing Co., L. A., is sponsoring what is claimed
to be first letter-writing contest of a brewery
on firm's 11 weekly tv shows and daily radio
program. Participants in Maier's "Pride and
Preference Contest" must mail entries of 102
words or less to L. A. Post Office Box 102 on

(Sheek.
FiFSt

"My pride in Southern California and my
preference for Brew 102." First prize is $1,000
defense bond, with a total of 102 defense bond
awards offered. Enterprise Adv. Agency, L. A.,
is handling contest for brewery.

CLEVELAND'S
CHIEF
STATION
5,000 WATTS— 850 K.C
BASIC ABC

CONTEST

'SPECIAL

NETWORK

DAYS'

BOOKLET

A BOOKLET titled "Special Days, Weeks
and Months," designed to help businessmen tie
in promotional plans with national celebrations,
has been published by the Chamber of Commerce of the United States. The booklet lists
more than 400 business promotion events, legal
holidays and religious events, naming the sponsoring organization and dates and purpose of
each event. Booklets may be obtained from the
Chamber of Commerce of the United States,

REPRESENTED
BY
H - R REPRESENTATIVES
e

KFBK

EDUCATIONAL

DAY

AS PART of second annual Business Education Day, 10 school teachers toured KFBK
Sacramento facilities and discussed problems
of broadcasting management and station programming with general manager Keith Collins,
program manager Harry Warren, sports and
special events manager Tony Koestler, personnel manager Donald P. Seldon, news editor
Victor Blanks and chief engineer Stam Spence.
The event is sponsored by Sacramento Chamber
of Commerce as a familiarization course for
teachers in basic concepts of American business.
WWRL
A

PROMOTION

MERCHANDISING

PLAN

promotion plan for

sponsors of the station's Negro and Spanish
programs, was launched by WWRL Woodside,
L. I. Display stands of the sponsor's products
are placed in 200 supermarkets throughout the
New York area, and the stands bear the copy:
WWRL Recommends, with pictures of the station's Negro and Spanish personalities.
WQXR-PULSE

SURVEY

THERE has been a steady increase in smokers, '
proportionately larger among women, according to a three-year survey of cigarette brands
smoked by a cross-section of people in the
listening area of WQXR, according to a survey
conducted by Pulse Inc. and reported by
WQXR. The survey was conducted to discover
the variables between the buying habits of

ClfVElAND'S Ckiejj STATION
Listeners

and

Viewers

No Hurry
ALTHOUGH Newton Gingrich intends
someday to own a television station, right
now he has other things to do. These,
however, aren't keeping him from planning ahead for tv. For Newton, 10,
wrote WTPA (TV) Harrisburg, Pa., a
letter conceding he was willing to pay
"up to $1.50" for booklets on how to
run a station and how to get "some
backers" to help finance it. He waited
a month while WTPA General Manager David Bennett scratched his head
over what to answer. Then, dispensing with red tape, he came to the station
in person — with his $1.50. After going on
a tour of the station, Newton appeared
on a WTPA local show, Mac's Matinee,
where he disclosed to the tv audience
why he would have to wait to start his
video venture. First, he wants to own a
zoo, with its profits, in turn, to finance
the tv station. Is General Manager Bennett worrying about a new competitor?
Well, Newton already has five animals.

TISKET-A-TASKET
A green and yellow basket —
/ wrote a letter to my friend
and on my way I lost it —
I lost it —
. The great Kansas City primary
trade area served by The
KMBC-KFRM Team is just one
huge green and yellow basket.
A MARKET basket - filled to
overflowing with the green
and yellow of things growing
and ripening to be exchanged
for "long green" currency
and for "gold" coins.
You can enjoy the harvest
in the Heart of America — the
year around! Write a letter,
wire or phone to your friend
KAABC-KFRM, Kansas City, or
your friendly Free & Peters
colonel. The letter won't get
lost. It'll
pay a the
BIG folks
profitin
because
the Kansas City primary
area are buying the
things they hear about
on the radio station
they listen to most . . .

Chain

DRIVING by WKBW Buffalo, a listener
heard a commercial for the Ice Capades
show. He stopped by the studios and
handed a five dollar bill to program
m. c. Stan Barron with instruction to
buy two tickets for "a couple of poor
kiddies." Mr. Barron mentioned the incident on the air, suggesting others might

KFRM
0q _^^^™«™™^^^^^^^^^S»S*WE?5S6
* RADIO FOR THE HEART OF
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Reaction

Are

a

Lovable

Lot

do the same. Listeners liked the idea
and within three days had sent in $129,
making it possible for 62 orphans and
deserving youngsters to attend the ice
show.
'Talking Bible'
LISTENER reaction to a series of Talking Bible programs offered by WEFM
(FM) Chicago, Zenith Radio outlet, has
approached the "deluge" stage, Ted Leitzell, WEFM manager, has reported. He
said the station has received numerous
fan letters and telephone calls from people who like having the Bible read to
them without embellishment. Works of
the New Testament have been broadcast
since Nov. 1 and WEFM will air the
Book of Psalms daily for 12 days
throughout the Holiday Season. Mr. Leitzell added that as a program idea, "This
has worked out very well."
Utah Appreciation
THE UTAH State Senate at its special
session has passed a resolution expressing
its "gratitude and appreciation" for the
Thanksgiving telecast of the U. of UtahBrigham Young U. football game to
NBC, sponsor General Motors Corp. and
KDYL-TV Salt Lake City, the originating
station. The resolution said the telecast
"has resulted in unusual and most excellent favorable publicity for the State of

^
Broadcasting
Utah."

• Telecasting

Found — Three

U.H.F.s

TO IMPRESS viewers with the significance of its uhf operation, WROW-TV
Albany conducted a promotion campaign
to find persons bearing the initials
U. H. F., and at the same time to stress
the theme that "uhf is still television but
better television." WROW-TV reports
that as a result of promotion on radio
and in local newspapers, three persons
were found with the initials U.H.F.
They were treated to a luncheon and
presented with pocket lighters bearing
their initials and the call letters of Albany's first uhf station.

WQXR's
specialized
audience and people who
did not listen
to the station.
DELAWARE VALLEY BROCHURE
A STUDY of the Delaware Valley, which has
taken 12 months to prepare, has been published by WTTM Trenton, N. J. The 44-page
publication tells in pictures, drawing, graphs
and story, the history of the area, and lists the
parade of industry in what the publication calls,
"the world's greatest industrial area." The book
presents population studies of the Delaware
Valley,
along with "up-to-the-minute" market
data.
BRAILLE RECIPES BROADCAST
FOOD recipes will be translated into Braille
for the benefit of blind listeners to the WNAC
Boston, Yankee Home Town Food Show (weekdays, 1:15-1:45 p.m.). The Massachusetts Division for the Blind is cooperating in this venture of helping blind listeners get their favorite
recipes.
EDITORIAL BROADCASTS
SELECTED editorials from various Saskatchewan weekly newspapers are now being broadcast each Sunday at 10:15 over CFQC Saskatoon, Saskatchewan. This 15-minute program,
called Saskatchewan Comment, will air the
views of editors in communities where weekly
newspapers play an important role in the expression and moulding of public opinion. The

PLANKINTON Building Co., representing
50 firms in Milwaukee's Plankinton Building, will sponsor remote Plankinton Party
on WTMJ that city. Signing (I to r): seated,
William G. Tannhaeuser of the Tannhaeuser
agency, and Neale V. Bakke, WTMJ-AMTV sales manager; standing, William Goodnow, WTMJ sales representative; Blaine
Walsh, m.c. and Robert E. Gullette, Plankinton Building Co. manager
Broadcasting
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KLZ-TV Denver's new tv newsroom features a "working" news desk. Thus, the viewer
not only sees the newscaster, but also the station's newsmen working at teletypes, cutting
tables and other operations. L to r, newscasters Jack Sherlock, Carl (Tex) Akers and Bob
Butz and cameraman Jim Bennett. At teletype in background is Sheldon Peterson, news
and special events director.

program is designed to bring these views to
the attention of the people in Canada's wheat
province, thereby stimulating interest in activities, achievements and problems.

1,100 for 1 in 8
RECORD of 1,100 spot announcements
for one sponsor was carried by WDRC
Hartford, Conn., during an eight-week
car selling campaign by O'Meara Motors,
East Hartford.
During the last three weeks of the
campaign, O'Meara Motors sponsored
480 spots, William F. Malo, commercial manager, said, "proving that radio
In a letter addressed to the car comdelivers."
pany, Mr. Malo stated, "With the day
imminent when the automobile business
will require real sales punching, O'Meara
Motors has led the way in showing how
it will be done."
FOOTBALL

BANQUETS

ANNUAL all-star football banquets of McClatchy stations and newspapers in Sacramento
(KFBK and Sacramento Bee) and Fresno
(KMJ-AM-TV and Fresno Bee) were attended
by over 500 high school players, who heard

Recent Pulse Report shows WSJS,
the Journal-Sentinel Station. FIRST in
the morning — FIRST in the afternoon
— FIRST in the evening! For the finest
in AM-FM coverage, it's WSJS
in Winston-Salem.
Represented by: HEADLEY-REED CO.
Page 90

•

December 21, 1953

talks and participated in round table discussions
with 1 1 collegiate football coaches, including
Chuck Taylor of Stanford U. and Lynn
(Pappy) Waldorf of U. of California. Members of all-city high school teams of both communities, selected by stations' and newspapers'
sports staffs, received commemorative awards
at banquets. KFBK broadcast W2 hour program of Sacramento banquet and KMJ-AMTV simulcast program featuring attending
coaches before Fresno banquet.

'BUSINESSMAN'S

QUIZ'

UNIQUE promotional quiz stunt, "Businessman's Quiz," used by KVOE Santa Ana,
Calif., but not broadcast, gives businessmanparticipants one week's free saturation spot announcement campaign for correct answers to
all questions. Prospective advertisers who have
not yet used station are called on telephone by
account executives and asked series of questions
on KVOE operations. Number of free spots
decreases with wrong answers.
VIDEO

COMPETITION

NOT having formulated their own program of
recommendations to the National Collegiate
Athletic Assn. on possible changes in television
regulations, Pacific Coast Conference representatives, at the conclusion of their recent

"PRESIDENTIAL" gathering during the WJR Detroit "Goodwill Cavalcade" at the Starlight Roof of New York's Waldorf [B«T, Dec. 14] was made up of (I to r) Adrian Murphy,
president of CBS Radio; Henry G. Little, president and board chairman of Campbell-Ewald;
Henry I. Christal, president, Henry I. Christal Inc.; John F. Patt, president, WJR, The
Goodwill Station Inc., and Harold Fellows, NARTB president.
Broadcasting

• Telecasting

two day annual meeting in San Francisco,
agreed to cooperate with the NCAA on any
video plans it may have for the 1954 football
season. The directors, however, approved telecasting sold-out local games, subject to NCAA
approval.
CRASH

COVERAGE

WHEN a B-36 bomber crashed into Mt. Franklin in El Paso during a blinding snowstorm,
the mile-high transmitter location of KRODTV served as headquarters for search parties.
According to KROD-TV, their cameraman
trained their cameras on the scene minutes after
the accident, giving viewers a first-hand account
as search parties looked for survivors. The station said that El Paso police used the transmitter building to phone in reports on the progress
of the search.
DUTCH

were given to those whose envelopes were
drawn from a barrel. Nickels were returned
or turned over to a charity fund, at the owners

Kitchen

Jingles

NBC RADIO has underway an on-theair promotion built around a series of
musical jingles of famous nursery rhymes,
designed to reach all members of the
family with the suggestion that a kitchen
radio is a useful Christmas gift for the
lady of the house. The promotion does
not mention any particular brand or make
of radio, but strives to encourage housewives to listen to NBC Radio. The schedule includes 25 daytime and 10 nighttime
spots from Monday through Friday, and
five spots each on Saturday and Sunday.
The jingle is sung by the Satisfiers,
a vocal quartet.

option.
EXCLUSIVE

Radio

COVERAGE

WHEN

Vine St. Offices of KNXT (TV) Hollywood caught fire recently the station's Newspaper of the Air got exclusive coverage. Sales
service manager Hank Shaefer, director Dan
Gingold and secretary Pat Harris called the
fire department and newsroom, but cameraman
Fred Dietrich was on the spot quick enough to
record the event before the fire was put out.
Papers on the desk of Tony La Frano, program
director of KHJ-TV — whose office is below the
KNXT office — were drenched, but the over-all
damage was slight.

TREAT

ELEANOR ROOSEVELT was recently presented with 50 tulip bulbs by Louis Fontained,
producer of the WTAG Worcester, Mass.
Main Street Europe radio series. The bulbs,
of a rare hybrid dedicated in Holland last year
to Worcester, were a friendly gesture to the
city and Mr. Fontained, who through his program, is introducing the people of western
Europe to the U. S.
YOUNG

OPERA

HOPEFULS

YOUNG singers seeking operatic careers will
compete for a chance to appear in a performance of the Pacific Opera Company under the
direction of Arturo Casiglia in a contest to
be conducted by KNBC San Francisco. The
listening audience will be invited to join a
panel of judges in selecting the outstanding
talent on the Sunday (4:30-5:00 p.m.) program.

In

NICKELS

Any

FROM

KAYL

TO CELEBRATE its fifth anniversary, KAYL
Storm Lake, Iowa, gave spot advertising announcements to every store that participated
in the station's celebration. Each store held
special sales, and forty 1948 nickels were given
in change at each store. The station began
operation in 1948. Recipients of the "lucky
nickels" were given special envelopes which
they signed, put in the nickel and sealed. Prizes

PULSE

this

Ashland Renews True1
ASHLAND Oil & Refining Co., Ashland,
Ky., and its subsidiary, Aetna Oil Co.,
Louisville, have renewed for another 26
weeks the True to the Farm series which
originates on WFTM Maysville, Ky., and
is aired on 13 other stations of the Ashland-Aetna Oil Farm Network, according to F. W. Munro, the firm's radio-tv
advertising department head.
Featured on the show are Col. J. Scott
True, who dispenses farm advice, philosophy and humor, and Bradley Kincaid,
folk singer and owner of WWSO Springfield, Ohio, and WXLW Indianapolis
stockholder. Other stations on the network: WLBJ Bowling Green, WTCO
Campbellsville, WHIR Danville, WIEL
Elizabethtown, WKAY Glasgow, WSON
Henderson, WHOP Hopkinsville, WLAP
Lexington, WKTM Mayfield, WNBS
Murray, WOMI Owensboro, WKYB Paducah and WSFC Somerset.
Broadcasting
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PEOPLE
Agencies

Cloyd H. Schleiger, account executive with McCann-Erickson, Cleveland, and Paul C. Warren, former partner, Stern & Warren Adv.,
Cleveland, named vice presidents of Ohio Adv.,
Cleveland.
Peyton Carroll, manager, Hicks & Greist Inc.,
L. A., elevated to vice president. Robert J.
Black, head of his own agency, joins that firm
also as vice president.
Perry O. Hatlen, named vice president of sales
and director of client relations, Frank Wright
National Corp., S. F.
Edward Sonnenschein, Arthur Meyerhoff &
Co., Chicago, to Olian & Bronner Inc., same
city, as account executive and copywriter.
A. M. Bruninga, advertising and sales promotion manager of American Kitchen Div. of
Avco Mfg. Corp., to Ruthrauff & Ryan, N. Y.,
as account executive.
Curt Eastman, formerly with Family Circle
magazine, to Earle Ludgin & Co., Chicago, as
account executive.
Richard E. Goebel, tv management consultant,
rejoins Advertising Counselors of Arizona as
account supervisor.
Stan Zimmerman, advertising manager, Pearlduck Inc., N. Y., to Clifford Gill Adv. Agency,
Beverly Hills, Calif., to direct production of

DAVE DRISCOLL (2d from I) is welcomed as WCBS New York director of news and
public affairs as the station prepares to make a more concentrated effort on local news
coverage [B*T, Nov. 16]. Greeting Mr. Driscoll are (I to r) Carl Ward, WCBS general
manager; Wells Church, CBS Radio news director, and Sam Slate, WCBS program director.

printed advertising and supervise promotional
activities.

William J. Newens and Kermit Hansen, account
executives, Allen & Reynolds, Omaha, have become partners in that agency.

Linnea Nelson rejoins Kudner Agency, N. Y.,
as television analyst.
Martha Shaeffer, press editor of Seventeen
magazine, appointed director of New York
publicity operations, lohn Falkner Arndt &
Co., Phila. Michael Robbins, copywriter,
Gimbel Bros., Phila., to the copy staff of same
agency.

Control
metering functions separate from
Rack cabinets standard equipment
Cabinets interwired, ready to use
Generous

Mr. Hansen

Mr. Newens

Trevor Evans, vice president and radio-tv director, Pacific National Adv. Agency, Seattle, reelected first vice president, Advertising & Sales
Club of Seattle for 1954.

facilities for expansion
Stations
Wes Fesler, head football coach, U. of Minnesota, to WDAY Minneapolis as partner, vice
president and director of sports.

MRS . .
Pus
\

Nation-wide sales and service

Perry W. Esten, chief radio engineer on Voice
of America overseas installations, to KEAR
San Mateo, Calif., as vice president in charge
of engineering, effective Jan. 1.
John H. Pindell, commercial representative,
KING-TV Seattle, to KHQ-TV Spokane, as
commercial manager; Birney Blair,
promotion manager,

Three separate direct reading
meters

promoted
to KHQTV
commercial
staff;
Mrs. Pat Mclntyre is

The Go*n/dete system

new promotion manager; Roger Rice,
KING sales manager, transfers to
K I N G - T V as account executive.
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Branches in New York, Washington, Atlanta, Houston and Los
Angeles. Field sales engineers
everywhere.

W. O.eralEdholm,
gensales manager,
GATES
RADIO
COMPANY
Manufacturing Engineers Since 1922
QUINCY, ILLINOIS
- > - U.S.A.
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KFMB-AM-TV, has
announced resignation, effective Jan. 4.
William P. Geary, former program director of
Broadcasting
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WBRK Pittsfield, Mass., to WMGT
as sales manager.

Pittsfield

Ernie Tannen, program director of WGAY
Silver Spring, Md., named vice president, that
station; Chuck Dulane succeeds Mr. Tannen
as program director.
Jay Gardner, sales representative for Color-Ad
Co., Denver, appointed to sales staff of KOATV Denver. Ed Kampmann, formerly with
national advertising staff, Washington TimesHerald, to sales staff of KOA. Pete Smythe,
Denver entertainer, to KOA-AM-TV.
Phil A. Reilly, formerly on sales staff, KIRO
Seattle, appointed account executive, KOMOTV Seattle.

that city,

Joe Baker to announcing staff and Roland
Spongberg to sales staff of WRRR.

W. G. McLaren, formerly production man for
V/arner Bros. Studio, L. A., to KCEB-TV Tulsa,
Okla., as program manager, and Jack Starr,
formerly KDUB-TV Lubbock, Tex., to same
station as executive assistant in program de-

Edward M. Roberts, formerly flight superintendent of National Airlines, N. Y., to WPIX
(TV) New York as assistant operations man-

Miller Adv., Hollywood, to KHJ-TV
in film department.

ager.
Bill Ryan, assistant account executive, Foote,
Cone & Belding, S. F., to KECA-TV Los
Angeles sales promotion department.

partment.
E. O. Hawkins, Southern California sales representative, Pillsbury Mills Inc., to KTTV (TV)
Hollywood as merchandising manager. He
succeeds Jack Dufneld, named KTTV account
executive.

Yale Roe, continuity editor, WABC-TV New
York, appointed film director, that station.
Harmon Nelson, program manager, KNBH
(TV) Hollywood, resigned Dec. 15.
Robert F. Hurleigh, director of WGN Chicago

Mike Simon, news director, WSOY Decatur,
111., to WRRR Rockford, 111., in same capacity;

Jack Tancred, discharged from Army, to sales
staff WOAI-TV San Antonio.
Dianne Cameron returns to WGMS Washington
as account executive; Roberta Norton to the
same station as traffic manager.
Maurice Condon, general manager of TV Guide,
Cleveland, will also
conduct Off the Record, daily human interest program over
WGAR Cleveland.

mm

with
100,000

Fred K. Lee, former
president, American
Girls Professional
Baseball League and
a radio veteran, to
KMYR Denver as
director of sports.

LNOW

OF

WATTS

VIDEO

50/000

POWER

watts

Bringing
35,361

Jack

Cornwell, recently with NBC-TV
Chicago scenic design department, appointed
art director of WDSU-TV New Orleans.

audio

power

a Clear Picture to
TV

Homes

Formerly

in WOC-TV Fringe Area
Assuring
Advertisers

Fred Laffy, radio and tv representative for
Veterans Administration, N. Y., to WBZ-TV
Boston as traffic supervisor.

250,361

. . .

of
TV

HOMES
Lovene Peters, traffic department,

Frank J.
in the WOC-TV
Good Picture
Area . . .

First
Iowa's
TV Station
The

Rich Quint-Cities

First TV

Station

Free & Peters, Inc.
Exclusive National Representatives

NEBRASKA broadcasters play hosts to Kansas broadcasters on a deer hunting trip in
the western Black Hills country near Sundance, Wyo. Shown with their five deer
bagged on a two-day hunt are (I to r) Lew
Hunter and Hale Bondurant, KFBI Wichita,
and Les Hilliard and Tony Kehl, KOLT
Scottsbluff, Neb.
Broadcasting

• Telecasting

Col. B. J. Palmer, president
Ernest C. Sanders, resident manager
BETTENDORF AND DAVENPORT
IN IOWA
ROCK ISLAND. MOLINE
AND EAST MOLINE
IN ILLINOIS
The

QUINT

CITIES
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THE

SKYLINE

STATION

WJR Detroit's board of directors at annual November meeting gets an eyeful of the latest
example of radio's increased audience potential — a pocket-size portable radio: (I to r)
Selden S. Dickinson, general counsel; Worth Kramer, vice president-general manager; F.
Sibley Moore, vice president; John F. Patt (showing radio), president; George F. Leydorf,
vice president in charge of engineering, and William G. Siebert, secretary-treasurer.

SERVING

news division, to MBS
Dec. 28.

i n r_
TRI-CITY

MARKET

Wheeling,

W.

Steubenville,
and

Weirton,

Martins

Ohio

West

Ferry,

tjellaire,

Va.

Washington, effective

Earl E. Peterson promoted to chief engineer
of KGW Portland, Ore.
Reed K. Mellon, formerly continuity writer,
WBNS-TV Columbus, Ohio, to WHIZ-TV
Zanesville, Ohio, as commercial production
coordinator, and Joe Grimm, recently announcer at WKBN Youngstown, Ohio, to
WHIZ-AM-TV announcing staff.

presented "Man and Boy Award" for "his inspiring leadership."
Gerry Wells, program director, WCBA
ing, N. Y., father of a boy, Daniel.

Frank A. Cason, traffic manager, WSB-TV
lanta, father of girl, Dec. 7.

Bill Brundige, sportscaster, KHJ-TV Hollywood,
father of boy, William Harrison, Dec. 8.

Va.

Ohio

John Baade, merchandising manager, WOAIAM-TV San Antonio, father of girl, Patricia
Jo, Dec. 11.

Ohio

SKYLINERS:

/
V

Primary NBC-TV attUiate— plus ABC-TV.

/
V

INTERCONNECTED
—
bringing live television
programs to WTRF-TV
viewers.

/
V

/
\

225,000
—
homes within
coverage.

television
Grade A

MIGHTY
INDUSTRIES
of the Upper Ohio Valley
account for the richness
of this market.

NBC AND ABC
TELEVISION
REPRESENTED

GEO. P. HOLLINGBERY
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CO

Chicago, died

Ross C. Lockman, 51, account executive,
KECA-TV Los Angeles, died Dec. 7.

Mr. Mellon

Mr. Grimm

Pat McGuinness, freelance announcer-actor,
now producer and host on L. P. Review, KPOL
Los Angeles (Sun. 2-2:30 p.m.).
Victor W. Knauth, owner of WAVZ New Haven and publisher of Omnibook magazine, elected president of Norwalk Hospital Assn.

Networks
James Caleb Beach, president, Tv Road Shows
Inc., N. Y., to ABC-TV Western Div. as director of programs and production.
H. Malcolm Stuart, account executive with
ABC Radio, to account executive in sales department of DuMont Television Network.

president and general manager,
Hempstead, L. I., elected direcestablished National Bank of
I.

Frank W. Peers, assistant supervisor of talks
and public affairs broadcasts of CBC Toronto,
appointed supervisor of this department with
headquarters at Ottawa. He succeeds Neil M.
Morrison, recently appointed director of audience research for CBC.

W. Chase Idol Jr., director of personnel, WBT
WBTV (TV) Charlotte, N. C, elected secretary
of Charlotte Personnel Directors Assn.

Ray Holm, recently discharged from U. S. Air
Force, returns to NBC-TV Chicago as engineer.

Don Callen, resident manager, KBIG Avalon,
elected to 1954 board of directors of Catalina
Island Chamber of Commerce.

Barr Sheets, director of guest relations, CBSTV Hollywood, promoted to account executive,
Chicago film division, that network.

Paul Godofsky,
WHLI-AM-FM
tor of newly
Great Neck, L.

Jack Beck, director of news broadcasts, CPRN
Hollywood, elected to two-year term on board
of directors, Greater Los Angeles Press Club.

BY

At-

Fred L. Bernstein, general manager of WTTM
Trenton, father of boy, Hal David, Dec. 8.

A. N. Cooke, salesman at WLS
Dec. 6 after brief illness.
THESE

Corn-

Robert O. Reynolds, vice president and general
manager, KMPC Hollywood, elected president
of Hollywood Boys Club for fourth term and

Lee Bennett, WGN
announcing staff.

Chicago, to NBC

Chicago

Bob Hohman, research manager, ABC Central
Div.,
to research promotion department, NBC
Chicago.
Norman

H. Pader, director of exploitation,
Broadcasting

Telecasting

NBC press department, to American Heritage
Foundation as director of radio and tv.
Elliott Lewis, producer-director, CBS Radio
Suspense, Crime Classics, Broadway's My Beat
and Onstage, received "Golden Finger Award,"
replica of elongated cueing finger, for "outstanding cues thrown in 1953," at surprise birthday
party for him in CBS Columbia Square, Hollywood, by stars, production crews and casts of
four programs.

ON

Bob Hope, NBC-AM-TV comedian, received
Los Angeles-Wilshire Chamber of Commerce
annual "Great American Award" because he
"has not only brought happiness and joy to
millions over radio, screen and television, but
he has for years unselfishly spent his time and
talents in entertaining boys in the armed forces."
Fred T. Williams, makeup department head,
NBC-TV Hollywood, and Christine Cooper,
N.Y. tv actress, will be married in Hollywood
New Year's Day.
Rose Joseph, press information department,
CBS Radio, and Sam Froelick, editing department, CBS-AM-TV, both Hollywood, were
married in Cuidad Juarez, Mexico, Dec. 5.
Robert M. Light, promotion director, Don Lee
Bcstg. System and KHJ-TV Hollywood, and
Julie Fraser, tv actress, were married Dec. 10.
Sam Sarantopoulos, NBC Chicago news writer,
father of boy, Don Richard.
Clara Winchell, mother of Paul Winchell, star
of NBC-TV Paul Winchell-Jerry Mahoney, died
Dec. 4.
Manufacturers
Clayton Ryder, General Electric Co., Schenectady, appointed district sales manager for GE
tube dept. replacement sales.

1

TOP

IDAHO

wmmm
Affiliated with:
HAT symbolic of Altoona, Pa., is presented
to hometowner Hedda Hopper, Hollywood
radio and newspaper columnist, by Will
Ketner, manager of WVAM Altoona, upon
the columnist's visit there.

NBC

- ABC

DUMONT

I

H

land radio-tv engineers and builders, elected
vice president and assistant general manager;
Allan S. Austin elected vice president and general sales manager; W. G. Paton elected secretary and John N. Beckley named Eastern District manager.
William C. Cothron, recently supervisory engineer of JOAX-TV
Tokyo, Japan, to
executive staff of
Graybar Electric
Co., N. Y. Mr.
Cothron will headquarter in Washington.

leart of the 5th Market
of The Great Northwest
...Purchasing Center

Everett N. Smith, in

for a tremendous area

liaison division, Gilfillan Bros., L. A., to
Conrad R. Strassner

400 miles from any other

Gordon Edwards, chief engineer, and Vic Lees,
production manager, Cole Instrument Co., L.
A. to Cinema Engineering Co., Burbank, as
sales engineer and production manager, respectively.

Co. (electronics representative), that city,
as sales engineer.

Harold A. Anderson, vice president and Eastern District manager of the Austin Co., Cleve-

Wayne Woodruff, industrial division of Radio
Products Sales, L. A., joins sales-engineering

Mr. Cothron

metropolitan center or
TV station.

KIDO-TV
BOISE

CHANNEL

7

EFFECTIVE
RADIATED POWER
Video
53 kw
26.5 kw
Aural
ANTENNA HEIGHT:
850 ft.
Above Terrain
RECEPTION for CBS' Edgar Bergen at Chicago's Ambassador East Hotel was the occasion
for gathering of network, agency and sponsor representatives. Group included (I to r):
George Crittenron, Lanolin Plus sales representative for Consolidated Cosmetics Co.;
Roger Huston, western sales manager, CBS Radio Network Sales; Walter Jordan, general
manager for Consolidated; William Williams, art director for BBDO, which handles Consolidated account; Gordon White, copy chief, BBDO.
Broadcasting

Telecasting

Represented
BLAIR

TV

by

Inc.
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PEOPLE
representative between firm's Hollywood studios
and eastern advertising agencies.
Trade

Associations

Jerry Hoffman, studio publicist, re-elected president, Jewish News Council, L.A. organization
of radio-tv personnel, newsmen and women,
and publicists.
Ralph W. Hardy, NARTB government relations vice president, elected chairman of new
Congressional Relations Committee of U. S.
National Commission for UNESCO.

SPOT Radio Clinic held Dec. 2 at the Biltmore Hotel, New York, by Station Representatives Assn., was host to 25 executives from Ruthrauff & Ryan. Among those present
were (standing I to r) Reg Rollinson, director of advertiser relations, SRA; George A. Huhn,
vice president, R&R; Wilson J. Main, vice president, R&R; T. G. Slater, vice president,
R&R; B. Tilenius, John Blair & Co.; (seated) J. Joyce, vice president, R&R; Tom Flanagan,
SRA managing director, and Daniel H. Gordon, vice president, R&R. Herman Paris, general sales manager of WWDC Washington, a member of "crusade" for spot advertising,
also attended the clinic. He wrote SRA executives afterwards that "your presentation,
accompanied by those magnificent slides, really tells an outstanding story for spot radio
. . . several national accounts have tried a saturation schedule in this market and have
gotten surprising results from this technique. . . ."

staff, Frank A. Emmet Co. (electronics representative firm), same city.
William Bartsch, office manager of the Permoflux Corp., to E. V. Roberts & Assoc., L. A.
electronics engineering representative, in similar capacity. Charles Repp, after two years'
active Navy service, rejoins firm as field engineer.
Arnold Kalland, purchasing agent and assistant
office manager, Wells Ail-Steel Products Co.,
North Hollywood, Calif., appointed assistant
general manager of James B. Lansing Sound
Inc., L. A.
Stanley Adams, plant manager at Bangor, Mich.,
promoted to general manager of Chicago plants
of Standard Coil Products Inc. (television
tuners).

sion programs and former head of news and
special events for NBC-TV, will direct all tv
and film production for Hack Swain Productions, Sarasota, Fla., effective Dec. 15.
Rudolph Monter, 51, executive in charge of
production for Sovereign Productions, Hollywood, died Dec. 5, that city, after brief illness.
Aaron Beckwith, executive with United Television Programs Inc., N. Y., named vice president.
Hampton W. Howard, director of sales, Transamerican Television & Broadcasting Corp., and
one-time publicity-exploitation director of Paramount Pictures' Max Fleischer Cartoons, to
Gross-Krasne Inc., as New York liaison and

E. P. Gertsch, president, Gertsch Products Inc.,
elected 1954 chairman of Los Angeles Council
of the West Coast Electronic Mfrs. Assn.
Named vice-chairman is Richard G. Leirner,
chief engineer, government contract division,
Packard-Bell Co. Gramer Yarbrough, assistant
general manager, American Microphone Co.,
Pasadena, is secretary-treasurer. Board of
directors include D. C. Duncan, vice president, Helipot Corp., South Pasadena; Thomas
P. Walker, vice president, Triad Transformer
Corp., Venice; W. V. Phillips, personnel manager, Hoffman Radio Corp., and retiring
council chairman Edward Grigsby, western
sales manager, Altec Lansing Corp., Beverly
Hills.
Services
Loftus E. Becker has resumed membership in
law firm of Cahill, Gordon, Zachry & Reindel,
Washington office.
Representatives
Doug Brown, formerly with Biow Co., N. Y.,
to sales staff of Headley-Reed Co., N. Y. radio
and tv representative. Barry Keit, Headley-Reed
Co.,
visor.promoted to television division, sales superJoseph J. Devney, father of Edward J. Devney,
owner of station representative firm of Devney
& Co., N. Y., died Dec. 4.

Thomas D. Walsh promoted to vice president
and controller of the National Co. Inc., Maiden
and Melrose, Mass., electronics firm; George
R. Loux, formerly plant manager, Sylvania
Electric Products Inc., appointed vice president
in charge of manufacturing, and E. MacDonald
Nyhen, formerly chief of the Products Branch,
Electrical Div., National Production Authority,
named industrial contracts sales manager.
Charles M. Odorizzi, operating vice president
of RCA Victor Div., received award on behalf
of organization from National Alliance of Television & Electronic Service Assns. for significant contribution to television service industry
during past year.
Ed Simmel, sales manager, KJEO Fresno, to
United Television Programs Inc., as southern
sales representative in charge of new offices
to be opened in Memphis.
Ad Schneider, producer of many major televiPage 96
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PREMIERE party for ABC-TV's Motorola Tv Hour was attended by (I to r): Leonard H.
Goldenson, AB-PT president; E. A. Holsten, general merchandising manager, Robert
Galvin, executive vice president, and Ellis Redden, advertising and sales promotion manager, all Motorola; Robert M. Weitman, programming and talent vice president, and
Robert H. O'Brien, executive vice president, both ABC.
Broadcasting
• Telecasting
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Telecast Spots Fugitive

TV

NEWSREEL

HENRY GRIESEDIECK, treas., Greisedieck Bros.
Brewery Co., signs for telecasts of all home
games of Washington U. basketball team on
KACY (TV) St. Louis. Looking on are James
Bonfils (I), KACY coml. mgr., and Roger Bacon,
Ruthrauff & Ryan acct. exec.

SHOWING of a photo by WBAP-TV Fort
Worth led to the capture of a fugitive charged
with criminal assault. The man was spotted in
Sanger, Tex., 50 miles away, by a farmer who
recognized him from police lineup pictures
telecast on The Texas News, nightly WBAP-TV
feature. Contacted by the farmer, Cooke County
Sheriff O. E. Whisnand a few minutes later
killed the fugitive during a brief gun battle.
Charlotte In-School Music
WBT Charlotte is originating for 13 weeks Men
Who Make Music, a special series for in-school
listening. Program is required curriculum in
the local elementary schools as well as other
nearby school systems. Outlines of the programs
and notes on the featured composer are forwarded beforehand to the schools. Project is
combination of efforts by WBT, the Junior
League of Charlotte, Charlotte Symphony Orchestra and the Public Schools Systems of that
city.

WATV

(TV) Pushes Blood Drive

WATV

(TV) Newark, which moved its transmitter to the Empire State Bldg. several weeks
ago in order to improve its coverage in the
New York area, has launched a program of

TASTY BAKING Co. sponsorship of second annual Tastykake Christmas Hour, simulcast last
Thursday for a network of stations from Pennsylvania to Rhode Island, is set by H. C. Morris
(seated, I), vice pres.. Tasty Baking, and Roger
W. Clipp (seated, r), gen. mgr., WFIL-AM-TV
which originated show. In background are
(I to r) R. B. Knight, mgr., Parkside Adv. Co.;
Max Solomon, WFIL-TV sales, and Kenneth
Stowman, gen. sis mgr. of Philadelphia Inquirer
Stations.

support for the "Brooklyn's Gift of Life" campaign to enroll blood donors during the holiday season. The station broadcasts daily appeals for donors and plans special guest appearances in the campaign, conducted during
December by the Brooklyn Red Cross and the
Brooklyn Eagle.

WTTG

(TV) Aid to Needy

WTTG (TV) Washington, in cooperation with
local Elks Lodge 15 and the D. C. police department, is sponsoring a project for collection of
food and toys for needy families and for public
institutions. WTTG personalities "HoppitySkippity" where
and Artcontributions
Lamb are appearing
at movie
matinees
are received
for
admission.

San Francisco's Defense Test
DEFENSE measures against a simulated air
attack on San Francisco were tape-recorded
CESAR ROMERO (r) visits Detroit to give a
personal account of the new Chevrolet Show
Room every Friday night on ABC-TV, 10-11
p.m. With Mr. Romero are (I to r) James G.
Riddell, pres., WXYZ-TV Detroit, which carries program; John Pival, WXYZ-TV mgr.,
and Alexander Stronach, vice pres., ABC-TV.
FRANK WATERMAN (I), pres.. Waterman
Fountain Pen Co., presents a gold pen award
to Ern Westmore of The Ern V/estmore Show.
Award, symbol of letter writers' esteem, was
presented for Mr. Westmore's fan mail pull on
the ABC-TV show, Monday through Friday
4:30-5 p.m. EST.

WTAC-TV

Pledge

WTAC-TV Flint, Mich., which believes
"that a television station . . . bears a
heavy responsibility" to its audience,
public officials, community leaders and
"other responsible members of our commonwealth, in the field of public service," has designed a "WTAC-TV Channel
16 Public Service Pledge" which it is
bestowing upon viewer-listeners. A special pledge signed by J. R. McKinley,
general manager and N. Weiss, station
manager, reads: "WTAC-TV pledges to
[name of recipient inserted], the full
force of its audio-visual tv facilities, in
the field of complete and unstinting public service. The WTAC-TV news, programming, announcement and public
service departments shall be available as
a free service in times of emergency, local needs or disaster . . . and are yours
to utilize on call."

They're often behind different wheels, but when it comes
to television, both the Iowa farmer and his city neighbor
turn to Channel 9. KCRI-TV is the station that serves the
interests of both . . . the station that sells Iowa's second
largest urban market (dollar yolume of retail sales) and
Northeast Iowa's rich farm market... at Vi the cost of
other local TV media. Pop. 536,190. Retail sales $622
million. Gross farm income $485 million. Get all the
facts from H-R Television, Inc.
basic
ABC
affiliate

channel
kc r RAPIDS,
i-tv IOWA
CEDAR
Covering Northeast Iowa
December 21, 1953
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KDVB-TV
Aid During Storm
GOOD NEIGHBOR KSOO Sioux Falls,
S. D., went to the aid of WJAG Norfolk,
Neb., after a severe winter storm, carrying ice and sleet, severed communications and isolated Norfolk and other
northeast Nebraska cities. WJAG called
KSOO on the last telephone line out of
Norfolk and secured permission to rebroadcast the latter station's AP news
schedule (the line went out during
the conversation). WJAG gathered other
news from ham operators and from
motorists, on road and weather conditions. WJAG, which credits its emergency
power facilities and underground program lines to its transmitter with keeping
the station on the air at full strength, used
portions of KSOO news for three days
until teletype service was restored.

396,829 POTENTIAL CUSTOMERS

35,789 SETS IN SERVICE

25 TOP CBS & DUMONT

and broadcast by the Columbia Pacific Radio
Network. The Western Air Defense Command, civil defense units and other agencies
cooperated with network in recording activity
at Hamilton Field, Calif, control centers and
radar sites as an air force bomber, representing
the attacking force, approached the coastline.
Maurie Webster, director of operations, CPRN;
Dave Showalter, director of pubilc affairs,
CPRN, and Don Mosely, announcer, KCBS
San Francisco, described city's defenses from
various broadcast points.

SHOWS

KTUL Interviews Actress
FIRST TV STATION IN WEST TEXAS

ACTRESS Helen Hayes, National Chairman
of Women's activities for the nationwide polio
funds drive, was interviewed on KTUL Tulsa
by Dave Banks of that station in the interest
of the polio fund campaign. Miss Hayes also
taped a series of local polio appeals for KTUL.

Help Toy Matinee
PERSONALITIES from KTTV (TV) Hollywood helped the Marine Corps Reserve kick

off its annual Christmas "Toys for Tots
campaign with personal appearances at twi
special matinees for children held in a Holly
wood theater Dec. 12. Sportscaster-announce
Bill Welsh emceed show, at which John (Sherrj
John) Rovick; Bob Clampett, with Cecil an
Beany of Time for Beany; Thunderbolt, th
Wonder Colt; and other children's favorite
from station programs appeared. For admis
sion, each child was required to bring one to;
which could be repaired and distributed ti
underprivileged youngsters by Los Angele
units of the Marine Corps Reserve.
KQV

Christmas Campaign

KQV Pittsburgh this year again will conduc
its Christmas campaign to raise funds for need

children in cooperation with the Optimist Clu'
and the Post-Gazette there. The station wil
illuminate a giant, 25-foot replica of the Sta
of Bethlehem, which it constructed atop it
transmitter tower in 1949, on behalf of th
campaign.

Food, Toys for the Needy
WVEC-TV Norfolk-Hampton, Va., reports i
is working with the Salvation Army in th<
Tidewater area until Dec. 24, collecting cannec
goods and toys to be distributed to need]
families at Yuletide. Six booths are operating
three in Norfolk and one in downtown Hamp
ton, Newport News and Portsmouth. Collection points are publicized on radio and tv.
Record's Proceeds to Heart Fund
A CHRISTMAS song, recorded by Columbte
Transcriptions, is being used for promotioi
by the Woman's Home Companion. Word;
and music of the song, "The First Christmas,'
have been published in the December 195:
issue of the Companion. The magazine alsc
has made arrangements whereby the sale of tht
recording and sheet music of the song wil

^^^L^S^^^^^A^^^F^^O^^^I^^)N

TOPS IN LOCAL PROMOTION
1

67 Wisconsin Stations
WISCONSIN radio stations— 67 of them— are
expected to add $50,000 to the 1954 March
of Dimes fund, according to Jules Lederer of
Eau Claire, state chairman of the campaign.
Representatives of radio stations will set up
a state-wide program of radio auctions, with
stations alloted to areas according to their location. The auction is patterned after the one

Plan 'March7 Campaign
held the past five years by WLDY Ladysmith
where $7,000 was raised last year in a com
munity of 5,000.
Articles to be auctioned run from automo
biles to hair cuts. All are donated by merchant
and tradesmen. The Wisconsin stations believi
this is the first time such an auction campaigi
has been tried by a state-wide organization.

DUMONT PARAMOUNT

W. D. "Dub" Rogers, president
Mike Shapiro, asst. mgr. & director of sales

KDUB
TV
AVERY-KNODEL, INC. National Representative
Page 98
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PLANNING 67-station auction campaign on behalf of the 1954 March of Dimes in Wisconsin are (I to r): Ted Shields, WLDY Ladysmith; Jerry Golden, WLIP Kenosha; Folke
Peterson, representing Milwaukee area stations; Bob Nelson, WEAU Eau Claire, and Paul
Enright, WKOW Madison.
Broadcasting
Telecastin

All-Station United Appeal
Fellows

Again

Heads

'March of Dimes' Unit
APPOINTMENT of Harold E. Fellows, president of NARTB, as chairman of the 1954
March of Dimes National Radio-Television
Committee for the fourth consecutive year
was announced last week by Basil O'Connor,
president of the National Foundation for Infantile Paralysis.
Named to assist Mr. Fellows as co-chairmen
are: Ted Bergmann, director-elect of DuMont
Television Network; William H. Fineshriber
Jr., NBC vice president in charge of the radio
network; Lester Gottlieb, CBS Radio programs
vice president; Hubbell Robinson Jr., CBS-TV
programs vice president; Julius F. Seebach Jr.,
MBS vice president in charge of program operations; Alexander Stronach Jr., vice president in
charge of ABC-TV, and Sylvester L. Weaver
Jr., NBC president.
The 1954 campaign, which will run Jan. 2-31,
has set a goal of $75 million.

provide
income for the American Heart Assn.'s
Heart Fund.
WTAG Aids Needy Children
WTAG Worcester, Mass., reports more than
500 Christmas toys have been contributed for
needy children since Thanksgiving Day by
listeners to WTAG's Julie V Johnny, which
airs daily case histories furnished by local welfare agencies on needy children. The show's
co-stars also frequently ask for financial contributions for more serious items, says the
station.
KFOR Gifts for Orphans
SOME thousand orphans in Lincoln, Neb., will
receive special Christmas gifts as the result of
a campaign begun last Thanksgiving Day by
KFOR that city. The station has set $5,000 as
its goal this year for its "Operation Santa
Claus."
Drive Hits Goal
GOAL

of $50,000 for WLWT (TV) Cincinnati's annual Christmas Fund has been reached
by Ruth Lyons on the station's 50-50 Club
show, which she conducts. The station said she
hopes to exceed her all-time high of $56,864
contributed in 1950.

SPECIAL simulcast, originated by WBT and
WBTV (TV) Charlotte, N. C, was carried by
all the Charlotte stations (WBT WBTV WSOC
WAYS WIST) in the final lap of the 1953
United Appeal drive. Program, produced by
Robert Mellott, WBT-WBTV producer-director, highlighted a UA panel discussion. Ken
Tredwell, WBT-WBTV assistant vice president
for programs and public relations, served as
radio-tv co-chairman in the campaign. WBTWBTV through Jefferson Standard Foundation
contributed $4,500 to the campaign with staff
members more than doubling their last year's
donations, the stations reported.
WSNJ

Radiothon Gathers $5,000

WSNJ

Bridgeton, N. J., concluded the Community Fund drive in that area with a nine-hour
radiothon which brought in almost $5,000 to
clinch the city's goal of $71,700, according to
Paul Alger, general manager. The Bridgeton
Evening News paid tribute to the WSNJ effort,
which featured more than 100 local artists,
with a banner story.

WAAT's

'Shop at Home' Aid

WAAT

Newark is conducting a spot radio campaign as a public service to impress upon its
listeners the benefits of shopping in their own
communities. The campaign, which will continue until Dec. 24, consists of a minimum of
35 spot announcements a week, pointing up
the "convenience, comfort and economy of
shopping" at home.
Reserve Thanks Three
AWARD
Rutland,
support
Reserve
WCAX
N. Y.

of merit has been presented to WSYB
Vt., for continuous and noteworthy
of the Air Force Reserve program.
also has announced that letters of appreciation for like support have been sent
Burlington, Vt., and WEAV Plattsburg,

'We Saw It Happen'
AS a public service, Calhoun Studios, New
York, is offering free to tv stations throughout

$127,000 for CP
WMBR-TV Jacksonville, Fla., has reported its
16-hour telethon on behalf of cerebral palsy
victims brought in $127,000 from 278 cities
in 21 states.
D. C. Appeal Nets $65,000
TELETHON for the fight against muscular
distrophy collected $65,000 in 16 hours in
Washington, D. C. WTTG (TV) Washington
aired the entire program while WWDC that city
carried nine hours of the appeal on radio.
Among talent on the show were actor Cesar
Romero and singer Fran Warren.

WAAM (TV) 'Celebrity Parade'
WAAM (TV) Baltimore aired its "Celebrity
Parade for Cerebral Palsy" at 11 p.m. Dec.
12 and lasting through the next afternoon. The
show featured stars of stage, screen, tv and
radio.
Broadcasting

• Telecasting

Seven keys to bigger TV
audiences with such salesmaking favorites as . . .
Q
ABBOTT & COSTELLO SHOW
52 sure-fire comedies that click with
kids and grownups alike in millions of
homes, made especially for TV.
1 BIFF BAKER, U.S.A.
Overseas intrigue in a fast-moving
family adventure series of highest
network quality.
I1— 1
I CITY
ROD CAMERON
DETECTIVE in

Recently
as the country's
#1 to
local film rated
for television—
and sold
Falstaff Beer in 118 markets for the
largest regional sale in TV film history.
□

FAMOUS

PLAYHOUSE

A super-assortment of over 175 original
half-hour dramas with Hollywood
names and sure sales appeal.
] FOLLOW THAT MAN
The
Against
Crime" films
(34.6exciting
network"Man
Nielsen
average)
starring Ralph Bellamy, retitled for
first-runI'Min THE
many TV cities.
LAW
Starring George Raft in the unique
adventures of a metropolitan police
inspector, packed with sales punch.
□ PLAYHOUSE 15
78 fifteen-minute dramas of highest
quality made for TV by the producer
of BIG STORY and T-MEN IN ACTION.
They ALL bear the same
MCA-TV stamp of quality!

N.Y.

Scouts

Drive

Set

SCHEDULE of spot announcements, story outlines for tv spots and scripts for radio presentations have been completed by the radio-tv
committee of the 1954 Finance Campaign of
the Greater New York Councils, Boy Scouts
of America, in preparation for the organization's drive, beginning Jan. 6.
The committee is headed by Hal Davis, vice
president of Kenyon & Eckhardt, with Leon
Goldstein, vice president of WMCA New York,
as co-chairman. Serving on the committee are
Bill Berns, WNBC New York; Douglas Burch,
Benton & Bowles; David Jacobson and Arthur
Perles, CBS-TV; Ivan Reiner, WOR-TV New
York, and Martin Gelenter, independent tv film

For information, on these
or other MCA-TV Advertising
Showcases on Film, just clip
this advertisement

to

your letterhead.

NEW YORK: 598 Madison Ave.. PL 9-7500

producer.
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PROGRAM

the country a 58-minute feature film, We Saw
It Happen, which describes the progress of
aviation during the past half-century. The film,
produced by United Aircraft Corp. and distributed by Calhoun, was shown for the first
time last Wednesday at the Belmont Plaza
Hotel in New York in connection with the
golden anniversary of powered flight.

ACS Lauds AMA,

SK&F

AMERICAN Cancer Society announced last
week it has passed a resolution praising the
American Medical Assn. and Smith, Kline &
French Labs, Philadelphia, for their joint sponsorship of "The Fight Against Cancer" tv program on NBC-TV last November. The resolution said the program combined "showmanship,
good taste, skillful editorial selection and scientific accuracy," and expressed appreciation to
AMA and the pharmaceutical company for
making it available to ACS members.

WV AAA's 'Project Welcome Home'
WIVES of two returning U. S. war prisoners
of the Communists were flown to the West
Coast to greet their husbands upon their debarkation there as the result of a "Project
Welcome Home" campaign by WVAM Altoona, Pa., the Loins Club of Roaring Spring,
Pa., and Allegheny Airlines.

Baltimore

to Explain

Tax Money Use on Tv
THE BALTIMORE County Commission of
Maryland claims to be the first local government to use tv (on WBAL-TV Baltimore) to
explain its proposed budget and tax rate, thus
detailing how the taxpayers' money would be
spent in the coming year.
Television was chosen because as Michael
J. Birmingham, president of the commission,
said, "It is the closest thing yet to sitting down
with the individual citizen and explaining the
facts of government."
The program featured a chart comparing
the 1953 budget with the new and increased
1954 budget. In addition to Mr. Birmingham,
the commissioners are Robert B. Hamill and
Augustine J. Muller.

PROGRESS
IN

SERVICES

REPORTED

ASCAP,

TV

TALKS

DEFINITE progress toward terms of ASCAP
licenses for television was achieved Monday at
a meeting of the negotiating subcommittee of
the All-Industry Local Tv Music License Committee with a group of ASCAP officials, it was
reported following the all-afternoon session,
which recessed until Friday.

Northwestern

Recording

Formed

Merger

NORTHWESTERN Recording Inc. has been
formed by Robert M. Lindahl and Sheldon
Goldstein through a merger of Keating Recording Studios and Northwestern Recording
Studios. Keating Studios was founded in 1938
by John D. Keating and was purchased earlier
this year by Mr. Lindahl, who had been with

"It was a good meeting," one of those present
reported, "and both sides seemed to appreciate
the desirability of coming up with a solution
to our problems by the end of the year."
All-industry committee members handling
negotiations for the nation's tv stations at
Monday's meeting were Dwight W. Martin,
General Teleradio, chairman; Irving Rosenhaus,
WATV (TV) Newark, and Stuart Sprague,
committee attorney. ASCAP was represented
by its president, Stanley Adams; Herman Starr
and Max Dreyfus, directors; Herman Finkelstein, general attorney; Jules Collins, general
sales manager; Richard Murray, foreign manager, and George Hoffman, controller.
The atmosphere of optimism, so appropriate
to the Christmas season, extended to the tv
network-ASCAP negotiations for new blanket
licenses, to succeed those expiring Dec. 31,
1953, as well as to the station license discussions between ASCAP and the All-Industry
Committee. Although the network representatives had no formal meeting with ASCAP last
week, informal individual conversations indicated the possibility that something definite
may be worked out when a meeting is held this
week, the date not set. Previous disappointments, however, have built up a caution which
last week prevented any over-optimism about
all difficulties being settled overnight, without
dampening a very real hope that "an answer
we can live with" might be forthcoming in the
not-too-distant future.
Program Services Shorts
Cleary-Strauss & Irwin, Hollywood public relations firm, moves to 1258 N. La Brea Ave.,
that city.
Hawk-Elliott Enterprises has been formed
by Elliott Lewis, producer-director on CBS
Radio Suspense, Crime Classics, Broadway's
My Beat and Onstage with Cathy and Elliott
Lewis; his actress-wife, Cathy Lewis; radio
writer E. Jack Neuman and Irene M. Neuman
to produce and package radio and tv programs.

Mr. Goldstein

MINUTE

to

SOA
To

Suit

call

any

Headley-Reed

Ohio
office

or

Examine
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Plaintiffs

BMI and the other defendants in the $150 million anti-trust suit brought by Songwriters of
America [B*T, Nov. 16] will begin examination
of 10 of the 33 plaintiffs today (Monday) or at
a later date agreeable to attorneys. Right to examine the plaintiffs before trial was granted the
defendants Monday by Judge John W. Clancy
of the U. S. District of New York following a
motion which the songwriters opposed.
After two months of examination, defendants
have the right to come into court to show that
further examination is necessary. If they fail
to do this, the plaintiffs may then begin their
examination of defendants.

Fremantle

Guard

U. S. COAST

I
AA
lAfE
ffl#
1
WW

Defendants

Series

FREMANTLE Overseas Radio Inc., New York,
announced last week it is releasing to radio
stations a new Spanish-language series of 13
half-hour suspense stories under the title, Los
Perseguidos (The Persecuted). Paul Talbot,
president of Fremantle, said the company plans
additional production in Mexico.

spots

SELL

Youngstown,

Mr. Lindahl

the company since 1943. Mr. Goldstein formerly was in the recording business in New
York City. Offices of the new firm will be
at 411 SW 13th Ave., Portland 5, Ore. Messrs.
Lindahl and Goldstein said the firm provides
one of the most modern and complete recording services on the West Coast for tv and motion picture sound, radio tapes, transcriptions
and phonograph records.

New
For

After

RI

3-4121

Films

GUARD

for Tv

has announced the

production of 13 five-minute films on its activities which are available for tv station showing
on a public service basis. First two films in
the series are ready for distribution, according
to the Coast Guard. George F. Foley Inc.,
New York, is producer and distributor.
Broadcasting

• Telecasting

AWARDS
BASIC
Jefferson

Standard

Apprentice

•RADIO

NEWSREEL

WTRY Troy, N. Y., held second annual sales
promotion meetings for Albany-Troy-Schenecrady advertisers and agencies. At one session
(I to r): Jim Baker, WTRY prom, dir.; Dave
Kimbal, dir. of natl. prom., BAB, who spoke;
Forrest Willis, WTRY personality; W. W. Carter, WTRY gen. mgr., and Ed Sleighel, station
coml. mgr.

KOWL Santa Monica, Calif., presentation, a
16-inch, long-playing record on its foreign
language and Negro market coverage, is discussed by (I to r) George Baron, station gen.
mgr.; Al Atherton, head of own Hollywood
agency and pres. of Southern Calif. Adv. Agencies Assn.; Harry Witt, L. A. mgr., Calkins &
Holden, Carlock, McClinton & Smith and chmn.
of Southern Calif. Chapter of American Assn.
of Adv. Agencies; Arnold Marquis, packagerproducer, who made persentation.

Training

ALFRED LIEBSCHER (I), pres., Dittlinger Mills,
New Braunfels, Tex., buys 52 weeks of Joe
Emerson's Hymn Time, quarter hour thrice
weekly on WOAI San Antonio. Douglas Fleming, WOAI salesman, looks on.

Plan

ABC

-TV

AFFILIATE
FOR

FRESNO

JEFFERSON Standard Broadcasting Co., licensee of WBT WBTV (TV) Charlotte, N. C,
has inaugurated an apprentice training program
in which it selects talented young men and
women graduates of colleges in the Carolinas
and the Southeast for 18 months' on-the-job
training in the company's various departments.
At the end of the training period, according
to Charles H. Crutchfield, executive vice president, the trainee is hired on a full-time basis or
is helped in securing employment elsewhere in
the radio-tv industry. The first trainee is Harold
Powell of Raleigh, a 1953 Wake Forest College
graduate, who is about midway through his
training.

DISCUSSING tv in colleges and universities
at a joint district meeting of American College Public Relations Assn. and American
Alumni Council at Ames, Iowa, are (I to r):
Owen Saddler, executive vice presidentgeneral manager of May Broadcasting Co.,
operator of KMTV (TV) Omaha; Tom Yoe,
U. of Kansas public relations director, and
Richard B. Hull, Iowa State College radiotv director.

U. of Detroit

ARRANGEMENTS for San Francisco Federal
Savings and Loan Co. to buy daily 8 a.m. and
5 p.m. newscasts, 52 weeks on KSFO San Francisco, are made by (I to r) Gareth F. Garlund,
KSFO sis. mgr.; A. E. Archibald, sponsor pres.,
and J. M. Archibald, secy.-treas.

Starts

Plans

A COMMUNICATIONS art center and five
major studio facilities will be established by the
U. of Detroit under guidance of the Detroit
Educational Tv Foundation, the Rev. Celestin
J. Steiner, S.J., university president, said last
week. The foundation of 18 educational, cultural and civic organizations in the area currently is raising $1 million to equip studios,
build a transmitter and underwrite certain operational expenses, he said. Noncommercial educational uhf ch. 56 is allocated to Detroit.

Mich.

• LOS ANGELES

Broadcast

Meet

Set

THE NINTH annual Michigan State Radio &
Television Conference of commercial and educational broadcasters will be held March 5 at
Michigan State College, East Lansing, according to Robert P. Crawford, college director of
radio-tv training. Topic for the conference will
be "The Role of Radio and Television as Mass

SATURATES

CENTRAL
CALIFORNIA'S
RICH INLAND MARKET
Effective

buying

income

$942,044,000
in KJEO coverage area
61.364 sets Oct., 1953
(90 mile contour area)
REPRESENTED
THE

NATIONALLY

BY

BRANHAM
COMPANY
Offices in Leading Cities

KJEO
Media."
Film Buying

Course

AMERICAN Telecasting Corp., Hollywood,
has added a 16-week course devoted entirely
to tv film buying, believed to be the first course
on the subject, which covers over 125 film
distributors and their products. Al Preiss,
author of the forthcoming book, Tv Film Buying Essentials, is instructor.

CHANNEL
O'NEILL BROADCASTING CO.
FRESNO. CALIFORNIA
P. O. Box 1708
Phone 7-8405
J. E. O'Neill. President
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-AWARDS

stations — will be announced at the NSC
luncheon for the National Assn. of TelevisionRadio Farm Directors in Chicago next fall.
Entries for 1952-53 competition [B#T, Nov.
30], announced at the NSC-NATRFD luncheon
Nov. 29, reached an all-time high, according to
NSC officials.

-A

WLW

Atlanta's

only

TV

Heising Presented Award
PRESENTATION of The Radio Club of

stati

on

with
AWARD of a 20-year service button and
congratulations go to Barron Howard (I),
business manager of 28-year-old WRVA
Richmond, Va., from C. T. Lucy, general
manager.

D.*

C.S.
Buy

Dec.

where

get

the

^CLIENT

you

most

!

SERVICE

DEPARTMENT

jfl NOW

/

For

31

Is Deadline

duPont

Nominations

THE radio-television industry was reminded
last week that Dec. 31 is the deadline for
nominations for the 12th annual duPont
Awards. O. W. Reigel, curator of the Alfred
I. duPont Awards Foundation, said winners
will be announced at a dinner in Washington,
D. C, next March.
The winners of the three awards will receive $1,000 each and a citation recognizing
their contributions to broadcasting in the public
interest. The first prize goes to the radio or
tv station of more than average power and
coverage, the second to a smaller station and
the third to a news commentator.
Last year's winners were WBNS-TV Columbus, Ohio, and WMT Cedar Rapids. Gerald
W. Johnson, WAAM Baltimore commentator,
received the news award.
NSC

with SOUNDCRAFT
PROFESSIONAL
it's a
: am *
m

RECORDING

TAPE

Cleaner highs, clearer lows, more faithful reproduction— yours with Soundcraft
Professional Recording Tape. It's the
only tape that is Micro-Polished* . . . polished, buffed and repolished to produce a mirror-smooth surface. In addition to lower distortion, Soundcraft
Micro-Polished Professional Tape assures
uniformity of output, improved high
frequency response, better head contact and longer head life.
Next time, get the best professional
tope. Get Soundsraft . . . it's MicroPolished!

Farm

Award

Forms

Sent

NATIONAL Safety Council has announced it
will accept entries for the 1953-54 public interest farm safety awards. Council has distributed application blanks to radio-tv farm
directors, with deadline of Sept. 1, 1954. Applications again will be judged on station activity for farm safety. Winners — networks and

America's Armstrong Medal to Dr. Raymond
A.
Heising
forradio
"many notable contributions"
in the
field of
technology was made
during the organization's 44th annual
banquet Dec. 11 in
New York.
Dr. Heising was
associated for 39
yearsernwith
ElectrictheCo.WestHe
retired this year. He
is credited with havingteminvented
the sysof modulation
Dr. Heising
bearing his name,
and with having designed and constructed the first transmitter used
in overseas telephone service. Other activities
of Dr. Heising were in carrier currents, piezoelectrics and fundamental research.

FOR the
time 'Pal
in its
history,
the
'
ooka
Patfirstfor
Honor Legion of the New York Police
Dept. presented a citation last Tuesday to
a fiction character popularized on television and in a comic strip. The character
honored was Joe Palooka of Guild Film
Co.'s tv film series Joe Palooka Story, and
of the well-known comic strip by Ham
Fisher. The citation praised the character's efforts in "combatting juvenile
delinquency through symbolizing wholesome Americanism." In an unusual sidelight, Guild Films arranged for a presentation at the Honor Legion's dinner
in New York of a filmed sequence in
which Joe Palooka (played by actor Joe
Kirkwood) expressed appreciation for the
award.

REEVES
SOUNDCRAFT
CORP.
Dept. N-93
10 East 52nd Street
New York 22, N. Y.<
•PAT. APPLIED FOR
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WSAZ Huntington, W. Va., and Virginian Electric Co., co-sponsors of a General Electric
sales contest, present winner Guy Andrew Jackson (2d from I), a department sales manager at C. H. Parsons Co., Ashland, Ky., with tickets for an all-expense, two-week cruise
in South America an d the West Indies. L to r, Tom Brooks, WSAZ; Carl Woodrum, Virginian Electric representative at Huntington; Mr. and Mrs. Jackson, and George Andrick,
WSAZ radio sales manager.

Broadcasting

• Telecasting

MILESTONES
► NBC honored 28 employes as new members
of its 25-year club at luncheon Dec. 10 in New
York. After a brief talk by Sylvester L. Weaver
Jr., NBC president, certificates and watches were
presented to members by Robert W. Sarnoff,
executive vice president; Emanuel Sacks, staff
vice president; Charles R. Denny, vice president in charge of NBC-owned-and-operated stations, and John M. Clifford, vice president in
charge of personnel.
► WNEB Worcester, Mass., last Wednesday
★
★

observed its seventh anniversary on the air.
Highlight of its seventh year was a move to
studios covering the entire third floor of the
Walker Bldg. in downtown Worcester, WNEB

a

complete

reports.
► NEW

members, 135 of them, were inducted into the RCA 25-year club at a banquet
in the Bellevue-Stratford at Philadelphia. This
brought the total to 1,550. More than 1,200
employes of the Camden, N. J., plant attended
the dinner.
★

THE

job Ttfoa&ked y&
From coast to coast you
will find installations where
TOWER'S "Package" service is
paying off. We manufacture the
tower and erect it — handle your
job from the planning stage on
through
service. complete maintenance

WBZ Boston-WBZA Springfield, Mass., traffic manager Horace Rolfs (2d from r) receives
a 15-year Westinghouse button at a dinner in his honor at Boston. Others (I to r): W. C.
Swartley, WBZ-TV station manager; Cy Young, assistant to (r) Paul E. Mills, WBZ-WBZA
manager.
★

★

WHOLE

A NEW

★

DUTY

HEAVY
600

FT. TV

TOWER
Guyed type . . . heavy legs and braces
. . . designed for 100 MPH wind and
one-half inch ice load . . . hot dipped galvanized or shop coat of primer undercoat
. . . supports
all types
television
antennas and coaxial
feedof line
or wave
guide . . . complete erection by experienced crews.
MICROWAVE
REFLECTORS
TOWERS
NEW members inducted into NBC Western Division's Twenty-Five Year Club are (I to r)
Les Culley (radio recording); Kay Hardesty (personnel); Max Bauman (purchasing); host
John West, NBC Western Division vice president; A. H. Saxton, technical operations manager and only previous 25-year member, and Mort Smith (radio engineering).
★

★

★

RESULTS?
THAT'S
C

HN

HALIFAX
Maritimes

IS4
TOWER
a pioneer reflectors.
in Microwave
ers and isMicrowave
We toware
manufacturers of famous Microwave
passive reflectors
used by theSystem
U. S Government, Bell Telephone
and
leading manufacturers . . . TOWER rt'
flectors are used widely by TV stations
to direct microwave signal from studio
to transmitter. We invite you to check
with our satisfied customers.

US
S
NOVA

SCOTIA

Busiest Station

5000 WATTS— NOW!
Interested? Ask
JOS. WEED & CO.
350 Madison Ave., New York
Broadcasting

AND^

• Telecasting

WDRC Hartford, Conn., was awarded a
plaque on the 15th anniversary of Esso Reporter on the station. L to r are Fred Brokaw, Raymer Agency; William F. Malo,
WDRC commercial manager, receiving the
plaque from Charles N. Mitchell, local Esso
executive, and Jack Powers, Marschalk &
Pratt.

TOWER

SIOUX

CITY,
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COMMERCIAL
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TIME

FOR

TV

AWHILE

Home Secretary inadvertently 'talks out' debate on the issue in the
House of Commons, thus postponing an early vote. Both sides stick
to their guns on the question.
THE CLOCKS ran out, or at least the hands
were not what they were assumed to be, in the
House of Commons last week when the issue
of commercial television for Great
ENGLAND
Britain came up.
As an aftermath, the all-important vote on commercial television was put
off from Tuesday night to last Friday at the
earliest.
The debate, a bit heated, simmered into a
wild scene when a Parliamentary faux pas —
which nobody apparently expected or wanted
— tied up the issue.
Voting Rules
Under rules of the House, an issue under
debate must be closed by 10 o'clock in order
for the matter under discussion to be voted
upon that night. But the time inadvertently
was "talked out" by Sir David Maxwell Frye,
Home Secretary. He was the last speaker for
the Government, which favors limited commercial television as an adjunct to the Government-run British Broadcasting Corp.'s television system.
Sir David was still on his feet at 10. Under

still

stacking

up

sales
in the

I

GREATER
OREGON
MARKET
^ A leading national
grocery chain has been
using station KGW
continuously for more
than 3 years with outstanding results — proof
positive KGW advertising pays off for advertisers who insist on
their money's worth.
For real sales results
use KGW — an economical and efficient
medium for covering
the rich Oregon market.
For details, contact
any office of Edward
Petry, Inc.
*Name on request.
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NBC

the rules, he should have sat down at least a
few seconds before the hour in order that the
Speaker could have put the question whether
the debate should be closed.
If the majority assented orally, a division or
vote, would have ensued on (1) a Labor Party
move to declare the plan against the public
interest and then (2) on a Government motion
asking approval.
The Home Secretary was in the middle of
a sentence when a Conservative near him, noticed the clock, and hastily pulled at Sir
David's
coattail. Sir David sat down quickly
but too late.
Labor members jumped to their feet and
shouted that Sir David had talked out the
debate. The chair supported the Labor opposition and the matter then was postponed automatically.
The hotly-contested subject of commercial
tv, supported by the Churchill Government,
was cleared through the House of Lords with
opposition there not strong enough to trip the
proposal on its passage in Parliament. But
the House of Commons action is the more significant atthis time.
Debate carried two days — Monday and Tuesday— with the Laborites arguing that the Government plan to set up a system in addition
to the BBC tv and permit advertising would be
wasteful and would bring low-grade programs
controlled by the advertisers.
The Government's position was restated; its
desire is to end the BBC monopoly in television
and also to stimulate the medium's development through competition.
If the matter failed consideration last week
it was expected that the question of commercial tv would be taken to a vote sometime during
this week.

Non-Commercial

Yuletide

ALL commercial programs have been
cancelled by the Canadian Broadcasting
Corp. for its Trans-Canada network for
Christmas Day. Shows are
CANADA
being replaced by a number
of special programs from all
parts of the British Commonwealth.
These will include the annual Christmas
Day broadcast by Queen Elizabeth, this
year from Auckland, New Zealand, a
round-the-world broadcast from Commonwealth countries including several
from various parts of Canada, a carillon
recital from Ottawa, a number of church
services, special musical programs, a
broadcast by A. D. Dunton, CBC board
chairman, a number of special children's
programs and a special program for
Canada's armed services overseas.

CANADA

READIES

MICROWAVE
Networks
from

LINKS

will tie in service

Toronto

to Windsor,

rendering
programs to four
cities, and Montreal to Quebec.
NEW microwave networks are being set up in
Canada for television, according to J. A. Ouimet, general managercastingofCorp. the Canadian BroadCANADA

CBC has accepted a joint tender
of the Canadian National and
Canadian Pacific Railways to provide television
network service from Toronto to. Windsor,
Ont. (opposite Detroit), arid from Montreal to
Quebec. The Toronto-Windsor link will pass
through Kitchener, Hamilton and London, Ont.,
making possible network service to independent
stations in these four cities. A temporary microwave link is to be ready for Christmas between
Toronto and London, where CFPL-TV is now
receiving CBC network programs on kinescope.
Permanent Links

French
FRENCH

Tv

Plan

Shelved

Government officials have withdrawn

that country's four-year plan to improve and
expand its television system after the National
Assembly, led by Communist opFRANCE
ponents, refused to vote the means
of financing the proposed $48 million development. The plan called for a bond
issue and an increase in the yearly tax on radio
and tv sets, now $3.60 and $8.50, respectively.
France has 8,400,000 radio sets and 60,000 tv
receivers.

CKSO-TV
to Carry U.S. Shows
NEGOTIATIONS are being completed by
CKSO-TV Sudbury, Ont., to carry programs of
CBS-TV, NBC-TV,
ABC-TV
and DuMont
Television Network, it was reported
CANADA
last week by Weed Television, sales
representatives in the U. S. for the
station.
CKSO-TV, a commercial station, will carry
such programs by routing them through CBC
which will not charge for handling. Three CBSTV shows are expected to be launched over
CKSO-TV at an early date, according to Weed.

Permanent microwave links will be in operation by early 1954 when stations in all the cities
covered by the networks will be in operation.
CBC has contracted with the joint Canadian
National-Canadian Pacific services for eight
hours daily and such additional time as the
CBC may require. Price of contract was not
announced.
Until now a Bell Telephone microwave link
has been the only tv network link in Canada
from Buffalo, N. Y., to Toronto, Ottawa and
Montreal.
Extension of the microwave network will
aid all Canadian tv stations which must carry
a minimum of 10Vi hours of CBC sustaining
or commercial programs, some of which may
be brought in from U. S. networks through the
Buffalo entry point.

Turkey Taking Radio Bids
AMERICAN contractors are being invited to
submit bids for construction of four new radio
broadcast transmitter stations in
TURKEY
Turkey, to be located at Izmir,
Adana, Erzerum and Ankara. The
detailed technical specifications may be obtained from Directorate - General of Press,
Broadcasting and Travel, Ankara, Turkey,
against payment of 250 Turkish lira (about
$90).
Broadcasting
Telecasting

The

best

way

to

sell

the

KANSAS
FARM
MARKET

AT opening of CFPL-TV London, Ont. [B*T, Dec. 7], second independent- station on the
air in Canada, are (I to r). Waiter J. Blackburn, president and managing director of the
London Free Press Printing Co., owners of CFPL-TV; Glen Robitaille, chief engineer of
CFPL-AM-FM-TV; Murray Brown, manager of CFPL-AM-FM-TV; Bob Reinhart, operations
manager of CFPL-TV, and cameraman Tom Ashwell.
CFPL-TV, on vhf ch. 10, commenced
Nov. 28.
Tv

Building

Own

Audience;

Radio Listening Up — — E-H
MORE people are listening to radio than ever
before and television has built its own audience,
a survey by Elliott-Haynes Ltd., Toronto, reveals. Survey was made in the
CANADA Toronto-Hamilton-Niagara Falls
area of southern Ontario, where
about one-half of all tv receivers are located.
It was made to find out what effect tv is having
on radio listening.
The report states that "with the development
of television in Canada, advertisers, agencymen,
broadcasters and telecasters have been concerned with what effect this new medium is
having on radio listening. . . . Based on November evening surveys throughout the TorontoHamilton-Niagara areas from 1941 through
1953 the radio sets-in-use index for November
1953 is four percentage points below the 194146 average, and five percentage points below
the 1947-52 average.
"Here's what was happening before tv: Out
of every 100 homes 21% were away from
home, 42% were at home, not listening, and
36% were at home listening. Here's what is
happening today: Out of every 100 homes 14%
are away from home, 27% are at home, not
listening or viewing, 32% are at home listening
to radio, and 27% are at home viewing tv."
The report concludes that television is building its own audience, 26% from former awayfrom-home homes, 59% from former at-homenot-listening category, and 15% from former
radio-listening homes.
But there has been a
' 55% increase in radio homes since 1940, from
400,000 in the Toronto-Hamilton-Niagara area,
to 620,000 today. With a lower sets-in-use
index today radio delivers a larger audience. The
j evening audience was 186,945 in the 1941-52
period and increased to 195,920 today, or 4.7%
more in November 1953 than over the 12 year
average.

1 *wm GET

TEXAS

MONEY!

Over Half Million Oollars a day JWing
from our East Texat Oil Field Alone !
CZ>

KFRO

<ZZ3

"Voice of Lon^v/'ew"- TEXAS
BROADCASTING
• TELECASTING
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KANSAS
Central America's
1st Tv
Planned
for El Salvador
PLANS for erecting a tv station in El Salvador
were revealed Tuesday in New York by Raul
Trabanino, general manager. Radio Television
YSU, who said it would be the
EL SALVADOR first tv station in Central America. During his visit to New
York he has talked with representatives of several manufacturers of tv transmitting equipment,
but the decision as to which make will be
purchased will not be made until after his
return home, he said.
Mr. Trabanino reported that a radio network stemming from YSU San Salvador, 10kv\ station which has just completed seven years
on the air, is now under construction and will
be completed by spring, with repeat stations
to carry YSU programs to all parts of the
country. This will be the first Central American network, he said.
EI Salvador has much to offer American
advertisers, Mr. Trabanino said. He pointed
out that the country exports to the U. S. alone
$60 million worth of products, chiefly coffee
and sugar, each year, while importing only
$36 million worth of U. S. wares. "This
means," he said, "that we have a surplus of
$23 million or a potential market for U. S.
products almost twice as big as it is today."
The 2.5 million people of El Salvador own

Building Audience

use

FARM
STATION
CBS RADIO
in Topeka

WIBW

Ben Ludy, Gen. Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.

%

(MISSISSIPPI)
JACKSON'S
V'VHF

TELEVISION

STATION

WSIITV
. . . extends season's greetings
and is happy to announce that
its operation will begin shortly
after the first of the year.

Tv

Wrestling

Helps

USING top-notch wrestlers on television
is believed to have helped Toronto
wrestling promoter Frank Tunney to have
sell-outs to his matches at
CANADA Toronto Maple Leaf Gardens. Mr. Tunney points
out that "where some promoters make
a mistake is in giving the tv audience
mediocre matches. They're trying to save
money. I feel that if you give them top
matches in the supporting card, they'll
want to come out to see the features.
But mainly you have to have top wrestlers, and that's what we've been giving
them." He feels that he has "attracted
some customers from the tv audience."

MISSISSIPPI'S WEALTHIEST MARKET
/
\
Weed Television — National Representative
December 21, 1953
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INTERNATIONAL

FOR

about 100,000 radio receivers, Mr. Trabanino
reported. To reach them by radio advertising
via YSU would cost $30 for an evening hour or
$3.60 for an announcement, he said. Asked
the cost of a radio campaign to introduce a
new product to the country, he answered that
a daytime serial could be sponsored for a full
year at an overall cost of about $3,200, including both program and time charges.
U.S., Canada

Radio

Shows

Rated Evenly for November
U.S. AND CANADIAN network evening
shows are listed about evenly among the first
10 programs in November, according to the
national report of Elliott-Haynes
CANADA
Ltd., Toronto.
First was Radio Theatre with
rating of 26, followed by Our Miss Brooks 24.5,
Amos '«' Andy 24.3, The Tylers (Canadian)
17.6, Great Gildersleeve 17.2, Ford Theatre
(Canadian) 16.7, Arthur Godfrey 16.5, Musical
Show (Canadian) 16, NHL Hockey (Canadian)
15, and Suspense 14.6.
Leading daytime programs were Ma Perkins
15.6, Pepper
Young's
Happiness 14, Aunt
LucyFamily
12.9, 14.7,
and Right
Happyto Gang
(Canadian) 12.7.
Leading transcribed shows heard nationally in
November were Red Skelton 19.8, Take a Chance
(Canadian) 17.9, I Was a Communist for the FBI
16.8. Fun Parade (Canadian) 16.4, and Denny
Vaughan Show (Canadian) 14.9.
French-language evening network shows were
led by Un Homme et Son Peche 39.8, Metropole
25.1, Tambour Battant 24.9, Chanson de I'Escadrille 24.4, and Le Survenant 22.4. Daytime
French-language network shows were Jeunesse
Doree 31.6, Les Joyeux Troubadours 30.1, Je Vous
ai Tant Aime 30.1, Francine Louvain 28.5, and
Rue Principale 28.1.

Station

the world

around

magnecorder

THE PROFESSIONAL

TAPE RECORDER

• Unexcelled realistic brilliance and high fidelity.
• Preferred by radio engineers 3 to 1 for
broadcasting.
•Frequency response flat from 50 — 15,000
cps ± 2 db.
• Conversion kits quickly adapt your equipment for all special purposes.
For demonstration f see your
Classified Telephone Directory under
"Recorders," or write

Dept. "B-12A • 225 West Ohio Street,
Chicago 10, Illinois
Page 106
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Applications

by B »T)

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.
Abbreviations:
CP — construction permit. DA — directional antenna. ERP — effective radiated power. STL —
studio-transmitter link, synch, amp. — synchronous amplifier, vhf — very nigh frequency, uhf—
ultra high frequency, ant. — antenna, aur. — aural,
vis. — visual, kw — kilowatts, w — watts, mc —
FCC Commercial Station Authorizations
As of Nov. 30, 1953*
Licensed (all on air)
113
CPs on air
AM
24
2,485
CPs not on air
Total on air
Total authorized
Applications in hearing
2,509
129
149
2,622
New station requests
181
Facilities change request
Total applications pending
836
Licenses deleted in Sept.
0
CPs deleted in Sept.
0

101
FM
TV
535
26
20
215
550
561
16
581
t233
1
154
5
236
t334
30
370
3
0
3
7
94
•Does not include noncommercial educational
fm and tv stations.
tAuthorized to operate commercially.
ing
•
*
*
Summary
through Dec. 16
Am and Fm
Air
Am

New

broadcasters

Authorizations,

Dec. 70 through Dec. 16

On
2,515
563

In

Ty

CPs Appls.
ing
138 Pend182
21
6

Licensed
2,495
537

ACTIONS

of

RECORD

(As Compiled

Fm

standard

THE

OF

Stations

137
Hear3

FCC

. . .

GRANTS
Duluth, Minn. — Red River Bcstg. Co., granted
vhf ch. 3 (60-66 mc), ERP 100 kw visual, 50 kw
aural; antenna height above average terrain 809
ft., above ground 558 ft. Estimated construction
cost $291,501, first year operating cost $288,000,
revenue $332,000. Studio and transmitter location
Observation Road and 11th St., Duluth Geocoordinate 46° 47'
N. Lat., RCA.
92° 07'
15"
W. Long.graphic
Transmitter
RCA,08"antenna
Legal
counsel Segal, Smith & Hennessey, Washington.
Consulting engineer Millard M. Garrison, Washington. Applicant is licensee of KDAL Duluth.
Principals include: President and Treasurer Dalton Le Masurier (70%), general manager of
KDAL, 79% owner of WQUA Moline, 111., and
until 1948 licensee of KILO Grand Forks, N. D.;
Vice President Robert A. Dettman (10%), chief
engineer of KDAL, 8% owner of WQUA and 10%
owner of WIRL Peoria, 111.; Vice President Odin
Ramsland (10%), commercial manager of KDAL,
8% owner of WQUA and 10% owner of WIRL, and
Charles Le Masurier (10%), retired. Address 218
Bradley Bldg., 10 East Superior St., Duluth, Minn.
Granted Dec. 11.
Kirksville, Mo.— KBIZ Inc. (KBIZ Ottumwa,
Iowa), granted vhf ch. 3 (60-66 mc); ERP 100 kw
visual, 50 kw aural; antenna height above average
terrain 1080 ft., above ground 1101 ft. Estimated
construction cost $260,000, first year operating
cost $168,000, revenue $185,000. Post Office address
2513 North Court St., Ottumwa, Iowa. Studio and
transmitter location 3 miles S. of Downing. 07
mi. S. of State Hwy. A, near Downing, Mo. Geocoordinates 40" and
26' 30"
N. Lat.,RCA.
92° 22'
13"
W. Long.graphic
Transmitter
antenna
Legal
counsel Fisher, Wayland, Duvall & Southmayd,
Washington. Consulting engineer Commercial
Radio Equipment Co., Washington Principals include President James J. Conroy (66%), also
president of WBIZ Eau Claire, Wis., and WLCX
La Crosse, Wis., and Roland C. Buck (33%).
Granted Dec. 16.
Asheville, N. C— Skyway Bcstg. Co. (WLOS)
granted vhf ch. 13 (210-216 mc): ERP 170 kw visual, 85.2 kw aural: antenna height above average
terrain 2850 ft., above ground 340 ft. Estimated
construction cost $480,459, first year operating cost
$156,746, revenue $250,0000. Studio location to be
determined.
Transmitter location atop Mt. Pis-

megacycles. D— day. N. — night. LS — local sunset, mod. — modification, trans. — transmitter,* T
unl. — unlimited hours, kc — kilocycles. SSA — o
special service authorization. STA — special temporary authorization. (FCC file and hearing
docket numbers given in parentheses.)
Television Station Grants and Applications
28
Since AprilJuly
14, 11,
19527952:
Grants since
Total
vhf
uhf
Commercial
194
292
Educational
11
17U. S.
in
vhf
Total Operating Stations
uhf
Commercial on
112
on air
Noncommercial air
1
1
2
filed
Total
220
332
since April 14, 7952:
vhf uhf
Applications New Amnd.
Commercial
888
337 685
520
Educational
25
26

61
Total
919
337
710
546
1,257 «48
1 Thirty CPs (7 vhf, 23 uhf) have been returned.
3 One applicant 51
did not specify channel.
3 Includes 28 already granted.
4 Includes 514 already granted.
1,206 2

Note:
cities
effect

Amended processing procedures and revised city priority list (continuing only those
with contested applications) are now In
[B«T, Oct. 26].

gah, 7.5 mi. SE of Canton. Geographic coordinates
35° 25' 24" N. Lat., 82° 45' 25" W. Long. Transmitter and antenna Federal. Legal counsel Frank
U. Fletcher, Washington. Consulting engineer
John Creutz, Washington. Principals include President Charles M. Britt (12.21%), Vice President
Charles B. Britt (13.87%),, Secretary Charles G.
Lee Jr. (1.88%), Assistant Secretary (Mrs.) Julia
L. Pfaff (0.08%), Assistant Treasurer M. T. Karleskint (1.21%), Joe H. Britt (16.84%) and Dr. G.
Curtis Crump (5.37%). Granted Dec. 10.
Ada, Okla. — Eastern Oklahoma Tv Co., granted
vhf ch. 10 (192-198 mc); ERP 251 kw visual, 141
kw aural; antenna height above average terrain
760 ft., above ground 725 ft. Estimated construction cost $418,114.06, first year operating cost
$170,000, revenue $300,000. Post office address %
Bill Hoover, Box 642, Ada, Okla. Studio location
to be determined. Transmitter location Okla.
Hwy. 99, Sy2 mi. N of Ada. Geographic coordinates 34° 54' 08" N. Lat., 96° 40' 37" W. Long.
Transmitter and antenna RCA. Legal counsel,
Spearman & Roberson, Washington. Consulting
engineer Vandivere, Cohen & Wearn, Washington. Principals include President C. C. Morris
(35.3%), president and 51.5% stockholder KADA
Ada, president and 51.9% stockholder KWSH
Wewoka, Okla.; Vice President Bill Hoover
(32.3%), vice president and joint owner with his
wife of 16.1% of KADA and vice president and
joint owner with his wife of 15.33% KWSH; Secretary-Treasurer Brown Morris (32.3%)', secretary-treasurer and joint owner with his wife of
16.1% KADA and secretary-treasurer and joint
owner with his wife of 15.33% KWSH. There are
112 non-voting stockholders.
Granted Dec. 16.
Enid, Okla. — Streets Electronics Inc., granted
vhf ch. 5 (76-82 mc); ERP 100 kw visual, 50 kw
aural; antenna height above average terrain 800
ft., above ground 816 ft. Estimated construction
cost $381,970, first year operating cost $180,000,
revenue $200,000. Post office address P. O. Box 807,
Enid, Okla. Studio location 206 E Randolph St.,
Enid. Transmitter location 9.4 mi. east of Enid,
0.37 mi. south of U. S. 64. Geographic coordinates
36° 23' 07" N. Lat., 97° 42' 30" W. Long. Transmitter and antenna RCA. Legal counsel Philip Bergson, Washington. Consulting engineer A. Earl Cullum Jr., Dallas, Tex. Principals include President
George Streets (18.16%), president of Streets Co.
(retail appliance sales); Vice president Bruce E.
Wallace (10.23%), president and 50% owner of
Youngblood Hotel Corp., Enid, and Hotel Camden,
Camden, Ark.; Treasurer Walter P. Scheffe
(10.23%), owner of Scheffe's Prescription Shop
(retail drugs), Enid; Secretary Robert M. Greer
(10.23%), secretary-treasurer and 3% owner of
George E. Failing Supply Co. (mfrs. of portable
Broadcasting

• Telecasting

PROFESSIONAL

JANSKY & BAILEY
Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, 0. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7.1319
WASHINGTON, D. C.
». O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE*
.

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
121* WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE*

KEAR

& KENNEDY

902 10th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Member AFCCE *

LYNNE

C. SMEBY

"Registered Professional Engineer"
111 O St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.
SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7*1205
Member AFCCE •

A. D. RING

& ASSOCIATES

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7-2347
WASHINGTON 4, D. C.

— Established 1926 —
PAUL

P. MAY

GODLEY

GEORGE

CO.

C. DAVIS

501-514 Munsey Bldg. STerBng Mill

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.

Washington 4, D. C.

Member AFCCE *

Member AFCCE *

GEORGE

E. GAUTNEY

Craven, Lohnes & Culver

CONSULTING RADIO ENGINEERS
1052 Warner Bldg.
National 8-7757
WcnhbiftM 4, D. C.

Member AFCCE *

RUSSELL

CARDS

MUNSEY BUILDING DISTRICT 74211
WASHINGTON

4, D. C.

Member AFCCE*

Member AFCCE •

WELDON & CARR
Consulting

PAGE, CREUTZ,

711 14th St., N. W.

Sheraton Bldg.

Radio & Television

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS

Washington 5, D. C.

REpublic 7-3984

Washington 6,Engineers
D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

710 14th St., N. W. EmcwHvo J-347t
Washington 5, D. C.

Member AFCCE*

Member AFCCE *

Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO INOINEIRS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE •

GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Radio-Tele v itionElectronics-Communication*
1610 Eye St, N. W., Wash. 6, D. C.
Executive 3-12S0 — Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

GUY

C. HUTCHESON

P. O. Box 32

AR. 4-8721

1100 W. Abram
ARLINGTON, TEXAS

Washington
5, D. C.
Repubfc 7-6444
Member AFCCE •

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)
Vandivere,

JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

ROBERT M. SILLIMAN
John A. Meffet — Associate
1405 G St., N. W.

Cohen & Wearn
Consulting Electronic Engineers
4121420
Evans
NA.N. 4-1691
NewBldg.
York Ave.,
W.
Washington 5, D. C.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE •
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE *

Custom-Built

Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM A TV
Engineer on duty mil night etjerf night
JACKSON 5302
P. O. Box 7037
Kansas City, Me.

drilling rigs), Enid; P. R. Banta (10.23%). owner
of Banta Construction Co. (paving construction),
Enid; George E. Failing (10.23%), president and
85% owner of George E. Failing Supply Co., and
Ed McGivney (10.23%), partner in Valley Lumber
Co. Tonkawa, Okla. Grant was made possible by
dismissal of competitive bid of The Enid Radiophone Co. (KCRC) which receives 2 year option
to purchase 20% interest in the new tv venture
for par value of stock less $5,000 for expenses incurred in filing its own application. FCC grant is
on condition that The Enid Radiophone Co. dispose of its interest in KCRC. Granted Dec. 16.
Amarillo, Tex. — Plains Empire Bcstg. Co.
(KLYN), granted vhf ch. 7 (174-180 mc); ERP 5
kw visual, 2.07 kw aural; antenna height above
average terrain 620 ft., above ground 574 ft. Estimated construction cost $308,280, first year operating cost $155,000, revenue $180,000. Post office
address P. O. Box 2387, Amarillo, Tex. Studio
location 1014 West Seventh St. Transmitter location 2'/2 miles north of Amarillo city limits and
Broadcasting
• Telecasting

e TOWERS
•
AM • FM • TV
Comp/efe Installations
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon
DAWKINS

CO.

TRALA RECORDS
Offsrlnfl discs concerning Stedeba&er San,
punches Terrific soles for local PeeteH
One station In Each city belnf approached.
Inquiries ore really not
HOUTWOO0
BOX 11

ESPY

AM-TV Broadcast Engineering
Complete Field Measuring Service
10620 Wilshire Blvd.
Arizona 88922
Los Angeles, Calif.
1 mi. west of Route 87. Geographic coordinates
35° 17' 23"
Lat., 101°
49" W. counsel
Long. Transmitter andN.antenna
GE.50' Legal
Colton
& Caviness, Washington. Consulting engineer
Weldon & Carr, Washington. Principals include
President Richard G. Hughes (98%), owner of
KHUZ Borger, Tex., and Hughes Development
Co., Pampa, Tex.; Vice President Howard Roberson, Secretary-Treasurer Troy Curlee, and Estate
of Clyde K. Bowman (2%). Granted Dec. 11.

La Crosse, Wis. — La Crosse Television Corp.,
granted uhf ch. 38 (614-620 mc); ERP 18.2 kw visual, 9.12350
kw ft.,
aural;
ante'nna
height
average
terrain
above
ground
165 above
ft. Estimated
construction cost $245,495, first year operating cost
$150,000, revenue $150,000. Post office address %
George Becker, 270 Park Ave., New York. Studio location (Continued
to be determined
at LaCrosse.
Transon page
110)
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CLASSIFIED
ADVERTISEMENTS
Payable in advance.
Checks and money orders only.
Display — Tuesday
Deadline: Undisplayed — Monday preceding publication date.
preceding publication date.
Situations Wanted 20tf per word — $2.00 minimum • Help Wanted 25tf per word —
$2.00 minimum
All other classifications 30tf per word — $U-00 minimum • Display ads. $15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St., N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance
risk. Broadcastat owner's
to box numbersfor are
etc. sent
All transcriptions,
please).expressly
separately,
ing • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted
Managerial
Station manager. 250 watt network affiliate, San
Joaquin Valley, Calif. Must be strong on sales.
Phone
Redondo, Calif., Frontier 2-9879 or write
Box 784A.
Experienced station manager. Can offer large
interest in station to right man for nominal investment. Box 791A, B.T.
Manager for well established radio station in one
of laregst markets in southeast major network
affiliation. Must have wide aggressive sales, programming and promotion experience. Prefer
well-known personality; technical and legal experience unnecessary. Top salary and incentive
fdr right man. Box 801A, B.T.
We need ideas . . . saleable ideas . . . and a man
who can not only dream them up; but also can
produce results in sales. This is a commercial
manager position with unlimited possibilities at
a five thousand watt indie in Muskegon, Michigan.
If you think you qualify, let us know all about
it in your first letter. WKNK, Muskegon, Michigan.
Salesmen
Salesmen free to travel with well known, national
organization are earning $150. -$300. weekly commissions selling new copyrighted special feature
for leading tv stations in midwest. Dependable
men can advance to campaign managers. $15,O00.-$18,000. yearly. Write 628A, B»T.
Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first letter. Box 676A, B-T.
Salesman have opening for aggressive experienced radio salesman network station in important market. Box 718A, B«T.
Assistant sales manager for kw daytimer, one
station market — eastern Pennsylvania. Prefer
experienced
all 'round
radio man.andA job
with a
future.
Excellent
announcing
production
staff. Salary, plus commission.
Box 793A, B.T.
Salesman network station southeastern metropolitan market. Must be experienced with proven
sales record. Excellent working conditions. Give
full particulars first letter. Box 807A, B.T.
Established New Mexico station has opening for
commercial manager. Monthly salary, car allowance, commission, paid vacation, and insurance
benefits. Present commercial manager in job
three years. Must be experienced, married, sober
and reliable. Give full details first letter. Box
815A, B-T.
Ambitious salesman-announcer — Capable, experienced, interested in selling. Commission plus
good ton,
salary.
Montana. Telephone today. KPRK, LivingsTop sales position open January 1st, established
accounts give you good starting commissions.
Job calls for experience and proven ability. Send
information, references and photo to WBCK,
AM-TV, Battle Creek, Michigan.
Smart
BROADCASTING - TELECASTING gal
Eleanor Manning can advise and direct you on
shrewd use of B.T's
pages
reach industry.
thousands Inof
decision-making
people
in to
AM-TV
stitutional ads her specialty. Hear her startling
storiesfirms
of opinion-making
use of Motors,
B-T's pages
by
such
as US Steel, General
Zenith,
Westinghouse, Esso, Republic, Aviation, etc.
Write. wire, nhone— BROADCASTING-TELECASTING. 444 Madison Avenue, New York City,
Plaza 5-8355.
Announcers
Experienced, versatile, all-round announcer with
first or second phone ticket. Permanent. Paid
vacation. Car necessary. Send complete resume
first letter. Start $75. weekly. Box 524A, B'T.
Combo man with first class ticket for central
Pennsylvania am-fm. Announcing should be diversified in abilities. Post is permanent. 40 hour,
5 day week. Paid vacation. Car necessary.
Send resume. Salary open. Box 614A, B«T.
Announcer-salesman combo men. 1st phone desirable. Midwest. Wire Box 716A, B«T.

Help Wanted— (Cont'd)
Experienced announcer capable of doing emcee
work and delivering selling commercials on radio
and tv. Box 717A, B'T.
Four combo men with first class ticket for midwest, kilowatt independent. Strong on announcing. Salary $90. for 44 hours. Send disc, tape,
resume. Box 742A, B«T.
Announcer-engineer, need two good combination
men. Attractive Florida city. Box 748A, B«T.
DJ wanted for 2 to 7 PM daily program. Aggressive, know music and artists, clever ad-lib, must
have personalized sell ability. Terrific opportunity right man. Self promotion ideas a must.
Eager
to
attack competition,
million andSend
one-half
eastern market.
5000 ABC affiliate.
tape,
■ picture, ideas, salary expected. Box 792A, B.T.
Announcer-engineer with first class ticket. Good
staff man. Convenient to New Orleans. Fine opportunity for right man. Box 814A, B-T.
By January 1st, three experienced announcers
with first or third class tickets. Good salary,
talent and overtime. North Carolina station.
Send tapes and all information. Box 816A, B«T.
Combo man for NBC affiliate. Permanent position. Top salary for right man. Phone or write
Paul Hayes, KCIL, Houma, La.
Experienced announcer-engineer with first second or third ticket opening staff first of year.
Send voice recording or tape details to Dave
Button, Manager, KSVP, Artesia, New Mexico.
We are looking for a topnotch disc jockey to
handle six am to ten am period daily, plus
schedule until one P.M. $125. weekly plus nigh
potential talent midwestern market, over three
hundred thousand population. Please submit
audition with letter. WHKK, Akron, Ohio.
Immediately. Experienced announcer, news, DJ,
night shift. Must be able to handle control board
and tape recording equipment. Good salary,
excellent working conditions. 45,000 population
community. Tape recording or personal interview necessary, plus references. WJBC, Bloomington, Illinois. Phone 5281.
Announcer for 250 watt Upper Michigan independent. Experience desired but not necessary.
Send audition, letter and salary desired. Station
WJPD, Ishpeming, Michigan.
Morning personality announcer. Must have strong
air voice, pleasing commercial personality. Good
pay, fine future. No floaters. Complete resume,
photo and tape first letter. Harry Weaver, Manager, WOKE, Oak Ridge, Tennessee.
Experienced staff announcer who can also do
play-by-play sports. Top wages and chance for
advancement. Opportunity to sell if you desire.
Linder Group, Box 393, Willmar, Minnesota.
If yovi're an experience disc jockey who can sell,
you can start at $105. per 40-hour week on a top
Pacific northwest independent radio station immediately! 1st phone required. Send background information and audition tape to Keene,
221 Douglas Bldg., Seattle 1, Washington.
Technical
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked. Box 271A, B«T.

Help Wanted— (Cont'd)
Ohio
network
affiliate for
of junior
more than
25 years'
standing
has opening
engineer
with
first class license, age 21-30, experience unnecessary but desirable, am-fm-tv operation. Only individuals who are stable, willing and interested in
their work, looking for permanent employment
should apply. Furnish complete information, at
least four references, and salary requirements in
your application. Box 837A, B-T.
Combination man first phone with car 5 kw
regional $75. weekly. Call collect 3-1336, KJAY,
Topeka, Kansas.
1000 watt network station in the heart of hunting
and fishing land seeks capable engineer who can
announce or handle copy. Excellent opportunity
for
ming.advancement into executive position with
growing organization. KVWO, Cheyenne, WyoEngineer-instructor. Permanent staff openings
for two college men with teaching experience or
over five years broadcast experience. $4500. per
year to start. Teach theory on am-tv transmitter and studio equipment. Established accredited
school. Write C. L. Foster, Central Technical Institute, 1644 Wyandotte, Kansas City, Missouri.
Production-Programming, Others
Advertising copywriter wanted. First letter
should tell all. Box 758A, B-T.
Tv director needed immediately by vhf, RCA
equipped station, now in sixth year of operation,
NBC affiliate in major midwest market. Must
be experienced in handling local live programs.
Excellent
opportunity for top-notch man. Give
B-T.
complete
information covering experience, educational background and references. Box 824A,
Ohio station looking for news director. Prefer
man who can do some news broadcasting as well
as run a regular local beat. Must have working
experience. Send full details including tape or
disc to Box 826A, B-T.
Girl to write commercial copy. Air voice. Send
photo, references. WBCK, Battle Creek, MichiAssistant promotion director. Experienced promotion girl or man for assistant to WFMY-TV,
Greensboro, North Carolina promotion director.
gan.
Desire person with ideas and ability to execute.
Would handle on the air, newspaper, trade press
advertising. Furnish WFMY-TV complete resume
of experience, salary requirements and small
photograph.
Television
Salesmen
Need experienced tv salesman excellent opportunity for real producer. Box 719A, B.T.
Technical
Tv maintenance engineer with experience on
RCA
equipment needed by southeastern station.
B-T.
Salary open.
Give complete
background,
experience and snapshot
in first letter.
Box 832A,
Engineers needed by new tv station in deep south.
Here is a chance to gain valuable tv experience.
Must have 1st class license. Please include snapshot in first letter. Box 833A, B«T.
Tv engineer, first class licensee for 100 kw erp
transmitter. Must have experience with uhf or
vhf transmitters and associated equipment. Excellent working conditions: Write for personal
interview, giving experience, references and
salary desired. C. R. Thon, Operations Manager,
WGLV, 48 North 4th St.. Easton, Pennsylvania.
Production-Programming, Others
Major market tv station needs one program
director. Must be experienced as assistant PD
or PD. Box 645A, B-T.
New Latin American station interested all perB.T.
sonnel other than management. Reply Box 788A,

Station in sunny southwest has three job openingsmitter
soon. operator
Transmitter
for tv. Transfor am. operator
Also maintenance
man
for tv. Latter must have some special training
or experience on tv equipment. Apartment
available. Box 780A, B.T.
Michigan independent has immediate opening for
licensed engineer. Studio and transmitter location combined. Good working conditions. Send
all details in first letter to M. Robinson, WHFB,
Benton Harbor, Michigan.

Situations Wanted
Managerial
Station manager — 7 years managerial experience.
12 years radio experience. Interested in moving
to larger market with fulltime station. Prefer
making change between January and April. Box
679A, B«T.

Situations Wanted— (Confd)

Situations Wanted— (Cont'd)

One of the best known men in advertising is
interested in taking over a good tv or radio station or both. Can arrange financing if property
is for sale at fair price. This executive is widely
experienced in media sales at national and local
levels. Fine record in broadcasting and other
major advertising media and in agency field as
account executive — new business — understand research, creative, handles people well. If you have
a station or stations or other adv. opportunity
where such ability can be used worth while. Arrange interview Box 781A, B-T.

Announcer draft exempt. 3 months experience.
Operate board. News, commercials, platters;
emphases sports. Available immediately. Young.
Andy Denonn, 169 Columbia Heights, Brooklyn,
New York. Main 4-0088.

15 years cessful
as local
co-owner
one of
stations.of Present
as manager of thriving local
consin station. Desire change
sons. Results guaranteed or no
in 30 days. Box 794A, B.T.

Illinois'
sucposition most
— 5 years
independent Wisfor personal reasalary. Available

Managerial position with new or established 250
watt local that needs a job of selling. Excellent
sales success in difficult market. Well qualified —
16 years experience two 250 watters; 14 present
job; 10 as commercial and sales promotion manager. All phases 250 watt operation. Have developed numerous original commercial programs.
Top references. Box 817A, B«T.
Manager-commercial manager with sales knowhow. College educated. Excellent references.
Available personal interview. Box 830A, B-T.
Salesmen
Salesman-programming. Experience all phases
station duties. Married, 23. Prefer midwest.
Box 790A, B.T.
If your station really needs an aggressive sales
management team, one that can handle programming and promotion as well, and can prove
your station can operate better, and more profitably, then send details to Box 802A, B.T.
Salesman-announcer prefers station south or
west, John Magla, 2915 First Avenue South, Minneapolis, Minnesota.
Announcers
Negro announcer, top DJ personality newscaster
commercial and control board. Some experience.
Box 710A, B'T.
Good play-by-play. 3 years experience. Desire
class A or B minor league baseball with college
football and basketball tie in. Good sports background, married, college graduate. Box 783A, B.T.
Announcer-newscaster. Seven years experience,
including television. Ton references. Excellent
background. Box 795A, B.T.
Announcer, topnotch, personable, employed television-radio. Desires eastern location. Veteran,
married. Box 796A, B.T.
Announcer-engineer, first phone ticket with
emphasis on announcing. College graduate with
experience seeking permanent position. Box
797A, B.T.
Announcer — -20, 16 months experience also school
background, draft exempt, travel anywhere,
strong on commercials, control board operation,
hard worker, tapes to send. Box 800A, B.T.
Announcer. Desires sports station. Can handle
play-by-play, also staff. Experienced. College
grad. Control board. Eastern area radius. Box
803A, B.T.
Announcer. All phases, can run board, 6 months
experience, small independent, good potential,
free to travel, references. Box 806A, B.T.
Country DJ. No amateur. Play bass. Interested
radio or tv. Box 821A, B>T.
Announcer — thoroughly trained in radio-tv can
operate console. Good voice personality. Will
travel, tape available. Box 829A, B'T.
Want work
a "Town
Country"
DJ? Country
singer.
Also
staff.andOhio,
anywhere.
Tapes, resume
request. Box 835A, B-T.
Personality deejay, staff work, experienced, draft
exempt, have gimmick. Prefer East coast, minimum $75. plus talent. Available February. Tape,
brochure. Russ Barron, 5478 Arlington St.,
Philadelphia, Penn.
Announcer, three and one-half years experience,
single, twenty-eight years of age, Wisconsin location desired. Presently employed. Call or
write, Eugene L. Books, 300 Federal St., Midland,
Mich.
Announcer, recent broadcasting school graduate;
no experience; 3rd class ticket. Joseph James,
158 West 8th St., Bayonne, New Jersey. Federal
9-8279.

Colored disc jockey. Recent graduate of Cambridge School of Radio, Television Broadcasting.
Slight British accent. Very good at producing
various types of musical and variety shows.
Excellent control board operator. Very good
personality.
New University
York stations. Good onBroadcasting
interviews. over
Educated;
of London, England. Draft exempt, age 27, willing to work. Will consider any offer. Reginald
Dwyer, 933 St. Marks Ave., Brooklyn, New York.
PR 8-5314.
News, DJ, commercials, control board, conscientious and reliable. Married, veteran, free to
travel, tape upon request. Al Martin, c/o General
Delivery, Ft. Pierce, Florida.
Negro DJ-newscaster, control board. Veteran,
some experience. George Truhart, 2406 8th Ave.,
New York, New York. Apt. 12G.
Technical
Chief engineer. 20 years in radio. B.S. in E.E.
Prefer southeast. Box 786A, B.T.
Engineer, first class license, have car. Prefer
New England area. Box 804A, B.T.
Second phone. No broadcasting experience.
Chance to gain experience while studying for
first class. Desires studio and remote work. No
announcing.
Box 819A, B-T.
Production-Programming, Others
News director-newscaster seeks good salary, talent with major marketer. Authoritative news
background. Proven news chief 50 kw metropolitan newspaper ownership.
Box 785A, B-T.
Production director-writer. Thoroughly experienced. NBC background; WMAQ — WRC — KNBC.
Production manager WFAA. Inactive for several
years desires to re-enter field. Salary secondary
to opportunity. Consider any area. Theater
background as actor-director makes good tv potential. Box 798A, B.T.
Experienced copywriter-traffic manager. Single
Draft exempt. Some air work. Box 799A, B.T.
Commercial copywriter-announcer, experienced
gal; sells, handles participating show; resourceful.
Box 825A. B-T.
Television
Announcers
Top personality man. Show business background.
Am & tv experience. To handle variety, music
B«T.
shows,
east coast, permanent position. Box 818A,
Heartbroken, tv grant denied. Desire video after
six successful years in radio. Combination announcer, production specialist, fine newscaster.
Excellent references. Box 834A, B-T.
Technical
Position in tv only. Applicant has 1-st phone, car,
schooling and am-fm experience. Box 813A, B«T.
First phone, many years of studio experience, no
tv experience. Good employment record. Want
tv control operation job. Box 831A, B«T.

Situations Wanted— (Cont'd)
Program director opening sought. Pioneer tv
producer-director with major market experience
building, producing, directing shows and commercials. Also tv film experience. Box 828A, B«T.
For Sale
Stations
5.000 watt smooth western daytime operation.
Bargain priced due to other interests. $50,000
full price. Do not answer unless qualified. Box
789A, B.T.
Our free list of excellent radio buys is now
ready. Ask for your copy today. Jack L. Stoll
& Associates, 4958 Melrose Ave., Los Angeles 29,
Calif.
Equipment, etc.
Two complete DuMont dual image orthicon chains
with accessories. Two complete RCA 7000 mc
microwave relay links and one General Electric
2000 mc microwave studio link. One Lynn coach
television truck, suitable for use as a complete
mobile studio. Large assortment of audio and
lighting equipment. Will sell as package or on
piece basis. If interested, contact Box 810A, B«T.
Have spare zoomer lens; perfect condition. Box
811A, B.T.
270 foot Wind-Turbine guyed tower at sacrifice.
Available with or without guy wires. Will deliver
anywhere in middle Atlantic area. Four years
old. Make offer. Box 822A. B-T.
Remote broadcast pick-up transmitter. Gates
MO-3546 transmitter mounted in covered trailer
with center loaded antenna. Now operating on
2830 kc. Just plug in a remote amp and its
ready
Wis. to go. Very reasonable. WEKZ, Monroe,
Best offer, 240 ft. Truscon self-supporting tower,
type H-30 with lights. WOKY-TV, 704 W. Wisconsin Avenue, Milwaukee, Wisconsin.
6,000 gags dictionary. A to Z. Cream of Wit.
S3. 50. Rod Arkell. Sebring, Florida, or ask bookstores.
Commercial crystals and new or replacement
broadcast crystals for Bliley, Western Electric,
RCA holders, Conelrad frequencies, etc., fastest
service. Also monitor and frequency measuring
service. Edison Electronic Co., Temple, Texas.
Phone 3-3901.
Call Letter specialties — monev getting promotions! Write RA-TEL, Box 770, Huntsville, Ala.
Wanted to Buy
Stations
Station wanted. Financially able party wishes
to purchase all or part of station in south central,
preferablv Tennessee. Small or large market.
Box 701A, B«T.
Equipment, etc.
Portable video microwave, five or six bay channel 5 turnstile, opaque, slide and rear screen
projectors, studio lighting. Reply Box 787A, B.T.
Used am field intensity meter — Appearance is
unimportant, state operating condition, price in
first letter. Box 823A, B-T.
Want to buy used audio equipment any condition,
turntable chassis, console, tape recorder. State
exact condition and cash price. KAYS, Hays,
Kansas.
Interested in buying 250 watt transmitter in
working condition. Write Jerome Sill, WMTL,
Milwaukee, Wis.
Console, recent model. WOOK, Washington, D. C.

Prod action -Program m ing, Oth ers

One 300 foot self-supporting tower, strong enough
to hold six bay channel 8 tv batwing antenna
and dual l^a" concentric lines. Also one 200 foot
self supporting tower with insulators . . . Please
give tower base, dimension, make, location and
price with approximate weight. Write Box 581,
Idaho Falls, Idaho.

Married team: completely experienced production, programming, traffic. CBS hewsfilm correspondent, complete filming equipment. Presently
production, program manager CBS affiliate. Box
812A, B-T.

Good used DuMont flying spot scanner. Details
to R. J. Carr, Purchasing Agent, International
Telemeter Corp., 2000 Stoner Ave., Los Angeles
25, Calif.
Miscellaneous

Tv
engineer,
3 years'Prefer
experience.
All phases
with
Xmtr.
Emphases.
central part
of country
available on 2 wks. notice. Box 836A, B«T.

Director-announcer desires eastern job. Recent
graduate television school 7 years radio experience all programming phases; radio, tv writing.
Available for interviews. Box 820A, B»T.
Program or program-production manager. Can
organize new station. Good training, experience
and poven ability. Family man, community and
public service minded. Box 827A, B«T.

FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Granfornia. tham, 6064 Hollywood Blvd., Hollywood, Cali(Continued on next page)

i. — .,
Help Wanted

FOR THE RECORD

For Sale— (Cont'd)

Managerial
WANTED GENERAL MANAGER
PENNSYLVANIA STATION
Must have strong sales background. Pleasant town.
Experienced staff to work with. Incentives. Give complete history, experience, references, and salary expected. Box 808A, B.T.
Salesmen
Radio and television salesman that likes
to sell for an expanding and progressive
operation in the Midwest. Contact Mr.
Evans Nord, KELO-TV, Sioux Falls, South
Dakota.

Television
Production-Programming, Others
WANTED
Personable young man to handle television traffic, act as a producer-director and television announcer on camera.
Also, a competent radio engineer with First
Class Ticket.
Prefer residents of Northwest.
Contact Ed Cooney at KOPR-TV
Finlen Hotel,
Butte, Montana
Situations Wanted

FOR
SALE
Western Electric 506 B-2 FM 10 kw Transmitter
Western Electric 54 A-Antenna with 400' Andrews 6Ve" Coaxial Line with spare elbows and
extra length of line!! De-icing equipment for
Antenna and Andrews 1800 Dry Air Pump.
Western Electric 23 C Console
Western Electric 1126-C Limiting amplifier
Western Electric 5A Frequency and Modulation
Monitor
Western Electric D— 161332 Pre Emphasis Panel
Harvey FM Receiver Model 193 R
ALL EQUIPMENT IN PERFECT WORKING
CONDITION. WRITE - PHONE OR WIRE:
Ken Gordon or Bob Hancock
Radio Station KDTH
Dubuque, Iowa
Call 3-7351
Wanted to Buy
Equipment, etc.
WANTED
Field Strength meter RCA type
No. WX2C. Write or wire KTLN,
Inc., Denver.

!
j
|
f

Employment Services
BROADCASTERS
EXECUTIVE PLACEMENT SERVICE
Executive Personnel for Television and Radio
Effective Service to Employer and Employee
Howard S. Fraziee
TV & Radio Management Consultants
708 Bond Bldg., Washington 5, D. C.

Managerial
Some station manager wants a good assistant to
worry about details of plant operations so he can
concentrate on promotion, local and national
sales. I am presently employed as such an assistant, but seek change. Quality of organization,
permanency, and future prospects of paramount
importance. Box 80S A, B*T.

APPLICATIONS
PERSONNEL PROBLEMS?
We render a complete and confidential service
to Radio & TV Stations (near and far) as well
as Program Producers.
Griffin & Culver Personnel (Agency)
280 Madison Ave., New York, N. Y. ORegon 9-2690
Paul Baron, Dir., Radio TV and Film Div.
Resumes welcomed from qualified people.
Miscellaneous

Television
Managerial
AVAILABLE IN 30 DAYS
Tv personality and/or Ass't general manager.
Currently employed in major market. 10
years radio and tv . . . All phases. Now 14
hrs. per week on tv . . . All commercial.
Family man. Best references including present employer. 36 years old. Prefer east coast
or Florida.
IS LOW BUDGET LOCAL PROGRAMMING
YOUR PROBLEM?
WRITE TO BOX 838A, B*T.
For Sale
Equipment, etc.
EQUIPMENT FOR SALE
1 Federal 10 kw fm transmitter
1 Federal 3 kw fm transmitter
1 Collins 37M-12 Bay FM antenna.
Side mounting type, with de-icers.
97.1 mc.
1 Hogan — GE Facsimile system including scanner, 2 recorders, 3 receivers and multiplexer.
1 GE fm modulation frequency-monitor.
1 G.R. fm modulation-frequency monitor.
Reply to Box 782A, B«T.
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height above average terrain 966 ft., above ground
991 ft. Estimated construction cost $868,478.50,
first
cost $1,027,544,
revenue $1,253,116. year
Postoperating
office address
130 Biscayne
Blvd.,
Miami. Studio location 2511 N.W. 37th St., Miami.
Transmitter location Holland Rd. & N.E. 2nd Ave.,
near Hollywood, Fla. Geographic coordinates
25° 59' 8.5" N. Lat., 80° 11' 49" W. Long. Transmitter and antenna RCA. Legal counsel Bernard
Koteen, Washington. Consulting engineer Weldon & Carr, Washington. Principals include
President Sidney D. Ansin (33.4%), shoe manufacturer; Vice President Harold Zinn (10.3%), attorney; Vice President Edwin M. Spence (5.15%),
tv station publicity and former vice president's owner WWDC Washington; Secretary Catchings Therrel (10.3%), attorney; Treasurer Charles
L. Clements (10.3%), insurance; Assistant Secretary-Treasurer A. H. McClain (10.3%), accountant, and Clyde H. Lucas (5.15%), former program director WTVJ (TV) Miami. Filed Dec. 14.
Charlotte, N. C. — Carolinas' Tv Corp., vhf ch.
9 (186-192 mc); ERP 228 kw visual, 114 kw aural;
antenna height above average terrain 830 ft.,
above ground 828 ft. Estimated construction
cost $966,060, first year operating cost $1,050,000,
revenue $1,025,000. Post office address 112 South
Tryon St., Charlotte. Studio location Independence Blvd., Charlotte. Transmitter location 1.1
miles SW of Derita center, Hallard Creek, N. C.
Geographic
coordinates
35° 17'and08"antenna
N. Lat.,RCA.
80°
48' 51" W. Long.
Transmitter
Legal counsel Dow, Lohnes & Albertson, Washington. Consulting engineer Jansky & Bailey
Inc., Washington. Principals include Broadcasting
Co. of The South (43%), licensee of WIST Charlotte, N. C, WSPA-AM-FM Spartanburg, S. C,
and WIS-AM-FM Columbia, S. C, and controlling stockholder WIS-TV Columbia; President
G. Richard Shafto (4.25%), vice president and
1.3% stockholder Bcstg. Co. of the South; Vice
President Charles A. Batson (0.5%), vice president WIS-TV; Vice President J. E. Burnside
(5.5%), insurance; Vice President James J. Harris
(11%), insurance; Secretary-Assistant Treasurer
R. R. Scales Jr., secretary WIS-TV and Bcstg. Co.
of the(5.5%),
South; wholesale
and Treasurer
M. O'Herron
Jr.
and Edward
retail drugs.
Filed
Dec. 15.

THE

BEST

IN COMPLETE

ERECTION OF TOWERS
ANTENNA
LIGHTS CO-AX CABLl
WKITE
CALL WIKl
J. M. HAMILTON & COMPANY
PAINTING
tRBCTION AAAINTtNANCf
YEARS OF EXPERIENCE
Box 2432, Tel: 4-2115, Gaitoni*, N. C.

(Continued from page 107)
mitter location N of intersection of U. S. 61 and
State 35. Geographic coordinates 43° 45' 21" N.
Lat., 91° 12' 00" W. Long. Transmitter and antenna RCA. Legal counsel Fly, Shuebruk &
Blume, New York. Consulting engineer Mcintosh
& Inglis, Washington. Principals include President William Zeckendorf (68%), president-chairman and principal owner of Webb & Knapp Inc.,
New York real estate and construction firm, and
former director of ABC; Vice President Robert
P. McDevitt, partner in Pendray & Co., New
York advertising and public relations firm; Secretary-Treasurer Harold Steinthal (3>/3%); George
Becker (6%), New York attorney; Norman E.
Blankman (2%), New York realtor; Herbert C.
Rosenthal (2%), 60% owner Graphics Institute,
New York, and Marjorie P. Shaflander (14y3%).
FCC grant is on condition that George Becker
dispose of his interest in grantee or in any other
tv permittee, thus limiting his tv interests to five
stations. Granted Dec. 16.
APPLICATIONS
Miami, Fla. — Sunbeam Tv Corp., vhf ch. 7 (174180 mc); ERP 316 kw visual, 158 kw aural; antenna

AMENDED

Lexington, Ky. — Bluegrass Bcstg. Co. (WVLK)
amends bid for uhf ch. 33 to specify uhf ch. 18
(494-500 mc); ERP 217 kw visual, 117 kw aural
antenna height above average terrain 597 ft.
Filed Dec. 15.
Duluth, Minn. — Head of the Lakes Bcstg. Co.
(WEBC) amends bid for new tv station on vhf
ch. 3 to change studio location to WEBC BuildDec. ing,7. 4th Ave. W. & Superior St., Duluth. Filed
Biloxi,
Miss.— WLOX
Bcstg.
Co. (WLOX)
amends bid for new tv station on vhf ch. 13 to
change ERP to 11.7 kw visual and 5.85 kw aural.
Filed Dec. 8.
Biloxi, Miss. — Radio Associates Inc. (WVMI)
amends bid for new tv station on vhf ch. 13 to
change ERP to 11.8 kw visual, 519 kw aural; antenna height8. above average terrain to 315.6 ft.
Filed Dec.
Joplin, Mo. — Air Time Inc. (KSWM) amends bid
of vhf ch. 12 to change ERP to 58.3 kw visual and
35.217 kw aural. Filed Dec. 15.
Pittsburgh, Pa.— WCAE Inc. (WCAE) amends
bid for vhf ch. 4 to change transmitter location
to 2.4 miles E. of confluence of Youghiogheny &
Allegheny
Rivers, Allegheny County, Pa. Filed
Dec.
15.
Roanoke, Va. — Radio Roanoke Inc. (WROV)
amends bid for new tv station on vhf ch. 7 to
change ERP to 54.65 kw visual, 27.39 kw aural.
Filed Dec. 13.
APPLICATIONS

DISMISSED

Modesto, Calif.— Charles Thieriot. FCC dismissed bid for new tv station on uhf ch. 14 at
request of attorney. Dismissed Dec. 11.
Hagerstown, Md. — Hagerstown Bcstg. Co. FCC
dismissed bid for new tv station on uhf ch. 52
at request of attorney. Dismissed Dec. 15.
Hagerstown, Md.— United Bcstg. Co. of Western
Md. Inc. FCC dismissed bid for new tv station on
uhf ch. 52 at request of applicant. Dismissed Dec.
15.
Charlotte, N. C— Bcstg. Co. of the South. FCC
dismissed bid for new tv station on vhf ch. 9 at
request of attorney. Dismissed Dec. 16.
Enid. Okla.— Enid Radiophone Co. FCC dismissed bid for new tv station on vhf ch. 5 at
request of applicant. Dismissed Dec. 15.
Tulsa, Okla.— Tulsavision Inc. FCC dismissed
bid for new tv station on vhf ch. 2 at request of
attorney. Dismissed Dec. 11.
La Crosse, Wis.— Belle Co. Inc. FCC dismissed
bid for new tv station on uhf ch. 38 at request
of applicant. Dismissed Dec. 11.
Broadcasting

• Telecasting

Existing

Tv

Stations

ACTIONS

. . .

New

Am

KRDO-TV Colorado Springs, Colo.— Pikes Peak
Bcstg. Co. granted STA to operate commercially
on vhf ch. 13 for the period ending Jan. 19.
Granted Dec. 7; announced Dec. 15.
WEAK-TV Pensacola, Fla.— Gulfport Bcstg. Co.
granted modification of CP for vhf ch. 3 to
change studio location to U. S. Hwy. 90, 1.3 miles
SE of Belleview, near Pensacola. Granted Dec.
9; announced Dec. 15.
(TV) Elkhart, Ind.— Truth Pub. Co.
WSJV
granted modification of CP for uhf ch. 52 to
change ERP to 195 kw visual, 105 kw aural; studio
location to transmitter site at Mishawaka & Oakheight above average terrain
Rds.; antenna
410 ft.landGranted
Dec. 11.
WRAY-TV Princeton, Ind.— Southern Ind. Telecasting Inc. granted STA to operate commerciaUy
on uhf ch. 52 for the period ending Dec. 17.
Granted Dec. 7; announced Dec. 15.
KOAM-TV Pittsburgh, Kan.— Pittsburg Bcstg.
y on vhf
Co. granted STA to operate commerciall
period ending Jan 1. Granted Dec. 8
ch. 7 for theDec.
15.
announced
WCSH-TV Portland, Me.— Congress Square
commercially
Hotel Co. granted STA to operate
on vhf ch. 6 for the period ending March 29.
Granted Dec. 10; announced Dec. 15.
KOMU-TV Columbia, Mo.— Curators of U. of
ly on vhf
Mo. granted STA to operate commercial
ch. 8 for the period ending Feb. 18. Granted Dec.
8; announced Dec. 15.
Video
WRTV (TV) Asbury Park, N. J.— Atlantic
ally on
STA to operate commerci
Corp. granted the
Granted
1.
period ending Feb.
uhf ch. 58 for
Dec. 10; announced Dec. 15.
WNCT (TV) Greenville, N. C— Carolina Bcstg.
System Inc. granted STA to operate commercially
April 1. Grantfor the dperiod
on vhf
ed Dec.ch.9; 9announce
Dec. ending
15.
WCMB-TV Harrisburg, Pa.— Rossmoyne Corp.
to
granted modification of CP for uhf ch. 27 mi.
Blue Mt., 0.7
change transmitter location to to
visual,
kw
77.6
ERP
Pa.;
NW of Summerdale,
from non-directional to di38 9 kw aural; changeheight
above average terrain
rectional; antenna
930 ft. Granted Dec. 7.
WIBG-TV Philadelphia, Pa— Daily News Tv Co.
granted modification of CP for uhf ch. 23 to
Vernon Rd. & Chaltenchange studio location to
Twp. Granted Dec. 7; anChaltenham
ham Ave.,nounced
Dec. 15.
QuiWAPA-TV San Juan, P. R. — Jose Ramon ch.
4
nones granted modification of CP for vhf aural;
kw
33.9
visual,
kw
to change ERP to 56.2
antenna height above average terrain 220 ft.
Granted Dec. 11; announced Dec. 15.
Tv Co. grantK MID -TV Midland, Tex.— Midessa
ed STA to operate commercially on vhf ch. 2
March 1. Granted Dec. 8;
the period
for
15.
Dec.ending
announced
WEAU-TV Eau Claire, Wis.— Central Bcstg. Co.
ch.
granted STA to operate commercially on vhf
ending Feb. 25. Granted Dec. 9;
13 for the period
Dec. 15.
announced
APPLICATIONS

WEAR-TV Pensacola, Fla.— Gulfport Bcstg. Co.
seeks modification of CP for vhf ch. 3 to changeof
studio location to U. S. Hwy. 90, 1.3 miles SE
Belleview, near Pensacola. Filed Dec. 8.
WHO-TV Des Moines, Iowa — Central Bcstg. Co.
seeks modification of CP for vhf ch. 13 to change
190 kw; antenna height above averauralageERP
terrainto784 ft. Filed Dec. 8.
WSEE (TV) Erie, Pa. — Great Lakes Tv Co.
seeks modification of CP for uhf ch. 35 to change
transmitter location to Erie & Waterford Turn134
pike Rd., 5 miles S of Erie; studio location to 95.6
W 10th St., Erie; ERP to 191.2 kw visual,
terrain
aural; antenna height above average
kw
1.008 ft. Filed Dec. 15.
PERMITS DELETED

WIBM-TV Jackson, Mich.— WIBM Inc. FCC deapplileted
Deletedfor
Dec.uhf9. ch. 48 at request of
cant. permit
WJON-TV St. Cloud, Minn.— Granite City Bcstg.
Co. FCC cancelled unissued CP for vhf ch. 7
and deleted call letters at request of grantee.
Deleted Dec. 11.
KIT-TV Yakima, Wash. — KIT Inc. FCC deleted
permit for uhf ch. 23 at request of attorney.
Deleted Dec. 10.
WMIL-TV Milwaukee, Wis.— Cream City Bcstg.
Co. (WMIL). FCC deleted permit for uhf ch. 31
at request of applicant. Deleted Dec. 14.
Broadcasting
• Telecasting

. . .

APPLICATIONS

BY FCC

KATV (TV) Pine Bluff, Ark. — Central-South
Sales Co. granted STA to operate commercially
ending May 17. Grantfor the period
on vhf
Dec. 15.
ed Dec.ch.9;7 announced

Stations

Elmwood Park, ni. — Elmwood Park Bcstg.
Corp. [WLEY (FM) ], 1540 kc, 250 w daytime. Estimated construction cost $10,700, first vear operating cost $18,000, revenue $25,000. Principals include President Zeb Zarnecki (58%); Vice President Monica Zarnecki (3%); Treasurer Eugenie
J. Brandt (3%) and Secretary Elaine M. Corvine
(3%). Post office address 2526 No. Harlem Ave.,
Elmwood Park. Filed Dec. 7.
Trenton, Mo. — S. W. Arnold, Samuel A. Burk
& Sam M. Arnold d/b as Trenton Bcstg. Co.,
1490 kc, 100 w unlimited. Estimated construction
cost $23,102.49, first year operating cost $42,000,
revenue $48,000. Principals in partnership include Samuel A. Burk (50%), 50% partner KIRX
Kirksville, Mo.; S. W. Arnold (10%), 30% partner
KIRX, and Sam M. Arnold (40%), 10% partner
KIRX. Post office address % Samuel A. Burk,
P. O. Box 726 Kirksville, Mo. Filed Nov. 23.
(Incorrectly listed B-T, Dec. 7)
Glasgow, Mont. — James C. Carson, Charles L.
Scofield & Willard L. Holter d/b as The Glasgow
Bcstg Co., 1240 kc, 250 w unlimited. Estimated
construction cost $15,225, first year operating cost
$36,000, revenue $40,000. Principals in partnership
include President James C. Carson, V2 partner
KWBW Welliston, N. D.; Charles L. Scofield, y2
partner KWBW, and Willard L. Holter, sales
manager KWBW. Post office address % C. L. Scofield, Box 198, Williston, N. D. Filed Dec. 7.
Zephyr Cove, Nev. — Charles E. Halstead tr/as
Voice of Lake Tahoe, 1490 kc, 250 w unlimited.
Estimated construction cost $8,500, first year operating cost $10,000, revenue $36,000. Mr. Halstead is former owner-manager KDIA Auburn,
Calif. Filed Dec. 9.
Riverhead, N. Y. — Edward J. Fitzgerald, 1300
kc. 1 kw daytime. Estimated construction cost
$22,380, first year operating cost $40,000, revenue
$45,000. Mr. Fitzgerald is vice president-general
manager-30.29<v stockholder WGSM Huntington,
N. Y. Post office address 379 New York Ave.,
Huntington.
Filed Dec. 3.
Ambridge, Pa. — Miners Bcstg. Service Inc.
(WPAM-AM-FM Pottsville, WLSH Lansford, Pa.),
1460 kc, 500 w daytime. Estimated construction
cost $34,750, first year operating cost $60,000, revenue $70,000. Principals include Joseph L. Maguire (42 6/7%); John T. Maguire (28 4/7%), and
Kenneth F. Maguire (284/7%). Applicant has
filed for new am station at West Chester, Pa.
Post office address P. O. Box 629, Pottsville.
Filed Dec. 7.
Existing

Am

Stations

ACTIONS

. . .

BY FCC

WMOC Covington, Ga.— WMOC Inc. FCC granted extension of authority to remain silent for
period of 60 days from Dec. 6. Granted Dec. 9.
WTKN Hartford, Wis.— Kettle-Morraine Bcstg.
Co. granted extension of authority to remain
silent for an additional 90 days from Dec. 1.
Granted Dec. 7.
APPLICATIONS
KTKT Tucson, Ariz.— Thomas J. Wallace seeks
CP to change from 1490 kc, 250 w daytime to 990
kc, 10 kw unlimited: change transmitter location
to 1.1 miles E & S of intersection of Casa Grande
Hwy. & Ruthrauff Rd. Filed Dec. 8.
WDBO Orlando, Fla.— Orlando Bstg. Co. seeks
CP to change transmitter location to Northwest
corner of State Hwy. #50 and Texas Ave., Orlando. Filed Dec. 8.
KLER Lewiston, Idaho — Cole E. Wylie seeks
CP to change from 740 kc, 250 w daytime to 550
kc, 1 kw unlimited, directional antenna night.
Filed Dec. 8.
WPAQ Mt. Aairy, N. C— Ralph D. Epperson
seeks CP to increase power from 1 kw to 10 kw.
Filed Dec. 9.
WAGC Chattannooga, Term. — Gordon W. Gambill, Hubert M. Martin, Humphrey B. Heywood &
R. T. Russell d/b as Tennessee Valley Bcstg. Co.
seek CP to change from 1450 kc, 250 w unlimited
to 1560 kc, 10 kw unlimited: change transmitter
location to Lake View Dr. at Lake Winnepesaukah. Filed Dec. 8.
Station Deleted
WLSA Andalusia, Ala. — Montezuma Bcstg. Co.
FCC cancelled CP for new am station on 920 kc,
1 kw daytime and deleted call letters. Deleted
Dec. 9.

Existing

Fm Stations . . .
ACTIONS BY FCC

WAUG-FM Augusta, Ga. — Garden City Bcstg.
Co. granted STA to waive Sec. 3.261 of rules to
permit station to remain silent for period ending
Feb. 1. Granted Dec. 7.
WABB-FM Mobile, Ala. — Mobile Press Register
seeks modification of license to change ERP to
25.5 kw. Filed Dec. 7.
Ownership

Changes

ACTIONS

. . .

BY FCC

WAGF Dothan, Ala. — Julian C. Smith, John T.
Hubbard and Fred C. Moseley d/b as Dothan
Bcstg. Co. granted voluntary assignment of license
to Julian C. Smith and Fred C. Moseley d/b as
Dothan Bcstg. Co. through sale of V3 interest by
Mr. Hubbard for $33,000. Each partner will now
hold 50% interest. Granted Dec. 9.
KAFY-AM-TV Bakersfield, Calif.— Bakersfield
Bcstg. Co. granted voluntary transfer of control
to Charles Thieriot. Harold See and The Chronicle Pub. Co. (KRON-FM-TV San Francisco)
through sale by Sheldon and Geneva Anderson
of 51%% interest for $85,000. Chronicle Pub. Co.,
publisher of San Francisco Chronicle and optionee of 25% interest in KSBW-AM-TV Salinas,
Calif., purchases 49%. Charles Thieriot, vice
president of Chronicle Pub. Co., purchases 1%%
and will now hold le2^ interest. Harold See
purchases 1%. Sheldon Anderson retains 8%%
interest. Granted Dec. 9.
WOKZ Alton, ni.— WOKZ Inc. granted voluntary assignment of license to Edward N. Palen
for $45,000. Mr. Palen agrees to sell all property
to General Teleradio Inc.. Boston, and to lease
property for 8 years at a yearly rental of $10,488
with option to purchase at termination of lease
for $14,500. General Teleradio owns WOR-AM-TV
New York, WNAC Boston, Yankee and Don Lee
Networks and is chief stockholder in MBS.
Granted Dec. 9.
WPBC Minneapolis, Minn. — People's Bcstg. Co.
granted voluntary acquisition of positive control
by William V. Stewart through sale of 334 shares
of stock by Arthur J. Eaton to licensee corporation for $38,410. Mr. Stewart will now control
57.9%. Granted Dec. 9.
WCBI Columbus. Miss. — Birney Imes Jr. granted
voluntary assignment of license to Columbus
Bcstg. Co. for $15,197.78. Mr. Imes purchases
97.4% interest in new corporation for $7,500.
Other principals include Nancy M. Imes (1.3%)
and Eunice T. Imes (1.3%), wife and mother, respectively, of Mr. Imes. Granted Dec. 7.
WELO Tupelo, Miss. — Birney Imes Jr. granted
voluntary assignment of license to Tupelo Bcstg.
Co. for $27,207.73. Mr. Imes purchases 97.4% interest in new corporation for $7,500. Other principals are Mary M. Imes (1.3%) and Mrs. Eunice
T. Imes (1.3%), wife and mother respectively, of
Mr. Imes. Granted Dec. 7.
WBOX Clarksdale. Miss.— Birney Imes Jr.
granted voluntary assignment of license to his
mother. Mrs. Eunice T. Imes. Granted Dec. 9.
WJDX-AM-FM Jackson, Miss. — Lamar Life Ins.
Co. granted voluntary transfer of control to Atlantic Life Ins. Co. Clint W. Murchison Jr. &
John D. Murchison d/b as Murchison Bros, control 53.041^ of Lamar Life and 98% of Atlantic
Life. Granted Dec. 10.
WTSV-AM-FM Claremont, N. H.— Granite State
Bcstg. Co. granted assignment of license to
Grandview Inc. for $21,000. Stock ownership of
Granite & Grandview are substantially the same.
Principals include President W. J. Barkley
(32.94%), Treasurer W. F. Rust Jr. (46.53%) and
Ralph Gottlieb (20.63%). Granted Dec. 10.
WTSL Hanover, N. H. — Granite State Bcstg. Co.
granted voluntary assignment of license to
WTSL Inc. for $16,000. Principals include President W. J. Barkley (35.3%), Vice PresidentTreasurer W. F. Rust Jr. (49.4%) and Ralph
Gottlieb (15.34%). Stock ownership of Granite
and WTSL Inc. are substantially the same.
Granted Dec. 10.
KRHD Duncan, Okla. — Duncan Bcstg. Co. granted voluntary assignment of license to R. H.
Drewry, J. R. Montgomery, T. R. Warkentin,
Robert P. Scott and John C. Helliburton d/b as
Duncan Bcstg. Co. Dr. G. G, Downing withdraws
from partnership and R. H. Drewry purchases
his 3.15% interest for $1,601.64. Mr. Drewry will
now own 45.15%. Granted Dec. 8.
KWSO-AM-TV Lawton, Okla. — Oklahoma Quality Bcstg. Co. granted assignment of license to
Oklahoma Quality Bcstg. Co., a co-partnership
composed of R. H. Drewry. J. R. Montgomery,
T. R. Warkentin and Robert P. Scott. Dr. G. G.
Downing withdraws from partnership and R. H.
Drewry purchases his 3.5% interest for $7,214.19.
Mr. Drewry will now own 53.5%. Granted Dec. 8.
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seeks voluntary assignment of license to Ralph
E. Hess for $125,000. Mr. Hess is Philadelphia
advertising account executive. Filed Dec. 7.
WIEK Scranton, Pa. — Scranton Radio Corp.
seeks voluntary transfer of control to Joseph
W. Dobbs & George C. Brooks Jr. through sale of
all stock for $10,000. Mr. Dobbs is Washington
advertising salesman. Mr. Brooks is treasurer31% owner Sonic Service, Scranton, wired music.
Filed Dec. 8.
WKOK Sunbury, Pa. — Sunbury Bcstg. Corp.
seeks voluntary relinquishment of control by
Basse A. Beck, individually and as administrator
of the estate of George W. Beck, deceased. Purpose is to distribute 25% interest to next of kin
of George W. Beck and sale of 1 share. Principals include President Harry H. Haddon (371/2%);
Secretary-Treasurer Basse A. Beck (45V2%), formerly 37M>%; Mrs. Leon B. Moyer (8%); George
S. Beck (8%) and H. R. Smith (1%). Filed Dec. 1.
KFYN Bonham, Tex. — Bonham Pub. Co. seeks
voluntary assignment of license to Charles L.
Cain for $14,000. Mr. Cain is 75% owner KCNY
San Marcos, Tex. and 10% owner KFTV Paris,
Tex. Filed Dec. 4.

WMRC-AM-FM Greenville, S. C— Textile Bcstg.
Co. granted voluntary assignment of license to
Piedmont Bcstg. Co. (WAKE) for $72,500. WAKE
will give up its present facilities. Principals include President V. D. Ramseur (32%); SecretaryTreasurer John A. Ramseur (32%), Vice President Wilkins Norwood (32%) and Charles A. Britt
(4%). All N.areC. stockholders
Asheville,
Granted Dec.of 9.WLOS-AM-FM
KANG-TV Waco, Tex.— Clyde Weatherby d/b as
Central Texas Tv Co. granted assignment of CP
for uhf ch. 34 to Central Texas Tv Co. Mr. Weatherby retains 85.3% interest in lieu of his expenditures totaling $50,000. New corporation assumes indebtedness of $92,052.60. Granted Dec. 9.
KXA Seattle, Wash. — KXA Inc. granted voluntary transfer of control to Lawrence Bogle and
13 others through sale of 1,005 shares of stock by
Gaylord family for $107,070. Principals include
Lawrence Bogle (3.5%), attorney; Treasurer S. L.
Savidge (15%), auto dealer; Secretary George F.
Kachlein Jr. (1%), attorney, and Cassius E. Gates
(10%), attorney. Granted Dec. 9.
APPLICATIONS
WCRL Oneonta, Ala. — Pat M. Courington seeks
voluntary assignment of license to Blount County
Bcstg. Service for $12,000. Principals include
President-Treasurer Pat M. Courington (0.7%),
owner WCRI Scottsboro, Ala., and 51% partner
WAVU-AM-FM Albertsville, Ala.; Vice President
E. Glenn Abercrombie (48.6%), WCRL employe;
Secretary Annette Abercrombie (0.7%) and
WAVU (50%). Filed Dec. 7.
KVSM San Mateo, Calif.— Hugh H. Smith seeks
voluntary assignment of license to KVSM Inc. for
$75,000. Principals include President John F.
Malloy (50%), 10% stockholder KROY Sacramento
and free lance radio-tv performer and SecretaryTreasurer Georgiene A. Malloy (50%), free lance
writer. Filed Dec. 8.
WRHT Griffin, Ga.— Robert H. Thompson Sr.
tr/as Griffin Bcstg. System seeks voluntary assignment of license to Frank A. Michalak tr/as
Griffin Bcstg. System for $75,000. Mr. Michalak
is applicant for new am station at Columbia, S. C,
and former sales manager for manufacturer of
baking ingredients. Filed Dec. 8.
KEEP Twin Falls, Idaho— Radio Sales Corp.
seeks voluntary transfer of negative control to
H. W. Ireland through purchase of 50% interest
for $11,800 from Archie L. & Margaret D. H.
Madsen. Principals include Secretary-Treasurer
H. W. Ireland (45%), Vice President Kenneth
Montgomery (22/5%) and Mary Jane Ireland
(2%%).
Filed Dec. 7.
KOIL Omaha, Neb. — Central States Bcstg. Co.
seeks voluntary transfer of control to licensee
corporation through purchase of 1000 shares for
$161,500 from Nebraska Rural Radio Inc. Filed
Dec. 2.
KATO Reno, Nev. — Sierra Bcstg. Co. seeks voluntary assignment of license to Robert L. Stoddard d/b as Sierra Bcstg. Co. No consideration
involved as Mr. Stoddard is sole owner of KATO
and now will be sole owner in his individual
right. Filed Dec. 7.
WMID Atlantic City, N. J.— Mid-Atlantic Bcstg.
Co. seeks voluntary transfer of control to Joseph
E Bradway & Arthur A. Handler through purchase of 90 shares for $8,100 from Mr. Richard
Endicott. Licensee purchases 15 shares for $1,500.
Mr. Endicott is retained as consultant for 5 years
at $7,500
per year.
Mr. Bradway
an accountant, real estate
and insurance;
Mr. isHandler
deals
in tires and electrical appliances. Filed Dec. 7.
Deming, N. M. — Luna County Bcstg. Co. seeks
voluntary assignment of CP for new am station
to Edwin E. Merriman, Hugh S. Thomas and
Robert W. Tobey d/b as Luna County Bcstg. Co.
through sale of V* interest by Homer W. Nelson
for $100. Each remaining partner will now have
l/3 interest. Filed Dec. 7.
WFAI Fayetteville, N. C— Rollins Bcstg. Inc.

ALLEN

Hearing

Cases
FINAL

. . .
DECISION

KIRV (TV) Denver, Colo.— By order, the Commission made effective immediately hearing examiner'sof
initial Mountain
decision denying
default the
application
States for
Television
Co.
for additional time within which to complete
construction of television station KIRV (TV)
Denver, Colo., on ch. 20. Action Dec. 11.
Initial Decisions
Erie, Pa.— New Tv, uhf ch. 66. FCC Hearing
Examiner Annie Neal Huntting issued initial
decision looking toward grant of the application of Commodore Perry Bcstg. Service Inc., for
construction permit for new tv station on ch.
66. Action Dec. 11.
Corpus Christi, Tex. — New Tv, uhf ch. 22. FCC
Hearing Examiner H. Gifford Irion issued initial
decision looking toward grant of the application
of Coastal Bend Television Co. for construction
permit for new tv station on ch. 22. Action
Dec. 11.
OTHER ACTIONS
Logansport, Ind. — Logansport Bcstg. Corp. FCC
by order, denied petition requesting (1) that
Commission set aside grant of Oct. 7, of new tv
station to Wabash Valley Bcstg. Corp. (WTHI-TV)
on ch. 10 at Terre Haute, Ind., and (2) that same
be consolidated in hearing with Logansport application to operate on ch. 10. Action Dec. 16.
WMAW Menominee, Mich. — By memorandum
opinion and order, the Commission denied petition by GreenconsiderationBay
Broadcasting
Co., for reand grant
without hearing,
or;
alternatively, request for waiver of hearing, of
its application for modification of construction
permit to increase power of station WMAW from
100 watts to 250 watts, operating unlimited time
on 1340 kc. Action Dec. 11.
Elyria-Lorain, Ohio — Uhf ch. 31 proceeding.
By separate orders, the Commission (1) denied
a petition filed Sept. 8 by The Lorain Journal
Co., Lorain, Ohio, to reverse the order of the
examiner in permitting Elyria-Lorain Broadcasting Co. (WEOL), Elyria, Ohio, to amend its
application for new tv station on ch. 31 (Commissioners Hennock and Bartley dissented); (2)
denied a petition of WEOL filed Sept. 18 to enlarge the issues in this proceeding; and (3)
granted a July 31, 1953, petition by WEOL for
deletion of financial and technical issues concerning petitioner, but provided that issues may
be enlarged "to determine whether the funds
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available to the applicant will give reasonable
assurance that the proposals set forth in the
application will be effectuated." Action Dec. 11.
Kenedy, Tex. — By order, the Commission granted petition filed by Kenedy Broadcasting Co.,
insofar as it requests removal from hearing docket of its application for construction permit for
new am station to operate on 990 kc, 250 watts,
day, and
returned
line.
Action
Dec. 11.application to the processing
Philadelphia, Pa., Camden, N. J. — FCC Comr.
John C. Doerfer granted petition of WJMJ Philadelphia, for dismissal without prejudice of its
bid for new tv station on uhf ch. 17; retained in
hearing application of WKDN Camden, N. J.
Action Dec. 10.
Tv Allocation — On petition filed Nov. 6 by
Southeastern Ohio Television System, which operates WHIZ-TV on ch. 50 plus in Zanesville,
Ohio, the Commission proposed rule making to
add ch. 18 minus to that city. Comments may be
filed on or before Jan. 11, 1954. Commissioners
Webster and Sterling dissented. Action Dec. 10.
Richmond, Va. — Richmond Newspapers Die;
Richmond Tv Corp. — FCC designated for hearing
applications for ch. 12; said hearing to commence on Jan. 15. Further ordered that issues in
this proceeding may be enlarged by Examiner,
on his own motion or on petition properly filed
by party to the proceeding and upon sufficient
allegations of fact in support thereof, by addithe following
"To applicant
determinewill
whether tion
theof funds
availableissue:
to the
give
reasonable assurance that the proposals set
forth
Action inDec.the16. application will be effectuated."
Roanoke, Va. — Vhf ch. 7 proceeding. By order,
the Commission denied petition filed Oct. 15 by
Times-World Corp. (WDBJ) requesting review
and reversal of hearing examiner's ruling and
order denying request to amend its application
for new tv station on ch. 7 which is in competition with that of Radio Roanoke Inc. (WROV).
Action Dec. 11.
Madison, Wis. — Vhf ch. 3 proceeding. By order,
the Commission granted petition by Radio Wisconsin Inc. (WISC) to the extent that it requests
enlargement of the issues by the hearing examiner intionproceeding
involving
petitioner's
applicaand that of Badger
Television
Co. for
new
tv stations in Madison, Wis., on ch. 3, by addition
of issue "to determine whether the funds available to the applicants will give reasonable assurance that the proposals set forth in their applications will be effectuated." Action Dec. 14.
Routine

Roundup

. . .

December 16 Decisions
BY THE COMMISSION EN BANC
The Commission en banc took the following
action on December 16:
KHQA-TV Hannibal, Mo., Lee Bcstg. Inc.— Denied request for substitution of call letters
WTAD-TV as contrary to rules since WTAD is
assigned as common call letters for Lee am and
fm stations in Quincy, 111.
McFarland Letters
The tions
following
for requests
new tv staare being holders
advised of
thatCP'stheir
for
additional time for station construction cannot
be granted on the basis of evidence presented:
Ralph D. Epperson, WPAQ-TV, ch. 55, Mt. Airy,
N. C; Tennessee Valley Bcstg. Co., WMSL-TV,
ch. 23, Decatur, Ala.; Grenco Inc., WCRS-TV,
ch. 21, Greenwood, S. C; WCOW Telecasting Co.,
WCOW-TV, ch. 17, St. Paul, Minn.; and Telepolitan Bcstg Co., KNEH (TV) ch. 12, Clovis, N. Mex.
(Comr. Hennock dissented in all cases except
KNEH; favored grant of extension of others).
December 16 Applications
ACCEPTED FOR FILING
Remote Control
WHOS Decatur, Ala., Barrett C. Shelton and
John H. Jones d/b as North Alabama Bcstg. Co.
(BRC-256); WSTN St. Augustine, Fla., Ben Ackerman and Thomas S. Carr d/b as Saint Augustine
Bcstg. Co. (BRC-255); KROC Rochester, Minn.,
Southern Minnesota Bcstg. Co. (BRC-253); WLMJ
Jackson, Ohio, WLMJ Inc. (BRC-254).
WHOS-FM Decatur, Ala., Barrett C. Shelton &
John H. Jones, d/b as North Alabama Bcstg. Co.
301-A Operation by Remote control (BRCH-66.)
Modification of CP
WOR-FM New York, N. Y., General Teleradio
Inc. Modification of construction permit (BPH1846) which authorized changes in licensed sta4882.)
tion for extension of completion date. (BMPHBroadcasting

• Telecasting

License to Cover CP
WWRL-FM Long Island, N. Y., Long Island
Bcstg. Corp. — License to cover construction permit (BPH-1818) as modified which authorized new
fm station (BLH-934).
Modification of Tv CP
KULA-TV Honolulu, Hawaii, Pacific Frontier
Bcstg. Co.— Mod. of CP (BPCT-1671) which authorized new commercial tv station for extension
of completion date to 5/1/54 (BMPCT-1639).
KNUZ-TV Houston, Tex., KNUZ Television Co.
—Mod. of CP (BPCT-1356) as mod., which authorized new commercial tv station for extension of
completion date to 6/29/54 (BMPCT-1638).
WKOW-TV Madison, Wis., Monona Bcstg. Co.—
Mod. of CP (BPCT-1186) as mod., which authorized new commercial tv station for extension of
completion date to Jan. 1955 (BMPCT-1637).
December 15 Decisions
BY THE BROADCAST BUREAU
Actions of December 11
Granted License
WCIN Cincinnati. Ohio, Robert W. Rounsaville
— Granted license for am station, and to specify
studio location 1480 kc, 1 kw-D, DA-D (BL-5138).
Modification of CP
WLIK Newport, Tenn., Arthur Wilkerson Lumber Co. — Granted mod. CP for approval of antenna, studio and transmitter locations; engineering conditions (BMP-6374).
WOI-TV Ames, Iowa, Iowa State College of
Agr. and Mechanic Arts — Granted mod. CP to
change type of power amplifiers (BMPCT-1576).
Completion date 3/11/54.
KTVA Anchorage, Alaska, Northern Television
Inc.— Granted mod. CP to correct geographic coordinates (not a move); completion date 3/29/54
(BMPCT-1577).
WCOG-TV Greensboro, N. C, Inter-City Adv.
Co. of Greensboro, N. C, Inc. — Granted mod. CP
for extension of completion date to 6/19/54
(BMPCT-1631).
KFYO-TV Lubbock, Tex., Globe-News Pub. Co.
— Granted mod. CP for extension of completion
date to 7/6/54 (BMPCT-1630).
Actions of December 10
Remote Control
The following stations were granted authority
to operate transmitters by remote control:
KCHA Charles City, Iowa; WIVK Knoxville,
Tenn.;. WCNX Middletown, Conn.; KDBS Alexandria, La.; KABQ Albuquerque, N. M.; WCOW
S. St. Paul, Minn.; WBCU Union, S. C.
Actions of December 9
Granted License
WMTS Murfreesboro, Tenn., Murfreesboro
Bcstg. Co. — Granted license for am station; 860
kc, 250 w D; engineering condition (BL--5161).
WARB Covington, La., A. R. Blossman Inc. —
Granted license for am station; 730 kc, 250 w D
(BL-5155).
KSMO Salem, Mo., "Show-Me" Bcstg. Co.—
Granted license for am station; 1340 kc, 250 w,
Unl. (BL-5154).
KCHR Charleston, Mo., So. Missouri Bcstg. Co.
— Granted license for am station; 1350 kc, 500 w
I (BL-5152).
WCVS Springfield, 111., WCVS Inc.— Granted license covering mounting of tv antenna on am
tower (BL-5156).
Modification of CP
WLOU Louisville, Ky., Robert W. Rounsaville —
Granted mod. CP to make changes in antenna
system (BMP-6362).
KBOR Brownsville, Tex., Brownsville Bcstg. Co.
— Granted 6-month extension of authority to
transmit weather report to Station XELD-TV
Matamoros, Mexico, from Nov. 18.
WOKO Albany, N. Y., Governor Dongan Bcstg.
Corp. — Granted authority to operate transmitter
by remote control, while using non-directional
antenna.
Modification of CP
The following stations were granted mod. CPs
for extension of completion dates as shown:
WTVJ Miami, Fla., to 3/1/54; KSRT Los Angeles, to 5/8/54; KSAN-TV San Francisco, to
6/30/54; WILS-TV Lansing, Mich., to 1/19/54;
KING-TV Seattle, Wash., to 2/15/54; KGO-TV
San Francisco, to 7/5/54; WLCS Baton Rouge,
La., to 2/1/54; WMAQ-FM Chicago, to 8/1/54.
Broadcasting
• Telecasting

Actions of December 8
Granted License
WKSB Milford, Del., The Kent-Sussex Bcstg.
Co. — Granted license for am station; 930 kc, 500
w D, DA (BL-5151).
WLON Lincolnton, N. C, Lincoln County
Bcstg. Co. — Granted license for am station; 1270
kc, 500 w D (BL-5122).
WHLS Port Huron, Mich., Port Huron Bcstg.
Co. — Granted license covering installation 'of new
transmitter (BL-5153).
WFAX Falls Church, Va., Lamar A. Newcomb
— Granted license covering increase in power
from 250 w to 500 w, and change type of transmitter (BL-5067).
Granted CP
KWG Stockton, Calif., McCIatchy Bcstg. Co.
— Granted CP to install old main transmitter at
present location of main transmitter, to be used
as auxiliary (BP-9090).
KFXD Nampa, Idaho, Frank E. Hurt & Son Inc.
— Granted CP to install new antenna and transmitter to be used as auxiliary (BP-9060).
WLEW Bad Axe, Mich., Port Huron Bcstg. Co.
— Granted CP for installation of new transmitter
(BP-9092).
Modification of CP
The following were granted Mod. of CP's for
extension of completion dates as shown:
WISE Asheville, N. C. to 6/29/54; Santa Barbara
Bcstg. and Tv Corp., KML-45, 46 to 3/8/54, KC2798, KME-407, to 2/28/54. Santa Barbara, Calif.:
WIP-TV Philadelphia, to 6/26/54; KQTV Fort
Dodge. Iowa, to 3/15/54; WHBQ-TV Memphis,
Tenn., to 6/30/54; WDTV Pittsburgh, Pa., to
3/15/54; WBKB Chicago, to 7/12/54.
Actions of December 7
Granted License
WNVA Norton, Va., Blanfox Radio Co.— Granted
license covering new transmitter (BL-5148).
WJWS South Hill, Va., Mecklenburg Bcstg.
Corp. — Granted license for am station; 1370 kc, 1
kw D (BL-5144).

Modification of CP
The following stations were granted Mod. of
CP's for extension of completion dates as shown:
KLVL Pasadena, Texas, to 4/1/54; KTTS-TV
Springfield, Mo., to 1/8/54; WFTV Duluth, Minn.,
to 6/13/54; WBRC-TV Birmingham, Ala., to
6/17/54.
Actions on Motions
By Hearing Examiner J. D. Bond
Radio Roanoke Inc., Times-World Corp., Roanoke, Va. — Granted petition of Radio Roanoke
Inc. to amend its application (Docket 10656;
BPCT-1743) to make certain minor changes in
engineering information.
By Hearing Examiner Claire W. Hardy
Southern Bcstg. Service Inc., Tri-State Bcstg.
Service, Memphis, Tenn. — Granted petition of
Southern Bcstg. Service Inc. to amend its application (Docket 10549; BP-8802), to revise and
raise estimated cost of operation and estimated
revenue, etc.
Tri-State Bcstg. Service, Southern Bcstg. Service Inc., Memphis, Tenn. — Granted petition of
Tri-State Bcstg. Service to amend its application
(Docket 10548; BP-8775). to show present additional studio equipment on hand, etc.
Tri-State Bcstg. Service, Southern Bcstg. Service Inc., Memphis, Tenn. — By Order, continued
without date the hearing in this proceeding
(Dockets 10548-49), because of pendency of an
application by KNBY Newport, Ark. to change
facilities, which may be mutually exclusive to
these applications.
By Hearing Examiner Millard F. French
Radio Diablo Inc.; KXOB, Inc., Stockton, Calif.
— Granted joint petition for continuance of hearing from Dec. 24, 1953 to Jan. 11, 1954, in re
applications for tv ch. 13 (Dockets 8873 and
10766) (Action of 12/11).
By Hearing Examiner James D. Cunningham
WSAV Inc., WJIV-TV, Inc., Savannah, Ga.—
Granted joint petition for extension of time to
Dec. 18, 1953 and Jan. 7, 1954, respectively, in
which to file proposed findings and briefs in re
tv ch. 3 (Docket 10517-18).
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By Hearing Examiner H. Gifford Irion
Superior Television Inc., KEYS-TV Inc., K-Six
Television Inc., Corpus Christi, Texas — By Memorandum Opinion and Order, granted petition of
Superior Television Inc., filed Nov. 19, with respect to K-Six Television Inc., for enlargement of
the issues; denied with respect to KEYS-TV Inc.,
with result that the following issue as to K-Six
is added: "To determine whether the funds
available to the applicant will give reasonable
assurance that the proposals set forth in the
application will be effectuated" (Dockets 1055658) (ch. 10).
By Hearing Examiner John B. Poindexter
KWTX Bcstg. Co., Waco Tv Corp., Waco, Tex.
— Granted motion by Eugene L. Burke and
Neville Miller, to admit David B. Kultgen pro
hoc vice to appear as attorney in this proceeding (Docs. 10694-95) for ch. 10, for the purpose
of participating in the taking of depositions in
Waco, Tex., on Dec. 14-16 by applicants in thia
proceeding.
By Hearing Examiner Elizabeth C. Smith
Loyola University, The Times-Picayune Pub.
Co., James A. Noe & Co., New Orleans, La. —
Granted motion of James A. Noe & Co., for continuance of hearing from Dec. 31 to Jan. 4, and
the date for exchange of information is continued to Dec. 21 (Docs. 8936, 10795-96), re tv
ch. 4.
By Hearing Examiner Annie Neal Huntting
Commodore Perry Bcstg. Service Inc., Erie, Pa.
— Granted petition for leave to amend its application (Docket 10615; BPCT-1283), to furnish further engineering and financial information in
response to so-called "McFarland letter."
By Hearing Examiner Thomas H. Donahue
United Bcstg. Co., Ogden, Utah— On petition,
continued hearing from Dec. 11, 1953 to Jan. 11,
1954, in re tv ch. 9 (Docket 10757).
By Hearing Examiner Herbert Sharfman
Scripps-Howard Radio Inc., Radio Station WBIR
Inc., Tennessee Television Inc., Knoxville, Tenn. —
Granted petition by Radio Station WBIR Inc.,
to fix date for further hearing, and the further
hearing, now without date, is scheduled for
Jan. 6, 1954 (Docs. 10512-14) (ch. 10) (Action of
12/10).
Cherry & Webb Bcstg. Co., Providence, R. I. —
Scheduled further hearing for Dec. 15 in re (Doc.
8737; BPCT-223).
December 14 Applications
ACCEPTED FOR FILING
License to Cover CP
KRDO Colorado Springs, Colo., Pikes Peak
Bcstg. Co. — License to cover construction permit
(BP-8873) which authorized change transmitter
and studio location (1240 kc) (BL-5167).
KBTO El Dorado, Kan., O. A. Tedrick— License
to cover construction permit (BP-8608) as modified which authorized new standard broadcast
station (1360 kc) (BL-5166).
KVPI Ville Platte, La., Villa Platte Bcstg. Co.
Inc. — License to cover construction permit (BP8735) as modified which authorized new standard
broadcast station (1050kc) (BL-5165).

KOWH Omaha, Neb., Mid-Continent Bcstg. Co.
— License to cover construction permit (BP-8906)
which authorized installation of a new transmitter as an auxiliary to be operated on 660
kc with power of 500 w (BL-5171).
Renewal of License
KPAS Banning, Calif., Henry Chester Darwin
tr/as Darwin Bcstg. Co. (BR-1840).
2189).
KSEM Moses Lake, Wash., KSEM Inc. (BRRenewal Applications Returned
WHMA Anniston, Ala., Anniston Bcstg. Co.
(BR-987).
2865).
WHTC Holland, Mich., Holland Bcstg. Co. (BRLicense to Cover Tv CP
WKY-TV Oklahoma City, Okla., WKY Radiophone Co. License to cover CP (BMPCT-448) as
mod., which authorized changes in facilities of
existing commercial tv station (BLCT-167).
December 1 1 Applications
ACCEPTED FOR FILING
License to Cover CP
WBAM Montgomery, Ala., Deep South Bcstg.
Co. — License to cover construction permit (BP7896) as modified, which authorized new standard
broadcast station (740kc) (BL-5169).
WITY Tilton, HI., Vermilion Bcstg. Corp.— License to cover construction permit (BP-7114) as
modified, which authorized new standard broadcast station and specify main studio location as
On U.S. Highway 150, 1 mile South of Tilton,
111. (980kc) (BL-5163).
WMVP Mount Vernon, Ohio, The Mount Vernon
Bcstg. Co.— License to cover construction permit
(BP-8665), as modified which authorized a new
standard broadcast station (1300kc) (BL-5164).
CP for Trans.
WFRL Freeport, HI., Freeport Bcstg. Co. —
Construction permit to install new transmitter as
an auxiliary transmitter at present location of
the main transmitter to be operated on 1570 kc
with power of 250 w, for auxiliary purposes only
(BP-9089).
Modification of CP
WBFN Beaufort, S. C, Louis M. Neale Jr., and
John M. Trask, A Partnership d/b as Beaufort
Bcstg. Co. — Modification of construction permit
(BP-8794) which authorized new standard broadcast station for approval of antenna, transmitter
and studio location as On U.S. Highway 21, 2
6390).
miles West of city limits of Beaufort, S. C. (BMPRenewal Application Returned
Quincy, 111., Lee Bcstg. Inc.— (BRC-596).
New Am Application Returned
V. R. (Andy) Anderson tr/as Mammoth Cave
Bcstg. Co., Cave City, Ky.— Construction permit
for new standard broadcast station on 1440 kc
tion. power of 1 kw and daytime hours of operawith
WTAD

R. D. Baxley & H. Tom Morris d/b as Clinton
Radio, Clinton, S. C— Construction permit for
new standard broadcast station on 1410 kc with
power of 500 w and daytime hours of operation.
Tiger River Corp., Martinsville, Va.— Construction permit for new standard broadcast station
to be operated on 1270 kc with power of 500 w
and daytime hours of operation.
Renewal of License
WBCO Bessemer, Ala., The Bessemer Bcstg.
Co. (BR -2446); KIFW Sitka, Alaska, William J.
Wagner tr/as Alaska Bcstg. Co. (BR-2376);
WWPB Miami, Fla., Paul Brake (BR-1845); WKEU
Griffin, Ga., Radio Station WKEU (BR-819);
WCCP Savannah; Ga., Carter C. Peterson tr/as
Dixie Bcstg. Co. (BR-1663); KEEP Twin Falls,
Idaho, Radio Sales Corp. (BR-1312); WLCK Campbellsville, Ky., Taylor County Bcstg. Co. Inc.
(BR-2615); WMIQ Iron Mountain, Mich., Iron
Mountain-Kingsford Bcstg. Co. (Resubmitted)
(BR-1426); WIBM Jackson, Mich., WIBM Inc.
(BRC-568); KBUN Bemidji, Minn., Butler Bcstg.
Co. Inc. (Resubmitted) (BRC-1400); WJXN Jackson, Miss., Jackson Bcstg. Co. (BRC-1212); WKXL
Concord, N. H., Capitol Bcstg. Co. Inc. (Resubmitted) (BRC-1313); WNBZ Saranac Lake, N. Y.,
Upstate Bcstg. Corp. (BRC-713); KAST Astoria,
Ore., Astoria Bcstg. Co. (BRC-856); KPDQ Portland, Ore.. John W. David (BRC-16U); WLPH
Suffolk, Va., Suffolk Bcstg. Corp. (BRC-1052);
KOL Seattle, Wash., Seattle Bcstg. Co. (Aux.
trans.) (BRC-71); KPQ Wenatchee, Wash., Wescoast Bcstg. Co. (BRC-72); WRCO Richland
Center, Wis., Richland Bcstg. Corp. (Resubmitted)
(BRC-2375) .
WSPA-FM Spartanburg, S. C, The Bcstg. Co.
of the South. (Renewal of license) (BRH-522).
December

10 Decisions

ACTIONS ON MOTIONS
By Commissioner John C. Doerfer
Chief, Broadcast Bureau— Granted petition for
extension of time to and including Dec. 17, within
which an opposition may be filed to order governing course of hearing dated Nov. 27, in re
applications of Southern Tier Radio Service Inc.,
et al, for ch. 40 in Binghamton-Endicott, N. Y.,
proceeding (Docket 10681 et al).
Columbia Empire Telecasters Inc., Northwest
Television & Bcstg. Co., Portland, Ore., and
Chief of Broadcast Bureau — Granted joint petition for extension of time to and including Jan.
6,
within
to file exceptions to initial deet al). cision in rewhich
proceeding for ch. 12 (Dockets 10246
By Hearing Examiner John B. Poindexter
Capital Television Inc., The Tierney Co.,
Charleston, W. Va.— By memorandum opinion
and order granted petition of Capital for leave
to amend its tv application (Docket 10728; BPCT1080), to answer allegations made by The
Tierney Co. in its petition to enlarge issues in
this proceeding (Docket 10729).
By Hearing Examiner Claire W. Hardy
Petersburg Television Corp., Southside Virginia
Telecasting Corp., Petersburg, Va. — By memorandum opinion and order, ordered that date to
commence the taking of testimony in proceeding
re applications for ch. 8, will commence on Feb.
1 (Dockets 10737-38). (Action taken 12/9/53.)
WREC Bcstg. Service, WMPS Inc., Memphis,
Tenn.— Issued notice of hearing conference in
this proceeding, that record will be opened on
Dec. 18; testimony will not be received on that
date, and it will therefore not be necessary for
witnesses to be present (Dockets 10761-62), for
ch. 3. (Action taken 12/8/53.)
By Hearing Examiner Basil P. Cooper
Calif. Inland Bcstg. Co., KARM, The George
Harm Station, Fresno, Calif. — Granted motion of
Calif. Inland for continuance of hearing from
Dec. 8 to Dec-. 10 in re applications for ch. 12
(Dockets 9050 & 10650).
December 10 Applications
ACCEPTED FOR FILING
Extension of SSA
KFAR Fairbanks, Alaska, Midnight Sun Broadcasting Co. — Extension of Special Service Authorization to operate with an RCA Type 10-DX transmitter on 660 kilocycles with power of 10 kilowatt, unlimited time for the period beginning 3
a.m. September 1, 1951, and ending 3 a.m. EST
ED).
February 1, 1954. AMENDED to change expiration date to February 1, 1957 (BSSA-267 AMENDKFXM
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San Bernardino, Calif., Lee Bros. Broadcasting Corp. — Construction permit to install new
transmitter as an auxiliary transmitter at the
present location of the main transmitter to be operated on 590 kilocycles with power of 250 watts,
for auxiliary purposes only, employing directional
antenna day and night (BP-9091).
Broadcasting
• Telecasting

Modification of CP
WLFA Lafayette, Ga., J. A. Gallimore and Virginia F. Gallimore d/b as Radio Dixie — Modification of construction permit (BP-8788) which authorized new standard broadcast station for approval of antenna, transmitter and studio location as Warthen St. Extended, 3,i mile East of
Main Street, Lafayette, Ga., (1590 kc) (BMP-6389).
KCMR McCamey, Tex., Sprayberry Broadcasting Co. — Modification of construction permit (BP8530) as modified, which authorized new standard
broadcast station to change studio location and
make changes in the antenna system (1450kc)
(BMF-6388).
Application Returned
KDTJZ Hutchinson, Minn., Victor J. Tedesco,
Albert S. Tedesco, and Nicholas Tedesco d/b as
McLeod County Broadcasting Co. — Voluntary assignment of license to Albert S. Tedesco, Victor
J. Tedesco, Nicholas Tedesco, Antonio Tedesco,
and Patricia W. Tedesco, d/b as McLeod County
Broadcasting Co. (1260kc).
CP for Fm
WDBO-FM Orlando, Fla., Orlando Bcstg. Co.
Inc. — Construction permit to make changes in
licensed station to change transmitter site to NW
corner of State Hwy. 50 & Texas Avenue, adjacent to Orlando, Fla. ERP to 25 kw; antenna
ht. above average terrain to 464 ft., make changes
in antenna (BPH-1911).
WRCM New Orleans, La., Supreme Bcstg. Co.
— Construction permit to replace construction
permit (BPH-1728) as modified which expired
11/12/53 (BPH-1900).
Modification of Tv CP
WTVJ (TV) Miami, Fla., Southern Radio and
Television Equipment Co.— Mod. CP (BPCT-868)
as mod., which authorized changes in facilities of
existing commercial tv station for extension of
completion date to 3/1/54 (BMPCT-1629).
WILS-TV Lansing, Mich., Lansing Broadcasting
Co. — Mod. CP (BPCT-1415) as mod., which authorized new commercial tv station for extension
of completion date to 12/19/53 (BMPCT-1628) .
KMON-TV Great Falls, Mont., Montana Farmer
Inc. — Mod. CP (BPCT-1196) which authorized new
commercial tv station for extension of completion
date (BMPCT-1627).
WCOG-TV Greensboro, N. C, Inter-City Advertising Co. of Greensboro, N. C. Inc. — Mod. CP
(BPCT-588) as mod., which authorized new commercial tv station for extension of completion
date (BMPCT-1631).
KFYO-TV Lubbock, Tex., Globe-News Publishing Co.— Mod. CP (BPCT-838) as mod., which authorized new commercial tv station for extension of completion date to 9/15/54 (BMPCT-163).
WSLS-TV Roanoke, Va., Shenandoah Life Stations Inc.— Mod. CP (BPCT-855) as mod., which
authorized new commercial tv station for extension of completion date to 2/1/54 (BMPCT-1634).
KING-TV Seattle, Wash., King Broadcasting
Co.— Mod. CP (BPCT-732) as mod., which authorized new commercial tv station for extension of
completion date to 2/15/54 (BMPCT-1626).
Remote Control
WCNX Middletown, Conn., The Middlesex
Bcstg. Co. (BRC-246); KDBS Alexandria, La..
Dixie Broadcasting Service (BRC-247); WCOW
St. Paul, Minn., South St. Paul Bcstg. Co. (BRC249); KABQ Albuquerque, N. M., KABQ Bcstg.
Co. (BRC-248); WOKO Albany, N. Y„ Governor
Dongan Bcstg. Corp. (Main) (BRC-251); WBCU
Union, S. C, Broadcasting Co. of Union Inc.
(BRC-252); WIVK Knoxville, Tenn., James A.
Dick and Marilyn M. Dick d/b as Dick Bcstg. Co.
(BRC-245); KCMR McCamey, Tex., Sprayberry
Bcstg. Co. (Contingent on grant of BMP-6388)
(BRC-250).

HOW
For

or

• Telecasting

MARCH

1954

March
sing. 5: Michigan State Radio & Television
Conference, Michigan State College, East LanMarch 24: Institute of Radio Engineers, WaldorfAstoria, New York.
APRIL 1954
April 4-6 : American Public Relations Assn., Hotel
Biltmore, New York.
April 7-10: Ohio State U. Institute for Education
by Radio-Tv, Columbus.
April 23-25: American Women in Radio & Television, annual convention, Kansas City, Mo.
April 24: Spring Technical Conference, sponsored
by Cincinnati section, Institute of Radio Engineers, Cincinnati.
April 28: Brand Names Day.
MAY 1954
May 4-6: Government-industry electronic component conference, Dept. of Interior auditorium,
Washington.
May 23: NARTB Convention, Palmer House,
Chicago.
SEPTEMBER

1954

Sept. 1 : Deadline for entries in 1953-54 public
interest awards, National Safety Council.
Sept. 30. Oct. 1-2: 1954 High Fidelity Show, International Sight & Sound Exposition, Palmer
House, Chicago.

UPCOMING

DECEMBER

1953

Dec. 31: Deadline for nominations for 12th Annual du Pont Awards.
JANUARY

1954

Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.

Combined Boards. Camelback

Jan. 23-24: Retail Advertising Conference, Sheraton Hotel, Chicago.

Hfeinfh Valley M«rket
mmm - 70 to 175
miles

Jan. 28-29: NBC-TV Affiliates' Executive Committee meets with network officials, New York.
FEBRUARY

hazards — it's surprisingly
INEXPENSIVE
WRITE
FOR
DETAILS
AND RATES
EMPLOYERS
REINSURANCE

Broadcasting

Call Letters Exchange
The Commission granted joint request for exchange of call letters as follows: American Broadcasting-Paramount Theatres Inc., Los Angeles,
Calif., from KECA (AM-FM-TV) to KABC (AMFM-TV); San Antonio Television Co., San Antonio, Tex., from KABC (AM) and KEYL (TV)
to KGBS (AM-TV); and Harbenito Bcstg. Co.,
Harlingen, Tex., from KGBS (AM-TV) to KGBT
(AM-TV). This will permit ABC-Paramount to
identify its Los Angeles stations by the call letter
series KABC in the same way that its New York
stations are identified by the series WABC. In
the San Antonio case, the letters GBS are the
initials of George B. Storer, owner.

Jan. 19-23: NARTB
Inn, Phoenix.

BEST
ANSWEROUR
UNIQUE
SPECIAL
INSURANCE
Covering this and related

L

Request Denied
By letter, the Commission denied request by
Central Kentucky Bcstg. Co., licensee of WLEX
Lexington, Ky., that Blue Grass Bcstg. Co. be
ordered to file application for renewal of license
of WVLK Lexington, and that the same be designated for hearing.

Workshop, sponsored by
S. Jr. Chamber of ComVa.
Week.

Jan. 18-19: Mutual Affiliates Advisory Committee,
Buena Vista Hotel, Biloxi, Miss.

SLANDER

CORPORATION
INSURANCE
EXCHANGE
KANSAS CITY, MISSOURI

KNBY Newport, Ark., Newport Bcstg. Co. — Is
being advised that application (BP-9081) to
change frequency from 1280 kc to 730 kc, operating with 1 kw-D, indicates necessity of hearing.
KNGS Hanford, Calif., Hanford Bcstg. Co.— Is
being advised that application to change operation on 620 kc from 1 kw, DA-N, unl., to 5 kw,
DA-2, unl. (BP-8888) involves interference problems which indicate necessity of hearing.
Queen City Bcstg. Co., Charlotte, N. C; Central
Bcstg. Co., Belmont, N. C. — Are being advised
that their applications for new am stations to
operate on 1480 kc are mutually exclusive and
indicate necessity of hearing. Queen City (BP8982) proposes 1 kw-D, and Central (BP-8900)
500 w-D.
Mid-Cities Bcstrs., Arlington, Tex. — Is being advised that application for new am station to operate on 1220 kc, 250 w-D, involves interference
problems which indicate necessity of a hearing
(BP-8916).
KSPI Stillwater, Okla., Stillwater Pub. Co.— Is
being advised that application (BP-8920) to
change facilities from 780 kc, 250 w, D to 1490
kc, 250 w unl., involves interference problems
which indicate necessity of hearing.

Feb. 19-21: Democracy
NARTB, RETMA, U.
merce, Williamsburg,
Feb. 21-28: Brotherhood

Jan. 11 (week of) : FCC network "giveaway"
case, oral argument before Supreme Court.
Jan. 11: Radio & Television Executives Society,
Hotel Roosevelt, New York.

MUCH
LIBEL

December 9 Decisions
BY THE COMMISSION EN BANC
Hearings

the

nearest

major

tradinq

center*

1954

Feb. 4-6: Audio Fair, Alexandria Hotel, Los Angeles.
Feb. 5-7: Women's Advertising Clubs, eastern
conference, New York.

O DC
/
7^

*OtU"
O^/J

Feb.
5-7: New England Tv Exposition, Worcester,
Mass.
A

from

Feb. 14-20: Advertising Recognition Week.
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"Say the name out loud . . .
and stop bothering me. I got work
She had, too.

She emcees

Cinderella Weekend every weekday afternoon and is commerical
hostess
to do." on Omar Weatherman
every weekday

evening.

A Lynn's — or Jacquelyn's — life
seems to have been pointed squarely at her present occupation. At an
early age she overwhelmed playmates with cookie talks, using samples
expropriated
from her salesman father.
Her adolescence
was
normal — she wrote poetry and had
a crush on Nelson Eddy. As a high
school senior she edited the paper
and played Lady Macbeth. In college she studied dramatics with
Maude Adams,* wrote, produced,
directed and tore her hair for the
college radio station while ad managering the student paper. {Musical bridge here — segue into:) Indianapolis— continuity writer for
WFBM,
The

Face

is

Familiar

tv audition in '51, immediate acceptance by sponsors,

audience, and a brood of pet bud-

A For the past couple years,
Indianapolitans have been telling
Jacquelyn Thomas that she looks
just like the Lynn Stevens they

College," she said. "And Lynn is
practically the last syllable of my

watch on television. This isn't
hard to understand. She is Lynn

first name."
"But S-t-e-p-h-e-n-s isn't
S-t-e-v-e-n-s," we pointed out.

"Because I went to Stephens

Stevens. What's harder to under-

gereegahs who have talked of nothing else since.
It would be an exaggeration to
say that her audience talks of nothing else — but only a slight one.
* Don't jump at any conclusions.
Jacquelyn was born in 1922.

stand is why she isn't known by
her real name professionally. Jacquelyn Thomas sounds swell to us,
tv or not tv. Since she's not hiding
from bill-collectors (she picked a
great place, in front of 401,000
television sets, if she were) or
ashamed of tv (". . . happy to admit
I LOVE IT," quoth she after we'd
badgered her into a Statement),
we up and asked her why her nom
de tv is Lynn Stevens.
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WFBM

WFBM-TV

INDIANAPOLIS

•

CBS

Represented Nationally by the Katz Agency

Affiliated with WEOA, Evansville; WFDF, Flint; WOOD

AM & TV. Grand Rapids

Broadcasting

• Telecasting

FOR THE RECORD
TELESTATUS®
Dec. 21, 1953
TV
and

STATIONS

ON

THE

AIR

Reports of Tv Sets in Their Coverage

Areas —

now

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B.T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question about them should be directed to that
source. Total U. S. sets in use is unduplicated B.T City
estimate.
Sets in Station Area
Outlets on Air
vhf uhf
and Channel
ALABAMA
Birmingham
WABT (13)
WBRC-TV (6)
184,300
39,900
Mobile WALA-TV (10)
WKAB-TV (48)
40,600
18,100
Montgomery
WCOV-TV (20)
ARIZONA
Mesa (Phoenix) KTYL-TV (12)
71,500
KOOL (10)
Phoenix KOY-TV (10)
KPHO-TV (5)
76,100
Tucson KOPO-TV (13)
KVOA-TV (4)
17,060
KIVA (11)
Yuma
17,300
ARKANSAS
13,440
Fort Smith
KFSA-TV (22)
45,000
Little Rock
KRTV (17)
CALIFORNIA
Bakersfield
KERO-TV (10)
74,925
KAFY-TV (29)
49,600
Chico
KHSL-TV (12)
27,540
Eureka
(3)
K I EM-TV
Fresno
KJEO-TV (47)
58,419
KMJ-TV (24)
KECA-TV (7)
Los Angeles
KHJ-TV (9)
KKNBH
LAC-TV(4) (13)
KNXT (2)
KTLA (5)
KTTV (11)
1,707,420
KTHE (28)
KMBY-TV (8)
Monterey
187,399
Sacramento
KCCC-TV (40)
34,200
Salinas
KSBW-TV (8)
190,212
KFMB-TV
(8)
San Diego
206,382
KFSD-TV (10)
San Francisco KGO-TV (7)
KPIX (5)
San Luis
KRON-TV (4)
792,600
KVEC-TV (6)
56,821
Obispo
Santa
KEYT (3)
Barbara
413,827
Tulare (Fresno) KCOK-TV (27)
92,000
COLORADO
KKTV (11)
Colorado
34,691
KRDO-TV
Springs
31,000
KBTV (9) (13)
Denver
KFEL-TV (2)
KLZ-TV (7)
180,825
Pueblo
KCSJ-TV (5)
37,200
KDZA-TV (3)
35,000
CONNECTICUT
Bridgeport
35,479
WICC-TV (43)
112,562
New Britain
WKNB-TV (30)
New Haven
WNHC-TV (6)
635,190
Waterbury
WATR-TV (53)
87,6o6
DELAWARE
Wilmington
WDEL-TV (12)
171,989
DISTRICT OF COLUMBIA
WMAL-TV (7)
559,148
Washington
WNBW (4)
570,200
WTOP-TV (9)
559,000
WTTG (5)
559,000
FLORIDA
Ft. Lauderdale WFIL-TV (23)
86,000
WITV (17)
Jacksonville
175,000
WMBR-TV
(4)
WTVJ (4)
Miami
226,000
Panama City WJDM (7)
WPFA (15
Pensacola
St. Petersburg WSUN-TV (38)
50,000
West Palm
Beach
WIRK-TV (21)
18,532
GEORGIA
Atlanta WLWA
WAGA-TV(11) (5)
WSB-TV (2)
330,000
WJBF-TV (6)
35,000
Augusta
Columbus
WDAK-TV (28)
13,000
WRBL-TV (4)
WMAZ-TV
(13)
Macon
60,000
(47) (13)
WETV (47)
24,544
(9)
Rome
WROM-TV (9)
75,500
IDAHO
Boise
KIDO-TV (7)
16,125
Meridian(Boise)KBOI (2)
14,320
Pocatello KW IK-TV (10)

Outlets on Air
Sets in Station Area ^
and Channel
vhf uhf
I
ILLINOIS

City

Broadcasting

• Telecasting

Belleville (St.
Louis, Mo.)
Bloomington
Champaign
Chicago

Decatur
Harrisburg
Peoria
Quincy
Rockford
Rock Moline)
Island
(Davenport,
Springfield
Bloomington
Evansville
Fort Wayne
Indianapolis
Lafayette
Muncie
South Bend
Ames
Cedar Rapids
Davenport
(Moline,
Rock Island)
Des Moines
Fort Dodge
Sioux City
Waterloo
Hutchinson
Pittsburg
Topeka
Wichita

WTVI (54)
165,000 ;
WBLN (15)
WCIA
i
WBBM-TV
WBKB (3)
(7) (2)
WGN-TV (9)
WNBQ (5)
1,800,000
WTVP (17)
86,700
WSIL-TV (22)
WEEK-TV
(43)
WTVH-TV (19)
106,405
KHQA-TV (7) (See Hannibal, Mo.)
WGEM-TV (10)
76,000
WREX-TV (13)
140,025
WTVO (39)
56,000
WHBF-TV (4)
250,361
WICS (TV) (20)
31,000
INDIANA
WTTV (4)
303,040
WFIE (62)
28,000
WKJG-TV (33)
40.531
WFBM-TV (6)
401,000
WFAM-TV (59)
36,590
WLBC-TV (49)
47,800
WSBT-TV 34)
85,969
WOI-TV
KCRI-TV
WMT-TV
WOC-TV

IOWA
(5)
(9)
(2)
(5)

161,362
88,324
195,000
215,000

KGTV (17)
17,325
KQTV (21)
KVTV (9)
70,914
KWWL-TV (7)
KANSAS

KENTUCKY
WEHT (50)
24,555
WAVE-TV (3)
310,015
WHAS-TV (ll)(b)
WKLO-TV (21)
42,801

Baton Rouge
Lake Charles
Monroe
New Orleans

LOUISIANA
WAFB-TV (28)
36,100
KTAG (25)
KNOE-TV (8)
80,000
KFAZ (43)
15,160
WDSU-TV (6)
218,184
WJMR-TV (61)
56,443

Bangor
Lewiston
Portland

MAINE
WABI-TV (5)
48,000
WLAM-TV (17)
14,500
WPMT (53)
21,800

Baltimore

MARYLAND
WAAM (13)
WBAl-TV (11)
WMAR-TV (2)

401,000

sets

in

coverage
WFBM-TV's
area

. . . and the audience is growing
every day. Put
your sales message
on Channel 6.

MASSACHUSETTS
WBZ-TV (4)
1,117,271
WNAC-TV (7)
1,103,507
WTAO-TV (56)
79,600
WHYN-TV (55)
WWLP (61)
90,000
WWOR-TV (14)

Ann Arbor
Battle Creek
Detroit

MICHIGAN
WPAG-TV (20)
WBKZ-TV (64)
WJBK-TV (4)(2)
WWJ-TV
WXYZ-TV
WTAC-TV
WOOD-TV
WKZO-TV
WJIM-TV
WILS-TV
WKNX-TV

(7)
(16)
(8)
(3)
(6)
(54)
57)

WFBM-TV
INDIANAPOLIS

516,505

Boston
Cambridge
(Boston)
Springfield
Worcester

Saginaw

are

KTVH (12)
69,697
KOAM-TV (7)
WIBW-TV (13)
41,712
KEDD (16)
48,329

Henderson
Louisville

Flint
Grand Rapids
Lansing
Kalamazoo

there

Affiliated with WEOA, Evans. ville; WFBM, Indianapolis;
Ik WFDF, Flint; WOOD AM
k> & TV, Grand Rapids

14,200
55,924
1,000,000
1,135,406
1,128,632
346,108 22,000
314,061
240,321
25,096
50,300
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City
EVEN

COLUMBUS

FOR THE RECORD

WATCHES
City

WHEN

Austin
Duluth
Minneapolis
(St. Paul)
St. Paul (Minneapolis)
Rochester
Jackson
Meridian

Outlets on Air
Sets in Station Area
and Channel
vhf uhf
MINNESOTA
KMMT (6)
64,421
WFTV (38)
33,800
WCCO-TV (4)
WTCN-TV (11)
405,300
KSTP-TV(5) 413,400
WMIN-TV (11)
405,300
KROC-TV (10)
55,000
MISSISSIPPI
WJTV (25)
27,745
WTOK-TV (11)
21,600
MISSOURI
KACY (14)
KHQA-TV (7)
82,022

Festus
Hannibal
(Quincy, III.)
Kansas City KMBC-TV
KCMO-TV (9)
(5)
WDAF-TV (4)
WHB-TV (9)
352,946
KCTY (25)
51,363
St. Joseph
KFEQ-TV (2)
81,879
St. Louis
KACY (14) (See Festus)
KSD-TV (5)
555,914
KSTM-TV (36)
149,760
WTVI (54) (See Belleville, III.)
Springfield
KTTS-TV 10)
39,896
KYTV (3)
36,300
MONTANA
Billings
KOOK-TV (2)
2,500
Butte
KOPR-TV (4)
KXLF-TV (6)
4,000
NEBRASKA
Lincoln KFOR-TV (10)
KOLN-TV (12)
67,160
Omaha
KMTV (3)
WOW-TV (6)
212,482
NEVADA
Las Vegas
KLAS-TV (8)
13,401
Reno
KZTV (8)
7,613
NEW JERSEY
Atlantic City WFPG-TV (46)
15,750
York City)
Newark
(New WATV (13)
4,101,000
NEW MEXICO
KOAT-TV
KGGM-TV (7)
(13)
KOB-TV (4)
36,464
Roswell
KSWS-TV (8)
13,733
NEW YORK
Albany
WROW-TV 41)
53,000
Binghamton
WNBF-TV (12)
182,000
Buffalo
WBEN-TV
(4)
362.017(a)
WBES-TV (59)
WBUF-TV (17)
82,071
Elmira
WECT (18)
21,696
WTVE (24)
21,018
WABD
(5)
New York
WABC-TV (7)
WATV
(13)(2)(See Newark, N. J.)
WCBS-TV(4)
WNBT
WOR-TV (9)
WPIX (11)
4,101,000
Rochester WHEC-TV
WHAM-TV (10)
f6)
W VET-TV (10)
200,000
Schenectady
WRGB (6)
290,500
Syracuse WHEN (8)
WSYR-TV (3)
268,275
Utica
WKTV (13)
129,000
NORTH CAROLINA
Asheville
WISE-TV (62)
13,200
Charlotte
WBTV (3)
365,301
Greensboro
WFWVY-TV (2)
191,393
Raleigh
WNAO-TV (28)
42,800
Winston-Salem WSJS-TV (12)
157,580
WTOB-TV (26)
32,000
NORTH DAKOTA
Fargo
WDAY-TV (6)
22,850
Minot
KCJB-TV (13)
11,654
Albuquerque

□ nly the lookout sees land
ahead — Columbus has
discovered
better.

something

And Columbus is only one of
more than 250 communities in
Central N. Y. who have made
the great discovery and put in
to port at WHEN. The combined crews (over 2Va million
Central New Yorkers) always
head straight for Syracuse,
jingling their pay, and eager
to barter with the Salina Street
" Indians. There's room in
WHEN's tepee for your message — and trading is mighty
brisk in Syracuse!
SEE YOUR NEAREST
KATZ AGENCY

Akron
Ashtabula
Cincinnati
Cleveland
Columbus
Dayton
Lima
Toledo
Youngstown
Zanesville

CBS
ABC
DUMONT
A
MEREDITH
STATION

Lawton
Okla. City
Tulsa

Page 118
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WAKR-TV OHIO
(49)
36,916
WICA-TV (15)
WCPO-TV
(9)
WKRC-TV (12)
WLWT (5)
450,000
WNBK
WEWS (4)
(5)
WXEL (8)
823,629
WBNS-TV (10)
WLWC (4)
307,000
WTVN (6)
330,220
WHIO-TV
(7)
WLWD (2)
300,000
WIFE (TV) (22)
31,758
WLOK-TV (73)
30,531
WSPD-TV (13)
228,000
WFMJ-TV
WKBN-TV (73)
(27)
105,000
WHIZ-TV (50)
17,654
OKLAHOMA
KSWO-TV (7)
32,140
KLPR-TV (4)
(19)
WKY-TV
237,369
KTVQ (25)
49,272
KOTV (6)
165,340

Outlets on Air
and Channel
KBES-TV OREGON
(5)
KOIN-TV (6)
KPTV (27)

Medford
Portland

Sets in Station Area
vhf uhf
138,876
128,299

PENNSYLVANIA
Altoona WFBG-TV (10)
Bethlehem WLEV-TV (51)
Chambersburg WCHA-TV (46)
Easton WGLV (57)
Erie
WICU (12)
WTPA
(71)
Harrisburg
WHP-TV (55)
WARD-TV (6)
(56)
Johnstown
WJAC-TV
Lancaster
Lebanon
Newcastle
Philadelphia

WGAL-TV (8)
WLBR-TV
(15)
WFIL-TV
WKST-TV (6)
(45)
WPTZ (3) (10)
WCAU-TV

Pittsburgh

WENS
WDTV (16)
(2)
WKJF-TV (53)

Reading
Scranton
Wilkes-Barre

WHUM-TV
(61)
WEEU-TV (33)
WTVU
(73)
WGBI-TV (22)
(28)
WWBRE-TV
ILK-TV (34)

York

WSBA-TV
WNOW-TV (43)
(49)

Providence
Charleston
Columbia
Greenville
Sioux Falls
Johnson City
Knoxville
Memphis
Nashville
Abilene
Amarillo
Austin
Dallas
El Paso
Ft. Worth
Galveston
Harlingen
Houston
Long view
Lubbock
San Antonio
Angtlo
San
Temple
Texarkana
Tyler
Waco
Wichita Falls
Salt Lake
City
Hampton
(Norfolk)
Harrisonburg
Lynchburg
Newport News
Norfolk
Richmond
Roanoke
Bel IIngham
Seattle
Spokane
Tacoma
Yakima
Charleston
Huntington
Parkersburg
Wheeling
Green Bay
Madison

346,462
208,500

46,584
12,300
47,788
85,750

720,776
280,871
1,592,000
1,659,718
770,000
1,724,329

106,300
85,802
132,934
140,000
54,633
127,350
105,000
150,424
125,000

76,100
RHODE ISLAND
WJAR-TV (10) 1,080,413
SOUTH CAROLINA
WCSC-TV (5)
43,807
WIS-TV (10)
57,799
WCOS (25)
32,100
WNOK-TV (67)
30,000
WGVL (23)
32,779
SOUTH DAKOTA
KELO-TV (11)
43,952
TENNESSEE
WJHL-TV (11)
31,449
WROL-TV (6)
43,255
WTSK-TV (26)
WHBQ-TV (13)
WMCT (5)
234,892
WSIX-TV (8)
WSM-TV (4)
133,869
TEXAS
KRBC-TV (9)
18,033
KFDA-TV (10)
36,804
KGNC-TV (4)
38,410
KTBC-TV (7)
52,913 .......
KRLD-TV
(4)
WFAA-TV (8)
310,000
KROD-TV (4)
33,692
KTSM-TV (9)
32,487
WBAP-TV (5)
297,201
KGUL-TV (11)
235,000
KGBS-TV (4)
27,000
KPRC-TV (2)
KUHT (8)
281,500
KNUZ-TV (39)
43,593
KTVE (32)
16,100
KCBD-TV (11)
KDUB-TV (13)
35,739
KTXL-TV
15,539
KEYL
(5) (8)
WOAI-TV (4)
171,682
KCEN-TV (6)
56,772
KCMC-TV (6)
44,512
KETX (19)
8,000
KANG-TV (34)
14,738
KFDX-TV (3)
KWFT-TV (6)
44,000
...
UTAH
KDYL-TV (4)
KSL-TV (5)
VIRGINIA

150,200

WVEC-TV (15)
54,000
WSVA-TV (3)
63,989
WLVA-TV (13)
84,706
WACH (33)
WTAR-TV
(4)
202,600
WTOV-TV (27)
WVEC-TV (15) (See Hampton)
WTVR (6)
182,302
WSLS-TV (10)
102,928
WASHINGTON
KVOS-TV (12)
33,301
KING-TV (5)
KOMO-TV (4)
316,100
K HQ-TV (6)
KXLY-TV
(4)
46,678
KMO-TV (13)
KTNT-TV (11)
316,100
KIMA-TV (27)
10,098
WEST VIRGINIA
WKNA-TV (49)
20,279
WSAZ-TV (3)
235,000
WTAP (15)
10,723
WTRF-TV (7)
451,500
WISCONSIN

WBAY-TV (2)
183,257
WKOW-TV (27)
WMTV (33)
28,500
Broadcasting
• Telecasting

WAVE-TV
Delivers:
66.7%

MORE

COVERAGE

AREA

than any other television station
in Kentucky and Southern Indianal
19.8%

MORE

CIRCULATION

;

than the area's leading
NEWSPAPER!
627.3%

MORE

CIRCULATION

than the area's leading
NATIONAL MAGAZINE!

Now

NBC

SPOT

SALES
will

bring

you

our

story!

(effective January 1, 1954)
Everybody knows that tower height is a TV station's most
important asset in delivering coverage — that low channel is next
most important, power third.
on all three counts:

Look at the WAVE-TV

score

WAVE-TV's

tower is 419 feet higher
OTHER VHF STATION!

than

WAVE-TV

is Channel

in this area!

3— the lowest

Louisville's

WAVE-TV's lOO.OOO watts of radiated power is the
MAXIMUM PERMITTED BY THE FCC FOR CHANNEL 3!
Let NBC Spot Sales give you all the facts about WAVE-TV's
tremendous new coverage.

LOUISVILLE'S
WAVE-TV
FIRST

IN

KENTUCKY

NBC Spot Sales, National Representatives
Channel

Broadcasting

• Telecasting

3

•

Affiliated

with

NBC,

ABC,

DUMONT
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City
City
Milwaukee
Oshkosh
Anchorage
London
Montreal
Ottawa
Sudbury
Toronto
Honolulu

Outlets on Air
and Channel
WTMJ-TV (4)
WCAN-TV (25)
WOKY-TV (19)
WOSH-TV (48)
ALASKA
KFIA (2)
KTVA (11)
CANADA
CFPL-TV (10)
CBFT (2)
CBOT (4)
CKSO (5)
CBLT (9)
HAWAII
KGMB-TV (9)
KONA (11)

Outlets on Air
and Channel
MEXICO

Sets in Station Area
vhf uhf
609,582
185,600
160,000
12,000
' 86,800

10,100
1,900
222,500
37,000

Matamoros _
(Brownsville,
Tex.) XELD-TV (7)
Tijuana
(San Diego) XETV (6)

Sets in Station Area
vhf uhf

31,200

213,175
Total Stations on Air 334*; Total Cities with Stations on
Air 219*; Total Sets in Use 27,489,000.
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico,
and educational stations KTHE Los Angeles and KUHT
Houston.
(a) Figure does not include 245,258 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1952.

Target Dates
Commencement
Grantees'
New
This list includes all stations not yet on the air commercially. Stations on the air are listed in
TELESTATUS, page 117

Information in following order: Location, call letters,
date granted, starting target date, network
channel,
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52— Unknown.
Birmingham, WSGN-TV (42), 12/18/52— Unknown.
Decatur, WMLS-TV (23), 12/26/53-2/1/54.
DeciMontgomery,
sion 10/7/53.Montgomery Bcstg. Co. (12), Initial
ARKANSAS
Little Rock, KARK-TV (4), 6/18/53-March '54, Petry.
Little Rock, KETV (TV) (23), 10/30/53— Unknown.
Pine Bluff, KATV (TV) (7), 6/18/53-12/16/53, Avery.
Knodel (granted STA Dec. 9).
CALIFORNIA
Berkeley-San Francisco, KQED (TV) (*9), 7/24/53-Jan. '54.
Corona, KCOA (TV) (52), 9/16/53-Unknown.
Fresno, KBID (TV) (53), 8/12/53-Jan. '54, Meeker.
Los Angeles, KBIC-TV (22), 12/10/52-Spring '54.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento,
6/26/53-Spring,
'54. Decision
Sacramento, KBIK-TV
McClatchy(46),
Bcstg.
Co. (10), Initial
11/6/53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
San Bernardino, KITO-TV (18), 11/6/52-Fall '53.
San Bernardino, Orange Belt Telecasters (30), Initial Decision 9/18/53.
SanSTAFrancisco,
Sept. 15).K BAY-TV (20), 3/11/53-Feb. '54 (granted
San Francisco, KSAN-TV (32), 4/29/53-Jan. '54, McGillvra.
San
(TV) Radio
(48), 6/17/53-Oct.
San Jose,
Jose, KVIE
Standard
& Television '54.
Co. (11), Initial
Decision 11/18/53.
Stockton,
(TV) 1).(36), 1/8/53-Dec. '53, Hollingbery
(granted KTVU
STA Dec.
Yuba City, KAGR-TV (52), 3/1 1/53— Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/1 1/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/24/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53-1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54, Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1/29/53— Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52— Unknown.
Hartford, WEDH (TV) (*24), 1/29/53— Unknown.
Hartford, WGTH-TV (18), 10/21/53— Unknown.
New Haven, WELI-TV (59), 6/24/53-Summer '54, H-R Tv.
New London, WNLC-TV (26), 12/31/52-Dec. '53.
Norwich, WCTN (TV) (*63), 1/29/53— Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.

Texas Network

Information
following order: Location, call letters,
'54. date ingranted,
channel,
starting target date, network
and representative.
DELAWARE
Dover, WHRN (TV) (40), 3/1 1/53— Unknown.
Wilmington, WILM-TV (83), 10/14/53— Unknown.
FLORIDA
Clearwater, Pioneer Gulf Tv Bcstrs. (32), 12/2/53-March
Fort Myers, WINK (TV) (11) 3/11/53-2/1/54, Weed Tv.
Jacksonville, WJHP-TV (36), 6/3/53-Dec. '53, Perry Assoc.
(granted STA Nov. 30).
Jacksonville,
(30), 8/12/53-April '54, Stars
National. WOBS-TV
Miami, Miami-Biscayne Tv Corp. (33), 12/9/53 — Unknown.
Miami, WTHS-TV (*2), 11/12/53— Unknown.
Miami, WMIE-TV (27), 12/2/53— Unknown.
Orlando,
(6), 10/14/53-April '54, CBS, Blair-Tv.
bery. WDBO-TV
Pensacola,
WEAR-TV (3), 6/3/53-12/31/53, CBS, HollingTampa, Tampa Times Co. (13), Initial Decision 11/30/53.
Tampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC, Blair-Tv.
West Palm Beach, Palm Beach Television Inc. (5), 11/4/536/1/54.
GEORGIA
Atlanta, WQXI-TV (36), 1 1 /19/53-Summer '54.
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleySavannah, WTOC-TV (11), 6/26/53-2/1/54, CBS, Katz.
tional. WGOV-TV (37),
Valdosta,
2/26/53-Feb. '54, Stars NaIDAHO
Boise,
(9), 1/15/53-Oct.
'54, ABC, Hollingbery.
Idaho KTVI
Falls, (TV)
KID-TV
(3), 2/26/53-12/20/53,
CBS, NBC,
lingbery.
Idaho
Falls, KIFT (TV) (8), 2/26/53-Spring '54, ABC HolNampa, KFXD-TV (6), 3/1 1/53— Unknown, Hollingbery.
Pocatello,
(TV) (6), 2/26/53-Nov. '54, CBS.
bery.Falls,KISJ
Twin
KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingILLINOIS
Champaign, WTLC (TV) (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53-Unknown.
Chicago,
Unknown.Chicago Educational Tv Assn. (Ml), 11/5/53 —
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicago, WIND-TV (20), 3/9/53— Unknown.
McKinney.WDAN-TV
Danville,
(24), 12/10/52-12/20^53, EverettEvanston, WTLE (TV) (32), 8/12/53— Unknown.
Joliet, WJOL-TV (48), 8/21/53— Unknown.

Southwest Major Independent

$62,000.00

$220,000.00

Single station market. Currently
doing $75,000.00 gross. Selling price
includes working capital and extremely liberal financing can be
arranged.
Appraisals

•

High profits plus steady growth
factor combine to make this extremely attractive. Financing available.

Negotiations

•

Financing

BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefleld
Washington Bldg.
Sterling 3-4341-2

CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
INDIANA
Elkhart,
WSJVAnthony
(TV) (52),
6/3/53-Feb.
'54. Initial Decision
Fort Wayne,
Wayne
Bcstg. (69),
10/27/53.
Indianapolis, Universal Bcstg. Co. (8), Initial Decision
12/7/53-7/1/54, Boiling.
Indianapolis, WJRE (TV) (26), 3/26/53— Unknown.
Indianapolis, WNES (TV) (67), 3/26/53— Unknown.
Marion, WMRI-TV (29), 3/1 1 /53— Unknown.
Princeton, WRAY-TV
(52), 3/11/53-12/20/53, Walker
(granted STA Dec. 7).
Terre Haute, WTHI-TV (10), 10/7/53— Unknown.
Waterloo, WINT (TV) (15), 4/6/53-3/1/54.
Cedar Rapids, KEYC (TV) IOWA
(20), 7/30/53— Unknown.
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Mason
City,
KGLO-TV
(3),
10/14/53-Spring '54, CBS,
DuM, Weed.
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53— Unknown.
Topeka,
London Co.(42),(10),
1 1/5/53—
Unknown. 10/30/53.
Wichita, Alf
KAKEM. Bcstg.
Initial Decision
KENTUCKY
(59), 8/14/52-Unknown, Petry.
(27), 12/3/53-4/1/54, Pearson.
(41), 1/15/53-Jan. '54.
Bcstg. Co. (74), Initial Decision
(43), 9/1 6/53— Unknown.
LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV (10), 9/16/53-Unknown (share time
with KVOL-TV).
Lake Charles, KPLC-TV (7), 1 1/12/53— Unknown.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53-Lale Winter '54,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans, WTLO (TV) (20), 2/26/53— Unknown.,
Shreveport KSLA (TV) (12), 9/19/53-1/1/54, NBC,
CBS, Raymer.
MAINE
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland, WCSH-TV (6), 7/30/53-12/16/53, NBC, Weed Tv
(granted STA Dec. 10).
Knodel. WGAN-TV (13), 1 1/19/53-Spring '54, AveryPortland,
Ashland, WPTV (TV)
Lexington, WLAP-TV
Louisville, WLOU-TV
Newport, Tri - City
11/20/53.
Paducah, WTLK (TV)

MARYLAND
Baltimore,
United
Bcstg.
(18), 12/9/53— Summer
Baltimore, WITH-TV (60),Co.12/18/52-1/1/54,
Forjoe. '54.
Cumberland, WTBO-TV (17), 1 1 /12/53-Summer '54.
Frederick, WFMD-TV (62), 10/24/52— Winter '54.
Salisbury, WBOC-TV (16), 3/11/53-3/1/54, Burn-Smith
MASSACHUSETTS
Adams-Pitrsfield, WMGT (TV) (74), 2/18/53-12/25/53,
Walker.
Boston, WBOS-TV (50), 3/26/53— Unknown.
Boston, WGBH-TV (*2), 7/16/53-10/1/54.
Boston, WJDW (TV) (44), 8/12/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Fall '54.
Lawrence, WGIM TV) (72), 6/10/53— Unknown.
NewWalker.
Bedford, WTEV (TV) (28), 7/11/52-Spring '54,
bery. WBEC-TV (64), 11/12/53-Unknown.
Pittsfield,
Worcester, WAAB-TV (20), 8/12/53-Spring '54, HollingMICHIGAN
Ann Arbor, WUOM-TV (*26), 1 1/4/53— Unknown.
Battle Creek, WBCK-TV (58), 11/20/52-Summer '54,
Headley-Reed.
Bay
WNEM-TV
(5), (42),
9/2/53-Jan.
'54.
BentonCity,
Harbor,
WHFB-TV
2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/1/54, CBS, ABC,
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO Bcstg. Corp. (62), 11/19/53-Unknown.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw, WSBM-TV (51), 10/29/53-Unknown.
Traverse City, WPBN-TV (7), 11/25/53-Unknown.
MINNESOTA
Duluth,
KDAL-TV
(3),
12/1 1/53— Unknown, AveryKnodel.
St. Paul, WCOW-TV (17), 3/1 1/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulfport, WGCM-TV (56), 2/1 1/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54, ABC, Weed Tv.
Jackson, WJDT (TV) (3), 8/27/53-12/28/53, NBC, Hoilingbery (granted STA Oct. 19).
Meridian,
(30), 12/23/52-Unknown (granted
STA Nov.WCOC-TV
13).
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton,
Columbia,KFUO-TV
KOMU-TV(30),
(8),2/5/53-Unknown.
1/15/53-12/21/53, ABC, CBS,
DuM, NBC, H-R Tv (granted STA Dec. 8).
Kirksville, KBIZ Inc. (3), 12/16/53-Unknown.
St.Aug.
Louis,12).
KETC (TV) (*9), 5/7/53-Unknown (granted STA
St.
Louis,KDRO-TV
WIL-TV (42),
2/12/53-Late '53.
Sedalia,
(6), 2/26/53-1/1/54.
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Early '54, CBS, Weed
Great
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula,
(13), 3/11/53-7/1/54, CBS, GillPerna. KGVO-TV
NEBRASKA
Kearney,
KHOL-TV
(13),
7/22/53-Dec.
'53, CBS, DuM,
Meeker (granted STA Oct.
29).
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53— Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/15/54, Weed.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-1/9/54 (granted
STA Dec. 10).
Atlantic City, WOCN (TV) (52), 1/8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTIV (TV) (*19), 12/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV
(TV) (*46),
Bloomingdale
[Lake Placid],
Great8/14/52-Unknown.
Northern Tv Inc. (5),
12/2/53-Summer '54.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53-Unknown.
Jamestown, WJTN-TV (58), 1 /23/53-Unknown.
Kingston,
WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52-Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52-Jan. '54.
Rochester, WRNY-TV
(27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52— Unknown.
Rochester, WCBF-TV (15), 6/10/53-Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1/53-Unknown.
Waterfown,
WWNY-TV (48), 12/23/52-Unknown, Weed
Tv.
NORTH CAROLINA
Asheville, Skyway Bcstg. Co. (13), 12/9/53-Unknown.
Chapel Hill, WUNC-TV (*4), 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-1/1/54, ABC, Boiling.
Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, WTVX (TV) (34), 9/30/53-Unknown.
Greensboro,
WCOG-TV (57), 1 1/20/52-Unknown, ABC,
Boiling.
Greenville, WNCT (TV) (9), 3/11/53-12/20/53, CBS, DuM,
Pearson (granted STA Dec. 9).
Mount
Clark. Airy, WPAQ-TV (55), 3/1 1/53— Fall '53, Thomas
Wilmington,
WMFD-TV
(6), 7/30/53-12/31/53, NBC,
Weed.
NORTH DAKOTA
Bismarck,
KFYR-TV
(5), 3/4/53-Dec.
'53, NBC, CBS,
DuM, Blair Tv (granted
STA Oct. 28).
Valley City, KXJB-TV (4), 8/5/54-Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WERE-TV (65), 6/18/53-Fall '53.
Cleveland, United Bcstg. Co. (19), 1 1/25/53-Unknown.
Columbus, WOSU-TV
(*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 12/4/52-Spring '54, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52-1/1/54, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/24/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52-1/1/54, Petry.
OKLAHOMA
Ada, Eastern Okla. Tv Co. Inc. (10), 12/16/53-6/1/54.
Enid, Streets Electronics Inc. (5), 12/16/53-Unknown.
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, KWTV (TV) (9), 7/22/53-12/20/53,
CBS, Avery-Knodel
(granted Educational
STA Nov. 13).
Oklahoma
City, Oklahoma
Tv Authority
(*13), 12/2/53-Unknown.
Tulsa, KCEB (TV) (23), 2/26/53-1/1/54, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1/53-Unknown.
Eugene, KVAl-TV (13), 5/14/53-3/1/54, Hollingbery.
Portland
(Wash.), KVAN-TV (21), Initial
Decision(Ore.)-Vancouver
6/18/53.
Portland, Oregon Television Inc. (12), Initial Decision
11/10/53.
Salem,
Aug. KPIC
4). (TV) (24), 12/9/53-12/15/53 (granted STA
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1/53-Unknown.
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Early '54.
Allentown, WQCY (TV) (39), 8/12/53-Unknown.
Erie,
Commodore
Perry Bcstg. Service Inc. (66), —Initial
Decision
12/10/53.
Erie, WSEE (TV) (35), 10/14/53-Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-3/1/54, Cooke.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster, WWLA (TV) (21), 5/7/53-Late '53 Taylor.
Lewistown, WMRF-TV (38), 4/2/53-Unknown.
Philadelphia, WIBG-TV (23), 10/21/53-Unknown.
Philadelphia, WIP-TV (29), 1 1/26/52-Unknown.
Pittsburgh,
STA Oct. WQED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh,
ley-Reed. WTVQ (TV) (47), 12/23/53-Early '54, HeadScranton, WARM-TV (16), 2/26/53-1/1/54, Hollingbery.
Williamsport, WRAK-TV (36), 1 1/13/52-Unknown.
RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, WAKN-TV (54), 10/21/53-Unknown.
Anderson, WAIM-TV (40), 9/30/53-12/15/53, CBS, Burnsmith (began test patterns Dec. 2)
Camden,
'54.
Florence, WACA-TV
WPDV (TV).(15),
(8),6/3/53-Jan.
1 1/25/53-Unknown.
Greenville, WGCT (TV) (4), 7/30/53-1/1/54, NBC, Weed.
Greenwood, WCRS-TV (21), 4/8/53— Unknown.
Spartanburg, WORD-TV
(7), 1 1 /25/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53-Jan. '54.
TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21/52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21 /52-Unknown.
Jackson, WDXI-TV (9), 12/2/53-6/1/54.
Old Hickory [Nashville], WLAC-TV (5), 8/5/53-1/1/54.
TEXAS
Amarillo,
Plains
Empire
Bcstg. Co. (7), 12/11/53— Unknown.
Beaumont,
KBMT (TV)(6),(31),
12/4/52—
'53.
Beaumont, KTRM-TV
Initial
DecisionFall7/22/53.
Corpus Christi, Coastal Bend Tv Co. (22), Initial Decision
12/10/53.
Corpus Christi, H. L. Hunt (43), 12/9/53-Unknown.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-8/1/54.
El Knodel.
Paso, KEPO-TV (13), 10/24/52-Early '54, AveryFort Worth, KTCO (TV) (20), 3/1 1 /53-Unknown.
Houston, KTVP (TV) (23), 1/8/53-Unknown.
Houston, KXYZ-TV (29), 6/1 8/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-late '53, Taylor.
Lufkin, KTRE-TV (9), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53-Unknown.
Midland,
(granted KMID-TV
STA Dec. (2),
8). 7/1/53-Dec. '53, NBC, Taylor
San Antonio, KALA (TV) (35), 3/26/53-Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, KPAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, Best.
Weslaco, KRGV-TV (5), 7/16/53-Dec. 53, NBC, Raymer.
UTAH
Provo, KOVO-TV (11), 1 2/2/53-Unknown.
SaltHollingbery.
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
VERMONT
Montpelier, WCAX Bcstg. Corp. (3), Initial Decision
10/2/53.
VIRGINIA
Charlottesville,
WCHV-TV (64), 1/29/53-Winter '54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion,
(50), 4/2/53-Unknown, Donald
Cooke. WMEV-TV
Richmond,
Unknown. Winston-Salem Bcstg. Co. (29), 12/2/53WASHINGTON
Vancouver (Wash.)-Portland (Ore.), KVAN-TV (21),
9/25/53-1/15/54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53-Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54, Gill Perna.
Wheeling, WLTV (TV) (51), 2/1 1 /53— Unknown.
WISCONSIN
Eau
Claire,
WEAU-TV
2/26/53-Dec.
'53, NBC,
ABC, DuM, Hollingbery (13),
(granted
STA Dec. 9).
La Crosse, La Crosse Tv Corp. (38), 12/16/53-Unknown.
La Crosse, WKBT (TV) (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53— Unknown.
Marinette, WMAM-TV (11), 11/18/53 — Unknown.
Neenah,
Clark. WNAM-TV (42), 12/23/52-1/5/54, George
Superior, WDSM-TV
(6), 10/14/53 — Unknown, Free &
Peters.
WYOMING
Casper, KSPR-TV (2), 5/14/53— Unknown.
Cheyenne,
(5), 1/23/53-12/25/53, CBS (granted
STA Dec. KFBC-TV
3).
ALASKA
Fairbanks, KFIF (TV) (2), 7/1 /53— Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/1 2/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.
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editorials
Noel,

Noel

IT hardly seems that a year has passed since George S. Kaufman
precipitated a crisis by implying that he was sick of hearing
"Silent Night."
Was it so long ago that Mr. Kaufman was fired from his acerbic
role on This Is Show Business in response to a torrent — or trickle,
depending on your viewpoint — of protests that his remark was
sacrilegious? It was indeed, and the reason we are reminded of
it now is that another Yuletide is upon us, as no member of the
radio and television audience can have escaped noticing.
The air is filled — to bursting, it might be said — with the old,
reliable Christmas music. For a moment, we were tempted to
write that we, too, were sick of "Silent Night." Remembering Mr.
Kaufman's experience, however, we must content ourselves with
a complaint about the number (in the thousands) of times we
have heard "Rudolph, The Red-Nosed Reindeer."
It is safer that way. (Reindeer are not the letter-writing kind.)
Jlerrp
Seeing

Cfrrtetmasi

Is Believing — in Uhf

Too

IS UHF television the victim of its own inferiority complex?
So think a lot of folks who buy time. To date, very few uhf
operators, in mixed markets particularly, have done much to dispel that notion.
The nub of the trouble isn't hard to find. Just about 90% of the
agency-advertiser buyers on Madison Ave., Michigan Ave., and
Hollywood & Vine have never been in uhf territory. There are
no commercial uhf stations in those cities. And about 90% of the
national spot and network business is placed through those cities.
This isn't novel, either. When television got its real commercial
start five years ago, these same buyers in these same markets figured
no one, but no one, listened to radio anywhere in the United States.
So, since they do not view uhf in New York, Chicago and Hollywood, they figure that no one does.
In a way it's understandable. Stations can't sell advertisers and
their agencies on something they've never seen. Thus, it's the mission of the uhf telecaster to bring the buyer into uhf territory, or
else bring the uhf territory to the buyer with effective promotion.
The biggest lift uhf could possibly get would be recognition by
the networks through provision of full service to uhf stations in
mixed markets. That very prospect is imminent, because the FCC
is moving toward raising the present five station ownership limit
to five vhf and two uhf outlets. All networks, we're confident, and
such important entities as Storer and Westinghouse, among others,
will promptly contrive to get the two additional uhf outlets, either
by grant or purchase. This would be infectious, helping all uhf.
Uhf stations, for the most part, have no difficulty in selling local
advertisers. The local advertiser isn't reckless with his dollars. He
knows the quality of performance and he gets the reaction immediately in his sales.
There's no doubt that some terrain is better adapted to uhf than
other at this stage of technical development. But there are experts
who will tell you that uhf picture quality is every bit as good as
vhf in most markets.
Uhf operators are encouraged by the comments of Ted Bergmann, DuMont general manager [B*T, Dec. 7], who told the
Dayton Advertising Club that there's nothing wrong with uhf "that
high power would not cure." This official, whose job it is to sell
tv time, said further that "sponsors are interested only in getting
their messages before viewers clearly, attractively and economically"
and not in technical means which get a program to their screens.
The scientists have provided uhf as a service. Without uhf there
can be no competitive nation-wide television. Uhf is getting the
power wallop it needs. With more and more stations taking the air,
and more national representatives selling, the story of uhf will be
told — and sold.
The newspapers have used, to excellent advantage, the slogan:
"All business is local." The local advertisers are buying tv, whether
it's uhf or vhf. They're buying radio to a greater degree than ever
before. All uhf needs is to forget the negative approach and sell
nationally the job it's doing locally.
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"/ hear he's even raised his rates!
Hark,

the

Herald

Jimmy

Sings

AFTER a period of uncommon quiescence, James Caesar Petrillo
has emerged from the wings with a new battle cry. Last week
he used the White House as a backdrop, to proclaim to all that
television is responsible for unemployment among musicians. He
told the President so, he reluctantly volunteered to newsmen later.
This was a wonderful piece of timing, contrived no doubt, by
Jimmy's press agent. The White House visit preceded negotiations
last week with the recording companies, and followed preliminary
conversations with networks on contract renewals due January 31.
At this late date, Jimmy isn't kidding anyone about the phony
musicians' unemployment issue. The qualified musicians never
had it so good. Staff performers are getting better than $220 per
week for a 25-hour week. The musicians "unemployed" are mostly
those who double as factory workers, or barbers, who are otherwise
gainfully employed and are incompetent to meet even minimum reas"musicians."
Any czar,quirementsJimmy
knows, must agitate to keep his job. Jimmy
had been kept unusually quiet for quite a spell, notably after the
GOP victory, and his performance (even as orchestra leader) at
the 1952 Democratic convention. Because Jimmy had been such
an avid Democrat, we were both amused and surprised to see him
seek the counsel and the support of President Eisenhower in his
quest for more and more tribute. (Our inside correspondent at
1600 Penna Ave. reports that the President just listened.)
It's our guess that Jimmy, after a valiant fight and great gobs
of publicity that will assure him re-election, will settle for what
he's now getting, with an added frill or furbelow.
You see, Jimmy also remembers radio's victory in another branch
of music just 15 years ago. That was the break with ASCAP and
the birth of BMI. He won't pull any plugs on television, as he
threatened to do on radio. He's dealing with the same broadcasters
in television. They can't be bluffed again.
White

House:

On

the

Air

THE White House's permission for broadcast of the complete
tape recording of the President's news conference last Wednesday is a long advance toward equality among news media.
It is a tribute to the persistence of Washington radio and television newsmen who have been fighting for a better break for
both radio and tv. Last Wednesday tv got only half a loaf — sound
without pictures. But as James Hagerty, news secretary to the
President, said, the radio broadcast was "the first step in opening
it [the news conference] up to other media."
Unquestionably there are many problems involved in arranging
a Presidential conference of the air that would have the valuable
give-and-take that is possible in a non-broadcast conference. What
last Wednesday's action means, however, is that the White House
is considering these problems and is trying to solve them.
Broadcasting

• Telecasting
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is what we call the area cov-

ered by W-I-T-H. It's Baltimore City and
the heavily populated parts of the surrounding counties.
Outside WITHtown is some of the most
beautiful farm land in America. But mighty
few people. Mighty
tomers.

can offer you substantially more than that,
because network affiliates overlap each other
in coverage.
At W-I-T-H 's low rates, you get more
listeners-per-dollar than from any other
station in town.

few prospective cus-

Inside WITHtown are 375,000 radio
homes. No other station in Baltimore —
regardless of power or network affiliation —

We'd like you to hear the whole story
about W-I-T-H and its dominant position
in the rich market of Baltimore. Just ask
your Forjoe man.
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Each year radio listeners in Midwest

Amer-

ica contribute year-round aid to hundreds
of sick and crippled children through the
WLS

Christmas

Neighbors Club.

The 1952 donations for this purpose totaled
$30,089.81.
and

It came

from the WLS

listen-

ing family — ordinary folks who gave dimes
dollars so that those less fortunate

might have a greater hope for happiness.
WLS

used this money

in full to provide

radios, wheel chairs, inhalators, orthopedic
walkers, and other equipment

as requested

by hospitals and other child-care institutions.

In the past ten years listeners have contributed $333,558 to this WLS Christmas
Neighbors Club. Every penny of this money
has been used to provide equipment

. . .

all administrative costs are paid by WLS.
We

are proud of the opportunity to use

our facilities for such a purpose — and proud
of our loyal listeners who gave so willingly
to their youthful neighbors.
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Viewers throughout the large, rich WDEL-TV

modern

market — Delaware, parts of Pennsylvania, New

buy. Every year this audience spends:
$1,054,410,000 on retail items
263,997,000 on food

Jersey and Maryland— look to CHANNEL

12

for up-to-the-minute local, regional and national
news. In addition to NBC network news, this

laboratories. Because they look, they

54,272,000 on general merchandise
29,268,000 on drug items

loyal, growing, buying audience sees local onthe-spot news stories filmed by WDEL-TV's
camera

Represented by

crews and processed in the station's

MEEKER
\ New
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Reach them, sell them — profitably, economically
-on WDEL-TV, CHANNEL 12.
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dosed
THOUGH AT&T won't talk, it's understood that present estimates are that charges
for relaying network color tv will run at
least 25% and perhaps 50% higher than
charges for black and white. Whatever
rates AT&T sets for transmissions in next
few months will be tentative, with final fee
schedules determined after telephone company obtains operating experience.
★ ★ ★
ACTION of FCC at Christmas-Eve session
proposing to lift limit on tv ownership from
five to seven (not more than five vhf) isn't
final. If comments, due Feb. 1, do not
give assurance that uhf stations will be
added by important entities in mixed-markets with network service, FCC might well
reverse its 5-1 vote. But outlook is that
perhaps all networks, plus Storer, Westinghouse, Meredith and perhaps other multiple
owners, will act swiftly to assure full test
of uhf commerical potentials, in hope ol
accelerating its development.
★ ★ ★
ABC

RADIO

station affiliates reportedly

accepting network's split-sponsorship plan
[B«T, Dec. 21] in fair numbers, although
some representatives say their stations are
advising that they do not intend to go
along with plan they call "selling announcements on the network." Fact that NBC
first offered similar segment plans to advertisers believed helping ABC get acceptance
from its affiliates, who conclude move is
necessary for competitive reasons.
★ ★ ★
FCC ISN'T going to wait long to ask new
session of Congress for relief from onerous
effects of Sec. 309(c) of Communications
Act which now requires mandatory hearings
where question of economic interest is
raised by an opposing applicant. All applicant now has to do is state "with particularity" economic factors purportedly involved. FCC is expected to ask Congress
to modify section so as to give it discretion
as to whether justifiable interest is shown.
★ ★ ★
LEAVING O. L. Taylor Co., station representative firm recently acquired by Paul H.
Raymer Co. [B»T, Nov. 23], which he had
served as president, Lloyd George Venard
is planning to launch Venard Inc. shortly
after first of year, with headquarters in
same building, 444 Madison Ave., N. Y.
Howard Meyers, Chicago manager of Taylor firm, will occupy similar position with
Venard Inc., it was learned. Venard has
"invited" stations now on Taylor list to appoint new firm as sales representative.
★ ★ ★
PORTENTS

of Senate confirmation battle

on FCC's newest Commissioner, Robert E.
Lee, appear to be evaporating as Congressional season approaches. He has solid
White House backing for appointment to
full seven-year term. In his short tenure
with Commission (he took office Oct. 12)
he has won over both his Republican and
Broadcasting

• Telecasting

THIS

ISSUE

circuit
Democratic colleagues, and it's now believed
that Democratic minority of Senate Interstate Commerce Committee, headed by
ebullient Big Ed Johnson (Colo.) will go
down line for his confirmation.
★ ★ ★
TELENEWS Productions Inc., N. Y., which
provides production of tv filmed news programming distributed by the INS Television
Dept., reportedly is planning to suspend
operations. Though Telenews would not
confirm, it's believed announcement will be
released shortly. INS said to be planning
this by relying on expanded tv production
by News of the Day, N. Y., owned jointly
by Hearst Corp. and Metro-Goldwyn-Mayer
and producer of some tv filmed news programming. Telenews is independent production company.
★ ★ ★
ONE OF principal patronage problems at
FCC has been status of Mary Jane Morris,
attorney and vigorous worker in GOP vineyard, who aspired to general counselship
or secretaryship. She's now on leave and
report is she doesn't intend to return, which
has caused considerable unrest at Republican Committee headquarters. She was
formerly associated with Judge Leonard
Hall, former New York Congressman and
now Republican Committee chairman.
★ ★ ★

LEAD STORY
B«T's annual survey of leading advertising agencies shows how radio-tv billings
soared 25% in 1953. Page 27.
ADVERTISERS & AGENCIES
Frank White joins McCann-Erickson as
chairman of board of its overseas subsidiary.
Page 30.
COLOR TV
In first week after FCC's approval of compatible color broadcasters and manufacturers
buckle down to job of getting it underway.
Page 31.
FILM
General Teleradio Inc. in a $1 million
transaction acquires Phillips H. Lord Inc.,
radio-tv production firm, paving the way for
GT's entry into television. Page 33.
Bing Crosby Enterprises will tape the
New Year's Day Pasadena Rose Parade in
color. Page 34.
FACTS & FIGURES
Television will be the top medium used by
confectionary businesses in 1954 in an advertising budget exceeding
$30 million.
Page 38.
TRADE ASSNS.
The Advertising Council is distributing a
booklet to broadcasters listing public service campaigns supported by the Council and
offering to answer questions about others.
Page 40.
GOVERNMENT

IT MAY BE denied, but FBI is engrossed
in new investigation of Drew Pearson on
his news reporting in Washington. Several
previous efforts have failed to yield sufficient basis for proceedings, but this time
report is that Bureau feels it has something.
★ ★ ★

The FCC confirms the operation of a lowpower tv outlet by the Air Force at remote
44.
Limestone Air Force Base in Maine. Page

REMEMBER FCC's mid-year proposal for
advertising of tv applications with 30-day
cutoff date against competition? It is slated
for Commission agenda for regular meeting
anytime now, and best guess is it will go
by boards since primary objective of speeding-up of grants has been accomplished.
Proposal was opposed formally by CBS
and attorney Leo Resnick; informally in
Federal Communications Bar Assn. survey.
★ ★ ★
THAT three-a-week schedule of NARTB
district meetings tried this year for first

Travelers Insurance Co. is "significant."
Page 46.
STATIONS
Total tv stations on the air near 350.

time is destined to join "noble experiment"
ranks for two reasons: (1) "flea circus"
troupe was handicapped in trying to make
contacts with members; (2) crowded schedule had NARTB headquarters staff catching
midnight naps in planes and lunches at
airports with little time to associate with
delegates.
★ ★ ★
TRANS-AMERICAN Broadcasting & Television Corp., one of pioneers in program
packaging field, is formulating plan for
comprehensive syndicated tv series on work
of government agencies. John L. Clark,
president, is soliciting cooperation of federal agencies in Washington in aligning
project, presumably to embrace continuing
series of half-hour programs.

FCC Examiner Fanney Litvin allows
Hartford Telecasting to bring into the Hartford vhf ch. 3 hearing its contention the
economic influence of competing applicant

Page 50.
NETWORKS
ABC's President Robert Kintner cites post
AB-PT merger advances of the network and
says progress will continue. Page 56.
CBS-TV reports 1953 was 'another record'
year and cites leadership in ratings. Page 58.
MANUFACTURING
RCA Board Chai rman Brig. Gen. David
Sarnoff calls 1953 RCA's biggest year,
enumerating developments by the parent
company and NBC. He predicts even greater
achievements. Page 64.
Demand for black-and-white tv sets and
radios will continue in 1954, says Dr. W. R.
G. Baker, GE Electronics Division vice
president-general manager, in year-end report. Page 65.
FEATURES
A roundup of significant trends and events
of 1953 by the editors of B«T.
Page 76.
FOR THE RECORD
Weekly Telestatus summary of all tv stations on the air and their estimates of tv
sets. Page 93.
Commencement target dates of all tv
grantees. Page 96.
December 28, 1953

•

Page 5

»

Entree

..with

WEEFs

the

most

welcomed

local stars: Charles Ashley, Morgan

sales

force*

Baker, Fred Cusick, Nancy

in

Boston!

Dixon, Priscilla Fortesc

For sheer sales power in the Greater Boston area, you can't match WEEFs

local personalities.

They're the salesmen Bostonians like best, listen to most . . . the salesmen who make

the most calls

on your customers, with the best results.

Here's proof of their prowess: Eight of the Top Ten local programs
four times as many
WEEI

as there are on all other stations combined!

in Boston are on WEEI...

(Equally convincing,

has the largest weekly share of audience and more than twice as many

quarter-hour wins

as all other stations combined!)

If you want to sell anything from avocados to zebras in Boston, WEEI
the salesmanship

and the audience leadership that will make

product welcome

in the most Boston homes.

For easy entree, just call the nearest CBS

has the talent, the shows,

you and your

Radio Spot Sales office or . . . WEEI
Boston ' CBS Onned
Represented by CBS Radio Spot Sales

Source: Pulse, September-October 1953

TELEPULSE

Survey

proves...

K

TV

OST

POPULAR

TV

STATION

DENVER

I

'Zfene

one

t&e

'pacfo

8 of the top 10 once-a-week shows... on KLZ-TV
(including, of course, first place)

This

• Telepulse audience survey,

8 of the top 10 multi-weekly shows... on KLZ-TV
(including, of course, first place)

for late November, 1953 proves

AND:

that KLZ-TV... fops with

of the highest rated multi-weekly shows,
ALL of the first five are KLZ-TV local originations.

is convincing

evidence

of local

TV

Most popular local TV newscast and weather...
Second most popular local TV newscast and
weather. . .
Most popular local western show for kidsSheriff Scotty...
Most popular local sports show — Larry Varnell
Sports Shop...

facilities, personalities and
programs. .. is fops with viewers

leadership:

— and by a wide margin.
Literally skyrocketing into

KLZ-TV
10 PM

overwhelming dominance of

6 PM
KLZ-TV

the Denver TV scene, KLZ-TV...

KLZ-TV

Channel 7... is the "Must buy"
for advertisers.

KLZ-TV

Most popular local kitchen show...
...and there are others!
See your KATZ

man

KLZ-TV

or write, wire or telephone.

CHANNEL

Affiliate

7

DENVER

OWNED AND OPERATED BY ALADDIN RADIO & TELEVISION, INC.
V

-T
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ASCAP

Blanket

Tv

Fee

•

Of 2.05% Proposed
PROPOSAL of new ASCAP blanket tv license
fee of 2.05%, roughly 10% below radio rate in
place of present tv formula of radio plus 10%
[Closed Circuit, Dec. 21], will be offered
ASCAP by All-Industry Local Tv Music
License Committee if poll now being conducted
of all tv stations on air secures approval.
For blanket licenses to run four years starting
Jan. 1, 1954, following termination of present
blanket licenses, All-Industry Committee proposes commercial fees equal to 2.05% of advertising revenue minus certain sales expenses
and monthly sustaining fees equal to station's
highest quarter-hour rate.
For per program licenses to cover period
from Jan. 1, 1949, to Dec. 31, 1957 (same
termination date as proposed blanket licenses),
committee proposes fees of 9% of net receipts
from sponsors, minus certain expenses, for
sponsored programs containing ASCAP music
only, and 3.5% of applicable card rate for sustaining programs on which ASCAP music is
used, provided that in no month the sustaining
charges are more than the station's highest
quarter-hour rate. If sponsored programs are
films not made specially for tv use and in which
ASCAP music is used only incidentally, proposed rate is reduced to 4%.
Expressing optimism over likelihood that
both tv station operators and ASCAP will accept proposals, committee said that if this occurs
stations may settle past liabilities for past use
of ASCAP music at present rate.
If proposed station license terms are accepted
by ASCAP, counterpart would presumably be
applied to tv network blanket license agreements, which would have their base rate
reduced by same 17% to 2.5% of advertising
revenue, minus sales and agency commission.
FCC
BY

PROPOSES
INCREASING

TO

DELUGE

Herbert
Over

ORDERS

to Leave

NBC

Policy Differences

JOHN K. HERBERT, NBC vice president in
charge of tv network sales, expected to resign
by year-end as result of policy differences with
newly-elected President Sylvester L. (Pat) Weaver Jr. [B«T, Dec. 7]. He and other network
officials reportedly were negotiating last week
in effort to reach agreement on termination
of his contract, which runs to summer 1956.
Present contract was entered few months ago,
coincident with his reassignment from vice
president in charge of tv network to vice president in charge of tv network sales, at which
time he also was named to NBC board.
George Frey is NBC vice president and director of tv network sales and in that capacity
probably will take over Mr. Herbert's responsibilities after the latter's resignation, it was
understood.
Mr. Herbert joined NBC as assistant to thenpresident Joseph H. McConnell in September
1950 after 12 years with Hearst magazines,
where he was vice president and general advertising manager.

OWNERSHIP

• Telecasting

OF

OFFER made three times by General
Mills on NBC-TV's Ding Dong School
with Frances Horwich has brought in
over 8,000 orders totaling some $32,000,
network announced. Offer was made Nov.
20, 27 and Dec. 4 and required cash
outlay of $3.98 and proof purchase for
Betty Crocker junior baking kit. General
Mills received 4,700 orders first week.

BOOST

PROSPECTIVE boost for uhf television appeared last week as FCC issued notice of proposed rule-making to amend its newly-adopted
multiple-ownership rules to allow common ownership of seven tv stations, but with condition
not more than five are vhf. Comments are
due Feb. 1.
Import of proposal, issued following five-toone vote by Commission in which Comr. Frieda
B. Hennock dissented in two page opinion and
Comr. Robert T. Bartley concurred with reservation, isthat networks and other major operators would be allowed to acquire two additional uhf stations aside from five vhf station
quota now allowed. This is considered potential program and financial shot-in-arm for uhf.
Proposal would amend new rules adopted in
late November setting limits of five tv stations,
seven am and seven fm outlets for single interest [B»T, Nov. 30]. Industry reaction to
new rules was slight, but there is known to have
been considerable interest on part of industry
for easing five-station limitation [B»T, Dec. 7].
Comr. Hennock had concurred in part, dissented in part to original rules. Comr. Bartley
indicated in his additional opinion last week
Broadcasting

deadline

UHF
TO

SERVICE
SEVEN

he wished proof that uhf will be aided by eased
limitation. Comr. E. M. Webster was absent.
After pleadings are tendered Feb. 1, Commission will determine whether to call for oral
argument or make final ruling promptly.
Following announcement of FCC proposal,
NBC officials recalled their petition of Jan.
3, 1952, asking for five vhf, two uhf limitation.
They did not know where NBC might apply
for its additional uhf outlets, but said they
would be glad to have them.
Dr. Allen B. DuMont similarly noted DuMont's petition to same effect. CBS executives
expressed
feeling
wouldin be
"happy toto five
be
allowed two
uhf they
stations
addition
vhf." Westinghouse Radio Stations Inc.'s Joseph E. Baudino felt proposal "will certainly
give
uhf a B.boost."
George
Storer, head of Storer Broadcasting Co. radio-tv stations, stated:
We appreciate greatly the proposed action of
the FCC. ... It is our sincere desire to cooperate
in implementing this proposed rule by the acquisition of uhf stations in the markets which lend
themselves suitably to uhf propagation. It is
to be hoped that networks, advertisers and their
agencies will put their shoulders to the wheel
also so as to enlarge television service to the
public.

BUSINESS

BRIEFLY

CITIES SERVICE'S 28th YEAR • Cities Service
Petroleum Inc., sponsor of longest continuous
network radio series, renews Band of America
on NBC (Mon., 9:30-10 p.m. EST) starting
Jan. 18 for 52 weeks, carrying series into 28th
year on network. Agency: Ellington & Co., N.Y.
QUAKER OATS BUYS • Quaker Oats to
sponsor Contest Carnival on CBS-TV (Sun.,
12:30-1 p.m. EST) starting Jan. 3. Agency:
Sherman & Marquette, Chicago.
FILM CAMPAIGN • Block Drug Co., N. J.
(Polident toothpowder), planning one-minute
film campaign in about 60 top television markets, effective early in June. Contracts are for
13 weeks. Agency: Cecil & Presbrey, N. Y.
REYNOLDS BUYS BALL SPOTS • R. J.
Reynolds Tobacco Co. (Camel cigarettes), Winston-Salem. N. C, will sponsor over WPIX
(TV) New York pre-and-post-game shows for
forthcoming New York Yankee baseball season, with Red Barber featured in 15-minute
show before. 10-minute program after Yankee
home games. Agency: Wm. Esty Co., N. Y.
WNBC
Between

Boosts

All Rates

Midnight,

9 A.M.

BOOST in rates for all time between midnight
and 9 a.m. announced by WNBC New York,
NBC radio key, effective Jan. 1. Through reclas ification oftime periods, base hourly rate , '
for 6-7 a.m. period goes from $300 to $600;
for 7-9 a.m. from $400 to $600 per hour; for
midnight to 6 a.m. from $300 to $400 per hour.
Additionally, participations on Wake Up Easy
Show (6-8:30 a.m.) go from $100 to $125 each,
and on Tex and Jinx show (8:30-9:30 a.m.)
from $160 gross time and $165 net talent to
new flat rate of $360 per quarter-hour, time
and talent. Station breaks in following morning times go from $100 to $125: 7, 7:05, 7:30,
7:45, 8, 8:05, and 9.
36 May Carry Bowl Color
THIRTY-SIX stations are scheduled to be
equipped
to carry,
in color,of NBC-TV's
colorcast
of
Pasadena
Tournament
Roses Parade
New
Years Day, it appeared Wednesday. The stations, in 26 cities, have been given priority by
RCA in furnishing color equipment and include
not only NBC network stations but also stations on CBS and ABC.
Priority List Revision
FURTHER revision of city priority lists in
FCC's expediting procedure on tv applications
issued Wednesday. Replacing last revision in
October [B»T, Oct. 26], new priorities are:
GROUP A— 1. Lexington. Ky.; 2. Clarksburg,
W. Va.: 3. Albany, Ga.; 4. Wausau, Wis.; 5. Daytona Beach, Fla.: 6. Odessa, Tex.; 7. Grand Forks,
N. D.; 8. Rapid City, S. D.; 9. Jefferson City, Mo.;
10: El Dorado, Ark.; 11. Hastings, Neb.; 12. Beckley, W. Va.; 13. Modesto, Calif.: 14. Big Spring,
Tex.; 15. Klamath Falls, Ore.; 16. Sunbury, Pa.;
17. Whitefish Bay, Wis.; 18. Wenatchee, Wash.; 19.
El Centre Calif.; 20. Irwin, Pa.; 21. Henderson,
Nev.; 22. Hatfield, Ind.
GROUP B— 1. Las Vegas, Nev.; 2. BuffaloNiagara Falls, N. Y.- 3. San Antonio, Tex.; 4.
Omaha, Neb.; 5. San Francisco-Oakland, Calif.;
6.
Minneapolis-St.
8. Pittsburgh,
Pa. Paul, Minn.; 7. Boston, Mass.;
December 28, 1953
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Granted;

Three

Sales Approved; Other Action
GRANTS for new tv stations on vhf ch. 6 at
Thomasville, Ga.; vhf ch. 12 at Joplin, Mo.,
and uhf ch. 21 at San Diego, Calif., plus station
sales totaling $3 million approved by FCC
Wednesday. Initial decision issued for vhf ch. 2
at Baton Rouge, La. Two stations surrendered
permits for economic reasons. Actions follow:
E. D. Rivers Sr. (uhf ch. 30 WOBS-TV Jacksonville, Fla., WLBS Birmingham) granted vhf ch.
6 at Thomasville, Ga., with ERP 6.03 kw visual
and 3.02 kw aural; antenna height above average
terrain 350 ft. P. O. address: Lakeland, Ga.
Air Time Inc. (KSWM), Joplin, Mo., granted
vhf
ch. 12';
kw visual,
34.7 kw
aural;
antenna
510 ERP
ft. 58.9
Address:
% Austin
Harrison,
1928 W. 13th St. Grant made possible by dismissal by KFSB there.
Elliott L. Cushman (San Diego Shopping News)
granted uhf ch. 21; ERP 186 kw visual, 100 kw
aural; antenna 810 ft. Address: 13th & Broadway.
Initial Decision at Baton Rouge
Initial decision issued by Examiner Annie Neal
Huntting proposing grant of vhf ch. 2 at Baton
Rouge to Louisiana Tv Bcstg. Corp., representing
merger of WJBO and WLCS, latter to be sold.
Decision made possible by withdrawal of competing bid by Southern Tv Co. of Baton Rouge Inc.,
reimbursed $11,472.94 for expenses.
KEPO-TV Returns Vhf Grant
KEPO-TV El Paso, Tex., returned its vhf ch. 13
permit to FCC for deletion on ground study of
area shows third vhf outlet there would not be
economically feasible. KROD-TV is operating on
ch. 4, KTSM-TV on ch. 9.
W. Gordon Allen, unsuccessful in his Sec. 309(c)
protest of vhf ch. 13 grant to KVAL-TV Eugene,
Ore., returned permit for uhf ch. 20 KTVF (TV)
Springfield-Eugene to FCC, cited five reasons: (1)
uhf cannot compete with vhf in hilly area; (2)
non-delivery of uhf equipment ordered nine
months ago; (3) negative statements and lack of
interest by network executives; (4) sluggishness
of set sales; (5) his "strong belief that am radio is
an excellent
'result
getter' inforsmall
local markets
retail outlets
where
most tv
revenues
must
originate."
Operator
KGAE
Salem
and
other
gon stations, he plans to pursue bid there
for Orenew
am on 1050 kc with 1 kw day.
KLAC-TV, WINS, KRMG Sales Approved
FCC Wednesday approved sales of three major
station properties— KLAC-TV Los Angeles, WINS
New York and KRMG Tulsa, Okla.
KLAC-TV, on vhf ch. 13, was sold by Mrs.
Dorothy Schiff to Copley Press Inc. for $1,375,000
[B'T, Nov. 16]. Copley Press publishes 15 newspapers in Southern California and Illinois, and
has interest in KSDO San Diego. KLAC retained
by Mrs. Schiff, New York Post publisher.
WINS New York was sold by Crosley Broadcasting Co. to Gotham Broadcasting Corp. for
$450,000 [B-T. Aug. 10]. Gotham is comprised
of J. Elroy McCaw and John D. Keating. FCC
approval Was conditioned on Mr. McCaw divesting
himself of interests in KPOA Honolulu. KILA
Hilo (T. H.), and KORC Mineral Wells, Tex., in
order to conform to seven-station rule. Mr. McCaw in addition has interests in KONA (TV)
Honolulu, KYA San Francisco, KLZ Denver,
KELA Centralia, KALE Richmond, KYAK Yakima. Miss Hennock favored grants, but wanted
consummation held up until Mr. McCaw disposed
of holdings.
KRMG Tulsa was sold by Kerr-McGee interests
to Western Broadcasting Co. for $305,000 [B«T,
Western
comprises
Harrington
WimHH Nov.
berly 30],
and family
which
own Altus
(Okla.) TimesI Democrat (KWHW).
Comrs. Lee and Hennock
voted for a letter of inquiry regarding overlap between two stations, requested by KFMJ Tulsa
TB-T, Dec. 21].
I
In other transfer approvals, FCC granted assignment of license for KROD El Paso, Tex., and
cp for KROD-TV there from Roderick Broadcasting Corp. to El Paso Times Inc. (in which Roderick family has 75% interest) for $800,000; assignment of license of KSIL Silver City, N. M.,
from Southwest New Mexico Broadcasting Corp.
to James H. Duncan (current 45% owner) for
S110.000; acquisition of positive control of WPAT
] i Paterson, N. J., by Union Bldg. & Investment
Co. through purchase of stock from James P.
Walden and First National Bank & Trust Co.
WITH-TV Granted Extension
I I WITH-TV Baltimore granted six-month extension to complete construction of uhf ch. 60 station. FCC has issued show cause order for switch
of assignment to ch. 72 (story page 46).
WCBI-TVof Columbus,
Miss., granted
six-month
extension
time to construct
uhf ch. 28
station.
Following holders of permits for new tv stations
Broadcasting
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PHILCO

FIGHTS

BACK

IN FULL-PAGE newspaper advertisement, headed "FACTS the American
People Should Know About COLOR
TELEVISION," Philco Corp. stated
Wednesday that the compatible color tv
standards approved by FCC "were developed by the leading scientists of the
electronics industry. They are NOT the
work of ANY ONE COMPANY." Ad
listed names of 42 organizations as
among those "whose combined knowledge and strength are responsible for the
system that won final FCC approvals"
and concluded: "We congratulate the
scientists of the entire television industry for their great achievement!"
Paramount

Pictures

Buys

Warner Hollywood Lot
PARAMOUNT PICTURES has bought old
Warner Bros. Sunset Blvd. studios in Hollywood for $850,000, will remodel to house
KTLA (TV) and other tv activities. Deal includes all buildings on 10-acre tract with one
to be leased back to Warner cartoon division
for five years. Paul Raibourn, Paramount Pictures Corp. vice president and president of
Paramount Television Productions Inc., KTLA
licensee, recently said studio planned tv film
production facilities.
Klaus Landsberg, KTLA vice president-general manager, said facilities will accommodate
Vitapix production plans. KTLA produces
several syndicated tv shows, recently became
stockholder-affiliate of Vitapix [B«T, Dec. 21].
are being advised their requests for additional
time to construct cannot be granted on basis of
evidence presented: Home News Pub. Co. uhf
ch. 47 WDHN (TV) New Brunswick, N. J.; Lewistown Bcstg. Co. uhf ch. 38 WMRF-TV Lewistown,
Pa.; Chronicle Pub. Co. uhf ch. 29 WMRI-TV
Marion, Ind.; Montana Farmer Inc. vhf ch. 3
KMON-TV Great Falls, Mont. Comr. Frieda B.
Hennock dissented in all cases but KMON-TV.
WNHC-TV New Haven, Conn., granted extension of STA for dual operation on vhf chs. 6 and
8 untilmentmidnight
to new ch. Jan.
8. 2 to help receiver adjustBy order, Commission approved petition of
North Shore Bcstg. Co. to reinstate application
for uhf ch. 31 at Shorewood, Wis., relinquished
by WMIL-TV Milwaukee. North Shore is owned
by suburban publisher Harold R. Murphy.
David M. Segal, owner KUDL Kansas City,
dismissed sole bid for uhf ch. 65 there. Red River
Valley Tv Corp., representing merger of KFGO
Fargo, N. D.. and KVOX Moorehead, Minn.,
dropped bid for vhf ch. 13 at Fargo, leaving
in competition North Dakota Bcstg. Co. (KCJB
Minot) and Rudman Tv Co.
Ralph E. Hess, account executive of Al Paul
Lefton Co., Philadelphia, filed bid for uhf ch.
18 at Fayetteville, N. C, where he has purchased
WFAI for $125,000 from Rollins Bcstg. Inc. subject to FCC consent. WFAI concurrently dismissed its ch. 18 bid, in contest with WFNC and
WFLB there.
WJAX and WPDQ, both Jacksonville. Fla..
and contestants for vhf ch. 12 there, petitioned
FCC to dismiss competitive ch. 12 bid of FloridaGeorgia Tv Co. on grounds latter plans alternate
proposal in violation of Sec. 1.304 of rules.
New Class B fm station granted at Tampa,
Fla., to FM Broadcasters on ch. 300 (107.9 mc)
with ERP 10.5 kw and antenna 160 ft.
UPCOMING
Jan. 5-9: NCAA conference, Cincinnati.
Jan. 6: Second session of 83d Congress.
For other Upcomings see page 97.

WILLIAM S. BLAIR
elected vice presidents
son & Mather, N. Y.
research; Mr. Irish is

and JUDSON H. IRISH
of Hewitt, Ogilvy, BenMr. Blair is director of
copy chief.

RONALD B. WOODYARD, president of
WONE-WIFE (TV) Dayton, Ohio, recovering
from fractured pelvis and other injuries received in auto accident.
JACK BLACK, former assistant sales manager
of WTAR-AM-FM-TV Norfolk appointed sales
manager of stations, effective Jan. 1, by Robert
M. Lambe, general sales manager.
GEORGE TURNES and HUB JACKSON to
sales staff of Guild Films Co., N. Y. Mr. Turner, who will cover New England area, including Rhode Island, New Hampshire, Massachusetts, Maine, Connecticut and New York,
formerly was film director for DuMont Television Network, has been associated with
WSBA-TV York and WKJF-TV Pittsburgh.
Mr. Jackson, for past two years vice president
in charge of Chicago office of Radio Representatives, will cover Michigan, Indiana, Kentucky area.

BROWN BOLTE and ALAN SI DM AN, vice
presidents of Benton & Bowles, N. Y., elected
members of board.

Opposition to WGRD
Filed; Other FCC Reports
OPPOSITION to petition of WGRD Grand
Rapids, Mich., seeking withdrawal of FCC
order forcing it to discontinue pre-sunrise operations [B*T, Dec. 14] filed with FCC last week
by WING Dayton, Ohio.
WING, operating on 1410 kc with 5 kw unlimited, directional night, instituted complaint
which resulted in FCC's telegraphic order to
WGRD to cease early morning broadcasts. It
claimed WGRD's pre-dawn transmissions
caused interference to WING's early morning
programs. In opposition brief WING claimed
that WGRD was daytime-only station and that
its hours of operation were from local sunrise,
not before. WGRD had claimed its license
would be modified by having to cease pre-dawn
broadcasts and requested that regular hearing
be held.
Also filing petition for recession of Commission telegraphic order to cease before-sunrise
operations was WRIS Roanoke, Va. It also
claimed interference to WING was not covered
in rules, asked for hearing if Commission felt it
necessary.

AFM
Negotiations to Resume
NEGOTIATIONS between American Federation of Musicians (AFL) and recording and
transcription industries expected to resume this
week though no date set at time talks bogged
down and recessed for Christmas holiday [B»T,
Dec. 21]. Union sources expressed belief that
talks would be renewed in effort to reach agreement before present contracts expire Thursday.
Negotiations on pacts in recording and transcription fields are preliminary to talks for new
contracts for radio-tv networks. Network contracts run through Feb. 1, with preliminary discussions scheduled for mid-January.
Main issue holding up contract in recording
and transcription fields said to center around
wages. Federation reportedly is seeking boost
for recording session from present rate of
$41 to $56, while industry is said to have countered with offer of new five-year contract with
10% increase in scale for first two years and
additional 10% for next three years.
December 28, 1953
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THIS

IS YOUR

LIFE

Network: NBC-TV
Time: Wed., 10-10:30 p.m. EST
Sponsor: Hazel Bishop Inc.
Agency:
Raymond Spector
Producers:
Ralph Edwards, Alfred Paschall,
Axel Gruenberg
Announcer: Bob Warren
Musical Director: Von Dexter
Technical Director: Joe Conn
Star: Ralph Edwards

NOW

? HOUR

Fan mail, visitors, telephone calls praising Ann Rogers' talents reached such
a volume that WHAM extended her
program time from 15 minutes to %
hour.

Every weekday afternoon from 12:30
to 1, Ann Rogers beams her persuasive
salesmanship to her ever growing following of women gues€s and listening
audience.
To reach women in the rich Upstate
New York market Ann Rogers has
become the first choice of local and national advertisers. Her high Pulse and
low cost per thousand listeners have
won their lasting loyalty.
Let Ann Rogers help you sell women
your products or service.

50,000 WATT CLEAR CHANNEL

WHAM
ROCHESTER RADIO CITY
"TTit StvH*t6e%$ (ZcliLmxk Static*
AM-FM*
Geo
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IF the general praiseworthy comment is to be
made, there's very little left to say about Ralph
Edwards and his imponderable video creation
dramatically titled This Is Your Life, a tearjerking series seen Wednesday night on NBCTV. The show has had more than its share of
publicity, most of it favorable. It has an audience whose loyalty and devotion is beyond
question. Last June when hiatus time rolled
around, Mr. Edwards' fans were so ardent in
their demands for more that the network put
films of This Is Your Life from the previous
season back on the air — not once but twice a
week. Commercially the show has been a terrific success.
But eulogies, bouquets and sales records notwithstanding, This Is Your Life is questionable
entertainment.
As everyone who owns a tv set no doubt
knows, the life of one person is reviewed each
week. The subject is lured to the studio under
some false pretense. Then Mr. Edwards joyfully recounts events in the person's life that
have contributed to the guest's greatness. On
hand too are old friends, family members and
benefactors who have played a part in the life
under surveillance.
Mr. E likes it best when his guest is totally
overcome and tears begin flowing. Usually
his desire is realized. Most of his guests are
theatrical people whose business it is to rise
to any occasion. Some have turned in remarkably dramatic performances on This Is
Your Life.
The show falls completely flat when a subject manages to pull through without a noticeable breakdown. Such a telecast was one seen
Dec. 16 when Mrs. Edna Gladney, who has
established a highly successful adoption home,
was a guest on the show. Mrs. Gladney took
it pretty much in stride. And Mr. Edwards,
without a crisis or two to cope with, was at
a complete loss.
AMAHL
NIGHT

AND

THE

VISITORS

NBC-TV, Sunday, Dec. 20, 5-6 p.m.
Producer: Samuel Choezinoff
Associate Producer: Charles Polacheck
Staged by Gian Carlo Menotti
Conductor:
Thomas Schippers
Television Director: Kirk Browning
Asst. Conductor: Rudolph Fellner
Production & Costumes designed by Eugene Berman
Choreographer: John Butler
Lighting: Jack Fitzpatrick
Color Consultant: Richard Day
Executive Color Producer: Barry Wood
Cast: Amahl, Bill Mclver; mother, Rosemary Kuhlmann; King Casper, Andrew
McKinley; King Baltasar, Leon Lischner;
King Melchior, David
Aiken: page,
Fraircis Monashino; dancing shepherds,
John Butler, Felise Conde & Glen Tetley
THE colorcast of Amahl and the Night Visitors
was an exceptional demonstration of the subtle
yet powerful dimension which color adds to tv.
The opera was a particularly stringent test,
for this reviewer had seen it twice before in

white

and

had

enjoyed

it tre-

But the Amahl of last Dec. 20 was by far
the most moving of them all. The reason for
the improvement of an already exquisite opera
must have been color. In retrospect, it is impossible to find an alternative explanation for
the added impact of the presentation.
Singing, acting, orchestral technique and production have been uniformly splendid in all of
the work's performances. These elements may
indeed have been at a higher peak of excellence Dec. 20, but not so much higher than in
former telecasts as to make the profound difference in emotional effect that set this one
apart. Color was responsible, and this conclusion is the more remarkable for the undeniable fact that the color of Amahl had flaws.
Color Imperfections
Flesh tones were unstable. In some scenes
the shepherd boy appeared to need a shave.
In others, the eyeshadow worn by his mother
was so pronounced as to suggest that she was
made up to pose for high fashion photography
rather than to play a peasant. At times there
was a definite artificiality in the colors of both
sets and costumes. A red robe on one of the
kings was crimson in one scene, red-orange
in another.
The imperfections in color were particularly
noticeable at the outset of the show. And here
another significant feature of color impact is
indicated. The critical judgment was concentrated on the quality of the color itself in the
beginning, but as the program progressed and
the reviewer became exposed to the total experience of the presentation the technical faults
of color became less apparent.
Before the program was half way through,
there was no consciousness of watching a "color"
program. There was instead absorbed satisfaction at attending an event of unusual scope
and fullness.
Time and experience will doubtless eliminate
the kinds of color disturbances that occurred
Dec. 20. But even with the imperfections of
that occasion, color tv not only is acceptable
but exciting.
5jC Sff
BOOKS
HOW

TO

TROUBLESHOOT A TV RECEIVER by J. Richard Johnson. John F.
Rider Publisher Inc., 480 Canal St., New
York 13. 124 pp. $1.80.

COGNIZANT that the troubleshooting part
of servicing requires the most time and effort,
the book presents a compact discussion, in a
practical way, of how to prepare for it most
efficiently.
The text covers numerous factors involved
in repair work in the field and in the shop and
distinguishes between requirements for each.
WHO HE? by Alfred Brewster. The Dial
Press, 461 4th Ave., New York. 313 pp.
$3.50.
THE hero of this novel of fantasia, like the
author, writes a television show, and the story
tells of his adventures, as described on the
book's jacket, in "America's most fabulous
Never-Never Land — Television." The inhabitants of this "private world" of writers, performers and agencies are somewhat on the order of
the libertines devised by the late Thorne Smith,
except that they are studiedly more indecent,
besides being fraught with jealousies, feuds,
ambition and other refinements that never
would have occurred to Topper. The author
has written for radio and tv 10 years and "will
continue until novel writing pays off."
Broadcasting
Telecasting

Cincinnati's
television station
with the largest average percent
of audience 6 AM to 12 mid
night!
Ask about the CDC

Network

and

be sure to get complete information on the new Wendie Barrie
Show!
Kenneth W. Church
National Sales Manager
.Radio. Cincinnati, Inc.
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Dick McQueen, our advertising manager, hassuggested that I contact you in regard to thearticle "How Not to Cover a War" by George
Herman in the Dec. 7 issue of Broadcasting •
Telecasting.
We would like your permission to reprint
the article. ... I would also like your permission to digest the article (very briefly) in Magnecord Ink, our company publication. . . .
Jack Gavin
Public Relations Director
Chicago
Magnecord
Inc.
[EDITOR'S NOTE:
EDITOR:

tower

Permission granted.]

For several months I've had the cartoon
from your June 15 issue, "Stop, stop it, Malone! You're breaking my arm!" kicking
around in my desk.
I get a kick out of it every time I look at
it and wondered if we might reprint it in the
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"Harter Highlights" with credit, of course, to
B«T . . . "Highlights" [is] the dealer house organ
of the Harter Corp. . . .
Clement B. Haines
Lamport,
Fox, Br ell & Dolk,
Inc.
South Bend, Ind.
[EDITOR'S NOTE: Permission granted.]
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THE SHENANDOAH LIFE STATIONS INC.
REPRESENTED NATIONALLY
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Today's issue (Dec. 14) of B«T, in announcing that WHDF Houghton, Mich., will become
an affiliate of NBC as of Jan. 1, 1954 (page
79), credits ownership of WHDF to George L.
Burgan, the writer.
While few of your good readers will probably be concerned, in the interest of accuracy,
I would like to point out that majority stock
ownership only rests with me, and that some
40% of the voting stock is owned by John W.
Rice, publisher of the Daily Mining Gazette,
Houghton, Mich.
George L. Burgan, Secy.-Treas,
WHDF Houghton, Mich.
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IN THE

Upper

Midwest^

our

KSTP-TV

now

Million

MOORE

A ZEALOUS and limitless faith in the future
of local television as a community service in
formulating public opinion and providing entertainment has motivated Richard Anthony
Moore, vice president and general manager of
KTTV (TV) Hollywood, to make his goal that
of establishing the station as the nation's foremost independent.
When this dynamic redhead moved to KTTV
in July 1951 from ABC-TV Hollywood, where
he was regarded as one of the network's most
promising young executives, it provoked much
head-shaking among friends.
Only Mr. Moore seemed to understand why
he turned down the post of ABC Western Division general manager to take over the then
struggling independent in an already tremendous competitive market.

people

regularly

with

ANTHONY

reaches

nearly

Two

to RICHARD

respects

"The local station, in the not-too-distant future, will be looked upon in much the same
manner as the local newspaper," he said, in
explaining the tremendous force it can be in

its

community life in years to come. "It will
probably have as much, or even more influence

100,000

watts

the
local
people,
communityof
station
should
have adding:
a little of"The
the elements
the local churches, newspapers, theatres, schools,

on

channel
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on civic affairs and public welfare."
He believes independent station operation
should serve the needs, tastes and desires of

5

December 28, 1953

clubs and civic organizations."
Born in Albany, N. Y., on Jan. 23, 1914, son
of the late John D. and Julia I. Moore, he was
educated in Brooklyn public schools and at
Phillips Andover Academy in Massachusetts.
He entered Yale in 1932.
As managing editor of the Yale Daily News
during his senior year, he turned the staid and
conservative college paper into an exciting
tabloid. It brought him plaudits from readers
and professional newspapermen, but lifted the
eyebrows of older faculty members, he recalls.
Upon graduation in 1936 with a B.A. degree
from "Yale's greatest class," he entered the
university's law school. An honor student, he
won the Yale Law School Assn. prize for the
best oral argument of a hypothetical law case.
He received his LL.B. in 1939.
He joined the New York law firm of Cravath,
Swaine & Moore shortly afterward and tried
his first case the day before enlisting in the
army. After Air Force OCS graduation, he
served with the 11th Air Force in Alaska as
intelligence officer. Promoted to captain and
transferred to the Pentagon in 1944 as special
assistant to Brig. Gen. Carter W. Clark in the
Office of Military Intelligence, his work in
organizing intelligence units for Far Eastern
service won him the Legion of Merit.
Released from active service, Mr. Moore

returned to New York where Joseph A. McDonald, ABC's general counsel, invited him to
join his staff in September 1946.
"I learned more about the broadcasting industry from Joe McDonald than from any
other individual," Mr. Moore remembers.
Prior to ABC's entry into tv, Mr. Moore spent
most of his time in labor negotiations. He
represented the network in establishing the first
freelance code for writers. His work with
unions, however, covered every phase of the
business.
Getting five stations on the air, ABC in
February 1948 created a tv division and Mr.
Moore was named business manager and
attorney. Because of the lack of manpower in
those days, he did a "little bit of everything."
In getting ABC-TV's flag station, WJZ-TV New
York (now WABC-TV), on the air, he recalls
working seven days and nights a week. He
also Detroit
helped form
plans for ABC-TV's Chicago
and
stations.
An early advocate of film in video programhe negotiated
a number
of theinclude
network's
first tvming,film
contracts.
Other firsts
the
initial Metropolitan Opera telecast, presentation of the Democratic and Republican 1948
conventions and the first Midnight Mass at
St. Patrick's Cathedral with Francis Cardinal
Spell man officiating.
Sent west by ABC president Robert E. Kintner for "90 days" in March 1949 to help
organize the network's KGO-TV in San Francisco and KECA-TV (now KABC-TV) Hollywood, Mr. Moore sent for his family when
the three months were extended to six. He
has made Southern California his home since.
During this time Mr. Moore was named director of television for ABC Western Division.
He doubled as KECA-TV general manager
when it started operating in September 1949.
Although invited to become ABC Western
Division general manager, Mr. Moore in 1951
accepted Norman Chandler's bid to join the
Los Angeles Times' KTTV in a similar capacity.
Later named a vice president, he also is a
member of the KTTV Inc. board of directors.
A member of the NARTB Public Events and
Labor Advisory committees, he also is president of the Television Broadcasters of Southern
California, having previously served as vice
president. He serves on the Los Angeles RTRA
Charities Inc. board of directors.
He was married in 1943 to the former Jane
Swift in New York City. They live in La Canada, a suburban community near Pasadena,
with their four children, Richard Jr., 9; Matthew, 7; Joseph, 5 and Kate, 2.
A tireless worker to make KTTV "the nation's foremost independent," Mr. Moore declares there are no hours left for hobbies.
However, he hopes to return to golf someday.
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Our new 50,000-watt, quarter-million-dollar
transmitter is almost ready to go! Completion
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WOWO gives you this dominant coverage with
greater intensity and clarity than ever before.
Another great example of Westinghouse's
continuing faith in radio — which is paying off
for time buyers!
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AT 35, James Beam, director of advertising,
Paper-Mate Pen Co., Culver City, Calif., is
the oldest executive of the firm, a young group
which uses tv and radio as its advertising base.
Four years ago Paper-Mate entered the then
largely-discredited ball point pen field. Since
then, the firm's monthly schedule of over 800
spot announcements in 45 markets has done
much to overcome public prejudice.
Born in Canton, 111., Mr. Beam graduated
from the U. of Illinois in 1942 with a degree
in commercial design. In 1946 he entered advertising as a copywriter for Marshall Field
Department Store, Chicago, after war service
as a Marine Corps pilot. Next he sold space
for a short-lived magazine, then joined Victor
Adding Machine Co., Chicago, as assistant advertising manager, rising to public relations director by 1953, when he decided to move to
California.
Drawing up a brochure outlining his qualifications, he had 500 printed, but mailed only five
to prospective employers. One was Paper-Mate
Pen Co., which was looking for an advertising
manager. The brochure and several personal
interviews resulted in Mr. Beam getting the
position over 300 other applicants.
Paper-Mate's set advertising pattern is to
buy Class "A" time for spot announcements
before high-rated programs. This results in the
firm's advertising message reaching "the most
people the most often," Mr. Beam feels.
Normally, only spots are used, making for
a flexible advertising program. An exception
is this year's Christmas campaign, which also
tested network radio, Paper-Mate participated in
NBC's Fibber McGee and Molly.
At present, three times as many tv spots are
used as radio, because Mr. Beam believes the
pen firm has a product which can be effectively
demonstrated on the air. During the past two
years only one commercial spot, that of a young
couple singing a jingle, has been used. This

CBS

National

all

BUILDING,

Representatives:
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Free

BUFFALO

&

3, N. Y.

Peters,

Inc.

spot has made an estimated two billion "impressions" monthly, through twelve vocal and seven
visual repetitions of "Paper-Mate" during the
jingle. He recently felt the time had come to
change the commercial. A similar format employing the same couple will be used in a new
version, for 1954 release.
The Beam family, consisting of the young
advertising manager; his wife, the former Barbara Lareau; and Sandra, 7; Jamie, 5, and Sally,
3, lives in Reseda, a suburb of Los Angeles.
Mr. Beam lists his avocations, in order, as
his family, his new home, and when he finds
time, amateur painting and sketching.
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TOP

AGENCY

BILLINGS
UP
For the second year BBDO
spenders

in broadcast

Vol. 45, No. 26

Your Hit Parade on NBC-TV; Vitamin Corp. of
America's Paul Dixon Show on DuMont,
Chrysler Div.'s Chrysler Medallion Theatre
on ABC-TV; General Electric's Jane Froman
Show, and U. S. Steel's U. S. Steel Theatre,
both on ABC-TV; Lever Bros.' Houseparty
and duPont's Cavalcade of America, also on
ABC-TV. During the year the agency dropped
' 3
Keep Posted on DuMont 5for
Saturday Eve-

RADIO-TV

25%
and Young

media

among

IN
'53
& Rubicam were

the heaviest

leading advertising

agencies,

ning Post as well as American Tobacco's
Biff Baker on CBS-TV, and Gemex's participation on the Stork Club on CBS-TV.
In radio, General Electric took on Bing
Crosby on CBS: Lanolin signed to sponsor
Edgar Bergen, also on CBS: American Tobacco
bought American Way on CBS; Lever Brothers
purchased Houseparty on CBS; and Vitamin
Corp. of America sponsored Gabriel Heatter
on Mutual. Losses in radio included the folnly
lowing: Armstrong dropped its Theatre of To-

according to annual survey by B#T's agency editor, Florence Small.
Thirty-two leaders spent $191.4 million in radio and $372.2 million
in tv for a grand total of $563.6 million.
RADIO-TV billing among the top 32 agencies
in the country increased approximately 25%
in 1953 with BBDO and Young & Rubicam
leading the B*T survey list again with an annual expenditure of $49.5 million and $49 million, respectively, in the combined broadcast
media. Total am-tv estimated billing of the
32 leading agencies came to $563.6 million
compared to $451.9 million for the 30 leaders
in 1952.
Radio's share of the 1953 agency billing
totalled $191.4 million, $9 million more than
recorded in 1952 when 30 agencies checked
in with a total of $182.4 million.
Television meanwhile rose this year to $372.2
million from 1952's tally of $269.5 million, a
dollar gain of more than $102 million and a
percentage increase of about 38%.
Young & Rubicam, as in 1952, was second
to BBDO in combined radio-tv outlay this year
with billings of $49 million, while J. Walter
Thompson took over third place, spending $35
million in am and tv in 1953.
BBDO was first in expenditures for television
alone, its tv billing in 1953 totalling $35 million, with Y & R a close second in tv billing
with $34 million.
In radio, Dancer-Fitzgerald-Sample was again
the leader with a 1953 disbursement of $18
million in that category.
The seven remaining agencies constituting this
year's Big Ten in combined am-tv billing were:
Benton & Bowles, $32 million; Biow Co., $32
million; William Esty, $29 million; DancerFitzgerald-Sample, $27 million; McCann-Erickson, $25.5 million; Ted Bates & Co., $24 million, and Leo Burnett Co., $24 million.
The figures in all cases in this survey include
expenditures for time and talent in both network and spot. The list embraces all agencies
billing $6 million or more in radio and television during 1953 and the estimate in each
instance is based on information received directly from responsible officials of the agency
involved.
A survey of the 1953 record of each of the
32 agencies in the survey follows.
BATTEN, BARTON, DURSTINE & OSBORN:
Radio-tv billing, $49.5 million; $14.5 million in radio, $35 million in tv. Radio-tv
share of agency's overall billing, 40%.
BBDO, first in combined radio and television
billing, increased its front-ranking 1952 total
Broadcasting

• Telecasting

by $9.5 million. Accounting for the gain were
the following new television shows sponsored
by these advertisers: The George Jessel Show
on ABC-TV for Gemex; American Tobacco
Co.'s Make Room for Daddy on ABC-TV, and
Private Secretary, on CBS-TV: Crosley Corp.'s

HOW
Agency

Comparative
1953Rank
1952
BBDO
1
1
2
2
Young & Rubicam
6
3
J. W. Thompson Co.
Benton & Bowles
4
3
Biow Co.
4
5
6
5
William Esty & Co.
Dancer-Fitzgera
IdSample
7 127
McCann-Erickson
108 108
9
Ted Bates & Co.
Leo Burnett Co.
1131 139
Foote, Cone & Belding
12 11
Lennen & Newell
15 17
Kenyon
& Eckhardt
Kudner Agency
16 15
Cunningham & Walsh
14
Maxon Inc.
17 14
N. W. Ayer & Son
20
Sullivan, Stauffer, Colwe
18 16
& Bayles
20
19 18
Compton Adv.
Needham,
& BrorbyLouis
II
22
21 21
Sherman & Marquette
23
Geoffrey Wade
(Not listed in 1952.)
25 23
22
Ruthrauff & Ryan
24 25
19
Cecil & Presbrey
26
27
CampbellId
Warwick &EwaLegler
D'Arcy Adv.
28 24
Doherty, Clifford, Steers
29
& Shenfield
(Not listed in 1952.)
Fuller & Smith & Ross
MacManus, John
30
26
& Adams
(Not listed in 1952.)
30
31
Ward Wheelock Co.
Weiss & Geller
(Not listed in 1952.)
32
TOTALS

Only
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ions)
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13.5
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10.5
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8
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6
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day on CBS; Wildroot cancelled three Mutual
network shows and put the money into radio
and tv spots, U. S. Steel dropped Theatre Guild
on NBC and duPont cancelled Cavalcade of
America.
YOUNG & RUBICAM: Radio-tv billing, $49
million: $15 million in radio, $34 million
in tv. Radio-tv share of agency's overall
billing, 35%.
Y&R ran a very close second for top combined billing, a mere half a million dollars below first place, and a million below in television. It achieved the most spectacular gain
of the year percentagewise, adding $13 million
over last year's figure, jumping three million in
radio and ten million in television. It was the
proud claim of the agency that almost all of its
major accounts are represented on tv. Among
the new programs placed by the agency during
the year in television were: My Favorite Husband on CBS-TV, sponsored by International
Silver and the Simmons Co.; Jamie on ABC-TV,
sponsored by Duffy-Mott Co., and Meet Mr.
McNutley alternately on CBS-TV for General
Foods. Among the programs continued from the
year before were Johnson & Johnson's All Star
Revue on NBC-TV; General Foods' Bob Hope
Show on NBC-TV; Singer Sewing Machine's
Four Star Playhouse on CBS-TV; T. J. Lipton's
Godfrey's Talent Scouts on CBS-TV; General
Electric's / Married Joan on NBC-TV; Gulf
Oil's Life of Riley on NBC-TV; General Foods'
Our Miss Brooks on CBS-TV; Procter & Gamble's Paul Winchell Show on NBC-TV and
Goodyear Tire & Rubber's Television Playhouse on NBC-TV.
J. WALTER THOMPSON CO.: Radio-tv billing, $35 million: $13.5 million in radio,
$21.5 million in tv. Radio-tv share of
agency's overall billing, 24%.
This agency, with an $8 million rise in billing
over 1952, soared from sixth to third place
in the survey. The gain is attributable in
large part to the increased television action
of Kraft Foods and Scott Paper Co. Kraft
doubled its television budget during the year,
sponsoring another and separate Tv Theatre
on ABC-TV while maintaining its original
Kraft Theatre Show on NBC-TV. Scott Paper
Co. now sponsors part of Omnibus on CBS-TV,
and My Little Margie and Ding Dong School
on NBC-TV. Pan American Airlines began
sponsoring Meet The Press on NBC-TV during
1953, while the agency's other advertisers remained largely steadfast in their radio and
television commitments. The agency suffered
no loss of accounts in 1953.
BENTON & BOWLES: Radio-tv billing, $32
million: $11.8 million in radio, $20.2 million in tv. Radio-tv share of agency's overall billing, 60%.
B&B rang up a $2 million gain over 1952.
Among the new tv programs placed during
the year were A Letter From Loretta and On
Your Account, both for P&G's Tide. Procter
& Gamble also expanded Welcome Travelers
on NBC Radio. Benson & Hedges began sponsorship of Pantomime Quiz on tv, and General
Foods continued with its Red Buttons show.
The agency also placed heavy spot campaigns
during the year for, among others, Best Foods,
General Foods and Procter & Gamble. Effective Feb. 1, Best Foods will move to DancerFitzgerald-Sample.
BIOW CO.: Radio-tv billing, $32 million: $8
million in radio, $24 million in tv. Radiotv share of agency's overall billing, 60%.
Biow registered a $2 million gain in 1953,
having placed two new network shows in television: Philip Morris cigarettes sponsored the
recent Ezio Pinza program, /, Bonimo, on
NBC-TV for a portion of the year, and DunPage 28
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hill cigarettes underwrote a half-hour on NBCTV for 39 weeks. Effective Jan. 1 the agency
will lose the Dunhill account to Hewitt, Ogilvy,
Benson & Mather. Philip Morris continued its
sponsorship of / Love Lucy on CBS-TV, and
Bulova figured importantly with massive radio
and tv spot campaigns. The agency lost two
other accounts during the year: P&G's Lava
soap and Gunther beer. It continues to service four other P&G products on a spot basis:
Spic and Span, Lilt) Joy and Fluffo.
WILLIAM

ESTY: Radio-tv billing, $29 million: $8 million in radio, $21 million in

tv. Radio-tv
share of agency's overall
billing, 50%.
The overall billing here is up $1 million
over 1952. Camels added Topper on CBS-TV,
Cavalier underwrote I've Got a Secret on CBSTV, General Mills bought a new cartoon strip
on CBS-TV, and Coca-Cola Bottlers of New

tional campaign for Shadow Wave and increased its expenditures for Pepsodent. The
products are represented on the Godfrey morning simulcast on CBS-AM-TV and on Big
Town in radio. The Chesebrough Mfg. Co.
was added by the agency to Your Show of
Shows while 20 Mule Team Borax continues
with Death Valley Days on television, regionally.
Westinghouse carries on with its sponsorship
of Studio One on CBS-TV.
TED BATES: Radio-tv billings, $24 million: $6
million in radio, $18 million in tv. Radiotv share of agency's overall billing, 60%.
The agency added $9 million over last year's
figure and doubled its television expenditure
of 1952. These were the new shows added in
1953: Colgate Comedy Hour on NBC-TV for
Colgate-Palmolive Co.; My Friend Irma on
CBS-TV for Brown & Williamson Tobacco Co.,
and Orchid Award on ABC-TV for the same
cigarette sponsor; Continental Bakery's Make
Up Your Mind on CBS-TV and, for Colgate
again, Our Miss Brooks on CBS-TV. In addition, the agency spends a formidable sum of
spot money for Colgate, Carter Products,
Standard Brands, and Anahist Co., among
others.
LEO

BURNETT CO: Radio-tv billing, $24
million: $7.2 million in radio billing, $16.8
million billing,
in tv. Radio-tv
share of agency's
overall
50%.

FILM SER5ES of Art Linkletter and the Kids,
to be sponsored on television in 16 major
cities on a spot basis starting in mid-January by General Baking Co. (Bond Bread)
is agreed upon by Art Linkletter (I) and
George L. Morrison, president. General Baking Co. Agency: BBDO.
York returned to sponsor Sense and Nonsense
on NBC-TV. Camels continued with its beforeand-after-baseball schedule on radio and tv,
its tv news coverage with John Cameron
Swayze and the television program Man
Against Crime. The cigarette firm dropped
My Friend Irma and Bob Hawk in radio but
continued to underwrite these radio shows:
Phrase that Pays, Walk a Mile, Camel Caravan,
and Grand Ole Opry. Colgate-Palmolive Co.
continues to sponsor Lorenzo Jones and Strike
ft Rich on NBC Radio.
DANCER-FITZGERALD-SAMPLE: Radio-tv
billing, $27 million: $18 million in radio,
$9 million in tv. Radio-tv share of
agency's overall billing, 55%.
D-F-S, first in radio and seventh in combined
radio-tv billing this year, exceeded its 1952
total by $1 million, mainly as a result of its
acquisition of the Bab-O account and the remainder of the American Chicle budget.
These more than offset the agency's loss of a
portion of its General Mills business to BBDO
during the year. Bab-O is a particularly heavy
spot advertiser in both radio and tv, and
American Chicle sponsors Rocky King on DuMont. Moreover, the agency acquired two new
accounts as the year drew to an end, both of
which will influence greatly the •firm's billing
in 1954. The new additions are Best Foods,
formerly handled by Benton & Bowles, and
Peter Paul Inc., serviced previously by Maxon
Inc.
McCANN-ERICKSON: Radio-tv billing, $25.5
million: $8 million in radio, $17.5 million in tv. Radio-tv share of agency's
overall billing, 40%.
Total radio-tv billing increased a half million over 1952. Lever Brothers broke its na-

Leo Burnett increased its radio-tv billing
$6 million over 1952, adding the Toni Co.
and the Kellogg Co. to its roster of accounts.
For Toni the agency now handles Place the
Face and Valiant Lady on CBS-TV, Whispering Streets and Wizard of Odds on ABC Radio,
and Family Skeleton on CBS Radio. The Kellogg Co. sponsors a portion of Howdy Doody
on NBC-TV; Wild Bill Hickok on a regional
basis, Arthur Godfrey Show (morning) on CBS
and Superman on NBC-TV. In addition, the
agency represents Pillsbury on the Godfrey
morning show and on the Art Linkletter daily
program; Mars Inc. and Kellogg continue to
sponsor Super Circus on ABC-TV while Converted Rice and Hoover Vacuum are participating on the Garry Moore CBS-TV show.
FOOTE,

CONE & BELDING: Radio-tv billing, $18 million: $8 million in radio, $10
million billing,
in tv. Radio-tv
share of agency's
overall
30%.

FC&B dropped off approximately $2 million
during 1953 in combined radio and tv billing,
mainly as a result of its resignation of the
Toni account. The agency did, however, gain
two new accounts during the year: part of
the Johnson's Wax business and the PaperMate account.
Rheingold continues its spot
radio and tv coverage and Hall Brothers Inc.
is still underwriting its NBC-TV show.
LENNEN & NEWELL: Radio-tv billing, $18
million: $4 million in radio, $14 million
in tv. Radio-tv share of agency's overall
billing, 55%.
L&N gained three million dollars over its
1952 billing. Accounting chiefly for the rise
was the radio-tv expansion of P. Lorillard &
Co. with two new shows, Judge for Yourself,
starring Fred Allen on NBC-TV, and Two for
the Money on CBS-TV. Also, Schlitz Brewing
expanded its network dramatic show, Schlitz
Playhouse, on CBS-TV, and Tidewater added
some stations to its list. P. Lorillard continued
to sponsor Chance of a Lifetime on DuMont.
KENYON & ECKHARDT: Radio-tv billing,
$15.2 million: $5.6 million in radio, $9.6
million billing,
in tv. Radio-tv
share of agency's
overall
28%.
Radio and tv billing at K&E was up $700,000
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over 1952. The agency gained one tv account
during the year, Welch Grape Juice Co., which
sponsors a portion of Howdy Doody on NBCTV. In addition it expanded the number of
stations carrying its Toast of the Town show
for Lincoln-Mercury on CBS-TV. The agency
also participated during the year in the historic
Ford Anniversary show which ran on two networks for two hours. Lincoln-Mercury, Amazo,
Pepperidge Farms and Spool Cotton are among
the agency's principal radio and television spot
advertisers.
KUDNER

AGENCY: Radio-tv billing, $15 million: $4.8 million in radio, $10.2 million

in tv. Radio-tv share of agency's overall
billing, 35%.
Kudner's radio-tv figures remained substantially the same as in 1952. The agency continued to handle the Buick and Texaco accounts— the latter underwrote the Milton Berle
Show on NBC-TV until summer and the former
took over in the fall — and still services Texaco's
Metropolitan Opera broadcasts on ABC Radio.
General Motors continues to sponsor Henry J.
Taylor News on Mutual.
CUNNINGHAM & WALSH: Radio-tv billing,
$14 million: $4 million in radio, $10 million in tv. Radio-tv share of agency's
overall budget, 33%.
Chesterfield increased its budget this year,
accounting in good part for the $4 million
advance of this agency over the 1.952 tally.
In addition to the huge Chesterfield schedule
the agency handles spot activity in radio and
television for such advertisers as Sunshine
Biscuit, Northwest
Airlines, Pan American
coffee, Squibb Co., Narragansett beer, Diamond hosiery, and McCall's patterns.
MAXON INC: Radio-tv billing, $14 million:
$4.2 million in radio, $9.8 million in tv.
Radio-tv share of agency's overall billing,
40%.
In 1953 Maxon recorded an increase of
over $3 million in television. For General
Electric it added alternate sponsorship of Meet
Mr. McNutley on CBS-TV, while Hot Point
continued with its Ozzie and Harriet show on
ABC-TV, and Gillette proceeded with its heavy
radio and tv sports schedule including sponsorship of the World Series, the fights, the Rose
Bowl game, and All Star and Orange Bowl
games. Peter Paul (Mounds), which figured
importantly with its newscasts for the greater
part of 1953, was lost by the agency in November. The account has moved to D-F-S.
N. W. AYER & SON: Radio-tv billing, $13.4
million: $6.5 million in radio, $6.9 million in tv. Radio-tv share of agency's overall billing, 14%.
Ayer's billing in 1953 was up almost $1.5
million over last year with most of the increase going into spot radio and television.
The agency continued to place, for Electric
Light & Power Co., Meet Corliss Archer on
ABC Radio and Yon Are There on CBS-TV.
Lever Bros, continues with Honseparty on
CBS-AM-TV; Bell Telephone Co. remains with
the Telephone Hour on NBC Radio, and Atlantic Refining maintains its annual football
telecasts on DuMont and on a regional basis.
SULLIVAN, STAUFFER, COLWELL &
BAYLES: Radio-tv billing, $13 million:
$3 million in radio, $10 million in tv.
Radio-tv share of agency's overall billing,
50%.
Radio-tv billing at SSC&B was up $3 million
Dver 1952. American Cigar & Cigarette Co.
legan sponsoring Where's Raymond on ABC;.jTV, Speidel Corp. started alternate-week sponTelecasting
3ROADCASTING

sorship of Make Room for Daddy on ABC-TV,
and Carter Products took on Place The Face
on CBS-TV. Meanwhile American Cigar &
Cigarette Co. continued to sponsor Big Story
on NBC-TV and NBC Radio, and Doug Edwards and the News on CBS-TV. Carter Products retained City Hospital on CBS-TV and
Down You Go on DuMont.
COMPTON ADV.: Radio-tv billing, $12.5 million: $5 million in radio, $7.5 million in tv.
Radio-tv share of overall billing, 30%.
Compton increased its radio-tv billing $4.5
million over 1952, principally as a result of a
vast spot outlay for such accounts as Procter
& Gamble, Standard Brands, and Goodyear Tire
& Rubber Co. In addition P & G continued
sponsorship of Fireside Theatre on NBC-TV
and Guiding Light on CBS-TV. In radio
P & G continues to underwrite four daytime
serials: Guiding Light on CBS Radio, Right
to Happiness on NBC, Road of Life on both
CBS and NBC, and Young Dr. Malone on
CBS. In 1953 Compton placed an expanded
spot campaign for Gleem, a P & G product.
NEEDHAM, LOUIS & BRORBY: Radio-tv
billing, $11 million: $4.5 million in radio,
$6.5 million in tv. Radio-tv share of
agency's overall billing, 45%.
The agency hiked its radio-tv billing $3 million over last year, a $1.5 million rise in radio
and a similar increase in television. In television S. C. Johnson & Son added sponsorship
of Life With Father on CBS-TV while continuing with alternate-week sponsorship of Robert
Montgomery Presents on NBC-TV, Saturday

portionally its spot placements for Colgate.
Also, for Nestle's Chocolate, the agency bought
into a portion of the Jackie Gleason Show on
CBS-TV. Quaker Oats sponsored continuously
the Gabby Hayes Show until Dec. 3, 1953.
GEOFFREY WADE ADV.: Radio-tv billing,
$10 million: $6.5 million in radio, $3.5
million billing,
in tv. 90%.
Radio-tv share of agency's
overall
Traditionally strong in radio, Wade found
1953 no exception in that respect. The agency
services the following radio programs for Miles
Labs: Curt Massey Time on CBS Radio and
Mutual; Hilltop House on CBS Radio; News
of the World, One Man's Family, and Break
the Bank on NBC.
In television, Miles Labs
spends its budget in a large spot announcement
campaign for Alka-Seltzer.
RUTHRAUFF & RYAN: Radio-tv billing. $10
million: $5 million in radio, $5 million in
tv. Radio-tv share of agency's overall billing, 23%.
Following a staggering loss of accounts at
the end of 1952, R & R began this past year
to pick up steam and clients. It acquired the
Sun Oil account, which sponsors Three Star
Extra on NBC Radio; Glamorene, which is
represented on NBC-TV's Today, as well as
Bosco, Clearsil and Scratch X, the latter three
spot advertisers. Moreover, the firm enlisted
Frostee for a part sponsorship of the Arthur
Godfrey Show and for five months handled the
Arthur Murray Show on DuMont. On Dec. 1
Motorola undertook alternate sponsorship with
U. S. Steel of a dramatic show on ABC-TV.
Wrigley Co. continues its sponsorship of the

BORDEN'S Instant Coffee is sponsoring, effective Dec. 23, a segment of The Kate Smith
Hour (Wednesdays, 3:30-3:45 p.m EST) over 50 NBC-TV network stations. On hand to
prepare the initial telecast are (I to r) Ben Potter, product manager, Borden's Instant
Coffee; Ted Collins: Kate Smith; Willis H. Gurley, president, Borden Food Products Co.,
and Donald K. Clifford, president, Doherty, Clifford, Steers & Shenfield Inc., agency.
Night Fights on ABC-TV, and Name's The
Same on ABC-TV. The agency also handled
some Kraft participations on Kraft Tv Theatre
on NBC-TV, plus Quaker Oats sponsorship of
Zoo Parade and Derby Foods on Sky King, both
on ABC-TV. In radio, Derby Foods sponsors
Sky King on MBS, Kraft Foods underwrites
The Great Gildersleeve on NBC, and S. C.
Johnson & Son and State Farm Mutual combine
to sponsor Cecil Brown Newscasts on Mutual.
SHERMAN & MARQUETTE: Radio-tv billing, $11 million: $3.5 million in radio,
$7.5 million in tv. Radio-tv share of
agency's overall billing, 50%.
Sherman & Marquette finished the year with
a $4 million increase over its 1952 radio-tv
billing. The rise is due mainly to acquisition
of a larger share of the Colgate business. In
1953 the agency began placing, for Colgate,
The Comedy Hour on NBC-TV and Mr. &
Mrs. North on CBS-TV.
It continued to service Strike It Rich on CBS-TV for the same
sponsor. Additionally, S & M expanded pro-

Gene Autry Show on CBS-TV. Effective Jan.
I. R & R will lose Blue Coal, a spot advertiser,
to SSC&B and the recently-gained Glamorene
account to Hicks & Greist.
CECIL & PRESBREY: Radio-tv billing, $9.5
million: $1.5 million in radio, $8 million in
tv. Radio-tv share of agency's overall billing, 50%.
Cecil & Presbrey vaulted a million and a
half over its 1952 mark. Benrus Watch Co.
began a participation on Your Show of Shows
on NBC-TV and underwrote a heavy tv spot
campaign. Block Drug Co. took over sponsorship of Gabriel Heatter on MBS. ElectricAuto-Lite continued with its sponsorship of
Suspense on CBS-AM-TV, and Sylvania Electric carried on with its Beat the Clock program
on CBS-TV. Block Drug Co. held to its two
network tv programs, Danger on CBS-TV and
Name That Tune on NBC-TV.
CAMPBELL-EWALD CO.: Radio-tv billing,
$8.5 million: $1.8 million in radio, $6.7
million in television. Radio-tv share of
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RADIO-TV

agency's overall billing, 25%.
Campbell-Ewald increased its billing approximately amillion and a half over 1952. The
agency placed the new Chevrolet Dealers'
Chevrolet Showcase on ABC-TV, and presided
over Chevrolet's expanded spot budget in both
radio and television. Chevrolet Dealers continued sponsorship of Chevrolet News on ABC
Radio and the Dinah Shore Show on NBC
Radio and NBC-TV.
WARWICK & LEGLER: Radio-tv billing, $7
million: $1.5 million in radio, $5.5 million
in tv. Radio-tv share of agency's overall
billing, 50%.
The agency held firm this year to its overall
pace in 1952. For ExLax Inc., the firm placed
Leave It to the Girls on DuMont, and bought
into a portion of Plainclothesman, also on DuMont, for Larus & Bros. Co. Hoffman Beverages continued to sponsor Children's Hour on
NBC-TV, and R. J. Caruso, Chrysler-Plymouth
dealer in Los Angeles, carried on_ a television
campaign.
Pabst Blue Ribbon continued, as
before, to sponsor the fights on radio and tv
as well as carry on a radio spot campaign.
D'ARCY ADV.: Radio-tv billing, $6.5 million:
$2.5 million in radio, $4 million in tv.
Radio-tv share of agency's overall billing,
25%.
This agency dropped perhaps a half-million
dollars from its 1952 figure. Still it was an
active year for D'Arcy. The agency placed
the Eddie Fisher series on NBC-TV for CocaCola, continued with Gerber Products' and
James Lees & Sons' participations on the Kate
Smith Show on NBC-TV, and bought Tom
Corhett on DuMont for International Shoe Co.
In radio Budweiser Brewing sponsored the
Bill Stern Show on ABC Radio.
DOHERTY, CLIFFORD, STEERS & SHENFIELD: Radio-tv billing, $6 million: $1.5
million in radio, $4.5 million in tv. Radiotv share of agency's overall billing, 55%.
Bordens and Bristol-Myers raised this agency
to its position of importance this year. BristolMyers began sponsorship of Man Behind the
Badge on CBS-TV, and Bordens' undertook
Treasury Men In Action on NBC-TV, finally
dropping the program toward the end of the
year. Bristol-Myers participated also on the
Jackie Gleason Show on CBS-TV and Show of
Shows on NBC-TV. The agency also places
spot campaigns for Bordens and Bristol-Myers
products. Until September 1953, it handled
the Welch Grape Juice Co.'s representation
on the Howdy Doody Show, the account moving to Kenyon & Eckhardt at the start of the
fall season.
FULLER & SMITH & ROSS: Radio-tv billing,
$6 million: $1.5 radio, $4.5 million in
tv. Radio-tv share of agency's overall
billing, 15%.
This agency virtually doubled its billing in
television during 1953. Super-Kem-Tone took
over co-sponsorship of the Ray Bolger Show
on ABC-TV and Commercial Solvents bought
Red Barber on CBS-TV.
Aluminum Co. of
America continued its sponsorship of See It
Now on CBS-TV and Fiberglass bought a portion of the Godfrey morning show on CBS Radio and CBS-TV. During the season the agency
lost the Westinghouse sponsorship of Freedom
Rings.
MACMANUS, JOHN & ADAMS: Radio-tv
billing, $6 million: $2 million in radio,
$4 million in tv. Radio-tv share of agency's
overall billing, , 33%.
MacManus, John & Adams is another among
the few major agencies which have more than
doubled in billing in 1953. The agency achieved
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Cann-Erickson subsidiary handling 17 overseas offices from New
Giese is appointed president.
America as treasurer; Stage Pub. Co., also as
FRANK WHITE, former president of NBC
treasurer; CBS as treasurer and vice president
and before that head of Mutual, last week was
named board chairman of McCann-Erickson
(1937-47) and then as president of CBS-Columbia Records Inc. (1947-49).
Corp. (International), a subsidiary which operMr.
Giese joined McCann-Erickson in 1944
ates the McCann-Erickson agency's 17 offices
overseas.
York.

George

, The former network executive, one of broadcasting's best known figures, resigned the NBC
presidency last summer upon his physician's
advice that he needed "a long and complete
rest" and should give up the heavy duties of
the NBC post [B«T, Aug. 3, Sept. 7]. More
recently, his name was prominent among those
mentioned as possible successors to William B.
Ryan, who leaves the BAB presidency Jan. 1.
Mr. White's appointment as board chairman
of McCann-Erickson .International was announced last Wednesday by Marion Harper Jr.,
president of McCann-Erickson Inc.
Giese Named President
Mr. Harper also announced that George
Giese, vice president and director of the agency's
international division, had been named president
of McCann-Erickson International coincident
with the White appointment.
The new posts of Messrs. White and Giese
were created as part of a program to put additional attention on McCann-Erickson's growing
operations overseas, it was understood. Headquarters will be in New York.
Mr. White, who served as NBC president
from last Jan. 1 to Aug. 4, had joined NBC in
the summer of 1952 after three years as president of Mutual. Previously, he had served successively with the accounting firm of Lybrand,
Ross Bros. & Montgomery; Union News Co.
as assistant to the president; Literary Guild of
its leap onto the survey list by placing two
network shows during the year for the Pontiac
division of General Motors: the Dave Garroway program on NBC-TV, and the Football
Scoreboard on NBC-TV. In addition, the
agency spotted Dow Chemical Co. on three
network participating shows.
WARD WHEELOCK CO.: Radio-tv billing,
$6 million: $2.5 million in radio, $3.5 miltv. Radio-tv
share of agency's
overalllion inbilling,
55%.

Mr. White
after service as an account executive with
Ward Wheelock Co., Philadelphia. He is a
vice president of McCann-Erickson Inc., the
parent company, and a member of the board
of directors. Last May Mr. Giese was elected
president of the Export Advertising Assn.
Belfield

Heads

L & G;

McClave, Douglas Promoted
JOHN C. BELFIELD has been elected president and John A. E. McClave executive vice
president-treasurer of Lewis & Gilman Inc.,
Philadelphia advertising agency, it was announced by Paul L. Lewis, chairman of the
board. Charles G. Douglas has been elected
a vice president of the advertising firm.
Mr. Belfield succeeds Wesley A. Gilman,
one of the agency's founders, who died Dec. 5.
Formerly a vice president of the company, Mr.
Belfield joined Lewis & Gilman as an account
executive in 1945, after years of experience in
the advertising field.
Mr. McClave, formerly vice president and
treasurer, has been with Lewis & Gilman since

The agency's combined billing remained the
same in 1953 as in 1952 but there was an
internal shift of a million dollars from its
radio to its television budget. Campbell Soup,
the agency's major radio-tv account, continued
to sponsor two network shows in television,
Campbell Sound Stage on NBC-TV and Double
or Nothing on CBS-TV, and one show in radio,
Double or Nothing on ABC.
WEISS & GELLER: Radio-tv billing, $6 million: $2 million in radio, $4 million in tv.
Radio-tv
share of agency's overall billing,
50%.
Weiss & Geller, too, has more than doubled
its radio-tv billing in 1953 with the acquisition
of the Toni account, which sponsors Godfrey
and His Friends on CBS-TV, the Godfrey
simulcast on the same network and Nora Drake
on CBS Radio. Additionally, the agency in
1953 bought Dollar a Second on DuMont for
Mogen David Wine and Come Back on ABCTV for Sealy Mattress.

Mr. McClave

Mr. Belfield

1944. Previously he had been in advertising
agency work for 10 years.
Mr. Douglas joined Lewis & Gilman in 1949
and has been employed as an account executive on some of the agency's principal accounts.
He was formerly with Central Penn National
Bank of Philadelphia.
Broadcasting
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Hotpoint Boosts Ad Budget
HOTPOINT Inc., Chicago, plans to increase its
advertising and promotion budgets in 1954,
President John C. Sharp said last Monday. He
spoke at a reception and dinner for news representatives atthe Drake Hotel. Radio-tv allocations will be the same or higher than this
year, Gordon Hurt, Hotpoint advertising manager, said later, noting that budget plans have
not been completed.
As in the past, dealers will be provided with
promotion aids to supplement the firm's alternate sponsorship of Ozzie and Harriet on ABCTV and ABC Radio. Company alternates
with Lambert Pharmacal Co. on Friday evenings.

Hopkins to CBS-Columbia
DAVID J. HOPKINS has been appointed director of sales for CBS-Columbia, radio and tv
manufacturing division of CBS, it was announced last week by Harry Schecter, vice
president in charge of sales. The appointment
takes effect Jan. 4. Mr. Hopkins resigned as
director of sales and advertising for Emerson
Radio & Phonograph Corp., New York, where
he had been nine years, to accept his new post.

NEW

BUSINESS

General Motors Corp., Detroit (Buick cars), to
sponsor Jan. 3 program of American Music Hall
(ABC Radio, Sun., 8:30-9 p.m. EST) and Jan.
4 and Jan. 6 broadcasts of Mike Malloy (ABC
Radio, Mon.-Fri., 8:45-9 p.m. EST). Agency:
Kudner, N. Y.
Swift & Co., Chicago, to sponsor three-hour
telecast of Tournament of Roses Parade on
KHJ-TV Hollywood, Jan. 1, starting at 8:30
a.m. PST. Agency: J. Walter Thompson Co.,
Chicago.
United States Envelope Co., Springfield, Mass.,
has purchased six participations under NBCTV's divided-segment plan on The Kate Smith
Hour (NBC-TV, Mon.-Fri., 3-4 p.m. EST),
specifying seven and a half minutes of the
alternate Wednesday, 3:15-3:30 p.m. spot,
starting March 3. Agency: S. R. Leon Co.,
N. Y. Ludens Inc., Reading, has extended con-,
tract on same show under plan for seven participations of seven and a half minutes each
of Thursday, 3:15-3:30 p.m. segment, starting
Jan. 14. Agency: J. M. Mathes, N. Y.
General Motors Corp., Detroit (Buick Motor
Div.), has purchased Jan. 7 program only of
Can You Top This? (NBC Radio, Thurs.,
10:15-10:30 p.m. EST), and one participation
in Weekend on Jan. 3 (NBC Radio, Sun., 4-6
p.m. EST). Agency: Kudner Agency, N. Y.
APPOINTMENTS
American Safety Razor Corp. (Gem Razors),
appoints McCann-Erickson Inc., N. Y., effective
Jan. 1.
Niagara Mfg. & Dist. Co., Adamsville, Pa.
(professional home massage units), appoints
Olian & Bronner Inc., Chicago. Radio will be
used.
Zoomar Corp. (studio Zoomar lens), names the
Weston Co. as its advertising agency, effective
immediately.
Block Drug Co., Jersey City, N. J., names Emil
Mogul Co., N. Y., to handle advertising of
Minipoo Dry Shampoo, Alkaid Antacid Tablets
and Poslam Ointment, effective Jan. 1.
Broadcasting

• Telecasting

COLORSTATUS:

IT'S

TV

HERE,

BUT
SETS
IN
'54
TO
BE
LIMITED
Although the networks intend to air numerous telecasts during 1954,

there won't be more than 100,000 color tv sets in the estimates of
manufacturers. Other developments include the question of AT&T
intercity connection charges and comments from government and
the industry.
COLOR television is here, but it won't be here
for a couple of years.
That paradoxical statement sums up the
status of color tv in the second week of its
commercial authorization, based on reports
from broadcasters, networks and manufacturers.
It's based on this: broadcasters and networks,
while realizing there are no receivers in the
hands of home viewers nevertheless are moving
ahead to put polychrome signals on the air.
NBC, and its affiliates, are leading — with the
network planning to average two colorcasts a
week during the coming year, after the first
post-color week's three programs ("Amahl and
the Night Visitors," Dec. 20; Season's Greetings, Dec. 22; Dragnet, Dec. 24).
Manufacturers, however, almost unanimously cautioned prudence. No consumer
color tv receivers will be available until the
middle of 1954, it was pointed out, and even
then not more than 100,000 color receivers, at
the most, were estimated for production in all
of 1954. Manufacturers, however, were not
idle; several companies began speeding color
receivers to distributors and dealers to be on
time for the Jan. 1 telecast of the Pasadena
Tournament of Roses parade over the NBC
network.
Other Color Happenings
Other major developments in color tv last
week were:
• Text of FCC's color report and order was
published in the Federal Register Dec. 23. This
made the official effective date for commercial
compatible tv Jan. 22, the FCC announced.
However, the day after the color decision was
issued, the FCC authorized all stations to telecast color on the new standards without prior
authority. It asked that it be notified in advance
when a station begins color-casting.
• Answer to the question of what the AT&T
was going to charge for color tv intercity connections was slightly ambiguous. Tariff for
experimental color charges runs out Dec. 31
and no new rate schedule has been submitted
to the FCC. It is believed that the telephone
company may ask that the experimental rates be
continued pending the submission of commercial charges. Since the effective date of the
color order is not until Jan. 22, any colorcasts
prior to that date are still under experimental
authorizations. When AT&T submits its commercial tariff for color interconnections, the
rates go into effect in 30 days, unless there are
objections.
Under the experimental tariff, AT&T charges
$450 per month for each station connection,
in addition to the regular black-and-white rate
of $500 per month for full-time service (eight
consecutive hours daily). Rate per mile for
color or black and white remains at $35. For
occasional service, the experimental tariff is
$250 per month for each station connection, in
addition to the black-and-white rate of $200
per month.
Hourly and mileage rate remain

the same as for black and white: $10 per hour
and $1 per hour per mile.
• First comment from Capitol Hill was from
Sen. Edwin C. Johnson (D-Colo.), senior
Democratic member of the Senate Interstate
and Foreign Commerce Committee, who might
claim credit for sparking color tv down the
homestretch, when earlier this year he charged
that "selfish interests" were conspiring to delay
it. Sen. Johnson said, in answer to a B»T query:
"I am very happy about it. I am looking forward to its early development." He said he
looked at the decision as a victory for the
American people.
• Widespread use of spot commercials in
color on local tv stations was forecast by
Joseph J. Weed, president. Weed Television.
"There cannot be national color tv without local
color tv," Mr. Weed stated in a message to
client stations. The higher cost of color tv

Prophet Wolverton
IT was during the House Commerce
Committee hearing on the status of color
tv that the phrase "color by Christmas"
came into the lexicon of radio-tv. It was
made by Rep. Charles A. Wolverton (RN. J.), chairman of the committee, following hearings last March and was a
hope expressed by the New Jersey ConAlthough there was widespread doubt
gressman.
expressed by many in the industry, the
FCC's decision Dec. 17 might indicate
that Rep. Wolverton was a better prophet
than some gave him credit for being.
production, as compared to black and white
will "help create many capsule programs —
meaning spots — for local placement," he said.
"Color announcements and spots," Mr. Weed
continued, "can be used on station breaks
regardless of whether the adjacent network,
syndicated or local shows are in color or black
and white. Color thus will be prominently
distributed over a local station's tv schedules
as color ads are studded in proximity to blackand-white printing in magazines and newspaper supplements. And they'll stand out like
• Brig. Gen. David Sarnoff, in a yearend
RCA statement (see separate story on page 64),
announced that 26 NBC-TV affiliates in 19
cities were ready to broadcast the Tournament
of Roses parade from Pasadena, Calif., New
Year's Day. The Pasadena colorcast will be
sponsored
gems." by F. W. Woolworth Co.
Gen. Sarnoff also said that 65 NBC-TV
affiliates plan to equip themselves for colorcasting. Meanwhile, it was learned that NBCTV's advertising and promotion department
had prepared color tv information kits in
anticipation of FCC approval of compatible
color signal specifications. One kit was delivered to advertising agency executives in New
York on Dec. 18. The other, prepared to assist
the network's affiliates in telling the color
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COLOR
story to their audiences, has been in the hands
of affiliates since early November.
The following reports were received from
stations:
The FCC's formal approval of a color television system was met enthusiastically at
WTMJ-TV in Milwaukee.
Walter J. Damm, vice president and general
manager of radio and television,. The Journal
Co., said, "The installation of the necessary
color, transmitter and associated equipment to
make possible the transmission of network
television has been in progress for some time
and will be ready for the long-announced color
televising of the Tournament of Roses on Jan.
1 by NBC."
Delivery of equipment necessary for WTMJTV to broadcast local color programs is expected to begin by Feb. 1. The first equipment
will make it possible to broadcast color slides.
The equipment necessary to originate local
live programs and to transmit color film programs is not expected until some months later.
In the meantime, NBC has announced plans
to broadcast one or two of the regularly scheduled shows in color each week. WTMJ-TV
plans to carry these programs.
The first color telecast ever seen in Utah was
received by KDYL-TV at 4:30, Dec. 17, when
NBC fed a 10-minute color program over the
network in the afternoon.
All Ready To Go
Announcement that the FCC had authorized
commercial broadcasting of the widely-endorsed
"compatible" color system found KDYL-TV
all ready to go in transmitting network telecasts in color to the Intermountain West.
Installation of the necessary equipment to
KDYL-TV's Mount Vision transmitter to make
color television reception in this area possible
had been completed under supervision of RCA
field engineers Dec. 16. Previously the station
received a pre-production color receiver . . .
the first to come into Utah.
Effective Dec. 21, KDYL-TV began programming network color test pattern from 12 to
1 p.m. to allow the adjustment and proper
tuning of color receivers.
WOW-TV Omaha successfully transmitted
and received the midwest's first color tv Dec. 20.
On that morning, RCA service engineers and
WOW-TV engineering personnel, after three
night's work, completed modification of the
station transmitter and the installation and
adjustment of new color equipment. That
morning, RCA and WOW-TV engineers installed a \2V2-\n. RCA color receiver in
Omaha's Paxton Hotel. That afternoon WOWTV management and engineering personnel,
RCA and Northwestern Bell representatives and
guests watched the hour-long colorcast of NBCTV's "Amahl and the Night Visitors." Guests
included Omaha civic and business leaders and

Don't Lead 'Em On
WARNING against the use of such
remarks as "I only wish we had color
television right here now, so you could
see this in all its real beauty" in monochrome tv programs is given by Schwerin
Research Corp. in its December bulletin.
"Promoting a feeling among viewers that
they are being 'left out' is one of the
quickest ways to build audience resentment against your program or product,"
the bulletin declared, comparing the situation to the 'sight gag' problem in radio.
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FOUR days after the FCC approved compatible
color tv for commercial use, the National
Better Business Bureau published a six-page
booklet on "The Facts About Color TeleviBas?d on answers to a questionnaire to all tv
set makers, the booklet presents a summary of
their opinions. In question and answer form it
states
sion."that there is no basis for the belief that
color receivers will be available in quantity in
the near future or that the difference in price
between a color and a black-and-white receiver
their wives. WOW-TV followed up this color
"first" with a reception for ad agency personnel
Dec. 22 of NBC-TV's hour-long Season's
Greetings. Station also carried Dragnet color
film on Dec. 24. WOW-TV plans guest
list of 300 Omaha ad, press and civic and
business leaders for Jan. 1 colorcast of Tournament of Roses Parade. Station attributed success and speed of its color operation to special
"color task force" consisting of Assistant General Manager Lyle DeMoss and Director of
Engineering Bill Kotera, set up several months
ago.Color television may be seen in the Tri-State
area within the next year, Robert W. Ferguson,
executive vice president of the Tri-City Broadcasting Co., operators of WTRF radio and television, Wheeling, W. Va., announced today.
Ferguson said Tri-City has placed an order
with RCA for color equipment, WTRF-TV
is a primary affiliate of NBC.
In Chicago, WGN-TV, Chicago Tribune outlet, has purchased and received a color receiver
from Zenith Radio Corp., which it will use
to monitor color transmissions. Station also is
placing an order with RCA for a 50-kw transmitter for mid- 1954 delivery, and announced
plans for a $250,000 color tv studio installation.
Picture lT/2-ln.
The color receiver, delivered last Monday,
is equipped with a 14% -inch tube, with picture
size of HV2 inches — the type demonstrated before the FCC last Oct. 15.
WGN-TV colorcasting plans were announced
by Frank P. Schreiber, manager and treasurer
of WGN Inc. They have been completed under
supervision of Carl J. Meyers, engineering
director.
The 50-kw transmitter will be capable of
transmitting both monochrome and color pictures, and enable the Tribune station to carry
any network color programs available next
summer, as well as originate network and local
shows. WGN-TV is affiliated with DuMont
Tv network, which has indicated it will participate in color activities as soon as practicable.
WGN-TV will equip one of two studios with
necessary equipment for originating live talent
programs in color and incorporating film and
slides in transmissions.
WBKB (TV), the ABC o&o station, has
ordered testing equipment from RCA, scheduled for delivery early in 1954. Station plans
colorcasting in late summer or early fall, according to William Kupsack, chief engineer.
American Broadcasting - Paramount Theatres
has indicated Chicago will play a definite role
in color as well as black and white network
originations. Present transmitter is capable of
modifications for color, it was explained.
NBC's WNBQ (TV) has sufficient equipment to carry New York and Hollywood color
It will transmit the New Year's
originations.
Day
Tournament of Roses, and eventually will

Ready With the Facts
will soon be a negligible factor.
It also stresses that in 1954 color production
will be small, that the price of receivers will be
relatively expensive, that picture sizes will be
relatively small, that color programs will be
infrequent, and that black-and-white programs
may always outnumber color telecasts.
In a foreword, Kenneth B. Wilson, NBBB
president, declared that color tv will develop
gradually. "It will not foment a revolution
which would impair or destroy the value of
television receivers now in use."
originate local programs, but plans on the latter
are not firm yet.
CBS' WBBM-TV plans were said to hinge,
as with local monochrome originations, on the
outcome of Zenith Radio Corp.'s request for a
hearing on Chicago's ch. 2.
WBBM-TV expects to receive about $25,000
worth of equipment about April 1 looking toward modification of its present transmitter to
accommodate colorcasting. Color tv receiver
will be included in the package for monitoring
On Dec. 1 1 , KRON-TV San Francisco started
purposes.
modification of its transmitter in preparation
for a color tv signal. The next day, the major
portion of the new equipment arrived.
The new color transmitting equipment was
installed and ready for use by Dec. 14. This
was in plenty of time for NBC's quick color
preview which, on Dec. 17, followed by a matter of hours the FCC announcement approving
the RCA compatible system as the standard for
color transmission.
Predictions on the number of color receivers
to be produced during 1954 — the first year of
color tv — ranged widely. Emerson's Benjamin
Abrams estimated 50,000; GE's Dr. W. R. G.
Baker (who chairmanned the National Television System Committee) predicted 100,000
and Admiral's John B. Huarisa estimated
200,000.
Comments from manufacturers were as follows:
Approval of the compatible color system by
the FCC will "mark a new era of prosperity"
for the television receiver industry and must
result in "increased sales of table model blackand-white sets," Mr. Abrams declared last
week.
In a telegram to all Emerson dealers, Mr.
Abrams pointed out that his company's blackand-white line is available at $150 and $200
for 17- and 21 -inch sets respectively in contrast
to $700 to $1,000 that will be asked for \2V2and 14Vi-inch color receivers.
Not Over 50,000
"For a least a year," Mr. Abrams continued,
"total production (of color sets) for industry
may not exceed 50,000, which is equivalent to
not more than one set per dealer for all of
"The introduction of color television in 1954
is expected to affect industry sales of monochrome receivers as confusion will exist in
some consumer purchasing decisions until color
models are displayed on dealers' floors accom1954."panied by their high price tags," Dr. Baker said.
"However, the opportunities existing in new
tv markets, and the comparatively low list
prices of monochrome sets as compared to
color, should enable the industry to sell to
distributors a maximum of 5.2 million units
with a retail value in excess of $1.4 billion.
"Although mass production as we know it in
the monochrome business will not be achieved
in color receivers in 1954, pilot runs should
result in total industry sales of about 100,000
Broadcasting
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receivers at prices ranging between $800 and
$1,000.
General Electric will produce a color tv
console model in limited quantities for shipment to distributors starting about mid-year.
Admiral Corp. claimed FCC's approval of
NTSC's compatible system will help clear the
air. Admiral has been building pilot color
sets during December and was scheduled to
exhibit them to distributors at a sales convention in Chicago at the Conrad Hilton Wednesday, according to Mr. Huarisa, Admiral executive vice president.
He stated that Admiral will jump production
of color sets sufficiently during the second
quarter of 1954 to provide a sample for every
dealer in cities along the color tv cable route.
Company has set a 30,000 production goal
during the next 12 months. Mr. Huarisa predicted about 200,000 receivers next year.
Zenith Radio Corp. also plans a quantity of
color tv models in months ahead, though mass
production is still a year or more away for the
industry, according to H. C. Bonfig, Zenith
vice president. Zenith employs a three-gun
color tube and sets are "extremely complex
and difficult to produce," he noted.
Raytheon Mfg. Co.'s Chicago plant was
expected to ship color models to retailers this
past weekend. Firm has been on pilot production for months, and claimed the sets were the
first color receivers distributed to retailers.
Raytheon held a network color tv reception
press preview last Tuesday at the Sheraton
Hotel with color pickups from 7-8 p.m.
B&W Readjustment
At Hallicrafters Co., President "William J.
Halligan had indicated earlier that "color television publicity, coupled with over-production
and price-cutting on the part of some manufacturers, has necessitated a readjustment in
the black and white field." It also will concentrate on radio set output, including shortwave equipment, but is not neglecting colorcasting.
Hallicrafters, like others, planned to ship
some 20 pilot models to distributors "along the
network color tv route" by New Year's Day.
Its production in the foreseeable future will
depend on availability of tubes, a company
spokesman said. Firm also plans to show a
color model at the International Home Furnishings Market in Chicago starting Jan. 4.
Cost of a service contract for a color television receiver was estimated last week by
RCA Service Co. officials at "three or four
times more than that of a black and white set."
This information was provided at a news
conference in New York at which the RCA
Service Co. announced a comprehensive educational and training program on color for
the entire tv service industry. It was pointed
out by officials that a definite price for a service contract could not be set at this time but
would be determined from experience. They
said that present indications were that the
price would be three or four times the $60-$70
charged for black-and-white receivers.
The industry-wide training and educational
program for technicians is divided into four
major elements, including a series of two-day
clinics to be held in 65 cities, starting early in
February; a textbook, "Practical Color Television for the Service Industry," which will be
made available to servicemen completing the
clinics and is also obtainable from distributors
or the RCA Service Co. at a cost of $2 per copy;
a special home study course in color tv to be
offered by the RCA Institute in New York,
and availability to servicemen of a new type
of test equipment developed by RCA for use
in the proper phasing and alignment of color
sets.
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Transaction paves way
television. In addition
number
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Although details of General Teleradio's plans
for use of the properties were not disclosed,
officials appeared confident that the main interest of President Thomas F. O'Neil in acquiring them was for use in filmed adaptations for
television. Some of them may be added to the
Mutual Radio network schedule, but it also
was noted that General Teleradio is not apt to
withdraw Gangbusters, for instance, from its
present spot on CBS Radio.
The tv properties presumably will be handled by General Telecasting, a subsidiary of
General Teleradio which recently, in coopera-.
tion with Fox Movietone News, launched the
Tv

MILLION
INC.

for full-scale entry of General Teleradio into
to tv rights, GT also gets radio rights to a

THE WAY for full-scale entry into television
by General Teleradio Inc. was cleared last week
with the company's acquisition of Phillips H.
Lord Inc., New York, radio-tv production company, in what was understood to be a $1 million transaction.
Under the terms of the transaction, General
Teleradio acquires the radio and television as
well as the subsidiary and residual rights to
Gangbusters, We, the People, Counter-Spy ,
Sky Blazer, Police Woman, The Black Robe,
Treasury Agent, and Mr. District Attorney,
which currently is on option to the Frederic
W. Ziv Co. Mr, Lord also will relinquish radio scripts on Kathleen Norris novels. Only
program currently used by General Teleradio
is
Counter-Spy (MBS, Monday. 8:30-9 p.m..
EST).

Ziv

H.

$1

linger

Presidency

PROMOTION of Maurice (Babe) Unger, manager of West Coast operations for Ziv Television Programs Inc., to vice president of the
firm was announced last week by John L. Sinn,
president. Mr. Unger has been with Ziv since
the start of the company's television operations
on the West Coast four years ago.
Expanded responsibilities of Mr. Unger in
his new post will be discussed at a three-day
meeting this week in Chicago. He has been in
charge of all Ziv's tv series-, including / Led
Three Lives, Favorite Story, Boston Blackie.
The Cisco Kid and other productions.

by the Lord firm.

Greatest Dramas series of quarter-hour films.
General Tire & Rubber Co., owner of General
Teleradio, is sponsoring Greatest Dramas in
some twoscore markets and the films will be
syndicated in others.
The Phillips H. Lord transaction was said to
involve $1 million spread over five years.
Under its terms Mr. Lord is retained as a consultant to General Teleradio for that period.
In addition to General Telecasting, General
Teleradio controls Mutual and owns the
Yankee and Don Lee Networks and WOR-AMFM-TV New York.
Weill

Establishes

Fortune

Features

ESTABLISHMENT of Fortune Features Inc.
as a tv film distribution company was announced last week by Jules B. Weill, president,
coincidentally with disclosure that the firm has
acquired a package of 26 American language
feature films produced in Italy.
Mr. Weill, who also heads the tv distribution
company of Specialty Television Films Inc.,
said the package is the first of four in packages
of 26 Italian-produced American language films
that will be placed on the American market.
He acquired distribution rights through Italian
Films Export in a transaction he estimated at $1
million.
The entire package of 104 films, Mr. Weill
said, will feature Italian as well as some
American actors, with voices dubbed in when
required. Some of the personalities appearing
in the films, which were produced between
1°49 and 1953. are Anna Magnani, Silvana
Mangano, Alida Valli, Lea Padovani, Maria
Montez and Vittorio Gassman.
Mavro

Buys

Building

PURCHASE by Mavro Television Co., tv packager, of a four-story building at 314 E. 50th St.,
New York City, was announced last week by
Ruth Cade, vice president in charge of sales for
the company. Miss Cade said the building will
be converted into modern studios especially
equipped for screening of television shows and
properties.

EXECUTIVES of Knox Reeves, Minneapolis, advertising agency handling several General
Foods products, supervise the production of a commercial tv film at Olympus Film
Productions, Cincinnati, subsidiary of Crosley Broadcasting Corp. Looking onto the set
are Russ Neff (I), agency's radio-tv director, and James Hill, general manager of the
WLWT (TV) film organization; with the two executives are a cameraman and script girls.
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Consolidated

Not

Up

For Sale — Whiting
SPIKING reports Consolidated Television Sales,
Hollywood, is for sale [B*T Nov. 16], General
Manager Dwight W. Whiting has declared the
firm is "continuing in the tv distribution field
under the same ownership."
He further revealed Consolidated is opening
an additional office in Miami to augment
branches operating in New York, Chicago, Atlanta and Houston.
Consolidated, according to Mr. Whiting, has
sold its station starter plan to seven additional
stations, bringing the total to 86 outlets.
New stations are KULA-TV Honolulu;
KOMU-TV Columbia, Mo.; KPIC (TV) Salem,
Ore.; KB AY-TV San Francisco; WCSH-TV
Portland, Me.; WMAL-TV Washington, D. C,
and KM ID-TV Midland, Tex.
i Mr. Whiting, who leaves this week for a
tour of the firm's branch offices, said Consolidated currently is servicing 250 clients with
over 1,100 film shipments weekly. Further expansion isplanned in the future and continued
acquisition of new properties is to be announced
shortly, he said.

'Dragnet' Writer Seeks
$9,100 in Re-run Pay
SUIT to collect $9,100 allegedly due him as
writer on NBC-AM-TV's Dragnet series has
been filed in Los Angeles Superior Court by
James Mosher. Besides Jack Webb, directorstar and president of Mark VII Ltd., he names
Michael Meshekoff, producer, and Stanley
Meyer, executive producer, as defendants. They
are identified as partners of the Dragnet star in
the suit.
The complaint filed Dec. 18 charges that between June 15, 1949, and July 25, 1952, he
wrote 165 Dragnet scripts under an oral contract of employment which embodies an existing
agreement between producers and the Radio
Writers Guild.
Mr. Mosher cites that the Guild contract
provides that radio writers would be paid $325
each time their scripts are re-used on tv. He
complained that since December 1951 his
scripts were re-used 47 times but pay was received for only 19.
Ross

Film

Report

Out

COMPENDIUM of film commercials on tv during year Aug. 1, 1952 - July 31, 1953, listing
sponsor, advertising agency, product advertised,
length, type and producer of 4,750 film commercials, has been issued by Ross Reports on Television. The 57-pa.ge survey also contains information on commercial film studio facilities
and excerpts from union regulations for filmed
commercials for tv. More sponsors are shown
for this year than for any previous one, although
total number of commercials is slightly lower
than for 1952, when 4,917 were listed in the
Ross Report for that year.

'Victory' Sold in 3 Markets
SALE of Victory at Sea in three new markets
last week has raised total number of cities
carrying the series to 84, according to John B.
Cron, national sales manager of the NBC Film
Division. Mr. Cron added that recent sales on
other division products has raised total markets
on Inner Sanctum to 55; Dangerous Assignment, 147; Badge 714 (formerly Dragnet), 128;
Captured, 83; Douglas Fairbanks Presents, 115,
and hour-long Hopalong Cassidy, 137.
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BCE

TO

COLOR-TAPE

FULL color motion pictures on magnetic tape
of the Jan. 1 Pasadena Rose Parade, will be recorded in the electronics division laboratory of
Bing Crosby Enterprises, Hollywood, as part
of the experimental work now being conducted.
Engineers will make their recording from the
local colorcast on the newly developed Crosby
VTR (Video Tape Recorder), with a major
unidentified set manufacturer cooperating in the
experiment with standard receiving equipment,
according
to Managing Director Frank C.
Healey.
First to demonstrate more than a year ago
the practicability of black-and-white recording
on magnetic tape, the Crosby company last
week reported that equipment suitable to commercial use is expected to be made available
during the next 12 months.

Weiss

Sees

55%

Jump

In Film Syndications in '53
INCREASE of 55% in sales of syndicated films
to U.S. tv stations for 1953 over 1952 is estimated by Adrian Weiss of Louis Weiss & Co.,
Los Angeles.
"A distinct upsurge in our business during
the past three months," he added, "indicates
that 1954 will be an even better year than this
With the Weiss-distributed product having
run on more than 80 stations, he credits some
of the gains to opening of new areas to tv, but
declared,
bulk of the new business has
one."from"The
come
older markets where new stations
have opened the way for the distributors of
syndicated films to place their product in a
more
competitive
field." factor, he believes, is
Another
contributing
the growing awareness of station and agency
film buyers that "tv film series can have several
successful runs in any competitive market."
FILM SALES
Louis Weiss & Co., L. A., announces the sale
in 12 markets of The Little Story Shop, series
of five quarter-hour Christmas films featuring
the Rex Castle Marionettes and the All-Youth
Choir of Phoenix. Stations set to show the
films are KATV (TV) Pine Bluff, KRTV (TV)
Little Rock, both Ark.; KROD-TV El Paso,
KTXL-TV San Angelo, Tex.; WABI-TV Bangor,
Me.; KHOL-TV Kearney, Neb.; WTPA (TV)
Harrisburg, Pa.; KPIX (TV) San Francisco,
WBAY-TV Green Bay, Wis.; WSTV-TV Steubenville, Ohio; WCPO-TV Cincinnati, and
WMCT (TV) Memphis.
Craig Kennedy Criminologist, distributed by
the Weiss firm, will be sponsored on WGN-TV
Chicago by International Appliances, for 26
weeks.
Custer's Last Stand, 15-episode serial, has
been set for showing on KRON-TV San Francisco on a five-times weekly schedule. Three
serials, comprising 48 program episodes of
Custer's Last Stand and The Black Coin, have
been set by Weiss for WLWT (TV) Cincinnati
and WLWC (TV) Columbus, Ohio.
PRODUCTION
Filmcraft Productions, Hollywood, has completed filming the first half-hour program in
Mark Twain Theatre series, rights to which
properties have been obtained from the estate of
Samuel Clemens (Mark Twain). With J. Car-

PASADENA

PARADE

"Our engineers face only a minor technical
differential between recording black-and-white
tv and color," Mr. Healey said. "The problem
is not so much in recording the picture as it is
seen on the tv screen as it is in obtaining suitable color signals to record."
He reminded that, heretofore, "open circuit
-color signals of announced and sustained character, such as the Rose Parade, have not been
available to us for recording."
Mr. Healey said the progress of color recording on tape necessarily must follow the
perfection of color telecasting. How good it
is "here" will be known New Year's Day, and
if color is correct, the Rose Parade tape will be
presented to the Tournament of Roses Assn. as
a permanent record of the 1954 event, he concluded.
rol Naish as star, Gil Ralston, formerly with
Sovereign Productions, has been set as producer. Jean Yarbrough is director.
In production are series of 10 spot commercials, being filmed in Hawaii for Standard Oil
Co. of California for showing on Chevron
Theatre film series. Agency is BBDO.
Filmcraft has also completed filming an
eight-minute "Maxie, the Taxi" skit starring
Eddie Cantor for insertion into an upcoming
NBC-TV Colgate Comedy Hour telecast.
•
Sovereign Productions, Hollywood, has started
filming "Another Sunlight" for CBS-TV General Electric Theatre. Original script by Frederick Hazlitt Brennan, stars are David Brian and
Martha Vickers. Stu Reynolds, firm president,
is executive producer with Joseph Sistrom, producer and Jean Yarbrough, director.
•
Mickey Rooney Enterprises Inc., Beverly Hills,
has been formed and capitalized at $75,000 by
Mr. Rooney, Maurice Duke and others. Firm
is preparing production for NBC-TV Hey,
Mulligan, new half-hour comedy film series
starring the actor. Richard Quine is set as director and Blake Edwards as writer. Firm's
business offices are at 121 S. Beverly Drive,
B. H.
DISTRIBUTION
Deal has been set by Stu Reynolds, president
of Sovereign Productions and Reynolds Productions, Hollywood, with Milton Gordon, president of Television Programs of America, whereby TPA takes over distribution of Sovereign
Theatre, series of 52 half-hour programs originally produced for Your Jewelers Showcase and
CBS-TV General Electric Theatre. Under terms
of contract, Mr. Reynolds retains rights to sell
films in joint partnership with TPA.
•
Hillman-Oakley Inc., new Beverly Hills tv packaging firm, located at 332 S. Beverly Dr., has
acquired 36 silent feature films produced by
Thomas Inc. Of the group, 26 have been
edited to one-hour length with appropriate titles.
Same group of 26 are each being cut to five
quarter-hour across the board segments with
comedy narration. Films being readied for distribution include "Beau Revel" with Florence
Vidor and Lewis Stone; "Blue Blazes Rawdon,"
William S. Hart; "Leopard Woman," Louis
Glaum; "White Sin," Madge Bellamy; "Wandering Husbands," James Kirkwood, and "Mary's
Ankle," Douglas McLean.
Broadcasting
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Money
are investing 36%

talks!
more with WCBS

And advertisers todayRADIO than they did a

year ago. They've found their advertising coin can earn a mint
with WCBS, because WCBS audiences are the largest in New
York — 41.7%

greater than

the fastest growing

any other station's. And

audiences

— 13.4%

larger than

they're

they were

just a year ago*; larger today than in 1947*, before television!
Nice thing about WCBS RADIO ... its cost can be counted
in pennies but your return is reckoned
kind of cash. Call us or CBS

Radio

in the rustling
Spot Sales.

Source: Pulse of New York, June-November 1953 'Same period
NEW

YORK

WCBS

RADIO

■FACTS

TV

TOPS

'54

& FIGURES-

MEDIA

IN

The candy business will spend
more than $30 million in 1 954,
says 'Candy Industry' magazine, with television heading
the list of media.
TV

NEWSREEL

WENDY BARRIE signs quarter-million-dollar
long-term contract to appear on The Wendy
Barrie Show (Mon.-Fri.) starting Jan. 11 on
three-station Ohio network. Signing (I to r):
Kenneth Church, exec, v.p., WTVN (TV) Columbus; Harvey R. Young, asst. gen. mgr.,
WHIO-TV Dayton; Miss Barrie, and David Taft,
exec, v.p., WKRC-TV Cincinnati.

WENS (TV) Pittsburgh's first remote telecast
of The Bob Prince Sports Show, sponsored by
Equitable Gas Co. from Equitable's downtown
studios, is attended by (I to r): Don Menard,
sis. mgr., and Bob Prince, sports dir., both
WENS; Tom Evans, Equitable v.p., and Nick
Perry, WENS personality.

TELEVISION heads the list of advertising
media to be used by the confectionary business
in spending in excess of $30 million for advertising in 1954, according to the annual survey
of advertising expenditures completed by Candy
Industry magazine and appearing in its current
issue. The advertising budget for 1953 was said
to have been about $25 million.
The survey was said to cover the confectionary industry's 34 top national advertisers. The
magazine notes these firms have appropriated
$19,595,000 for their 1954 tv campaigns as compared with $17,722,000 in 1953 and about $14
million in 1952. Ranking behind tv in their ad
plans are national magazines, comics, and daily
newspapers, in that order, according to Candy
Industry.
The two largest national candy advertisers,
according to the survey, will be Mars Inc., Chicago, with a total budget of about $2,100,000,
and Peter Paul Inc., Naugatuck, Conn., $2 million. These two companies are said to be the
sales leaders in the bar field, with estimated annual sales for each at the wholesale level ranging between $35-40 million.
In the chewing gum field, top advertiser
listed is William Wrigley Jr. Co., Chicago,
with a budget for next year estimated at $4
million, which is reported the same as 1953.
Runner-up is said to be American Chicle Co.,
Long Island City, N. Y., with a budget of about
$500,000, followed by Beech-Nut, about
$350,000.
Leader in the solid chocolate field, according to the survey, is the Nestle Chocolate Co.,
White Plains, N. Y., with a planned 1954
budget of $500,000 as compared with $300,000
in 1953, followed by Rockwood & Co., Brooklyn, $450,000. A special note in the study points
out that the sales leader in this field, the HerTv

HOLLYWOOD set where Miller High Life Beer
tv commercials are produced is inspected by
(I to r) Hugo Bauch, acct. exec, C. A. Mathisson & Assoc., Milwaukee; Jerry Fairbanks, series producer; Vernon S. Mullen Jr., adv. mgr..
Miller, and C. A. Mathisson, president of the
Milwaukee agency and Miller acct. exec.
MICHAEL M. SILLERMAN (r), gen. mgr. of
Television Programs of America, and Edward
Arnold, host of the TPA Star Showcase, congratulate
on completion
newone another
$2 million
tv series. of TPA's

Set

Shipments

Over 1952
Up 20%
SHIPMENTS of television sets to dealers rose
20% for the first 10 months of 1953 compared
to 1952 shipments, according to Radio-Electronics-Tv Mfrs. Assn., amounting to 5,305,072
and 4,451,759, respectively.
October shipments of 690,711 tv sets compared to 816,529 in September and 913,779 in
October 1952. Following are tv set shipments
to dealers by states for the first 10 months of
1953:
Total
State
Total Neb.
State
48,773
N.
Ala
77,845
Nev.
N.
Ariz
32,436
8,614
N.
H.
17,431
N.
Ark
36,616
N. J.M.
147,923
'Calif
424,515
16,097
N.
Colo
59.979
Y
500,054
Conn
78,314
Del
12,512
C
98,554
D.
12,914
DC
43,860
Ohio
310,186
Fla
103,028
Okla
91,541
Ga
90,700
Ore
65,995
Idaho
15,489
Pa
458,942
111
328.103
R. 1
23,905
Ind
:
176.721
S. C
48,942
Iowa
121,266
S.
D
15,066
Kan
72.417
Tenn
86,042
Ky.
73,194
Tex
306,333
La
80,324
Utah
31,095
Me
44,497
Vt
9,411
Md
64,432
Va
108,215
Mass
162,767
Wash
117,071
Mich
213,867
W. Va
70,404
Minn
95,672
Wis
129,066
Miss
37,554
Wyo
2,882
Mo
126,105
Grand Total 5,305.072
Mont
7,403

CANDY
BUDGET
shey Chocolate Corp., is not a national advertiser but adds that the company is a "hot
prospect marked
because
it has ina large
'slush'
fund earfor advertising
the event
it decides
to
useThe
national
survey advertising."
reveals that only four firms in
the confectionary field will have advertising
budgets in 1954 in excess of $1 million, but
that 10 other companies will spend more than
$500,000.
Commenting on the survey, Candy Industry
explained that candy manufacturers' budgets
are based not only on annual sales but on other
factors, such as competitive conditions, the
type of merchandise and the price of the products to be featured.
In addition to the $19,595,000 appropriated
by the top 34 advertisers, the magazine said,
some $5 million will be spent by retail manufacturing chains, another $5 million by about
2,000 small candy makers, and about $1 million or more by the entire industry in tie-in
advertising.

VIEWERS
TV

REALIZE

COST—

New

ADVERTEST

York tv homes

in Novem-

ber report by Advertest Research indicate they not only
realize that advertisers alternate sponsorship of tv shows
because of high costs, but that
they approve of the practice.
ALTERNATE sponsorship of television programs not only is generally approved by
viewers, but three of every four believe the
same is necessitated by "the increasing cost of
time, program, talent, etc," Advertest Research
has reported in its November issue of The
Television Audience of Today.
Advertest Research reported one of the
persons in its interview of 762 tv households
in the New York metropolitan area during
November summed it up this way: "By sharing cost in this manner, sponsors can bring us
programs that they could not afford singly."
A smaller group of interviews attributed
alternate sponsorship to a dearth of good programs, Advertest Research said, adding that
40% thought alternate sponsorship brought
advantages to viewers, with only 5% feeling
there were disadvantages.
Less than 1 % felt such programs were poorer
than other tv programs, 48% said alternatelysponsored shows were better and 40% saw no
difference. Some 83% said they paid as much
or more attention to commercials when they
alternated, while 5% paid less attention. Fully
92% reported their opinions of one commercial does not affect their opinions on that of
the other sponsor.
Lucky Strike cigarettes was highest in sponsor
recall with 86% of viewers of Your Hit Parade
(NBC-TV) remembering the product. Highest
sponsor recall for a program which alternates
was for the Milton Berle Show (NBC-TV),
79% remembering Buick as sponsor. The
Boh Hope Show alternates every third week.
Greater shared audience results from similarity of program format between alternating
shows, the report said, in revealing that twothirds of the combined Berle and Hope audience watch both shows, while only one-fourth
of the combined City Hospital and Place the
Face audience (both CBS-TV) watch both
programs. Broadcasting

Telecasting

To

sell

Cosmetics

to

inland

Californians
(AND WESTERN

NEVADANS)

Here's a real shortcut to beauty — the shortcut to the big,
thriving cosmetic market of inland California . . . That shortcut
is the Beeline, a five-station radio combination that gives you
THE

MOST LISTENERS More than any competitive combination of local stations . . . more than the 2 leading San Francisco
stations and the 3 leading Los Angeles stations combined.
(BMB State Area Report)
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Ask Raymer for the full story on this SV^-billion-dollar market
— inland California and western Nevada.
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SACRAMENTO,
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CALIFORNIA
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)

LOWEST COST PER THOUSAND
More audience plus favorable Beeline combination rates naturally means lowest cost per
thousand listeners.
(BMB and Standard Rate & Data)
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PAUL H. RAYMER, National Representative
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UHFs
On

AAAA's Committee on Improvement of Advertising Content, at New York meeting, includes (I to r): seated — Otto W. Prochazka, Anderson & Cairns; James D. Parker, Don
Kemper Co.; Chairman Ken R. Dyke, Young & Rubicam; Keith K. Kimball, BBDO; standing
— George F. Thomson, Calkins & Holden, Carlock, McClinton & Smith; Franklin C. Wheeler, Brisacher, Wheeler & Staff; Henry O. Pattison Jr., Benton & Bowles; Hovey Hagerman,
MacManus, John & Adams; Carr Liggett, Carr Ligget Adv.

Seek

Gear

Tax

Break

Depreciation

REQUEST to put its case for short-term depreciation before the Internal Revenue Bureau
was made last week by the Ultra-High Frequency Tv Assn.
The group, comprising uhf operators, is seeking advantageous depreciation rates from the
Treasury Dept. on the ground that uhf television is a new service in its early stages with its
equipment subject to quick obsolescence.
". . . the extremely expensive transmitter
equipment constituting an important item in the
equipment of a uhf station is obsolete almost
when installed," William A. Roberts, UHFTA
general counsel, wrote in a Dec. 18 letter to
the Internal Revenue Service's John H. Fahrenbach. Mr. Roberts explained that although uhf
tv stations are permitted 1,000 kw of power,
present developments allow only 5 or 12 kw
output from klystron-generated transmitters.
He
also called
attention
the "sharply
limited"
incentive
to convert
vhf to
receivers
to receive
uhf
signals.*
Cites Financial Troubles

AD
COUNCIL
OFFERS
'WELFARE'
DETAILS
public service campaigns and drives. We also
The council will try to answer all
have come to appreciate the problems that
questions from stations about any
confront a broadcaster in his efforts to help
organization or agency seeking free
the government agencies and private organizations that seek his support and assistance. . . .
public service time, broadcasters
"The combination of broadcasters and advertisers (who contribute vast amounts of
are told in the organization's current booklet.
valuable time and talent on programs they
sponsor to public service campaigns) is a
ON THE HEELS of recent disclosures of cerpowerful one, serving the nation and the comtain "welfare" organizations seemingly devotmunity forcefully every day. We hope that
ing disproportionately large sums to the welthis booklet will be helpful in making broadfare of their operators, a new 12-page booklet
casters' contributions to important public servon the relationship between broadcasters and
the Advertising Council in supporting public
ice projects even more forceful and effective."
interest projects was released by the council
last week.
Speakers Announced
The booklet noted that, in cooperation with
For SWAAA
Convention
NARTB, the council now is providing all stations with "another important service," in that
THE SOUTHWESTERN Assn. of Advertising
the council "will endeavor to answer all inAgencies, at its convention Feb. 18-20 at the
quiries from stations about any organization
Rice Hotel in Houston, will have as principal
or government agency seeking free public
speakers John Orr Young, former partner,
service time.
Young & Rubicam; Stan M. Sargent, Daniel
"If a broadcaster cannot find any informaStarch & Staff; J. P. Napier, A. C. Nielsen Co.,
tion about a national organization seeking free
and August A. Nelson, senior staff executive,
public service time in the council's monthly
American Assn. of Adv. Agencies.
public service pocket-piece, the radio-tv bulleJoe Wilkinson, convention chairman, said
tin or the fact sheets, he may write — or wire
SWAAA's
21st convention theme will be the
or call collect — to any Advertising Council
office and the council will do its best to give
"creative approach to advertising."
Media representatives in the area are being
him helpful information.
invited as guests of SWAAA at its main lunch"Naturally, the council cannot be expected
eon Feb. 20, Mr. Wilkinson said. He said they
to have information on purely local drives
also
will have the opportunity to attend other
•or organizations, but it can usually be helpfunctions
of the convention, which he expects
ful concerning organizations that represent
to be the largest ever held in the Southwest.
themselves as being 'national.' "
The convention will feature an area graphic
The booklet, being distributed to all radio
arts industry contest.
and tv stations in the country, gives a quick
rundown on the Council itself, describes its
services which are available to broadcasters,
lists public service campaigns supported by
Women's Ad Clubs Plan Meet
the Council, spells out criteria for council
support of campaigns, and offers NARTBEASTERN Conference of Women's AdvertisCouncil suggestions.
ing Clubs will be held in New York Feb. 5-7,
and will be attended by member clubs from
In a foreword "To America's Broadcasters,"
Council President T. S. Repplier writes:
New England to Florida. Advertising Women's
Club of New York, which is the host club,
"Broadcasters have been in the business
of serving the public interest much longer
has appointed the following committee to
than the Advertising Council. Since the
handle conference arrangements: Hulda KloCouncil was formed at the beginning of World
enne, Paper Cup and Container Institute, chairman; Margaret Eleanor Stark, Gotham Adv.,
War II, we have been impressed, time and
and
Emma
E. Weinstein Stock, Forbes magaagain, with the generosity, dispatch and effeczine.
tiveness with which broadcasters assist so many
Page 40
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"Thus, uhf broadcasters, having invested
heavily, are confronted with great insecurity
commercially, instability in their revenue and
the certainty of obsolescence of their initial
installations," Mr. Roberts added.
In referring to depreciation lengths that may
have been worked out with pre-uhf television
station owners, Mr. Roberts termed the figures
as possibly "unrealistic," and accepted by vhf
station operators who had large revenues from
manufacturing, network or other sources. He
also cited the uncertainties of color tv in accelerating the obsolescence of both vhf and uhf
transmitting equipment.
At the present time, Bulletin F of the Internal
Revenue Bureau recommends a four-year depreciation allowance for tv station equipment
groups. This recommendation was issued in
1942, and, it is understood, is under consideration for revision at the present time. According to close observers, the Internal Revenue
Bureau is thinking of setting a 10-year depreciation figure for tv equipment and a 15-year figure
for audio equipment.

Gold
As

Succeeds

NTFC

Mayers

President

ELECTION of Melvin Gold of National Screen
Service Corp., New York, as president of the
National Television Film Council for 1954
was announced last week. He replaces Arche
Mayers, Unity Television Corp., who was
chosen distribution vice president.
Other officers elected were John Schneider,
Biow Co., executive vice president; Bert Hecht,
Bill Sturm Studios, production vice president;
Ardien Rodner, WABC-TV New York, station vice
president; Jim Ellis Jr., Kudner Agency, agency
vice president; John Berger Jr., Film Daily and
Radio-Tv Daily, membership vice president; Sally
Perle, Harry Lawrence Assoc., executive secretary; Sydney Mayers, Unit Television, general
secretary, and Samuel Spring, Spring & Eastman,
treasurer.

Cincinnati

Tv

Conference

EIGHTH annual television conference, sponsored jointly by Cincinnati Section of Institute
of Radio Engineers and the Professional Group
on Broadcast and Television Receivers, has
been scheduled for April 24, 1954, in the Engineering Society Bldg., Cincinnati. Subject of
the conference will be "Black-and-White and
Color Tv, and Uhf."
Broadcasting
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DANVILLE
ILLINOIS
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ABC
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FULL

AIR

SCHEDULE

NETWORK

OF

PROGRAMS

INTERCONNECTED
CHANNEL

Serves This 1 4 Billion
Dollar Market
This quarter billion dollar market depends on WCAN-TV exclusively
to bring ABC Television Network Shows. Inside this rich area no
other station will be the local ABC Television out et. The area includes
the multi-bil.ion dollar project of the National Distillers Products Corporation, east of Tuscola, the throbbing U. S. Army Air-Force center
ct Rantou!, the vibrant thousands at the University of Illinois, the
DuPont-DeN'emcurs gigantic operation for the United States Government at Newport, the expanding developments at ihe Danville plants
of General Motors and General Electric, the canning centers of Milford,
Hoopeston and Rossville — an area that has long been famous on
sales charts for its stability and ability to respond to sales stimuli.
Concentrating its picture TV coverage in this small, rich area, WDANTV has many advantages to offer the advertiser, the most important
two being cost and productivity.
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BRM

Staff

expansion
of business."
Before joining
AB-PT, Mr. Sulds was one
of the pioneer independent tv producers in
New York and for three years was president
of the National Society of Television Producers.
He had extensive background in radio, television and newspaper work in New York, Washington and Salt Lake City. For three and a
half years, Mr. Sulds produced American Forum of the Air on Mutual and for three years
Court of Current Issues on DuMont Television
Network.

wESfiWfe

Channel

Radio

TNT

"We have long respected Mr. Sulds' abilities
as a television consultant to AB-PT," Mr. Halpern commented, "and are particularly delighted
with his decision to join TNT. Our organization now has the greatest combined concentration of know-how and experience in the field.
We feel the future of closed-circuit television
is bright and that 1954 will see widespread

listen

and

Joins

In his new post, Mr. Sulds will assist the
president.
president in all phases of TNT's operations,
but will concentrate on sales and production
for Tele-Sessions, the division which specializes
in closed-circuit television uses by industry and
business.

Store

will

people

6

As Assistant to Halpern
APPOINTMENT of Irvin Paul Sulds, theatre
television consultant to AB-PT for the past
three years, to the staff of Theatre Network
Television in an executive capacity was announced last week by Nathan L. Halpern, TNT

'54?

I

Voice

a week

in

to

The

hours

504

Afternoon

for

More

quarter

in share

What's

Shows

Daytime

10

of Top

out
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Evening

10

of Top
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JAN.

and April 14, resuming after broadcasters attending the NARTB 1954 convention have returned home. This means that of the clinics
scheduled for 40 states and six Canadian provinces, all will be pre-convention except for
14 in the Rocky Mountain states, which will be
held during the last two weeks of June.
Glenn Dolberg, BMI vice president in charge
of station relations, will serve as chairman of
the Honolulu clinic at the Hotel Halekulani,
Mr. Haverlin said. Finn Hollinger, president,
Honolulu Assn. of Radio & Television Broadcasters, will call the clinic to order. Speakers
from' the mainland will include J. Leonard
Reinsch, managing director, WSB-AM-TV Atlanta; Ben Laird, general manager, WDUZ
Green Bay, Wis.; Murray Arnold, program
director, WIP Philadelphia; Harry Spence,
president, KXRO Aberdeen, Wash.; Philip
Lasky, executive vice president, KSFO San
Francisco.
Local speakers will include James P. Smith,
manager, N. W. Ayer & Son, Honolulu, and
C. Richard Evans, general manager, Hawaiian
lulu).
Broadcasting System (KGMB-AM-TV Hono-

figures:

PULSE

BEGIN

SERIES

BMI's 47 program clinics offered for 1954 will
begin Jan. 6 with a two-day session in Honolulu, Carl Haverlin, BMI president, announced
in a statement for publication today (Monday).
It is expected, he said, that arrangements
will be completed so that more than two-thirds
of the clinics can be held between March 8

1953

through

CLINIC

SERVICES —

DWMGOH

/

Christmas

Package

SESAC Inc. sent its subscribers a special package of seven Christmas shows plus a 90minute dance revue, "Revelry in lazz," designed for presentation on New Year's Eve.
• Telecasting
Broadcasting

Names

news

make
\

//

*

/

/

newscasts
\

/

for

audience

and

sponsors

Nothing like a little ingenuity to win audiences and influence sponsors!
That's the opinion of WAPI, Birmingham, Alabama, as the result of a
continuing project which the station is using most successfully.
Each day, the station scans The AP local, regional and national news
reports for the names of Alabama

persons. A copy of the story is sent to the

individuals named, together with a personal note inviting them to listen to
the newscasts. A daily radio newscast schedule is enclosed.
Listeners go for the idea— and so do their relatives, friends and neighbors.
The second pay-off comes when prospective newscast sponsors see the
collection of letters. Then the station's audience becomes more than a faceless throng. Here are real names... real people ... real potential customers.

Says Henry P. Johnston, WAPI

president:

"By humanizing our audience, we alert
the sponsor to his sales opportunities.
Much of the idea's success leans on the
fact that from AP we get solid coverIf your station is not yet using Associated
Press service, your AP Field Representative can give you complete information.
Or write —

age backed up by The AP's solid

prestige."

Those
know
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Local Firms' Stories
Told in New Program
HALF-HOUR program package featuring
three-minute "how we do it" films about local
retailers and other firms has been sold by
producer Ann Todd to Educational and Research Publishers Inc., Washington. Firm is
sponsoring show, All Around the Town, on
WTTG (TV) Washington, 11:30-12 noon Monday through Friday, under 13-week contract
with option for 52 weeks, to sell its 50-cent
"how to do it" books on buying a house, used
car, etc.
Previously in international promotional work,
including radio-ty, Mrs. Todd said the package
is available for syndication in other cities.
Besides film about the retailer, produced for
"less than $100" if the firm doesn't have its
own film material, the featured company's representative isinterviewed on program by host
Willis Conover. Featured companies, which
pay no cost other than for film production,
are chosen according to topic of program for
day. Topics include subjects like the housewife and her money, maternity clothes, fashions and transportation. Capitol Marketing
and Adv. handles account.

Pavis

Records

As Davis

Organized

Enterprises

Branch

PHIL DAVIS, president of Phil Davis Musical
Enterprises Inc., has organized a subsidiary
firm to be known as Pavis Records, which will
be an independent record company for popular
tunes. First to be published and recorded by
the firm is entitled "That's What a Girl Appreciates."
The Pavis label is the outgrowth of years
of musical collaboration and business association between Phil Davis and Earl (Nemo) Paul,
co-founders of Phil Davis Musical Enterprises,
whose musical commercials for Falstaff, Carling's, and Genesee beer and Johnson's Wax
met with so much popularity that all of them
were scored as popular discs for sponsor distribution.

RCA Victor
To Custom

Appoints O'Donnell
Record Div. Post

APPOINTMENT of Frank O'Donnell as advertising and promotion manager for the RCA
Victor Custom Record Division has been announced by James P. Davis, division manager.
Mr. O'Donnell succeeds Bennett S. Rosner,
who will devote full time to his duties as advertising services manager of the company's
commercial record department.

'Notebook7 Syndicated
WAYNE STEFFNER Productions, Hollywood,
is making Art Baker's Notebook, five-times
weekly quarter-hour program formerly heard
on ABC Radio, available to radio stations on
a syndicated basis. Program, featuring the m.c.
on ABC-TV's You Asked for It, is designed for
single sponsorship or for one-minute participation announcements.
Page 44
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GOVERNMENT
FCC

CONFIRMS

The Air Force may

AIR
operate

FORCE
a

low-power (10-w) tv outlet on
ch. 8 at Limestone AF Base in
Maine so long as it doesn't
interfere with any other station
or operate if commercial
ice becomes available.

serv-

LOW POWER television station on vhf ch. 8 at
Limestone Air Force Base in northeastern
Maine was confirmed by FCC last week in a
public notice setting forth conditions that the
operation must be discontinued ( 1 ) upon notification by FCC that harmful interference is
being caused to any U. S. or Canadian station
or (2) when regular non-government commerDec. cial
21].service is provided in that area [B»T,
Air Force officials said early in the week
it was hoped to commence operation Christmas
Eve with kinescopes of commercial network
programs made available by the program sponsors. The Limestone installation, to cost about
$30,000 and prototype of "morale" units
which may be used at other remote bases, includes a camera for local live programming
plus a transmitter with about 10 w output.
This would give a service range of two miles
with fringe area reception up to about three
miles. Air Force officials said.
Since FCC cannot "grant" a station to another government agency, the Air Force outlet
was worked out through an interdepartment
agreement in which FCC said it would make
no objection to the Limestone station under
the conditions cited. An FCC representative
also reported the Commission has declined a
vhf frequency for a similar outlet at White
Sands, N.M., but informed the Air Force it
would interpose no objection to the use of a
mid-uhf band channel there.
No Government

Money

Air Force spokesmen stressed that no government money is being spent to build the low
power station at Limestone, but that the equipment will be purchased from post exchange
profits and soldier welfare funds, contributed
by both officers and men. The enlisted men
may purchase their own sets for their barracks. The policy will apply at all such installations, it was explained.
Limestone is a Strategic Air Command base
150 miles from Bangor where WABI-TV, the
nearest tv station, is operating on vhf ch. 5.
WABI-TV cannot be received at Limestone,
it was indicated.
Assistant Secretary of Defense John A.
Hannah cleared the legal aspects of the Limestone installation, it was learned, and investigated the possibilities of a non-government
group applying for a commercial station which
would serve the area. Chance that such an
application would be filed in the foreseeable
future was considered slim.
Ch. 8 has been granted to Mt. Washington
Television Inc. for WMTV (TV) on Mt. Washington, N. H., with studio at Poland, Me.,
while ch. 8 also is allocated to Presque Isle,
Me., but no bid has been filed there. WMTW
(TV) is to begin operation this spring but is
not expected to render a usable signal as far
as Limestone.
Air Force officials in Washington stated the
service "has endorsed" the low power tv station plan for remote bases but "will not compete with commercial television in any area
or for audience attention." This was said to

TV

STATION

mean the Air Force stations would cease operation when a commercial television station provided service to the particular base.
Arthur Godfrey, CBS radio and television
star, was credited by one Air Force representative with suggesting the idea that kinescopes
of network programs be made available for
troops in remote areas.
Gen. Curtis LeMay, chief of SAC, was
quoted as saying the television plan is part of
the general program to make life more attractive for men assigned to remote spots in
the world. "Television facilities are being considered as a means of increasing incentives
and making tours of duty at isolated bases
more attractive," he said.
Cites Authority
An FCC official said the Air Force's right
to use ch. 8 on an informal or "experimental"
basis comes from Sec. 305 of the Communications Act. The law vests in the President the
right to assign frequencies for government stations and exempts them from licensing or FCC
authority, with certain conditions. It was for
this purpose that the Interdepartment Radio
Advisory Committee was formed, he said.
The Commission representative noted that
authorization had been afforded the Navy some
months ago to install a mountain-top multichannel booster at its Inyo Kern, Calif., rocket
base in order to bring in Los Angeles commercial stations there.
The Navy at one time had been in the
standard broadcasting business in Washington,
D. C, too, he recalled, until Congress
"frowned" after objection from commercial
broadcasters. The station had begun operation
in the "mid-twenties" broadcasting time signals. One day, he related, it was decided to
put the Navy band on the air also, which was
followed by requests from the other services
to broadcast their bands. Next, Agriculture
Dept. wanted to broadcast farm service information. After testimony in several Capitol
Hill hearings, the FCC official said, the Navy
stopped its standard broadcast station.

UHFTA
VHF

PROTESTS

ALLOCATION

Allocation
Whitefish

of

vhf

ch. 6

to

Bay, Wis., near Milwaukee, defeats purpose of

FCC's original plan to intermix
uhf and vhf channels, the uhf
group says in protest petition.
PROTEST was filed by the Ultra High Frequency Television Assn. last week asking reconsideration ofFCC's allocation of vhf ch. 6
to Whitefish Bay, Wis., now sought in new
tv bids by Hearst's WISN Milwaukee and
WMIL there, which turned in its permit for
uhf ch. 31 [B«T, Dec. 7].
The association charged the allocation represented the destruction of a substantial uhf investment without hearing, referring to uhf
outlets at Milwaukee and throughout the nation as well.
"The assignment of vhf and uhf channels
to Milwaukee reflected the allocation of uhf
channels to complement and intermix with
vhf in order to achieve an integrated television
service by providing equipment manufacturers
with the incentive to design combination vhfBroadcasting
• Telecasting

uhf receivers and high power uhf transmitters,"
the petition charged.
"The Commission's action herein," it continued, "presages a similar departure from basic
principles of allocation in other communities.
It is a signal to the manufacturing industry
that the Commission has withdrawn its incentive policy with respect to the accelerated
production of combination uhf-vhf receivers
and high power uhf transmitters."
The association argued "the apparent modification of the allocation table is in fact a radical revision of the basic principles of allocation and is a specific and sharp reversal of prior
action upon which millions of dollars were invested. Rejection of public hearing on the
nationwide significance of the change is error."
The Commission action assigning ch. 6 to
Whitefish Bay at the request of Hearst Corp.
without hearing was declared in the petition
to have been "extraordinarily precipitous."
The Commission "received no evidence on
the need of existing uhf stations for additional
time to achieve an equally competitive status
vis-a-vis vhf stations, the inadequacy of present
uhf transmitters and receivers, the lack of receivers capable of all-channel reception of vhf
and uhf signals or of efficient adaption to such
reception, and the lack of high power uhf transmitters," the petition concluded.
Meanwhile, UHFTA has requested the Internal Revenue Bureau to apply "flexible standards of depreciation" to uhf television stations
(see story page 40).

Doerfer's Uhf Stand
Questioned by Poller
QUESTIONING the basis on which the FCC
has deduced that uhf stations are making out
as well as can be expected, Lou Poller, owner
of WCAN-TV Milwaukee and president of the
Ultra High Frequency Tv Assn., has renewed
his plea that the Commission permit the organization to present a study on the economics of
uhf in the Milwaukee ch. 6 situation.
Mr. Poller, in a Dec. 17 letter to FCC Comr.
John C. Doerfer, referred to Mr. Doerfer's address to the Maryland-District of Columbia Radio & Television Broadcasters Assn. Dec. 1 1
[B«T, Dec. 14]. In that talk, Mr. Doerfer reported that an FCC study showed that uhf stations were getting along "pretty good" and
that the future of high-band tv depended on
programming and intelligent management. Mr.
Doerfer also warned that broadcasters who
seek individual relief from competition are inviting increased government control.
Not Comparable
"It is not possible to compare the starting
years of vhf with the present vhf-uhf situation,"
Mr. Poller wrote. "All stations were equal at the
start of vhf; such is not the case today. The uhf
owners today in more than 90% of the markets
are generally on an equal basis. In some few
markets where the services are mixed, the uhf
stations do not seek any economic protection
or technical advantage but they do feel they
are entitled to equality within the concept of
the Act, to wit, a competitive tv system. . . ."
In asking for the Commission to hear the
association's case regarding mixed markets, Mr.
Poller added: "The Commission should have
these facts while they are pertinent and not
when they become academic."
UHFTA asked the Commission to withhold
the assignment of vhf ch. 6 to Whitefish Bay,
Wis. (Milwaukee), until it could present a
study of mixed (vhf-uhf) markets. The Commission denied this petition. Last week, the
UHFTA filed a petition for reconsideration
(see separate story on adjacent page).
Broadcasting

• Telecasting

Obviously

OUTSTANDING
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"Who

LE

CHEF

CORDON

BLEU?

will be the Blue Ribbon Chef?" The answer was provided recently

at the climax of WMBD's Chef Cordon Bleu Contest when the eight finalists
competed for top honors.
Promoted on WMBD's Morning Call program, there were 8 weekly contests
—one each on appetizers . . . soups . . . salads . . . fish entrees . . . meat
entrees . . . potatoes . . . vegetables . . . desserts. The winning dishes were
prepared by the kitchen staff of one of Peoria's leading hotels and served
at a banquet in the main ballroom. The enormous success of the event is
evidenced by the following:
• 1127

Different Recipes Were

• $2000.00

in Prizes Was

Distributed

• 319 People Paid to Attend
WMBD's

Submitted

the Final Banquet

Chef Cordon Bleu Contest is IDEA PROGRAMMING

at its best!

Listenership of the already popular Morning Call program increased tremendously .. . tie-in products profited sales-wise. WMBD
Peoria area through IDEA PROGRAMMING.

TO SELL THE

HEART

OF ILLINOIS,

BUY

dominates the

WMBD!

See
Free & Peters

PEORIA
FIRST in the
Heart of Illinois

CBS

Radio Network
5000 Watts
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Examiner
Issue

Allows

in Hartford

Hartford

the first, which she said appeared to summarize
them all. The first point allowed stated:
Travelers Broadcasting Service Corp. is a
wholly-owned subsidiary of Travelers Insurance
Co., and except for P. W. Morency, all its directors
are directors or officers of Travelers Insurance Co.
The parent corporation is the real party in
interest in this proceeding. The Travelers Insurance Co., through its ownership of stock
in other insurance companies, hanks, public
utilities, railroads, and industrial companies,
through its investments and deposits of money
and through interlocking directorates, is the
dominating economic power in the Hartford
area. Its extraordinary economic power and
influence are enhanced by the ownership of
Station WTIC, the most powerful am radio station in the area. Hartford Telecasting Co. Inc.
asserts that it would be contrary to the public
interest for The Travelers Insurance Co., already
dominating and controlling the economic life of
the Hartford area through its financial power
and its operation of Station WTIC, also to be
authorized
to own
and operate the area's only
vhf television
station.
The examiner also allowed in Hartford Telecasting's contention paragraphs 2, 4 and 5 but
denied paragraphs 6 through 9. Paragraph 3,
citing source of facts used, was not held
relevant.

New
Bid

Telecasting gets right

to question economic influence
of Travelers Insurance Co.
(WTIC)

in the vhf ch. 3 com-

petition.
NEW SCOPE for the Hartford, Conn., vhf
ch. 3 tv hearing was allowed by FCC Examiner Fanney N. Litvin last Monday in a
ruling granting in part Hartford Telecasting
•Co.'s motion that it be allowed to include as a
contention of "significant difference" the economic influence of Travelers Insurance Co.,
parent firm owning WTIC, the other ch. 3
applicant [B»T, Dec. 21].
In brief, the detailed opinion by Mrs. Litvin
means that Hartford Telecasting now may
argue that it should be preferred over WTIC
because Travelers "is the dominant economic
power in the Hartford area" and diversification
of media is in the public interest.

Paragraph 2 cited Travelers' application and
its list of the business and financial interests of
its officers and directors, plus a balance sheet
for the insurance firm as of Dec. 31, 1952,
which showed that, in addition to certain railroad and public utility bonds and stocks, the
company owns other bonds and stocks worth
in excess of $225 million.
Paragraph 4 listed other insurance firms
believed to be under the control of Travelers,
while paragraph 5 recited in detail other interests of Travelers in additional insurance firms,
banks, public utilities, railroads and industrial
firms.
Concerning banks, the contention reads in
part: "Of the six state banks, one national
bank and four savings banks in Hartford, The

The examiner's decision amended her memorandum opinion and order of Nov. 25 which
determined the course of the conduct of the
hearing, after the hearing conference, and set
forth the points of contention to be argued by
the applicants. The procedure is pursuant to
the hearing speed-up plans put into effect by
FCC during the past year.
Nine points of contention were requested to
be added by Hartford Telecasting, but the
examiner allowed only part of them, including

RADIO

TELEVISION

TRANSCRIPTIONS

THEATRES

CONCERT

HOTELS

MOTION

HALLS

PHONOGRAPH
SESAC

Performance

Licenses

use of SESAC music via Radio,
Concert Halls and Theatres.
The

ever growing

Music Publishers'
selections.

SESAC

Serving
475 FIFTH
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RECORDS
provide

Industry

RESERVED frequency for walkie-talkie
radios used by civil defense agencies in
Louisiana may be asked by the state's
Civil Defense Council, according to E.
Newton Wray, KTBS-AM-FM Shrevep'ort, communications advisor to the committee. Mr. Wray said civil defense
agencies have been relying on the Army
and National Guard in the past, but in
event of war might need their own frequency.
Travelers Insurance Cos. own stock in, or
have a representative upon the board of, or
both, of all except one state bank and one
savings bank. The Travelers Insurance Cos.
own stock in many additional banks in the
vicinity of Hartford and elsewhere. . . ."
Paragraphs 6 and 7, denied inclusion and
cited
alleged "abuses" of economic power by
Travelers.
Balance Sheet Brought In
Paragraph 8, denied by the examiner, asserted the balance sheet of Travelers Broadcasting Service Corp., WTIC licensee, "shows developmental expenses capitalized as an asset
in the amount of $1,425,000 and shows as a
liability an income note in the amount of
$650,000. Upon information and belief, these
balance sheet items are a carry-over from an
application of Travelers Broadcasting Service
Corp. for assignment of license of WTIC and
the note is held by The Travelers Insurance Co.
This application was the subject of hearing in
1937-38 and was denied by the Commission
upon findings that both the capitalization of the
developmental expenses and the note were not
in Likewise
the publicdenied,
interest."
Paragraph 9 contended that
"upon information and belief, The Travelers
Insurance Co. has represented in its reports
to the Commissioner of Insurance of Connecticut and other states that neither its stock
in Travelers Broadcasting Service Corp. nor
the Travelers Broadcasting Service Corp.
$650,000 note it holds, is of any value. The
Travelers Insurance Co. in its reports to stockholders for over the last 20 years has never
discussed its activities in the broadcasting field,
nor do such reports disclose its ownership of
the stock of the Travelers Broadcasting Service
Examiner Litvin concluded that "in the
present stage of this proceeding, a modification
of the hearing order will not result in delay,"
as charged by Travelers. Case is scheduled for
oral cross examination in Washington comCorp." mencing Jan. 18. Bulk of the hearing already
has been presented in written form.
Hartford Telecasting is headed by contractor
Clifford S. Strike and Capt. Harry C. Butcher,
owner of KIST Santa Barbara, Calif., and part
owner of vhf ch. 3 KEYT (TV) Santa Barbara.
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WITH-TV
Ch. Shift Proposed
WITH-TV Baltimore would be allowed to shift
its cp for uhf ch. 60 to ch. 72 under a notice
of proposed rule making and order to show
cause issued Tuesday by the FCC. The permittee asked the shift because WCHA-TV
Chambersburg, Pa., on ch. 46, is less than the
required 60 miles way from only available high
ground where WITH-TV antenna sites could
be located, including the present WITH-FM
tower.
Broadcasting
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Zenith
On

Re-argues

Ch.

2

to

Case

Appeals

ZENITH Radio Corp. re-argued its case on why
its tv application for Chicago's ch. 2 should be
reinstated before the U. S. Court of Appeals
in Washington last week, with Judge John A.
Danaher, former Connecticut senator, sitting in
place of Judge Charles Fahey, who disqualified
himself two weeks ago [B»T, Dec. 21]. Judge
Danaher was joined by Judges E. Barrett Prettyman and David L. Bazelon, who also sat when
the case was first argued early this month TB»T
Dec. 7],
At issue is the channel now occupied by
CBS' WBBM-TV. Argument mainly revolved
around this: If the FCC decision is reversed
should Zenith have its hearing with CBS or
Balaban & Katz Inc., subsidiary of United
Paramount Theatres Inc.?
Zenith filed its application in 1948. At that
time Balaban & Katz's WBKB (TV) Chicago
operated on ch. 4. As a result of the tv freeze,
the Commission ordered WBKB to move to ch.
2. It also dismissed Zenith's application on the
ground the radio-tv manufacturer had waived
its rights to a comparative hearing by failing
to participate in the allocation proceedings and
in the WBKB renewal hearing. Concurrently,
because of the merger of ABC with UPT, giving the new American Broadcasting-Paramount
Theatres Inc. two stations in Chicago, WBKB's
facilities were sold to CBS for $6 million.
Arguing for Zenith was Edward K. Wheeler,
of the Washington law firm of Wheeler &
Wheeler. Representing the FCC was J. Roger
Wollenberg, and for CBS, Judge Samuel I.
Rosenman, of the New York law firm of
Rosenman, Colin, Goldmark & Kaye.
Judge Fahey disqualified himself after the
argument early this month because of his association with one of the counsel for the parties.
It was understood Judge Fahey and Judge Rosenman previously worked together on some
private cases.

FCC Completes Ownership
Report Form 324 as Amended
FCC last week finalized rule-making to amend
its annual ownership report form 324 to incorporate additional simplification and delete
the summary estimate from 324-A.
The change will become effective 30 days
after publication in the Federal Register.
Copies of the revised form 324, covering the
year 1953, will be mailed to networks and stations at the end of January and must be filed
on or before April 1.
The following sections of the rules are
amended:
«i "fc^AlA
j
applications
to read as follows:
and amendments
™^ amended
thereto
eluding all documents and exhibits filed with
c ludinT aen T^,e " a?d Tit,e ni of the AcTf*?

A

solution

Chicago

During

Says

WKNK

Sales

1953, more

advertisers

Chicago

advertisers

subsectotion
" materl
tfalSection
1.341(a)
nal inis tnis
amended
readasas confide
follows"1.341 Financial
broadcast licensees and
permittees.— Each report,
licensee of a broadcast
(standard, FM, television and international)station
and
each permittee of a broadcast station engaged
in interim operation shall file with the Commission on or before April 1 of each year on Form
324 broadcast revenue and expense statements
the preceding calendar year together with fora
statement as to investment in tangible broadcast property as of December 31 of such calenSection 1.341(b) is deleted.
dar year."
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all pleadings, depositions, exhibits, transcripts of testimo
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§ 1.341 and
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transcription contracts filed pursuantnetwor
to § 1 34?
shall not be open to public inspection.
Commission may, however, either on its The
motion, or on motion of an applicant, permitown
or licensee, for good cause shown, designate tee
any

programs
TV

national

on WGN-TV

to FCC

WKNK Muskegon, Mich., last week petitioned
the FCC to reconsider its show cause order on
revocation of its license on grounds the violations were unintentional and were due to extraordinary circumstances.
The FCC show cause order of last August
charged WKNK permitted unlicensed persons
to operate the station, had failed to make a
record of transmitter performance measurements, failed to maintain antenna tower lights
in operating condition, permitted operation with
a defective phase monitor, failed to have required entries made in the station's operating
log and had permitted operation of the station
below authorized power [B*T, Aug. 24].
WKNK's .detailed petition explained the circumstances ofeach alleged violations and contended that "they occurred without willful
or intention on the part of the licensees; ness
that
the licensees have earnestly sought to conform
to the Commission's requirements to the best
of their ability and understanding; that to the
extent they may have failed to comply with all
applicable operator requirements, this failure
was verily the result of a sudden emergency
combined with what was apparently a sudden
change of Commission policy and practice with
respect to permitting the temporary use of
lower class operators."
WKNK, founded in 1949, is owned by
Nicholas W. and Gladys Kuris and operates
on 1600 kc, with 5 kw unlimited, directional.
Broadcasting
• Telecasting
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POLITICS
KSO

CHARGED

attorney

charges
KSO's

a

•

IN

Benito Gaguine

KRNT

President

official told
Kingsley Mur-

phy Jr. that 'outside influence'
would determine which station

DES

MOINES

CH.

8 CASE

the assignment when the government learned
of his planned trip.
Mr. Cowles also denied to Mr. Gaguine that
the case could be affected in any way by the
fact his brother, John Cowles, chairman of the
board of Cowles Broadcasting, was a member
of a federal budget advisory committee.
Hearing resumes in Washington Jan. 4.

gets Des Moines' vhf ch. 8.
KRNT President Gardner Cowwas

has been serving
an 87 county area J
(Kansas, Okla., Mo., Ark.)
which includes

today a population
of 2,750,000
which

spends over

$2 billion, 400
million annually.

les doubts any such statement
made.

POLITICS were charged last week in the Des
Moines vhf ch. 8 hearing before FCC, involving
the bids of KSO, headed by Kingsley H. Murphy
Jr., and Cowles' KRNT, both Des Moines.
KSO attorney Benito Gaguine charged before Examiner
Millard French that
James M. Milloy,
KRNT vice president, had told Mr.
Murphy Dec. 21 in
effect that the case
would be decided
on the basis of
"outside influence,
including the White
House." Mr. Gaguine said he
Mr. Cowles
would produce testimony to that effect. The charge was doubted by
Gardner Cowles, president of Cowles Broadcasting Co., licensee of KRNT and WNAX
Yankton, S. D., and operator of vhf ch. 9
KVTV (TV) Sioux City, Iowa. Mr. Murphy
took over the KSO presidency upon the death
of his father, Kingsley H. Murphy Sr.
Asks Approval

Ask Weed

& Co.

about KGGF's
10 kw (d) and
5 kw coverage
on 690 kc

Ikggf

690 KC
ABC
C0FFEYVILLE, KANSAS
WEED
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The incident occurred Tuesday as Mr. Gaguine cross-examined Mr. Cowles. Mr. Gaguine
alleged "political pressure" was indicated and
he wanted to know if Mr. Cowles approved.
"I do not approve of it if there was any such
threat made and I don't think there was any
such threat made," Mr. Cowles replied.
Mr. Gaguine asked the witness "if Milloy
said to Murphy, 'It makes no difference what
goes into the record, the White House will
see that Cowles will be taken care of,' do you
disagree with Mr. Milloy's views?"
"I don't believe he ever said that," Mr. Cowles
stated, as KRNT's counsel interposed objection
to Mr. Gaguine's "wild conjecture." KRNT
is represented by Paul Segal.
Mr. Cowles said he had never instructed
Mr. Malloy to contact Mr. Murphy, but Mr.
Malloy had informed him he wanted to get
acquainted with the KSO president.
Under earlier questioning, Mr. Cowles had
expressed the view that cases such as the Des
Moines television fight should be decided
entirely on the respective merits of the applicants.
Mr. Gaguine asked the KRNT president if
he thought his acceptance of a government
assignment "would have any bearing" on the tv
case.
"Heavens, no!" the witness asserted.
Mr. Cowles leaves for the Middle East Dec.
3 1 on a combined private trip and mission for
the International Development Advisory Board.
He is paying his own expenses, Mr. Cowles told
reporters later, and he had been asked to take

FCC

Denies

Channel

KSTM-TV

Changes

Plea

DENYING a petition by uhf ch. 36 KSTM-TV
St. Louis for substitution of four uhf channels
for two vhf channels open there, FCC last week,
termed the proposal a "waste of valuable
spectrum space" and contrary to the Commission's intermixture policy.
Repeatedly unsuccessful in its efforts to
apply for vhf ch. 11 at St. Louis as well as at
East St. Louis, 111., KSTM-TV contended the
extra uhf channels would hasten full-scale television in St. Louis and eliminate the need for
hearings on vhf chs. 4 and 11 [B«T, Oct. 19].
In
reply, FCC concluded in its opinion and
order:
By its request that vhf chs. 4 and 11 be
replaced by uhf channels in St. Louis, petitioner
is seeking, insofar as possible, to eliminate the
intermixture of vhf and uhf assignments in St.
Louis. The Commission explained in the Sixth.
Report issued in our recent television proceedings in Docket 8736 et al., why we considered
an assignment plan based on intermixture of vhf
and uhf channels both necessary and desirable.
The Commission recognized that while uhf
broadcasters in areas where vhf stations existed
would be faced with economic problems, the
public interest required that in formulating an
assignment plan which was to be the basis of
the overall development of television for many
years to come, a long-range view must be taken.
The Commission stated its view in the Sixth
Report
are stillcompete
of this view
that uhfstations— and
will we
eventually
on a — favorable
basis with vhf stations. If our nationwide assignment plan is to prove effective, uhf stations
must constitute an integral part of a single,
nationwide television service. If intermixture
were avoided as suggested by petitioner, it would
be necessary to limit the number of assignments
in certain cities even though a need for such
additional frequencies in the communities
existed.
A more extensive television service can be
made available where some vhf assignments are
made in as many communities as possible than
where only vhf assignments are made in some
communities and only uhf in others. The Commission, moreover, made clear in the Sixth Report that it believes that wherever possible vhf
assignments should be employed in large cities
to take advantage of the wide-area coverage
afforded by such channels.
Deleting chs. 4 and 11 from St. Louis, therefore,
would constitute a waste of the valuable spectrum. We do
believe assignment
that the Commission's
principles
of not
television
should be
departed
from
merely
because
of some (See
temporary adverse effect on private interests.
our
Report and Order [FCC 53-1599] issued on Dec.
4,
with reference
6 to1953,
Whitefish
Bay, Wis.)to the assignment of cnu

FCC

Returns

KSTM-TV

Bid

ONCE again FCC has turned down the
plea of uhf ch. 36 KSTM-TV St. Louis for
acceptance for filing and comparative hearing
on its application for St. Louis' vhf ch. 11
at East St. Louis, 111. [B«T, Dec. 7]. FCC returned the East St. Louis bid and refused to
reconsider an earlier action denying acceptance
of the application as inconsistent with the rules
which forbid an existing station to seek another tv channel in the same area. KSTM-TV
previously was denied acceptance of its bid
for ch. 11 at St. Louis or to substitute uhf
channels for the city's unassigned vhf facilities
(see story above).
Broadcasting
Telecasting

FCC

Rejects

Bartley

Protest

Of CBS# St. Louis Bid
PROTEST by St. Louis Telecast Inc. against
the provision of FCC's new multiple ownership
rules which would allow CBS' KMOX to remain in the St. Louis ch. 1 1 hearing was turned
down last week by the Commission [B*T, Dec.
71. Others seeking ch. 1 1 include 220 Television
Inc. and St. Louis Amusement Co.
The new multiple ownership rules, which
take legal effect Jan. 4, 30 days following
publication in the Federal Register Dec. 3,
limit television station ownership to five outlets
entity. A "grandfather clause,"
a single
for
footnote
10, however, would allow CBS to
continue in contest on condition it give up
another interest in event of a grant.
The Commission concluded in its ruling on

FCC Reports to Congress
NINETEENTH annual report of the FCC
was submitted to Congress last week by
Chairman Rosel H. Hyde covering the
fiscal year ended June 30, 1953. The
161 -page document reviews Commission
activities and highspots events of the year
(see review of report on page 76).

Raises

Question

On Ownership Control
QUESTION of station ownership for purpose
of investment only was raised last week by
Comr. Robert T. Bartley who opposed the
transfer of control of WMRE Monroe, Ga.
The transfer of control from John W. Jacobs
Jr. and Claude Williams Jr. to Clarice Prichard
and Warren G. Gilpin for $1,500, however,
received FCC approval by a 3 to 2 vote.
Comrs. Hennock and Bartley dissented and
voted for a letter of further inquiry. Comr.
Bartley said:
... If the reasons for the transfer are limited to those stated by the transferees (namely,
'may return to home state of Georgia and
would like to have investment' and 'wishes

FCC also sent to Congress a supplement to the report giving biographical information about its personnel.

the St. Louis Telecast pleading, "It is our view,
in the light of the pleadings filed by the parties
and upon a review of the basis and provisions
of footnote 10 that the procedure provided
therein is fair and workable and that the request that it be stricken is without merit."
Comr. Hennock dissented, citing her earlier
dissent to the multiple ownership rules [B*T,
Nov. 30].

Colonial's Ch.
Will Be Heard

3 Appeal
Jan. 11

COLONIAL Television's appeal oh vhf ch. 3
at Montpelier, Vt., was scheduled for oral
argument Jan. 11 by FCC last week. Colonial
has appealed a FCC Hearing Examiner's order
denying its petition to amend its bid for a new
tv station on ch. 3 and to the initial decision
proposing to grant the facility to WCAX
Burlington and denial for default of its own
application [B*T, Oct. 5].
Colonial's petition to amend was denied on
grounds "that the amendment reflected substantial changes from the original application
with respect to such matters as cost of construction, programming, hours of operation, visual
power, and site, and that the petition was not
supported by a showing of 'good cause' for late
filing within the meaning of Section 1.365 of
the Commission's Rules."
The examiner held Colonial in default because "Colonial at- the hearing had announced
it proposed to make a showing only with respect
to its amended proposal and not in support of

take
shot

at

HALF-BILLION

DOLLAR

Columbia,

MARKET

South

}'4 -County

trading

its original application."

II

'Giveaway' Hearing Feb. 1
ARGUMENT on the legality of the FCC's rules
on giveaways will be held before the Supreme
Court the week of Feb. 1, it was reported last
week. This is a postponement from the week
of Jan. 11. Briefs have to be submitted by the
FCC Jan. 11, and by the networks (ABC, CBS
and NBC) by Jan. 25. The FCC appealed a
New York Special Court decision which held
that its 1949 regulations regarding giveaway
programs went too far in interpreting the Lottery Law [B«T, Oct. 19]. Pending settlement
of the legality of its rules, the FCC suspended
the effective date of the lottery provisions.

1

Kane

Broadcasting

• Telecasting

area

COLUMBIA — one- of America's fastest-growing cities!
U. S. Census reports 39.3% increase between 1940 and
t. 1 4
1950 — three times the national average.

COLUMBIA

— center of thriving 14-county trading area.
Population: 595,700. E.B.I. $578,686,000!*

*SOURCE — Sales Management Survey of Buying Power
MayColumbia,
10, 1953 S.C.
— covering 14-county trading area credited
to
Channel 67
Network Affiliation: WNOK-TV
CBS-TV-Du Mont

Bid in Clear

APPLICATION of Hilltop Management Corp.
for a new am station at Kane, Pa., on 960 kc
with 500 w daytime was removed from hearing
by FCC last week and returned to the processing line. Action was occasioned by withdrawal
of a competitive bid by Northern Allegheny
Broadcasting Co., which amended its bid to
specify 1590 kc with 500 w day at Kane.

Carolina's

WNOK

1230

kc.

MUTUAL
A

L

M

E

T

Represented By
Paul H. Raymsr Co.
T

RADIO
CORPORATION
Studios: 1811 Main Street • COLUMBIA S.C.

O
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STATIONS

to invest in the broadcast field'), then I would
consider a grant of the application to be a departure from our long established policy concerning protection of the public interest. We do
not license the use of frequencies for the private
benefit of the licensee, but for the benefits the
public derives from the service rendered. I believe that anyone seeking to become a licensee
for the sole purpose of investment lacks understanding of the purposes for which a license
is granted. This raises a question in my mind
as to his qualifications to be entrusted with the
responsibility of operating a broadcast station
in the public interest.
FCC

Adheres

to

Decision

In 1230 Kc Appeals Brief
THE FCC followed a proper course in deciding
between Allentown Broadcasting Co. (WHOL)
and the Easton Publishing Co. (Easton Express) in' its 1950 hearing on which Pennsylvania city should get 1230 kc with 250 w, the
Commission said last week in filing its brief with
the U. S. Court of Appeals in Washington.
FCC's decision in favor of the Easton Express came after the Commission held a second
hearing on both applications in 1950. In the
first hearing, in 1947, the Commission granted
the frequency to what is now WHOL. Appeal
to courts by the Easton newspaper resulted in
remanding of the case to the Commission by
the court on grounds the FCC did not determine whether Easton or Allentown needed
the service more.
The Commission decided a completely new
hearing was necessary and held such a hearing
in 1950. The examiner issued an initial decision in favor of continuing WHOL. However,
the Commission overruled the examiner and
decided in favor of the Easton applicant.
WHOL, which has operated under the initial
grant, in turn appealed to the Court, alleging
that ( 1 ) the decision violated the equal facilities
provision of the Communications Act, (2) the
Commission erred in holding a new hearing
instead of reopening the old one when the court
remanded the case, (3) the Commission erred
when it considered the number of stations
presently operating in Allentown in judging
Allentown's requirement for an additional station, (4) the Commission mistakenly reversed
the examiner's initial decision, and (5) the participation ofthe General Counsel in the hearing
violated regulations.

High

Court

to Hear

Banned Film Arguments
THE U. S. Supreme Court will hear arguments
Jan. 6 on two motion pictures which have been
banned in two states [B*T, Dec. 14]. The
films are "M" and "La Ronde." Private showing for the court will take place Jan. 4 and 5.
"M," a remake of a German film about a
psychotic who murders young girls, was banned
by Ohio censors on the ground it was "harmful." "La Ronde," a French import, was
banned by New York censors as "immoral."
Both Superior Films Inc. and Commercial
Pictures Corp., owners of distribution rights to
"M" and "La Ronde," respectively, argued in
briefs submitted last week that pre-censorship
of motion pictures is unconstitutional as a
violation of the First and Fourteenth Amendments. They also claim grounds for rejection
of exhibition licenses — i.e. "harmful" and "immoral"— are vague and indefinite.
As part of the argument on the right of
motion pictures to be free from pre-censorship,
both appellants point to the 1949 Circuit
Court decision in Philadelphia which held
Pennsylvania censors could not pre-censor films
shown on television. This was on the ground
that the federal government has pre-empted the
field of communications.
Page 50
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TV-ON-AIR

TOTAL

NEARS

Count as of last Wednesday
was 226 vhf and 1 1 6 uhf, with
still more

stations expected

on

air by today. By New Years
the total should top 350.
TOTAL operating tv stations neared the 350
mark last week. As of last Wednesday, 226 vhf
and 116 uhf, were reported on the air with
six more scheduled to begin commercial operations later in the week.
At present, ten are slated to start programming before the year is out and another
14 The
to begin
on New slated
Year'sto Day.
six stations
start at or before
Christmas were:
KOA-TV Denver, Colo., vhf ch. 4 (NBC), represented by Edward Petry & Co.
WMGT (TV) Adams-Pittsfield, Mass., uhf ch.
74, represented by Walker Representation Co.
WNCT (TV) Greenville, N. C, vhf ch. 9 (CBS,
DuMont),
represented by John E. Pearson Tv
Inc.
WSTV-TV Steubenville, Ohio, vhf ch. 9 (CBS),
represented by Avery-Knodel Inc.
WEAU-TV Eau Claire, Wis., vhf ch. 13 (NBC,
ABC, DuMont),
represented by George P. Hollingbery
Co.
KFBC-TV Cheyenne, Wyo., vhf ch. 5 (CBS),
represented by George P. Hollingbery Co.
This gives Cheyenne (and Wyoming) its first
home video outlet: Adams-Pittsfield, Greenville, Steubenville and Eau Claire also get their
first. Denver gets its fourth.
KOA-TV and KFBC-TV both had their
transmitter towers toppled by strong winds in
early December. At the time, the stations
pledged they would begin by Christmas despite
a handicap of having to construct new towers.
Starting at full power of 100 kw, KOA-TV
will present a dedicatory program including a
filmed sequence depicting the outlet's hopes
and plans, Don Searle, executive vice president,
reported.
KTVU (TV) Stockton, Calif, (ch. 36),
which began regular operation Dec. 18, will
serve a primary area extending from Sacramento to Modesto and west to Berkeley Hills,
according to Knox La Rue, general manager.
Good signal has been reported from 160 miles
north and south.
Commencing programming
TV Jacksonville, Fla. (ch.
with NBC-TV and ABC-TV,
man said.
WCOC-TV Meridian, Miss.

Dec. 13, WJHP36), is affiliated
a station spokes(ch. 30), expects

350

MARK

to be on the air Jan. 1 with full 252 kw power,
Withers Gavin, president, announced.
Construction of a new transmitter and studio
building of WKNY-TV Kingston, N. Y. (ch.
66), was begun last week, Robert M. Peebles,
vice president-general manager, announced. It
is expected to be completed by Jan. 22. Inner
anchors and foundations for the station's 600-ft.
tower have been poured.
WWTV
(TV) Cadillac, Mich., started
regular test patterns Dec. 13 on ch. 13, the
station reported. Regular programming is slated
for Jan. 3.
First station for Alaska, KFIA (TV) Anchorage (ch. 2), according to Glenn Hunt, director
of programming, went on the air commercially
Dec. 14. The outlet has been transmitting test
patterns and trial program material since October. It is affiliated with CBS-TV and ABC-TV.
KATV (TV) Pine Bluff, Ark. (ch. 7), started
test patterns Dec. 18 and regular programming
the evening after. Reports of signal reception
have been gratifying, James P. Walker, general
manager, said.
WTSK-TV Knoxville, Tenn. (ch. 26), which
went on the air Oct. 18 with regularly scheduled
CBS-T V, DuMont
and ABC-TV programs, fea'53.
tured 22 live programs the first week of operation and now boasts a total of 35 lives shows,
according to Jay Miller, production manager.
Stations due on the air in the next 30 days are:
CALIFORNIA
KQED (TV I Berkeley-San Francisco, vhf ch.
*9,KBID
January
(TV)'54. Fresno, uhf ch. 53, represented by
Meeker
Tv Inc.,
'54. uhf ch. 32, repreKSAN-TV
San January
Francisco,
sented by Joseph H.
McGillvra
COLORADO Inc., January '54.
KOA-TV Denver, vhf ch. 4 (NBC), represented
by Edward Petry & Co., Dec. 24.
CONNECTICUT
WNLC-TV New London, uhf ch. 26, December
FLORIDA
WEAR-TV Pensacola, vhf ch. 3 (CBS), represented by George P. IDAHO
Hollingbery Co., Dec. 31.
KID-TV Idaho Falls, vhf ch. 3 (CBS, NBC),
represented
ed STA Dec. by17).Gill-Perna, December '53 (grantILLINOIS
WDAN-TV Danville, uhf ch. 24, represented by
Everett-McKinney
Inc., December '53 (granted
STA Dec. 16).
KENTUCKY
WLOU-TV Louisville, uhf ch. 41, January '54.
LOUISIANA
WCNO-TV New Orleans, uhf ch. 32. Jan. 1.

SPECIAL inaugural program as KWTV (TV) Oklahoma City took the air Dec. 20 included
announcement of station policies and introduction of stockholders. Board members of the
new ch. 9 outlet taking part in the debut include (I to r): Roy J. Turner, president; Edgar
T. Bell, executive vice president and general manager of KWTV and its am affiliate,
KOMA; John Griffin, chairman of board and president of KOMA Inc.; Luther Dulaney,
RCA distributor, and Henry Griffing, Video Theatres.
James C. Leake and F. E. Harper,
other board members, were not present.
Broadcasting

• Telecasting

KSLA (TV) Shreveport, vhf ch. 12 (NBC, CBS),
represented by Paul H. Raymer, Jan. 1.
MARYLAND
WITH-TV Baltimore, uhf ch. 60, represented
by Forjoe Tv Inc., Jan. 1.
MASSACHUSETTS
WMGT (TV) Adams-Pittsfield, uhf ch. 74, represented by Walker Representation Co., Dec. 25.
MICHIGAN
WNEM-TV Bay City, vhf ch. 5, represented by
Headley-Reed Tv Inc., Jan. 24.
WWTV (TV) Cadillac, vhf ch 13 (CBS, ABC,
DuMont), represented by Weed Tv Inc., Jan. 3
(granted STA Sept. 29).
WKAR-TV East Lansing, uhf ch. *60,
'54. Jan. 1.
MISSISSIPPI
WLBT (TV) Jackson, vhf ch. 3 (NBC), represented by George P. Hollingbery Co., Dec. 28
(granted STA Oct. 19).
WSLI-TV Jackson, vhf ch. 12
sented by Weed Tv Inc., January (ABC), repreWCOC-TV Meridian, uhf ch. 30, Jan. 1 (granted
STA Nov. 13).
1.
MISSOURI
KDRO-TV
KHOL-TV

Sedalia, vhf ch. 6, Jan.
NEBRASKA
Kearney, vhf ch. 13 (CBS, DuMont),

TEXAS
KMID-TV Midland, vhf ch. 2 (NBC), represented by O.8).L. Taylor Co., December '53 (granted
STA Dec.
KRGV-TV Weslaco, vhf ch. 5 (NBC), represented by Paul H. VIRGINIA
Raymer, December '53.
WBTM-TV Danville, uhf ch. 24, represented
by George P. Hollingbery Co., Jan. 15.
WASHINGTON
KVAN-TV Vancouver (Wash. (-Portland (Ore.),
uhf ch. 21, Jan. 15.
WEST VIRGINIA
WJPB-TV Fairmont, uhf ch. 35, represented by
Gill-Perna Inc., Jan. 1.
WISCONSIN
WEAU-TV Eau Claire, vhf ch. 13 (NBC, ABC,
DuMont), represented by George P. Hollingbery
Co., Dec. 23 (granted STA Dec. 9).
WNAM-TV Neenah, uhf ch. 42, represented by
George W. Clark Inc., Jan. 5.
WYOMING
KFBC-TV Cheyenne, vhf ch. 5 (CBS), repre-

Ciri$W

the

Just

"WE MADE IT!" crows WIBW-TV
Topeka in an oversize promotional postal
card pointing out it had begun telecasting on vhf ch. 13 Nov. 15 as anticipated
in five previous "interim" reports on its
progress in making the mid-November
target date. The card lists Club Thirteen, Six Gun Theatre and Drama on
Thirteen as having "choice" participating
spots open.
sented bv George P. Hollingbery Co., Dec. 25
(granted STA Dec. 3).
HAWAII
KULA-TV Honolulu, vhf ch. 4, Jan. 1.

Upper Mfetl

NOW

Broadcasting
r

• Telecasting

Predicted

Gift for

MANAGING the operations of KTVU (TV)
Stockton, Calif, (ch. 36), which went on the
air Dec. 18, are Dave Greene (I), manager
of operations, and Knox La Rue, general
manager.
represented
Meeker
(granted STA byOct.
29). Tv Inc., December '53
NEW JERSEY
WRTV (TV) Asbury Park, uhf ch. 58, Jan. 9
(granted STA Dec. 10).
NEW YORK
WKNY-TV Kingston, uhf ch. 66 (NBC. CBS,
DuMont), represented by Meeker Tv Inc., January '54.
'54.WEOK-TV
Poughkeepsie, uhf ch. 21, January
WTRI (TV) Schenectady, uhf ch. 35, Jan. 15.
NORTH CAROLINA
WAYS-TV Charlotte, uhf ch. 36 (ABC), represented by The Boiling Co.. Jan. 1.
WNCT (TV) Greenville, vhf ch. 9 (CBS, DuMont), represented by John E. Pearson Tv Inc.,
Dec. 23 (granted STA Dec. 9).
WMFD-TV Wilmington, vhf ch. 6 (NBC), represented by Weed Tv Inc., Dec. 31.
OHIO
WMAC-TV Massillon, uhf ch. 23, represented
by Edward Petry & Co., Jan. 1.
WSTV-TV Steubenville, vhf ch. 9 (CBS), represented by 16).
Avery-Knodel Inc., Dec. 24 (granted
STA Sept.
WUTV (TV) Youngstown, uhf ch. 21, represented by Edward Petry & Co., Jan. 1.
OKLAHOMA
KCEB (TV) Tulsa, uhf ch. 23, represented by
The Boiling Co., Jan. 1.
OREGON
KPIC (TV)
Salem,4). uhf ch. 24, December '53
(granted
STA Aug.
PENNSYLVANIA
WQED (TV) Pittsburgh, vhf ch. *13, Jan. 1.
WARM-TV Scranton, uhf ch. 16, represented
by George P. Hollingbery Co., Jan. 1.
SOUTH CAROLINA
WACA-TV Camden, uhf ch. 15, January '54.
WGCT (TV) Greenville, vhf ch. 4 (NBC), repreby Weed Tv Inc., Jan. 1.
'54.WSCV sented(TV)
Spartanburg, uhf ch. 17, January
TENNESSEE
WLAC-TV
Old
Hickory
(Nashville), vhf ch. 5,
Jan. 1.
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KFYR-tv
BISMARCK,
NO.
DAK.

NOW ON THE AIR
WITH NETWORK AND
PROGRAMMING

LOCAL

• KFYR-TV now offers "impact"
market penetration into wealthy
Midwest farm homes — families
who rank near the national peak

NBC

in buying power, and through
KFYR radio, have been welded

DUMONT

into a loyal and profitable audience for your sales story.

REPRESENTED NATIONALLY
NEL
j^"tV CHAN

CBS

BISMARCK, NO.
BY JOHN BLAIR

DAK.
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Rep.

Condon

Loses

KGO-TV
Time
Fight
REP. ROBERT L. CONDON (D-Calif.) lost
his fight in San Francisco Superior Court last
week to force KGO-TV that city to sell him
time to answer allegations of past communist
association. Judge Herbert C. Kaufman ruled
he found no evidence of any oral contract between the Congressman and the station.
Contending such a contract existed, Rep.
Condon had sought station time to reply to
charges, made in testimony before a House UnAmerican Activities sub-committee in San Francisco early this month, that he had attended
a closed communist meeting. The hearing was
broadcast on KGO radio but was not televised.
Rep. Condon requested free time on the ABC
station to reply, but was turned down because
management considered the submitted speech
'"political." His offer to buy tv time followed.
That, too, was rejected for similar reasons.
Rep. Condon's proposed tv script was submitted
to ABC-TV New York which also disapproved
its content, according to an affidavit by James
H. Connolly, ABC San Francisco vice president.
Rep. Condon had asked the FCC for a complete investigation of KGO-TV's attitude, he
disclosed at the start of the controversy. The
Congressman, during an interview with Wallace
Hamilton on KPFA (FM) Berkeley on Dec.
20, emphatically denied he was a Communist
or had been present at the charged closed
Communist meeting.
KTTV(TV)

Boosts

Rates

About 14% in New Card
KTTV (TV) Los Angeles has issued rate card
No. 6, effective Jan. 1, showing an increase of
approximately 14% over the current card, with
no changes in the discount structure.
Although the new rates are higher than in
previous cards, John R. Vrba, sales manager,
said the advertisers' cost-per-viewer will be
less. Based on KTTV's average ratings, they
will pay 34% less at nighttime compared to
1952 and 45% less during daytime periods per
thousand homes.
Class A hourly rate (7-10 p.m. Sunday
through Saturday) under the new card is raised
from $1,200 to $1,400, with one-minute spots
increased from $240 to $290 in that same cate-

DINNER honoring Detlev W. Bronk (c), new director of the Rockefeller Institute for Medical Research, past president of Johns Hopkins U. and past chairman of the WAAM (TV)
Baltimore program advisory council, was attended by (I to r): Herman Cohen, WAAM vice
president; FCC Comr. George Sterling; Dr. Bronk; Ken Carter, general manager, and
Ben Cohen, president, both WAAM.
gory. Class B time (6-7 p.m. and 10:30 p.m. to
midnight, Sunday through Saturday) increased
from $800 to $980 per hour, with 60-second
announcements raised from $144 to $180.

It's Up but Down
TWELVE years ago, an advertiser could
buy a daytime one-minute announcement
on NBC's WNBT (TV) New York for
$4. The comparable cost today is $250.
These facts were pointed up last week
by Hamilton Shea, general manager of
WNBC-WNBT, who hastened to make his
point that the WNBT advertiser gets far
more for his money today. Distributing
copies of the 1941 rate card (No. 1) and
the new one which went into effect Dec.
1 (No. 13), he emphasized that whereas
there were only 3,000 sets in the nation
in 1941, WNBT now serves an area having 3,988,000 tv homes.
Mr. Shea calculated that the cost-perthousand in 1941 was 1,217 times greater
than today, with a daytime one-minute
spot costing $1.33 per thousand then as
against $0.06 per thousand now.

Kockritz
Of

Storer

Named

Director

Programming

APPOINTMENT of Ewald Kockritz as director
of programming for the Storer Broadcasting
Co. was announced last week by George B.
Storer, president. Mr. Kockritz has been program manager of Storer's WGBS Miami for the
past six years.
Mr. Kockritz will assume his new duties on
Jan. 1 . His offices will be in the new home office
building of the company, now under construction in Bay Harbor Island, Miami.
In the broadcasting field for 20 years, Mr.
Kockritz joined the Storer organization in 1941
as promotion and merchandising manager of
WAGA Atlanta. He previously had been program director of KTHS Hot Springs, Ark.; assistant to the director of sales promotion and
research of WLW Cincinnati, and promotion
manager of WSAI Cincinnati.

WKNX-TV

Plans

Own

Link

WKNX-TV Saginaw, Mich., described as the
only tv station now operating in Northeastern
Michigan, has been granted an FCC permit to
build a microwave relay between Detroit and
Saginaw to bring live network telecasts to the
area. William Edwards, WKNX-TV president,
hopes the link will be ready for the New Year's
Day bowl games.

WSAZ-TV

Sets

New

Rate

WSAZ-TV Huntington, W. Va., has announced
its one-time, class A hourly rate is now $600,
with proportional adjustments made for frequency and other time periods used. The
change is effective Jan. 1.

JOHN

BLAIR & Co. has been appointed national sales representative for WFIL Philadelphia, effective Jan. 7, it was announced last week by Roger W. Clipp, WFIL general manager, and John P. Blair, president of the station representative company. Discussing plans
for the future are (I to r) Charles F. Dilcher, manager of Blair & Co.'s Chicago office; Mr.
Blair; Kenneth W. Stowman, WFIL general sales manager; Mr. Clipp, and Howard Maschmeier, assistant to Mr. Stowman.
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KOWL
Reports Business Up
KOWL Santa Monica recorded 49.6% more
business in October than in that month of last
year, according to General Manager George A.
Baron, who also reports each month in 1953
exceeded that same month in 1952 by at least
20%. Station programs predominately for
Mexican, Mexican-American and Negro markets of Los Angeles County.
Broadcasting

Telecasting

WITH

Charles

Executives
WAVE

To

Manage

Honors

O&O

Staffers

THIRTEEN staff members of the NBC ownedand-operated stations division in New York
were honored at a luncheon last week for having
completed 10 and 20 years of service with the
company. Awards of pins and certificates for
20 years of service were made to Richard
Close, James V. Coleman, Charles College,
Lee Jones and Daniel Murphy. Those honored
for 10 years of service were Peter Affee, Ralph
Bennett, John G. Chapin, Isabel M. Finnie,
Morris Goodman. Donald H. Hickman, Bernard
Ibitsky and John Riedel.

Re-Enactment

on

Film

KSTP-TV Minneapolis-St. Paul claimed
its position in news coverage was elevated another notch earlier this month
in its filming with sound the re-enactment of the murder of a deputy sheriff
by the accused murderer.
After the murder of Deputy Ernest
Zettergren of Anoka County on Dec. 7,
Dick Hance, head of KSTP-TV's photographic department, learned the accused
man had been apprehended and jailed
in Anoka, 30 miles north of the Twin
Cities. He dispatched photographer Leo
Stock on the morning of Dec. 8 to get
pictures of Francis (Sonny) Anderson,
accused of the crime.
Mr. Stock phoned back to Mr. Hance
that the Anoka County attorney and the
sheriff would allow a sound film crew
to accompany the law officials to the
scene of the crime where their captive
would perform a re-enactment of the
murder. Mr. Hance promised the law
officials that KSTP-TV would furnish
them the film to use later as court evidence.
Mr. Hance then sent Skip Nelson and
Kenneth Pratt to the scene with a sound
camera, along with KSTP-TV newsman
Julian Hoschal. The KSTP-TV crew
photographed a sound-on-film interview
between the officials and the accused
man in which the latter described details of the murder. The station received permission from the accused
man to photograph him during the reenactment.
Not only did the film receive local
attention, but it also was carried on
NBC-TV's News Caravan Dec. 9, KSTPTV reported.
Broadcasting

20th

• Telecasting

PROGRAM marking the 20th anniversary of broadcasting by WAVE Louisville will be presented over NBC Radio
today (Monday) 10:30-11 p.m. EST.
Titled Salute to Yesterday, the program
will portray the history of Louisville and
America as it was broadcast during the
past 20 years. Burt Blackwell, who first
signed the Louisville station on the air
on Dec. 30, 1933, will be narrator.

Named

WTVU
(TV) V. P.-Gen. Mgr.
CHARLES W. STONE, former general manager of WNAO-AM-FM-TV Raleigh, N. C,
has been appointed vice president and general
manager of WTVU (TV) Scranton, Pa.,
licensed to Appalachian Corp.
Mr. Stone left the WNOA operations earlier
this year [B*T, Oct. 26]. WTVU, on uhf ch.
73, went on the air Aug. 17. It is owned by
Frank J. Collins, who is president of Appalachian.

WNAV

OPERATION of WNAV-AM-FM Annapolis
has been turned over by its owners, Capital
Broadcasting Co., to R. C. (Jake) Embry,
executive vice president of WITH-AM-FM
Baltimore, and Richard Rudolph, general sales
manager of the Baltimore outlet.
Norman V. Bergholm, commercial manager,
has been named station manager by the new
operators, who also are continuing their present
duties at WITH. Mr. Bergholm has been in
radio management 19 years.
The news-music-sports formula of WNAV
will be continued. The station operates with 1
kw on 1430 kc. WNAV-FM is on 99.1 mc
with 16.6 kw and has provided storecasting
service in the state. Programming will include
regular reports by state legislators, Naval
Academy basketball and other sports.
NBC

Celebrates

Stone

The station is concentrating on sports programming, according to Mr. Stone, who points
to a special two-hour telecast of Madison
Square Garden fights which WTVU picks up
from WPIX (TV) New York.
• • •

For

Reliability

Specify

a

STUDIO

of Remote

Control

Operation

CjcrydLLki^nJ^cUL

Installa

ASSEMBLY

Type MR-1 Receiver . . . and
Type TRC-S1 Remote Control Unit

You can perform all operating,
metering and monitoring functions right at the studio with
this dependable Continental
Equipment. Besides being moderate in price, this convenient
Remote Control System will pay
for itself many

times over by

greatly reducing AM

and FM

operating costs. Even the smallest station will find this equipment well within its budget.
Type TRC-T1 Transmitter Control Unit
installed at Transmitter Location
Outstanding Features
• SIMPLIFIED OPERATION with no telephone dials or charts.
• FILAMENT AND PLATE CONTROL by a
toggle switch and PLATE OFF and ON
buttons. Supervisory lights show transmitter condition. Time delay protects
rectifier filaments.
• OVERLOAD INDICATION by supervisory
Specify both Continental Transmitters and
Transmitter Remote Control Equipment for your
new or remodeled station. Call or write your
Graybar Electronic Salesman for complete details.

light operated by a return signal from
the transmitter.
• MONITOR RECEIVER feeds modulation
and frequency monitors; indicates field
intensity; sounds alarm if transmitter
fails.

JLca~
MANUFACTURING
4212 S. Buckner Blvd.
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Dallas 17, Texas
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E. B. LOVEMAN
WAS

PHILCO

ERNEST

B. LOVEMAN,

DIES;

TV

HEAD

58, vice president and

general manager of Philco Corp.'s Television
Broadcasting Div. when it operated WPTZ
(TV) Philadelphia, died Tuesday of a coronary
occlusion suffered in the reception room at the
company's main plant in Philadelphia. He had
been a member of the Philco Corp. executive
staff since sale of WPTZ to Westinghouse
Broadcasting Co. last summer.
Mr. Loveman was with WPTZ when the station became the nation's second commercial tv
licensee a decade ago and became head of the
tv broadcasting unit in 1945.
Born in Georgia, he moved with his family to
Philadelphia when a boy. He was graduated
from West Philadelphia High School and served
in World War I. After the war he joined the
former McLain-Simpers Adv. Agency in Philadelphia. He left the agency to become treasurer of Timmons Radio Products Corp., moving to Philco in 1928 when the company entered the radio set manufacturing business. He
was Philco advertising manager from 1928 to
1942 when he moved to the tv broadcasting
division.
Mr. Loveman was unmarried. He left no
survivors. He was a member of Germantown
Cricket Club and Huntingdon Valley Country
Club.
John

Petrie

Branham

Dies;

Board

Chairman

FUNERAL services were held in Chicago last
Monday for John Petrie, 68, board chairman
and a co-founder of the Branham Co., station
representative firm, who died Dec. 19 in Michael
Reese Hospital after three months' illness. He
helped found John M. Branham Co., successor
to Barnard-Branham Co. and predecessor to the
present company. Mr. Petrie is survived by
his wife, Eva, two daughters and one son.
Meyers

Resigns

Jan.

1

As Taylor Western Mgr.
HOWARD B. (HOWDEE) MEYERS, Western
sales manager of O. L. Taylor Co., has resigned, effective Jan. 1, he announced Tuesday.
Mr. Meyers has been with the Taylor firm,
whose assets have been acquired by Paul H.
Raymer Co., since January 1952. He said he
has "no plans for the future." In a letter to
Paul Raymer, O. L. (Ted) Taylor and Lloyd
George Venard, who has also resigned as president of the Taylor firm, Mr. Meyers said his
association has been "gratifying and fruitful"
but "events of the past months and more led me
to believe this resignation to be quite in order."
Mr. Meyers headquarters in Chicago.

Gifts

For

15,000

WOR-AM-TV New York annual Christmas fund campaign raised enough money
to provide gifts for about 15,000 children
in wards of 100 hospitals in New York
and New Jersey, spokesman for stations
has reported. As climax to drive,
"Tiny" Fairbanks, Mutual personality,
took a contingent of entertainers to
Jersey City Medical Center on Christmas
Eve for a two-hour program of entertainment in children's wards.
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•

December 28, 1953

ABC'S
KINTNER
CITES
'53 PROGRESS,
POINTS
TO
FURTHER
NETWORK
BUILDUP
President of the radio-tv network outlines the events since the merger
with Paramount Theatres early this year and emphasizes that the
way

ahead

will be forward — slowly but surely.

WHEN, last February, the FCC gave its longawaited approval of the $25 million merger of
American Broadcasting Co. and United Paramount Theatres [B»T, Feb. 16], top executives
of the new AB-PT avowed their intention to
start immediately to build ABC into a strong
competitor for audience and advertising with
NBC and CBS, in both radio and tv. At the
same time, they emphasized that this was not
a task to be completed overnight.
The same note of caution was sounded last
week by ABC President Robert Kintner when,
in an interview with B*T, he expressed pride in
the progress already made by ABC.
"Basically," Mr. Kintner said, "ABC is operating on a five-year plan, not a one-year or
two-year quickly-completed program. We are
proud of what we've done in the last 10 months.
Concentrating chiefly on television to start,
we've acquired some top talent, some top programs, and we've sold them all. We've also
persuaded some of the nation's top advertisers,
such as U. S. Steel, Kraft and Motorola, that
ABC-TV is a good medium for their programs.
"We're proud of our tv sponsor list," Mr.
Kintner stated. "It's a collection of the nation's
blue
advertisers."
Among
ABC-TV's
clients chip
are: American
Chicle,
American
Home
Products, American Tobacco, Armour, Bayuk
Cigar, Bristol-Myers, Carter Products, Chevrolet, Derby Foods, Duffy-Mott, duPont, Ekco,
Ex-Lax, General Mills, Gruen, Hazel Bishop,
Hotpoint, Johnson's Wax, Kellogg, Kraft,
Listerine, Mars, Pepsi-Cola, Ralston-Purina,
Sherwin-Williams, Speidel, Standard Oil, Sterling Drug, Swanson, Thor, Tootsie Rolls, U. S.
Steel and Viceroy. That's not the full list, but
it's representative, and Mr. Kintner pointed out
that many of these companies are ones which
have not previously used ABC facilities.
Will Show Profit
"ABC is going to show a profit for the last
quarter of 1953," Mr. Kintner declared, expressing the conviction that this happy state of
affairs, which is in sharp contrast to the network's status in the months preceding the merger, will continue and improve as time goes on.
"Frankly, we've done better this fall than we
anticipated," he said, "and in the next several
years we hope to continue our progress on a
generally forward course. We're realistic
enough to expect to get knocked back a little
every now and then, but we know that we've
embarked on a long-time process. It's been
scarcely 10 months that we've had resources
to draw on that are comparable with those of
NBC and CBS and in that brief time no one
could reasonably expect us to get where they
are after more than 25 years."
Realizing that even with its new financial
stability it would be impractical, if not impossible, to attempt to accomplish the full job at
one fell swoop, ABC decided to begin with tv
and even there not to try to remodel the full
week's
programming
to
be careful
not to bite atoffonce.
more "We've
than wetried
could
chew at any time," Mr. Kintner stated, "but to
do what we could as we could."
"First," he recounted, "we acquired some
good program personalities and properties like
Paul Hartman, George Jessel, Ray Bolger,
Danny Thomas, Jamey and Peter Potter. Then

we lined up some top advertisers' programs like
United States Steel Hour, Kraft Television
Theatre and Motorola's Tv Hour. Then we
concentrated on getting a prominent place in
the tv scene on Tuesday, Thursday, Friday and
Sunday
evenings."
Another
program, The Mask, hour-long
mystery drama, will be added to the ABC Sunday evening schedule in January, Mr. Kintner
said. It will go into the 8-9 p.m. period, competing with two top variety shows, NBC-TV's
Comedy
Hour and CBS-TV's Toast of the
Town.
Following up this start, ABC in the next few
months will begin acquiring new television
program material and getting it ready to go on
the network in the fall of 1954 and in. 1955
will continue the process. "It's too expensive to
be done all at once," he said, "but we expect
eventually to wind up with our proper share of
key positions on all nights of the week."
Second step of ABC's tv plans will be
launched early in the new year, probably in
February, when ABC makes its first major
move into daytime telecasting by putting the
successful morning radio program, Breakfast
Club, into television as well. Details are still
incomplete, Mr. Kintner said. If the present
sponsors of the program on radio — Swift,
Philco and Toni — want to sponsor it on tv, too,
then a simulcast will probably be the answer,
he said, whereas if these advertisers decide to
confine their Breakfast Club sponsorship to
radio, the program will go on at some other
time of day, probably in the early afternoon.
With this as a starter, ABC gradually will extend its hours of tv programming until it is offering its tv affiliates a full-time schedule comparable to that of the ABC Radio Network, but
plans for this undertaking are still in the making, it was emphasized.
ABC's first major move to strengthen its daytime radio programming gets underway New
Year's Day, Mr. Kintner said, when Martin
Block, possibly the country's best-known disc
jockey, takes over the 2:35-4 p.m. period each
weekday on the ABC Radio Network. Asked
why affiliates would drop their own local programming to take a network disc jockey show,
Mr. Kintner replied that Martin Block will have
many live guests from the ranks of the top
recording artists, talent unavailable in most localities, so that the program will be more of a
variety show than a straight platter-spinning
session, although Mr. Block will, of course, play
records on the program.
Evening Is Problem
"We've got daytime serials on from 10 a.m. to
noon, following the Breakfast Club," Mr. Kintner said, "and Block in the afternoon. That
leaves the evening and frankly that's a problem
we're still working on. We are sure there's a
place for nighttime radio in the lives of the
American public, even the television families,
and we're not at all inclined to sit back and turn
our radio audience over to tv, but what the
right program formula is we don't know as yet."
An innovation in evening network radio programming started by ABC some months ago
is the division of the 8-9 p.m. hour into four 15minute programs — a news period, a musical
quarter-hour, a Hollywood romance and a detecBroadcasting
• Telecasting

tive serial — broadcast across the board, Monday
through Friday, long the normal daytime pattern. ABC recently asked its radio affiliates to
approve a plan to stimulate sales by offering
these evenings programs, the Martin Block Show
and the morning serials to advertisers on a
split-sponsorship basis [B*T, Dec. 21].
With the increased production and programming activities calling for increased personnel
during the past year, particularly in tv, ABC
has accelerated the plan of separating radio and
tv personnel begun more than two years ago,
Mr. Kintner reported. He cited the inauguration
of a tv news department headed by John Daly
and a tv sports department under Les Arries as
two major steps toward the goal of independent
radio and tv operation and said that ABC's advertising and promotion activities will be similarly divided shortly after the first of the year
and station relations before fall.

$1,500,000 to supply studios and office space
for ABC and its owned stations — KGO-AM-TV.
An additional several millions is being spent
by ABC in modernizing studio and transmitting
equipment at its o & o stations, Mr. Kintner
said. All five ABC-owned tv stations are in
the process of increasing their power to the
maximum permitted by FCC regulations, installing 20 kw amplifiers to their transmitters
and new specially-designed antennas. This program, which entails expenditures of more than
$2 million, is scheduled for completion by fall.
Asked about ABC's plans for color tv, Mr.
Kintner pointed out that unlike CBS, DuMont
and NBC, ABC has no affiliation with a manufacturer of tv equipment and sets and so has
no motive to rush into color. "When we think

the time is ripe, we'll go into color, of course,"
he said, noting that plans have been drafted
for construction of color studios in New York
and for equipping all ABC-owned tv stations
with color apparatus. "But we don't have to
be in any hurry and can wait until color is an
imminent commercial reality — which I don't
think will be for some time yet."
NBC

Brochure

on Radio

Power

FOUR-PAGE brochure titled "A Quarter of
a Million Quarters" has been issued by NBC
Radio to demonstrate the pulling power of
sponsorship of NBC Radio programs. It relates
instances of advertisers receiving substantial requests from their offers.

"Before we're through," he said, "the only
things left unsplit at ABC will be accounting,
and the top executives."
publicity
A film syndication department under the
supervision of George Shupert has been established as an autonomous entity, completely
separated from ABC's tv network operations,
Mr. Kintner said. Re-run rights to two popular
film series — Racket Squad and Playhouse of
Stars — have been acquired by ABC, he said,
with Racket Squad already sold in 65 markets
and Playhouse, which is now being offered on
a spot basis, sold in several markets. He
stressed that these syndicated programs are
available on an even footing to all stations,
regardless of whether or not they happen to
be ABC-TV affiliates. The film syndication
department currently is negotiating for several
additional film series on a first-run basis. These
should be available within the next few months.
"The same autonomy has been extended to
the five radio and five tv stations owned by

re
They're
new

the controls

AMPEX

350

Tape

on the

Recorder

ABC," Mr. Kintner stated, "with each station
manager having full authority to run his station as he sees fit, selecting his own programs
and personnel and for all practical purposes
acting as if it were his own station and just a
regular ABC affiliate. The only requirement
we impose is that they must clear ABC shows
in network time."

Their quick, positive action will give station operators a new
"sureness" with tape. Cueing is exact; editing is faster; fumbling
is out. Remote control is available too. Responsiveness has
always been a part of the Ampex Standard of Excellence —
but now it is better than ever, making the AMPEX 350 truly
the NEWEST OF THE BEST.

Outside Representatives
Appointment of outside organizations as
national sales representatives for ABC o & o
stations has worked out very well, Mr. Kintner
reported, stating that contracts with John Blair
& Co. (WENR Chicago, WXYZ Detroit) and
Edward Petry Co. (WABC New York, KECA
Los Angeles, KGO San Francisco) and their
tv affiliates for the ABC-TV stations in the
same cities are being extended for another year.
"In fact, this has worked so well," he said,
"that we're considering appointing an outside
representative for the ABC Pacific Coast radio

From pressing of the start button to stable tape motion takes
l/10th second. Tape can be backed off from starting cues as
little as one to two inches. Precise starts become routine.
Reliability is supreme.

' and tv regional networks."
The same firm
probably will represent both networks, he said.
Asked if ABC had any plans to effectuate for
J its radio network the same plan inaugurated at
its o & o stations of a single rate for day and
night, Mr. Kintner said that the plan had been
proposed but that the ABC affiliates had rejected it. "We think they are wrong," he said,
"or we wouldn't have adopted it for our own
stations. But we aren't going to try to force
it on them so long as they don't want it."
ABC last April moved its New York headquarters from the RCA- Bldg., where they had
been for 10 years, to 7 W. 66th St., where
hree adjoining buildings had been completely
■emodeled into studio and office space. Next
April, the network plans to open a new ABC
adio-tv center in downtown San Francisco, a
our-story building renovated at a cost of
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Even at 15 inches per second, the tape stops within less than
two inches after the button is pressed. Band type brakes give
positive stops; no drift or tape spillage can occur.
EASIER CUEING AND EDITING
The Model 350 can be shuttled rapidly between fast forward
and rewind without stopping. Cues for starting, editing or dubbing are speedily located. And for convenient editing, the

AMPEX MODEL 350
The new slant puts
all controls within easy
reach oi any operator,
tall or short.

capstan drives on the "pull side" of the heads.
ADJUSTMENT FOR REEL SIZES
A new switch selects proper tape tension either for 10V2-inch
NARTB reels or for 5 or 7-inch plastic RMA reels. Proper
tension means longer tape life, more accurate timing and truer
performance.
IF YOU PLAN FOR TOMORROW.

BUY AN AMPEX

TODAY

Recorders from $975;
Model 350 from $1095;
Reproducers from $585For further information
write today to Dept. D-1279-C.
934 Charter Street, Redwood City, California
Distributors in principal cities; distribution in Canada
by Canadian General Electric Company
December 28, 1953

•

Page 57

NETWORKS
FULLER

CBS-TV

CITES

'53

RECORD'
AS 'ANOTHER
A GAIN of approximately 40% in gross billings in 1953 as compared to 1952 was reported by CBS-TV last week in a yearend
statement which called the closing year "another record" one for that network.
A total of 98 advertisers, including 16 new
ones, used CBS-TV facilities during 1952 and
"practically all clients" retained their time
periods during the summer months, the report
continued. CBS-TV clients listed as making
their first ventures into network tv in 1953
were Hamm Brewing, Pacific Mills Co., Tappan
Stove Co., Brown & Williamson Tobacco Corp.,
Greyhound Corp., Hoover Co., Converted Rice
Inc. and Electric Companies Advertising Program.
The number of CBS-TV affiliates rose from
74 in 1952 to 123 on the air at the end of this
year, with 44 others slated to commence operations and join the network during the first six
months of 1954. Among other affiliation highlights noted in the report was what was termed
"the greatest facilities changes of the year" —
the switch of WTAR-TV Norfolk and WBENTV Buffalo from NBC to CBS-TV (along with
WTAR and WBEN, which joined CBS Radio).
, It also was noted that the CBS-TV Affiliates
Advisory Board became a permanent group in
1952, with Glenn Marshall Jr., WMBR-TV
Jacksonville, Fla., as its first permanent chairman.

NBC-TV

Promotes

Networks

to Carry

Reports

By Ike to Nation, Congress
ONCE AGAIN President Eisenhower will report to the nation by radio and tv Jan. 4 when
he gives a 15-minute address covering the
philosophy behind his program and an outline
of topics to be covered in his Jan. 7 message
to Congress [B»T, Dec. 21].
The program will be carried live, 9:30-9:45
p.m., on NBC and ABC, both radio and television. MBS will carry the message on radio
and CBS will carry it live on tv only with a
radio repeat at 1 1 p.m. DuMont Tv Network
will handle it live.
The President's Christmas message was slated
for radio and tv shortly after 5 p.m. last Thursday during the Christmas Eve program in connection with lighting of the national community
Christmas tree.
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NBC-TV

TELEVISION is going to work for television under a new NBC promotion plan.
Starting Dec. 20, every sustaining show
on network will include at least one minute of promotional material designed to
benefit NBC-TV by promoting network
programs and personalities and values of
advertising on NBC-TV. According to
the NBC-TV director of advertising and
promotion, Jacob A. Evans, who is said
to have conceived the plan, about 44 oneminute announcements will be carried
each week on NBC-TV. He noted that
even at NBC-TV's lowest cost per minute
of network time ($3,500), this represents
$154,000 per week or more than $8 milTV. lion a year of "commercials" for NBC-

'Continuing

Vitality'

Seen

in '54
By Murphy
RADIO'S
outlookfor
for Radio
1954 is "one of continuing vitality — in program service, audience
interest and advertiser support," Adrian Murphy, CBS Radio
president, asserted
last week in a yearend statement.
He noted that during 1953 "more
CBS
Radio
advertisers

Claims CBS-TV Leadership
The report also claimed leadership for CBSTV among the networks in ratings, daytime and
nighttime, and noted that its daytime commercial position had been strengthened "considerably" with announcement of a fifth contiguous
daytime drama, Brighter Day, and the signing
of a number of new sponsors, bringing to 25 the
number of daytime sponsored hours up to 5
p.m., Monday through Friday.
In the color tv field, the review pointed up
CBS' demonstrations of its new pickup equipment, color tubes, color sets, and color programming; claimed CBS-TV was the first to
broadcast in color after FCC handed down
its compatible color decision; quoted CBS
President Frank Stanton on CBS' determination "to start color television at the same high
level which black-and-white has now reached,"
and on CBS' color plans for 1954 [B«T, Dec.
21]; and noted that CBS-TV has acquired the
RKO 81st St. Theatre on Broadway and plans to
convert it immediately into a color tv studio.

Itself

sponsored more program time than in
the
said year
that, before,"
over-all,
"there is every reason to believe that
radio in 1954 will
Mr. Murphy
continue to develop
as it did in the year
just passed, when it reached out to serve more
American homes through more radio sets than
ever before." Mr. Murphy continued:
"The public appetite for radio has proved to
be truly staggering. At the beginning of 1953,
radio was already reaching all but 2% of all
U. S. families, through 110 million sets. Yet
during 1953, to listen wherever they were,
whatever they were doing, people bought themselves another 13,500,000 radios. Put another
way, they bought a new radio every second of
every business day. And in the course of a
typical week, 92% of all radio families tuned
in, listening an average of over three hours
In a. .separate
and more detailed yearend
."
a day
statement, CBS Radio has estimated earlier
that its 1953 gross billings totaled $62 million,
and reported it now has 219 am affiliates (gain
of three during the year) and 90 fm affiliates
[B«T, Dec. 21].
The review claimed leadership for CBS
Radio in both audiences and revenues, cited
highlights of its programming, and stressed the
size and appeal of the radio medium generally.

AT&T

Connects

Two

More

Tvs

WDAN-TV Danville, 111., and KWTV (TV)
Oklahoma City have been tied into the AT&T
nationwide tv cable facilities enabling them
to receive network tv program service. This
makes a total of 239 AT&T interconnected stations in 147 U. S. cities.

TO

DIRECT

PROGRAMS

PROMOTION of Samuel C. Fuller, executive
producer of NBC-TV's Colgate Comedy Hour,
to the post of national television program director of NBC-TV was announced last week by
Thomas McAvity, who recently was placed in
charge of the television network program division [B*T, Dec. 14]. Mr. Fuller will report
directly to Mr. McAvity, with the appointment
effective Feb. 1.
At the same time, Mr. McAvity announced
that Michael Dann, formerly manager of
planning, has been named manager of television
programming, and Roy Passman, previously
assistant program manager, has been appointed
manager of television administration. Both
Messrs. Dann and Passman will report to Mr.
Fuller.
Mr. Fuller, along with Sylvester L. Weaver
Jr., now NBC president, is credited with evolving the rotating format for stars which introduced many of the outstanding personalities in
show business over television. He applied this
formula in his post as executive producer for
Colgate Comedy Hour, on which he used such
performers as Jimmy Durante, Eddie Cantor,
Donald O'Connor, Dean Martin and Jerry
Lewis and Bud Abbott and Lou Costello.
Mr. Fuller began his career in broadcasting
with KDKA Pittsburgh in 1931 as writer,
producer, director and announcer and later
worked in similar capacities for WLW Cincinnati. In 1938 he joined the Kastor Agency
as producer-director and in 1939 moved to
Young & Rubicam in New York.
Except for two years in the Navy in World
War II, Mr. Fuller remained with Young &
Rubicam and later with Sherman & Marquette
until 1950 when he became associated with
NBC-TV to develop plans for the Colgate
Comedy Hour. During his period with the
agencies, he was associated with such programs
as Bob Hope Show, My Favorite Husband,
Silver Theatre, Duffy's Tavern, The Aldrich
Family and others.
In his new position, Mr. Dann will be responsible for maintaining network tv program
schedules, sales department liaison, talent coordination and special program projects. Mr.
Passman will continue the same administrative
duties he held as assistant program manager.
Suit Names NBC# Others
NBC, KNBH (TV) Hollywood and Donlevy
Development Co. were sued for $100,000 general and punitive damages in Los Angeles Superior Court Dec. 16 by Rudolph Beiser, an
official in the Veterans Administration, on
charges his name was used for that of a
"criminal of evil character" in a half-hour film
show of Dangerous Assignment, an NBC-TV
film package produced by Donlevy Development Co. Mr. Beiser said the film was shown
on NBC-TV March 13 and, despite his protest,
was re-run Sept. 8 on KNBH (TV).

Learning Comes First
AUGMENTING its usual services and
operations, CBS Television City, Los
Angeles, is moving into the Board of
Education's territory *with a schoolroom
complete with desks and a teacher on
the premises. With My Friend Irma and
Life with Father live from the West
Coast, CBS has 1 3 children who must be
taught the 3 R's, rehearsal or no.
Broadcasting
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duMont

K-NUZ
equipped
Du Mont-equipped

TV^W%
for

top

performance

stations have formed a habit of

making television history for coverage, low
operating costs and dependability. K-NUZ

TV, Houston,

Texas, now joins the ranks of Du Mont-equipped
Power for power, K-NUZ

stations.

TV will enjoy the finest performance

through Du Mont's superior UHF

television transmitter design.

At the Du Mont plant it's full-speed ahead on the production of UHF
and VHF television transmitters and associated equipment — as fast
as quality production will permit. The demand

for Du Mont quality

transmitting equipment is constantly increasing as engineers
everywhere acclaim the dependable performance
inherent in all Du Mont equipment.
TELEVISION TRANSMITTER DIVISION
ALLEN B. DU MONT LABORATORIES,
Clifton, N. J.
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WHAT'S COOKIN'? A show with all the known elements for successful
selling — the time of day is right . . . the setting is right. The featured
personality is a local woman with rich TV background and preeminent
recognition as a Home Economist. WILMA RUTHERFORD has a remarkable record in Texas television not only for selling but also for merchandising. Monday thru Friday, K-nuz TV is cooking with Wilma Rutherford . . . HOW ABOUT YOU???
PAUL'S PLACE Talent . . . time . . . teenagers in one terrific package
— the strongest, livest local show in town. Paul Berlin is tops . . . ratingwise and talent-wise. Jan Stewart was starred in Hollywood TV, and was
featured vocalist with Harry James and his orchestra. Paul and Jan offer
a potent one-two knockout for the hard-to-get teenagers. They are a "real
gone" team that can pull for you in the nation's 13th market!

K-NEWS Backed by a newspaper-trained photographer and
the K-nuz TV Mobile Unit, dynamic BILL CRAWFORD presents
a live, action-packed newscast unparalleled in the Gulf Coast area.
(The K-nuz TV Mobile Unit — a complete TV studio on wheels —
also beams both video and audio to the station for general
telecasts.)
ALERT

TIMEBUYERS

NOTE

WINDOW SHOPPING Here is a distinctive, expressive friend — Mitzi
Wayne — visiting with Houston women, telling them of the wonderful and
the curious to be found in the shops around the city. The viewers' calls
light up the switchboard after the show closes . . . wanting to know where
Mitzi found that lamp. etc. Let Mitzi Wayne throw light and life into

K-NEWS with BILL CRAWFORD is available in either 5
or
10-minute
slots, Monday thru
Friday.

your Houston sales with "Window Shopping", Monday thru Friday!

RHYTHM ROUNDUP
MGM and Decca recording artists,
Laura Lee and Dickie McBride and the Ranch Hands; and the
"Billboard" top-rated Western personality, BIFF COLLIE, the
rip-roaringest air-salesman to ever hit Houston, give out with
music from the city and the saddle, Monday thru Friday. Turn
your product over to these cyclones of mirth and melody, then
watch the sales curve sweep up!

TONIGHT

Visiting stars of Hollywood, figures from the sports world

. . . whatever made the news today . . . that's the stuff of "Tonight",
Monday thru Friday. BILL ANTHONY has his fingers right on the pulse
of this billion dollar market as proved by the complete sell-out of his
radio time. No worry about tomorrow's sales — when Bill Anthony has
your message on "Tonight"!
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ABC

Am-Tv

Affiliates

Set Early-'54 Meets
SERIES of four two-day meetings with officials
of ABC's 361 radio and 185 tv affiilates will
be held in January and February with Leonard
H. Goldenson, president of AB-PT, and ABC
President Robert E. Kintner heading the network delegation [Closed Circuit, Nov. 30],
it was announced last week.
The schedule: Jan. 14-15, New York (Waldorf-Astoria Hotel); Jan. 28-29, Los Angeles
(Beverly Hills Hotel); Feb. 1-2, Chicago
(Drake Hotel), and Feb. 15-16, New Orleans
(Roosevelt Hotel).
It will be the first series of such sessions that
Mr. Goldenson has attended since the merger
of ABC and United Paramount Theatres last
February.
Kintner Presides
President Kintner will preside at each of the
meetings. In each city the schedule calls for
general meetings for both radio and tv affiliates
during the morning of the first day; a session
for radio affiliates in the afternoon, and a tv
affiliates session on the morning of the second
day.
ABC top executives slated to attend the
series, in addition to Messrs. Goldenson and
Kintner, include Robert H. O'Brien, executive
vice president; Robert M. Weitman, vice president in charge of programming and talent;
Ernest Lee Jahncke Jr., vice president and
assistant to the president; Frank Marx, vice
[president in charge of engineering and general
services; Alexander Stronach Jr., vice president
in charge of the television network; Charles
T. Ayres, vice president in charge of the radio
network; Slocum Chapin, director of the tv
network; Oliver Treyz, director of the radio
network, and Alfred Beckman, national director of the station relations departments.
Senior

Bowl

on CBS

Radio

ANNUAL Senior Bowl (North-South) football
»ame at Mobile, Ala., will be presented over
TBS Radio Jan. 2, starting at 2:30 p.m. EST,
A'ith Red Barber, CBS counselor on sports, and
(ohn Derr, CBS Radio director of sports, providing the play-by-play description and color
:ommentary, respectively.

Tor the Moment'
NBC-TV put ads in the New York Times
and Herald Tribune and the Chicago edition of the Wall Street Journal last Tuesday in quest of a sponsor for its Saturday 8-8:30 p.m. EST period, in which
Spike Jones will be featured, starting Jan.
2. The ad pointed out that on NBC-TV
"an open half-hour, night-time . . .
has long since passed into the realm
of proverbial rarities," but said the network "has, for the moment, one such
unusual availability." If noted Spike
Jones averaged a 35.6 Nielsen rating on
previous tv appearances and said he
"walloped competition every time by an
average 25% lead." Competition for
Spike Jones in the Saturday period will
be Jackie Gleason on CBS-TV, pro football on DuMont, and Talent Patrol on
ABC-TV. Until last Saturday, when it
ended its run, Bonino occupied the NBCTV 8-8:30 p.m. Saturday period, sponsored alternately by Philip Morris and
Lady Esther.
(roadcasting
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Murrow

on Spot

CBS correspondent Edward R. Murrow
not only goes where the news is but apparently news happens where Mr. Murrow goes. Enroute to Korea last Monday, Mr. Murrow was aboard a Pan
American passenger liner on Wake Island
that picked up a distress signal on its
radio from a navy plane which was 200
miles at sea in search of a militarychartered plane that earlier had reported
it was in trouble. The Pan American
plane with Mr. Murrow aboard located
both distressed aircraft and escorted them
back safely to Wake Island.

Wile

Gets

Post

on

New

West

NBC-TV

Coast

FREDERIC W. WILE Jr., NBC vice president
for production, will transfer to Hollywood Jan.
1 as vice president in charge of the television
network program division on the West Coast
[B«T, Dec. 14], it was announced last week by
Sylvester L. Weaver Jr., NBC president.
In his new post, Mr. Wile will be responsible
for programming as well as production operations.
Mr. Wile became associated with broadcasting in 1930 when he joined CBS' press and
special events department. In 1934, he joined
Young & Rubicam as manager of radio publicity and later served as business manager of
the radio department and supervisor of operations. He moved to NBC in 1949 as assistant
to Mr. Weaver when the latter joined the network as vice president in charge of television.
He was elected a vice president in January 1951.

WBB
THE
To

Attorneys Who Defended Lee
Estate Ask $290,000 Fee
ATTORNEYS who defended the $12Vi million
estate left by Thomas S. Lee, late owner of
Don Lee Broadcasting System, against claims
for back taxes made by federal and state governments, are requesting fees of $290,000 in a
petition filed in Los Angeles Superior Court
by lawyers Raymond C. Sandler, Samuel S.
Tagon and Harold E. Aaron.
The petitioning attorneys asked to make
the fee award $290,000 less $30,000 already
received on account. The court previously had
authorized payment of $300,000 in fees to other
attorneys who conducted the probate proceedings.
Appointed in Sept. 13, 1951, the attorneys
said that they settled tax claims totaling $1,736,156.85 for $315,902.19. This included income
taxes due from Mr. Lee and his controlled
corporations from 1946 to 1950.

CBS-TV 'Adventure' Lauded
CBS-TV's Adventure series (Sun., 4:30-5 p.m.,
EST) has been credited with converting
the American Museum of Natural History in
New York from "a city museum to a national
educational medium." This praise came from
Alexander M. White, president of its board of
trustees, in an annual report. He said the tv
program, presented by CBS-TV in cooperation
with the museum, has reached an estimated
maximum audience of five million viewers
weekly from one million when the program
began last May.
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MANUFACTURING

SARNOFF
RCA

RCA

INCOME

had

IN

its biggest

million gross and

OUTLOOK,

COLOR

CITES

YEAREND

year

$34.7

in 1953,

REPORT

says the General,

with

$830

million net profits — $5 million earned

by

NBC-AM-TV. He reviews NBC's strengthening of its 'No. V position
in broadcasting and RCA-NBC achievements in radio, tv tape and
color and other projects, predicting even greater ones, and sees the
'electronization of industry.'
FOLLOWING a year of progress in development of color television, the FCC approval
of compatible color standards and the preparations of tv stations for color, the stage is set

for 1954 as colorcasting's "Introductory Year,"
Brig. Gen. David Sarnoff, RCA board chairman,
said in a yearend statement issued today (Monday).

RCA in 1953 had the largest volume of business in its 34-year history, Gen. Sarnoff reported, with gross sales of about $830 million
and net profits estimated at $34,700,000 [B«T,
Dec. 21]. Radio-tv broadcasting activities accounted for 15% of this net, he said, which
would put NBC's earnings at something more
than $5 million for the year.
"The organization of NBC was greatly
strengthened during the past year in every
phase of its operation," Gen. Sarnoff asserted.
Recalling the election of Sylvester L. Weaver
as NBC president and Robert W. Sarnoff as
executive vice president [B«T, Dec. 7], he said
that "these two men working together as a
harmonious team will lead NBC in strengthening its position as the nation's No. 1 broadcaster
and keep it at the forefront as 'first' in service
to the public in both radio and television."
The coming year, Gen. Sarnoff stated, "holds
promise for new advances throughout the
radio-television and electronics industry. Fulfillment of the promise of this new year, however, will depend upon how well the leaders
of our industry meet current economic problems and the new challenges of our times.
"As we look ahead into 1954, we have a
clearer view of the field of science than of
economics," he said. "Science and engineering in 1954 move forward to new achievements and to electronic refinements of older
services, the groundwork of which has already
been laid. Based on standards of the past,
1954 should be a good year for the radio-television electronics industry. This does not
necessarily mean that new records will be
made in production and sales. It is more likely
that a moderate degree of economic adjustment
will take place in many industries throughout
the year, but this can be achieved without dislocation of our economy."
NBC Colorcasting Plans
Pointing out that NBC plans to telecast each
of its regular tv programs in color during the
year ahead, on an average of two colorcasts
a week, Gen. Sarnoff said: "Television stations
throughout the country are alert to the tremendous possibilities of color television and
by slight modifications in their transmitting
equipment they are enabled to pick up from
the network and broadcast color shows."
He noted that already NBC's five o&o tv
stations and 65 NBC-TV affiliates have made
plans to equip for color, with more to follow
in 1954, and reported that 26 stations in 19
cities are scheduled to be equipped by RCA
Victor for colorcasts by Dec. 31, 1953.
Aside from color, Gen. Sarnoff reported other
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expansions and improvements in tv during the
past year. With more than 27 million sets,
nearly 60% of American homes are equipped
for tv reception from the more than 350 tv
stations now on the air, he said. Noting that
120 of that total are uhf stations, he said that
progress in uhf during 1953 presents "convincing evidence" of continued expansion in
this field in the year ahead.

Recalling television's basic function as "extension of human sight," Gen. Sarnoff said
that television is extending its usefulness to
perform new services for business and industry, with tv cameras and associated equipment
ready for use wherever needed. Wherever
danger, remoteness or discomfort precludes the
presence of human observers, the industrial tv
camera takes over, he said.
"RCA's light-weight industrial tv equipment using the small Vidicon camera tube has
led to substantial expansions of industrial television and this field now becomes one of great
potential for phenomenal growth, not only in
factories but for banks, department stores,
hotels, theatres, lecture halls and auditoriums
and even for inter-office 'sight' communication," he stated.
Radio Progress
Pointing out that in 1954 radio broadcasting
moves into its 34th year and has long been
intimately integrated with American life, Gen.
Sarnoff reported that there are today more
than 45 million U. S. radio families, 26 million automobile radios and many millions of
portables. In 1953 alone, he said, 13 million
radios, including nearly five million auto radios,
' were produced.
In radio communications, Gen. Sarnoff cited
the opening of the world's most powerful radio
transmitter (1,200,000 w) built for the U. S.
Navy by RCA at Jim Creek Valley in the
State of Washington [B*T, Nov. 16], as marking an historic milestone in world-wide communications. "It demonstrates to a marked degree how teamwork between private industry
and military forces contributes to the nation's
welfare and to the leadership of the United
States in international communications," he
said.
RCA's demonstration of magnetic tape recordings of both black-and-white and color tv
pictures early this month [B»T, Dec. 7] ushered
in a new era of "electronic photography," Gen.
Sarnoff declared. He said that in addition to its
value in television this new development has
great significance for motion picture and eventually should make it possible for tv set owners
to make their own recordings of tv programs
in their homes.
Progress in the manufacture and applications
of transistors during 1953 definitely point to
further developments in design and engineering
of radio-tv and electronic equipment that will
permit simplification, miniaturization and portability, Gen. Sarnoff reported, noting that in
the five years since their introduction, transistors have "proved their worth" in many applica-

1953's Big 8— Sarnoff
EIGHT major advances were made by
the radio-television and electronics industry during 1953, Brig. Gen. David
Sarnoff, RCA board chairman, said in
his yearend statement. His list:
1. Great strides in development of
electronic weapons and instruments for
national defense.
2. Expanded and improved television
broadcasting service, including progress
in the use of ultra high frequencies.
3. Development of magnetic tape recording for television in both color and
black-and-white, ushering in a new era
-of "electronic photography."
4. Further development and application of transistors, promising simplification and miniaturization of electronic
equipment.
5. Further clarification of radio's enduring position as a vital broadcasting
service to the American public.
6. Inauguration of the world's most
powerful radio transmitter by the U. S.
Navy, marking an historic milestone in
world-wide communications.
7. New levels of popularity for recorded music, sparked by progress in
high fidelity records and phonographs.
8. Progress in industrial electronics,
including push-button controls, electronic
computers, food sterilization, and closedcircuit television.
tions. Their small size and low current demands
will result in more compact radio and tv sets
and smaller electronic computers, he said.
"The transistor is finding increased use in
equipment for the Armed Forces, especially
where size, weight and battery consumption are
vital factors," Gen. Sarnoff reported. Citing
great advances in military applications of radar,
missile control, airborne tv and other phases
of electronics since the end of World War II,
he stated that RCA's objective is not only to
produce electronic weapons and equipment but,
through research and engineering, to keep the
United States at the forefront of science in its
relationship to military electronics.
Phonographs and records reached new highs
of popularity in 1953, with more than 238 million records sold by the industry as a whole,
Gen. Sarnoff said, and the outlook is equally
good for 1954. He cited increased use of threespeed turntables, wide acceptance of 45-rpm
extended play records and the influence of high
fidelity as major factors in lifting records sales
to a new peak in the past year.
Fifth Electronic Era
Noting that since the discovery of the electron in 1897, electronics has progressively expanded into four great fields — communications,
radio broadcasting, radar and other military
applications, and television — Gen. Sarnoff said
that expansion into a fifth great area — electronization of industry — was augured by developments brought into focus in 1953. "Already the
manifestations of this advance are discernible,"
he said, with "electronic brains already operating factories where, by push-button controls,
production is speeded, efficiency increased and

the largest factor in this new era
lowered."
"Perhaps
costs
will be electronic accounting and inventory
control, not only in factories but in insurance
operations, banks, transportation, public utilities
and department stores," he said. "Electronic
business systems will offer business and industry
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the opportunity of conducting bookkeeping operations at a cost that will represent a reasonable
portion of their overall expenses. In addition,
electronics will provide quicker and better information to management because electronic
computers make rapid calculations and tabu-

Monochrome

Tv,

Radio

lations."

Demand
in '54-Baker
The GE Electronics Division head
feels the cost of color tv sets will

Emerson

assure continued demand for monochrome sets and radios and station

Setting

Up

Washington Research Labs
ESTABLISHMENT of the Emerson Research
Labs, in Washington on Jan. 1, 1954, was announced last week by Benjamin Abrams, president of Emerson Radio & Phonograph Corp.
The laboratories, at 701 Lamont St., N. W.,
will operate as a division of Emerson, Mr.
Abrams said, with activities directed primarily
toward electronics research and development.
Mr. Abrams said the new operation will be
conducted under the supervision of Drs. Harold
Goldberg, who has been named director of the
laboratories, and Donald P. Burcham, assistant
director. Both Drs. Goldberg and Burcham,
for the past six years, have directed the Ordnance Electonics Division of the National Bureau of Standards. "

Paging
Tv

Services

Interference

Pose
Problem

A NEW gremlin playing hob with tv reception
has appeared with the advent of the Paging
Service which this year began operations in
various cities throughout the country.
Designed for doctors, dentists and other professional and business men who must maintain
contact with their home offices, the Paging
Service was authorized in 1949, but until
this year was more talked about than active.
Beginning early this year, paging services have
begun operations in 32 cities.
The problem to tv is one of propinquity.
The paging service operates on 43.58 mc. The
intermediate frequency of most tv receivers
produced in recent years is 41.25 mc. Because
of the nature of tv receiver circuits, transmissions from paging services are received directly through home antennas. The interference shows up in both picture and sound.
In recent weeks, the FCC has received complaints from viewers in Milwaukee, Philadelphia, Denver, New York, Cleveland and Detroit. Although no formal complaint was
filed, it is known that a paging service transmitter serving Washington also gave trouble
to viewers.
According to FCC engineers conversant with
the problem, manufacturers will have to incorporate some form of protection in the set
at the design stage. According to reports from
FCC field engineers handling the complaints,
all makes of receivers are susceptible.
The Television Receiver Committee of
RETMA has under consideration proposed
standards of good engineering practices which
contain a provision calling on manufacturers
to build receivers with an antenna IF rejection
of 60 db and a system rejection of 80 db. When
accepted by the tv receiver committee, the
standards will be issued as recommendations
to the industry.
In addition to the interference caused tv sets
from the fundamental of the paging service
station, there is another type of interference
caused by the second harmonic from the 41.58
mc band and from the 35.58 mc band (also
authorized for paging service). These disrupt
tv channels 5 (76-82 mc) and 4 (66-72 mc)
respectively.
Broadcasting
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equipment.

Other

developments

predicted.
STRONG demand for monochrome television
receivers and station equipment and for radio
receivers will continue in 1954, Dr. W. R. G.
Baker, vice president and general manager of
the
General
declared
last Electric
week. Co.'s Electronics Division,
Among the developments projected for 1954
by Dr. Baker were the following:
A continuing demand for monochrome television station equipment and receivers with
the addition of about 200 new tv stations during the year, bringing the total to about 550
in operations by the end of the year; introduction of limited commercial color telecasting,
opening a new market area for broadcast equipment and receivers; industry-to-distributor sales
of 5,200,000 monochrome and 100,000 color tv
receivers, and a continued strong demand for
radio receivers, with production of about 7,600,000 home and portable radios: further improvements in monochrome tv picture tubes, intensified research development in tubes for color tv,
and continued growth in total tube sales by the
industry.
Also, a high level of military electronics
production, with a trend away from heavy pro-

10

DAY

duction of standardized equipment toward the
development and manufacture of advanced and
more complex forms of apparatus; expanded
markets for communications equipment, particularly in civil defense and industrial applications; heavy demand for an increased production of germanium devices, and new technological developments in the pure research and
applied research areas.
Dr. Baker said introduction of color television in 1954 is expected to hamper black and
white set sales at the outset, but that the high
price tags of color models will, in the long run,
influence persons in new tv markets to purchase
monochrome sets. He expressed the belief that
about 100,000 color sets will be sold in 1954 at
prices ranging between $800 and $1,000. General Electric, he continued, will produce a color
tv console in limited quantities for shipment to
distributors, starting about mid-year.
Touching upon radio receivers, Dr. Baker
estimated about 7,600,000 home portable sets,
with a retail value in excess of $230 million,
will be sold during the coming year.
The growth of the electronics field in general,
Dr. Baker continued, will be closely paralleled
by a continuing
in the
industry's
of
electronic
tubes, growth
which he
placed
at aboutsales
$700
million in 1954. He added that a number of
new receiving tubes for color receivers also are
being developed by GE.
"A 15-inch color tv tube made available for
customer testing in 1953," Dr. Baker said, "gave
General Electric valuable performance data
which will aid in developing larger tubes for
this market. The company will begin pilot production of the 15-inch tube in January and will
supply limited quantities to receiver manufacturers, beginning in the first quarter."
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Automobiles

In August 1953, Dahl Motors, Ford agency in Davenport,
received an extra shipment of new cars.
To sell these automobiles, Dahl planned ten day new car
promotion sparked by 35 announcements on WOC radio. No
other advertising was used except one classified ad in local
paper.
Net results— 41 NEW

CARS

SOLD

... 29 USED

CARS

SOLD. This approximates $135,000 in sales at an advertising investment of less than i/2-of-l per cent.
Outstanding sales successes like the above is the one big
big reason why BUSINESS IS BETTER THAN EVER AT
WOC.
Get further facts from your nearest F & P office.
FREE & PETERS, INC.
Exclusive National Representatives
Davenport, Iowa
Basic NBC Affiliate
5000 W. — 1420 KC
Col. B. J. Palmer, President
Ernest C. Sanders, Manager
December 28, 1953
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MANUFACTURING
Film
Of

Readied

Zoomar

PERSONNEL
MANUFACTURING

to Show

Use

Small

Camera

on

AS A MEANS of demonstrating to tv stations
and producers the mobility and flexibility of
the 16 mm Zoomar lens-equipped camera. Animated Productions Inc., New York, is preparing an industrial film made with a hand-held
camera incorporating the lens.
The film consists of a variety of motion
picture shots filmed in Kodachrome by Dr.
Frank G. Back, president of Zoomar Corp.,
on his recent around-the-world trip. Dr. Back
said that prior to the "improved version of the
16 mm Zoomar lens, similar film sequences
were "possible only through the use of an ungainly assortment of lenses, dollies and tripods."
Al Stahl, president of Animated Productions,
said animated and additional live action sequences will be interpolated into the film. He
added that the film will "highlight the suitability of the new lens to the approaching era
of color television."
Federal

Names

Gates

Radio Co., Quincy, 111., has been designated by Federal Telephone & Radio Co.,
Clifton, N. J., a division of IT&T, as distributor for Federal power tubes in 12 southern
and southwestern states, an FT&R spokesman
said last week.
Gates will distribute transmitting and rectifying tubes for stations and power tubes for
industrial use in Alabama, Arkansas, Colorado,
Florida, Georgia, Kansas, Louisiana, Mississippi, New Mexico, Oklahoma, Texas and
western Tennessee. Offices and warehouses
are at Houston, Denver and Atlanta.

SHORTS

Yambert-Prochnow Inc., Beverly Hills, moves
to 6630 Sunset Blvd., Hollywood 28, and
shortens firm name to Yambert Inc. Telephone
number is Hollywood 3-8143.
C. A. Durr Packing Co. (meat packer), Utica,
N. Y., appoints Farquhar & Co., that city. Radio and tv will be used. John T. Farquhar is
account executive.
Ampex Corp., Redwood City, Calif., has released booklet on multi-directional sound equipment for motion pictures.
Stancil-Hoffnian Corp., Hollywood, announces
new quarter-inch tape recorder-reproducer designated as Model R5. Designed for either standard rack mounting or portable carrying case
operation, it is used by tv stations for master
music recording as well as dialogue and sound
effects.
Allen B. DuMont Labs, Clifton, N. I , appoints
John B. Tubergen Co., L. A., to handle replacement sales for tubes and tube parts to jobbers
in Southern California and Arizona.
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Longshoremen's

Union

Campaigns
on Radio-Tv
AMERICAN Federation of Labor wound up
a brisk radio-tv campaign in New York last
week in behalf of the "new" International
Longshoremen's Assn. in a dispute over representation ofsome 22,000 dockworkers in New
York and nearby New Jersey. The pier hands
were to vote Tuesday and Wednesday in an
NLRB election to choose between the "new"
ILA and the "old" ILA. AFL expelled the
"old" ILA last September on charges of gang
domination.
Directed by Morris Novik, radio-tv consultant to the national AFL, the campaign for
the "new" ILA built up over a period of weeks
and included 15-minute broadcasts by AFL
President George Meany on WABC and WORTV on Monday nights; a series of early-morning five-minute reports on news, ship arrivals
and weather conditions on WABC and WINS
in English, on WHOM in Italian and again in
Polish, plus a barrage of approximately 100
early-morning spot announcements in a number
of stations during the first three days last week.
Agency is Furman & Feiner, New York.

Equipment

SHIPMENTS
Station
Power
Band
Use
General Electric Co.
WTOC-TV Savannah, Ga. 5 kw tv(ch.ll)
new station
Canadian General
Electric Co.
5 kw tv (ch. 13)
resale in
Canada
ORDERS
General Electric Co.
KSAN-TV San Francisco I kw tv (ch. 32)
new station
OTHER SHIPMENTS: GE also reported shipment of a 12 kw
amplifier to WTVI (TV) Belleville. III. (ch. 54).

Pioneer

RELATIONS

.

figures

AFTRA,
Residual

Finley
Run

Settle

Claims

RESIDUAL run claims by 33 radio actors
totalling $7,695, filed by the American Federation of Television & Radio Artists against
Larry Finley Transcription Productions Inc.,
Hollywood, and Mr. Finley personally, have
been settled provisionally for $2,500 by the
AFTRA national board.
The complaint was on a re-run of the 39segment Diary' of Fate program on a Hawaiian
am station, which Mr. Finley originally transcribed in 1948 and released on another island
station at that time. Final settlement hinges
on actual payment of $2,500 by Jan. 4.
'Unfair' remains on
Until then,Finley
FinleyListed
Productions
the "unfair" list and charges will be filed against
Mr. Finley for conduct unbecoming a union
member should he fail to meet the obligation,
according to Claude McCue, AFTRA western
regional director. (Mr. Finley also is host-m.c.
on KFWB Hollywood.) A further condition
of the settlement provides that if Diary of
Fate is used again, Mr. Finley must pay the
balance
$7,690,rights.
representing the cast's full
network on
residual

Hoffman Named
Of New Theatre

Exec. Sec'y
Authority

APPOINTMENT of Harold M. Hoffman, former assistant executive secretary of the New
York local of the American Federation of
Television and Radio Artists, as executive secretary of the recently-organized Theatre Authority
was announced last week by TA's board of
directors.
In his new post, Mr. Hoffman will deal with
the regulation of benefit and telethon performances throughout the U. S. in which members
of performers' unions are requested to participate. Member organizations of the authority
include AFTRA, Actors Fund, Authors League,
Episcopal Actors' Guild, Jewish Theatrical
Guild, Negro Actors' Guild, Actors' Equity
Assn., American Guild of Musical Artists and
American Guild of Variety Artists.
Broadcasting

• Telecasting

INTERNATIONAL
U.S.

Radio

In Wooden

Praised
Church

Drive

FIRST SITE is being dedicated during the
Christmas holidays in a chain of simple wooden
churches to be erected in West Germany, facing the "anti-religious barrier of
GERMANY the Soviet Iron Curtain in Berlin,"
Richard A. Kinzer, president of the
Wooden Church Crusade in America, said last
week.
Mr. Kinzer said $262,576 already has been
raised toward erection of the first church and
48 more, to cost $25,000 each, as symbols of
the concern of U. S. Christians for the welfare
of German youth. He paid tribute to the radio
industry, to Fulton Lewis jr., MBS commentator and national chairman of the crusade, and
to the American public for their response.

you

all

this

The crusade originated in July on Mr. Lewis'
MBS broadcasts. The 49 wooden churches will
represent the 48 states and the District of
Columbia. The drive is sponsored by an imposing list of nationally-known individuals and
officials and patriotic, civic, religious and fraternal groups and is described as nonsectarian
in nature. Individual stations have contributed
spots to the drive and other radio and tv network programs in behalf of the crusade are in
the works, Mr. Kinzer said.

Herbert,
As

MacKay

All-Canada

&

■< - ^

^to-

Promoted

Adds

Video

GUY HERBERT, general manager of AllCanada Radio Facilities Ltd., Toronto, has been
appointed vice president with offices at Vancouver, Calgary, Winnipeg, ToCANADA ronto and Montreal. Stuart MacKay has been appointed general
manager, moving up from assistant general
manager.
Announcement of the promotions was made

results!

plus

when

you

WASHINGTON'S
MERCHANDISING

Plus these merchandising

Mr. Herbert

Mr. MacKay

by Harold Carson, president, at Toronto. The
organization has enlarged its operations recently
with a television department and represents
most of the independent Canadian tv licensees
as well as U. S. and British film firms.

CARTB

to Plan

Annual

• Telecasting

PIONEER
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features . . .

*

Dealer Calls

*

Billboard Windows

*

Air Announcements

*

Planned

*

Newspaper

*

Give-Away

*

TV Guide Ads

*

Dealer Mailings

*

Lobby Displays

*

Special Promotions

Ads

Publicity
Prizes

Meet

ANNUAL meeting plans will be finalized at a
forthcoming session of the board of directors
of the Canadian Assn. of Radio & Television
Broadcasters at Ottawa Jan. 11.
CANADA
The board also will discuss internal
administrative problems and policy
on payments by U.S. advertisers in view of the
international exchange situation, with U.S. dollars for the past year being at discount of from
1-5% in terms of Canadian dollars. CARTB 's
annual meeting will be at Chateau Frontenac,
Quebec City, March 22-24.
Broadcasting

buy

THE EVENING STAR STATIONS

★ ABC IN WASHINGTON,

REPRESENTED

D. C.

BY KATZ
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INTERNATIONAL

EDUCATION
D.

Commercial

Tv

in Canada

Is Reality

After

16 Months

ALTHOUGH the Canadian government held
back television development because it did not
desire dtrplication of what it felt was the heavily
commercialized U. S. television, toC AN ADA
day, after 16 months of Canadian
television, commercials are almost
as prevalent as on U. S. stations.
The Canadian government, through its Canadian Broadcasting Corp., has found tv more
expensive than anticipated and CBC sales
officials now are out to get business for stations.
An increasing number of live Canadian tv
shows are sponsored now and a larger number
of U. S. network shows are being imported for
international advertiser sponsorship. Also,
numerous spot announcements which once irritated Canadian legislators and CBC top officials on U. S. tv stations, are now a regular
feature on Canadian tv stations. In some cases,
sustaining film shows are stopped in the middle

to air a spot announcement.
Newcasts on CBC-TV stations are not yet
sponsored, in keeping with CBC policy which
as in radio, does not permit sponsored newscasts on nationally-owned stations. Independent tv stations, however, can broadcast newscasts with commercials only before and after.
There are four CBC and two independent
tv stations in Canada on the air. The two
independents have little difficulty selling time.
Their national representatives report mostly the
sale of spot announcements, imported film
shows and participation shows. The required
IOV2 hours weekly minimum of CBC national
programs which must be carried by all independent tv outlets, consist of a large percentage
of sponsored shows, both Canadian-produced
and imported network shows kinescoped in
Canada. This will continue until the microwave
networks operate to the independent stations,
probably at an early date.

AAB Meets Jan. 13-14
ANNUAL meeting of the Atlantic Assoc. of
Broadcasters, which represents radio and tv
station operators of the four Canadian Atlantic
Coast provinces, will be held Jan.
CANADA
13-14 at the Lord Nelson Hotel,
Halifax. Regional business will be
discussed and representatives to the board of
the National Canadian Assoc. of Radio and
Television Broadcasters will be elected. Reports by NCARTB executive vice president Jim
Allard will be presented.

CBMT

(TV)

Ready

for Air

CBMT (TV) Montreal (ch. 6) second tv station there, is expected to be on the air before
year-end, with the date possibly Dec. 28. The
station will carry English language
CANADA
programs, mostly network shows
originating at Toronto, and local
sports. CBFT (TV), which until now has carried 60% French and 40% English programs,
will be entirely a French-language station as
is CBF-AM. Both stations are owned by CBC.

Control
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Rack cabinets standard equipment
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CAMPAIGN

to raise funds for a uhf noncommercial educational tv station in Washington, D. C, will be started next spring by the
Greater Washington Educational Television
Assn. Inc., according to Dean Martin A.
Mason of George Washington U., chairman of
the board. The association estimates initial
cost of the project at $525,000 plus $200,000
for the first year of operation. Ford Foundation for Adult Education has offered $150,000
if additional money is raised locally.
Congress last summer denied a D. C. Board
of Education request for $400,000 to build a
station on ch. 26 and a similar request in next
year's school budget has been turned down.
The Greater Washington group has the support
of five universities, public schools of several
counties and six cultural institutions. Civic
and educational groups have been invited to
join an advisory council. Three local leaders
were elected to the association board last week.
They are Edward R. Carr, builder; Richard P.
Dunn, merchant, and Rabbi Norman Gerstenfeld, minister of the Washington Hebrew Congregation.
Clock Shouldn't Hamper
Educational Tv — Johnson

EDUCATIONAL tv should not be hampered
by the time restrictions governing programming of commercial stations, a representative
of one of the participating organizations in the
Chicago Educational Television Assn. said last
week.
K. Richard Johnson, president of the National College of Education, which will help
furnish programs for a new educational tv
outlet on vhf ch. 1 1 in Chicago, said the station
"should be free to make time its tool rather
than becoming the slave of the clock." He said
that "many excellent programs now must be
bypassed because they do not fit the conventional periods" of programming.
The college is developing educational programs on film and is one of 23 educational
groups sponsoring the ch. 11 station, slated
to begin operation next fall. Steps are underway to hire a general manager [Closed Circuit, Dec. 14] and other staff personnel, and to
select suitable call letters, as well as raise funds.
About $800,000 has been collected thus far.

23

RCA

Scholarships

In Sciences

and

Given

Engineering

RCA

Nation-wide sales and service
Three separate direct reading
meters
The eomfiictt system
Branches in New York, Washington, Atlanta, Houston and Los
Angeles. Field sales engineers
everywhere.
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COMPANY
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SCHOLARSHIPS for the current academic year have been awarded to 23 undergraduate students at various universities
throughout the U. S., it was announced last
week by Dr. C. B. Jolliffe, vice president and
technical director of RCA. The grants, of $800
each, were awarded to students majoring in
various fields of science or in branches of engineering.
Dr. Jolliffe said that under an expansion
plan, five RCA scholarships have been awarded
for the first time at Howard U., Iowa State College of Agriculture & Mechanical Arts, U. of
Kansas, North Carolina State College and
Swarthmore College. He noted that since the
inauguration of the awards in 1945, more than
150 men and women have benefited frorn RCA
scholarships and fellowships. .
Broadcasting

• Telecasting
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ATAS

Sets

Categories

For 1953 'Emmy' Awards
Academy of Television Arts & Sciences will present awards in 14
national and six local categories in
television at its annual awards dinner Feb. 1 1 in Hollywood.
NATIONAL and local award categories for
the 1953 "Emmy" trophies have been approved
by the Academy of Television Arts & Sciences,
which holds its annual awards dinner Feb. 11
at Hollywood Palladium, when 14 national
and six local awards are to be presented.
National categories include: (1) best dramatic
program; (2) situation comedy with regular leading characters and story line format; (3) variety
program, Including music and comedy; (4) reporting of news or sports; (5) public affairs, including documentary, educational and public
service; (6) mystery, action or adventure program; (7) audience participation, quiz or panel
program;
(8) children's
program;
(9) beststar
maleof
star of regular
series; (10)
best female
regular series; (11) supporting male player in a
series; (12) supporting female player in a series;
(13) most outstanding personality; (14) best new
program.
Categories for programs seen only in the Los
Angeles area include: (1) best entertainment program, including drama, comedy, variety, music,
quiz or panel; (2) public affairs program, including news, documentary, sports, educational or
public service; (3) children's program; (4) special
events program originated primarily for Los
Angeles; (5) most outstanding male performer;
(6) most outstanding female performer, both of
which are seen only in the Los Angeles area.
Additionally, the ATAS approved a distinguished contribution award category for significant technical achievements, special onetime programs or other worthy accomplishments.
New officers, recommended by the nominating

committee, are: president, Don DeFore, Danny
Thomas; first vice president, Hal Hudson, Betty
Mears; second vice president, Robert C. Black,
Sidney O. Solow; secretary, Shirley Thomas,
Barbara Britton; treasurer, John DeMos, Jeanne
Gray; recording secretary, Gale Storm, Elena
Verdugo; secretary to the treasurer, Isabelle Pantone, Robert Robb; corresponding secretary, Mildred Beach, Robert Pelgram.
ATAS officers, to be voted upon next week by
Academy membership, includes these nominations from the floor: President, Guy V. Thayer
Jr.; secretary, Lee Millar; treasurer, Thomas Mc
Cray; recording secretary, Harry Koplan.

Top

'McCall's'

Award

Goes

Hellen Tullis
To WMAR-TV#s
DESIGNATION of Hellen Tullis, a blind
woman commentator on WMAR-TV Baltimore, as "outstanding woman in radio and television for 1953" in the third annual McCall's
magazine "Mike" awards was announced in the
January issue of the magazine. The awards
were established in 1951 to give nation-wide
recognition to the public service achievements
of women broadcasters and executives.
The citation to Hellen Tullis stressed that
she "proved, through her example, that we
should not pity the handicapped. Blind herself, she showed on As You Can See, that others
like her can lead normal lives when public illusions about
them were:
are dispelled."
Other
winners
Bea Johnson, KMBC

ED SULLIVAN (I), host of CBS-TV's Toast
of the Town, and Betty Furness, who delivers
tv commercials for Westinghouse Electric
Co., were named the "Golden Boy" and
"Golden Girl" of advertising by the Cincinnati Advertisers' Club at its recent 50th
anniversary celebration. Presenting awards
is Harry Ewry, club president.

Marketing

Association

Honors

Kansas City, and Dolly Banks, WHAT Philadelphia, for service to the community in general; Beulah Donohue, WTMJ-TV Milwaukee,
and Marian Gifford, WHAS-TV Louisville, for
service to women: Jean Sullivan, KMTV (TV)
Omaha, and Judith Waller, NBC Chicago, for
service to youth.
Formal presentation of awards will be made
at the McCall's annual dinner April 24 during
the American Women in Radio & Television
convention in Kansas City. Judges for the 1953
awards were: Oveta Culp Hobby, Secretary of
Health, Education and Welfare, and identified
with ownership of KPRC-AM-TV Houston;
Mrs. Oscar A. Ahlgren, president, General
Federation of Women's Clubs; Anne Holland,
WBAL-TV Baltimore and winner of the McCall's top award in 1952, representing AWRT;
Mrs. Harold S. Burdett, president, American
Legion Auxiliary, and Otis Lee Wiese, editor
and publisher, McCall's.

Study by NBC's
HONORABLE
mention Coffin,
certificatesLandis
of the
American Marketing Assn. will be presented
to Dr. Thomas E. Coffin, NBC manager of research, and Jack B. Landis, NBC supervisor
of program research, for a booklet they prepared titled "NBC Study of Radio's Effective
Sales Power." Presentations will be made at
the 23d national conference of the AMA at
the Mayflower Hotel in Washington, Dec. 27-29.
The AMA noted that its study was outstanding, citing the "maturity and sophistication of statistical technique in developing
matched samples of individuals for testing programs" and "the attempt to correlate the attention paid to radio programs with actual
purchase of advertised commodities."

Ad

Woman

CLEVELAND'S
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Award

to WNYC

NEW York-owned WNYC was presented with
the Authors League of America's 1953 Award
of Appreciation for the station's "encouragement of the habit of reading" through its Book
Festival last March 29-April 4. In accepting the
award, Seymour N. Siegel, director of WNYC,
announced that the second annual WNYC
book festival will be broadcast March 21-27,
1954, as part of the station's 30th anniversary
jubilee.
Lauterbach

Award

to Davis

SELECTION of Elmer Davis, radio and television analyst, as winner of the Lauterbach
Award for 1953 was announced last week by
the Authors League of America. The award,
$1,000, was established by ALA in 1952 in
memory of the late Richard E. Lauterbach, and
is given each year to a person "who has
through his writings made a substantial contribution inthe field of civil liberties."

Judges

Set

PANEL of judges which will select the 1954
Advertising Women of the Year was announced last week by Mabel S. Obenchain, vice
president of the Advertising Federation of
America and chairman of the AFA Council on
Women's Advertising Clubs which sponsors the
award. The panel consists of Marion Harper
Jr., president, McCann-Erickson Inc., New
York; Wayne A. Johnston, president, Illinois
Central Railroad Co., Chicago, and Edward M.
Power Jr., chairman of the board, Edward M.
Power Inc., Pittsburgh.

SDG
ALA

Award

TV

Director

Award

Set

SCREEN

Directors Guild of America has announced a new annual award category for the
best tv director, which for the first time will be
presented at the third annual awards dinner,
Jan. 24, at Biltmore Hotel, Los Angeles. Nominated are video directors Jack Webb, Lew Landers, Ted Post, Roy Kellino, Richard Irving and
Robert Florey with the winner to be determined
by SDG membership vote.

Chicago Show Awards
CHICAGO Council on Foreign Relations has
announced plans for honoring radio-tv shows
that do the most to help Chicagoans understand
world affairs. Chicago stations have been asked
to nominate locally-produced programs for
World Understanding awards, one each for radio and tv programs, to be announced at the
council's anniversary dinner Feb. 19. Melvin
Brorby, vice president of Needham, Louis &
Brorby, Chicago, is CCFR president.
Broadcasting

• Telecasting

PEOPLE
Agencies
J. B. Longini, formerly merchandising director
and account executive at Ross Roy Inc., Chicago, to Aubrey, Finlay, Marley & Hodgson
Inc., that city, as account executive.

to KREL

John A. Shay, operations manager,
WTVJ (TV) Miami,
named vice president
in
charge of operations.

John A. Rodkin, J. J. Gibbons Ltd., Montreal,
named radio and tv director of Norman Cardon
Adv. Co., Montreal.

margarine sales, Armour & Co. Louisville area, to sales

Ralph Daddio, advertising manager, G. Fox &
Co., Hartford, appointed sales promotion manager of John Wanamaker Co., N. Y.

dept., WHAS-TV
Louisville.
Jay Gardner, sales
representative, Denver Color-Ad Co., to sales
staff, KOA-TV that city, and Ed Kampmann,
national advertising staff, Washington TimesHerald, to KOA Denver.

Lee Friend, formerly principal of Friend-ReissMcGlone, N. Y., named partner and director
of sales and promotion activities, The Apt
Shoe Mfg. Co., Boston.
W. H. Poole, vice president and manager,
Young & Rubicam Inc., Toronto, to firm's
Montreal office as manager. Ray B. Collett
succeeds Mr. Poole.
W. A. Franchey, formerly radio-tv creative director, McCann-Erickson Inc., N. Y., appointed
managing director of Piedmont Adv. Agency,
Salisbury, N. C.
Don E. West, previously associated with Standard Brands Inc., N. Y., to Hewitt, Ogilvy, Benson & Mather, N. Y., as director of merchandising.
Fritz Hellman, McCann-Erickson Inc., N. Y.,
to copy staff of Robert W. Orr & Assoc., N. Y.
Wally Boyko and Harry Hogan, both of
Youngstown, Ohio, form Advertising Assoc.,
Fontana, Calif., with offices in Professional
Bldg.

Jack Duffield, merchandising manager, KTTV
(TV) Hollywood, named account executive.
E. O. Hawkins, sales representative, Pillsbury
Mills Co. Inc., L. A., to KTTV as merchandising manager.
Don Lilly, sales staff, KOLE
Broadcasting

Port Arthur, Tex.,

• Telecasting

\

VHF

TELEVISION

STATION

^

Albert H. Jaeggin, section chief and news editor
of the Voice of America, appointed publicity
and press relations director, WRTV (TV) Asbury Park, N. J.
Bob Shipley, formerly AP executive representative, to KENT Shreveport, La., as account
executive and news editor.
Robert B. Hoag, CBS-TV Spot Sales Dept.,
N. Y., to KFMB-TV San Diego as commercial
manager, effective Jan. 4.
Henry Felice, associate director of WPIX
New York promoted to director.

(TV)

W. Randall Davidson, assistant manager,
WAKN Aiken, S. C, promoted to general
manager.
Harry Arthur, program director, WSMB New
Orleans, to KNOE-AM-TV Monroe, La., in
same capacity.
D. J. Wright, program director of Music of Distinction Inc., N. Y., appointed music director
WPAT Paterson, N. J.

FLINT
BAY CITYSAGINAW vW^ty

A ££ADY-MAD€
MARKET
WITH OVER

Sheldon Peterson, KLZ Denver director of news
and special events,
elected president of
Colorado Professional Chapter, Sigma Delta Chi.

/oo,

Richard Hoist and
Patricia Anthony,
both production
staff, KHJ-TV Hollywood, were married
Dec. 2.

Ann McCall, publicity director, David O. Selznick Productions, to Mort Goodman Adv.,
L. A., to handle public relations.

Stations

OM

Mr. Shay

William S. Blair, director of research of Hewitt, Ogilvy, Benson & Mather, N. Y., and
Judson H. Irish, copy chief of agency, elected
vice presidents.

Edward E. Keeler, president, Western Adv.
Agency Inc., L. A., awarded plaque by Southern
Calif. Adv. Agencies Assn., commemorating
his 25th anniversary in advertising field.

V

George Johnson, formerly in charge of

Suzanne Sellemery, formerly with Erwin, Wasey
& Co., Chicago, to Fulton, Morrissey Co., that
city, as traffic manager.

Marion Harper Jr., president of McCann-Erickson Inc., N. Y., elected chairman of board,
Advertising Research Foundation; Fred B.
Manchee, executive vice president and treasurer,
BBDO, that city, elected vice chairman.

IT'S flNtlVM

Robert R. Nelson, manager of WARD-AM-FM
Johnstown, Pa., named general manager of
WARD-TV, that city, in addition to present
duties.

Milliard S. Graham, formerly northwestern sales
manager, Albert E. Sloan, Chicago, direct mail
merchandiser, to Erwin, Wasey & Co., same
city, as merchandising director.

Vick Knight, president, Vick Knight Adv. Inc.,
L. A., announces disbanding of agency. Plans
to develop retail business of his own are being
formulated.

NOW

Baytown, Tex., as assistant manager.

A/OW

„

ooo
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Daniel W. Kops, vice

Mr. Peterson

president
and general manager,
WAVZ New Haven,
father of son, Ste-

Hf

*

r
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e

H

phen Roland.
Dean Griffith and Tom Hall to announcing
staff, WKYW Louisville, Ky.
Perry Andrews, WFPG Atlantic City, to KYW
Philadelphia, announcing staff.
Seymour
FM, New
Legion of
New York

N. Siegel, director of WNYC-AMYork, was presented the Cross of the
Honor by the French Government at
ceremonies for "outstanding achieveDecember 28, 1953
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ments in the field of cultural propagation
through the medium of educational radio."
Harry W. Birrell Jr., WSTV Steubenville, Ohio,
named program director.
Hank Davis, WFAA-TV Dallas, to KSLA (TV)
Shreveport, La., as program director.
James Paterson, recently separated from USAF
after Korean duty, to KNXT (TV) Hollywood
as producer.
Don Allen, staff announcer, WNCC
boro, Pa., to KWTC Barstow, Calif.

Barnes-

Jerry Yatkowitz, staff engineer, WHLI Hempstead, L. I., and Roberta Lou Levinson were
married Dec. 10.
Rick Carideo, 33, salesman for WOV
York, died Dec. 13 after brief illness.

New

Jack Van Nostrand, national spot sales representative, KNXT (TV) Hollywood, father of
daughter, Sherri.
John Scott, 30, KGMB-AM-TV
staff announcer, died Dec. 11.

Honolulu, T.H.,

Networks
Paul A. McGuire, radio account executive,
Henry I. Christal Co., N. Y., station representatives, appointed New York radio account
executive, NBC Spot Sales, succeeding Martin

H. Percival, named San Francisco representative, that company.
Wait Dundon, head of radio and tv script department, CBS Hollywood, named temporary
head of guest relations department, succeeding
Barr Sheets, now with CBS-TV film sales, Chicago [B«T, Dec. 21].
Robert Bowen, publicity, CBS Radio Hollywood, to ABC-TV, that city, in similar capacity.
Bert S. West, new general sales manager,
Columbia Pacific Radio Network, was guest of
honor at cocktail party introducing him to
clients, press, agency representatives, and others
of radio-tv industry in Los Angeles Dec. 16.
Stuart Woodman Phelps, ABC-TV Hollywood
director, assigned to Peter Potter Show. Richard
Gottlieb, former director, named production
supervisor and producer of commercials for
program.
Helen J. Sioussat, CBS Radio director of talks
appointed consultant for Public Relations Committee of United Church Women.
George T. Shupert, ABC vice president in
charge of film syndication, elected president,
Radio & Television Executives Society, following resignation of James M. Gaines, who becomes vice president and general manager,
WOAI-AM-TV San Antonio [B»T, Nov. 16].
Kenneth Craig, executive assistant to H. Leslie
Atlass, vice president in charge of CBS Central

...still

stacking

up

sales
in the

I

Division,
to business affairs dept. of network's
Western Division.
Jack Meyers, director of business affairs, CBS
Radio Hollywood, to CBS-TV same city, as
script coordinator.

GREATER
Manufacturers
OREGON
MARKET
^ A leading national
grocery chain has been
using station KGW
continuously for more
than 3 years with outstanding results — proof
positive KGW advertising pays off for advertisers who insist on
their
For money's
real salesworth.
results
use KGW — an economical and efficient
medium for covering
the rich Oregon market.
For details, contact
any office of Edward
Petry, Inc.
*Name on request.

R. G. Sayre, assistant vice president, Graybar
Electric Co., N. Y., elected vice president.
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NBC

Jack Carter and Robert L. Bray, sales engineers
on staff of John B. Tubergen Co., L. A. (electonic manufacturer's representative), have become associates with no change in firm name
planned.
Film
William Stephens, partner in former ConneStephens Productions, Culver City, to First
National Studios, Hollywood, as executive
studio manager in charge of physical production.
Lester G. Clark, director and treasurer, Technicolor Inc., holding company for Technicolor
Motion Picture Corp., Hollywood, also elected
director of latter company. George F. Lewis
Jr., elected secretary of Technicolor Inc., N. Y.
Bob Reichenbach of Cheshire Assoc., Hollywood, named western distributor of Charles
Michelson Inc., five-minute tv film series, Capsule Mysteries.
Irv Feld, eastern sales manager of Motion
Pictures for Televising in New York, assigned
to Dallas office as southwestern sales manager
of MPTV's Feature Film Div.
Robert Angus, president and executive producer, Volcano Productions, Hollywood, father
of girl, Dec. 13.
Services
Patrick O'Rourke, account executive, Burns W.
Lee Assoc., Hollywood public relations firm,
named partner in organization.

Harold P. Gilpin, general manager, electronic
sales div., Sylvania Electric Products Inc.,
N. Y., to retire Dec. 31, after 21 years service.

Frank W. Luther, public relations counsel,
Washington, D. C, to represent The Ettinger
Co., Hollywood publicity firm, in Washington.

Dean L. Nordquist, Electro- Voice Inc., Buchanan, Mich., promoted to assistant advertising
manager.
Jean Boyer Parmelee, publications manager,
Rhodes Lewis Co., L. A., subsidiary of McCulloch Motors (industrial machinery), adds duties
of advertising manager.
David C. McNeely, sales manager, Philadelphia Gear Works, Phila., to Helipot Corp., division of Beckman Instruments Inc., South Pasadena, Calif, as national sales manager.

Ray Little, former general sales manager,
Equitable Gas Co., Pittsburgh, named director
of sales promotion for Gas Appliance Mfrs.
Assn.
with

gineers.
John F. Mehr named regional manager in
Washington - Baltimore - Philadelphia area for
Zenith Radio Corp.

George F. Bates, sales manager, Cossor's
Canada Ltd., Halifax, to Ontario, as sales
manager for Canadian Marconi Co. Ltd.,
Montreal.

E. R. Glauber, director of Emerson Distributing
Co. has assumed additional responsibilities as
national sales manager for air-conditioning of
the Emerson Radio and Phonograph Corp.,
N. Y.

Affiliated

Brown Instrument Div. of Minneapolis Honeywell Co., Minneapolis, to component division
of G. S. Marshall Co., Pasadena (electronic
manufacturer's representative), as field en-

Frank Stevens and Tom Williams, sales staff of

Representatives
Stewart Lewis, allied with Crosley Broadcasting
Corp. in sales, research and merchandising for
past 12 years, to H-R Reps., Chicago.
Trade

Associations

Robert Wagner Jr. New York mayor-elect, and
his executive secretary, William Peer, elected
first honorary members, Radio, Newsreel, Television Working Press Assn. of New York.
Norman Nelson, managing director of Southern
California Broadcasters Assn., Hollywood, resigns effective Feb. 1, on expiration of two year
contract. He returns to sales promotion and will
announce new affiliation shortly.
Roderick A. Mays, head of Mays & Co., L. A.,
appointed chairman of media relations committee for Southern California Adv. Agencies
Assn., L. A.
Broadcasting
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.
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prove it. Advertisers and
Ross Mulholland, the man
from

1 to 3 P.M.

Mulholland's
19%

audiences seek out WWJ's
who sells with record-music

on weekdays.

following

of Metropolitan

consistently
Detroit's

ranges

8-station

ing early afternoons when adult,
listeners control the home radios.
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Reprints of articles
appearing In this section
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from
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advertisers are happy with their increased
letters tell him so, and their renewals of

time prove it's so.

Automobiles
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let Ross Mulholland sell them for you in Detroit, a wealthy market
with V/i-million home

radios.
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WHAT'S

OAK

HILL,

W.

NO,

VA.-

IT'S

WEST

JUST

A

A

VIRGINIA

SUBURB,

TOWN

102,200

Total
Radio Homes
in Area
20,370
18,190
66,940
14.57C

18,260
19,440
14,290
23,930
12,290

16,750
225,030
*—

STATE
NCS Area
County

—
AND

LISTENED-TO

DAYTIME

BY

FAMILIES!

COVERAGE
No. of
Counties

WEST VIRGINIA
FAYETTE
GREENBRIER
MONROE
SUMMERS
KANAWHA
LEWIS
BRAXTON
DODDRIDGE
GILMER
LOGAN
MERCER
NICHOLAS
CLAY
WEBSTER
RALEIGH
ROANE
CALHOUN
JACKSON
WIRT
WYOMING
BOONE
10 TOTAL

% of Radio Homes in Area

1
3
1
4

1
1
.3
1
4

DETAIL BY NCS AREAS
Weekly
DAYTIME
4-Week Cum.
NCS Circ.
NCS Circ.

WHAT?

SMALL

LOVED

STATION

OR

18,490
15,490
10,310
3,110

2,780
8,000
11,450
20,220
2,720

2
21

9,630
102,200

90

18,220
15,130

15
85
21

15
41
80

22
84
57

7,180
2,280

83
89
10
15

1,990
8,610
92,540

NCS Circ.
49
36

10,150
6,720

06
11

4,410
1,680

10

%* 77
1,960
33
6,480
11,080
19,610

Average Day

16
81

1,020
3,990
6,620
8,540
1,460

20
46
05

Write down the name of every "familiar"
West Virginia city, and Oak Hill probably
won't even make your list! But if you're
interested in lots of radio listeners for mighty
little dough, we'll bet Oak Hill's WOAY
would rank high on almost any list you draw
up. Where

families for only $21.60 per quarter hour?
(26-time rate.)

%*

We'd
35
11
40

certainly like to have

you join our

growing
and rather impressive list of
%*
national accounts. No representative yet,
so please write for facts, direct to Robert
R. Thomas,

51

else can you get 102,200 daytime

Jr., Manager,

at:

6,730
51,320
WOAY
OAK

HILL,
5000

WEST

Watts,

20,000
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Daytime
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Carte

AS a result of a program on WTAG Worcester, Mass., Main
Street, Europe, 28 Sheraton hotels in the U.S. and Canada will
feature a beef tongue dish created and named in honor of Worcester. Beef Tongue a la Worcester is also winning favor in Paris,
where it was concocted by the head chef of Maxim's restaurant.
It started last spring in France, where radio producer Louis Fontaine had spent seven months recording on-the spot interviews for
his WTAG radio series (Sundays, 1:30 p.m.). Maxim's chef,
Louis Barthe, created and dedicated the dish to Worcester, in recognition of the city's interest in peoples abroad through Mr. Fontaine's Main Street, Europe series. The dish is currently on Maxim's menus, and is reported by Chef Barthe to be a particular favorite of the Duchess of Windsor, who likes it for its low calorie
count.
Dedication was recorded by Mr. Fontaine in Maxim's kitchens,
and was aired by WTAG Dec. 13, on a broadcast sponsored
by Worcester's Hotel Sheraton. On the same program Mr. Fontaine interviewed Sheraton manager Maurice T. Lawler and executive chef Paul Alexanian, who was heard while preparing the special wine gravy. He gave the recipe to Worcester area housewives
who wanted to prepare the dish at home.
Decision to serve Beef Tongue a la Worcester in 28 Sheraton
hotels was made after an official testing of the recipe in the chain's
food research kitchen at Boston's Sheraton Plaza — formerly the
Copely Plaza. Menus carry a footnote explaining that the meal
was "created by Maxim's of Paris in honor of Worcester, Mass.
The recipe was brought to the United States by Louis Fontaine, producer of the WTAG radio series, Main Street, Europe."
Beef Tongue a la Worcester is destined for popularity in homes
all over the U. S. The recipe will soon be featured in Martha Logan's "Food News and Views," a Swift & Co. bulletin distributed to
newspaper food editors across the country.
Swift & Co. learned of the recipe through Beth Bailey McLean,
editor of the Martha Logan food bulletin. At a recent food editors'
convention in Chicago, Miss McLean delivered a talk on the plight
of American meat packers. Because of the extra-heavy slaughter
Broadcasting
• Telecasting

Maurice Lawler, Shercton Hotel manager, samples wine sauce for
beef tongue sample cooked by Faul Alexanian, Sheraton executive
chef, from recip3 creatsd in Paris and brought to Worcester by Louis
Fontaine, shown here holding microphone.
this fall of grass-fed steer, packers were faced with the disposition
of 34 million extra beef tongues and livers. Miss McLean described her then current nightmares, in which she saw endless
parades of unsaleable beef tongues.
Sitting in the audience was Mrs. Josephine Peirce, manager of the
Worcester Better Business Bureau. A regular listener to WTAG's
Main Street, Europe, she had heard several references to the beef
tongue recipe. She decided that it was just the dish to put an end
to Miss McLean's tongue-infested nightmares. The lady was delighted atthe unexpected news of beef tongue with glamour. She imeditors.

mediately decided to circulate the recipe among the nation's food
December 28, 1953
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1953:

A

YEAR

OF

Growth years have been the rule rather than the exception in the
broadcasting business, but none has ever seen more dynamic growth
than 1953. The important trends and events are summarized in this
article, prepared

THE year 1953 was one of growth for both
radio and television.
The number of operating stations jumped
from 120 to 334 in the case of tv, from 2,375
to 2,509 in the case of am radio. Only fm
has backslid, dropping from 626 on the air
in December 1952 to last week's count of
561. Additionally, 215 tv stations have been
authorized but are not yet on the air (compared to 150 a year ago); in am 113 are
under construction (146 in December,
1952), while in fm the current construction
figure is 20 (as against 14 a year ago).
Set ownership bounded upward, too, during 1953. Radio saturation was virtually
complete in the U. S., although there were
no official figures more recent than the Jan.
1 estimate, prepared by research heads of the
four radio networks, of approximately 110,000,000 sets-in-use. In television it was
another story, the number jumping from approximately 19.7 million in December 1952
to this month's total of almost 27.5 million.
World-wide, the number of radio sets was
estimated variously at 190 million to 210
million, while the world total in television
was placed unofficially at about 30 million.
An indication of the pace at which the
U. S. public was buying new sets, both radio
and television, was provided in production
figures released by Radio-Electronics-Tv
Mfrs. Assn. In releasing its report for the
first 10 months, the latest available, RETMA
noted that radio receiver production had
reached its highest levels since 1950, while
a new record for tv set production was
racked iip in the January-October period.
Ten-month totals: in radio, 11,201,656 sets
as compared to 8,398,750 in the same period
of 1952; in television, 6,204,803 sets as
against 3,394,707 in the corresponding 1952
period.
Not only growth, but operational change,
marked 1953 for the networks. In midDecember, station lineups were reported as
follows :
Radio— ABC 361 affiliates; CBS Radio
219; Mutual 565; NBC 211.
Tv— ABC 185 affiliates; CBS-TV 158; DuMont 205; NBC 168.
NBC went through a series of top-level
Page 76
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by B*T's editors in Washington

executive realignments. Frank White, who
took over as president in January, resigned
six months later for reasons of health. Brig.
Gen. David Sarnoff, RCA-NBC board chairman, carried the additional load of the network presidency himself until Dec. 4, when
Sylvester L: (Pat) Weaver Jr., programming
expert who also developed NBC's color tv
plans, was elevated from vice chairman of
the board to president, with Robert W.
Sarnoff, son of the general, advanced from
vice president in charge of the NBC Film
Division to executive vice president of NBC.
William H. Fineshriber Jr. was named vice
president in charge of the radio network in
an earlier divorcement of major radio-tv
operations of the company.
Mutual Changes
Mutual undertook some organizational
changes, expanding the scope of authority of
vice presidents J. Glen Taylor, Robert A.
Schmid, E. M. (Pete) Johnson, and James
E. Wallen, all, of course, continuing under
the direction of President Thomas F. O'Neil.
But Mutual's most spectacular development was in its plan, shelved by affiliates'
protests little more than a month after it
went into effect on Oct. 1, to pay the affiliates
in free programs for local sale, rather than in
money, for carrying network commercial
shows. On the heels of abandonment of the
plan, MBS affiliates under the leadership of
Victor C. Diehm of WAZL Hazleton, Pa.,
chairman of the Mutual Affiliates Advisory
Committee, began developing plans for a
convention to be held Jan. 18-19 at Biloxi,
Miss., to hear Mutual's plans for 1954 programming and discuss common problems
with network authorities.
At the DuMont Television Network,
Chris J. Witting resigned as managing director to become president of Westinghouse
Radio Stations Inc., effective Jan. 1, and Ted
Bergmann, the network's general manager,
was elevated to succeed him, also as of Jan.
1. John Bachem, national sales manager of
DuMont tv, was promoted to the post being
vacated by Mr. Bergmann.
For ABC, the merger with United Paramount Theatres went into effect in February,

and

New

York.

bringing the network an infusion of muchneeded financial resources and the addition
of some new executives in key top-level
posts. The new parent organization, American Broadcasting-Paramount Theatres, is
headed by Leonard Goldenson, former UPT
president, but the operation of ABC as the
broadcasting division remained largely autonomous, with Robert E. Kintner continuing as president.
ABC got into the film business, setting up
a separate film syndication division under
George Shupert, formerly of Paramount and
United Artists Television Corp. General Telecasting, asubsidiary of General Teleradio,
which controls MBS, launched a series of
26 quarter-hour films, The Greatest Drama,
in cooperation with movietone News.
NBC encountered tv affiliate trouble just
before mid-year, with reports rife that a
number of its major outlets might switch to
CBS. But after a "crisis session" in which
Gen. Sarnoff made clear that he was actively
at the NBC helm and outlined plans for the
future, the affiliates went on record with a
resolution reaffirming "complete confidence"
in the network and its plans. In the end,
NBC lost two long-standing am-tv affiliates
to CBS: WTAR-AM-TV Norfolk, and
WBEN-AM-TV Buffalo.
There were subsequent meetings of NBC
radio and tv affiliates in Chicago and a December meeting of a tv affiliates committee
with network authorities in New York, but
these, at least outwardly, appeared harmonious— though in the case of the tv stations
there appeared some concern over NBC sales
plans making shorter segments of time available to advertisers.
Network growth extended to the number
of networks. Latest to be projected was
the National Negro Network, reported in
December to be in process of formation with
some 40 basic stations and headed by Leonard Evans, Negro specialist and consultant
of Chicago, with Reggie Schuebel and John
M. Wyatt of the radio-tv agency consultant firm of Wyatt & Schuebel, New York,
as other key figures.
The networks, along with stations indiBroadcasting
• Telecasting

GREAT

vidually, took advantage of ample opportunities to serve the public with latest reports
on major news developments during the
year.
Following their record-setting coverage
of the November 1952 national elections,
they won plaudits for coverage of such global events as the inauguration of Presidentelect Eisenhower in January, the coronation of Queen Elizabeth II in June, the
Korean war truce and the prisoner exchanges, and, perhaps less significant in international diplomatic councils, the World
Series games between the New York Yank-

EXPANSION

television "show" in which he and key officials of his administration reported to the
public in June on results of his tenure to that
date. In December the White House permitted broadcast of a taped account of one
of the Eisenhower news conferences and still
planned occasional telecasts of such events,
though none had yet been scheduled.
For the World Series it was estimated that
21 Vi million homes, representing 61%
of those in the U. S. having radios, had
heard play-by-play accounts of at least one
of the Yankees-Dodgers games, carried by
Mutual, and that 25 million persons watched

Awards, which honor distinguished achievement in radio and television and which are
administered jointly by the U. of Georgia's
Henry W. Grady School of Journalism and
the NARTB, went to ABC newsman Martin
Agronsky; the Philharmonic Symphony Orchestra for its CBS Radio broadcasts and
the Standard Symphony program on NBC
Radio; the Johns Hopkins Science Review
which WAAM (TV) Baltimore originates
for the DuMont TV Network; and Meet
The Press, Mister Peepers, Hit Parade, and
Ding Dong School, all on NBC-TV, plus
a special award to the NBC-Navy documen-

These top network executives got new jobs in 1953. (L to r) Sylvester Theatres, and Robert E. Kintner was named president of ABC diviL. (Pat) Weaver Jr. became president of NBC and Robert W. Sarnoff sion. Chris J. Witting left the DuMont network to become president
executive vice president.
Leonard Goldenson was named president of Westinghouse Broadcasting Co., and Ted Bergmann succeeded
of AB-PT resulting from merger of ABC and United Paramount him as DuMont managing director.
ees and the Brooklyn Dodgers, the collegiate football schedule of the National Collegiate Athletic Assn. through the fall, and
a schedule of National Football League pro
games in fall and winter (in which NFL
found that, with regional telecasts via DuMont, paid attendance ran higher than when
there was no tv coverage).
The size of the broadcast media's audience
for national events was indicated by studies
showing that television enabled more people
to watch the inauguration of Gen. Eisenhower than had seen all previous Presidential inaugurations put together. Radio's coverage was equally encompassing and impressive.
Most spectacular was the race among television networks to be first with pictures of
Queen Elizabeth's coronation. CBS-TV and
NBC-TV were the prime battlers, each chartering special planes to speed films across the
Atlantic for same-day showings here. Ironically, itwas ABC-TV, which had made no
such costly arrangements, that got at least
an even break by picking up (and sharing
with NBC, whose own plane had been delayed, as had that of CBS-TV) official films
supplied by the BBC to the CBC.
President Eisenhower meanwhile displayed his awareness of the importance of
the broadcast media by arranging a special
Broadcasting

Telecasting

one or more of the telecasts, carried by NBC.
Aside from special events, new programming won the attention of all networks, both
radio and tv. NBC put approximately $5
million into 28 radio programs which it introduced at a single swoop in October.
Mutual arranged for a strong "upgrading"
of programming in connection with its new
affiliate-compensation plan, and hoped to
continue many of its new shows even
though the affiliation plan fell through.
ABC, enriched by its "merger money,"
signed Danny Thomas, George Jessel, Ray
Bolger, Martin Block, Paul Hartman and
other stars and entered the fall season With
at least 32 advertisers it hadn't had before.
The other networks similarly bent their talents to new, useful, entertaining programs.
The lustre of programming was recognized in numerous awards.
Among them:
The. 10th annual du Pont awards, presented by the Alfred I. du Pont foundation
for "loyal service" by stations and commentators "to the nation and the communities
they serve," were presented in March to
WBNS-TV Columbus, Ohio; WMT Cedar
Rapids, and commentator Gerald W. Johnson of WAAM (TV) Baltimore, and a number of other stations and commentators received special mention honors.
The 13th annual George Foster Peabody

tary. Victory at Sea, and, among stations,
to WIS Columbia, S. C, and WEWS (TV)
Cleveland.
The Alfred P. Sloan Awards for Highway
Safety went to Mutual; WHIM Providence,
R. I., WCPO-TV Cincinnati, and four sponsors for the support they gave.
These were only a few of the awards presented during the year. Among other notable honors were those conferred by the
Ohio State Institute for Education by RadioTelevision, the Freedom Foundation, the
National Headliners' Awards, Sylvania Electric Products Inc., and the National Safety
Council, plus such professional groups as
Sigma Delta Chi, honorary journalism fraternity, and the Radio-Television News Directors Assn.
On an entirely different program front,
Broadcasters won at least a preliminary victory. By a two-to-one vote a New York
federal special court ruled in February that
FCC's famed ban on "giveaway" programs,
years-old but suspended by the Commission
pending completion of the court test, misconstrues the lottery law and violates the
no-censorship provisions of the Communications Act. But FCC appealed to the
Supreme Court, which set the case for hearing next month.
A court victory which advanced the
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"equal rights with the press" cause of all
broadcasters was won by WOV New York
independent, in legal jousting with the International Boxing Club over the right to
give round-by-round reports of boxing
matches. IBC had ruled that broadcast

mittee structure to include 137 members.

coverage of the Marciano-La Starza heavyweight championship bout in September,
rights to which had been sold to Theatre
Network Television, must be limited to 75word summaries at the end of every third

The long-range fight to protect the radiotv position in coverage of sports events
scored several advances during the year
under a sports committee. Another committee, tv information, sparked a campaign to
meet unjustified attacks on tv programs and
to show television's contributions to national
progress. A proposed nationwide TV circulation study was ready for board action
and field testing.

round. WOV's executive vice president
Ralph Weil elected to fight the ruling — and
obtained a court decision revoking the IBC
restrictions and holding that stations could

President Fellows made 162 speeches
ing the year in almost as many cities.
annual district meeting series brought a
attendance record. The television

carry "news report summaries" after each
round.

served as a guide to over two-thirds of
tv station and networks subscribing to the
code, and a monitoring system was set up
to observe enforcement and check violations.

Virtually the entire broadcasting industry
meanwhile became embroiled in another
suit. A group of 33 songwriters, all members of ASCAP, banded together in the
name of Songwriters of America and, charging conspiracy to keep all but BMI music
off the air, filed suit in New York in November asking for dissolution of NARTB, divorcement ofBMI from broadcasting industry ownership, and $150 million damages
for themselves "and other writers similarly
situated." Trial date has not been set.
NARTB, the industry's all-inclusive trade
association, reached the 1,800 mark in membership atthe yearend, an increase of 13.6%
over a year ago. Under President Harold E.
Fellows the association enlarged its com-

Broadcasters were optimistic that the final
accounting for 1953 would show a repetition of the record-setting financial performance of the broadcast media in .1952, when
revenues reached all-time highs in both radio and television.
The following tables,
TOTAL AM, FM, AND TV RECEIPTS,
EXPENDITURES AND INCOME
(in $ Millions)
Service
1952 1951
Total broadcast revenues
Radio: AM &. FM
$473.1 $450.4
Television
324.2 235.7
Industry total
$797.3
Total broadcast $686.1
expenses
Radio: AM &. FM
$410.5 $392.9
Television
268.7 194.1
Industry total
$679.2 $587.0
Total broadcast income
(Before Federal income tax)
Radio: AM & FM
$ 62.6 $ 57.5
Television
55.5 41.6
Industry total
$1 18.1 $ 99.1
BROADCAST REVENUES, EXPENSES, AND
INCOME OF RADIO (AM-FM) BROADCAST
SERVICES 1952 COMPARED TO 1951
(Figures in $ Millions)
Percent or
Increase
1952
(Decrease)
(Estimated)
1951 Revenues
in 1952
Broadcast
4 nationwide networks and
3 regional networks
(including owned stations)! $101.0
$104.0 (2.9)
Other radio stationss
372.1
346.4 7.4
Total
$473.1
$450.4 5.0
Broadcast Expenses
4 nationwide networks and
3 regional networks
(including owned stations)! $ 89.8
$ 93.9 (4.4)
Other radio stations2
320.7
299.0 7.3
Total
$410.5 $392.9 4.5
Broadcast Income
(before Federal income tax)
4 nationwide networks and
3 regional networks
(including
11.2 $ 47.4
10. 1 10.9
Other
radio owned
stationsstations)! $ 51.4
8.4
Total
$ 62.6
$ 57.5 "all
1 Includes operations of 25 network owned stations in both
years. As result of ownership changes in 1952. however, operations of three such stations are included only for that part
of 1952 during which the stations were network owned. The
three
stations
are included in "Other radio stations1' for rest
of year.
-inIncluding
2.241
AM-FM, or independent FM stations
1951 and 2.320 AM,
in 1952.
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durThe
new
code

Nearly three-fourths of the tv stations
were NARTB members, with the dual radiovideo structure continuing popular as stations found radio and tv can live together to
their mutual advantage. Steps were taken
to modernize the radio code, known as the
NARTB Standards of Practice.
The state association structure made progress, with 42 states now having their own
organizations. A plan to form a federation
of these state groups did not move forward,
though all maintained a close liaison with
the national association.
Several new associations were in the for-

from FCC reports, show the latest available
official information on broadcast revenues,
expenditures, and income, radio and tv:
BROADCAST FINANCIAL DATA OF TV
NETWORKS AND STATIONS, 1952
(Figures in $ Thousands)
4 networks
& Their 107 Other Industry
15 Owned Stations Total
Stations
Revenues, sale of network time __$ 1 01 .484 $ 36,180 $ 137,664
Revenues, nonnetwork time sales
to national,
21,781 58.454 80,235
Revenues,
time regional
sales to sponsors
local
advertisers
16.623 48.548 65,171
Less:
commissions
agencies,
27,509* 124,167
19,015 236,546
46,524
Net revenues
from to time
sales etc. 112,379
Revenues, talent sales, etc.
67.825 19,852 87,677
Total broadcast revenues
180,204 144,019 324.223
Total
broadcast
170,301 98,425 268.726
Broadcast
income expenses
before
Federal income tax
$ 9.903 $ 45,594 $ 55,497
* Ofnetwork
this amount,
of
time. $20,869,192 is applicable to the total sales
BROADCAST REVENUES, EXPENSES, AND
INCOME OF FM STATIONS 1952 AS
COMPARED TO 1951
(Figures in $ Millions)
1952
1951
No. of Estimated No. of
Stations Amt. Stations Amt.
FM Broadcast Revenues
FM STATIONS OPERATED BY:
AM licensees:
Reporting no FM revenues1 __376
—
381 —
Reporting FM revenues 162
$1.7
179 $1.8
Non-AM licensees
54
I.I
66 1.2
Total FM stations 592 $2 8
626 $3.0
FM Broadcast Expenses
FM Stations Operated By:
Non-AM I'conrees
54 $2.1
66 $3.0
FM Industry Total Total FM i
i
Broadcast Income
(before Federal income tax)
FM Stations Operated By:
Non-AM licensees
54- ($1.0)
66 ($1.8)
FM Industry Total
i
i
0 Denotes loss.
1FMIn view
of difficulty
a joint AM-FM
in allocating
operation
expense,in licensees
of such operation
stations were
not renuired to report FM station expense separately. As a result,
FM industry totals for expense and income are not available.
AM-FM
licensees,
however,
were requested
to reportoperation
separatelyif
the revenues,
if any,
attributable
to FM station
such data were readily available. In only a few cases did AM.
FM licensees state they were unable to segregate the FM
revenues.
2reported
Eight ofprofitable
the 54 operations
FM stations
operated by non-AM licensees
in 1952.

mative stage — a new Federation of American Radio Broadcasters; National Assn. of
Television Program Managers; Daytime
Broadcasters Assn. and Ultra-High Frequency Tv Assn.
The radio-tv-electronic manufacturing industry hit a new production high of $5 billion (at the factory) during the year, according to James D. Secrest, executive vice
president of Radio-Electronics-Tv Mfrs.
Assn. The industry's association added
"Electronics" to its name in July because of
its
strong military and industrial electronics
membership.
A fair practice code for radio-tv sets
moved into its final stages during the year.
Set manufacturers showed growing interest
in high-fidelity sound standards but could not
agree on definitions in time to have them
inserted in the FTC code. RETMA is
reorganizing into two separate segments —
radio-tv and military-industrial electronics.
Its membership hit a new high mark of 361.
At BAB, a top-level executive rearrangement was set in motion in November when
President William B. Ryan resigned in a
move generally attributed to differences over
policy. He first asked that he be relieved
of duties as of next Feb. 1, anniversary date
of his contract, but subsequently moved the
timetable up to Jan. 1, and Kevin B. Sweeney, vice president, was named executive
vice president as of that date, pending final
decision on the presidency. In another move,
John F. Hardesty resigned as director of local promotion of BAB to become eastern
sales manager of Westinghouse Radio Stations on Jan. 4.
BAB's budget for 1954, it was announced
in the meantime, will total a record $750,000, as against $642,000 set aside at the
start of the current year.
Blair Re-elected
While BAB lost a president, Station Representatives Assn. re-elected one for the first
time in that organization's seven-year history, returning John Blair of the John Blair
radio and tv sales organizations to the presidency at SRA's annual meeting a fortnight
ago. In a report to SRA members, Mr.
Blair estimated national spot business for
1953 is up 8% in the case of radio and more
than 30% in the case of television.
Among SRA's notable activities during
the year, under the managing directorship
of T. F. Flanagan, were the establishment of
a standard for shared ID's in television film,
and — what SRA considers one of its outstanding achievements of 1953 — the launching of its "Crusade for Spot Radio" in April
under the direction of Reg Rollinson. Some
318 stations are now subscribers to the
"crusade," and President Blair described its
results as "spectacular."
The ranks of trade associations meanwhile expanded with the formation, in October, of the Ultra High Frequency Assn.,
designed to protect and enhance uhf television. Lou Poller, WCAN-TV Milwaukee,
is president, and, among other leaders,
Washington attorney William A. Roberts is
general counsel and Melvin A. Goldberg is
acting executive secretary.
The position of film in television was
firmly established in 1953.
How important film programming had
become to stations and their advertisers was
Broadcasting
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We

can

help

you

cover

Lots of folks climb into the hay, open the window

your desk. Advice is cheap, we know, but this ain't
mine-run advice. We're sure you'll be interested.
Call us or write us. We can help you cover your
bare spots. Honest !

reveal some gaping holes and believe us, you can't
have a good healthy sales activity in all markets

CHICAGO
1 1 1 West Washington St.
STale 2-6303
LOS ANGELES
1330 Wilshiie Blvd.
DUnkiik 3-2910

wire

phone

COMPLETE

for

MARKET

INFORMATION

AND

RATES

NEW YORK
580 Fifth Avenue
PLaza 71460
SAN F RAN CISCO
57 Post Stieet
SUtter 1-7440

INTAKE YOUR CHOICE
A handful of stations or the network . . .
a minute or a full hour . .. . it's up to
you, your needs.
MORE FOR YOUR DOLLAR
No premium cost for individualized programming. Network coverage for less
than "spot" cost for same stations.
(/"ONE ORDER DOES THE JOB
All bookkeeping and details are done
by KEYSTONE, yet the best time and
place are chosen for you.

Broadcasting

or

spots!

you, and we'd like to tell you (with no hooks or
obligations) what we would do if we were behind

coverage.

Maybe you think you're covered, but there is a
chance that a small conversation with KBS would

• WRITE,

bare

if you're not reaching all markets. Hometown and
rural America — the private hunting ground of
Keystone Stations — is ready and waiting for

feeling sure they're really covered ! But the "coverage" bunches up here and leaves them stark
naked and cold somewhere else or in a number of
places. So it is with radio-audience

your
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NETWORK

AM

SHOWSHEE!

6-25 State Farm
Ins., C. Brown

Alex Drier
(53)
Inter.
Hamster
Man on the Go

Alex Drier
(S3)
Inter.
Harvester
Man on the Go

Gen,Ranger
M ils,(153)
Lone

Gen.Ranger
Mills,(153)
Lone
(See Footnote)

(See Footnote)

Gruen & Carter J
Walter Winchell,

Swayze News
Stewart-Warner

Stroke of Fate
Co-op
Paul
Harvey (118)

Last Man Out

Man of the

ABC Late News
10:00-10:05

ABC Late News
10:00-10:05

ABC Late News
10:00-10:05

Put It To Pat
The Assemblies
of God
"Revival Time"

ABC
9:00 AM

Radio Bible
Class

9:15
9:30
9:45
10:00
10:15
10:30
10:45
11:00
11:15
11:30
11:45
12:00 N
12:15PM
12:30
12:45
1:00
1:15

Prophecy, Inc.
Voice ol Prophecy
(99)

Message ol
Israel
S

Meet the Press
Dance Orchestra

SUNDAY
CBS
MBS
br. Wyati
Healingof
Music Room
Wings
News
S
E.Biggs
Power

Radio Bible
Class
(311)
Church of Air
S

Negro College
Choirs
S
Pan-American
Union

The Christian
In Action
S
Gloria Parker
S
The World
Tomorrow
Radio Church
ol God

Christian Ret.
Church
Back to God

Salt Lake City
Tabernacle

Voice of
Prophecy
(327)
Dawn Bible
FrankMerry
& Ernest
Co-op
Mailman

U.
Invitation to Northwestern
Review
S
S
Learning*
Washington
U. S. A.

College
Choirs

Co-op
Foreign Affairs Bill Cunningham
Report
Mutual
Geo. News
Hermann
Music
Box

NBC
Co-op
World News
Lockwood Doty
Youth Brings
You Music

Co-op
Co-op
MONDAY
- FRIDAY
ABC
CBS
MBS
Quaker-Toni
Breakfast
Club
(290)

News

Swift & Co.
Breakfast Club
No Service
Carnival of
Philco Corp
Books
(290) R
Kellogg
Breaklast
Club
Faith In Action
Knomark
(289)
Sterling Drug Godfrey (192) R
Clinton
National
Radio Pulpit My True Story
Intl. Celluc.
S
(212)
Godfrey (199) R
Star-Kist
Or.
Peale
Tom
TuSTh
G.Mills
M-W-F
Arthur Godfrey
Whispering
Art of Living
FrigidaireS
Streets (224)
Godfrey
News
(198)Lever
R
Toni,
When A (165)
Girl
Marries
Highlights
S
Carnation
(Ell. 1/4)Co. National
Pilisbury
(203) Biscuit
R
Ex-Lax (MWF)
Godlrey
(201)
R
Co-op (T & Th)
Romances
Modern
Liggett
&
Myers
WMF
Pilisbury
Viewpoint
USA
Tu-Th (206) B
Paging the Judge Contnl. Baking
Mind (56)
Interlude
DoubleCampbell
or Nothing Make Up Your
11:30-11:55 P&GHvory
RosemarySnow
Keesler Air
Force Base Turn to a Friend
Male Chorus
11:55-12:25
(117)Foods
General
Music by
Wendy Warren
Jack Berch
Prudential
Lever(159)
Bras.
Mantovani
Aunt
Jenny
12:25-12:30
(179)
Whitehall
General
The
Bill Mills
Ring
Helen Trent
The Eternal
Show
M
Whitehall
Light
S
Sunday
Not Co-op
in Service OurP&GGal Ivory
(179)

Keep Healthy For Better Livinj
Churches of
Right to
Christ Herald of Man's
Knowledge
Truth (108)
World Traveler Ask Hollywood

PaulCo-op
Harvey
Ted Malone

Road of Life
PSG(154)
Oxydol
Ma Perkins

NBC

ABC

RobL Hurleigh
Co-op
Family

News
No Network
Service
Ev'ry Day

Co-op
Co-op
CecilCliff's
Brown
(92)
FaithTime
In Our
10:30 S.C.
Johnson News
10:35
Johnny Olsen
Show City
Wonderful
11-11:25

Ca-op
SATURDAY
CBS
MBS

Co-op
Today
No School

See Note
PSG, Welcome
Travelers
(150)
General
Foods
Bob Hope
(139)
Miles Labs
Break the Bank

Ralston
Space(284)Patrol

No Service
Star Lighters .
9:30-40
Lambert,
Les
Paul &9:40-45
Mary Ford
Garden Gate

Galen Drake
Woody
RobL Q. Lewis Woodpecker
Milner Products
(122) Les
10:30-35
Co-op
10:30-10:35
Paul
& M.(140)
Ford Johnson
News
Lambert
Let's Pretend
10:35-11
Woodpecker
Romance
*

Platlerbrains
StrikeC-P-P
It Rich
(179)
Queen For a Day
*3-Plan
Tues. & Thur.
All-League
ThePaysPhrase
C-P-P
(183)that
TBA
M W F-SusL
Clubhouse
Quaker
S
Second Chance
P.Miles
Lorillard
12-12:05 p.m.
M-FLabs
11:45-12
Curt Massey
Pauline
Fredericl 101 Ranch Boys Campana
Time
Shadel-News
Reporting
(188)
S
Johnson
&
Son
Cream of Wheat
News
Theatre ol Today
City
12:15-12:20
(159)
12:20-12:30
GuestCo-opTime
Carl Warren's
No Lady
Service
12:30-1
Cedric Foster
Here's To My

No Network
Service

American
Farmer
S
Navy SHour

No Network
Service
Woody
Co-op

Skelly Oil
ThisNBC
Farming
Business (30)
Howdy-Doody
8:30-9:30 a.m.*
My Secret Story

Woman in Love

U. S. Military
11:35 Band
Academy

1:45
2:00
2:15

Wing!
Dr.O

2:30
2:45

D

The Big

3:15

4:15
Preview

Band

Carter
Hospital
(205)

Dance Orcb

Hour
Dr.

4:00
Gospi

4:30
Reviv
Old

Man on the Farm
Quaker
5th Army

Carnation. Stars
Over Hollywood
(201)

Heal

3:00
Pel Milk
Mary (144)
Lee Taylor

Helen Hall
No Service
Network
11:30
News8 Son
Johnson

1:30 PM

Th
5:15
Allis-Chalmers
Natl.HourFarm(188)& H

Thoi
(

CA1TIM
iDAY
MBS

NBC

ABC

THURSDAY
CBS
MBS
Metro. Lile las.
Allan Jackson
(30)

Kaitenbori
Not in
Co-op
Service
Allen-Horge
Guest Cook's
Book
Dwight
Sports Daily
Repeat it
Kid
Stripsif
Repeat
Kid Strips
Budweiser
No Network
No
Service
Bill
Stern
Service
Co-op
Kaiser-Willys
Sun Oil Co.
Lowell Thomas
3-Star(34)Extra
George Hicks
(155) R
Toni, Man. Soap Fulton Lewis jr.
Inter. Harvester Vandercook
Ion Lewis jr. Alex Drier (53)
Co-op
Family(175)Skeleton
R
CIO
(342)
(342)
Man on the Go
Co-op
Beulah
No
Nelwork
Co-op
Dinner Date
Service
I nner Date
Kiplinger
Longines
Wittnauer
Miles Labs
Deepfreeze
liM ner. Home
Choraliers
News of World
I Lillet Prod,
(168)
Gabriel
Heatter
Starr of Space
Appliance
(96) R
M| iriel Heatter
Miles Labs
7:45-8:00
(See
Footnote)
Christopher
Ed. Am.
R.(98)Murrow
Oilurn ett & Myers
(166) Family
Bp
Em erry Como 1 Man's
Lynch
3-City Byline
S
R. J. Reynolds
Official
Meet Millie
Walk a Mile
•I ill, (ightmare
Detective
(196)
;,■■■!,
Sammy Kaye
Co-op
Deadline

Kralt
Gildersleevi
(HO)

Hollywood
Starway
Mike Malloy

I 9:05
Plymouth
toil ilip Morris) DeSotoDealers,
lint irts-"Ten" You Bet Your
Lile
Co-op
(191)
Newsreel

FRIDAY
NBC

ABC

Co-op

Not in
Service

HIICII
R II Alt- 11H vlnrofigc
Sports Daily
Budweiser
No Network
BillCo-op
Stern
Service
Sun
Oil
Co.
3-Star Extra
George Hicks
(34)
Inter.
Harvester
Alex Drier
(53) Vandercook
Co-op
CIO
Man on the Go
No Network
Kiplinger
Service
Miles Labs
News of World Sen. Mills, Lone
Ranger (153)
(168)Labs
Miles
1 Man's
Family
(See
Footnote)
(166) Hp
3-City Byline
S
TBA
Sammy Kaye

Co-op
Junior Miss
GE
Meet
Mr. McNutley
(206)

Crime Fighters

Father Knows
Best
S

Starway
Hollywood
Mike Malloy

9:05
PhilipCo-op
Morris

Hotpoint 8
Pet Milk Truth
The George
ir Consequences OzzicLambert
S Harriet
Jessel Show
News Reel
Sports-"Ten"
(166)
Swayze News
Amer. Cig. 8
trip
Philip Morris Stewart-Warner
Horatio
Jergens
Time
TBA
Cig.
Big
Story
ily Theatre
for Love
Hornblower
MyMargie
Little
(192)
Eddie*3-Plan
Cantor
(130)
9:35-10 *OT
Fibber McGee ABC Late News 10-10:15 p.m.
Fibber
McGee
T.ol L.
A. F. of L.
& Molly
8•3-Plan
Molly
Eric
Hogins
k Edwards
Frank
Edwards
10:00-10:05
Co-op
(«)
Minority of One
(151)
Headline Edition 10:15-30 pm.
Can You
Can You
UN
on
the
II To Pat
Put
It To Pat
Turner Calling
Top This?
Record
10:00 Fights
Co-op
Top This?
unie i le
10:30-35
Trout
Answers for Robert
JaneCo-op
Pickens
Report
from
the
k Co-op
Americans
Harp
Deems
Taylor
Show
|ding Board White House (See Footnote) Three Suns
Concert
Co-op
Harp
Co cp
Martha Lou
Marlha Lou
No Network
No Network
News
Service
PettittService
Ed Pellitt-News
Ncws
S
S
News of
News ol
Frank
S
! U.N.
Dance
Sports
Report
U.N.
the World
the World
S
Orchestra
[Mights
Jackson
Highlights
Morgan Beatty
Mini! Bealty
SUNDAY
Ir'r.RS MflS_
,:opation
"iece

Lulherii
Hon

NBC
U, ot Chicago
Riindtable

ABC
Closed Circuit
Co-op

11 York
h armonio
phony

Bandstand
USA

The Hour
Catholic

M.M.McBride

Sammy Kaye

American
Forum
of the Air

Jack's Place
2:35-4:00

U. S. Marine
Band

Golden
Voices

Gen Mills
Joe Emerson
(27)
Jack's Place

Author Meets
The Critic

ientury
i rt Hall

Today

I lor You

TheTreasury
Golden

Counter Spy
4:30-4:55
Nick Carter

Weekend
People Helping (Radio "Sunday
Each Other *
Participating
Newspaper")
See Note
The Shadow
True Detective
Mysteries

(Cont'd)

Jack Owens

Music in the
Afternoon
S
Co-op

FRIDAY
MONDAY
TBS
PSG Crisco
Dr. Milone
Luncheii
with Lopez
P&G(163)Duz
Guiding Light
(161)
GF Swan-Cal.
Fred Robbins
Mrs. Burton
(146)
P&G Tide
2:25 Johnson S
Perry(1")Mason
Son, News
Toni & Bristol
Drake (197)
Myers
Nora
Ladies Fair
PSG Ivory Fl.
Brighter Day
(177)Labs
Miles
Hilltop House
(147)Kellogg
R
Lever,
Houseparty
*
Pillsbury
(182) R
House Party

John
Gambling

Toni, Man. Soap
Wizard of Odds
(180) R*
(194)
3en.Fds.(4-4:05)
RobL Q. Lewis Alternoon News
Corn Prod.
Sunshine Sue
gfi

4:55-5 News

Mutual Music
Show
Co-op
Welcome Ranch
TuSTh Quaker
Sgt.
thePreston
Yukon
M-W-F
Songsol

Big Jon &
Sparkie
Oklahoma
Wranglers
Lum Co-op
& Abner

No Service

TommyTrioHoward

MilesMassey
Labs
Cort
Time (149) R

FOR

NBC

No Network
Service

CBS
Metro.(30)
Lift Ins.
Allan Jackson
Guest Book
Dwight Cook's
No Service
Kaiser-Willys
Lowell Thomas

)l the SB-BAR-B
5:30-5:55
M W-F-Kellogg
Wild Bill Hickok
(191)To Be
Married
TuSTh King It Pays
Derby-Sky

NBC
Co-op

ABC
Labor

1954

SATURDAY
CBS
MBS

Co-op
NBC
News
Geirge Hicks
4. V. News
Kallenborn

Kaitenbori
Allen-Horge

Dance
Orchestra

Co-op
Management
S
Bob Finnegan

Philadelphia
Sports Daily
No Network
Orchestra
Service
Soorts
Sun OilExtra
Co.
3-Star
Una
Mae
Carlisle
Co-op
(34)
Toni, Man. Soap Fulton Lewis jr. Inter. Harvester
(155) R
News Parade Disaster Strikes
(53)
Family Skeleton
General Foods
No
Network
(Ml)
(175)
BeulahR
The 3 Suns
Dinner Date
Service
(110) R
Johnny Mercer
Miles Laos
'.30-35 M-W-F Gabriel Heatter News of World
.esPaulSM.Ford
Show
Dinner At The
(168)
Lambert 161
Miles
Labs
Green
Room
S
8 Myers 1 Man's
(166) Family
Rp
31-40 LaRosa
m-w-r -iggett
Julius
Perry Como
Chevrolet
Am.
Gunsmoke
Ed. R.Oil-Hamm
Murrow
Dinah Shore
S
Starlight
Theatre
PSG
Sanka Salute
8:25-30 p.m.
Songs
with
Mr.(98)Keen
Sinatra
Co-op
Bob
Hope
Amer.
Dairy
(199) R
(198)
Arthur Godfrey
(99) R
Gangbusters
OwensDigest
Corning Take a Number
Dancing Party
Money
(198)
S
(203)
HarrisRCAFaye
9:05
P. Lorillard
PhilipCo-op
Morris
Two For The
Stage Struck

Capitol
Cloakroom
10:30-10:35
Robert Trout
Dance
Orchestra

Kid Strips
Repeat of

■
Newsreel
(198)
Sports-"Ten"
•3-Plan
Swayze News
Stewart-Warner
Have A Heart
House of Glass
S Molly
9:35-10
Fibber
McGec
A. F. ol U
Frank Edwards
(36)
Co-op
Can You
Put It To Pat
Top This?
Co-op
Listen to
Washington
Deems Taylor
Concert

News

E. D.NewsPetlitt
U.N.

Dance
Orchestra

Highlights

No Network
Service
News of
Morgan
the WoBeatty
1J

SATURDAY
CftS
MRS
ABC
Hormel S Co,
Viaeoit Lipez
Music with
Hormel Girls
S
Shaw
Symphonies
Youth For
(124) Les
2:00-05
Paul
S M.(130)
Ford
Lambert

Jane Pickens
2:55 News
Banghart
PSG
Life-Beautiful
PSG
Road(170)
of Life
PSG
(163)
Pepper Young
PSG
(166)
Right tonessHappi(163)
PSG
Backstage Wile
Sterling Drug
Stella Dallas
Sterling
Drug
(175)
1151
Young
Brown Widder
(151)
Manhtn. Soap
Woman in My
House (181)
Whitehall!
Just Plain Bill
Whitehall
(143)Page
Front
Farrellt (138)
C-P-P
*3-Plan
Lorenzo
Jones

MBS

JANUARY

Alfredo
2:10-30
Antonini
Make Way

2:25
Johnson News

For Youth

101 Ranch Boys

Report
From
Overseas
Metropolitan
Texas
OperaCo.

Adv. in
Science

Harp
Martha Lou

Sports Parade

Operation Music

Salute to the
Nation

Chaseat the
Saturday

Mac McGsire
Shiw

5-5:30

5-5:05

Tommy Dorsey
Treasury Show Johnson News
5:05 Walter
5:30-45 p.m. Preston's Show
Shop,
Paulena Carter Saturday
Round-upSports Johnson
NewsS5:55Son
Club Aluminum DanielNewsSchorr
Club Time
5:45-6

StateIns.FarmCo.
Auto
C. Brown

b.45
7:00
Baron and
the Bee
NBC's
NBC
Lecture Hall
College

Quiz Bowl
DanceBarn
Virginia

Story
Theatre Royal

The Playboys
Orchestra

Dance
Orchestra

Treasury Show

7:45
7. IE
o.UU

8.15
o.JU
n . on
8:45
n.nn

(Co-op) New
England
Dance Barn
Jamboree

The Hollywood

Lombardoland
U.S.A.
s

Grand
Ole Opry
R. J. Reynolds

0-9(1

9.45
(91)
Show (115)
Ralston
Purina
Eddie Arnold
Co-op

Anonymous
News
10:30-35
Daniel Schorr
Dance
Orchestra
News

7:15
7:oQ

0.1 c

Co-op
20 Questions

Country Style
Saturday
Night

Chicago
ol Co-op
theTheatre
Air
S

1IU.UU
n-nn
III. 1J
1(1-1 E
iU.du

Pee Wee
King Show

1111.43
n - /i r

Ed Pettitt
Dance

News from

ii -nn

Orchestra

NBC
Commentary
loscph
C. Harsch

11:15PM
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Explanation: Listings In order: Sponsor, name of
program, number
of stations;
rebroadcast
West Coast:
TBA toS besustaining:
announced;U HP
repeat performance. Time EDT.
ABC (319).
— 8:55-9 a.m.. 2:30-2:35 p.m.. 4:25-4:30 p.m.,
M.W.F., Time for Betty Crocker, Gen. Mills
7:55-8
p.m.,& M-F,
Chesterfield
Griffith
The News.
(332). Cigarettes, Les
10:30-10:35 p.m., M-F, Phllco Corp., Edwin C.
Hill and the Human Side of the News (310)
CBS — S:30- 9:15 a.m. Sun. General Foods Corp.
Sunday Gatherin'
11:30-11:35
a.m. Sun.109.Peter Hackes— News (S)
12-12:05 p.m. Sat. Campana — Bill Shadel 188
3:15- 3-30 p.m. MWF Lever — Houseparty 180
3:15- 3:30 p.m. Tue Kellogg— & Houseparty 191
3:15- 3:30 p.m. Fri Green Giant— Houseparty 171
3:30- 3:45 p.m. M-Th Pillsbury — Houseparty 191
3:30- 3:45 p.m. Fri Kellogg — Houseparty 192
4-4:05 p.m. M-F Gen. Fds.— Robert Q. Lewis 84
Godfrey Clients
10-11:30 (alt.
a.m. Fri.)
10-192.
10:15 Arthur
a.m. Knowmark
& Kellogg
10:15-30 a.m. Snow Crop & Kleenex (alt. days) 199.
10:30-45
Tu. Th. ; Star Kist M.
W. Alt.a.m.
Fri.Frigidaire
198.
10:45-11
a.m.
Lever
M.-W..
Toni Tu-Th. (alt.
Fri.) 203.
11- 11:15 a.m. Pillsbury M.-W., alt. Fri.; Natl.
Bis., Tu.-Th.. alt. Fri. 203.
11:15-30 a.m. Liggett & Meyers M.-W.-F. ;
Pillsbury Tu.-Th. 206.
11:25-30 a.m. TBA.
MBS— M-F
8:55-9:00 a.m.— Gabriel HeatterBlock Drug & VCA Labs, alternate days
* "People Helping Each Other."
Credit Union Nat'l Assoc. 4:55-5:00 p.m. Sunday.
5:55-6:00 p.m.. M-F. Cecil Brown-S. C. Johnson
9-9:05 p.m.. M-F. Johns-Manville. Bill Henry.
Saturday 8-8:30 p.m. — Twenty Questions — Credit
Union National Assn. Sponsors 15 min only —
alternate
— — Mon-Fri.
Procter S:00-8:30
&weeks
Gamble
Mon.-Fri.
p.m. Programs — Multi-Message
Plan
R. J.Participants
Reynolds — Tobacco Co. — Mon., Tues. &
Thurs.
S.O.S.
Companyp.m.— —Mon.-Fri.
Sun. 6:30-7
Squad Room — Participating
sponsors:and Procter & Gamble
Camels
Mon.-Fri. 11:25-11:30 a.m. S. C. Johnson — News
NBC— 8-S:15 a.m., Skelly Oil. M-F. News (28):
t Whitehall Pharm. "Just Plain Bill", "Front
Page Fanell" alt. days.
Lewis-Howe
Tue. Fibber & Molly; Wed. Second
Three-Plan
Chance; :Thurs. It Pays To Be Married
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The

reflected in a special B#T survey published
July 13. The survey showed that film occupied 27.3% of the programming time of
interconnected network affiliates, 54.2% of

best

way

to

the total programming of non-interconnected affiliates, 60.8% of the time of indendent stations.
At that time film made originally for
theatrical showing was used in greater
volume than film made especially for tv. In
terms of percentage of total programming
time movie vs. tv film worked out this way:
Interconnected affiliates, movies 17.1%; tv
film, 10.2%; non-interconnected affiliates,
movies, 32.7%; tv film, 21.5%; independents, movies, 43.1%, tv film, 17.7%.
With film in so much demand and new
stations coming on the air in quantity, the
film industry was growing rapidly. The year
was characterized by several mergers which
resulted in major film companies making
and distributing films for tv.

sell the
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use

Color Authorized
Without doubt one of the most important,
if not the most significant, FCC actions in
1953 was the approval of the National Television System Committee's compatible color
television standards. This occurred eight
days before Christmas. Virtually all the
broadcasting and manufacturing elements
of the industry hailed the decision, but
there were warnings that color tv would

the
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STATION
CBS RADIO
in Topeka

WIBW

Ben Ludy, Gen. Mgr., WIBW-KCKN
Rep. Capper Publications, Inc.

grow slowly — in programs telecast and in
the number of receivers produced and the
price of receivers sold. Consensus was that
1956 would be the first full year of color tv
for the mass audience and the consumer
population.
As a corollary to the FCC's action, the
year also saw RCA demonstrate magnetic
tape recording of black and white and color
video signals. Significant as the tape recording of video signals was, the ability to record color as well as monochrome, indicated
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a major place for tape recording in broadcasting operations when color tv became a
full-fledged, regular service on the airwaves.
In the color equipment field, 1953 saw
CBS show an improved tri-color kinescope
which, it claimed, permitted easier, thus
cheaper, production. It also claimed that
its development permitted larger picture
tubes. CBS also showed station camera
gear which was said to be less expensive,
initially and in operation costs, than those
heretofore proferred by other companies.
The camera equipment was based on the
use of CBS' original field sequential camera,
with revolving disc, with signals fed through
a "Chromacoder" to translate them into the
NTSC standards.
Aside from color television, the most
significant highlight of FCC in 1953 was the
change in the very composition of the Commission itself. For the first time since its
inception in 1934, FCC had a Republican
chairman and a republican majority — reflecting the advent of President Eisenhower's
administration, also the first Republican in
two decades.
The President chose an FCC career man,
Comr. Rosel H. Hyde, as chairman to succeed Comr. Paul A. Walker, who retired
June 30 and now is in private practice. Mr.
Walker had been an initial appointment to
the Commission in 1934.
The President named John C. Doerfer of

Wisconsin to succeed President Truman's
recess appointee, Eugene H. Merrill, who
had been named to fill the unexpired term
of Robert F. Jones to June 30, 1954. Later,
the President chose Robert E. Lee as recess
appointee to succeed Mr. Walker.
Senate still must confirm Comr. Lee.

The

The Commission now includes Republicans Hyde, Doerfer, Lee and George E.
Sterling, Democrats Frieda B. Hennock and
Robert T. Bartley, and E. M. Webster, independent.
With the change of administration, wholesale changes in the FCC staff had been expected as nearly 70 positions were reported
open to political option. However, aside
from the general counselship, from which
Benedict P. Cottone resigned and was replaced by Warren E. Baker, the many staff
changes which did occur could only be
attributed to Commission employes going to
better jobs in private industry or elsewhere in government and their replacement
through normal Civil Service channels.
The major interest of FCC during the
year was cutting administrative red tape
generally and speeding up television application processing and hearings. To help dig
away at the tv paper-work mountain, Congress even went so far as to provide supplemental funds and specified about $1 million
of the fiscal 1954 appropriation for tv
processing.
Record of Tv Grants
On Jan. 1, 1953, post-thaw tv grants
totaled 49 vhf and 126 uhf, of which 13 vhf
and 6 uhf were on the air augmenting the
108 vhf pre-thaw stations operating. As of
Dec. 15, post-thaw grants totaled 194 vhf
and 292 uhf commercial permits plus 1 1
vhf and 17 uhf noncommercial, educational
permits. There not only were grants, but
also deletions, as permittees returned some
7 vhf and 23 uhf authorizations to FCC,
chiefly for economic reasons.
Four post-freeze stations ceased operation
for economic reasons (two vhf and two
uhf) but one, vhf ch. 11 KONA (TV)
Honolulu, resumed following sale to new
interests. Vhf ch. 6 KFXD-TV Nampa,
Ida., has not resumed but was sold and is
waiting FCC approval. Uhf ch. 27 WROVTV Roanoke, Va., quit and now is contestant for vhf ch. 7 there. Most recent to
suspend was uhf ch. 59 WBES-TV Buffalo
on Dec. 18. Its physical plant reportedly is
to be purchased by vhf ch. 2 merger applicant Niagara-Frontier Amusement Co.
Hearing and processing procedures on
applications were modified to speed up new
tv grants. FCC ordered examiners to hold
pre-hearing conferences and have the contestants set forth the principal contentions
on which they would base their case.
Applications now are initially processed by
the FCC staff respecting basic legal, financial and engineering qualifications, thus reducing hearing time to consideration of only
comparative issues. Applicants have been
asked to condense their cases through use
of written evidence and stipulations.
By mid-year the Commission
the backlog of non-hearing tv
nounced that when contested
uncontested, through mergers

had cleared
bids and anbids became
or dropouts,
' A ST conI NG
the surviving application would be
sidered at the next regular meeting. Net
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result of this policy was to reduce potential
hearings as applicants merged, withdrew or
proposed share-time operations. Although
not a completely satisfactory solution, some
share-time stations were authorized, the first
in television.
Lucrative new field for the shakedown
artist developed in the television scramble
in the form of "strike" applications. When
a legitimate applicant was due for a grant,
he could receive same by paying an undercounter "fee" to the owner of a competitive
strike bid for his dismissal. Because of the
difficult burden of proof, FCC has had an
almost impossible chore in separating the
sheep from the goats. Circumstantial evidence can make a legitimate late-filed application appear to be a block, hence FCC has
trod cautiously in this area.
The Commission, however, has acted in
several cases in which the "good faith" of
an applicant was questioned or put in issue.
These were at Pine Bluff, and Fort Smith,
Ark., and Buffalo, N. Y. FCC has called
for hearing on the vhf ch. 2 merger bid of
Niagara-Frontier Amusement Co. to determine, among other things, the good faith
of dismissed applicant Enterprise Transmission Inc.
Television licenses were extended to three
years, matching am and fm.
The multiple ownership proposals were
finalized to set a limit of five tv," seven am
and seven fm to each firm or person. In
late December the rules were expected to be
further changed to allow the holder of five
vhf stations to acquire an additional pair of
uhf interests.
The WSM-TV Nashville experimental
booster operation at Lawrenceburg, Tenn.,
proved successful and later in the year
Sylvania Electric Products Inc. petitioned
for rule-making to allow satellite tv operation. No action has been taken.
Community Television
The fate of community television systems
in part hinges on information which FCC
has requested from J. E. Belknap & Assoc.
about its proposed use of microwave radio
relays. FCC awaits its reply.
Mid-year FCC denied special frequencies
for exclusive theatre tv relays, concluding
common carrier channels already are available.
Subscription television issue was raised
once again, this time by uhf stations across
the country who petitioned FCC for proposed rule-making.
Hard-luck stories of some uhf permittees
and of others who returned their permits
to the Commission prompted FCC in the
fall to initiate a progress study of post-thaw
outlets. To be issued around the first of the
year, FCC's findings reportedly are that uhf
has fared about as well as vhf in post-thaw
markets but the question of uhf in prefreeze vhf cities needs more study.
June 2, end of the one-year ban on
changes in the allocation plan and rules,
passed with but little comment. Only one
:ommercial broadcaster, WWEZ New Orenns, unsuccessfully sought removal of the
iducational reservation on vhf ch. 8 there.
Subsequent allocation proposals, plus one
Dig proposal by the Commission adding
hree-dozen uhf channels to contested areas
o help bre^k hearing deadlocks, resilted in
Broadcasting
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final action in 30 cases involving 115 changes
in the allocation table. Some 17 other bids
for changes were denied.
In a significant Court of Appeals ruling
in August, concerning an appeal by WLAN
Lancaster, Pa., in its ill-fated attempt to
secure vhf ch. 8 there, assigned to WGALTV Lancaster, the court upheld the FCC's
fixed allocation plan for television. A second
suit, however, is pending by WSAL Logansport, Ind., which challenges the tv reallocation decision.
Proposed rule-making was called late in
the year looking toward improvement of
television auxiliary channels, including some
new facilities and exclusive use of other
frequencies instead of sharing.

WHY

HAMBURGER
When
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allow "early" action.
Of importance to all broadcast services,
FCC overhauled Part 17 of its rules regulating construction of antenna towers and
eased the way for air navigation clearance,
but by December, after several airplane
crashes into towers, aviation officials indicated adesire to reopen the issue of tower
height and marking regulations.
Although the U. S. Supreme Court has
ruled that transit radio does not violate any
Constitutional right of the rider, transit radio
continued to withdraw across the country.
A second test case in the Court of Appeals
was rendered moot after WWDC-FM Washington suspended programs over Capital
Transit Co. vehicles.
Multiplexing Considered
At year's end FCC had yet to clarify its
rules with respect to transit radio or any
other kind of "functional music" fm services,
but was expected soon to consider multiplexing proposals as an economic incentive.
In cooperation with civil defense officials,

Steak

Available?
AL.TOONA

Station A — 250

watts — ABC

Station

watts — NBC

B — 250
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Operator Rules
Significant in the standard broadcast field
were FCC's approval of remote transmitter
operation and use of lesser grade operators
under certain conditions, aiding am outlet
economics. The North American Regional
Broadcasting Agreement of 1950 again went
un-ratified. Engineering standards were
modified and blanket area restrictions
around am transmitters were eased. 540 kc
was made available for assignment and in
early December several grants were issued.
High power Class II stations were made
possible in the U. S. territories.
The daytime skywave case was severed
from the hoary clear channel proceeding to
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FCC put into effect May 15 its plan for control of electronic radiation (Conelrad) and
a successful nationwide test was made in the
fall.
While action on legislation dealing with
radio and television matters in the first session of the 83d Congress was nearly nil, national lawmakers were busy in committee
reviewing broadcast media policy.
The Congress, through its Senate and
House Interstate & Foreign Commerce Committees, spotlighted problems entailed in

Les Johnson, V.P. and Gen. Mgr.

color television, educational video and FCC's
progress in processing tv applications. Also
on the Congressional scene:

WHBF
TELCQ BUILDING, ROCK ISLAND, ILLINOIS

Sen. Edwin C. Johnson (D-Colo.) made

t;*Re^.resented by Avery-Knodel, Inc.
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a strong bid (S 1396) to permit the big
leagues to restore rule 1 (d) which prohibited broadcasts or telecasts of major or
minor baseball league games within a radius
of 50 miles of a home park. This cleared
committee but still pends in the Senate.
The North American Regional Broadcasting Agreement (NARBA) apportioning the
am spectrum among the countries of the
North American hemisphere, excluding
Mexico and Haiti, failed to clear Senate committee. Hearings were held under the Senate Foreign Relations subcommittee chairmanship of the late Sen. Charles W. Tobey
(R-N. H.).
After the death of Sen. Tobey in the last
days of the session, Sen. John W. Bricker
(R-Ohio) took over the chairmanship of the
Senate Interstate & Foreign Commerce Committee.
Radio and tv coverage of hearings were
on the upgrade again; the House in the last
hours before adjournment approved $50,000 for a special committee to probe taxexempt foundations; Rep. Carl Hinshaw (RCalif.) asked that subscription tv be made
a common carrier (HR 6431) and Rep.
Charles A. Wolverton (R-N. J.) proposed
in his HR 6819 that a "Telecommunications
Policy Committee" (allocation of the spectrum to users) be set up. Bills introduced
in the first session carry over to the second.
Congress also earmarked $1,018,496 to be
applied to FCC's tv application processing in
fiscal 1954; Sen. Joseph R. McCarthy (RWis.) introduced a bill (S 2125) to make
FCC require recordings and films of everything on radio and tv.
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FOOTBALL ON 'LIVE & LEARN'
PROBLEMS of college athletics, including status of NCAA policy on football tv controls,
will be explored in series of four Live and Learn
programs scheduled by WNBQ (TV) Chicago,
NBC o & o outlet. William R. Reed, assistant
commissioner of the Big Ten conference, was
the first guest yesterday (Sunday). Mr. Reed
handles Big Ten public relations and originally
helped
1946. organize NCAA's
CHRISTMAS
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Merry
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first central office in

was the product of eight months' study of
rocket construction, aerodynamics and rocket
propulsion theories by the group. The Johns
Hopkins Science Review is presented each week
in the Baltimore studios of WAAM (TV) and
is carried across the nation by the DuMont
Television Network as a public service.
PROGRAMS

QUESTIONS on phychology such as: "Is Insanity Inherited?", "Can Some People Read
Other People's Minds?" and "Is Humor Based
on Misfortune?" will be discussed on The Mind
of Man, an educational-type program over
KPHO-TV Phoenix, presented by Arizona State
College at Tempe. Among other visual techniques, the program uses a silhouette screen
because of the difficulity of presenting complete
sets and costumes. The screen makes possible
more difficult presentments such as Alexander
Dumas' separated Siamese twin "Corsican
Brothers." At the conclusion of each program,
both panel members give a summary of their
opinions and the program host, Rexford Boiling,
an assistant professor of psychology, gives a
final summary.
PROMOTION

UNUSUAL PREMIUM is being offered by
J. Ossola Co., N. Y. (Torino brand foods), over
New York, whereby listeners of station's

Spotobgy

SPOT SALES

is sending to more

than 2,000 advertising agencies throughout the country a live Christmas tree, its
branches decorated with greeting cards
from each of the stations represented by
the sales organization. An enclosed card,
signed by Thomas B. McFadden, director
of NBC Spot Sales, says: "This live picea
pungens (Colorado blue spruce) represents our way of saying season's greetings.
We're not horticulturists, we are spotologists (experts in spot broadcasting).
For more detailed information on the
care and feeding of this evergreen and
other flora, look inside this card or see

DEMONSTRATION

A GROUP of Baltimore Polytechnic Institute
students and their physics teacher will show the
viewers of the Johns Hopkins Science Review
program how they built and propelled a rocket.
The program will feature a short film showing
the take-off and flight of their model, which
was launched in a field outside of Baltimore
and rose to a height of 1200 feet. The rocket

WOV
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KTTV (TV)Cheerathon
'CHEERATHON'
ANNUAL
was inaugurated thi
month by KTTV (TV) Hollywood in recogni
tion of National Salvation Army Week. Hour
long telecast did not ask for-direct contribution
or pledges, but reminded viewers how donation
to the Salvation Army "boiling pots" are used
Appearances by and participation of Hollywooi
name talent and musicians were approved b'
AFTRA and AFM.

TRADITIONAL hour-long reading of Christmas writings by Dr. Frank C. Baxter, recent
Sylvania 'award winner for his KNXT (TV)
Hollywood Shakespeare on Tv, was telecast by
KNXT Dec. 24 from 1 1 p.m. to midnight.
Presented annually on the USC campus, program included poetry and prose from writings
of Thomas Hardy, Robert Frost, Ogden Nash,
Dorothy Parker and others.

WOV-OSSOLA
WSYR-TV

Italian-language programs may assist friend:
or relatives in Italy. Listeners are asked tc
send 15 labels from any of the more than 6(
Torino products to the Ossola Co., plus thi
name and address of a friend or relative ii
Italy. The company sends to the person in Itah
a ticket for a football pool in Italy on whici
the holder may win money prizes.

CLASSICS

PSYCHOLOGY
The Only Low-Band
Y.H.F. Station in

PROMOTION

ATTORNEYS ON WIS-TV
THE SOUTH Carolina Bar Association and
the law school of the U. of South Carolina
have joined WIS-TV Columbia, S. C, in presenting a program to better the public's understanding of the law. Called What's the Law,
the half-hour program features a panel of three
leading South Carolina attorneys who give
answers to questions sent in by the public, and
when possible, render legal advice. The public
has been invited to send in any legal problems,
from which will be selected appropriate ones
to submit to the panel.

ROCKET

WSYR-TV
Syracuse, N.Y.

&

your nurseryman. . . . For complete information on the best spots in the nation's
leading radio and tv markets, see us."
SWISS

AID

COMMERCIAL

"THE COMMERCIAL must go through"
motto of Joseph Rines, West Coast represent,
tive of Sherman & Marquette Inc. N. Y., agenc
for Colgate-Palmolive Co. Mr. Rines compose
a commercial jingle for Halo shampoo, to t
played on a music box on a forthcoming pn
gram of NBC-TV Colgate Comedy Hour. Fin<
ing no clockmaker in United States able
construct box to his specifications, job was giv<
to Swiss firm. Two weeks ago highly precisio
made instrument, which plays full, correct ha
monies, arrived in Hollywood from Europe fi
future use on series.
TV

VISITS

PARAMOUNT

KTLA
(TV) half-hour
Hollywood
Hollywoi
Music Hall,
weeklyBekin's
program
starrii
Lucille Norman, Victor Young and his "Sin
ing Strings" and sponsored by Bekins Van
Storage Co., L. A., is the first tv program ori;
nating live from major film studio. Emanati
from the scoring stage of Paramount Pictui
with no audience, applause presented a pre
lem, but that was solved by monitoring the she
to the KTLA Studio Theatre where an audien
waiting for the next program is given applai
cues with the results dubbed into the transm
sion of the musical program.
Bekins, whi
sponsors a similar program on CPRN, accoi
ing to Brooks Adv. Agency, L. A. agency sei
icing the account, is planning to release the
program to additional western cities.
Broadcasting
• Telecasti

FOR

Station

Authorizations,
(As Compiled
Dec.

THE

RECORD

Applications

by B • T)

77 through

Dec. 27

Includes data on new stations, changes in existing stations, ownership changes, hearing
cases, rules & standards changes and routine roundup.
Abbreviations:
CP — construction permit. DA — directional antenna.
ERP — effective radiated power. STL —
studio-transmitter • link, synch, amp. — synchronous amplifier, vhf — very high frequency, uhf —
ultra high frequency, ant. — antenna, aur. — aural.
vis. — visual, kw — kilowatts, w — watts, mc —
FCC Commercial Station Authorizations
As of Nov. 30, 1953*
AM
Licensed (all on air)
24
CPs on air
2,485
113
CPs not on air
Total on air
2,509
Total authorized
129
2,622
Applications in hearing
181
New station requests
149
Facilities change request
836
Total applications pending
0
Licenses deleted in Nov.
0
CPs deleted in Nov.

FM
535
26
20
561
581
1
5
30
9433

TV
101
215
t233
550
154
16
t334
236
370
0
7

♦Does not Include noncommercial educational
fm and tv stations.
tAuthorized to operate commercially.
•
*
*
ing
Am and Fm Summary through Dec.
ing 21
i
In
Appls.
On
Air
Licensed
CPs
138 Pend182
2,520
2,495
137
21
6
Heal3563
537

ACTIONS
New

Tv

OF

Stations

megacycles.
D — day. N. — night. LS — local sunset. mod. — modification.
trans. — transmitter,
unl. — unlimited hours, kc — kilocycles. SSA —
special service authorization. STA — special temporary authorization.
(FCC file and hearing
docket numbers given in parentheses.)
Television Station Grants and Applications
Since April 14, 1952
Grants since July 11, 7952:
vhf
uhf Total
Commercial
194 292 486 1
Educational
11
17
28
Total Operating Stations in U. S.:
vhf
uhf Total
Commercial on air
225
115 340
Noncommercial on air
112
Applications filed since April 14, 7952:
New Amnd.
vhf
uhf Total
Commercial
892
337
686
523
1,210 2
Educational
51
25
26
51'
Total
923
337
711
549 1,261*
1 Thirty CPs (7 vhf, 23 uhf) have been returned.
a One applicant did not specify channel.
3 Includes 28 already granted.
4 Includes 514 already granted.
•
•
«
Note:
cities
effect

Amended processing procedures and revised city priority list (continuing only those
with contested applications) are now In
[B-T, Oct. 26].

Transmitter location 105 West Adams St.. Chicoordinates
41° 52'and
45" antenna
N. Lat.,
87° 37' cago.
51" Geographic
W. Long.
Transmitter
RCA. Legal counsel A. Harry Becker, Washington. Consulting engineer Vandivere, Cohen &
Wearn, Washington. Principals include President
Egmont Sonderling (25%), Vice President Richard Goodman (55%) and Secretary Mason Loundy
(20%). Filed Dec. 18.
Carthage, N. Y. — The Brockway Co. (WWNYAM-FM-TV Watertown; WSMA-AM-FM Massena,
N. Y.), vhf ch. 7 (174-180 mc); ERP 190 kw visual,
101.5 kw aural; antenna height above average terrain 705 ft., above ground 574 ft. Estimated construction cost $475,425, first year operating cost
$150,000, revenue $175,000. Post office address
120-132 Arcade St., Watertown. Studio and transmitter location Carthage-Rutland Center Rd., 6
miles W. of Carthage. Geographic coordinates 43°
57' 16" N. Lat., 75° 43' 45" W. Long. Transmitter
and antenna GE. Legal counsel Fisher, Wayland,
Duvall & Southmayd. Washington. Consulting
engineer George C. Davis. Washington. Principals
include President & Treasurer John B. Johnson
(1.89%); Vice President & Secretary Catherine C.
Johnson; Estate of Harold B. Johnson (73.04%)
and the Estate of Jessie R. Johnson (25.07%). Applicant is also publisher of the Watertown Daily
Times. Applicant will surrender its permit for
WWNY-TV
on ch. 48 if this application is granted.
Filed Dec. 16.
APPLICATIONS AMENDED
Jacksonville, Fla. — Jacksonville Bcstg. Corp.
amends bid for new tv station on vhf ch. 12 to
change transmitter location to northwest corner
Iowa St. and Colorado Ave., Jacksonville: antenna height above average terrain to 495 ft. Filed
Dec. 10.
Daytona Beach, Fla. — News-Journal Corp.
amends bid for new tv station on vhf ch. 2 to
change ERP to 26.9 kw visual, 16.14 kw aural;
antenna height above average terrain to 319 ft.
Filed Dec. 10.
Braddock, Pa. — Matta Enterprises (WLOA)
amends bid for new tv station on vhf ch. 4 to
change ERP to 51.2 kw visual and 30.7 kw aural.
Filed Dec. 15.
APPLICATIONS DISMISSED
Duluth, Minn. — Head of the Lakes Bcstg. Co.
FCC dismissed bid for new tv station on vhf ch.
3 at request of applicant. Dismissed Dec. 16.
Joplin, Mo. — Four States Bcstrs. Inc. FCC dismissed bid for new tv station on vhf ch. 12 at
request of attorney.
Dismissed Dec. 17.

FCC

. . .

APPLICATIONS
Palm Springs, Calif.— Florence P. Raley d/b as
Desert Radio & Telecasting Co. (KPAL), uhf ch.
14 (470-476 mc); ERP 13.275 kw visual. 7.349 kw
aural; antenna height above average terrain 770.6
ft., above ground 359.4 ft. Estimated construction
cost $143,230, first year operating cost $95,000,
revenue $120,000. Post office address 1440 North
Louise St., Santa Ana, Calif. Studio location to
be determined. Transmitter location on top of
Indio Hills Mt. and approximately 7.5 miles NE
Springs. Geographic coordinates 33° 52'
of Palm
08"
N.antenna
Lat, 116°
25' 50"Legal
W. Long.
and
DuMont.
counselTransmitter
Barnes &
Neilson, Washington. Consulting engineer John
H. Mullaney, Washington. Miss Raley deals in
investments and is applicant for new am stations
at Corona del Mar-Newport Beach and Riverside,
both in Calif. Filed Dec. 16.
Washington, D. C— United Bcstg. Co. (WOOK,
WFAN (FM)), uhf ch. 50 (686-692 mc): 95.2 kw
visual, 46.3 kw aural; antenna height above average terrain 348.5 ft., above ground 340.8 ft. Estimated construction cost $130,840, first year operating cost $175,000, revenue $175,000. Post office
address mitter
8th location
& EyeFirst
Sts..Place
N.W., and
Washington.
Riggs Rd.,TransN.E.
coordinates 38° 57' 17" N. Lat., 77° 00'
Geographic
17" W. Long. Transmitter DuMont, antenna Workshop Assoc. Legal counsel, Cohn & Marks, Washington. Consulting engineer A. A. Snowberger,
Washington. Principals include President Richard
Eaton (2%), president and 98% owner World
News Service, Washington news gathering agency; Secretary-Treasurer Margaret G. Eaton (1%),
Assistant Secretary-Treasurer Lavalle G. Hart,
owner Alexandria Tribune, Fairfax Journal, both
in Va., and secretary and 2% stockholder World
News Service. United Bcstg. Co. (97%) is beneficial owner of stock held by Mr. and Mrs. Eaton.
All of the stock is voted by Richard Eaton. United
Bcstg. is owner of WSID Baltimore, Md.; WANT
Richmond, Va.; WARK Hagerstown, Md.; WINX
Rockville,
Md„ tv
WJMO
and permittee of new
stationCleveland,
or ch. 18Ohio,
in Baltimore,
Md. Filed Dec. 18.

Chicago, 111.— WOPA-TV Inc. (WOPA-AM-FM
Oak Park, 111.), uhf ch. 44 (650-656 mc); ERP 205
kw visual, 110 kw aural; antenna height above
average terrain 663 ft., above ground 682 ft.
Estimated construction cost $275,605, first year
operating cost $252,000, revenue $340,000. Post
office address 408 South Oak Park Ave., Oak Park.
Broadcasting

• Telecasting

the finest
remote control
system available . . .
positive control
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FOR THE RECORD

Existing

Tv

Stations

. . .

APPLICATIONS
KJEO application
(TV) Fresno,forCalif.—
O'Neill of
Bcstg.
amends
modification
CP Co.
for
uhf ch. 47 to change ERP to 228.4 kw visual, 114.2
kw aural; antenna height above average terrain
1,789 ft. Filed Dec. 10.
WDBO-TV Orlando, Fla.— Orlando Bcstg. Co.
seeks modification of CP for vhf ch. 6 to change
transmitter and studio location to NW corner of
State Hwy. #50 and Texas Ave., adjacent to
Orlando: antenna height above average terrain
543 ft. Filed Dec. 10.
KMPT
Oklahomaof City,
Okla.uhf— KLPR
Inc.
seeks (TV)
modification
CP for
ch. 19 Tvto
change ERP to 179 kw visual, 104.4 kw aural; antenna height above average terrain 956 ft. Filed
Dec. 18.
WAZL-TV
Hazleton, Pa.— Hazleton Tv Corp.
seeks modification of CP for uhf ch. 63 to change
ERP to 19.54 kw visual, 10.54 kw aural; antenna
height above average terrain to 665 ft. Filed
Dec. 10.
WIP-TV Philadelphia. Pa. — Pa. Bcstg. Co. seeks
modification of CP for uhf ch. 29 to change transmitter location to NE corner of Ogontz & Cheltenham, Cheltenham Twp.; ERP to 199 kw visual,
119 kwrain 824aural;
antenna
above average terft. Filed
Dec. height
18.
New

Am

Stations
ACTIONS

. . .

BY FCC

Monte Vista, Colo. — San Luis Valley Bcstg. Co.,
granted 1490 kc, 250 w unlimited. Estimated construction cost $13,556, first year operating cost
$54,000, first year revenue $61,592. Post office address % G. O. Cory, P. O. Box 279, Montrose,
Colo. Principals are President George O. Cory
(50.96%), stockholder KUBC Montrose, negative
control KRAI Craig, Vice President Dale Grant
Moore (27%), 5% stockholder in KRAI. Granted
Dec. 17.
Lanett, Ala. — Greene Land & Cattle Co., granted 910 kc, 500 w daytime. Estimated construction
cost $15,944.85, first year operating cost $55,000,
revenue $65,000. Principals include President
Roy M. Greene (50%), officer and minority stockholder WPNX Phenix City, Ala., and officer and
majority stockholder WHWD Hollywood, Fla.;
Vice President Robert C. Greene (20%), officer
and minority stockholder WPNX; Secretary and
Treasurer Virgil R. Greene (5%) and Ellyann
Greene Eason (20%). Post office address P. O.
Box 402, Phenix City, Ala. Granted Dec. 17.
Springfield, Ore. — W. Gordon Allen, granted 1050
kc, 1 kw daytime. Estimated construction cost
5,500, first year operating cost $48,000, revenue
60,000. Mr. Gordon owns 60.1% of KGAL Lebanon, 70% of KSGA Cottage Grove; is one-third
partner of KGAE Salem; owner of KTVF (TV)
Eugene, Ore., and owner of KLOQ Seattle, Wash.
Post office address 260 Hansen Ave., Salem, Ore.
Granted Dec. 17.
Clarksville, Tenn. — Clarksville Bcstg. Co., granted 540 kc, 250 w daytime. Estimated construction
cost
cost sole
$78,000,
revenue
$84.000. $34,450,
Aaron operating
B. Robinson,
owner,
controls
WDXI Jackson, Tenn., WENK Union City, Tenn.,
WDXE Lawrenceburg, Tenn., WTRP Paris, Tenn.,
WCMA Corinth, Miss. Post office address Box 309,
Jackson, Tenn. Granted Dec. 17.
APPLICATIONS
Charleston, 111. — Jack G. Owens, Betty Jane
Owens and Betty Jane Owens, Trustee d/b as
Friendly City Bcstrs., 1270 kc, 1 kw daytime. Estimated construction cost $22,912.25, first year operating cost $36,000, revenue $58,000. Principals
include Jack G. Owens (60%), employe of Nickel
Plate R.R., and his wife Betty Jane Owens (20%).
Mrs. Owens is trustee of 20% interest for her
children. Post office address % J. G. Owens, 1403
10th St., Charleston. Filed Dec. 11.

ALLEN

Harvey, III. — Charles F. Sebastian, 1570 kc, 250
w daytime. Estimated construction cost $13,700,
first year operating cost $24,000, revenue $40,000.
Mr. Sebastian is 40% owner WTAQ La Grange,
111., and news director and assistant manager
WFJL (FM) Chicago. Post office address 1220 N.
Austin Blvd., Oak Park, 111. Filed Dec. 11.
Monroe, Mich. — Rowland H. McLaughlin, Sanford A. Schafitz & Carl L. Shipley d/b as Radio
Monroe, 1440 kc, 500 w daytime. Estimated construction cost $11,300, first year operating cost
$50,000, revenue $65,000. Principals include R. H.
McLaughlin (65%), owner HI-FI Recording Studio, Ann Arbor, and research engineer, U. of
Mich.; S. A. Schafitz (25%), consulting engineer,
and C. L. Shipley (10%), Washington attorney.
Filed Dec. 16.
APPLICATION AMENDED
Rogersville, Tenn. — Rogersville Bcstg. Co.
amends application for new am station on 1490
kc, 250 time.
w unlimited
Filed Dec. 15. to specify 1370 kc, 1 kw dayExisting

Am Stations . . .
ACTIONS BY FCC
KFMB San Diego, Calif. — Wrather-Alvarez
Bcstg. Inc. granted CP to change from 550 kc, 1
kw edto Dec.
540 17.kc, 5 kw unlimited, directional. GrantWNRV Narrows, Va. — Giles Bcstg. Co. granted
modification of license to establish a second
main studio in Pearisburg, Va., for dual city
operation. Granted Dec. 17.
APPLICATIONS
WCTA Andalusia, Ala. — Andalusia Bcstg. Co.
seeks CP to change from 1340 kc, 250 w unlimited
to 920 kc, 500 w night, 1 kw daytime, unlimited,
directional night. Filed Dec. 15.
KFXM San Bernardino, Calif. — Lee Bros. Bcstg.
Corp. seeks CP to change from 1 kw to 5 kw.
Filed Dec. 15.
WVPO Stroudsburg, Pa. — Pocono Bcstg. Inc.
amends application for voluntary transfer of
control from James H. & Ruth B. Ottaway to Empire Newspapers Radio Inc. to specify name of
transferree
Filed Dec. 15.as Ottaway Newspapers-Radio Inc.
WNRI Woonsocket, R. I.— Friendly Bcstg. Co.
seeks modification of CP to change transmitter
and studio location to 814 Diamond Hill Rd.,
Woonsocket.
Filed Dec. 8.
APPLICATION FORFEITED
WFVG Fuquay Springs, N. C. — J. M. Stephens
tr/as Radio Station WFVG forfeited application
for CP to change from 1460 kc 1 kw to 570 kc,
500 w. Forfeited Dec. 15.
Existing

Fm Stations . . .
ACTIONS BY FCC
WABB-FM Mobile, Ala. — Mobile Press Register
Inc. granted modification of CP to change from
51 kw to 26 kw. Granted Dec. 17.
WDSU-FM New Orleans, La.-WDSU Bcstg.
Corp. granted modification of CP to change ERP
from 17.7 kw to 4.7 kw and antenna height above
average terrain from 390 ft. to 240 ft. Granted
Dec. 17.
WRIC (FM) Richlands, Va. — Clinch Valley
Bcstg. Corp. granted CP to change from 1050 kc
to 540 kc. Granted Dec. 17.
Ownership Changes . . .
ACTIONS BY FCC
KCCC-TV Sacramento, Calif. — Capital City Tv
Corp.tivegranted
negacontrol of voluntary
permittee relinquishment
corporation fromof Frank
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E. Hurd and Ashley L. Robison by sale of 25%
interest to Harry W. McCart for $15,000. Mr. McCart is in the wholesale liquor business. Granted
Dec. 17.
WMOC Covington, Ga.-WMOC Inc. granted
voluntary assignment of license and CP to Georgia Bcstg. Service Inc. Physical assets purchased
for $22,000
rental atJames
$600 per
year. (16.6%),
Principals includeplus
President
L. Coley
president WRFS-AM-FM Alexander City, Ala.;
Vice President Charles H. Whatley (16.6%), retail
radio-tv dealer; Treasurer James W. Whatley
(16.6%), general manager WRFS; Secretary S. S.
Wilbanks (16.6%) and Julia C. Duncan (16.6%),
vice president WRFS.
Granted Dec. 17.
WMRE Monroe, Ga.— Walton Bcstg. Co. granted
voluntary transfer of control of permittee corporation to Clarice Prichard & Warren G. Gilpin
through sale of all stock for $1,500. Each purchaser will own y2 interest. Mr. Gilpin is chief
engineer WCON Cornelia, Ga. Granted Dec. 21.
WLEU Erie, Pa. — Commodore Perry Bcstg.
Service Inc. granted voluntary acquisition of control of licensee corporation by Owen K. Murphy
through issuance of new stock and purchase of
26.1% additional stock for $22,275. Mr. Murphy
will now own 51%. Messrs. P. D. Cook, Hugh H.
Stout and P. D. Cook Jr. will each own 16.3%
interest. Granted Dec. 17.
WAGS Bishopville, S. C. — Lee County Bcstg. Co.
granted voluntary assignment of CP to new partnership with same name for $5,800. Principals
include H. L. Ginsberg (25%); A. R. Godshall
(27V2%), president and 75% owner WFGN GafTney, S. C; Claude W. Smith (121/2%), photography; Helen F. Smith (5% ); James B. Jeffries
(20%), and Gladys A. Johnston (10%), vice president and 25% owner WFGN.
Granted Dec. 17.
WFBC-AM-FM Greenville, S. C— Blue Ridge
Radio Corp. granted voluntary assignment of license to Carolina Tv Inc. (WGCT [TV]). Purpose
of assignment is to carry out provisions of merger
agreement whereby WFBC acquired 39% interest
in WGCT (TV) in exchange for dismissing its
competitive bid. Grantsd Dec. 17.
WGGT (TV) Greenville, S. C— Carolina Tv Inc.
granted voluntary relinquishment of control by
Alester G. Furman Jr. et al to Textile Bcstg. Co.
and Blue Ridge Radio Corp., former licensees of
WMRC-AM-FM and WFBC-AM-FM Greenville,
respectively. Purpose of transfer is to effectuate
merger agreement upon withdrawal of competitive applications of WMRC and WFBC. Textile
and Blue Ridge will each own 39%. Purchase
price is $600,000 TB-T, Dec. 211. Granted Dec. 17.
WDIA Memphis, Tenn.— E. R. Ferguson &
J. R. Pepper d/b as Bluff City Bcstg. Co. granted
voluntary assignment of license and construction
permit to corporation of same name. Mr. Ferguson will own 40% and Mr. Pepper will own 60%.
Granted Dec. 17.
KLBS Houston, Tex. — Trinity Bcstg. Corp.
granted voluntary assignment, of license to Howard Bcstg. Corp. for $100,000. Purchasers buy
physical facilities from lessors Mrs. Hollie Lee,
Mary Alice Rosenburg and Lester E. Rosenburg
for $200,000. Principals include President Howard
W. Davis (50%), owner KMAC-KISS-FM San
Antonio; Vice President Howard L. Burris (45%),
owner KTAN Sherman, Tex., and Treasurer Barbara J. Burris (5%). Granted Dec. 17.
WLDY Ladysmith, Wis. — Flambeau Bcstg. Co.
granted voluntary transfer of control to M & N
Bcstg. Co. (WIGM Medford, WPFP Park Falls,
Wis.) through sale of all stock for $50,000. Principals include President Charles H. Nelson
(33.3%), Vice President Lucie Spence Murphy
(10%), Secretary-Treasurer Harold R. Murphy
(46.7%) and Harvey J. Kitz (10%). Granted
Dec. 17.
WRAC Racine, Wis. — WRAC Inc. granted voluntary transfer of control to James S. Allan and
5 others through sale of all stock for $12,500.
Principals include James S. Allan (1/9), insurance and auto parts; William R. Wadewitz (5/18),
printing; John T. Brown (5/18), farm equipment
and metal parts; John Oster (1/9), manufacturer
of die castings and electrical appliances; George
Gordon III (1/9), machine tool manufacturer,
and Arthur R. Jones (1/9), real estate, banking
and insurance. Granted Dec. 17.
KLUK Evanston, Wyo. — Melvin E. Whitmire &
Edwin L. Bullis d/b as Advertising Enterprises
Ltd. granted voluntary assignment of license to
Edwin L. Bullis tr/as Advertising Enterprises
Ltd. through sale by Mr. Whitmire of 50% interest for $3,000. Mr. Bullis will now be sole
owner. Granted Dec. 17.
APPLICATIONS
WHO-TV Des Moines, Iowa — Central Bcstg. Co.
seeks voluntary assignment of CP for the vhf ch.
9 facility to WHO-TV. Purpose of the application is to effectuate merger agreement whereby
Independent Bcstg. Co. (KIOA) receives 40%
interest for $200,000. KIOA had dismissed its
bid for the ch. 13 facility and had received $25,000 for costs
cation. Filed incurred
Dec. 8. in prosecuting its appliKJFJ Webster City, Iowa — Charles V. Warren,
Ruth B. Warren, Lloyd Carr & Margaret P. Carr
d/b as Land O'Corn Bcstg. Co. seek voluntary
assignment of license to Charles V. Warren and
Ruth
B. Warren
Land O'Corn Bcstg. Co.
for $28,000.
Filedd/bDec.as 14.
Morgan City, La. — Joe Phillips, A. A. Bensabat
Jr. & Mortimer Silverman d/b as Tri-City Bcstg.
Co. seeks voluntary assignment of CP for new
am station on 1430 kc to Tri-City Bcstg. Inc.
Messrs. Bensabat and Silverman will each receive 50 shares of stock at par value of $100 in
(Continued on page 89)
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CLASSIFIED
ADVERTISEMENTS
Payable in advance.
Checks and money orders only.
Deadline: Undisplayed — Monday preceding publication date. Display — Tuesday
preceding publication date.
Situations Wanted 20<J per word — $2.00 minimum • Help Wanted 25tf per word —
$2.00 minimum
All other classifications 30^ per word — $4-00 minimum • Display ads — S15.00 per inch
No charge for blind box number.
Send box replies to
Broadcasting • Telecasting, 1735 DeSales St., N. W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, J1.00 charge for mailing (Forward remittance
separately,
please).expressly
All transcriptions,
etc. sent
to box numbersfor are
at owner's
risk. Broadcasting • Telecasting
repudiates photos,
any liability
or responsibility
theirsentcustody
or return.
Help Wanted
If you are in a 250 watt or larger station and
ready for a step up in radio and into television,
send complete information, tape, availability, and
salary expected immediately to Box 878A, B-T.
Back home again in Indiana. There are openings
in all phases of radio in Indiana, also television
positions available. If interested contact W. F.
Rippetoe, Vice President, Indiana Broadcasters
Association. Radio Station WBOW, Terre Haute,
Indiana.
Managerial
Station manager. 250 watt network affiliate, San
Joaquin Valley, Calif. Must be strong on sales.
Phone
Redondo, Calif., Frontier 2-9879 or write
Box 784A.
Experienced station manager. Can offer large
interest in station to right man for nominal investment. Box 791A, B.T.
Manager for well established radio station in one
of largest markets in southeast major network
affiliation. Must have wide aggressive sales, programming and promotion experience. Prefer
well-known personality; technical and legal experience unnecessary. Top salary and incentive
for right man. Box 801A, B.T.
Station manager for fulltime station in small
market. Station 6 years old with complete experienced staff to work with. Must sell and
have sales background. Civic worker. Incentives. Good earnings potential. Replies confidential. Give full details — experience, references,
salary expected. Box 808A. B-T.
Immediately. Manager for one of the best small
market stations in North Carolina. Station now
doing over $80,000. per year. Man we want must
now be in radio in the south, familiar with small
market operation, heavy on sales, family man
with clean records and habits. $15,000. a year
proposition. All replies strictly confidential.
If
the man, write full details
to you
Box think
850A, you're
B.T.
Salesmen
Planning to make '54 a bigger money-maker than
'53? Let Win Levi, ace publication salesman for
BROADCASTING • TELECASTING, show you
how this crackling news weekly of the industry
can help you maintain and increase your sales,
prestige and power. No boring, long-winded presentation. Just quick facts based on produced
results! Write, wire or phone— BROADCASTING • TELECASTING. 444 Madison Avenue, New
York City, Plaza 5-8355.
Florida salesman. Experienced man. Excellent
opportunity for hard worker. Give full details
in your first letter. Box 676A, B«T.
Established New Mexico station has opening for
commercial manager. Monthly salary, car allowance, commission, paid vacation, arid insurance
benefits. Present commercial manager in job
three years. Must be experienced, married, sober
and reliable. Give full details first letter. Box
815A, B.T.
Salesman have opening for aggressive experienced radio salesman network station In Important market. Box 718A, B-T.
Assistant sales manager for kw daytimer, one
station market — eastern Pennsylvania. Prefer
experienced
all 'round
radio man.andA job
with a
future.
Excellent
announcing
production
staff. Salary, plus commission.
Box 793A, B.T.
A job with a future for competent salesman desiring to advance! Established northern Illinois
1,000 watt independent offers guaranteed monthly
income $400. against 15 per cent commission, protected territory, account list. Bonus, paid vacation, sick benefits. Personal interview required.
Give training, experience, age. Box 856A, B.T.
Ambitious salesman-announcer — Capable, experienced, interested in selling. Commission plus
good ton,
salary.
Montana. Telephone today. KPRK, LivingsGeneral manager with outstanding record for
sales in competitive market. Unusual opportunity
for advancement.
Box 874A, B*T.

Help Wanted— (Cont'd)
Announcer
Announcer-salesman combo men. 1st phone desirable. Midwest. Wire Box 716A, B«T.
Experienced announcer capable of doing emcee
work and delivering selling commercials on radio
and tv. Box 717A, B«T.
Top small market North Carolina station has
opening for two announcers. One must be heavy
on hillbilly DJ, other must be heavy on pop.
news and sports. Want men now employed in
the Carolinas. Top money and living conditions.
Write Box 851A, B.T.
Southeastern am-tv station desires announcer
with am experience for expanded operation. Excellent opportunity to learn tv as duties will be
combined. Salary $65.00. Send audition, photo,
etc. Prefer applicants from this region. Box
853A. B.T.
Experienced radio pitchman who can pull mail
for all night trick by large midwest station. Box
855A, B.T.
Outstanding personality and emcee with successful record in midwest by large radio and
tv operation. Box 854A, B.T.
Daytime, Pennsylvania station needs deep voiced
disc jockey staff announcer. Prefer personality
man, experience secondary to ability. Excellent
opportunity for live wire to use and develop his
ability. Send tape and letter to Box 872A, B-T.
Here is a wonderful opportunity for a disc jockey
who can build an audience and sell and move
into tv. We need a strong personality who wants
to live in a medium sized midwestern city and
become a part of one of the most progressive
and effective radio and television operations in
the country. Send full information, tape, availability salary expected, and experience, to Box
876A, B'T.
Combo man for NBC affiliate. Permanent position. Top salary for right man. Phone or write
Paul Hayes, KCIL, Houma, La.
We are shopping for good experienced combo or
otherwise valuable staff member. KCNI, Broken
Bow. Nebraska.
Combination man, first phone strong on announcing. Send audition, complete details, salary
$70.00. Joe Potts. KDKD. Clinton, Missouri.
Immediate opening for first rate announcer.
Good working conditions and excellent pay. Send
audition, photograph and past experience first
letter. KMLB. Monroe. Louisiana.

Help Wanted— (Cont'd)
Immediately. Experienced announcer, news, DJ,
night shift. Must be able to handle control board
and tape recording equipment. Good salary,
excellent working conditions. 45,000 population
community. Tape recording or personal interview necessary, plus references. WJBC, Bloomington, Illinois. Phone 5281.
We are looking for a topnotch disc jockey to
handle six am to ten am period daily, plus
schedule until one P.M. $125. weekly plus high
potential talent midwestern market, over three
hundred thousand population. Please submit
audition with letter. WHKK, Akron, Ohio.
Announcer for 250 watt Upper Michigan independent. Experience desired but not necessary.
Send audition, letter and salary desired. Station
WJPD, Ishpeming, Michigan.
Announcer with emphasis on news and hillbilly
music. $65. weekly minimum. Good hours,
pleasant working conditions, insurance, paid vacations. Contact WKIC. Hazard, Kentucky.
Technical
East coast major market independent wants first
class combination man. Excellent salary and
working arrangement. Personal interview and
audition required. Write in detail giving references which will be checked. Box 271A. B«T.
Station in sunny southwest has three job openings soon. Transmitter operator for tv. Transmitter operator for am. Also maintenance man
for tv. Latter must have some special training
or experience on tv equipment. Apartment
available. Box 780A, B.T.
Announcer-engineer with first class ticket. Good
staff man. Convenient to New Orleans. Fine opportunity for right man. Box 814A, B-T.
Ohio network
affiliate for
of junior
more than
25 years'
standing
has opening
engineer
with
first class license, age 21-30. experience unnecessary but desirable,
am-fm-tv
operation.
Only individuals who are stable,
willing
and interested
in
their work, looking for permanent employment
should apply. Furnish complete information, at
least four references, and salary requirements in
your application. Box 837A, B'T.
Two radio operators in midwestern 5 kilowatt
station. Must have first phone. Box 849A, B.T.
Immediate opening for two better than average
experienced combo men. one with 1st class ticket,
one with 3rd class. Excellent working conditions
and excellent pay. Write or phone KPAT,
Pampa. Texas.
1000 watt network station in the heart of hunting
and fishing land seeks capable engineer who can
announce or handle copy. Excellent opportunity
ming.advancement into executive position with
for
growing organization. KVWO. Cheyenne, WyoFirst class transmitter engineer am and fm. $67. —
45 hour week. Hours arranged for greatest convenience. Station WKRT. Cortland, New York.
Michigan independent has immediate opening for
licensed engineer. Studio and transmitter location combined. Good working conditions. Send
all details in first letter to M. Robinson, WHFB,
Benton Harbor. Michigan.
Two first class engineers to work in am and learn
tv. Contact Technical Director, Radio Station
WINK. Fort Myers, Florida.
Engineer-instructor. Permanent staff openings
for two college men with teaching experience or
over five years broadcast experience. $4500. per
year to start. Teach theory on am-tv transmitter and studio equipment. Established accredited
school. Write C. L. Foster, Central Technical Institute. 1644 Wyandotte, Kansas City, Missouri.
Production-Programming, Others

Versatile, experienced, all-around announcer
wanted for new daytimer. Regular hours, best
working conditions, permanency for right man.
Mid-February start. KNCK. Concordia, Kansas.
Experienced newscaster. Send tape and details.
KTBS. Shreveport, Louisiana.
Experienced announcer-engineer with first second or third ticket opening staff first of year.
Send voice recording or tape details to Dave
Button, Manager, KSVP, Artesia, New Mexico.
Announcer-engineer for concert music station.
Smooth voice and good pronunciation helpful.
WCRB. Waltham, Mass.
Morning man. With minimum of four years experience. Good job waiting for you in number
one market. Must be specialist in morning operation. Contact Chief Announcer, WGSM, Huntinaton N. Y.

Ohio
station
director. asPrefer
man who
can looking
do some for
newsnews
broadcasting
well
as run a regular local beat. Must have working
experience. Send full details including tape or
disc to Box 82SA, B-T.
Girl Friday for delightful mid-west small station.
Must be experienced on commercial continuity.
Airwork if wanted. Nice community, nice staff,
nice future. Box 859A. B-T.
Executive secretary (female! with experience in
radio. Preferable knowledge acquired in smaller
operations. Unique opportunity. Box 875A, B>T.
Fine opportunity for news man with strong midwest tv-radio outlet. Want man who can report
and write local news and do both television and
radio airwork. Send full information, tape,
availability, salary expected, experience, to Box
877A. B«T.
(Continued on next page)

Help Wanted— (Cont'd)
Assistant promotion director. Experienced promotion girl or man for assistant to WFMY-TV,
Greensboro, North Carolina promotion director.
Desire person with ideas and ability to execute.
Would handle on the air, newspaper, trade press
advertising. Furnish WFMY-TV complete resume
of experience, salary requirements and small
photograph.
Television
Salesmen
Need experienced tv salesman excellent opportunity for real producer. Box 719A, B.T.
Production-Programming, Others
Tv director needed immediately by vhf, RCA
equipped station, now in sixth year of operation,
NBC affiliate in major midwest market. Must
be experienced in handling local live programs.
Excellent opportunity for top-notch man. Give
complete information covering experience, educational background and references. Box 824A,
B-T.
Tv production-program director. Must have tv
station experience film and commercial spots.
Good future for right man in the Tennessee
Valley. Send full details, also small photo first
letter. WMSL-TV Decatur, Alabama.
Situations Wanted
Salesmen
Top salesman, 5,000 watt midwest station billing
six to eight thousand monthly in 70,000 population desires to sell in larger market. Married,
32. 8 years selling experience. Box 848A, B.T.
Sales. Commercial manager with 20 years experience. Leading salesman New England regional
network. Married, veteran. Available January
1st. Box 865A, B-T.
Salesman-announcer. Ambitious, looking for advancement. 3years experience all phases radio
including sports. College. Box 881A, B-T.
Announcers
Want work
a "Town
Country"
DJ? Country
singer.
Also
staff.andOhio,
anywhere.
Tapes, resume
request. Box 835A, B«T.
Four years experience indie and network. Versatile background. Top sportscaster. Seeking
larger market with future. Box 842A B'T.
Copywriter-DJ, portfolio, tape, resume on request; Handle sales, clients. Box 843A B'T.
Announcer-producer, radio-tv, 4 years experience,
degree, solid, high-type, wishes join staff established radio or new tv station. Box 847A, B.T.
Hold it! Get this picture. Versatile staff announcer. Five years experience. Heavy on news.
DJ. 27, single, 5-A draft status. Got the picture?
You can get it. Available January first. Box
858A, B«T.
Well trained negro announcer, disc jockey, control board operator. Knowledge copywriting.
Ambitious, dependable. Resume, tape available.
Box 866A, B-T.
Announcer. Three years experience. Illinois.
Commercial voice. News and music. Presently
employed. Family man, college. Permanent position desired. Box 869A, B'T.
Young radio announcer would like job in small
independent station. Experience on Gates equipment. Is very willing to learn. Box 879A, B-T.
Combo-first class ticket, one year experience.
Car, family man interested in position around
New York. Security uppermost. Live or tape
audition. Telephone Taylor 7-0695, 10 a.m. to 12
noon. Box 890A, B-T.
Record emcee job my mature-sounding, able, experienced radio man, age 24. Now earning $100.
Desire good DJ opportunity. Good station. For
tape, details, write Box 880A, B-T.
Announcer-DJ. Versatile 3 years experience,
really knows music. Excellent news and commercial delivery. Best references, top Colan rating in
competitive market. College, married. Seek
permanent position with progressive organization. Tape, resume, references. Box 882A B-T.
Staff announcer. Play-by-play. Major sports,
operate board, 3rd ticket, single. McDougall,
Pathfinders School of Radio, 737 11th St. N.W.,
Washington, D. C, Metropolitan 8-5255.
DJ sports, news. Short on experience, but
plenty of enthusiasm and know-how. Prefer
southwest or west. Bob Becker, 4246 Henderson,
Chicago 41, Illinois.

Situations Wanted — (Cont'd)
Good news and commercial voice, tasteful DJ.
Midwest; limited board operation. Single, 31,
veteran. University background experience, references. Available immediately. Charles May,
3619 Paseo,
mour 5446. Kansas City, Missouri. Phone ArExperienced announcer. Replies or personal interview after January 7th. Dan Kalenak, 1324
Johnson, Nanty-Glo, Penna.
Announcer, recent broadcasting school graduate;
no experience; 3rd class ticket. Joseph James,
9-8279.
158 West 8th St., Bayonne, New Jersey. Federal
Negro DJ-newscaster, control board. Veteran,
some experience. George Truehart, 2406 8th Ave.,
New York, New York. Apt. 12G.
Experienced announcer, first phone, desires location western state. Available immediately. Bernard Wilson, 2322]/2 E. Third Street, Los Angeles,
California.
Announcer, experienced. First license. 519 North
Mentor, Pasadena, California. Telephone Sycamore 5-5056.
Technical
Nine years as chief engineer in broadcast field
now available. Experience from CP's through
planning, construction, installation, measurements, etc. Box 860A, B'T.
Third class license, studying for first class. 20
years old. Have had operating transmitter experience. Announced for 2 years can pitch-hit.
Desires technical position. Expect 1st class license in 6 months.
Write Box 862A, B«T.
Combination operator. Fifteen years experience
radio. Eight combo and chief. First phone, second telegraph and class A amateur licenses.
References all previous jobs. Can deliver on
news, pop and hillbilly programs. Single. Veteran. My contract ends with radio installation
team in Greenland this month. Available January 1st. Minimum $100. Phone 62. David O.
Guthrie, South Hill, Virginia.
First class operator, 8 years experience desires
job as chief engineer of small station or as
operator in large station. Available at once
and will travel. Phone 74, Jeff Rice, Jr., 708 W.
Central, Bentonville, Arkansas.
Production-Programming, Others
News director-newscaster seeks good salary, talent with major marketer. Authoritative news
background, Proven news chief 50 kw metropolitan newspaper ownership.
Box 785A, B«T.
Production director-writer. Thoroughly experienced. NBC background; WMAQ— WRC— KNBC.
Production manager WFAA. Inactive for several
years desires to re-enter field. Salary secondary
to opportunity. Consider any area. Theater
background as actor-director makes good tv potential. Box 798A, B.T.

Situations Wanted — (Cont'd)
Announcers
Unique combination. Four years experience
staff announcer, newsreel cameraman. Excellent
references both fields. University graduate, family veteran. Box 861A, B«T.
Technical
Tv control work wanted. Long service record
with same employer, studio, transmitter. First
phone. Tv training and basic theoretical knowlno tv work
amaB«T. edge,
teur;but construction
and experience.
operation ofActive
equipment.
Have own car. Available immediately. Box 873A,
Engineer operator first phone marine experience
desires permanent broadcast tv position, 30, single, relocate any place. Herman Arond, 63 Bokee
Court, Brooklyn 23, New York.
Production-Programming, Others
Married team: completely experienced production, programming, traffic. CBS newsfilm correspondent, complete filming equipment. Presently
production, program manager CBS affiliate. Box
812A, B-T.
For Sale
Stations
5,000 watt smooth western daytime operation.
Bargain priced due to other interests. $50,000.
full price. Do not answer unless qualified. Box
789A, B.T.
Western: Exclusive. Indie. 250 watt volume $40,000. Fair net. Asking $37,500. Box 840A, B'T.
Equipment, etc.
Two complete DuMont dual image orthicon chains
with accessories. Two complete RCA 7000 mc
microwave relay links and one General Electric
2000 mc microwave studio link. One Lynn coach
television truck, suitable for use as a complete
mobile studio. Large assortment of audio and
lighting equipment. Will sell as package or on
piece basis. If interested, contact Box 810A, B«T.
Have spare zoomar lens; perfect condition. Box
811A, B.T.
Towers for sale — (One) 283 foot stainless heavy
duty tower. Can support fm pylon or tv on top.
Guyed. CAA lighted. State price. (One) 150
foot light guyed tower. CAA lighted. State
price. Will sell two towers together or one separate. Box 867A B«T.
Gates transmitter. 1000
as originally designed. 5
No modifications. State
one phasing cabinet. State

kw BC-1E. Remains
years old. Like new.
price. Also for sale
price. Box 868A, B>T.

One new type 101 Wincharger, 250 ft. tower, complete with guys and earth anchors — $2,000. One
used 220 ft. Truscon self-supporting noninsulated
tower, $3,000. KGVO, Missoula, Montana.
One 50 foot stainless tower designed to support
6-bay superturnstile. Contact J. V. Sanderson,
Station WAPI, Birmingham, Alabama.

Radio farm director, eight years experience all
phases radio. Ex-farm boy, references, good
education. Member National Association Radio
Association Radio Farm Directors. Six years
B'T.
one station, desire security, future. Box 844 A,

Tubes for RCA TT-2AL tv transmitter. $225.
worth used 1900 hours and $120. worth brand
new. $125. for the lot. Also channel six crystals
for same. WDAY, Inc., Fargo, N. Dak.

Sports-newsman, seven years radio. Television
orientation. Desires permanent position with upcoming television. Conscientious, can get job
done. Excellent references. First phone — license.
M. Morisoli, 10133 Bevis Ave., San Fernando,
Calif.

Tower for sale. Bargain for immediate sale, Truscon tower 360 foot, type D-30, triangular, selfsupporting, with lighting system. $5,000. You
dismantle. Also BTF-10B 10 kw fm transmitter,
RCA 4-section pylon, 4-ring Collins antenna and
400 ft.tion3Ve"
line.Va.Wire or write StaWGH, transmission
Newport News,

Television
Managerial
Tv operations manager, program director;
launched two successful uhf stations. 6 years
vhf-uhf administrative experience. Desire permanent affiliation. Excellent references. Available January 1. Box 841A, B«T.
Tv production manager. 4 years vhf-uhf experience. Currently employed. Prefer eastern U. S.
Available January 1, Box 845A, B.T.
Over the top in '54 with aid of top program manager! 5 success-studded years with key network
station before putting model uhf-er on air in
major market. Outstanding record of network
shows as well as local programming. Economyminded and prolific worker. All phases radio
prior tv. College graduate and family man. Highest references from leaders in the industry.
Willing to relocate to join station offering challenging position with real future. Box 870A. B«T.

Best offer, 240 ft. Truscon self-supporting tower,
type H-30 with lights. WOKY-TV, 704 W. Wisconsin Avenue, Milwaukee, Wisconsin.
6.000 gags dictionary. A to Z. Cream of Wit.
$3.50.
stores. Rod Arkell, Sebring, Florida, or ask bookCall Letter specialties — money getting promotions! Write RA-TEL. Box 770, Huntsville, Ala.
1 kw GE fm transmitter type BT-2-A complete
with
tubesantenna
and type
BM-1 station
monitor.
Also
BY-4-A
radiators,
hardware,
etc. Like
new, only 10 months operation. $4500. 20th Century
Sales, Inc. 1021 West First, Spokane 4, Washington.
Wanted to Buy
Equipment, etc.
R.T.
One kw transmitter in good condition. West
coast preferred. Must be reasonable. Box 579A,

FOR THE RECORD
Wanted to Buy— (Cont'd)
One 300 foot self-supporting tower, strong enough
to hold six bay channel 8 tv batwing antenna
and dual 1%" concentric lines. Also one 200 foot
self supporting tower with insulators . . . Please
give tower base, dimension, make, location and
price with approximate weight. Write Box 581,
Idaho Falls, Idaho.
One kw transmitter, modulation monitor, frequency monitor in good condition. Box 852A,
B.T.
One field image orth camera chain and one balop
or telop, used. Make optional. Please state details and price in first letter. Box 857A, B»T.
In first class operating condition Langevin progar
unit. REL fm receiver — models 722B and 646.
Western Electric limiting amplifier 1126C. Radio
Broadcasting Company, 18th Floor, Inquirer
Building, Philadelphia 30, Penna.
Good used DuMont flying spot scanner. Details
to R. J. Carr, Purchasing Agent, International
Telemeter Corp., 2000 Stoner Ave., Los Angeles
25, Calif.
Miscellaneous
FCC operator license quickly. Individualized
instruction by correspondence or in residence.
Beginners get first phone in 8 weeks. Guaranteed results. Free brochure. Write Don Granfornia. tham, 6064 Hollywood Blvd., Hollywood, CaliAttention tv operations. Flip card package covering most situations, artfully finished now being
shipped to many stations. Information: TelloFlip, Room 607, 177 Post Street, San Francisco.
Help Wanted
Managerial
WANTED GENERAL MANAGER
PENNSYLVANIA STATION
Must have strong sales background. Pleasant town.
Experienced staff to work with. Incentives. Glvo complete history, experience, references, and salary expected. Box 80SA, B.T.
Salesmen
Radio and television salesman that likes
to sell for an expanding and progressive
operation in the Midwest. Contact Mr.
Evans Nord. KELO-TV, Sioux Falls, South
Dakota.

Television
WANTED:

APPLICANTS— TV STAFF
New vhf station
Mid-west Metropolitan market 100,000 population to
go on the air approximately . . . May 1st. All positions open except General Manager and Chief Engineer.
Send complete information, picture, references. Box
87IA, B.T.
Situations Wanted
Managerial
TV TOWERS MOT OIL DERRICKS
The freeze has thawed — ono station markets are discompetition
becoming
evident.
P &. L
statementsap earing— prove
that theis best
facilities
and intentions
will not underwrite a desired profit. Experience must
be included if a property is to enjoy a productive
relationship with capital expenditures and current
overhead. If you require sales and managerial experience Iwould appreciate the opportunity of fora five-year resume of station experience.
Box 846A, wardingB.T.
For Sale
Stations
FOR IMMEDIATE SALE DUE TO TV MERGER
Very desirable full-time wide coverage low frequency AM station in 3-station Middle Western
market, having In excess of 100,000 population
in the metropolitan area. Grossing $175,000.
annually with attractive net earnings.
WIRE OR WRITE TO BOX 864A, B«T.
Broadcasting

• Telecasting

For Sale— (Cont'd.)
Greene (50%), former assistant general manager
WGR Buffalo, N. Y. Filed Dec. 11.
WGAR Cleveland, Ohio— WGAR Bcstg. Co.
|lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll|
seeks voluntary assignment of license and transfer of control to Peoples Bcstg. Corp. through
sale of all stock for $1,750,000. Peoples Bcstg.
is subsidiary of Farm Bureau Mutual Ins. Co.,
headed by Murray D. Lincoln. Peoples Bcstg.
1 f OR
SALE
I is licensee of WTTM Trenton, N. J.; WRFD
Worthington (Columbus) Ohio, and WMMN
Fairmont, W. Va. Filed Dec. 8.
| 1 RCA TTU-1B 1 kw uhf Trans- |
Astoria, Ore. — William Ohlman, Receiver
|
mitter including:
| forKVAS
KVAS Inc. seeks voluntary assignment of
|
2 sets of crystals,
| license to Lower Columbia Bcstg. Co. for $4,750.
Principals include President A. L. Capstoff (25%),
L.A. radio-tv producer; Secretary-Treasurer T.
..
1 set of operating tubes, fil- =
R. Williams (50%), transportation and food
terplexer, and
i
marketer and Tracy Moore (25%), L. A. radio
1 TTC-1B Control Console. | station representative. Filed Dec. 14.
WAKE Greenville, S. C— Piedmont Bcstg. Co.
1 1 RCA TFU-24BMS Antenna, | seeks voluntary assignment of license to John
A.
Ellison and Katherine M. Simpson d/b as
1
10 kw, gain 24.
|
Paramount Radio Co. for $20,000. Principals include John A. Ellison (50%), real estate and
| 1 RF load & wattmeter.
|
department store and Katherine M. Simpson
(50%), department store and stockholder WMIT
1 Equipment now tuned for Chan- |
Clingsman Peak, N. C. Filed Dec. 15.
|
nel 36.
| (FM)
KDLK Del Rio, Tex. — James A. Clements &
= Complete package can be tuned =
Richard J. Higgins d/b as Del Rio Bcstg. Co.
seeks voluntary assignment of license to Don
|
from Channels 31-50.
f§ R. Howard for $30,000. Mr. Howard is manager
KDLK. Filed Dec. 3.
| Available around January 1, I
KLO Ogden, Utah — Interstate Bcstg. Corp.
|
1954.
| seeks voluntary assignment of license to new
corporation
same stockholders to be known
= We can save you money on this | as Interstatewith
Corp. Filed Dec. 11.
WCFV Clifton Forge, Va.— Clifton Forge Bcstg.
| equipment which has been in i
Corp. seeks voluntary transfer of control to E. T.
1 operation since October 25, and j§ Micely
and C. H. Lawler through purchase of
Vs interest from W. G. Mathews Jr. Messrs.
1 which is up for sale because we E
Micely and Lawler will now each own 49.2%
= are installing a twelve kilowatt | interest. Filed Dec. 9.
WDNE Elkins, W. Va.— W. Va. Radio Corp.
= transmitter.
=
seeks voluntary assignment of license to Queen
Publications
for $50,000.
| Call or write KSTM-TV, St. | Sylvia's
include President
BonnInc.Brown
(33V3), Principals
attorney;
Vice President David P. Gullette (16%%), engi| Louis for details.
=
neer WCAU Philadelphia; Secretary Ruth G.
filllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll*
Golden (16%%); Treasurer Stephen P. Toadvine
(16%%). professor at Davis & Elkins College and
W. W. Barron (16%%), chairman W. Va. Liquor
Control Commission. Filed Dec. 2.
FOR
SALE
Western Electric 506 B-2 FM 10 kw transmitter
Hearing Cases . . .
Western Electric 54 A-Antenna with 400' Andrews 6' e" coaxial line with spare elbows and
OTHER ACTIONS
extra length of line!! de-icing equipment for
antenna and Andrews 1800 dry air pump.
Am Reporting Requirements — By memorandum
Western Electric 23 C console
opinion and order, the Commission finalized its
Western Electric 1126-C limiting amplifier
rule
making of Nov. 5 relating to the annual
Western Electric 5A frequency and modulation
financial reporting requirements of broadcast
monitor
licensees
and permittees. These changes are
Western Electric D— 161332 pre emphasis panel
identical with those proposed and include exHarvey FM receiver Model 193 R
cisions of schedules in Annual Report Form
ALL EQUIPMENT IN PERFECT WORKING
324; deletion of Form 324-A; amendment of Sections 0.206(c) and 1.341(a), and deletion of SecCONDITION. WRITE -PHONE OR WIRE:
tion 1.341(b)Copies
of theofCommission's
Ken Gordon or Bob Hancock
regulations.
the revised rules
Form and
324
Radio Station KDTH
will be mailed to networks and stations at the
end of January 1954. These reports covering
Dubuque, Iowa
Call 3-7351
the year 1953 are to be filed on or before April
1, 1954. Action Dec. 21.
Color Tv — FCC approved compatible color tv
standards which were developed and advocated
Employment Services
by industry through the NTSC. The new rules
will go into effect 30 days after publication in
the Federal Register. Pending finalization of the
BROADCASTERS
color order, and tv station may, without further
authorization, broadcast either commercial or
EXECUTIVE PLACEMENT SERVICE
sustaining programs utilizing the new standards
provided that the FCC is notified by wire in
Executive Personnel for Television and Radio
advancecasts.ofAction
theDec.
date17 and
of the broadEffective Service to Employer and Employee
and periods
18.
Howard S. Frazier
KSTM-TV St. Louis, Mo.— FCC by letter, denied
TV & Radio Management Consultants
"petition for reconsideration and acceptance for
708 Bond Bldg., Washington 5, D. C.
filing"
requesting
of Nov.
25,
1953, action
refusing reconsideration
to accept for filing
tendered
application for CP for tv station to operate on
ch. 11 in East St. Louis, 111., and returned said
Miscellaneous
application. Action Dec. 17.
Proposed Rule Making — FCC issued notice of
proposed rule making and order to show cause
to amend its rules to add ch. 72 to Baltimore
THE BEST IN COMPLETI
and delete ch. 60 there; on petition of WITH-TV,
issued show cause order why its authorization of
ERECTION OF TOWERS
ch.
60 should
Action
Dec. 21.not be modified to specify ch. 72.
ANTENNA LIGHTS CO-AX CABLE
WKTTE
CAU Wlllt
Routine Roundup . . .
J. M. HAMILTON & aCOMPANY
FAINTING
FAINTING
ERECTION
MAIN TEN AN Cf
December 17 Decisions
YEARS OF EXPERIENCE
BROADCAST ACTIONS
Box 2432, Ttl: 4-2115, Gostinia, N. C.
The Commission en banc
FIRST AM GRANTS ON 540 KC
McFarland Letter
(Continued from page 86)
WPTX Lexington Park, Md., Patuxent Radio
Inc. — Is being advised that application (BP-8924)
assignee. Mr. Phillips sells his % interest for
to change facilities from 1570 kc, 1 kw D, to 920 kc,
$250. Principals include Warren J. Fortier, auto
500 w D, involves interference problems which
dealer; John Fernandez, trucking service; J. indicate
necessity of hearing.
Edwin Kyle Jr., lumber and James A. Robinson,
KFRM Midland Bcstg. Co., Kansas City, Mo.,
chief engineer WMPA Aberdeen, Miss. Filed
requests change from 550 kc, 5 kw D, to 540 kc, 10
Dec. 9.
kw, Unl., DA -2 (BP-8697).
WAIR Winston-Salem, N. C— WAIR Bcstg. Co.
B. J. Parrish, requests new station at Pine
seeks voluntary assignment of license to Radio
Winston-Salem Inc. through sale of all stock for
Bluff, Ark., to operate on 540 kc, 1 kw, DA-N,
$30,000 and assumption of $50,000 liabilities.
Unl. (BP-8698), contingent on grant of (BP-8705)
Principals include President John S. Riggs (50%),
of KOTN.
KOTN Universal Bcstg. Corp., to move from
president-26.66% stockholder WELM Elmira. N.Y.;
Pine Bluff, Ark., to Brinkley, Ark. (1490 kc, 250
Vice President-Secretary-Treasurer
F. Robert
Equipment, etc.
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w,
Unl.) (BP-8705), contingent on grant of (BP8698).
KWK Inc., for new station at Haines City, Fla.,
to operate on 540 kc, 10 kw D, DA (BP-8718).
Empire Bcstg. Co.. Inc., for new station at Pine
Bluff,
8726). Ark. to operate on 540 kc, 10 kw D (BPWXOK Inc., Baton Rouge, La., to change frequency of WXOK from 1260 kc to 540 kc (BMP6131).
The Southeastern Bcstg. System, for a new station at Macon, Ga., to operate on 540 kc, 10 kw D
(BP-8747).
Francis S. Miller, for a new station at Tampa,
Fla., to operate on 540 kc, 500 w D (BP-8926).
Rollins Bcstg. Inc., for a new station at Hous8950). ton, Texas, to operate on 540 kc, 250 w D (BPScheewe Associates, Washington, D. C; WJWL
Rehoboth, Del., Rollins Bcstg. Inc.; WDON Washington, D. C, Commercial Radio Equip. Co.;
WGMS Washington, D. C, The Good Music StationtionsInc.for—new
Are stations
being advised
that their
applicaand to change
facilities
of
existing station, are mutually exclusive and
indicate necessity of a hearing: Scheewe (BP8801) requests new station on 540 kc, 250 w D;
WJWL (BP-8856), requests change from 900 kc,
1 kw D to 540 kc. 5 kw D; WGMS (BP-8764) to
change transmitter location from Falls Church,
Va. to Potomac, Md., with present facilities, and
(BP-9078) requests CP to operate specified hours
(night only) on present frequency 570 kc, with
1 kw, at Bethesda, Md.; WDON (BMP-6256) requests change from 1540 kc to 540 kc, using its
present power — 250 w D only.
Granted CP
WRCM New Orleans, La., Supreme Bcstg. Co.
Inc. — Granted CP to reinstate expired CP for a
Class B fm station (BPH-1909).
Renewal of License
The following stations were granted renewal
of licenses for the regular period:
KHUB, Watsonville, Calif.; KATY, San Luis
Obispo, Calif.; KERN, Bakersfield, Calif.; KONG,
Visalia, Calif.; KSTN, Stockton, Calif.; KVON,
Napa, Calif.; KIEM, Eureka, Calif.; KWKW-FM,
Pasadena, Calif.; KEYY Provo, Utah; KFWB-FM,
Hollywood, Calif.; KXKX (FM), San Francisco;
KCOR (Alt.), San Antonio, Texas; KEYD, Minneapolis, Minn.
ACTIONS ON MOTIONS
By Commissioner John C. Doerfer
Anthony Wayne Bcstg., Radio Fort Wayne Inc.,
Fort Wayne, Ind. — Granted petition of Anthony
Wayne for extension of time within which a
Reply Brief may be filed to exceptions of Radio
Fort Wayne Inc. and Chief of Broadcast Bureau
in re Dockets 10424-25; and time was extended
to Jan. 7.
Orange Television Bcstg. Co., Tampa Television
Co., Tampa, Fla. and Chief, Broadcast Bureau —
Granted joint petition for extension of time to
and including Jan. 15, in which to file exceptions to the initial decision in re Dockets 10253.
10255, 10330.
Chief., Broadcast Bureau — Granted petition for
extension of time to and including Dec. 17 in
which to file exceptions to initial decision in re
applications
of McClatchy
Bcstg. 9013
Co. and
mento Telecasters
Inc. (Dockets
and Sacra10298).
(Action taken 12/14.)
By Hearing Examiner Basil P. Cooper
KTBS Inc., International Bcstg. Corp.. Shreveport, La. — Issued a Third Order Controlling Conduct of Hearing in this proceeding (Docs. 1047677), ordering (1) that the record is reopened;
(2) the further hearing will be held beginning
Jan. 14, and continued thereafter until the record
is closed: (3) that the dates presently specified
for the filing of proposed findings is set aside;
and (4) proposed findings will be filed approximately 30 days after close of further hearing, the
exact date to be specied later.
By Hearing Examiner Hugh B. Hutchison
The Radio Station KFH Co.; Taylor Radio &

Tele. Corp., Wichita Television Corp. Inc., WichiKan. — Granted
joint petition
of Taylorof Radio
and ta, Wichita
Television
for extension
time
to and including Jan. 18, in which to file third
portion of proposed findings in proceeding re
ch. 3 (Docket 10259 et al); that the time for
filing the proposed corrections to transcript of
the record is extended to and including Dec. 28;
and that the limitations heretofore imposed by
hearing examiner upon number of pages to be
filed in second and third portions of proposed
findings is relaxed to permit all three applicants
to devote a maximum of 50 pages to the third
portion of said proposed findings and conclusions.
By Hearing Examiner James D. Cunningham
KTRH Bcstg. Co., Houston Area Tele. Co.,
Houston Television Co. Inc., Tv Bcstg. Co. of
Houston, Houston, Tex. — Issued preliminary order
governing hearing in this proceeding (Dockets
8796 et al) for ch. 13, and ordered that actions
stated therein, as supplemented by subsequent
orders which may be issued in connection with
further conferences, will govern the subsequent
course of hearing in this proceeding.
By Hearing Examiner H. Gifford Irion
Superior Television Inc., KEYS-TV Inc., K-Six
Television Inc., Corpus Christi, Tex. — Granted
petition of K-Six requesting the addition of a
point of reliance; and granted petition of Superior
with respect to adding the point of reliance referred to as (2) (a), and denied with respect to
adding its point of reliance marked (2) (b) in this
proceeding (Dockets 10556 et al) for ch. 10.
By Hearing Examiner Thomas H. Donahue
Puget Sound
Bcstg. Co., Seattle, Wash.—
Granted petition to correct its application with
respect to the spelling of various Christian and
surnames and to substitute a different program
director (Docket 10759; BPCT-1592). (ch. 7).
By Hearing Examiner Millard F. French
Durham Radio Corp., Durham Bcstg. Enterprises Inc., Durham, N. C. — Continued hearing
presently scheduled for Dec. 17 to Dec. 23 in re
Docs. 10730-31, for ch. 11.
By Hearing Examiner Fanney N. Litvin
Hartford Telecasting Co., Travelers Bcstg. Service Corp., Hartford, Conn. — Dismissed motion of
Hartford Telecasting filed Nov. 20, to make more
definite and certain the application of Travelers
in re proceeding for ch. 3 (Docs. 8621, 10699).
By Hearing Examiner Herbert Sharfman
Pursuant to understanding arrived at, at PreHearing Conference on Dec. 14 in re applications
of Wisconsin Bcstg. System Inc., et al, for ch. 12
in Milwaukee, Wis. (Docs. 8954 et al), ordered
that the Hearing Conference now scheduled for
Dec. 31 is continued to Jan. 4, and that the time
for the exchange of information under the socalled "McFarland letter," shall be Dec. 21.
December 18 Applications
ACCEPTED
FOR FILING
Modification of CP
KTHS Little Rock, Ark., Radio Bcstg. Inc.—
Modification of construction permit (BP-8927) as
modified and reinstated, which authorized increase power, installation of new transmitter
and directional antenna for night use; and change
transmitter and studio locations for extension
of completion date (BMP-6391).
License of CP
KALI Pasadena, Calif., Consolidated Bcstg. Co.
— License to cover construction permit (BP-8590)
as modified which authorized increase in power;
installation of new transmitter and changes in
the directional antenna system (BL-5175).
WFTW Ft. Walton, Fla., Vacationland Bcstg. Co.
Inc. — License to cover construction permit (BP-
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BLACKBURN - HAMILTON COMPANY
RADIO-TV-NEWSPAPER BROKERS
WASHINGTON, D. C.
James W. Blackburn
William T. Stubblefleld
Washington Bldg.
Sterling 3-4341-2
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CHICAGO
Ray
V. Hamilton
Tribune
Tower
Delaware 7-2755-6

SAN FRANCISCO
Lester M. Smith
235 Montgomery St.
Exbrook 2-5672

8140) as modified which authorized a new standard broadcast station 1260 kc) (BL-5179).
WILO Frankfort, Ind., Stephen P. Bellinger,
Charles Vandever, Joel W. Townsend, Ben H.
Townsend, Morris E. Kemper and Keith Coleman, a Partnership d/b as Radio Frankfort —
License to cover construction permit (BP-8645)
as modified which authorized new standard
broadcast station and change studio location to
52 V2 E. Washington St., Frankfort, Ind. (BL-5172).
WLBN Lebanon, Ky., Clarence H. Hulse, Jr.,
and Charles R. Shuffett, a partnership d/b as
Lebanon-Springfield Bcstg. Co. — License to cover
construction permit (BP-8519) as modified which
5177).
authorized new standard broadcast station (BLKLCO Poteau, Okla., Le Flore Bcstg. Co., a
Partnership Composed of R. B. Bell and Bernice
Bell — License to cover construction permit (BP8754) as modified which authorized new standard
broadcast station (BL-5173).
KGAL Lebanon, Ore., Linn County Bcstg. Co. —
License to cover construction permit (BP-8223)
as modified which authorized change in frequency, hours of operation and installation of
directional antenna for day and night use (BL5180).
KEAN Brownwood, Tex., Lyman C. Brown,
tr/as Lyman Brown Enterprises — License to cover
construction permit (BP-8149) as modified which
authorized a new standard broadcast station.
(1240 kc.) (BL-5183.)
Application Returned
Charles W. Bullimore, Washington, Kan. — Construction permit for new standard broadcast station on 1270 kc with power of 500 w and daytime
hours of operation.
WATSmote control.
Sayre, Pa.— Thompson K. Cassel, for reRenewal of License
WBRI-FM Detroit, Mich., Booth Radio & Television Stations Inc. — (BRH-43).
WGKV-FM Charleston, W. Va., Kanawha Valley
Bcstg. Co.— (BRH-489).
KING-FM Seattle, Wash., KING Bcstg. Co.—
(BRH-124).
Modification of TV CP
WCIN-TV Cincinnati, Ohio, Robert W. Rounsaville et al, d/b as Rounsaville-CIark Television
Co.— Mod. of CP (BPCT-1681) which authorized
new commercial tv station for extension of
completion date to 10/15/54 (BMPCT-1645).
WAVE-TV Louisville, Ky., WAVE Inc.— Mod.
of CP (BPCT-756) as mod., which authorized
changes in facilities of existing commercial tv
stations for extension of completion date to
3/11/54 (BMPCT-1647).
KTAG-TV Lake Charles, La., KTAG-TV Inc.—
Mod. ized
of new
CP commercial
(BPCT-1408)tv asstation
mod., which
authorfor extension
of completion date to 2/17/54 (BMPCT-1642).
KROC-TV Rochester, Minn., Southern Minnesota Bcstg. Co.— Mod. of CP (BPCT-796) as mod.,
which authorized new Commercial tv station for
extension of completion date (BMPCT-1644).
WKNY-TV Kingston, N. Y., Kingston Bcstg.
Corp.— Mod. of CP (BPCT-1264) as mod., which
authorized new Commercial tv station for extension of completion date to May or June, 1954
(BMPCT-1643).
License to Cover CP
WAZL-TV Hazleton, Pa., Hazleton Television
Corp.— Mod. of CP (BPCT-481) as mod., which
authorized new commercial tv station for extension of completion date to 6/17/54 (BMPCT-1650) .
KSPR-TV Casper, Wyo., Donald Lewis Hathaway—Mod. of CP (BPCT-1675) which authorized
new commercial tv station for extension of completion date to 9/12/54 (BMPCT-1646).
WNAC-TV Boston, Mass., General Teleradio
Inc. — License to cover CP (BPCT-840) as mod.,
which authorized changes in facilities of existing
Commercial tv station (BLCT-168).
December 21 Applications
ACCEPTED
FOR FILING
License to Cover CP
WJMW Athens, Ala., Athens Bcstg. Co. — License
to cover construction permit (BMP-6312) which
authorized increase in power (BL-5184).
Renewal of License
KFWB Union Bcstg. Corp. of Calif., Hollywood,
Calif, (amended to change name of applicant to
Union Bcstg. Co. of Calif.) (BR-8.)
WOL Washington Bcstg. Co., Washington, D. C.
(amended to change applicant name to Washington Bcstg. Co.) (BR-1130).
WILM Delaware Bcstg. Co., Wilmington, Del.
(Main & Aux.) (BR-745).
KTOH Garden Island Pub. Co., Lihue, Hawaii.
(BR-1059).
WTSA Granite State Bcstg. Corp., Brattleboro,
Vt. (Resubmitted) (BR-2469).
WNHC-FM New Haven, Conn., The Elm City
Corp. (BRH-377).
Broadcasting
• Telecasting

PROFESSIONAL

JANSKY & BAILEY
Executive Offices
National Press Building
Offices and Laboratories
1339 Wisconsin Ave., N. W.
Washington, D. C.
ADams 4-2414

Commercial Radio Equip. Co.
Everett L. Dlllard, Gen. Mgr.
INTERNATIONAL BLDG.
Dl. 7-1319
WASHINGTON, D. C.
P. O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE*

FRANK H. MclNTOSH
CONSULTING RADIO ENGINEER
1214 WYATT BLDG
WASHINGTON, D. C.
Metropolitan 8-4477
Member AFCCE*

KEAR

& KENNEDY

1302 18th St., N. W.
WASHINGTON

Hudson 3-9000
6, D. C.

Member AFCCE *

LYNNE

C. SMEBY

"Registered Professional Engineer"
1311 G St., N. W.
EX 3-8073
WASHINGTON 5, D. C.

ROBERT L. HAMMETT
CONSULTING RADIO ENGINEER
230 BANKERS INVESTMENT BLDG.

JAMES

C. McNARY

Consulting Engineer
National Press Bldg., Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE *

A. D. RING

& ASSOCIATES

— Established 1926 —
PAUL

GODLEY

GEORGE

CO.

Upper Montclair, N. J. MO. 3-3000
Laboratories Great Notch, N. J.

GEORGE

E. GAUTNEY

Member AFCCE *

Member AFCCE *

P. MAY

501-514 Munsey Bldg. STerling 3-01 1 1
Washington 4, D. C.

Craven, Lohnes & Culver

1052 Warner Bldg.
National 8-7757
Washington 4, D. C.

RUSSELL

C. DAVIS

Member AFCCE •

Member AFCCE*

30 Years' Engineering
Experience in Radio
MUNSEY BLDG.
REPUBLIC 7.2347
WASHINGTON 4, D. C.

CONSULTING RADIO ENGINEERS

MUNSEY BUILDING DISTRICT 7-4211
WASHINGTON 4, D. C.
Member AFCCE •
PAGE, CREUTZ,

WELDON & CARR
Consulting

711 14th St., N. W.

Sheraton Bldg.

Radio & Television

Washington 5, D. C.

REpublic 7-3984

Washington 6,Engineers
D. C.
Dallas, Texas
1001 Conn. Ave.
4212 S. Buckner Blvd.

GARRISON & WALDSCHMITT
CONSULTING RADIO ENGINEERS
710 14th St., N. W. Executive 3-5670
Washington 5, D. C.

Member AFCCE*

Member AFCCE *

Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEERS
HIGHLAND PARK VILLAGE
DALLAS 5, TEXAS
JUSTIN 6108
Member AFCCE *

P. O. Box 32
AR. 4-8721
1100 W. Abram

GEORGE P. ADAIR
Consulting Radio Engineers
Quarter Century Professional Experience
Radio-TelevisionElectronics-Communications
1610 Eye St., N. W., Wash. 6, D. C.
Executive 3-1230 — Executive 3-5851
(Nights-holidays, Lockwood 5-1819)
Member AFCCE *

WALTER F. KEAN
AM-TV BROADCAST ALLOCATION
FCC & FIELD ENGINEERING
1 Riverside Road — Riverside 7-2153
Riverside, III.
(A Chicago suburb)

GUY

ROBERT

C. HUTCHESON

ARLINGTON, TEXAS

JOHN

B. HEFFELFINGER

815 E. 83rd St.

Hiland 7010

KANSAS CITY, MISSOURI

Custom-Built Equipment
U. S. RECORDING CO.
1121 Vermont Ave., Wash. 5, D. C.
Lincoln 3-2705

COMMERCIAL RADIO
MONITORING COMPANY
MOBILE FREQUENCY MEASUREMENT
SERVICE FOR FM 4 TV
Engineer on duty all night every night
JACKSON 5302
P. O. Box 7037
Kansas City, Mo.

WSON-FM Rock Island, 111., Henderson Bcstg.
Co. (BRH-212).
WHBF-FM Rock Island, 111., Rock Island Bcstg.
Co. (BRH-511).
Philadelphia, Pa., WCAU Inc. (BRH-

WRZE York, Pa., White Rose Bcstg. Co.—
(BRH-393).
WAPO-FM Chattanooga, Tenn., WAPO Bcstg.
Service Inc. — Modification of construction permit
(BPH-1806) as modified for extension of completion date (BMPH-4883).
WAZL-FM Hazleton, Pa., Hazleton Bcstg. Co.—
Modification of construction permit (BPH-1788) as
Broadcasting
Telecasting

M. SILLIMAN

John A. Moffet — Associate
1405 G St., N. W.
Washington
5, D. C.
Republic 7-6646
Member AFCCE *

Vandivere,

SAN FRANCISCO 2, CALIFORNIA
SUTTER 1-7545

WCAU-FM
17).

CARDS

Cohen & Wearn
Consulting Electronic Engineers
412 Evans Bldg.
NA. 8-2698
1420 New York Ave., N. W.
Washington 5, D. C.

• TOWERS
e
AM • FM • TV
Complete Installation!
TOWER SALES & ERECTING
6100 N. E. Columbia Blvd.
Portland 11, Oregon
DAWKINS

CO.

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3738 Kanawha St., N. W., Wash., D. C.
Phone EMerson 2-8071
Box 2468, Birmingham, Ala.
Phone 6-2924
Member AFCCE *
CARL E. SMITH
CONSULTING RADIO ENGINEERS
4900 Euclid Avenue
Cleveland 3, Ohio
HEnderson 2-3177
Member AFCCE *
TRALA RECORDS
Offering discs concerning Studebaker Cars,
punches Terrific sales for Local Dealers!
One station in Each city being approached.
Inquiries are really not necessary.
HOLLYWOOD
BOX 11

ESPY

AM-TV Broadcast Engineering
Complete Field Measuring Service
10620 Wilshire Blvd.
Arizona 88922
Los Angeles, Calif.
modified for extension
of completion date
(BMPH-4885).
WLWD Dayton, Ohio, Crosley Bcstg. Corp.— License to cover CP (BPCT-916) as mod., which
authorized changes in facilities of existing commercial tv station (BLCT-169).
WEEU-TV Reading, Pa., Hawley Bcstg. Co.—

Mod. of CP (BPCT-239) as mod., which authorized new commercial tv station for extension
of completion date to 4/1/54 (BMPCT-1649) .
Application Returned
Head of the Lakes Bcstg. Co., Duluth, Minn. —
621).
Request for assignment of ch. 10 denied (BPCTDecember 28, 1953
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Station
TELESTATUS®
Dec. 28, 1953
TV
and

STATIONS

ON

THE

AIR

Reports of Tv Sets in Their Coverage

Areas —

Editor's note: Stations listed here are on the air with regular commercial programming. Each is
listed in the city where it is licensed. Stations report set estimates for their coverage areas to B.T
on sworn affidavits. If estimates differ among stations in same city, separate figures are shown for
each. Since set estimates are from the station any question
about them should be directed to that
City
source. Total U. S. sets in use is unduplicated B.T estimate.
Sets in Station Area
Outlets on Air
vhf uhf
and Channel
ALABAMA
WABT (13)
Birmingham
WBRC-TV (6)
225,000
Mobile
WALA-TV (10)
39,900
WKAB-TV (48)
40,600
Montgomery
WCOV-TV (20)
18,100
ARIZONA
Mesa (Phoenix) KTYl-TV
71,500
KOOL (10)(12)
Phoenix
KOY-TV (10)
KPHO-TV (5)
76,100
Tucson
KOPO-TV (13)
KVOA-TV (4)
17,060
Yuma
KIVA (11)
17,300
ARKANSAS
Fort Smith
KFSA-TV (22)
13,440
Little Rock
KRTV (17)
45,000
Pine Bluff
KATV (7)
CALIFORNIA
Bakersfield
KERO-TV (10)
74,925
KAFY-TV (29)
49,600
Chico
KHSL-TV (12)
27,540
Eureka
K I EM-TV (3)
Fretno
KJEO-TV (47)
KMJ-TV (24)
58,419
KECA-TV (7)
Los Angeles
KHJ-TV (9)
KLAC-TV (13)
KNBH (4)
KNXT (2)
KTLA (5)
KTTV (11)
1,734,582
KTHE (28)
187,399
KMBY-TV (8)
Monterey
Sacramento
KCCC-TV (40)
34,200
Salinas
KSBW-TV (8)
190,212
San Diego
KFMB-TV (8)
KFSD-TV (10)
206,382
San Francisco KGO-TV (7)
KPIX (5)
San Luis
792,600
KRON-TV (4)
KVEC-TV (6)
56,821
Obispo
Santa
Barbara
KEYT (3)
413,827
Stockton
KTVU (36)
Tulare (Fresno) KCOK-TV (27)
92,000
COLORADO
Colorado
KKTV (11)
34,691
Springs
KRDO-TV
31,000
KBTV (9) (13)
Denver
KFEL-TV (2)
KLZ-TV (7)
180,825
Pueblo
KCSJ-TV (5)
37,200
KDZA-TV (3)
35,000
CONNECTICUT
Bridgeport
WICC-TV
(43)
43,412
New Britain
WKNB-TV (30)
112,562
New Haven
WNHC-TV (6)
635,190
Waterbury
WATR-TV (53)
87,000
DELAWARE
Wilmington
WDEL-TV (12)
171,989
DISTRICT OF COLUMBIA
Washington
WMAL-TV (7)
559,148
WNBW (4)
570,200
WTOP-TV (9)
559,000
WTTG (5)
559,000
FLORIDA
Ft. Lauderdale WFIL-TV (23)
86,000
WITV (17)
Jacksonville
WMBR-TV (4)
175,000
WJHP-TV (36)
Miami
WTVJ (4)
226,000
Panama City WJDM (7)
Pensacola
WPFA (15)
St. Petersburg WSUN-TV (38)
50,000
West Palm
Beach
WIRK-TV (21)
18,532
GEORGIA
Atlanta
WAGA-TV (5)
WLWA (11)
330,000
WSB-TV (2)
WJBF-TV (6)
35,000
Augusta
Columbus
WDAK-TV (28)
13,000
WRBL-TV (4)
Macon
WMAZ-TV (13)
60,666
WETV (47)
24,544
Rome
WROM-TV (9)
75,500
IDAHO
16,125
Boise
K I DO-TV (7)
14,320
Meridian(Boise)KBOI (2)
Pocatello KWIK-TV (10)
City

Broadcasting

• Telecasting

Belleville
(St.
Louis, Mo.)
Bloomington
Champaign
Chicago

Decatur
Harrisburg
Peoria
Quincy
Rockford
Rock Island
Moline)
(Davenport,
Springfield
Bloomington
Evansville
Fort Wayne
Indianapolis
Lafayette
Muncie
Princeton
South Bend
Ames
Cedar Rapids
Davenport
(Moline,
Rock Island)
Des
Fort Moines
Dodge
Sioux City
Waterloo
Hutchinson
Pittsburg
Topeka
Wichita
Henderson
Louisville

Baton Rouge
Lake Charles
Monroe
New Orleans
Bangor
Lewiston
Portland
Baltimore

Boston
Cambridge
(Boston)
Springfield
Worcester
Ann Arbor
Battle Creek
Detroit
Flint
Grand Rapids
Kalamazoo
Lansing
Saginaw

Outlets on Air
Sets in Station Area
and Channel
vhf uhf
ILLINOIS
WTVI (54)
165,000
WBLN (15)
WCIA
(3)
190,000
WBBM-TV
(2)
WBKB
(7)
WGN-TV (9)
WNBQ (5)
1,800,000
WTVP (17)
86,700
WSIl-TV (22)
WEEK-TV (43)
115,538
WTVH-TV (19)
106,405
KHQA-TV (7) (See Hannibal, Mo.)
W GEM-TV (10)
76,000
WREX-TV (13)
140,025
WTVO (39)
56,000
WHBF-TV (4)
250,361
WICS (20)
31,000
INDIANA
WTTV (4)
303,040
WFIE (62)
28,000
WKJG-TV (33)
40.531
WFBM-TV (6)
401,000
WFAM-TV (59)
36,590
WLBC-TV (49)
47,800
WRAY-TV (52)
WSBT-TV 34)
85,969
WOI-TV
KCRI-TV
WMT-TV
WOC-TV

IOWA
(5)
(9)
(2)
(5)

161,362
88,324
195,000
250,361

,.

KTVH (12)
69,697
KOAM-TV (7)
WIBW-TV (13)
41,712
KEDD (16)
48,329
KENTUCKY
WEHT (50)
26,004
WAVE-TV (3)
310,015
WHAS-TV (ll)(b)
WKLO-TV (21)
42,801
LOUISIANA
WAFB-TV (28)
36,100
KTAG (25)
KNOE-TV (8)
80,000
KFAZ (43)
15,160
WDSU-TV (6)
218,184 .;
WJMR-TV (61)
56,443
MAINE
WABI-TV (5)
48,000
W LAM-TV (17)
14,500
WCSH-TV (6)
WPMT (53)
21,800
MARYLAND
WAAM (13)
WBAL-TV (11)
WMAR-TV (2)
523,366
MASSACHUSETTS
WBZ-TV (4)
1,117,271
WNAC-TV (7)
1,103,507
WTAO-TV (56)
79,600
WHYN-TV
(55)
WWLP (61)
90,000
WWOR-TV (14)
14,200
55,924
1,100,000
1,135,406
1,128,632
346,108 22,000
314,061
240,321

TELEVISION
MARKET

with
MAXIMUM
POWER
100,000 Watts Video
50,000 Watts Audio
DALLAS
FORT

and

WORTH

More than a Million

KGTV (17)
17,325
KQTV (21)
KVTV (9)
70,914
KWWL-TV (7)
KANSAS

MICHIGAN
WPAG-TV (20)
WBKZ-TV (64)
WJBK-TV (2)
WWJ-TV (4)
WXYZ-TV (7)
WTAC-TV (16)
WOOD-TV (8)
WKZO-TV (3)
WJIM-TV (6)
WILS-TV (54)
WKNX-TV 57)

Dallas

25,096
50,300

urban population in the
50-mile area
More than TWO

MILLION

in the 100-mile area . . .
NOW

TELEVISION

HOMES

EFFECTIVE COVERAGE
,N KRLD-TV'S
AREA
EXCLUSIVE
TELEVISION

CBS

OUTLET

FOR

DALLAS-FORT WORTH
AREAS

This is why — .

(krld-tv)
is your best buy
Channel ^1 f Represented by
The BRANHAM

Company
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City
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City
Austin
Duluth
Minneapolis
(St. Paul)
St. Paul (Minneapolis)
Rochester
Jackson
Meridian

UIVEC-TV
channel 15

Outlets on Air
Sets In Station Area
and Channel
vhf uhf
MINNESOTA
KMMT (6)
64,421
WFTV (38)
33,800
WCCO-TV (4)
WTCN-TV (11)
413,400
KSTP-TV (5)
WMIN-TV (11)
413,400
KROC-TV (10)
55,000
MISSISSIPPI
WJTV (25)
27,745
WTOK-TV (11)
21,600

MISSOURI
KOMU-TV (8)
KACY (14)
KHQA-TV (7)
82,022
KMBC-TV (9)
KCMO-TV
(5)
WDAF-TV (4)
WHB-TV (9)
352,946
KCTY (25)
51,363
St. Joseph
KFEQ-TV (2)
81,879
St. Louis
KACY (14) (See Festus)
KSD-TV (5)
555,914
KSTM-TV (36)
149,760
WTVI (54) (See Belleville, III.)
Springfield
KTTS-TV 10)
39,896
KYTV (3)
36,300
MONTANA
Billings
KOOK-TV (2)
2,500
Butte
KOPR-TV (4)
KXLF-TV (6)
4,000
NEBRASKA
Lincoln KFOR-TV (10)
KOLN-TV (12)
67,160
Omaha
KMTV (3)
WOW-TV (6)
212,482
NEVADA
Las Vegas
KLAS-TV (8)
13,401
Reno
KZTV (8)
7,613
NEW JERSEY
Atlantic City
WFPG-TV (46)
15,750
York City)
Newark
(New WATV(13)
4,101,000
Columbia
Festus
Hannibal
(Quincy, III.)
Kansas City

greater
metropolitan.

NORFOLK

HAMPTON

PORTSMOUTH^
Albuquerque
Roswell
NEWPORTNEWS.
Albany
Binghamton
Buffalo
Elmira
Here, Virginians earn more,
spend more and live in greater
numbers than in any other metropolitan area of the Old Dominion State.
Here, too, are four TV stations,
hut only One is NBC for^-^
800,000 earn-more, spendmore Virginians

only WVEC-TV
a basic

is

Television Affiliate

represented hy RAMBEAU
NEW YORK • CHICAGO
SAN
FRANCISCO • MINNEAPOLIS
LOS ANGELES

"
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New York

NEW MEXICO
KOAT-TV
KGGM-TV (7)
(13)
KOB-TV (4)
KSWS-TV (8)

36,464
13,733

NEW YORK
WROW-TV 41)
53,000
WNBF-TV (12)
182,000
WBEN-TV (4) 362.017(a)
WBUF-TV (17)
82,071
WECT (18)
21,696
WTVE
(24)
21,018
WABD
WABC-TV(5) (7)
WATV
(13)(2)(See Newark, N. J.)
WCBS-TV(4)
WNBT
WOR-TV (9)

WPIX (11)
4,101,000
WHAM-TV
(6)
WHEC-TV (10)
WVET-TV (10)
200,000
Schenectady
WRGB (6)
290,500
Syracuse WHEN (8)
WSYR-TV (3)
268,275
Utica
WKTV (13)
129,000
NORTH CAROLINA
Asheville
WISE-TV (62)
13,200
Charlotte
WBTV (3)
365,301
Greensboro
WFMY-TV (2)
191,393
Raleigh
WNAO-TV (28)
42,800
Winston-Salem WSJS-TV (12)
157,580
WTOB-TV (26)
32,000
NORTH DAKOTA
Bismarck
KFYR-TV (5)
Fargo
WDAY-TV (6)
22,850
Minot
KCJB-TV (13)
16,000
OHIO
Akron
WAKR-TV (49)
36,916
Ashtabula
WICA-TV (15)
Cincinnati
WCPO-TV
(9)
WKRC-TV (12)
WLWT
(5)
450,000
WNBK
Cleveland
WEWS (4)
(5)

Rochester

Columbus
Dayton
lima
Toledo
Youngstown
Zanesville

WXEL (8)
823,629
WBNS-TV (10)
WLWC (4)
307,000
WTVN (6)
330,220
WHIO-TV (7)
WLWD (2)
300,000
WIFE (TV) (22)
31,758
WLOK-TV (73)
46,655
WSPD-TV (13)
228,000
WFMJ-TV (73)
WKBN-TV (27)
105,000
WHIZ-TV (50)
17,654

vhf
Sets in Station Area
Outlets on Air
and Channel
uhf
OKLAHOMA
Okla. City
KSWO-TV
(7)
34,211
Lawton
KMPT
(19)
KWTV (9)
WKY-TV (4)
237,369
KTVQ (25)
49,272
Tulsa
KOTV (6)
165,340
OREGON
KBES-TV (5)
Medford
Portland
KOIN-TV (6)
138,876
KPTV (27)
128,299
PENNSYLVANIA
Altoona
WFBG-TV (10)
346,462
Bethlehem
(51)
12,300
46,584
Chambersburg WLEV-TV
WCHA-TV (46)
WGLV
(57)
Easton
57,415
WHP-TV(12)
(55)
Harrisburg
WICU
208,500
Erie
WTPA (71)
85,750
Johnstown
WJAC-TV
WARD-TV (6)
(56) 720,770
Lancaster
WGAL-TV (8)
280,871
Lebanon
WLBR-TV (15)
New Castle
WKST-TV (45)
Philadelphia
WCAU-TV (10) 1,592,000
WFIL-TV (6)
1,659,718
Pittsburgh
WPTZ (3)
1,724,329
WDTV
(2)
770,000
Reading
WENS (16)
WKJF-TV (53)
WEEU-TV (33)
WHUM-TV (61)
Scranton
WGBI-TV (22)
WBRE-TV
(28)
Wilkes-Barre WTVU (73)
WILK-TV
York
WNOW-TV (34)
(49)
WSBA-TV (43)
76,100
RHODE ISLAND
Providence
WJAR-TV (10) 1,080,413
SOUTH (40)
CAROLINA
WAIM-TV
Anderson
WCSC-TV (5)
Charleston
WIS-TV (10)
WCOS (25)
Columbia
57,799
44,800
WNOK-TV
WGVL (23) (67)
Greenville
KELO-TV
SOUTH(11)DAKOTA
Sioux Falls
43,952
TENNESSEE
WJHL-TV
(11)
Johnson City WROL-TV (6)
31,449
WTSK-TV (26)
Knoxville
WMCT
WHBQ-TV(5) (13)
43,255
Memphis
WSIX-TV (8)
Nashville
WSM-TV (4)
234,892
133,869
TEXAS
KRBC-TV (9)
KFDA-TV (10)
Abilene
18,810
Amarillo
KGNC-TV
KTBC-TV (7)(4)
36,804
KRLD-TV (4)
38,410
Austin
WFAA-TV
(8)
52,913
KROD-TV (4)
310,000
Dallas
KTSM-TV
(9)
El Paso
WBAP-TV (5)
35,585
Ft. Worth
32,487
KGUL-TV (4)
(11)
297,201
KGBS-TV
Galveston
235,000
Harlingen
KPRC-TV(8) (2)
KUHT
27,000
Houston
KNUZ-TV (39)
281,500
KTVE (32)
KCBD-TV (11)
Lubbock
Longview
KDUB-TV
(13)
KTXL-TV
KEYL
(5) (8)
35,739
San Angelo
15,539
WOAI-TV
(4)
San Antonio
KCEN-TV
(6)
Temple
171,682
Texarkana
KETX (19)
City
60,213
48,803
KKANG-TV
CMC-TV (3)
(6)
(34) •
KFDX-TV
Waco
KWFT-TV
(6)
Wichita Falls
'205,600
Tyler
44,000
KDYL-TV (5)(4)UTAH
KSL-TV
Salt Lake
150,200
Hampton
Harrisonburg
(Norfolk)
Lynchburg
Newport News
Norfolk
Richmond
Roanoke
Bellingham
Seattle
Spokane
Tacoma
Yakima

VIRGINIA
WVEC-TV
WSVA-TV (15)
(3)
63,989
WLVA-TV(33)(13)
WACH
WTAR-TV (4)
84,706
WTOV-TV
WTVR
(6) (27)
WVEC-TV
(15)
(See Hampton)
182,302
WSLS-TV (10)
102,928
WASHINGTON
KVOS-TV
(12)
KING-TV (5)
KOMO-TV (4)
KHQ-TV (6)
33,301
KXLY-TV (4)
316,100
KMO-TV (13)
KTNT-TV (11)
46,678
KIMA-TV (27)
316,100

Broadcasting

•

Telecasting

Who

reads

Broadcasting,

after the Christmas

anyway,

the day

weekend?*

* We'll find out. If you would like a copy of a
booklet which retells some of the anecdotes
from

our ads (and gets in a few licks for the

Amarillo market) , send us an old cork and your
name and business address. On second thought,
never mind the cork.

KGNC and KGNC-TV, Amarillo, Texas
Or get in touch with our national reps, The
Katz Agency.

Broadcasting
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FOR THE RECORD
Outlets on Air Sets in Station Area
and Channnel vhf uhf
WEST VIRGINIA
WKNA-TV (49)
20,279
WSAZ-TV (3)
235,000
WTAP (15)
10,723
WTRF-TV (7)
451,500
WISCONSIN

City
Charleston
Huntington
Parkersburg
Wheeling
Green Bay
Madison
Milwaukee
Oshkosh
Anchorage

London
Montreal
Ottawa
Sudbury
Toronto
Honolulu

WBAY-TV (2)
183,257
WKOW-TV (27)
WMTV (33)
28,500
WTMJ-TV (4)
628,575
WCAN-TV (25)
185,600
WOKY-TV (19)
160,000
WOSH-TV (48)
12,000
ALASKA
KFIA (2)
KTVA (11)
CANADA
CFPL-TV (10)
CBFT (2)
86,800
CBOT (4)
10,100
CKSO (5)
1,900
CBLT (9)
222,500
HAWAII
KGMB-TV (9)
KONA (11)
40,420
MEXICO

Matamoros
(Brownsville,
Tex.)
XELD-TV (7)
Tijuana
(San Diego) XETV (6)

31,200
213,175

Total Stations on Air 342*; Total Cities with Stations on
Air 225*; Total Sets in Use 27,493,000.
* Includes XELD-TV Matamoros and XETV Tijuana, Mexico,
and educational stations KTHE Los Angeles and KUHT
Houston.
(a) Figure does not include 245,258 sets which station
reports it serves in Canada.
(b) Number of sets not currently reported. Last report
was 205,544 on July 10, 1952.

Color

Tv

decision

reprin ts ava ila ble
FCC REPORT AND ORDER
APPROVING

COMPATIBLE

COLOR TELEVISION
«=*=>
Complete text of Federal Communications Commission approval of the
National

Television System

Com-

mittee's compatible color standards,
as reported in the December 21
BROADCASTING • TELECASTING, is
available
rates:

at these

This 8-page reprint
on 70 lb. coated
stock is ideal for
clients, staff -level
planning and quick
reference.

printing-cost

Single copy $ 1.00
10 copies

7.50

20 copies

12.00

BROADCASTING • TELECASTING
Readers' Service
1735 DE SALES STREET, N. W.
WASHINGTON 6, D. C.
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New
Grantees'
Commencement
Target Dates
This list includes all stations not yetTELESTATUS,
on the air page
commercially.
Stations on the air are listed in
93
Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
ALABAMA
Birmingham, WJLN-TV (48), 12/10/52— Unknown.
Birmingham, WSGN-TV (42), 12/18/52— Unknown.
Decatur, WMLS-TV (23), 12/26/53-2/1/54.
Montgomery,
sion 10/7/53.Montgomery Bcstg. Co. (12), Initial DeciARKANSAS
Little Rock, KARK-TV (4), 6/18/53-March '54, Petry.
Little Rock, KETV (TV) (23), 10/30/53— Unknown.
CALIFORNIA
Berkeley-San Francisco, KQED (TV) (*9), 7/24/53-Jan. '54.
Corona, KCOA (TV) (52), 9/16/53-Unknown.
Fresno, KBID (TV) (53), 8/12/53-Jan. '54, Meeker.
Los Angeles, KBIC-TV (22), 12/10/52-Spring '54.
Merced, KMER (TV) (34), 9/16/53-Unknown.
Sacramento,
6/26/53-Spring,
'54. Decision
Sacramento, KBIK-TV
McClatchy(46),
Bcstg.
Co. (10), Initial
11/6/53.
Salinas, KICU (TV) (28), 1/15/53-Fall '53.
San
Bernardino, Orange
KITO-TVBelt(18),
11/6/52-Fall
'53. DeciSan Bernardino,
Telecasters
(30), Initial
sion 9/18/53.
SanSTAFrancisco,
Sept. 15).K BAY-TV (20), 3/11/53-Feb. '54 (granted
San Francisco, KSAN-TV (32), 4/29/53-Jan. '54, McGillvra.
San
(TV) Radio
(48), 6/17/53-Oct.
San Jose,
Jose, KVIE
Standard
& Television '54.
Co. (11), Initial
Decision 11/18/53.
Yuba City, KAGR-TV (52), 3/1 1/53— Unknown.
COLORADO
Denver, KDEN (TV) (26), 7/1 1/52-Unknown.
Denver, KOA-TV (4), 9/9/53-12/24/53, NBC, Petry.
Denver, KRMA-TV (*6), 7/1/53-1954.
Grand Junction, KFXJ-TV (5), 3/26/53-May '54, Holman.
CONNECTICUT
Bridgeport, WCTB (TV) (*71), 1/29/53— Unknown.
Bridgeport, WSJL (TV) (49), 8/14/52— Unknown.
Hartford, WEDH (TV) (*24), 1/29/53— Unknown.
Hartford, WGTH-TV (18), 10/21/53— Unknown.
New Haven, WELI-TV (59), 6/24/53-Summer '54, H-R Tv.
New London,
WNLC-TV (26), 12/31/52-Dec. '53.
Norwich,'54.WCTN (TV) (*63), 1 /29/53— Unknown.
Stamford, WSTF (TV) (27), 5/27/53— Unknown.
DELAWARE
Dover, WHRN (TV) (40), 3/1 1 /53— Unknown.
Wilmington, WILM-TV (83), 10/14/53— Unknown.
FLORIDA
Clearwater, Pioneer Gulf Tv Bcstrs. (32), 12/2/53-March
Fort Myers, WINK (TV) (11) 3/11/53-2/1/54, Weed Tv.
Jacksonville,
(30), 8/12/53-April '54, Stars
National. WOBS-TV
Miami, Miami-Biscayne Tv Corp. (33), 12/9/53 — Unknown.
Miami, WTHS-TV (*2), 1 1 /l 2/53— Unknown.
Miami, WMIE-TV (27), 12/2/53— Unknown.
Orlando,
(6), 10/14/53-April '54, CBS, Blair-Tv.
bery. WDBO-TV
Pensacola,
WEAR-TV (3), 6/3/53-12/31/53, CBS, Holling.
Tampa, Tampa Times Co. (13), Initial Decision 11/30/53.
Tampa, WFLA-TV (8), Initial Decision 7/13/53-Early '54,
NBC,PalmBlair-Tv.
West
Beach, Palm Beach Television Inc. (5), 11/4/536/1/54.
GEORGIA
Atlanta, WQXI-TV (36), 1 1 /19/53-Summer '54.
Augusta,
Reed. WRDW-TV (12), 9/16/53-2/1/54, CBS, HeadleySavannah,
Valdosta, WTOC-TV (11), 6/26/53-2/1/54, CBS, Katz.
2/26/53-Feb. '54, Stars National. WGOV-TV (37),
IDAHO
Boise, KTVI (TV) (9), 1/15/53-Oct. '54, ABC, Hollingbery.
Idaho
Falls, (granted
KID-TV (3),
2/26/53-Dec.
'53, CBS, NBC,
Gill-Perna
STA Dec.
17).
Idaho
Falls, KIFT (TV) (8), 2/26/53-Spring '54, ABC Hollingbery.
Nampa, KFXD-TV (6), 3/11/53— Unknown, Hollingbery.
bery. KISJ (TV) (6), 2/26/53-Nov. '54, CBS.
Pocatello,
Twin
Falls, KLIX-TV (11), 3/19/53-5/1/54, ABC, HollingILLINOIS
Champaign, WTLC (TV) (*12), 1 1/4/53-Unknown.
Champaign, WCUI (TV) (21), 7/22/53-Unknown.
Chicago,
Unknown.Chicago Educational Tv Assn. (*11), 11/5/53 —
Chicago, WHFC-TV (26), 1/8/53-Unknown.
Chicaao, WIND-TV (20), 3/9/53— Unknown.
Danville,
(24),Dec.12/10/52-Dec.
'53, EverettMcKinneyWDAN-TV
(granted STA
16).
Evanston, WTLE (TV) (32), 8/12/53— Unknown.
Joliet, WJOL-TV (48), 8/21/53— Unknown.
INDIANA
Elkhart,
WSJV
(TV)
(52),
6/3/53-Feb.
'54. Initial Decision
Fort10/27/53.
Wayne, Anthony Wayne
Bcstg. (69),
Indianapolis, Universal Bcstg. Co. (8), Initial Decision
12/7/53-7/1/54, Boiling.
Indianapolis, WJRE (TV) (26), 3/26/53— Unknown.
Indianapolis, WNES (TV) (67), 3/26/53— Unknown.

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Marion, WMRI-TV (29), 3/1 1/53— Unknown.
Terre Haute, WTHI-TV (10), 10/7/53— Unknown.
Waterloo, WINT (TV) (15), 4/6/53-3/1/54.
IOWA
Cedar Rapids, KEYC (TV) (20), 7/30/53— Unknown.
Des Moines, WHO-TV (13), 9/2/53-Spring '54.
Mason
DuM, City,
Weed. KGLO-TV (3), 10/14/53-Spring '54, CBS,
Sioux City, KCTV (TV) (36), 10/30/52— Unknown.
KANSAS
Manhattan, KSAC-TV (*8), 7/24/53— Unknown.
Topeka, Alf M. London (42), 1 1/5/53— Unknown.
Wichita, KAKE Bcstg. Co. (10), Initial Decision 10/30/53.
Ashland, WPTV (TV)
Lexington, WLAP-TV
Louisville, WLOU-TV
Newport,
11/20/53. Tri - City
Paducah, WTLK (TV)

KENTUCKY
(59), 8/14/52-Unknown, Petry.
(27), 12/3/53,4/1/54, Pearson.
(41), 1/15/53-Jan. '54.
Bcstg. Co. (74), Initial Decision
(43), 9/16/53— Unknown.

LOUISIANA
Alexandria, KSPJ (TV) (62), 4/2/53— Unknown.
Baton Rouge, KHTV (TV) (40), 12/18/52-Unknown.
Lafayette, KVOL-TV (10), 9/16/53-3/15/54 (share time
with KLFY-TV).
Lafayette, KLFY-TV (10), 9/16/53-Unknown (share time
with KVOL-TV).
Lake Charles, KPLC-TV (7), 1 1/1 2/53— Unknown.
NewGill-Perna.
Orleans, WCKG (TV) (26), 4/2/53-Late Winter '54,
New Orleans, WCNO-TV (32), 4/2/53-1/1/54.
New Orleans, WTLO (TV) (20), 2/26/53— Unknown.
Shreveport, KSLA (TV) (12), 9/19/53-1/1/54, NBC,
CBS, Raymer.
MAINE
Poland, WMTW (TV) (8), 7/8/53-4/1/54.
Portland,
(13), 11/19/53-2/1/54, AveryKnodel. WGAN-TV
MARYLAND
Baltimore,
United
Bcstg.
(18), 12/9/53— Summer
Baltimore, WITH-TV (60),Co.12/18/52-1/1/54,
For joe. '54.
Cumberland, WTBO-TV (17), 1 1/12/53-Summer '54.
Frederick, WFMD-TV (62), 10/24/52— Winter '54.
Salisbury, WBOC-TV (16), 3/11/53-3/1/54, Burn-Smith.
MASSACHUSETTS
Adams-Pittsfield,
WMGT
(TV) (74), 2/18/53-12/25/53,
Walker.
Boston, WBOS-TV (50), 3/26/53— Unknown.
Boston, WGBH-TV (*2), 7/16/53-10/1/54.
Boston, WJDW (TV) (44), 8/1 2/53— Unknown.
Brockton, WHEF-TV (62), 7/30/53-Fall '54.
Lawrence, WGIM TV) (721, 6/10/53— Unknown.
NewWalker.
bery. Bedford, WTEV (TV) (28), 7/11/52-Spring '54,
Pittsfield, WBEC-TV (64), 11/12/53-Unknown.
Worcester, WAAB-TV (20), 8/12/53-Spring '54, HollingMICHIGAN
Ann Arbor, WUOM-TV (»26), 11/4/53— Unknown.
Battle Creek, WBCK-TV (58), 1 1/20/52-Summer '54,
Headley-Reed.
Bay City-Saginaw, WN EM-TV (5), 9/2/53-1/24/54, Headley-Reed.
Benton Harbor, WHFB-TV (42), 2/26/53-Unknown.
Cadillac, WWTV (TV) (13), 4/8/53-1/3/54, CBS, ABC
DuM, Weed (granted STA Sept. 29).
Detroit, UAW-CIO Bcstg. Corp. (62), 11/19/53-Unknown.
East Lansing, WKAR-TV (*60), 10/16/52-1/1/54.
Flint WFDF-TV (12), Initial Decision 5/11/53.
Muskegon, WTVM (TV) (35), 12/23/52-Unknown.
Saginaw, WSBM-TV (51), 10/29/53-Unknown.
Traverse City, WPBN-TV (7), 11/25/53-Unknown.
MINNESOTA
Duluth, KDAL-TV (3), 12/11/53-3/1/54, Avery-Knodel.
St. Paul, WCOW-TV (17), 3/1 1/53-Unknown.
MISSISSIPPI
Columbus, WCBI-TV (28), 3/11/53-Unknown.
Gulf port, WGCM-TV (56), 2/1 1/53-Unknown.
Jackson, WSLI-TV (12), 7/22/53-Jan. '54, ABC, Weed Tv.
Jackson, WLBT (TV) (3), 8/27/53-12/28/53, NBC, Hollingbery (granted STA Oct. 19).
Meridian,
(30), 12/23/52-1/1/54 (grant
STA Nov.WCOC-TV
13).
GET

TEXAS

MONEY!

Over Half Million Dollars o doyj Pouring *5
from our E«t Texas Oil Field Alone !
CZ>

KFROCZ3

"Voice of Longview"
Broadcasting
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Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
MISSOURI
Cape Girardeau, KFVS-TV (12), 10/14/53-Unknown.
Cape Girardeau, KGMO-TV (18), 4/16/53-Unknown.
Clayton, KFUO-TV (30), 2/5/53-Unknown.
Kirksville, KBIZ Inc. (3), 12/16/53-6/15/54.
St.Aug.
Louis,12).KETC (TV) (*9), 5/7/53-Unknown (granted STA
St. Louis, WIL-TV (42), 2/12/53-Lat» '53.
Sedalia, KDRO-TV (6), 2/26/53-1/1/54.
MONTANA
Billings, KRHT (TV) (8), 1/15/53-Fall '53.
Great
Tv. Falls, KFBB-TV (5), 1/15/53-Early '54, CBS, Weed
Great
bery. Falls, KMON-TV (3), 4/9/52-Unknown, HollingMissoula,
(13), 3/11/53-7/1/54, CBS, GillPerna. KGVO-TV
NEBRASKA
Kearney,
(13),Oct.
7/22/53-Dec.
'53, CBS, DuM,
Meeker KHOL-TV
(granted STA
29).
NEW HAMPSHIRE
Keene, WKNE-TV (45), 4/22/53— Unknown.
Manchester, WMUR-TV (9), 8/26/53-2/15/54, Weed.
Mt. Washington, WMTW (TV) (8), 7/8/53-4/1/54.
NEW JERSEY
Asbury Park, WRTV (TV) (58), 10/2/52-1/9/54 (granted
STA Dec. 10).
Atlantic City, WOCN (TV) (52), 1/8/53-Unknown.
New Brunswick, WDHN (TV) (47), 4/2/53-Unknown.
New Brunswick, WTLV (TV) (*19), 12/4/52-Unknown.
Trenton, WTTM-TV (41), 7/16/53-Unknown.
NEW MEXICO
Clovis, KNEH (TV) (12), 3/4/53-Unknown.
NEW YORK
Albany, WPTR (TV) (23), 6/10/53-Unknown.
Albany, WTVZ (TV) (*17), 7/24/52-Unknown.
Binghamton, WQTV
(TV) (*46),
Bloomingdale
[Lake Placid],
Great8/14/52-Unknown.
Northern Tv Inc. (5),
12/2/53-Summer '54.
Buffalo, WTVF-TV (*23), 7/24/52-Unknown.
Ithaca, WHCU-TV (20), 1/8/53-Nov. '54, CBS.
Ithaca, WIET (TV) (*14), 1/8/53-Unknown.
Jamestown, WJTN-TV (58), 1/23/53-Unknown.
Kingston,
WKNY-TV (66), 1/23/53-Jan. '54, NBC, CBS,
DuM, Meeker.
New York, WGTV (TV) (*25), 8/14/52-Unknown.
Poughkeepsie, WEOK-TV (21), 1 1/26/52-Jan. '54.
Rochester, WRNY-TV
(27), 4/2/53-Unknown.
Rochester, WROH (TV) (*21), 7/24/52— Unknown.
Rochester, WCBF-TV (15), 6/10/53-Unknown.
Schenectady, WTRI (TV) (35), 6/11/53-1/15/54.
Syracuse, WHTV (TV) (*43), 9/18/52-Unknown.
Utica, WFRB (TV) (19), 7/1 /53-Unknown.
Watertown,
WWNY-TV (48), 12/23/52-Unknown, Weed
Tv.
NORTH CAROLINA
Asheville, Skyway Bcstg. Co. (13), 12/9/53— Unknown.
Chapel Hill, WUNC-TV (*4), 9/30/53-Sept. '54.
Charlotte, WAYS-TV (36), 2/26/53-1/1/54, ABC, Boiling.
Durham, WCIG-TV (46), 2/26/53-Unknown, DuM, NBC,
H-R Television.
Goldsboro, WTVX (TV) (34), 9/30/53-Unknown.
Greensboro,
WCOG-TV (57), 1 1/20/52-Unknown, ABC,
Boiling.
Greenville, WNCT (TV) (9), 3/11 /53-12/23/53, CBS, DuM,
Pearson (granted STA Dec. 9).
Mount
Clark. Airy, WPAQ-TV (55), 3/1 1/53— Fall '53, Thomas
Wilmington,
WMFD-TV
(6), 7/30/53-12/31/53, NBC,
Weed.
NORTH DAKOTA
Valley City, KXJB-TV (4), 8/5/54-Early '54, Weed Tv.
OHIO
Cincinnati, WCIN-TV (54), 5/14/53-Spring '54.
Cleveland, WERE-TV (65), 6/18/53— Fall '53.
Cleveland, United Bcstg. Co. (19), 1 1 /25/53— Unknown.
Columbus, WOSU-TV
(*34), 4/22/53-Unknown.
Lima, WIMA-TV (35), 12/4/52-Spring '54, Weed Tv.
Massillon, WMAC-TV (23), 9/4/52-1/1/54, Petry.
Steubenville, WSTV-TV
(9), 8/12/53-12/24/53, CBS,
Avery-Knodel (granted STA Sept. 16).
Youngstown, WUTV (TV) (21), 9/25/52-1/1/54, Petry.
OKLAHOMA
Ada, Eastern Okla. Tv Co. Inc. (10), 12/16/53-6/1/54.
Enid, Streets Electronics Inc. (5), 12/16/53— Unknown.
Miami, KMIV (TV) (58), 4/22/53-Unknown.
Oklahoma City, Oklahoma Educational Tv Authority
(*13), 12/2/53-Unknown.
Tulsa, KCEB (TV) (23), 2/26/53-1/1/54, Boiling.
OREGON
Eugene-Springfield, KTVF (TV) (20), 2/1 1 /53-Unknown.
Eugene, KVAL-TV (13), 5/14/53-3/1/54, Hollingbery.
Portland (Ore.)-Vancouver (Wash.), KVAN-TV (21), Initial
Decision 6/18/53.
Portland, Oregon Television Inc. (12), Initial Decision
11/10/53.
Salem,
Aug. KPIC
4). (TV) (24), 12/9/53-Dec. '53 (granted STA
HOWARD

E. STARK

J^eto gear

Broadcasting

• Telecasting

Information in following order: Location, call letters,
channel, date granted, starting target date, network
and representative.
Salem, KSLM-TV (3), 9/30/53— Unknown.
Springfield-Eugene, KTVF (TV) (20), 2/1 1 /53-Unknown.
PENNSYLVANIA
Allentown, WFMZ-TV (67), 7/16/53-Early '54.
Allentown, WQCY (TV) (39), 8/12/53-Unknown.
Erie,
Commodore
Decision
12/10/53.Perry Bcstg. Service Inc. (66), initial
Erie, WSEE (TV) (35), 10/14/53-Unknown.
Harrisburg, WCMB-TV (27), 7/24/53-3/1/54, Cooke.
Hazleton, WAZL-TV (63), 12/18/52-Unknown, Meeker.
Lancaster,
(TV) (38),
(21), 5/7/53-Late
'53 Taylor.
Lewistown, WWLA
WMRF-TV
4/2/53-Unknown.
Philadelphia, WIBG-TV (23), 10/21 /53-Unknown.
Philadelphia, WIP-TV (29), 1 1/26/52-Unknown.
Pittsburgh,
STA Oct. WOED
14). (TV) (*13), 5/14/53-1/1/54 (granted
Pittsburgh,
ley-Reed. WTVQ (TV) (47), 12/23/53-Early '54, HeadScranton, WARM-TV (16), 2/26/53-1/1/54, Hollingbery.
Williamsport, WRAK-TV (36), 1 1/13/52-Unknown.
RHODE ISLAND
Providence, WNET (TV) (16), 4/8/53-Unknown.
Providence, WPRO-TV (12), 9/2/53-Unknown, Blair Tv
(granted STA Sept. 23).
SOUTH CAROLINA
Aiken, WAKN-TV (54), 10/21/53-Unknown.
Camden, WACA-TV (15), 6/3/53-Jan. '54.
Florence, WPDV (TV) (8), 1 1/25/53-Unknown.
Greenville, WGCT (TV) (4), 7/30/53-1/1/54, NBC, Weed.
Greenwood, WCRS-TV (21), 4/8/53— Unknown.
Spartanburg, WORD-TV
(7), 1 1 /25/53-Unknown.
Spartanburg, WSCV (TV) (17), 7/30/53-Jan. '54.
TENNESSEE
Chattanooga, WOUC (TV) (49), 8/21/52-Unknown, Pearson.
Chattanooga, WTVT (TV) (43), 8/21/52-Unknown.
Jackson, WDXI-TV (9), 12/2/53-6/1/54.
Old Hickory [Nashville], WLAC-TV (5), 8/5/53-1/1/54.
TEXAS
Amarillo,
Plains
Empire
Bcstg. Co. (7), 12/11/53— Unknown.
Beaumont, KTRM-TV
KBMT (TV)(6),(31),
12/4/52—
'53.
Beaumont,
Initial
DecisionFall7/22/53.
Corpus Christi, Coastal Bend Tv Co. (22), Initial Decision
12/10/53.
Corpus Christi, H. L. Hunt (43), 12/9/53-Unknown.
Dallas, KDTX (TV) (23), 1/15/53-Unknown.
Dallas, KLIF-TV (29), 2/12/53-8/1/54.
El Paso, KEPO-TV (13), 10/24/52-Early '54, AveryFort"
Worth,
3/1 1/53-Unknown.
Houston,
KTVPKTCO
(TV) (TV)
(23); (20),
1/8/53-Unknown.
Houston, KXYZ-TV (29), 6/18/53-Unknown.
Lubbock, KFYO-TV (5), 5/7/53-Late '53, Taylor.
Lufkin, KTRE-TV 19), 3/11/53-1954, Taylor.
Marshall, KMSL (TV) (16), 6/25/53-Unknown.
Midland, KM ID-TV (2), 7/1/53-Dec. '53, NBC, Taylor
(granted STA Dec. 8).
San Antonio, KALA (TV) (35), 3/26/53-Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.
Sherman, KSHM (TV) (46), 3/4/53-Unknown.
Sweetwater, KPAR-TV (12), 8/26/53— Unknown, CBS,
Avery-Knodel.
Victoria, KNAL (TV) (19), 3/26/53-Unknown, Best.
Weslaco, KRGV-TV (5), 7/16/53-Dec. '53, NBC, Raymer.
UTAH
Provo, KOVO-TV (11), 1 2/2/53-Unknown.
Salt
Lake City, KUTV (TV) (2), 3/26/53-3/1/54, ABC,
Hollingbery.
VERMONT
Montpelier, WCAX
Bcstg. Corp. (3), Initial Decision
10/2/53.
VIRGINIA
Charlottesville,
WCHV-TV
(64), 1/29/53-Winter '54,
Walker.
Danville, WBTM-TV (24), 12/18/52-1/15/54, Hollingbery.
Marion,
(50), 4/2/53-Unknown, Donald
Cooke. WMEV-TV
Richmond,
Winston-Salem
Bcstg. Co. (29), 12/2/53Unknown.
WASHINGTON
Vancouver
(Wash.)-Portland
(Ore.), KVAN-TV (21),
9/25/53-1/15/54.
WEST VIRGINIA
Beckley, WBEY (TV) (21), 6/25/53-Unknown.
Fairmont, WJPB-TV (35), 7/1/53-1/1/54, Gill Perna.
Wheeling, WLTV (TV) (51), 2/1 1/53— Unknown.
WISCONSIN
Eau Claire, WEAU-TV
(13), 2/26/53-Dec. '53, NBC,
ABC, DuM, Hollingbery (granted STA Dec. 9).
La Crosse, La Crosse Tv Corp. (38), 12/16/53— Unknown.
La Crosse, WKBT (TV) (8), 10/28/53-6/15/54.
Madison, WHA-TV (*21), 10/7/53— Unknown.
Marinette, WMAM-TV (11), 1 1/18/53— Unknown. George
Neenah,
WNAM-TV
(42), 12/23/52-1/5/54,
Clark.
Superior,
WDSM-TV
(6), 10/14/53 — Unknown, Free &
Peters.
WYOMING
Casper, KSPR-TV (2), 5/14/53— Unknown.
Cheyenne, KFBC-TV (5), 1/23/53-12/25/53, CBS, Hollingbery (granted STA ALASKA
Dec. 3).
Fairbanks, KFIF (TV) (2), 7/1/53— Spring '54, ABC, CBS.
HAWAII
Honolulu, KULA-TV (4), 5/14/53-1/1/54.
PUERTO RICO
San Juan, WAPA-TV (4), 8/12/53— Unknown.
San Juan, WKAQ-TV (2), 7/24/52-1954, Inter-American.

UPCOMING
DECEMBER 1953
Dec. 31 : Deadline for nominations for 12th Annual du Pont Awards.
JANUARY 1954
Jan. 6: Second session of 83d Congress begins.
Jan. 8: Daytime Broadcasters Assn., St. Louis.
Jan. 10-12: National Appliance & Radio-Tv Dealers Assn., convention, Conrad Hilton Hotel,
Chicago.
Jan. 11: Radio & Television Executives Society,
Hotel Roosevelt, New York.
Jan. 11-12: Canadian Assn. of Radio-Tv Broadcasters, board of directors, Lord Nelson Hotel,
Halifax.
Jan. 13-14: Atlantic Assn. of Broadcasters, Lord
Nelson Hotel, Halifax.
Jan. 16: Oklahoma Assn. of Broadcasters, Hotel
Tulsa, Tulsa.
Jan. 18-19: Mutual Affiliates Advisory Committee,
Buena Vista Hotel, Biloxi, Miss.
Jan. 19-23: NARTB Combined Boards. Camelback
Inn, Phoenix.
Jan. 23-24: Retail Advertising Conference, Sheraton Hotel, Chicago.
Jan. 25: Utah Broadcasters Assn., Salt Lake City
(tentative) .
Jan. 28-29: NBC-TV Affiliates Executive Committee meets with network officials, New York.
Jan. 29: South Carolina Assn. of Radio-Tv Broadcasters, Clemson House, Clemson.
FEBRUARY 1954
Feb.
(week
of) : FCC
network
"giveaway"
case,1 oral
argument
before
Supreme
Court.
Feb. 4-6: Audio Fair, Alexandria Hotel, Los AnFeb.
Montana Radio Stations Inc., Park
geles.5-6:Great
Hotel,
Falls.
Feb.
5-7: Women's
Advertising Clubs, eastern
conference,
New York.
Mass.
Feb. 5-7: New England Tv Exposition, Worcester,
Feb. 11: Academy of Television Arts & Sciences,
annual awards dinner, Palladium, Hollywood.
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editoria

Billion Dollar

Babies

MIGHT be expected, B»T's annual survey of radio-tv
billings
or leading agencies turned up a whopping increas
e in television
expenditures in 1953.
What some might not have expected, however, was the healthy gain in total radio billings.
The $9 million more that the 32 leading agencies spent
for their
clients in radio in 1953 compared with 1952 does not
look big
when matched against the $102 million gain in television
But it looks much bigger when the different natures of the twobillings
media
are considered. Radio is a mature and stabilized business.
Television is in the throes of young growth.
Of course the billings of 32 agencies are not an exact record
of
the total condition of radio and television, but they
do present a
good indication of how national advertisers are apport
ioning their
budgets. To judge by these and other economic indicators
available, including a generally bullish trend in local and regional advertising, we should guess that the total revenue of radio and televis
ion
m 1953 will be almost $1 billion. That figure pertain
s
only
to
money taken in by networks and stations and does not
include the
considerable expenses that go into other channels
for radio-tv
production.
No other evidence is needed to confirm what more
and more
broadcasters and their customers have realized throug
hout 1953That in this billion-dollar business radio occupies a firm
and permanent position, and television is destined for indefinite expans
ion
which, with color added, will lead to unimaginable
importance.

1

Triumph of the 'American Plan7
^HERE has been great tumult in Great Britain over
the approval
of commercial television by Parliament. It has
been treated as
a domestic issue involving only the tight little British
Isles
Actually it is a tremendous victory of global propor
tions for the
American Plan" of commercial broadcasting, as
opposed to the socalled "European Plan" of government-controlled
asting This
battle of the air-waves has been waged on the broadc
world front since
broadcasting began in the early 20's. The United
States is now the
unquestioned victor; Britain the vanquished.
There remain other nations which have non-commer
cial broadcasting. For example, the Soviet dictatorship has no private
industry, per se, although reports have sifted through the Iron Curtain
that
even Soviet radio carries "commercials" to move govern
Because Great Britain has been the strongest econom ment goods
ic as well as
political factor in the western bloc of nations, its broadc
asting policies have prevailed. It controlled most of the equipment.
Hence
France and Italy, among others, have followed the British
plan of
state-controlled systems, with no advertising.
It is because Britain economically has become more
and more
straitened that the Government finally decided
to press for limited
commercial television. It can be predicted that
other democratic
nations will follow a similar course. It is a safe assump
tion, too, that
British radio, through the BBC or otherwise, will conver
t to limited
commercial, and then full commercial operation, though
this probably will be branded a canard.

The debates in the House of Commons on approval of
the government's plan for "limited commercial television" were amusin
g
American tv was assailed as vulgar. The Laborites
were fearful
of debasing Britain's cultural values. They frette
d about their
beloved BBC, the state-controlled, lack-luster operation,
which currently monopolizes both radio and tv.
The fact is the British plan has lost public favor, despite
the continual hbell.ng of U. S. broadcasting. The British econo
my is in a
bad way. The "American Plan," emulated by practi
cally all other
British dominions, with all its allege
d shortcomings, thrives in the
greatest industrial nation.
What the British need is a big shot of salesmanship,
merchandising and promotion, American style. They need an end to the
stripedpants BBC self-perpetuating monopoly, which has
bumbled along
playing it safe and pressuring other -nations to go it its
way or be
deprived of programs and equipment.
In proclaiming commercial television, the Churchill govern
ment
marked the transition of all broadcasting in democratic
nations to
the "American Plan" which, as the sun sets on BBC,
will become
the "World Plan" of radio and television broadcasting
.
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Caution

in the

Airways

^S

reported in last week's issue, aeronautics agencies in the government may attempt to obtain
further restrictions on heigh
and location of radio and television towers. The renewe
d concern
over antennas as alleged hazards to air safety has been
recent crashes including that in which Kim Sigler, former caused by
governo;
of Michigan, was killed.
It is difficult to set up a defense against more and stricter
regulation of antennas without giving the impression of callous indiffer
ence to air safety, an indifference that no broadcaster we ever heard
of feels. But a defense must be set up, lest in their desire to
rid the
air of obstructions, the government aeronautical boards,
force
through rules which will limit the effectiveness of towers.
We pretend to no professional knowledge of air safety, but
it
appears to us that if towers have been located with the approva
l
of Airspace authorities and are properly lighted and marked
(as
all involved in recent crashes have been), they cannot be
blamed
for crashes. One does not sue or otherwise penalize the owner
of a
house into which an erratic auto driver crashes. The driver should
stay on the road. And a pilot should stay in the airways.
The Wild Blue Yonder
^HE

FCC's acquiescence to Air Force operation of television stations on air bases in New Mexico and Maine may become a
matter of profound significance. The danger is that this action could
be interpreted as a precedent for widespread utilization of commercial frequencies by the military with the nearby public looking at
"government" tv over the military's shoulder.
In advising the Defense Dept. that it had no objection to the
establishment of low-power stations at Limestone, Me., and
White
Sands, N. M., the FCC specified that the stations would have to be
abandoned if the facilities were ever granted to a commercial station. Itis possible that because of the remoteness and small population of these areas no commercial operator would ever want to risk
tv. If, however, a commercial applicant did appear, a test of
strength with the military would be unavoidable.
The Air Force has said that the Limestone station will be paid for
with some $30,000 of Post Exchange and base movie profits. Would
the Air Force personnel who contributed to those profits be pleased
if their investment had to be scuttled? The probability is that at least
some effort would be made to protect it.
By its own announcements, the Air Force plans other suctstallations if the Limestone experiment works out. The theory is tnat
television will improve morale. A potentiality is creation of whole*
system of military television in inevitable conflict, eithe d
indirect, with the commercial service. And with that m
The FCC should make no further agreements for military i\ wifiout thorough investigation of each case. Even if j appeals cc ai
that such a station will be beyond the range of a ;ommfi
n
or a feasible booster for a commercial station, I e
uli lake
it clear that if any competition whatever de- slops ii i> fu
e, the
military station must quit and without argument.
BROAr

ISTING

' TELECASTING

COMPATIBLE

COLOR

Here's

what

WPTZ

.

is doing

.

about

.

it

FOR the past 2 Vi years, WPTZ has been working in compatible
color for television. Through our experimental station —
KG2DXT — we've cooperated in producing and airing over
70 different color test programs. These have ranged from experimental slide tests to public demonstrations

of commercial

products.

For instance . .

August 4, 1951— Slides
Color slides were used for initial checking purposes. Various colors were
studied for clarity and definition and compatibility checks were made.
February 6, 1952 — Slides and Live
Additional checks were made in improvements of slide fidelity. Live color
tests were made for the first time under the compatible system.
June 26, 1953— Howdy Doody from NBC, New York
The colorful Howdy became the first network star to be seen in full color on
an intercity network. Compatibility was checked on regular receivers.
October 30, 1953 — Local color demonstration for advertisers
The first slide and film demonstration of compatible color was made available
to Philadelphia advertisers. Commercial products were demonstrated and the
first continuous film projector was used in this demonstration. Four separate
showings were held.
October 31, 1953 — Opera "Carmen" from NBC, New York
Philadelphia's first public demonstration of compatible color was presented
by WPTZ to an audience of civic leaders and dignitaries.
When

commercial

color television becomes a reality, WPTZ

will be

ready to program and service your needs with experienced personnel
and the finest equipment — just as it has served your black-and-white
TV

requirements since January 1932.

FIRST

IN

TELEVISION

IN

PHILADELPHIA

Power-peaked at 100,000 walls — now delivering a stronger signal to more people over a
wider area than any other television station in Pennsylvania.

RADIO

(g) WESTINGHOUSE
WBZ

National

Representatives:

Free

&

• WBZA

Peters,

• KYW

except

• KDKA

for

TV;

• W0W0

for

WBZ-TV

STATIONS
• KEX • WBZ-TV

and

WPTZ,

NBC

Inc
• WPTZ

Spot Sales

It's a solid swing to Channel 9 on
the airwaves in the Kansas City market .. . and solid selling for WHB-TV
advertisers!
A full schedule
of CBS-TV network programming .
. plus a variety of talentshows
. . . put your spots
packed locally produced
in the right
spot for
sales — on
the
solid
favorite of
in the WHBigr Kansas City market!
349,529* television homes
*Nov. 30 est. of Kansas City Electric Assn.

Don Davis. President
John T. Schilling, General Mans .ei
FREE!
AND

TO

AGENCY

ADVERTISERS
EXECUTIVES

KANSAS C^
s

Swing, the vest-pocket-size magazine
published monthly by WHB and WHBTV, is packed with interesting and informative reading for time buyers,
advertisers, agencies, advertising and
sales executives. Request free copy on
your company letterhead.

710 KC. V • 0 iVAFTS
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